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Inbound travel spend 
to New Zealand set to soar

A new global tourism study shows travel spend per person to 
New Zealand looks set to increase by more than 50% despite 
findings also pointing to arrivals remaining stable. Visa’s latest 
Global Travel Intentions Study shows visitors to New Zealand 
reported travel budgets of an average $3,271 per visit, however 
this is likely to increase significantly, with potential visitors 
indicating they plan to spend on average $4,948 on their next trip 
– well above the global average of what travellers intend to spend 
of $3,091 per trip. 
Ross Jackson, Visa Head of Cross Border for Asia Pacific, 
Central Europe, Middle East and Africa – in New Zealand to 
release the survey findings – says New Zealand’s growth 
opportunities both in spend and arrivals are likely to come from 
the world’s fastest growing economies.
“The world is looking to China and other high growth markets
and New Zealand is no different.  Two per cent of people 
surveyed in China said they were most likely to travel to New 
Zealand in the next year, although 11% of Chinese travellers 
indicated Australia would be their next holiday destination. 
“In order to grow arrival numbers, New Zealand must continue 
to build on its marketing efforts. New Zealand as a destination 
is competing with near and far markets for tourists from growth 
markets. So it is important to ensure tourism connections and 
products are attuned to key insights and changing demographics 
of current and future source markets,” says Jackson.
The majority of tourists to New Zealand in 2012 came from Asia 
Pacific, with Australia remaining the largest source of arrivals 
making up 56% of inbound visitors.                     ... Cont p2
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Inbound travel spend to 
New Zealand set to soar
... Cont from p1
Caroline Ada, Visa Country 
Manager New Zealand and 
South Pacific, says although 
the results of the Visa 
Global Travel Intention 
study indicate that arrivals 
to New Zealand will be 
consistent with previous 
years there is an 
opportunity to focus on the 
bigger spenders, particularly 
female travellers. 
“There’s an opportunity for 
New Zealand to look at how 
we market the destination to 
women as more women are 
travelling to New Zealand 
than men. Plus they stay 
longer and spend more than 
men. On average female 
visitors to New Zealand stay 
for 16 nights compared to 
just ten for males and spend 
$500 more,” says Ada. 
When it comes to deciding
where to holiday next, 
picturesque landscapes and 
great weather are key 
drivers with future visitors 
claiming scenery (47 per 
cent) and weather (37 per 
cent) are the biggest pull 
factors, even more than the 
friends and family they want 
to visit (30 per cent).

Three of the world’s friendliest cities are here
Queenstown, Christchurch and Auckland 
have made it to a list of 20 of the world’s 
friendliest cities recently released by Conde 
Nast Traveler. 
The list of the Friendliest and Unfriendliest 
Cities In The World is a part of an annual 
Readers’ Choice survey where over 46,000 
readers voted on everything from cities and 
islands to airlines and cruises. 
Queenstown comes in at No 4 with a 
readers’ rating of 91.8.  Conde Nast readers 
said the “tranquil and peaceful town” boasts 
an “excellent outdoor vibe” paired with 
“down-to-earth, nice people.” 
“The city itself is breathtaking, and it has so 
many areas that are close by for scenery and 
adventure sports.” 
This “all-seasons jewel” is “clean and 
inviting”, delivering “mountains, lakes and 
vineyards” that are “a feast for the eyes and 
the palate”. 
Readers thought Queenstown could get by 
on its “picturesque looks alone”, but that it 
“goes above and beyond with its hospitality”. 
 At No 11 with a readers’ rating of 88.4 is 
Christchurch. 
According to readers, “even though locals 
are still cleaning up from the earthquake 
that caused the city major damage in 2011, 
Christchurch continues to fight on and keep a 
good spirit.” 
“Upbeat Kiwi attitude is also evident in the 
way that natives of the quaint town treat 
newcomers. The friendliness to visitors is 

humbling.” 
“Despite setbacks, the strong in character city 
has worked to maintain its great amenities, 
kid-friendly parks, and old English charm.” 
One reader went on to say, “the resilience of 
the people of Christchurch is an inspiration.” 
Auckland came in at No 16 with a readers’ 
rating of 87.9, tied with Savannah, Georgia in 
the US. 
According to readers, “Perched on the edge 
of a beautiful harbor, Auckland is a pretty, 
lively city that is also dependably clean and 
friendly.” 
“The people are happy and helpful to 
visitors.” 
Travellers loved Auckland’s “lovely water-
front, amazing restaurants, and outstanding 
National Museum.” 
But it’s the warm hospitality that won readers 
over. “I fell in love with the people, the city, 
and the country and will return someday.” 
Florianopolis, Brazil, ranked as the friendliest 
city with a high score of 95.8 out of 100. 
Newark in the US took the number one spot 
as the world’s most unfriendly city. It 
received an abysmal score of just 13.4 out of 
100 for its friendliness. 
Many readers said that the only reason to 
go to Newark is for its “cheaper/less busy 
airport” and that there are “a lot of rude 
people there.’’   Islamabad, Pakistan, took the 
number two spot with a score of 17.9. 
The full list can be seen here.

ZQN CHC AKL

No SkyCity deal for Queenstown yet
A “lively” Q&A session on the proposed convention centre 
for Queenstown was held last week, attended by a reported 
130 business people and councillors.
Mountain Scene reports that Queenstown mayor Vanessa 
van Uden stressed no deal has been done with SkyCity and 
that any casino on the site of the convention centre would 
require a change in legislation.
Organised by Queenstown Chamber of Commerce, its 
panel consisted of the mayor, council boss Adam Feeley, 
Roger Wigglesworth, director of tourism at the Ministry of 
Economic Development, and John Shellekens of 
consultants CBRE, which prepared an overview report.
Those at the meeting were told that the Lakeview site was 
the only feasible site for the development.
A consortium including Ngai Tahu Property, Morrison & 
Co and casino operator SkyCity Entertainment Group has 
been named preferred developer and operator.
SkyCity chief executive Nigel Morrison, in a statement, 
said: “We remain keen to explore opportunities both with 
the council as it finalises its sites and plans and with the 
developers and financial partners who will underwrite the 
development.
“Queenstown offers a very attractive destination for our 
high-end VIP clientele, particularly from China and Asia, 
and that is why we have continued to invest in our business 
here. TravelMemo   20130806   06AUG13    Page 2
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New Zealand’s biggest cruise season yet
With well over 200,000 passengers and a 
contribution of just over $310 million to our 
economy, the 2012-2013 cruise season was 
New Zealand’s biggest yet. 
This represents growth in passenger arrivals 
of 21.6% and a growth of 7.3% in economic 
contribution compared to the 2011-12 season, 
Cruise New Zealand says. 
“It’s especially encouraging to see an increase 
in the number of American cruise passengers,” 
Cruise New Zealand Chairperson Captain 
Craig Harris says.
While Australians still dominate cruise 
arrivals into New Zealand at 53%, the 
American market grew by 17% and 
accounted for the majority of the more 
lucrative ‘exchange’ passengers. 
An ‘exchange’ occurs when ships start or end 

their cruise in New Zealand. An ‘exchange’, 
as opposed to a ‘transit’ visit, brings with it 
more economic benefits to the country as 
passenger expenditure will include airfares 
and potentially hotel accommodation, and 
even pre- or post- cruise travel around the 
country. Adding to the value of ‘exchanges’ 
are ships needing to re-provision for the next 
onward cruise as well as crew starting or 
ending their contracts. 
As New Zealand’s key exchange port, 
Auckland captured the lion’s share of the 
cruise sector’s economic benefits at $116 
million. This growth will continue for 
Auckland as New Zealand attracts more 
‘exchange’ business next season despite a 
slight contraction to around 200,000 
passengers forecast for the next two seasons. 

The 2012-2013 cruise season accounted for: 
-   37 ships 
-   129 voyages
-   763 total port days 
-   211,430 passengers and 82,400 crew
-   $310 million in value add
-   5330 jobs
 

The 2013-2014 cruise season is forecast: 
-   33 ships 
-   121 voyages 
-   739 total port days 
-   200,000 passengers and 78,000 crew
-   $311 million in value add
-   5361 jobs

AUSTRALIA

Qantas has released special one-way 
fares to Australia from $189 economy 
and $549 business, available for sale 
until 12AUG13.
For full details and tariff advice visit 
www.qantas.co.nz/agents.

