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Transitional cathedral 
a unique draw-card 

Christchurch’s new Transitional ‘cardboard’ Cathedral will be a 
unique drawcard for visitors and an attractive new venue for 
conference and event organisers, say the region’s tourism leaders.
Just opened, the building is made up of 98 cardboard tubes weighing 
up to 120kg and measuring up to 20m in diameter. It can seat up to 
700 people and has been built to last for up to 50 years.
Christchurch & Canterbury Tourism chief executive Tim Hunter 
says the cathedral has provoked strong international interest and he 
expects most visitors will be curious to see inside it.
“Even when it was still under construction staff at our i-SITE Visitor
Centre and taxi drivers in the city were fielding lots of requests from 
visitors keen to see it so we’re expecting it to be a very popular 
attraction,’’ says Mr Hunter.
Mr Hunter says while the cardboard cathedral has been primarily 
built as a place of worship, it can also be used as a venue for concerts 
and special events.
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June record breaker for Queenstown
Queenstown had a record breaking start to 
winter according to the latest Statistics New 
Zealand research, with an almost 30% 
increase in international visitor nights.
The latest Commercial Accommodation 
Monitor showed that Queenstown had the 
largest increase in the country with total 
guest nights up 17.7% for JUN13 compared 
with the same period last year.  JUN10 was 
the previous record holder for the month’s 

guest nights.
International guest nights rose 28.4% and 
accounted for 62.9% of all guest nights to the 
region. Domestic guest nights were up 3.2%. 
Growth was experienced across all 
accommodation sectors.
For the year ended JUN13, total guest nights 
for the region increased by 7.2% compared 
with the previous year. 

Guest night trend at all-time high
The trend for national guest nights continued 
to rise in June after growing for the last year, 
according to Statistics New Zealand. The 
trend is at an all-time high.
“All guest night trend series are on the rise,” 

industry and labour statistics manager Blair 
Cardno said. “Guest night trends for both 
main islands, international visitors, and also 
hotels and backpacker accommodation are 
rising strongly.”

SKYCITY 
developments
SkyCity, in its annual result 
announcement, says it is 
continuing to invest in key 
projects in Auckland to build 
on the progress already made 
in enhancing the property.
Peter Gordon’s new restau-
rant, The Sugar Club, opened 
on 02AUG at Level 53 of the 
Sky Tower, and following the 
success of his award winning 
Depot restaurant, Al Brown is 
to open Federal Street 
Delicatessen in coming 
months, based on a New York 
themed deli and all day dining 
concept. Meanwhile, 
internationally recognised 
chef, Nic Watt, formerly from 
Roka, Zuma and Nobu, will 
open Masu in the first half of 
2014, in the Grand Hotel.
The $10m redevelopment of 
Federal Street into a pedestrian-
friendly zone will begin during 
that time, and the casino’s new 
high-end VIP Electronic 
Gaming Machine (EGM) 
Room will be constructed.
In other news, SkyCity’s 
proposed $35 million new 
hotel for Hamilton is on hold, 
pending further work on its 
feasibility. 
The hotel was to be built atop 
the existing SkyCity operation 
in Victoria St, overlooking the 
Waikato River. 

$1m Taiwan marketing partnership
Auckland Airport and Tourism New Zealand 
have welcomed China Airlines’ decision to 
provide an additional 30% capacity on its 
Taipei-Brisbane-Auckland route during the 
New Zealand summer. 
The airline will operate a 747-400 on the 
route 28NOV13-28FEB14, which covers 
Chinese New Year. As a result of the extra
capacity, the two organisations have 
announced a doubling of investment to one 
million dollars for marketing and promotion 
with industry partners in the Taiwan region. 

TNZ and the airport have been working 
jointly to promote and develop the Taiwan 
market and air service connections in the 
region. Arrivals have grown 15% to the year 
ended JUN13 and an impressive 38% during 
the month of JUN13. 
Glenn Wedlock, Auckland Airport’s general 
manager aeronautical commercial says: “At 
over $3,800 expenditure per visitor Taiwan is 
our second highest value market per visitor 
and is incredibly important to developing 
New Zealand tourism value.”

Extra summer flights from Singapore to Christchurch 
Singapore Airlines will add two extra flights 
a week to Christchurch, during the period 
09DEC13-16JAN14 to cater to the strong 
demand for travel to the South Island over 

the busy summer holidays. 
The ten supplementary SIA flights will be 
operated with the recently retrofitted Boeing 
777-200.  

http://www.nzonline.org.nz/nzo/business/new-zealand-activity-quotes


Cruise Fiordland with Island Escape
Island Escape Cruises has this week been 
granted a 20-year resource consent from 
Environment Southland to operate cruises in 
the World Heritage Fiordland National Park.
Its 6-night Fiordland cruise packages will
operate Saturday to Friday, and take your 
clients on a luxury cruise aboard Island 
Passage deep into a number of  spectacular 
sounds along the coastline, accompanied by 
expert ecology guides.
The itinerary for four cruises this December 
sees guests staying on the Saturday at the 
Heritage Hotel Queenstown, with the day and 
evening free for exploring the alpine resort. 
On the Sunday morning, after breakfast, they 
are collected at 10:30am for a private tour 
through to Te Anau, arriving around 1:00pm 
with time to check out the town and visit a 

heads north up the coast, calling at 
Sutherland Sound and Poison Bay if the 
weather is suitable. On the short ocean 
passages guests will see many of sea birds 
including albatross and there could be the 
possibility of seeing dolphins and, on rare 
occasions, whales.
The vessel then enters Milford Sound from 
the Tasman Sea, providing the opportunity to 
see seals and the very rare Fiordland crested 
penguin and, if sea conditions permit, there’s 
a chance to go ashore. Guests disembark at 
noon on the Friday in the heart of Milford 
Village, where Island Escape Cruises can 

arrange either a 
30-minute flight with 
Air Milford or a scenic 
coach trip through the 
Homer Tunnel back to 
Queenstown.

cafe on the lakefront before boarding the 
helicopters for a sensational 20-minute scenic 
flight that includes landing on the Island 
Passage in the fiords by late afternoon.
The following days are filled with exploring.
In George Sound they have access to the 
beautiful Alice waterfalls and the option of a 
hike up to the lakes above. Anchorage Cove 
is another favourite, with hot springs and 
a trip up the George River. The vessel then 
enters Bligh Sound, a very steep sided fiord 
with deep waters in the heart of this 
wilderness region. A lovely anchorage at the 
head of the sound is where Island Passage 
moors overnight. Later in the week the cruise 

Click here to download 
a copy of the brochure, 
which contains dates, 
pricing and other 
details, and call Island 
Escape Cruises on 
0800 58 1717.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1341
http://www.travelmemo.co.nz/voucher.php?voucher_id=1341
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WA agents schooled on Canterbury’s delights
Around 140 Western Australian travel agents 
have been learning what Christchurch has 
to offer visitors ahead of the start of a new 
direct air link.
From 04DEC13 to 26APR14 Air New 
Zealand will be operating a direct service 
from Christchurch to Perth twice a week. If 
the service proves popular it will become 
permanent.
The Perth event, organised by Christchurch 
International Airport Ltd in conjunction with 
Air New Zealand, Virgin Australia, Tourism 
New Zealand and Perth Airport, also gave 

agents a chance to meet with 16 South Island 
tourism industry representatives, including 
Christchurch & Canterbury Tourism.
CCT chief executive Tim Hunter says the 
turnout suggests there is a high level of 
interest in the new service and the possibilities 
it opens up for Australian holiday-makers.
“The new direct service dramatically shortens
the time it takes to travel from Perth to 
Christchurch so it’s going to make holidaying 
here a more attractive proposition for a lot of 
Australians.”

Skyline Queenstown new bike trail for 2013/14 season
Skyline Queenstown is to create a new 
mountain bike trail. 
Starting at the midway clearing and gradually 
flowing through Queenstown bike park, the 
new $75,000 trail will complement the steady 
gradient of Hammy’s, Skyline’s other green 
trail, providing riders of all abilities with an 
alternate route to the base of the gondola.
Skyline General Manager Lyndon Thomas 
said he was “delighted” to be able to offer 
a new experience to bikers in Queenstown, 
elsewhere in New Zealand and even Australia.
“Since access to these trails first opened, 
we’ve seen the continued growth of mountain 
biking as a sport, creating a significant 

economic benefit for many businesses 
throughout the region. 
“This is a burgeoning market and Skyline 
quickly realised the importance of additional 
investment for both the company and for 
Queenstown tourism.” 
Work will commence shortly after the season 
opens on 26SEP13.
Skyline Queenstown is home to the Southern 
Hemisphere’s only gondola-assisted bike 
lift, providing direct access to 13 world-class 
mountain biking trails and varying terrain for 
all abilities in the Queenstown Bike Park.
The 2013/14 pass prices and dates have now 
been released here.

