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Roll Up! Roll Up! 

PART TIME SALES REPRESENTATIVE 
IN THE WELLINGTON AREA 

SALES DEVELOPMENT SERVICES 

www.s-d-s.co.nz

Would suit a Travel Broker or an 
ex-industry Mum. 

This role is part-time with flexible hours to 
cover approx. 30-45 sales calls per month 
with school holidays off if required. Travel 
agency or travel sales experience preferred.
Sales Development Services has been 
around since 2002 and has 10 sales 
representatives based around New Zealand 
making sales calls to travel agencies and 
travel brokers on behalf of their clients. 
Full online training will be given prior to the 
start and two days training in Auckland in 
the near future. 

Email your CV to Lesley Perrie 
on info@planetmarketing.co.nz

Our variety 
will astound!

So stylish hotel for Auckland
Accor is to bring its ‘designer’ Sofitel So brand to Auckland
with the world’s fourth such boutique hotel to open in 
2015. Sofitel So hotels are already open in Mauritius and 
Bangkok, with a third opening in Singapore in December. 
Each So has its own atmosphere created by a famous name 
from the world of fashion, the arts or design. For Mauritius 
it was Kenzo Takada, while in Bangkok it was Christian 
Lacroix, and Singapore will get the Karl Lagerfeld look. 
The design connection for the latest So in Auckland is still 
under negotiation.  Accor’s Asia Pacific chairman, Michael 
Issenberg would not be drawn on whether Auckland would 
score a designer like Jean Paul Gaultier, Miuccia Prada or 
Paloma Picasso.
The 133-room Sofitel So Auckland hotel will be located in 
the former Reserve Bank building at 67 Customs Street, 
opposite the chic Britomart precinct. Its five-star facilities 
will include a lobby lounge bar and rooftop restaurant, a 
range of meeting and conference spaces and a swimming 
pool. Sofitel So Auckland will also offer a state-of-the-art 
day Sofitel branded SoSpa with six treatment rooms, and a 
SoFit centre, both located in the old bank vault.
Estimated to cost $50 million, the property is owned by 
the Auckland based Pandey family via the CP Group. CP 
Group currently operate 11 Accor and Sofitel branded 

hotels in New Zealand, with two more – the Sofitel Wellington 
and Sofitel So Auckland – currently under construction, taking the 
number to 13 by 2015.

An artist’s impression of the new hotel on the corner of Customs St East 
and Commerce Street.

http://www.adventureworld.co.nz/tours-and-destinations/north-america/canada/ski-canada/overview/
http://www.topdog.co.nz
http://www.kiwirailscenic.co.nz
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Cricket World Cup draw good for tourism
Tourism New Zealand has welcomed the 
Cricket World Cup 2015 venue announcement 
and says it can now begin planning for the 
influx of cricket fans and international media. 
The draw will spread teams, media and fans 
across the country with seven regions 
winning the rights to host three matches each. 
Tourism New Zealand Chair Kerry 
Prendergast says: “The Rugby World Cup 
2011 taught us that sporting fixtures like this 
not only encourage “super” fans to travel 
but also provide the trigger for those already 
dreaming of visiting New Zealand to go out 
and book their trip.”
Acting Chief Executive Justin Watson says: 

“Tourism New Zealand will work with other 
Government agencies and the Regional 
Tourism Organisations to deliver a 100% 
Pure New Zealand experience to visiting 
teams, fans and media, making it easy for 
them to tell others a wider New Zealand 
story. 
“Although all teams will compete in New 
Zealand, the markets of particular focus for 
the tourism industry are India, the UK and 
Australia.”
Tourism New Zealand has committed to work 
with Tourism Australia and other Government 
agencies to deliver a successful CWC 2015.

CWC 2015 a possible boost for Christchurch 
News that Christchurch has been named a 
host city for the opening match in the next 
Cricket World Cup is being welcomed by the 
city’s tourism leaders.
They say having the ICC 2015 Cricket World 
Cup played, in part, in Christchurch will not 

international-standard venue. The Environment 
Court is currently considering whether that 
approval should be given.
Opponents of the redevelopment of the park 
are reported as saying they will fight any 
such approval. 

A fishing tale worth trumpeting

New Zealand Cup and Show Week 
Tickets are now on sale for New Zealand Cup 
and Show Week 2013, Canterbury’s spring 
festival, which kicks off on Friday 08NOV. 
The nine-day festival, which celebrates the 
region’s racing, fashion and agriculture, will 
begin with a street party in the Central City 
where people will be able to enjoy fashion 

parades, live entertainment and late night 
shopping.
For more information about events, to 
purchase tickets and to find out what is 
happening during the festival week in 
Christchurch visit www.nzcupandshow.co.nz

only bring an influx 
of sports fans to the 
city, but also boost 
Christchurch’s 
international profile 
at a critical time in its 
recovery.
Christchurch’s hosting
rights, though, are 
dependent on planning 
approval being given 
for the further 
redevelopment of 
Hagley Oval as an 

The Sugar Club at the Sky Tower
Peter Gordon’s new Art Deco-themed 
restaurant The Sugar Club opens on Level 53 
of the Sky Tower today.
The Sugar Club first opened in Wellington’s 
Vivian Street in 1986 with Peter as head chef. 
He was the first Kiwi chef to fuse Asian, 
European, Pacific and Middle Eastern flavours 
and this is why he is known around the world 
as the Godfather of Fusion Cuisine. In 1995 
a second incarnation opened in London’s 
Notting Hill and quickly became the ‘must 
dine at’ restaurant in town for the world’s 
most famous faces from film, fashion, music 
and food. In 1999 it relocated to Soho, again 
with Peter as Head Chef, and again it had the 
foodies and the faces rushing in. 

The Sugar Club 
at the Sky Tower 
will feature some 
of Peter’s personal 
favourites and most 
popular dishes from 
the three incarnations
of The Sugar Club, 
as well as many 
new creations. 
It will offer an 
express à la carte 
lunch menu, small 
plates for dinner 
guests and a week-
end brunch menu. 

Here’s a tale to lure international anglers:  
Otwin Kandolf from Tauranga was recently 
fishing the Ohau B Canal, near Twizel in the 
Mackenzie Country, with longtime angling 
companion Gunther Propst and caught the 
biggest brown trout ever taken on a rod and 
reel. 
He successfully landed a 19.1kg (42.1b) fish 
after battling it for 20 minutes. 
“We had no camera, it was dark, all the other 
anglers had gone and the scales we had were 
not big enough,” he told Rotorua’s Daily 

Post.
There were no scales at the nearby pub, so it 
was kept there in a fridge overnight and the 
next day saw an unofficial weight of 21kg 
recorded.
By the time certified scales were organised, 
two weeks after the event, the fish was re-
corded at 19.1kg.
Mr Kandolf estimates his fish would have 
weighed 22kg (48.5lb) when first caught.



FREE 24 hour Internet in Deluxe King rooms
                  find out more                                                   www.jetpark.co.nz
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794 Christchurch F&B choices
According to The Press, Christchurch is not 
quite spoilt for choice, but new research 
shows the city’s hospitality recovery is 80% 
of the way there. 
The “creative genius” of entrepreneurs in the 
city had resulted in more than 220 bars, cafes 
and restaurants opening in Christchurch in 
the past 18 months, University of Canterbury 
researcher Sussie Morrish is quoted as 

saying. 
Christchurch now has 794 hospitality outlets, 
compared with 566 in January last year. 

SIN numbers boom for CHC
Christchurch International Airport reports a 
near-70% lift in visitor numbers from 
Singapore last month over JUN12. There has 

been continuous strong growth in this market 
over the last 12 months, which has seen the 
year-end total to date up 21.7%. 

BMX stars swoop and luge
Olympic medallist Sarah Walker visited 
Rotorua this week with a handful of fellow 
Olympians on a tiki tour of New Zealand, 
following the BMX World Championships in 
Auckland.
With Walker were Olympic gold medallist 
Mariana Pajon from Columbia, bronze 
medallist Laura Smulders from the 
Netherlands and fellow Olympian Alise Post 
from the USA.
They were joined by Colombian men’s riders, 
Olympic bronze medallist Carlos Oquend and 
fellow Olympian Andrez Jimenez.
While in Rotorua they stayed at the RotoVegas 
Motel before bungy jumping and swooping at 

Agroventures, catapulting downhill at OGO, 
Luging at Skyline Rotorua and white water 
rafting with Raftabout before heading to 
Polynesian Spa for a relaxing dip.
Destination Rotorua Marketing general 
manager Oscar Nathan says it was fitting the 
group chose to visit Rotorua on their 
whirlwind trip to experience the best of what 
New Zealand has to offer.
“Sarah’s from the Bay of Plenty so it’s fitting 
that she chose to come home when showing 
off New Zealand.”
While here the group have been tweeting and 
posting on social media about their trip.