Qantas on sale to Australia from $189

Aquis Resort plan 
for Yorkey’s Knob
The Queensland government 
has gazetted a plan by Chinese 
billionaire Tony Fung to 
building a $4.2 billion mega-
resort and casino in Cairns.
Queensland Deputy Premier 
Jeff Seeney has confirmed the 
first stage of plans to build the 
“Aquis Resort at the Great 
Barrier Reef” has been 
approved.
It must now pass environmental,
social and economic approval 
processes, and already 
conservationists and gambling 
opponents are lining up to fight 
the proposal.
Mr Fung wants to build the 
330-hectare resort and casino 
at Yorkeys Knob, just north of 
Cairns.
It will include nine luxury 
hotels, one of the world’s 
largest casinos, two large 
theatres and a 13ha reef lagoon.

Swim with the Minkes from Port Douglas
From June until September, the mild ocean 
waters off Port Douglas become a playground 
for migrating Dwarf Minke whales and 
visitors can swim with these magnificent 
creatures while holding on to a rope attached 
to the boat.

Poseidon, Aristocat and Silversonic have 
special permits allowing their guests to swim 
with the whales. 

There will also be an 18-hole golf course, a 
25,000 seat stadium and a cultural heritage 
centre.

In his submission, Mr Fung said the resort 
would rival great man-made structures seen 
in Dubai and Singapore.
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Hertz Australia to offer Toyota 86
Hertz has announced that its Adrenaline 
Collection, a line of high performance sports 
cars, will be extended to Australia with the 
rear-engine Toyota 86. Following the success 
of the Adrenaline Collection in the United 
States, Hertz is initially introducing 30 Toyota 
86 vehicles to its airport and city locations in 
Sydney, Melbourne and Brisbane. 
In the U.S., the Adrenaline Collection 
includes specialty performance versions of 
popular muscle cars like the Chevy Camaro 

SS, Ford Mustang 5.0 GT Premium and 
Dodge Challenger R/T.

www.aircalin.com

It’s Aircalin’s W Class.  Book W 
for the best value, year-round, 
packages to New Caledonia.  
Best inventory, no closeouts 
and full service guaranteed.

Wwwwwwwhat’s this?

PACIFIC ISLANDS
Fiji puts the record straight
Rick Hamilton, CEO of Tourism Fiji, has 
set the record straight after recent claims by 
research company Roy Morgan that the Cook 
Islands is the new number one Pacific Island 
holiday destination for Kiwis.
According to international departure statistics 
from Statistics NZ, Fiji is only topped by 
Australia as the favoured destination for Kiwi 
holidaymakers, still well ahead of the Cook 
Islands and even ahead of the USA.  
 “It’s disappointing that the Roy Morgan 
statistics didn’t emphasise their results were 
from a sample survey of New Zealanders 
over 14 years of age,” says Hamilton. “Given 
that South Pacific Islands, especially Fiji, are 
particularly favoured by families with young 
children, the survey results don’t reflect the 
true numbers.
“It’s great to see that Kiwis still have high 
advertising recall for Fiji, and this is reflected 
in the number of New Zealand visitors to Fiji 
growing each year since 2009. We recognise 

that this market is very important to Fiji and 
we’re proud to be the number one Pacific 
Island holiday destination for Kiwis. We’ll 
continue to invest to grow our visitor 
numbers further,” adds Mr Hamilton. 
In the year to June 2013, there were 103,720 
international departures to Fiji (4.8% of all 
international departures). 67,960 classified 
their trip as a ‘holiday’, equating to 8.0% 
of all international ‘holiday’ departures. 
This differs from the claim that just 1.8% of 
Kiwis holidayed overseas chose Fiji (year to 
MAY13).
In the year to JUN13, there were 70,320 
international departures to the Cook Islands 
(3.3% of all international departures). 56,900 
classified their trip as a ‘holiday’, equating to 
6.7% of all international ‘holiday’ departures. 
Click here to view the stats - one graph for 
all international departures, and one for 
international ‘holiday’ departures.

Fiji tourism earnings up
FBC News reports that Fiji’s earnings from 
tourism for 2012 are estimated at F$1.3 billion. 
This is an increase of F$16m from 2011 
estimates. 
Australians remain the biggest spenders, 
contributing F$702 million or about 54% of 

total earnings. 
New Zealand visitors also spent big, while 
earnings from U.S tourists increased by 3%. 
However, earnings from Continental Europe 
dropped by F$5 million.

Christmas holiday in New Caledonia
Send your clients on a Christmas holiday to a 
piece of France without suffering jetlag, says 
Aircalin’s Angela Hallett.  Where? 
“New Caledonia...naturellement!” says 
Angela. “Less than three hours from 
Auckland flying Aircalin and where the 
French Riviera meets the South Pacific.”
She says that never before has Aircalin 
been able to offer great-value holidays to 
New Caledonia over this period but with 

the supplementary flights from Auckland, 
and the guaranteed inventory from Aircalin 
for package holidays (book W class) on all 
flights, and accommodation options to suit all 
budgets, your clients now have a choice.
There will be 6 flights per week during 
16DEC-31JAN, all with the SB prefix, 
meaning a full service flight.
Contact your South Pacific wholesaler and 
ask for Aircalin’s W class packages. 

http://nz.aircalin.com/billet-noumea.php?cc=NZ
http://www.travelmemo.co.nz/voucher.php?voucher_id=1332
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Cook Islands cricket festival 
Cook Islands Cricket will be showcasing the 
country’s best beaches and the most 
entertaining cricket in the world next January 
when they launch their Festival of Cricket to 
cricketers across the globe.
The Cook Islands Festival of Cricket is a 
month-long celebration involving five 
international tournaments;  Boy’s U15 & U19 
Twenty20, Women’s Twenty20, Social Sixes 
(including Golden Oldies Grade) and an 
indoor cricket competition.
According to Cook Islands Cricket CEO 
Alister Stevic the Festival has garnered 
interest across the world. 
“We have interest from as far as Europe and 
South America, from teams looking for the 

most unique cricketing experience in the 
world and others wanting to escape miserable 
weather for our blue lagoons, hot weather 
and white sandy beaches.”
Stevic says that Cook Islands cricketers 
have become regarded as some of the most 
exciting cricketers in the world. “Teams are 
amazed at the style of cricket Cook Islanders
play, it isn’t just a game for us, it is a way 
of life, a reason to celebrate. Nowhere else 
in the world will you experience singing, 
dancing, banter and big hits all on the cricket 
field while playing next to the most beautiful 
beaches the world has to offer.”
Visit www.cookislandscricket.com
/FestivalOfCricket.

Norfolk campaign pays off
Norfolk Island is celebrating a huge jump in 
visitor numbers for the month of June after 
a successful Air New Zealand campaign has 
seen hundreds of Kiwis enjoy the delights of 
the green island paradise.

One big wholesaler reports a 300% increase 
in NLK business in the first six months of 
this year compared to the same time last year, 
while another has seen a 160% increase in 
travellers for June.

Koka Lagoon Cruise representation 
Vibe Pacific’s Sandi Reily Simmons says 
they have been appointed to represent Koka 
Lagoon Cruises, another Cook Islands 
product for their portfolio.   
“You will not want your clients to miss this 
fabulous opportunity to go out on the lagoon 
with Koka Lagoon Cruises on Muri Beach,” 
says Sandi.  “Guests on the day tour will be 
entertained from start to finish by the crew 
who act as musicians, divers, guides and 
performers. 
“Called by the sound of the conch shell, your 
clients will be taken out to the lagoon 
accompanied by drums, ukelele and singers. 
Here they can snorkel in the marine 
conservation area where they will see giant 
clams, stone fish and, if they’re lucky, a huge 
moray eel who lives in one of the rocks there. 
“They are then whisked off to an island and 
treated to a feast, a coconut demonstration 
and a crab race. On the way home, the music 
fills the soul and they return replete in mind, 
body and soul, having learned a lot about 
marine and island life. 

