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TO REQUEST AD RATES
China cracks down on 
shopping tour racket

Focus Taiwan reports that China has passed a new travel 
law aimed at regulating fairer trading between travel 
agencies and tourists.
The new law prohibits travel agencies from luring tourists
with low-priced tours and then making up their profit 
margins through practices such as obtaining commissions 
from shops to which they bring their tour groups or 
requiring additional payment for services.
The new act will have an impact on inbound tourism from 
China once it comes into force 01OCT13, industry sources 
said.
The following are excerpts from a special report in last 
Thursday’s edition of the United Evening News on China’s 
new travel law and its possible impact on Taiwan’s tourism 
industry:
The number of Chinese visitors has been growing steadily, 
but tourism quality has declined due to cut-throat 
competition or the “zero or negative tour group fee” 
phenomenon.
Article 35 of China’s new travel law outlaws this, as well 
as tour operators offering shopping and tour services that 
require additional payment.
It stipulates that travel agencies cannot designate specific 
shopping venues or provide tourism services that require 
additional payment.
In the event of any violation of the regulations, tourists will, 
within 30 days from the end of their tours, have the right to 

demand that the travel agency return any purchases on their behalf 
and provide refunds in advance, or refund any payments made for 
tourism services requiring additional payment.
Zero or negative tour group fee packages like these have been 
going on in New Zealand from the outset of the Chinese tourism
‘invasion’ and are evidenced by the line-up of second-hand mini-
coaches outside certain retail outlets in Auckland, Rotorua and 
elsewhere.
TTR Weekly, commenting on zero-dollar tours in Thailand and a 
related warning to members from the Association of Thai Travel 
Agents, says: “Does it still go on? Of course, not a boat leaves 
shore for an island cruise, nor a restaurant booked for lunch or 
dinner without a commission passing hands. It involves every 
service imaginable. It bankrupts resorts and stymies growth of 
small enterprises, especially eco-tourism projects,” says the trade 
publication. 
“The ATTA president has made the right decision to warn his 
members that the business landscape has changed. The skull and 
cross bones flag that many a tour operator should have flown over 
his building now represents an out-dated form of business piracy 
that has no place in the today’s world of the internet and customer 
interactivity. They can buy direct and they can easily do the maths 
on the obvious mark-ups that blight tourism.”
Tourism New Zealand’s general manager of Asian markets Tony 
Everitt told the National Business Review that China’s laws herald 
a turning point for the industry which is reorganising rapidly to 
provide more transparent tours.                               ... Cont p2

http://www.koreanair.com
http://www.nzonline.org.nz/nzo/business/new-zealand-activity-quotes
http://www.nzonline.org.nz/nzo/business/new-zealand-activity-quotes
mailto:advertising@travelmemo.co.nz
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G'Day
Europe

Rsvp before 16 September 
at http://rsvp.travelcorporation.co.nz 

Space is limited.

Hamilton
Mon 23 September
The Verandah 

Invercargill
Tues 24 September
The Kelvin 

Tauranga
Wed 25 September
Classic Flyers 

Dunedin
Wed 25 September
Scenic Hotel Southern 
Cross 

Napier
Thurs 26 September
Church Road

Timaru
Thurs 26 September
Benvenue 

Wellington
Mon 30 September
Fox Glove 

Palmerston 
North
Tues 1 October
Bar One-7-Five 

Nelson
Tues 1 October
Trailways 

New Plymouth
Wed 2 October
The Waterfront 

Taupo
Thurs 3 October
Waterside Café 

Christchurch
Thurs 3 October
Novotel 
 

Whangarei
Mon 7 October
Killer Prawn

5.30pm Canapés and Drinks / 6.00pm Presentations 
/ 7.00pm approx finish but do stay and join us for a drink

Rotorua
Tues 24 September
The Millennium 

Queenstown
Tues 24 September
Copthorne Lakefront 
 

LOWER HUTT
Tues 1 October
The Angus 

Blenheim
Wed 2 October
Watery Mouth Café

Christchurch
Fri 4 October
Novotel

Auckland 
North Shore
Tues 8 October
Spencer on Byron 

Auckland 
South
Wed 9 October
Novotel Ellerslie

Please join us for breakfast at 7.15am

China cracks down on shopping tour racket  ... Cont from p1
The first tours to comply with the new rules 
went on sale in China last month.
The feeling among travel agents is the change 
will accelerate the development of 
independent travel among Chinese visitors, 
Mr Everitt told NBR.
“The differential reduces so there will be 
more incentive to take on an independent 

holiday,” Mr Everitt says.
Tourism NZ is helping operators develop 
more independent holiday packages.
But Mr Everitt says bus tours will remain 
important because there will always be those 
who lack the confidence to self-drive or tour 
independently.

TNZ translates site to tap emerging markets
Tourism New Zealand is strengthening its 
presence in the newly identified emerging 
markets of Latin America and Indonesia, with 
the release of four new translated editions of 
newzealand.com.
The consumer website now provides over 20 
market versions – with 9 of the editions either 
partly or fully translated.
The new editions target Chile, Mexico, Brazil 
and Indonesia and are produced in Spanish, 
Portuguese and Bahasa Indonesian.

The sites are the first stream of consumer-
facing activity as TNZ works to establish a 
significant presence in the emerging markets, 
identified for their strong economies, growth 
in personal spending and outbound travel. 
The third market, India, has an existing 
newzealand.com country edition. 
In the past year TNZ has received record 
traffic to newzealand.com, attracting more 
than 14.0 million visits. 

Cardrona sale deal near
The Southland Times reports that Australian 
shareholders have cleared the sale of 
Cardrona Alpine Resort, increasing the odds 
Real Journeys will soon rival NZSki for a cut 
of the lucrative southern ski market. 
Cardrona’s parent company, Toorak-based 
Vealls was advised by the Australian Stock 
Exchange that shareholder approval was 
needed to advance a sale that had moved to 
“final negotiation” stages with Real Journeys. 
On Friday Vealls shareholders showed over-
whelming support for the sale, ASX records 
show. 
Real Journeys had been identified as 

“preferred bidder” among a line-up that 
included Trojan Holdings - the parent 
company of NZSki, which operates 
Coronet Peak, The Remarkables and Mt Hutt 
ski fields, international entertainment giant 
Merlin Entertainment, and Queenstown-
based Skyline Enterprises. 

http://rsvp.travelcorporation.co.nz/
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Gisborne – Auckland fare cuts 
Air New Zealand has reduced fares between 
Gisborne and Auckland by an average of 11% 
with the introduction of a new cut price lead 
in fare of $79. 
The reduction across all fare types on the 
route reflects operational efficiencies that 
have been achieved since the airline up-
gauged most AKL-GIS services to larger 50-
seat Bombardier Q300 aircraft in OCT12.
The airline’s Group GM New Zealand and 
Pacific Islands Cam Wallace says the airline 
is passing on these cost savings to customers 
despite a 100% increase in landing fees at 

Gisborne Airport since DEC12.
“Increased capacity on the route since 
October last year has contributed to a 12 
percent increase in passenger numbers over 
the past six months, when compared with the 
same period last year,” says Wallace.  
“We are in the business of encouraging 
people to fly – offering a fast and affordable 
alternative to driving between Gisborne and 
Auckland is sure to see even more people 
take up that option.”
The new fares are available now for travel 
from 29OCT. 

Air NZ Queenstown downtown check-in 
Air New Zealand is trialling a downtown 
check-in service in Queenstown. Its passengers
can now collect their boarding passes and 
drop bags off at a downtown office to be 
delivered to the airport. Pax then need to be 

at their gate 30mins (domestic) or 60mins 
(international) prior to departure. The service 
is open daily 0800-1200 and will be trialled 
until 22SEP with a view to becoming 
permanent if successful.