Te Puia redevelopment to create multi-purpose space
Rotorua’s Te Puia at Whakarewarewa has 
closed its gallery, with the site to be 
redeveloped in coming weeks to create an 
open, multipurpose site for events, functions, 
performances, food and beverage, and 
carving and weaving demonstrations.
The redevelopment involves the demolition 
of the gallery’s under-structure and walls, 
while retaining the canopy roof to create a 
weather-proof function area. 
Te Puia GM Sales and Marketing, Kiri 
Atkinson-Crean, says there will be minimal 

disruption during the work. 
“The redevelopment is designed to improve 
our visitors’ experience and will be a 
significant asset to our site, particularly 
during the peak summer season. 
“This new sheltered space will also allow 
us to extend our food and beverage services 
across the site, ensuring that we can 
efficiently serve increased visitor numbers in 
a short period of time.”
The redevelopment is expected to be 
completed by the end of September.

Mt Hutt celebrates 40th
Canterbury’s Mt Hutt is celebrating 40 
seasons of fun in the snow this weekend.
To mark the milestone, celebrations will be 
spread out over the two days with a big 
fireworks display and all rides and events 
over the weekend put on for free (lift passes 
still required). 
Activities happening across both days include 
dressing up in retro theme, an ‘old-style’ rope 
tow to bring back the memories for veterans
of the ski area, a photo wall and videos 
depicting bygone days.
There will also be an official unveiling and 

blessing of ‘Rocky’ – arguably the most 
famous rock in New Zealand – which tore 
into a Christchurch home during the FEB11 
earthquake and was bought by NZSki to raise 
$50,000 for the Red Cross relief fund.
Now firmly ensconced in his final resting 
place half way up the Mt Hutt access road, 
T-Shirts and ‘signed’ copies of a book 
containing some of Rocky’s famous sayings 
will also be sold on the day with proceeds 
still going to Red Cross.

The original tows on Mt Hutt

http://www.jetpark.co.nz/Guest+Services/Guest+Internet+Service.html#gis_tc1_t2
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Country Manager, New Zealand
Auckland, New Zealand | Contract (Full time)

About the Organisation: 
Destination NSW is a NSW Government statutory authority with responsibility for devising and implementing 
strategies to grow the visitor economy to NSW. Our particular focus is on driving tourism and acquiring and 
developing major sporting and cultural events for Sydney and Regional NSW.

About the Role:
The Country Manager, New Zealand is responsible for leading Destination NSW’s operations in New Zealand to 
grow tourism and expenditure into NSW and to achieve organisational goals. This role develops and implements
 growth plans, co-operative marketing partnerships, identifies opportunities for publicity and promotion, provides 
market intelligence and represents Destination NSW at industry events and forums. Additionally, this position has 
a key focus on managing the operations and activities of the New Zealand office, and is a very ‘hands on’ role. 

For further information and to apply for this role please  Click here. 

Closing Date: Sunday 11 August 2013
Enquiries:  Tracy Forsyth (02) 6391 3718 or tracy.forsyth@industry.nsw.gov.au
Applications submitted via email will not be accepted. An eligibility list may be created to fill future permanent, 
temporary, full time or part time positions as they arise.

Gold Coast Traveller App 
Gold Coast Tourism has 
unveiled a destination app 
that has already scored a 
4.5 star rating from the App 
Store and overwhelming 
positive reviews from those 
first to download the product.
The Gold Coast Traveller 
App features a start-up 
directory of over 500 Gold 
Coast tourism businesses 
from attractions, tours, 
accommodation, restaurants, 
and events all searchable and 
bookable on the one device. 
“We believe the Gold Coast 
Traveller App will reach 
more than 60,000 consumer 
downloads and drive 20,000 
direct sales leads worth 
almost $1.8m to Gold Coast businesses in its 
first 12 months in market,”  says Gold Coast 
Tourism CEO Martin Winter.
There’s a Show and Save function which 
gives savvy visitors an immediate incentive 

to purchase everything from 
a meal to a Tiger Moth joy 
flight. 
There is also an augmented 
reality setting called GC Lens 
(above) which displays all 
kinds of products, experiences, 
and offers around the user 
through the camera screen on 
their device. 
“Other very useful features 
such as Find My Friends, 
Locate My Vehicle, What’s 
Near Me, Public Transport, 
and Flight Info generally 
reduce hassle for visitors,” 
says Mr Winter. 
“And of course every part of 
the App is fully integrated 
with the user’s social media 

accounts so they can share their Gold Coast 
experiences with the world.” 
Download at the App Store by searching for 
“Gold Coast Traveller” or follow this link.

Sabrina McLeod to join TEQ
Tourism Malaysia marketing manager 
Sabrina McLeod is to take on a similar role 
with Tourism & Events Queensland, working 

with Sally Holyer, TEQ’s International 
Director NZ. She starts there on 13AUG.

Kuala Lumpur-based low-cost carrier AirAsia X will start 
a 4pw service to Adelaide on 30OCT. 
Adelaide will be AirAsia X’s fifth Australian destination 
after the Gold Coast, Melbourne, Perth and Sydney. The 
route will be operated by a new 377-seat Airbus A330-
300 aircraft.

Adelaide Oval, 
which is to host four 
matches in the ICC 
Cricket World Cup 
2015, including a 
quarter final. 
The draw has India 
playing its opening
match in the 
tournament in 
Adelaide against 
their traditional 
rivals Pakistan on 
Sunday 15FEB15.
India will also use 
Adelaide as its home 
base for the warm-
up matches.

https://jobsnsw.taleo.net/careersection/all_jobs/jobdetail.ftl?lang=en&job=00001S4V
http://goo.gl/CiV0kS
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A whale shark called Boo Boo
A 7m male whale shark tagged in the Ningaloo 
Marine Park and ‘adopted’ by Tourism WA 
has been named ‘Boo Boo’ in honour of a 15 
year-old Perth boy who died six months ago 
from a brain tumour.
Trent D’Silva swam with the whale sharks 
at Ningaloo last year as a wish after he was 
diagnosed with the tumour. 
“It was a highlight of his short life,” said 
Trent’s mother Leonna.
“When we saw the competition to name the 
adopted whale shark we thought it would be 
a lovely way to remember a wonderful boy. 
‘Boo Boo’ was the nickname Trent was given 
by his sister, Courtney.”
Tourism WA CEO Stephanie Buckland said 
more than 1,000 entries were received during 
the six week Facebook competition to name 
the whale shark, and an online poll of a final 
shortlist overwhelmingly supported the name 
Boo Boo.

Tourism WA ‘adopted’ Boo Boo in 
partnership with whale shark research and 
conservation organisation ECOCEAN Inc.
“We wanted to share and support research 
into one of Western Australia’s most 
extraordinary visitor experiences, swimming 
with the whale sharks,” Ms Buckland said.
Tourism WA has also developed a Facebook
app to show ECOCEAN’s research and 
conservation efforts, as well as enable the 
agency’s Facebook community to share 
whale shark experiences.

Exclusive exhibitions for Sydney
Sydney has secured the right to exclusively 
host two major art exhibitions, America: 
painting a nation and War Is Over! (if you 
want it): Yoko Ono.
Covering more than 200 years of American 
art, history and experience, America: painting 
a nation features 80 works in an exhibition 
at the Art Gallery of NSW. Artists include 

Jackson Pollock, Georgia O’Keeffe, James 
McNeil Whistler, Mark Rothko, Winslow 
Homer and John Singer Sargent.
The Museum of Contemporary Art Australia 
in The Rocks at Circular Quay will present 
the first major Australian exhibition by artist, 
activist and musician Yoko Ono (above).

Inaugural Australian Garden Show
Centennial Park in Sydney’s eastern suburbs 
will be the venue for the inaugural Australian 
Garden Show Sydney 05-08SEP13, featuring 
a combination of interactivity with gardens, 
design, sustainable living and culinary 
delights.
This show will have spectacular displays 
from some of the biggest names in the 
horticultural and design business, including 
two Chelsea Flower Show gold medalists; a 

three-time UK Designer of the Year; French 
vertical garden expert Patrick Blanc and local 
horticultural, landscaping and design 
personalities.  Next generation designers 
from various TAFE collages will also be on 
show.
The event features lectures and gardening 
and sustainability talks during the day.
www.australiangardenshowsydney.com.au

Sydney Festival, The Star to partner 
Sydney Festival, which takes over Sydney 
every January, and The Star, Sydney’s 
gaming, events and entertainment destination, 
have announced a new four-year partnership.
An existing partner of Sydney Festival, The 
Star is to become the Principal Partner from 
2014, supporting one of Australia’s most 
significant cultural events.

