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Auckland Airport’s 
2013 Airline of the Year Award
Auckland Airport has announced the winners of its 2013 
Airline of the Year Award and 2013 Aeronautical Service 
Provider Award.
Judy Nicholl, General Manager Aeronautical Operations, says 
the annual awards recognise excellence by the service 
providers and airlines at Auckland Airport.
The Airline of the Year Award recognises the introduction of 
a new product, service or process innovation; measureable 
improvements to a current product, service or process; 
commitment to continuous improvement of business 
operations; and improving the passenger experience at the 
airport.
“The 2013 Airline of the Year Award winner is Fiji Airways. 
This award acknowledges that Fiji Airways ranks in the top 
five at the airport for on-time-performance, and that it is 
constantly in the top five in terms of passenger loadings. The 
airline’s new Airbus A330-220 provides passengers with state 
of the art features and the aircraft’s branding is authentic, 
distinctive and articulates the airline’s Pacific heritage.
“Fiji Airways punches well above its weight for a relatively 
small airline,” says Ms Nicholl.
The Aeronautical Service Provider Award recognises the 
achievements of border and government agencies and ground 
handlers, all of whom play a critical role in the passenger 
experience and operational success of the airport.
The 2013 Aeronautical Service Provider Award winner is the 
Ministry for Primary Industries. This acknowledges the 
Ministry’s very positive engagement in various process-
improvements and initiatives, including a project to increase 
voluntary bio-security compliance by external Chinese 
passengers arriving at the airport.

mailto:adrates@travelmemo.co.nz
www.tristateagents.co.nz
www.tristateagents.co.nz
www.tristateagents.co.nz
http://www.convenesouth.co.nz
http://www.koreanair.com
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Improved Chinese visitor information 
Qualmark has been working in partnership 
with the Ministry of Business, Innovation and 
Employment, the Commerce Commission, 
Inland Revenue, NZ Police and Tourism New 
Zealand around matters concerning Approved 
Destination Status (ADS) China tours to New 
Zealand.
All parties recognised that through 
collaboration positive improvements have 
already been seen in the quality of ADS 
China tours, with a number of initiatives 
being planned to further ensure Chinese 
visitors have the best possible experiences 
when in New Zealand. 
One of the initiatives already underway is the 
Premier Kiwi Partnership (PKP) programme. 
Twelve inbound tour operators and 18 China-
based travel sellers have been selected to 
participate in this incentive-based programme 

aimed at developing, marketing and promoting 
longer stay and higher quality itineraries for 
Chinese tours to New Zealand. 
PKP partners are offered the opportunity for 
joint marketing and promotional activities 
with Tourism New Zealand, the use of Tourism
New Zealand collateral, and the ability to 
use a PKP Qualmark Quality Assured logo in 
consumer advertising.
A number of Chinese visitors arriving in New 
Zealand still have a limited understanding of 
New Zealand and the visitor services 
available here. A new Chinese language 
brochure being distributed at Auckland 
International Airport provides useful 
information to Chinese visitors about New 
Zealand, and also includes translated 
information about selecting Qualmark quality 
assured products.

Gibbston attraction transfers by jet-boat
The Otago Daily Times reports that 
Queenstown jet-boat operator KJet has 
applied to alter a number of resource consents
held with the District Council to allow it to
extend its jet-boating route to include a 1.4km 
stretch of the Kawarau River, downstream 
from the Arrow confluence, to the Kawarau 
suspension bridge. This would allow its 
passengers to access the Kawarau Bungy 
Centre and the Gibbston wine trails.
KJet’s proposal also includes building a 
jetty near the suspension bridge for guests to 
disembark. 
“The applicant has identified a strong market 
demand for trips that combine the various 
components of Queenstown’s visitor 
experiences, including, in this case, jet-
boating, rafting, river boarding, river 
sledging, bungy jumping, and viticulture,” 
the resource consent application said. 
AJ Hackett Bungy co-founder Henry van 
Asch told the ODT he would love the 
Kawarau Bungy Centre, which recently 

underwent a renovation, to be a hub for the 
area and fully supported linking the two 
tourism activities via jet-boats. 
“This could push Gibbston over the edge,” he 
said, and help the area over a “hump”. 
KJet director Shaun Kelly said he was unable 
to comment about the proposed venture as he 
had not talked to all affected parties. 
The stretch of river included in the KJet 
proposal was the location for a scene from 
the Lord of the Rings, where the fellowship 
paddled past huge guardian statues. 
KJet’s application included extensive safety 
plans. A “spotter” would be stationed above 
the river and would communicate with all 
KJet vessels “regarding their location on the 
river and the location of other river users”, 
the application to the council said. 
KJet has applied for consent to enable all 12 
of its boats to operate ‘’to ensure there is 
sufficient seating capacity for larger groups 
or multiple groups’’ if there was a 
conference. 

Paraparaumu gains Christchurch flight
Air New Zealand is expanding its services to 
and from the Kapiti Coast, with a new daily 
direct service between Paraparaumu and 
Christchurch from November and a special 
early bird fare to celebrate.
The new service will be operated by Air New 
Zealand subsidiary Air Nelson and provide 
more than 36,000 direct seats a year between 
the two regions.  Air New Zealand is offering
a special launch fare of $59 one way for 
travel until 18DEC.
Air Nelson General Manager Darin Stringer 
says “110,000 people live within Kapiti Coast 
Airport’s catchment area and market research 

has demonstrated clear demand for 
additional connections from Kapiti Coast 
Airport.  When surveyed, more locals 
nominated Christchurch as the next 
destination of choice than all other possible 
destinations combined.”
The new service will offer a morning 
departure from the Kapiti Coast MON-SAT 
with a returning service from Christchurch in 
the afternoon, plus a return service on Sunday 
afternoons.  
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Kiwi theme for San Francisco Giants game night
San Francisco Giants fans are in for a uniquely 
Kiwi experience at this Friday night’s home 
game against the Diamondbacks with Air 
New Zealand staging a ‘take over’ of AT&T 
Park including a cultural and sporting 
exchange with four All Blacks players.
The All Blacks will meet up on the field with 
four World Series Champion Giants players 
prior to the official game day batting practice.
The All Blacks will kick rugby balls from 
home plate into the bleachers, while the 
Giants players will share tips on batting and 
pitching with the All Blacks players. 
The Giants are also partnering with Air New 
Zealand to challenge their fans to jump onto 
Twitter and explain why they should by 
chosen to be transported directly from AT&T 
Park on Friday night and onto a direct Air 
New Zealand flight to Auckland for a ‘Giant 
New Zealand Weekend.’

The lucky pair will enjoy an overnight flight 
in Air New Zealand’s lay flat Business 
Premier seats and wake up in Auckland for a 
day of activities giving them a taste of some 
of the great things New Zealand has to 
offer, before boarding another overnight 
flight home to San Francisco.  
Air New Zealand CEO Christopher Luxon, 
who will be in San Francisco for the event, 
says, “Market research shows Americans tend 
to overestimate the amount of time it takes to 
get to New Zealand.  The reality is that it’s 
a comfortable 12 hour overnight flight.  You 
can jump on board, enjoy a great meal of 
New Zealand food and wine, go to sleep and 
wake up in Auckland.  The amazing Air New 
Zealand ‘Giant New Zealand Weekend’ that’s 
up for grabs is a great way to show San 
Franciscans how accessible New Zealand is.”

Cultural product development
In an initiative jointly developed by Air 
New Zealand, Auckland Tourism Events and 
Economic Development and Te Puni Kōkiri, 
a select group of Maori cultural tourism 
businesses are participating in a programme 
of business development and trade readiness 
workshops. Qualmark is supporting the 
programme through the provision of 
individual business evaluations, and 
representation at a Maori Cultural Trade day 
planned for September.
Air New Zealand and Qualmark also recently 
released a brochure showcasing Maori 
tourism experiences across New Zealand, 
which was particularly well received by 
travel trade at TRENZ.

Coronet Peak, The Hills team up for Ultimate Winter Experience 
Queenstown’s Coronet Peak ski area and 
nearby exclusive The Hills golf course have 
teamed up to offer the Ultimate Winter 
Experience.
Available from now until the end of August, 
it combines morning skiing with golfing at 
one of New Zealand’s most exclusive clubs 
in one glorious day. 
The day includes fresh powder or groomed 
corduroy action from 8am at Coronet Peak, 
brunch at The Hills clubhouse near 
Arrowtown, and nine holes of golf at the 
world-class course including a golf cart and 
club hire.
The package is available from Wednesday 
to Sunday throughout July and August, and 

costs $299pp.
Bookings for the Ultimate Winter Experience
package are essential through the NZSki 
Snow Centre in central Queenstown or guest 
services at Coronet Peak. 