Pic | Sean Lee

Whangarei Airport is now being served by 
Air New Zealand’s Eagle Air Q300 passenger 
aircraft. Two Q300 flights daily will replace 
four of the six daily Beech 1600 flights but 
will lift overall capacity on the route by 48 
seats per day.
Eagle Air regional airways general manager 

Sarah Williamson told the Advocate that the 
Q300s were not affected by the CAA wet 
weather restrictions, which resulted in pax 
being bumped off flights.

Whangarei get Q300

thl launches the Mighty Double Down 
Tourism Holdings Limited (thl) has launched 
the Mighty Double Down campervan range, 
increasing its fleet by 15%.
The Double Down features a top and bottom 
double bed bunk design, delivering a cost-
effective sleeping experience for four without 
compromising day-to-day space needs. The 
comfortable pull down mattresses convert 
from sleeping to socialising and eating with 
minimal fuss.

Other features include cooking equipment 
and two child or booster seats, which can be 
fitted on the rear seats.
Mighty Double Down vehicles are available 

Haka Tourism founder shortlisted
Global accountancy firm Ernst and Young 
have named Ryan Sanders, Founder and 
Director of Haka Tourism Group, as one of 
New Zealand’s top Young Entrepreneurs for 
2013.
There are five categories and Mr Sanders 
has been named as a finalist in the “Young 
Entrepreneur” category which is for business 
owners who are aged 35 years or under. The 
overall winner of the category is named on 
23AUG.
The six-year-old Haka Tourism Group’s 
core brand is “Haka Tours” which runs 7 to 

24-day adventure and snow tours of NZ. In 
2010, the company opened its first up-market 
backpackers, Haka Lodge Christchurch. This 
was followed by Haka Lodge Queenstown 
in 2012 and the release of two sub-brands - 
Haka School Tours, which targets 
international schools coming here and Haka 
Custom Tours, aimed at mid to high end 
budget travellers wanting a personalised tour 
of the country. 
This year will see Sanders kick off a $2.5m 
transformation of an historic fashion-house in 
the Auckland CBD into Haka Lodge Auckland.

for bookings from 
today from Auckland,
Christchurch and 
Queenstown and 
nine branches across 
Australia.

http://www.jetpark.co.nz/Guest+Services/Jet+Park+Club.html
www.skyline.co.nz/queenstown/mountain-biking/
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The June test between the All Blacks and France attracted 7,500 visitors and injected 
$4.53 million into the regional economy, according to a Venture Taranaki study.  

Bikes, brewery, board shorts to showcase capital
A rickshaw cycle tour company, an historic 
Surf Lifesaving Club, an iconic brewery 
and a scorching hot entertainment act will 
join more than 100 other businesses next 
Wednesday to show off all that the greater 
Wellington region has to offer at the capital’s 
biggest events industry showcase, Show Me 
Wellington.

Show Me Wellington is a one-stop hub for 
buyers looking to create a unique event and 
experience in Wellington. The new look 
event – which last year replaced the 
Wellington Conference and Events Expo – 
will this year attract around 600 professional 
conference organisers including three of 
Australia’s most influential.

Ezi-Rent Car Hire moves in 
on NZ airports 
On 01AUG Ezi-Rent opened a new rental car 
desk inside the Christchurch Airport Terminal 
Building. This takes its current ‘in airport’ 
presence to two locations, and total branch 
locations in NZ to eight, with plans to expand 
into further NZ airport locations in the near 
future. 
The new CHC Airport Rental Car Desk is 
open 365 days a year, 0600-0200hrs and all 
vehicles are parked just outside the terminal 

doors in the airport carpark for fast pick up 
and drop off. 
Ezi-Rent Car Hire offers a Premium and an 
Economy category range, with a fleet of over 
1,700 vehicles from brand new to 7 years of 
age. 
Call 0800 439 473 to enquire or book. 

TEC Operator of the Year finalists
The Tourism Export Council has announced the Operator of the Year finalists 
for 2013.
Inbound Operator (Full) of the Year
 - Pacific Destinationz  
 - NZ Journeys (2007) Ltd
 - Southern World
Tour Operator (Allied) of the Year
 - Real Journeys
 - SKYCITY Hotels
 - Hobbiton Movie Set Tours
The winners will be announced at the Conference evening dinner next 
Wednesday 21AUG at Masterton’s Copthorne Solway Hotel.

AUSTRALIA

On Chinese Valentine’s Day, 13AUG, BridgeClimb invited five Sydney based Mandarin speaking
couples to the summit of Sydney Harbour Bridge for a unique dawn climb blessing.
The special day’s event celebrated the connection between the lovers and marked the launch 
of www.bridgeclimb.cn, connecting BridgeClimb with its Mandarin speaking audience. 
The Bridge summit was decorated for the occasion in red, the colour of love and of Chinese 
celebration, and a special blessing was read in mandarin while the couples held hands.

Sydney 2000 offers free Wi-Fi
Captain Cook Cruises now has free Wi-Fi 
available on the Sydney Harbour cruise 
vessel MV Sydney 2000.
To log in guests simply open a browser, type 
in the password Captain and complete the 
compulsory Customer Satisfaction Survey. 
They will then be redirected to ‘Google’
In time the password will be made available 
via Q codes on menus and other ship board 
documents.

NB: TravelMemo will not be published next week on either Tuesday or Friday - back on 27AUG
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Qantas-Emirates alliance Tasman benefits 
A new trans-Tasman schedule as part of the 
joint Qantas and Emirates network opened 
for bookings on Wednesday. Among the 
enhancements, Qantas has retimed its 
existing Christchurch-Sydney service* to a 
morning departure enabling more international 
connections from Sydney. The retiming 
removes the need for South Island residents 
to fly via Auckland to connect with key 
international flights out of Sydney and, with 
the existing Emirates service, provides a 
double daily service scheduled at either end 
of the day.
Qantas Group CEO Alan Joyce says the new 
QF schedule is one of many benefits to flow 
from the partnership in New Zealand.
Qantas flights between AKL, WLG and CHC 
and Australia will be retimed to increase the 
number of onward connections to the 
Australian domestic network, Asia, the US 
and UK and Europe, and reduce overlap of 
Qantas and Emirates flights.
“New Zealanders now have full advantage of 
the joint network that complements the 

comprehensive trans-Tasman schedule and 
world class travel experiences including
lounges, frequent flyer benefits, a new luggage
allowance of 30 kilos for economy passengers 
and a vast range of international destinations,” 
says Mr Joyce.
Emirates Airline President Tim Clark says the 
code-sharing, aligned fares and frequent flyer 
benefits would all add value for the customers 
of both Emirates and Qantas.
“These are the first significant signs of the 
Qantas-Emirates partnership at work across 
the Tasman and the advantages for our 
customers will continue to increase as the 
relationship grows,” said Mr Clark.
“We can expect to see benefits for the tourism 
industry as well, and that has got to be good 
news all round.
“Through the partnership, the Emirates 
network has now been opened up to include 
Queenstown and Wellington in New Zealand 
in addition to the 55 destinations in Australia 
already on offer to our customers,” said Mr 
Clark.

New AKL-PER service from Qantas
The newly-announced Qantas 
AKL-PER service operating twice 
weekly during the holiday season 
from 06DEC13 to 01FEB14 will add 
almost 1,000 seats per week to what 
is currently a monopoly route. The 
aircraft will be an internationally 
configured A330 with Skybeds in 
Business.
QF112 will depart Auckland at 11:40 
and arrive in Perth at 1405
QF111 will depart Perth at 2030 and 
arrive in Auckland at 0750+1.

* Subject to regulatory approval

This schedule is being progressively loaded for travel after 27OCT13. All Qantas 
customers with existing bookings for travel from 27OCT and who are impacted by 
the changes will be contacted progressively from 14AUG13 by Qantas or their Travel 
Agent and appropriately re-accommodated.

