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You Click
and I’ll Fetch!

Real food, great wines, savvy city style, natural attractions and country charm
 ....  right here on the edge of Auckland CLICK

HERE

SEEKING STAFF?
You’ll find them 
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CLICK HERE  

TO REQUEST AD RATES

Hawaii, Oregon & Washington 
small group • guaranteed departure • fully escorted

25 days departing 1 Apr 2014
Book by 1 Nov to SAVE up to $800 per couple!

0800 11 73 11
www.worldjourneys.co.nz
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Qantas, Emirates NZ partnership countdown
Come 14AUG, subject to regulatory approval, the Qantas and 
Emirates partnership’s joint network will open here for bookings. 
Aligned fares, frequent flyer benefits and codeshare arrangements 
will all be operational on the Tasman, making New Zealand part 
of a joint QF-EK network, focused on the global hub of Dubai. 
Together, the airlines will operate around 140 services per week 
from Auckland, Christchurch, Wellington and Queenstown to 
Australian east coast cities – then onwards to more than 65 
destinations in the Middle East, North Africa and Europe. 
Existing capacity on trans-Tasman routes that both Qantas and 
Emirates fly has been guaranteed as part of regulatory approvals. 
Emirates’ trans-Tasman services are operated by the Airbus A380 
and Boeing 777, while Qantas’ services are operated by a 
dedicated fleet of next generation Boeing 737-800s. 
Stephen Thompson, Qantas Executive Manager International 
Sales, told a trade dinner at Auckland’s Art Gallery last night that 
the partnership was great news for New Zealand travellers and 
local tourism. 
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NEW ZEALAND

Event planners Convene for fresh look at the South
Christchurch remains an excellent venue for 
a corporate event, as the Canterbury 
exhibitors at the upcoming exhibition 
Convene South will attest.
On 03SEP, the Air Force Museum in Wigram, 
Christchurch opens its doors to conference 
organisers from all over New Zealand to 
show them just what the Canterbury region 
has to offer.
“It’s a great opportunity to showcase what’s 
available in Christchurch and around the 
region, as well as a broader look at the South 
Island,” event manager Ally Eastaugh says.
Convene South is a business-to-business 
exhibition aimed at professionals who 
organise events in the South Island.
The event runs from 9am to 4pm and entry is 
free.
Eastaugh says Convene South offers buyers
the opportunity to arrange face-to-face 
appointments with exhibitors, including 
regional tourism bureaux representing local 
tour operators that may be less well known.
Buyers can schedule private appointments 

with exhibitors in advance if they wish.
While the majority of buyers will be from 
the Canterbury region, Convene South runs a 
‘hosted buyer’ programme, to enable buyers 
from other parts of New Zealand to attend as 
‘hosted’ guests.
Eastaugh says hosted buyers represent a good 
cross-section of different business sectors as 
well as professional conference organisers.
There will also be two educational seminars 
to discuss fresh opportunities in Christchurch 
and ways in which the city is moving forward.
As the first event of its kind for buyers in the 
South Island, Eastaugh says it is timely.
“Interest has been overwhelming,” she says. 
“Buyers and exhibitors have the same view: 
to get in and amongst what’s happening in 
the South Island.”’
For more information or to register your 
interest, see www.convenesouth.co.nz or 
contact events manager Ally Eastaugh on 
+64 9 818 7807 or allyssa@promag.co.nz.

Japanese seniors to get NZ message
JTB, the key travel seller to the traditional 
Japanese senior segment, has launched its 
latest edition of its benchmark ‘red book’.
The release of the brochure sees the largest 
travel seller in Japan gear up for the launch 
of the high season promotion period - set to 
kick-off a couple of weeks from now.
In support, Tourism New Zealand and Air 
New Zealand has been running a series of 
training seminars for JTB agents. The 
sessions will train over 500 front-liners and 
will be followed with tailored consumer 
seminars running through to October.
In the coming weeks 250,000 copies of the 
70-page brochure will be distributed to all 
stores and agents across the JTB network.
Targeting the Japanese senior traveller, the 
latest edition reinforces New Zealand’s world 
heritage hiking and mountain attractions, a 
key interest area for the audience. A number
of the featured tours have extended stay

options offering easy access to world heritage
areas.  New tours featuring North Island 
options and a selection of premium and high 
end tour options are also profiled.
For the first time, JTB and Tourism New 
Zealand will support the release of the 
brochure with a 30-second New Zealand 
video screened on large LED displays in 39 
prominent stores around Tokyo. 
The activity will be further supported with 
direct mail and database emails, in-store 
activity and tailored website pages on 
newzealand.com and JTB’s own website.  
In addition, Tourism New Zealand and JTB 
are producing a unique 12-page promotional 
feature for use across JTB’s promotional 
channels.
In mid-October, Tourism New Zealand will 
assist the on-going training of JTB agents 
with a front line famil to New Zealand.
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NZ Inc comes together in SIN

Clean Break in New Zealand
Tourism New Zealand is leveraging the latest 
high-octane adventure series to hit the US, 
‘Clean Break’, showcasing New Zealand’s 
landscapes and adventures.
Yahoo! ‘Clean Break’ shows transformational 
stories of three ‘every man’ types who get a 
real break from their everyday lives and are 
given a unique and life-changing experience 
aimed at testing their physical and emotional 
boundaries.
In 2012 the second season of the adventure 
reality TV show was brought to New Zealand
to film, via TNZ’s International Media 
Programme.
Visiting Auckland, Rotorua and Queenstown, 
the show’s participants experience adrenaline
activities from bungy jumping through to 
sailing on the AC72 big cat on Auckland 
Harbour - showcasing the range of adventure 
activities to be found here.
TNZ launched a complementary online 
campaign in early June to maximise the 
show’s reach within the US market, 
specifically targeting the US youth sector.
Banner ads, using the recent ‘Epic 
Experiences’ campaign creative, are driving 
views to TNZ’s Youth landing page featuring 
the Epic-Trip-O-Meter on the US version of 
newzealand.com.
Running through to 06SEP, the activity 
reinforces just how diverse a trip to New 
Zealand can be for the youth traveller.
The 15 webisodes went live on Yahoo! in 
early June, ahead of tomorrow’s season 
premiere on US cable channel Fuel TV.

Downsizing the rental campervan fleet
Tourism Holdings Ltd is expecting further 
shrinkage in the campervan rentals market 
requiring a further reduction of 200 to 300 
vehicles in its own fleet. 
The Press reports that one view from the 
tourism industry is the campervan and tourism
rental sector built up numbers too far in 
anticipation of the Rugby World Cup 2011. It 
points out last week’s receivership of 
established New Zealand campervan rental 
firm Pacific Horizon. 

thl chief financial officer Ian Lewington said 
the industry had cut back on building new 
vehicles. The company had further sales of its 
campervans planned. 
“We’re certainly aiming to reduce our fleet 
a bit further. We were at 2500 units at the 
merger, we’re just over 2000 now and will 
probably aim to be around 1700 to 1800 
units.” 
From last November thl took KEA Campers
and United Campervans under the umbrella

Pacific Horizon future
A director of Pacific Horizon has told The 
Press he believes the motorhome rental 
company still has a future and hopes to 
restructure the group with a reduced fleet, 
despite it being placed in receivership. 
“We still see a future for PHL with a reduced 
fleet,” director John Liddell told the paper. 
The company had suffered from a “perfect 
storm” which had formed in the last two or 
three years, with the combined effects of the 
global financial crisis, the relative strength of 
the local currency and drastic downturns in 
Australian and British visitor numbers, “all 
culminating in our inability to carry on as we 
were.” 
Liddell is quoted as saying the motorhome 
company was now talking to other financiers 
with a view to restructuring the company. 
The company had had the support from its 
current financiers who had helped it through 
a tough period. 
“But there comes a time you have to put a 

of its own rental vehicle division. The 
merged company has about half of New 
Zealand’s motorhome market. 
The Press says a glut of campervans on the 
rental market and a lack of foreign visitors 
forced the merger. 
Despite the 2011 earthquakes, thl had not 
seen a falloff in business out of Christchurch 
because customers from the UK, Europe and 
Australia had picked up from the airport to 
drive off around the rest of the South Island. 

line in the sand and say you can’t keep going 
as you are.” 
Its fleet of 260 vehicles were charged to 
multiple financiers. 
Now the company was focused on a 
restructuring deal. 
The receivers, KordaMentha partners Grant 
Graham and Brendon Gibson, had described 
the business as unlikely to be saleable, but 
Liddell said he believed there was a market 
out there for the business in a restructured 
form. 
They would reduce their fleet size from 
260 to about 100 due to overcapacity in the 
industry. 
It would continue to operate in the premium 
market. 
The Press says Liddell and his wife Patricia 
started the company in 1987 with three 
campervans and grew the fleet to more than 
300 at its peak in 2010. 

Tourism New Zealand’s Singapore office has 
consolidated its presence with fellow NZ Inc 
agencies and moved into a new office, 

alongside MFAT (New Zealand High 
Commission), NZTE and the Singapore New 
Zealand Chamber of Commerce.

