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2013SKYCITY Auckland Convention Centre 
November 13, 2013  9.00am - 5.00pm

For more information about attending PAICE visit
www.paicexpo.co.nz

Singapore Airlines 
Special Fares 

For 2014 travel to Europe 

          Copenhagen from…. $1975 
          Paris from………..…. $2025 
          Frankfurt from….….. $2075 
          London from…….…..$2209 

Plus    10kg extra baggage allowance 
              Child fares up to 14 years (inclusive) 

For travel 15 January – 15 June 2014 
For sale until 25 September 

 

Special Offers on Local Tours & Small Groups 

 
Book & pay by  

27 Sep ‘13 
CLICK HERE 

 Queenstown convention centre vote today
The Queenstown Lakes District Council will this afternoon be 
asked to proceed with plans to build a $50 million convention 
centre on the resort town’s Lakeview site. It will be asked to 
make a firm commitment to the project subject to confirmation of 
a Government contribution, approval of an overall development 
master-plan, quantifying the maximum council contribution, and
approval of a rating or other funding option. 
The Southland Times reports that the recommendation by council 
chief executive Adam Feeley follows public consultation, when 
748 written submissions were made. About 55% were in support 
of the council leading the development of a convention centre. 
A separate survey of 400 people throughout the district 
reportedly drew 48% support, with 29% opposed or strongly 
opposed. 
The worst-case cost estimate done on rating options is an average 
of about $145 per ratepayer. 
The Otago Daily Times says the report notes that if the ‘’point is 
reached where a project development agreement is entered into’’, 
it is not contemplated the council’s leadership will extend to 
actively managing the development of the Lakeview site or 
operating the convention centre. 
Meanwhile, SkyCity, which had been named as the preferred 
operator, is committed to upgrading its Queenstown casino 
operations whether it runs a convention centre or not – an issue 
on which locals are split. 
Mountain Scene says SkyCity got the thumbs down in a council 
survey with 43% of respondents opposed or strongly opposed to 
a casino being part of a wider centre development – 25% 
supported or strongly supported it.
“SkyCity is committed to investing in Queenstown, regardless 
of whether we’re involved in a convention centre,” a spokesman 
told Mountain Scene.    ... Cont. on p2

http://www.paiceexpo.co.nz
http://www.innovativetravel.co.nz/files/docs/ak%20specials/2014%20specials/2014%20-turkey%20eb-2.pdf
http://www.koreanair.com


NEW ZEALAND NZ tour and activity quotes

CLICK 
HERE
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Queenstown convention centre decision today
...Cont. from p1
“For example, we are currently upgrading SkyCity 
Queenstown’s VIP areas to improve our offering for high 
value visitors to the region.”
The paper reports that high-profile locals have strong views 
for and against a casino at the convention centre site.
Listed as “Strongly opposed” in a recent council survey are 
Destination Queenstown boss Graham Budd and Real 
Journeys boss Richard Lauder – both in personal submissions 
– plus hotelier/restaurant co-owner Mark Rose and Jack’s 
Point developer John Darby.
Strong supporters include Forsyth Barr chairman Sir Eion 
Edgar, Skyline’s Jeff Staniland and Real Journeys 
commercial director Tony McQuilkin. 

Volvo Ocean Race – Auckland appointments 
The team responsible for delivering last year’s highly 
successful Volvo Ocean Race Auckland Stopover will again 
take the helm of the Auckland stopover, when the race 
returns to New Zealand in MAR15.
ATEED is investing a total of $5.5 million from its Major 
Events Fund, and was successful in securing an additional 
$3 million from New Zealand Major Events – a division 
of the Ministry of Business, Employment and Innovation 
– into hosting the next two stopovers. The 2015 VORAS is 
forecast to inject $7.49 million into the Auckland economy.

TNZ welcomes conviction of souvenir companies
Tourism New Zealand has welcomed the 
conviction of four companies and four 
individuals for breaches of the Fair Trading 
Act and consequent fines totalling $601,900.
Organised tour groups from China, Korea and 
Taiwan were taken to several of the premises
and were sold items such as alpaca rugs, 
alpaca and merino duvets. Imported alpaca 
goods were passed off as “Made in New 
Zealand” and claims were made that duvets 
were 100% alpaca or merino wool when they 
were not. Due to these misleading 
representations, the tourists paid significantly 
more for these items than they were actually 
worth.
Tourism New Zealand chief executive Kevin 
Bowler says the sentencing is good news for 

the entire industry.
“The delivery of a quality visitor experience
is extremely important to everyone in the 
tourism industry and visitors leaving the 
country feeling they have been deceived 
could have a negative impact on this country’s
reputation.
“This sends a clear message that the NZ gov-
ernment will not tolerate unlawful 
activities undertaken by New Zealand 
businesses to exploit international visitors for 
financial gain.”
This is the second tranche of companies 
being sentenced for breaches of the Fair 
Trading Act. In March two other companies 
and two individuals were convicted and fined 
a total of $259,000 for similar breaches.

TNZ and Air NZ 
sign three-year 
deal
Tourism New Zealand and 
Air New Zealand have 
signed a Memorandum of 
Understanding (MoU) in 
Shanghai following the 
development of a three-
year joint China marketing 
strategy to promote New 
Zealand as a premium 
destination to highly valued 
Chinese visitors. 
The objective of the 
partnership is to promote 
long term sustainable 
growth in demand for travel 
to New Zealand. With the 
overarching aim of growing 
overall visitor numbers, the 
priorities will be to target 
different visitor segments 
to grow year-round demand 
and encourage longer stays 
in New Zealand. 
In addition to driving leisure 
visitor segments, the NTO 
and national carrier will 
work closely to encourage 
more convention and 
incentive travel to New 
Zealand, focus efforts 
around developing special 
interest segments, grow 
demand for year-round 
travel to New Zealand and 
improving online content 
and web functionalities.

Every day a different story for Aussies 
Tourism New Zealand has launched its latest 
joint venture marketing campaign in 
Australia, with key travel partners and the 
Central and Upper North Island Regional 
Tourism Organisations. 
It aims to show Australian holidaymakers that 
in New Zealand – every day brings a different
story.
The campaign works to showcase the diverse 
range of experiences available throughout the 
North Island, all within close proximity to 
one another.
The activity is being rolled out in partnership 
with all RTOs from Northland to Lake Taupo, 
and Qantas, Flight Centre, thl, AVIS and Te 
Puia are also key partners, providing deals 
and promotion of the campaign via their own 
channels. 

Tim Burgess, Tourism New Zealand’s 
General Manager Australia, says this 
campaign fits within TNZ’s theme of “touring 
and discovery.” 
“Our research tells us that being able to 
easily access unique and new experiences is 
a key factor in choosing a holiday destination 
for Australians.
“Australians considering a holiday are faced 
with a large range of choice for their holidays 
– both domestic and international. 
“Our campaign will work to convert those 
active considerers by demonstrating just how 
easy it is to cross the ditch for an exciting and 
unique holiday experience,” he says. 
Campaign advertising will direct people to 
newzealand.com where active considers can 
book their holiday.  

http://www.nzonline.org.nz


TravelMemo   20130917   17SEP13    Page 3

Chinese nouveau riche not so ‘nouveau’ 
Prof Dr Wolfgang Georg Arlt, Director of the 
China Outbound Tourism Research Institute
(COTRI) says a big increase in China’s 
international travellers will come from a new 
generation of young wealthy Chinese, born in 
the 1980s and 90s who have only ever known 
economic progress.  
“The fast-learning younger nouveau riche are 
not so “nouveau” 
any more and for 
some segments of 
the market more 
bragging power for 
luxury consumption can come from climbing 
a mountain in New Zealand themselves than 
being driven around by a chauffeur in Paris,” 
he says.
COTRI is forecasting Chinese visitor numbers 
to New Zealand could increase by 46% in the 
next year to 330,000 visitors annually.
The Institute also says Chinese consumption 
habits are changing with more tourists 
wanting to travel independently rather than 
on tours, with a shift from sightseeing to 
activity based holidays.
The findings are just some of the future 
forecasting found in COTRI’s first China 
Outbound Market Intelligence Publication 
(C.O.M.I).  COTRI’s NZ representative, Zane
Smith from Vation Ltd Marketing Solutions, 
says the predictions are good news for the 
New Zealand tourism industry.
“COTRI’s future forecasting provides 
valuable analysis identifying market trends in 
China and giving an insight into new 
opportunities.  New Zealand tourism operators 
need to be ready when the predicted increase 
in Chinese preferring self-organised travels 
compared to package tours comes about,” he 
says. 

