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New campaign 
from capital of cool

a Good Day steps entirely away from the traditional tourism 
montage and will focus on capturing those really simple, but 
poignant moments.”
As well as showcasing the capital’s can-do attitude, the campaign 
draws on recent research that showed New Zealanders saw a city 
break to Wellington as being an opportunity to spend quality time 
with the people that matter to them. They also wanted to see 
Wellington from a locals’ perspective.
Today is a Good Day will run throughout the year and be applied 
to tactical campaigns to promote event and seasonal visitation, Mr 
Perks says.
“With the range of events and experiences now on offer, 
Wellington’s become very popular as a family destination as well 
as for couples and friends’ getaways. The flexibility of the Today 
is a Good Day platform will enable us to keep adding to the 
collection to keep showing different sides of our city.”
The ads will be revealed daily on the Absolutely Positively 
Wellington Facebook page, before going to air each evening. 
The campaign runs to Saturday 07SEP.
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Positively Wellington Tourism is showing the country that 
every day is a good day in Wellington with the launch of its 
latest domestic marketing campaign.
PWT Chief Executive David Perks says the Today is a 
Good Day campaign – launched on Sunday – will see 
seven different TV commercials on air daily this week.
The ads are being produced from scratch each day. 
“It’s true you can’t beat Wellington on a good day, but 
we’re challenging the notion that the weather is the sole 
decider in what makes a good day,” Mr Perks says. 
“The city’s incredible locations and spirit – coupled with 
the people you’re with – have a big role to play. So we’re 
setting out to show that whether the sun is beating down or 
the wind is beating you to a pulp, our city can deliver on 
any given day.”
Ad agency Clemenger BBDO’s managing director Andrew 
Holt says Today is a Good Day is designed to share a slice 
of the city’s famed absolute positivity, while capturing and 
celebrating the simple moments that make life great.
“We got thinking about what we all love about this city and 
it boiled down to those magic moments when you realise 
you’re quite simply really happy,” Mr Holt says. “Today is 

http://www.nzonline.org.nz/nzo/business/new-zealand-activity-quotes
https://www.facebook.com/wellington.newzealand
https://www.facebook.com/wellington.newzealand
http://www.convenesouth.co.nz
http://www.innovativetravel.co.nz/asia_index/india/index
http://www.koreanair.com


Email. info@worldjourneys.co.nz
Web. www.worldjourneys.co.nz 
For brochure supplies go to www.brochurenet.co.nz

0800 11 73 11

Book Early to SAVE up to $800 per couple! 
• Book and deposit by 1 Nov 2013 to save $200 per person (excludes Antarctica)

• Save an additional $200 per person if you have travelled with World Journeys before

OUT NOW! Journeys 2014
guaranteed small group hosted tours
EUROPE / THE MEDITERRANEAN / AFRICA 
MIDDLE EAST / INDIA / JAPAN / CANADA & USA 
ANTARCTICA / SOUTH & CENTRAL AMERICA

✓ guaranteed departures!

✓  guaranteed escorted

✓  flights always included

✓ maximum group size 24

✓  solo traveller ‘share twin’ 
programme

✓  designed for Kiwi travellers

http://www.worldjourneys.co.nz/escorted.php


NEW ZEALAND
New data provides insight into tourism
Key information on where and how visitors 
are spending their money is now available 
to the tourism industry as part of a new data 
collection launched by Associate Tourism 
Minister Chris Tremain.
The Regional Tourism Estimates, produced 
by the Ministry of Business, Innovation and 
Employment, can be accessed via the 
Ministry’s website.
“This is the first time this type of regional 
information has been available. It means 
tourism operators can select the region they 
are interested in and find out what 
international and domestic visitors are 
spending their money on,” says Mr Tremain.
“The data is based on anonymous electronic 
card transactions made since 2008. For 
example, in Hawke’s Bay where I come 
from, in 2012 there was $68 million of spend 

by tourists from Wellington and $74 million 
from the Waikato – but only $55 million from 
Auckland. This can be important information 
for marketing our region.
“From year ending March 2009 to 2012, the 
latest data available, tourism in Hawke’s Bay 
increased from $479 million to $557 million. 
Over time we’ll be able to monitor these sorts 
of figures for change, which will be important 
insight into our success in attracting tourists.
“Regional tourism operators have been 
asking for more detailed information for a 
long time and I am pleased that we are 
delivering on that.”
The Estimates will be updated annually.
To access the Regional Tourism Estimates go 
to http://www.med.govt.nz/sectors-industries/
tourism/tourism-research-data/other-research-
and-reports/regional-data.

Southern Discoveries buys into 
Milford Sound Lodge
Milford Sound tourism operator Southern Discoveries has 
purchased a shareholding in Milford Sound Lodge. Southern 
Discoveries already owns the Blue Duck Café & Bar 
previously run by the lodge’s directors, Mike McConachie 
and Dave Kluken and has worked closely with them for 
some years. 
McConachie says Southern Discoveries’ investment will 
enable an accelerated redevelopment of the lodge over the 
next 18 months, commencing with the construction of eight 
new ensuite chalets for the up-coming summer season.   
Located on a spectacular site beside the Cleddau River, 
Milford Sound Lodge provides a wide range of 
accommodation options including luxury chalets, private 
rooms, dormitories and camping sites. It is a popular base 
for travellers to explore the area over multiple days.  

Giant water slide for Tekapo Springs
Tekapo Springs is bringing the world’s largest
inflatable water slide to New Zealand, making
it the first location outside the USA to have 
the attraction.
The new Trippo Slide will open for business
on 01NOV in time for the busy summer 
season. 
The oversized inflatable water slide 
with three slide chutes is an 
impressive 11 metres high and 
53 metres in length and will be in 
place until end MAR14 and will 
replace the company’s roller 
skating attraction which normally 
operates in summer. The slide will 
go into storage over the winter.
The Trippo Slide is currently being 
used by just three operators, all in 
the USA.
Christchurch and Canterbury 
Tourism chief executive Tim 

Hunter says “It’s imperative that we continue 
to expand and grow the Mackenzie District’s 
tourism economy and the addition of such a 
fun and quirky new product will attract a lot 
of interest from a broad range of visitors,” 
said Mr Hunter. 
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AUSTRALIA

Lord of the Rings museum
The Dominion Post quotes Wellington city 
councillor John Morrison confirming plans 
are afoot for a site in the city centre for a 
Lord of the Rings museum. 
Mr Morrison, who is leader of the council’s 
events portfolio, said Sir Peter Jackson’s 
team was investigating two possible sites, 
which he understood to be Shed 1 on the 
waterfront and the old CitiOps building at the 
southern end of Tory St. 

Planning was still in the early stages, but it 
was an exciting prospect, he said. 
Matt Dravitzki, spokesman for Jackson’s 
company Wingnut Films, said the company 
had explored several Wellington sites over 
the years, continued to do so, and nothing 
was decided or resolved at this stage. 
Wellington Mayor Celia Wade-Brown 
declined to comment on the project. 

Australia’s first surfing wave pool
Australia’s first surfing wave pool is expected 
to be located in Gladstone, in central 
Queensland, almost 500km from the nearest 
surf beach.
Developer Mark Wilkes has already 
earmarked a 141ha site just south of 
Gladstone for the Discovery Coast lifestyle 
park and surf retreat, a tourism development 
to feature mountain bike circuits, 
wakeboarding and Australia’s first genuine 
surfing wave pool capable of delivering 2m 

peeling barrels.
The A$75 million project is likely to go 
before Gladstone Regional Council early 
next year.
If approved, it would become the first 
surfing wave pool in Australia, beating plans 
to establish similar projects on the Gold 
Coast and at Ipswich.
Some theme parks already have wave pools 
but none are suitable for serious surfing.

