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Concern voiced over Tonga’s new plane
Aviation commentator Peter Clark has expressed safety 
concerns following the pending delivery to Tonga of an 
AVIC Xi’an Aircraft Industry (Group) Company Ltd MA60 
aircraft, a gift from the Chinese Government. 
The US Federal Aviation Administration and UK aviation 
authorities have reportedly declined to certify the MA60, 
but Tonga’s Prime Minister Lord Tu’ivakano signed and 
awarded a type certificate for the plane at a ceremony held 
in Tonga on 20FEB. 
The 52-seat twin-engined turboprop is being leased by the 
Tongan Government to local carrier Real Tonga, owned by 
Palu Aviation Services, for planned use on Tongan 
interisland services.
“I am very worried over the track record of this aircraft 
type,” says Clark. “The MA60 raises airworthiness and 

mid-May and on 10JUN. On the same day, a Merpati Nusantara 
Airlines MA60 also crash-landed at Kupang Airport in East Nusa 
Tenggara, Indonesia.
According to the Jakarta Post, the procurement of Merpati’s 
MA60 planes was controversial, putting the debt-ridden airline 
under public scrutiny. The Indonesian Attorney General’s Office 
launched an investigation into alleged corruption surrounding the 
MA60 procurement after it had found preliminary indications that 
the purchase might have violated legal procedures.
Indonesia’s Transportation Ministry is currently conducting a 
special audit of Merpati Nusantara Airlines and the ministry’s 
spokesman Bambang S. Ervan said the audit would not only cover 
the safety and airworthiness of the ill-fated plane but also the 
management, maintenance and human resource development in 
the state-run aviation company.  

safety questions, given 
the spate of recent landing 
incidents, including two 
on one day last month.”
Three MA60s owned by 
Myanma Airways have  
now been grounded 
indefinitely following two 
non-fatal but serious 
landing incidents, in 

Says Clark: “Wikipedia 
records an alarming list of 
incidents involving the MA60 
dating back to 2009, and until 
findings of the current civil 
aviation enquiries are 
published and satifactorily 
explain the latest crashes, I 
would be personally unwilling 
to fly on one of them.” 

http://www.travelmemo.co.nz/voucher.php?voucher_id=1306
http://www.fijiairways.com/
http://www.fijiairways.com
http://www.topdog.co.nz
http://www.adventureworld.co.nz/tours-and-destinations/north-america/canada/ski-canada/overview/
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‘Essential New Zealand’ mobile app launched
Tourism New Zealand has made a significant 
addition to its suite of digital marketing 
channels, with the launch of its first mobile 
app - ‘Essential New Zealand’.
The free app features over 1,150 activities 
and travel experiences and offers advice to 
travellers on the go in New Zealand, without 
the need for a Wi-Fi connection, encouraging 
them to do and see more while here.
Catherine Bates, General Manager Brand 
and International PR, says; “Essential New 
Zealand aims to make it easier for visitors 
to connect with tourism experiences while 
travelling through the country – regardless of 
where they are or what they are doing. 
“People on a boat in the middle of Milford 
Sound or pausing at one of the huts on the 
Tongariro crossing, can use this app to plan 
their next activity, rather than wait until they 
are back at a hotel or café. 
“In turn, the app works to influence their 

travel decisions by encouraging them to 
travel more widely, visiting more regions and 
participating in more paid visitor activities.”
The free to download app works in tandem 
with TNZ’s mobile optimised travel website, 
newzealand.com, to enhance the visitor 
experience and improve access to information
that meets traveller’s needs.
In the past year TNZ has received record 
traffic to newzealand.com, attracting more 
than 13.8 million visits. The volume of traffic 
from mobile devices increased a staggering 
250 per cent.
And the app is set to only get better for 
operators and users alike – with new features 
already planned in future versions.
Essential New Zealand v1.1 will bring all the 
content saved in a consumer’s ‘Your Trip’ 
on newzealand.com into the app, so they can 
access a much wider range of authoritative 
travel information when they need to. 

The World Outdoors Summit 19-22NOV13
Registrations for the outdoor sector event of 
the year, being hosted in Rotorua, are now 
open. The Summit programme includes 
presentations, workshops, events and field 
trips, making it an essential learning and 
development opportunity. 
Organisers say it will be informative, 
engaging and entertaining, bringing together 

current thinking and best practices from the 
world of outdoor recreation, education and 
adventure tourism. The Department of 
Conservation and Skills Active Aotearoa are 
key sponsors for the Summit. 
Register for The World Outdoors Summit 
here.

Make History promo
The new Tourism New Zealand ‘Make 
History’ campaign has received significant 
attention from Australian media since the 
competition launched on 21JUN.
Launched across Australia, the competition is 
being conducted in partnership with the Star 
Observer, a weekly gay and lesbian 
community newspaper, and offers a same-sex 
couple the chance to be the first from 
Australia to wed in New Zealand following 
the passing of the Marriage Amendment Act.
Tourism New Zealand’s General Manager 

Australia Tim Burgess says, “The significant 
attention the change of legislation received 
in Australia has provided a great platform to 
further promote New Zealand as a wedding 
and honeymoon destination for anyone and 
everyone.”
The winning couple will win return flights 
from Australia, accommodation, a special 
wedding ceremony and reception. The 
wedding location has not yet been 
announced; details will be revealed in July 
along with the winning couple.

Whitianga Scallop Festival ticket sales
With the annual Whitianga Scallop Festival 
just eleven weeks away, town is reportedly
gearing up for the best festival ever. It is 
expected over 100,000 scallops will be 
shucked and cooked in a myriad of ways. The 
50 plus available cuisine stands have all been 
booked by a mix of local chefs, restaurants 
and community groups serving up scallops in 
a purpose built village of marquees.
Six celebrity chefs are attending this year 

including first-timers Mark Honeyman from 
The Commons in Takapuna and recently 
opened Everybody’s Izakaya in Auckland as 
well as Steven Smith from The Tasting Shed 
in Kumeu.
Tickets are on sale at Eventfinder and
www.scallopfestival.co.nz. Only a limited 
number of tickets are available and once they 
are sold, there will be no gate sales on the 
day.

Auckland’s new Big Day Out
Auckland Council has given resource consent 
for the revived Big Day Out festival to be 

staged at Western Springs on 17JAN14. The 
consent is for a five-year period and allows 
for a maximum crowd of 50,000.

