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Foreign Affairs Ministry 
moves on Tonga’s MA60

The New Zealand Government has suspended millions of 
dollars in tourism aid to Tonga after learning the Pacific 
kingdom intends to use a plane that has one of the world’s worst 
safety records.
Television ONE’s Pacific correspondent Barbara Dreaver, acting 
on the story in last Friday’s TravelMemo quoting aviation 
commentator Peter Clark, reported on TV last night that the 
decision to accept a Chinese-built MA60 turboprop aircraft as a 
gift from China could cost Tonga $3 million in aid.
She was told by Foreign Affairs Minister Hon Murray McCully 
that there are real concerns about the plane and until all the 
safety certification is undertaken to a high standard, “we’ve 
got things on hold.”
ONE reported that since 2009 there have been 11 serious incidents 
involving the MA60, three of them in the last two months.
The New Zealand Government says its view on safety is 
uncompromising. If the plane goes into service without 
internationally respected certification, the Ministry of Foreign 
Affairs says it will change its Travel Advisory to warn tourists. 
The Tongan Government is promising the new plane will not be 
allowed to fly until it meets international aviation standards.
           ...  See additional coverage on p13

http://www.koreanair.com
www.tristateagents.co.nz
http://en.calameo.com/read/00064878626a026056c75
http://www.fijiairways.com


NEW ZEALAND
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New Zealand tourism ‘stagnating’
New Zealand tourism is stagnating with the 
direct contribution of tourism to GDP sitting
at 3.3% over the last three years, a University 
of Canterbury (UC) marketing expert says.
The direct contribution of the travel and 
tourism industry to generating employment 
in New Zealand has been decreasing the last 
two years, UC lecturer Dr Girish Prayag says.
While there are signs of recovery in specific
markets, the overall picture shows that the 
figures are nowhere near the 2009 level 
when New Zealand recorded six percent real 
growth in travel and tourism contribution to 
the country’s GDP. 
“Since then, there has been no real growth 
in spending on travel and tourism,” says 
Dr Prayag. “The World Travel and Tourism 
Council figures show a growth in spending 
of 5.3% in 2009, with this figure declining to 
3.8% in 2012 and 3.1% this year. 
“Attracting international travel to New 
Zealand remains a challenge.  While early 
2013 figures are promising for some markets,
the reality is that New Zealand recorded 
negative growth last year. 
“Asian markets showed reasonable growth in 
tourist arrival numbers and leading the way is 
China with 35.4% growth in total number of 
arrivals last year. Yet, the hope of recovery
will only materialise this year if there is a 
sustained marketing effort in the growth 
markets. 
“Developing a clear strategy for emerging 
markets is not without challenges. New 
Zealand is not alone in the struggle to 
develop such an engaging and effective 
strategy, given that visitors from emerging 

markets are value-conscious, have diverse 
expectations and options for holidays are 
endless. 
“The government focus on attracting high 
value tourists can grow tourism in New 
Zealand but requires a more in-depth 
understanding of the behaviour and 
expectations of such visitors. 
“Our competitors, including Australia, want 
the same customers too.  We need to have 
the infrastructure and services in place to 
satisfy these visitors. Additional spending 
in Auckland and Christchurch will certainly 
contribute to enhance the experience of such 
visitors.”  
Dr Prayag says growth can also happen if 
Tourism New Zealand finds innovative ways 
to draw attention to this part of the world, 
like the film industry has done for the 
country.
A clear marketing strategy for attracting 
regional or global events combined with film 
tourism is just one way of being innovative, 
along the same lines as a Berlin or Cannes 
film festival, Dr Prayag says.

Convene South hits 50 stands
The inaugural Convene South Expo now 
has 50 confirmed stands sold – with about 
two months still to go before the expo takes 
place at the Air Force Museum, Wigram in 
Christchurch.
Event manager Allyssa Eastaugh says 
Experience Mid Canterbury booked stands 
49 and 50. The organisation joins a number 
of regional Canterbury exhibitors – including 
Sensational Selwyn, Heritage Hotel Hanmer 
Springs, and Aoraki Mount Cook Mackenzie 
District.
Being held on 03SEP, the exhibition is 
designed to showcase the South Island’s 
products and services to professional 
conference and incentive organisers, 
corporate meeting planners, association 
executives and others in the business events 

sector.
Eastaugh says that while exhibitor numbers 
are increasing on a daily basis, there has also 
been plenty of early interest from buyers 
around New Zealand.
“We have buyers confirmed from Auckland,
Wellington, Napier and Queenstown, with 
many of them taking advantage of pre-
Convene familiarisation tours organised 
by Christchurch & Canterbury Convention 
Bureau,” says Eastaugh.
To register as a visitor to Convene South go 
to:  http://www.convenesouth.co.nz/visitor-
registration-2013
For more information contact Allyssa 
Eastaugh ph 09 818 7807 or email 
allyssa@promag.co.nz
or Stu Freeman  email stu@promag.co.nz

Cycling the Great Walks tracks
The Department of Conservation is reportedly
awaiting feedback on its plan to open the 
Kepler Track and the Hollyford Track to 
mountainbikers, and is expecting a flood of 
“good quality” public submissions. 
DoC Southland community support manager 
Sarah Murray told the Southland Times 
opening the Kepler to mountainbikers was 
just one component of the conservation 
management strategy review but 
acknowledged it had generated much 
discussion. 
Mountainbiking is banned on the tracks, but 
interest from bikers and potential developers 
of mountainbike-related businesses in and 
around Te Anau and Manapouri have sparked 
the winds of potential change. 
DoC spokeswoman Lizzie Sutcliffe told The 
Press the interest received so far had not been 

insignificant. 
“While there are no formal projects in place, 
the department has been approached by 
interested parties keen on developing 
opportunities in and around Te Anau and 
Manapouri, including parts of the Kepler and 
Hollyford tracks, amongst others.” 

http://www.convenesouth.co.nz
http://www.convenesouth.co.nz/visitor-registration-2013
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NZICC - 90,000 possible delegates already identified
SKYCITY Entertainment Group Limited last 
week signed the full Project and Licensing 
Agreement with the New Zealand Government 
to design, build, own and operate the New 
Zealand International Convention Centre 
(NZICC).
Their 404-page agreement formalises the 
terms set out in the Heads of Agreement 
signed on 12MAY13 for SKYCITY to 
design, build and fit-out the NZICC, on the 
central Auckland site bounded by Nelson, 
Hobson and Wellesley streets. In return for 
this NZ$402 million investment, the 
Government will extend SKYCITY’s 
Auckland Casino Licence and has agreed to a 
package of regulatory concessions.
“The full NZICC agreement is a significant 
milestone in the development of this long-
awaited and vital piece of national tourism 
infrastructure,” says SKYCITY Entertainment 
Group chief executive Nigel Morrison.
“The NZICC will deliver significant 
economic growth, jobs, high value 

international tourism and become a catalyst 
for further tourism and entertainment 
development in the ‘Victoria’ precinct and the 
Auckland CBD. 
“Since the announcement of the NZICC, 
there have been more than 50 enquiries from 
around the world for major conventions and 
exhibitions from 2017 onwards with over 
90,000 potential delegates, excluding 
accompanying partners. Such a level of 
immediate interest clearly demonstrates 
the significant potential demand for such a 
facility in New Zealand and is proof that the 
NZICC will attract high-value events,” Mr 
Morrison says.
Based on current anticipated timelines and 
subject to the passing of enabling legislation 
and an approximate three-year construction 
period, the target date for completion of the 
NZICC is 30 September 2017.
The Government will introduce the necessary 
amendments to the Gambling Act to 
Parliament this week.

