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 Freephone 0508 100 111  
 info@innovative-travel.com 

 

NEW Brochure 
• Small group boutique tours for 

women. Min 6 & max 16 pax and 
guaranteed twin share (single sup available) 

• Exciting worldwide destinations 
including Morocco, Peru, Turkey,  
India, Thailand & more 

• Packed with highlights & experiences 

Connecting the South Island for business events
convene south 2013     I     tuesday september 3     I    aIr Force museum, WIgram

To find out more and to register as a buyer visit 
www.convenesouth.co.nz

Inbound Sales
Consultant

full time, based in Wanaka
New Zealand Fine Touring has a vacancy for an
experienced inbound sales consultant.
Specialising in custom self drive holidays the 
applicant should have an absolute attention to
detail, uncompromising dedication to service and 
the ability to work in a unique sales environment.
Apply with CV and covering letter to
kerry@nzft.co.nz   (applications close 29 July)

New retail travel brand possible
Jetset Travelworld Limited has announced that it will 
launch a new brand, helloworld, in Australia and existing 
Harvey World Travel, Travelscene, 
Jetset and Travelworld members 
and franchisees will have the 
opportunity to adopt it to create an 
extensive network of over 1,000 
travel agents. 
In another big move, the new helloworld retail network will 
utilise Orbitz technology.
The changes result from an extended strategic review of the 
Australian business and Stella Travel Services, the Jetset 
Travelworld Group (JTG) New Zealand operation, has 
confirmed it will commence a formal strategic review here.
Stella chief executive Greg Leighton says he is excited 
about the developments and intends to immediately begin 
a review of the local operation, consulting closely with the 
New Zealand family on JTG’s moves and their potential for 
uptake on this side of the Tasman.
“The market is changing dramatically and we need to be 
sure we’re positioned to capitalise on those changes,” says 
Leighton. “Our review will be thorough and complete, and 
we will have time to watch how things are working out in 
Australia as we develop our plans.”     

In Australia, Jetset Travelworld Group CEO Rob Gurney 
personally spoke to over 150 agents as well as key suppliers. 

JTG also conducted a survey across the 
entire franchise network, surveyed 
Australian consumers who have 
travelled in the past 12 months and held 
in-depth consumer focus groups.

Says Gurney: “The existing portfolio of brands has served our 
members and franchisees well over many years. However, 
by building critical mass under a new, contemporary brand, 
we will drive stronger economic alignment, build purchasing 
power and scale and secure key supplier relationships. This 
unification will enhance growth, services and incentives for 
agents and suppliers and create a compelling multi-channel 
experience for customers. 
“The consolidation of JTG’s marketing spend to focus on 
helloworld will provide franchisees with a greater share of 
voice through digital channels, on TV and radio, in print and in 
partnership with our suppliers,” he adds. 
As part of the brand’s transformation, JTG and Orbitz 
Worldwide Inc (OWW) have agreed to key commercial terms 
to enter into a long-term strategic partnership whereby Orbitz 
will power the helloworld online travel site.
                              .... Cont p17

http://www.koreanair.com
www.tristateagents.co.nz
http://www.innovativetravel.co.nz/solo_travellers
http://www.convenesouth.co.nz


NEW ZEALAND Discover the World represents a variety of Clients covering Airlines, 
Hotels, Online & Cruise Companies, and due to our growth we have 

a great opportunity for someone to join our team.

The person we are looking for will ideally have the following skills;

This is a full time position. Salary negotiable.

Sound like you? 
Then drop us a line and your CV to;
chris@discovertheworld.co.nz

Applications close Friday 26th July

•   A minimum of 3 years experience in the Tourism Industry, preferable in a  
     Retail & or Airline capacity
•   Able to demonstrate an advanced level of customer service skills when  
     dealing with both the Trade & direct customers
•   Good Fares & Ticketing knowledge, including CRS trained, preferably  
     Sabre
•   A team player who is willing to go the extra mile

First six months deliver strong growth for tourism
The first half of 2013 has delivered strong 
international visitor arrivals and set a solid 
base for the winter season, says Tourism New 
Zealand.
Latest figures show international arrivals 
up 5.6% for the month. Total arrivals were 
unchanged year-on-year, due to 2012 being 
boosted by the Rugby World Cup, but up 5% 
compared to year ending JUN11.
“When we look at the first six months of the 
year we see a strong picture for arrivals – 
with total arrivals up 5.8% against the same 
period last year and holiday arrivals up 10%,’ 
says Justin Watson, Tourism New Zealand’s 
acting chief executive. 

“This puts the industry in a good place ahead 
of the 2013 ski season which has already seen 
a solid start - with record levels of snow to 
all ski-fields and Australian arrivals up 17% 
for the month. We anticipate seeing further 
growth over the coming months.”
For the first six months of the year holiday 
arrivals are up across Tourism New Zealand’s
top six markets: Australia 6.0%, China 
30.9%, US 20.7%, UK 3.3%, Japan 7.8%, 
Germany 2.9%. 
The increase in arrivals from the US, up 3.6% 
year-on-year, saw it overtake the UK for the 
first time, to become the third-largest source 
of visitors to New Zealand.

Auckland Art Fair
John Daly-Peoples, 
writing in the National 
Business Review, reports 
that The Cloud on 
Auckland’s Queens Wharf, 
is the venue for this year’s 
Auckland Art Fair 
07-11AUG.
The biggest event on the 
visual arts calendar, it will 
feature nearly 40 galleries 
and work by 200 artists and 

There is an extensive public programme of 
talks and seminars each day with a changing
panel of artists, curators, collectors and 
cultural commentators discussing collecting 
new media and new directions in the visual 
arts scene locally and internationally.
www.artfair.co.nz

provides a chance to meet artists, art 
commentators, gallery dealers and collectors.
Several art projects will be sited in The Cloud 
and on the wharf outside. They include a 
video work on the sinking of the Rena 
projected onto the outside of two back-lit 
shipping containers.

Bear Grylls showcases Wanaka
Outdoor survivalist Bear Grylls’ new show 
Get Out Alive – the number one reality show 
in the US – screened in primetime last week 
before more than 4.2 million viewers. 
Mountain Scene reports that it was filmed in 
the Matukituki Valley and Mount Aspiring 
National Park in March and is the first time a 
major American network has made an entire 
TV show in New Zealand. 
The series is an adventure reality competition 
hosted by Grylls who pits 10 teams of two 
to venture into the unforgiving and dramatic 
Southern Alps to survive the wild journey 
and avoid elimination. 
Each week a team will be sent home with 
the winning duo scooping the grand prize of 
US$500,000. 
Lake Wanaka Tourism boss James Helmore 

told Mountain Scene advertising couldn’t buy 
the exposure the series will deliver. 
“For nine weeks our awesome scenery will 
be seen by millions of households. This will 
significantly raise Lake Wanaka and NZ’s 
profile as an international destination.” 
The series will be rolled out to networks 
around the world later in the year. 



Gondola numbers exceed expectations
The Press reports that patronage at the 
Christchurch Gondola is significantly down 
on what it was before the quakes but its 
operator says numbers have still exceeded 
expectations. 
Since the service reopened on 23MAR, more 
than 27,000 people have taken the ride onto 
the Port Hills to view the city from above. 
That equated to about 7700 visitors a month. 
Before the quakes that number was about 
12,500. 
Michael Esposito, managing director of The 
Wood Scenic Line said he was hopeful the 
gondola would again begin to attract the 
patronage it enjoyed before SEP10. 

He said the numbers before and after the 
quake could not be directly compared as it 
was low season. 
“Since we reopened we have felt very well 
supported. The numbers have exceeded 
expectations.” 
Esposito told The Press the city’s trams 
should be running in October with a reduced 
back-and-forth track from New Regent St, 
through Cathedral Junction and Cathedral 
Square to the Canterbury Museum. 
He said the trams would send a strong 
message that the recovery was in full swing. 
Likewise, the city’s punting would reopen 
after winter. 