Accor Floriade packages
Accor is the official accommodation partner
of Floriade 2013, blooming in Canberra 
14SEP-13OCT, and its five hotels in the 
Australian capital, Novotel Canberra, 
Mercure Canberra, Ibis Styles Canberra, Ibis 
Styles Eaglehawk and Ibis Budget, are all 
offering a Spring Cultural Getaway package.
Valid for stays throughout the duration of 
Floriade the deal offers:
*Two nights’ accommodation in a standard 
room
*Full buffet breakfast for two people
*A $50 Bunnings voucher (to help kick-start 
the garden)
Rates start from A$115 per night at Ibis 

Budget and from A$185 per night at Novotel 
Canberra. 
Canberra has been celebrating Floriade since 
1988 and the festival attracts over 400,000 
attendees each year. Visitors to Floriade 2013 
can expect to see over one million flowers 
on display throughout Commonwealth Park. 
This year’s garden beds, horticultural 
workshops, shows, children’s entertainment 
and the festival’s evening event, NightFest 
are all inspired by the theme ‘Beautiful 
Innovation’.
To book the Spring Cultural Getaway 
package at any of Accor’s 5 Canberra hotels, 
visit www.accorhotels.com  

Bill Peach dies
Bill Peach, who for 30 years hosted travellers 
on trips throughout Australia and around the 
world, died last week, aged 78.
Well-known on Australian television for 
anchoring the current affairs program This 
Day Tonight on ABC TV for some years, 
he then fronted other programs, including 

Peach’s Australia docos, Holiday with Bill 
Peach and The Explorers. In 1983 he formed 
the travel company Bill Peach Journeys and, 
using a couple of Fokker Friendship aircraft, 
ran air tours around outback Australia, and 
exclusive, personalised journeys around the 
world.
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Freo prison pulls 3m visitors
Fremantle Prison has celebrated its three 
millionth visitor since opening as a tourist 
attraction in 1992.
The prison is the only building in Western 
Australia to be inscribed on the World 
Heritage List and is one of the State’s 
premier tourist attractions.
Fremantle Prison was built by convicts in the 
1850s and was used as Western Australia’s 
maximum security prison until NOV91.
A record 187,000 people visited the prison 
last year. The popular and internationally 
recognised tourist attraction provides a 
number of unique tours including day tours 
of the prison, the night-time torchlight tour 
and the truly remarkable tunnels tour.
TripAdvisor website listed the Fremantle 
Prison in its top 10 tourist attractions in 
Australia - the only Western Australian 
landmark to make the list.

Tyrannosaurs 
– Meet the Family
In a world first, the Australian Museum in 
Sydney is presenting Tyrannosaurs – Meet 
the Family, an innovative, multimedia 
experience showcasing the newly-revised 
tyrannosaur family tree. With life-sized 
dinosaur specimens on display, including one 
of the oldest tyrannosaurs, the exhibition runs 
from 23NOV13 to 27JUL14.
Showcasing a dramatic array of fossils and 
casts of tyrannosaur specimens, including 
never before- seen specimens from China, 
Tyrannosaurs – Meet the Family is designed 
to provide a snapshot of dinosaur life and 
show how this group became the world’s top 
predators.

PACIFIC ISLANDS

Summertime
Madness!

Stay 5 / Pay 4 
with 

NZ$1,000 
F&B Credits!

Sales to 30SEP13; 
Travel 01-24DEC13 & 16JAN-28FEB14

www.pacificresort.com
See Agent Login for all our Sales Tools!

Contact your  wholesaler for details
* Conditions apply

Karma Beach Club for Denarau
Beach Clubs International has opened Karma 
Beach Fiji, a beach club located beachfront 
at Wyndham Resort Denarau Island in Nadi, 
and featuring a restaurant, bar and a beach 
club.
Beach Clubs International is renowned for its 
beachfront bars and restaurants set in breath-
taking locations around the world.
The news comes as Wyndham Resort 
Denarau Island nears completion of its FJ$50 
million expansion which includes the 
completion of 63 new upscale apartments.
Chief executive and managing director of 
Wyndham Vacation Resorts Asia Pacific, 
Barry Robinson said they were delighted to 
be partnering with Karma Beach.
Karma’s website says “While away the 
afternoon lounging on a plush daybed as the 
kids chase scampering hermit crabs or wrap 
yourself in a silk sarong and head beneath 
the restaurant’s chic bamboo awning where a 

sumptuous lunch menu has been created by 
an international top chef. “Evenings are all 
about relaxed sophistication: chilled-out wine 
tastings, barefoot dance parties enhanced by 
live tracks from one of Ibiza or London’s 
sizzling DJs and Monday Movie Nights, 
creating memorable bonding time with the 
family complemented by a prosciutto wood-
fire pizza and an ice-cold beer.”
All three bars at Wyndham Resort Denarau 
Island now feature the Karma Beach 
cocktails, food and beverage offerings and 
music.
The venues include a brand new adults’ 
retreat pool bar, the refurbished existing main 
pool bar and cafe and a newly constructed 
beach club.
Karma Beach Fiji offers a range of breakfasts 
and brunches, with homemade juices and 
jams and local dishes. Lunch, dinner and all-
day-dining are also available.
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LAX, SYD flight underwrites reviewed
Cook Islands News Online reports that the 
Cooks Government has released preliminary
details of a review that focuses on the 
economic impacts of air services ‘under-
writes’ – contracts between the Cook Islands 
government and Air New Zealand to provide 
weekly, non-stop long-haul access to 
Rarotonga and aims to diversify markets 
currently servicing the tourism and 
associated industries.
The government-commissioned review was 
undertaken by Covec Economics – a New 
Zealand-based economic research firm with 
“research experience in tourism economics”.
According to the release, the LAX-RAR 
route has been the most economically 
productive of the two, with the underwrite 
estimated to deliver a net positive annual 
contribution to economic activity of around 
$6 million per annum in the Cook Islands 
between 2013 and 2017.

The researchers found the LAX-RAR 
service is used by approximately 80% of 
visitors from the US and Canada in at least 
one direction, and roughly 30% of other 
visitors – predominately from Europe.
These visitors spend approximately $15.5 
million per year and generate as many as 
2000 additional visitors per year to the outer 
islands, mainly Aitutaki and Atiu.
Loss of service from Los Angeles could result 
in an estimated reduction in international 
arrivals by around 9500 per year, the review 
states.
Meanwhile the SYD-RAR route has been a 
non-performer, decreasing gross domestic 
product between $0.3 million and $0.9 
million per year from 2010 to 2012.
The route is used mainly by residents of New 
South Wales, while residents of other 
Australian states tend to travel to the Cooks 
via Auckland, the review found.

Cook Islands News Online says those 
entering the Cooks through the Sydney portal 
generated around 750 additional visitors per 
year to the outer islands.
The three-year agreement with Air New 
Zealand was originally due to expire in 
JUN14, however the contracts were extended 
by six months.
In 2012-13, the budget estimate for the 

underwrite increased by $1.1 million from an 
estimated $12.5 million, due to a projected 
rise in fuel costs.
The figure charged by Air New Zealand for
providing the service has been evaluated 
against industry benchmarks, and while 
details will not be released because of their 
commercial sensitivity, MFEM secretary 
Richard Neves is quoted as saying they are 
content that the Cooks is being charged 
appropriately.
In addition to the economic impact report, 
MFEM and the tourism corporation are also 
undertaking a needs assessment for long-haul 
access to the Cook Islands, along with the 
determination of optimal overseas portals.
In preparing for the conclusion of the 
contracts in OCT14, the ministry is drafting 
a prospectus, inviting commercial airlines to 
submit bids on providing long-haul service 
to Rarotonga for four years from NOV14 to 
NOV18.

Tourism training in Vanuatu
A new training programme for all tourism 
workers in Vanuatu has been launched in Port 
Vila and training will begin in October.
The National Tourism Ambassador 
Programme, which is compulsory for all 
workers who come face to face with tourists, 
is being funded to the tune of US$255,000 by 
the NZ Government.
The country’s Director of the Department 

of Tourism Development, George Borugu, 
says many taxi and bus drivers do not speak 
English and many workers lack the necessary 
skills and knowledge.
He says all workers will have to sit an 
examination, but high-standard industry 
training programmes already provided by 
some tourism companies will be recognised.