Spirit of Queenstown, Southern Discoveries’
new multi-million dollar catamaran was 
launched yesterday south of Brisbane ahead 
of her long journey to Lake Wakatipu.
The purpose-built 26m high-speed cat, which 
will operate tours to Mt Nicholas Station, is to 
undergo sea trials for around 10 days 
before heading down to Eden NSW, the 
closest point to New Zealand, for refuelling.
Two Southern Discoveries skippers and the 
company’s engineer fly to Brisbane on 01AUG 
to prepare the vessel for the Tasman crossing.
Good weather permitting, the trip to the 
South Island West Coast and down to Bluff 
should take three days. 
The Spirit of Queenstown will then be partly 
dismantled to begin her land voyage through 
Southland and Central Otago towns, before 
officially launching on Lake Wakatipu at 
Kingston around mid-August.

FREE 24 hour Internet in Deluxe King rooms
                  find out more                                                   www.jetpark.co.nz
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AUSTRALIA

New month long V8 Supercars fest
The new V8 Supercars boss, James Warburton, 
has told the Gold Coast Bulletin there will be 
a new month-long V8 Supercars festival. The 
news comes in the wake of the announcement 
from Queensland Premier Campbell Newman 
that the State had secured V8 Supercar races 
at Surfers Paradise, Townsville and Ipswich 
through to 2016.
Mr Warburton said some of the so-far 
confirmed 31 events for the month-long 
GC600 motorsport festival include an opera 
on the beach event, moonlight cinema and 
pop-up concerts across the city.
There will be an old fashioned billycart race 

held at Coolangatta -- called GC60 -- where 
competitors will have to make at least a 60m 
distance.
V8 drivers will also take part in a go-karting 
race at Pimpama.
Events not related to racing include a photo 
exhibition, sculpture trail, lightshow alley 
and twilight run.
The street parade will be ramped up along 
with the main music concert, and there will 
also be a VIP pool party and off-track 
spectacular.
The V8 Supercars ARMOR ALL Gold Coast 
600 is scheduled for 25-27OCT13.

Roger Federer to play in Brisbane 
Roger Federer will travel to Queensland to 
compete at the Brisbane International 2014.
The 17-time Grand Slam champion is the first 
player to be announced for the 2014 event 
and will be competing at the tournament for 
the first time. 
Queensland Minister for Tourism and Major 
Events Jann Stuckey says the announcement
was a huge tourism and events coup for 
Queensland and would be welcomed by 
tennis fans throughout the country.

“Federer is regarded as one of the greatest 
tennis players of all time and I have no doubt 
his participation will add to the excitement of 
the Brisbane International 2014,” she said.
The tournament is a major event supported 
by the Queensland Government through 
Tourism and Events Queensland to drive 
visitation to the State.
The tournament will take place at the 
Queensland Tennis Centre, Brisbane, 
29DEC13-05JAN14. 

Coming soon: InterContinental Sydney Double Bay
The Sydney Morning Herald reports that 
a group of Singaporean businessmen will 
spend around A$20 million to transform the 
former Ritz Carlton hotel in Double Bay into 
an InterContinental.
The 140-room hotel at 33 Cross Street will 
become InterContinental Sydney Double Bay 
and will reopen next January as the chain’s 
fifth property in Australia. 
Built in 1991, the Ritz Carlton Double Bay 
established a reputation as a celebrity haven, 
with the likes of Princess Diana and Madonna

staying there. It was rebranded as the 
Stamford in 2001, but closed in 2009 amid 
plans for redevelopment.
The InterContinental Sydney Double Bay 
will have a ballroom for up to 300 guests, 
an all-day restaurant, Club InterContinental, 
cafe, lounge and bar, rooftop pool and bar 
and underground parking.
The Herald says a ground floor arcade will 
be developed, which is expected to include a 
health club or day spa as well as shops.

Private tourism development in Victoria’s national parks
Victoria’s Tourism Minister Louise Asher 
says opening up private development in 
national parks would encourage more 
Chinese tourists to holiday outside of 
Melbourne. At present just 3% of Chinese 
tourists spent a night outside of Melbourne.
“I’m hoping that we can get an 
environmentally sensitive, clearly low rise, 
classy accommodation venue for regional 
Victoria,’’ she is quoted as saying.
The Age reports that Ms Asher believes one 
of the priorities is getting that spread of 
tourists into regional Victoria. “We need to 
make sure as part of that there is the complete 
tourism experience and we think a 
development in a national park will add to 
that,’’ she said.
The Minister has just released the state 
government’s new tourism blueprint. It 
estimates between now and 2021, two-thirds 

of the growth in tourism spending will come 
from international markets, and has a strong 
focus on attracting visitors from China, 
Singapore, Malaysia and Indonesia.
The new strategy aims to “provide a range of 
experiences and an environment that supports 
the aspirations and culture of strong growth 
economies such as China, India and Indonesia.”
Victoria’s 2020 tourism strategy will also see 
stage two of the “Play Melbourne’’ 
marketing campaign encouraging interstate 
visitors “to take a chance, roll the dice and 
see where it leads you’’ in Melbourne.
“You can go to Sydney and look at the lovely 
Sydney Harbour and you can go to 
Queensland and look at the Great Barrier 
Reef … you can go to central Australia and 
look at Ayers Rock … but you come to 
Melbourne to do things,’’ Ms Asher said.
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PACIFIC ISLANDS

www.aircalin.com

It’s Aircalin’s W Class.  Book W 
for the best value, year-round, 
packages to New Caledonia.  
Best inventory, no closeouts 
and full service guaranteed.

Wwwwwwwhat’s this?Aircalin’s Package Sale extended to 31JUL
Aircalin has extended the sale period of its 
IT W class fare, giving clients more time to 
make that all important decision of when to 
take their Winter (or Spring) break in New 
Caledonia.
Sales period: extended to 31JUL13
Travel: 01AUG13-28NOV13 (completed)
No closeouts. No advance purchase.

Agents simply book the SB flight numbers in 
W class in their CRS then contact their 
preferred South Pacific wholesaler who will 
take care of the rest of the package and 
ticketing.
W class offers the best package holiday 
inventory to New Caledonia.
Ex WLG and CHC levels on sale too.

Samoa Tourism takes the message to the villages
Samoa Tourism Authority’s recent road show 
around Samoa aimed at enhancing tourism
awareness amongst rural communities. It 
focused on giving advice to villages and 
tourism-based business owners on ways to 
improve their trade.
According to STA boss Papalii Sonja Hunter, 
the road show was also a guide for anyone 
who wanted to start a tourist-related venture.
“Whether it’s a beach fale, a bike and 
surfboard rent, selling fresh coconuts to 
tourists, anything. We were there to advise 
them on how to go about it and what tourists 
expect.”
“Essentially they will be the face of Samoa’s 
tourism brand or destination. It’s what 

tourists will remember about Samoa.”
STA also focused on the importance of 
services and facilities at hotels, resorts, 
restaurants, villa, B&B outlets and other 
services.
“Saying Talofa is slowly fading away,” Savali 
Online quoted Papalii as saying.
“This is the part of our culture and tradition 
that we should be proud of, greeting tourists 
with a simple Talofa. First impressions are 
lasting impressions. It always makes a big 
difference”
She added; “All villages should keep their 
grounds and environment clean, exercise 
good sanitation and plant trees and gardens to 
beautify their homes and villages.”

Saletoga Resort now opening APR14
Samoa’s Saletoga Sands Resort & Spa has 
announced a delay in opening, from 01OCT 
to 01APR14.
In a press statement the owners, New Zealand 
couple Lou and Gavin Brightwell, say:
“Due to a delay in supplies and situations 
outside of our control we have had to delay 
the official opening of Saletoga Sands Resort 
& Spa until 1 April 2014.
“Construction involves the utmost attention 

to detail hence this delay.”
The Resort is located at Matatufu and will 
cater for honeymooners as well as family 
holidays.

TV chef showcases Tongan food
New Zealand based chef Robert Oliver has 
been in Tonga filming a segment on Tongan
food and cooking, as part of TV series 
promoting Pasifik food, which will air in 
New Zealand later this year. Robert Oliver’s 
visit is sponsored by Tonga’s Ministry of 
Commerce, Tourism and Labour, as part of a 
programme to help facilitate and accelerate 
growth in Tonga’s food and beverage sector. 
The Ministry is working with other key 

stakeholders to develop the Me’akai Cook 
Book - Tonga Project in an effort to further 
enhance the promotion of Tonga’s tourism, 
agricultural and fisheries sectors. The project 
is based on the renowned Me’akai Cook 
Book authored by the chef. It celebrates six 
South Pacific nations, their culture, cooking 
and traditions and promotes the ‘farm to the 
table’ concept introducing the delicious local 
food available off the typical tourist route. 

