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Marital magic at 40,000 feet
Fiji Airways gave five New Zealand couples the opportunity to 
declare their love mid-air and get hitched on board its flagship 
A330 aircraft on a flight on Wednesday from Auckland to Nadi. 
An incredible 441 entries were received in the quest that saw five 
lucky couples married at high altitude aboard the new Fiji Airways 
Airbus A330.
Fiji Airways Acting Chief Executive Aubrey Swift said, “This was 
a unique idea to get five couples married on board, in our bid to 
raise awareness of the new airline branding and of Fiji as a 
wedding and honeymoon destination.  
“With our new brand identity and service, based around an 
authentic Fijian experience, a couple’s Fijian wedding really can 
start the moment they set foot on board.”
Departing Auckland International Airport at 1pm the five chosen 
couples were married simultaneously in business class on the 
exclusive wedding-themed Fiji Airways jet. Each couple had two 
chosen guests as their witnesses, who joined them on the flight.
Shannon Currie, Fiji Airways Regional General Manager NZ, says 
“The inflight wedding has been several months in the planning, so 
it is wonderful to see it finally come together. It was fantastic to 
be a part of these couples’ exciting and memorable celebrations at 
over 40,000 ft! 
“Kiwis have such a strong connection to the Fiji Islands with many 
choosing to be married in Fiji, and many others spending their 
honeymoon there; and this is why we wanted to do something 
truly memorable. It also means the lucky couples could begin their 
honeymoons the moment they stepped off the plane,” says Mr 
Currie.  
Each of the five newlyweds is being treated to a two-night 
honeymoon at either the Westin Denarau Island Resort and Spa 
Fiji, or Radisson BLU Resort Fiji Denarau Island.
        ... See the pix on p6
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TNZ, CINZ collaborate
The marketing of New Zealand as an 
international business events destination will 
be significantly enhanced by a new 
cooperative agreement between Tourism New 
Zealand (TNZ) and Conventions and 
Incentives New Zealand (CINZ).
The two have signed a Memorandum of 
Understanding that outlines how they will 
work closely together in the promotion of 
international business events to New 
Zealand. 
Tourism New Zealand’s General Manager 
Marketing Communications Justin Watson 
says the organisation will invest $200,000 
in CINZ’s existing marketing activities to 
enable greater reach and effectiveness of the 
work, and ensure all potential opportunities 
are developed.
“TNZ and CINZ have a longstanding 
relationship however with the increased focus 
from Tourism New Zealand on international 
business events as a way to attract higher 
value visitors it was timely to put some 
formal context around it.
“Previously, the targeting of resources has 
meant certain opportunities could not be 
leveraged and not all areas of the Business 
Events sector could be targeted.
“With this new MOU we can close those gaps 

and ensure all opportunities are captured.”   
The MOU will be reviewed in one year with 
a view to continuing the collaboration for a 
further two years. 
As part of the arrangement, the 100% Pure 
New Zealand – Beyond Convention 
campaign will be used in all marketing 
activities as the overarching destination 
message. 
The two parties will work together to 
develop the annual trade show MEETINGS 
into a larger scale, international event, with 
a particular focus on attracting buyers from 
long-haul markets. They will also work more 
closely on the New Zealand presence at the 
AIME Melbourne tradeshow. 
Additional business-to-business market-
ing activities will be rolled-out in offshore 
markets which will include activity such as 
international media hosting, trade 
familiarisations and special events.  
In addition to the joint activity, Tourism New 
Zealand aims to significantly increase its 
efforts in the Australian market, promoting 
New Zealand as an international business 
events destination. 
“Our plans include the recruitment of new 
staff who will be dedicated to developing the 
Australian market,” says Justin Watson.  

NZ tour and activity quotes

CLICK 
HERE

Rotorua stars in The Mighty Johnsons 
The latest episode of TV3 hit show The 
Mighty Johnsons, which aired last night, 
featured some of Rotorua’s many adrenaline
adventure attractions, including Ogo, 
Agroventures and River Rats rides, and some 
of the thermal resort city’s other drawcards.

South Pacific Pictures head of publicity 
Tamar Munch told the Rotorua Daily Post 
“The show also has quite a big international 
following in Canada, who get the latest 
episode a day after New Zealand, and also in 
England on the Sci-Fi channel.”

Huka Lodge voted 
No.1 in world  
Luxury retreat, Huka Lodge, 
has been voted as Number One 
in the World’s Top 100 Holiday 
Hotels by the highly respected 
Swiss business mag, Bilanz.
The Bilanz hotel-rating is the 
most comprehensive hotel 
comparison in Europe, assessed 
on a wide-ranging questionnaire 
of 120 leading Swiss hoteliers 
and 85 travel professionals, the 
actual valuations of 
internationally significant travel 
publications as well as over 
400 own hotel tests.
The magazine said that the 
selection of Huka Lodge 
represents a trend towards 
independent hotels with strong 
individual character and an 
understated approach to ultra 
luxury, offering a ‘home away 
from home’ that is sensitive to 
its local culture and environment.  
Since it was first established as 
a fishing camp in 1926, Huka 
Lodge has welcomed Royals,
celebrities and discerning 
travellers in search of privacy, 
timeless style and interiors, 
a picture-book setting on the 
banks of the Waikato River and 
its legendary, low key service.
Huka Lodge is sister property 
to Dolphin Island, the private 
island for up to eight in Fiji, 
and Grande Provence heritage 
wine estate in Franschhoek, 
South Africa.  

Akaroa locals value cruise ship visits
A survey of Akaroa residents’ attitudes towards the influx 
of cruise ships visiting the township shows most welcome 
the visits and appreciate their economic value.
The survey, undertaken by Lincoln University on behalf 
of Christchurch & Canterbury Tourism, the Christchurch 
City Council, and the Akaroa/Wairewa Community Board, 
who wanted to understand more about how the visits were 
impacting on the local community.
Since the earthquakes the number of cruise ships visiting 
Akaroa has jumped from around 16 to 86 per season. 
The survey’s findings show that overall Akaroa residents 
are very positive about the cruise ship visits and recognise 
the benefits they bring. Some 89% of the 316 respondents 
say they believe the ship visits benefit Akaroa and 29% say 
contact with visitors has improved their quality of life. 
83 cruise ships carrying 143,925 passengers visited Akaroa 
during the 2012/13 cruise season. Next season 85 ships are 
booked to visit Akaroa.
Those who stayed in Akaroa each spent an average $117.90.
The majority of cruise ship passengers surveyed (93%) 
were satisfied or highly satisfied with their port visit, with 
59% reporting they were likely to return on a cruise to 
Akaroa, and 67% reporting they were likely to return to 
Akaroa as independent travellers. 
Altogether 90% of those surveyed said they would 
recommend the region to family and friends.

http://www.nzonline.org.nz
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Diving star to showcase New Zealand
London Olympics medal-winning Brit diver Tom Daley is 
to front a six-part reality travel show for Britain’s ITV2 in 
which he does a backpacking trip around the world in six 
weeks, including time here in New Zealand.
Under the working title Tom Daley Takes On The World, 
the show will also take the 19-year-old to Thailand, Japan, 
Australia and Morocco, according to a story in Hollywood 
Reporter. Daley and friend Sophie will be seen heading 
to hostels and taking overnight train journeys as they take 
a typical student backpacking trip. They will also take on 
challenges such as bungy jumping.