Reminder: Air Tahiti Nui
Agents are reminded that Air Tahiti Nui’s 
agency support team can now be contacted 
on 09-972 1217 during business hours. While 
the email sales@airtahitinui.co.nz remains 
the same, Air Tahiti Nui’s new street address 

in Auckland is Central Park, Building 5, 
Level 2, 660 Great South Road, Greenlane, 
Auckland 2025, and its new mailing address 
is DX: EP82525, PO Box 39-366, Howick. 
Auckland 2145.

ASIA

CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au

16 days
29OCT-13NOV13  

NZ$8,688pp
incl air ex SYDA Taste of China

QF-EK Special Fares to Singapore, Bangkok, Malaysia extended
Qantas advises that the current special fares 
to Singapore, Bangkok and Malaysia have 
been extended for sale until Friday 27SEP13. 
All fares and other conditions are unchanged. 

Visit www.qantas.co.nz/agents for full details 
and tariff advice.

A Culinary 
Journey
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Active Asia Japan famil 
Active Asia and Air New Zealand recently 
ran a famil to Japan. The group visited 
Tokyo, Mt Fuji and Kyoto. The highlight for 
many was the Maiko performance and dinner 
in the hills outside of Kyoto and the full day 
sightseeing in Kyoto, which included 
Kiyomizu Temple, Nishiki Market, Nijo 
Castle, Ryoanji and Kinkakuji Temples.  
The group, pictured here on a bridge in 
Kyoto, is (L to R): Bridget Mulligan - Flight 

Centre Whangarei; Joanne Hooper - Active 
Asia; Rachael Collins - Calder & Lawson 
Hamilton; Lynette Giles - World Travellers 
Warkworth; Amanda McAllister - HOT 
Mission Bay; Kay Russell - Air New Zealand 
Holidays Napier; Leah Morresey - United 
Travel Fielding; Toni Williams - Gilpin 
Travel; Jolanda Odermatt - Flight Centre 
Lynnmall, and Bevan King - Flight Centre 
Dunedin. 

Lynette Giles, Kay Russell and 
Joanne Hooper with geisha.

A Taste of China
Your clients can join Odyssey on its inaugural 
cuisine tour of China with celebrated chef, 
Cheong Liew. US Food and Wine magazine 
named Cheong as “one of the 10 hottest chefs 
alive” and he has been inducted into the ‘Hall 
of Fame in the World Food Media Awards’. 
Cheong Liew, a Malaysian born Chinese, is 
one of South Australia’s best known chefs. 
He was also awarded an OAM in 1999 
service to the food and restaurant industry 
through involvement in developing and 
influencing the style of contemporary 
Australian cuisine. 
A Taste of China is a culinary journey that 
takes participants to the award-winning 
internationally acclaimed Yu’s Family 
Kitchen in Chengdu. There they can sample 

an exquisite banquet, learn about the secret 
ingredients in Sichuan cuisine and the art of 
cooking with herbs and spices. Mr Cheong 
Liew will be with the group for the entire 
duration of the program.
Priced at NZ$8688pp share twin, the tour 
includes airfare ex Sydney, five China 
domestic flights, transport in comfortable and 
modern coaches, 15 nights hotel accommo-
dation with 15 breakfasts, 12 lunches & 15 
dinners, all lectures, excursions, entrance fees 
and local guides, services of Program Leader 
for the duration of program and Service 
Charges and Gratuities.
Click here for the flyer and call Odyssey 
Travel on 0800-440055.

Takayama Heritage Trail
Active Asia has a one way Tokyo to Kyoto 
4-day Takayama Heritage Trail tour which 
includes Mt Fuji with Mt Komagatake 
ropeway and an overnight in Hakone, 
before heading off the main tourist path to 
Takayama, known as ‘Little Kyoto’ known 

for its preserved historical structures and 
environment. Included also is Shirakawa–go, 
a historic village which is one of Japan’s 
UNESCO World Heritage sites. For further 
information contact sales@activeasia.co.nz 
or 09 360 7669.  

Your gateway to Hong Kong Click Here
or call 09 309 1188

China   We know it like our own backyard
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THE AMERICAS

Vacations By Rail: early booking bonus, new tours in 2014
Vacations By Rail is offering a complimentary 
pre- or post-night hotel stay as an early 
booking bonus for any 2014 U.S. train 
vacation of US$1,500 or more per person 
booked between 01AUG-15SEP13 – a 
US$175 value.
Qualifying packages include independent rail 
vacations to popular destinations across the 
United States and escorted trains tours from 
New England’s fall foliage to the peaks of 
the Colorado Rockies and must-see National 
Parks in-between.

“National parks and rail travel are an 
exceptionally good combination,” says Todd 
Powell, president of Vacations By Rail. So 
much so the company is introducing a new 
tour to six national parks of the west to their 
escorted rail tour product line in 2014. 
Browse the entire collection of train 
vacations online for detailed itineraries, 
departure dates and pricing and call 
0800-450 681 or visit 
www.vacationsbyrail.com.

Cleaning fee at Outrigger
Outrigger Enterprises Group is to begin 
charging a cleaning fee to guests upon 
checkout at the condominium properties it 
manages on Oahu, Maui, Kauai and the Big 
Island, Executive Vice President of 
Hospitality Services Barry Wallace has told 
eGlobalTravelMedia.
The decision to charge cleaning fees was 
made so Outrigger can stay competitive with 
the Vacation Rental by Owner website.
The prices for the VRBO rental listings on 
the site don’t include cleaning fees, so those 
units appear to be less expensive than 
Outrigger’s when listed on online travel 
websites.

“It looks like they’re a lot cheaper until you 
check out and find out you have a $125 to 
$150 cleaning fee, Wallace said.
“In the condominium business in Hawaii, we 
have the four typical players: Outrigger, 
Aston, Aqua and Castle. Collectively, those 
four don’t have half as many units in the 
program as VRBO,” he said. “They’re huge 
compared to the hotel-style operations.”
With cleaning fees charged upon checkout 
rather than included in the rental price, the 
Outrigger is competing more on the same 
level as the vacation rental by owner 
properties.
Outrigger does not charge cleaning or resort 
fees at any of its hotel properties.

MIDDLE EAST/AFRICA
Save $940pp on 7 days of Malawi magic
Travellers save $940pp on Adventure World’s 
7-day tour of Malawi. Your clients will enjoy 
extensive game drives, fascinating scenery 
and meet some of the friendliest people in 
Africa on this trip, says the operator. 
They’ll stay in a spacious safari tent at the 
Mvuu Wilderness Lodge, set discreetly by 
a lagoon.  From their private deck they will 
enjoy expansive views of the water and 
the surrounding wilderness. They’ll get to 
explore Liwonde National Park, a magnet for 
wildlife such as hippo, impala and elephants. 
They will experience two days of activities 
such as boating and game drives during both 
day and night.
Your clients will then travel to Lake Malawi’s 
Mumbo Island, an intimate and secluded 
camp, where accommodation is in one of 
six safari tents that blend seamlessly into the 
bush. They can add on activities such as 
snorkelling in the wildlife-rich waters of the 
lake, sea kayaking and scuba diving.
Priced from $3055pp, including 6 nights 
accommodation, transport as per itinerary, all 
meals, park fees, scheduled game activities at 
Mvuu Wilderness Lodge and non-motorised 
watersports at Mumbo Island. Hurry - this 

offer ends on 31OCT13 so call Adventure 
World on 0508 496753 to secure space.
Terms & conditions apply: Savings already 
included in listed price. Selected travel dates 
apply between 01NOV13-15APR14. Price 
excludes international airfares. 

Ambassadors to help rebuild Egyptian tourism
Egypt’s Foreign Minister has tasked his 
country’s ambassadors with encouraging 
tourists from foreign countries.
Egyptian envoys will request that foreign 
governments lessen their restrictions on 
tourism traffic, especially on the areas in 
which the curfew is not imposed such as the 
Red Sea and Sharm Al-Sheikh.