Mandarin-speaking AKL Airport Bluecoats 
Since 1995 anyone needing a bit of help 
while navigating Auckland Airport has been 
able to turn to the Bluecoats, trained 
volunteers stationed around the international 
and domestic terminals. Now, in response to 

the increasing numbers of Chinese visitors, 
14 of these Bluecoats can also offer 
assistance in Mandarin.

http://www.cvent.com/events/the-world-s-leading-summit-for-the-outdoors/event-summary-abe5baa88de6486d953fdfd66cb55f0e.aspx
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“Our guests are raving about us... have you stayed here yet?”
ranked #2/24 hotels in mangere on trip advisor  |  view comments

PM calls for innovators in tourism
Prime Minister and Tourism Minister John 
Key has released criteria for applications for 
funds from the Tourism Growth Partnership, 
a new government initiative aimed at 
boosting innovation and lifting productivity 
in the tourism sector. 
“Under the Tourism Growth Partnership, the 
government is making $28 million available 
over four years to support innovative 
projects that will create new opportunities 
and overcome barriers to growth in the 
tourism sector,” says Mr Key.
The Portfolio Statement sets out the objectives
of the Tourism Growth Partnership, and 
signals the type and scale of projects that will 
attract investment, as well as who can apply. 
The Tourism Growth Partnership is a 
contestable co-investment programme. For 
each project approved for investment, the 
government will provide up to 50 per cent of 
the required funding. 
The Tourism Growth Partnership will be 

administered by the Ministry of Business, 
Innovation and Employment (MBIE). MBIE 
will open the first funding round later this 
year and will call for investment proposals at 
that time. Full details will be published on the 
MBIE website.
The Tourism Industry Association New 
Zealand (TIA) Chairman Norm Thompson 
says innovation is vital to keep New Zealand 
on the radar for international travellers.
“New Zealand has some of the most 
innovative tourism operators in the world and 
the new Tourism Growth Partnership will 
help us develop more world-leading ideas 
and respond to new market opportunities,” 
Mr Thompson says.
TIA has worked with the Ministry of 
Business, Innovation and Employment 
(MBIE) to develop the criteria for the type 
of projects that could qualify for Tourism 
Growth Partnership funding.

Good old Kiwi hospitality is back
Finding a place to eat, drink or 
sleep has just got easier, says 
Hospitality New Zealand 
President Adam Cunningham. The 
new mobile kiwihospitality.co.nz 
website delivers 2300 hospitality 
businesses straight in to a smart 
phone, and will give customers a 
choice of a venue that can provide 
what they are looking for closest
to their location. It will then 
supply either walking or driving 
directions on how to get there.
Visitors will be able to choose 
from a range of options including 
accommodation, bars, cafes and restaurants, 
entertainment venues or off-licences with the 
touch of a couple of buttons. Kiwihospitality 
will also guide visitors to the nearest i-SITE 
to ensure they make the most of their visit, 
and customers will have the opportunity to 

Cathedral views from Novotel Christchurch 

rate their experience as a guide for fellow 
travellers, said Mr Cunningham.
The site was officially launched by the 
Associate Minister of Tourism, the Hon Chris 
Tremain. He is seen above (right) with Adam 
Cunningham.

The removal of the Red Zone cordon in the 
Christchurch CBD on Sunday means people 
can now roam free in the city for the first 
time since February 2011.
The Novotel Christchurch Cathedral Square, 
which was the city’s newest hotel when the 
earthquake struck, stands sentinel over the 
crumbling Cathedral, offering the best views 
of the iconic ruins. 
While many surrounding buildings had to be 
demolished, the Novotel sustained only 
minor structural – although considerable 
interior – damage. 
The 154-room hotel is scheduled to re-open 

on Monday 19AUG and staff have erected 
a sign thanking the New Zealand Army, 
Regional Council and Canterbury Earthquake 
Recovery for keeping Christchurch safe, and 
welcoming back visitors.
Pictured here (L-R) are Warrant Officer NZ 
Army deployment team (First Class) Wayne 
Manu, Ibis Hotel General Manager Tim 
Dearsley, Accor Regional Manager Paul 
Archer, Novotel Hotel General Manager Carl 
Braddock, and the rest of the vigilant Army 
team.

http://www.tripadvisor.com.au/Hotel_Review-g255580-d257258-Reviews-Jet_Park_Auckland_Airport_Hotel_Conference_Centre-Mangere_North_Island.html
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Tourism Australia signs deals in China
Tourism Australia managing director Andrew 
McEvoy and chairman Geoff Dixon have led 
a delegation to China and signed a three-year 
memorandum of understanding with Air 
China to increase the number of flights into 
Australia.
Air China operates the only direct flight 
between Beijing and Sydney.
The Tourism Australia group is also due to 
meet with Guangzhou-based China Southern.
The deal with Air China reportedly involves 

the launch of joint marketing while TA will 
provide training to Air China and its agents.
According to TravelWeekly, Air China, which 
operates 14 weekly flights from Beijing and 
Shanghai to Sydney and Melbourne, said the 
deal will “further foster” its Australia 
expansion.
Its network will rise to 16 flights per week 
during high season with additional services 
“also being considered”.

Gold Coast Sevens – Fever Pitch 
Sevens Rugby comes alive on the Gold Coast 
12-13OCT. The HSBC Sevens World Series 
kicks off with the “Gold Coast Sevens – 
Fever Pitch” tournament which is set to thrill 
over two days of action both on and off the 

field. Sixteen teams from around the globe 
will battle it out in a carnival of fun, fast and 
furious entertainment. 
www.goldcoastfeverpitch.com.au

AIM Holidays has details of a new stage show, Agatha Christie’s, 
A Murder is Announced, opening in Sydney and Melbourne later 
this year. Packages, priced from $359, are now on sale at AIM.
Click here for the flyer.

www.tristateagents.co.nz
www.promail.co.nz/link.php?M=276631&N=4867&L=6015&F=H


New overnight motorcycle tours 
This year marks the 110th anniversary of 
Harley Davidson Motorcycles and to help 
celebrate, Wildfire Tours are offering a new 
range of overnight tours to various South 
East Queensland destinations. 
Riders get to cruise through the hinterland or 
head up the coast on the back of a gleaming 
Harley, stopping for morning tea and lunch at 
some of SEQ’s best local cafes before 
spending the evening enjoying local 
hospitality and a comfortable bed in some of 
its most picturesque destinations. 

The following morning, and after a hearty 
breakfast, riders saddle-up and are swept 
along country roads. With cool mornings and 
crisp clear days this is the best time of year to 
enjoy the Harley Davidson experience. 
The tours are all about enjoyment, not 
endurance, and are suitable for all ages from 
8 years. For a short time only discounts are 
offered to groups of two or more, conditions 
apply. 
www.wildfiretours.com

Crowne Plaza Hunter Valley adds attractions
Construction of a conference centre and an 
on-site brewery and distillery headline a host 
of major enhancements for Crowne Plaza 
Hunter Valley, which IHG will continue to 
manage after signing a new 10-year 
agreement with the owner.
More than A$5.5 million is set to be invested 
in the upgrades, which are due to be 
completed by the end of 2014.
Within the next two years a larger, purpose-

built craft brewery and distillery will be 
established on 41 hectares of newly-acquired 
adjacent land.
Other enhancements to be made include a 
soft refurbishment of Crowne Plaza Hunter 
Valley’s hotel rooms and villas, improvements 
to the hotel’s 18-hole golf course, expansion 
of the kid’s club, an extension of the hotel’s 
Grapevine Bar and Restaurant, and new 
energy and water consumption infrastructure.