Rupee slide could affect inbound numbers
The steep depreciation of the rupee has 
started to pinch the outbound leisure market 
with the resulting rise in tour package prices, 
according to Indian travel consultants.
The currency slid by 11.6% year-on-year last 
month, reaching an all-time low of 60.73 
against the US dollar on 26JUN.
TTG Asia quotes Vikas Khanduri, managing 
director and CEO, Viva Voyages, as saying: 

“The depreciation of the Indian rupee doesn’t 
augur well for the outbound leisure market. 
The price of outbound tour packages has 
gone up by 15 per cent.”
Rajji Rai, chairman of Swift Group of 
Companies and advisor of Travel Agents 
Association of India, estimates a 15 per 
cent drop in outbound travel because of the 
rupee’s depreciation.

Wine Spectator nod for Queenstown restaurant 
True South Dining Room at The Rees Hotel 
Queenstown has been awarded the prestigious
2013 Award of Excellence by US wine and 
hospitality magazine, Wine Spectator.
The internationally acclaimed publication’s 
annual Excellence Awards recognise a wine 
list of 100 or more quality wine selections 
that thematically match a restaurant’s cuisine.
Host to an exclusive library of Bordeaux 
Wines with vintages selected from all the 

great houses of Bordeaux, True South boasts 
wines from world-renowned chateaux such 
as Latour, Margaux, Mouton Rothschild, 
Gruaud Larose, Malescot St Exupery and 
Lynch Bages. They are cellared with the best 
wines of Central Otago and New Zealand in 
the professionally-managed, temperature-
controlled wine cellar servicing the hotel and 
restaurant’s Bordeau Wine Lounge.
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Rotorua given painting 
by famed Chinese artist
Famous Chinese artist Zhao Qingguo has presented 
Rotorua with a 5m by 1m oil painting of the Lake 
Rotorua shore valued at $150,000, a gift signifying 
the strong relationship between Rotorua and China. 
During his visit last week, Zhao was greeted by 
council officials and members of the Rotorua-
Chinese community with a powhiri at the Rotorua 
Museum.
RotoruaNZ.com reports that the city presented Zhao 
with a waka huia carving by Te Puia. 
Speaking through a translator, Zhao said he had been 
to Rotorua a number of times and was 
honoured to capture some of its beauty through paint. 
Zhao is a distinguished Professor at Zhongyuan 
University of Technology, Dean of China Central 
Academy of Painting, deputy of Calligraphy at the 
Great Wall of China General Research Institute of 
Painting, and a renowned artist. 
He was joined by members of the China-New 
Zealand cultural exchange programme, the general 
manager of China Southern Airline Mike Ma, and 
members of the Chinese-New Zealand press, among 
others.
Speaking at the powhiri, China Southern Airlines 
general manager Mike Ma said he was looking 
forward to continuing the relationship with Rotorua, 
and developing stronger premium package 
opportunities to encourage growth for Rotorua from 
China. 
Destination Rotorua Marketing general manager 
Oscar Nathan said he was looking forward to 
developing the partnership between China Southern 
Airlines and Rotorua. 
In October last year China Southern Airline signed a 
historic collaborative MoU with the Rotorua District 
Council aiming to mutually grow profile and 
opportunities, while promoting the region as a 
destination for the Chinese semi free and independent 
traveller. 

AUSTRALIA
2100 Chinese corporates 
break BridgeClimb record 
Between 13 and 16JUL, more than 2,100 Chinese 
distributors from direct selling company Perfect China, 
will have climbed to the top of the Sydney Harbour 
Bridge, becoming the largest corporate group booking 
BridgeClimb has hosted.
This record breaking climb, which more than triples the 
previous record, means that BridgeClimb must operate
under a “Super Capacity Model” able to cater for and 
develop unique elements for very large incentive and 
conference groups. Due to their group size and the 
importance of their visit to Australia, Perfect China was 
granted exclusive access on the bridge for a period over 
the four days.
The magnitude of the booking is a reflection of the 
growing Chinese market in Australia, which has led 
to the January launch of BridgeClimb’s newest climb; 
The Mandarin Climb. With local Mandarin speaking 
guides, this new experience has contributed to the 30% 
growth in Chinese climbers seen in the last year.

Adelaide secures six big meets
Adelaide has won six international conferences that the Adelaide 
Convention Bureau (ACB) estimates could be worth A$18.3m in 
economic benefit to the state.
The value of events held in SA in the 2012/13 financial year (from 
bid wins won in past years) has topped A$160m.    
The six international conference wins include: International 
Convention of Asian Scholars -AUG15 with 1250 delegates; 
International Symposium on Supportive Care in Cancer -JUN16 with 
around 1500 delegates; Asia Pacific Oil and Gas Conference and 
Exhibition - OCT14, around 600 delegates; an international food 
based symposium (name embargoed) MAY17, 200 delegates; 
STEMFEST 2014, Global 29 STEM states - Sep14, 250 delegates; 
and an international science based conference (name embargoed) - 
JUL15, 700 delegates.

Qantas on sale to Melbourne from $189
Qantas has released special fares to Melbourne from $189 
economy one-way and $599 business one-way, available for 
sale until Friday 19JUL13.
For details and tariff advice visit www.qantas.co.nz/agents.
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www.aircalin.com

It’s Aircalin’s W Class.  Book W 
for the best value, year-round, 
packages to New Caledonia.  
Best inventory, no closeouts 
and full service guaranteed.

Wwwwwwwhat’s this?Queensland, Qantas sign milestone tourism agreement 
The Queensland Government and Qantas
have signed a $12 million cooperative 
marketing agreement to promote the State’s 
tourism destinations to the world. 
Queensland Minister for Tourism Jann 
Stuckey says the new three-year agreement 
more than doubles the value of current joint 
marketing activities undertaken by Qantas 
and Tourism and Events Queensland (TEQ). 
“This is a milestone marketing agreement and 
the largest tourism and events airline partner-
ship in the State’s history,” Ms Stuckey said. 
“Queensland shares a close and long 
relationship with Qantas, which is the largest 
international and domestic airline operating 
from our State. 
“The agreement will see Queensland 
promoted internationally and domestically as 

one of Australia’s premier holiday and events 
destinations and formalises current 
marketing activity undertaken by TEQ and 
Qantas including international advertising, 
marketing and publicity campaigns and 
international trade shows and events. 
“It also provides a platform to explore new 
ways to jointly promote tourism to 
Queensland particularly through digital and 
social media. 
TEQ and Qantas are finalising details for the 
first joint campaigns under the new 
partnership, which are expected to commence 
later this year in multiple overseas markets. 
The announcement follows a similar deal 
between Qantas and New South Wales. 
Discussions with Qantas and other states and 
territories are well advanced. 

New menu on Kuranda Scenic Railway
Kuranda Scenic Railway has recently 
updated the menu offered on its 9:30am and 
3:30pm services, along with increased 
capacity.  
Morning service: Tropical Mocktail served 
in the pavilion area prior to boarding.  Warm 
feta and spinach pastry rolls, savoury muffins 
featuring Gallo Dairyland cheeses, freshly 
baked ANZAC cookies and Mango to Go ice-
cream to complement their comprehensive 
beverage menu featuring Skybury Coffee, 
Daintree Tea, soft drinks, Great Northern 
Brewing Company Super Crisp Lager, 
sparkling wine and an assortment of 
Queensland produced Sirromet wines.  
Afternoon service: features identical beverage
menu however the local produce menu 
consists of Wondaree macadamia nuts, Gallo 
Dairyland cheeses featuring Heritage, 
Macadamia and Rainforest varieties 

accompanied by antipasto, dried fruit, 
assorted crackers and cheese twists, with a 
serve of Mango to Go ice-cream.
All guests receive a complimentary gift pack 
which includes badge, pen and postcard 
including domestic and international postage.  
Passengers will enjoy this service in 
exclusive carriages featuring lounge style 
seating with dedicated guest attendant to 
ensure the journey will be a memorable one.  
KSR Gold Class guests also have the option 
to partake in an exclusive Kuranda Station 
Signal Room tour 15 minutes after arrival on 
the morning service and 30 minutes prior to 
departure on the afternoon service.