In an official statement, Badr Abdelatty, 
spokesman for the foreign ministry, said that 
the initiatives of the foreign minister come 
within a systematic plan and that “the 
ministry has put this plan to help restore 
foreign investment and reopen the 
international tourism market in Egypt as key 
points to recuperate the Egyptian economy.”

http://www.vacationsbyrail.com/usa/amtrak_vacations/western_treasures_national_wonders/index.html
http://www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/zimbabwe/tours/malawi-magic-%281%29/?t=malawi-magic-%281%29
http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp


My Big Fat Indian Wedding 15-night escorted tour ex AKL/CHC - 
from $6899pp s/t departing 11NOV13

EUROPEDubai reef opens 
to dive groups
A spectacular coral reef, thought to be the 
largest in Dubai, has been opened to the public, 
five years after it was relocated to The World 
islands. The exercise involved moving more 
than 1,100 coral-encrusted rocks, each 
weighing about 5 tonnes without them ever 
actually leaving the water. 
The National reports that diving groups are 
now free to explore the reef, which was moved 
from the Dubai Drydocks breakwater. 
It has been virtually untouched since the move 
to ensure that the coral had time to stabilise 
and thrive in its new location.
John Burt, an assistant professor and head of 
the Marine Biology Laboratory at New York 
University Abu Dhabi, was tasked with 
monitoring the state of the coral for 18 months 
after the move. 
“This was one of the largest coral-relocation 
projects ever conducted globally, with more 
than 20,000 coral colonies spared from the 
effects of infrastructure development,” he said. 
“The techniques used to transport the 
corals underwater with minimal handling 
were a world first and showed the creativity 
and ingenuity that can arise when engineers 
and ecologists work together for conservation 
purposes.
“The move also brought additional, originally 
unintended benefits for other fauna. The area 
to which the corals were relocated now has a 
diverse community of reef fish, including rare 
species not seen in the area before.”

According to the Moodie Report, during the 
past 14 years Dubai Duty Free has paid out 
US$150 million in prize money to winners of 
its hugely successful and industry pioneering 
Millennium Millionaire promotion.

Barclays Premier League with VisitBritain
VisitBritain has extended its five-year partnership with the Barclays Premier 
League to 2016.
The new deal will target millions of football fans around the world who 
follow English football, and aims to increase the 900,000 football mad 
visitors who already visit each year, spending £700 million across Britain.
The popularity of recent pre-season tours by the likes of Manchester United, 
Arsenal, Liverpool and Manchester City and the huge buzz at the start of this 
season has further emphasised the global passion for the Premier League.
VisitBritain has cranked up investment making it the biggest football 
campaign in the tourist board’s history.
As part of VisitBritain’s largest campaign, Steven Gerrard, the England and 
Liverpool captain, will head up a major advertising campaign, with a targeted 
media buy across China, UAE, Norway, Sweden and Hong Kong.
The forthcoming season will see new stadium tours added to VisitBritain’s 
online shop available to visitors in 58 countries across the world.
If fans can’t get a ticket for a game they can instead enjoy the history of their 
favourite team, sit in the changing room and go pitch-side where their heroes 
play at clubs such as Manchester United, Manchester City, Arsenal, 
Tottenham Hotspur and Chelsea.
Click here for more info.

Singapore Airlines 
Special Fares 

For 2014 travel to Europe 

          Copenhagen from…. $1975 
          Paris from………..…. $2025 
          Frankfurt from….….. $2075 
          London from…….…..$2209 

Plus    10kg extra baggage allowance 
              Child fares up to 14 years (inclusive) 

For travel 15 January – 15 June 2014 
For sale until 25 September 

Paris launches charm offensive
The Paris regional tourism board has launched a major charm offensive 
intended to bury any perception that the City of Light is an unfriendly tourist 
destination. 
Francois Navarro, the communication director for the tourism board says 
Paris has a bad image and there is a perception that Parisians are arrogant and 
don’t treat tourists well.
“We survey 30,000 tourists every year when they leave Paris and, 
interestingly, 96 percent tell us they are satisfied with their experience
…but we can always do better,” says Navarro.
The tourism board created and distributed 30,000 copies of a 15-page booklet 
this summer titled, “Do you Speak Touriste?” The guide is given to Parisians 
employed in the tourism industry, such as hotels, restaurants, and museums 
like the Louvre. The manual itself focuses largely on cultural expectations. 
Each page of the guide starts with typical greetings, salutations, and farewells 
in the most common languages among visitors to Paris.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1333
http://www.visitbritain.com/en/Things-to-do/Premier-League/


G'Day
Europe

Rsvp before 16 September 
at http://rsvp.travelcorporation.co.nz 

Space is limited.

Hamilton
Mon 23 September
The Verandah 

Invercargill
Tues 24 September
The Kelvin 

Tauranga
Wed 25 September
Classic Flyers 

Dunedin
Wed 25 September
Scenic Hotel Southern 
Cross 

Napier
Thurs 26 September
Church Road

Timaru
Thurs 26 September
Benvenue 

Wellington
Mon 30 September
Fox Glove 

Palmerston 
North
Tues 1 October
Bar One-7-Five 

Nelson
Tues 1 October
Trailways 

New Plymouth
Wed 2 October
The Waterfront 

Taupo
Thurs 3 October
Waterside Café 

Christchurch
Thurs 3 October
Novotel 
 

Whangarei
Mon 7 October
Killer Prawn

5.30pm Canapés and Drinks / 6.00pm Presentations 
/ 7.00pm approx finish but do stay and join us for a drink

Rotorua
Tues 24 September
The Millennium 

Queenstown
Tues 24 September
Copthorne Lakefront 
 

LOWER HUTT
Tues 1 October
The Angus 

Blenheim
Wed 2 October
Watery Mouth Café

Christchurch
Fri 4 October
Novotel

Auckland 
North Shore
Tues 8 October
Spencer on Byron 

Auckland 
South
Wed 9 October
Novotel Ellerslie

Please join us for breakfast at 7.15am

See Paris by tuk-tuk 
Asian tuk-tuks are rapidly becoming a 
common sight in Paris, but they’re up against 
bureaucracy.
AFP reports that the growth in tuk-tuk 
numbers has been fuelled in part by the 
recent downturn in the French economy and 
the need to find work. The three-wheelers 
are imported from Thailand and touted as an 
alternative way of viewing the City of Lights.
Problem is, under French law, only registered 
taxis are allowed to pick up passengers on the 
street. 
Gendarmes are said to hassle the tuk-tuk 
drivers, checking rego, medical clearance, 
insurance, brake lights and turn signals, as 
well as maintenance.
“These tuk-tuks are breaking the law because 
they haven’t been booked” by telephone or 
online, one policeman told AFP. The head of 
Paris’ traffic police says the law is “not easy 

to enforce” because two- and three-wheelers 
are not specifically covered. 
Anyone with a regular driver’s licence can 
buy and drive a tuk-tuk, he says. 
Pedicabs have also flourished, numbering up 
to 200.
It’s not as if they undercut taxi fares. Tourists 
are reportedly happy to pay an average of 20 
euros per ride in a tuk-tuk and between five 
and 15 euros a ride in a pedicab. 