Seabreeze Resort Samoa has been nominated for the World Travel 
Awards – Samoa’s leading Hotel Category – for the first time.
RAD Marketing’s Anne Radonich, who acts as their sales manager in 
NZ, is keen to drum up local support for Wendy and Chris at Seabreeze 
in their quest to win this accolade.
If you wish to help, cast your vote here.
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Experience the Seoul of Korea
Want to taste real Kimchi, see ancient palaces, shop ‘til you drop, visit 
the demilitarised zone between North and South Korea and get some 
Gangnam style? Then this is the trip for you!
An exciting opportunity has come up for an agent famil to Seoul in 
South Korea with Korean Air and Fathom Asia.

Just two places left available. 
Flying Korean Air to the nation’s capital, you will experience luxury 
hotels - such as the five star Hyatt Regency Incheon, explore the vibrant 
streets and markets of Seoul, navigate your way around on Seoul’s 
user-friendly public transport, see traditional Korean buildings and be 
immersed in unique Korean culture, traditions and tastes.
Dates are 1st – 7th September 2013.
Applications are about to close.
For more details click the links to the itinerary and application form 
and email Tiffany at: thardy@koreanair.com.

Cruise Tourism Workshop in Samoa
The South Pacific Tourism Organisation 
in collaboration with the Samoa Tourism 
Authority and funded through the European 
Union’s Pacific Regional Tourism Capacity 
Building Programme, hosted the Pacific Port 
Preparedness Workshop in Apia, Samoa 23-
24JUL.
The workshop sessions saw representatives 
from Samoa’s cruise shipping sector learn 
ways to enhance on-shore cruise visitor 
experiences.
Separate sessions targeted government 

departments and authorities including 
tourism, infrastructure, immigration, 
transport, national heritage and environment, 
security and local port authorities; and 
private sector partners, specifically port 
agencies, tour operators, port security 
personnel, passenger transport operators 
including taxi drivers and retailers.
Similar workshops have taken place in 
Vanuatu and will also be carried out in Tonga, 
the Cook Islands and Fiji. 

International Dateline Hotel to get a facelift 
The Government of Tonga and IFC, a 
member of the World Bank Group, are 
inviting bids for the renovation, upgrade and 
operation of the International Dateline Hotel 
in Nuku’alofa, Tonga. 

once re-developed, the hotel will attract 
high-end customers, including tourists and 
business conference visitors in Tonga, given 
its proximity to the Fa’onelua Convention 
Centre.” 

Aggies set for JUL14 reopening
According to the latest STA newsletter, work 
has begun on the rebuilding and upgrading of 
Aggie Grey’s Hotel at Vaisigano.
The $35 million project, due for completion 
next July, will include a four-storey building, 
housing 50 premium rooms and a conference 
centre.

All the facilities that were destroyed by 
flooding during Cyclone Evan – including 
restaurants, bars and bungalows – will be 
rebuilt. The main three-story hotel building 
and lobby will reportedly also be upgraded 
and refurnished, for completion ahead of the 
big United Nations SIDS conference Samoa 
will host in August next year.

This government-owned hotel, 
the largest in the Kingdom of 
Tonga, is famed for its location, 
right on the 180th parallel. 
Tatafu Moeaki, CEO for the 
Ministry of Tourism, Labour and 
Commerce says: “We want the 
International Dateline Hotel 
project to play a key role in the 
development of Tonga’s tourism 
industry, availing from private 
sector expertise. We expect that 

ASIA

Cathay Pacific to fly to the Maldives
Cathay Pacific Airways has announced that it 
will launch a new four-times-weekly service 
to the Maldives from 27OCT13, subject to 
government approval.
Cathay will use an Airbus A330-300 aircraft 
configured with Business Class, new Premium
Economy Class and Long-haul Economy 
Class cabins. Flights will depart from Hong 
Kong to Malé International Airport every 
Wednesday, Thursday, Saturday and Sunday.

Located in the middle of the Indian Ocean, 
the Maldives is a chain of islands whose 
beauty is unsurpassed, with pristine white-
sand beaches, azure seas and amazing coral 
reefs. The islands are home to a rich marine 
life, including several endangered species, 
and are considered by many travellers as the 
perfect place for a honeymoon. Visitors to the 
Maldives currently enjoy a free 30-day visa 
on arrival in the capital city, Malé.

Hue airport to reopen early
Anna Friend from Wildblue Group has heard 
from HG Travel in Hanoi with news that 
Hue’s Phu Bai Airport (HUI) will re-open 
from 20SEP, two months ahead of schedule. 

HUI closed on 01APR for essential work. 
Flights arriving /departing Hue can now be 
reinstated, avoiding the need for an extra 
transfer from/to Danang.

Vietnam & Indochina
FOR AWARD-WINNING SERVICE 

AND A COMPETITIVE QUOTE
PHONE 0508 396 842

Exotic Holidays
Specialist Wholesaler

CLICK HERE TO GET 
OUR NEWSLETTER
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Your gateway to Xi’an Click Here
or call 09 309 1188

China   We know it like our own backyard

See Guanzhou on 72-hour visa-free stopover 
From 01AUG Kiwis flying from New 
Zealand to European destinations on China 
Southern’s Canton Route can spend up to 72 
hours visa-free in Guangzhou en route.
Foreign nationals from 45 countries and 
regions holding valid passports as well as 
connecting passenger tickets with set travel 
dates, are now qualified to depart Baiyun 
International Airport Guangzhou without 
needing a Chinese visa and will have free 
and unfettered access throughout Guangzhou 
Province during the 72-hour transit period.
The 72-hour limit is calculated by starting 
with zero hour starting at 00.00hrs the day 
following arrival. So, someone flying in on 
01AUG must fly out from Guangzhou 
Baiyun before 23:59 on 04AUG. 
The TWOV facility brings Guangzhou into 
line with Beijing and Shanghai and allows 
visitors to travel to any part of Guangdong 
Province, including the key economic hub of 
Shenzhen.

New Zealand is one of 45 countries granted 
the new visa-free status for travellers flying 
to international destinations via Guangzhou.
Guangzhou, the capital of Guangdong 
Province, is situated at the head of the rich 
Pearl River Delta triangle linking Hong Kong 
and Macau and is the home of Cantonese 
food and more than 13 million people.
 “This is absolutely wonderful news for 
China Southern because it makes it easier 
for international travellers to stop over in our 
wonderful hub city,” says the airline’s 
General Manager Auckland Mike Ma.
“The Cantonese really love their food, and 
this is evident in the amazing range and 
quality of Guangzhou’s food scene. But that 
is only part of the story because Guangzhou 
and Guangdong typify how China is opening 
its arms to the wider world.”
Call China Southern’s national reservations 
line 09 302 0666. 

Daily Dreamliner to Guangzhou from 28OCT
Along with China Southern’s TWOV 
announcement, the carrier has announced it 
is bringing forward the start of Boeing 787 
Dreamliner ops from Guangzhou to Auckland 
to 28OCT, with a service departing CAN 
daily at 1430, arriving at AKL at 0700+1, and 

heading back at 10am, arriving at CAN at 
1700. 
Between the summer peak of 04DEC13-
01MAR14, CSAir will mount additional 
services, taking its Dreamliner frequency into 
AKL up to ten per week.

SIA to fly three times per day to New Delhi
Singapore Airlines will boost India services 
from the Northern Winter operating season, 
27OCT13-29MAR14, with a third daily flight 
to the capital New Delhi.
All three flights will utilise B777 aircraft. 
From 27OCT, Singapore Airlines and SilkAir 

will operate a total of 107 weekly services 
to 11 destinations in India – Ahmedabad, 
Bangalore, Chennai, Coimbatore, Hyderabad, 
Kochi, Kolkata, Mumbai, New Delhi, 
Thiruvananthapuram and Visakhapatnam.