PACIFIC ISLANDS
New Caledonia packages on sale until 24JUL
Aircalin has put its IT W class fare on sale 
making it cheaper, much cheaper, for clients 
to holiday in New Caledonia.
Sales period: until 24JUL13
Travel period: 01AUG13-28NOV13
Ex Wellington and Christchurch levels are 
on sale too, and there are no closeouts and no 
advance purchase.
Agents simply book the SB flight numbers in 
W class in their CRS then contact their 
preferred South Pacific wholesaler who will 
take care of the rest of the package and 
ticketing.
W class offers the best package holiday 
inventory to New Caledonia and is 
combinable with other booking classes 
should W class be sold out.

Applicable to all four international flights 
(including code shares) using the SB flight 
numbers. Remember, Aircalin is a full service 
carrier and on codeshare flights, SB clients 
receive the “Works” product.
All SB clients receive a checked luggage 
allowance of 1 piece (up to 23kgs), an 
in-flight entertainment programme, as well as 
a meal and drinks service, regardless of the 
fare paid. 
Call Aircalin reservations on (09) 977 2238 
or visit www.aircalin.com

http://nz.aircalin.com/billet-noumea.php?cc=NZ
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Adults-only pool at Outrigger Fiji 
Outrigger on the Lagoon • Fiji has opened 
Vahavu, a purpose built adults-only pool and 
bistro. Meaning ‘to relax’ or ‘chill out’, the 
$2.2m Vahavu complex features a 20m lap 
pool, a 35m lagoon pool and a swim-up bar.
Resort General Manager Peter Hopgood 
says: “Our adults only pool and bistro is a 
game changer for the resort and will offer our 
guests a greater choice of services.”

The bistro will offer a contemporary menu 
featuring shared tapas plates, casual meals 
with a selection of sides, dessert and coffee
with full poolside service in addition to 
indoor or lounge seating.  
The venue also features a banquet centre 
which can cater for up to 100 guests for 
private evening receptions, weddings or 
celebrations.

$6.5m boost to Cooks tourism budget
An extra $6.5 million in aid funding from 
New Zealand will see the country’s tourism 
sector and economy go to a whole new level, 
according to a report in Cook Islands News 
Online.
The Cook Islands Tourism Corporation says 
the sector is currently responsible for between
60-70% of Cook Islands GDP, providing 
employment for a large cross section of the 
local community.
The new funding arrangement, which covers 
a two-year period to 30JUN15, is to support 
the implementation of the NTO’s destination 
development and marketing strategies.
The express goal of the grant is to achieve 

sustainable economic growth for the tourism 
industry without compromising the Cook 
Islands’ unique qualities.
In thanking NZ for the ongoing support, 
Tourism Corporation chief executive officer 
Halatoa Fua said the NZ funding, along with 
government resources, has contributed to an 
increase in visitor arrivals in recent years, 
and funded a raft of tourism initiatives such 
as events, tourism infrastructure, education
and training, cuisine development and 
environment management “that have and will 
continue to benefit the whole of the Cook 
Islands.”

Express lane for Cooks locals
Cook Islands locals are reportedly thrilled 
to see implementation of an express lane at 
Rarotonga airport for Cook Islanders 
returning from abroad.

CI News Online reports that its removal had 
resulted in many Cook Islanders complaining 
about having to wait in a long queue with 
international tourists.

Rarotonga water safety campaign 
Thousands of water safety brochures are 
being distributed to tourist accommodation 
sites on Rarotonga. They include information 
on where to swim, who to contact if 
something goes wrong and what to do if 
caught in a current.
The brochures have been developed by the 
recently formed Cook Islands Water Safety 
and Surf Lifesaving Council Inc and are 
being delivered by CI Tourism staff to all 
holiday homes and resorts.
CI Tourism Corporation’s director of 

destination development Metua Vaiimene 
said water safety issues have been more 
common among tourists staying in private 
holiday homes.
“With the bigger resorts there might be more 
interaction between staff and guests, and in 
that opportunity hosts can point out water 
safety information.”
The focus on improving water safety comes 
after two New Zealanders drowned in the 
Avaavaroa passage at Vaimaanga last 
December.

New seaplane for Pacific Island Air
Fiji’s Pacific Island Air has a new single 
turbine Otter seaplane, purchased in the 
United States for $US1.5million.
General manager John Ambler told Fiji Times 
Online the new De Havilland DHC-3T Otter 
seaplane allowed them to carry up to 10 
passengers plus luggage to resorts that were 
only accessible by water or helicopter.
“Helicopters become expensive for transfers 
with longer distances and the Otter operates 

delivered with their guests.
“We currently have three seaplanes in the 
fleet — two DHC-2 Beavers and the DHC-3 
Otter.
“One of the Beavers is in Canada being 
completely refurbished and when it returns, 
we will send the other Beaver to Canada 
to go through a complete refurbishment as 
well.”

at a lower cost than the 
helicopters,” he said.
“We are in the process
of talking with all 
resorts that are further 
afield than the 
Mamanuca Group to 
expand their options 
for guests and cargo 
transfers and also our 
business.
“We are able to convert 
the plane to carry both 
passengers and cargo 
thus allowing resorts 
to have urgent supplies 
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Artisan delights in Noumea
New Caledonia will showcase a feast of 
local talent during an Arts and Crafts Festival 
22-28JUL in various locations throughout the 
island.
During the six days of events and attractions 
visitors are able to sample a variety of 
culinary specialties and products and 
discover the essence and the cultural richness 
of New Caledonia.
 The “Artisans d’ici” exhibition brings 
together a large diversity of local artists and 
craftspeople showing off their skills and 
enabling visitors to learn about delicatessen 
food, chocolate, flowers, photography, and 
sculpture. 
A number of daily workshops are on offer: 

face-painting, engraving on mother-of-pearl, 
trompe l’oeil painting, the creation of unique 
items of jewellery, and a fragrance workshop. 
Foodies will be in seventh heaven at the 
Arts and Savours Market in Koné or at the 
“Gourmet Market” in La Foa. North Province 
town Koumac has decked out its pedestrian 
mall especially for the event. And if you can’t 
resist hunting for unusual items and bargains, 
the place to go is the “Island Crafts Market” 
in Lifou.
For further information contact Claire 
Hooton – c.hooton@nctps.com or contact 
Maison des Artisans, Noumea – 
www.semaineartisanat.nc

Your gateway to Hong Kong Click Here
or call 09 309 1188

China   We know it like our own backyard

ASIA
Shanghai Transit Sightseeing 
from Acrossia
Acrossia has released a new Shanghai Transit Sightseeing 
Tours flyer with four options, priced from NZ$149pp.
The options are a Full Day tour; a Full Day including 
Xintiandi; a Day Stay with Half Day Tour; and a Day 
Stay including Rest & Relax.
These tour options are tailored for those agents selling the 
many UK/Europe combinations available in the market 
and are geared to passengers with at least 8 hours on the 
ground in Shanghai.  They can be used in either the out-
bound or inbound direction. 
All tours include a private English speaking Guide, 
originating/terminating at Shanghai Pudong Airport.  
Click here to download the flyer and for queries or 
additional options including tailor-made arrangements, 
contact Jessie or Polly on bookings@acrossia.com.    

Explore China - Hiking/Walking, Cycling, Shopping
Acrossia has developed a selection of new 
private touring product flyers that can be 
downloaded. Click here or above for an 
array of options covering Hiking/Walking, 
Cycling and Shopping.
Acrossia’s Wendy Stanton urges agents to let 
her know if there is any interest in distributing

any of these products to a particular client 
base within your agency, as Acrossia would 
be happy to tailor the flyers to reflect your 
company branding prior to your distribution.
Email wendy@acrossia.com.

http://www.acrossia.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1325
http://www.travelmemo.co.nz/voucher.php?voucher_id=1325
http://www.travelmemo.co.nz/voucher.php?voucher_id=1327
http://www.travelmemo.co.nz/voucher.php?voucher_id=1326
http://www.travelmemo.co.nz/voucher.php?voucher_id=1328
http://www.travelmemo.co.nz/voucher.php?voucher_id=1327
http://www.travelmemo.co.nz/voucher.php?voucher_id=1326
http://www.travelmemo.co.nz/voucher.php?voucher_id=1328
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Click here
and see whats  

in store for this years 
major events

India & Sri LankaExotic Holidays
Specialist Wholesaler

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

CLICK HERE TO GET 
OUR NEWSLETTER

Three countries, 3000km, 39 days
Fathom Asia’s Penny Henderson reports 
that SpiceRoads has two adventurous clients 
heading out in September to ride all the way 
from Hanoi to Phuket. That’s three countries, 
almost 3,000km in 39 days, the longest ride 
in the ten year history of SpiceRoads and 
without a doubt its most challenging. During 
their cycle from the South China Sea to the 
Andaman Sea, these riders will pass through 
the best of what Vietnam, Laos and Thailand 
have to offer. From Hanoi they’ll be riding 
through the tough mountains of northwest 
Vietnam, crossing into remote Laos with 
some truly long days of riding. After a rest 

in Luang Prabang they will continue on to 
Thailand to mountain bike through hill tribe 
trails and along scenic rivers before heading 
through central Thailand. After a break in 
Bangkok it’s south along the Gulf of 
Thailand before crossing the Isthmus of 
Thailand and ending in the resort island of 
Phuket. These intrepid cyclists will start 
on 15SEP in Hanoi and finish their tour on 
25OCT in Phuket. 
There’s still time to join them for this epic 
ride across South East Asia. Call Penny on 
09-372 2506 for details.