Monarch changes hands
The MV Monarch, the 60-year-old former 
fishing boat that has plied Otago Harbour 
over the last 28 years on wildlife cruises, is 
changing hands.
John and Jenny Milburn, who have owned 
the Monarch for 11 years, now live in 
Wanaka and have sold their award-winning 
business to Neil Harraway and Anita Chan, a 
Dunedin couple with strong links to the city 
and its wildlife. Neil is a former executive at 
natural history TV production house NHNZ, 
and Anita is a leading Dunedin family lawyer.
The Monarch has carried close to half a 
million people on Otago harbour cruises 
and has been a strong attraction for overseas 
visitors, including increasing numbers of 
cruise ship passengers in recent years, while 
its social cruises are a popular institution for 
locals.
The 16m Monarch has garnered many awards 
and accolades, including New Zealand 
Tourism Awards, Otago Chamber of 
Commerce/ Westpac Business Awards and 
Tripadvisor and Rankers Excellence Awards 
for its online bookings.
Says new owner Neil Harraway: “Anita and 

I are delighted to take over such an iconic 
Dunedin vessel, and we are grateful to John 
and Jenny for building a strong business, 
mainly through developing a strong team 
with a passion for the harbour and its 
wildlife.
“I was a producer of wildlife documentaries
in the 80s and 90s, and started filming 
albatross, penguins, seals and other species 
at Taiaroa Head with cameraman Robert 
Brown, so I have a great affection for our 
wild city, and I’m eager to share its magic 
with locals and tourists.
“I’ll rely on the 20 years of experience that 
administration manager Lynne Hanley brings 
and also the expertise of the boat’s three 
skippers plus crew and drivers.”
In summer the Monarch runs five one-hour 
trips from Weller’s Rock on the Otago 
Peninsula, and also carries passengers the 
length of the harbour on half- and full-day 
trips in tandem with its three buses which 
link visitors with tourism partners like the 
Albatross Centre, Penguin Place, Larnach 
Castle and Elm Wildlife.

Milford Dart Ltd’s managing director Tom Elworthy has confirmed to Radio New 
Zealand the company will not be seeking a judicial review of the rejection of its plan to 
drive a commercial bus tunnel through Fiordland and Mt Aspiring national parks.
Elworthy told Radio NZ plans for the alternative tunnel would also be shelved.

Change to TranzAlpine ops
Following consultation with NZ Transport 
Agency and the Ministry of Business,
Innovation and Employment, KiwiRail 
has decided as a precautionary measure to 
temporarily transfer passengers by bus 14km 
between Arthurs Pass and Otira in both 
directions, rather than going through the Otira 
tunnel by train.
“KiwiRail is constantly monitoring the safety 
of our assets and infrastructure, and we have 
been working closely with NZTA to assess 
any possible risks that the Otira tunnel poses 
to passengers and train drivers and the ways 
to mitigate these. While we already have a 
number of safety procedures in place, a 
decision has been made to install engine bay 
fire suppression on all locomotives allocated 
to haul the TranzAlpine through Otira to 
reduce any further risk of locomotive fire 
in the tunnel. This is in addition to the fire 
detection systems already in place on the 

locomotives,” says KiwiRail’s Chief 
Executive Jim Quinn. 
“The likelihood of a fire occurring in Otira 
tunnel is very low. However, KiwiRail feels it 
is prudent to do everything we can to minimise 
any possible risk to our passengers. 
“The Otira tunnel, in particular, poses some 
more difficult challenges in terms of risk 
mitigation due not only to its length at over 
eight kilometres, but also because of its 
gradient, its remoteness from emergency 
services, the presence of coal dust, and the 
complex operating regime with automatic 
doors and large fans to draw air into the tunnel.
“KiwiRail staff are trained to respond to 
emergency situations, our passengers are 
not,” says Mr Quinn. 
“We expect to have completed the instalment 
of fire suppressant equipment on all the 
locomotives used to haul the TranzAlpine by 
the end of September,” Mr Quinn says. 

Neil Harraway and Anita Chan
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Kiwi tour guide scores double with Conde Nast 
Jean-Michel Jefferson of Ahipara Travel, a 
Central Otago-based boutique tourism 
company, has just been named in Conde Nast 
Travelers’ 14th annual Top Travel Specialists’ 
list for 2013.
It is the second year in a row that he has been 
selected from thousands around the world to 
be named one of only 146 tour guides and 
travel agents on the “custom trip designers” 
list. 
The Top Travel Specialists list is also known 

as the Readers’ Choice Awards.  That means 
those who make it “have all been road-tested 
by Condé Nast Traveler readers, editors, or 
both”. Jean-Michel Jefferson gets his own 
profile page.
Ahipara has put together trips ranging in 
price up to almost NZ$1 million. Many 
regular clients are from the United States, but 
the Jeffersons also have a strong following 
from East and West Europe. 

Widget to help online sales
The Australian Government has launched 
an online widget to help tourism operators 
offer online booking and payment options to 
customers.
Tourism businesses such as hotels or tour 
operators can install the Australian Tourism 
Booking Widget on their websites or 
Facebook pages to offer a basic system 
providing real-time booking, payment, and 
helpdesk options.
“The challenge for the Australian tourism 
sector is converting potential visitor interest 
into a booking”, said Gary Gray, Tourism 

Minister. “This Widget aims to fix this by 
getting more of our tourism operators online 
for bookings and payments – and help them 
grow their businesses, particularly in regional 
areas where online facilities may be the only 
channel for operators to directly engage with 
their customers”. 
The government invested A$500,000 with 
the Australian Tourism Data Warehouse 
(the central storage and distribution facility 
for tourism information from all Australian 
States and Territories) for the development of 
this tool.

AFTA’s best of Australia
Palazzo Versace on the Gold Coast has been 
named the best hotel or resort in Australia 
in this year’s AFTA national travel industry 
awards. 
Qantas was named best domestic airline in 
the 2013 AFTA National Travel Industry 
Awards, voted by travel agents, while 
Emirates was named best international airline 
flying to Australia.
Royal Caribbean was voted the top Australian

-based cruise operator while APT was best 
international cruise operator.
Trafalgar picked up the gong for best tour 
operator and Flight Centre was named best 
travel agency group.
Shangri-La was named the best hotel or 
resort group in Australia and Tourism and 
Events Queensland was named best tourist 
office.
For the full list of winners go to 
www.afta.com.au

Oaks on Williams opens
Melbourne’s newest hotel - the 220-room 
Oaks Hotel at 350 William Street - has 
opened.
Featuring a combination of studios, studio
park and studio park deluxe rooms, all 
equipped with modern full kitchens and 
Wi-Fi access, the hotel is aimed at corporate 
and leisure travellers looking for a prime city 
location.

The hotel’s on-site facilities include a 
mezzanine café and lounge bar, meeting 
rooms, fully equipped gymnasium and car 
parking.
The hotel is offering an opening rate 
special on a studio starting at A$139 per 
night including a bonus late check-out of 
noon (minimum two-night stay).  
www.oakshotelsresorts.com  

Noosa scores eco-conference
The Brisbane Courier-Mail reports that 
Noosa has been named to host the 21st 
Global Eco Asia-Pacific Tourism Conference 
18-20NOV.
Hundreds of delegates from around the world 
will gather to discuss future opportunities 
and challenges at the conference, staged by 

Ecotourism Australia, and visit local natural 
attractions.
The sector specialises in ecologically 
sustainable tourism with a primary focus on 
helping tourists experience pristine areas 
and gain greater environmental and cultural 
understanding.

Gold Coast V8 race secured
The Gold Coast V8 race -- the biggest event 
on the Queensland calendar -- will continue 
to roar through the streets of Surfers Paradise 
until 2016 with the State Government bowing 
to pressure to continue funding.

Premier Campbell Newman and Minister 
for Tourism and Major Events Jann Stuckey 
were expected to make the announcement in 
Brisbane yesterday afternoon along with new 
V8 Supercars boss James Warburton.
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Qantas on Sale to Cairns from $299
Qantas currently has special fares to Cairns 
from $299 economy one-way, available for 
sale until Friday 26JUL13.