“These people are wonderful, professional 
and fun, and by the way, part of the money 
you pay goes to the marine conservation 
program.” 

Pago Pago bike hire 
Visitors to the Tauese P.F. Sunia Ocean 
Center in Pago Pago will soon be able to hire 
bicycles to explore the surrounding town 
area, harbour and beyond. From 23AUG, 
coinciding with the visit of the cruise ship 
‘Sea Princess’, passengers who want to take 
a pedal tour can hire bikes for half or full day 
excursions. Heading west cyclists can visit 

Fatumafuti, a popular local beach spot also 
known as ‘Flowerpot Rock’, and travel 
further on to Coconut Point in Nuu’uli. 
Heading east they can travel as far as 
Breakers Point stopping off along the way to 
view Pago Pago Harbor from different spots. 
The 12 bikes available will be hired out on a 
first come first serve basis with rental US$15 
for a half day and US$25 for a full day hire.

New Teen program at Plantation 
The new Lairo Club at Plantation Island 
Resort, Fiji is for kids 12-16 and is based 
around encouraging teens to make new 
friends and compete at their own age level. 

Activities include pool volleyball, kayak 
races, touch rugby, mini golf, cooking 
lessons, t-shirt painting and even a fashion 
parade & dance competition.

www.cookislandscricket.com/FestivalOfCricket
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Scenic helicopter flight 
included in 2014
The waters plied by Island Escape 
Cruises on its Romance of Vanuatu 
cruises are simply beautiful. White sand 
beaches, turquoise waters, living coral 
reefs and visits to the local friendly 
villages. 
Island Escape guests are shown all of 
this from the sea and in 2014 they will 
also get to see it from the air with a 
scenic helicopter flight included in their 
cruise fare.
Island Escape’s Vanuatu early bird 
saving of NZ$1000 per couple is valid 
to 20DEC13.
Call them on 0800 581717 and click 
here for the 2014 e-brochure.

ASIA

Click here
and see whats  

in store for this years 
major events

Uniworld unveils new Vietnam and Cambodia Two for One dates
Following the great response from the recent 
campaign, Uniworld is now offering travellers
a ‘Two for the Price of One’ deal for new 
bookings on four 15-day Timeless Wonders 
of Vietnam, Cambodia & Mekong departures 
in October.
The limited offer must be booked and paid 
in full by 31AUG13 and is available until 
sold out on the 06OCT and 13OCT departures 
only. Prices start from $3237pp twin share plus 
$129pp port charges and $35pp Cambodian 
Airport tax. Full payment must be within 7 
days of booking and no later than 31AUG.
Operating between Ho Chi Minh City and 
Hanoi, Timeless Wonders of Vietnam, 
Cambodia & Mekong includes a 7-night 
Mekong River cruise aboard the new River 

Orchid or River Saigon as well as multiple-
night hotel stays in Ho Chi Minh, Siem Reap 
and Hanoi.
The 15-day itinerary also includes 12 days 
of fully escorted excursions with English-
speaking local experts; 14 buffet breakfasts, 
9 lunches and 10 dinners; onboard 
complimentary wine, local beer and spirits 
from lunchtime onwards; the services of a 
Uniworld Tour Manager throughout; arrival 
and departure transfers as well as all transport 
throughout the trip including flights between 
Siem Reap and Hanoi.
View the brochure online here and for more 
info, contact sales manager Greg Marett or 
call reservations on 0800 872 325.

Last minute offer on Everest motorbike tour
Motorcycle expedition company, Extreme 
Bike Tours, is offering a last minute discount 
of US$600 on two adrenalin rides across the 
roof of the world in Tibet to the foot of Mt 
Everest in the Himalayas this September.
Under the special offer, adventure-seeking 
travellers can join one of two, all-inclusive 
14-day Tibet motorbike expeditions departing
Kathmandu in Nepal on 09SEP13 and 
22SEP13, from US$4270 per rider, which is 
US$600 off the normal price.
The guided tours, which include all meals 
and accommodation, will take thrillseekers 
on India’s classic Royal Enfield 500cc Bullet 
motorbikes to the Dalai Lama’s traditional 
Potala Palace in Lhasa, Tibet, through remote 
mountain village and across the Tibetan 

plateau along some of the world’s highest 
roads, ending at the Everest Base Camp – the 
closest you can get to the world’s highest 
mountain on two wheels. Along the way, 
riders stay in a mix of hotels, guesthouses 
and tents. 
One of the world’s leading motorcycle tour 
companies, Extreme Bike Tours was featured 
on the ‘Top Gear’ TV show in 2011.
Space is limited. For bookings, visit 
www.extremebiketours.com or call 
+ 91 9665 377 344.
Tours and fares are subject to availability and 
conditions apply. Prices are ex Kathmandu.

Indonesia with Seoul Fares from AKL/WLG/CHC from NZD2247 RT Economy
and NZD5247 RT Business ClassNow serving JKT and DPS

http://www.islandescapecruises.com/our-cruises/vanuatu/romance-of-vanuatu-2014
ssa.actemarketing.com/SpeClicks.aspx?X=5N10SQFTI9AU2XN001YVWR
http://www.youtube.com/watch?v=PZitRdrl1t0 
www.uniworldcruises.co.nz/ebrochure/asia2013/
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China   We know it like our own backyard
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River cruiser Orcaella launched 
World Journeys says that Myanmar is just 
emerging as a hot new destination, and the 
best vantage point from which to glimpse the 
country is by river.  
Orient-Express Hotels Ltd has just launched 
its new river cruiser, the Orcaella, exploring 
Myanmar’s great waterways.  The Orcaella 
joins its sister ship Road To Mandalay and 
Yangon hotel, The Governor’s Residence in 
the Orient-Express offering.   Cruising the 
Ayeyarwady and Chindwin Rivers, guests 
aboard 7 or 11-night cruises will enjoy 
authentic experiences of riverside life, as ox-

A China invitation
The travel trade are being cordially invited to 
a China Gala Night with a workshop, book 
launch and banquet.
China is changing faster than anyone 
dreamed possible and the launch of the book 
“My Memorable China Travel Experience ~ 
told by 20 Famous Australian and New 
Zealanders” is the highlight of the China 
National Tourism Office’s China Gala night. 
New Zealand contributors to the book are:
Rt. Hon. John Key, Prime Minister 
Christopher Luxon, CEO, Air New Zealand 
Kevin Bowler, Chief Executive, Tourism 
New Zealand 
Valerie Adams, Olympic Gold Medal Winner 
and World Champion 
The China Gala Night will be held on 
21AUG at the Pullman Hotel in Auckland, 
and the book launch will be preceded by 
a workshop with China’s leading tourism 

professionals, followed by a banquet and 
Chinese cultural performance.
All guests will receive their own copy of the 
book and two lucky winners will win one 
of the grand prizes, two Air New Zealand 
tickets or two Singapore Airlines tickets plus 
a fabulous CTS Tours package.
There will also be a special announcement of 
details of the China Specialist Programme to 
gain CNTA accreditation.  This will establish 
a network of China Specialist travel agents 
across New Zealand and these accredited 
agents will be recognised as the experts in 
selling China as a travel destination.  The 
programme will certify individual agents and 
not the corporate entity they own or work for. 
Travel agents can register their China Gala 
Night attendance with CTS Tours by 
emailing Evan pa@chinatravel.co.nz or 
phone 09-375 1714.  