AUSTRALIA

Strictly Ballroom The Musical
The Baz Luhrmann movie Strictly Ballroom 
is to become a musical theatre production, 
with its Global Premiere confirmed for 
Sydney on 25MAR14.
Secured for Sydney by NSW Premier Barry 
O’Farrell with investment from the NSW 
Government’s tourism and major events 
agency Destination NSW, Strictly Ballroom 
started as a stage play in 1984 before going
on to become one of the most successful 
Australian films of all time.

Strictly Ballroom The Musical will feature 
the original creative team behind the 1992 
film including director and co-writer Baz 
Luhrmann, set and costume designer 
Catherine Martin, choreographer John 
O’Connell and co-writer Craig Pearce.
It will feature a score created from original 
classics from the film including Love is in the 
Air, Perhaps Perhaps Perhaps, and Time After 
Time, as well as new compositions.

Dates set for Bleach* 2014 
Now in its third year, Bleach* will continue 
to present art and culture that celebrates the 
Gold Coast beach and surf lifestyle. Bleach* 
2014 will be held from 07-23MAR and 
presents three mega weekends of music, arts 
and culture located across world famous surf 

breaks and beachside venues. The first week-
end of the Festival coincides with the final 
weekend of the international event and launch 
of the surfing world tour, the Quiksilver and 
Roxy Pro. www.bleachfestival.com.au

Big saltie for Melbourne Aquarium
Melbourne Aquarium is to get a new 
attraction, Pinjarra, a 5m saltwater crocodile 
from Rockhampton. It will star at the 
re-launch in September of what will be 
known as SEA LIFE Melbourne Aquarium.  
The aquarium is currently in the midst of a 
five-month, A$8m revamp.
Pinjarra, who weighs 750kg and is around 
50 years old, will be housed in the Croc Lair, 

an exhibit offering 360 degrees views across 
three levels.
When SEA LIFE Melbourne Aquarium 
officially re-launches on 21SEP, visitors will 
be invited to go on a journey of discovery 
through 12 new zones, encompassing 
interactive animal encounters, state-of-the-art 
displays and hundreds of new species.

New- Jet Park Club rewards programme FIND OUT MORE

The Biggest Loser Retreat by Golden Door Australia 
Australia now has its first-ever dedicated 
weight-loss retreat - The Biggest Loser 
Retreat operated by Golden Door Australia. 
The Golden Door Health Retreat on the Gold 
Coast has been given a total rebranding after 
parent company Cypress Lakes Group Ltd 
entered into an exclusive partnership with 
Shine Australia – producers of The Biggest 
Loser, now in its 8th series on Network Ten. 
The Retreat will embody Golden Door 

Australia’s key philosophies of movement, 
food, coaching and education and provide 
a compassionate yet firm environment for 
guests wanting – or in many cases, needing 
– to begin a health and wellness overhaul, 
reverse years of unhealthy living and create 
positive and permanent lifestyle solutions 
resulting in lasting weight loss and improved 
health. 
www.biggestloserretreat.com.au

http://www.jetpark.co.nz/Guest+Services/Jet+Park+Club.html
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South Australia bed tax idea nixed 

Gold Coast’s Chinatown
The Gold Coast’s version of Chinatown will 
be all class, according to its proponents.
The council’s talks around the Gold Coast 
Chinatown Precinct Plan in the Southport 
CBD envisage a “high-end market”, luring 
brands such as Versace to sell “authentic 
products”.
A push to attract cashed-up Chinese visitors
to Southport will see a move away from 
cheap stores and average restaurants.
The plan reveals stakeholders are looking 
for high quality and interesting shop fit-outs 
which will significantly add to the overall 
experience and ambience of the precinct.
Debby Lo-Dean, of the Chinatown sub-

South Australia’s Premier Jay Weatherill has 
moved to cut off any further talk of a bed tax 
on hotels, motels and serviced apartments.
“This government will not implement a tax 
on hotel bed nights,” the Premier and 
Treasurer told local online paper InDaily.
When asked further if he was ruling out a bed 
tax in whatever form, a spokesman replied: 
“Absolutely”.
Weatherill’s statement over-rules his Tourism 
Minister Leon Bignell’s stated view that a 
bed tax should not be ruled out as an option 
for building tourism in SA.
The bed tax proposal was openly discussed 

earlier this week at the Adelaide Convention 
Bureau’s industry conference in Adelaide, 
DestinationSA.
Responding to queries from InDaily, Bignell 
confirmed it was an option up for discussion, 
although he had concerns about its legality 
under current tax laws.
“I want to explore a whole host of ways we 
can lift tourism numbers to our city. As for 
the specifics of a bed tax, I don’t think it is 
possible under the GST rules,” Bignell said.
Hotel operators at DestinationSA were 
opposed to the idea.

committee, says precincts in Beijing showed 
there was an appetite in the Chinese market 
to move away from the traditional.
“The restaurants in Beijing are bigger and 
better than New York now because they have 
the design and architecture,” Ms Lo-Dean 
said.
“They love modern art. We want to make it 
brand new and exciting.”
A$3.3 million is budgeted for streetscaping 
and will include making streets one-way, 
pedestrian friendly, with trees and cultural 
embellishments, as well as space for paifangs 
or traditional arches, and public art.

Dragon Boat Festival & Chinese Festivals Gala 
China Town Gold Coast is staging an exciting 
day of Dragon Boat Racing and stage 
performances on Sunday 06OCT13 at 
Southport Broadwater Parklands. There will 
be Tai Chi demonstrations, live music and 
food stalls plus plenty more. 

www.chinatowngoldcoast.com.au

DreamWorks Animation: The Exhibition
ACMI, the Australian Centre for the Moving 
Image, as part of Melbourne Winter 
Masterpieces 2014, will present 
“DreamWorks Animation: The Exhibition”, 
celebrating 20 years of friendly ogres and 
flying dragons.
ACMI and Los Angeles-based studio, 
DreamWorks Animation, have announced 
an historic collaboration on the first large-
scale, behind-the-scenes exhibition to mark 
20 years of the studio’s much loved feature 
films, and the talented artists who created 
them.
The exhibition will have its world premiere 
at ACMI in Melbourne in APR14 as part of 
the Melbourne Winter Masterpieces series, 
before commencing an international tour.
ACMI Director and CEO, Tony Sweeney, 
said visitors will be able to go beyond the 
screen and chart the creative journey of a 
DreamWorks Animation film from the first 
idea or concept sketched on a post-it-note, 
through to the final completed project.
“Visitors will be able to fully explore the 
groundbreaking technologies that Dream-
Works Animation has used to create its 

animated characters and worlds over 20 
years, from the pioneering forms of computer 
animation and motion capture through to 
very latest in 30 technology,” Mr Sweeney 
said. “While the artist’s stories and the films 
they make are at the heart of the exhibition, 
it also showcases the creative integrity of the 
films and celebrates the people behind their 
creation.”
Dream Works Animation: The Exhibition will 
showcase the four major film series: Shrek, 
How to Train Your Dragon, Madagascar and 
Kung Fu Panda through concept artworks, 
illustrations, models and specially 
commissioned behind-the scenes interviews.
The exhibition will also explore the early 
hand-drawn films, such as The Prince of 
Egypt and Spirit: Stallion of the Cimarron, 
and a selection of recent releases includ-
ing Rise of the Guardians, The Croods, and 
Turbo.
Dream Works Animation: The Exhibition will 
open on Thursday 10APR14, and will run 
until Sunday 25OCT14. Ticket prices will be 
announced in the coming months. 