A reminder on Aussie theatre events
AIM Holidays has packages for top shows in 
Australia.
Whether it’s Mrs Brown’s Boys, Chitty 
Chitty Bang Bang, Wicked, the Bon Jovi 
Because We Can tour, Michael Jackson - the 
Immortal World Tour, Cirque du Soleil, The 
Graduate, KING KONG, Grease or the Hot 

Show Shuffle, AIM has show packages for 
them all.
Call AIM Holidays for all your land travel 
requirements. Find out information on 
campervans, shows, accommodation, house 
boats and more on 09 444 2298 or email 
reservations@aimholidays.co.nz

Sun-air Eumundi Markets Shuttle

PACIFIC ISLANDS

Sun-air is operating a shuttle to the Eumundi 
Markets, Wednesdays and Saturdays to 
OCT13, with pickup from Mooloolaba, 

Alexandra Headlands, Cotton Tree and 
Maroochydore areas only, for pre booked 
passengers.

“La Transcalédonienne” 
New Caledonia’s most challenging adventure 
race, “La Transcalédonienne”, is all about 
promoting a healthy lifestyle through sport.
The 22nd TRANSCAL will be held 06-
07JUL13 and this year the legendary cross-
country race will be held on the Ouatom 
Tribe lands, near La Foa. Splendid views, the 
remotest haunts of untamed nature, and an 
overnight stop at the Ouatom Tribe campsite 
... all these delights await runners.
Tell your clients to grab their running shoes 
and a water bottle.   www.transcal.ile.nc

Mamanuca Islands Fiji Mini Roadshow dates announced
Mon 12AUG – Hamilton – evening 
Tue 13AUG – North Shore – Breakfast 
Tue 14AUG – Auckland Central – Evening 
Wed 14AUG – Auckland East – Breakfast 
Lock in these dates now and invitations will 
be out shortly, detailing venues, times etc.
Presenting: Treasure Island Resort, Captain 
Cook Cruises, Castaway Island, Musket 
Cove, Plantation & Lomani, South Sea 

Cruises, Blue Lagoon Cruises, Malolo & 
Likuliku, Mana, Matamanoa.
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SPTO photoshoot
New images have been introduced to boost 
tourism in the South Pacific.
The South Pacific Tourism Organisation 
(SPTO) under the European Union-funded 
Pacific Regional Tourism Capacity Building 
program recently completed photographing 
four northern Pacific Island destinations.
Aimed at capturing the Pacific’s unique and 
breathtaking islands, photoshoots were 
carried out in Kiribati, Marshall Islands, the 
Federated States of the Micronesia and Palau, 
islands that boast some of the region’s most 
diverse ecological attractions and unique 
living cultures.
With ten Pacific Island destinations 
photographed under this program, the SPTO 
will complete the photography of all 16 
Pacific ACP countries by the end of this 
month and these images will be available 
via its online image library and as well as 
through the national tourism offices of all its 
member countries.

Island Escape Cruises 
commission boost
Agents interested in boosting 
commissions are being advised to 
review the 2014 Vanuatu season 
offerings now released by Island 
Escape Cruises.
The average Island Escape booking 
is able to earn up to $1,000 in 
commission. 
Further details are available at 0800 
58 1717 or by visiting
 www.islandescapecruises.com  
Download the Vanuatu 2014 
E-Brochure here.

Samoa Roadshow invitations
Fasitau Ula of Samoa Tourism Authority is 
bringing the Samoa Roadshow, complete 
with a team of suppliers, to Tauranga, 
Wellington and Christchurch and travel 
consultants are cordially invited to the 
5.15-7.30pm functions.
Tauranga 23JUL Trinity Wharf
Wellington 24JUL James Cook Grand  
   Chancellor
Christchurch 25JUL Riccarton Park   
   Events Centre
Click on the appropriate city above for details 
and RSVP to Samoa@samoa.co.nz or call 
09-3796138. 

Pitcairn setting for book prize contender
Pitcairn Islands author Nadine Christian has 
been nominated as a finalist in the 
International Reader’s Favourite Book 
Awards in the Romance-Suspense category 
for “Remembering Love”, which is set on 
Pitcairn Island. Reader’s Favourite is the 
fastest growing online book review and 
award contest site with submissions from 
publishing companies like HarperCollins,
Penguin and Random House.  Nadine 
Christian’s book was published in February
and she has another two books due to be 
published this year - “Quintal’s Return” in 
August and “Home Again, Home Again” in 
November.
“Being recognized for a possible award in 
this competition is a wonderful 
accomplishment for me, and I’m proud to use 
my island to bring my books to life!” says 
Christian.
Susie Williams from Hogan and Associates 
recently dined with Nadine during her visit 
to Pitcairn Island and read “Remembering 
Love” on her way to the islands.  She said it 

was great to visit the places mentioned in the 
book and meeting Nadine was “just wonder-
ful.”
Author Nadine Christian is pictured here 
(sitting), surrounded by island friends and 
Hogan & Associates’ Susie Williams (second 
from left).  
For information on Pitcairn Island, visit 
www.visitpitcairn.pn or call Hogan and 
Associates on (09) 489 7844.

Paul Gauguin makes history
Cook Islands News Online reports that the 
cruise ship Paul Gauguin made history last 
Wednesday by being the first to use the 
alternative jetty in Arorangi. The ship visits 
Rarotonga and Aitutaki up to six times a year.

The countdown is on for Cooks business 
owners and entrepreneurs to get their 
entries in for this year’s Air New Zealand 
Cook Islands Tourism Awards.
Consultancy firm Tourism Consultants in 
New Zealand is managing the process, 
including providing the judges to ensure 
the complete confidentiality and non-
biased judging of the entries.
CINews Online reports that there are 15 
categories in this year’s awards, which 
will be announced in November.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1318
http://www.travelmemo.co.nz/voucher.php?voucher_id=1315
http://www.travelmemo.co.nz/voucher.php?voucher_id=1316
http://www.travelmemo.co.nz/voucher.php?voucher_id=1317


ASIA

Your gateway to Chengdu Click Here
or call 09 309 1188

China   We know it like our own backyard
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ULTIMATE VIETNAM
14 days – 13 nights
3 Star Small Group Tour

Applicable Tour dates:  Sept 8, 18, 29, Oct 9, 20, 30, Nov 10, 20, Dec 11, 22 2013.

Only $1850 pp 
Twin share

SAVE 

$400
per perso

n

*Terms & Conditions apply

*

For itinerary and details contact Active Asia via their trade website www.activeasia.co.nz/agents or phone 09 360 7669.