India is hot
World Journeys reports that enquiry for India is at an all-time high, 
with specific interest ranging from palace-based itineraries in 
Rajasthan to houseboats in Kerala, tea estates and beach stays.  
Two new ‘top favourite’  flyers have been released – an 8-day 
“India’s Golden Triangle” featuring exceptional 4 and 5-star hotels 
in Delhi, Agra, and Jaipur; and a 15-day “Royal Rajasthan” 
itinerary including some Maharajah’s Palace accommodation, as 
well as stunning boutique properties recently experienced on the 
World Journeys India fam tour.  
Both itineraries are private tours with driver and local guides, with 
pricing valid through to end of APR14.  Both flyers have been 
created to allow agents to add their own contact details.  
Contact World Journeys 0800 117311 or info@worldjourneys.co.nz

drawn carts trundle along dusty roads, monks 
worship at revered shrines and the charming 
locals greet travellers with warm smiles.  
The Orcaella offers 25 spacious cabins with 
floor-to-ceiling glass doors providing the 
perfect frame to the river and its banks. All 
cabins have en-suite facilities and are ar-
ranged over two of the ship’s four decks, 
which also offer a bar and lounge, swimming 
pool, fitness area, observation deck, and 
boutique.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

http://www.acrossia.com
www.worldjourneys.co.nz/downloads/Indias_Golden_Triangle.pdf
www.worldjourneys.co.nz/downloads/Royal_Rajasthan.pdf


My Big Fat Indian Wedding
Vincent George Travel and Exotic Holidays 
have put together a tour to India that includes 
the opportunity to experience a traditional 
Indian Wedding.
This 15-night tour departing 11NOV ex AKL/
CHC is fully escorted by Rosann Connolly 
and is limited to just 20 people. 
The itinerary takes in maharajahs’ palaces, 
the Rajahstan desert, tiger country, culinary 
classes, a Bollywood film in one of India’s 
oldest movie theatres, dinner at an Indian 
home, a visit to the Ghats on the Ganges and 
to the Taj Mahal in Agra, and most 
importantly, the opportunity to attend a lavish 
Indian Wedding.
“It’s going to be glamorous, full of bling, 
traditional, fun, with lots of dancing & fine 
food!” says Vincent George.
The wedding, in Delhi, takes place over three 
days and tour members get to witness many 
different ceremonies during this time.

Priced at $6899pp 
share twin, the 
fully escorted 
program includes 
return SIA 
economy class 
airfares to Delhi, 
15 nights 
accommodation
in four-star 
hotels, 16 
breakfasts, 2 lunches and 7 dinners, all 
transfers, sightseeing and local guides 
throughout. 
Agents who sell this tour will earn $500pp 
finder’s fee, and there’s an $800 discount for 
any Broker who wishes to travel on this tour.
Click here for full details and for further 
info, email vincentg@travelmanagers.co.nz 
or call 03 425 9797.

My Big Fat Indian Wedding 15-night escorted tour ex AKL/CHC - 
from $6899pp s/t departing 11NOV13

THE AMERICAS

Alaska & Auroras with Grand American Adventures
NASA has predicted 2013 to be the best time 
in 50 years to witness the magic of the 
northern lights, and your clients can explore 
this remote Alaskan region on a Grand 
American Adventures: Alaska, Denali & 
Northern Lights tour, priced from $3619pp.
Travellers will enjoy 7 nights accommodation 
and breakfasts, plenty of opportunities for 
aurora viewing and a dog sledding session. 

They’ll also delve into the wintery side of 
Denali National Park on an included tundra 
wilderness tour, admire snowy peaks, explore 
the beauty of the Kenai Peninsula and marvel 
at nature’s light show – the Aurora Borealis.
Book now and take advantage of the savings 
as spaces are limited.
For terms and conditions call Adventure 
World on 0508 496 753.

Maui Airport Shuttle service 
Roberts Hawaii has just assumed manage-
ment of the on-demand airport shuttle service 
for Kahului Airport, Maui.
Its Maui Airport Shuttle offers one-way or 
round-trip transportation between Kahului
Airport and various lodging properties in 
Central, South and West Maui, and is the 
only business authorized to provide on 
demand, curbside shuttle service at Kahului 
Airport. The shuttle will be available seven 
days a week, with hours of operation based 
on flight arrivals and departures, and does not 
require advance reservations – arriving guests 
can secure their rides at the Roberts Hawaii 

kiosk located near baggage claim in the main 
terminal.  Maui Airport Shuttle services 
include:
•         one-way or round-trip transportation 
on air-conditioned shuttles operated by a 
trained Roberts Hawaii driver;
•         convenient walk-up service with no 
advance reservation requirement;
•         curbside pick-up and drop-off;
•         two standard pieces of luggage and one 
personal carry-on per person carried free;
•         no charge for car seats, strollers or 
wheelchairs;
•         minimal stops en route, guaranteed.
www.airportmauishuttle.com

http://www.travelmemo.co.nz/voucher.php?voucher_id=1333
http://www.travelmemo.co.nz/voucher.php?voucher_id=1333
http://www.adventureworld.co.nz/tours-and-destinations/north-america/alaska/alaska/tours/alaska-denali-northern-lights/
http://www.adventureworld.co.nz/tours-and-destinations/north-america/alaska/alaska/tours/alaska-denali-northern-lights/
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Delta Shuttle LAX-SFO
Delta Air Lines will begin hourly, nonstop 
Delta Shuttle service between Los Angeles 
International and San Francisco International 
airports on 03SEP13. The Delta Shuttle 
introduces 14 daily flights and a product 
tailored to business travellers while adding 
a California perspective to its popular New 
York-based shuttle.
Flights depart at the top of the hour beginning
at 7am Monday – Friday and will be operated
by Delta Connection partner, Compass 
Airlines using E-175 aircraft configured for 
76 passengers: 12 First Class, 12 Economy 
Comfort and 52 Economy seats. 
Customers flying the Delta Shuttle between 
LAX and SFO will enjoy: 
>> Check-in as close as 30 minutes prior to 
departure 
>> Dedicated check-in counters exclusively 
for Shuttle customers 
>> Gates located near security 
>> Free newspapers for all customers 
>> Assigned seating 
>> Two classes of service with 
complimentary upgrades for SkyMiles 
Medallion members when available. 
>> Complimentary onboard snacks provided 
by LYFE Kitchen, a California-based life-
style food brand, offering great-tasting, good-
for-you food 
>> Complimentary beverages in-flight 
including Sierra Nevada Brewing Co. craft 
beer, Starbucks coffee and wine from Wente 
Vineyards in all classes of service 
>> Cocktails available for purchase in 
Economy 
>> Access to in-flight Wi-Fi on all Shuttle 
flights
>> Delta SkyMiles members earn a minimum 
of 500 miles for all Shuttle flights. 

Oregon Renaissance Festival
Oregon’s Washington County is about to 
launch its first Oregon Renaissance Festival,
coming to Hillsboro’s Washington County 
Fair Complex, on weekends 24AUG-29SEP13.
A visit to Oregon’s Washington County often 
transports visitors to a different word, but 
this festival will take visitors all the way 
back to a bustling 16th Century village. They 
can explore the pop-up Renaissance village 
as a traveller from the future or partake in 
the whimsy as a fellow Renaissance man or 
woman. As this isn’t your typical Middle 

Age village, there is an array of personas 
to choose from: royal parties, mischievous 
pirates, and fanciful fairies.
You can imagine the woodworkers and fine 
jewellers and metal craftsman where you can 
shop for of-another-world goods. And you 
can satisfy your hunger for simpler times 
with a hearty turkey legs or bangers & mash. 
And of course there is the jousting match, 
the magicians, the teasing “wenches,” and a 
gaggle of performers ready to proclaim “God 
save the Queen.”