Japanese charter visitors set to double
Air New Zealand’s 2013/2014 Japanese 
charter program is set to bring more than 
double the number of Japanese visitors to 
New Zealand this summer compared to the 
previous year’s program.
Between DEC13 and MAR14 the airline will 
operate 29 charter services to New Zealand 
from eight Japanese cities, bringing around 
6,000 Japanese visitors to experience the key 
tourist regions across the country, in 
comparison to 14 services carrying 2,800 
visitors last summer.
Twenty two of the flights will operate direct 
into Christchurch, providing an important 
economic boost to the Canterbury region.  
The remainder will fly direct to Auckland and 
all 29 flights will depart New Zealand from 
Auckland International Airport.

Air New Zealand has worked in partnership 
with the management of both Auckland and 
Christchurch airports to develop this year’s 
Japan charter programme.
The charter programme will be operated by a 
Boeing 767-300ER aircraft.  The first of the 
29 flights will depart Osaka on 15DEC.

Northern Gateway toll fix 
Visitors heading north on State Highway 1 
will hopefully now find paying for travel via 
the tunnels on the Northern Gateway Toll 
Road easier than before.  The toll machines 
at the kiosks no longer accept banknotes (if 
they ever did!) or plastic and have now been 
changed to coin-only operation. 
Travellers can pay $2.20 online or $2.60 in 
coins per trip at the kiosks. 

Dart River Jet Safaris celebrates 25 years 
A quarter of a century of pioneering wilderness 
adventure on one of New Zealand’s most 
distinctive waterways will be celebrated 
by Dart River Jet, Ngai Tahu Tourism and 
friends this Saturday.
Current owners Ngai Tahu Tourism will 
welcome hundreds of former staff members 
from as far afield as Sydney, the North Island 
and Christchurch along with special guest 
founders Neil Ross and wife Robyn to 
celebrate the anniversary in Glenorchy. 
Now one of New Zealand’s most spectacular 
jet boating experiences, the business started 
with a single five-seater Hamilton 141a boat 
and the enthusiasm of local Glenorchy farmer 
and jet boat lover Neil Ross. 
“People around Queenstown said I was 
completely mad when I suggested a back-
country jet boat tour to friends in the tourism 

industry,” he said. 
“There were already a number of operators 
on the rivers, and people said tourists were 
only interested in thrills as opposed to a 
scenic boat ride.”
By 1989, a year after starting, the one-man 
van driver, jet boat operator and tour guide 
operation had doubled in size, taking on more 
staff, more vehicles, setting up in Queenstown
and dropping a second boat, the Destroyer, 
into the water. 
In 1996, with seven boats, nine full-time 
and four part-time staff, three coaches and 
a significant annual turnover, the successful 
business attracted the eye of long-time jet 
boat operator Shotover Jet, which took over 
operations. 
www.dartriverjetsafaris.com 

Sir Edmund Hillary and Lady 
June (second row right) enjoy 
a Dart River Jet Safari on their 
honeymoon in DEC89
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ANZCRO’s 2014 
New Zealand Book out now
ANZCRO New Zealand has released its new 
2013/14 brochure, which general manager 
Peter Davies says is crammed full of special 
rates on New Zealand sightseeing, car rental 
and motor homes plus accommodation - from 
backpackers to 5 star resorts.
“The ANZCRO NZ brochure is a must have 
when selling domestic travel,” he says, 
adding that if any offices would like training 
on NZ Product, they should contact 
trudy@anzcro.co.nz.
New in the brochure are New Zealand’s 
Great Walks, which ANZCRO, in conjunction
with DoC, can now book. The unguided 
packages are commissionable and include pre 
/ post walk accom, track transport plus 
pre-booked DoC Huts. Clients get to carry 

their own packs and experience the great 
outdoors.
A separate Great Walks brochure is available 
for download from the Brochurenet website.
Please note: ANZCRO is unable to sell 
Ultimate Hikes Guided Milford Walk or 
Routeburn Track to the NZ market.
Phone the ANZCRO Reservations Team on 
0800 269 276 and visit www.anzcro.co.nz.

World Outdoors Summit 2013 early bird closes 18SEP
Early bird registration for the most important
event in the outdoors calendar – the World 
Outdoors Summit 2013 19-22NOV13, 
Rotorua Events Centre – ends 18SEP. The 
early bird Full Summit Pass is outstanding 
value and registration includes the Outdoors 
Awards gala dinner, an afternoon of guided 
outdoor activities as well as a full programme 
of content.
All early bird registrations go in the draw to 
win a one-year subscription to Wilderness
Magazine. Delegates also have the chance 
to win a Great Walk, courtesy of the Dept of 
Conservation. For more info on registering 
and to view the programme, click here. 

The 2013 Summit will run alongside New 
Zealand Recreation Association’s Annual 
National Conference, and enables participants 
to explore recreation “from the front door 
to the great outdoors”. On the second day 
there will be a combined plenary examining 
the themes of; the value of recreation / the 
outdoors, Recreation in Te ao Maori, Young 
Professionals – the new generation of 
industry leaders, Innovation – community 
recreation.
A combined delegation in excess of 450 
professionals working in the recreation 
sector across New Zealand and Australia are 
expected to attend.

Marlborough well received in India
Lynda Keene, CEO Nelson Tasman Tourism 
reports that Destination Marlborough recently 
represented the region at Kiwi Link India - a 
trade training event organised by Tourism 
New Zealand held in four Indian cities. 
“126 appointments were held and the Nelson 
Tasman product offering was extremely well 
received, in particular our adventure activities, 
Golden Bay, climate and the announcement 

of the three Cricket World Cup games for 
Nelson in early 2015,” says Ms Keene. 
“We look forward to communicating with the 
Indian trade and see this as an exciting 
market with great potential to help shoulder 
and winter visitation. En-route to India we 
were also represented at frontline training 
with 80 Singapore agents and we are 
beginning to field enquiries already.”

Explore NZ Bay of Islands appointment 
Explore NZ has appointed Kristeen Yelavich 
as its new Paihia Sales Office Manager. She 
joined the team last week and is responsible
for the day to day running of the office, 
including staff recruitment for the summer 
season. 

recently she has worked  on a project for 
Explore NZ’s sister company, Sailing Sydney 

Dive Tutukaka – Stay-Away 
Dive Tutukaka has a new Poor Knights 
Islands experience offering an overnight stay 
on board the vessel El Tigre. For divers as 
well as bird-watchers and snorkelers, Stay-
Away allows guests to experience the 
changing light on the dramatic cliffs as 
shearwaters return to their nests at dusk. 
Sparkling bioluminescence in the water 
makes night paddle-boarding and kayaking a 
whole new experience. The product, priced 
from $560pp, includes five dives – afternoon, 
dusk, night, dawn, and a final mid-morning 

dive, one nights’ accommodation and all 
meals. Small groups and personal service 
ensured - maximum of 8. Contact 
kate@diving.co.nz. Year round, min 4 pax, 
commissionable. www.diving.co.nz

Ms Yelavich 
has a lengthy 
background 
in tourism 
including 
experience 
as a Tour 
Leader for 
APT, 
Office 
Manager of Fullers Bay of Islands Travel 
Shop based in Auckland and Reservations 
Manager for South Sea Cruises in Fiji. More 

in Australia.
In other 
Explore NZ 
news, William 
Goodfellow, 
managing 
director and 
founder of the 
company, has 
been named 
as a finalist 
for Excellence 
in Leadership at Westpac Auckland Central 
Business Awards.
The winner will be announced at the Black 
Tie Gala Dinner on 07NOV. 

Kristeen  Yelavich

William Goodfellow

http://www.cvent.com/events/the-world-s-leading-summit-for-the-outdoors/event-summary-abe5baa88de6486d953fdfd66cb55f0e.aspx


Wild About New Zealand this week
This week’s episode of the NHNZ landmark 
series Wild About New Zealand, screening on 
TV ONE at 8.30pm tonight 10SEP visits Abel 
Tasman and Nelson Lakes National Parks.
The TV series is supported by a website 
www.wildaboutnewzealand.co.nz, which 

aims to convert inspiration from the TV series
into action, by encouraging and educating 
Kiwis (and international visitors) to get out 
and enjoy our National Parks. 
The episodes can also be viewed at TVNZ 
Ondemand.