The Star will leverage its restaurants, hotels
and events and entertainment venues to 
enhance the Festival. Plans include pop-up 
bars atop its recently opened Event Centre 
rooftop, to performances and special events 
in its live venues including the Sydney Lyric, 
Marquee and Rock Lily.

PACIFIC ISLANDS
Pacific support for KidsCan, More Day
Anne Radonich from RAD Marketing reports 
that Treasure Island Resort Fiji is a major 
sponsor of the nationwide More FM radio 
network’s More Day in support of KidsCan, 
providing two 7-night holidays for a family 
of four, in conjunction with grabaseat, to be 
auctioned on TradeMe.  As at last night there 
were already 58 bids lodged for the holidays.
Other South Pacific prizes also up for auction 
are a three-night Captain Cook Yasawa Island 
Cruise for two adults and two kids (5-17yrs); 
a 5-night stay at Royale Takitumu in Raro-
tonga; and a 5-night stay at Seabreeze Resort 
Samoa.
On Friday 09AUG More FM hosts from 

every corner of New Zealand will present 
shows in support of the fundraising effort. 
http://www.trademe.co.nz/stores/more-day



Your gateway to Xi’an Click Here
or call 09 309 1188

China   We know it like our own backyard

www.aircalin.com

It’s Aircalin’s W Class.  Book W 
for the best value, year-round, 
packages to New Caledonia.  
Best inventory, no closeouts 
and full service guaranteed.

Wwwwwwwhat’s this?
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Supplementary flights to Noumea
Aircalin is to operate supplementary flights 
Auckland-Noumea-Auckland 16DEC13-
31JAN14.
Under the SB flight numbers, agents will 
have access to six flights per week (usually 
four) between Auckland and Noumea during 
the period.   
The additional flight days are:

Friday (Aircalin-operated flight) 
20/27DEC13, 03/10/17/24/31JAN14
SB411 – dep AKL 1415, arr NOU 1510
SB410 – dep NOU 0800, arr AKL 1245
Monday (codeshare operated by Air NZ) 
16/23/30DEC13, 06/13/20/27JAN14.
SB415 – dep AKL 0820, arr NOU 0915
SB416 – dep NOU 1020, arr AKL 1505

‘Absurd’ plans for Vanuatu airports
A former Vanuatu finance minister is quoted 
by Radio New Zealand International as 
saying the Vanuatu government’s plans for 
Singaporean company, GMR, to build and 
run airports around the country are absurd.
The government has reportedly committed to 
a US$350 million deal with GMR to build or 
extend airports in various locations, operate 
them for 50 years and then hand them back to 

Vanuatu.
The prime minister says it will mean the 
current tourism levels of just over 200,000 
visitors a year will grow to five million.
But Willie Jimmy, who says he was sacked 
by the government two months ago for op-
posing the deal, says while better airports 
are needed, a much more cautious, measured 
approach should be taken.

Call for transparency on gift aircraft
Tongan Opposition MP Dr Sitiveni Halapua 
is calling on his government to make public 
the technical information about the country’s 
controversial new Chinese MA-60 aircraft, 
rather than just political statements that it is 
safe.
Radio New Zealand International quotes him 
as saying people in Tonga are worried about 
whether it is safe, and transparency is the 
best way to deal with the issue, especially 
with memories of the 2009 Princess Ashika 

ferry tragedy still fresh.
“A lot of the relevant technical information 
was made available after the Princess Ashika 
sank, but we need it beforehand so parliament 
as well as the people can make informed 
decisions.”
Dr Halapua says it is a public transport and 
country development issue and the public is 
entitled to the information.
Also see story on p11.

Pacific Resort Rarotonga closes cafe
Pacific Resort Rarotonga advises the recent 
closure of its Pacific Village Café at Pacific 
Resort Rarotonga.
As a high standard of guest experience is of 
utmost importance to the resort, they have 
decided to concentrate their Food & Beverage
efforts on the popular Sandals Restaurant & 

Barefoot Bar.
Says Pacific Resorts sales manager, Mel Hall: 
“We are in the process of working through 
various options as to best utilise the space we 
have available with the café closure, and will 
advise you of developments as they come 
about.”  

New toll road for Bali
A new 12km toll road, designed to bypass 
traffic snarls in Bali, will open on 10AUG. It 
runs from the bypass near Denpasar, across 
the mangroves to a point near Nusa Dua, with

a branch to Ngurah Rai Airport.  Pearl DMC 
says the trip from Sanur to the airport will 
then take 15mins, and from Nusa Dua, 25mins.

Qantas Sale Fares to Asia from $1199
Qantas is offering special fares to Hong 
Kong, Jakarta, Shanghai, Manila and Tokyo 
available for sale until 15AUG13.

For full details and tariff advices visit 
www.qantas.co.nz/agents. 

ASIA

http://www.acrossia.com
http://nz.aircalin.com/billet-noumea.php?cc=NZ


Vietnam & Indochina
FOR AWARD-WINNING SERVICE 

AND A COMPETITIVE QUOTE
PHONE 0508 396 842

Exotic Holidays
Specialist Wholesaler

CLICK HERE TO GET 
OUR NEWSLETTER
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Contiki’s Asia ‘definites’
Demand for youth travel to South East Asia 
is continuing into 2014 with Contiki Holidays 
confirming definite departures across its 
Indochina program through to APR14. 
Back in March, the 18-35s operator made 
every one of its departures across its Asia 
program for the rest of 2013 a definite 
departure and the trend is continuing into 
2014.
All Indochina departures are now definite 
through to the end of MAR14, which includes
the Asian Adventure, Vietnam Experience, 

Vietnam Highlights and Big Indochina tours. 
In addition, all Thai Island Hopper West trips 
in MAR14 and APR14 and 11 selected 2014 
China Adventure departures are now definite 
goers.
Contiki regional director sales and marketing 
Tony Laskey says Kiwi sales to Asia are up 
more than 50% on last year and urges agents 
to lock in their clients’ 2014 South East Asia 
travel plans soon to avoid missing out on 
their preferred travel dates.

Singapore Tourism Board Oceania appointment 
The Singapore Tourism Board 
has named Sharon Lam as its 
new Area Director Oceania, 
replacing Sandra Leong who 
returned to Singapore when her 
term ended in April.  
Based in the Sydney regional 
office, Ms Lam will drive the 
strategic direction and promotion 
of Singapore across Australia and 
New Zealand.  Her responsibilities
include trade relations, MICE, business 
development, strategic partnerships and 
management of her on-the-ground team and 
agencies including the newly appointed PR 

Agency, Adhesive PR.  
Says Ms Lam: “With Singapore’s 
position right on our doorstop, 
many New Zealanders think they 
‘know’ Singapore, however most 
of the time these preconceptions 
are either out of date or inaccurate.  
“I look forward to working with 
our trade partners and agencies
to help make Kiwis more aware 
about the ever-changing Singa-

pore scene, and to 
encourage more of them to visit and discover 
for themselves the myriad of experiences we 
have on offer.” 

AirAsia X Adelaide-KL deal
Mehpara at Tourism Malaysia says: “You 
know when you see a travel deal and think I 
should really buy that, it’s so cheap… well 
prepare for that feeling. 
“AirAsia X has return flights from Adelaide 
to Kuala Lumpur as low as AU$171 (about 
NZ$195) to celebrate its new services.  
Bookings must be made by this Sunday 
04AUG – but your clients can travel anytime 

between 30OCT13 and 05AUG14.”
Add that to some pretty low fares available 
from Air New Zealand for the Auckland-
Adelaide link (around $670 return) to total 
$865, and there is the start to a cut-price 
holiday in Malaysia. 
More details here and here, and for 
information about visiting Malaysia go to 
www.tourismmalaysia.gov.my

Sabrina leaving Tourism Malaysia
Tourism Malaysia marketing manager 
Sabrina McLeod has announced that she is 
leaving the NTO to take up a role with 
Tourism & Events Queensland.
“I have had a great time working here and 
have immensely enjoyed working with you 
and your teams,” says Sabrina. 
“It has been a challenging year and through 
much hard work we have all started to make 
Malaysia front of mind for the Kiwi 
travellers who are looking for something new 
and different. 
“I wish the team at Tourism Malaysia all the 
success for the future and know that with 
Visit Malaysia Year 2014 just round the 

corner, that bigger things are soon to come. 
With that I leave you in the very capable 
hands of Zalina and Shafee and wish you all 
the best in promoting Malaysia as the 
gateway to a truly Asian experience.” 
Sabrina’s final day at Tourism Malaysia is 
12AUG.