Malaysia Airlines goes daily AKL – KUL 
With Visit Malaysia Year 2014 
kicking off soon, access to mega 
events and special programmes in 
Malaysia is about to improve, with 
5,600 air seats from New Zealand 
to Malaysia being added to the 
market.
Malaysia Airlines is increasing 
its frequency from Auckland into 
Kuala Lumpur from 6pw to a daily 
service during the peak period of 
24NOV13 to 27JAN14.
The additional daytime service 
MH130 will depart AKL Mondays 
at 2.30pm and arrive in Kuala 
Lumpur at 8.20pm. It returns as 
flight MH131 every Sunday, 
departing Kuala Lumpur at 9.50pm 
and arriving in Auckland the 
following day at 1.05pm. 
Lee Poh Kait, Malaysia Airlines 
Regional Senior Vice President for 
Australia and New Zealand, says 
greater demand from the market 
has led MH to put in the additional 
service.
“The capacity we will offer on this 
route will match the encouraging 
demand, including better 
connectivity to other regions within 
the network.” 
Mr Dzulkefli Zakaria, MH Area 
Manager New Zealand, says the 
extra flights will enhance 
connectivity to South East Asia, 
India and the newly re-launched 
Dubai route, as well as traditional 

destinations such as London and 
Paris on the A380 aircraft.
“We appraise the hard work and 
collaboration between the Malaysia 
Airlines’ team with trade partners, 
Tourism Malaysia, media and in 
particular Auckland Airport,” says 
Mr Zakaria.
Zalina Ahmad, Tourism Malaysia’s 
New Zealand Director, also 
welcomes the announcement of 
the extra flight each week and says it will 
mean more choice for Kiwis wanting to visit 
Malaysia.
“It’s a great time to visit, in particular the 
western regions of Malaysia, as this is the 
driest and sunniest time.  Added to this, 
visitors at this time can enjoy a number of 
colourful festivals and events in the start-up 
to our special Visit Malaysia Year 2014.”
Glenn Wedlock, Auckland Airport General 
Manager Aeronautical Commercial, says 
the extra capacity reflects the hard work and 
collaboration of Malaysia Airlines, Auckland 
Airport and Tourism New Zealand to deliver 
sustainable growth on the Auckland – Kuala 
Lumpur route.
“Our collaboration is aimed at targeting key 
market segments for New Zealand as part 
of our Ambition 2020 Asia strategy,” says 
Mr Wedlock.  “This additional capacity will 
continue to support the growth from High 
Opportunity Target (HOT) markets, such as 
Malaysia and India, where we have seen an 
increase in arrivals at Auckland of 66% and 
13% respectively in May 2013 compared to 
May 2012.”

KL named among least expensive cities 
Kuala Lumpur has been named by TripAdvisor as 
among the least expensive cities offering an 
affordable night out for travellers.
TripAdvisor said a night out in Kuala Lumpur 
would cost the equivalent of NZ$252.15 
(RM607.30), based on the combined costs for two 
for a one-night stay in a four-star hotel in the city, 
cocktails, a two-course dinner with a bottle of 
wine, and round-trip taxi transportation (two miles 
each way).
Rates in 48 cities around the world were measured 
in TripAdvisor’s TripIndex Cities survey with 
costs tracked against the US dollar.  
London was named the most expensive city with a 
cost of NZ$671.78 (RM1,618), and in the survey’s 
Fun Facts section, TripAdvisor also reported 
visitors to Kuala Lumpur could travel 20 times 
further in a taxi than they could for the same cost 
in a cab in London.  
Tourism Malaysia’s New Zealand Director, Zalina 
Ahmad, welcomes the survey results, saying 
the finding is a ‘feather in the cap’ for Malaysia, 
which had always believed daily costs for visitors 
are amongst the most affordable.

“The good news from TripAdvisor follows a 
CNN survey which names Kuala Lumpur as the 
fourth best shopping destination,” Ms Ahmad 
says.
  “Both accolades are good timing as we launch 
our special Visit Malaysia Year 2014 campaign 
which will see a range value for money packages 
available to Kiwi holidaymakers.” 
Malaysia aims to attract 86,000 visitors from New 
Zealanders next year, an increase of nearly 20 per 
cent on current arrivals.  
For information about visiting Malaysia go to 
www.tourismmalaysia.gov.my

http://www.acrossia.com


Dubai & Middle EastExotic Holidays
Specialist Wholesaler

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

CLICK HERE TO GET 
OUR NEWSLETTER
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Great destinations at amazing prices.
Fly Economy return to Singapore from $1099*

Qantas Global Take-Off Sale

*Other destinations on sale. Sale ends 11.59pm 15 July 2013, unless sold out prior. 
Conditions and selected departure dates apply.  

Traders Yangon evicts UN
Bloomberg reports that the tourism boom in 
Myanmar is such that the Shangri-La Asia-
owned Traders Hotel in Yangon has had to 
ask the United Nations to vacate the five 
floors it has been leasing as office space since 
2007.
“Prices for hotel rooms are skyrocketing in 
Yangon as limited supply cannot match the 
soaring demand,” according to a UN 
spokesman. “Increasing demand from 
tourism and investment makes it more 
profitable for the hotel to get back to its 
initial purpose.”
A night at the 305-room hotel today starts at 
US$235, according to Shangri-La’s website. 
That’s almost twice the HK$950 rate for the 
Traders in Hong Kong and higher than the 
Singapore location’s price of S$250, 
according to the website.
The room shortage is drawing more global 
operators. Marriott International Inc., the 
largest publicly traded U.S. hotel chain, 
expects to seal its first agreement for a 
property in Myanmar in the next six months, 
while Best Western International Inc. will 
open its first property in the country this year.

Only eight hotels with a total of 1,571 rooms 
are considered to be of international standard, 
according to Jones Lang LaSalle Inc.
Tourist arrivals rose 30 percent to 1.06 
million last year, according to government 
data. The country is planning 38 tourism 
projects valued at $500 million, the 
government said in a statement last month 
with the Asian Development Bank and 
Norway. International visitor arrivals are 
forecast to increase sevenfold to as many as 
7.5 million in 2020, with tourism spending 
reaching $10.1 billion, it said.

Hong Kong Foodie 
Tasting Tours
These 3½-hour small group walking tours 
explore the local Hong Kong neighbourhoods
of Central and Sheung Wan as well as Sham 
Shui Po where foodies will sample an 
assortment of local delicacies from family 
run establishments. Along the way an expert 
guide will provide a fascinating insight into 
the history, life and culture of the local area.
www.hongkongfoodietours.com

Vietnam famil – one space
World Journeys has one space remaining on 
its “Luxury Vietnam” educational 
04-16SEP13.  Flying Cathay Pacific, there 
is a stopover in Hong Kong before arriving 
in Hanoi for sightseeing, including a cyclo 
tour of the Old Quarter. Highlights include 
an overnight Halong Bay cruise, a cooking 
class in Hoi An, a tour in Saigon by vintage 
Vespa, the Cu Chi Tunnels, and a Mekong 
Delta Cruise.  The group will experience 
4 and 5 star hotels such as the Movenpick 
Hanoi Hotel, the Boutique Hoi An Resort, 
and the Majestic Hotel in Saigon, and will 
enjoy many opportunities to savour delicious 
Vietnamese cuisine. Click here to download 
the full itinerary and costs.  
To apply, email caroline@worldjourneys.co.nz