Tesselar Tulip Festival
In Victoria’s Yarra Valley region, the annual 
Tesselar Tulip Festival celebrates its 60th 
year from 12SEP-08OCT. More than half a 
million tulips, 
with one hundred 
different varieties 
will be on display. 
Each weekend is 
themed (Dutch, 
Irish, Turkish 
and jazz) with 
dedicated days for 

families offering a petting zoo, craft, roving 
entertainment and free child entry.
http://www.tulipfestival.com.au/



White Night date for 2014 confirmed
After its successful debut earlier this year 
White Night will return to Melbourne on 
Saturday 22FEB14.
Melbourne’s city streets will again become 
an artistic wonderland from dusk until dawn, 
as crowds celebrate music, design, food, film, 
fashion, theatre and art. Main streets, lane-
ways, parks and river will transform into a 
world of colour and excitement, and cultural 

institutions – including ACMI, the National 
Gallery of Victoria and the State Library – 
will open their doors to visitors throughout 
the night.
This year more than 300,000 people flooded 
the city’s streets, far exceeding organiser 
expectations, and earning the event a 
Helpmann Award for Best Special Event.
www.visitvictoria.com

Soul Surfers Paradise
Mantra Group, has been appointed to 
manage apartment letting at the 77-level 
Soul tower on the corner of Cavill Ave 
and The Esplanade, Surfers Paradise.
Mantra Group will manage the property 
as Soul Surfers Paradise.
The change in management will take 
place in early November.
Mantra Group owns and operates three 
brands - Peppers, Mantra and BreakFree - 
with more than 114 properties and 15,000 
rooms under management.

Sydney Festival headline act
Destination New South Wales and Sydney 
Festival have announced the headline act for 
2014 – the opera Dido & Aeneas.
Henry Purcell’s Baroque opera will be 
brought to life by the reigning queen of 
contemporary dance culture Sasha Waltz 
during her first visit to Australia. 
The critically acclaimed production opens 
with a unique underwater prologue, as 
dancers are literally submersed in Purcell’s 
music in a giant, Perspex tank.
The production at the Sydney Lyric Theatre 

from 16-21JAN14 will feature 60 dancers, 
singers and musicians from Sasha Waltz & 
Guests and the Berlin Academy for Ancient 
Music.
Destination NSW will promote travel 
packages to the Festival internationally 
encouraging visitors to experience the 
wonder of this production.
Tickets for Dido & Aeneas are on sale now 
at: www.ticketmaster.com.au. The full 2014 
program will be announced in October.
www.sydney.com 
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See story page 1 PACIFIC ISLANDS
Outrigger helping to save Fijian lives
Olympic gold medallist Shane Gould has 
joined with Outrigger on the Lagoon.Fiji in 
a bid to prevent accidental drownings among 
local residents in Fiji.
In conjunction with the resort, Shane and 
husband Milt Nelms have devised a program 
of free swimming and water safety lessons 
for villagers as part of a pilot scheme aimed 
at saving lives.
The scheme, titled the Fiji Community 
Drowning Prevention Program, is being 
offered initially to the Coral Coast villages of 
Malevu and Korotogo, home to most of the 
staff employed at Outrigger on the Lagoon.
Fiji.
Nelms, a world expert on swimming 

technique whose clients have included Ian 
Thorpe, said Fijians were naturally athletic.
“However, they haven’t been shown how to 
swim without using so much energy that it is 
impossible to stay afloat for even a reasonably 
short period of time.” 
Gould said the program was not about 
producing champions. “It’s about general 
water safety, developing life skills and 
meeting the demand for better swimmers by 
the nation’s expanding tourism industry,” she 
said.
Gould lived much of her childhood in Fiji, 
learning to swim at the Nadi Airport pool 
before winning three gold medals at the 1972 
Munich Olympics.

http://nz.aircalin.com/billet-noumea.php?cc=NZ
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Sheraton branding ahead for Aggie Grey’s 
The owners of Aggie Grey’s Hotel Limited  
and the Aggie Grey’s Beach Resort and Spa  
have signed a Memorandum of Understanding
with Starwood Hotels and Resorts Worldwide 
which owns the Sheraton brand.
The two Aggie’s properties will become part 
of Starwood Hotels and Resorts Worldwide 
family. At the same time all aspects of the 

resort and the hotel facilities and service will 
be reviewed and modified to comply with the 
Sheraton’s standards before the brand 
“Sheraton” is unveiled in late 2014. 
The trademarks will be combined in the 
proposed names of the hotels – Sheraton 
Samoa Aggie Grey’s Hotel and Sheraton 
Samoa Aggie Grey’s Resort and Spa. 

Romantic Norfolk Island
Norfolk Island is still a great place to spend 
time “alone” together, according to the hosts 
at Cumberland Resort & Spa. They single out 
the great food and romantic restaurants, 
fantastic romantic scenery with no crowds, 
great cafes with yummy treats, private picnic 
locations and beautiful beaches, bush and 
coastal walks, kayaking, biking, fishing, 
horse riding… “A perfect honeymoon or 
romantic break, spending 7 nights at 
Cumberland Resort & Spa. 
Cumberland Spa Suite $3240 per couple – A 
luxury Executive Spa Suite with double spa 
bath, massage shower, private deck, BBQ, 
modern stainless steel kitchen & indulgence 
in hot swim spa. 
The White House $5440 per couple – A 
luxury house with massive Master bedroom 

and en-suite, opening onto wrap-around 
verandah with 180 degree South Pacific 
Ocean views. Private spa, sauna & steam 
room, BBQ, fireplace, spa bath – totally 
private and exclusive (no neighbours). 
Minutes from pristine beaches, oceanside 
golf, shops and trendy cafes. 
Plus both options also include: private airport 
transfers, VW convertible car, personal 
concierge, relaxing massage for two, Picnic 
hamper for two (and list of sites), romantic
lunch for two, romantic dinner for two, 
breakfast provisions for your stay, Foxtel 
Satellite TV, choice of over 400 movies & 
wireless connection.
Call your Pacific wholesaler for details and 
bookings.

Champagne breakfast at the Taj Mahal
A terribly civilised Champagne breakfast at 
Agra with the Taj Mahal as a backdrop, and 
the chance to play a spot of elephant polo 
in Jaipur, are just two of the highlights of 
the Maharajas’ Express luxury rail journey 
through India. 
The 23-car train accommodates just 88 
passengers and offers four categories of the 
most spacious cabins available on rail - from 
Deluxe (4 per car), Junior Suite (3 per car), 
Suite (2 per car) and a Presidential Suite 
occupying an entire car.   Each car has its 
own valet servicing the cabins at all times.  
Guests have access to two restaurant cars and 
two bars, with traditional and international 
cuisine freshly prepared in the impressive 
professional kitchen car.
Every rail journey includes exclusive off-
train events and experiences along the way, 

highlights like a Royal lunch at Durbar Hall 
in Udaipur, a Game Drive at Ranthambore 
National Park and a camel procession and 
Sundowner Cocktails in the dunes at Bikaner.
The Maharajas’ Express is available in The 
Innovative Travel Company’s 2013-14 India, 
Vietnam, Laos, Cambodia, Myanmar 
programme. The 8-day all-inclusive Heritage 
of India journey from Mumbai to Delhi is 
priced from $5425pp share twin, including all 
meals, house wines, spirits and beers, 
sightseeing and entrance fees, experienced 
tour director and much more. It is possible 
to run 8-day journeys back to back and there 
is also a choice of 4-day journeys to fit with 
your client’s travel arrangements.  
FREEPHONE 0508 100 111 or email
info@innovative-travel.com 

http://www.acrossia.com
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Exotic Holidays
Specialist Wholesaler Groups: Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

My Big Fat Indian Wedding
15-night escorted tour ex AKL/CHC 

from $6899pp share twin departing 11NOV13

Fully escorted

Flying Singapore Airlines

Limited to just 20 people

Superb highlights:
 - Palaces in Udaipur

 - Culinary school 

 - Forts in Jaipur

 - Bollywood movie screening

 - Game drives in Ranthambore NP

 - Taj Mahal and High Tea at Agra

 - Home-hosted dinner

 - Fly to Varanasi

 - Aarti ceremony on the Ganges

 - Multi-day wedding in Delhi

Agents who sell this tour will earn 
a $500pp finder’s fee, and there’s 
an $800 discount for any Broker 
who wishes to travel on this tour.

z

z

z

z

click 
here

Now: 30-day Philippines visa-free stays
The Philippines has extended its visa-free 
privileges from 21 to 30 days.
Foreign nationals from 151 countries, 
including New Zealand, can now enter the 
Philippines without a visa and remain in the 
country for a maximum of 30 days, according 
to a new Executive Order.