For full details and tariff advice visit 
www.qantas.co.nz/agents.

What to see and do in Kuranda 
Tourism Kuranda has a new website that’s 
sure to surprise even regular visitors at just 
how much there is to do in the rainforest 
town. It includes attractions and activities, 
arts and crafts, restaurants and cafes, 
shopping and souvenirs and walking tracks. 

There’s a whole section devoted to Kuranda’s 
unique daily markets, and there’s an events 
calendar, accommodation info, and general 
information on the Kuranda wildlife and 
history.
www.kuranda.org  

www.aircalin.com

It’s Aircalin’s W Class.  Book W 
for the best value, year-round, 
packages to New Caledonia.  
Best inventory, no closeouts 
and full service guaranteed.

Wwwwwwwhat’s this?

PACIFIC ISLANDS

Tonga’s trained whale-watching guides
MatangiTonga.com reports that 36 participants 
have successfully passed a “Whale Watching 
and Swimming Guides Training” course and 
are now certified to work as whale watching 
and swimming guides in Tonga.
The Tonga Business Enterprise Centre 
provided the training course in Vava’u, 
Tongatapu and Ha’apai. The programme was 
developed by the Southern Cross University 
(Australia), University of the South Pacific, 

the Tonga Whale Watching Operators 
Association (TWWOA) and the Ministry of 
Commerce, Tourism and Labour.
TBEC says whale watching and swimming 
have become a leading industry in Tonga, 
which is the first country in the world to have 
such legislation, where a framework allows 
professionals to take tourists into the water 
with whales as a service.

Plantation Island leisure appointment
Bringing a new focus to Plantation Island 
Resort’s leisure activities team, Michael 
Aisea has been appointed Activities Manager 
at the Fijian resort. 
Mr Aisea is well known on the local scene 
having worked for both the Fiji Broadcasting 
Corporation and Fiji TV as a cameraman and 
reporter.
But he is also very well respected for his 
sporting background which includes stints 
with the Fiji Sports Council Development 
Unit as well as coaching rugby, athletics and 
netball teams.
Prior to joining the Plantation Island Resort 
team, he managed Sofitel Fiji Resort & Spa’s 
sports and recreation department.
Since arriving in the Mamanuca Islands, Mr 
Aisea has made an immediate impact on the 

resort’s leisure activity program, expanding 
kids’ club activities, introducing a dedicated 
teenagers program as well as a host of adult-
oriented events.
These include an ‘Amazing Race’ concept, a 
kayak tour, fishing programs - even a ‘Blind 
Date’ opportunity for the resort’s single 
visitors.Pic | vavau.to
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Exotic Holidays
Specialist Wholesaler Groups: Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

Hideaway Island Stay Pay plus bonus offer
Port Vila’s Hideaway Island Resort & Marine Sanctuary has 
new Stay Pay offers.
Offer 1: Stay 4 nights/Pay 3 nights receive $50 resort credit 
per room per stay.
Offer 2: Stay 7 nights/Pay 5 nights receive $100 resort credit 
per room per stay.
Sales are to 31JUL13 and travel to 31MAR14.
Conditions apply so call your preferred wholesaler.

Identifying Samoan VFR
Talamua.com reports that overseas-resident 
Samoans who visit are classed as tourists by 
the Central Bank of Samoa, which produces 
the country’s Tourism Earnings & 
Remittances Report.
Some in Samoa’s visitor industry say tourism 

is in crisis and argue that official statistics are 
misleading and inaccurate since they include 
visiting overseas Samoans as tourists. They 
say many overseas Samoans never see the 
inside of a hotel room while “home” because 
they stay with relatives or friends.

ASIA

72-hour visa-free Guangzhou transits
China Southern is today expected to 
announce a start date for 72-hour visa free 
transits of Guangzhou, finally allowing its 
much-vaunted Canton Route to Europe a 
chance to compete more effectively with 
other NZ-Europe options.
Guangzhou will join Beijing and Shanghai in 

letting transit passengers from 45 countries, 
including New Zealand, to stay for three days 
without a visa.
CSAir is also expected to announce details 
of its Boeing 787 Dreamliner operations into 
Auckland. 

New trips, extensions for Trafalgar’s Asia 2014 
Trafalgar’s just-released 2014 Asia brochure 
offers Kiwi travellers a range of new guided 
holiday options including the 11-day Secrets 

this year and is expecting further growth in 
2014 particularly given the affinity New 
Zealanders have for Thailand.

of Thailand and 15-day Highlights 
of Vietnam and Cambodia with 
the programme now covering 
China, Japan, Vietnam, Cambodia 
and Thailand. 
As well as Thailand’s addition as 
a new destination for Trafalgar, 
three optional Asia extensions are 
available in 2014 for travellers 
who wish to mix-and-match their 
guided holiday with a side trip. 
These include three days in 
Singapore and four days in each of Koh 
Samui and Angkor Wat. 
Trafalgar general manager Scott Cleaver has 
been pleasantly surprised by the Kiwi uptake 
of the brand’s Asia programme since it began 

“Air access is excellent from 
here to Asia and we are excited 
about the opportunity ahead for 
agents to be able to offer this 
destination, the ‘Trafalgar way’. 
Clients will enjoy all of the 
insider highlights we offer all 
over the world, with a distinctly 
local Asian feel.”
To kick off the launch of the 
new brochure, Trafalgar is 
offering savings of 7.5% 

off 2014 Asia guided holidays booked by 
31OCT13.
Visit www.trafalgar.com, ask your sales 
manager or call reservations on 
0800 872 325.

Macau to host crucial Global Tourism Forum 
Chairman and CEO of Wynn Resorts Stephen 
Wynn will be among a host of key speakers 
at this year’s annual Global Tourism 
Economy Forum in Macau.
Also speaking at the 17-19SEP forum - in 
the Macau Tower Convention and Entertain-
ment Centre - will be Shao Qi Wei, Chairman 
of China National Tourism Administration 
(CNTA) and Michael Frenzel, Chairman of 
the World Travel and Tourism Council.
They will be joined by Mari Elka Pangestu, 
Minister of Tourism and Creative Economy 
of Republic of Indonesia, Thong Khon, 
Minister of Tourism of Cambodia and Dr. 
Taleb Rifai, Secretary General of World 
Tourism Organisation UNWTO.
It will be the second consecutive year such a 
forum has been hosted in Macau, with more 
than 1000 delegates from 34 cities around the 
world attending last year’s inaugural event.

The forum is billed as one of the most 
important tourism events in China’s affluent 
Pearl River Delta Region. To register costs 
US$650 and group discounts apply.
This year’s topic - Regenerate Our Economies:
Invest in Travel and Tourism – is expected to 
attract a high-level gathering of key decision-
makers in the global travel and tourism sector.
Conceived by the China Chamber of 
Tourism, hosted by the Macau SAR 
Government and coordinated by the Global 
Tourism Economy Research Centre, the 
forum is an interactive discussion platform 
designed to capture “a macro view of the 
interplay between tourism and other major 
economies, and the momentum that each 
builds upon the growth of the other.”
To register: www.GTE-Forum.com
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Breathtaking, challenging, awe-inspiring, amazing.