Caloundra to enjoy Fringe benefits
There will be lots of free family entertainment 
during the second annual Fringe Festival in 
Caloundra on Queensland’s Sunshine Coast.
The Fringe Festival offers 11 days of diverse 
activities 27SEP-07OCT13, with an array 
of Festival events at over 16 mostly open air 

venues in and around the scenic 
foreshore parks of Kings Beach, Bulcock 
Beach, Happy Valley, and the Caloundra 
CBD. 
Visit www.caloundrafringefestival.com.au 

NB: TravelMemo will not be published next week on either Tuesday or Friday - back on 27AUG
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QT Sydney’s elevators offer uplifting experience
There’ll be no shoe-gazing, slouchy shuffles 
and awkward silences at QT Sydney. The 
elevators at the new hotel in the former 
Gowings department store and the State 
Theatre are equal parts impromptu art, party 
and ice-breaker. Departing from the 
traditional ‘muzak’ soundtrack the hotel’s 
five elevators have a piece of custom built 
software that kicks in when it senses how 
many people are occupying the lift. The 
software selects songs from set-lists, 
corresponding to the number of passengers, 
time of day and mood. 
Going for a solo ride? Expect tracks like Are 
You Lonesome Tonight by Elvis or Eric 

Carmen’s All by Myself. 
Upon a second guest’s arrival, the sensors 
will go to the two-person playlist with songs 
like Just the Two of Us by Bill Withers and 
the James Taylor classic You Got a Friend. 
When the count reaches four people the 
songs become more playful with songs like 
MC Hammer’s You Can’t Touch This and 
Groove is in the Heart by Deelite. Upwards 
of five, the playlist shifts from the up-tempo 
lounge music by day to decidedly party songs 
at night. Each of the five curated playlists 
feature eight to ten songs, all selected to suit 
the hotel’s whimsical attitude.

Adelaide treasure joins MGallery
MGallery, Accor’s Collection of distinctive 
boutique hotels has a new member, one of 
Adelaide’s most treasured country house 
hotels, Mount Lofty House.
Originally built in the mid 1800s as a cool 
summer residence in the Adelaide Hills by 
a local politician and re-built in the 1980s 
after the Ash Wednesday fires, the hotel joins 
the likes of The Reef House Resort & Spa 
Palm Cove, Fairmont Resort Blue Mountains, 
Hotel St Moritz in Queenstown, Hotel Muse 
Bangkok and The Baltimore in 
Paris in the MGallery Collection.
Mount Lofty House is set in 12 
acres of beautiful gardens just 
15 minutes from Adelaide CBD. 
Its 33 rooms and suites include 
eight in the original heritage 
wing and 25 in the Piccadilly 
wing, all sensitively restored. 
The adjacent self-contained and 
individually designed Piccadilly 
Cottage accommodates up to 

five guests and the Coachman’s Cottage 
sleeps up to six. 
Guests can enjoy the gardens and the 
hotel’s own Chardonnay and Pinot vineyards, 
20 acres of surrounding bushland, outdoor 
swimming pool, billiards and snooker room, 
volleyball court, flood lit tennis court, guest 
library with refreshments served throughout 
the day and heritage balcony with views 
across the Piccadilly Valley.  

www.aircalin.com

It’s Aircalin’s W Class.  Book W 
for the best value, year-round, 
packages to New Caledonia.  
Best inventory, no closeouts 
and full service guaranteed.

Wwwwwwwhat’s this?

PACIFIC ISLANDS
Free meals at Castaway FEB Feast
Fiji’s Castaway Island has a February Feast 
that means your clients can stay anytime 
during FEB14 and they’ll get free meals 
throughout their stay, subject to a couple of 
conditions.
The February Feast includes a full 
choice – buffet, pizzas or a la carte 
– for breakfast, lunch and dinner
– in the resort’s Water’s Edge 
Restaurant, Sundowner Bar and 
Nuku Marau Bar & Grill.
Applicable for any accommodation 
bure category for stays between 
27JAN-28FEB14 inclusive, 
without a minimum stay 
requirement, this offer must be 

booked before arrival, quoting “Feb Fest 
14”. Sales period until 31OCT13. Call your 
wholesaler.
www.castawayfiji.com

NB: TravelMemo will not be published next week on either Tuesday or Friday - back on 27AUG

http://nz.aircalin.com/billet-noumea.php?cc=NZ
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New Air New Zealand Airpoints 
Partnership – Cook Islands

The Rarotongan Beach Resort & Spa 
and sister Resorts - Aitutaki Lagoon 

Resort & Spa and Sanctuary 
Rarotonga are very pleased to 

announce that the Resort Group 
is now the very first 

Air New Zealand AirpointsTM 
Partner in the Cook Islands.

Resort Group Communications Manager Andrew Gulland says: “We are very proud 
to be the first AirpointsTM Partner in the Cooks as this has generally been associated
with the large International Hotel chains in the past. 
“Our relationship with Airpoints is crucial to the further development of tourism in
the Cook Islands and now we can offer additional incentives for potential travellers 
from NZ, Australia and North America to choose the Cook Islands as a destination. 
“Airpoints members now have the ability to “earn” Airpoints DollarsTM when staying 
at any one of our Sister Resorts, in addition to spending them on flights and 
accommodation.”

www.TheRarotongan.com         www.Aitutakilagoonresort.com        www.Sanctuaryrarotonga.com 
For further information, contact Andrew Gulland

E:  marketing.manager@therarotongan.com    M: 027 279 4819

Fiji Wedding & Honeymoon 
Workshop
Tourism Fiji and its industry partners are 
extending an invitation to all current and 
prospective travel wedding specialists to the 
Fiji Wedding & Honeymoon Workshop. 
The workshops will be held throughout the 
country from 23-26SEP and will provide 
invaluable information to industry partners 
interested in growing their off-shore 
weddings and honeymoon sales.   
“We only hear positive feedback from 
newlyweds who have tied the knot in Fiji,” 
says Wayne Deed, NZ Regional Director of 
Tourism Fiji. “From the outstanding 
accommodations to the out of this world 
views, we have seen a huge increase in the 

number of weddings held in Fiji in the past 
year.
“There is such depth of choice to suit all 
budgets plus most resort now have 
planners who can work directly with the 
happy couple once you have secured the 
business,” he adds.   
Mr Deed is looking forward to showcasing 
the stress-free and affordable options that 
are available in Fiji to travel agents in New 
Zealand. 

Says Lynne Moore, Harvey World Travel: 
“These events are really helpful in finding out 
everything there is to know about weddings 
in Fiji. I always walk away from these events 
with new information that I know my clients 
will love!” 
Dates & locations, all with timings of
5.30-8.00pm :
Christchurch: 23SEP, Novotel Cathedral Sq
Wellington: 24SEP, Rydges Hotel
Hamilton: 25SEP, SkyCity Convention 
Auckland: 26SEP, Crowne Plaza
Beverages will be served throughout and a 
buffet dinner will be served at the end of the 
presentations.
For more information about these informative 
workshops and their locations, e-mail 
Ragigia Dawai at ragigia@tourismfijinz.com. 

Fiji Hideaway’s NZ rep
Coconuts Travel Marketing has been 
appointed to represent Fiji Hideway Resort & 
Spa for sales and marketing in New Zealand.
The beachfront Coral Coast resort is a bou-
tique property with an array of accommoda-
tion options, from deluxe oceanview bures to 
family villas, all facing an ocean lagoon. An 
on-site Day Spa features a Reflection Pool & 
Spa and unique Lava Rock Sauna. 

NB: TravelMemo will not be published next week on either Tuesday or Friday - back on 27AUG

http://www.airnewzealand.co.nz/
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P-NG promotion under way
Papua New Guinea Tourism Promotion 
Authority has launched its first ever New 
Zealand campaign with Mondo Travel this 
week promoting Papua New Guinea as an 
adventure destination and encouraging 
travellers to ‘take the path less travelled’.
The campaign is promoting PNG’s top 
attractions for culture and adventure seekers 
including dive, trekking and cruise packages.  
It focuses on mainstream media outreach as 
well as online packages and in-store, dual 
screen and posters in Mondo stores around 
New Zealand.
Due to the specialised nature of Papua New 
Guinea, this campaign sees partnerships 
with a number of new suppliers, including 
Our Pacific for land touring and Dive Fish & 
Snow for accommodation and dive packages. 

Other wholesalers involved in the campaign 
include Cruise World for North Star Cruises, 
and Coral Princess Cruises as well as P&O 
Cruises, and Qantas for airfares to Port 
Moresby in conjunction with codeshare 
partner Air Niugini. 
Packages (excluding flights) start from $1189 
for a 7-night diving holiday in Madang, 
$2175 for a 10-night cruise with P&O, $6070 
for a 10-night Kokoda Track trekking trip and 
$7765 for a 7-night cultural adventure taking 
in Mt Hagen, Karawari River and Tari Valley. 
The campaign launch coincided with the 
announcement of new direct flights coming 
soon between Auckland and Port Moresby 
with Air Niugini.
www.papuanewguinea.travel/Australia

Take A Mate for ½ price
Captain Cook Cruises Fiji has just released a 
new Take A Mate for ½ Price special for the 
Reef Endeavour.
Sales to 30SEP13. Travel 01NOV13-31MAR14.