Change at Evason Hua Hin
The luxury resort Evason Hua Hin, located at 
Pranburi, around 250km southwest of 
Bangkok, is returning to its original 
configuration of 145 guestrooms and 40 
private villas with plunge pools. It will 
separate from the adjoining 55 pool villas, 
which were originally developed as a 
Hideaway and consolidated with Evason in 
2012.
Currently undergoing 
enhancements, Evason 
Hua Hin will be a 
stand-alone brand from 
01AUG13, at which time the next-door pool 
villa entity will close for rebranding and a 
programme of refurbishing by its new 
operator.
The Earth Spa will remain a part of the 
Evason, as will the three restaurants, the 
poolside duplex bar, tennis courts and 
recreation facilities, fitness room, children’s 
club and conference facilities for up to 200 
people.

http://www.exoticholidays.co.nz
www.worldjourneys.co.nz/downloads/Vietnam_Itinerary_Sept_2013.pdf
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Cherry Blossom Japan
World Journeys has just released details of 
its new ‘guaranteed departure’ small group 
escorted journey to Japan in MAR/APR14.  
The 16-day “Cherry Blossom Japan” 
itinerary is timed perfectly to enjoy the 
beautiful Cherry Blossom season, so revered 
in the Japanese culture.  Starting in Tokyo, 
tour highlights include the scenery and views 
around Mt Fuji and the Japanese Alps, a tour 
of ancient houses in Takayama Old Town, the 
samurai heritage of Kanazawa, poignant
Hiroshima, the bullet train, the beautiful 
gardens and temples of Kyoto, and time for 
shopping in Osaka.  Priced from $13,699pp 
share twin, this includes return flights ex 
AKL, 4-star hotels, all transfers, transport, 
sightseeing and entrance fees, plenty of 
meals, and a World Journeys host 
accompanying the group. Airline taxes of 
approx. $125 are additional.  
Click here for details and call 0800 117311. 

Down the Ganges with G Adventures
Rafting in Rishikesh, at the Himalayan foothills, an aarti 
at Haridwar, the Taj Mahal and the Bodhi Temple... your 
clients can experience India while boating down the 
Ganges.
From $1749pp, they can photograph river dolphins and 
witness the moving burial ceremonies at the ghats of 
Varanasi.  Along the way they’ll also get a glimpse of 
the Yamuna, explore the historic Chunar Fort and take 
a boat ride down the Hoogly River. From New Delhi 
to Agra to Kolkata, this is India in a brightly-coloured 
nutshell. 
For more information and for booking terms and 
conditions click here and call Adventure World on 
0508 496 753.

THE AMERICAS

Last-minute fares 
- Trek America
Save your clients up to 25% on a massive 
selection of trips departing up until the end of 
OCT13.  TrekAmerica is offering big savings 
across selected tours through Canada and 
Central America. 
Starting from $1075pp, your clients can 
embark on their great North American 
adventures.
The Freedom Trail Tour departing 28AUG13 
allows them to explore the highlights of East 
America, from famous industrial hubs to 
tranquil Appalachian forests. 
Are cowboys and canyons more your client’s
style? The Westerner 2 tour departing 
11SEP13 lets them step into the Old West and 
see the Grand Canyon, the Giant Sequoias of 
Yosemite and Strip in Las Vegas.
Book by 08JUL13 to take advantage of these 
offers.
For more information click here and call 
Adventure World on 0508 496 753.

http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=284&packageName=Cherry-Blossom-Japan-2014
http://www.adventureworld.co.nz/tours-and-destinations/asia/indian-subcontinent/india/tours/down-the-ganges-with-g-adventure/
http://www.adventureworld.co.nz/travel-deals/usa-4th-of-july-promotion-with-trekamerica/
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AFRICA / MID EAST

Devil’s Throat closure
Due to the flooding of the Iguazu River and 
its tributaries, access to the “Devil’s Throat” 
(the main waterfall on the Argentina side) 
was damaged and needs repair, resulting in 
closure of the main circuit tour until 31JUL, 
says World Journeys.  During this period 
visits to the falls are still possible on the 
Argentinean side via the Upper and Lower 
circuits.  Sightseeing on the Brazilian side of 
the falls is unaffected.

Patagonia by land and sea
Patagonia is renowned for its remote beauty, 
with incredible Andes scenery, stunning lakes 
and glaciers.  World Journeys recommends 
that the best way to explore the region is by 
land and by sea.  The ultimate combination is 
a 4-night small ship cruise aboard 
Cruceros Australis around Cape Horn, 

followed by 3 nights at Tierra Atacama Hotel 
& Spa, discovering the wonders of Torres 
Del Paine National Park. The itinerary can 
be done departing from Ushuaia, Argentina 
to Punta Arenas in Chile or vice versa and 
prices start from $3,905pp share twin.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Mini-tour from New York 
Got clients keen to visit the US, but short on 
time? Book Trek America’s three-day mini 
tour from New York to Washington DC and 
Philadelphia and back, priced from $775pp.
It starts with a 3½-hour tour of the Big Apple 
with time to ride the subway, gaze upon the 
Statue of Liberty and Ground Zero, meander
around Manhattan and lunch on pizza, before 
heading south on a ‘taster’ excursion to 
Washington DC and Philly, with time to see 
some of America’s most historic sites and 
sights.
Click here for the details and call Adventure World on 0508 496 753.

Ramadan next week
World Journeys reminds agents that the holy 
month of Ramadan is likely to commence on 
Wednesday 10JUL, and to continue until 
Friday 09AUG (commencement being 
dependent on the first sight of the crescent 
moon).  
During the month of Ramadan Muslims fast 
from sunrise until sunset daily.  Tourists are 
not expected to fast, but are requested to 
avoid eating, drinking or smoking in the 
presence or sight of Muslims during those 
hours.  Bars and restaurants do not serve 
alcohol during Ramadan, with the exception 
of some tourist hotels which may do so after 
sunset.  Customs vary in each country, but 
in all you will find the streets lively in the 

evening with sweets being offered on every 
corner, and family feasts being enjoyed late 
into the night.  

Croc park for Dubai
Dubai will soon have the UAE’s first and one 
of the best crocodile preservation parks in the 
world. The $2.7m park will offer a unique 
destination of wildlife tourism combining 

nature and adventure.
Spread over 20,000sq m, the park is located 
in the north east of Dubai, about 10 km from 
the international airport.