There are parts of  Thailand that haven’t changed in thousands of years. What is truly amazing is being able to explore such beautiful places without affecting the 
environment. Whether it’s treks through mountainous hilltribe villages or trips through mangrove forests, you will be truly amazed at our diverse landscape. 
Whether you are planning the trip of a lifetime or you are a regular visitor to Thailand, one thing that’s certain is you will always be amazed.

www.thailand.net.au
Tourism Authority of Thailand, 137 Sunnybrae Rd, Glenfield, Auckland, New Zealand 0627, +64 9 444 2298

http://www.thailand.net.au


Your gateway to Shanghai Click Here
or call 09 309 1188

China   We know it like our own backyard

Malaysia’s beaches make world’s best list
Three beaches in Malaysia have made it into 
the top 50 beaches in the world in a survey 
conducted by CNN on the World’s 100 Best 
Beaches.
Tanjung Rhu in Langkawi, Kedah ranked at 
No.49; Juara Beach in Tioman Island, Pahang 
was ranked at No.21; and Perhentian Kecil 
island, Terengganu came in at No.13.
One New Zealand beach – Karekare in West 
Auckland – made it into the top 50 with a 
ranking of 38.
Tourism Malaysia’s New Zealand Director, 
Ms Zalina Ahmad, says CNN compiled the 
list from various sources including feedback 
from travellers, and conducted on-site visits 
and research.  “We like to tell Kiwi travellers 
that a getaway to one or more of our many 
beautiful, natural beaches and islands is the 
perfect break when the weather in New 
Zealand is wintry and making it into CNN’s 
top 50 is great news.”  
Ms Ahmad adds that visitors can enjoy 
breathtaking views of Tanjung Rhu and other 
Langkawi’s beaches and bays from atop 
Gunung Mat Cincang, one of the island’s 
highest mountains.
She says Tioman Island, location of Juara 
Beach, is also a great place for adrenalin 

junkies who want a rock-climbing challenge 
at Nenek Semukut Mountain.
According to CNN, “Malaysia’s Perhentian 
Islands are to beach bums what Kobe beef 
is to carnivores; once you’ve experienced 
it, nothing else quite matches up. The two 
main islands are the backpacker-happy Pulau 
Perhentian Kecil (Small Perhentian Island), 
and Pulau Perhentian Besar (Big Perhentian 
Island), which has slightly more expensive 
accommodations.”
The highlight of Pulau Perhentian Kecil, 
according to CNN, is the blue water which 
invariably contains turtles and small sharks.
Besides these three beaches, Malaysia has 
hundreds of tropical islands dotting its waters 
and countless picturesque beaches lining 
its shores, making it one of the region’s top 
destinations for sun, sea and sand holidays.  
Malaysia is blessed with a tropical climate all 
year round and unparalleled natural beauty 
both on land and underwater.  
Click here for information on Malaysia’s 
best beaches and islands, according to the 
locals themselves.
For information about visiting Malaysia go to 
www.tourismmalaysia.gov.my

Hotel Muse Bangkok Langsuan, a member 
of the MGallery Collection, setting for a 
Thailand visit by the 15 models who are 

competing in this season of Australia’s Next 
Top Model.

Bullet trains versus LCCs
The battle between Japan’s three low cost 
carriers is benefiting businessmen as well as 
tourists, as operators of the bullet trains that 
have dominated long-distance travel since 
1964 cut prices to defend market share. 
Bloomberg reports that West Japan Railway 
Co. (JR West) and Kyushu Railway Co. 
started reducing advance ticket prices this 
month by as much as 34% to 14,000 yen 
between Osaka and Kagoshima over the next 
three months. 
While that’s still more than three times the 
lowest fare of 3,980 yen offered by LCC 
Peach, the cuts suggest budget carriers are 
gaining ground. Peach, Jetstar Japan and 
AirAsia Japan began flying last year in a $19 
billion domestic aviation market dominated 
by Japan Airlines and All Nippon Airways 
that competes against the nation’s four high-
speed rail operators. 
Central Japan Railway Co., the biggest 
bullet-train company, may also face 
competition from Peach, which plans to add 
flights in October between Tokyo and Osaka. 

Langham Place, Mongkok 
Absolute Christmas package
The 42-storey Langham Place, Mongkok, 
Hong Kong has announced an Absolute 
Christmas package, for those looking for a 
glittering winter getaway in the heart of Hong 
Kong. 
Priced from HK$8,844*, the Absolute 
Christmas package includes a 3-night stay in 
a bay-windowed room and access to the 
hotel’s swanky private lounge, Club L, 
serving breakfast, all day gourmet nibbles 
and Champagne evenings. Also included in 
the merry experience are two iced festive 
cocktails at the bar, a Shanghai Tang 8 
Fairies Christmas Ball plus a letter from 
Santa for the little ones.  The Absolute 
Christmas package will be available from 
13DEC13 to 10JAN14.

THE AMERICAS
US to introduce random 
screening
The US Transportation Security 
Administration is set to introduce random 
screening technology for airline passengers 
not suspected of carrying drugs or explosives.
The electronic device will ensure TSA 
officers can’t be accused of profiling 
passengers when they direct some fliers to a 
line for regular screening and others to a line 
for a faster, less-intrusive search.
Passengers selected for extra screening won’t 
be allowed to use the faster lines, but the 
‘randomiser’ could be used for all other 
passengers, officials said.
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People-to-People: Experience the Real Cuba
Back by popular demand, Tauck’s cultural 
exchange to Cuba is available to book for 
2013-14. Your clients will meet face-to-face 
with Cuban locals, share experiences, gain 
knowledge, and connect with Cuba’s cultural 
heritage on this all-inclusive, 7-night Tauck 
tour.
They will learn about Ernest Hemingway’s 
Cuba, discuss art at the studios of community 
artists, listen to local Cuban musicians, learn 
about Afro-Cuban religious traditions, have 

dinner at a paladar ... these activities only 
scratch the surface of the range of real, 
meaningful cultural exchanges this tour 
offers.
Starting from $7394pp, this once-in-a-
lifetime journey covers round-trip air travel 
between Miami and Havana plus transfers, 
all meals, expert guides who’ll escort your 
clients on their travels around Cuba. 
For terms and conditions, click here and call 
Adventure World on 0508 496 753.

Halloween time at Disneyland
Friday the 13th of September marks the start 
of one month of Halloween Time at the 
Disneyland Resort at Anaheim. Park 
attractions will be transformed for the season 
into Haunted Mansion Holiday and Space 
Mountain Ghost Galaxy, and there will be 

an after-hours Mickey’s Halloween Party, a 
separate ticket event on 13 nights.
For more details about Halloween Time at 
the Disneyland Resort, see Disneyland.com/
Halloween. 

Aloha Amenity bonus at Starwood Hawaii resorts
StarwoodPro Travel Professionals can, for a 
limited time, organise an Aloha Amenity to 
be placed in their client’s room or suite with 
their compliments, when booking clients into 
a Starwood resort in Hawaii this year.
Simply log-in using your StarwoodPro details 
at www.starwoodpro.com and click on the 
Aloha Amenity button, complete the easy 

form and send your 
clients a special 
amenity upon their 
check-in at a Starwood 
resort in Hawaii.
If you are not a StarwoodPro, register at 
www.starwoodpro.com and complete the 
easy module.

MIDDLE EAST/AFRICA

Better Business to the Middle East with RJ
Business Class fares to more than 20 destinations from NZD7609 rt

RJ’s fares are 
in your GDS

Oman ad campaign with Adventure World
The Sultanate of Oman Tourism has launched 
a cinema ad campaign with Adventure World. 
The 30-second Side-Trip of a Lifetime ad 
will be shown across Hoyts and Village 
cinemas in New Zealand, with the aim of 
enticing moviegoers to visit Oman, with the 
destination’s tag line “Beauty Has An 
Address ~ Oman”. 
Oman Tourism says it is delighted with the 
Adventure World partnership as they have 

been a long-standing wholesale partner, 
offering the most Oman product in the region. 
Adventure World is currently offering four 
specially tailored Side-Trip of a Lifetime 
packages, varying from 3-day tours to 
13-day tours and showcasing the beautiful 
diversity of the country. 
Click here for all Adventure World’s 
extensive range of Oman packages and call 
them on 0800 238 368.
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CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au

23 days
Dep 18SEP13  

NZ$12,950pp
land-onlyJewels of the Adriatic

Jumeirah Creekside Hotel, Dubai on 
24hr check-in deal with Innovative 

Singita Stay/Pays
World Journeys has Stay 5/Pay 4 night deals 
on high-end safaris in the Grumeti Reserve of 
Tanzania’s Serengeti National Park.  
Stay 3 nights at Singita Explore Mobile 
Tented Camp followed by two nights at 
Singita Serengeti House and receive one of 
the nights at Singita Explore Mobile Tented 
Camp, free.  A minimum of 5 nights is 
required, with a minimum of 3 nights at 
Singita Explore Mobile Tented Camp. 
Valid for new bookings only, for travel until 
19DEC14, excluding 16DEC13 – 06JAN14.  