TOUR PRODUCT
Record breaking month for Intrepid Urban Adventures
Intrepid Urban Adventures, which offers day 
tours with a difference in more than 80 cities 
around the world, has had what it terms “an 
extremely successful” July with over 5000 
sales in a month recorded for the first time 
since it was launched in OCT09. 
In addition to those sales, Intrepid Urban 
Adventures received a record number of 
agent bookings and an overall average 
feedback score of 4.66 out of 5 for July.
Last month also saw two new destinations 
added to Intrepid Urban Adventure’s ever-
growing list of cities, with a new walking 
tour in Taipei around the streets of Danshui, 
and four new tours in Cairns, including a 

hiking and nature based tour, a night-time 
tour and longer tours involving Aussie BBQs, 
markets, Cairns icons and a massage. 
New tours were also launched in:
Sydney: When Rum Ran The Rocks
Shanghai: For Food Lovers
Berlin: Fun in Funky Friedrichshain            
Intrepid Urban Adventures now has a total of 
262 tours in 89 destinations around the world.
To round out an excellent month, the Los 
Angeles Ethnic Neighborhoods Food and 
Culture Intrepid Urban Adventure won the 
prestigious Los Angeles Magazine Best Food 
Tour 2013 Award, announced in the August 
edition of the magazine.   
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LOT Polish links east with west Beijing - Warsaw from NZD1271 RT
Beijing - London from NZD1518 RT

LO’s fares are
in your GDS

All-tour guarantee with Journeys 2014 
World Journeys has just released its new 
Journeys 2014 brochure, with the important 
news that all of its 2014 small group tours 
are guaranteed to depart, and guaranteed to 
be fully escorted from NZ.  “Agents can now 
book their clients with absolute confidence 
on one of our 2014 small group departures, 
secure in the knowledge that the trip will 
go, and will go escorted -  important selling 
points for many!” says Director Kate Gohar.  
Destinations for 2014 include Antarctica, 
Japan, Canada, USA, Europe, Africa, South 
and Central America, India, Jordan and 
Egypt.  New itineraries for 2014 include the 
26-day Hawaii, Oregon & Washington tour, 
which combines tropical stopovers in Hawaii 
with an Un-Cruise small ship cruise along the 
Columbia & Snake Rivers, followed by the 
vineyards and rugged coast of Oregon, 
ending with shopping in Seattle.  
All journeys include flights, all transport, 
4-star hotels or lodges, sightseeing while land 
touring, plenty of meals, and a New Zealand 
host throughout.  Those based around a cruise 
do not include shore excursions, leaving 
clients to pick and choose what they wish to 
do.  
 “We often find people are happiest exploring
an Old Town on foot with the tour host in 
some ports, and taking an organised excursion
in others where perhaps there is more time 
pressure or distances to be covered,” says 
Kate.
An Early Booking offer saves clients $400 
per couple (or $200pp) if clients book and 
deposit a 2014 Journeys (except Antarctica) 
by 01NOV14, with a further $200pp saving if 
they’ve travelled on a World Journeys small 
group hosted tour in the past.  Solo Travellers 
can book at least 6 months prior to departure 

on a selection of Journeys, to be matched 
up with another same-gender traveller and 
ensure they only pay the ‘share twin’ price.
Brochures have been distributed this week, 
with further supplies available from 
www.brochurenet.co.nz.  Flyers on each 
Journey can be requested from World 
Journeys, and can be edited to include the 
agent’s own contact details, for sending out 
to clients – email info@worldjourneys.co.nz
All Journeys for 2014 and beyond can be 
viewed at www.worldjourneys.co.nz

AVIATION

Malaysia Airlines Rihanna incentive
Malaysia Airlines has this week launched its 
Rihanna promotion, with 25 tickets to the 
upcoming Rihanna concert at Auckland’s 
Vector Arena up for grabs.
To be in to win, sell Malaysia Airlines 

“Spring Sensations” Specials during the 
period 02-23SEP13, and winners will be 
drawn automatically from BSP sales.
Click here to download the flyer.

Boeing predicts the commercial aviation industry will need 498,000 new 
commercial airline pilots to support the demand created by new aircraft 
deliveries over the next two decades. TravelMemo   20130903   03SEP13    Page 11
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

A350 makes virtual passenger flight
The Airbus A350 has made its first ‘virtual 
passenger flight’, with 129 passengers and a 
cabin crew supplied by Cathay Pacific taking 
part in a dry run in an A350 mock-up dubbed 
‘Cabin Zero’.
It was the latest stage in the development of 
this revolutionary new aircraft type, running 
in parallel with the flight test campaign that 
has seen the A350 perform 15 flights so far.
The “flight”, which took place in a full-scale 
cabin mock-up in the Airbus plant on the 
outskirts of Hamburg, is another milestone in 
the road towards the A350’s debut into 
commercial service in mid-2014. Cathay 
Pacific has 46 Airbus A350s on order for 
delivery starting 2016.
The cabin virtual first flight and engineering 
test staged in the A350 XWB Cabin Integration
and Test Centre saw the passengers on Flight 
0900 receive their boarding passes, walk 
into the cabin, stash their trolley bags in the 
overhead lockers and take their seats for a 
four-hour trip. 
The dimensions of the cabin were reproduced 
to the centimetre, although only the forward 
and aft sections were included. Business and 
Economy Class seats were installed – albeit 
without working video screens – and fully 
operational galleys were fitted.
There was air-conditioning, mood lighting, 
realistic flight sounds and an actual CX cabin 
crew.
Nine crew were recruited for the exercise, all 
of them going through three days of intensive 
training prior to the day of the trial.
It included a thorough introduction to Cabin 
Zero, followed by familiarisation procedures 
for cabin checks, passenger doors, the flight 
attendant panel and cabin intercommunication
data system.

When passengers on Flight 0900 settled into 
their seats, the crew set about their pre-flight 
routine as they would for any CX flight.
From a passenger perspective the virtual 
flight was every bit the real deal, from the 
announcements to fasten seat belts to settling 
down for a hearty hot lunch.
All passengers were asked to behave as they 
would on a normal flight, though some were 
given special assignments to test various 
aspects of the inflight equipment.
Airbus engineers sat at work stations in a 
special section between the Business Class 
and Economy cabins, monitoring various 
technical aspects of the virtual flight.
The day didn’t end when the flight came in 
for its virtual landing. Passengers were asked 
to sit down and complete detailed 
questionnaires about their entire experience 
on the virtual flight.
The cabin crew went through individual 
debriefings to give Airbus feedback on the 
cabin and its workings, from galley 
equipment to the layout of crew rest areas.
This story was extracted from the AUG13 
edition of CX World magazine.

Virgin Australia 2013 loss
According to Business Spectator Virgin 
Australia’s after-tax loss of A$98.1 million in 
2013 is “as ugly as its sleek image is 
appealing to some.”  The newsletter ponders 
if that is why the airline put out a statement 
that its partners, Air New Zealand, Etihad 
Airways and Singapore Airways, have 
committed to backing the beleaguered 
company with a $90 million one-year loan. 
Air NZ’s share is around $40m.
Headed “Virgin’s telling silence”, the report 
says Virgin’s operating cash flow plunged 
51% to A$184.2 in the 12 months to June 
while expenses associated with its new (and 
trouble-plagued) reservations system were 
A$81.5 million. 
It points out that Virgin has yet to make any 
significant dent in Qantas’ 65% market share 
of the Australian domestic air travel market. 
When it comes to business conditions in the 
months ahead, Virgin says: “given the 
uncertain economic environment we are 
unable to provide guidance for the 2014 
financial year”. This, says Business 
Spectator, perhaps speaks volumes as to the 
headwinds facing Virgin. It must be noted, 
though, that Qantas is also not prepared to 
provide guidance for this financial year.
Commentator Stephen Bartholomeusz says 
Virgin probably bit off more than it could 
chew. “It wasn’t helped by the weak 
external environment, but it also misjudged 
the response to its ambitions from its major 
domestic competitor,” he says. 
In the year just ended, Virgin replaced its 
reservation systems, which didn’t go 
seamlessly, and also acquired 60% of Tigerair 
Australia and Skywest Airlines to give it the 
ability to match Qantas’ Jetstar and regional 
offerings.

CEO John Borghetti added capacity and 
provoked a Qantas determined to defend both 
its 65% market share ‘line in the sand’ and its 
dominance of full-fare business travel.
Bartholomeusz says that if they can remain 
disciplined in terms of capacity and pricing, 
both Virgin Australia and Qantas should start 
this year with better outlooks than their 
experiences of the second half of last year.
Qantas is planning only marginal capacity 
growth this near – 1.5% to 2.5%. Borghetti 
says Virgin Australia is looking at growth of 
about 3% to 4%, excluding Tiger. He won’t 
disclose his plans to turn Tiger into a serious
competitor to Jetstar, but the inevitable 
Qantas response will be a wildcard.
Air New Zealand has spent about NZ$275 
million buying Virgin Australia shares to date 
and plans to eventually “creep” its stake up 
by a further 6%, subject to approval from 
regulators. 
Air NZ chief executive Christopher Luxon is 
quoted as saying that Virgin’s financial 
situation was disappointing, “but we are here 
for the long run”. 
“The strategic rationale for the investment is 
very clear - it’s about us having access to a 
large, connected, adjacent, growing domestic 
Australian market,” he said. 