Visa-free entrants to the Philippines must 
have a passport valid for at least six months 
beyond the contemplated stay dates and 
possess a return ticket to their country of 
origin or onward destination.
For the full list of eligible countries click 
here.

Historic Macau is music to the ears
Four of Macau’s 25 UNESCO World Herit-
age sites are to play key roles at this year’s 
27th Macau International Music Festival.
The 15th Century-founded St Dominic’s 
Church, the 1860-built Dom Pedro V Theatre, 
Mandarin’s House, the 19th Century home of 

Chinese philosopher Zheng Guanying, and 
the dominant 17th Century Mount Fortress 
will be among the six venues to host perfor-
mances by artists from around the world.
The prominent Macau Tower and the Macau 
Cultural Centre will also host shows for the 
02OCT-03NOV festival.
Among this year’s guest performers will 
be the Vienna Boys Choir from Austria, the 
Dresden Philharmonic from Germany, the 
Terem Quartet from Russia, the Latvian 
National Opera and the Iberian Jazz All Stars 
from Portugal and Spain.
Miss Saigon – The Musical will be staged 
by the USA’s McCoy Rigby Entertainment, 
while mainland China will be represented 
by the Shanghai Chinese Orchestra as well 
as the Dragon Quartet. The Macau Interna-
tional Music Festival will be one of three 
major events to fill a busy calendar in Macau 
between SEP and mid-NOV.
From 14SEP over four weekends until 
O1OCT will be the 25th Macau International 
Fireworks Display Contest which will light 
up the evening sky over the Macau Tower 
and the harbour with a rainbow of colours.  
09NOV will mark the start of a two-weekend 
celebration of motor racing – the 60th Macau 
Grand Prix Diamond Jubilee Festival.
www.macautourism.gov.mo

http://www.exoticholidays.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=1333
http://www.philembassy.org.nz/images/stories/visas/visageneralinfo.pdf
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Hong Kong Winter 2013
Between October and December Hong 
Kong’s winter celebrations will offer visitors 
an array of festive experiences.
Hong Kong Winter kicks off this year with 
Hong Kong Wine & Dine Month (31OCT-
30NOV) - an annual celebration that has 
helped establish Hong Kong as Asia’s 
culinary capital. The jewel in the crown will 
be the four day Hong Kong Wine & Dine 
Festival (31OCT-03NOV) held at a stunning 
new site on Hong Kong Island’s harbour 
front. The festival will include hundreds of 
booths featuring top international wines and 
local cuisine. During November visitors will 
also enjoy special wine and dine offers in 
the city’s restaurants, wine and dine themed 
tours, street carnivals and wine classes.
Hong Kong will then embrace the spirit 
of Christmas with Hong Kong WinterFest 
throughout December with lavish streetlights 

and decorations, a Tiffany & Co. themed 
Christmas tree, Christmas villages and winter 
sales throughout the city’s shopping malls 
and department stores.
During winter visitors can also experience 
the city’s Halloween celebrations throughout 
October as well as the Hong Kong Interna-
tional Races that take place in December. The 
cooler months are also ideal for exploring 
Hong Kong’s green side with guided hikes 
and walks offered during Great Outdoors 
Hong Kong.
Hong Kong’s winter celebrations end in style 
with spectacular New Year’s Eve fireworks 
display over Victoria Harbour.

Air New Zealand’s “Romance Class” takes off in China
Air New Zealand has unveiled a brand new 
online safety video to tie in with its romance-
themed marketing campaign in China.
The “Romance Class” campaign, which was 
launched last month, highlights New Zealand 
as an idyllic destination for couples and 
follows on from the airline’s recent 
partnership with popular Chinese reality 
dating show “You are the one” and the 
Queenstown wedding of actress Yao Chen 
last year.
The safety video, made purely for online, 
stars influential Chinese social media 
personalities Molly Wang and Solo Zhuang 
who together have more than half a million 
fans on Weibo, China’s leading social media 
website.
Air New Zealand Deputy CEO and Acting 

Chief Sales Officer Norm Thompson says 
many couples in the China market budget 
to spend large when it comes to romantic 
getaways.
“China is a market full of romantics who 
meticulously plan and save for destination 
weddings and honeymoons in awe-inspiring 
surroundings like those in New Zealand.  It’s 
a premium segment and one we are working 
hard to tap into.”
In addition to the safety video, the airline is 
offering special fares, value added ground 
offers and an exclusive romance themed 
in-flight amenity kit for couples.
The new safety video with English subtitles 
can be viewed exclusively online here at Air 
New Zealand’s YouTube channel.

THE AMERICAS
Who doesn’t love polar bears? 
Book your clients on Adventure World’s 
once-in-a-lifetime polar experience.  They’ll 
visit Churchill, Manitoba – also known as the 
‘Polar Bear Capital’. Here, large numbers of 
polar bears congregate every year, waiting for 
ice to form over Hudson Bay.
On this 6-day journey, travellers can lock eyes 
with these Lords of the Arctic from the safety 
of a Tundra Buggy®, and be mesmerized by 

the dance of the northern lights. 
Priced from $7125pp, your clients will get a 
well-rounded itinerary to ensure they make 
the most of this unique destination, including 
pre- and post-tour hotel accommodation in 
Winnipeg.
For more information and for terms and 
conditions click here, and call Adventure 
World on 0508 496 753.

Larry’s airline wants Aloha brand
The Honolulu Star-Advertiser reports that 
Island Air, the Hawaii interisland airline 
bought by billionaire Larry Ellison earlier 
this year, is in discussions with a company 
owned by fellow billionaire Ron Burkle over 
purchasing the defunct Aloha Airlines name.
Mesa Air Group had sought to acquire the 

Aloha Airlines name for its go! interisland 
airline in U.S. Bankruptcy Court in DEC08, 
after the privately held airline had gone out 
of business, but the bankruptcy judge ruled 
at the time that the airline’s majority owner 
could not put the rights for Aloha’s 
intellectual property out to bid.