Squamish Sea to Sky gondola
The Squamish Sea to Sky aerial-gondola 
tram is slated to open in spring 2014. Situated 
a 40-minute drive from Vancouver – halfway 
to Whistler – the C$22-million facility will 
take guests on an eight-minute journey 2,800 
feet above Howe Sound. The fully-enclosed 
gondola cabins will hold up to eight passengers 
at a time, travelling along a 5.83-acre strip 
of land situated between Stawamus Chief 

Provincial Park and Shannon Falls. The 
visitor experience will continue at the top of 
the mountain with viewing platforms, a 
suspension bridge and hiking trails, as well as 
a brand-new lodge complete with a restaurant, 
cultural exhibits and event space. The new 
gondola is expected to attract approximately 
300,000 visitors per year. 
www.seatoskygondola.com

200 years of 
coffee cultivation in Hawaii
Hawaii is the only U.S. state that grows 
coffee and has a history in its cultivation 
going back to 1813 when the first coffee tree 
was planted on Oahu by Don Francisco de 
Paula Martin. Coffee has been an important 
part of island culture ever since and is 
currently grown on major Hawaiian islands. 
About 40 farms produce Maui coffee. 
And let’s remember the gourmet Kona 
Coffee, which is only grown in one place in 
the world … on the Island of Hawaii on the 
golden Kona Coast, on a very small number 
of Kona coffee farms….most of them owned 
be the same families for generations. The 
island celebrates annually with the Kona 
Coffee Festival which is 10 days of festival 
fun, this year it is scheduled from 01-10NOV. 
www.konacoffeefest.com

http://oregonrenfest.com/about-the-festival/entertainment/
http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp


CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au

24 days
Dep 14SEP13  

NZ$10,191pp
land-onlyDiscover Iberia Save

$1,799
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Contact Beyond Travel for full details 
 

E: info@beyondtravel.com.au  -  Local call: 0800 550 065  
 

www.beyondtravel.com.au 

 

2013 CHRISTMAS RIVER CRUISES  
 
 

2013 Christmas river cruise rates are NZD. Standard Beyond Travel conditions apply - Full details in the 2013 Waterways & Beyond brochure 

 

4 Days ex Frankfurt 
 

 From $755  
NZD per person 

 

Frankfurt - Koblenz - Cologne 
Rudesheim - Mainz - Frankfurt  

 

 Departs: 28 NOV, 05 & 12 DEC 

 

5 Days ex Frankfurt 
 

 From $1099  
NZD per person 

 

Frankfurt - Speyer - Strasbourg 
Rudesheim - Mainz - Frankfurt  

 

 Departs: 01, 08 & 15 DEC 

 

7 Days ex Vienna 
 

 From $1450  
NZD per person 

 

Vienna - Melk - Passau -  
Regensburg - Nuremberg  

 

 Departs: 29 NOV, DEC 11 & 12 

EUROPE
Eurostar’s Europe plans
CNN reports that Eurostar plans to launch a “state of the art” fleet 
of trains that can carry passengers to the Netherlands, Germany and 
Switzerland, according to the company’s boss.
Nicolas Petrovic, chief executive of the European high-speed train 
company, expects the new carriers and routes to be online within 
the next three to four years, as the rail operator looks to rebuild and 
make a “fresh start.”
The international train operator has built its success by bridging the 
gap between the UK and Europe, running services from London to 
Brussels and Paris.
But after nearly two decades of monopoly over the Channel Tunnel, 
Eurostar is facing competition for the undersea rail line as German 
operator Deutsche Bahn prepares to launch a London to Brussels 
service.
Petrovic said he is not worried by the prospect of rivalry for the 
London to Europe routes. He added: “We’ll see who the customers 
prefer but in my view it will grow the overall market.”

Visiting the ocean giants
Papenburg, on the Ems River just across the Dutch-German border, 
is home to Meyer Werft, its biggest attraction.
Meyer Werft shipyard is where giant cruise ships are built in vast 
covered docks. Every year, about 300,000 tourists come to Meyer 
Werft to see on site state-of-the-art shipbuilding in action.
The shipyard’s visitor centre has unique exhibits, informative films, 
a fully equipped mock-up cabin and other highlights, including 
galleries where guests can view the ships under construction. 
Sightseeing is only possible after prior registration with the 
Papenburg Tourismus GmbH. 
http://www.papenburg-tourismus.de/EN/index.php

LGBTI safetravel warning
The NZ Government’s safetravel website has published a warning 
similar to those posted by the Australian, UK and Ireland governments, 
after escalating violence in Russia against the LGBTI minority. 
It reads:  A Federal law banning the promotion of homosexuality and 
“non-traditional sexual relations” to minors has recently been passed 
in Russia.  Foreign citizens found guilty of violating the law could 
face fines of up to 100,000 rubles (approximately NZD $3,800), 15 

days in jail, and deportation. 
Homosexuality is legal in Russia, and it is 
not yet known how this law will be applied. 
These laws may affect public expression and 
demonstrations on such issues, and we advise 
New Zealanders to avoid these situations.

http://www.odysseytraveller.com/tours/discover-iberia-september-2013/tourDetailPDF
http://www.odysseytraveller.com/tours/european-music-festivals/tourDetail 
http://www.odysseytraveller.com/tours/european-music-festivals/tourDetail
http://www.odysseytraveller.com/tours/discover-iberia-september-2013/tourDetailPDF


TOUR PRODUCT

Discover Iberia this autumn
Odyssey Travel’s Discover Iberia tour, 
departing 14SEP13, is a guaranteed departure 
with a special offer price.
The 24-day land-only tour highlights include:
1. In Portugal, stay in the charming city of 
Braga, visit Oporto and explore the historic 
capital, Lisbon.
2. Marvel at Madrid and the architectural 
splendours of Salamanca, Avila and Catalan 
Barcelona.
3. Experience La Rioja, the mountain kingdom 
of Navarra and the neighbouring Basque 
Country, including Bilbao with its astounding 
Guggenheim Museum.
4. Visit Jerez de la Frontera to sample one of 
the famous sherry bodegas and view a 
training session of Spain’s famous white 
horses.
5. Explore Toledo and Moorish cities of 
Cordoba with its awe-inspiring “Mezquita” 

and Granada with its Alhambra Palace.
Priced at NZ$10,191pp share twin, saving 
$1799pp) it includes 23 nights hotel 
accommodation; lectures and field trips as 
indicated; touring by comfortable and modern 
coach; 23 breakfasts and 18 dinners; detailed 
Program Information Booklet; gratuities and 
necessary tips; services of a study / group 
leader; applicable entry fees and services of 
local guides.
Click here for the details and call Odyssey 
Travel on 0800 440055.

Contiki takes the….Fridge
One Christchurch travel agent has been won 
over by Contiki’s ‘Making Every Moment 
Count’ travel philosophy rolled out across the 
youth operator’s collateral and social media
channels that she has created a montage 
of inspirational quotes and imagery on her 
fridge at home.
“As soon as we heard of Rachael’s unique 
Contiki branding at home, we thought it 
deserved a little 
recognition for her 
efforts so we’ve sent 
her a bottle of bubbles
to stick in her Contiki 
fridge,” says Contiki 
regional director sales 
and marketing Tony 
Laskey.
The global #noregrets 
One Life One Shot 
campaign was first 
rolled out during 
Contiki’s 2013/14 
Europe launch and 
has since been 
extended to all of the 
18-35s’ travel 
programmes in 
Australasia; Asia; 
Latin America; USA 
& Canada.
“Encouraging young 
travellers to make 
every moment count 
and the reality that 
travellers can only 
see the world with 
Contiki before they 
turn 36 have proven 
to be a hit with agents 

and our customers. It is backed up from a 
product perspective with our Backstage Pass 
to each destination giving travellers the ben-
efits of the local know-how and experience
that only Contiki can deliver from its 50 
years’ plus experience,” says Laskey.
For more on Contiki, visit www.contiki.com, 
ask your sales manager or contact 
reservations on 0800 266 8454.
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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AVIATION
NZ-VA alliance wants more, less
Air New Zealand and Virgin Australia have 
responded to the draft determination of 
Australia’s Competition and Consumer 
Commission (ACCC), which proposes 
reauthorising their trans-Tasman alliance for 
a three-year period by asking for the approval 
to be extended to five years, the same as for 
the rival Qantas-Emirates alliance.  The pair 
also wants the ACCC to reduce the number 
of Tasman routes on which capacity must be 
maintained to just four city-pairs – between 

Brisbane and Wellington, Christchurch, 
Dunedin and Queenstown – and allow them 
to group them together to permit flexibility in 
capacity on the individual city-pairs.
 They say a decision to only reauthorise their 
alliance for three years would create a “gap 
and uncertainty” in their ability to constrain 
the alliance involving Qantas, Jetstar and 
Emirates. 
The NZ-DJ initial three-year alliance is due 
to expire in December. 