AUSTRALIA
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Canberra Exclusive
The National Gallery of Australia in Canberra
has announced an exclusive exhibition Gold 
and the Incas: Lost worlds of Peru 06DEC13-
21APR14.
Gold and the Incas is the first exhibition of 
Peruvian art ever staged in Australia and will 
reveal the splendour of the ancient cultures of 
Peru, giving audiences the drama and beauty 
of the famous Incan empire and its 
predecessors.
Gold and the Incas features more than 200 
works of art, from intricate jewellery, 
elaborate embroidered and woven cloths to 
breathtakingly sophisticated ceramic 
sculptures and scintillating gold pieces made 
to decorate the nobility in life and in death.
Ten private and public museums, the 
National Museum of Archaeology, 
Anthropology and History have loaned some 
of their greatest treasures to the National 
Gallery of Australia. 
As well as being highly-skilled metalworkers, 
potters and weavers, the artisans of Peruvian 
civilisation included in their works religious 
and political ideas based on the importance of 
the natural world. Lively depictions of 
animals, birds and fish decorate the works 
of art. Technological inventions such as the 
knotted string quipu provide a new outlook 
on the sophisticated world of the Incas. 
Tickets will be on sale through Ticketek 
soon.

© Photographs Daniel Giannoni

MOCHE culture
North coast 100–800 AD 

Portrait head stirrup vessel 
ceramic; 33.0 (h.) cm

Museo Nacional de Arqueología, Antropología 
e Historia del Perú, Lima

SICÁN-LAMBAYEQUE culture
North coast 750–1375 AD

Tumi [Sacrificial knife] 
gold, silver, chrysocolla, turquoise, lapis 

lazuli, spondylus; 27.5 x 10.3 cm
Museo Oro del Perú, Lima 

Qantas on sale to Australia from $189 
Qantas is offering special one-way fares to 
Australia from $189 Economy, $599 Business
and $999 First available for sale until 

midnight tomorrow 11SEP13.
Visit www.qantas.co.nz/agents for full details 
and tariff advice.

2013 Perth International talent
New players have been announced for the 
2013 Perth International at Lake Karrinyup 
Country Club in Western Australia, 17-
20OCT.
They include European Tour history-maker 
and 2013 Presidents Cup team member 

Branden Grace from South Africa, 12-time 
European Tour event winner and 2013 Irish 
Open winner Paul Casey from England, 
three-time European Tour winner Richard 
Green, and Australia’s leading amateur golfer 
Brady Watt.

Hyundai Hopman Cup 2014
Australia’s top ranked players Sam Stosur 
and Bernard Tomic have confirmed they 
will play in the Hyundai Hopman Cup 2014, 
taking take place at Perth Arena 28DEC13-
04JAN14.

Current world No.4 Agnieszka Radwanska 
and Wimbledon semifinalist Jerzy Janowicz 
are also set to star as Poland makes its debut 
at what is the official mixed teams’ 
competition of the ITF.

Te Waimate Mission improvements 
Te Waimate Mission – the NZ Historic Places 
Trust property in Waimate North (19km from 
the Bay of Islands) – is celebrating the 
completion of its new shingle roof, replacing
the old roofing iron on the 181-year-old 
building. RTO Northland Inc also reports that 
a flock of Pitt Island sheep is now at home in 
one of the Mission’s neighbouring paddocks. 

The dozen Pitt Island sheep – descendants of 
the animals imported into New Zealand by 
Samuel Marsden between 1814 and 1837 – 
are known for their friendliness.
www.historicplaces.org.nz/placestovisit/
northland

www.historicplaces.org.nz/placestovisit/northland
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Summertime
Madness!

Stay 5 / Pay 4 
with 

NZ$1,000 
F&B Credits!

Sales to 30SEP13; 
Travel 01-24DEC13 & 16JAN-28FEB14

www.pacificresort.com
See Agent Login for all our Sales Tools!

Contact your  wholesaler for details
* Conditions apply

PACIFIC ISLANDS

Canine ambassador uses Instagram
Tourism & Events Queensland, in its latest 
cyberspace promotion, has turned to 
Instagram.
The new campaign will give control of the 
@queensland Instagram account to a 
different Queensland-based Instagramer 
every week, showcasing the Sunshine State 
through the eyes of a local.
First up is Jester Gull, a six-month-old 
Weimaraner puppy from Hamilton Island in 
The Whitsundays who, according to TEQ, is 
no stranger to selfies and hashtags. When he’s 
not busy chasing his tail or chewing 
expensive shoes, he can be found posting  to 
his Facebook, Instagram and Twitter 
accounts, which have a combined following 
of almost 300 loyal fans.
Tourism & Events Queensland’s Steve 
McRoberts said the campaign was designed 
to shine a light on what a day in the life of a 
Queenslander looks like.
“It’s all about connecting real Queenslanders 
with potential visitors and to show what life 

here is really like behind the scenes,” he said.
“By sharing their stories with the world, these 
passionate local Instagramers are essentially 
saying ‘Next time you’re in Queensland, do 
as the Queenslanders do’.”
Each curator must post a minimum of two 
photos a day (maximum of six) for the 
duration of their week-long stint. They are 
encouraged to share what they see, how they 
feel, what they eat, their favourite places and 
what they do on an average day during the 
week and on weekends.
Jester will be followed by a local photogra-
pher from the Capricorn region and a park 
ranger from Moreton Island.
Tourism & Events Queensland’s Instagram 
account has more than 6,500 followers and 
has been active for around a year. To date 
more than 18,000 photos have been tagged 
with the official hashtag #thisisqueensland.
For more info follow @queensland on 
Instagram and Twitter and visit TEQ’s 
www.facebook.com/visitqueensland.

Tahiti Tourisme’s 
new webinars
Tahiti Tourisme’s new Webinars start next 
week and will run monthly with a little 
something for everyone, ranging from the 
destination itself to weddings and cruising.
The first webinar – at 0830 Friday 20SEP 
– will focus on Romance, with Tahiti seen 
as a key destination for honeymooners and 
couples.  TT will be covering some basic 
information and will be joined by Le 
Meridien Group, South Pacific Management 
(Manava Suites and Moorea Pearl) and Four 
Seasons Bora Bora.
Consultants wishing to participate should 
email troy@coconutsmarketing.com by 
18SEP and they will be sent an official 
invitation with login details.

Seabreeze Samoa deal
Book 5 nights or more at Seabreeze Resort - 
Samoa and your clients receive a $250 Tala 
Resort Credit per stay, four hours free 
Internet access (3G High Speed Broadband) 
and return Seabreeze Airport transfers for 
two.
Valid for stays commenced and completed: 
15NOV13-31MAR14. Sales to 30SEP13. 
Wholesalers have details.



ASIA
Click here

and see whats  
in store for this years 

major events
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Your gateway to Xi’an Click Here
or call 09 309 1188

China   We know it like our own backyard

Tourism Fiji appointment 
Tourism Fiji has appointed Carlah Walton as 
its new Regional Director Australia.
Ms Walton, who began in the role yesterday, 
brings a wealth of experience in the travel 

industry, having held senior positions in 
regional tourism, retail, wholesaling, airlines 
and the retail and hospitality industries.    

Palazzo Versace for Macau
Italian fashion house Versace and Macau 
casino company SJM are planning a Versace-
themed hotel for the operator’s Cotai resort. 
Donatella Versace will be responsible for the 
design taking the company’s “neoclassical 
style” and tweaking it to appeal to the local 
Chinese market.
Expected to open in 2017, the five-star, 
$322m Palazzo Versace hotel will give Italian 
design house Versace a new way to raise its 
profile with mainland Chinese, who account 
for two-thirds of Macau’s visitors.