Smith says New Zealand is being widely 
discussed in Chinese social media and these 
young wealthy Chinese want quality tourism 
products and service. 
“Activities such as heli-skiing, bungy jump-
ing and zorbing are recommended via social 
media as the must–try activities in New 
Zealand and this is a change from previous 

Chinese travellers 
who have preferred 
pre-arranged tour 
packages.
“The challenge for 

New Zealand is to have the infrastructure in 
place to handle the growth. We need people 
on the ground who understand the Chinese 
market and product and service development
and training is the key to this. If we do not 
have the systems in place to handle the 
growth we could cause damage to our good 
name for service - which with the Chinese 
penchant for social media can happen very 
fast,” he says.

Capturing interest of young 
Japanese travellers 
The chance to win a week-long holiday to 
New Zealand is grabbing the attention of 
Japanese youth travellers, with the launch 
of Tourism New Zealand’s latest campaign, 
which aims to tap the fast growing visitor 
segment.
It is the first phase of TNZ’s new ‘Young 
Adventurers’ campaign, an activity 
strengthened by the NTO’s recent MoU with 
Japan’s main youth travel seller, HIS Travel. 
This is a matched investment to target the 
youth segment, with activity covering 
in-market training, seminars, famils and joint 
marketing activity. 

Top speaker line-up for 2013 TIA Summit
An impressive line-up of speakers will share 
their vision for the future of New Zealand’s 
tourism industry at the 2013 TIA Summit.
Taking place at Te Papa, Wellington, on 
01OCT, the Summit will see the launch of 
Tourism 2025, an aspirational plan that aims 
to unite and inspire the industry to adapt and 
succeed.
“This project has wide support from across 
the tourism industry and beyond,” says TIA 
chief executive Martin Snedden.
Speakers include:
•         Christopher Luxon
Air New Zealand’s chief executive will 
outline how the national carrier’s ‘Go 
Beyond’ strategy is fully aligned with 
Tourism 2025 and will help bring it to life.
•         Kevin Bowler
Tourism New Zealand’s chief executive will 
lead a discussion offering insights into the 
rapidly emerging Indonesian market. What 
lessons can the tourism industry learn from 
the recent development of the Chinese market 
to ensure we gain maximum value from this 
and other new markets?
•         Dr Pawel Grochowicz
The Tourism 2025 Consulting Director offers 
insight into long-term, systemic change and 
the best ways to adapt and benefit from that 
change.
•         Shamubeel Eaqub 
The New Zealand Institute of Economic 
Research (NZIER) Principal Economist will 
explain how to measure tourism productivity,
how to increase it, and why it matters to 
individual businesses and the industry.
•         Sharon van Gulik
Westpac New Zealand’s Head of Brand and 
Marketing Communications will discuss the 
importance of the visitor (customer) 

experience. Westpac is premier sponsor of the 
Summit and a TIA Business Partner.
•          Rachael Carroll
General Manager, Destination & Marketing 
with Auckland Tourism, Events and 
Economic Development (ATEED), will 
discuss how events can be used to stimulate 
tourism growth.
•         Jamie Fitzgerald
He beat the odds to row across the Atlantic 
and to complete the first unsupported journey 
on foot to the South Pole. One of the stars of 
the First Crossings TV series, Mr Fitzgerald 
is a world-class adventurer, motivational 
speaker and leadership development 
consultant who specialises in changing mind-
sets to help individuals and teams achieve 
more. 
•         Andrew McEvoy
Tourism Australia’s chief executive will share 
his industry’s experience of the development 
and implementation of Australia’s national 
tourism plan, Tourism 2020.
The 2013 TIA Summit will culminate with 
the Wellington Airport Summit Dinner during 
which the winners of the PATA Young 
Tourism Leader and Crowe Horwath 
International Sir Jack Newman Awards for 
2013 will also be announced.
Click here for more information about 
Tourism 2025 and here for details about the 
2013 TIA Summit.

Luxon Eaqub Carroll

http://www.china-outbound.com/cotri.html and http://vation.co.nz/
www.tianz.org.nz/main/NZ-Tourism-2025-Growth-Framework
www.tianz.org.nz/main/2013_TIA_Summit
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Abel Tasman Sea Shuttle acquires kayak company
The purchase of the Kaiteriteri Kayaks and 
Kaiteriteri Kayak Paddleboarding company 
by water taxi company Abel Tasman Sea 
Shuttle (ATSS) will give visitors to the Abel 
Tasman National Park more options during 
the winter months and enhance employment 
opportunities in the area.
ATSS co-owner Keith Knapp says the 
company will now be able to offer travellers
all options for travel and activities in the 
Park.

“As a family owned local business we were 
very keen to see Kaiteriteri Kayaks stay in 
local hands and we see opportunities to 
expand and improve the service they have 
been offering.” He added that the move 
means they will be able to retain staff year 
round.
ATSS have recently built a customised sea 
kayak barge which can transport up to 40 
kayaks and paddlers to any location within 
the Park.   

Down the Hall on a Saturday Night
Rotorua Museum will deliver a nostalgic look 
at five rural community halls around Rotorua 
through its Down the Hall on a Saturday Night
exhibition which runs 21SEP13-16MAR14.
In the decades after World War II community
-built halls were the centre of rural life in 
New Zealand and the Museum’s unique 
exhibition will recognise the importance of 

these halls, and contemplate the changes 
within these rural communities today.
The exhibition will show how farming 
families made their own fun during a time 
when families headed to the hall for a dance, 
ladies would take a plate for supper, and 
men gathered by the door, as kids slid up and 
down on the powdered floor.

The Rock Adventure Cruise
Launching this month, the Sunset-Sunrise 
Cruise departs on the 36-guest house boat, 
The Rock, at 5pm and 
cruises out to a secluded
bay in the Bay Of Islands. 
Guests can go dusk 
fishing, night kayaking, 
enjoy a buffet dinner and 
drinks from the licensed 
bar, with time for some 
star gazing or a game 
or two of pool. Price 
includes overnight stay, 
buffet dinner, breakfast
and all activities and 
water shuttle back to 

Paihia at 9am next morning. $158pp retail.
www.rocktheboat.co.nz

AUSTRALIA
Sunshine Coast 
famil
Peter Blashki at Offbeat 
Eco Tours, who runs rain-
forest tours from the 
Sunshine Coast, sent us 
this pic and story from the 
Sunny Coast News after he 
took a group of Kiwi travel 
agents on an excursion as 
part of their recent famil.
Kate Wright, the New 
Zealand representative for 
Sunshine Coast Destination, 
told the paper the group 
members were impressed with what they saw 
on the Coast. 
“We showed the agents all over the Sunshine 
Coast and all the fun things that would suit 
the New Zealand market,” she said. 
Mrs Wright said New Zealanders were aware 
of locations like Mooloolaba and Noosa, but 
the visit aimed to show them the diversity of 
the Sunshine Coast. 
“We have seen some koalas but they were in 
Australia Zoo, but we haven’t seen any in the 
wild,” Mrs Wright said yesterday. 
“We heard they’re in the Noosa National 
Park, so hopefully we will see them today. 
“It’s all about providing holiday options to 
Kiwis.” 
The agents visited Caloundra, Coolum, 
Maleny and the Eumundi markets to experience
the Coast’s wildlife, surf, restaurants and 
shopping. 
The group stayed at Glasshouse Mountains 
Eco Lodge, Caloundra’s Rumba Resort, 
Breakfree Grand Pacific, Noosa’s Outrigger

Little Hastings Street Resort, Mantra French 
Quarter,  Landmark Resort, Nautilus and 
Osprey. They dined at Tides Waterfront, 
Sandbar Café, Bohemian Bungalow and 
Flaxton Gardens, among many other regional 
restaurants. 
During their time on the Sunshine Coast, they 
were transported by SunAir Coaches, got up 
close and personal with different animals at 
Australia Zoo and UnderWater World, visited 
the Ginger Factory, did a spot of shopping at 
the Eumundi markets as well as exploring the 
rainforest with Off Beat Eco Tours.  
They also took part in a networking function 
in Caloundra with a range of local Sunshine 
Coast operators.
The group flew over to the Sunshine Coast 
on the Air New Zealand direct flights from 
Auckland to Sunshine Coast Airport.  
“We will be telling Kiwis you need at least 
a week, if not 10 days, because there are so 
many things to see and do,” Mrs Wright said. 

(Back Row) John Backhouse (United Travel), Kate Imrie (HoT), Anna Stuart 
(HoT Product), Tracy Waddell (HWT), Tina Horn (HoT), Kate Wright (SCDL) 
(Front Row) Penny La Belle (TEQ), Thad D’Souza (Flight Centre).



PACIFIC ISLANDS

Summertime
Madness!

Stay 5 / Pay 4 
with 

NZ$1,000 
F&B Credits!

Sales to 30SEP13; 
Travel 01-24DEC13 & 16JAN-28FEB14

www.pacificresort.com
See Agent Login for all our Sales Tools!