China travel numbers
China’s Ministry of Public Security says 
the number of Chinese residents taking trips 
abroad rose by 18% in the first half of the 
year compared to JAN-JUN12.
Thailand, South Korea, Hong Kong, Macao
and Taiwan are frequent destination for 

Chinese nationals, according to the official 
Xinhua news agency.
Visitors to China -- many from the South 
Korea, Japan and the United States -- 
dropped 5% in the first half of the year, the 
government said.

Club Med Guilin
Building on its existing Asian presence, Club 
Med is launching a second resort in China in 
September.
Club Med Guilin, located in a UNESCO 
World Heritage site, boasts luxury facilities 
for up to 480 guests. The resort includes a 
lakeside sculpture park and limestone cave 
that hosts atmospheric candle-lit events.

Male needed for Japan famil
Active Asia has one space left for a male on their Japan famil departing 14AUG.  
For registration and itinerary details visit www.activeasia.co.nz/agents or ring 
Wendy Thomson on 09 360 7669.

Hot Deals to Japan from Excite Holidays
For three weeks only, Excite Holidays is 
offering up to 40% off the normal retail price 
for six hotels in Tokyo, Kyoto and Osaka in 
Japan.
These hot deals offer travellers unparalleled 
value at 3, 4 and 5 star hotels: Hilton Tokyo 
(Tokyo), Shiba Park (Tokyo), Akasaka Excel 
Hotel Tokyo (Tokyo), New Miyako (Kyoto), 
Ana Crowne Plaza Hotel Kyoto (Kyoto) and 
Ana Crowne Plaza (Osaka).

The specials are valid for bookings made 
between 15JUL and 04AUG13 and are valid 
for travel from now until 31MAR14. (Dates 
will vary depending on the property). 
Hotels booked during this promotion are 
fully commissionable. 
For more information and to book, log on to
www.exciteholidays.co.nz or call 0800 733858. 

http://www.youtube.com/watch?v=PZitRdrl1t0
http://www.exoticholidays.co.nz
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THE AMERICAS Cruising the USA 
– never a better time to drive and save

DriveAway Holidays says it’s never had 
better bargains for cars, motor-homes and 
even Harley Davidson and BMW motorcycles 
for road-cruising one of the most diverse 
motoring region in the world, the USA – 
with enticements ranging from 10% off 
Dollar USA Car Rentals between now and 
31MAR14, to free vehicle upgrades^, free 
tanks of fuel, free GPS, free additional 
drivers, and even no added charges for one-
way rentals between California and select 
neighbouring States.
And it suggests applying these great savings
and free bonuses to enjoy five of the most-
famous of the USA’s drives: Montana’s 
Going-to-the-Sun Road through Glacier 
National Park until mid-October when it 
closes for winter, California’s famed Pacific 
Coastal Highway 1 from Santa Monica to 
San Francisco, the historical migrant Route 
66 that opened-up “the West” from Chicago 
and Oklahoma City to California in the 
1920s, Alaska’s Seward Highway through the 

northern-most National Park in the USA with 
its glaciers, icebergs and alpine valleys… and 
conversely, the Hawaiian Belt that circles The 
Big Island’s volcanic lava fields.
Cruising the USA rental car prices start from 
$45* per day for an economy sized vehicle 
based on 7 days rental for collection in Los 
Angeles between 17AUG-18DEC13 And 
again from 01JAN-31MAR14.  And if you 
book by 15AUG your clients will also get 
a free vehicle upgrade on selected vehicles: 
from a compact to an intermediate-size, or an 
intermediate to a standard, or a standard to a 
full-size vehicle^.
For full details phone 0800 88 55 90 or visit 
www.driveaway.co.nz, which also features a 
range of websites detailing the Top 5 Drives, 
plus car, motorhome and motorcycle rentals... 
and a download of DriveAway’s unique free 
USA Self-Drive Guide that’s packed with 
driving itineraries, tips and advice. (*Prices 
are subject to change and conditions apply.) 
(^ Blackout period applies.)

with Rocky Mountaineer bookings!

Westfield voucher$50

* Conditions apply.

*

Rocky Mountaineer Earlybird 2014 fares available
Your clients can discover the Canadian 
Rockies by rail and enjoy big benefits from 
Rocky Mountaineer earlybird fares. Book a 
Rocky experience of 4 nights or more before 
31OCT13 and your clients will enjoy up to 
$1,200 per couple in added value.
They can apply their early booking bonus 
towards extra enhancements for their holidays,
whether its add-on tours, extra hotel nights 
and more.  They can stay an additional 

night at Lake Louise, or embark on a Whale 
Watching Tour of Vancouver’s North Shore 
... the possibilities are endless. 
Call Adventure World on 0508 496753 to 
hear about their range of options.
Offer is valid for departures APR-OCT14, 
with full sum paid by 06DEC13.
*For more information and terms and 
conditions click here.

Discover Mexico’s Sea of Cortés
Your clients can discover a world of breath-
taking beauty on an island-hopping journey 
through Baja California’s wildlife-rich waters 
and islands, travellers can swim with sea 

lions, watch whales, and explore a centuries-
old Spanish mission town.
They will hike to nearby shores, rimmed with 
white-sand beaches and cactus-clad ridges, 

then play in turquoise waters of 
a destination described by John 
Steinbeck as “ferocious with 
life”.
 Adventure World offers a 
range of itineraries starting 
with the Baja Bounty 7-night 
cruise, priced from $4099pp.  
Click here for more 
information and terms and 
conditions and call 
0508 496 753.

http://www.adventureworld.co.nz/travel-agents/agent-incentives/
http://www.adventureworld.co.nz/tours-destinations/north-america/canada/canada/tours-holiday-packages/canada-rocky-mountaineer-earlybird-2014-bookings/
http://www.adventureworld.co.nz/tours-and-destinations/north-america/central-america/mexico/tours/mexico-sea-of-cortes-cruise/


USA &
CANADA
IS HERE

Book and pay before 29 AUGUST  
and save 10%

Save up to $539.
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Las Vegas shows and exhibitions
BASE Entertainment has published updates 
for its Las Vegas shows and touring 
exhibitions. 
Million Dollar Quartet, at Harrah’s 
Showroom. The music is 100% live and the 
story is based on the legendary night 
December 4, 1956 that brought Presley, Jerry 
Lee Lewis, Johnny Cash and Carl Perkins 
together in Sun Records recording studios for 
one of the greatest rock n roll jam sessions in 
history. 
Jersey Boys, at Paris Las Vegas. Book VIP 
tickets which include premium seating, cast 
autographed program book, Jersey Boys CD 
sampler and complimentary drink voucher.
Absinthe, at Caesar’s Palace, has added new 
acts. VVIP tickets include seating in the first 
row, private entrance into the Absinthe tent, 
cushioned seat, champagne split and an up 
close and intimate experience with 
performances happening five feet in front 
of you. Described as the most inventive and 
daring show to open on the strip in years, 
it features outrageous comedy and a cast of 

wild and outlandish acts performing amazing 
feats of virtuosity.
Peepshow, at Planet Hollywood, the only 
striptease spectacular in Las Vegas, ends its 
4½-year run on 01SEP, having performed 
more than 1,500 shows. Tickets for all 
remaining shows are on sale now.
Priscilla Queen of the Desert The Musical
will conclude a rousing five-week run at 
The Venetian Resort & Casino, following its 
scheduled 21JUL13 performance. 
Defending the Caveman, at Harrah’s, 
welcomes new headliner Chris Allen, and 
will be restaged with new props, updated 
lighting and video.
SPY: The Secret World of Espionage 
showing now through 06OCT13 at The 
Franklin Institute’s Mandell Center, features 
rare treasures from the CIA, the FBI, the 
National Reconnaissance Office, and the 
immense private collection of intelligence 
historian H. Keith Melton. Book online at 
www.fi.edu

AFRICA / MIDDLE EAST
Dubai dress code
Shopping malls in Dubai are urging people 
to abide by the dress code policy especially 
during Ramadan, as many visitors remain 
unaware of the cultural sensitivities of the 
country.
Malls like The Dubai Mall, the Mall of the 
Emirates, the City Centre and many others 
already have put up signboards, flyers, and 
even LCD screens in a bid to remind people of 
the mall’s courtesy policies during Ramadan. 