Vietnam small group tours sale 
Active Asia has extended the sales period 
until 09AUG for its small Group Vietnam 
tours and Vietnam / Cambodia Experience, 
and is offering savings up to $500 on selected 

departure dates. For more information visit 
www.activeasia.co.nz/agents or phone 09 360 
7669, sales@activeasia.co.nz 

Laos Famil 
Active Asia has space available on is Laos famil 
departing 29OCT, with nine days visiting one 
of the most untouched and timeless countries in 
the world.  
For registration and full itinerary details 
visit www.activeasia.co.nz/agents 
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THE AMERICASTrafalgar’s new guided holiday options
Trafalgar’s just-released 2014 Asia brochure 
offers Kiwi travellers two new guided 
holiday options. 
Secrets of Thailand – 11 days from $3995pp 
twin share.
New to Trafalgar’s At Leisure collection 
this year, the 11-day tour takes travellers on 
a culture-packed trip throughout Thailand. 
Starting and ending in metropolitan Bangkok, 
clients also spend nights in Kanchanaburi, 
Chiang Mai and Chiang Rai. As well as time 
for individual exploration, clients can 
immerse themselves in Thai culture as part 
of Trafalgar’s included sightseeing. On a day 
trip to Ban Mae Kampong, they sit down to 
an exclusive Be My Guest lunch at a home-
stay to learn about the community’s culture 
while enjoying traditional Thai fare from 
sustainably sourced local produce. They’ll 
also savour Thai flavours at a dinner in 
Bangkok with a famous Siam Niramit 
show. In between sightseeing at some of the 
country’s most significant temples, clients 
are treated to Local Specialties like a Thai 
massage in the grounds of Wat Pho temple 
in Bangkok, and Unique Insights such as 
the train ride over the bridge that crosses the 
River Kwai.
Highlights of Vietnam and Cambodia – 15 
days from $5525pp twin share.
An incredible journey throughout two of 
Southeast Asia’s most beautiful countries, 
the 15-day tour takes guests on a leisurely 
trip that covers all of the major sights and 
still leaves time for individual exploration. 
Beginning in Hanoi and ending in Siem 
Reap, travellers experience Halong Bay, Hue, 
Hoi An and Ho Chi Minh as well as taking 
day trips to Angkor Wat and the Mekong 

Delta. One of the biggest Insider highlights 
is Trafalgar’s Authentic Accommodation, 
where clients spend the night on a traditional 
Vietnamese junk boat in Halong Bay, with an 
included Tai Chi lesson onboard. In addition 
to the scenic cruise, travellers get to stroll 
the vast grounds of the Angkor Wat complex 
and explore the Cu Chi Tunnels of the former 
Viet Cong close to Ho Chi Minh. Other high-
lights include an herbal foot massage in Tra 
Que village and a special Be My Guest lunch 
of fresh food at a local family’s herb farm in 
Hoi An. 
Trafalgar is also offering extensions on the 
Secrets of Thailand trip so clients can choose 
to start their holiday with three days in 
Singapore or end with four days in either Koh 
Samui or Angkor Wat.  In Singapore they get 
to stop to observe local artisans at work, visit 
the National Orchid Garden, savour the tastes 
and scents of Chinatown and Little India 
and experience one of Singapore’s Buddhist-
Taoist temples. 
They can opt to enjoy a few days on Koh 
Samui, lounging on the beaches and taking 
a boat cruise around the island, with a tasty 
BBQ lunch included. At Angkor Wat, a 
Local Guide shows guests around the 
massive temple complex with an opportunity 
to take a sunset cruise to Siem Reap’s most 
famous floating village.
The Highlights of Vietnam & Cambodia trip 
also offers an extension, with clients able to 
tack on three days in Bangkok to the end of 
their trip. Here they get to visit the Golden 
Buddha, the Grand Palace and the Temple of 
the Emerald Buddha, with an optional 
opportunity to see a Thai cultural 
performance at night.

Revel in the Columbia & Snake Rivers
Un-Cruise Adventures offers a 7-night small 
ship cruise along the Columbia and Snake 
Rivers which follows one of America’s most 
famous journeys, that of explorers Lewis & 
Clark.  Nearly 40 years after their expedition
of 1804, thousands were drawn west by 
cheap land and the promise of a better life.  
Even further back, the region was forged by 
volcanic eruptions 40-60 million years ago, 
then flooded by the end of the ice-age, and 
has been inhabited by people for over 15,000 
years.   Historians, guest experts, on-board 
living history vignettes, and visits ashore to 
museums, historic forts, and wineries bring to 
life the story of how history, agriculture and 
engineering have shaped this vast region.  
This 7-night ‘Legacy of Discovery’ cruise 
aboard the S.S. Legacy is priced from 

US$3,195pp share twin including all on-
board meals, fine wine, premium spirits and 
microbrews, transfers and baggage handling, 
port taxes and fees, winery tours and tastings,
entrance fees, and facilities including an 
on-board hot tub, sauna, yoga classes and a 
complimentary massage. 
The cruise is also a highlight of the World 
Journeys 25-day ‘Hawaii, Oregon & 
Washington’ small group escorted journey in 
APR14.  This guaranteed departure tour also 
includes stopovers in Honolulu, touring in 
Oregon (above), and shopping in Seattle.
Book this journey prior to 01NOV13 to save 
$400 per couple (plus a further $400 per 
couple if they have booked a World Journeys 
tour before).  Contact World Journeys 0800 
117311 or info@worldjourneys.co.nz
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Colombian cities celebrated
Colombia’s emergence as a ‘hot’ new 
destination has been reinforced by a recent 
announcement from Trip Advisor, listing four 
Colombian cities (Cartagena, Bogota, Santa 
Marta and Calia) among the 25 Best 
Destinations in South America in its 
Travelers’ Choice Awards.  
Bogota and Cartagena (above) feature on 
World Journeys’ 11-day History & Culture of 
Colombia itinerary.  In Bogota sightseeing
includes the famous underground Salt 
Cathedral of Zipaquira, and an excursion to 
the sacred Lake of Guavita where the Indians 
worshipped the goddess of water.  
In Cartagena a sightseeing tour explores this 
UNESCO World Heritage city’s impressively 
preserved colonial architecture, with a full 
day at leisure to visit incredible museums, 

convents, local artisan markets and just to 
watch the locals go by.  The itinerary also 
takes in Amernia, the heart of culture and 
coffee, Hacienda El Rancho at Salento, and 
the protected area of the Cocora Valley with 
its butterflies and beautiful wax palm trees.  
Priced from $3,350pp share twin this small 
group tour with English-speaking guides 
includes 10 nights 4-star accommodation, 
transfers and transport, sightseeing and 
entrance fees, 10 breakfasts, 5 lunches, 3 
dinners.  Domestic flights Armenia to 
Cartagena are additional, and quoted at the 
time of booking.  Remaining departures in 
2013 include 23AUG, 13SEP, 27SEP, 18OCT 
and 15NOV.  Shorter itineraries are available 
on request.  Contact World Journeys 0800 
117311 or info@worldjourneys.co.nz

Devil’s Throat access delay
World Journeys reports that due to continuing 
high river levels at Iguazu Falls, the reopening
of access to the Devil’s Throat area of the 
falls has been delayed until approximately 

15AUG (from 31JUL).  The South American
specialist wholesaler says other equally 
impressive viewpoints remain open.

AFRICA / MID EAST

23 days Southern Africa - guaranteed & escorted
World Journeys has released details of its 
new 23-day ‘Best of Southern Africa’ small 
group escorted journey, departing 14JUN14.  
For the first time, this tour is being sold as a 
Guaranteed Departure so that agents can sell 
with confidence, knowing their clients will 
travel on the date booked, and will be fully 
escorted from NZ.  
Highlights of the tour include safaris in 
Kruger, Etosha (above) and Chobe National 
Parks, sightseeing in Cape Town, Sossusvlei 
Dunes, Swakopmund, Damaraland and 
Victoria Falls.  Priced from $14,980pp 
(+ airline taxes of $770pp) share twin, this 
includes Economy Class flights ex AKL, 
4-star hotels and safari lodges, transfers, 

transport and sightseeing, National Park 
entrance fees, plenty of meals, and the 
services of a World Journeys host.  Tipping, 
beverages and any visa fees are additional.  
An optional 3-day extension to Botswana’s 
Okavango Delta is available from $4,800pp 
share twin.  Clients who book and deposit by 
01NOV13 save $400 per couple, plus an 
additional $400 per couple if they’ve 
travelled on a World Journeys escorted tour 
before.  Solo travellers who book and deposit 
at least 6 months prior to departure can be 
matched with another same-gender traveller 
to enjoy travel at the ‘share twin’ rate.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz
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CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au

23 days
03-25SEP13  

NZ$7,786pp
ex TashkentArchaeology in Central Asia

Stay/Pay Segera
Wilderness Safaris’ Segera 
Retreat in the Laikipia Plateau 
is one of Kenya’s newest safari 
properties. To celebrate its 
opening, World Journeys has 
a Stay 4/Pay 3 night deal valid 
on stays at Segera, valid on 
new bookings only, for stays 
until the end of OCT13.  
Sergera offers eight villas 
ranging from a one-bedroom 
villa to Segera House with its 
own plunge pool.  The area 
boasts an impressive density 
of wildlife, combined with 
cattle ranching, and a unique conservation 
and cultural programme, working in with the 
local communities.  

Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Table Mountain closed
World Journeys advises that Cape Town’s 
landmark Table Mountain is closed for annual
maintenance from now until 25AUG13. 
Visitors over this period can instead visit the 

noon gun, Signal Hill and Rhodes Memorial 
on a Half Day City Tour (all weather 
dependent).  Call 0800 117311 or email 
info@worldjourneys.co.nz

EUROPE
New hotels for London
London is to get its first Peninsula hotel and 
its third InterContinental hotel.
Plans for the Peninsula have moved a step 
forward with the formation of a new 
partnership to develop a 1.5-acre site in 
Grosvenor Place overlooking Hyde Park and 
Buckingham Palace.
Property owner Grosvenor, which has 300 
acres of property in Mayfair and Belgravia, 
has signed a joint venture deal with Hong 
Kong and Shanghai Hotels, which owns and 
runs the Peninsula brand of hotels. Peninsula 

has hotels in Hong Kong, Shanghai, Beijing, 
New York, Chicago, Beverly Hills, Tokyo, 
Bangkok and Manila, while a Paris property 
is currently under construction.
Meanwhile Intercontinental is to open its 
third London property in a new development 
next to the O2 Arena in Greenwich.
The 452-room, 19-storey Intercontinental 
London The O2, which is scheduled to open 
in 2015, will be part of £121 million project 
called the Greenwich Peninsula, which will 
also include the 23-storey Peninsula Tower, 
containing 100 serviced apartments.