Macau racked up in $38 billion in gaming 
revenue last year, about six times the amount 
on the Las Vegas Strip.

Cathay Pacific offers special fares to China
Cathay Pacific has released special fares to 
23 destinations in China, which start from 
$1224, plus taxes of $68, for a return economy 
class fare from Auckland, Wellington or 
Christchurch. 
The fares are valid for sale until 07OCT13, 

for travel departing between now and 
11DEC13, or from 06JAN-31MAY14. 
To take advantage of this fare, the return leg 
back to New Zealand must fall outside of the 
peak holiday period 15DEC13-11FEB14. The 
maximum stay is six months.

Vietnam tour space
Penny Henderson at Fathom Asia Travel 
Wholesale has some spaces left on a number 
of Vietnam group tours in coming months. 
They are set departure options, 10 days / 9 
nights, North to South or South to North.
>>  Ho Chi Minh City to Hanoi (South to 
North) 10SEP, 08OCT, 05NOV13
>>  Hanoi to Ho Chi Minh City (North to 
South) 19SEP, 17OCT, 14NOV13.

Breakfasts and most lunches are included, 
as is 3 star accommodation, a Halong Bay 
overnight trip, an English speaking guide 
throughout, transfers, train and domestic 
flight.
Call 09-372 2506.

http://www.youtube.com/watch?v=PZitRdrl1t0 
http://www.acrossia.com
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Tioman Island 
A small island located 32km off the east 
coast of Malaysia, Tioman is 39km long and 
12km wide. It features beaches depicted in 
movies South Pacific and Bali Hai as well 
as accolades from TIME Magazine, who in 
the past have selected Tioman Island as one 
of the world’s most beautiful islands.  Active 
Asia advises they have a 5-night stay at The 
Berjaya Tioman Resort from $469pp twin 
share. Surrounded by dense jungle and clear 
turquoise waters, resort guests can trek in the 

rain forest in the morning and relax by the 
beach in the afternoon or indulge in a game 
of golf or spa treatment. 
Ph 09-360 7669 or sales@activeasia.co.nz. 

Vietnam city/beach escape from $865pp
For those clients wanting a holiday blend of 
city and beach in a culturally fascinating 
destination, sell them a Saigon stay followed 
by a relaxing stay at a Vietnamese beach 
resort. This 8-day escape package offering 
the best of both worlds is available from 
Adventure World, priced from $865pp.
Your clients will spend four days exploring
Saigon at their own pace – discovering 
attractions like Giac Lam, the oldest pagoda 
in Saigon and a pilgrimage site, the Fine Arts 
Museum and the Reunification Palace, a 
reminder of the country’s turbulent recent 
past.

On Day 5, they transfer privately to the Du 
Park Phan Thiet Ocean Dunes Resort, where 
they will stay for the next three nights. Here 
they will enjoy daily breakfasts with the rest 
of the day at leisure. They can unwind at the 
Beach Bar with its ocean views, paddle in 
the outdoor pool, or sunbathe on the resort’s 
private beach. At an additional cost, they can 
indulge in water activities such as kayaking 
and windsurfing.
Travel dates to 31MAR14, but book before 
31OCT13.  For more information and 
booking terms and conditions, click here and 
call Adventure World on 0508 496753.

CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au

22 days
Dep 13NOV13  

NZ$8040pp
land-onlyColours of India

Colours of India with Odyssey
Odyssey Travel has a 21-night tour of Indian
highlights which begins in Delhi on 13NOV13. 
It reveals the 3,000-year history of the Indian 
capital and visits the Red Fort, Raj Ghat and 
the colourful shopping bazaars before 
journeying to Jaipur, the pink city that is 
capital of Rajasthan, where a visit to the 
City Palace and the Palace of Winds and an 
elephant ride to the Amber Fort are included.
The tour then heads by overnight train to 
Agra and visits its Taj Mahal before leaving 
that evening by train for a morning arrival 
in Varanasi. Here, guests will take an early 
morning boat ride on the Ganges, a ferry 
pilgrimage from Ghat to Ghat where people 
bathe early in the morning to offer prayers to 
the rising sun.
A flight takes the tour party on to Mumbai
where sightseeing includes visiting the 
UNESCO World Heritage listed Elephanta 
cave temples. The tour then visits Mysore 
and Wayanad, where there’s a visit to Pookat 
Lake and nearby Nilgiri wildlife reserve. The 
itinerary then takes in Thrissur and Alleppy, 
where a houseboat departs for a tropical 
overnight cruise. 

In the morning the group disembarks and 
drives to Kumarakom for an overnight stay 
at an Ayurveda resort where they will learn 
more about this traditional Indian medicine 
and also visit the Punnathur Kotta elephant 
park. Next comes Periyar and Thekkady 
town, with a visit to a spice plantation, a 
lake cruise, nature walk and tiger reserve 
visit. The last couple of days are spent in and 
around Cochin, where the main sights of this 
historic Portuguese, Dutch and English-
influenced trading port before the tour ends.
Priced from NZ$8040pp share twin plus 
international airfares, the tour includes 19 
nights hotel accommodation, one night rail 
travel with shared facilities, one night on 
board a houseboat, two internal flight and 
taxes, 21 breakfasts, 2 lunches & 21 dinners, 
transport in comfortable and modern coaches, 
services of Program Leader for the duration 
of program, gratuities and necessary tips, and 
all lectures, excursions, entrance fees and 
local guides.
Click here for the details and call Odyssey 
Travel on 0800 440055.

http://www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/vietnam/tours/saigon-city-beach/?t=saigon-city-beach
http://www.odysseytraveller.com/tours/colours-of-india/tourDetailPDF
http://www.odysseytraveller.com/tours/colours-of-india/tourDetailPDF 
http://www.odysseytraveller.com/tours/colours-of-india/tourDetailPDF
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     San Diego - Orlando.    5 per week from NZD186 OW 

Something for everyone at TBIT
LA Tourism has created ten unique themed 
itineraries for LAX travellers spending time 
in the airport’s Tom Bradley International 
Terminal. TBIT offers a vast array of new 
dining, retail shopping and passenger 
amenities for travellers of all ages and travel 
styles. Whether your clients are travelling for 
business or pleasure, with family or friends, 
or looking for a particular experience during 

their layover, the new terminal has something 
for everyone. 
Itineraries include Families, Business 
Travellers, Luxury, Health Conscious, Solo 
Travellers, Girl’s Getaway, Foodies, Men’s 
Interest, Romantic Travellers and Made in 
LA.
For the full list of all itineraries click here.

Brazil 2014: Game On! 
Match Hospitality has just released a new 
FIFA World Cup 2014 Hospitality Package 
Category (Match Premier Club), which 
Pacific Attitude says means new options at 
more affordable prices.
Single Match Premier Club Hospitality 
Packages start from US$1,150 including a 
Category 1 seat with food & beverage in a 
tented structure adjacent to the stadium and 
many other services. 
And as the Match Hospitality Official Sales 
Agent in NZ, Pacific Attitude offers a wide 
range of packages  and travel solutions for 
your clients’ every need.
For more information have a look at the 
online catalogue to check out the new range 
of Rio Group Stage Packages and select the 
package which will be your client’s gateway 
to the competition. 