According to the Dubai Mall’s dress code, 
respectful clothing amounts to knees and 
shoulders being covered, but this can be hard 
to apply on visitors new to the country.
Many tourists from western countries are 
not aware that malls may have dress code 
policies and as a result, they might end up 
visiting the mall wearing shorts or 
sleeveless shirts unaware that this may 
disturb the people fasting.

&Beyond Ngorongoro Crater Lodge
World Journeys reports that the famous 
&Beyond Ngorongoro Lodge, perched on the 
rim of Tanzania’s Ngorongoro Crater, now 
offers a Honeymoon rose petal dinner. This 
romantic experience includes a hot bubble 
bath followed by a private dinner on a carpet 
of rose petals, accompanied by a bottle of the 
finest French champagne. 
This property is one of a selection of premi-
um safari lodges included in World Journeys’ 
current “Fly me around East Africa” special 
whereby all inter-camp flights are free when 
a 7-night safari is booked (conditions apply).  
Click here for details and call 0800 117311 

or email info@worldjourneys.co.nz

http://www.contiki.com/destinations/usa-canada
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=6000399&packageName=Fly-me-around-East-Africa-
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More unique buildings for Dubai
The National reports that a snail-shaped 
museum, a book-shaped library and park 
of miniature landmarks are among a string 
of building projects approved by Sheikh 
Mohammed bin Rashid, Vice President and 
Ruler of Dubai.
The Maritime Museum, designed in the shape 
of a snail, will offer tourists a history of the 
emirate’s relationship with 
the sea and provide views 
across the Ras Al Khor 
Sanctuary.
Mini World Park will house 
replicas of world-famous 
landmarks including the 
Empire State building, the 
Petronas Twin Towers, Abu 
Simbel’s temples, the Great 
Wall of China, the Hanging 
Gardens of Babylon and - 
of course - the Burj Khalifa 
and Burj Al Arab.
A library in the shape of 

an open book (below) will be named after 
Sheikh Mohammed and house Dubai’s 
central library, shelving more than 2 million 
books on nine levels, including the basement.
Another project, Al Mamzar Corniche Beach 
is a 1km stretch of corniche opposite the 
Palm Deira and is expected to be finished by 
the first quarter of next year.

CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au

23 days
Dep 18SEP13  

NZ$12,950pp
land-onlyJewels of the Adriatic

EUROPE

Jewels of the Adriatic
Odyssey Travel’s Jewels of the Adriatic 
program explores the diverse cultures of the 
Adriatic’s Slovenia, Croatia and Montenegro, 
and its mountain, coastal and island scenery.  
Throughout history, mariners all appreciated 
the crystal clear waters and dramatic land-
scapes of the Adriatic. This region has all the 
appeal of a classic Mediterranean destination, 
but with a dash of difference. From pristine 
hill towns to sun-soaked islands, this 22-night 
tour includes the very best of this diverse 
corner of Europe: Slovenia’s Ljubljana and 
fairy-tale Lake Bled; Croatia’s seaside Rovinj 
(above), waterfall-laced Plitvice, historic 
Split, and World Heritage Listed Dubrovnik.
The tour, 18SEP-10OCT13, is priced from 
NZ$12,950pp share twin plus airfares from 
NZ, includes 22 nights ensuite accommodation, 
22 breakfasts, 22 dinners, transfers, ground 
transportation, field trips, lectures, entry fees, 

local guides and the services of a Program 
Leader.
Click here for the detailed itinerary and call 
Odyssey Travel on 0800 440055.

http://www.odysseytraveller.com/tours/jewels-of-the-adriatic-1/tourDetail
http://www.odysseytraveller.com/tours/jewels-of-the-adriatic-1/tourDetail


 

Contact Beyond Travel for full details 
 

E: info@beyondtravel.com.au  -  Local call: 0800 550 065  
 

www.beyondtravel.com.au 

 

2013 CHRISTMAS RIVER CRUISES  
 
 

2013 Christmas river cruise rates are NZD. Standard Beyond Travel conditions apply - Full details in the 2013 Waterways & Beyond brochure 

 

4 Days ex Frankfurt 
 

 From $755  
NZD per person 

 

Frankfurt - Koblenz - Cologne 
Rudesheim - Mainz - Frankfurt  

 

 Departs: 28 NOV, 05 & 12 DEC 

 

5 Days ex Frankfurt 
 

 From $1099  
NZD per person 

 

Frankfurt - Speyer - Strasbourg 
Rudesheim - Mainz - Frankfurt  

 

 Departs: 01, 08 & 15 DEC 

 

7 Days ex Vienna 
 

 From $1450  
NZD per person 

 

Vienna - Melk - Passau -  
Regensburg - Nuremberg  

 

 Departs: 29 NOV, DEC 11 & 12 

Boris backs Isle of Grain airport plan
London Mayor Boris Johnson is reported to be about to table 
plans to forcibly close Heathrow airport and sell it off as 
residential land. He is said to strongly back the development 
of a giant airport on the Isle of Grain in Kent, partly built on 
reclaimed land.
Mr Johnson told The Sunday Times in an interview that it 
would ‘knock the spots off’ rival European airports as it would 
eventually serve 180 million passengers a year. 
The entire project would cost about £65 billion, including a 
new train line taking passengers to Waterloo in 26 minutes.  
Mr Johnson says that the Isle of Grain plan has the ‘greatest 
single potential for regeneration’.
Mr Johnson insists that Prime Minister David Cameron is 
‘open to the idea’ of an estuary airport.
Meanwhile, Heathrow will this week be revealing its own 
plans to expand with a third and maybe even fourth runway. 
The plans to close Heathrow have angered many west 
Londoners who fear it would harm the local economy and 
result in huge job losses as around 76,600 people currently 
work there. 

TOUR PRODUCT
Vodkatrain departure guaranteed
Sundowners Overland have confirmed that another VodkaTrain 
departure WW221213 – Ruski Huski – has been guaranteed.
Penny Henderson, Sundowner’s BDM New Zealand, says this is a 
VodkaTrain tour departing Beijing to Moscow on 22DEC13. “For any 
further prospective clients, the trip is now guaranteed to depart as we 
have more than the minimum numbers required for this trip,” says 
Penny.
The tour takes 17 days, including stops in Mongolia at a ger camp and 
Terelj National Park, Lake Baikal, dog sledding and the Trans 
Mongolian and Trans Siberian Railways through the depth of winter.
“This is an amazingly beautiful experience, tailored to the 18 to 35 
age group,” she adds.
Email Penny.Henderson@sundownersoverland.com or call 
021 616900.

Freephone 0800 440 055
nzsales@odysseytravel.com.au

Sales to 15OCT, for travel 
01SEP-30NOV13  &  16JAN-31MAY14

AKL/WLG/CHC to BRU 
from NZD1395 OW  &  NZD2235 RT

EUROPE STARTS 
IN BRUSSELS Details in 

your GDS

http://www.beyondtravel.com.au
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AVIATION

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Air NZ among Top-Performing Airlines
Aviation Week has announced the results of 
its annual Top-Performing Airlines (TPA) 
study, featuring ranking lists that are the most 
comprehensive guide to the relative strength 
of the world’s airlines. The annual TPA study 
is based primarily on financial data from the 
last full calendar year. Carriers are scored 
in six categories – such as financial health, 
capital efficiency and business model 
performance – and then ranked by total score. 
Only publicly traded airlines are included.