Design Brief agreed
The full agreement between SKYCITY and 
the Government  includes the Design Brief 
for the NZICC, which details the functional
requirements and specifications of the 
NZICC and also the Operating Standards 
detailing SKYCITY’s operational obligations.
The NZICC is intended to deliver the full 
suite of convention facilities for hosting a full 
programme for 3,500 convention delegates 
as well as hosting multiple concurrent events, 
which are the backbone of the convention 
industry. The facility will include at least 
8,600m2 of exhibition space; a dedicated 

plenary facility to host up to 3,500 delegates; 
3,500m2 of dedicated meeting/breakout 
spaces; back of house and front of house 
facilities to host concurrent events (3 x 1,000 
delegates); and kitchen facilities capable of 
hosting 3,500 delegates as well as three 
concurrent events.
To ensure the NZICC can be developed to 
the design brief, SKCITY has purchased 93 
Hobson Street from Television New Zealand.
“In addition, we will endeavour to acquire 91 
and 85 Hobson Street from TVNZ for a fair 
price, to further enhance the operational 
flexibility of the NZICC,” Mr Morrison said.

Seed money for TNZ
The Government has not made any 
contractual commitment to provide funding 
to assist SKYCITY to successfully operate 
the NZICC. However, as part of the 2013 
Budget, the Crown announced the 
Internationally Focused Growth Package 

The Government has approved 
the use of the official Silver Fern 
logo as part of the branding of 
the NZICC.

which includes $34 million over four years to 
be appropriated to Tourism New Zealand for 
the purpose of attracting international 
business events, including conferences, 
conventions and exhibitions.

Cirque du Soleil show 
for Auckland
Showbiz is celebrating 12 years as the VIP 
and packaging partner to Cirque du Soleil® 
in Australia and New Zealand, and has just 
begun accepting sales for the Michael 
Jackson THE IMMORTAL World Tour 
by Cirque du Soleil® show, which comes 
to Auckland’s Vector Arena for one week 
30OCT-03NOV13. 
Ticket only:
Premium $201
Level 1 Lower Bowl $167
Level 2 Upper Bowl $134
Level 3 Upper Bowl $112

Prices net, booking fee additional
Packages also available for Saturday evening 
performance
Crystal VIP Experience $440
MJ Magic Premium $279
MJ Magic Level 1 $239
http://showbiznz.co.nz/michaeljackson/
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Booking Great Walks made easy 
NZ travel specialist ANZCRO, in conjunction
with the Department of Conservation, has 
made booking the New Zealand Great Walks 
easier. 
Recently released self-guided packages 
feature the Great Walks – Milford, 
Routeburn, Tongariro, Kepler, Whanganui, 
Rakiura, Heaphy and Abel Tasman. 
These packages include pre/post walk 
accommodation in the nearest town, transport 
to/from the walk and accommodation in DoC 
Huts along these tracks. 
“The packages are an ideal solution for both 
domestic and international visitors wanting to 
explore these fantastic parts of New Zealand, 
but who may lack the specific knowledge 
to make all the bookings themselves,” says 
Peter Davies, General Manager of ANZCRO 

New Zealand. 
“Identifying which transport shuttle to use, 
pick up times and good accommodation in 
the nearest town can be difficult, particularly 
in remote locations. 
“By sourcing all the elements of the package, 
ANZCRO have provided a complete solution 
for visitors, especially for those who are short 
of time to do research themselves. 
“With one call or email enquiry we can book 
the entire package, including liaising with 
DoC directly to make hut bookings, all as 
part of this service,” adds Mr Davies. 
The self-guided walks start from $299pp for 
the Tongariro Northern Crossing through to 
the ever popular Milford Track at $689pp. 
www.justnewzealandwalks.co.nz. 

Dunedin Airport cab costs soar
According to the Otago Daily Times, hiring a 
budget rental car is now cheaper than hiring 
a taxi from Dunedin Airport into the central 
city, with off-the-rank taxi fares climbing 
above $90 for the one-way, 30km trip. 
There are shared shuttle services for less than 
$20, and fixed corporate pre-booked taxi 
rates sit around $70 from the airport, there is 

no public transport. 
Otago branch spokesman for the New Zealand
Taxi Federation Murray Alcock, who is also 
chairman of Dunedin Taxis, told the ODT 
surcharges of individual companies often 
pushed up fares, which could be on fuel 
or for Eftpos charges for accessing mobile 
phone lines. 

AUSTRALIA
Singapore company eyes Toga
Singapore-based Far East Orchard Limited 
has one last hurdle to clear before significantly 
expanding its hospitality management 
business and getting a strong foothold in 
Australia.
The company will be asking for shareholder 
approval this week on two separate joint 
ventures: one with Australian-based Toga 
Group and the other with Singapore-listed 
The Straits Trading Company.
The joint venture with Toga Group will give 
Far East Orchard a 50% stake in Toga’s 
hospitality management business.
In return, Far East Orchard will inject A$250 
million into the joint venture, which includes 
more than 50 existing management 
agreements, with five more in the pipeline.
The Toga Group is one of the largest 
hospitality operators in Australia, with 
hospitality management contracts to operate 
more than 7,000 rooms across more than 50 
hotels and serviced apartments in Australia, 
New Zealand, Germany and Denmark.
The company employs over 1,500 staff.

Toga Group is an active developer of hotels, 
residential apartments and mixed use projects 
including retail and commercial.
In a separate joint venture, Far East Orchard 
will partner with The Straits Trading 
Company.
Far East Orchard will contribute 25 
hospitality contracts and pay S$76 million 
in cash, while Straits Trading will contribute 
three Rendezvous hotels in Australia and 
13 hotel management contracts in the Asia 
Pacific region.
Far East will hold a 70% stake, while Straits 
Trading will hold the remaining 30%.
“If the joint ventures with Straits Trading and 
Toga are both approved by shareholders, our 
existing portfolio will grow from 
approximately 3,600 rooms under 
management across 18 hotels and serviced 
apartments to a combined portfolio of more 
than 13,000 rooms under management across 
80 hotels and serviced apartments,” said Far 
East Hospitality CEO Arthur Kiong in a 
statement.  

Crown to compete with Star in Sydney
Australia’s Crown won conditional NSW 
government approval last week for a VIP 
gaming room as part of the Barangaroo A$1 
billion six-star hotel and residential 
waterfront development in Sydney, dealing a 
blow to rival casino operator Echo 
Entertainment Group which runs The Star.
The New South Wales state government said 
the proposal would now proceed to final 

stage talks with additional conditions, 
including an upfront A$100 million license 
fee and guaranteed payments to the 
government of more than A$1 billion over the 
first 15 years of full operation.
Crown and Echo lodged rival plans last 
month to develop casino and tourism 
facilities in Sydney, as the two compete 
keenly for the lucrative Asian gaming market.
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Lions Tour a winner for Aussie tourism
The nine-match rugby tour around Australia
by the British and Irish Lions ended last 
weekend with the Test series being won 
by the visitors, who played before record 
crowds.
The Lions brought some 30,000 British 
tourists along in their wake, generating up 
to A$150 million for the national economy, 
according to Tourism Australia managing 
director Andrew McEvoy.
According to the Flinders News, many Lions 
supporters arrived into Sydney this week 
after touring the Hunter Valley wine region 
and the Blue Mountains.
Ross Weppler of Audrey Wilkinson, in the 
Hunter Valley, said more than 40 Lions tour 
groups had visited, providing “a significant 
boost to the wine industry and more than 20 
per cent increase in trade’’.