Now also offering on all cruises free Wi-Fi in 
the Yasawa Lounge and all Tabua Suites.
Click here for details and call your 
Wholesaler.

21st Norfolk Island Country Music Festival 
AIM Holidays has 7-night Norfolk Island 
Country Music Festival packages, priced 
from NZ$1549pp twin share ex Auckland, 

departing 18MAY14.  Click here for the 
flyer and contact AIM on 09-444 2298 for 
availability and conditions.

Some 50 North and West Auckland agents attended this week’s Mamanucas Roadshow 
breakfast session at The Pumphouse cafe in Takapuna this week, one of a number of such 
events around the country. Ten presenters and operators updated the consultants on the 
Fiji island group’s many attractions and then gave away some of their fine products as lucky 
draw door prizes, with the big one, a trip for two flying Fiji Airways, with accommodation at 
Mana and Castaway, going to Janet Tucker from HoT New Lynn.
The door prize winners lined up (below) for the cameras. From left: Kirsten Campbell 
(Malolo / Likuliku), Vanessa King (FCL), Janet Tucker (HoT), Sue Kindred Smith (United), Kini 
Saukuru (Musket Cove), Lindsay Young (Mondo) and Rachael Scott (TravelCafe)

NB: TravelMemo will not be published next week on either Tuesday or Friday - back on 27AUG

http://www.travelmemo.co.nz/voucher.php?voucher_id=1342
www.promail.co.nz/link.php?M=276631&N=4905&L=6132&F=H
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Proof there’s more to Norfolk Island
Norfolk Island Tourism recently welcomed 
a famil group of New Zealand wholesale 
product managers and reservation reps, who 
experienced the island on a whirlwind two-
day visit.
Their itinerary included site inspections of 
preferred properties, a guided tour of World 
Heritage listed Kingston, afternoon tea and 
an island dancing demonstration at the golf 
club. They dined out at Norfolk Blue 

restaurant, had a wine tasting, visited art 
gallery & Fletcher’s Cyclorama, a local 
liqueur factory and some sightseeing.
Pictured here the Baunti Beauty dancers are, 
L to R: Megan Arrenberg - HoT res team; 
Mike Hogan - Hogan & Assoc; Gabriel Long 
- Blackfoot Creative agency; Hugh Packer - 
Our Pacific; Gareth Waddington - GO Hols; 
Nicole Chitty - HOT res; Melissa Bramley - 
Infinity Hols; and Jessica Carr -GO Hols res. 

Raffles Gateway Hotel ranked tops by TripAdvisor
The Raffles Gateway Hotel in Fiji has been 
ranked the number one hotel in Nadi by 
influential online travel review website, 
TripAdvisor.com.
The 92-room hotel opposite the Nadi 

International Airport has recently completed 
an extensive refurbishment program. This 
included the introduction of luxury suites and 
renovations to family rooms and executive 
accommodation. 

VIP Gourmet Voucher
Norfolk Blue restaurant and Hilli’s restaurant 
are offering visitors to Norfolk Island a VIP 
Gourmet Voucher that offers a potential 
saving of $149 if fully utilised.  
For $120, the VIP Gourmet will receive 
dining at Norfolk Blue and Hilli Restaurant 
(Lunch or Dinner) to the value of $140, plus 
10% off the following during their stay on 
Norfolk Island
>>  Norfolk Blue Farm Tour for two
>>  Hilli Restaurant Mastering Taste for two

>>  10% off subsequent dining experiences at 
both Hilli Restaurant & Norfolk Blue, plus a 
complimentary wine if dining on a Tuesday 
or Thursday (Lunch or Dinner)
Click here for full details.

Santo’s Calypso Resort progress
Work on a new four star resort on Aore 
Island, Espiritu Santo, Vanuatu is well under 
way, having begun in May. Phase one includes
the building of 18 beach front villas, an 
infinity-edge 20-meter pool with a swim-up 
bar, jetty,  restaurant, PADI SCUBA dive 
centre, kids club and day spa. 
The Vanuatu Daily Post says that once 
completed in early 2014, Calypso Resort will 
be the biggest resort on Santo.  
The resort is situated on the southern side of 
Aore Island on 600m of prime beachfront 

real estate. Major shareholder and managing 
director Andrew Wright owns and operates 
Calypso Adventures on the Great Barrier 
Reef in North Queensland, and has a passion 
for diving. 
Access will be via a luxury 42-foot cougar 
catamaran, able to carry 20 people, and 
available exclusively for Calypso Resort 
guests.  The resort will also have six jet skis 
and offer guided jet ski tours around Aore 
Island.

Vanuatu resort chefs coming to town
Next week, five of Vanuatu’s best chefs will 
be flying to Auckland to compete in classes at 
the New Zealand Culinary Competition.
 The Vanuatu Chefs & Food Handlers 
Association selected its five team members 
from the many chefs who participated in 
2012’s show. 
The team members are: Bill Leonardo of 
the Holiday Inn, Mayline Roy of Chantilly’s 
on the Bay, Roslyn George of Iririki, and 
Rueben George and Chris Bulememe, both of 

Coconut Palms. 
The Team Manager is Mr David Holliday, 
Executive Chef of Air Vanuatu Catering.
President of the Vanuatu Chefs Association, 
Sarah Kymbrekos, herself a New Zealander 
has, together with Australian Team Manager, 
David, worked closely with the five team 
members over the year to develop their skills 
and prepare them for this event. 

Exotic Holidays
Specialist Wholesaler Groups: Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

http://norfolkblue.com/norfolk-blue-and-hilli-restaurant-deal/
http://www.exoticholidays.co.nz
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Your gateway to Shanghai Click Here
or call 09 309 1188

China   We know it like our own backyard

ASIA
Let Active Asia show you Laos  
Active Asia has space available on its famil 
departing 29OCT to Laos, one of the few 
truly exotic destinations left in the world.  
Agents will have a chance to explore the 
countryside, beautiful rainforests and 
traditional life. Highlights including the Plain 
of Jars and Pak U caves which house 
thousands of Buddha statues.   
For registration and full itinerary click here 
and visit www.activeasia.co.nz/agents 

New innovation on Pandaw 
Active Asia advises that RV Mekong Pandaw 
clients are provided with a pre-programmed 
iPad that allows them to Skype, chat and 
surf the internet, as well as access to movies, 
music and eBooks.  
The big plus is that they can also gather 
information on river stops, daily programs, 
weather forecast and in-room dining options 
– all with one touch. All apps are developed 

by Pandaw so passengers travelling with their 
own smart phone/iPad can download.  
For further information call 09 360 7669 or 
email sales@activeasia.co.nz 

Luxury 5-Star Maldives escape
If your clients fancy a luxury getaway, send 
them to the Maldives for 6 nights at the 
Vivanta by Taj - Coral Reef 5-star resort, says 
Adventure World.
Priced from $2349pp, they’ll stay at a Beach 
Villa just seconds away from the water, on 
pristine white sands with private sit-outs, sun 
decks, hammocks & open-air garden showers. 
Guests will enjoy daily breakfasts and dinners 
plus return speedboat transfers. Book this 
package before 31AUG13 and they will save 
a massive $1740 per couple.
Adventurous travellers can check out the 
range of activities this resort offers; for an 
additional cost, they can snorkel or scuba-

dive, sail a catamaran, or be whisked away 
from island to island by boat.
*For package details, terms and conditions 
click here, and call 0508 496 753.

Pictured here near Mai Chau (L to R): Kelda Cawood - HoT Browns Bay; Ian Middleton – 
HWT Porirua/Paraparaumu; Wendy Thomson – Active Asia; Michelle Habib – Bev Ellis 
Mondo Travel Brokers; Jo Hooper – Active Asia Rep; Lance Brown – Calder & Lawson 
Hamilton; Milena Bosa De La Hoz – Thai Airways; Joanne Bowley – HoT Mission Bay

Cultural North Vietnam  
Active Asia in conjunction with Thai Airways 
has just returned with five agents from North 
Vietnam. The participants found the north 
to be an exciting and cultural experience. 
Although the weather was hot it did not deter 
them from enjoying the sights of Halong 
Bay, Hanoi, Mai Chau and Nin Binh, which 
is known as Halong Bay on land. 