http://www.discoverhongkong.com/au/see-do/events-festivals/highlight-events/wine-dine-month.jsp
http://www.discoverhongkong.com/au/see-do/events-festivals/highlight-events/winter-fest.jsp
http://www.discoverhongkong.com/au/see-do/events-festivals/highlight-events/great-outdoors.jsp
http://www.discoverhongkong.com/au/see-do/events-festivals/highlight-events/great-outdoors.jsp
http://www.youtube.com/watch?v=DdQYdCuF7HQ
http://www.adventureworld.co.nz/tours-and-destinations/north-america/canada/canada/tours/polar-bears-small-group-tour/
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Ecuador’s Sacha Lodge - report
World Journeys Director Chris Lyons is 
currently escorting the operator’s “Grand 
South America” small group journey, and 
reports back from Ecuador:
“So on to Quito – a city I really love – the 
best preserved capital city ‘old town’ in all of 
the Americas. Really beautiful old churches 
and Spanish colonial buildings and of course 
the city is situated right on the equator – 
albeit at 2800 metres.
“From there it was to a real ‘frontier town’ 

group is split into smaller groups of only 6 
people with each group getting their own 
native guide and English speaking guide. 
“The native guides, born and raised in the 
area, are incredible. They can spot all manner
of creatures in the jungle and are fantastic 
mimickers of bird calls. The birds are amazing, 
toucans, macaws and many other smaller and 
colourful birds and parrots and lots of monkeys. 
Most common are the squirrel monkeys that 
rip and tear through the canopy and are most 

called Coca in 
the Amazon 
Jungle, only 35 
minutes flight 
over the Andes 
from Quito. Here 
on the banks of 
the Rio Napo, 
one of the two 
major tributaries 
of the Amazon 
River, the town is 
(sadly) becoming
an important staging point for a major oil 
industry in Ecuadorian Amazonia. 
“From Coca you travel two hours down the 
broad river to Sacha Lodge.  I have been to 
Sacha Lodge before a number of times now 
and love it. From the main river you walk 
3km along board walks to a black water lake 
(so coloured because of all the tannins in the 
water from the vegetation – perfect because 
of their acidity to keep the mozzie population
at bay). You get into dugouts and paddle 
across the lake to the lodge. 
“We spent 3 nights there with all manner of 
activities; they have many jungle trails (and 
it is serious Amazon Jungle – we even saw 
a tapir disappearing into the jungle) and the 

entertaining. 
Weirdest are the 
howler monkeys 
and the males 
call can travel 
for several kilo-
metres across 
the forest and 
sound like an 
oncoming storm. 
“One of the best 
things to do is 
the night walk 

when the forest transforms to moths, stick 
insects, many different kinds of tree frogs 
(mostly small but very cute) and of course 
some impressive tarantulas that are about the 
size of your hand. We also went upriver early 
one morning to a parrot clay ‘lick’ where 
hundreds of parrots come each morning to eat 
clay of the banks of the river to aid with 
digestion in their gut. What a racket. The 
group loved Sacha.”
 A 4-day stay at Sacha Lodge is priced from 
$1290pp share twin, including return flights 
from Quito to Coca, all meals, transfers and 
transport, and excursions with 
specialist guides.  Contact World Journeys 
0800 117311 or info@worldjourneys.co.nz

Three Las Vegas restaurants 
earn Wine Spectator Awards 
Caesar’s Entertainment reports that Restaurant
Guy Savoy (right) and Old Homestead at 
Caesars Palace and Gordon Ramsay Steak 
at Paris Las Vegas have been honoured in 
Wine Spectator’s 2013 Restaurant Wine List 
Awards. Restaurant Guy Savoy has 
successfully renewed its coveted Grand 
Award, Old Homestead earns the Award of 
Excellence for the second time and Gordon 
Ramsay Steak is proud to be a new recipient 
of the Best of Award of Excellence. 
The Grand Award winners, representing the 
program’s top echelon, typically offer 1,500 
or more selections and feature a serious 
breadth of top producers, outstanding depth 
in mature vintages, large-format bottles, 
superior organization, presentation and wine 
service. Best of Award of Excellence winners 
carry over 400 selections with superior 
presentation and a broad selection. 

Restaurants that win the Award of Excellence 
offer wine lists with at least 100 selections 
from quality producers and match the menu 
in price, style and theme. 
Six-time winner of the Grand Award, 
Restaurant Guy Savoy at Caesars Palace 
offers gourmet dining from French Chef Guy 
Savoy in his only U.S. dining establishment. 
The two Michelin star and Forbes 5-star 
restaurant features prix-fixe menus and a la 
carte options including signature dishes.

&Beyond’s Best
World Journeys reports that both &Beyond 
Kichwa Tembo Tented Camp and &Beyond 
Ngorongoro Crater Lodge have 
been listed among the Top 10 
Lodges and Resorts in Africa and 
the Middle East in the Travel + 
Leisure World’s Best Awards 2013. 
&Beyond Kichwa Tembo moved 
up an impressive four places to #5, 
while &Beyond Ngorongoro Crater 
Lodge climbed two spots to #10. 
&Beyond Kichwa was also 
identified as a Hall of Fame lodge 
for consistently being ranked in 

this global list of the very best in travel.  Call 
0800 117311 for expert African safari quotes. 

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=158&packageName=Ecuador%27s-Amazon
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Fire at Nairobi Airport
World Journeys advises that a huge fire partly 
gutted the main international arrivals terminal
at Jomo Kenyatta (Nairobi) International 
Airport on Wednesday, closing the airport.  
Kenya Airports Authority says all arriving 
and departing flights were diverted or 
re-routed and World Journeys is being 
constantly updated by its suppliers and 
airlines.  Any bookings that have been 
impacted, and any agents with clients 
currently in Kenya or scheduled to arrive in 
the near future, will be contacted. 
Agents are asked to check with the airlines 
concerned regarding their change policies
and liaise with World Journeys of any 
changes to their clients’ arrivals.
According to Travelmole, Kenya’s transport 
secretary Kamau said he did not know when 
the airport, the busiest in East Africa, would 
re-open.
He said airlines that wanted to take off 
without passengers were allowed to do so.
Kenya Airways said it was diverting some 
flights to Mombasa and that transit passengers
were being taken to hotels.
Airport authorities reportedly plan to convert 
part of the domestic section of the terminal to 
a temporary facility for international passenger

flights. 
South African Airways has put a recovery 
plan in place to minimise the impact of the 
inconvenience to its customers. This will be 
activated as soon as advice has been received 
that the airport has resumed its operations. 
SAA advises passengers wishing to cancel 
or reschedule their flights to take note of the 
following conditions:
All customers with SAA tickets affected by 
the Nairobi flight cancellations will be 
offered the following assistance either via 
our call centres, ticket offices or through their 
travel agent:
• Rebooking on the next available  
 flight (same cabin/booking class) is  
 subject to space;
• All date and flight change fees will  
 be waived;
• This will apply to SAA tickets only  
 and not on any other airline tickets;
• The offer must be taken up and   
 tickets re-issued through an SAA 
 office by 12AUG13;
• If moving travel to a later date, all  
 travel must commence on/before  
 21AUG13.