The Innovative Travel Co. offers a selection 
of popular Dubai properties on a 24-hour 
check-in program, ideal for those flying in at 
an early hour. The hotels include the five-star 
Jumeirah Creekside Hotel, ideally situated 
in the heart of the city.  Convenient to Dubai 
International Airport, this is a good choice for 
both leisure and business clients, providing 
state of art facilities and a high standard of 
hospitality and service. Features include two 
outdoor pools, six world-class restaurants, 

gym and spa, and access to free Wi-Fi. 
Currently a 48-hour stopover package is 
priced from $360pp twin share and a 72-hour
stay is $460pp twin share for stays from 
01JUN-30SEP13 (subject to availability).  
The package includes Superior room 
accommodation, daily breakfast, private 
return transfers and a half-day Dubai city tour.  
Bookings & enquiries FREEPHONE 0508 
100 111 or visit 
www.innovativetravel.co.nz/current_specials 

Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

EUROPE

Insight Vacations and Trafalgar 
2014 Europe & Britain Preview Release  
Kiwis thinking about their 2014 Europe 
holiday can now plan ahead with the release 
of Insight Vacations’ and Trafalgar’s 2014 
Europe Preview Release.
As well as offering competitive 2014  pricing 
and maximum availability, the Preview 
programme provides agents with the 
opportunity to secure their clients seats on 
high-demand itineraries that traditionally sell 
out quickly, such as the Edinburgh Military 
Tattoo and gives clients the chance to plan 
their trip around preferred travel dates.
Additionally, both brands will refund the 
difference if any itinerary reduces in price 
when the 2014 Europe & Britain brochures 

are released in September. 
To take advantage of these prices and to 
receive a further early payment savings of up 
to 10%, clients need to book and pay a $200 
deposit by 12SEP13 on Insight Vacations
journeys and by 11SEP13 on Trafalgar 
guided holidays with full payment required 
by 15JAN14.
For more on Insight Vacations visit 
www.insightvacations.com, 
www.facebook.com/InsightVacations or 
Twitter @InsightVacation.   For more on 
Trafalgar visit www.trafalgaragent.com, 
www.facebook.com/TrafalgarTravel or 
Twitter @TrafalgarTalk.

UK, Ireland plan single visa
The Irish and British governments are 
planning a pilot single visa scheme, for 
the two countries, in a bid to boost tourism 
figures. The proposed visa would make the 
Republic of Ireland and the United Kingdom 
more attractive destinations to China.
An official report indicates that the Republic 

and the UK are failing to attract business 
from China thus far. So far France attracts 25 
percent more Chinese tourists than Britain.
Before this joint visa can become a reality the 
two countries will need to agree on common 
application centers and on issues such as 
electronic fingerprinting and security.

TravelMemo   20130723   23JUL13    Page 10

http://www.odysseytraveller.com/tours/jewels-of-the-adriatic-1/tourDetail


 

Contact Beyond Travel for full details 
 

E: info@beyondtravel.com.au  -  Local call: 0800 550 065  
 

www.beyondtravel.com.au 

 

2013 CHRISTMAS RIVER CRUISES  
 
 

2013 Christmas river cruise rates are NZD. Standard Beyond Travel conditions apply - Full details in the 2013 Waterways & Beyond brochure 

 

4 Days ex Frankfurt 
 

 From $755  
NZD per person 

 

Frankfurt - Koblenz - Cologne 
Rudesheim - Mainz - Frankfurt  

 

 Departs: 28 NOV, 05 & 12 DEC 

 

5 Days ex Frankfurt 
 

 From $1099  
NZD per person 

 

Frankfurt - Speyer - Strasbourg 
Rudesheim - Mainz - Frankfurt  

 

 Departs: 01, 08 & 15 DEC 

 

7 Days ex Vienna 
 

 From $1450  
NZD per person 

 

Vienna - Melk - Passau -  
Regensburg - Nuremberg  

 

 Departs: 29 NOV, DEC 11 & 12 

Monaco celebrates Picasso
This summer the Grimaldi Forum Monaco is featuring “Monaco 
celebrates Picasso”, a major event marking the 40th anniversary of 
the death of the famed artist.  The exhibition, which kicked off on 
12JUL, offers an original insight into Picasso’s artistic production, 
showing not only the close links he had with the Côte d’Azur, but also 
presenting an exceptional selection of major works from a remarkable 
private collection.  The exhibition is divided into two thematic parts 
- “Picasso Côte d’Azur” and “Picasso in the Nahmad collection”, 
which include 160 works.
The Grimaldi Forum Monaco is located at 10, avenue Princesse Grace 
and the exhibition is on until 15SEP13, open daily 10am-8pm (10pm 
THU). Entrance fee: 10 €uro.
www.grimaldiforum.com

Riverdance – The Gathering Longest Line record
Ireland broke the Guinness World Record the other day 
when 1,693 people from 44 countries gathered on the 
banks of the River Liffey to perform the Riverdance – The 
Gathering Longest Line. The event was watched by an 
audience of thousands, who lined the quays from 
Dublin’s Samuel Beckett Bridge to the Sean O’Casey 

Bridge, cheering on the participants as they danced into 
the record books. Pictured here at left, acclaimed dancer 
Jean Butler, who launched the phenomenon when she 
danced in the 1994 Eurovision Finals, checks the 
numbers with current Riverdance lead Padraic Moyles 
on Samuel Beckett Bridge.
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TOUR PRODUCT

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Eurostar to Provence year-round from 2015
Eurostar plans to increase its services to the 
south of France from 2015 after a strong start 
for the new route. 
Travelmole quotes Eurostar chief executive 
Nicolas Petrovic as saying “We have seen a 
surge in booking from outside Europe and 
our new service to Provence has proved a 
great success with many services running at 
full capacity.” 
The service was trialled for eight weeks up to 
29JUN. Overall, more than 90% of 
capacity was sold in the trial period and 
during the May half term the service was 
completely sold out. 
Based on the success of the trial, Eurostar 

is working on plans to introduce a fuller, all 
year-round service to the South of France 
from 2015. 
After a flat start to the year in which several 
extended periods of adverse weather 
impacted services, Eurostar has seen 
acceleration in the growth of traveller 
numbers in the second quarter with passenger 
traffic up 4% year-on-year. 
It said growth has been most marked within 
the UK and international (passengers 
originating outside the EU) markets, 
reflecting recent signs of an improvement in 
the economic environment in these areas.

Greek tourism rebounding
Reuters reports that foreign tourists are 
returning to Greece, according to central 
bank data, boosting hopes that the key sector 
may help the crisis-hit country pull itself out 
of a severe economic recession.
Greece’s tourist industry is taking heart from 
data showing a 38.5% annual rise in receipts 
in May and a 15.5% increase in the first 
five months this year and predicts a bumper 
season.
A popular destination mainly for Germans 
and Britons for decades, Greece is now 
attracting increasing numbers of tourists from 
Eastern Europe, with these markets 
accounting for about a fifth of total arrivals, a 
trend which is expected to continue.
In the first six months of the year, foreign 
tourist arrivals increased 10% on the same 
period last year with summer resorts such as 
Mykonos seeing a 60% increase in airport 
arrivals.
Although Greece expects more foreign 
visitors this year, domestic tourism - which 

accounts for up to 25% of total tourism 
revenues - has been severely hit and is seen 
remaining at last year’s depressed levels, 
tourism bodies have said.
Greek incomes have been cut by about 30% 
on average since the crisis started in 2009, 
with signs that some Greek families can no 
longer afford long summer breaks or 
frequent weekend escapes away from Athens 
to nearby islands.