Active Asia advises that your clients can do 
a 7-day mini tour Cultural North Vietnam, 
comprising 4 nights Hanoi, 1 night Mai Chau, 
1 night Halong Bay, for a cost of $1002pp 
twin share.  
For further information call 09 360 7669 or 
email sales@activeasia.co.nz

THE AMERICAS
Foreigners are big spenders in the US
International visitors to the United States 
spent an estimated US$87.1 billion in the 
first six months of 2013, according to the 
U.S. Department of Commerce.
This is a 7% increase over travel spend in the 
first half of 2012 and a very positive indicator 
of tourism growth.
Tourists spent the majority of that amount, or 
US$67 billion, on goods and services 

including food, hotels, local transportation, 
entertainment, and gifts. Another $20.1b 
went towards fares on U.S. airlines.
That said, even if international traveller 
spend doubles to $174.2b in 2013, the U.S. 
is still far away from its 2021 annual goal of 
$250 billion.

http://www.acrossia.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1343
http://www.adventureworld.co.nz/tours-and-destinations/asia/indian-subcontinent/india/tours/vivanta-by-taj-coral-reef/
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Cathay Pacific to Newark 
Cathay Pacific Airways has announced that it 
will launch a new daily B777-300ER service
to Newark Liberty International Airport on 
01MAR14, subject to government 
approval. The city of Newark is located west 

of Manhattan Island and the new service 
will complement Cathay Pacific’s current 
four-times-daily service to John F. Kennedy 
International Airport (JFK) in New York. 

DriveAway USA Upgrade offer extended
DriveAway’s USA Upgrade offer has been 
extended to 30SEP13. Your US-bound clients 
receive up to 10% off plus a free car hire 

upgrade across the USA. Valid on selected 
vehicles. Click here for further details.

AFRICA / MID EAST
Free pre-tour accommodation & city tour in Cape Town
Book your clients on an Overland tour or 
Small Group Safari with Acacia Africa before 
30SEP13 and they’ll get free pre-tour 
accommodation. 
Even better, travellers beginning their 
Overland Safari in Cape Town they’ll enjoy a 
free full-day tour of the city and peninsula.
Starting from $695pp, Acacia Africa has a 
range of Overland Safaris to suit everyone, 
whether it’s Big 5 game-viewing at Kruger 

National Park for wildlife lovers or the awe-
inspiring Victoria Falls. Sell the 6-night 
African Insights Southbound safari, which 
takes travellers from Livingstone to 
Johannesburg. 
This offer is available for a limited time only.
Click here for tour details, terms and 
conditions and call Adventure World on 
0508 496 753.

Kruger & Cape Town Combo 

Nairobi airport briefing
Adventure World has received a Nairobi 
Airport post-fire update from its Kenya 
ground operator, who reports that Kenya 
Airport Authority has been doing a sterling 
job and everything is working efficiently.
The whole Arrivals process from landing to 
exiting the terminal takes less than an hour, 
with passengers disembarking via tarmac 
steps, where they are transferred by bus to a 
temporary Immigration marquee outside the 
Domestic Terminal. 
It is understood the Presidential Pavilion will 
be opening soon to be used for international 
arrivals, and KAA are hoping to have a brand 

new terminal ready in NOV, bringing forward 
the planned date of opening from MAR14.

Departure Marquee

World Journeys has a special offer package
of 3 nights at Lion Sands Private Game 
Reserve and two free nights at either Cape 
Cadogan or More Quarters in Cape Town.  
Valid for travel until 19DEC14 (excluding 
20DEC13-10JAN14), packages start from 
$2,150pp sharing, and include 3 nights Lion 
Sands River Lodge with all meals, teas and 
coffees, soft drinks, local brand beers and 
spirits, house wines, two game drives daily, 

refreshments and snacks on game drives 
and specialist activities, such as astronomy, 
bush breakfast, bush dinner, bush walk, a Pre 
School visit, Hippo tour, safari lunch, 
interactive wildlife lectures; plus 2 nights 
More Quarters, Cape Town including 
breakfast daily. Excludes transfers to/from 
hotel & lodge; airfares. 
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Kiwi kai in the UAE
Burger Fuel has opened its 9th outlet in the 
UAE, on the busiest road in Dubai and one 
its most sought-after locations. 
The first BurgerFuel outlet in the UAE 
opened in Dubai’s Jumeirah Beach Residence 
in 2010 and the chain recently opened its 
first restaurant in Abu Dhabi, with plans for 
two more there this year, although it sees a 
market in the UAE capital for three times that 

number.
BurgerFuel gets a good rap on TripAdvisor 
and its New Zealand origins appears to be a 
strong selling point.

NB: TravelMemo will not be published next week on either Tuesday or Friday - back on 27AUG

http://www.driveaway.co.nz/car-rental-specials-usa
http://www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/south-africa/tours/african-insight-southbound/
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The Tauck London Event
Send your clients to explore one of the world’s most powerful cities 
in luxury and style. Tauck’s brand new London Event will have its 
inaugural departure in 19SEP13. Travellers will visit places closed to 
the public but open for Tauck guests only.  They’ll also enjoy special 
gala experience, including a private viewing of the Crown Jewels in 
the Tower of London and a memorable dinner at the newly restored 
clipper ship, the Cutty Sark.   
200+ Tauck guests will divide into small groups for sightseeing 
“tracks” focused on specific themes, ranging from London’s 
Victorian Era, to the maritime’s role in establishing the British 
Empire, to the impacts on London during World War II. 
Guests will spend evenings at the Hampton Court Palace of King 
Henry VIII and the historic Guildhall, go behind the scenes of 
Shakespeare’s Globe Theatre, savour a private performance of 
Baroque music, and much more.
Book this culture-rich 6-day event this for your clients from $6915pp 
double, and they will get to explore London in luxury. 
Click here for the details, terms and conditions and call Adventure 
World on 0508 496 753.

Mandatory candle-lit dining on Santorini
Electricity is slowly being restored on the Greek island of Santorini after a generator 
fire in the Fira power station knocked out the entire island’s supply. Local authorities 
said the Greek navy was expected to ship generators to the island by Wednesday. 
The outage happened at the height of the tourist season, with 120,000 visitors 
holidaying there.

Free GPS on Irish rentals
DriveAway Holidays is offering free GPS rental with hire cars in the 
Republic of Ireland on car collections between 03NOV-12DEC13 
and 29DEC13-14MAY14.     Click here for details.

EUROPE

 

Contact Beyond Travel for full details 
 

E: info@beyondtravel.com.au  -  Local call: 0800 550 065 
 

2014 Brochure available through TIFS  

 

 2014 RUSSIAN RIVER CRUISES  
 

 

DELUXE VOLGA DREAM   
5-Star boutique cruise-tour 

 

12 days from only  $4,275  
NZD per person twin share 

 

Deluxe small ship cruise-tour at a great price, book 
your clients early, cabins will sell-out !    

Features 5-star hotels in Moscow & St Petersburg   

 

GREAT VALUE VOLGA CLASSIC   
3-Star tourist class river cruise 

 

11 days from $1,795  
NZD per person 

 

3-star river cruises are un-beatable value from 
Moscow to St Petersburg or vice versa.   
Prices include sightseeing and meals! 

NB: TravelMemo will not be published next week on either Tuesday or Friday - back on 27AUG

 http://www.adventureworld.co.nz/tours-and-destinations/europe/western-europe/uk-ireland/tours/london-event-with-tauck/
http://www.driveaway.co.nz/car-rental-specials-ireland
http://www.adventureworld.co.nz/tours-and-destinations/europe/western-europe/uk-ireland/tours/london-event-with-tauck/
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Icy adventure with Bentours
Guests booking before 30SEP13 will receive 
a 5% discount on Bentours’ 5-day Arctic 
Snowfun independent tour departing from 
Kirkenes, a town on Norway’s north coast.
This Arctic adventure takes travellers on a 
guided snowmobile safari through snow-
covered fjords, and after some expert tuition, 
they can also take charge of a team of huskies 
for a thrilling dogsledding ride through the 
ice wilderness. 
This journey also includes an expedition 
to catch king crabs with an expert guide, a 

traditional Norwegian sauna, and a night in a 
snow room at the Snow Hotel with dinner in 
the hotel’s snow restaurant. 
Packages start from NZ$3762pp twin/double
share and include return transfers from 
Kirkenes airport, transfer snowmobile safari, 
husky day trip, Arctic King Crab tour, four 
breakfasts, three lunches and one dinner. 
Travel is valid between 01DEC13-20APR14.
Conditions apply. For bookings or further 
information, call Bentours on 0800 443 510, 
res@bentours.com.au 

51 new hotels for London
The hotel market in London is booming, with 
51 new first class and luxury hotels planned 
to open within the next few years, according 
to tophotelprojects.com.
Among them are The Peninsula London with 

Buckingham Palace and Hyde Park views; 
a 202-room Shangri-La hotel in The Shard 
skyscraper; and the Armani Hotel at the 
Admiralty Arch. 