Contact your  wholesaler for details
* Conditions apply
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Qantas on Sale to Brisbane 
from $199
Qantas is offering special one-way fares from 
Auckland to Brisbane from $199 Economy, 
$599 Business and $999 First, available for 
sale until midnight Saturday 28SEP13. Visit 
www.qantas.co.nz/agents for full details and 
tariff advice.

Extra events for Margaret 
River Gourmet Escape
Due to what organisers call an overwhelming 
response to Margaret River Gourmet Escape 
ticket sales they have now introduced some 
new events to the 2013 program. Tickets are 
on sale through Ticketek.
The Gourmet Village will be bigger and 
better this year, featuring 52 wineries, 17 
restaurants and more than 100 producers. 
Some of the events will include premium 
wine tastings, chefs sharing their tricks of the 
trade, kids cooking classes and Q&A sessions 
with some of the stars.
The Margaret River Gourmet Escape will 
offer a line-up of more than 25 international, 
Australian and local food & wine celebrities 
including Heston Blumenthal, Rick Stein, 
Neil Perry, Adriano Zumbo and more in over 
15 unique events in locations across the 
Margaret River Wine region.
Over the weekend of 22-24NOV13, your 
clients can indulge in long lunches, exclusive 
dinner degustations, the pop up Beach BBQ 
and much more.
For the full event schedule click here.

Handa Opera on Sydney Harbour – Madama Butterfly
Showbiz presales of this summer’s Handa 
Opera on Sydney Harbour opened yesterday.
The opera, Puccini’s Madama Butterfly, 
will be performed on the floating stage at 
Fleet Steps, Mrs. Macquarie’s Point, Sydney 
22MAR-12APR14.
Showbiz says Qantas is preferred principal 

partner (no exclusivity) and Toga is preferred 
hotel partner. 
“We will onsell their Dinner & Interval 
drinks packages,” says Showbiz Event Sales 
Exec, Tracy Hale.
Click here to download the Product Sheet 
and call 0800 SHOWBIZ.

Coconuts adds Fiji Hideaway
Coconuts Travel Marketing has added 
another property – Fiji Hideaway Resort & 
Spa – to its growing portfolio.  Easily 
accessible and set along a beautiful beach on 
the Coral Coast, the resort offers an array of 
activities from spa treatments to surfing and 
other water sports. There’s a kid’s pool with 
waterslide and the resort has its own cultural 

village, including live entertainment nightly.
There’s currently a Stay 4/Pay 3 or Stay 6/
Pay 4 + FJ$80 Resort credit offer in play. 
Valid for Frangipani & Ocean View Bures.
It is on sale to 20SEP13 for travel to 
31MAR14, although some closeouts apply. 
Call your wholesaler.
www.hideawayfiji.com

http://www.gourmetescape.com.au/whats-on/
http://www.travelmemo.co.nz/voucher.php?voucher_id=1365
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Tonga’s MA-60 to get Samoan validation
Samoan news site Talamua Online reports 
that a local pilot is to take part in a validation 
process of the controversial MA-60 aircraft 
gifted by China to Tonga.
Concerns about the safety of the aircraft 
resulted in the New Zealand government 
suspending tourism aid of more than US$8m 
until the MA-60’s safety was certified to an 
international standard.
“It’s a storm in a tea cup really,” said Chris 
Langton, a veteran pilot who is CEO of 
Samoa Air.
Langton told Talamua he has been approached 
to be part of a team to work on confirming 
the safety certification already done on the 
aircraft in China.
The “validation of certification” will be 

handed to the Tongan authorities who will 
then give it to the New Zealand authorities, 
he said.
The certification process is scheduled to take 
126 days and starts this month, according to 
Talamua.
“I’m looking forward to it,” said Langton.
“I’ve done some test flying for the Chinese 
before and they are real good to work with,” 
he said.
“Very thorough and we had a lot of fun too.”
But because of safety concerns about the 
MA-60’s the Mormon Church in Tonga this 
month told its employees not to fly on it until 
questions raised about its safety by the New 
Zealand government are resolved.

Chinese reassurance
Mr Xu Zhiguang the First Secretary 
(Economic & Commercial) at the Chinese 
Embassy in Tonga has told MatangiTonga 
Online that the MA60 aircraft gifted to Tonga 
is designed, manufactured, and verified 
strictly with China’s aviation airworthiness 
and satisfied the requirements of ICAO.
He reportedly said the Chinese arranged for 
two captains, two co-captains and another 13 
airport ground staff and cabin crew to train in 
Xi’an, where the aircraft is built. 
“After a series of training each of them got 
their relative certificate, which makes them 

qualified to operate it,” he said.
Following the MA-60’s delivery in July, the 
Chinese dispatched a group of experts and 
Mr Xu said that an experienced Chinese 
captain is doing the flying until the Tongan 
captains are professional enough.
“Now the MA60 has flown from Tongatapu 
to Vava’u for over five weeks and passengers 
who have taken it comment that the aircraft 
flies faster with lower noise and the seats 
are even more comfortable … the Chinese 
Government will consistently assist Tonga in 
assuring the safety of the aircraft.”

Tourism Fiji names media agency
Tourism Fiji has the appointed STW group’s 
Neo@Ogilvy as its new global media plan-
ning and buying agency. Rick Hamilton, 
CEO of Tourism Fiji, confirmed the appoint-
ment following a global search, and that it 
will co-ordinate its activities out of Australia. 

“The role of Neo@Ogilvy will be to assist in 
driving growth from our key markets, includ-
ing Australia, New Zealand and USA and 
also from the rest of the world,” Hamilton 
told B&T.

Little Polynesian wins 
Little Polynesian Resort, 
Rarotonga, has been named the 
Cook Islands Leading Boutique 
Hotel by World Travel Awards, for 
the 6th consecutive year. 
The Awards are voted for by 
travel and tourism professionals 
worldwide.
The Little Polynesian Resort is located on the 
southern tip of Rarotonga; it is a 
sophisticated playground for grown-ups. 
Here, serenity is certain, seclusion is 

guaranteed, and romance is everywhere. This 
is a Resort of unpretentious luxury where 
Idyllic beaches beckon. 
Visit: www.littlepolynesian.com

Norfolk’s gourmet cheeses
Norfolk Island brothers John and Glen 
Christian have been producing their cow’s 
milk cheeses for the enjoyment of just family 
and friends, but are now also supplying to 
local cafes.  They produce feta, ricotta 

(superb drizzled with local honey), haloumi 
and a hard cheese, and will soon be selling
the range at the farmers markets every 
Saturday. 

Crown Beach Resort & Spa trade offer
Crown Beach Resort & Spa is inviting its 
trade partners to sample its product & service 
by spending a few nights with them on a self-
famil to Rarotonga. 

Valid across all room categories for sale to 
15MAR15 and valid for travel: 01APR14-
31MAR15. 

Offer: Special Rate for the first two nights per room category:
NZ$299   1 Brm Garden Villa - additional nights $360.
NZ$449   2 Brm Garden Villas (based on 4 pax) - additional nights $480
NZ$536   Courtyard Pool Suite - additional nights tba
NZ$596   Beachfront Villa - additional nights $521
NZ$746   2 Brm Beachfront Villas (based on 4 pax) - additional nights $600

T & Cs apply. Click here.

Tanoa International, Nadi Christmas offer
If your clients are visiting Nadi this Christmas, 
book them at the Tanoa International from 
NZ$150 in a Superior Room, and they’ll get 
breakfast for two and free Wi-Fi for their 
stay. 

Most of Tanoa’s 98 Superior Rooms have 
two double beds and offer aircon, flat screen 
TV with cable channels, IDD phone, fridge, 
tea and coffee making facilities, in-room safe.

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
http://www.travelmemo.co.nz/voucher.php?voucher_id=1364
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Trans Tasman FMX battle
If you have clients into extreme action FMX style, then make 
sure they are on Norfolk Island for the hard core FMX 
challenge on 20DEC13. Four professional Freestyle Motocross 
riders from Australia and four from New Zealand will be in 
action performing their tricks for one night only. A track will 
be specifically designed and built for this FMX Trans Tasman
challenge and the organizers hope to hold the event every 
second year. 