Irresistible Road to Mandalay
The Innovative Travel Company’s newly 
released 2013-14 Asia brochure includes a 
unique itinerary guaranteed to provide clients 
with rich and colourful lifetime memories.  
The newly created 10 day ‘Myanmar in Style 
on the Road to Mandalay’ (ex Yangon) priced 
from only $6390pp twin, is skilfully designed 
to discover the fascinating history, cultural 
delights, architecture and picturesque land-
scapes of Myanmar. Packed full of experiences 
including walking tours, learning
about the traditional way of life including 
handy-crafts, meditation and join an easy 
bike ride to the little visited village of 
Minnanthu (vehicle transfer alternative).  One 
of the key highlights is the 4 night cruise on 
the Irrawaddy River from Bagan to Mandalay 
aboard the ‘Road to Mandalay’ with plenty of 
time to relax and take in the typical scenes of 
everyday life on the river, riverside villages 
and on-board lectures to explain the history 
and culture of local people.  Visit Mandalay, 
the centre of Burmese culture and Buddhist 

learning; the 
important 
sights of 
Mingun and 
Sagaing which 
is famous for 
its silver and 
silversmiths 
still working in 
the same 
traditional way 
as their 
ancestors.  Fly 
to Heho and travel to Nyaung Shwe for a 
private motor-boat ride on Inie Lake to see 
the many floating villages.  There is much 
more to savour on this unique cruise and 
private tour of Myanmar.  
Link here to the brochure and FREEPHONE 
0508 100 111 or email the team at 
info@innovative-travel.com 

http://www.exoticholidays.co.nz
http://www.airasia.com/au/en/promotion/rx3951108.page?icid=iab068hpmba
http://www.airnewzealand.co.nz/
http://en.calameo.com/read/00064878626a026056c75
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THE AMERICAS
Polynesian Cultural Center celebrates Aotearoa, 31AUG
Honolulu’s Polynesian Cultural Center will 
showcase the music, dance and people of 
Aotearoa (New Zealand) with the Te 
Manahua Maori Cultural Arts Festival on 
Saturday, 31AUG. Participants from across 
the state and as far as New Zealand, Canada, 
Australia, and Utah will put on a display of 
traditional Maori kapa haka.
“Te Manahua is a fun and entertaining event 
for both participants and spectators, especially 
the Haka Hard! competition,” said Seamus 
Fitzgerald, Aotearoa village manager. “We’re 
also excited to be able to live stream this 
year’s event on our Polynesia.com website 
to allow fans from around the world to enjoy 
the performances.”

The festivities will also feature Poi-e 
competitions in the Pacific Theater. 
A panel of expert judges from New Zealand 
will evaluate the competing groups on several 
criteria including execution, motions, stage 
personality, creativity, and choreography. The 
group with the highest combined score in 
each competition will be deemed the overall 
winner.
Rounding out the event is the Maori 
Performing Arts Festival. Guests will be 
treated to special exhibition performances 
throughout the day, featuring groups from all 
over the world including Nga uri o te 
Whanoa, a Te Matatini national qualifying 
competition team from Aotearoa.

Patagonia 2014 with Tauck
Patagonia is described as nature’s master-
piece, with its valleys and lakes within deep 
fjords carved by glaciers, framed by jagged 
Andean peaks. The 11-day Patagonia with 
Tauck journey to the ends of the earth has 
your clients staying in some of the most 
unique accommodation in South America, 
including three nights at Los Sauces Casa 
Patagónica, owned by Argentina’s president. 
Visitors also enjoy a private cruise on Lake 
Argentino past the vast Upsala Glacier, see a 
Gaucho Show where cowboys demonstrate 
their riding skills, and also witness a tango 
at its birthplace. Exclusive Tauck highlights 
include naturalist-led walks, a private lunch 
at a Patagonian cattle ranch, a visit with 

gauchos in the Argentinian outback and more.
Priced from $8685pp, the tour is inclusive of 
hand-picked accommodation, sightseeing,
dining experiences, service charges and taxes.
Click here for the details and call Adventure 
World on 0508 496 753.

Calgary Stampede 2014  
World Journeys has released rates on its 
popular 4-day Calgary Stampede package for 
next year’s event, happening 03-11JUL14.  
Priced from $953pp share twin, this includes 
three nights hotel accommodation, two days 
admission to Stampede Park, reserved seating 
for one evening at 
the Chuckwagon 
Races & Grandstand 
Show, reserved 
seating for one 
afternoon’s Rodeo 
event, a Stampede 
events programme, 
a Skyride over 
Stampede Park, 
and a souvenir Golf 
Shirt.  
Although most 
clients find four 
days ideal, 
additional nights 

and Calgary Stampede tickets are available, 
and World Journeys has room allocations 
at a selection of properties within Calgary. 
Enquire on 0800 117311 or email
info@worldjourneys.co.nz

New Galápagos Islands Cruise 2014 with Tauck
Tauck’s Galápagos cruise is one of the most 
enriching travel adventures your clients will 
ever experience. A flexible itinerary allows 

excursions to beaches, accompanied by 
expert naturalists, who help visitors make 
sense of the immense biodiversity.

Travellers will explore 
Buccaneer’s Cove and 
visit the islands of 
Fernandina and Isabela, 
the Santa Cruz Islands 
and Rábida.
This tour is priced from 
$7885pp and includes all 
accommodation, meals as 
indicated, a daily cocktail 
hour, wine with dinner on 
board, and more cruise 
comforts. 
Click here for the details 
and call Adventure World 
on 0508 496 753.

http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/chile/tours/patagonia-with-tauck-2014/
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=116&packageName=Calgary-Stampede
http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/chile/tours/cruising-the-galapagos-islands/
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AFRICA / MID EAST
Dubai enjoys busiest first half-year ever 
More than 5.5 million tourists visited Dubai 
in the first half of 2013, representing an 
11.1% year-on-year increase, indicating that 
Dubai is on the way to achieving its Tourism 
Vision for 2020 which was to double its 
annual visitors to 20 million and treble 
tourism’s contribution to Dubai’s economy.
The first half visitor number results, released 
by Dubai’s Department of Tourism and 
Commerce Marketing (DTCM), show 
increases across all key indicators, including 
hotel establishment guests, hotel and hotel 
apartment revenues, room occupancy and 
average length of stay.   
DTCM director general, His Excellency 
Helal Saeed Almarri, says Australia recorded

a sizeable rise in visitor numbers, with 
growth rates of 24.3%, reflecting the 
increased air capacity resulting from the 
partnership between Emirates Airline and 
Qantas, formalised in April. 
“The impact that this partnership has had 
has been highly encouraging and our DTCM 
office in Australia has been working closely 
with both airlines to maximise the 
opportunities the partnership provides to 
increase the amount of visitors from both 
Australia and the other markets which the 
partnership opens up. We are also seeing a 
shift in the New Zealand market and are 
anticipating to see this grow further as a 
result of the partnership.” 

Adventure World 
2013 Africa & 
Arabia Travel Agent 
Road Show 
Where: Auckland, venue 
to be confirmed
When: 21OCT13, from 
5.30pm onwards
Followed by: A breakfast 
training held on the North 
Shore, at the Bruce Mason 
Centre on 22OCT 
7.30am-8.30am.
Mark it in your diary now. 

Tzaneen Country Lodge is described as the best kept secret 
of Limpopo Province in South Africa.
En route to the Kruger National Park, following the Main 
Route (N1) from Johannesburg to Polokwane, the capital of 
Limpopo, to the scenic town of Tzaneen, your clients will 
find the award-winning Tzaneen Country Lodge, famous for 
its superb service, friendly people and country cuisine. 
Tzaneen is known as the fruit basket of South Africa, with 
Mango, litchi, avocado, macadamia, citrus and the biggest 
tomato growing operations in the world. 
Visit www.tznlodge.co.za and tour operators should email 
adri@tznlodge.co.za for STO rates and agreements.