“One large group bought at the top end and 
increased the day’s sales substantially,’’ said 
Mr Weppler, who was expecting some will 
need to use an air freight company to 
transport cases of shiraz back home.
Tyrone Snowdon of McGuigan Wines said 
that “bus loads’’ of Lions tourists have 
visited for tastings, each group spending 
hundreds of dollars on Australian wines.
The team had a five-day stay in Noosa Heads, 
giving the local economy a huge boost, with 
tourism operators and accommodation 
providers reporting a roaring trade thanks 
to the flood of fans following the team into 
town.
The team was followed by around 40 rugby 
journalists, who stayed at Noosa Outrigger 
Little Hastings Street Resort and Spa.

Perth attracts A$104m conference income
The Perth Convention Bureau has exceeded 
its yearly target of securing A$102 million 
DDE (Direct Delegate Expenditure) by 
delivering A$104.65 million of conferences 
and delegate spend to the City of Perth and 
State of Western Australia.
“The direct economic contribution is 
substantial, let alone when this value is 
magnified across the broader economy. 
Further, this value doesn’t reflect the 
immeasurable social and knowledge share 
benefits to business, academia and the 
intellectual value base of Western Australia,” 
says PCB CEO Paul Beeson.
“Our focused and targeted marketing to high 
yield conference sectors, such as healthcare, 
is paying dividends to our stakeholders, 
members and industry,” Mr Beeson says. 

High yielding healthcare conferences secured 
by PCB have increased from ~900 delegates 
in 2009 to ~14,000 delegates for 2012/13 
financial year.
Further success is the increase in delegate’s 
average length of stay: this financial year 
increasing to 4.33 days. “This is a result of 
considerable ‘Delegate Boosting’ promotion, 
where, after the conference bid is won, PCB 
supports marketing of Perth and Western 
Australia as the destination at each 
international conference prior to its staging in 
Perth,” Mr Beeson said.
“An additional one-day average delegate stay 
in Western Australia appears minimal, but 
multiplied by tens of thousands of delegates; 
you can appreciate the added economic 
value,” Mr Beeson added.

A$20m makeover for Pacific International Cairns 
The Pacific International Cairns is putting the 
finishing touches on its A$20 million 
transformation.
This month the hotel, which was the first 
international standard property in Cairns, 
will unveil its new look porte cochere, foyer, 
lobby, Sugar Cane lounge, and public areas, 
as well as the extensive work undertaken to 
the front facade of the hotel. 
Gone are the gilded windows and heavy 
timber balustrades of the 1980s, replaced by 

stainless steel, modern lighting, floor to 
ceiling frameless glass, trendy wallpapers 
and furniture.
The refurbishment project, which commenced
in 2008 and has been undertaken in six 
stages, has seen the preservation of the two 
over-sized chandeliers that hang four and a 
half metres into the centre of the lobby.
The hotel’s 176 guest rooms now feature new 
bathrooms, carpet, curtains and lighting, and 
new mini bar centres.

Canadian adventurer becomes SA’s wildlife caretaker
Canadian Greg Snell is to become 
South Australia’s Wildlife Caretaker, 
beating thousands of entrants from 
around the world by winning one of 
six roles in the Best Jobs in the World 
competition. The prize includes a 
salary package worth A$100,000 and 

a six-month job caring for South 
Australia’s wildlife, working
on Kangaroo Island and the Eyre 
Peninsula. Greg, an adventure
tour leader based in South 
America, will start his new role in 
December.



TravelMemo   20130709   09JUL13    Page 6

Exotic Holidays
Specialist Wholesaler Groups: Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

www.aircalin.com

It’s Aircalin’s W Class.  Book W 
for the best value, year-round, 
packages to New Caledonia.  
Best inventory, no closeouts 
and full service guaranteed.

Wwwwwwwhat’s this?Ellen DeGeneres Show delivers for NSW
The New South Wales Minister 
for Tourism and Major Events, 
George Souris, has announced that 
the Destination NSW and Qantas 
joint marketing campaign 
promoting NSW through The 
Ellen DeGeneres Show has 
delivered immediate benefits.

“The campaign also features 
online marketing in the US and to 
date has delivered more than 62 
million impressions on 
Qantas websites and almost 
220,000 total sales leads for 
business and services throughout 
NSW.” Mr Souris said.

PACIFIC ISLANDS
Pacific Resort Aitutaki awarded Signum Virtutis
Pacific Resort Aitutaki has been awarded the 
Signum Virtutis, the Seal of Excellence, at 
the 2013 Seven Star Global Luxury Awards. 
According to Pacific Resort Hotel Group, 
Pacific Resort Aitutaki was chosen by the 
Luxury Panel Members, comprising of 
“independent and dynamic luxury travel, 
hospitality and lifestyle connoisseurs” and 
placed in the competition with 27 other top 
properties in the Oceania category, including 
PRHG’s very own Te Manava Luxury Villas 
& Spa. 
At a lavish ceremony at Villa Padiema Palace 
Hotel in Spain on 28JUN, Pacific Resort 
Aitutaki was crowned as the only winner 
from the Cook Islands and one of only six 
winners in the region. 

The Seven Star Global Luxury Awards serve 
as a guarantee to the luxury consumer. 
“This is a very exclusive club and it will 
remain this way with the most prestigious 
being awarded,” says Seven Star Global 
Luxury Awards founder, Khalil El-Mouelhy. 
“Only the pinnacle of Luxury enters the 
ranks.”
“This is sensational,” said Greg Stanaway, 
CEO of the Pacific Resort Hotel Group, 
“This wonderful accolade is a direct 
reflection of the combined commitment of 
both our shareholders and our staff to the 
goal of continually enhancing the guest 
experience at Pacific Resort Aitutaki.”

Name the whale shark 
Tourism WA partnered with Brad Norman 
from ECOCEAN last year to adopt a whale 
shark as part of a social media initiative to 
increase engagement with the community 
and raise awareness of this extraordinary WA 
experience. Swimming with the whale sharks 
is one of the most viewed attraction pages on 
westernaustralia.com. 
As part of this initiative, a whale shark was 
tagged to learn more about these majestic 
creatures and their conservation. This 

moment was captured on film. Tourism WA 
has launched a campaign linking its fans to a 
Facebook application where they can watch 
the video, discover more about the region and 
suggest a name for the whale shark. A short-
list of names will be polled on Facebook. The 
Travel Industry is encouraged to get involved 
by sharing or liking the post and linking it 
to their own Facebook page, embedding the 
YouTube video with a link on their websites 
and helping to name the whale shark. 