New airport for Samoa
The Samoan Government has announced 
plans to build an airport at Satitoa, Aleipata, 
the nearest point to American Samoa.
The Government, in a statement, says: “The 
Aleipata to Falealili region – with its natural 
attractions and the best beaches – is already 
experiencing a booming tourism industry. 
Several boutique resorts have opened up 
around the area over the last few years with 
more in the pipeline in the coming months.
“The bold vision – and expectation – is that 
Aleipata will have its own thriving satellite 
township in 20-30 years time. Good state 
leadership does not become mired and 
preoccupied in minute issues but must have a 
dynamic, long term vision for future pros-
perity, opportunity and development of its 
citizens.
“Furthermore, an airport at Satitoa is 
important in ensuring air safety. The Samoan 
islands are extremely mountainous, especially
the interior, with low-hung cloud cover 
impeding aerial vision a good portion of the 
year. It has been responsible for a number of 
fatal plane crashes in recent times. Building 
an airport at Satitoa – the furthest point east 
of Samoa – avoids flying over the dangerous 
mountain ranges. It also makes light aircraft 
short-haul flights attractive.”
News site Talamua.com says Samoa’s Tautua 

Opposition Party sees no sense in building an 
airport at Aleipata as Government intends.
Fagali’i Airport does the job, Opposition 
leader Palusalue Fa’apo II is quoted as saying.
It would be better to build up the country’s 
biggest airport, Faleolo, to the standards of 
airports in Fiji instead, Palusalue said.
He points to the list of long term projects 
by Government which have turned out to be 
failures: Salelologa and Satitoa Wharves – 
which sent Samoa Port Authority broke and 
lost $30m – and the Salelologa and Vaitele 
Markets.  All those projects failed through 
lack of research, he said.
With a debt of over $1 billion he wondered 
where Government will get the money to 
build a new airport.

Tanoa Tusitala, Samoa 
Christmas room special
Tanoa Tusitala Hotel in Samoa is offering a
Christmas Room Special, with a rate of 
NZ$199 per night for a Deluxe Double or 
Deluxe King room per night. This price 
includes complimentary full buffet breakfast 
for two daily, plus a Welcome Cocktail for 
two Adults at The Deck Bar, and a compli-
mentary Foot Spa ritual at Senakai spa.
Rooms are air conditioned and have tea and 
coffee making facilities, fridge and spacious 
bathroom and dressing area. 

The Amazing Race – Bora Bora
Remember to tune into TV2 tonight at 
7.30pm for the second leg of The Amazing 
Race, which features Bora Bora, before the 
racers head to New Zealand.
Last week’s show started in Los Angeles, 
where Phil Keoghan informed contestants 
that whichever team wins this first leg of the 
race will receive two Express Passes -- one to 
keep, and another they must give to another 
team before the fourth leg of the race. Teams 
raced to LAX where there were two different 
flights with Air Tahiti Nui, headed to Bora 
Bora.

Once there, one member of each team had to 
skydive out of a helicopter hovering at 10,000 
feet and then had to find their next clues 
under sand castles on the white sand of Eden 
Beach, before assembling an outrigger canoe 
and paddling to the Pit Stop at Motu Café.
Without giving too much away, this week’s 
instalment has teams visiting an outdoor 
wedding chapel, completing a detour – either 
pearl harvesting or an underwater picnic – 
followed by a jetski across the lagoon before 
reaching a roadblock.  Tune in tonight to find 
out what happens next.

India & Sri LankaExotic Holidays
Specialist Wholesaler

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

CLICK HERE TO GET 
OUR NEWSLETTER

ASIA
Cruise Halong Bay from $359pp
Adventure World is offering your clients the 
opportunity to wake to views of scenic 
Halong Bay in Vietnam while on a two-day 
tour from Hanoi. Priced from $359pp, the 
two-day traditional junk cruise is the best 
way for travellers to explore the emerald 
waters of the world-famous bay. With on-
board meals, cabin accommodation and 
transfers included, they won’t 
find a better value tour, says the 
wholesaler.
The package starts with a four-
hour drive from Hanoi through the 
rich farmlands of the Red River 
Delta.  They’ll see water buffaloes
ploughing vast rice fields, and 
other vignettes of Vietnamese 
village life. They will board their 
vessel at the Halong City pier for 
an overnight journey into the heart 
of Halong Bay, weaving among 
limestone islands shrouded in 
ancient legends, and interesting 

rock formations with names like Din Huong 
or “incense pot”. 
This tour is ideal as a last-minute product, or 
for those planning ahead, travel dates run to 
SEP14, but the above price is valid for sales 
before 31OCT13.
Click here for details and call Adventure 
World on 0800 238 368.

http://www.exoticholidays.co.nz
http://www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/vietnam/tours/halong-bay-by-traditional-junk-%281%29/?t=halong-bay-by-traditional-junk-%281%29
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Your gateway to Beijing Click Here
or call 09 309 1188

China   We know it like our own backyard

Take 2 China - HK/Shanghai, HK/Guangzhou and HK/Guilin
Acrossia has developed a further three Take 
2 China package options, now available for 
clients seeking to combine Hong Kong and 
mainland China.         
The packages can be sold in reverse 
combination, commencing in Shanghai, 
Guilin or Guangzhou and then travelling to 
Hong Kong, and additional nights and other 
tours can easily be added.    
Acrossia points out that when packaging 
Hong Kong and mainland China, tour options 
and transfers include a mix of product 
conducted on a join-in basis as well as 
Private.  In both circumstances, the tours will 

include an English speaking Guide.  
Packages can be sold in combination with 
the many IT and airfare options provided by 
the various airline partners servicing China 
including Air New Zealand, Cathay Pacific or 
China Southern.   
Click on the flyers above to download a copy 
and for any queries or additional options, 
contact Jessie or Polly on 
bookings@acrossia.com as alternatives can 
be tailor-made if necessary. Acrossia says 
packages to include Xi’an and Chengdu will 
follow shortly. 

Thailand drops luxury tax
Thailand, which competes with Hong Kong 
and Singapore for international shoppers, is 
dropping the tax levied on luxury items in the 
hope of encouraging spending by travellers.
Bloomberg reports that the duties on luxury 

watches, clothing and cosmetics will be cut 
from 30% to zero by the end of the year, 
although the tax will initially be reduced to 
between zero and 5% for certain items.

Singapore Airlines has announced the introduction of new SilkAir operated services 
to Yogyakarta (JOG) commencing 25NOV13, subject to regulatory approvals. 
This move will increase SilkAir’s Indonesian network to 12 destinations. 

CLICK ON FLYERS TO DOWNLOAD

Peregrine – Malaysia Airlines 
famil to Myanmar
This photo was taken in Bagan, Myanmar, 
during a recent famil co-hosted by Malaysia 
Airlines and Peregrine. The group visited 
Rangoon (Yangon), Bagan, which has more 
than 3,000 temples dotted throughout the 
countryside, and Inle Lake. 
Burma/Myanmar is Peregrine’s most popular 
destination in Asia at the moment, and Griff 
advises that in the year since his last trip 
things have changed rapidly.  “Go now and 
beat the rush,” he says.

Those featured in the shot above are:
Back row:- Paula Coppell (Best Travel, 
Hastings), Wendy Harrison (HOT Calder & 
Lawson), Kevin Crequer (United Travel 
Ashburton),  Phoenix Marshall (Discover 
Travel, Christchurch),  Janet Lewisham 
(Windows to the World)
Seated:  Pieta Mace (HOT Cambridge), Griff 
(Peregrine), Marianne Glasgow (HOT Rotorua),
Jill Grant (A Walkers World), Maree Joll 
(Flight Centre, Mt Eden), Jeffrey Benfell 
(United Katikati/Bethlehem): Absent (taking 
pic) is Stan Bennetto (Malaysia Airlines).

http://www.acrossia.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1361
http://www.travelmemo.co.nz/voucher.php?voucher_id=1362
http://www.travelmemo.co.nz/voucher.php?voucher_id=1363
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CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au

25 days
25APR-19MAY14  

FROM 

NZ$14,990ppSouth American Odyssey

Himalayan motorbike expeditions
Motorcycle tour operator, Extreme Bike 
Tours, has introduced two new Himalayan 
adventure rides in the secluded Indian state of 
Sikkim and in the neighbouring and enigmatic
kingdom of Bhutan.
The tours, which run in MAY14 and MAY15, 
will see guests riding India’s classic Royal 
Enfield 500cc motorbikes along winding, 
remote and cliff-hugging roads through the 
spectacular eastern Himalayas, with stays in 
local hotels and guesthouses each night.
Covering 640km, the 11-day Sikkim tour 
offers a round-trip itinerary from Delhi, on 
twisting mountain roads past the region’s 
terraced fields, tea plantations of Darjeeling, 
sacred lakes, ancient monasteries and 
spectacular views of the Himalayas, including
Mt Kanchenjunga, the world’s third highest 
peak.
The 15-day Bhutan tour includes 1500km 
of riding through the tiny and mountainous 
Sikkim and then into Bhutan, which, until 
recently, was closed to visitors for centuries 
and where tourism is still strictly controlled 
to maintain the country’s rich but simple 
culture. Motorcyclists will ride through 
forests of rhododendrons and orchids, past 
monasteries and villages and climb roads 
reaching heights of 3750m, with views of 
7541m Mt Gangkhar – the highest unclimbed 
mountain in the world.
On both tours, groups are limited to just 10 