Highlights of Jordan
World Journeys is promoting a 5-day/4-night Highlights of Jordan package 
they say is perfect for the first-time visitor who wants to see the absolute 
highlights.  Starting in Amman, clients follow the King’s Highway, one of 
the world’s oldest trade routes, to Madaba, Mt Nebo, and on to Kerak to 
visit the spectacular Crusader Castle.  A full day is spent exploring the ruins 
of Petra, before heading out into the desert to Wadi Rum, travelling by 4WD 
jeeps.  
Priced from $699pp share twin this includes 4 nights in 3-star hotels, meals 
on half-board basis, transfers and touring in modern air-conditioned mini-
vans or cars, porterage, entrance fees, a horse ride in Petra, and a local 
English speaking  guide in Petra. Airfares, tipping and visas are additional.  
Contact World Journeys 0800 117311 or info@worldjourneys.co.nz

Rotana Jet is about to inaugurate flights from Dubai to Abu Dhabi, 
operating into Al Bateen Airport in Abu Dhabi from Dubai Terminal 
Two on Mondays, Thursdays and Saturdays. The 20-minute flights 
will utilise 50-seat Embraer Jet aircraft, which can also take Dubai-
based visitors to Sir Bani Yas Island from Dubai International Airport 
Terminal Two on the same days as the ABD flights.
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EUROPE

Contiki Europe 2014 pre-registration
Contiki has announced it is taking bookings 
for Europe Summer 2014 on a pre-registration 
basis. 
“For agents that have clients ready to make a 
commitment for a 2014 Contiki in Europe,
it’s as simple as giving us a call,” says 
Contiki regional director sales and marketing 
Tony Laskey.
“With Contiki pre-reg you take a $200 
deposit, per person, per tour as usual and let 
our reservations team know the details of the 
tour name and requested departure date your 

client is after,” says Laskey. Once the 2014 
pricing and final dates go live, Contiki will 
confirm the booking and send out an updated 
invoice.
“The best part for your clients is that they 
will save 10% off the 2014 pricing by 
pre-registering now and paying in full by 31st 
December 2013,” he adds.
For more on Contiki Europe Summer 2014 
pre-reg, contact your sales executive or 
Contiki reservations on 0800 266 8454.

Emirates goes double daily to Amsterdam  
Emirates will serve Amsterdam with a second 
daily non-stop flight from 04DEC. The new 
daily service will complement Emirates’ 
popular Airbus A380 flights between Dubai 
and Amsterdam, which commenced last 
August, less than two years after the launch 
of the route with a Boeing 777.
The second daily service will be flown by a 

Boeing 777-200 LR featuring 266 seats in a 
three-class configuration, adding  3,700 seats 
a week in both directions and providing
Auckland and Christchurch travellers on 
Emirates with direct connections both ways 
at Dubai. Amsterdam is one of several 
European cities to which Emirates offers 
A380 service all the way from Auckland.

Hertz offers Jaguar F-TYPE rentals in Europe 
The Hertz Corporation now offers the Jaguar F-TYPE two-
seat convertible for rental in Belgium, France, Germany, 
Italy, and The Netherlands, with rights to exclusivity in 
Europe for six months. Rates start from 250 Euros per day 
depending on the location, and all confirmed reservations 
are guaranteed. Customers from outside of Europe can make 
reservations by contacting their local Hertz call centre. 

TOUR PRODUCT

AAT Kings to strengthen trade relationships   
Anthony Hayes, Global Managing Director 
for AAT Kings and David Gendle, its Head of 
Sales, were in Auckland this week with news 
of the Australasian coach tour operator’s
plans.
Hayes says that while the last two or three 
years have been tough for the industry, AAT 
Kings’ performance has been encouraging, 
even exciting, and he sees big opportunities 
to grow the market by being more creative 
and aggressive in marketing. Already, forward 
bookings are up 40% on last year and the 
company has invested in 18 new vehicles, 
which are due for delivery. 
While AAT Kings had previously looked to 
direct bookings for upwards of 75% of its 
business, Hayes says he is keen to strengthen 
trade relationships, shifting budget funds into 
partnership marketing. He also sees a “huge 

opportunity” in Australia to grow the 
company’s New Zealand touring sales and 
will be doing significant joint marketing with 
Tourism New Zealand. 
Hayes wants to see the AAT Kings brand 
change to reflect the attributes of both 
Australia and New Zealand, so is working 
towards an October launch of new branding, 
logo and messages with less of an “Outback” 
look and one which more clearly epitomise 
the clichés, attributes and personalities of the 
two countries and their people that visitors 
are expecting – friendliness, hospitality and 
also the culture.
Hayes says there are opportunities to grow 
more business from the UK and Germany, 
and AAT Kings is also about to appoint a 
sales manager in China, a market for which 
some new product will be developed.
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AVIATION

Over 120 European destinations ... now that’s Wunderbar!

Injunction sought on new Jetstar boss
Air New Zealand has been in the Employment
Court this week seeking to enforce a non-
competition clause in the employment 
contract of Grant Kerr, the former general 
manager of Air New Zealand-owned Nelson 
Air, who has been hired by Jetstar to head its 
New Zealand operations from next week.
Kerr handed in his resignation back in 
February and was immediately place on 
‘gardening leave’ while he served out his six 
months’ notice.
The national carrier’s contract with Kerr 
banned him from working for competitors for 
six months following the end of his 
employment contract, the enforceability and 
reasonableness of which are up to the court to 

decide in what looks like being a very 
important precedent-setting ruling.
Media covering the hearing report that Air 
New Zealand argues Jetstar is its only real 
competitor in New Zealand and that 
confidential commercial information gained 
by Kerr during his time heading Nelson Air 
would be valuable to a rival.
Air New Zealand is fighting increasing 
domestic competition from Jetstar which has 
been gaining not only market share but also a 
growing slice of corporate main trunk traffic 
since it strengthened its schedule reliability 
and lifted its on-time performance into the 
high 90s, which combined with its “every-
day” low fares makes it a force to reckon with. 

Real Tonga MA60 due to fly
This week the Real Tonga MA60 aircraft 
got into the air locally for the first time, with 
Chinese pilots they brought in flying it in the 
absence of suitably qualified locals to do so.
TravelMemo has been told they were just up 
doing circuits, but it is understood Real Tonga 
did not want it leaving the ground because it 
does not have proper supporting documentation
for its Type acceptance certificate. 
According to our sources, management from 
Real Tonga repeatedly asked for the standards
compliance report from both the Tongan 
government and Chinese authorities but were 
yet to receive it. They are under pressure 
from the government to get the MA60 
operating ASAP. 
TravelMemo has been told the training 
captain sent from China has refused to fly it 
into Ha’apai because of its short downhill 
strip, which is far shorter than anything the 
MA60 is designed to fly into. However, local 
pilots have told the Chinese pilot they have 
the skill required to get in and out.
Vava’u is the route the government most 
wants it used on and here the Chinese have 
only just learned that the runway is also 
too short (being less than 1200m) so they 
are seeking Beijing’s permission to fly the 

52-seat turboprop there.  The Vava’u runway 
has a steep approach because it is located in 
a valley. It has a 4% glide slope as opposed 
to the normal 3% and because of this has a 
displaced threshold for landing to keep the 
approaching aircraft clear of the high ground. 
TravelMemo understands there is government 
talk of moving the displaced threshold closer 
to the trees and removing clearance to allow 
the aircraft to get in. 
Another significant concern that has surfaced 
is the standard passenger weight to be used 
in operating the plane.  The MA60 weight 
and balance sheet used for calculations is 
geared to the standard Chinese weight of 
75kg per passenger, which is said to be about 
20kg under the Tongan standard weight. This 
means a full aircraft would be almost 900kg 
overweight when flying into already short, 
challenging strips.
TravelMemo is unable to check the accuracy 
or significance of this technical information 
but has been repeatedly urged by its sources 
to get this into the public domain in the 
interests of passenger safety and in the 
absence of any verifiable technical 
assurances being made public by the MA60’s 
owner, operator or maker.

Tajikistan grounds MA60
Tajikistan is the latest country to temporarily
prohibit flights of Chinese Xian MA60 
aircraft, which it reportedly now considers 
too dangerous for flights in its territory. 
Reports published by ch-aviation and crash.
aero indicate that, in line with other 
countries, Tajik Air’s sole MA60 has been 
grounded as a precautionary measure.