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=142&packageName=Cruceros-Australis
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=1000141&packageName=Tierra-Patagonia
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=1000141&packageName=Tierra-Patagonia
http://www.adventureworld.co.nz/tours-and-destinations/north-america/north-america/usa/tours/new-york-to-washington-dc-mini/


EUROPE

Egypt situation 
– Intrepid response
Following the demonstrations in Cairo and 
other locations in Egypt, Intrepid Travel says 
it has taken into consideration current 
government travel advice and been liaising 
with its local operations team to ensure the 
safety of passengers currently travelling or 
due to travel on trips to Egypt very shortly.
“We have therefore decided in the interests of 
our passengers’ safety to cancel a selection
of trips due to depart before 8th July and to 
amend some itineraries currently in 
operation. All passengers affected are being 
contacted and notified and we are working to 
provide suitable alternatives or a full refund 
of ground trip costs. 
“The safety of our passengers, leaders and 
operators remains our top priority and we 
will continue to monitor the situation in 
Egypt closely with our local office in Cairo.”
A full list of changes and cancellations to 
Intrepid trips can be found here: 
www.intrepidtravel.com/contact-us/safety
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One month left to win Oman Side Trip offer
The Sultanate of Oman: 
Ministry of Tourism’s 
Luxury Agent Famil in 
November is set to be 
jam packed with 
unforgettable 
experiences throughout
Oman. Agents are 
encouraged to complete 
the online training as 
soon as possible as 
only one more month 
remains.  The fun and 
interactive online 
training tool was created to better equip 
travel agents in Australia and New Zealand 
about the various things to do and see in 
Oman. 
Comprised of eight modules over two 
workshops, the modules have been designed 

to showcase Oman’s 
attractions while also 
offering valuable 
knowledge to trade 
partners to better 
promote and sell each 
of the distinct regions. 
The Sultanate of Oman 
is offering 40 travel 
agents the opportunity
of a luxury tour of 
Oman that showcases 
the best the country has 
to offer during this 

Side Trip of a Lifetime, 04-13NOV13. 
Emirates are the proud airline sponsors and 
airline partner to Oman.
Every agent who passes all the Oman 
modules will be eligible for selection.

Emirates 24th Africa destination
Emirates will provide a linked service to 
Conakry, the capital city of Guinea, from 
27OCT. 
The linking of Conakry to the four times 
weekly Dubai to Dakar service will provide 
new opportunities for business and leisure 
travellers.  
Conakry is the largest city of Guinea in West 
Africa. It is situated on the Atlantic Ocean 
and serves as the economic, financial and 
cultural centre of the country with around 1.5 
million people.  
The Dubai-Dakar-Conakry service has direct 
connections at Dubai in both directions with 
Emirates’ New Zealand flights. 

Ireland enjoys Gathering visitor boom
Tourist numbers to Ireland continue to grow 
steadily, with the highest volume of visitors 
since 2009 recorded in the first six months of 
2013.
According to the latest Central Statistics 
Office figures, more than 1.7 million overseas 
visitors came to Ireland from March to May 
this year, which represents an 8.1% increase 
on the same period last year.
During the three-month period, trips by North 
American tourists increased by almost 13% 
at 282,300.
Minister for Tourism Leo Varadkar told the 
Irish Times the increase was a direct result of 
the Gathering initiative.
“As the year progresses, each set of statistics 

shows that the Gathering is making a 
difference. Numbers from North America 
are as good as we’ve ever seen them, while 
France is leading the charge from Europe,” 
said Mr Varadkar.
Commenting on the figures, Tourism Ireland 
chief executive Niall Gibbons said the overall 
boost in numbers was an encouraging sign 
for Irish tourism.
“The Gathering Ireland has certainly played 
a major role in helping boost visitor numbers 
in the first five months of the year,” said Mr 
Gibbons. “We believe that - working closely 
with our industry partners in 2013 - we can 
deliver a 5 per cent increase in visitor 
numbers,” he added.

TOUR PRODUCT
Women-only tours worldwide
The Innovative Travel Company has 
introduced a Women Only Tours brochure.  
In its 20 pages are a range of exotic 
destinations and itineraries designed for the 
growing number of women travellers who are 
divorced, widowed, single or have a partner 
who is not interested in travelling and who 
would like to travel in the company of others 
who are like-minded.
“I have been a solo traveller myself, for many 
years,” says Innovative’s Robyn Galloway. 
Describing the concept as “extremely 
satisfying”, she adds: “These trips are also 
ideal for those travelling with one or more 
friends, sisters, mothers and daughters etc.” 
Group size is a maximum of 16 and the 
itineraries are designed to appeal to a broad 
range of ages.  Accommodation is share 
twin or single-supplement and the standard 
is first class, deluxe or in some cases special 
category heritage/boutique hotels. These 
can include houseboats in India and deluxe 
Bedouin style tents in Morocco. 
A range of activities are also included, such 
as spa visits, cooking classes, dance classes, 
perfume making, sari dressing, henna 
painting, chocolate or wine tastings.  A local 
female guide will help clients understand the 
culture, cuisine, and way of life, providing 
enriching and unforgettable experiences.
Ms Galloway says the tours are very 
reasonably priced. For example, 11 days ex 
Delhi is priced from $2845pp twin, 11 days 
ex Casablanca from $3690pp twin, and all 
tours have many inclusions. 
For more details FREEPHONE 0508 100 111 
or info@innovative-travel.com.

http://oman.yourworkshops.com.au/travel/index.php?pxid=73
http://oman.yourworkshops.com.au/travel/index.php?pxid=73
www.sidetripofalifetime.com.au
http://www.innovativetravel.co.nz/solo_travellers


embrace 
europe
winter

Book and pay before 16 July and  
save up to 7.5%

The new brochure is here. 
Save up to $340.

Contiki launches 2013/14 Europe Autumn, Winter & Spring 
Contiki’s 2013/14 Europe Autumn, Winter 
and Spring program is now with agents, 
offering 18-35s a selection of 26 Time Out 
and Concept tours plus snowboarding, skiing 
and festival trips for travel from OCT13 to 
APR14.
Contiki is offering six new year-round 
Concept Multi-Country tours adding to the 
range of Time Out in-depth regional & multi-
country itineraries available over Autumn, 
Winter and Spring.
Easypace trips – offering more two and three-
night stays as well as later starts for a more 
relaxed way to see Europe – are identified
with a bright pink tab, consistent with 
Contiki’s familiar Summer brochure.
Contiki regional director sales and marketing 
Tony Laskey says youth travellers 
experiencing Europe in Autumn, Winter and 
Spring can get some great deals along with 
their unforgettable experiences.
“It is a fantastic time to visit Europe offering
a more relaxed atmosphere, less tourists, 
affordable rates and spectacular scenery. 
Europe continues to be a must-see destination 
year round with travellers eager to immerse 
themselves in the region’s history and 
culture,” he says.
“From Hogmanay in Scotland, ski and snow-
boarding trips at our very own Gasthof in 

Austria, to a private cooking class in Rome 
and an authentic Italian dinner in a Tuscan 
castle, there are a range of memorable 
experiences for travellers to choose from.”
Laskey points out that ME Time is important
for travellers too, and Contiki has that 
covered organising everything and getting the 
best prices so the culture vultures or 
adrenalin junkies can get their fix or choose 
to kick back and relax.
The six new year-round Concept Multi-
Country trips are the 23-day European Trail, 
8-day Eastern Rocker, 9-day Eastern Trail, 
8-day Western Rocker, 16-day Trail to Rome 
and 16-day Trail to London.
Contiki is offering an Early Payment 
Discount with savings of up to 7.5% for 
bookings and payments in full before 
16JUL13. 
For more on the new program, ask your 
Contiki sales executive, freephone 0800 266 
8454 or visit www.contiki.com. 
Check out Contiki on Facebook, Twitter, or 
www.youtube.com/Contiki.