TOUR PRODUCT
Tempo changes its NZ number
Tempo Holidays has advised it has a new 
telephone number in New Zealand. Agents 
can now reach Tempo on 0800 836 764.

E: res@tempoholidays.co.nz  
W: www.tempoholidays.co.nz

AVIATION

WIN 2 x VIP tickets to see BEYONCE LIVE!
see www.lufthansaexperts.com

Book and be in to win Beyonce tickets
Lufthansa Experts can book and win their 
way to a VIP package for two to BEYONCÉ 
- The MRS CARTER SHOW World Tour 
concert at Auckland’s Vector Arena on 
18OCT.
Agents need to sell either three Economy 
Class tickets, two Business Class or one First 
Class ticket, on either Lufthansa, SWISS or 
Austrian Airlines, to gain one valid entry into 
the draw. There is no restriction on the 
number of times an agent can enter.
The Package for the winners includes:
• Access to the exclusive, themed private 
hospitality venue at Vector Arena.
• A fully inclusive hospitality experience for 
two hours before and one hour after the show.
• Canapes on arrival and a “Walk & Fork” 
dinner.

• A range of quality beers, wines and non 
alcoholic refreshments for the duration of the 
hospitality period.
• VIP entry into Vector Arena.
• Premium reserved best quality seats.
• Live entertainment for the duration of the 
hospitality period.
• Host service and event manager.
(Return flights to Auckland and overnight 
accommodation on the night of the concert 
will be provided for an out of Auckland 
winner)
Full details on how to enter can be found at 
www.lufthansaexperts.com.  Go to the 
Competitions Page for full details of 
eligibility. Competition closes 30SEP.

http://www.lufthansaexperts.com
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Qantas-Emirates alliance benefits for Kiwis 
With the launch of a new trans-Tasman 
schedule as part of the joint Qantas and 
Emirates network opening for bookings, 
customers in New Zealand who book with 
QF and EK will gain access to the following 
benefits:
>>  Ability to earn Frequent Flyer or 
Skywards points when flying with either 
airline on the joint network.
>>  Redeem existing Qantas Frequent Flyer 
or Emirates Skywards points for flights to 
175 destinations worldwide, on both airlines, 
including trans-Tasman services.
>>  Lounge access for eligible Qantas and 
Emirates passengers into either airline’s 
network of lounges in New Zealand, 
Australia, Asia, the Middle East, North Africa 
and the UK and Europe.
>>  Reciprocal status recognition for frequent 
flyers (e.g. priority check-in for Qantas Gold 
Frequent Flyers when flying Emirates).

>>  Harmonised baggage policies, including 
a 30kg allowance for economy passengers.
>>  Door-to-door chauffeur drive service for 
Business and First passengers on flights over 
12 hours long**.
>>  Access to the world’s largest joint fleet of 
A380s. 
>>  The ability to book any Emirates-
operated trans-Tasman flight under a ‘QF’ 
code and vice versa.
** Must connect to a flight over 12 hours in 
duration.

New Qantas fares in wake 
of alliance with Emirates
Qantas has introduced new fares and 
structures jointly aligned on specific routes 
with partner Emirates. The fares are now 
available in your GDS and details can be 
found at  www.qantas.co.nz/agents. 

Cathay’s half-year turnaround
Cathay Pacific Group has reported a HK$24m 
profit for the first six months of 2013, 
compared to a loss of HK$929m in the same 
period the previous year.
The Group says it continued to operate in a 
challenging business environment in the first 
half of 2013, though there was improvement 
in its passenger business.  
In 2012, the CX Group introduced measures 
designed to protect its business, in particular 
from the high price of jet fuel. It changed 
schedules, reduced capacity and withdrew 
older, less fuel-efficient aircraft from service. 
At the same time, it did not allow cost 
reductions to compromise the brand or 
quality of service offered by Cathay Pacific 
and Dragonair, and it continued to make 

major investments in new aircraft and new 
products.
The passenger business of the two airlines 
improved in the first half of 2013 compared 
to the same period in 2012. Revenue 
increased by 0.8%, although capacity 
decreased by 4.8%. The load factor increased 
by 1.2 percentage points to 81.3%. Yield also 
improved by 4.4% to HK69.0 cents. 
Passenger demand was strong on long-haul 
routes in all classes of travel. However, 
demand on regional routes did not match the 
increase in capacity on these routes, which 
put yield under pressure. 
On the product side, the new Premium 
Economy Class, introduced in 2012, is 
growing in popularity and has helped to 
improve Economy Class yield. In January 

Cathay Pacific began to introduce its new 
Regional Business Class seat. 

Cathay, Langham partner 
in cuisine promo
Cathay Pacific and The Langham, Hong 
Kong have launched a new inflight menu 
promotion featuring dishes inspired by T’ang 
Court, the hotel’s Michelin-starred Chinese 
restaurant. 
The special promotional menu is being 
served to passengers in First Class, Business 
Class and Premium Economy Class onboard 
selected CX flights from Hong Kong.
A total of 16 authentic Cantonese dishes will 
be offered until the end of OCT13 on the 
majority of flights departing from HKG. 

Justice files to block AA-US merger
The US Department of Justice (DoJ) and 
six states’ attorneys general have thrown a 
spanner in the works by filed an anti-trust 
case to block the proposed US$11 billion US 
Airways-American Airlines merger, saying it 
“would result in hundreds of millions of 
dollars of harm to American consumers.” 
ABC News notes that three big mergers 
dating back to 2008 have helped the industry 
limit seats, push fares higher and return to 
profitability. Investors expected a US Airways
-American tie-up to continue that trend, and 
the Justice Department announcement caught 
both the airlines and Wall Street off guard.
The airlines had recently conceded take-off 
and landing slots at airports in Philadelphia 
and London in order to win EU approval. 
The two carriers have vowed to “fight” the 
DoJ effort to derail their merger, saying the 
proposed combination of the two carriers is 
“pro-competitive” and good for consumers.
They said that in light of the legal action they 
no longer expected the merger to close by the 
end of 2013, but that they remained “hopeful” 
litigation would be over by year’s end.
Shares in both companies fell, along with the 
stock prices of other airlines, as news of the 
anti-trust case hit the markets.

Survivors of the Asiana Airlines 
crash landing in San Francisco last 
month have been offered initial 
compensation of US$10,000 each. 
The Wall Street Journal quotes 
Asiana as saying the payout isn’t 
designed to deter further claims 
against the company.

http://www.cxagents.com
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Jetstar Dreamliner base for MEL
Up to 100 new jobs will be created with 
Jetstar maintenance and training facilities for 
the Boeing 787 Dreamliner to be based in 
Melbourne.
A 787 flight simulator will be installed at the 
Qantas Group’s Airport West training centre 
as part of a $100 million investment, some of 
which has come from the Victorian government.

The first 787 will be delivered by the end 
of next month and will see Jetstar’s A330s 
transferred to Qantas, following a refit of the 
cabins.
This will then enable the progressive 
retirement of Qantas’ Boeing 767 fleet by 
mid-2015.

Aviation Security Service appointment
Mark Wheeler ONZM, has been appointed as 
the new General Manager of New Zealand’s 
Aviation Security Service, based in Welling-
ton and commencing in the role on 01OCT. 
Mr Wheeler is currently a senior officer in 
the New Zealand Army, having enlisted as 
a trooper in JUN75 and rising through the 
ranks to become Land Component Com-
mander in the NZ Joint Forces HQ. During 
his career he has held senior roles including 
deployment to: East Timor, Iran, Malaysia 
and the United States, where he was New 

Zealand’s Senior 
National Repre-
sentative at United 
States Central 
Command in 
Tampa, Florida.
He holds master’s 
degrees in both 
philosophy from 
Massey Univer-
sity, and arts (strategic studies) from Deakin 
University, Melbourne.

CRUISE NEWS
FOC upgrade on 2013 
Aust Circumnavigation
Holland America Line’s ms 
Volendam will make a 34-night 
Circumnavigation of Australia this 
summer and is offering a Free of 
Charge Upgrade to an Ocean-view 
stateroom when you book your 
clients an interior stateroom.
Click here for the details and call 
Francis Travel Marketing on 09-
444 2298. 