Etihad partners with Serbia
Etihad Airways has unveiled plans to acquire 
49% of Jat Airways, making it the UAE 
national airline’s sixth equity partner. It has 
also been awarded a five-year management 
contract for the Serbian national airline, 
which will be renamed Air Serbia.
These are two of the key components of a 
wide-ranging strategic partnership agreement
between Etihad and the Government of 
Serbia, which includes a fleet of new aircraft 
and a new integrated network of international 
destinations enabling greater access for 
business and leisure travellers to Serbia.
The rebranding and renaming of Jat Airways 
is a significant moment in the history of the 
carrier, which is more than 80 years old. Tail 
fins on Air Serbia aircraft will feature the 
Serbian coat of arms and the country’s state 

colours on both sides.
Among other planned developments will be 
an enhanced flight network, codesharing with 
Etihad and airberlin, adding another 12 
destinations in Africa, Europe and the Middle 
East to Air Serbia’s current network of 33 
cities.
Among the first new destinations to be 
launched by Air Serbia will be a 4pw A319 
service between Belgrade and Abu Dhabi 
from OCT13.
The current Jat Airways fleet of 10 B737-300 
aircraft will be retired from scheduled 
operations, and in the short term will be 
replaced by leased narrow body aircraft. In 
the longer term, an Air Serbia order will be 
made for 10 new narrow body aircraft.

Emirates celebrates 10 years in NZ
Emirates is celebrating the 10th anniversary 
of services to New Zealand with special fares 
and rewards.
“We have had a fantastic decade of growth 
thanks to the belief of so many New 
Zealanders in our product and service and 
we want to acknowledge that support,” said 
Emirates New Zealand Regional Manager 
Chris Lethbridge. “So between August 2 
and 12, we will be offering 10 per cent off 
Economy Class fares to 10 popular 
destinations.”
The destinations are Sydney, Durban, Venice,

Stockholm, Copenhagen, Manchester, London, 
Birmingham, Glasgow and Newcastle. 
The fares include all taxes. Various travel 
periods and other conditions apply.
In addition, Emirates will provide customers
who have booked and travelled with 10 
chances to win 128,000 Miles with Skywards
- sufficient to entitle them to a return economy
class ticket to Europe. Alternatively, the 
Miles can be used for upgrades, other points 
on the Emirates network or the Qantas 
network, or to purchase items from Emirates 
High Street online shop.

Five years of A380 flights
Emirates has carried more than 18 million 
passengers on its double decker A380 as 
the airline marks the fifth anniversary of the 
aircraft joining its fleet. 
Emirates A380s now fly to 21 cities, and 
from New Zealand, offers A380 service all 
the way to London Heathrow, Manchester, 
Amsterdam, Paris, Rome, Munich and 
Moscow.  

Emirates is the world’s largest operator of the 
A380. In addition to its 35-strong fleet, the 
airline has a further 55 A380s on order.  
In January, Emirates opened Concourse A,
the world’s first purpose-built facility for 
the aircraft at Dubai International. The 
concourse, part of Terminal 3, comprises 20 
dedicated A380-capable contact gates.

http://www.cxagents.com


Over 120 European destinations ... now that’s Wunderbar!
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Virgin flags full-year loss
Virgin Australia Holdings expects to report 
a full-year loss of between A$95 million and 
A$110 million as the difficult economic 
environment, carbon tax, and restructuring 
costs weigh on the airline.
In a statement to the Australia Securities 

Exchange, Virgin said its performance for 
the 2013 financial year has been impacted by 
a number of factors, including the difficult 
economic and competitive environment, one-
off pre-tax restructuring and transformation 
costs, as well as the carbon tax.

New ‘positive boarding’ system at LHR
London Heathrow is now using passenger-
tracking technology to reduce delays to 
aircraft caused by people arriving late for 
their flights.
According to Business Traveller, the smart 
boarding card system - called “positive 
boarding” - is designed to help reduce 
airlines’ last-minute searches for passengers 
and/or their bags.
The airport said it should also provide 
travellers with more accurate information to 
help them move more smoothly through the 
terminal.
Following trials, Virgin Atlantic has become 
the first airline to adopt the process in 
Terminal 3 for its long-haul flights and its 
Little Red domestic services in Terminal 1.
Under the system, passengers are given 
tickets featuring a barcode which is used at 
an automatic gate before going through to 
security.
When the passenger scans the boarding 
pass, details from the barcode are compared 
against airlines’ central flight information and 
tailored information for the individual 
traveller flashes up on screen.
If a passenger is in the wrong terminal, the 
message will tell them where to go, or if he 
has limited time, to proceed straight to the 
gate.
Should a passenger try to go through 
security within 30 minutes of departure time, 

he is asked to return to check-in and seek 
assistance from the airline. At the same time 
it alerts the airline to immediately begin 
unloading the passenger’s baggage, helping 
keep to schedule.
Heathrow says that during the first week in 
operation, 35,000 passengers successfully 
used the positive boarding technology as part 
of their departure journey.
Some 44% of the departing Virgin Atlantic 
and Little Red flights had pax who could 
have potentially delayed the departure. Of 
those, 700 were informed by the automatic 
information display to promptly make their 
way to the departure gate.
Ten late-running passengers were instructed 
to go back to check-in as they didn’t have 
enough time to clear security and make their 
flight. This allowed the airline to unload their 
luggage and depart on time.
Terminal 4 will take delivery of the system - 
which can be used by all airlines and builds 
on the success of a similar system used by 
BA in Terminal 5 - in September. 

Big Buddy mentoring thanks to Jetstar grant
Little Buddy Jacob Owens, Jetstar Chief Pilot Richard Falkner, Steve Price, Big Buddy Kameron Greenlees

Jetstar has announced Big Buddy as the 
airline’s sixth Flying Start Programme grant 
recipient, receiving a grant made up of 
$15,000 cash and $15,000 in travel.
Big Buddy says the grant will be used to 
expand its services in the Wellington region, 
boosting its infrastructure and recruiting Big 
Buddies in response to the growing waiting 
lists for trusted male mentors for young boys 
whose fathers are no longer in their lives.
Richard Aston, Chief Executive of Big 
Buddy says the grant has come just in time 
as the demand for their services in the capital 
reaches new levels.
“Being chosen by Jetstar for a Flying Start 
Programme grant is a great gift to fatherless 
boys in New Zealand. The difference it will 
make to their lives as they grow into the men 
of tomorrow is immeasurable.”
Jetstar Flying Start Programme judge and 
rugby league legend Steve Price says the role 
a dad plays in young boys’ lives is crucial.
“For many reasons, lots of New Zealand boys 
don’t have fathers or male role models in 
their lives. While mums do a terrific job 
raising boys on their own, they can’t replace 

a male influence in their son’s lives. Boys 
learn through watching the actions of men 
around them and learning from both negative 
and positive experiences. So having a 
consistent, positive male influence will help 
Kiwi boys develop into great guys who will 
in turn contribute positively to their own 
communities.”
David Hall, Jetstar Australia & New Zealand 
CEO, said the unique and powerful work of 
Big Buddy struck a chord with the judging 
panel.
“Big Buddy stood out for the judges as an 
organisation that can have a life-changing 
influence on the next generation of Kiwi men. 
Their work is unparalleled in terms of having 
a positive effect on boys whose fathers are no 
longer part of their lives,” Mr Hall said.
The Jetstar Flying Start Programme has 
awarded $150,000 in travel and cash to five 
New Zealand not-for-profit organisations 
since early 2012. Applications for the next 
grant close at 5.00pm (NZST) on 30SEP13. 
Full application details and conditions can be 
found at www.jetstar.com.   

Lufthansa has reported a fall in profits for 
the first half of the current year due to 
restructuring charges related to cost cutting 
schemes and strike costs. 
In its latest report, Europe’s largest airline by 
passenger numbers said it has recorded a net 
loss of 204 million euros (USD270.01m) JAN-
JUN13. 

http://www.lufthansaexperts.com


CRUISE NEWS
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QantasLink moving to new SYD terminal
Qantas is moving all QantasLink regional 
Sydney flights from Sydney Airport’s 
Terminal 2 to the dedicated T3 Qantas 
Domestic Terminal from 15AUG. 