This year’s overall top performer is Allegiant 
Air, which also wins the small carrier division. 
Ryanair is the best of the large carriers, and 
Copa Airlines is the top mid-size company. 
Others to excel are All Nippon Airways, 
which is the best large airline that is not a 
low-cost carrier, and Australia’s Regional 
Express, which scores second overall despite 
having the smallest revenues in the study.
Air New Zealand made it into the top 20 
carriers, at #16.

B737 on winter standby 
Mountain Scene has revealed that Air New 
Zealand is placing a Boeing 737 jet on stand-
by for the rest of the winter to minimise 
weather disruptions on the Christchurch-
Queenstown route. The paper says the airline 
has bowed to concerns over frequent 
schedule disruptions on the normally-
turboprop route during poor weather.
Unlike its jets, Air NZ’s ATR turboprops 
aren’t equipped with required navigation 
performance (RNP) technology – a satellite-
based system that allows planes to land and 
take off in poor visibility.
Since Jetstar pulled its Queenstown-
Christchurch jet service last November, 
this route has been serviced only by ATRs 
operated by Air NZ subsidiary Mount Cook 
Airline.
From April the ATR service has been 

frequently disrupted, something acknowledged 
by Air NZ spokesperson Emma Field. 
“However, we’re pleased to be able to share 
the news that in order to minimise any further 
impact on customers we have taken the 
decision to designate an RNP AR-equipped 
Boeing 737-300 as a stand-by aircraft within 
our fleet to assist with weather disruptions 
of this nature for the remainder of the winter 
season,” Field told Mountain Scene.
“We’re in the process of switching our 
domestic jet fleet from Boeing 737-300 to 
Airbus A320 aircraft.
“This aircraft would normally be surplus to 
our requirements, however we have taken the 
decision to retain it in order to have the 
flexibility to use it to assist in weather-
disrupt situations such as those experienced 
in Queenstown.”

Emirates is to launch daily A340-500 services to 
Kiev from 16JAN14, its first route to the Ukraine.

Partial float for Turkish Airlines
Turkish Airlines (Türk Hava Yollari) will be 
put up for partial privatisation, according to 
Sabah newspaper.
Around 49.12% of the airline’s stock will be 

put up for privatisation, although a launch 
date has not been specified.
There is an active process of state-owned 
companies being privatised in Turkey. 

Some 180 
Virgin 
Atlantic 
staff have 
begun 
trialling 
the new 
Vivienne 
Westwood-
designed 
uniform 
and, if it 
pans out, 
the product 
will debut 
fully next 
year.

Tag your own bags
Spanish airline Iberia has just launched 
MyBagTag, a tool that allows fliers to enter 
their bag’s weight and print tags at home. 
Travellers specify the number of bags when 
they check in online and then print out 
baggage tags with barcodes containing flight 
details. The printout is folded into quarters 
with the barcode facing up and placed inside 
reusable plastic sleeves that are then affixed 
to luggage.
So far it’s only used for domestic flights, but 
the airline plans to expand the program to 
cities outside Spain.
Alaska Airlines uses the same system, which 

it calls Self Tag, for flights from Seattle to 
Hawaii.
Now British Airways is trying out an 
electronic bag tag that might dispense with 
paper tags. The idea is that travellers hold 
their smartphone over the electronic tag to 
update the barcode.
“This is a fantastically simple, yet smart 
device that gives each customer the choice 
to have their own personalised electronic 
baggage tag that changes with the swipe of 
a smartphone -- every time they fly,” British 
Airways Managing Director Frank van der 
Post said in a statement.

http://www.cxagents.com
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Over 120 European destinations ... now that’s Wunderbar!

First officers now need 1500 hours
CNN reports that pilots will need more 
cockpit training to become fully certified first 
officers for U.S. passenger and cargo airlines.
The safety change ordered by Congress and 
imposed by the Federal Aviation Administra-
tion last Wednesday mainly grew out of a 
2009 commuter plane crash.
Co-pilots must complete 1,500 hours total 

time as a pilot under the new rules, which 
take effect 01AUG13. Previously, first 
officers were required to have only a 
commercial pilot certificate, which requires 
250 hours of flight time.
The rule also requires first officers to undergo 
new training and testing specific to the planes 
they fly.

KE General Rule Waiver  
Korean Air advises a KE General Rule 
Waiver as follows;
If FRAV (First Available) flight connection 
is unavailable within 24 hours due to KE 
connecting schedule, with immediate effect, 
Seoul stopover is permitted free of charge for 
the first KE scheduled flight of the following
day, stopover charge will be waived for all 
tickets issued in New Zealand (excursion 
fare type only for both business and economy 
class). 

1. Application
○ Flights: For 6th Traffic only 
- From New Zealand to Worldwide (except  
   to/from Korea): Korean Air 
○ Fare Type: Excursion fare type only
- KE Booking Class: Economy (K/Q), 
   Business (I/D)
2. Special Ticketing Guideline
○ X-Mark on the ticket is required for 
    stopover charge waiver 
3. Effective Date: Immediately 

Hawaiian to code share with China Airlines NZ flights
Hawaiian Airlines has signed a new code 
share agreement with China Airlines that 
will expand the reach of both their respective 
networks and provide a range of new travel 
benefits for their customers. 
The announcement comes after Hawaiian’s 
launch of its new non-stop service to Taipei 
last week, the latest addition to its growing 
international network and seventh Asian 
gateway destination.
The new partnership will take effect in late 
2013 and will allow Hawaiian to place its 
two-letter booking code on China Airlines
flights leaving Taipei for Honolulu on 
Sundays and Honolulu to Taipei on 
Mondays; flights from Taipei to Bangkok, 

Kuala Lumpur and Singapore; and flights 
from Brisbane to Auckland and Sydney to 
Auckland. This agreement will also allow 
seamless booking and check-in on a single 
ticket for guests travelling between Hawai‘i 
and multiple China Airlines destinations 
throughout Asia.
The reciprocal partnership will allow China 
Airlines to place its two-letter booking code 
on Hawaiian Airlines flights leaving Taipei 
to Honolulu on Mondays and Fridays and 
Honolulu to Taipei on Sundays and Tuesdays; 
flights from Honolulu to Las Vegas, Phoenix, 
Portland, Sacramento, San Diego, San Jose 
and Seattle; and all inter-island flights.

PAL allowed back in European skies
The European Commission has lifted the air 
ban for Philippine Airlines to operate flights 
to Europe.
All air carriers from the Philippines were 
banned from the EU in MAR10 following 
poor results from an ICAO audit in 2009 
which led to a significant safety concern 
(SSC) being issued by ICAO.
A follow-up audit in OCT12 showed some 
improvements had been made, however the 
SSC was not removed and another added. A 
further audit in FEB13 found sufficient 

progress had been made to lift both the SSCs.
Siim Kallas, Commission Vice-President 
responsible for transport, said, “The EU air 
safety list was created for the protection of 
European skies and citizens, but it can also 
serve as a wake-up call to countries and 
airlines in need to get their safety house back 
in order. We have confirmed our willingness 
to remove Philippines airlines from the list as 
they show real commitment and capacity to 
implement international safety standards in a 
sustainable manner.”

Copa daily Boston Panama
Copa Airlines has begun daily nonstop 
service between Boston Logan International 
Airport and Copa’s Hub of the Americas at 
Tocumen International Airport in Panama, 
Republic of Panama, with connecting service 
throughout Latin America. 
In Panama passengers can make quick 
connections to 64 other destinations in 
Central, South and North America and the 

Caribbean.  
Local NZ Representative, Discover the 
World’s Chris Jones is reminding all Agents 
that Copa Airlines has joined NZ BSP and all 
IATA Agents have been activated, 
meaning any Copa flights can be issued on 
Copa E Ticket Stock. Further details on Copa 
Airlines can be obtained by contacting 
Discover the World, Ph; 0800 623 4293 or 
email info@discovertheworld.co.nz

747SP back in NZ skies
An ex-Panam Boeing 747SP, now in NASA 
livery, has arrived in Christchurch on a three-
week mission. The shortened jumbo, which 
is capable of higher-than-normal altitudes, is 
known as Sofia - the stratospheric observatory 
for infrared astronomy – and carries a 
refrigerated 2.5-metre-diameter telescope.
Sofia spokesman Nick Veronico says that the 
plane was likely to be making winter flights 
in and out of Christchurch for the next 20 
years. 