STILL GREAT 
VALUE

Book before 30 September, 2013  
to save $1,000* per couple on  

all 2014 river cruises.

CLICK HERE

*Conditions: Discounts are per couple, listed in Australian 
dollars, twin share including port charges. Limited single 
pricing available; call for details. Valid on 2014 sailings only. 
Must book by 30 September, 2013. Offer is combinable 
with Past Passenger Discount. Conditions apply; visit  
www.vikingrivercruises.com.au. ^Conditions apply.  
Visit www.vikingrivercruises.com.au/995air-europe.aspx

Extended 

$995^  
AIR OFFER

Blue Danube to the Black Sea
French family-owned cruise line 
CroisiEurope’s local GSA, The Innovative 
Travel Company, is promoting a 12-day 
cruise ‘From the Blue Danube to the 
Black Sea through the Iron Gates’. This 
river cruise takes in 7 countries and many 
highlights along the way, including the 
Benedictine Abby of Melk, the Palace of 
Schonbrunn in Vienna, the wonderful city 
of Budapest, the 2nd century town of Pecs, 
the Petrovaradin fortress in Novi Sad and 
the sights of Belgrade. Cruising through 
the Iron Gates of the Danube,  cruisers get 
to view Tabula Traiana, the huge marble 
plaque laid by the emperor Trajan 2000 
years ago to mark the end of the Roman 
Road that once linked Rome to the Province 
of Dacia, and the portrait of Decebal carved 
out of the rock;. They get to explore 
fascinating Rousse, the churches and 
monastery chapels dug out of the rock, visit 
Bucharest, also known as the ‘Little Paris’ 
during the 30s, and on to Tulcea at the 
entrance of the Danube Delta, an important 
UNESCO world biosphere nature reserve.  
From here there’s an option to coach to 
Constanta and fly back to Strasbourg.  
The cruise, says Innovative, is amazingly 
good value for money at $3834pp twin, 
including all meals, drinks based on open 
bar (with the exception of champagne & 
drinks on the premium list) port taxes, 
sightseeing and entrance fees.  
Full details on FREEPHONE 0508 100 111 
or info@innovative-travel.com

NB: TravelMemo will not be published next week on either Tuesday or Friday - back on 27AUG

www.promail.co.nz/link.php?M=276631&N=4909&L=6149&F=H
http://www.vikingrivercruises.com.au/promotions.aspx
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER to the launch of  

Royal Caribbean and 
Celebrity Cruises  

2014-2015 product

You’re invited

Click here to view event details

Cruise Hygiene
A subject often misunderstood by many who have 
not cruised before is that regarding hygiene on 
board. The cruise industry as a whole is committed 
to ensuring the highest standards of health and 
sanitation on board vessels at all times. 
All CLIA cruise line members deliver 
comprehensive sanitation programs in order to 
minimize passenger discomfort whilst on their 
cruise holiday.
International regulations require twice yearly 
un-announced inspections by health authorities 
to ensure tough standards are being met.
-Inspections look at a number of areas on board 
including: - 
  -  the ships water supply 
  -  storage, preparation and service of food
      throughout the ship
  -  pools and spas to ensure adequate filtration
  -  crew training
  -  overall cleanliness of vessels
Since the introduction of inspections and tight 
regulations across the industry, levels of illness on 
vessels around the world have decreased 
dramatically despite the significant growth in the 
number of ships and passengers cruising.
One of the best preventative measures passengers 
can take to help avoid illness whilst on board is to 
consciously use the antiseptic hand washing 
dispensers that are conveniently located 
throughout all public areas - every time you walk 
past them!
This may seem a little obsessive and yes, they are 
full of alcohol (so your 
hands will be 
constantly dry) but it 
is worth the effort.

2014 Norway & Scandinavia brochure 

Flying to Scandinavia
Emirates’ services to Stockholm begin on 04SEP and all four daily EK flights 
from New Zealand will provide direct connections at Dubai.

Discover the World 
Cruising has released 
its 2014 Norway & 
Scandinavia brochure, 
featuring tailor made 
pre and post land 
tours, train journeys 
and hotel stays. 
New for 2014, 
DTWC offers clients 
the opportunity to 
explore beyond 
Norway with a 
selection of voyages
visiting historic 
European ports, from the Iberian 
Peninsula to the British Isles, and 
expeditions to the Arctic and 
Antarctica. 
General Manager Sales and 
Product Roger Condon says that as 
Hurtigruten’s only official brand 
ambassador in Australia and New 
Zealand, DTWC’s focus for 2014 
remains on the unique Hurtigruten 
Norway Coastal Voyages.
“Our tour programs, what we like 
to call our SeaTours, not only offer 
countless options in Norway, but 
now extend into Sweden and 

Denmark, encompassing 
all of Scandinavia.” 
To celebrate the brochure 
launch, DTWC is 
offering up to 25% Early 
Booking Saving on the 
Hurtigruten Voyage fare. 
Hurtigruten operates on 
a flexible pricing system, 
so the earlier you book 
your clients the greater 
the savings on the 
voyage fare. 
New SeaTours highlights 
for 2014 include: 

• Scandinavian Capitals, visiting 
Copenhagen, Stockholm, Oslo and Bergen 
• Wild Ice and Abisko Sky Station, a 
winter program focusing on the Northern 
Lights 
• Uncovering Inland Norway, taking 
clients deeper into Norway’s interior 
• Snow Dogs Adventure, allowing 
clients the chance to mush their own dog 
sled team for two days 
Conditions apply. For bookings, 
brochures or more information, contact 
Discover the World Cruising on 
(09) 623 4293 or email 
retailres@discovertheworld.com.au

Silversea appoints S2i
Sydney-based S2i Communications has been appointed by Silversea to handle 
its PR and communications strategy in Australia and New Zealand.  
Jenny Lourey, CEO at S2i Communications, was previously Senior Vice 
President of Carnival Australia.

NB: TravelMemo will not be published next week on either Tuesday or Friday - back on 27AUG
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Save thousands on last-minute HAL Grand Asia segments
Holland America Line has introduced some 
significant last-minute savings on two 2013 
Grand Asia cruise segments. 
Book 29 nights from Los Angeles to Hong 

Kong departing 23SEP, or 37 nights from 
Singapore to Los Angeles departing 29OCT, 
at these new reduced rates.  
Click here for the details.

HOSPITALITY
SiteMinder sees surge in online bookings
SiteMinder, which powers the online hotel 
booking functionality for all Millennium 
& Copthorne and Heritage Hotels in New 
Zealand, reports a surge in online hotel 
bookings (and revenue per booking) with its 
RDX platform for its hotel customers during 
FY2012-13.
RDX (Room Distribution Exchange), 
processed US$4.2b in booking revenue for 
hotels in the year ended 30JUN13, doubling 
from US$2.1b in the previous year. 
The revenue was generated by a record 10.5 
million in hotel reservations, equating to 

an average of US$390 for each booking, an 
increase of nearly $50 per booking compared 
to the previous period’s data.
SiteMinder’s CEO and Founder, Mike Ford, 
says the revenue increase continues to show 
that Online Travel Agent (OTA) bookings are 
a critical component to a hotel’s strategy and 
that the RDX’s distribution diversification 
into other channels - such as traditional 
wholesalers, GDS and meta sites such as 
Google and Trip Advisor - have helped drive 
this figure up over the past year.

Accor Kiwi Trek to Cure Kids
Accor’s biannual Kiwi Trek to Cure Kids 
fundraising event aims to raise over $180,000 
in support of its national charity of choice, 
Cure Kids.
The 2013 Accor Kiwi Trek will run from 
19-23AUG, kicking off in Queenstown and 
finishing in Auckland. Over the 5 days, 44 
Accor Hotel staff and management will 
travel the country completing an ‘Amazing 
Race style’ trek, with camping and a range of 
adventure challenges and surprises along the 
way.
Accor staff participating in the Kiwi Trek 
will meet Cure Kids ambassadors and their 
families daily throughout the trek.

During the trek, Accor will also launch its 
new Planet 21, Plant for the Planet part-
nership with Trees for Survival at primary 
schools en route. This education based 
sustainability programme will be proudly 
supported by Accor hotels in all communities 
in which they operate across nine regions.
On Friday 23AUG, the Kiwi Trek concludes 
on Red Nose Day and participants on the trek 
will ‘turn the road red’ between Rotorua and 
Auckland as they centre the activity around 
fun and children. Accor hotels will also be 
supporting the cause by selling Red Nose 
Day items and collecting community 
donations for Cure Kids.