Fly around East Africa
World Journeys has a new deal on &Beyond 
Fly-In Safaris in East Africa, with savings of 
up to $935pp on selected dates.  Clients can 
create their ideal 7-night itinerary, picking 
and choosing from a selection of exceptional 
lodges and camps in the Masai Mara and 
Serengeti, with pricing starting from $7,380 
pp in OCT, and from $5,083 pp in NOV.  
Prices include all meals, 7 night’s accommo-

dation, daily safari activities, all inter-camp 
flights, road transfers, and one regional flight 
between Kenya and Tanzania.  National Park 
fees are additional, and will vary according to 
the properties selected.  
For an editable flyer, or for further details of 
terms and conditions contact World Journeys 
0800 117311 or info@worldjourneys.co.nz

Serengeti on horseback 
Equestrian enthusiasts can now experience 
the great wildebeest migration of East Africa 
on horseback with Singita.  Tailored to 
guests’ needs and skill level, and usually 
lasting several hours, the horse riders not 
only see the herds of plains game, but often 
spot giraffe, eland, buffalo, zebra and 
elephant.  Moving on horseback allows riders 
to penetrate herds of zebra and giraffe, 
travelling among them as if part of the group. 
Guests can combine Singita Explore Mobile 
Tented Camp with a stay at one of Singita’s 

permanent lodges, Sasakwa or Faru Faru, to 
gain the ultimate Serengeti horseback 
experience in Tanzania. Singita Explore is the 
perfect base for days of remote exploration 
and a truly immersive bush adventure, while 
the luxury of Sasakwa and Faru Faru offer 
the heights of style and relaxation.  Guests 
can do day rides from Sasakwa, or horseback 
safaris several days long.  
Contact World Journeys for more info or 
quotes on 0800 117311 or email
info@worldjourneys.co.nz 

EUROPE
Free Wi-Fi from Accor UK
Accor is to offer free Wi-Fi (speed 512k per 
second) at the vast majority of its UK hotels,
although guests will have to pay £3 for 24 
hours access for a premium high-speed 
internet service.
The French hotel company has completed 

the roll-out of free basic Wi-Fi at 194 of its 
properties in the UK and Ireland across Ibis, 
Mercure, Novotel, Pullman and M Gallery 
hotels. It will not, however, be available at 
its three Formule 1 hotels in the UK. Accor’s 
Sofitel properties already offer free Wi-Fi.

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=6000399&packageName=Fly-me-around-East-Africa-
www.worldjourneys.co.nz/downloads/Fly_Around_East_Africa.pdf
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2013-2014 CroisiEurope & CroisiVoyages River & Coastal Cruises 

Cruise Moscow to St Petersburg – unbeatable value 
The Innovative Travel Company, in conjunction with 
Russian Travel Centre, has launched the 2014 Russian 
Cruises program featuring the popular Moscow to St 
Petersburg cruise. One of the best ways to see the 
country, the superior tourist standard cruise is priced 
at an unbeatable A$1676pp twin for 8 days or from 
A$2106pp twin for 12 days (v.v. routing is also available).  
The itinerary takes in all the key sights in both Moscow 
and St Petersburg plus visits to spectacular Golden Ring 
towns and places of interest, while on its leisurely cruise 
along the rivers between the two cities.  
Cabins are all outside, air-conditioned with private 
facilities, and all meals, including Captain’s welcome 
and farewell dinners are included, as is sightseeing with 
English speaking guide; on board entertainment, Russian 
language lessons, lectures and port charges.  
View the brochure on-line at www.innovative-travel.com 
and FREEPHONE 0508 100111 for reservations and 
enquiries.

Etihad to expand Australian ops
Etihad Airways has outlined a range of major 
changes to its Australian operations, including
new aircraft, new routes, additional flights 
and new airport facilities. 
The airline’s President and CEO, James 
Hogan, says Australia is a key and long-term 
market for the airline and one for which there 
are exciting growth plans.
Mr Hogan said the airline’s future steps for 
Australia included:
> Airbus A380 aircraft from Sydney and 
Melbourne to Abu Dhabi
> Construction of premium lounges at 
Sydney and Melbourne Airports from 2014
> Additional flights from Melbourne and 

Brisbane to Abu Dhabi
> Commencement of nonstop flights between 
Perth and Abu Dhabi
He also reaffirmed that Etihad Airways was 
already moving to increase its equity in 
Virgin Australia, following recent approval 
by the Foreign Investment Review Board to 
increase from a 10% shareholding to 19.9%.
“The Virgin Australia partnership enables us 
to connect with 45 destinations in Australia, 
New Zealand and South-East Asia, while we 
reciprocate by providing connections via our 
Abu Dhabi hub to a wide range of 
destinations in Europe, UK, Ireland and 
Africa,” said Mr Hogan.

Air New Zealand launches mobile booking service
Air New Zealand customers can now book 
domestic tickets on the fly, straight from their 
smartphone’s web browser or via the airline’s 
mobile travel app - mPass.
Developed in-house, the new app will enable 
customers to book their domestic flights 
quickly and easily from their mobile phone.
Customers are able to further speed up the 
booking process by saving their credit card 
details to their online profile in order to use 
the new Express Checkout.  Flights can also 
be purchased with Air New Zealand Airpoints 
Dollars™.
Air New Zealand’s mPass app has proven 
popular since its launch in 2009.  As well as 
book domestic flights, the app acts as an 
electronic boarding pass and allows 
customers to receive up to date flight 

information in real time, manage existing 
bookings, check their Airpoints Dollars™ 
account balance and look up airport maps and 
travel information.
The mPass application is free of charge and 
available to download onto iPhone or 
Android phones via the relevant app store by 
searching for ‘mPass’.

http://www.cxagents.com
http://en.calameo.com/read/0006487860eec1823a2b8  
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Emirates Executive private jet service
Emirates has announced the launch of its 
luxury private jet service which can now be 
booked on www.emirates-executive.com. 
Customers seeking unsurpassed luxury in 
travel can book a tailor-made experience on 
the Emirates Executive Airbus 319 aircraft, 
configured for up to 19 passengers, with 
private suites and a large multi-functional 
lounge area. 
This is a wide dining and executive lounge 
at the front of the aircraft designed to seat up 
to 12 passengers, combining a work area and 
a rest zone with two large sofas surrounding 
four mechanically-activated tables and two 
42” HD LCD screens. The second distinct 
area comprises 10 Private Suites each 
featuring a fully lie flat seat and a 32” HD 

LCD screen.  
The suites are complemented by a Shower 
Spa, equipped with a full-height shower, floor 
heating system and marble accents.
Customers can enjoy a variety of multi-
course meal options and can relax with 
Emirates’ award winning ice system with up 
to 1,500 channels of on-demand entertainment, 
as well as a live TV, video conferencing 
facilities and high-speed internet and mobile 
phone connectivity.
The personalised service for customers 
includes booking an aircraft at short notice 
and a premium chauffeur drive service. The 
A319 aircraft is supported by a dedicated 
team of highly trained and experienced 
inflight crew and ground staff.

Love in the air for Kiwi couple
An Auckland-based same-sex couple with three children 
will make history when they exchange vows in New 
Zealand skies, when the Marriage Amendment Act 
comes into effect on 19AUG.
Lynley Bendall and Ally Wanikau were chosen from 
video and written entries submitted from around New 
Zealand. They will be married onboard a special Air 
New Zealand flight from Queenstown to Auckland with 
family and friends present, together with special guest 
Jesse Tyler Fergusson, from award winning US TV series 
Modern Family.
In line with tradition the couple won’t reveal too many 
details ahead of the big day except that the children will 
play a significant role and are currently in discussions 
over what colour they should wear.  
Air New Zealand also has some surprises in store for the 
couple and their guests for the onboard ceremony and 
following reception before they jet off to Palm Springs, 
California for their honeymoon.  
To view Lynley and Ally’s video submission, click here. 

Sabre outage impacts worldwide
The 90-minute outage of the Sabre global reservation system on Tuesday saw 
hundreds of airlines revert to last century methods to handle their business. The 
glitch impacted on around 100 airports worldwide and hit American Airlines, Jet 
Blue and United Airlines in the US, and many other carriers elsewhere. British 
Airways delayed flights at Johannesburg airport and Alaska Airlines delayed about 
50 flights.
Virgin Australia, which installed Sabre in January after huge issues with Navitaire, 
had to register passengers manually. Thousands of frustrated passengers were 
banked up in queues at Sydney airport and the airline had to undertake 30 “strategic
cancellations” to help put a dent in a major flight backlog.
Sabre said the outage was caused by “an issue with a change associated with a 
storage refresh in one of our core systems.”
Compensation for such breakdowns is reportedly covered in Sabre’s contracts with 
client airlines.