“The Qantas and Destination NSW campaign, 
Dance Your Way Down Under, increased 
inbound ticket sales from the USA to Sydney
by 22% compared to normal levels,” Mr 
Souris said.
“The campaign, which includes television 
commercials in Los Angeles and New York 
during screening of The Ellen DeGeneres 
Show, has delivered immediate results for 
NSW and is a great return on investment in 
promoting our state to North American 
audiences.”
The Dance Your Way Down Under campaign, 
which was in market from April to June in the 
United States, comes off the back of a five 
day visit to Australia in March by the talk 
show superstar and her team to film 
segments for The Ellen DeGeneres Show as 
part of a trip for Swisse Wellness and Qantas.

“Visitors from the United States who booked 
their travel with Qantas via the Dance Your 
Way Down Under campaign plan to stay 
12 nights on average, enjoying the best that 
NSW has to offer and contributing to the 
NSW Visitor Economy,” Mr Souris said.
Destination NSW CEO, Sandra Chipchase, 
said “This impressive return on investment 
for the Dance Your Way Down Under 
campaign is one of many great marketing, 
packaging and public relations tools, 
developed jointly by Destination NSW and 
Qantas.”
“Destination NSW’s three year partnership 
with Qantas will ensure that NSW is 
promoted to audiences in our key 
international markets, delivering economic 
benefits to tourism operators, services and the 
NSW economy.”

http://www.exoticholidays.co.nz
http://nz.aircalin.com/billet-noumea.php?cc=NZ
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Your gateway to Guangzhou Click Here
or call 09 309 1188

China   We know it like our own backyard

Vanuatu with Island Escape Cruises
Island Escape Cruises can offer your clients 
an untouched tropical paradise between 
April and October each year. Its 2014 season 
selection has been extended by six weeks to 
satisfy increased demand. 
New in 2014 are the spectacular 9-night 
Spirit of Vanuatu dream cruises with just four 
departures in June and July. These cruises 
take in beautiful swimming beaches and the 
cultural islands of Pentecost and Ambrym. 
They showcase the best of Northern Vanuatu 
and are proving extremely popular so are 
filling very fast. 
There are additional sailings from Port Vila 
in April and May on the Romance of Vanuatu 
for clients who love beaches, swimming and 
snorkelling and want to beat the high season 
rush in Vanuatu. 
The Secrets of Vanuatu cruises depart in 
August and September and show off the 
incredible blue holes, the world famous 
Champagne Beach, Waterfall village and 
more. 
The Mystery of Vanuatu cruises are full of 
culture and take in some of the most remote 
areas in Vanuatu. They feature Rom dances, 
Maskelyne Islands, South West Bay and 

much more. 
Popular in 2013, the 13-night Magical 
Vanuatu cruises, combining the Secrets and 
Mystery itineraries, will operate 7 departures 
in 2014. 
Early Bird savings have been boosted on 
bookings confirmed by 20DEC13. Couples 
will now receive $NZ$1,000 or $A$800 
saving with their advance purchases. 
To download the Vanuatu 2014 E-Brochure, 
click here. 

China brochure from Active Asia 
The new Magical China brochure released by 
Active Asia for 2013/14 is now available online 
at www.activeasia.co.nz/agents. Featured are mini 
tours in Beijing and Shanghai, comprehensive 
sightseeing and group tours ranging from 11-14 
days. Among these is the Yangtze Experience 
Group tour with highlights that include the Three 
Gorges Dam and the pandas at Chongqing. 

Mid Autumn Festival 
14-22SEP13
As a full moon shines down on Hong Kong, 
Mid-Autumn Festival - the ancient Chinese 
harvest festival - is celebrated with glowing 
lanterns, fiery dragons dancing through the 
busy streets, moonlight cruises and of course 

delicious moon cakes. 
Your clients can enjoy this timeless Chinese 
celebration in a uniquely Hong Kong way 
from 14-22SEP13.

Active Asia’s Angkor Adventure 
Active Asia has a private tour in Cambodia 
which it says is for the adventurous. The 
3-night Angkor Adventure combines kayaking, 
quad bike and a half-day trek, blending with 
all the must-see Angkor sites at a leisurely 
pace. Priced from $635pp, this tour has been 
designed to avoid all the crowds and employs 
lesser known routings, enhancing the client’s 
opportunity for photography. Call 09-360 
7669 or email sales@activeasia.co.nz 

Vietnam & Cambodia Sale extended 
Your clients can save up to $400 on selected 
departures with Active Asia’s “Ultimate 
Vietnam” and  “Experience Vietnam & 
Cambodia” tours, and sales of these fully 
escorted small group tours have now been 

extended to 31JUL13. 
Contact the experts at sales@activeasia.co.nz 

http://www.acrossia.com
http://www.islandescapecruises.com/our-cruises/vanuatu/spirit-of-vanuatu-2014
http://www.islandescapecruises.com/our-cruises/vanuatu/romance-of-vanuatu-2014
http://www.islandescapecruises.com/our-cruises/vanuatu/secrets-of-vanuatu-2014
http://www.islandescapecruises.com/our-cruises/vanuatu/mystery-of-vanuatu-2014
http://www.islandescapecruises.com/our-cruises/vanuatu/magical-vanuatu-2014
http://www.islandescapecruises.com/our-cruises/vanuatu/magical-vanuatu-2014
http://www.travelmemo.co.nz/voucher.php?voucher_id=1318
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Try the LATAM network for a great new option to Europe via South America.
AKL to MAD from NZD2596 RT, with add-ons to 12 other European destinations.

Accolades for Six Senses & Evason
World Journeys says the Six Senses and 
Evason resorts in Vietnam deserve 
congratulations for the recent recognition 
of their superb product and sustainability 
models.  Six Senses Ninh Van Bay was 
distinguished in Conde Nast Traveler’s list of 
The Best Hotels in Vietnam; Six Senses Con 
Dao has been designated as one of National 

Geographic Traveler’s 25 Best Ecolodges; 
and Evason Ana Mandara received the 2013 
Certificate of Excellence award from Trip 
Advisor.  
World Journeys has Stay/Pay deals and 
Honeymoon bonus offers on all three 
properties. Contact 0800 117311 or 
info@worldjourneys.co.nz

Laos Famil opportunity 
Active Asia has just released a 9-day educational 
to Laos, departing in October and flying with 
THAI Airways. 
A fantastic opportunity to explore the untouched 
and timeless country of Laos, this famil includes 
the sleepy capital Vientiane, the mysterious Plain 
of Jars and the lovely Luang Prabang.
For registrations visit www.activeasia.co.nz/agents 

Intrepid sailing adventures
Intrepid Travel has launched two new sailing 
adventures that will take small groups of 
travellers to some of the world’s most remote 
islands, off the coast of Burma. The first 
departures will take place in November. 
Despite Burma’s recent tourism boom, the 
800 islands in the Myeik archipelago remain
well off the tourist track as they are difficult
to reach. On Intrepid’s new Burma Sailing
Trip, travellers will be able to relax on 
Myauk Ni Island’s secluded, white sand 
beaches, swim among schools of colourful 
fish and spot giant whale sharks at Palu Bada, 
snorkel with turtles near Ba Wei Island, take 
a jungle hike on Kho Yinn Khwa Island and 
meet a nomadic tribe of ‘sea gypsies’ on Bo 
Cho Island.
Intrepid will offer two itineraries, one starting 
in Burma’s former capital, Yangon and the 
other starting in the Thai capital, Bangkok. 
Both will fly south to Ranong and transfer by 

boat to Kawthoung, at the southernmost tip of 
Burma, before setting sail around the islands 
on a skippered yacht and then flying back to 
the city where the tour started. Prices start 
from NZ$2,940 (ex-Yangon) and NZ$2,425 
(ex-Bangkok) for a nine-day trip, including 
return flights from Bangkok or Yangon, two 
nights’ hotel accommodation, six nights in 
a twin berth cabin, snorkelling equipment, 
excursions, and most meals. 
“While backpackers and honeymooners have 
long-flocked to Thailand and Indonesia for a 
slice of beach paradise, Burma’s islands are 
one of the world’s best-kept secrets,” says 
James Thornton, Intrepid Travel’s Managing 
Director. “Travellers who sail around Burma’s
islands with Intrepid will be impressed by 
pristine coastlines, jungle forests and historic 
sites dating back to the Stone Age, and they 
will also get a glimpse of a culture that 
remains virtually untouched by tourism.”