Over 5500 cycle tours in 104 countries
A new website - Cycle Tours Global - which 
offers the world’s most comprehensive 
database and search engine for bicycle tours 
across the planet, has been launched.
Designed to take the legwork out of searching
for the best cycle tours, the site profiles more 
than 5500 bike tours in 104 countries on six 
continents in one place and in the same 
format, providing easy and fast evaluation
and comparison. Tours range from an easy 
1½-hour ramble along Manly Beach in 
Sydney for A$89 and a 4-day, US$910 tulip 
tour through Holland – the home of cycling 
- to an epic 132-day Silk Route adventure 
across Asia from Shanghai to Istanbul costing 
US$11,900.
Australian cyclist, Bruce Robertson, who 
developed the resource, says Cycle Tours 
Global was designed for cyclists of all 
abilities who loved to travel and travellers 

who loved riding 
bikes.
“Cycle Tours 
Global aims to 
match cyclists 
around the world 
with cycle tours 
in almost every 
corner of the globe so the search for the 
best holiday on two wheels is easy, fun and 
quick.”
He says the site allows users to search for 
tours by date, length, region, cost, difficulty 
level and also by themes, such as food and 
wine, music, family, charity, women-only or 
gay and lesbian. Ratings and reviews from 
fellow cyclists are also featured, with links 
to tour operator websites so bookings and 
inquiries can be made direct with operators.
www.cycletoursglobal.com

AVIATION
Cathay Pacific to Mexico
Cathay Pacific Airways has announced that it 
will launch its first ever destination in Latin 
America with a new scheduled freighter 
service to Guadalajara, Mexico in last quarter 
2013, subject to government approval. 
With this new service, Cathay Pacific will be 
the first and only airline operating a freighter 
service linking Hong Kong and Mexico.  The 
new freighter destination will provide 
shippers with greater choice and more 
flexibility when connecting to Cathay 
Pacific’s international cargo network through 
its Hong Kong hub.

To cater for the anticipated high volumes of 
auto parts, electronics, garments  and 
perishables coming out of Mexico’s second 
city, Cathay Pacific will operate the new 
B747-8F freighter service twice a week 
(subject to government approval).
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Over 120 European destinations ... now that’s Wunderbar!

Fiji Airways names new CEO
The Fiji Airways Board has appointed Mr. 
Stefan Pichler as the airline’s new Managing 
Director and Chief Executive Officer 
effective 01SEP. 
Mr. Pichler is currently CEO of Kuwait’s 
Jazeera Airways where he led the company in 
the last four years to a remarkable 
turnaround, achieving the highest operating 
profit margins in the industry in 2011 and 
2012. He was recently awarded the “Personal 
Achievement of the Year Award 2012” by 
Business Aviation for the Jazeera Airways 
turnaround. 
Before that, he was responsible for Virgin 
Blue’s transformation from a low cost carrier 
to a network airline and served as its chief 
commercial officer. Mr. Pichler also launched 
Virgin Blue’s long haul carrier V Australia in 
2008 and served as its chairman. Formerly 
the chairman and CEO of Thomas Cook AG,  
where Mr. Pichler built the company from a 
national German tour operator to the world’s 
second largest leisure group, he has also held 
senior and executive board roles with 
Lufthansa AG. 
“This a remarkable confluence of the right 
person in the right place at the right time,” 
says Aiyaz Sayed-Khaiyum, Fiji’s Attorney-
General and Minister for Civil Aviation.
“Mr. Pichler’s distinctive career experience 
and outstanding accomplishments established 
him as the best possible fit for CEO of Fiji 
Airways. We are confident that under his 
leadership Fiji Airways will continue to 
modernise, grow and prosper ...
“Mr. Pichler is taking charge as the 
momentum for progress is already in place — 
a solid partnership among all the staff of the 
airline, all interested in the same thing —the 

continued success of Fiji Airways.”
Stefan Pichler joined Jazeera Airways in 
JUN09 and launched a successful turnaround 
program in the same year. Since JUL10 the 
company has returned to sustainable 
profitability with 12 consecutive quarters 
of record profits until today. The company 
achieved the highest operating profit margins 
in the global industry with 25% in 2011 and 
30% in 2012.
He is formerly a non-executive director and 
Chairman of major corporations including 
Steigenberger Hotels AG, Deutsche Bank 
AG, Berlin Messe GmbH and Fraport AG in 
Germany, Grupo Iberostar in Spain, Havas in 
France, Thomas Cook in UK and India and 
Tourism & Transport Forum (TTF) Australia.
A former internationally ranked marathon 
runner, Mr. Pichler started his career as the 
Head of Sport Promotions at NIKE 
International in Beaverton/Oregon.  He has a 
Masters Degree in both Economics and Law 
from Augsburg University, Germany.

Stefan Pichler

Ethiopian 787 fire
Air accident investigators have identified a 
battery within an emergency locator device 
as the cause of a fire onboard an Ethiopian 
Airlines’ Dreamliner on 12JUL.
The fire broke out on the parked Boeing 787 
causing both of Heathrow’s runways to be 
closed for around 90 minutes.
The UK’s Air Accidents Investigation Branch 
said that the cause of this fire has now been 
traced to a battery within the Emergency 
Locator Transmitter. 
Boeing 787 operators have been recommended 
to deactivate the ELT, made by Honeywell, 
on Dreamliners until the problem is solved, 
and the Federal Aviation Administration and 
other regulators have been urged to conduct 
a safety review into ELT systems on other 
types of aircraft.
Reuters reports that investigators are still 
trying to determine if condensation on the 

plane may have seeped into the ELT, 
triggering a short circuit in the unit’s battery.
Condensation is normal on big airliners, but 
the 787 has a higher level of humidity to 
make passengers more comfortable. 
Officials are also looking at the placement of 
the emergency locator transmitter, which is 
bolted onto a bracket attached to the frame of 
the plane - this is exactly where condensation 
tends to build up, one of the sources said.
Water conducts electricity, so high moisture 
levels could raise the likelihood of short 
circuits, but the emergency beacon must pass 
a test to prove it can be submerged under one 
metre of water for one hour. 
The emergency beacons are powered by non-
rechargeable, lithium-manganese batteries 
used for decades in products such as digital 
cameras and pacemakers, because of their 
long life.

Turbulent times for China’s airlines
The South China Morning Post reports that 
China’s mainland airlines faced turbulence in 
the first quarter, with China Eastern Airlines
going from a profit to a loss and China 
Southern Airlines barely managing to stay in 
the black.
China Eastern reported last night a loss of 
132 million yuan (HK$164.5 million) in the 
quarter, compared with a net profit of 266 
million yuan in the same period last year.
It cited a plunge in ticket sales amid a 
sluggish global economy and adverse 
geopolitical events that affected its income in 
markets with higher profit margins. 
Appreciation of the yuan and an investment 
loss in its associate Jetstar Hong Kong 
deepened the losses, it said.
Shares in China Southern Airlines dropped 