The move will streamline transfers and speed 
connections for QantasLink passengers, 
both onto domestic and international Qantas 
flights.

Emirates A380 on Google Street View
Coinciding with the 5th anniversary 
milestone, Emirates has partnered with 
Google to launch the world’s first Street View 
of an A380. Explore online the Emirates 
A380’s First Class Private Suites, Business 

Class cabin, Onboard Lounges, Shower Spas, 
cockpit and more. 
Take a 360-degree virtual journey by clicking 
here.

JetBlue unveils something clever
US carrier JetBlue has revealed a new 
configuration and interior for the Airbus 
A321s it will be deploying next year on 
transcontinental flights. In addition to the 
usual 143 economy seats, these planes are 
fitted with 16 business class seats inter-
spersed with four business class “suites.” 
Skift reports that JetBlue had to file a 

special request with the FAA for business 
class.
The suites have Emirates-type sliding 
doors, large screen TV and a lay-flat 
sloping bed. Every seat in economy will 
feature seat-back in-flight entertainment.
Check out the Vimeo of the A321 cabins 
here.

Brian Tsoi (right), Cathay Pacific’s new Country Manager NZ & Pacific Islands, 
was welcomed to town, and his predecessor, Ken Chiu, (left) farewelled at a 
function last Friday at Auckland’s Soul Bar.

Double ceremony for RCI mega-ships
The Meyer Werft shipyard in Papenburg, 
Germany has begun building not one, but two 
massive ships for Royal Caribbean 
International.
In a ceremony last week the keel was laid for 

Quantum of the Seas and the first steel cut for 
Anthem of the Seas. The 167,800gt ships are 
scheduled to float out of the vast factory in 
autumn 2014 and spring 2015 respectively.

Legacy christening this week
Un-Cruise Adventures plans to christen its SS 
Legacy on 08AUG at Fishermen’s Terminal 
in Seattle.
The 88-passenger vessel is a replica coastal 
steamer decked out for transporting travellers 
back to the 1890s on heritage adventures in 

Alaska and the Columbia and Snake rivers.
Crew in period costumes are to join the 
celebration and give attendees a peek at 
what’s in store on the history-oriented 
voyages. There also will be a traditional 
Chinook blessing of the vessel.

www.emirates.com/english/flying/our_fleet/emirates_a380/emirates_a380.aspx?cid=global-fb_emirates_a380-aug_1-traffic-link
http://vimeo.com/71332570
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Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITEOFFER ENDS 15OCT13

* VIEW 
TERMS & 

CONDITIONS 
HERE

Make your clients’ next voyage incredible value with Holland America’s new Explore4 offers. 
Book selected 2014 sailings (and December 2013 Holiday cruises) before 15OCT13 and they will receive all four offers below:
1. FREE Signature Beverage Package or a Beverage Card (depending on cruise selected)*

2. FREE specialty restaurant dinner*

3. FREE or reduced cruise fares for 3rd/4th guests*

4. 50% reduced deposit*

VIEW 
LIST OF 

SAILINGS

Auckland Mayor welcomes cruise industry to Shed 10 
The Mayor of Auckland yesterday welcomed 
New Zealand’s cruise industry to Shed 10 on 
Auckland’s waterfront to celebrate its 
opening as a multi-use cruise ship and events 
facility. 
More than 100 of the country’s leading cruise 
and tourism representatives took the op-
portunity to tour Shed 10, which has been 
transformed from a cargo shed into a state-of-
the-art facility that will provide a welcoming 
experience for cruise passengers to Auckland. 
New figures confirm that Auckland’s 2012/13 
season was the biggest ever. Auckland 
welcomed 100 cruise ships with 178,000 
passengers and 78,000 crew, resulting in 
an injection of $116.3 million GDP into the 
region’s economy. 
ATEED Chief Executive Brett O’Riley says 
“Auckland has already won several 
international awards for its handling of cruise 
ships and as a destination for passengers. 
We are confident that this new terminal will 
help us to improve on that performance and 
encourage more ships to come to Auckland – 
and for passengers to make sure Auckland is 

top of their list of places to return to. 
“We look forward to welcoming cruise 
passengers to our wonderful city from 
October.  The new terminal will feature an 
i-SITE Visitor Information Centre, where 
passengers can get information and advice 
which will help ensure they get the most out 
of their stay.” 
The first floor of Shed 10, with its extensive 
views of the Waitemata Harbour and 
Auckland city, will operate as a passenger 
lounge, while the ground floor will provide 
space for passenger luggage and security and 
border processing.  
Ports of Auckland Chief Executive Tony 
Gibson says the refurbished Shed 10 is a 
fantastic facility that preserves the integrity 
of its humble beginnings as a cargo shed.
“The mobile gangway provided by Ports of 
Auckland is a specialist piece of equipment 
that will automatically move up and down as 
the ship moves with the tide and allow for the 
rapid transfer of passengers between the ship 
and Shed 10,” he says. 

Cruise into Summer 
Until this Saturday 10AUG August, Royal 
Caribbean International is offering discounted 
fares on popular cruises, up to $200 onboard 
credit and half price deposits across the 2013-
2014 and 2014-2015 local New Zealand and 
Australian cruise seasons.*
Three Royal Caribbean superliners – Voyager 
of the Seas, Radiance of the Seas and 
Rhapsody of the Seas – will be sailing local 
waters over the summer season with a wide 
range of cruise itineraries to sample in the 
coasts of New Zealand, Australia and the 
South Pacific. 
Hot Deal
Ship:                     Voyager of the Seas 
Cruise:                   Fijian Delight 
Departure date:      27FEB14 
Cruise Length:       10 nights
Price:                      Interior cabins from $1299 
Onboard credit:       US$100 (SeaPass)
Guests can use their bonus onboard credit 
(SeaPass) to enjoy speciality dining 
experiences, duty free shopping, spa 
treatments, professional photographs and 
more.

In 2014, Royal Caribbean International will 
also welcome Quantum of the Seas to the 
fleet, with features such as bumper cars, a 
skydiving simulator and virtual balconies. 
Royal Caribbean International has an 
additional 18 superliners which sail to and 
from an array of exciting world-wide 
destinations including the Caribbean and 
Europe. 
For more information about the Flagship Sale 
or the Royal Caribbean brand, visit 
www.royalcaribbean.co.nz.
*Terms and conditions apply.

http://www.francistravelmarketing.co.nz
http://www.promail.co.nz/admin/temp/newsletters/3708/Apr_Sale_Retail_Flyer_NZ_EDITABLE_FINAL.pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Thursday%2C+4+April+2013
http://www.hollandamerica.com/explore4?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=STOP+PRESS+-+HAL+EXPLORE4
www.promail.co.nz/link.php?M=276631&N=4885&L=6097&F=H
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to the launch of  
Royal Caribbean and 

Celebrity Cruises  
2014-2015 product

You’re invited

Click here to view event details

Uniworld’s 2014 Europe Preview extended
On the back of strong 2014 sales, Uniworld 
has extended its 2014 Europe Preview 
pricing until 30AUG13. Agents now have 
until the end of the month to capitalise on 
Pay-in-Full and Early Booking Savings on 
top of the Preview pricing.
The pricing and dates for 2014 have been 
in market since early April with Bordeaux 
a new river cruise option and clients able to 
choose between the 8-day Bordeaux, 
Vineyards & Chateaux and 15-day A Portrait 
of Majestic France itineraries. Uniworld’s 
newest ship, the S.S. Catherine, will also 
sail in France next year along the Rhone 
and Saone rivers through Burgundy and 
Provence.
Uniworld Boutique River Cruises sales 
manager Greg Marett says there has been 
positive agent feedback on Uniworld’s range 
of itineraries available for 2014 with Italy, 
France, Portugal and Russia as well as 
Europe’s established main river cruise routes 
all in the programme.
“Our top-selling agents say the quality and 
charm of the Uniworld fleet; less people per 

departure with Uniworld’s average ship 
capacity of 130; and Uniworld being all-
inclusive on board have been other key 
factors in converting client interest into sales 
for 2014.”
Uniworld Boutique River Cruises’ 2014 
European river cruise programme offers 30 
different river cruises throughout Europe and 
Russia. The Splendours of Northern Italy, 
Venice, Florence and Rome and Venice & 
the Gems of Northern Italy cruises continue 
to feature as does the Portugal, Spain & the 
Douro River Valley river cruise aboard the 
newly-christened Queen Isabel.
Guests are treated to Uniworld’s ‘Choice is 
Yours’ programme for onshore excursions 
and in 2014, will be treated to unlimited fine 
wine, beer and spirits while clients are on 
board. They can also enjoy Signature 
Lectures and entertainment on board, plus 
free Internet and Wi-Fi; gratuities; and 
complimentary transfers on arrival and depar-
ture days.
Freephone reservations on 0800 872 325. 