Qantas claims corporate 
market win
Qantas says it is winning the fight for 
corporate customers in Australia by retaining 
84% of the market. 
Travelmole quotes CEO Alan Joyce as 
saying: “We are seeing a trend of corporate 
customers come back to us after trying the 
alternative. In financial year 2013 we won 
back eight accounts, renewed 111, and 
secured 84 new accounts. We lost just seven.” TravelMemo   20130903   03SEP13    Page 12
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WIN 2 x VIP tickets to see BEYONCE LIVE!
see www.lufthansaexperts.com

CHC Airport appointment
Christchurch International Airport Ltd has 
appointed Malcolm Johns as Chief Executive 
Officer to replace Jim Boult, who leaves the 
company at the end of this year. 
Mr Johns, who will assume the position at 

the beginning of next year, is currently the 
Auckland-based chief executive of InterCity 
Group. He is also Deputy Chair of Tourism 
New Zealand.

Auckland company’s headset solution
Airlines worldwide spend a fortune each year 
on repairs to seats after passengers 
accidentally break off inflight entertainment 
headset pins in their seat’s audio jack as they 
exit rendering the system inoperable.
Now, an Auckland company, Phitek, has 
developed a magnetic connector for audio 
devices such as headsets that airlines could 
use in place of conventional pins and sockets.

The noise-cancelling headphone-maker’s 
magnetic connectors have been tested on a 
flight by a Middle Eastern airline and there 
are hopes they will be commercially available 
in the first quarter of next year after a “fairly 
lengthy certification process”. 
Phitek hopes they would become a common 
feature in economy-class as well as business 
and first-class cabins. 

Etihad flying nanny service
Etihad Airways has launched a dedicated 
in-flight child care assistance programme for 
families, with a new flying nanny on board 
long haul flights.
Each flying nanny aims to provide a “helping 
hand” to families and unaccompanied minors, 
the Abu Dhabi airline said in a statement. 
During the past two months 300 Etihad 
Airways cabin crew members have 
completed enhanced training for the role. 
A further 60 will be trained this month and 
500 flying nannies will be working across 
Etihad Airways flights by the end of 2013, 

the carrier added.
The flying nanny will liaise with parents and 
use their experience and knowledge to make 
the travel experience easier. This includes 
helping serve children’s meals early in the 
flight and offering activities and challenges to 
help entertain and occupy younger guests.
Etihad said that towards the end of the flight 
the flying nanny will help parents by 
replenishing milk bottles, and offering items 
such as water, fruit and other snacks 
especially if the family is transiting to 
another flight.

NSW Govt creaming it
The NSW state government will soon be 
making about A$40 million a year from train 
fares to Sydney Airport.
The Sydney Morning Herald reports that a 
little-known aspect of the contract with the 
company that owns the four stations on the 
privately owned airport rail line means the 
state government is already making about 
A$2 million a month out of the expensive 
tickets and next year will make about $4 

million a month. Road traffic around the 
airport is expected to reach capacity in as 
little as two years, resulting in a near-
permanent traffic jam around Mascot.
The government, though, is resisting calls to 
drop the $12.30 ‘’station access fee’’ that is 
levied on top of normal train fares. A single 
fare from Central to the Domestic or 
International airport stations costs A$15.90. 
It would cost $3.60 without the extra fee.

World Aviation Systems has discontinued 
its representation of Gulf Air, and no 
longer represents GF in New Zealand or 
Australia, effective immediately.  
They do not have new contact details 
and suggest agents contact GF via its 
website if necessary.

NASA, Boeing, Lockheed Martin, 
Aerion and the Japan Aerospace 
Exploration Agency (JAEA) all are 
working on technologies that could 
lead to new Concorde-type passenger 
planes that travel faster than the 
speed of sound, reports say.

Travolta to wave Qantas flag in Dubai 

SIA, Scandinavian expand codeshare agreement 
Singapore Airlines and Scandinavian Airlines 
have announced an expansion of their code-
share agreement to cover more destinations 
in Europe, Southeast Asia, Australia and New 
Zealand.
Codesharing has been expanded with 
immediate effect to SAS-operated flights 
from Copenhagen to: Alesund, Bergen, 
Stavanger and Trondheim in Norway; 

Gothenburg in Sweden; Aalborg, Aarhus and 
Billund in Denmark; and Turku in Finland.
SAS in turn is codesharing on SIA-operated 
flights beyond Singapore to Adelaide, 
Brisbane, Melbourne, Perth, Sydney, 
Auckland Denpasar (Bali), Jakarta, and 
Kuala Lumpur.

Qantas Ambassador-at-Large John Travolta 
will visit Dubai next week on a week long 
program of touring and corporate hospitality 
with Qantas.
He will be travelling on the Qantas A380 
from London and will be working with 
Qantas to showcase the airline and what 
makes it special.
Rohan Garnett, Qantas Regional General 
Manager, Middle East, welcomed the news. 
“John Travolta has been part of the Qantas 
family for over ten years. He’s a highly 
qualified pilot with 747-400 ‘wings’ and flies 
his own ex-Qantas Boeing 707 around the 
world, painted in its original 1960s livery,” 
Mr Garnett said.
“The Middle East is a key international 

market for Qantas. Since launching services 
here in March this year, we have flown over 
half a million passengers between Australia 
and Dubai. Our services are welcoming 
new passengers every day and I know John 
Travolta will be encouraging everyone to try 
Qantas next time they fly.
“We’ll also be providing customers with the 
opportunity to meet John Travolta while he is 
here with a host of competitions and events.”
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CRUISE NEWS

 

Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

National Cruise Week Specials from FTM
CLICK 

HERE TO 
DOWNLOAD 
THE FLYERS

CLIA’s National Cruise Week, now under way, is the 
largest consumer promotion in the cruise industry. 
Cruise line members and cruise specialist travel agents 
across the country are celebrating with special deals 
and events. 
For more information, visit: nationalcruiseweek.co.nz 

Ponant preview 2014 Mini-Brochure 
The 2014 Ponant Cruises preview mini-
brochure has arrived and Francis Travel 
Marketing reminds agents that all Compagnie 
du Ponant cruise prices now include open bar 

& gratuities.
Request your brochure by emailing Pip at 
enquiries@francistravelmarketing.co.nz

Pack n Go with Carnival from NZ$1,152pp twin
Click on this link to check out the latest 
Pack n Go deals from Carnival, and contact 
the Francis Travel Marketing team for more 
information - 09 444 2298 or email 
reservations@francistravelmarketing.co.nz

Orion 2014 Kimberley package now with $1000 added value
Orion Expedition Cruises has released an 
exclusive Kimberley Discovery Package for 
bookings made through CLIA Cruise 
Specialists during National Cruise Week 
(02-09SEP13).
This Kimberley Discovery Package has over 
$1000 of added value* including:
• 10 nights accommodation onboard National 
Geographic Orion
• Scenic flight over the Bungle Bungles
• 2 nights pre or post cruise accommodation 
in a Shinju Studio at Pinctada Cable Beach 
Resort & Spa in Broome
• Transfers between the airport and Pinctada 
Cable Beach Resort & Spa
• Dinner and beverages at Pinctada Cable 

Beach Resort & Spa valued at up to AU$150 
per person
• Full breakfast
• Broome Discovery Tour
Departures: MAY-AUG14 Darwin to Broome 
or vice versa
Contact Orion to download an interactive 
flyer to send to your clients.
*Offer for new bookings made through CLIA 
agents 02-09SEP13. 
Valid for 2014 Kimberley Expeditions only. 
Pinctada Cable Beach Resort & Spa 
accommodation is subject to availability. 
For more details call 0800 44 44 62 or email 
info@orionexpeditions.com  

TravelMemo   20130903   03SEP13    Page 14

http://www.nationalcruiseweek.co.nz
www.promail.co.nz/link.php?M=276631&N=4932&L=6205&F=H
http://www.travelmemo.co.nz/voucher.php?voucher_id=1353