Air New Zealand appoints 
new GM Japan
Air New Zealand has appointed Scott Carr to 
the position of General Manager Japan.
Mr Carr has more than 20 years experience 
at Air New Zealand having joined subsidiary 
Mount Cook Airline in 1989.  Since then he 
has held a number of senior leadership roles 
at Air New Zealand including General 
Manager UK/Europe and most recently 
General Manager New Zealand.

The European Commission has approved the proposed merger of the 
companies that own US Airways and American Airlines. The European 
Union’s executive body agreed to approve the intended merger after 
executives of the combined carrier agreed to give up one daily takeoff 
and landing slot between London Heathrow Airport and Philadelphia 
International Airport, the commission said.

Russia’s Aeroflot has for the first time 
in the history of Russian aviation made 
it into the top five airline holdings in 
Europe and the top 25 in the world by 
the amount of revenue, according to 
the Airline Business magazine.

http://www.lufthansaexperts.com
http://www.youtube.com/watch?v=dSYeCtamvJk&feature=youtu.be
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Qantas 75 years of flying SYD-SIN
Qantas last Sunday marked the 75th anniversary of its first Singapore services 
from Sydney. The first Qantas Short Empire flying boat took off from Sydney’s 
first international airport at Rose Bay on 4 August 1938 and landed in Singapore’s 
Kallang Airport three days later.
The journey involved overnight stops in Townsville, Darwin and Surabaya, and 
each flight offered up to 15 passengers saloon-style comfort.  The Short Empire 
flying boat service had replaced the original Qantas Empire Airways DH86 
landplane service from Darwin to Singapore, which had begun in February 1935.
Qantas International CFO Narendra Kumar said: “The milestone comes in a year 
where Qantas has revitalised its services to Singapore, increasing capacity by 40% 
and opening a new multi-million dollar premium Qantas Lounge at Changi Airport.
“Our services are no longer geared around flying to Singapore as a waypoint to 
Europe, but rather as a key destination in its own right. Our new Asia schedule 
promotes Singapore as a key hub, with better frequency and more connections.”

The new Qantas lounge at Singapore 
Changi, with a host of high-end features 
including a Neil Perry Rockpool menu, 
hawker centre-inspired open grill 
station, a cocktail bar plus a valet
service for top-tier frequent flyers.
Indesignlive.com reports that it is the 
first of its kind anywhere in the world 
for Qantas, combining all the different 
customer tiers in one space.
It offers a reception area, a bar, TV 
lounge areas, retreat areas, a show 
cooking area (to capture the 
atmosphere of Singapore’s hawker 
centre), a communal dining space and 
a buffet, and all the different zones 
can be accessed via paved streets.

CRUISE NEWS
CroisiEurope River & Coastal Cruises 
2013-14 plus Earlybirds 
The Innovative Travel Company has launched its 2013-14 
GSA cruise brochure with CroisiEurope River & Coastal 
Cruises, now online at www.innovative-travel.com.  
French family-owned for 38 years, CroisiEurope has added a 
new range of canal and barge cruises in France.  They include 
a 7-day ‘Discover the France of Yesterday’ ex Strasbourg on 
MS Madeline, priced from $2932pp twin and a 7-day ‘Cruise 
Saone-et-Loire to the Cote d’ Or’ ex Saint-Leger-sur-Dheune-
Santenay onboard MS Jeanine priced from $3360pp twin.  
The barges, refurbished in 2013, cater to 24 guests in 12 cabins.  
Prices include all meals, drinks with lunch and dinner, port 
taxes, sightseeing and entrance fees.  
The selection of France cruises ply the Seine, Bordeaux region 
and the Rhone & Saone.  European river cruises include the 
much requested Amsterdam to Budapest itinerary, plus cruises 
on rivers in Spain & Portugal, the Po River in Italy and others.  
“The ‘Venice, the Lagoon & the Po Delta’ cruise is extremely 
popular with anyone who loves art, history and the wonderful 
traditions of life in Italy,” says Innovative’s Robyn Galloway. 
“Priced from only $1559pp twin, the 6-day cruise provides 
clients with unbeatable value for money, when also including 
sightseeing, all meals plus your G&T! 
“Yes, drinks are complimentary on an open bar basis, exclud-
ing Champagne and drinks on the premium list,” she adds. 
The CroisiEurope Christmas markets cruises are also great 
value for money, priced from $620pp twin ex Strasbourg. 
Mekong River cruises added last season attracted high demand 
and offer hard to beat value, priced from $3050pp twin for 11 
days ex Ho Chi Mihn City to Seim Reap.  
The CroisiEurope first class Croatian coastline cruise on MS 
La Belle de L’Adriatique is also extremely popular and early 
booking is essential on this one, priced from $2869pp twin for 
8 days.  Early Booking Offers have been released in line with 
the new brochure with savings of up to $1200 per couple when 
booking and paying by 27SEP13.  
FREEPHONE 0508 100111 or info@innovative-travel.com 
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STILL GREAT 
VALUE

Book before 30 September, 2013  
to save $1,000* per couple on  

all 2014 river cruises.

CLICK HERE

*Conditions: Discounts are per couple, listed in Australian 
dollars, twin share including port charges. Limited single 
pricing available; call for details. Valid on 2014 sailings only. 
Must book by 30 September, 2013. Offer is combinable 
with Past Passenger Discount. Conditions apply; visit  
www.vikingrivercruises.com.au. ^Conditions apply.  
Visit www.vikingrivercruises.com.au/995air-europe.aspx

Extended 

$995^  
AIR OFFER

I feel a caption competition coming on, Mark!

Peter McCormack Gavin Smith Mark Kinchley

An evening on Auckland Harbour
Auckland turned on a fine, mild evening to impress the big team from 
Royal Caribbean Cruises and Celebrity Cruises that flew in from all over 
Australia for their sales and marketing meeting and to host, along with 
the New Zealand team, a big trade event aboard the Floating Pavilion.
Bedecked with a glittering chandelier and branded with a big white 
Celebrity cross in draped fabric, the venue rocked gently as some 275 
travel agents mixed and mingled, while Travel Careers & Training 
Auckland students clad in officers’ uniforms added to the shipboard 
flavour.
An array of food stations served cuisine befitting the Royal Caribbean 
and Celebrity restaurants they variously represented, and the bar handled 
the steady demand from an impressed crowd, who got to pose for selfies 
with Dreamworks character Puss in Boots, cram the photobooths with 
hilarious results, and submit to celebrity red carpet YouTube interviews.
Two lucky agents won lucky draw door prizes of a three-night cruise – 
Moira Walker of HoT Howick, and Melanie Josephs of Infinity Holidays.
Before the live music cranked up, there was an update from Royal 
Caribbean’s national sales manager Australia, Peter McCormack, and 
Mark Kinchley, NZ sales manager, gave sales pitches on the upcoming 
cruise sales opportunities from having three Royal Caribbean ships and 
one Celebrity ship in local waters. Gavin Smith, RCI managing director 
Australasia, used the opportunity to praise Auckland for developing a 
second cruise berth with its Shed 10 development and also said that RCI 
was working to see Lyttelton back in operation while at the same time 
thanking the people of Akaroa for their warm welcome in trying times.