Programme highlights 
include: 
7-night Ski Austria trip from $799pp 
quad share – European mountain 
lifestyle at its best with snow bunnies 
able to carve it up at Austria’s famed 
Ski Welt ski region. Staying in the 
village of Hopfgarten, enjoy close 
access to the slopes, stunning mountain 
scenery, nightlife and outdoor 
activities. Includes a Contiki ski guide, 
a day trip to Salzburg and coach 
pick-ups. A 14-night Ski Only package 
is also available as are 8 and 15-night 
Ski Plus packages including travel to 
and from London.
19-day European Inspirations tour from 
$3179pp twin share – An easypace 
Time Out multi-country tour travelling 
across Austria, Belgium, Czech 
Republic, France, Germany, Italy, the 
Netherlands and Switzerland. 
Experience ‘La Dolce Vita’ in Rome, 
don lederhosen in Munich, go 
Instagram crazy at the Leaning Tower 
of Pisa, stroll down the Champs-
Elysees in Paris and go Bohemian chic 
in Prague.
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Over 120 European destinations ... now that’s Wunderbar!

AVIATION
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Aviation specialist Peter Clark this week 
attended a breakfast gathering of travel 
industry leaders and corporates hosted by 
Air New Zealand CEO Christopher Luxon.  
It provided a platform for IATA Director-
General and CEO Tony Tyler, who was in 
town visiting the national carrier and for 
talks in Wellington with the Government 
and Airways, to address a number of 
industry issues. 
This is Peter Clark’s report:
Tony Tyler spoke at length on the issue of 
NDC, IATA’s proposed New Distribution 
Capability, stressing the need for the airline 
industry to improve the way it handles its 
distribution. 
“Airlines sell tickets in two ways,” he said, 
“Directly and through travel agents. But there 
is something unusual in airline distribution. If 
you buy an Apple computer from the 
Apple website or an Apple re-seller, you 
get the same range of products. But with air 
travel products you are more likely to have 
a richer shopping experience on the airline’s 
website than you will when buying via a 
travel agent. 
“Let me give you a quite well-known 
example. Air New Zealand is famous for its 
many innovations – one of which is the Sky 
Couch. It’s a product that no other airline 
offers. You can buy it on their website. But it 
is very difficult to purchase through a travel 
agent.”
Tyler says that these are problems that stem 
from decades of history, with airlines having 
been at the forefront of global distribution 

systems and computerised booking systems 
able to link thousands of travel agents to 
hundreds of airlines across the world via a 
common language or messaging standard 
known as EDIFACT. This offers options like 
price, route, class and schedule, but is
nowhere near flexible enough for today’s 
world.
Tyler points out that IATA’s raison d’être is to 
set global industry standards, from safety 
issues to e-ticketing, so it has been working 
to set the standards for a New Distribution 
Capability or NDC, which is based on XML 
messaging standards.
This new capability will bring modern 
merchandising capabilities to the sale of 
airline products, enabling much richer 
comparison shopping. Features could 
include Wi-Fi availability, duty-free shopping, 
specialty food and beverage services, or 
literally anything that adds value to a 

traveller’s experience. 
“And the NDC standard will also be able to 
accommodate pictures, so that you can 
actually see what you are buying,” says Tyler.
“NDC will also bring greater pricing 
transparency,” he adds. “Today, if you go to 
a travel agent, they can accurately compare 
base fares. With some effort, they could 
calculate some ancillary options. But pulling 
together all the information to produce 
complete offers is nearly impossible, 
particularly if you add in the perks of loyalty 
program status. 
“The NDC standard will not only bring more 
transparency to this, it could even facilitate 
personalised offers, but only if the passenger 
chooses to identify him- or herself.
“When you create a standard, you unleash 
innovation and create the possibility for new 
value streams to develop. That’s great for 
customers. They will be the judge of what is 
successful and what is not. I believe that it 
is also going to give enormous opportunities 
to travel agents. They will have much more 
information on which to base their advice to 
customers.”
Tyler indicated that IATA is working 
collaboratively with a broad cross-section of 
industry players. “Already we have interest 
by some to use the standards in pilot projects 
that will be live by the end of the year. 
“If the market response is positive – and 
having seen some demonstrations I cannot 
see why it would not be – I hope that you 
will be able to enjoy an air travel shopping 
experience that is as rich as you have come to 
expect in almost all other areas of retail.”

IATA man persuasive on NDC

Christopher Luxon and Tony Tyler

IATA hot on monopoly pricing 
IATA D-G and CEO Tony Tyler used the 
opportunity of his New Zealand visit to take 
issue with the Government’s light hand of 
regulation which has seen the Commerce 
Commission powerless to deal with 
Wellington Airport’s return on investment of 
between 12-15% versus the Commission’s
declared “appropriate” return of 7-8%. 
Likewise, he said there was no process to 
agree on the relevant criteria for important 
elements such as the cost of capital, and he 
was concerned at the significant fee hikes 
announced by Airways New Zealand.  
“It certainly does not reflect the industry’s 
focus on managing costs and improving 
efficiency,” says Tyler. “I should be clear that 
airlines are willing to pay for efficiencies. In 
fact there is still a lot that could be 
accomplished by Airways New Zealand in 
that area. But such decisions must be the 
result of a robust discussion and an agreement 
- rather than a heavy handed decision by an 
infrastructure provider enjoying a monopoly 
position.”
Airways say they have some big challenges 
to ensure the long-term viability of Airways. 
“But we are results focused,” says Tyler. 
“And an increase of this magnitude, no matter 
how you look at it, is not a good result.
“This may be another clear case where the 
hand of government – protecting the national 
interest –needs to be felt a bit more strongly 
by requiring consultation leading to agree-
ment. In the meantime, we urge Airways 
New Zealand to work rigorously on cost 
efficiencies (as airlines have done and 
continue to do) and share the benefits with 
airlines by minimising or even avoiding the 
price increases.”

http://www.lufthansaexperts.com


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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SIA fare expiry today
Singapore Airlines is reminding agents that 
its high season (outbound travel in DEC) 
special fare sales are due to end today 
05JUL13 and there will be no extension of 
these airfares. Agents are urged to ensure 
they ticket all of current bookings by the end 
of the day to avoid disappointment. 
For the fare pages visit www.krisport.co.nz 

MH: Strict enforcement of 
Single Cabin Baggage Policy 
Effective immediately, Malaysia Airlines 
says it will be carrying out further operational 
implementation at various customer touch 
points of its Single Cabin Baggage Policy. 
This applies for all classes of travel system-
wide, and MH is seeking the support and 
assistance of agents to communicate the 
policy to minimise delays at the airport and 
avoid hassles of guests repacking baggage.
Malaysia Airlines front liners will sight and 
check guests’ cabin baggage. 
Economy class – one (1) piece cabin baggage 
up to a max. weight of 7 kg is allowed 
First and Business Class - two (2) pieces of 
cabin baggage with a max. weight of 7 kg 
each. 
Each piece of cabin baggage must not exceed 
56 cm height, 36 cm length and 23 cm width. 
Passengers may bring any ONE of the 
following items with their cabin baggage: 
1 notebook/laptop OR a briefcase OR a 
camera bag OR a binoculars bag 
Other items allowed, in addition to the Single 
Cabin Baggage: one small handbag and one 
walking stick. 
Pax with infants (below 24 months old) are 
allowed an additional: 1 piece bag containing 
baby food and nappies, not more than 5 kg 
and one carry-cot.