NB: all packages include accommodation on 
a bed & breakfast basis, 2-star to 4-star 
standard hotels, transfers airport / hotel / 
stadium, assistance of our team on site, Brazil 
travel pack and most importantly, access to 
the game. Packages including airfares are 
now also available.
For proposed packages as well as the 
information about Match Hospitality’s new 
categories, call 09-304 0219 or email 
brazil2014@pacificattitude.com 
Pacific Attitude Ltd specialises in worldwide 
sports and events tourism. It is a joint 
venture company between established 
Inbound NZ Operator Southern Travelnet and 
Groupe Couleur, a leading French company 
of Sporting Event Tourism. 
www.pacificattitude.com 

15% off Intrepid’s South America trips
Intrepid Travel has launched a South America 
sale, with 15% off most trips in the continent. 
With South America hosting the World Cup 
in 2014 and the Olympic Games in 2016, 
Intrepid is offering one last chance to beat the 
crowds.  Highlighted trips include:
Buenos Aires to Rio Unplugged: hug the 
coastline from Buenos Aires to Rio and 
experience farm life during a Uruguayan 
estancia stay, marvel at the Iguazu Falls and 
relax on the tropical island of Ilha Grande 
along the way.  Includes accommodation, 6 
breakfasts, 3 lunches, 3 dinners, local 
transport and a walking tour of Buenos Aires. 
From $1866pp (was from $2195pp).
Sacred Land of the Incas: travel to Peru and 
journey along the coastal shores of Lima, 

beneath the Amazon jungle’s lush canopy, 
past the llama-filled plains of the Sacred 
Valley and beyond to tiny colonial towns. 
Tackle the Inca Trail to Machu Picchu before 
heading to the dizzy altitude of Lake Titicaca 
and La Paz in Bolivia.
Includes accommodation, 14 breakfasts, 5 
lunches and 5 dinners, local transport and 
4-day Inca Trail trek. From $2461pp (was 
from $2895pp).
The 15% off sale is for all new bookings 
made between now and 30SEP13 for trips 
departing prior to 28FEB14. Use the promo 
code ‘10652’.  For further details on the sale, 
and for all terms and conditions, visit: 
www.intrepidtravel.com

Alaska Airlines’ SalmonThirtySalmon

www.discoverlosangeles.com/blog/theres-something-everyone-laxs-new-tom-bradley-international-terminal
http://www.intrepidtravel.com/argentina/buenos-aires-rio-unplugged-49318
http://www.intrepidtravel.com/peru/sacred-land-incas-49305


Dubai & Middle EastExotic Holidays
Specialist Wholesaler

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

CLICK HERE TO GET 
OUR NEWSLETTER

AFRICA
South African Tourism embraces digital world
South African Tourism, globally recognised 
for its ground-breaking approach to 
integrated marketing within the travel and 
tourism sector, is hosting this week’s 
E Tourism Africa Summit in Cape Town.
“The online environment has yielded 
phenomenal results for our destination,” 
says Thulani Nzima, CEO at South African 
Tourism. “A number of years ago we took 
the decision to imbue Digital into the core of 
all our marketing efforts, and investment, as 
part of a deliberate strategy to position South 
African Tourism as a leading destination 
marketing organisation, that has high levels 
of direct engagement with our core markets,” 
says Nzima.
Today, South Africa’s online sales (via 
Expedia and affiliates) now exceed R770 
million annually. 
South African Tourism’s website 
www.southafrica.net, with associated in-
country sites, is attracting over 3.2 million 
online visits a year.
In 2012 over 200,000 people booked their 
trips online to South Africa, with more than 
186,000 trips booked by international visitors.
Total gross bookings from Expedia grew 11% 
to more than R505 million in the first six 
months of this year.
“It’s results like this that matter,” Nzima says. 
“However, we don’t only track the revenue, 
but also the accolades achieved along the 
way. In 2011 TripAdvisor users voted Cape 
Town Global Destination City of The Year, 
and this year Cape Town topped the 
TripIndex Rooms Service survey for the 
extraordinary value for money it offers 

visitors.”
South Africa has the largest following of any 
destination on the social media travel 
community platform WAYN.com, supported 
by over 415,000 friends. When WAYN.com 
users were asked to vote a few months ago, 
they said South Africa was their ‘Dream 
Destination of the World’.
South African Tourism’s combined trade and 
consumer-facing Facebook pages and Twitter 
feeds have over 747,000 friends and 
followers.  
The #MeetSouthAfrica Bloggers Conference 
hosted 15 bloggers from around the world 
to an unforgettable South African holiday, 
and resulted in more than 161 million 
opportunities for people around the world to 
be exposed to the South African brand. The 
project (so far) has already reached over three 
million people on Facebook and delivered 
more than R34 million in advertising value. 
“Digital marketing continues to evolve at 
lightning speed,” Nzima says. “Our 
commitment is to remain on the cusp of this 
curve and engage meaningfully with people, 
listening to them and responding 
accordingly.”

Singapore Airlines 
Special Fares 

For 2014 travel to Europe 

          Copenhagen from…. $1975 
          Paris from………..…. $2025 
          Frankfurt from….….. $2075 
          London from…….…..$2209 

Plus    10kg extra baggage allowance 
              Child fares up to 14 years (inclusive) 

For travel 15 January – 15 June 2014 
For sale until 25 September 

Motorhome 
Madness at these 
prices  
DriveAway Holidays calls 
it Motorhome Madness – 3 
weeks for the price of 2 in 
Britain between 01NOV13 
and 31JAN14, 60% off bunk 
motorhomes in Belfast and 
Dublin between 01NOV13 
and 31MAR14, and free days 
on select dates with Britz, Al-
pha and United motorhomes 
in New Zealand.
For those with motorhome 
holidays along the spectacular 
road networks of the USA 
and Canada in mind, there’s 
15% off on selected dates 
in the USA, and 15% off in 
Canada between 01APR-
31OCT14 – and other big 
savings with Cruise Canada 
and CanaDream motorhome 
rentals.
Those wanting to travel 
Australia have DriveAway 
Holidays’ Motorhome 
Madness deals that include 
free upgrades from a Maui 
Beach 4-berth to a Maui River 
6-berth on bookings between 
14OCT-15DEC13.
For full details of these and 
other savings and offers 
phone 0800 88 55 90 or visit 
www.driveaway.co.nz    
Conditions apply.

TOUR 

http://www.exoticholidays.co.nz


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

AVIATION
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Cathay fights Jetstar Hong Kong move
Cathay Pacific has filed a formal objection 
with Hong Kong’s government against a plan 
by Jetstar to launch a low-fare service to be 
based in the city. 
The Wall Street Journal reports that Hong 
Kong’s de facto flag carrier faces intensifying 
competition on its home turf. Jetstar Hong 
Kong -- a joint venture between the Jetstar 
Group, China Eastern Airlines and Macau 
tycoon Stanley Ho’s Shun Tak Holdings is 
seeking regulatory approval from the Hong 
Kong government to start flights by the end 
of this year. 
Cathay Pacific and its Dragonair subsidiary 
said in a statement last Thursday that 
allowing Jetstar to operate out of Hong Kong 
would violate the city’s Basic Law that 
requires Hong Kong’s “designated airlines” 
to have their principal place of business in 
Hong Kong, with management and control 
exercised within the city.
The Age newspaper quotes Cathay as saying 

“The setting up of Jetstar Hong Kong is an 
attempt by a foreign carrier to gain access to 
Hong Kong’s pool of traffic rights without 
a fair exchange of value to Hong Kong,’’ it 
said.
“It is not in the best interests of Hong Kong.” 
CX, citing previous statements by QF and 
JQ, says Jetstar Hong Kong is a franchise of 
Jetstar in Australia and management control 
of the airline would rest there.
Cathay’s subsidiary airline Dragonair has 
also filed a formal objection, claiming Jetstar 
would not make the best use of the few 
remaining landing slots at the city’s busy 
airport.
Jetstar Hong Kong’s application for air rights 
is currently being processed by the Hong 
Kong government. In JUL12, it applied for 
an air operator’s certificate from the Civil 
Aviation Department. The Hong Kong 
government hasn’t indicated when it might 
make a decision on the application. 