TOUR PRODUCT

Archaeology in Central Asia
Odyssey Travel has a 22-day Archaeology in 
Central Asia program where participants will 
have the unique opportunity to join a working
archaeological excavation in Uzbekistan and 
learn at firsthand about the history of this 
remote and fascinating region. 
In collaboration with the Karakalpak Academy 
of Sciences, the University of Sydney has 
established a long-term archaeological 
program in Chorasmia to study the earliest
city-states. To help with the costs of the 
expedition, Odyssey offers the opportunity 
for volunteers to join them in-field, to work 
alongside professional archaeologists and live 
with the excavation team at their headquarters
in scenic countryside next to one of the 
archaeological sites. After two weeks on-site, 
the trip continues with a tour of the Silk Road 
cities of Khiva, Bukhara and Samarkand.

Commencing on 03SEP13, prices for this 
research program includes one internal flight, 
11 nights in dormitory accommodation with 
shared facilities, Uzbekistan departure taxes, 
11 nights’ accommodation in 3-3.5 star hotels 
with private facilities in Urgench, Bukhara, 
Samarkand and Tashkent, transport in best-
available, comfortable coaches, 
comprehensive guided sightseeing by 
national and local guides in Tashkent, 
Samarkand, Bukhara and Khiva and service 
charges and gratuities (international flights 
ex NZ are not included).
The single cost is NZ$7786 (ex Tashkent). 
Call 0800 440055 for details and bookings.
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Daily Dreamliner to AKL from October
Auckland Airport has welcomed news that 
the China Southern Airlines is bringing 
forward the start of daily Dreamliner flights.
The change in schedule will see the daily 
B787 service from Guangzhou begin on 
28OCT, well ahead of the previously 
announced Auckland debut of 04DEC.
This will grow to ten B787 flights per week 
during the peak summer period.
“The announcement of the change to the 787 
Dreamliner aircraft immediately provides 
us with almost five per cent growth in seat 
capacity per year,” says Glenn Wedlock, 
Auckland Airport’s general manager 

aeronautical commercial.  “This, coupled 
with the additional three services per week in 
the summer peak season, again signals strong 
growth for the industry from Chinese arrivals. 
“The new flights also offer a 20 per cent 
advantage in cargo revenue capacity over 
today’s similarly sized airplanes,” he adds.
China Southern’s Dreamliners have 228 seats 
– four first-class lay-flat beds, 24 
business class lay-flat beds and 200 seats 
in the economy cabin, all fitted with AVOD 
inflight entertainment. The aircraft will be the 
first Dreamliners with a first class cabin.

This China Southern Dreamliner, reg B-2733, was photographed on 27JUN by 
Peter Clark at the new Boeing plant in Charleston SC, where it was assembled. 
It is one of three 787s now in the CSAir fleet and was delivered on 02JUL.

FJ reports after-tax profit
Fiji Airways and the Air Pacific Group have 
reported after tax profits of FJ$14.1million 
and $17.8million respectively for the fiscal 
year ended 31MAR13.
The Air Pacific Group comprises Fiji Airways, 
Pacific Sun, and a 38.75% stake in the Sofitel 
Fiji Resort & Spa.
This improved the company’s performance in 
the 2011-2012 fiscal year, where Fiji Airways 
and the Air Pacific Group each posted after 
tax profits of FJ$11.4million and $10.7million
respectively.
The Fiji Times Online quotes the company 
as saying they had reported a profit before 
income tax of $18.0m, compared to a profit 
before income tax of $16.5m for 2011/12.
The Air Pacific Group reported a profit before 

income tax of $22.4m, compared to a profit 
before income tax of $14.2m for 2011/12.
Air Pacific board of directors chairman Nalin 
Patel said the company was satisfied with its 
performance.
“Given that we initially expected to make a 
loss during this transition year, wherein we 
are exiting our older B747s and inducting our 
first ever owned A330 wide-body aircraft, I’m 
quite pleased with our results for 2012/13,” 
Mr Patel said.
“These results handily beat our business plan, 
and I continue to be thrilled with the 
successful turnaround of Fiji’s national airline.
“Credit for this must be given to our 
dedicated and hardworking employees.”

Check-in, TTL warnings from MH
MH would like to remind agents to advise 
passengers that the correct check in time for 
MH132 (dep AKL 00:15am) is 9.15pm to 
11pm the evening prior to the date listed on 
their itinerary.
Showing up on the wrong day will result in a 
no-show fee and the applicable fare 

difference to board the next flight. MH is 
also reminding agents to be wary of TTLs, 
as authorities due to missed auto cancels or 
sale end dates will no longer be entertained 
by MH.
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Over 120 European destinations ... now that’s Wunderbar!

Rotorua Airport protests ACCC decision
Virgin Australia and Air New Zealand should 
not be forced to give capacity guarantees as 
part of their trans-Tasman alliance, Rotorua 
International Airport says, The Australian 
Financial Review reports.
According to the newspaper, the Australian 
Competition and Consumer Commission 
backed the airlines’ trans-Tasman alliance 
contingent on capacity being maintained 
on certain routes, but Rotorua said sector-
specific capacity conditions were having a 
“distorted effect” on the market.

The conditions hampered the airlines’ ability
to quickly respond to demand, but helped 
other regions and sectors, the airport said.
“This is currently presenting a real issue for 
us where demand warrants an additional 
service over the up-coming summer peak 
months, however Air NZ cannot free up any 
additional capacity as it is being committed 
under the alliance to other sectors which do 
not have the same level of demand,” Rotorua 
said, according to the newspaper.

China Airlines up-gauges on AKL-BNE-TPE
China Airlines is to increase capacity on its 
three times weekly Auckland-Brisbane-Taipei 
route from Airbus A330 to its flagship Boeing 
747-400 aircraft. This increase in capacity is 
to cater for increased demand, both inbound 
and outbound, over the New Zealand summer, 
from 29NOV13 to 28FEB14. 
The larger aircraft features an additional 
82 seats per flight, or over 6500 extra seats 
across the busy summer season. 

Local CI Sales Manager Gareth Williamson 
says “We have developed a strong presence
in Australasia since increasing to daily 
services ex-AKL in October 2012. We are 
delighted to have CI’s flagship aircraft visit 
Auckland, and coupled with additional flights 
between Taipei and Sydney over the same 
period, we are able to significantly increase 
seat availability ex-New Zealand over the 
summer season.” 

LH Group Fare/Product seminars
Lufthansa / Swiss / Austrian Airlines will be hosting a series of Airfare and 
Product training seminars for agents in the following locations.
Hamilton:       Novotel Tainui Hotel 13AUG 
Nelson:           Rutherford Hotel               15AUG 
Napier:           Napier War Memorial      27AUG 
Tauranga:       Trinity Wharf            18SEP 
Light refreshments will be provided and lucky door prizes to be won at all 
locations. 
Places are limited, and will be allocated on a first come basis. Agents can 
register for their place at www.lufthansaexperts.com 

Airline anger at Heathrow charges
The Standard reports that airlines have 
rejected an offer from Heathrow for its user 
charges to increase by a smaller amount than 
previously proposed. They have demanded 
that the levy on the landing at the airport 
should be cut in real terms.
British Airways, Virgin Atlantic and Lufthansa 
have branded Heathrow proposals for charges 
to increase by inflation plus 4.6% as 

unacceptable. The charges are paid by the 
airlines and constitute the biggest single 
source of income for the airport — the levy 
raised £1.3 billion last year. Europe’s busiest 
airport has some of the highest charges in the 
world and in April the Civil Aviation 
Authority infuriated Heathrow by proposing 
that the levy should be cut in real terms over 
the next five years.

China Southern will begin flying the Boeing 787 Dreamliner on its Guangzhou to 
Heathrow route for the winter 2013/14 season, starting 27OCT. The Skyteam member 
will replace the current Airbus A330-200 service, which runs three times per week.

Upper Class for all – at a price
Virgin Atlantic has opened up its Upper Class 
airport service to all passengers – regardless 
of what type of ticket they have booked.
Under the new Guest List service, economy 
and premium economy passengers can 
experience benefits such as a limousine 
transfer to the airport, fast-track security 

access and entry to Virgin’s Clubhouse 
lounges. Hold baggage will also be tagged as 
Upper Class.
The service, which is priced from £240pp, is 
available at Heathrow and Gatwick, plus five 
US airports: New York JFK, Newark, Boston, 
Washington and San Francisco.