Sister lines offer National Cruise Week specials
Sister cruise lines Royal Caribbean 
International, Celebrity Cruises and 
Azamara Club Cruises are celebrating this 
year’s Cruise Lines International Association 
Australasia‘s (CLIA) National Cruise Week, 
which commenced yesterday, with special 
onboard credit deals for guests.
Passengers booking on the three lines will 
receive onboard credit deals giving them the 
choice to treat themselves to speciality dining 
experiences, spa treatments and shopping 
onboard their ship of choice. 
Adam Armstrong, RCL Cruises Ltd 
Commercial Director, said: “CLIA’s National 
Cruise Week is a great reason to celebrate our 
growing industry. Travel agents and cruise 
lines are working together once more to 
promote the sector and to bring great special 
offers to New Zealand and Australian 
cruisers.  
“And best of all, these credits are available 
on almost 1,300 cruises around the world – 
from New Zealand, Australia and the South 
Pacific to Alaska, the Caribbean and Europe 
– giving Kiwis and Aussies a huge range of 
destinations to choose from.”     
Royal Caribbean Offer: US$100 Onboard 
Credit for all guests who book a local or 
international cruise during National Cruise 
Week.* 
Combine this deal - from NZ$1,139pp, guests 
will enjoy a free upgrade to an Oceanview 
cabin on a 7-night Tasmania cruise on board 
Radiance of the Seas departing 27JAN14. 
*Conditions apply.  Offer excludes all 
bookings on Quantum of the Seas. Offer is 
combinable with selected offers only. 
For full terms and conditions, visit: 
www.royalcaribbean.co.nz 

Celebrity Cruises Offer: 
US$100 Onboard Credit for 
all guests who book a local 
or international cruise of five 
nights or longer, departing 
in 2014 in a Balcony, Concierge Class, Aqua 
Class cabin or Suite, during National Cruise 
Week.* 
Combine this deal - from NZ$1,679pp 
including a free Balcony upgrade for an 
8-night South Pacific cruise on board 
Celebrity Solstice departing 03APR14. 
*Conditions apply.  Offer excludes all 
bookings on Celebrity Xpedition. Offer 
applies to bookings in a balcony grade cabin 
or above .Offer is combinable with selected 
offers. For full terms and conditions, visit: 
www.celebritycruises.com
Azamara Club Cruises Offer: US$300 
Onboard Credit for all guests who book an 
international cruise in an Oceanview, Veranda 
cabin or Suite during National Cruise Week.* 
From NZ$5,419pp including bonus 
US$1,000 onboard credit* for a 14-night 
Southeast Asia cruise on board Azamara 
Journey departing 03FEB14.
*Conditions apply. Offer includes blackout 
dates;  06JAN, 21JAN, 03APR, 19MAY, 
22DEC (Azamara Journey) & 05JAN, 
22MAY, 12JUN, 20AUG, 01SEP, 22DEC 
(Azamara Quest). Offer applies to bookings 
in Oceanview cabins or above. Offer is 
combinable with selected offers. Bonus 
US$1000 on board credit offer for NZ 
residents only. 
For more full terms and conditions, visit: 
www.azamaraclubcruises.com
For more information or to book any of the 
above offers, call 0800 102 123. 

Uniworld launches 2014 Europe & Russia program 
Uniworld Boutique River Cruise Collection 
has released its 2014 Europe & Russia 
Boutique River Cruises brochure, introducing 
a new ship, a new destination and all-
inclusive prices on European itineraries 
(excluding Russia). 
The ‘boutique’ in Uniworld Boutique River 
Cruise Collection refers to the unique design 
of each meticulously crafted ship, the latest
of which is the new Super Ship, the S.S. 
Catherine which joins the fleet in APR14 
to service the Burgundy & Provence cruise. 
The largest in the fleet accommodating 159 
guests, the ship will offer innovative public 
areas, extra spacious staterooms and suites 
with balconies, three full decks and 
Uniworld’s one-of-a-kind luxury touches 
such as handcrafted Savoir® of England beds 
and beautiful marble bathrooms. 
The S. S. Catherine will be elegantly adorned 
with original hand-selected art, classic 
furnishings, old world antiques, marble and 
mirrors. The main restaurant will feature an 
al fresco outdoor dining terrace and the ship 
will also feature a cosy bistro restaurant.  
Sailing from Avignon to Lyon, guests on the 
Burgundy & Provence itinerary will visit 
UNESCO world heritage sites and be spoilt 
for choice with included land excursions. 
Priced from $4725pp this all inclusive price 
includes port charges, taxes and all gratuities, 
7-night cruise, all meals on board, 
complimentary alcoholic beverages, fully 
guided excursions with local experts, 
Captain’s Welcome Gala and Farewell 
Dinners, on board evening entertainment, all 
transfers on arrival and departure days, and
the services of an experienced Uniworld 
Cruise Manager. Departures 30MAR-
09NOV14.  

Following the popularity of the new Italy’s 
Po River and Venice Lagoon itineraries this 
year, Uniworld has introduced Bordeaux to 
the selection of cruise destinations in 2014. 
The 8-day Bordeaux, Vineyards and 
Châteaux cruise starts in Bordeaux and 
cruises three rivers - the Garonne, the 
Gironde, and the Dordogne. Guests will 
visit Pauillac, Libourne, Blaye and Cadillac 
and Saint-Émilion, Bergerac and Périgord 
by land. The itinerary has been designed 
to showcase the picturesque countryside, 
historic villages, exclusive wine cellars and 
world renowned cuisine of the region. 
Uniworld’s River Royale, previously 
servicing the Burgundy itinerary, will operate 
the cruises.
The new itinerary complements the existing
itineraries Uniworld operates in France. 
Guests will be able to combine the Bordeaux 
itinerary with the popular Paris and 
Normandy route on the new 15-day A Portrait 
of Majestic France. This cruise includes Paris 
to Bordeaux transfers via TGV train. 
Also new for 2014 is an all-inclusive pricing 
structure available on all European journeys 
(excluding Russia). The offering  includes 
all onboard and onshore gratuities, all meals 
and unlimited beverages onboard including 
fine wine, beer, spirits, soft drinks, scheduled 
airport transfers, shore excursions hosted by 
English-speaking local experts, all 
entertainment and Signature Lectures, 
complimentary Internet and Wi-Fi, 
entertainment and complimentary use of 
bicycles and Nordic walking sticks. 
For more information visit 
www.uniworldcruises.co.nz, contact 
Sales Manager Greg Marett or free-phone 
0800 872 325. 

TravelMemo   20130903   03SEP13    Page 15



HOSPITALITY
Oaks launches new web access offering
Apartment accommodation chain Oaks 
Hotels and Resorts has launched a new 
internet pricing scheme for its Australian and 
New Zealand properties.
From now on, guests will have 30 minutes 
of free internet access per room per day, with 
competitive rates thereafter.
New pricing starts from A$5 for an additional 

30 minutes; A$10 for two hours; A$18 for 24 
hours; A$85 for seven days and A$270 for 30 
days.
Daniel Csortan, general manager Sales for 
the group said the decision to update the 
company’s internet pricing was a progressive 
evolution in order to remain a front-runner in 
an increasingly competitive industry.

Accor’s new Vie Spa brand
Accor has rebranded five of its hotel’s day 
spas from Mii Spa to Vie Spa following a 
mass rollout of the new spa brand across 
Australia. Vie Spas are located at Pullman 
Resort Bunker Bay, Quay West Resort 
Magenta Shores, Pullman Cairns 
International, Pullman Palm Cove Sea 

Temple Resort & Spa and Pullman Port 
Douglas Sea Temple Resort & Spa.
Accor has plans to further expand Vie Spa in 
the Pacific and two more Vie Spa’s are set to 
open in New South Wales before the end of 
the year.