bikes and open to licensed motorcyclists, 
although pillion passengers are also welcome.
The 11-day Sikkim tour, which departs Delhi 
on 03MAY14 and 02MAY15, is priced from 
US$3580 per rider and US$2420 for pillion 
passengers and includes all accommodation, 
meals, fuel and transfers as well as return 
domestic flights in India from Delhi to 
Bagdogra, where the riding starts and ends.
The 15-day Bhutan tour departs Delhi on 
17MAY14, and 16MAY15, and is priced 
from US$6650 per rider and US$5870 for 
pillion passengers and again includes all 
accommodation, meals, fuel and an internal 
flight from Delhi to the ride starting point 
of Bagdogra and a flight from Guwahati in 
Assam back to Delhi at the end of the tour. 
Prices include visas, taxes and daily visitor 
royalty fees that Bhutan charges to maintain
‘high-value, low-impact’ tourism in the 
country.
Featured on ‘Top Gear’ in 2011, Extreme 
Bike Tours is based in India and owned by 
former Englishman and adrenalin junkie, 
Zander Combe. Up to 80% of riders are from 
Australia.
For bookings, visit www.extremebiketours.com 
or call + 91 96653 77344.
* Tours and fares are subject to availability 
and conditions apply. Flights from NZ are not 
included in the fares.

Tibet visitor numbers up almost 20%
Lhasa, capital of southwest China’s Tibet 
Autonomous Region, enjoyed a tourism 
boom in the first eight months of the year, 

with tourist numbers rising 19.6% in the first 
eight months of the year, when compared to 
the same period in 2012.

THE AMERICAS
25-day South American Odyssey 
Odyssey Travel has created a 25-day South 
American Odyssey 25APR-19MAY14, 
during which tour participants will enjoy the 
great train journeys from Sacred Valley to 
Machu Picchu and the
Andean Explorer to Lake Titicaca; visit the 
great Latin American cities of Buenos Aires 
and Rio De Janeiro; and view the mighty 
Iguassu Falls; explore the Peruvian reaches 
of the Amazon.
Priced from NZ$14,990pp share twin, the 
program includes 22 nights First Class Hotel 
accommodation (4 and 5 Stars) based on twin 
share, hotel taxes and service charges, 23 
breakfasts plus 1 boxed breakfast, 11 lunches 
and 17 Dinners, two nights Amazon Jungle 
Adventure at Hacienda Concepcion, including
all meals and jungle activities.
Also included are Brazilian Visa, Chilean 
“Reciprocity fee”, services of an Odyssey 
Program Leader, service charges and gratuities,

English speaking Local Guides, all sightseeing
tours applicable to the itinerary including 
entrance fees, transfers, ground transportation 
and rail travel, six internal flights including 
taxes, and detailed program information.
Click here for the detailed itinerary and call 
0800 440055.

Galapagos on Google Street View
The Galapagos can now be explored online 
on Google Street View. 
The launch of the high-definition 360 degrees 
pictures coincided with the 178th anniversary 
of Charles Darwin’s visit to the Ecuadorian 
islands, which inspired his theory of natural 
selection. 
The Google Street View pictures, a joint 
project between Google, the Galapagos 
National Park and the Darwin Foundation, 
were taken with a special backpack camera 
during 10 days in May.

The BBC says many of the animals seen by 
Darwin in his 1835 voyage were captured on 
camera by Google staff.
Camera crews dived with sea-lions, trekked 
on the islands’ biggest volcano and observed 
the famous giant tortoises.  
Viewers can also see marine iguanas, blue-
footed boobies and Frigatebirds.

http://www.odysseytraveller.com/tours/south-american-odyssey-april-2014/tourDetailPDF
http://www.odysseytraveller.com/tours/south-american-odyssey-april-2014/tourDetailPDF
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MIDDLE EAST/AFRICA
Reminder on Africa & Arabia 
Roadshow
Have you registered yet for Adventure 
World’s Africa & Arabia Roadshow 2013?
Adventure World and ten of its top African 
suppliers will be showcasing Africa and 
Arabia to agents at a Roadshow at Rydges 
Hotel in Auckland on Monday 21OCT from 
5:30pm, complete with authentic African 
food, lively music, hot tour deals and 

exclusive prizes & incentives for roadshow 
attendees. 
Click here to register.

EUROPE
Europe 10% closer with Peregrine
Peregrine is offering 10% off all Europe tours 
(except Morocco) booked between 16SEP-
31OCT13, for 
departures up to 
30SEP14.
Agents can also add 
clients’ loyalty 
discounts on top of 
their Earlybird 
discount.
“Prices have come 
down this year, so get 
on board and book 
your clients on a 
small group journey 
or a self-guided trip to 
Europe,” says Griff. 
“It can be a standalone 
trip or maybe an 
adjunct to their river 
cruise, Mediterranean 
cruise or coach tour.
“Call me if you want 

more info.”
Click here to download the flyer.

End proposed for intra-European roaming charges
The European Commission has announced a 
massive overhaul of the EU’s mobile telecoms 
system which will force carriers to abandon 
roaming fees for voice, text and data.
These will be replaced by ‘roam like home’ 
deals that will let customers make and receive 
calls, send and receive text messages and 
access the Internet on their smartphone or 
tablet using the allocations of their ‘home 
country’ plan at standard flat rate fees 
applicable in all EU countries.
The first phase of the proposal will begin in 
JUL14, which will see an end to roaming fees 
added to incoming calls.
But by 2016, all European mobile phone 
companies will need to offer ‘roam like 
home’ plans created by forging alliances with 

telcos across Europe, or allow customers to 
nominate a separate low-cost roaming service 
without having to buy a new SIM card.
Australian Business Traveller says that will 
greatly simplify the lot of business travellers
to Europe, who’ll be able to pick up a prepaid
SIM card in one of the EU’s 28 countries and 
use it throughout the Euro-zone rather than 
constantly swapping SIM cards (and changing
numbers) or facing roaming fees as they 
move from one country to the next.
The package has to be signed into law by all 
28 countries of the EU, and already faces 
opposition by major networks such as 
Vodafone and O2, who warn that the change 
could cost the industry some billions in 
foregoing roaming costs for flat-rate fees.

Vienna’s Christmas Markets
The first of Vienna’s Christmas markets of 
2013 opens in early November, followed 
closely by the larger markets towards the 
middle of the month. 
Vienna’s Christmas markets are located at 
some of the city’s most attractive public 
spaces. The Christmas Market and Magic of 
Advent on Rathausplatz is the largest with 
about 150 stalls and a Christmas workshop. 
For traditional handicrafts and Christmas 
music head for the Old Viennese Christmas
Market on the Freyung or the Am Hof 
Christmas Market. Beautiful handmade gifts 
can also be picked up at the Arts and Crafts 
Market in front of Karlskirche. 
Romantic cobbled streets lend a unique 
charm to the Christmas market at Spittelberg, 
while impressive imperial backdrops make 
for a special atmosphere at the Christmas 
villages on Maria-Theresien-Platz and in 
front of Schönbrunn Palace and the Belvedere. 

There’s lots going on outside the center of 
town if your clients venture out to the 
Christmas Market at the Türkenschanzpark, 
or Weihnachtszauber at Schloss Wilhelm-
inenberg with its spectacular views over the 
city.
Most of the markets are permanent fixtures 
over the Christmas period, but others are 
temporary affairs. The Design Christmas 
Market at the Stilwerk design centre only 
opens on the Advent weekends, and is the 
place to go for fashion accessories, designer 
clothing, ceramics and other chic creations. 
For more designer goodies try Weihnachts-
Quartier in the MuseumsQuartier on the 
first weekend of Advent, while the stalls of 
designer-makers and small labels at Lights 
2013 at the Werkstätten- und Kulturhaus 
(WUK) 06-08DEC offer something a bit 
more off-beat. 

www.adventureworld.co.nz/roadshows/
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Louvre ticket scam
CNN reports that French authorities suspect 
Chinese organized criminals are behind the 
circulation of thousands of fake tickets to the 
Louvre in a scam worth hundreds of thousands 
of euros.
It quotes France 24 as saying the museum 
was alerted to the swindle at the beginning of 
August when a staff member became 
suspicious of the feel of a ticket handed over 
by a Chinese tour guide.
Days later, the Louvre discovered fake tickets 

that at first appeared “in every way identical 
to the genuine article,” the spokesperson told 
Le Parisien.
Then, at the end of August, Belgian customs 
officers seized more than 4,000 forged €36 
Louvre passes in a parcel from China.
The Belgian discovery has sparked a French 
criminal investigation into whether criminal 
gangs in China are collaborating with 
Chinese tour operators in Paris to profit from 
the fake tickets, the Louvre said.