New CEO at Fiji Airways controls
Stefan Pichler has taken over at the helm 
and assumed the role of Managing Director 
and Chief Executive Officer, an appointment 
announced in July following an extensive 
global search.
Mr. Pichler has joined Fiji Airways following 
four years as CEO of Kuwait-based Jazeera 
Airways where he led the company to a big 
turnaround, achieving the highest operating 
profit margins in the industry in 2011 (25%) 
and 2012 (30%). Before that, he was 
responsible for Virgin Blue’s transformation 
from a low cost carrier to a network airline 
and launched the V-Australia long haul 
operations. 
Mr. Pichler is formerly a non-executive 
director and Chairman of major corporations

including Steigen-
berger Hotels AG, 
Deutsche Bank AG, 
Berlin Messe GmbH 
and Fraport AG in 
Germany, Grupo 
Iberostar in Spain, 
Havas in France, 
Thomas Cook in UK and India and Tourism 
& Transport Forum (TTF) Australia.
A former internationally ranked marathon 
runner, Mr. Pichler started his career as the 
Head of Sport Promotions at NIKE 
International in Beaverton/Oregon.  He has a 
Masters Degree in both Economics and Law 
from Augsburg University, Germany.

Christchurch to get Air NZ Night Rider service
Air New Zealand’s Night Rider™ service 
which offers every seat on the last flight of 
the day between Auckland and Wellington at 
a ludicrously low price 
is extending to include 
Christchurch.
From 07NOV every 
seat on the 9.30pm 
flights between AKL 
and CHC in both directions (Thu–Mon) will 
be priced at $39 (or $49 for a ‘Seat + Bag’).  
The service will be operated by a 
combination of A320 and B737 aircraft.

As with the existing Night Rider ops, these 
flights will skip the airline’s usual in-flight 
refreshments and pax will not be eligible to 

use the Koru 
Lounges. It is not 
available to 
unaccompanied 
minors and can’t be 
booked as part of a 

through fare domestically or internationally.  
Night Rider fares between AKL and CHC are 
on sale for travel 07NOV13-31JAN14.

Emirates appointment
Emirates has announced the appointment of 
Bryan Banston as its Vice President, 
Commercial Operations, Australasia. 
Mr Banston, originally from Melbourne, 
joined Emirates two years ago as National 
Accounts Manager for Australia, and prior to 
joining the airline had over 20 years’ 
experience in the airline industry.
He will be responsible for Emirates’ operations

in one of its top three regions in terms of 
revenue and passenger traffic. Together with 
global aviation partner Qantas, the airlines 
offer 129 flights per week in each direction 
between New Zealand and Australia and 98 
flights per week in each direction between 
Australia and Dubai.
Chris Lethbridge continues in his role as 
Emirates Regional Manager New Zealand.

Emirates starts services to Stockholm 
Emirates has launched daily non-stop service 
from Dubai to Stockholm, offering a direct 
connection with all four of its daily New 

Zealand services. 
The airline operates a three-class Boeing 
777-200LR aircraft on the route. 

Qatar in oneworld from 30OCT
Qatar Airways will become a full member of 
the oneworld alliance from 30OCT13. 
One of just seven carriers worldwide rated 
five-star by the Skytrax airline quality 
agency and the organisation’s Airline of the 

Year 2011 and 2012 and runner-up 2013, 
Qatar Airways is the only one of the “Gulf 
Big Three” carriers slated to join any of the 
global airline alliances. 

http://www.cxagents.com


Aviation commentator Peter Clark recently flew to Australia as the guest of Virgin Australia 
and had the opportunity to sample the airline’s Melbourne and Perth premium lounges. 
Here’s his report:

The domestic Virgin Australia Lounge at 
Melbourne’s Tullamarine airport, unveiled 
in MAY11 is currently being enlarged and 
refurbished.
It is located so close to the domestic 
departure gates that the airline’s B737-800 
winglets seem to be within arm’s reach of the 
panoramic windows.
The lounge is spacious, light and airy, with 
glossy white walls and screening, grey 
carpeting, splashes of Virgin’s signature red 
and purple, and striking leaf-shaped timber 
ceiling panels. 
There are plenty of comfortable leather tub 
chairs, flat screen TVs and flight info boards 
everywhere, theatrically lit bars and buffet 
counters, a good choice of newspapers and 
magazines, and free Wi-Fi, power and data 
ports. The many work stations, with a choice 
of communal tables or individual desks, are 

laid out for privacy and the lounge seating 
caters to a variety of passenger groupings.
The buffet menu, designed by Australian 
celebrity chef Luke Mangan, didn’t offer 
hot breakfast food and only hot soups at 
lunchtime, but did have an array of cafe-style 
choices.  I was particularly impressed with 
the sandwich presses and fillings so lounge 
guests could create their own toasted 
sandwiches. There is also a barista coffee 
service and the bar opens at 11am, with wines 
and beers. 
The Melbourne lounge has a library and 
designated “quiet zone” retreat, and has 
shower facilities, with towels, organic 
skincare and toiletry products available from 
reception.
Passengers with carry-on baggage only 
can check in for their domestic flight at the 
lounge. 

Virgin Australia Lounge - Melbourne



Aviation commentator Peter Clark recently flew to Australia as the guest of Virgin Australia 
and had the opportunity to sample the airline’s Melbourne and Perth premium lounges. 
Here’s his report:

Virgin Australia Lounge - Perth
The Virgin Australia Lounge in Perth has 
recently been enlarged within the limited 
space available and can accommodate around 
300 pax. It will move late next year into a 
new domestic pier as part of the international 
terminal, T1. 
The lounge has many defined seating zones 
and, although it has no tarmac views, has 
plenty of daylight coming in through frosted 
windows. The decor is a variation on the 
Melbourne look, featuring a vibrant pattern 
on its designer chairs. The buffet bar offered 
falafels and pita bread with the correct 
condiments, a nice touch and a little different. 
As with Melbourne, real coffee is available 
from the barista, and there is a wine-and-beer 
bar.
The airline’s growing domestic network from 
and within Western Australia brought about 
by the mineral resources boom was evident 
by the sheer number of flights on the 

departures screens in the lounge. From mid-
morning to noon, there were VA departures to 
Darwin, Karratha, Sydney, Broome, Newman,
Brisbane, Melbourne, Port Hedland, 
Adelaide, Kalgoorlie and more. Many fly in - 
fly out mine workers are premium fare 
travellers and Velocity frequent flyer members.
The Perth lounge has free Wi-Fi and power 
and data ports at its many work stations, and 
there are also two shower suites. 
I found the Virgin Australia staff very 
friendly, helpful and well presented, and their 
lounges very relaxing to be in.
Passengers booked in business class and 
premium economy are entitled to use the 
Virgin Australia Lounge and all its amenities 
as part of the fare, as are silver and gold card 
Velocity frequent flyers, or those who paid 
the lounge membership fee.
Click here for full details of Virgin Australia 
Lounge facilities and services.

http://www.virginaustralia.com/nz/en/experience/at-the-airport/lounge/#benefits


WIN 2 x VIP tickets to see BEYONCE LIVE!
see www.lufthansaexperts.com
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China Airlines Special Fares
China Airlines has announced the release of 
a new series of special fares to destinations 
across its network. Economy Class AKL-
Taipei from NZ$1499 return, any of our CI’s 
Mainland China destinations from NZ$1469 
return and Amsterdam, Frankfurt or Rome 
from $2249 return inclusive of all taxes & 
surcharges. 
Fares are valid for sale through to 30SEP13, 
with varying fare levels available for travel 
through until MAR14. 

China Airlines flies daily from AKL-TPE and 
beyond and offers a full service experience 
for all customers. 
For more info, call CI’s NZ Sales Manager 
Gareth Williamson on 021 792 940 or email 
gareth.williamson@walshegroup.com

Space tourism is one step closer after Virgin Galactic carried out its second 
powered test flight to break the sound barrier and climb higher than ever 
before. Its ‘SpaceShipTwo’ has become the highest-flying commercial winged 
vehicle and reached a top speed of Mach 1.43. The ‘SpaceShipTwo’ was carried 
by a twin-fuselage mother ship to 46,000 feet above the Mojave Desert where 
it was then detached. The two pilots on board fired its rocket engine for 20 
seconds to propel it into the stratosphere, 69,000 feet above the surface of the 
Earth. Finally, the SS2 flexed its novel shuttlecock-inspired ‘feather system’ to 
return safely home. The successful test flight means the project is on-track to 
offer commercial space flights to the general public from 2014.