Christchurch has been chosen as a southern 
hemisphere base because of its often cloud-
free night skies and lack of atmospheric haze, 
its long airport runway and the relatively 
empty airspace around the South Island. 
The last time 747SP aircraft were seen in 
New Zealand skies was back in the 1980s 
and 90s, when Qantas operated them into 
Wellington. 

Etihad Airways chief executive James Hogan has won the Executive 
Leadership category at the prestigious annual Airline Strategy Awards, 
judged by a panel that included former Qantas boss Geoff Dixon.

http://www.lufthansaexperts.com
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Winter Cruises 2013-14 - October to April Sailings

Explore the Caribbean & Central America, South America, Antarctica 
& South Georgia, Asia & Africa - all onboard a luxury yacht!

First time cruising 
with Ponant?  
Book your first 
Ponant cruise 
before 31AUG13 
and receive 5% off 
your cruise fare*!

* Offer valid until 31 August 2013 and 
limited to customers booking a cruise 
with Compagnie du Ponant for the 
first time, using the promotional code 
“FIRST”. This offer can be used in 
conjunction with the Ponant Bonus 
fare but not with any other promotion. 
It cannot be used retroactively. Other 
restrictions may apply.
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CRUISE NEWS
Silversea Cruises offers ‘Australian Open’ tour package
Ultra-luxury Silversea Cruises is offering an 
optional pre-cruise “2014 Australian Open” 
land package for tennis enthusiasts sailing 
on Silver Shadow’s 19JAN14 voyage from 
Melbourne to Bali.
“Tickets for the Australian Open are not 
expected to go on sale to the general public 
until early October, making this a very 
exclusive opportunity,” says Karen 
Christensen, General Manager and Director 
Sales and Marketing Australasia for 
Silversea. “We’re delighted to offer our 
guests this unique chance to witness some of 
the biggest names in tennis going head-to-
head as they battle for the top prize.”
On 17-18JAN, Silver Shadow guests will 
have the opportunity to experience the action 
at Melbourne Park, enjoying reserved seating 
in the Rod Laver Arena, access to all outdoor 
courts, meals at select dining venues, an 
official Australian Open tournament 
program, access to exclusive bars, facilities 
and services, plus access to the Melbourne 

Park precinct for night sessions.
The three-night program includes three nights 
at the Sofitel Melbourne hotel on Collins 
Street. Some meals at the hotel are included 
and transfers between the airport, hotel, 
Australian Open and Silver Shadow are also 
included.
Priced at US$3,689pp double occupancy, this 
special land adventure is only available on 
Silver Shadow’s 19JAN14 voyage (#3402), 
sailing from Melbourne to Bali. 
It requires advance booking through 
Silversea’s reservations department. 
Call 0800 701 427 or visit 
www.silversea.com

SeaDream sailings to Myanmar
SeaDream Yacht Club’s two 13-day sailings 
to Myanmar with its mega motor-cruiser 
SeaDream II later this year, has decided to 
split both sailings and also offer them as 
alternative 6- or 7-day itineraries beginning 
or ending in Myanmar’s capital Yangon.
The now 13-, 7- and 6-day voyages in 
NOV13 and DEC13 will also visit popular 

and lesser-known islands and ports in 
Malaysia or Thailand, or both.
Prices for 6-days from Yangon to Phuket 
begin from US$4189pp twin-share, for 
7-days from Yangon to Singapore from 
US$4454, and for 13-days from Phuket to 
Singapore (this sailing including 2-nights in 
Yangon) from US$8044pp twin-share.

Hawaiian holiday cruise
Fancy a 7-night island-hopping yacht 
adventure in the Hawaiian Islands? Priced 
from $4345pp, your clients can see thousand-
foot sea cliffs, get some sand between their 
toes at Papohaku Beach, and explore the 
expanse of colourful corals and marine life 
that is Honomalino Bay.
Un-Cruise Adventures ship Safari Explorer 
accommodates just 36 guests, so book now to 
bag your clients a cabin. This special price is 
only available until 31JUL13- you save them 
a whopping $470pp.

For more information and terms and 
conditions click here and call Adventure 
World on 0508 496 753. 

http://www.francistravelmarketing.co.nz
http://fr.calameo.com/read/0001324238cda907d94a1?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Wednesday%2C+19+June+2013
http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
http://www.adventureworld.co.nz/tours-and-destinations/north-america/north-america/usa/tours/hawaiian-seascapes-small-ship-cruise-%281%29/


Crystal expands theme cruise topics in 2014
Crystal Cruises is expanding its 2014 
Experiences of Discovery theme cruise 
program with six new themes.  Spread 
throughout the year, the new themes focus on 
thrill-seeking, elegance, the Roman Empire, 
maritime history, magic, and microbrews.  In 
all, 23 Crystal Symphony and Crystal 
Serenity voyages will feature complimentary 
theme-focused enrichment, with hands-on 
activities, rousing performances, educational 
presentations, and expert instruction on 
board, as well as optional Crystal Adventures 
ashore (where available)—all centred on one 
area of interest.
New 2014 themes, all of which were created 
based on overwhelmingly positive responses 
to various past presenters, as well as growing 
areas of guest interest, include:
Extreme Thrill Seekers: Crystal’s version 
of the Discovery Channel, with expert shark 
divers, underwater photographers, deep-sea 
treasure hunters, and more (10MAR14, 
Singapore to Cape Town).
Explorations in Elegance: Esteemed auction
house experts share their insights on rare 
jewels, renowned wines, and over-the-top 
international real estate (18APR14, London 
to Rome).
Gladiators & Empires: A celebration of the 
Roman Empire and its influences on art, 
religion, law, war, social structure, science, 
and architecture... easily explored via Italy’s 
iconic ruins and renowned museums ashore 
(18MAY14, Venice to Barcelona).
Up Close & Magical: An expansion of 
Crystal’s exclusive entertainment program, 
Magic Castle at Sea, with multiple maestros 
from Hollywood’s exclusive members-only 
club, The Magic Castle, dazzling, mystifying
and sharing their illusionary talents with 

more classes and shows  (11DEC14, round-
trip Miami).
Maritime: Past, Present & Future: A Trans-
Pacific sailing presents an ideal opportunity 
to delve into the fascinating stories of 
maritime history; from the lavishness of 
luxury liners to the boldness of battleships, 
experts and historians offer unique 
perspectives (28OCT14, San Diego to 
Auckland).
Wine & Food: Microbrews: Crystal’s 
acclaimed culinary theme embraces the 
growing popularity of microbreweries, 
with experts, tasting, and cuisine pairing 
(05NOV14, NY to Miami).
Returning themes include Mind, Body, & 
Spirit; Film & Theatre; Jazz; Ballroom at 
Sea (formerly named “Big Band & Ballroom 
Dance”); Wine & Food; Golf (Wine & Food 
and Golf also join together during 05SEP’s 
Britain to New England sailing); Ocean 
Views (world affairs expert panel discussion); 
Emerging Artists (young performers from 
the Music Center of Los Angeles’ Spotlight 
Awards); President’s Cruise (hosted by 
Crystal President Gregg Michel); 
Comprehensive Creative Learning Institute 
(enhanced enrichment curriculum on World 
Cruise segments); and Crystal Society 
(gathering past Crystal cruisers).
Call 0800 446 376.

HOSPITALITY
Choice Hotels launches Ascend Hotel Collection 
Choice Hotels’ CEO Trent Fraser cut the 
ribbon on the Ascend Hotel Collection, a 
unique property offering, in his opening 
speech at Choice Hotel’s annual conference 
in Darwin yesterday.   
Ascend Hotel Collection is an exclusive 
group of historic, boutique or unique 
properties offering a very special hotel 
experience for discerning guests within the 
Choice Hotels stable.
The first New Zealand property to join 
Ascend Hotel Collection is the Auckland 
Metropolis (formerly part of the Clarion 
Collection group of properties). Encompassing

the historic 1912 
Baroque-style 
Magistrates Court 
building as the hotel 
foyer, the Metropolis is a perfect fit under 
Ascend Hotel Collection. It joins Sydney’s 
Castlereagh Boutique Hotel – an inner-city 
jewel steeped in history – along with three 
other Australian properties to form the initial 
Ascend Hotel Collection offering. 
Ascend Hotel Collection will complement 
Choice Hotels’ four existing brands; Econo 
Lodge, Comfort, Quality and Clarion, across 
Australasia.

Heritage appointment 
Heritage Hotel Management has appointed 
Valerie Comerford as Business Development 
Manager for the hotel group.
Valerie has a comprehensive hotel and 
hospitality background beginning in her 
home country of Ireland where she acquired 
a BA in hotel and restaurant management 
and worked for the Conrad and Hilton hotel 
groups.