4% after the company reported last Thursday 
that earnings plummeted in the first quarter 
because of poor demand on the mainland 
following the growing popularity of high-
speed railway and Beijing’s crackdown on 
corruption.
China Southern’s net profit plunged 82% to 
57 million yuan. The company would have 
been in the red if not for foreign exchange 
gains, which are likely to exceed 280 
million yuan in the first quarter as a result of 
the yuan’s appreciation.
Air China, meanwhile, bucked the trend with 
a first-quarter net profit increase of 4.2% year 
on year to 249 million yuan, said to be as a 
result of better cost control.
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Deadlock over Beijing A380 flights  
Talks between Air China and China Southern 
Airlines over operating Airbus A380s from 
Beijing seem to have reached a deadlock, 
according to a report in the South China 
Morning Post.
Beijing-based Air China has been looking to 
lease two China Southern A380s, complete 
with cabin crew, to operate on the Beijing-
Paris route, with an offer to allow China 
Southern to jointly operate the route once it is 
up and running.
“The rationale is to avoid competition and 
create a win-win situation,” Air China 
chairman Wang Changshun is quoted as 
saying. The Civil Aviation Administration 
of China and the alliances to which the two 
airlines belonged had approved the proposal, 
he added.
Such an arrangement would mean Guangzhou
based China Southern would either surrender 
the commercial control of the two planes, at 

least in the beginning, or forgo flying A380s 
on international routes from Beijing.
“We can’t accept wet-leasing A380s to Air 
China,” says Xu Jiebo, a director of China 
Southern. “We have a contingency plan if the 
talks collapse.”
Besides Paris, China Southern wants to fly 
A380s to New York and other destinations in 
the United States from Beijing.
As the talks have been dragging on, China 
Southern has only been able to deploy A380s 
on one international route, Guangzhou to Los 
Angeles, from October - nearly a year after 
it took delivery of the first plane. Other than 
that, it plies its fleet of five A380s domestically 
on the Beijing-Guangzhou route.
“We are confident of operating the plane on 
our own but we are still interested in 
co-operating with Air China if it helps us,” 
said Tan Wangeng, the vice-chairman and 
chief executive of China Southern.

Jetstar Hong Kong delay 
The South China Morning Post quotes China 
Eastern Airlines as saying it needed to delay 
the launch of Jetstar Hong Kong, a low-cost 
carrier it jointly owned with Jetstar Group, by 
nearly six months to the end of the year due 
to “unexpected complexity” in its application 

for an operating licence in the city.
The airline would start with two A320s 
instead of three as it had originally planned, 
said Ma Xulun, the vice-chairman and chief 
executive of China Eastern.

Advertising on Ryanair planes
Ryanair has announced plans to sell 
advertising space on all of its 303 aircraft. 
Planes will continue to have Ryanair’s logo 
on the tail fin, but companies can buy 
advertising on other parts of its aircraft, 
including the tips of the wings and the main 
body of the plane.
Ryanair has, over the past decade, 

experimented with all-over advertising for 
the likes of Jaguar and Guinness, and more 
recently, it has been testing advertising on 
some of its Spanish routes, but has now 
decided to roll-out the scheme across its huge 
fleet. 
Companies can advertise on as little as one 
aircraft for 12 months.

Couples sought for 40,000ft wedding 
Outgoing Kiwi couples wanting to share the 
love now have the opportunity to tie the knot 
in front of a plane-load of people at 40,000ft.
Fiji Airways is on the lookout for five Kiwi 
couples from across New Zealand to be 
married onboard a flight between Auckland 
and Fiji, next month. 
Departing Auckland International Airport 
on 07AUG, the five couples will be married 
simultaneously on board a wedding-themed 
Fiji Airways Airbus A330 flight bound for 
Nadi.
Shannon Currie, Fiji Airways Regional 
General Manager NZ, says the airline is 
holding the unique competition with a 
marriage ceremony to celebrate the launch 
of Fiji Airways, which rebranded from Air 
Pacific last month.
“This wedding has been several months in 
the planning, so it is great to see it finally 
come together, and we are really looking 
forward to finding our five couples and to 
celebrate with them at 40,000ft. 
“We’ve launched Fiji Airways globally, but 
we’ve kept this one special campaign for 
New Zealand as it is such a unique market for 
Fiji – it is in fact the biggest launch campaign 
we are running globally,” says Mr Currie.  
“Kiwis have such a strong connection to Fiji 
with many choosing to be married in Fiji, and 
many others spending their honeymoon there; 
and this is why we wanted to do something 
truly memorable. This also means they can 
begin their honeymoon the moment they step 
off the plane.” 
Couples wanting to apply to be a part of 
this wedding with a mid-air twist have until 
Sunday 28JUL to visit www.fijiairways.com/
wedding; submit a photo of themselves, and 
150 words stating why they deserve to be 

part of the Fiji Airways wedding flight.  The 
five winning couples will be chosen via an 
online public vote the following week. 
Each of the five newly wedded couples 
will win the mid-flight wedding ceremony, 
business-class flights on the new Fiji Airways 
Airbus A330, and two night’s luxury 
accommodation at either the Westin Denarau 
Island Resort and Spa Fiji, or Radisson BLU 
Resort Fiji Denarau Island, so the couple can 
enjoy an instant honeymoon in the tropical 
paradise of Fiji.
Each couple will also win the chance to take 
two people on the flight to act as witnesses, 
and be a part of the unique wedding 
ceremony. Witnesses will be provided with 
economy-class return airfares, and two 
night’s accommodation. 
The winning couples will need to arrive at 
Auckland International Airport dressed in 
their wedding attire, with wedding rings and 
having completed the application process for 
a New Zealand marriage licence.
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SALE ENDS 11 AUGUST 2013

CRUISE NEWS Onboard credits for Christmas/New Year cruises
Royal Caribbean is offering special 
Christmas/New Year holiday deals for a 
limited time: $200 onboard credit (OBC)
per cabin for balconies and suites on all its 
cruises departing 18-31DEC13 of five nights 
or longer, and $100 for interior and ocean-
view cabins for cruises of the same duration 
for the same period.
The deals are available on the following 
cruises:
1. A 9-night Fijian Dream cruise on Voyager 
of the Seas, departing Sydney on 18DEC, 
back in Sydney on 27DEC. Christmas Day 
is spent cruising at sea. Prices from: $1,849 
(interior); $2,519(Oceanview); $2,519 
(Balcony), plus OBC. 
2. A 9-night Tropical Delights cruise on 
Radiance of the Seas departing Sydney on 

20DEC, back in Sydney on 29DEC. 
Christmas at sea between Lifou, Loyalty Is-
lands and Isle of Pines.  Prices from: $2,059 
(interior); $2,469 (Oceanview); $3,129 
(Balcony) plus OBC. 
3. A 5-night Spice of Southeast Asia cruise 
on Mariner of the Seas departing Singapore 
on 23DEC. Prices from: $1,259 (interior); 
$1,469 (Oceanview); $1,589 (Balcony) plus 
OBC.
Terms and Conditions: Above prices are per 
person twin share based on the lowest 
available stateroom. Bookings must be made 
by 31JUL13, and these special deals are 
available for cruises between 18-31DEC13 
and for cruises of five nights or longer 
duration.

Royal Caribbean, Celebrity 2014-15 launch events
Royal Caribbean International and 
Celebrity Cruises are launching their 2014-
2015 Australia, New Zealand and South 
Pacific brochures at functions around the 
country. The Auckland launch is being held 

at the Floating Pavilion on 07AUG, with 14 
other functions around the country during 
August and September. 
Click here for details of when the team is in 
your city. 

Seabourn One Week Sale
Seabourn is having a One Week Sale starting
Monday 22JUL and ending on Monday 
29JUL13 featuring the following products:
•    Mediterranean Voyages from US$2,499
•    Caribbean Cruises from US$2,499
•    Holiday Sailings from US$3,699
•    SE Asia Voyages from US$3,999

•    Canada/New England from US$4,999
•    World Cruises from US$6,999
•    Select voyages offer a Shipboard Credit 
of US$500 per suite on several Med, 
Caribbean & SE Asia and US$1000 on the 
Antarctica Voyage.
Click here for the details. 