Affinity Cruises roadshow
Affinity Cruises Captain Brian Appleby will be in the North 
Island in September fronting free presentations on the Kiwi 
owned and operated New Zealand cruise program. He is 
encouraging agents to bring their clients along to learn all 
about Affinity’s cruises in the Marlborough Sounds, Stewart 
Island and Fiordland.
Click here for details of dates, venues and times and RSVP 
by calling 0800 862 334 or email sales@affinitycruises.co.nz

http://www.vikingrivercruises.com.au/promotions.aspx
http://www.travelmemo.co.nz/voucher.php?voucher_id=1334
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to the launch of  
Royal Caribbean and 

Celebrity Cruises  
2014-2015 product

You’re invited

Click here to view event details

Who is Un-Cruise?
Our latest Member Line is Seattle based 
Un-Cruise Adventures. Unconventional & 
Uncompromising is how Un-Cruise perceives 
the delivery of their product.
Why “Un-Cruise” – it’s pretty simple really. 
When you have a niche that is very different 
to what is traditional, you need to be able to 
get this message out loud and clear.
“Once you step on board, you’ll understand 
immediately. It’s the casual nature. It’s nature 
itself. It’s the rare encounter. It’s the attentive
service, the fellowship, the extraordinary 
sense of place. It’s all these things and so 
much more. Built on a reputation of quality 
and experience, each Un-Cruise Adventure 
features flexible voyages designed to satisfy 
your adventurous nature”.
Creating an unbeatable balance between 
exploration and relaxation in inspiring places 
is what Un-Cruise does best. Whether you’re 
travelling solo, with a companion, as a family 
or with a group sharing a common interest, 
Un-Cruise Adventures deliver encounters that 
strive to uncover hidden worlds and provide 
guests with an in-depth learning experience. 
The small vessels operated by Un-Cruise 
ensure unparalleled access to wilderness 
areas ideal for viewing wildlife, exploration by 
skiff (kayak), active adventure, and relaxation. 
Add to this the relationships that are also 
developed in local communities and your 
clients now have the ultimate active, close-up 
cultural experience 
that many travellers 
can only dream of 
encountering.

Great value solo traveller deals for cruising
Europe cruising specialists Beyond Travel have introduced a range of great 
value solo traveller deals on a selection of first class European river cruises 
offering extremely low single supplements, mega yacht cruises with 25% off 
the single supplement and small ship cruising with bonus travel credits.
An eight-day Classical Rhine River cruise from Amsterdam to Basel is priced 
from NZ$2,320 with a single supplement from only $305 – instead of the 
usual 50 to 100% loading on the twin share price, potentially saving solo 
travellers thousands of dollars compared to similar products.
A longer cruise itinerary such as the 15-day Beautiful Blue Danube, a round-
trip from Passau, starts from $6,225 with single supplements from just $650. 
Bonus solo traveller 
credits are available 
on all river cruises 
deposited by 30OCT, 
these bonus travel 
credits to use on any 
additional Beyond 
Travel product.
The eight-day mega 
yacht cruise itin-
eraries start from 
$2895pp with 25% 
off the regular single 
supplement when 
booked and paid for by 30JAN14.
For other solo traveller offers contact Beyond Travel on 0800-550 065 or 
email info@beyondtravel.com.au 

http://www.royalcaribbeaninternational.com.au/rcfilelibrary/files/NZ_Product_Launch_Invite.pdf 
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Oceania to revamp three ships
Oceania Cruises has announced that Regatta, 
Insignia and Nautica, its trio of R-Class ships, 
will undergo a significant transformation 
starting early next year in the largest 
refurbishment program in the company’s 
history.
The ships will receive a US$50 million 
upgrade in a six-week timeframe that 
includes the refurbishment of suites, state-
rooms and select public rooms, some in the 
colours and décor-style found on the line’s 
newest ships - Marina and Riviera.
The ships’ top accommodations, the Owner’s 
and Vista suites, will receive new bathrooms 
including the addition of oversized showers 

and new vanities. Original artwork will be 
commissioned for all suites and staterooms.
The ships will also get the popular Baristas 
coffee bar found on its newest ships. 
Oceania will completely enclose the ships’ 
only indoor smoking area, located in 
Horizons, with glass and install a state-of-
the-art air filtration system.
The Grand Dining Room and Toscana Italian 
restaurant will both be expanded, with more 
tables for two. 
The dry docks are scheduled from 24APR-
06JUN14 with Insignia and Nautica being 
refurbished in Marseilles and Regatta in 
Vancouver.

New chair for Cruise New Zealand
Graeme Marshall from Port of Tauranga has 
been named the new chairman of Cruise New 
Zealand, replacing Capt. Craig Harris, who 
has stood down from the role after a near 20-
year stint.
Harris, who founded the association in 1994, 
was made a Life Member of CNZ in 2009 
and was made a Member of the New Zealand 
Order of Merit (MNZM) for services to the 
cruise industry in June. 

Seatrade Insider reports that Harris, who runs 
ISS-McKay, was elected to the incoming
2013-14 management committee, joining 
deputy chairman Kevin O’Sullivan (Environ-
ment Southland), Caroline Blanchfield 
(Christchurch & Canterbury Tourism), Jason 
Hill (ATEED), Geraldine Hutchison (Air 
New Zealand), Leigh Robins (Ports of 
Auckland) and Debbie Summers (IDNZ).

Jet Park Club launched
Jet Park Airport Hotel & Conference Centre 
at Auckland Airport has announced its new 
‘Jet Park Club’ loyalty rewards programme 
for valued clients. 
The Benefits:
>>  10% Back to You - on total spend (spend  
       $100, get $10 Reward Dollars).
>>  First to Know - about specials and 
       promotions.

>>  Exclusive Offers - just for Jet Park Club  
       members.
>>  Regular Updates - regular news and        
       points balance updates.
>>  One of Us – members are part of the  
       hotel’s family.
>>  Simple - No cards, no programme       
       charges and easy redemption.
More info: click here.

HOSPITALITY

INDUSTRY
Flight Centre Travel Expo 2013
Flight Centre’s Travel Expo 2013 is on this 
Sunday at Auckland’s ASB Showgrounds, 
Greenlane.   Flight Centre says it has worked 
with leading airlines, tour operators, cruise 

lines, wholesalers and tourism boards to 
bring the latest travel options together, all 
under one roof.

Luxperience sold out
The 2nd annual Luxperience, which will take 
place in Sydney’s Overseas Passenger 
Terminal 01-04SEP, has sold out, with over 
160 exhibitors. The space sold is up by over 
50% on the inaugural Luxperience last 
September.
Luxperience has grown rapidly by adding 
more international products and buyers to the 
B2B luxury travel business exchange which 
features high-end travel products. 
Up to 26,000 buyer-seller meetings will take 
place during the event. Quality buyers from 
North and South America, Asia, Middle
East and Europe have been added to this 
year’s event. New direct air links with South 
America have attracted buyers and sellers
that weren’t present last year. An added 
focus on MICE and incentive travel has also 

boosted exhibitor demand. 
Increased global reach has attracted high 
profile partners. For example, Tourism 
Australia watched the first Luxperience from 
the sidelines last year. This year it is an 
official supporter along with Virgin Australia, 
Tourism New Zealand, Air New Zealand, 
The Star, City of Sydney, Team Event, and 
Restaurant Associates. 
Apart from a diverse range of products from 
Australia, Asia, New Zealand and the Pacific, 
buyers will also meet with suppliers from 
emerging destinations such as Bhutan, Papua 
New Guinea, Peru, Patagonia, Chile and the 
Philippines. Expedition cruising in 
Australasia and South America will be a 
notable addition this year. 
www.luxperience.com.au.
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PEARL’S PEARLER
It’s often easier to be critical 

rather than correct
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