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=92&packageName=Six-Senses:-Ninh-Van-Bay
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=95&packageName=Six-Senses:-Con-Dao
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=95&packageName=Six-Senses:-Con-Dao
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=93&packageName=Evason-Ana-Mandara---Nha-Trang
www.intrepidtravel.com/marine/sailing 
www.intrepidtravel.com/marine/sailing 
http://www.intrepidtravel.com/burma-myanmar/burma-sailing-ex-yangon-70452
http://www.intrepidtravel.com/burma-myanmar/burma-sailing-ex-bangkok-70331


THE AMERICAS

64 destinations in 29 countries – Panama is the hub of the Americas 
CLICK HERE 
FOR ROUTE MAP 

TravelMemo   20130709   09JUL13    Page 9

The new Terminal 2 at Chhatrapati Shivaji International Airport, Mumbai is due to open in SEP13. It 
will offer 25 fixed link bridges and 52 passenger boarding bridges. The new terminal will have new 
taxiways and apron areas for aircraft parking designed to cater to 40 million passengers annually.

Rocky Early Booking Bonus out
World Journeys says Rocky Mountaineer’s 
new Early Booking Bonus details have been 
released, valid on new bookings of 2014 
Rocky Mountaineer holidays deposited 
before 31OCT13, and paid in full by 
06DEC13.  
Clients can enjoy up to CAD$1,200 per 
couple in added value which can be spent on 
activities, extra hotel nights, transfers, day 
tours or even a Whistler Sea to Sky Climb 
rail journey.
GoldLeaf Clients booking packages of 4-6 
nights enjoy a bonus value of CAD$300 per 
adult; and CAD$600 per adult on packages 7 
nights or more.
SilverLeaf Clients booking packages of 4-6 

nights enjoy a bonus value of CAD$225 per 
adult; and CAD$450 per adult on packages 7 
nights or more.
RedLeaf Clients booking packages of 4-6 
nights enjoy a bonus value of CAD$125 per 
adult; and CAD$250 per adult on packages 7 
nights or more.
NB On Rail & Cruise packages it is the 
number of nights on the land portion that 
determines the bonus value offered.  Triple 
room bookings receive a lesser bonus value. 
For further conditions, information or 
customisable flyers contact World Journeys 
0800 117311 or info@worldjourneys.co.nz

http://www.travelmemo.co.nz/voucher.php?voucher_id=1306


MIDDLE EAST/AFRICA
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USA &
CANADA
IS HERE

Book and pay before 29 AUGUST  
and save 10%

Save up to $539.

CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au

24 days
Dep 19JUL13  

NZ$14,820pp
land-onlyEuropean Music Festivals 15% 

Comm

Oman seeks 3% GDP contribution from tourism by 2020
With the ongoing development of the tourism 
infrastructure, expansion of Oman’s airports 
and integrated tourism complexes (ITC), the 
Sultanate hopes to increase tourism’s 
contribution to gross domestic product from 
the current share of 2.4% to 3% by 2020.
Speaking at the Arab Aviation & Media 
Summit last Wednesday in Salalah, H E 
Maitha al Mahrouqi, under-secretary of the 

Ministry of Tourism, said:   “We have made 
massive investments in the industry and are 
working on different initiatives, of which ITC 
projects and the Oman Convention and 
Exhibition Centre (OCEC) are the major 
ones.”
Speaking to reporters on the sidelines of the 
event H E Mahrouqi said that the ongoing 
development and expansion of airports in 

the Sultanate will play a 
big role in the growth of 
the industry and that it is 
very important that the 
tourism and aviation 
sectors work in tandem. 
“The source market for 
Oman tourism has been 
regional countries, but 
Europe is a big market 
and the Asia-Pacific is 
also booming. We are 
looking to develop these 
source markets,” she 
adds. 

Wild Botswana
World Journeys has special offers on 
Wilderness Safaris “Great Wilderness Journey” 
in Botswana’s Okavango Delta, Linyanti 
and Chobe regions, plus Victoria Falls.  The 
10-day package features a combination of 
Wilderness Safaris camps and fully serviced 
mobile tented camps, with safari activities 
daily, all in private concession areas. Save 
$1,100pp on departures OCT & NOV13; 
or save $1,000pp on departures JUL to end 
SEP13 (share twin).  This brings the lead-in 

price down to $9,933pp share twin including 
transport by charter flight and vehicles; safari 
activities with expert guides and rangers; all 
meals and beverages (excluding premium 
imports & champagne); laundry; National 
Park fees.  There is no single supplement on 
those dates, but a minimum of 2 guests are 
required for a departure to run. 
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

http://www.contiki.com/destinations/usa-canada
http://www.odysseytraveller.com/tours/european-music-festivals/tourDetail 
http://www.odysseytraveller.com/tours/european-music-festivals/tourDetail
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=237&packageName=The-Great-Wilderness-Journey


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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Best of Southern Africa 2014
World Journeys has just released details of its 
“guaranteed departure” small group escorted 
“Best of Southern Africa” journey departing
14JUN14.  The 23-day itinerary explores 
South Africa, starting with a safari in Kruger 
National Park before flying to Cape Town 
and its scenic wonders. Next are the 
spectacular dunes of Namibia’s Sossusvlei, 
and a safari in Etosha National Park. View 
the majestic Victoria Falls before concluding
in Chobe National Park with its huge elephant 
herds and game viewing by river boat. Priced 
from $14,980pp share twin, this includes 
airfares ex AKL, accommodation in 4-star 
hotels and safari lodges, all transfers and 

transport, sightseeing, National Park entry 
fees, and plenty of meals (airline taxes of 
$770 per person, and tipping, are additional).  
A World Journeys host will accompany the 
group throughout the trip to smooth the way.  
An optional 3-day extension to Botswana’s 
wildlife-rich Okavango Delta is available 
from $4,800pp share twin including light 
aircraft flights into/out of the Delta, safari 
activities and all meals.  Solo travellers can 
book and pay their deposit at least 6 months 
prior to departure to secure a ‘guaranteed 
share-twin’ price.  Contact World Journeys 
0800 117311 or info@worldjourneys.co.nz

EUROPE
Emirates Aviation Experience opens in London 
London’s latest visitor attraction, the 
Emirates Aviation Experience, was officially 
opened at the weekend by Mayor of London 
Boris Johnson and Tim Clark, President of 
Emirates Airline.  
The Emirates Aviation Experience, which 
cost in excess of four million pounds, will 
take visitors on an interactive journey into 
the world of flight. In a UK first, it will 
include four commercial flight simulators 
– two A380s and two Boeing 777s – under 
one roof. Further attractions include a 3D 
hologram of the internal mechanisms of an 
aircraft, an HD video-wall and a full-size 
nose-cone and flight deck of an A380.
“The Emirates Aviation Experience is a 
celebration of flight and the industry our 
airline serves. It is an educational resource 
which opens the lid on something I still find 
amazing even now – how airplanes 
physically work, how they get off the ground 
and even more importantly, how they land,” 
said Emirates boss Tim Clark.
The Mayor of London, Boris Johnson, said: 
“The Emirates Aviation Experience is a 
veritable Aladdin’s cave of technological 
wizardry and gizmos that will give people of 
all ages a real insight into the wonders of 
flying. Nestled right beside the stunning 
Emirates Air Line, this fantastic feat of    
British engineering is a great new attraction 
that provides yet another draw for people to 
come to Greenwich.” 
The Emirates Aviation Experience will be 
open to the public daily from 8am to 7pm. It 
is located at the Greenwich Peninsular end of 
the Emirates Air Line cable car.  The closest 
underground station is North Greenwich.