CRUISE NEWS

Anticipating the start of another big cruise season
In a month’s time, New Zealand will again 
play host to visiting cruise ships, welcoming 
a total of 121 cruises bringing 200,000 
passengers and 78,000 crew. 
Cruise New Zealand anticipates that the 
2013-2014 cruise season will account for 
1,105,000 passenger port days and 78,000 
crew port days (days when passengers and 
crew can spend money ashore). It is forecast 
that this season will add $311 million to New 
Zealand’s GDP and account for 5361 jobs. 
These arrival numbers make the cruise sector 
comparable to New Zealand’s third largest 
visitor market, the UK.
Australians will continue to dominate the 
passenger landscape at 50% and Americans 
are forecast to increase in proportion from 
17% to 19% of arrivals. With more 
turnarounds on the cruise calendar, more 
North Americans are expected to fly in and 
cruise out, or cruise in and fly out, utilising 
the new Shed 10 cruise terminal on 
Auckland’s Queens Wharf. 
Cruise regions around the country are 
anticipating another busy season and have 

been holding cruise debrief seminars and 
training sessions to fine-tune their cruise 
efforts. 
Cruise New Zealand reports that New 
Zealand ports already score well above 
average on passenger satisfaction ratings so 
the desire to continue to strive higher is 
commendable. 
To make the most of cruise ship visits, 
retailers are being encouraged to appeal to 
cruise ship passengers and crew with special 
offers, value adds and/or welcome signs. 
Tour operators who are not already 
contracted to be sold on board cruise ships 
should be available for booking with their 
local i-SITEs. Cruise New Zealand cautions
operators against working with unaccredited
third party operators, pointing out that 
i-SITEs are the best channel to target 
independent passengers as cruise ship shuttle 
buses tend to deposit passengers and crew at 
the i-SITEs and all independent passengers 
are advised to book their tours there. 

http://www.lufthansaexperts.com


 

Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITEOFFER ENDS 15OCT13

* VIEW 
TERMS & 

CONDITIONS 
HERE

Make your clients’ next voyage incredible value with Holland America’s new Explore4 offers. 
Book selected 2014 sailings (and December 2013 Holiday cruises) before 15OCT13 and they will receive all four offers below:
1. FREE Signature Beverage Package or a Beverage Card (depending on cruise selected)*

2. FREE specialty restaurant dinner*

3. FREE or reduced cruise fares for 3rd/4th guests*

4. 50% reduced deposit*

VIEW 
LIST OF 

SAILINGS
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Free upgrade on HAL Australia circumnavigation
Francis Travel Marketing is promoting a free 
upgrade deal on the 34-night complete 
circumnavigation of Australia by ms 
Volendam, departing Sydney on 20OCT13.
Book your clients an Interior Stateroom 

(category NN) and they will be upgraded at 
no extra fare to an Ocean View Stateroom 
(category FF).
Click here for the flyer.

Uniworld’s 2014 Pay-in-Full and Early Bird Savings
Uniworld Boutique River Cruises says it has 
exceptional Pay-in-Full and Early Booking 
Savings on offer for its 2014 Europe & 
Russia Boutique River Cruises program, 
which features all-inclusive pricing, a new 
destination and the new super ship S.S. 
Catherine. 
These offers are eligible across the program 
which features nearly 30 itineraries along 
Europe’s most picturesque rivers. Clients 
who Pay-In-Full within 7 days of booking 
can save up to $2800 per couple, valid until 

29NOV13. Those who book and make a 
deposit at the time of reservation enjoy Early 
Booking Savings of up to $1100 per couple, 
valid until 31JAN14. 
The highest Pay-in-Full savings are available
on the Grand European River Voyage and 
Grand Christmas & New Year’s Cruise, 
while the popular European Jewels cruise 
offers Pay-in-Full savings of up to $2500 per 
couple. 
For more info visit www.uniworldcruises.co.nz 
or free-phone 0800 872 325 

Complimentary double upgrades with Azamara 
Book your clients on any of Azamara’s select 
2014 voyages and they will sail in a Verandah
stateroom for the price of an Interior. 

Offer ends 30SEP13. For more information, 
click here.

Guatemala service centre for Royal Caribbean
As many as 100 British jobs will be lost to 
Guatemala, with Royal Caribbean planning 
to shrink its UK and Ireland guest and trade 
services centre as it looks to split its 
organisation from next January into three 
individual businesses; Royal Caribbean, 
Celebrity Cruises and Azamara Club Cruises.
The company said the move would allow 

it to address “efficiency challenges that are 
common in any business that has experienced 
rapid global expansion”.
As part of the changes, the company will 
consolidate its 11 global guest and trade 
services centres into just three centres in 
Guatemala, Romania and the Netherlands, 
operated by an external partner, Xerox.

Lindblad appointment
Lindblad Expeditions has announced the 
appointment of Jeremy Lindblad to the 
position of Business Development Director – 
Australia.  He will be based in the company’s 
Sydney office where he will be responsible 
for business development opportunities 
within Australia and the Pacific region, 
oversee sales activities of the Pacific, and 
serve as the liaison for all marketing 
initiatives in Australia and New Zealand.   
Jeremy Lindblad brings with him 
considerable expertise in the travel and 
hospitality industry, and expedition travel is 
in his DNA.  A third generation Lindblad, 
he is the grandson of Lars-Eric Lindblad, 

considered the “father of ecotourism” and the 
son of Sven 
Lindblad, Founder 
and President of 
Lindblad 
Expeditions.   
From a very young 
age Jeremy has 
travelled 
extensively aboard 
the Lindblad-
National 
Geographic fleet.

Jeremy Lindblad

http://www.francistravelmarketing.co.nz
http://www.promail.co.nz/admin/temp/newsletters/3708/Apr_Sale_Retail_Flyer_NZ_EDITABLE_FINAL.pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Thursday%2C+4+April+2013
http://www.hollandamerica.com/explore4?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=STOP+PRESS+-+HAL+EXPLORE4
www.promail.co.nz/link.php?M=276631&N=4885&L=6097&F=H
http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
www.promail.co.nz/link.php?M=276631&N=4937&L=6230&F=H
royalcaribbeaninternational.benchmarkmails26.com/c/l?u=2AA7AF3&e=349358&c=2AF7C&t=0&l=6F9F19&email=yBf4pyqDE3O%2B5f8dXdjLK4%2Frjr7u6YKU
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Robotic razzmatazz
Quantum of the Seas is to feature a mix of 
robotics and live entertainers for acrobatic 
shows in Two70º, the ship’s enormous aft 
lounge with 270-degree views from triple-
deck-high windows.
Royal Caribbean International has teamed 
with ABB Robotics, a leading supplier of 
industrial robots, and Robotic Arts, whose 
patented RoboScreen technology fuses 
robotics and high-definition projection 
screens.
The technology employs six LED screens 
attached to ABB robotic arms, all mounted on 
a movable gantry. This will be lowered from 

the ceiling into a play position where the 
screens are layered to create a ‘very dynamic, 
3-D experience,’ according to RCI.