Freephone 0800 440 055
nzsales@odysseytravel.com.au9W from New Zealand to India from NZD1456 via HKG or SIN ON SALE 

UNTIL 
15NOV

Auckland Airport shortlisted
Auckland Airport is the only Australasian 
airport to be shortlisted for the World Routes 
Marketing Awards 2013 in the three categories 
representing airports of 4-20 million 
passengers. 
The annual awards are regarded as the most 
prestigious awards in the industry as they are 
voted for and judged by the airline 
community.
Auckland Airport was shortlisted alongside 
Athens International Airport, Brussels Airport, 
Istanbul Sabiha Gokcen International Airport 
and San Diego International Airport.
Glenn Wedlock, Auckland Airport’s general 
manager aeronautical commercial, says the 
airport is extremely proud to be shortlisted 
for this year’s awards. “We strongly believe 
that our airline marketing partnerships are 

critical components in driving tourism traffic 
and value for the growing New Zealand 
tourism sector,” he says.
“We have had some significant wins recently 
with announcements from airlines introducing
new international capacity, such as China 
Airlines’ decision to provide an additional 
30% capacity on its Taipei to Auckland route.  
These increased capacity achievements have 
come about through hard work and 
collaboration between the airlines, Auckland 
Airport and other key industry partners.”
This is not the first time Auckland Airport has 
been recognised at the World Routes Awards, 
having received awards at the last four 
ceremonies.
The winners will be announced on 07OCT.

Chinese LCC for Japan
Spring Airlines Japan, the Japanese arm of 
Chinese LCC Spring Airlines, says it plans to 
launch three domestic flights between Tokyo-
Narita Airport and cities in western Japan at 
the end of MAY14.

Emirates to Kabul
Emirates is to commence a daily A340-500 
flight to Khwaja Rawash Airport, Kabul, 
Afghanistan from 04DEC13.

The first Jetstar 787 Dreamliner took off from Boeing’s Paine Field north of Seattle on 
Saturday for its maiden flight, a 90-minute excursion to Grant County Airport, Moses 
Lake and return.

Etihad buys more Virgin Australia shares
Etihad Airways has listed its stake in Virgin 
Australia to 13.41% from 12.35%, surpassing 
Richard Branson’s Virgin Group in the process
at 12.47%. The Abu Dhabi group paid A$11.8 
million for 27.4 million additional Virgin 
Australia shares.
Etihad has approval from the Australian 

Foreign Investment Review Board to lift its 
stake to 19.9%, which would put it on equal 
pegging with second largest shareholder 
Singapore Airlines. 
Air New Zealand holds 22.99% and the 
ACCC says it has no objections to it boosting 
its stake to 26%.

Virgin Australia streaming IFE
Virgin Australia has formally launched the 
rollout of wireless streaming of entertainment 
content to passengers’ portable devices as its 
inflight entertainment system for domestic 
and short-haul international flights.
The airline began trialling the technology in 
August 2012 and has already fitted 37 aircraft 
with the system. It expects rollout across its 
B737-800 and Embraer E190 fleets to be 

complete by the end of this year.
The wireless system allows movies, TV 
shows and music to be streamed to passengers’ 
own Wi-Fi-enabled devices such as iPads, 
iPhones, Android smart phones and tablets 
and Windows laptops. To access the system 
passengers need to download a free app or 
have Microsoft’s Silverlight downloaded on 
their laptop.

Jetstar Melbourne-Phuket
From 14DEC, Jetstar will commence twice-
weekly direct flights from Melbourne to 
Phuket, lifting to three times weekly in 
MAR14.

Jetstar’s Singapore flights from MEL will 
also increase from five to six times a week on 
18DEC.
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Choose your main course on Qantas
Qantas is to offer its business class advance 
meal selection service to travellers in 
premium economy and economy, allowing 
passengers to choose their inflight meals 
online before they even step on the plane.
Already available in business class on select 
flights, the Select on Q-Eat program will be 
progressively rolled out to all international 
flights on which Premium Economy is 
offered, says the airline. This includes 
customers travelling internationally in 
Economy from late 2013.
Passengers will pre-order their meal between 

seven days and 12 hours prior to departure 
via the ‘Manage Your Booking’ option at 
qantas.com, and will find an additional dish 
available as an online exclusive on select 
routes.
Qantas is also extending Select on Q-Eat to 
additional business class routes. From today, 
business class passengers on flights from 
Narita, Shanghai, Manila, Bangkok, Jakarta 
and Honolulu to Australia are all able to 
confirm their meal choice prior to flying.
Click here for details.

Spotify Premium with Qantas FF points
Qantas Frequent Flyers are now able to 
redeem Qantas Points for Spotify Premium 
subscriptions of 3, 6 or 12 months 
via the Qantas Store.
Spotify is the award-winning 
digital music service that offers 
on-demand access to over 20 
million tracks, with the aim of 
making all the world’s music 
available instantly to everyone, 
wherever and whenever they want 
it.  
A Spotify Premium subscription gives un-
limited, ad-free streaming access to the full 

Spotify catalogue, directly from Spotify’s 
streaming servers - over both 3G and 

Wi-Fi, via Spotify’s desktop, web 
browser, smartphone, tablet and 
home entertainment platforms.
In addition, you can sync playlists 
to your device for use in Offline 
Mode. This comes in handy any 
time you don’t have (or don’t 
want) an Internet connection, 
making it ideal for while 

travelling and flying.
Redeem points for Spotify Premium at the 
Qantas Store.

LAX Star Alliance Lounge set to open
Star Alliance is to open its new lounge at Los 
Angeles’ Tom Bradley International Terminal 
(TBIT) at the end of this month, with media 
invited to preview the facility next Monday.
The vast lounge will be managed by Air New 
Zealand but open to all Star Alliance 
members travelling in business class or 
holding Star Alliance Gold status.

The new LAX lounge itself is three times the 
size of Air New Zealand’s existing LAX T2 
Koru Lounge. 
The lounge features an open air terrace with 
fireplace and water feature.

Garuda wins Passenger Choice award 
Garuda Indonesia has been named winner 
in the ‘Best in Region: Asia and Australasia’ 
category at the Passenger Choice Awards 
2013.
GA ranked ahead of airlines like Singapore 
Airlines, Qantas, Cathay Pacific, Air New 
Zealand and Pakistan Airlines, all finalists in 
the category.
The Airline Passenger Experience Association
award is based on a survey of passenger 
experiences on flights over 12 months to 
JUN13.
In addition to winning the award, Garuda 
Indonesia was among the Top 5 airlines in 

the ‘Best Overall Passenger Experience’ 
category, along with Emirates, Etihad, Virgin 
America, and Virgin Atlantic, as well as 
among the Top 5 Best Ground Experience 
along with Delta, El Al Israel Airlines, 
Avianca, and Virgin America.
This latest accolade adds to the growing 
tally of high-profile awards Garuda has been 
receiving since its re-launch, including 
being rated as one of Skytrax “World’s Top 
10 Airlines’ in June.
Garuda currently offers 52 weekly flights 
from Sydney, Melbourne, Perth and Brisbane 
to its two hubs in Jakarta and Denpasar.

Hold Baggage Screening System upgrade at WLG
This week Aviation Security Service (Avsec) 
is to undergo the second and final phase in a 
major upgrade of their Hold Baggage 
Screening (HBS) systems at Wellington 
Airport.
The upgrade will meet the European Civil 
Aviation Conference’s amended detection 
system regulations that come into effect 
JAN14. Wellington Airport will be the first 
major airport in New Zealand to adopt the 
new system.
To replace the bag screening equipment, the 

airport’s baggage conveyor system that 
transports checked luggage through to 
Aviation Security screening must be disabled. 
During phase two this week, the check-in 
process will operate as normal with the 
airport open from 0330; however checked 
luggage will require manual handling. 
Additional staff will be on hand to assist and 
transport luggage for passengers.

http://www.cxagents.com
http://www.qantas.com.au/travel/airlines/select-inflight-meal/global/en
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Ultimate Airport Dubai
A reminder that a new 10-part doco series 
Ultimate Airport Dubai premieres tonight at 
7.30pm on the National Geographic Channel 
(Sky 72).