Visitors will be able to look at a cross-section 
of a Rolls Royce Trent 800 jet engine 
partially built in LEGO, a virtual wind tunnel 
application looking at how this influences 
flight, a touchscreen game explaining the 
turnaround process of an aircraft, and a 
replica A380 Economy Class seating area 
- with a range of aviation themed videos 
utilising Emirates’ ice system. In addition, 
the Emirates Aviation Experience will also 
include a food and beverage outlet and retail 
zone.
Entrance to the Emirates Aviation Experience 
is £3 for adults and £1.50 for children under 
the age of 12, making it one of the most 
affordable attractions in London.  
The Emirates simulator experience will start 
from £45 for a 30 minute slot, when booked 
in advance online. 
Online bookings are available via 
www.aviation-experience.com

Boris Johnson and Tim Clark 
in the A380 simulator

http://www.cxagents.com
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=3000368&packageName=Best-of-Southern-Africa-2014
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LH Group’s Europe on sale
The LH Group - Lufthansa, SWISS and 
Austrian Airlines - have released new Europe 
sale fares to 150 European destinations via: 
SIN / HKG / BKK/ SHA / NRT / KIX / LAX 
/ SFO / YVR. 
Economy Class - LH / LX / OS 
Airfares from: $ 2,204 all incl (ZRH).
Other examples:  $2,251 (VIE);  $2,284 
(FRA);  $2,270 (PAR);  $2,463 (LON) 
Sales until: 18JUL13 
Departures between:  01SEP-15DEC13. 

Austrian Business Class fares
Austrian Airlines has announced Business 
Class to 150 European destinations via: SIN / 
HKG / BKK/ SHA / NRT / KIX / LAX / SFO 
/ YVR. 
Airfares from: $ 6,151 all incl (VIE) 
Sales until: 18JUL13 
Departures between:  01SEP-15DEC13. 

AVIATION

SIA Trans-Tasman 
add-ons
Singapore Airlines has released new 
Trans-Tasman Add-ons, now offering 
sectors on Air New Zealand (NZ). The 
NZ sectors are offered in addition to the 
existing Virgin Australia (VA) sectors.
Please note only the VA Trans-Tasman 
sectors are currently quoting in the 
GDS, and only quoting with SQ 
Long-life fares. The NZ Trans-Tasman 
and VA Trans-Tasman sectors will soon 
quote with all SQ Short-life and 
Long-life fares. Until then agents will 
have to manually fare-build.
The complete fare pages are available to 
view on www.krisport.co.nz 

Jetstar Japan soars to number one 
Twelve months after taking to domestic skies 
in Japan, Jetstar has become the largest low 
cost carrier in the country and the largest 
carrier operating from Tokyo Narita Airport. 
Jetstar Japan has grown from two to 12 
aircraft over the last year, carrying over 1.6 
million passengers. 
Jetstar Group CEO Jayne Hrdlicka says 
Jetstar Japan’s passenger growth is testament 
to the huge appetite of Japanese consumers 
for low fares. 
“Six years ago, many industry commentators 
said the Japanese consumer would struggle 
to accept the LCC model and since then the 
Japanese consumer has spoken. Japanese 
consumers like low fares and want greater 
access to travel too.” Ms Hrdlicka said. 
“We pioneered long haul low fares service to 
Japan from Australia and today we are 
heading towards two million passengers on 
our domestic network. 
“The speed of the growth of the LCC market 
in Japan is remarkable and I have no doubt 
that our proven model, now operating in 16 
countries across the Asia Pacific region, has 
played a leadership role in this travel 
revolution.” 
Latest reports from Japan indicate a growing
number of travellers are opting to spend the 
night at Tokyo-Narita Airport to catch the 
early-morning flights of low-cost carriers 
Jetstar Japan and AirAsia Japan. 
A total of about 400 flights between the two 
airlines arrive at or depart from the airport 
every week. The number of passengers on all 
domestic flights at Narita increased by 90% 
in fiscal 2012 from the previous year. 
As a result, it has become common to see 
passengers awaiting an early flight the 

following day curled up in a corner of a 
terminal to save on hotels. 
The Narita Airport company originally 
forbade passengers from staying overnight in 
the terminal but has had a recent change of 
heart, even expecting to open a 24/7 
convenience store this week.
In related news, Jetstar Japan and 
convenience store franchise chain Lawson 
have announced a new distribution 
channel for airline ticket sales through 
Lawson’s multi-media in-store terminals. 
The arrangement enables customers to book 
Jetstar Japan air tickets using the ‘Lawson 
Loppi’ touch-screen terminals and pay for 
them in cash at cash registers in the stores 
anytime during Lawson’s business hours. 
Jetstar Japan and Lawson are the first in 
Japan to sell air tickets directly at 
convenience stores. 
The service offers the convenience of cash 
settlement for customers who do not have 
credit cards.

http://www.lufthansaexperts.com
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Tongan Government responds on MA60 story
The Kingdom of Tonga’s Ministry of 
Commerce, Tourism & Labour yesterday 
officially responded to the front page story 
in last Friday’s TravelMemo titled “Concern 
voiced over Tonga’s new plane”.
In its press release, the Ministry says 
aviation commentator Peter Clark’s material 
is “poorly researched, factually inaccurate 
and therefore misleading.”  
It continues:  “As the article is very 
damaging to Tonga’s tourism industry, the 
Government of Tonga submits its response 
to clarify and correct the inaccuracies in the 
article by Clark. 
“The article outlines aviation safety issues 
relating to civil aviation and airline operating 
procedures in Indonesia and Burma, as they 
relate to the MA 60 aircraft.  Operations in 
these countries have nothing to do with Civil 
Aviation policy and regulations in Tonga, 
which are based on International Civil 
Aviation Organisation (ICAO) regulations 
applied in New Zealand, Fiji, Samoa, 
Vanuatu and other countries in the region.  
“The MA 60 aircraft which has been gifted to 
Tonga by the Chinese Government will not 
be allowed to fly in Tonga until it fully 

complies with international aviation 
standards including safety requirements 
established by the ICAO. The General 
Manager for Tonga’s domestic airline, Real 
Tonga, Mr. Tevita Palu, stated that “Real 
Tonga is committed to upholding 
international aviation standards including 
those for safety. We have not yet signed a 
deed of lease for the M60 aircraft but when 
we do sign such an agreement, the MA 60 
aircraft, like any other aircraft, would be 
required under Tonga’s aviation regulations 
to go through the necessary civil aviation 
checks before the aircraft is allowed to fly in 
Tonga. 
 “The Ministry of Commerce, Tourism & 
Labour, through its responsibility for 
promoting tourism, wishes to ensure that 
safety of transport access to Tonga and its 
outer island destinations is first and foremost 
and a subject of scrutiny by the appropriate 
authority. The same scrutiny also applies for 
the new MA60 Aircraft which is part of 
Government effort to upgrade and 
modernize its aviation sector through its 
official development cooperation with the 
People’s Republic of China.”