A generous offer, by George!
British Airways Singapore is celebrating the 
Royal Birth by offering free flights between 

Singapore and London or Sydney for infants 
travelling before 30NOV13.

Delta debuts Westin Heavenly bedding
Westin Hotels & Resorts has debuted 
Westin Heavenly® bedding, designed and 
made  exclusively for Delta, in all of the 
airline’s BusinessElite® cabins throughout 
the world.  DL pax can now experience the 
new Heavenly bedding on all BusinessElite 
International flights, as well as BusinessElite 
flights between New York JFK and LAX, 
SFO and SEA, and between Atlanta and HNL.
Westin became the first hotel company to 
sell a signature retail line with the unveiling 
of the Heavenly® Bed in-room catalogue in 

2000.  Since the retail program launched 13 
years ago, the brand has sold more than half 
a million Heavenly products including beds, 
pillows, candles and more.

Travelport has announced the extension 
of its global content agreement with 
Singapore Airlines. This partnership 
provides Travelport-connected travel 
agents worldwide with access to SIA’s 
full range of market fares.
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flights into Wellington and Queenstown in 
particular will see these destinations 
promoted by Emirates to the world.”
Emirates Manager New Zealand, Chris 
Lethbridge, said “It’s an exciting time for us 
in New Zealand at the moment. Firstly, next 
week, on the 2nd of August, we celebrate our 
tenth anniversary of service to New Zealand. 
And on the 2nd of October we introduce our 
third A380, on the Auckland-Brisbane route. 
Together, Emirates and Qantas will make 
New Zealand better connected to do business 
with the world.” 

In addition to the wide range of destinations, 
customers in New Zealand who book with 
Qantas and Emirates will gain access to the 
following benefits: 
>>Earn Frequent Flyer or Skywards points 
when flying with either airline on the joint 
network. 

Gatwick promotes second 
runway
Gatwick has revealed its plans for a second 
runway which could almost treble passenger 
numbers at the London airport.
The three proposed locations to the south of 
the current site were included in a submission
to the Airports Commission before last 
Friday’s deadline.
West Sussex county council has voted to back 
the proposed expansion of London’s second 
airport, giving Gatwick a unique measure of 
support among those competing for the 
approval of the commission. However, 
campaigners and residents groups vowed to 
step up opposition.
Stewart Wingate, Gatwick’s chief executive, 
said the airport’s submission would strongly 
argue against the need for a single hub airport 
such as Heathrow or London Mayor Boris 
Johnson’s Thames estuary site, and in favour 
of expanding Gatwick and then Stansted.
He said: “We fundamentally believe in the 
‘constellation’ approach. Gatwick getting 
the next runway will have the airports and 
airlines competing with one another, and it 
will provide the same level of connectivity as 
a mega-hub would.
“When we look at Moscow, Tokyo, Beijing 
– they are all world cities and are served by a 
constellation of airports. Mega-hubs tend to 
be in places like Atlanta or Dubai where the 
population is less than 2 million. For world 
cities it’s our strong contention that 
competing airports is what’s needed.”
Meanwhile, Heathrow last week proposed 
building a third runway to the north-west 
or south-west of its current site, at a cost of 
£17bn and £18bn respectively. 
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Qantas, Emirates NZ partnership countdown   ...Cont from p1
“New Zealand has been an incredibly 
important market for Qantas over many 
years. It’s part of our DNA.
“Now in partnership with Emirates, and also 
in conjunction with Jetstar, this really is a 
very formidable proposition we’ve got, and 
something we know will be of enormous 
benefit to this country.
“For Qantas, this partnership was an absolute 
no-brainer. When we first got together we 
could see that the strong Emirates network 
was certainly one we needed. They were very 
strong with their 84 flights a week into 
Australia, and we were strong in the 
corporate sector, our network and our loyalty 
program, so we each brought something to 
the table.
“The partnership will deliver huge benefits 
to tourism. When we each put our codes on 
the other’s flights, it will open up many new 
markets. The opportunity to offer partnership 

>>Redeem existing Qantas Frequent Flyer 
or Emirates Skywards points for flights to 
175 destinations worldwide, on both airlines, 
including trans-Tasman services. 
>>Lounge access for eligible Qantas and 
Emirates passengers into either airline’s 
network of lounges. 
>>Reciprocal status recognition for frequent 
flyers (e.g. priority check-in for Qantas Gold 
Frequent Flyers when flying Emirates).
>>Harmonised baggage policies, including a 
30kg allowance for economy passengers. 
>>Door-to-door chauffeur drive service for 
Business and First passengers on flights over 
12 hours long**. 
>>Access to the world’s largest joint fleet of 
A380s. 
>>The ability to book any Emirates-operated 
trans-Tasman flight under a ‘QF’ code and 
vice versa. 
** Must connect to a flight over 12 hours in duration 

Business World Travel’s Grant 
Bevin and Claire Gilbertson with 
Qantas Flight Attendant Grace 
(in the airline’s new uniform) 

The Qantas + Emirates dinner at the Auckland Art 
Gallery, with food by Qantas consulting chef Neil 
Perry of Sydney’s Rockpool restaurant, and music 
from an Auckland Philharmonia Orchestra ensemble

Hosts Igor Kwiatkowski, Qantas Regional 
GM NZ & Pacific Is, and Chris Lethbridge, 
Emirates Manager NZ and Pacific Islands.



GUARANTEED 
UNTIL 31 JULY
FLY TO EUROPE RETURN  
FOR $995^ INCL. TAXES...  
in economy-class, when you  
book a 2014 Viking Europe  

or Russia holiday. 

It’s just so simple.

Call 0800 447 913  
or click here

^TERMS & CONDITIONS: Viking 995 air offer is only valid if booked in conjunction with a Viking River Cruise 
itinerary for travel in 2014. Viking 995 air is a strictly limited offer, conditions apply, subject to availability and may 
be withdrawn at any time. Viking 995 air offers Guests booked on a cruise / tour itinerary a return economy class 
airfare from Australia to Europe for $995.00. Full airfare payment ($995 per person) is due at the time of booking. 
Price is in Australian currency, per person and includes seasonal surcharges, all government fees and taxes and air 
fuel surcharges. Flights are available from gateway cities of ADL/AKL/BNE/MEL/PER/SYD for travel to Europe. Guests 
may choose date for travel and major European gateway destination, for full list request at the time of booking. 
Excluding travel between 20 Nov 2014 and 10 Jan 2015. Viking will book the most suitable routing with a carrier 
chosen from; QF, SQ, EK, TG, CX, BA, SK or AY. Flights may be currently out of the system date range and Viking 
will advise you when flights are within system range. If you request a customized route you will be responsible for 
all additional costs. If guests want to specify airline or stopover city, or travel together with another couple on the 
same flights Custom Air will endeavour to meet their needs for a fee of $200 per person. Viking 995 air is fully non‐
refundable, nonchangeable, not redeemable for cash, non-transferrable and non-redeemable for cruise credits. Full 
airline terms and conditions will apply. Airline schedules are subject to change without notice. Viking 995 air Viking 
River Cruises pays government fees and taxes, air fuel surcharges therefore at no point will these be refunded to 
you by Viking River Cruises. Additional terms and conditions may be viewed at www.vikingrivercruises.com.au

CRUISE NEWS

McPherson’s Expeditions appoints Hogan
Hogan and Associates is to represent renowned 
British geographer, field botanist and writer 
Stewart McPherson in promoting his unique 
Charter Expeditions to the Southern Ocean, 
Antarctica, South Georgia, Falklands, Cape 
Horn & the Patagonian Fjords.  
McPherson’s Expeditions are different to the 
usual cruises venturing into these southern 
wildernesses as they take just six guests on 
each voyage aboard the 60-foot vessel, The 
Commitment.  
“This means more flexibility as the itinerary 
can be changed to fit with the conditions and 
if the group come across whales for example, 
they can stop and watch or alter the course to 
make the most of the environment and wild-
life movements,” says Mike Hogan of Hogan 
and Associates.  “It’s a hands-on experience – 
the crew does all the sailing and cooking but 
guests are welcome to take part if they want 
to.  This is Antarctica up close – much closer 

than on a big cruise liner.  It is being a part 
of it.  It’s not for everyone as it’s in a smaller 
vessel but what an adventure!”
Itineraries include the Falkland Islands, 
South Georgia, Antarctica, Cape Horn, Tierra 
del Fuego, Chilean Fjords and the Glaciers of 
Southern Patagonia.  Spaces are strictly 
limited and some voyages have already sold 
out.
Hogan and Associates also have details on 
McPherson’s tours into Borneo, Sumatra, 
Sulawesi and New Guinea.  Highlights 
include the spectacular, giant carnivorous 
pitcher plants, orchids and giant Rafflesia – 
in fact, McPherson himself discovered over 
30 new species of carnivorous plant, includ-
ing a giant named in honour of David 
Attenborough.
For more info on these tours, visit
http://hoganreps.co.nz/antarctica/ or call 
(09) 489 7844. 