WAS: 3U added; TN moving on
World Aviation Systems has been appointed 
GSA for Sichuan Airlines (3U) effective 
01SEP13, and will represent the carrier in 
Australia and New Zealand. 
Sichuan Airlines flies three times a week with 
a two-class A330 between Melbourne and 
Chengdu and onwards across its domestic 
Chinese network, with further expansion 
plans to come.
Kaylene Shuttlewood, General Manager 

World Aviation, says, “The growth of China 
and Chengdu as a tourism and commercial 
destination is astounding and we are excited 
and proud to be able to promote this to 
Australians and Kiwis with Sichuan Airlines.” 
More than 20% of the world’s computers 
(including Apple products) are manufactured 
in Chengdu, which is also home of the giant 
Panda and the world’s biggest mall.
Air Tahiti Nui (TN) will be leaving the WAS 

portfolio in Australia & New 
Zealand. The two have 
mutually agreed not to extend 
their commercial agreement 
for GSA representation. It 
will be business as usual until 
31AUG and WAS will help to 
ensure a smooth transition.

http://www.lufthansaexperts.com
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Auckland Airport return ‘acceptable’ at 8%
The Commerce Commission has released its 
report on the effectiveness of the information 
disclosure regulatory regime in relation to 
Auckland International Airport.
The Commission Deputy Chair Sue Begg 
says the regulation has been effective in 
limiting Auckland Airport’s ability to extract 
excessive profits.
“Auckland Airport’s targeted return of 8% 
per annum for the 2013-2017 pricing period, 
is just within our estimate of an acceptable 
range of returns of 7.1% to 8.0%. Auckland 
Airport has also improved the way it sets 
prices to collect revenue for different services
and from different consumers. Quality 
generally reflects the demands of airlines and 
passengers, and innovation levels seem 

appropriate,” says Ms Begg.
The New Zealand Airports Association chief 
executive Kevin Ward says airports are 
drivers of tourism growth, major generators 
of employment, and essential to high value 
air freight. 
“Airport performance is critical to New 
Zealand’s future. The Commission’s report 
on Auckland Airport highlights the positive 
performance in innovation, quality and 
pricing,” says Mr Ward.
He adds that airport charges in New Zealand 
compare very favourably on an international 
basis and that while they’re only a fraction of 
airline costs, airport charges fund essential
tourism and trade infrastructure for New 
Zealand.

Airlines beg to differ  
BARNZ, the Board of Airline Representatives, 
begs to differ on Auckland Airport charges, 
pointing out that the Commerce Commission
has calculated that consumers will be over-
charged to the extent of $72m over the 
current five-year pricing period. 
Kristina Cooper, Legal Counsel for BARNZ, 
says while Auckland’s charges for landing 
aircraft on the airfield and for passengers 
passing through the domestic terminal are 
reasonable, the prices for passengers passing 
through the international terminal are 
excessive and generate an excessive profit. 
“Airlines operating in a hugely competitive 
environment are forced to either pass those 

costs on, so those fees ultimately come out 
of travellers’ pockets, or else absorb the costs 
which can result in reduced services,” Ms 
Cooper says. 
BARNZ has constantly pointed out that 
New Zealand has one of the lightest handed 
regimes for airport pricing among developed 
countries. 
“It is time for New Zealand to match good 
international practice and introduce some 
curbs on airports’ freedom to set whatever 
charges they like,” Ms Cooper says. “The 
Commission’s reports on first Wellington 
Airport and now Auckland Airport have 
shown the present regime is ineffective.” 

Dunedin International Airport Limited launches free Wi-Fi this 
week. Airport customers who have wireless enabled devices 
will be able to use the wireless internet within the Airport for 
free for up to 30 minutes.

SIA Dupe Segment tool activated
Singapore Airlines yesterday rolled out a new 
tool to manage duplicate segment bookings 
within the same PNR.   
This new tool will apply pre-defined logic, 
to identify and cancel all duplicate segments 
after the booking is made, with the following 
exceptions: 
>>Bookings with first segment within 48 
hours to departure; 
>>Ticketed PNRs; 

>>PNRs undergoing schedule change / re-
accommodation. 
If two or more confirmed segments are 
flagged as duplicates, the tool will keep the 
latest confirmed segment, and cancel the 
confirmed segment(s) booked earlier. If the 
transaction time is identical, the system will 
proceed to check the cabin class and selling 
class. Note that the segment with the highest 
cabin/selling class will be retained. 

Etihad approved to take Jet stake
Etihad Airways has been granted last minute 
conditional approval to acquire 24% of Jet 
Airways, in a deal with massive implications 
for India’s airline sector. At this stage neither 
airline is commenting on the deal, but an 
unnamed finance ministry official told the 
Wall Street Journal that the original deal had 
been altered to reduce Etihad’s influence in 
Jet’s board of directors. The board will have 

12 directors, from an earlier proposal for 14. 
Four will be appointed by Jet and two by 
Etihad. The remaining six will be independent
directors. This is the second time Jet and 
Etihad have amended the proposed new 
board. The original proposal called for Etihad 
to appoint four board members.

The first Boeing 787-9 Dreamliner about to exit the paint shop ahead 
of testing. This plane will eventually be repainted in Air New Zealand 
colours and become the first commercial 787-9 in service.

http://www.cxagents.com
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78 new destinations for MH
Malaysia Airlines has released fares to 78 
new destinations.
Using its oneworld partner airlines, the 
airline has added 64 new points to the 
European fares which have been filed and 
will quote in all booking classes, providing 
the same booking class is used as MH 
international service. 
Malaysia Airlines commences flights to 
Dubai on 05AUG, and using this service, 9 
new points have been added using Dubai as a 

transit point. Pakistan has been added using 
Pakistan International Airlines from Kuala 
Lumpur and fares are also now available to 
Medina and Addis Ababa.
In addition to the new fares, for tickets 
purchased from 01AUG13, there has been an 
amendment to terms and conditions which 
will affect cancellation fees, ticket reissues 
and date changes. These updates are 
detailed in MH’s terms and conditions for 
both economy and business class.

Signs of the times
Christchurch Airport has become the first 
international airport in the country to install 
signage in English, Chinese, Japanese and 
Korean.
Christchurch Airport chief executive Jim 
Boult says the multi-lingual static and 
electronic displays are part of a broader 

strategy to encourage greater engagement 
with key visitor markets. Alongside business 
development initiatives for the Asia Pacific 
region, airport staff will soon learn a few 
basic phrases in other languages to help them 
communicate with a wider range of visitors.

Boeing is asking specific operators of 717, Next-Generation 737, 747-400, 767 
and 777s to inspect aircraft with the Honeywell fixed emergency locator 
transmitters following the 12JUL Ethiopian Airlines Dreamliner fire at London 
Heathrow Airport.

Pricing bags out of the hold
Checking in a bag on Ryanair - which this 
summer costs anything from £25 to £160 for 
a one-way flight - could soar still higher, the 
airline’s chief executive has warned.
Ryanair had increased its charge for hold 
luggage by 20 euros (about £17.50) for the 
summer period because “that’s when they are 
likely to bring more bags”.
CEO Michael O’Leary says: “We will keep 
increasing charges until we get rid of (hold) 
bags.”
He said Ryanair had cut numbers of pax who 
checked in hold baggage from 80% to 19% 
which saved him “a fortune in money”.

But he accepted some passengers would 
always want to bring big bags that needed to 
go in the hold.
O’Leary says he wants to halve the number 
of passengers checking in a bag to around 
10%. Eliminating checked-in bags cuts the 
fuel burn, reduces handling costs and speeds 
up turnarounds - essential to the low-cost 
business model. 
O’Leary is quoted in The Independent as 
saying making passengers pay to take 
baggage into the cabin is also a possibility: 
“At some point in the future I think it’s likely 
that airlines will do it”. 

CRUISE NEWS
to the launch of  

Royal Caribbean and 
Celebrity Cruises  

2014-2015 product

You’re invited

Click here to view event details

Flagship Sale returns
Royal Caribbean’s popular Flagship Sale is 
back for one week only. From this Sunday 
04AUG, your clients will receive: 
Up to US$200 Onboard Credit* 
Half price deposits* 
Savings of up to $1,970pp*
Available on Royal Caribbean South Pacific, 
Australia and New Zealand sailings of 5 
nights or longer departing between SEP13 
and APR15.
Book by Saturday 10AUG. 
*Conditions Apply. See websites for full 
terms and conditions.
For more information and a full range of 
itineraries, click here.