New voyage to lesser-known Antarctica 
Peregrine Adventures has launched its 2014-
15 Antarctica season which features a new 
25-day expedition which departs Ushuaia 
and follows a narrow chain of islands, the 
Scotia Arc, before calling in at the Falklands 
and South Georgia. It then heads south to 
the lesser-known and more remote South 
Sandwich, South Orkney and South Shetland 
archipelagos.
The new season also features voyages on the 
Ocean Diamond, a modern, stable 189-pax 

super-yacht.
Peregrine has an early bird offer on select 
cabins and suites of up to 20% off for 
bookings made before 30SEP13.
With the discount, the 25-day Antarctica’s 
Scotia Arc voyage starts from NZ$25,555pp 
triple share or NZ$26,796 for a luxurious 
Deluxe Suite with a private balcony (was 
NZ$33,495).
For details of Peregrine’s 2014 Antarctica 
program click here.

Pick Your Perk is back
Book an Oceanview stateroom or above on a 
Celebrity Europe, Caribbean, Alaska, 
Bermuda, or Pacific Coast cruise and your 
clients can choose one of four special perks. 

From airfare savings up to $600 free 
beverage packages, free gratuities or up to 
US$300 Onboard Credit. 
Offer ends 06OCT13. For more information, 
click here.

HOSPITALITY
Hilton Queenstown change of name
Hilton Queenstown has been rebranded as 
Hilton Queenstown Resort & Spa to better 

align its name with its resort-style location 
and award-winning spa experience.

Heritage Hotel Management appointments 
Due to expansion, Heritage Hotel Management has 
promoted the following senior management staff:

Gary Jarvis, the general
manager of Heritage 
Christchurch for the past 
six years, has been 
appointed to the new role 
of group operations 
manager. He will be 

responsible for the operations of the Heritage, 
CityLife and fast expanding Heritage 
Boutique Collection, based in Auckland.  

Vicki Bretherton, general
manager of Heritage 
Hanmer Springs, will 
now jointly manage both 
Heritage Christchurch and 
Heritage Hanmer Springs 
as the Christchurch hotel 

settles into normal trading operations.
Ronnie Ronalde, general 
manager of the Heritage 
Boutique Collection for 
the past three years, has 
been appointed the role 
of group development 
manager for Heritage 
Hotel Management. 
He has secured 13 

properties for the Heritage Boutique 
Collection and the new role will allow the 
group to explore opportunities in New 
Zealand, Australia and in the Pacific for the 
three Heritage brands, Heritage Hotels, 
CityLife Hotels and Heritage Boutique 
Collection. 

Peppers Bluewater, Clearwater poised for TV debut
Peppers Bluewater Resort Lake Tekapo and 
Peppers Clearwater Resort Christchurch 
feature on ANZ Golf World screening 
tomorrow night on Sky Sport 1 at 9:30pm 
and on Thursday on TV3 at 11:15pm. 
PGA Tour winner Phil Tataurangi and cricket 
legend Stephen Fleming join host Mark 
Leishman for a winter golf road trip through 
breath-taking Mackenzie Country. Driving 
the latest BMWs the threesome embarks on a 
journey that highlights the relaxed luxury of 
Peppers resorts and their quality cuisine, with 

a focus on local produce.
The two-day road trip takes the trio to the 
brand-new Cairns Golf Club overlooking 
Lake Tekapo and to Clearwater Golf Club, 
Christchurch. Golf isn’t the only focus of 
the road trip as the boys are wined and dined 
by the culinary teams at Peppers Bluewater 
Resort and Peppers Clearwater Resort.
They sample local cuisine at each, highlighting
the ‘Gourmet Food Trail’ offering that 
Peppers resorts feature at their properties 
throughout New Zealand and Australia.

http://www.peregrineadventures.com/antarctica-2014-15-offer
http://www.celebritycruises.com.au/content/en_AU/pick_your_perk.html
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PEARL’S PEARLER
It’s hard to design a foolproof progamme, 

because fools are so ingenious

LATE BREAK

INDUSTRY

Harrison siblings create High Tea at the Stamford Plaza 
Jake and Elle Harrison are packing up their 
cake mixer this week and heading to the 
Stamford Plaza Auckland.  The brother and 
sister team, both still in their early twenties,
wowed viewers on Australia and New 
Zealand’s highest rating television series My 
Kitchen Rules.  At the Stamford Plaza they 
will be treating guests to a high tea inspired 
by the colours and flavours of spring.
“The menu is a true collaboration of our 
cooking styles,” says Elle, “Jake tends to be 
more laid back and enjoys entertaining guests 

as much as the actual cooking.”
“Elle is definitely more straight down the 
line than me,” says Jake “Her dishes are 
presented beautifully, with real detail given to 
the colour and the composition of what’s on 
the plate.
Next weekend – 14-15SEP – Aucklanders 
can to have their food prepared by and get to 
meet Jake and Elle at the hotel.
Reservations for the $39pp experiences are 
essential and can be made by booking at 
www.knightsonalbert.co.nz.

Staff loyalty, employee retention key to business expo
With the global marketplace easing and 
corporate budgets loosening up, staff 
retention and reward programmes are more 
important than ever, say the organisers of a 
business events exhibition in Auckland.
‘Staff are the greatest asset of a business, 
and in many cases staffing cuts have meant 
that remaining personnel have been working 
harder to keep businesses running smoothly,’ 
says PAICE (Pacific Area Incentives and 
Conferences Expo) event manager Ally 
Eastaugh.
‘Hard work should be rewarded. There is no 
limit to the types of staff incentives, and they 
are a great way to improve team spirit while 
promoting education and knowledge sharing.’
PAICE lets businesses explore diverse 
international opportunities for incentivising, 
all under one roof.
The event will be held on 13NOV at 
SKYCITY Auckland Convention Centre.
Eastaugh says PAICE is ‘a platform for 
companies in New Zealand who organise 
offshore events, conferences, weddings, 
sporting activities and staff incentives’.
“We are seeing a change in trend, where 
business operators are regretting the spending

cuts that were made a few years ago. 
Businesses are seeing the importance of staff 
loyalty.”
More than 50 exhibitors have been confirmed 
for the expo, including a number of 
businesses making a PAICE debut. Exhibitors 
are attending from Australia, Asia, the Pacific 
Islands and other international locations.
An exciting new addition to the exhibitor list 
is the Thailand Convention and Exhibition 
Bureau (TCEB), a major Thai event 
organiser.
New Caledonia is having a strong presence 
at the expo. Exhibitors include Arc en Ciel 
Voyages, Chateau Royal Beach Resort and 
Spa, New Caledonia Tourism, GLP Hotels 
New Caledonia, and more expected to join in 
before the event.
PAICE includes managed face-to-face 
opportunities, where attendees will be able to 
view the exhibitor list prior to the event and 
organise a schedule of appointments.
There will also be a series of business 
sessions, offering insight into relevant trade-
related topics.
For more information email 
allyssa@promag.co.nz

Wicked offer for the travel industry
Showbiz is offering a $20 saving on A 
Reserve tickets for selected performances of 
the Broadway musical Wicked, the Untold 
Story of the Witches of Oz, at Auckland’s 
The Civic.
Now priced at $79.90*, the tickets are 

available for Tue, Wed or Thu 7.30pm 
performance 24SEP-10OCT13 inclusive. 
Book by emailing tracyh@showbiznz.co.nz 
or call 09-366 1689. 
*Offer is subject to availability. A 2.5% credit 
card fee applies if paid by credit card.

Canon camera winner 
Active Asia is thanking every consultant who entered 
the lucky draw for the Canon PowerShot SX260 Canon 
camera. The lucky winner was Karen Ngata from House 
of Travel Broadway, Palmerston North.  

Viking orders more Longships
Viking River Cruises has increased its order 
for new Viking Longships from 12 to 14 for 
the 2014 season, citing “record levels of 
consumer interest in river cruising”.
Travelmole US quotes Viking as saying river 
cruising has grown at an average annual 
rate of about 9% while its own business has 
grown 22%.

Even with 10 new ships sailing its European 
routes in 2013, the line had occupancy rates 
of 90% in the spring and summer.
Even with 10 new ships sailing its European 
routes in 2013, the line reportedly had 
occupancy rates of 90% in the spring and 
summer.