Mekong Christmas & New 
Year’s Cruise 2013
Your clients can explore the Mekong River on 
the new RV Mekong Pandaw in December.
Pandaw still have a few cabins left on their 
Christmas & New Year’s cruises leaving 
Saigon 21DEC13 or Siem Reap 28DEC13.
Both cruises will dock in Phnom Penh 
upstream on 24DEC, or downstream on 
31DEC.  They can enjoy the special night 
in a different location, bustling Phnom Penh 
will fascinate them with the lively river front 
and the beautifully lit Royal Palace at night, 
all in walking distance from where the ship is 
moored.
Contact the Francis Travel Marketing team 
for more information - 09 444 2298 or 
reservations@francistravelmarketing.co.nz

Oceania Cruises 2014 already 
selling above expectations
Oceania Cruises advises that 2014 departures 
from all markets have been selling extremely 
well since the launch of the latest 2014 
brochure.   The line’s Craig Owens says that 
availability is already tightening on some 
popular sailings, and if Australians and New 
Zealanders want their best choice of 
stateroom, they need to book now.  
Oceania Cruises says there will be a price 
increase from 01OCT13 across all departures 
for 2013 and 2014 sailings, meaning that now 
is the time to persuade clients to commit,
especially given the current Kiwi Dollar 
exchange rate and the exceptional “Explore 
your World” special fares on selected cruises, 
specials that will continue for the remainder 
of 2013/2014 on chosen departures.  
Call Cruise Holidays on 09 523 7788 or 0508 
CRUISE (278 473) 
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Holland America’s Explore4 Offers 
Your client’s next voyage will represent 
incredible value with Holland America Line’s 
new Explore4 offers. 
Book selected 2014 sailings (and DEC13 
Holiday cruises) before 15OCT13 and your 
clients will receive all four offers below:
1. Free Signature Beverage Package 
 or a Beverage Card  (depending on  
 cruise selected)
Signature Beverage Package:
> A value of $100 per day, per stateroom 
($50pp)
> Includes wine, beer, spirits, cocktails 
(including non-alcoholic), sodas and coffee 
(a daily limit applies)
> Applies to beverages priced up to $7 (menu 
price)
> Beverage service charge covered by 
Holland America Line
Excludes Caribbean and Mexico sailings, and 
the land portion of Alaska Land+Sea Journeys
(other exclusions apply)
Beverage Card:
> Guests sailing on select Caribbean and 
Mexico sailings will receive a Beverage Card
> A value of $100 per stateroom ($50pp 
Beverage Card)

> The Beverage Card applies to alcoholic and 
non-alcoholic beverages
2. Free specialty restaurant dinner
Pinnacle Grill
> Guests booking an Ocean-view Stateroom 
or above will receive one free dinner per 
person in the elegant and sophisticated 
Pinnacle Grill.
Canaletto
> Guests booking an Interior Stateroom will 
receive one free dinner per person at 
Canaletto restaurant, home to classic Italian 
fare.
3. Free or reduced cruise fares for 3rd/4th 
guests
> Special free or reduced pricing for 3rd and 
4th guests make it easier to share the cruise 
with the entire family.
4. 50% reduced deposit
> Your client’s cruise deposit (the first 
payment due) will be reduced by 50%, giving 
them more flexibility and more time before 
paying the full amount for the cruise.
View the list of sailings here, and the Terms 
& Conditions of the Explore4 offer here.
For all HAL matters, call the NZ GSA 
Francis TravelMarketing on 09-444 2298.

13 days Hong Kong to Vietnam, Singapore on SeaDream II
A 13 day cruise from Hong Kong to Singapore 
in MAR14 aboard the world’s highest-rated 
boutique passenger vessel, SeaDream II is 
selling from US$8544pp twin-share – almost
a third below the originally advertised price a 
year ago. The price includes all 5-star gourmet
dining, wines with lunch and dinner, drinks 
from the open bars, power and sail water-
sports (in ports where permitted,) use of a 
30-championship course golf simulator, on-
board gratuities, and US$845 in port charges 
and taxes.

The mega motor-cruiser SeaDream II, with 
56 staterooms for a maximum 112 guests 
served by 95 crew, departs Hong Kong on 
15MAR14 and will visit six ports in Vietnam, 
including an overnight in Ho Chi Minh City, 
visit Tioman Island in Malaysia and have 
four full days for total relaxation at sea.
Ports, bays and islands visited in Vietnam 
include Hai Phong for capital Hanoi, Halong 
Bay, Da Nang, Nha Trang, Ho Chi Minh and 
Con Dao Island.
For details email jdenovan@seadream.com  
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM AMANDA RIXON, CLIA MEMBERSHIP & EVENTS MGR

National Cruise Week
Countdown – 5 weeks to go

It’s just five weeks until National Cruise Week (NCW) kicks 
off and by now your plans for how you are going to 
celebrate the week should be well under way.

For CLIA Members - remember that if you will be holding 
an event or promotion during the week we are happy to 
promote this in the Events area of the NCW website 
www.nationalcruiseweek.co.nz. 

Simply email a 1 or 2 page pdf to info@cruising.org.au and 
we will load it up for you. The earlier you do this, the more 
exposure your office will get as consumer traffic to the 
website starts to increase… think of it as free advertising!

We have also produced an editorial piece for you to 
personalise and send to local media contacts in your area.  
This can be downloaded from the Members area of the 
website (log in using your existing CLIA username and 
password).  

If you are still in the early stages of planning remember that 
the Cruise Agency Support Pack (also in the member’s area 
of the website) has a wealth of ideas and strategies to help 
you make the most of the World’s Largest Cruise Promotion.

Uniworld joins WHOLE WORLD 
Water campaign 
The TreadRight Foundation, a not-for-profit foundation 
established by The Travel Corporation, and Uniworld 
Boutique River Cruises proudly announce their joint 
support of the WHOLE WORLD Water campaign. 
Uniworld will contribute $1 per guest to WHOLE 
WORLD Water, 100% of which goes to establish much-
needed funds for community water projects around the 
world. Uniworld will also work closely with the 
organisation to identify key areas in South East Asia 
where clean drinking water projects are needed. 
Launched in early 2013, WHOLE WORLD Water was developed to 
provide clean and safe drinking water to almost 1 billion people 
currently in need. The campaign also works to address the 
environmental risk of the tourism industry’s use of plastic, single-use 
water bottles.
This is the second project which The TreadRight Foundation and 
Uniworld are supporting since the foundation was established. 
www.wholeworldwater.co 

Author to join special voyage 100 years after Karluk expedition
Expeditioners on the Spirit of Enderby are set to benefit 
from Author Jennifer Niven’s knowledge of the doomed 
Karluk expedition when she joins a special Heritage 
Expeditions commemorative voyage in AUG14.  
Niven’s book ‘The Ice Master’ traces the events of the 
Karluk and as Guest Speaker she will enhance the voyage 
to remote Wrangel Island - the location where Karluk 
survivors were rescued 100 years previously.
The 1913/14 Karluk expedition is a true story of hardship 
and loss.  During an age in which there were still 
unexplored regions of the globe, the intention was to 
explore the “white patches on our map, lying between 
Alaska and the North Pole”.  Without wishing to simplify 
an incredible story, pack ice destroyed the ship leaving 
the remaining souls to live on the ice floes.  After an 
arduous trek across sea ice, some made landfall on 
isolated Wrangel Island.  Of 24 who began the 
expedition, 13 survived.  It is difficult to fathom the 

courage needed to survive in a hostile environment with 
human nature at its most raw.  The survivors were finally 
rescued in September 1914.
The events surrounding the Karluk were in danger of 
being lost to time until Niven stumbled upon the story.  
Following years of meticulous research gleaned from 
shipmate’s diaries, archives and an interview with a 
survivor, she faithfully retells the epic story set in the 
Arctic.  
Niven is undeniably the doyen of the Karluk expedition 
and will share her wisdom with expeditioners onboard the 
Spirit of Enderby.  This is a unique opportunity to explore 
an Arctic island with an intriguing human history 
accompanied by experts.  
Across the Top of the World (Karluk Commemorative 
Voyage)  08-22AUG14 with cabin prices starting from 
US$9,800.