Sofitel Auckland launches new spa
Sofitel Luxury Hotels last week launched 
their So Spa by Sofitel concept in the Pacific, 
officially unveiling a contemporary new-
look day spa at the Sofitel Auckland Viaduct 
Harbour. 
Auckland is the latest in the continued 
expansion of So Spa by Sofitel, the global 
spa concept designed exclusively for Sofitel 
hotels worldwide and first launched at the 
Sofitel London St. James and Sofitel 
Marseille Vieux Port in JUL09.
The Pacific rollout follows on from the 
consolidation of the So Spa brand in Asia in 
recent years.
Designed to help guests relax, restore and 
rejuvenate, the So Spa by Sofitel concept 
combines ancient wellness traditions from 
around the world with the refinement and 
skills of modern French cosmetology. Each 
detail reflects the Sofitel concept of elegance 

and beauty fused with French “savoir vivre.”
Taking a personalised approach to wellness, 
So Spa Auckland’s selection of therapies 
are categorised in a similar way to a French 
gourmet restaurant menu so that guests can 
customise their experience by combining 
different treatments listed under ‘Starters’, 
‘Mains’, ‘Specials’ and ‘Desserts’ to suit their 
specific wellness needs.  
Treatments listed under ‘Starters’ last 30 
minutes while ‘Main Dishes’ and ‘Desserts’ 
last an hour and feature full body massages, 
facial care, and other luxurious treatments. 
Guests can also enjoy the new So FIT fitness 
centre which sits alongside a 20m indoor lap 
pool. The area includes a superior, private 
changing area with premium amenities and 
locker facilities. A personal sauna and steam 
rooms are also available as part of So Fit.

INDUSTRY
Calling Christchurch to Convene South - today
Christchurch-based inbound tour 
operators, corporate travel agents, 
wedding planners and anyone who 
organises special interest tours or 

“Obviously there are big plans for 
the 
re-emerging city of Christchurch,” 
says Freeman. “This is an 

Connecting the South Island for business events
convene south 2013     I     tuesday september 3     I    aIr Force museum, WIgram

To find out more and to register as a buyer visit 
www.convenesouth.co.nz

incentive travel are all invited to Convene 
South 2013, being held today at the Air Force 
Museum, Wigram.
Convene South director Stu Freeman says 
that while the expo is largely targeted at 
organisers of meetings, conference and 
events it is also an ideal opportunity for the 
wider Christchurch travel and tourism sector 
to see what is available in Canterbury and 
beyond.

opportunity to catch up with the new hotel 
developments and other changes in the city. 
Beyond that, there will be exhibitors from the 
wider Canterbury region, West Coast, Nelson, 
Marlborough, Dunedin, and Southland.”
Anyone who is intending to visit can attend 
between 9am and 4pm. If they have not 
pre-registered, they can do so on arrival. 
www.convenesouth.co.nz

Hurtigruten Cruise Week savings
Hurtigruten is offering exclusive savings 
during CLIA National Cruise Week:
Save up to 30%* off Norway Coastal Voyage 
Fares.
Book any 6, 7, 11 or 12-day 2014 Norway 
Classic Coastal Voyage during CLIA 
National Cruise Week to receive an exclusive 
additional saving of 5% off the voyage fare, 
which means your clients could save up to 
30%* on the voyage fare. 
Save an additional 5% off Explorer Voyages’ 
Best Fare of the Day.
Book any Antarctica, Arctic or Europe 
voyage departing between 14MAR14 and 
25FEB15 during the CLIA National Cruise 
Week and receive an exclusive CLIA 
National Cruise Week additional saving of 
5% off Hurtigruten’s Best Fare of the Day.
Both special offers are only available to 

CLIA members and can only be booked 
through Discover the World. Click here to 
view Discover the World and Hurtigruten’s 
National Cruise Week offer flyer.
For more information or to make a booking 
email Discover the World on 
hurtigruten@discovertheworld.com.au or call 
(09) 623 4293.
* Conditions apply.
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PEARL’S PEARLER
Change is inevitable 

- except from a vending machine
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Rail Plus cuts wait times with ‘Live Chat’ 
Rail Plus is now offering a new ‘Live Chat’ 
link on www.railplus.co.nz/agent that enables 
travel agents to bypass phone queues and 
connect in real-time with one of the 
company’s specialist consultants.
Agents simply click on the Live Chat button, 
type in a question and hit ‘Start Chat’. A Rail 
Plus expert will then connect and start an 
online exchange.
Rail Plus New Zealand general manager Alka 
Thapar says the Live Chat function is 
significantly faster and more efficient than 
traditional phone or email enquiries.
“It is exactly the same concept as instant 

messaging services such as Facebook 
Messenger and the Kik Messenger app for 
mobile devices,” says Thapar. “Just ask a 
question and you connect with one of our 
consultants, who can then interact through 
real-time text messages.
“Agents who embrace Live Chat will find the 
information they need for general enquiries 
faster, particularly during peak times. That 
means they in turn can offer faster service to 
their clients.”
The Live Chat service features on the Rail 
Plus Agents Home page. 

HoT expands into Australian market
New Zealand’s largest travel agency is 
experiencing rapid growth across the Tasman 
following the acquisition of two Australian 
based travel companies.
As part of its expansion strategy, privately-
owned House of Travel has procured a virtual 
travel management company - a step away 
from its local bricks and mortar structure.
House of Travel (HoT) executive chairman 
Chris Paulsen says launching into Australia 
was a logical step for the 26-year-old Kiwi 
company, which has a history of successfully 
using innovation to adapt to industry 
conditions.
The new business model, which uses virtual 
booking technology to allow agents to work 
from any location to make their sales, has 
flourished with demand for the company’s 
service seeing its broker team growing from 
30 to 400, says Paulsen.
“We are able to attract a high quality of staff 
who want flexible working hours,” he says.
“Thanks to the unique cloud booking 
technology we have developed, one of our 
top personal travel managers was even able 
to run his virtual office from a beachside 
apartment in Phuket for four months,” says 
Paulsen.
The CEO of House of Travel Australia, Joe 

Araullo, says the company has employed a 
full Australian executive team who 
understand the local market to ensure the 
ongoing success of the company’s trans-
Tasman division.
Araullo says 
customers 
have a choice 
about how 
they wish to 
initiate 
conversation 
with our 
personal 
travel 
managers – 
for example 
beginning the relationship by phone, email, 
live chat or even Skype.
Araullo believes the model, which has 
already been successful in the UK and the 
USA, will be a significant part of travel 
distribution internationally in the future. 
“The low overheads coupled with the fact the 
revenue equates to that of a comparable 
bricks and mortar based transaction makes 
this an appealing business model,” he says.
Locally owned House of Travel has over 650 
consultants nationwide.

Chris Paulsen

Sandford now Jasons chairman and md
Jasons Travel Media Limited chairman, John 
Sandford, has been appointed managing 
director of the company from 02SEP. This 
follows the late July appointment of Alf 
Wallis as CFO.
“The Board’s focus has been on appointing 
the right people to lead the company and 
deliver on the business plan.  After announcing 
a loss for the last year, we have worked hard 

to identify what needs to be done to get the 
business back on track,” says James Hall, a 
director of Jasons. 
“I had stepped in as executive director to 
manage the transition to a new chief 
executive. The role requires the involvement 
of someone with proven experience in 
managing a business like Jasons.” 

TAANZ by the numbers
TAANZ has released its annual report and 
among the details is a ten-year Membership
review that shows how numbers have 
changed in the past decade.
Back in 2003, the Travel Agents’ Association 
had 401 Full Member head offices and 132 
Full Member branch locations; today those 

figures are 314 and 92 respectively.
There were 264 Approved Travel Brokers a 
decade ago; today that number is 522.
Interestingly TAANZ points out that in 2003, 
some 1.374 million NZ residents departed on 
a short term basis; today, that figure is 2.163 
million. 25 years ago it was only 757,154.

Industry rate at Bella Vista Motels
Bella Vista Motels has introduced an industry 
rate available to travel agents at all 27 of its 
locations. The rate is $99 per night for one or 
two guests, on a run-of-house studio basis.
The deal is subject to availability and is valid 

through until 31MAR14.  
For all reservations contact the property 
directly or email Andy Murray, NZ Account 
Manager, andrew@nzbellavistamotels.co.nz. 