Peter Clark comments:
My concern with the AVIC Xi’an Aircraft 
MA60 is focussed on how Tonga intends to 
certify and maintain the aircraft for safe local 
operations when the type has not been 
certified by civil aviation authorities like the 
US Federal Aviation Administration or the 
UK’s Civil Aviation Authority. 
I question just what detailed acceptance 
processes were undertaken in Xi’an by the 
Tongans who were there to inspect the plane, 
particularly in view of an email received by 
TravelMemo from a “local” who says: 
“... this is the most corrupt crooked deal I’ve 
ever seen. It left China with a Tongan 
registration even though there has been no 
first of type acceptance checks and no Air 
Operators Certificate in place. 
“The company that the government wants 
to operate it has only been in existence for 
3 months and has no senior personnel and 
all crew sent to China to get trained on the 
aircraft failed to get both the Chinese 
medical as well as pass the simulator check 
on the aircraft. 
“On top of that the aircraft cannot be taken 
fully loaded into or out of any airport in 
Tonga because of performance issues. 
“I trust you have heard about the Princess 
Ashika ferry? The Tongans up here are 
calling this plane the Ashika of the Skies. 
“There will be an incident in the very near 
future involving this aircraft.”
The aircraft delivery certificate was 
reportedly signed by Party Secretary of XAC 
Song Shuiyun, Party Secretary of AVIC 
International Zhang Guangjian and Tonga’s 
Ambassador to China Siamelie Latu. 
Song is quoted as saying the delivery 
acceptance of the MA60 had been 
accomplished through the joint effort of both 

parties, making a good start for their 
cooperation. The MA60 would bring comfort 
and convenience to the people in Tonga for 
its excellent performance, he added.
I am not questioning the operations of Real 
Tonga. Rather, this is about establishing for 
the New Zealand travel industry and their 
customers confirmation of the competency of 
the Tongan Government’s “appropriate 
authority” to certify the MA60 as safe. 
We need to know that the grounding by the 
Myanmar authorities of its airline’s MA60 
fleet in the wake of their two incidents last 
month is being taken into account in Tonga’s 
decisions regarding this aircraft. 

Plan for QE2
Arabian Business quotes the Dubai Drydocks 
World chairman as saying the ownership of 
the former Cunarder QE2 has been 
transferred to a new entity called QE2 
Shipping and the ship, which is being 
converted to a floating luxury hotel, is likely 
to leave Dubai on 18OCT.
She is then expected to reach Singapore on 
01NOV where she will stay for three days 
before proceeding to Hong Kong for another 
three days and thereafter leaving for the 
shipyard in China to complete her 
transformation.
It has apparently been decided that the QE2 
will be a 400-suite hotel with suite sizes 
varying between 60 and 150sqm. Some larger 
suites are intended for long stay residences.
Once completed, the luxury liner will be 
moored in the Far East, with the destination 
still kept as a closely guarded secret.
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Cruise New Zealand clarifies Dunedin comments 
Cruise New Zealand Chief Executive, Craig 
Harris, has clarified comments made to the 
media last week regarding Dunedin’s 
reputation as a cruise destination.  His 
comments were in response to feedback 
from cruise line staff, about tourism operator 
activity portside.  Mr Harris has reiterated 
that although the issues highlighted require 
attention and are being addressed, that they 
are operational in nature and are viewed as 
minor concerns when looking at Dunedin, in 
context, as a cruise destination.
Mr Harris said, “When you see the high 
regard that Dunedin is held in the cruise 
industry, it gives you a better perspective of 
these recent comments.  Dunedin’s cruise 
passenger satisfaction, rates in the top 
quartile of cruise destinations in the world.   
It is worth noting that surveys show Dunedin 
has one of the highest disembarkations rates 
in New Zealand, with an estimated 94% of 
cruise passengers leaving the ship to explore 
the region.
“The cruise industry and Cruise New 
Zealand feel fortunate that Dunedin is the 

first or last destination on New Zealand 
cruise itineraries.  In delivering a high 
passenger satisfaction level, Dunedin leaves 
a lasting impression. We feel Dunedin stands 
out from other New Zealand destinations 
because of the diverse products and activities 
on offer, including internationally renowned 
wildlife, New Zealand’s only castle, and the 
world’s steepest street.  From a cruise line 
perspective Dunedin offers unique experiences 
for their passengers, it makes for a 
compelling destination.”
Other feedback from within the cruise 
industry, includes comments from Ann 
Sherry, CEO of Carnival Australia 
commenting at the TIA Summit 2012, saying 
she hoped Dunedin’s embrace of cruising 
becomes a template for others. Dunedin was 
praised for leading the way with the introduc-
tion of an operator accreditation programme 
to ensure a high level of service for cruise 
passengers, as well as Port Otago erecting a 
marquee at the port, where passengers can 
wait for transport under shelter with access to 
complimentary Wi-Fi and visitor information. 

Sea kayaking option on Heritage Expeditions
Heritage Expeditions says that a Sea 
kayaking option is available on selected 
expeditions in the South Pacific, Subantarctic 
Islands and Russian Far East from OCT13.
Expeditioners will paddle the sturdy, 
manoeuvrable sea kayaks provided along 
remote island coastlines with rugged cliffs 
and sandy beaches, view bird colonies tower-
ing above, admire fish and marine mammals 
beneath the kayak hull, and in Melanesia 
interact with the friendly local children who 
paddle out their traditional dugout canoes to 
say hello.  
Led by highly-experienced kayak guides 
Judd Hill or Al Bakker, each day brings new 
challenges and fresh experiences.  Using the 
ship Spirit of Enderby as a floating base camp 
and cruising in a small group of approx 6 to 
10 paddlers, this option adds another 
dimension to the expedition experience.  
Kayaking is available on the following 
expeditions:
Sth Pacific - Papua NG & Solomon Islands
Melanesia Discoverer 11-24OCT13
Voyage from $7,995, kayaking $995