Windstar - Footsteps of Faith
Athens to Alexandria - 05OCT13 - 11 days 
from NZ$6349pp.
Athens, Patmos, Kusadasi, Rhodes, Antalya, 
Larnaca, Haifa, Jerusalem (overnight), Alex-
andria
From the ancient gods of the Greeks and the 
Egyptians to the sacred places of Judaism, 
Christianity, and Islam, this voyage follows 
the footsteps of religion throughout the ages. 
Your clients can walk the paths of history as 
they retrace the beginnings of western civi-
lization on this fascinating journey through 
history. They’ll get to explore the fortified 

monastery of St. John on the island of 
Patmos, where the Revelation was penned; 
and wander among the Greek ruins of 
Ephesus and visit the home of the Virgin 
Mary. They’ll take in the view of the Sea of 
Galilee from the Mount of Beatitudes outside 
Nazareth, and experience ancient Jerusalem. 
An expert lecturer accompanies the entire 
voyage.
Also available as a 14-Day voyage from 
Athens to Athens.
Call the Francis Travel Marketing team for 
more information - 09 444 2298 or email 
reservations@francistravelmarketing.co.nz

Hurtigruten’s 
Voyage of the Vikings 
Hurtigruten has launched its new 2014 
Norway brochure which features a 
number of enhancements including a new 
12-day Voyage of the Vikings itinerary. 
A number of early booking discounts 
are also featured in the brochure, with 
up to 25% off selected bookings made 
by 31OCT13 (subject to availability). 
Clients booking a ‘Classic Voyage’ before 
the end of OCT13, for travel in APR14 
or AUG14 will also receive the benefit of 
£120 on-board credit. 
Lead-in cruise fares start from £811pp 
twin share for the 5-night Classic Voyage 
South on full board basis (including early 
booking offer). 
The new 12-day Voyage of the Vikings is 
a round trip from Bergen to Kirkenes and 
will be accompanied by British Museum 
curator and Viking expert, Gareth 
Williams. As the lead curator of a major 
Viking exhibition launching at the British 
Museum in 2014, he will be giving 
lectures onboard as well as accompanying 
tours. A ‘Viking Feast’ set in a 
reconstruction of a Viking longhouse 
is also included. The trip departs on 
09SEP14 and costs from £1,832pp twin 
share, including a cabin on a full board 
basis. 
For more information email 
hurtigruten@discovertheworld.com.au

http://www.royalcaribbeaninternational.com.au/rcfilelibrary/files/NZ_Product_Launch_Invite.pdf 
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PEARL’S PEARLER
If we wait for “something to turn up” 

our toes could do it first!

LATE BREAK

Antarctica with Bonus Patagonia offer
Antarctic fly/cruise specialist Antarctica XXI 
has just released details of its complimentary 
Patagonia package. 
Guests booking onto the November and early 
December Antarctic Expeditions aboard the 
Ocean Nova will be able to experience the 
beauty of Torres del Paine National Park at 
no additional cost.  Staying at the recently 
opened “The Singular Patagonia” and 
including guided excursions into the park, 
this is valued at US$2,640pp. 

Aaron Russ from Wild Earth Travel says this 
is a great opportunity to not only offer clients 
great value, but also something different to 
the usual Antarctic experience as this 
Antarctic Expedition begins with a flight 
from Punta Arenas, Chile across the Drake 
Passage to the ship waiting in Antarctica. 
For further details contact Wild Earth Travel 
- New Zealand representatives for Antarctica 
XXI on 0800 945 332.

Adventure World 2013 
Africa & Arabia Travel 
Agent Road Show 
Where: Auckland, venue tba
When: 21OCT13, 5.30pm onwards
Followed by: A breakfast training held 
on the North Shore, at the Bruce Mason 
Centre on 22OCT, 7.30am-8.30am.
Mark it in your diary now. 

New sales manager for Fiji products
Lauren Mossop has been named as the new Fiji-based Sales 
Manager for South Sea Cruises, Awesome Adventures, Blue 
Lagoon Cruises and Vinaka Fiji Volunteering.
Lauren brings a wealth of knowledge and enthusiasm to the role 
having worked as Australia-based Director of Sales and Charter 
Sales Manager since 2009 for Blue Lagoon Cruises. Prior to 
that, she was General Manager for Australia operations of Prevu 
Corporation. She is passionate about Fiji, cruising and travel and 
has worked in the industry for 30 years.
Lauren will be replacing Lavonne Fremlin, who has worked in 
the role of Sales Manager for three years at South Sea Cruises.
The Sales Manager role is to be officially handed over to Lauren 
on 20AUG. She is currently familiarising herself with the Fiji 
Islands. 

Royal Caribbean survey findings about Christmas wish lists
Forget the roast and fruit cake at gran’s place 
- most of us just want to get away from it all 
over the Christmas holidays according to a 
recent survey* by Royal Caribbean.  
The survey showed that two thirds of New 
Zealanders and Australians would prefer 
Christmas away from home, with 50% of 
respondents citing that a getaway would ease 
the school holiday pressure.  
When it comes to stress at Christmas time, 
money is the main cause of the headaches 
with 30% of respondents citing overspending
as the most stressful part of the festive 
season, and over 95% finding that Christmas
usually costs more than expected. The 
dreaded Christmas cleanup and household 
chores came in second on the stress scale, 
and 94% of respondents said that they 
usually needed a second holiday to recover 
after the Christmas holidays.
However, family still comes first with 40% of 
respondents saying that they would most like 
to go on a cruise with their relatives. 
Adam Armstrong, Commercial Director at 
Royal Caribbean Cruises Australasia said: 
“A cruise is a great value option at Christmas 
time, with the cost including meals, 
accommodation and entertainment. And of 
course there’s no arguing over who’s going to 
do the washing up.”
Tell your clients it’s hard not to get into the
holiday spirit with the special activities 
onboard a Royal Caribbean Christmas cruise. 
The season comes to life with carol singing, 
visits from Santa, holiday-inspired menus 
and Christmas treats such as gingerbread 
houses built by onboard pastry chefs.
Royal Caribbean’s New Zealand summer 
2013-14 season will begin in October 2013, 

with Radiance of the Seas arriving in 
Wellington on 07OCT, and Voyager of the 
Seas  in Wellington on 17NOV. Both ships 
will offer a South Pacific Christmas cruise 
over the December holidays.
Fares for a 9-night Fijian Dream cruise 
onboard Voyager of the Seas start from 
$1,860pp on a cruise departing 18DEC13. 
For a limited time only sell a Balcony cabin 
for the price of an Oceanview cabin, priced 
at $2,636pp.**  Or choose a 9-night Tropical 
Delights cruise on Radiance of the Seas, and 
your clients can celebrate Christmas between 
Lifou, Loyalty Islands and Isle of Pines, New 
Caledonia. Prices range from  $2,333 for 
an interior cabin up to $3,209 for a balcony 
cabin.
For additional information or to a make 
reservation, visit www.royalcaribbean.co.nz. 
*Survey conducted via Survey Monkey 
from 16-19JUL13. Survey tallied over 1,600 
responses across Australia and New Zealand, 
with majority of respondents ranging from 
under 20 to over 70 years old.   
**Conditions apply. Subject to change and 
availability.   