New airspace surveillance technology for Southern Alps
High on the South Island’s peaks, Airways 
is installing cutting-edge multilateration 
surveillance technology operating in only a 
handful of airspaces around the world.
The New Zealand air navigation service 
provider is installing nine multilateration 
(MLAT) sites in remote mountainous regions 
throughout Otago and Southland. This will 
provide Airways air traffic controllers with 
visibility into valleys and behind mountains, 
areas which are out of the reach of radar 
surveillance.
“The MLAT equipment will allow air traffic
controllers to confirm that aircraft are exactly 
where they say they are, removing the need 
to rely on position reports, which is crucial 
for improving safety in this complex air-
space,” says Airways Head of Engineering 

and Maintenance Peter O’Regan.
Airways completed installation of 18 MLAT 
sites around Queenstown in 2009. Nine sites 
are now being added, to expand the network 
into the upper controlled airspace towards 
Dunedin, Invercargill and over the Tasman 
Sea to the west of Queenstown. 
MLAT technology provides a three-
dimensional picture of air traffic and allows 
Airways to reduce the separation between 
aircraft as the radar surveillance indicates the 
exact position of each aircraft. This results 
in fuel efficiencies and decreased costs for 
airlines which no longer need to hold aircraft 
at lower levels, and in fewer disruptions for 
passengers.
The system will become operational towards 
the end of the year.

easyJet first LCC to adopt Amadeus enhancements 
easyJet, the UK’s largest airline, and GDS 
Amadeus have launched unique system 
enhancements that will allow travel agents 
around the world, in a phased approach, to 
book low-cost carriers with the same booking
flow as that used for traditional carriers, 
regardless of the airline’s distribution 
preferences. 
easyJet is the first carrier to become a light 
ticketing airline in the Amadeus system, 
thereby greatly improving the way in which 
travel agents access, book and provide 
service when selling easyJet flights.  The 
development is expected to increase bookings 
with the new pricing, ticketing and booking 
functionality offering the same look and feel 
as for traditional or flag carriers. 

For the first time, traditional shopping, 
booking and back-office flows will be 
combined with real-time dynamic fares and 
a full ancillary offering provided through 
easyJet’s XML connection with Amadeus. 
This will give all travel agencies, including 
corporations and TMCs, which use Amadeus, 
even better access to easyJet’s great value 
inventory than before. 
Footnote: ‘Light ticketing’  is an evolution of 
the ticketless access level offered to low-cost 
& hybrid carriers to help standardise the 
travel agency work flow – availability, 
pricing, booking, end of transaction, 
reporting – via the introduction of a virtual 
ticket number.

CRUISE NEWS

Uniworld named best at Cruise International Awards 2013
Uniworld Boutique River Cruises has been 
named Best Luxury River Cruise Line for the 
second year in a row at the prestigious Cruise 
International Awards 2013 held at London’s 
British Film Institute on 12SEP. 
Cruise International is the UK’s leading 

consumer magazine dedicated to cruising. 
The awards celebrate the best of the cruise 
industry and were voted for by approximately 
24,000 readers.

Russian river cruising deals - including for solo travellers
The Innovative Travel Company in 
conjunction with Russian Travel Centre has 
just announced savings of 22% on Russian 
river cruises and a saving of 48% for solo 
travellers due to the waiver of single 
supplement.  The 12-day Moscow to St 
Petersburg cruise on board MS Russ is now 
priced from AUD1551pp twin share for the 
06MAY14 departure and is the same for solo 
travellers on the same cruise, for a twin cabin 

on the main deck.  Prices are valid only when 
booked and paid by 30SEP13. Freephone 
0508 100111 or info@innovative-travel.com 

http://www.lufthansaexperts.com
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Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITEOFFER ENDS 15OCT13

* VIEW 
TERMS & 

CONDITIONS 
HERE

Make your clients’ next voyage incredible value with Holland America’s new Explore4 offers. 
Book selected 2014 sailings (and December 2013 Holiday cruises) before 15OCT13 and they will receive all four offers below:
1. FREE Signature Beverage Package or a Beverage Card (depending on cruise selected)*

2. FREE specialty restaurant dinner*

3. FREE or reduced cruise fares for 3rd/4th guests*

4. 50% reduced deposit*

VIEW 
LIST OF 

SAILINGS

2014 HAL Alaska highlights & opportunities
One of the most spectacular ways to enhance your 
clients’ journey to Alaska is by selling them their 
own private verandah or a spacious suite state-
room.  
For guests booking a Vista Suite stateroom or 
above, Holland America Line has reintroduced its 
Free Hotel offer, which includes a complimentary 
hotel night pre-or post-cruise or Journey in 
Anchorage, Fairbanks, Vancouver or Seattle, 
depending on your itinerary.
HAL’s 2014 Alaska Land+Sea Journeys have the 
Free Hotel offer on Double and Triple Denali 
itineraries featuring stays in Vancouver, Fairbanks 
or Anchorage:
>>  Yukon and Triple Denali Land & Sea Journeys
start at US$2,299pp share twin with suites from
US$2,899pp share twin on Journey Y2C - 16MAY14.
>>  Yukon and Double Denali itineraries start at 
US$1,699pp share twin with suites from $2,299pp 
share twin on Journey Y5L 11MAY14.
>>  Triple Denali Land & Sea Journeys start at 
US$1,599pp share twin.
>>  Double Denali itineraries start at US$1,299pp 
share twin with suites from US$2,499pp share 
twin on Journey D6C 11MAY14.

2014 Alaska cruises with free hotel offer:
>>  Alaskan Explorer sailings start at US$899pp 
with suites from US$1,699pp on the ms Westerdam 
03MAY14 sailing
>>  14- night Alaskan Explorer sailings start at 
US$2,499pp with suites from US$5,199pp on the 
ms Amsterdam 18MAY14
>>  Inside Passage sailings start at US$699pp 
with suites from US$1,699pp on the ms Volendam 
30APR14
>>  Glacier Discovery sailings start at US$899pp 
with suites from US$1,999pp on the ms Oosterdam 
11MAY14
The Free Hotel offer is for categories PS-BC on 
the Volendam, Zaandam, Statendam and Amsterdam, 
and categories PS-SZ on the Oosterdam, Zuiderdam 
and Westerdam.  For the Land & Sea Journeys, the 
Free Hotel offer is available on Journeys D1-D6 
and Y1-Y5.  The offer is based on double 
occupancy, subject to availability and on new 
bookings only.
Email Pip at Francis Travel Marketing for your 
copy of HAL’s latest Alaska preview brochure. 
enquiries@francistravelmarketing.co.nz

Sail and Stay: Receive 2 Free Hotel Nights
The Windstar 2014 Europe Sail and Stay promotion is on now. 
Book a selected 2014 Europe itinerary before 31OCT13 and your clients 
receive two free hotel nights before or after their cruise.
Contact the Francis Travel Marketing team for more information on 
09 444 2298 or reservations@francistravelmarketing.co.nz

http://www.windstarcruises.com/sail-and-stay-europe-rp5-2013.aspx?utm_source=EXACTTARGET&utm_medium=email&utm_campaign=RP5-Europe-Trade&utm_content=SeeVoyages&utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Wednesday%2C+11+September+2013
http://www.windstarcruises.com/sail-and-stay-europe-rp5-2013.aspx?utm_source=EXACTTARGET&utm_medium=email&utm_campaign=RP5-Europe-Trade&utm_content=SeeVoyages&utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Wednesday%2C+11+September+2013
www.promail.co.nz/link.php?M=276631&N=4937&L=6223&F=H
www.promail.co.nz/link.php?M=276631&N=4937&L=6223&F=H


The Mondo Travel stores have been busy in the 
last two weeks preparing to launch their new 
cruise campaign – 100 Reasons to Cruise – into 
the marketplace, synchronised with National 
Cruise Week and promoting cruising throughout 
September. 
The three-time winners of the CLIA award for 
Campaign of the Year for Australasia, Mondo’s 
marketing manager Gordy Bayne says it would 
be proud moment for the ‘unique and boutique’ 
brand to come back home in FEB14 with the 
award for the fourth time. 
“Our Franchisees are committed to allowing my
marketing team to make as much investment 
and effort as we can in the cruising category 
to deliver the ROI and success that they are 
seeing in getting their tills and phones ringing,” 
says Bayne. 
“Our commitment and strategy for 13/14 is to 