Special Offer: Book before 01AUG13 and 
receive a $1000 Flight Credit - valid on 
11OCT13 departure only, first 5 bookings.
Southern Ocean - New Zealand 
Subantarctic Islands & Macquarie Island
Galapagos of the Southern Ocean 
02-14DEC13
Voyage from $6,600, kayaking $975
Forgotten Islands of New Zealand 
15-22DEC13
Voyage from $4,500, kayaking $695
Russian Far East - Commander Islands, 
Kuril Islands, Kamchatka & the Sea of 
Okhotsk
Commander Islands Wildlife 
20-29MAY14
Voyage from $4,250, kayaking $925
Russia’s Ring of Fire 
29MAY-10JUN14
Voyage from $8,200, kayaking $1,025
Sea of Okhotsk 
11-22JUN14
Voyage from $7,600, kayaking $995
(all prices in USD, subject to weather 
conditions and minimum numbers)

http://www.francistravelmarketing.co.nz
http://www.promail.co.nz/admin/temp/newsletters/3708/Apr_Sale_Retail_Flyer_NZ_EDITABLE_FINAL.pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Thursday%2C+4+April+2013
http://www.francistravelmarketing.co.nz/index.php?option=com_simplelists&view=items&category_id=0&Itemid=194&utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Wednesday%2C+12+June+2013
www.promail.co.nz/link.php?M=276631&N=4867&L=6018&F=H
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Refurb plans for Seven Seas Voyager
Regent Seven Seas Cruises has announced 
that Seven Seas Voyager will receive a multi-
million dollar refurbishment at the ship’s 
scheduled dry dock in October. The all-
balcony, all-suite 700-guest capacity vessel 
will enter dry dock on 14OCT in Marseille, 
France and will unveil her new look on 
23OCT when she sets sail on the 10-night 
Lands of Myths, Seas of Fables cruise from 
Rome to Venice.
All Penthouse Suites are to be re-decorated 
in a new décor with custom-crafted elegant 
furnishings, plush carpeting, curtains, wall 
coverings, furniture, lighting, original art-
work and outdoor furniture.
A complete refurbishment is also planned for 
the Horizon and Observation lounges. The 
venues will receive distinctive new bars, 
furniture, carpeting, wall coverings, 
lighting and original art. Additionally, the 
Constellation Theater will be refurbished 
with new carpeting, wall coverings, tables, 
wall sconces, banquettes and chairs.
New plush carpeting will be installed 
throughout the interior of the ship and all 
public spaces will receive an eclectic 
selection of original artwork. The atrium will 
be outfitted with fine marble and receive new 

furniture.
Outside, new teak will be installed on all 
balconies. The outdoor relaxation area on 
Deck 11 and outside the Observation Lounge 
on Deck 12 will receive new resort-style 
furniture and decor.
Appearing continuously on annual “world’s 
best” and “top” awards lists, Regent Seven 
Seas Cruises’ fleet is comprised of three all-
suite ships that carry from 490 to 700 guests 
in luxury to ports around the world.
Depending on the ship, guests can choose 
from up to four, open-seating gourmet 
restaurants, including Prime 7, a 
contemporary American steakhouse and Sette 
Mari at La Veranda, the line’s Italian dining 
experience. With some of the highest space-
per-guest ratios in the cruise industry, 
accommodation includes amenities like down 
comforters, Egyptian cotton linens, flat-
screen television, DVD players and Wi-Fi 
access. Penthouse and higher-category suites 
aboard all three ships are equipped with 
iPads.
For further information, contact Cruise 
Holidays on 09 523 7788 or 0508 CRUISE 
(278 473).

Seadream’s Asia Experience, ashore and at table
Chefs with SeaDream Yacht Club have 
created a selection of savoury Asian dishes 
and an exclusive Signature Japanese Menu 
to complement the line’s famed cuisine for 
when its 56-stateroom mega-motor-cruiser, 
SeaDream II sails the company’s first-ever 
Asia season OCT13-APR14.
 “We want our guests to feel they are totally 
immersing themselves in the Asian experience, 
be they ashore or dining aboard,” said 
SeaDream Yacht Club President, Bob Lepisto. 
“Dining plays an incredibly important part 
in earning SeaDream our accolades, and our 
galley crews headed by Corporate Executive

 Chef, Sudesh Kishore have created these 
onboard specialties to extend that dining 
experience to the utmost.”
The Signature Japanese Menu is available 
for a maximum 28 of the motor-yacht’s 
112-guests, and will include such treats for a 
four-course dinner as Tofu No Kani Ankake 
(tofu with crab soup,) Sashimi, Duck Breast 
in Rice Paper and Green Tea Ice Cream.
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PEARL’S PEARLER
Conscience is an inner voice that tells us 

somebody is looking

Surprise Award recognises 10 years of exceptional service
HOSPITALITY

Holiday Accommodation Parks Association 
of NZ (HAPNZ) Chief Executive Fergus 
Brown was overwhelmed to be awarded the 
sector’s highest award for ten years of 
exceptional service.
In a closely guarded secret, the TOP 10 
Outstanding Service to the Holiday Park 
Industry Award was presented to Mr Brown 
at an awards dinner in Masterton on 04JUL 
during the 2013 Holiday Parks Conference. 
HAPNZ President Richard Gunson says it 
was very difficult keep the award a surprise 
from Mr Brown, as he organised the 
conference.
He says in the ten years since Mr Brown took 
on the top job in 2003, the holiday parks 
sector has taken a huge leap forward.
“His advocacy, political contacts and energy 
has moved us from a place where we were 
standing still to a sector that is now involved 
in a multitude of exciting and innovative 
projects to improve business performance.”
Recent initiatives include a Business 
Confidence Monitor to regularly assess the 
mood of HAPNZ’s 300 members and 
measure trends, a video that invites 
Chinese travellers to stay at holiday parks, 
and research which shows holiday park 
visitors contribute up to $733 million 
annually to the New Zealand economy.
Mr Gunson also pointed to Mr Brown’s 
doggedness when he started in the role, 
which saw holiday park operators move from 
paper-based systems into technology and 
real-time bookings – something today’s Kiwi 
and international travellers expect.
“This award is also in recognition of Fergus’ 
leadership style. Both the people we deal 

with outside our sector and new HAPNZ 
members are amazed at how collaborative the 
holiday park sector is – there is real unity.”
Tourism Industry Association NZ (TIA) 
Advocacy Manager Geoff Ensor agrees.
“Through Fergus’ actions, his values and his 
loyalty to his members, he has built a sector 
which operates like a family – it is unique 
within the tourism industry.”
He says Mr Brown, who is also a TIA Board 
Director, is the consummate tourism 
professional who over a long period has 
earned enormous respect from the wider 
tourism industry.
“Nothing exemplifies Fergus’ values more 
than his efforts to support members during 
the Christchurch earthquake. He is a tourism 
giant and TIA salutes the contribution he has 
made to the holiday parks sector and New 
Zealand’s wider tourism industry.” 

Heritage Queenstown - sleek new rooms for the school hols
Heritage Queenstown has recently enjoyed a 
sleek refurbishment that promises a great stay 
for a family winter ski break. 
The hotel’s upgrade has transformed every 
deluxe room and suite with a stylish new 
décor, furnishings and sumptuous bedding, 
plus new entertainment systems and mood 
LED lighting in a number of rooms. 
Guests can enjoy family packages from as 
little as $199 per night, including deluxe 
room 
accommodation 
suitable for two 
adults and two 
children (double 
and twin beds), 
breakfast in the 
restaurant, in-room 
internet (up to 
500MB per day) 
and activity packs 
for the children.  
 Heritage 
Queenstown is 
reminiscent of 
a European ski 
lodge, complete 

with a welcoming log fire, a ski gear drying 
room and undercover car parking.
Facilities include the Mackenzies Restaurant, 
a heated swimming pool, spa pool and sauna.  
For bookings visit www.heritagehotels.co.nz 
or call 0800 36 88 88. Packages are also 
available for one and two bedroom suites. 
All packages are subject to availability. 
Offers valid to 05AUG13.