Un-Cruise Adventures 
Joins CLIA Australasia
An unconventional boutique cruise 
operator has become the latest member 
to join CLIA Australasia.
Un-Cruise Adventures, which offers 
hands-on small group exploration 
cruises, has signed up as it looks to 
grow its passenger base in the region. 
CLIA Australasia General Manager 
Brett Jardine said it was the first time 
the association had welcomed a 
member which encouraged passengers 
to “un-cruise”.
For more information visit 
www.cruising.org.nz

http://www.royalcaribbeaninternational.com.au/rcfilelibrary/files/NZ_Product_Launch_Invite.pdf 
http://www.royalcaribbean.com.au/dealsandmore/featuredCruises/selectLandingPromo.do?promoCode=131309&wuc=NZL


FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER

www.nationalcruiseweek.co.nz
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Cruise Week Events
The National Cruise Week (NCW) website has been 
enhanced for the 2014 event to include a state of the art 
event calendar. 
The NCW Event Calendar has been developed exclusively 
for CLIA retail members. For those that have taken the 
initiative and organised their NCW event already this can 
now be loaded by emailing a PDF flyer with the details 
(including the NCW logo) to CLIA at info@cruising.org.au
An extensive consumer marketing plan has been finalised 
with the support of CLIA Member Cruise Lines that will 
include national press (print & digital), radio and social 
media. This will generate extensive consumer interest in 
NCW and drive enquiry to the NCW website where CLIA 
retail members will be found promoting their events all 
over Australia.
Cruise Line Members advertising over the two-week period 
leading up to NCW will include the revamped NCW logo 
and we have negotiated extensive editorial coverage in 
mainstream newspapers around the country.
The inaugural NCW in 2012 was a huge success. Feedback 
from our pro-active retail members indicated that the more 
prepared you were, the better the results achieved. So don’t 
delay, get your team organised and let us know what you 
are planning so you are included in the dynamic (and user 
friendly) NCW event calendar.

STILL GREAT 
VALUE

Book before 30 September, 2013  
to save $1,000* per couple on  

all 2014 river cruises.

CLICK HERE

*Conditions: Discounts are per couple, listed in Australian 
dollars, twin share including port charges. Limited single 
pricing available; call for details. Valid on 2014 sailings only. 
Must book by 30 September, 2013. Offer is combinable 
with Past Passenger Discount. Conditions apply; visit  
www.vikingrivercruises.com.au. ^Conditions apply.  
Visit www.vikingrivercruises.com.au/995air-europe.aspx

Extended 

$995^  
AIR OFFER

Royal Caribbean International and Celebrity Cruises are inviting 
agents to join them for the launch of their 2014-15 Australia, New 
Zealand and South Pacific brochures.
Functions are scheduled between 20AUG and 18SEP at Whangarei, 
Kerikeri, Wellington, Nelson, Napier, Hamilton, Rotorua, Tauranga, 
Queenstown, Invercargill, Dunedin, Christchurch, Palmerston North 
and New Plymouth.
Click here for the details and RSVP by emailing nzsales@rcclapac.com

Carnival Legend transpacific cruise
Your clients can cruise Mexico, Tahiti, Fiji and New Caledonia from 
Los Angeles on Carnival Legend, departing 30AUG14 on a 22-night 
itinerary, and they’ll enjoy 15 ‘at-sea’ days.
Interior staterooms are priced from NZ$2799pp share twin.
Click here for the flyer and contact the Francis Travel Marketing 
team for more information - 09 444 2298 or email the team at
reservations@francistravelmarketing.co.nz

Ponant online brochure collection
All Ponant Cruises brochures can be found online here.
Book your clients on their first Ponant cruise before 31AUG13 and 
they’ll get 5% off their cruise fare.  The offer is limited to customers 
booking a cruise with Compagnie du Ponant for the first time, using 
the promotional code “FIRST”. This offer can be used in conjunction 
with the Ponant Bonus fare but not with any other promotion. It can-
not be used retroactively. Other restrictions may apply.
Contact the Francis Travel Marketing team for more information - 
09 444 2298 or reservations@francistravelmarketing.co.nz

http://www.vikingrivercruises.com.au/promotions.aspx
http://www.royalcaribbeaninternational.com.au/rcfilelibrary/files/NZ_Product_Launch_Invite.pdf 
www.promail.co.nz/link.php?M=276631&N=4893&L=6113&F=H
http://en.ponant.com/Brochures?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Wednesday%2C+31+July+2013
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Antarctica for Christmas

Shed 10 officially unveiled
Shed 10 on Auckland’s Queens Wharf was 
officially re-opened on Wednesday after a 
refurbishment that’s given it a new lease on 
life.
The two-level, 4600sq m heritage building 
dates back to 1910 and is the last of the 
original cargo sheds left on the wharf. 
Its transformation allows it to function as 
Auckland’s primary cruise ship terminal and 
as a unique heritage venue for a range of 
events.
The east side of the upper level has a series 
of sliding doors and movable walls to allow 
a gangway to be connected anywhere along 
the length of the building to provide access 
to different sized ships. This level consists of 
a passenger lounge and customs-controlled 
space for border agency processing of 
disembarking and embarking passengers. It is 
accessed by escalator, lifts and stairs. 
Shed 10, which is double the size of the 

facility on Princes Wharf, will handle its 
first cruise ship on 11OCT with the arrival of 
P&O’s Sea Princess marking the start of the 
2013/14 cruise season.  
Carnival Australia, which operates P&O 
Cruises and represents six other cruise 
brands, has welcomed the ribbon cutting for 
Shed 10. 
“New Zealand is one of the world’s most 
attractive cruise destinations and Auckland 
now has a cruise facility that will enhance the 
city’s popularity with both local and 
international cruise passengers,” says 
Carnival Australia CEO Ann Sherry AO.
“Queens Wharf’s perfect location at the 
doorstep of Auckland’s vibrant city centre 
sets the terminal apart in terms of its close 
proximity to restaurants, hotels and tour and 
transport operators, all of whom benefit from 
the long value chain of cruising.” 

World Journeys has savings of US$1,500pp 
on the 17DEC13 departure of the all-suite 
100-guest Corinthian to Antarctica. The 
12-day itinerary commences in Ushuaia, 
and includes a day exploring Tierra del 
Fuego National Park before embarking on 
a 10-night cruise to the Antarctic Peninsula.  
Now priced from US$8,490pp (share twin 
Cabin Category E), the special rate must be 

booked by 25OCT13, and includes one night 
in Ushuaia at Arakur Ushuaia Resort & Spa, 
baggage handling and transfers, a day-tour of 
Tierra del Fuego NP, daily landings while in 
Antarctica, port taxes, all meals and open bar, 
and a full programme of lectures and talks 
with expert guides and naturalists.  Airfares 
are additional.  Call 0800 117311 or email
info@worldjourneys.co.nz

Antarctica Early Booking savings 2014/15
World Journeys now has the 2014/15 season 
rates for Quark Expeditions in the Antarctica, 
early booking savings on new 2014/15 season 
bookings deposited by 30SEP13.  Save 20% 
on superior cabin categories ie Ocean 
Diamond Suites and Balcony Suites, Sea 
Adventurer Deluxe and Suite and Sea Spirit 
Deluxe, Premium and Owner’s Suites.  
Save 10% off all other cabin categories, 
except triples and main deck Sea Spirit suites.  

Triple cabins on all ships, and Main deck 
suites on Sea Spirit not available for discount. 
Discount is cruise only and not applicable on 
adventure options, additional hotel 
accommodation or extensions purchased. 
The offer cannot be combined with any other 
offer or discount, and is subject to availability.
Rates start from US$6,396pp share twin 
(after savings).  Call 0800 117311. 

HOSPITALITY
The reincarnated 154-room Novotel 
Christchurch Cathedral Square will 
re-open its doors on Monday 19AUG, in 
a significant boost to the city’s tourism 
industry. 
The hotel’s extensive conference and 
meeting facilities will play a major role in 
central Christchurch’s ability to host large 
tour groups, as well as major conferences.
General Manager of Novotel Christchurch 
Cathedral Square, Carl Braddock, says 
“When we open the Novotel it will be 
instrumental in easing the critical 
shortage of central city accommodation 
and provide much-needed employment 
for local residents in Christchurch.”
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Further to our front page story, fashion designer Christian Lacroix is pictured here 
with Sofitel So Bangkok staff, who are wearing his specially created uniforms

World of Accor draws big crowd
The tenth annual World of 
Accor event was staged this 
week at the Pullman Auckland 
hotel and attracted over 500 
travel industry hopefuls intent 
on scoring the ultimate in door 
prizes – a brand new $30,000 
Peugeot car – and learning 
about Accor’s 3,500 
properties from 90 delegates 
at the 33 exhibitor stands set 
up in the lavishly decorated 
ballroom.
Anna Lee from Pan Pacific 
Travel was one of six guests 
drawn from the hat to get a 

Peugeot key. Hers unlocked the car and the other five each 
got a bottle of Champagne to ease the pain.

Hilton Auckland sponsors The Food Show Auckland 2013
Hilton Auckland has announced its continu-
ing sponsorship of The Food Show Auckland, 
under way at the ASB Showgrounds.
 “Working with The Food Show is a perfect 
fit for Hilton Auckland as our restaurant 
FISH is all about providing a great dining 
experience using the best-quality produce 
from New Zealand and fine delicatessens 
from overseas,” says General Manager Roger 
Brantsma. “For instance, chefs Simon Gault 

and Shane Yardley have just introduced “The 
Antipasto Table” to FISH. A huge variety of 
antipasto is on display on the long marble 
table in the middle of the restaurant. 
“Specifically for this concept, Simon has 
been importing “salumi” - cured meat - from 
Italy, and a selection of cheeses including a 
40kg Parmigiano Reggiano, which is the best 
parmesan from Italy.”