Quest performs at top end of market
Quest Serviced Apartments are performing at 
the top end of the accommodation sector in 
a comparison to national average as reported 
in the Quarter Ending JUN13 guest night 
statistics.  
While there was growth in room nights 
across the whole sector last year, Quest has 
continued to outperform into the first quarter 

of 2013 (ending June), by trading nationally 
at 35% above the national average with a 
network result of 70%, the data from 
Statistics New Zealand reveals.
Quest is the largest serviced apartment group 
in New Zealand with more than 33 operations 
nationally, and three more expected to open 
in 2014.

Sofitel appointment
Sofitel Luxury Hotels has appointed Mr Reno 
Verikakis to the position of Marketing 
Manager for Sofitel Auckland Viaduct 
Harbour. In addition to his hotel based 
position, Reno will also be responsible for 
the overall marketing strategy for the Sofitel 
brand in New Zealand, including marketing 
associated with the openings of the 
upcoming Sofitel Wellington in 2014 and 
Sofitel So Auckland in 2015. 
Prior to joining the Sofitel team Reno was 
Director of Sales & Marketing for Rendezvous

Hotels New Zealand, and previously worked 
in Australia as Area Director of Sales & 
Marketing for Oaks Hotels & Resorts. 

INDUSTRY
Skal Queenstown lunch
Skalleagues from around Queenstown 
enjoyed their August function, which was 
hosted by Gibbston Valley Winery in the 
Gibbston Valley.  
Gibbston’s sales and marketing manager, 
David Telfer is pictured here providing 
an update on local developments near the 
Gibbston Valley site before a tour of the 
winery. They include better access from 
the Wakatipu Bike trails, development 
of the adjacent Rabbit Ranch mountain 
biking area and the opening of Gibbston’s 
new café/deli in Arrowtown.  David also 
highlighted the varied C & I options that 

Gibbston offers to guests. 
He assured Skalleagues that the winery 
would host a summer concert but would not 
be drawn to reveal the headline acts.

NB: TravelMemo will not be published next week on either Tuesday or Friday - back on 27AUG
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Mondo Conference 
Flavour Travel Ltd announced a number of strategic 
initiatives at the Mondo ‘Altitude’ Conference, held in 
Auckland 09-10AUG.
Among new initiatives, Flavour Travel confirmed a 
long-term contract with Amadeus as the preferred 
technology partner for the Mondo Travel retail 
network.     

Tony Terrill, CEO, Flavour Travel said: “We reviewed many options 
for each of our Mondo agencies. Based on several factors, Amadeus 
emerged as the clear choice for the Group. Their ability to implement 
solutions to fulfil the needs of our individual agencies, across New 
Zealand, will bring real value to our travel professionals and the way 
they services their customers”.
The Conference also provided the platform for the company to 
announce that it had purchased the ITN Travel Group. As part of the 
deal, Founder and Managing Director of ITN – Ross Manson, will 
continue to work with the Group in the role of General Manager – Sales. 
His responsibilities will include securing new members across the five 
key brands – Mondo Travel, Mondo Connect, Mondo Brokers, Mondo 
Business Travel and Mondo Asia.
Said Tony Terrill: “The acquisition of ITN Travel provides a solid base 
from which the company can continue to grow. A key priority will be to 
work with independent agencies to transition to fully branded Mondo 

stores.”
The Group has also announced that within the coming 
weeks two new Mondo Travel stores will be launched. The 
first will be a transition for Waitara Travel to Mondo Travel 
- Waitara. The second store will be launched in a new 
location with further details to follow in the next week.
At the Conference the company announced new Franchise
levies which took effect 01JUL. 
“Our new Fee structure, coupled with recently announced  
initiatives, make Mondo Travel a very serious proposition 
moving forward,” says Terrill. “We are now in a position to 
actively pursue new members and look forward to 
dialogue with interested parties over the coming months.
“The Group has some very exciting further developments, 
to be announced over the coming weeks, for continuing our 
exponential year-on-year growth.”

Cherrywood Christchurch Mt Eden

Davina Gordy, Wilna & Tania New Plymouth

Mandy & Andrea Hamilton Shiree & Anne

Kerikeri Waitara
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PEARL’S PEARLER
Shouldn’t there be a shorter word for 

“monosyllabic”? 

The Experienced Consultant Award +5 years
Over the past 24 months TAANZ and its 
Industry Training Organisation partner, 
ServiceIQ, have been working on a number 
of initiatives related to travel qualification 
content and Recognised Prior Learning. 
More recently the Experienced Consultant 
10+ years was launched and more than 400 
National Certificate Travel Level 4 awards 
have been made. Now, more than 85% of all 
TAANZ members, and 50% of all TAANZ 
members operating with approved travel 
brokers meet the minimum criteria 
established for staff and approved travel 
broker travel qualifications. 
The TAANZ Board aspires to lift this 
minimum standard from a 1 in 5 ratio to 2 in 
5 in the following 12 months. TAANZ says 
many members already have a solid position 
from which to meet this standard and in cases 
exceed it already.
In respect of this TAANZ has introduced 
another recognition of prior learning - The 

Experienced Consultant Award +5 years. The 
award will be open to TAANZ members’ 
staff and brokers only. Requiring a minimum 
of 5 years travel selling experience and a 
prior learning achievement in for example 
‘Level 3 Travel’ it will enable the recipient to 
receive at a minimum the National Certificate 
Travel Level 4. The application process is 
designed to be affordable and will not require 
too much effort from applicants or from you.
Additional to the award itself, TAANZ and 
ServiceIQ are endorsing the qualification by 
providing the recipient with a Travel 
Professional insignia which can be used on 
office stationary and in electronic 
communications to customers. The insignia 
will also be made available to prior recipients 
of the Level 4 Travel award. Terms and 
conditions of use will apply. 
More information will follow.
Find out more about the award, application 
process and costs by clicking here.

BMW 3 Series for Hertz NZ
Hertz has introduced the latest model BMW 
3 Series sedan (320i) to the New Zealand 
fleet as part of its ongoing commitment to 
provide innovative car hire options. 
The high performing 320i sedan will be ini-
tially available at two key Auckland 

locations, the Airport and Victoria Street 
Downtown. 

Tourism opportunities from North to South 
with FIFA U-20 World Cup
Tourism New Zealand is once again 
preparing to use a major international 
sporting event to leverage New Zealand’s 
appeal as a visitor destination. 
The build-up to the 2015 FIFA U-20 World 
Cup has begun in earnest with today’s 
announcement of the seven regions that will 
host international games during the 
tournament. 
The regions are Whangarei, Auckland, 
Hamilton, New Plymouth, Wellington, 
Christchurch and Dunedin. 
Tourism New Zealand Chief Executive Kevin 
Bowler says the event provides each region 
with an opportunity to showcase itself to 
teams, family, fans and international media.
“One of our goals, as it was for the Rugby 
World Cup 2011, will be on drawing fans 
and media beyond the stadium and out into 
the regions for a 100% Pure New Zealand 
experience.
“We want visitors to get the most out of their 
visit, to enjoy our world-class tourism 
products and experiences, and to recommend 
New Zealand to others.”
Tourism New Zealand has also identified the 
2015 FIFA U-20 World Cup as a key 
opportunity for engaging with the emerging 
visitor market of Latin America.
“Our new three-year marketing strategy has 
put Latin America in the top three emerging 
markets that we will be targeting, to build 
demand for a New Zealand holiday. 
“A number of Latin American countries will 
be sending teams to New Zealand for the 
tournament and that they are crazy about 

football. 
“We know that well before they get here we 
will have the attention of the fans and the 
media, and our job is to show everyone that 
not only is New Zealand a great place to 
host an international sports event, it is also a 
fantastic place to visit.” 
The tournament will be broadcast to over 100 
countries and an estimated global television 
audience of more than 170 million people, 
providing exposure for the tournament, the 
host cities, and New Zealand on a massive 
scale.
It is estimated more than 7,000 overseas fans 
will pour into New Zealand for the 
tournament and to support their teams.  
Altogether the tournament will host 24 
national teams, include 52 matches, and will 
run for three weeks from 30 May until 21 
June 2015 during New Zealand’s local 
football season.                        
Tourism New Zealand has significant 
experience in hosting large numbers of 
international media on tourism programmes, 
with more than 2000 international media in 
the country during the six-week Rugby World 
Cup 2011.                        

http://www.attto.org.nz/experienced-consultant-award