Royal Caribbean International was 
awarded Best Cruise Operator – 
Australian Based Operation at the 
2013 Australian Federation of Travel 
Agents’ National Travel Industry 
Awards over the weekend. 
Pictured here: Gavin Smith, Regional 
Vice-President Asia-Pacific and Peter 
McCormack, National Sales Manager 
Australia & New Zealand. 
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Crystal’s expanded 2014 Asia season
Crystal Cruises is vastly expanding its 
presence in the ports of China, Japan, 
Thailand, Singapore, Vietnam, Cambodia, 
Indonesia, Malaysia, Myanmar and Brunei
next year.  With a choice of 34 voyages 
(versus just four in 2012), the five- to 29-day
luxury Asia cruises offer a host of itinerary
firsts and varied options, as well as added 
value, Book Now bonus savings of up 
to US$2,500pp for bookings made by 
30AUG13.
New for Crystal’s 2014 Asia season include:
Two ships – Crystal Symphony and Crystal 
Serenity – will be sailing the region 
throughout 2014.
New itineraries –including Crystal’s first-ever 
cruises that begin and/or end in Bangkok and 
a two-week voyage round-trip from 
Singapore.  Bali, introduced as a 
“turnaround” port in 2013, begins or ends 
four cruises in 2014 (versus two in 2013).
New destinations – Crystal will make maiden 

visits to Malacca, Lombok, Makassar/Ujung 
Pandang and Surabaya.
Return to less visited locales – Itineraries 
feature calls in ports visited infrequently or 
not in several years.
China & Japan Focus – For the first time in 
five years, two voyages will explore more of 
Japan, as well as China.
Christmas/New Year Options – A new 
holiday cruise, round-trip Bangkok, 
celebrates New Year’s Eve with a spectacular 
light show in Hong Kong.  Guests can extend 
their holiday with a preceding voyage 
beginning in Bali, without repeating ports.
More overnights and port time – Every 2014 
Crystal Asia voyage features at least two 
overnight stays, with most also offering one 
or more two-night stays in rich destinations 
like Hong Kong, Ho Chi Minh City, Yangon 
and Shanghai. 
Call 0800 446 376.

G Adventures: 15% off Antarctica Classic Cruise
Your clients can get up to 15% off selected 
Antarctica expeditions with G Adventures. 
They can sail aboard the MS Expedition to 
the Great White Continent on an Antarctica 
Classic cruise. Inclusive of 10 nights’ 
accommodation, and onboard meals, and 
sightseeing some of the planet’s most 
impressive wildlife, this journey is not to be 
missed. 
Priced from $7499pp, departure is from 

Ushuaia, the world’s southernmost city, with 
the itinerary taking in the remote wilderness 
of the Antarctic Peninsula and the South 
Shetland Islands. Dramatic iceberg-studded 
landscapes, whales and albatross complete 
this unique experience in the ice.
For full list of discounted G Adventures 
itineraries, and terms and conditions call 
Adventure World on 0508 496 753.

Two historic voyages to Antarctica
This year marks the centenary of the main 
science program undertaken by the Australasian 
Antarctic Expedition led by legendary 
scientist and explorer Sir Douglas Mawson. 
In conjunction with the University of NSW, 
Adventure Associates is offering a once in a 
lifetime opportunity to be a part of the 2013-
2014 Australasian Antarctic Expedition to 
Commonwealth Bay and the Sub-Antarctic 
Islands. 
This is not a regular tourist voyage to 
Mawson’s Huts. It is a true scientific 
expedition. Passengers will join a team of 
world-renowned scientists as they undertake 
research on Antarctic and Sub-Antarctic 
oceanography, climate and biology, and will 

play an active part in the scientific programs.
Led by climate change specialists and 
Adventure Associates owner and Antarctic 
veteran, Greg Mortimer, the voyages will 
repeat century old measurements to discover 
and communicate the environmental changes 
taking place in the south. 
Only 26 berths are being offered to the public 
on each of these two unique expeditions. 
Adventure Associates is the exclusive agent 
for public sales on these voyages.
The first 13-day Spirit of Mawson Voyage 
departs from Bluff on 25NOV13 and visits 
the Sub-Antarctic islands of Australia and 
New Zealand to experience these sanctuaries
in the Southern Ocean and the scientific 

work being conducted there. Prices start from 
$8050pp twin-share in a superior cabin with 
private bathroom, and including all meals on 
board.
The second 28-day Spirit of Mawson Voyage 
departs from Hobart on 08DEC13 and will 
chart a course south for Commonwealth Bay, 
making scientific observations along the way. 

The aim is to reach the original AAE huts at 
Cape Denison and undertake an extensive
science program, focussing on marine 
biology and oceanography. Prices start from 
$16,900pp twin-share.
For further information and bookings call 
+61 2 8916 3000 or visit 
www.adventureassociates.com
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PEARL’S PEARLER
If we don’t make mistakes 

we probably won’t make anything

LATE BREAK

INDUSTRY
New retail travel brand possible    ... Cont from p1
Orbitz uses innovative technology to allow 
consumers to search for, plan and book a 
wide range of travel products. 
OWW owns a portfolio of consumer brands 
that includes: Orbitz; CheapTickets; ebook-
ers; HotelClub; RatesToGo; and corporate 
travel brand, Orbitz for Business.
“Customers are increasingly looking for 
the ability to research and book their travel 
through both online and offline channels. We 
want our franchise network to share in this 
growth,” says Gurney. 
“OWW’s powerful global technology plat-
form will provide JTG with robust desktop 
booking functionality, as well as industry-
leading mobile capabilities. This will offer 
customers mobile-optimised booking expe-
riences and mobile-enhanced applications. 
The technology platform, powered by Orbitz, 
promises to provide helloworld’s online 
customers with a best-in-class shopping and 
booking experience. 
“This initiative is highly complementary to 
the strength of the retail network and will 
allow helloworld to participate in one of the 
fastest growing segments of the travel sector 

in a way that has not previously been 
accessible,” adds Gurney. 
Existing and new franchisees and members 
in Australia will be invited to work under a 
choice of three retail models, with applicabil-
ity across leisure and corporate agents. The 
new models are: the helloworld fully branded 
model; the helloworld Associate membership 
model; or the Affiliate network. In addition, 
existing brands will continue to operate ac-
cording to their franchise and membership 
agreements until the end of the agreement 
term, if preferred. 
JTG says it intends to embark on an inten-
sive process of engagement with all existing 
franchisees and members over the next two 
months, communicating the brand values 
and details of the new retail models. The 
majority of the transformation is expected to 
be complete within 18 months.
Supported by a consumer campaign, it is 
expected that the first helloworld stores and 
the online platform will launch in Australia 
during the second quarter of the financial 
year ending 30JUN14 and the store fit out 
program will continue throughout FY14. 

Pearl to star in movie
The East & Bays Courier has just run a story 
on ‘our’ Pearl, who is to be a movie star if all 
goes according to plan.
Pearl Cooper, who has unstintingly delivered
deep, meaningful and wry Pearlers for 
TravelMemo for many years, has been cast in 
a movie being developed by her 27-year-old 
grandson, Dorian Alexander.  
Pearl will star in his first feature-length film, 
Showstopper, which they’ll begin filming in 
Auckland in spring. It’s the story of a retired 
starlet who forms an unlikely friendship with 
a teenage boy and inspires him to become a 
musical theatre director. 
Says Dorian Alexander: “It’s an ambitious 

film for the budget we have. But there will be 
no elaborate sets. It’s more documentary style 
and will be story and character driven,” he 
told the East & Bays Courier. 
“Our cinematography will be almost like a 
love letter to Auckland.” Mr Alexander 
intends to shoot much of the film in Parnell 
and Remuera, including at the Domain’s 
Wintergardens, Parnell’s rose gardens, Mt 
Saint John and Remuera’s train station. 
Showstopper is being financed by crowd-
funding, using the website pledgeme.co.nz.
Click here to read more about Pearl and her 
impending stardom.

Tourism Waitaki restructured
Tourism Waitaki had been restructured into a 
‘’leaner and more efficient’’ organisation to 
give it a sustainable future and reduce 
reliance on funding from ratepayers, its 
chairwoman, Annabel Berry, has told the 
Otago Daily Times. 
Oamaru Blue Penguin Colony manager Jason 

Gaskill had been appointed Tourism Waitaki 
general manager, overseeing the colony, 
Tourism Waitaki, Oamaru i-Site and the Alps 
2 Ocean, she said. 
A new role of marketing manager to manage
the marketing team, oversee promotions, 
media and trade had gone to Megan Howell. 
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