New Quest property set to open in Auckland
Quest Serviced Apartments is set to open a 
new property in East Tamaki, Auckland.     
The 62-unit Quest Highbrook will open 
on 12AUG and offer 36 studios, 18 one-
bedroom apartments, four two-bedroom 
apartments and four disabled access studio 
apartments.   
Each apartment has a fully equipped kitchen, 
private laundry and spacious living and 
dining areas. Other amenities include Quest’s 
pantry shopping service, free in-room Wi-Fi, 
chargeback facilities with local restaurants, 
valet dry cleaning, babysitting service, 
meeting room and an onsite car park. 
The property is conveniently located within 

The Crossings precinct and is adjacent to 
the conference centre run by Waipuna. The 
Crossings is fast becoming a convenient 
service centre for the Highbrook community 
with five restaurants, cafes, banks and a 
convenience store. 
Quest Highbrook is the 15th purpose-built 
Quest property within New Zealand. 
To celebrate the opening, Quest Highbrook 
is offering a soft opening special rate of $115 
per night for studio apartments 12AUG-
30SEP13 (Conditions apply). Bookings can 
be made via www.questhighbrook.co.nz or 
via central reservations on 0800 944 400.
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Vale Hugh Hall
One of the ‘good guys’ of travel, 
Hugh Hall, has died in Tauranga, 
aged 81, sadly missed by his many 
industry friends.
A former TAANZ Board member, 
Hugh started in travel in the late 
1950s at Thomas Cook Wellington, 
where he became great mates with 
Ross Elvy. During those years, Dave 
Bennett (ex Qantas), who started 
straight out of school as the TCook 
office boy, recalls Hugh played a bit 
of social rugby and championed the 
delights of Paekakariki, where he was 
in the local surf club.
He met an married Pauline around 
this time and gained fame (and 
doubtless friends) when he won the 
Golden Kiwi lottery top prize of 
12,000 quid, a win his mates say 
couldn’t have gone to a better bloke.
In the mid-60s, Hugh moved to 
Ansett Wellington, where he worked 
with Bill Glasgow, and later to 
Dalgety Travel Head Office 
Wellington, where he worked with 
Peter Huckstepp for many years.
Hugh was reputed to be the man 
who finally turned off the lights and 
locked the front door at Dalgety when 
it was absorbed into Fletcher 
Challenge. 
He retired to Omokoroa Beach, north 
of Tauranga, from where he did world 
tour escort duties for Williment
Travel, along with Pauline, who 
survives him, as do daughter Linda 
and son Brendon.
His funeral was held yesterday.

INDUSTRY
Skal AGM & Conference - Christchurch
Skal members from around New Zealand 
were warmly welcomed to Christchurch last 
weekend (26-27JUL) for the 43rd Annual 
General Meeting and Conference.  
Upwards of 40 delegates, including senior 
Skalleagues from Australia, enjoyed the two-
day programme, under perfect skies and with 
relatively warm winter temperatures. 
Based at The George Hotel, delegates 
enjoyed a superb evening of dining and 
fellowship on the Friday night.  Star of the 
evening was ‘Mistress’ of Ceremonies, 
talented singer and actress Ali Harper.   A 
special presentation was made to long-
standing former National and Club Secretary, 
Peter Clark, who was made an honorary life 
member of Skal. 
The next day dawned with a breakfast update 
provided by Christchurch and Canterbury 
Tourism, which highlighted the progress 
the city is making and was followed by an 
informative tour of the inner city.  Delegates 
then travelled on to Akaroa for a relaxing 
cruise with Black Cat and were delighted 
with views of dolphins. 
At the AGM, Skalleagues voted new National 

Executive Members as below:-
President - Tony Smith 
International Councillor - Peter Morrison
Vice President - Leighton Cameron
Auditor - Barry Doody
Skal is a member based organisation of 
travel and tourism professionals with clubs 
in Auckland, Hamilton, Rotorua, Wellington, 
Christchurch and Queenstown.  Globally 
there are 18, 000 members and the mantra of 
the organisation is ‘doing business amongst 
friends’.  

Skal WLG President Bridget MacDonald, The 
George GM Bruce Garrett and Skal AKL President 
Gaye Wood

The presidents (L to R):  
Leighton Cameron – National Vice 
President; Tony Smith – National 
President; Gaye Wood – Auckland
President; Nigel Pilkington – 
International Executive Committee
Member; Bridget MacDonald 
– Wellington President; Trevor 
Armour - Hamilton President and 
Peter Morrison – International 
Councillor.

New national President Tony Smith 
receives chains from outgoing president 
Peter Morrison

NZ national vice-president Leighton Cameron 
with Russell Butler, Skal Australia President

Cally Burke, Bruce Garrett and Trish May, Skal 
national secretary.
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PEARL’S PEARLER
A profound and elementary truth - 

travel agents will never be “nowhere” people

LATE BREAKSkal Club of Auckland members 
enjoyed their August Luncheon 
yesterday at “No 1 High Street”, 
an elegant restaurant in the heart 

Chris Ingram, Tourism Australia and Nigel 
Pilkington, Skal International Director

Gary Dickson, Lets Travel Magazine; Gaye Wood, 
Skal Auckland President; Richard Elliot, Air 
Vanuatu and Mango PR’s Kate Carter

Megan Singleton, Blogger at Large; 
National Skal President Tony Smith and 
Danny Frew, Francis Travel Marketing

Paul Evans of Stamford Plaza Hotel & 
Roger Glynan from Lion Travel

PM launches Agroventures expansion in India
Mr Cossey says the group has undertaken a 
detailed review in order to expand 
internationally, including careful consideration 
of its first target market.
“Asia represents an incredible market for 
New Zealand due to proximity, population, 
spending power and rapidly westernised 
ways.  In addition, senior members of our 
team have been advising on adventure 
tourism aspects in India and Singapore for a 
couple of years now.
“In addition, we have found that the Indian 
culture is currently more receptive to 
adventure activities than some of their other 
Asian neighbours. Adventure tourism is a 
nascent market there and the sheer size of 
the Indian population makes their ‘domestic’ 
market extremely significant and an 
incredible opportunity.”

Rotorua’s Agroventures Adventure Park has 
announced the launch of its first international 
expansion, with the opening of its Swoop and 
Bungy attractions at a major adventure park 
in Mumbai, India. Prime Minister John Key 
officially launched the international expansion 
by unveiling a plaque at the cluster’s Rotorua 
site yesterday afternoon.
The Agroventures group includes the world-
first Agrojet jetboat and Shweeb human-
powered monorail, the New Zealand-first 
Freefall Extreme windtunnel and Swoop sky-
swing, and the Rotorua Bungy. Each of the 
adventure tourism activities has progressively 
established at the Ngongotaha, Rotorua, site 
over the past 15 years, consolidating into 
one entity, Agroventures Adventure Park, in 
December 2010.
Agroventures Managing Director, Peter 
Cossey, says the group were prompted to 
explore potential international expansion 
opportunities by the overwhelmingly positive 
feedback the adventure park receives every 
day, including from Indian visitors.
“Our attractions are synonymous with New 
Zealand’s leading reputation as an adventure 
tourism destination. The creation of the 
cluster of five iconic activities and hence 
ownership of the total “adventure experience” 
offers a unique proposition and sets us apart 
from other adrenalin attractions both in New 
Zealand and around the world.
“They are all innovative and very specific 
to New Zealand, and together provide a 
one-stop shop for thrill-seekers of all ages. 
We felt they would credibly represent our 
country’s adventure tourism brand and would 
replicate well in offshore markets.”

of the city’s High Street fashion and business 
precinct. 
Also celebrated was the appointment of Tony 
Smith from Francis Travel Marketing as the 
2013 New Zealand National Skal President, 
chosen at the national AGM in Christchurch 
last weekend. 
Auckland Club President Gaye Wood says: 
“It’s continually an honour to see Auckland 
members rise to both national and international 
club ranks and Tony’s selection follows the 
recent appointment of Auckland member, Nigel 
Pilkington to the position of Director for Skal 
International.”
Skal Club of Auckland events are held on the 
first Thursday of every month at a range of 
restaurants and hotels across the city, with the 
next event being held on 05SEP at Spencer on 
Byron Hotel in Takapuna.
New membership enquiries are always 
welcomed from leaders of the travel and 
tourism industry, says Gaye. 