Mondo Riccarton Kirsti Butler and Jackie Clarke

Mondo Hamilton’s Donna, Claire, Jackie Clarke, Kiri and Pam

Motueka’s Karen, Jane, Jackie Clarke ,Phil, Alesha and Steph

Melissa Robert and Tony Smith from Francis Travel Marketing 
with Jackie

Mondo Travel Tauranga and 
Cherrywood and Suppliers

Mondo Travel 
Riccarton and 
Suppliers

Mondo Travel New Plymouth’s Lisa and Nicola 
with Jackie Clarke

Mondo Travel Kerikeri and suppliers

grow our market share in the cruise category 
and with speciality brands like Cruiseabout 
and the entry of Online Cruise Agency into the 
NZ market we need to ensure that our 
customers and prospects see the Mondo Travel 
brand as a cruise specialist. 
“We know that consumers still want to seek 
the advice of a real cruise expert and interact 
with an actual ‘human’.” 
Mondo Travel launches part 2 of their cruise 
campaign Thursday on their ‘cruise hub’ with 
their industry-first Online Cruise Showcase 
featuring Jackie Clarke. 
Says Bayne: “Not all clients can come to a 
Information Evening so we are encouraging 
them to click and be entertained and inspired 
by Jackie on cruising as well as educated by 
our key cruise suppliers who we interviewed to 
talk about their gorgeous cruise ships.” 
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Macau: a new port of call for SeaDream II
For the first time the former Portuguese 
enclave of Macau will be a port of call for 
luxury cruise ship SeaDream II.
The luxury 4300-tonne mega yacht will visit 
in MAR14 during her 13-day Asian voyage.
Macau was chosen as an overnight port for 
its fascinating Portuguese-infused 
characteristics and the fact that it was 
easily accessible by a ship of the SeaDream 
II’s compact measurements.
As on many other cruise programs she is able 
to reach interesting ports like Macau, which 
are normally bypassed by larger cruise ships.
“To have a cruise ship of SeaDream II’s 
calibre call on Macau speaks volumes for 
the appeal of city as a genuine port of call, 
perhaps for future small cruise ships to visit,” 
said Helen Wong, general manager of the 
Macau Government Tourist Office (Australia 
and New Zealand).
“Macau’s mix of east-meets-west, old-meets-
new features makes for a fascinating visit for 
the 100 or more cruise ship passengers,” she 
said.
“To sample and see elements of Portugal in 

the midst of Asia makes for a unique 
experience, very different from the other 
ports on this cruise.
“It will be our aim to ensure those who visit 
return to spend more time in what is a very 
special part of Asia.”
The SeaDream II Asian voyage begins in 
Bangkok on 02MAR14 with calls on Ko 
Chang/Ko Kut in Thailand, Sihanoukville in 
Cambodia, Ho Chi Minh (Saigon) in Vietnam
for an overnight stay, Nha Trang also in 
Vietnam, Sanya on China’s Hainan Island, 
Halong Bay (Vietnam) and Macau, ending in 
Hong Kong.
The ship will also have three days at sea, 
during which time guests will be able to 
enjoy the complimentary 30-course golf 
simulator and fitness centre, extensive library, 
the optional-cost Thai Spa.
And with just 56 staterooms, SeaDream II 
can only cater for a maximum of 112 guests 
and 95 crew members.
Visit www.seadream.com and 
www.macautourism.gov.mo

Seabourn One Week Sale
Some excellent savings can be had with 
Seabourn this week on selected cruises for 
OCT, NOV and DEC13 sailings, and JAN14 
in the Caribbean. 
Special offer fares include cruises in Europe, 
Transatlantics, Caribbean, Asia, Middle East, 
South America & Antarctica - with some 
cruise-only fares less than US$200pp per day. 
For agents looking for Christmas Cruise 
options for clients – Seabourn has some 
limited availability on Seabourn Sojourn ex 
Fort Lauderdale to Los Angeles, via the 
Panama Canal, departing 17DEC13 for 18 
nights. 
On this One Week Sale fare promotion, pay 
for A oceanview suite and get complimentary 
upgrade to balcony suite (booked on a 
guarantee basis) - priced from US$8673pp 
with US$500 per suite onboard credit. 
(Includes port charges and taxes, and tipping 
is neither required nor expected). On this 

itinerary, they spend a whole day in transit 
of the Panama Canal. The itinerary also 
includes a day at the San Blas Islands in the 
Panama Canal, a great ‘small port’ inclusion 
and home of the Kuna people, perhaps best 
known for the elaborate , multi-layered 
appliqued fabric art—originally used as 
panels of a blouse but now mostly created for 
sale. Christmas day is in Punta Arenas, Costa 
Rica. 
Fares include all suite accommodation; 
complimentary in-suite Mini Bar, and wines 
with lunch and dinner; Open Bar throughout 
the ship; Port Charges & Taxes; Programme 
of Seabourn Signature Delights; Tipping is 
neither required nor expected; Alternative 
dining options (no surcharge). 
Call Seabourn’s NZ representative: Cruise 
World, on 09 917 4440 or 0800 500 732, 
email info@cruiseworld.co.nz  and visit
www.cruiseworld.co.nz
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PEARL’S PEARLER
Truth probably is stranger than fiction 

... it’s certainly more disconcerting
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A Caribbean Christmas with Sea Cloud Cruises
The windjammer Sea Cloud will spend 
Christmas in the Caribbean on a 14-night 
cruise 19DEC-02JAN and early bird rates 
start from NZ$9,210*pp for bookings made 
before 30SEP13 and include all excursions.
Departing from Bridgetown, Barbados, the 
cruise will visit 11 different islands and will 
include a number of excursions such as a visit 
to the volcanic sulphur springs and botanical 
gardens in Soufriere, St Lucia or a Creole 
cooking lesson in Dominica. 
For full itinerary and further details click 
here and refer to pages 10 and 11.
Christmas Eve and Christmas Day will be 
spent in Jost van Dyke, an idyllic island 
famed for its relaxed pace, selection of 
glorious beaches and quaint little beach bars. 
Sea Cloud made her debut in 1931 and was 
widely regarded as the most magnificent 
sailing yacht in the world. Many features of 
the legendary windjammer are preserved in 
the luxurious style of the 1930s, with guests 
enjoying the highest standards of luxury 
and personalised service, combined with a 

relaxed, convivial ambiance. The yacht’s 
intimate size means she can access idyllic 
anchorages that larger ships cannot reach 
– ideal for exploring the Caribbean’s lesser-
known highlights.
For more information contact Sales 
Activation Marketing, Sea Cloud Cruises 
representative for Australia/New Zealand on 
+61 2 7 552 93969 or info@seacloud.com or 
visit www.seacloud.com.
*Rates are at current exchange rate and are 
subject to change.

INDUSTRY
Discover Amadeus events for travel agents 
Amadeus, a leading technology partner for 
the global travel industry, is inviting travel 
professionals to Discover Amadeus events in 
Auckland and Wellington. 
The Discover Amadeus events will showcase 
future travel trends and technology updates, 
and agents will discover: 
• how to provide amazing customer service 
by automatically notifying customers of flight 
changes; 
• how to produce professional branded quotes 
in less than two minutes; 

• why Amadeus Altéa gives travel agents the 
edge with real-time information; and 
• the latest solutions that are cooking in the 
‘Amadeus Lab’ 
The evening events are open to Amadeus 
customers and others looking for the latest 
information in travel trends and technology. 
• Auckland       30OCT 
• Wellington      31OCT 
Numbers are limited at each event. For more 
details and to RVSP visit 
http://amadeusevents.eventbrite.com.au/ 

A$500 bonus incentive
Book your clients on a National Geographic 
Orion 2014 Kimberley voyage for a bonus 
incentive of A$500.
Lindblad Expeditions Sales Manager Asia 
Pacific, Steve McLaughlin, believes that 
every travel agent must have at least one 
client who dreams of exploring Australia’s 
great wilderness region - the Kimberley. 
“As an inducement to find that client 
Lindblad Expeditions is offering A$500* 
cash incentive to all agents who book them to 
travel onboard a National Geographic Orion 
2014 Kimberley voyage,” said McLaughlin. 
For every new twin share booking made prior 
to 30NOV13, receive an additional A$500* 
cash bonus on top of regular commission (in 
excess of $2000 for a mid-priced cabin).
What agents need to do:
Your agency must register in order to receive 
this bonus  - visit 
www.orionexpeditions.com/bonus_commission   
Review your client data base and contact 
your prime prospects.
(To assist, Lindblad Expeditions will even 
provide personalised postcards to send to 
your data base. Just email 
sales@orionexpeditions.com for details.)

As long as you have registered, you will 
automatically receive your $500 at time of 
ship’s departure.
NOTE: National Geographic Orion has just 
nine 10-night Kimberley voyages in 2014 
compared to the more usual 15 in previous 
years – so encourage your clients to book 
early as this will be a sell-out season.  
New for 2014
>>  Expanded expedition team 
>>  New tools for exploration including an 
underwater camera, hydrophone and video 
microscope 
>>  A top National Geographic Photographer 
and a Lindblad-National Geographic certified 
photo instructor. 
Fares start from A$7,965pp based on twin 
share which is 15% less than the 2013 season 
brochure fare.
More details can be obtained by contacting 
Orion Expedition Cruises: 
Call 0800 44 44 62 or email 
info@orionexpeditions.com
*Incentive offer is A$250 per guest (A$500 
per couple, twin share). 
For full terms and conditions visit 
www.orionexpeditions.com/bonus_commission

http://www.seacloud.com/catalogues/en/virtual-catalogues.html?tx_flippingbook_pi1[ceid]=1720&tx_flippingbook_pi1[id]=113&cHash=1dc540f7e2