HOSPITALITY
Quest in Wellington 
returns to normal 
Quest Serviced Apartments has continued to 
trade steadily with little fall-off in business 
following the earthquake that shook 
Wellington last Sunday evening. 
Room occupancy across Quest’s six 
Wellington properties was 80% over the 
weekend and on the night of the earthquake. 
Three days on and Quest reports strong 
occupancy across its six Wellington 
properties, indicating guests feel confident 
and safe enough to follow through with 
planned trips to the capital.
Quest has 250 apartments across its six 
Wellington properties.   
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Reward your favourite charity next time you book a room
New Zealanders love to travel and they love 
to give to charity. A new accommodation 
booking website www.kiwikarma.co.nz 
donates 3% of the total room cost to a charity 
of the guest’s choice.
Because a hotel pays a commission to similar 
sites, this comes at no extra cost to the user. 
The user in fact will possibly even save 
money as there are no booking or credit card 
fees, making Kiwi Karma better value to the 
consumer than nearly all the major sites.
Kiwi Karma features more than 3,000 listings 
covering a full range of accommodation from 
backpackers to lodges in New Zealand. As 
part of the booking process users nominate 
their preferred charity from a drop-box when 
they complete their reservation.
The charities involved with the site to date 
include: Arthritis New Zealand, Asthma 
Foundation, Breast Cancer Research Trust, 
Cancer Society, Caritas, CCS Disability, Deaf 
Aotearoa, Forest & Bird, Plunket, SAFE, 

Stroke Foundation and World Vision.
Wellington-based Craig, who has had seven 
years industry experience, developed the site 
with his wife, marketer Shelley Crestani, who 
has clients in the charity sector.
“Through Shelley I know how hard 
fundraising can be for charities,” Craig says.
“The website was one of those three o’clock 
in the morning ideas. I realised I could marry 
my experience in accommodation with 
Shelley’s expertise in marketing to develop 
a business that would also give back to the 
community”.
Kiwi Karma is tapping into the world-wide 
trend of consumers actively seeking to deal 
with businesses that allow them to purchase 
in a socially responsible way.
“Kiwis were ranked fourth in global 
generosity in the 2011 World Giving Index 
and increasingly embracing products and 
services in a way that enables them to give 
back to their communities,” Craig says.

Stamford Plaza Auckland creates three new positions
Stamford Plaza Auckland has created three 
new positions within its corporate structure to 
reflect the Hotel’s recent growth and to meet 
changes to the Auckland tourism / hospitality 
market.
>>  Assistant General Manager – Admir 
Mullaaliu, who comes to the role from more 
than nine years’ hospitality experience in 
New Zealand, including three years 
specialising in F&B, and progression from 
trainee at Heritage Hotel Management to 
Hotel Operations Manager at SKYCITY 
Hotel, Auckland.
>>  Senior Business Development Manager 
– Natasha Lloyd, who will specialise in the 
inbound, wholesale, cruise, sporting and 

entertainment market segments. She has 13 
years industry experience, having worked for 
talpacific Holidays and Magnetic South in 
product management along with The 
Quadrant Hotel Auckland and Scenic Hotel 
Group in sales orientated positions.
>>  PR & Marketing Manager – John Moffett,
who comes to the hotel with vast experience 
in Marketing, PR, Event Management and 
Strategic Brand Development, including the 
last three years consulting in Film/TV and 
Fashion. Previously he managed some of 
New Zealand’s largest events, both public 
and corporate, and spent time as BDM and 
Account Manager with Stage and Screen 
travel services. 

Expedia 2013 Insiders’ Select 
Expedia has announced its 2013 Insiders’ 
Select rankings, an annual list of the world’s 
best hotels as judged by more than one million
annual guest reviews.
The 2013 list features 650 hotels from more 
than 150,000 properties available on Expedia.  
Three New Zealand properties have made the 
Expedia Insiders’ Select list:
Auckland’s Hotel DeBrett is the highest 
ranked Australasian hotel coming in at #58, 
with Beechtree Suites in Taupo at #144 and 
the Sofitel Queenstown Hotel & Spa at #211.
The top 10 hotels in the 2013 Expedia 
Insiders’ Select are: 
One&Only Palmilla Resort (5 stars, San José 
del Cabo, Mexico)
Arenas del Mar Beachfront & Rainforest 
Resort (4.5 stars, Quepos, Costa Rico)
Marrol’s Boutique Hotel (5 stars, Bratislava, 
Slovakia)

Banyan Tree Mayakoba (5 stars, Playa del 
Carmen, Mexico)
Hotel d’Europe (5 stars, Avignon, France)
Capella Ixtapa Resort & Spa (5 stars, Ixtapa, 
Mexico)
Welk Resort Sirena del Mar (4 stars, Cabo 
San Lucas, Mexico)
Casa Velas Hotel Boutique & Beach Club 
(4.5 stars, Puerto Vallarta, Mexico)
The Knight Residence (5 stars, Edinburgh, 
Scotland)
The Leela Palace Bangalore (5 stars, 
Bengaluru, India)
In conjunction with Insider’s Select, 
Expedia has also launched a ‘Global Hotel 
Sale’ providing up to 50% discount off 
thousands of hotels in popular global and 
local destinations.
The sale ends 25AUG13 and is valid for 
travel until 30SEP13.
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PEARL’S PEARLER
I’ve lost my mind 

and I’m pretty sure the kids took it.......

INDUSTRY Travelport launches Search Control Console
Travelport has announced the global launch 
of its new Search Control Console, a tool to 
customize search in real time. The application
is Travelport’s latest innovation in intelligent 
flight search, enabling agencies to centrally 
control over 35 rules and parameters to fine 
tune the relevancy of search results to their 
traveller’s needs and to quickly capture 
business opportunities.
Travelport’s Search Control Console is the 
only web-based solution of its kind that 
enables agencies to configure air shopping 
search parameters according to individual 
traveller needs.  For example, agents can use 
the application to eliminate particular 
transit airports that they know from 
experience have a poor customer experience,
or prohibit a connection point for a set time 

period if the area has been affected by a 
volcanic ash cloud or another natural 
disaster. The Search Control Console 
removes the burden of labour-intensive 
‘intelligence coding’, or the need to 
continually send instructions to frontline 
sales staff, saving both time and money.
Agencies can also leverage the Travelport 
Search Control Console to achieve important 
financial objectives. Search modifiers within 
the application can be applied to meet airline 
sales targets. 
The Travelport Search Control Console 
application is available to subscribers of the 
Apollo™, Galileo™ and Worldspan™ 
systems worldwide. For more information, 
visit the TravelportTube, or click here to 
view the video demonstration. 

Gaye Wood examining new opportunities  
Gaye Wood has moved on from Hilton Hotels 
Worldwide following changes to its New 
Zealand management structure. Gaye, who 
was the hotel chain’s Cluster Director - Sales 
- New Zealand, says that sales, management 
and coaching skills are always in demand in 
the travel industry and she is presently 
assessing many options.
Currently President of the Skal Club of 
Auckland, she has enjoyed an exciting career 
in international aviation and hospitality 
spanning more than 20 years.
Gaye’s career has seen her working in senior 
airline and hotel roles in Australia, New York 
and Hawaii with the last posting having been 
in the island paradise of the Maldives, where 
she spent 18 months managing the sales, 
marketing and revenues functions for three 
luxury resorts for Hilton, including the 
opening of two of these. 
Gaye’s proud achievements to date include 

being: 
Finalist – “Telstra 
Australian Business 
Woman of the Year”
Winner – Australian 
Hotels Association 
(AHA) Sales & 
Marketing Professional of the Year  
Governor – American Chamber of Commerce 
(AMCHAM), New South Wales 
President – Skal International Sydney
National Vice-President – Skal International 
Australia
She completed 2 years of an Executive MBA 
degree in Sydney before her Maldives posting 
and hopes to complete this in Auckland. 
Gaye’s partner Richard, who she met in 
Australia, runs the Asia-Pacific arm of a 
European Aerospace company and a newly 
formed Tourism Marketing company. 

Media Training in Taupo
After a successful Auckland workshop and 
an invitation to take it to the USA later this 
year, award-winning travel writer Megan 
Singleton is holding her next Take Notice!
media training workshop in Taupo on 14AUG. 
Megan has been an editor of consumer and 
trade publications and worked on PR 
campaigns to get key messages into the 
media. 
“I understand the many and varied needs of 
the media as well as travel brands and how to 
marry the two,” says Megan.
Her Take Notice! media workshops bring 
together 14 years of knowledge and 

experience of 
the travel 
industry and 
provide practical 
advice and 
how-tos for 
those who have 
any dealings 
with the media 
from hosting and 
planning 

Excite Holidays appointment
Online agent-only travel wholesaler Excite 
Holidays has announced the appointment 
of Colleen Sutcliffe as its new Reservations 
Manager. 
Ms Sutcliffe has extensive experience in 
leading and developing travel service centre 
teams, including four years leading the 
reservations team at Scenic and Evergreen 
Tours.
George Papaioannou, CEO of Excite 
Holidays said: “Colleen’s understanding of 
our travel agent needs, her process 
orientation and her focus on customer service 
will be very helpful to our clients. We are 
continually improving our service offering 
for our travel agents and Colleen will be key 
to ensuring our customer service and after 
hours support continues to be seamless.”

itineraries to writing press releases and 
measuring ROI, as well as where to spend 
time on social media.
For more details, click here.

http://www.youtube.com/user/TravelportTube
http://www.youtube.com/watch?v=KDGBMZCcSlk&list=PLOJk3QuGBI31KLIB8l-kWHgqm3RSSOGol
http://www.bloggeratlarge.com/take-notice-media-training-workshops/