She joins Heritage Hotel 
Management from Spencer
on Byron where she was 
conference and events 
manager since May 2010.
Ms Comerford will be 
responsible for securing 
new corporate business op-

Peppers Beacon Queenstown appointment
Peppers Beacon Queenstown has appointed 
Justin Cave as its new General Manager.
The seasoned General Manager has been 
working in Australia for 25 years, but 
originally hails from Whakatane and says he 
is thrilled to be back home at the helm of one 
of the finest resorts in the country.
“I was getting sunburnt on the Sunshine 
Coast the day I flew back to New Zealand, 
now we’re building snowmen in the 
Queenstown snow rather than sandcastles 

on Noosa beach, but I 
wouldn’t have it any 
other way!”
Cave has most recently 
been working for the 
Mantra Group, based in 
Noosa as General 
Manager of Mantra 
French Quarter and Area Manager 
responsible for properties from Noosa 
through to Hervey Bay. 

portunities for the HHM group and working 
with travel management companies.
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Thirty years of top experiences  

Supreme Award Winners – (L to R) Gavin Rutherford (Platinum sponsor Interislander), 
Jeanette and Steve Edwards (Owners – Motueka TOP 10 Holiday Park)

Service Award Winners – (L to R) Dereck Howes (Diamond sponsor AA Tourism), 
Trish and Lloyd Lusty (Owners – Lake Taupo TOP 10 Holiday Resort)

Best Western supports World Vision work in Laos

New Zealand’s Premier Holiday Park Group 
has just celebrated 30 years in business with a 
conference in Queenstown dedicated to 
forward-thinking initiatives and a range of 
customer service-focused improvements.
Attended by delegates from all around the 
country, the three-day ‘Turn Up The Volume’ 
30th anniversary conference and AGM 
recognised outstanding TOP 10 service from 
the North and South Islands.
It also enabled individual owners to network 
and benefit from the words of inspirational 
speakers such as Tourism New Zealand board 
chair Kerry Prendergast and rower Shaun 
Quincey, only the second New Zealander to 
successfully row across the Tasman.
New TOP 10 Holiday Parks Group CEO 
David Ovendale, who has joined the 
company following three years spent in 
Sydney where he ran NRMA’s retail travel 
division, said the group had “set the 
standards” for the country’s holiday parks 

and continued to do so.
He said the importance of customer service 
feedback was reflected in the choice of 
Motueka TOP 10 Holiday Park as the 
conference’s Supreme Award winner, 
announced at last weekend’s gala dinner.
“Our customers just couldn’t say enough at 
every level about owners Steve and Jeanette 
Edwards, who thoroughly deserved to win 
the top award,” he said.
“They also won the Best Branded award and 
were finalists in the Top Service and Best 
Web Profile divisions.”
The Top Service award went to Lake Taupo 
TOP 10 Holiday Resort, Coromandel TOP 10 
took out the Most Improved award, and best 
Web Profile went to Christchurch TOP 10 
Holiday Park.
Other awards went to TOP 10 Holiday Parks 
in Lake Taupo, Fairlie, Martinborough, Hot 
Water Beach, Coromandel and Russell. 

This year, as part of Best Western’s global 
sponsorship with World Vision, Best Western 
Australasia is looking to raise $28,000 to 
reach its goal to sponsor a group of 50 
children in the community of Laos. 
To help raise the funds, Best Western has this 
week opened a special booking rate for its 
hotel guests: the Best Western World Vision

 Rate. All bookings made under the Best 
Western World Vision Rate in any Best 
Western hotel, apartment or resort in 
Australia, New Zealand or Fiji will see 10% 
of the total reservation donated to the official 
World Vision Group Child Sponsorship in 
Laos fund. 
www.bestwestern.com.au/partners/world-
vision-australia/ 
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PEARL’S PEARLER

The well oiled nut behind the wheel
is often the most unreliable part of the car. 
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PAICE 2014 - register now
Buyers can now register here for the 
Pacific Area Incentives and Conferences 
Expo (PAICE 2014), which is being held on 
13NOV at SKYCITY Auckland Convention 
Centre.
The exhibition is ideal for organisers of 
offshore meetings, incentives, rewards 
dinners, weddings, family reunions and other 
group activities. Now in its 10th year, it also 
traditionally attracts travel wholesalers, 

corporate travel managers, and special 
interest tour operators. 
Exhibitors include convention bureaux and 
national tourist offices, venues, 
accommodation providers, cruise 
companies, speakers bureaux, activity and 
attraction operators, and destination 
management companies. 
Click here for a list of exhibitors. 

Flight Centre (NZ) product structure
Flight Centre (NZ) Ltd has announced that 
from this month, the Infinity Holiday’s 
product team and Air Tactics have joined 
forces to form the Flight Centre (NZ) product 
team.
Roann Roberts, who has 20 years of industry 
experience, 11 of them at Flight Centre, will 
lead the Flight Centre (NZ) product team.
Flight Centre New Zealand’s general 
manager of product, Dave Coombes, says 
that this will result in streamlined processes 
and greater efficiency.
“This will enable us to share specialised 

knowledge within the team and to provide a 
product team that represents all businesses 
and brands of Flight Centre New Zealand.
 “The new process will also enable our 
suppliers to maximise their return on 
investment by having their product or 
destination supported across all channels via 
one specialised team.”
“The new alignment will enhance our 
offering and I’m very excited by the expertise 
and passion that Roann will bring to this new 
role,” Mr Coombes said.

Roadmap to a Single European Transport Area
All Ways Travelling, an Amadeus-led 
consortium comprised of BeNe Rail, IATA, 
Thales, UNIFE and Zeppelin University, has 
been appointed by the European Commission 
(Mobility and Transport Directorate) to 
develop and validate a model for a 
multimodal pan-European passenger 
transport information and booking system. 
The appointment of the consortium forms one 
of the initiatives adopted by the EC within 

its Roadmap to a Single European Transport 
Area. The roadmap aims to build a more 
efficient, sustainable transport system to 
increase mobility across Europe, drive 
growth and associated employment within 
the transport sector, and reduce carbon 
emissions. 
The long-term objective of the EC is to ease 
travel across Europe using various modes of 
transport, such as air, rail and urban transport, 

thus enabling European residents and 
visitors to enjoy a seamless door-to-door 
travel experience. 
By addressing a clear requirement for easy 
access to travel solutions that combine 
different transport modes, the roadmap will 
establish a framework for European 
multimodal transport that streamlines 
shopping, booking, ticketing and payment 
processes. 

Excite Holidays Rewards Program ‘a huge success’
Excite Holidays says its Rewards Program 
has been an immediate success one month 
since its launch. 
The results speak for themselves, says the 
operator. The offer of 2,000 bonus points to 
the first 300 agents that joined the new 
Program was snapped up within 15 minutes 
of launch. In the first four hours of launch, 
over 1,000 agents had signed up for the 
Rewards Program.  Furthermore, since its 
launch a month ago, approximately 77% of 
Excite Holidays’ travel agent clients have 
signed up for the program.
Feedback has been positive. On the first day 
of the Rewards Program, agents were already 
starting to redeem their points on Excite Hol-
idays products, especially for hotel accom-
modation and activities. The top countries 
that agents redeemed points on, accounting 
for over 80% of total transactions, include 
New Zealand, Australia, the UK, USA, 
Singapore and the United Arab Emirates.
Excite Holidays has also had new agents 
come on board because of the Program.
Mr George Papaioannou, CEO of Excite 
Holidays commented: “We have seen so 
much enthusiasm for the Rewards Program 

and it’s still going strong a month on.
“We want to thank our travel agent clients 
for their continued loyalty, support and their 
fantastic response. We want to keep that 
momentum going and we will continue 
to evolve our Rewards Program and look 
forward to building additional features and 
promotions in the future.”
Travel agents who haven’t registered for the 
Rewards Program are encouraged to do so by 
visiting www.exciteholidays.com. It’s free to 
sign up and allows agents the opportunity to 
earn a point for every dollar spent. If agents 
have any questions about the Rewards 
Program, they should call Reservations on 
0800 733 858 or their local BDM, Laura 
Pezzutto on 0800 733 858 or email 
laura.pezzutto@exciteholidays.com. 

http://www.paiceexpo.co.nz/visitor-registration-2013
http://www.paiceexpo.co.nz/exhibitors-2013