Taxiway Lima opens for business
Auckland Airport has this week opened a 
new $15.5m taxiway which doubles the 
ability of aircraft to access the western side 
of the international terminal building.
Judy Nicholl, General Manager Aeronautical
Operations, says “In addition to reducing 
aircraft congestion and delays, Taxiway Lima 
will improve the safety of aircraft movements 
in times of low visibility. It is also the first 
part of what will eventually be the network 
of taxiways serving the airport’s northern 
runway, and its construction greatly increases 
our ability to cater for future passenger and 

aircraft growth.”
The taxiway took nine months to construct 
and is 650 metres long, 60 metres wide, and 
1.2 metres thick. The pavement has been 
built using 50,000 tonnes of recycled 
concrete and 15% of the 15,500 tonnes of 
surface asphalt is recycled. It contains 20km 
of electrical ducts, 6km of subsoil drainage, 
1km of concrete pipes, and 153 airfield lights.
Taxiway Lima will considerably ease the 
pressure on Auckland air traffic control by 
reducing aircraft congestion and delays.

Tiger rebrands, repositions
Low cost carrier, Tiger Airways Australia, 
this week unveiled a new look and name, 
Tigerair. It has dropped the pouncing tiger in 
favour of a ‘smiley’ logo, and its CEO Rob 
Sharp is quoted as saying the rebranding 
signals the start of the revival of the airline in 
Australia and as reinforcement of its 
commitment towards continuous innovation 
and improvement.
The name change is part of a global 
rebranding by the airline’s Singaporean 
parent company, Tiger Holdings, and comes 

SIA four times daily MEL-SIN
Singapore Airlines is now operating a fourth 
daily service between Melbourne and 
Singapore, a move being hailed by 
Melbourne Airport management as evidence 
of the benefits of the airport’s lack of curfew.
Australia’s TravelWeekly quotes MEL 
Airport chief executive Chris Woodruff as 
saying the aim is to “become Australia’s 
premier international aviation gateway”.

Thai A380 LHR plan changes
It was only a month ago that Thai Airways 
announced the planned deployment of its 
A380s between Bangkok and London from 
DEC13. Now, TG has announced that the 
A380 will not be used into Heathrow until 
30OCT14 because the planes need 
“important technical modifications”.
ATW Online quotes the airline as saying the 
A380 fleet is undergoing wing rib feet 
modifications aimed at solving the aircraft’s 
wing cracking issue.

BA names A380 dates
British Airways has confirmed 24SEP as the 
launch date of its Airbus A380 services from 
Heathrow to Los Angeles.
Its first A380 flight from Heathrow to Hong 
Kong is scheduled for 22OCT.

Book Qatar at Harrods
Discerning customers will now be able to 
get their Qatar Airways tickets when they 
drop in to Harrods for a dozen quail eggs or 
whatever. The Qatari airline has just opened 
a booking office on the lower ground floor of 
the London store. 

just days before it finalises a joint venture 
with Virgin Australia.
Sharp said the pending joint venture, on the 
back of the airline solid operational 
performance, re-emphasised Tigerair’s 
commitment to providing Australians with 
greater low fare choice as the airline heads 
towards a sustainable and profitable future.

http://www.cxagents.com


FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER

CRUISE NEWS

2014 EBD 
SAVINGS 

EXTENDED
Save $2,000 per couple*

Must book by 31 July, 2013

Book early to secure your clients 
their preferred date and stateroom.

Call 0800 447 913 or  
visit our website here

*Conditions: Discounts are per couple, listed in 
Australian dollars, twin share including port charges. 
Limited single pricing available; call for details. Valid 
on 2014 sailings only. Must book by 31 July, 2013. 
Offer is combinable with Past Passenger Discount. 
Conditions apply; visit www.vikingrivercruises.com.au.
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National Cruise Week
Many of you will be aware that September 
2nd to 9th has been declared “National Cruise 
Week”.
Associations representing different industries 
all over the world each have a role in raising 
the awareness of their particular industry or 
cause. A great example of this is the work 
that is done by the Cancer Council in aligning 
themselves to different events. For the Cruise 
Industry, we are proud to have all our Member
Cruise Lines pulling together to raise the 
awareness of cruising during this one special 
week.
For National Cruise Week to be a raging success 
for the cruise industry the critical ingredient is 
going to be pro-active participation at a retail 
level. This means co-ordinating your own local 
promotions and activities in conjunction with 
the wider national promotion.
There are many clichés that capture the spirit 
of such an event – probably the best example 
I can think of is “the power of one”! For us this 
means “one industry, one voice” so let’s all get 
talking about cruise and make National Cruise 
Week the biggest week of the year. If each of 
us can just talk to a handful of prospective new 
cruise clients over this week, just imagine how 
far our reach will extend!
Participation in National Cruise Week is open 
to all retail travel agents but you must be 
a member of CLIA to access any Member 
Cruise Line offers. We will certainly welcome 
all enquiries at www.cruising.org.au (click on 
the membership icon) 
or give a call to enquire 
about our special 
membership offer 
available between now 
and 31 July.

Holland America Line Panama Canal centenary voyages 
Six Holland America Line ships will sail 28 full and partial transits of the Panama 
Canal during the fall 2013 through spring 2014 season, which coincides with the 
canal’s 100th anniversary. Ranging in length from 10 to 22 days, the extensive 
itinerary options provide guests with more ways to experience the Panama Canal 
than any other cruise line.
From SEP13 through APR14, ms Amsterdam, ms Statendam, ms Veendam, ms 
Westerdam, ms Zaandam and ms Zuiderdam will transit the canal from six 
departure cities — including Veendam’s new departure from Boston, Mass. — 
going between the Atlantic Ocean and Pacific Ocean.
“The Panama Canal is a ‘must see’ for many travellers because of the historic 
technology and beautiful scenery,” said Richard Meadows, Holland America 
Line’s executive vice president of sales, marketing and guest programs. “The 
Panama Canal changed travel by enabling easy travel between oceans, and it’s 
exciting for us to make several canal cruises in the season celebrating its 100th 
year.”
Sailing through the Panama Canal with Holland America Line is more than 
moving through the locks and lakes that make up this man-made marvel. The 
itineraries feature ports with attractions such as walking along the ramparts of a 
colonial Spanish castle, exploring ancient Mayan ruins or going on a “skywalk” in 
the Costa Rican rainforest.
For detailed information about the Panama Canal itineraries and Holland America 
Line, consult Francis Travel Marketing on 0800 422 784 or 09 444 2298 or email 
reservations@francistravelmarketing.co.nz

Peregrine Arctic brochure launch 
Peregrine’s 2014 Arctic brochure is out, and those 
who book before 31JUL13 can make savings of up 
to 25%*. To order Peregrine’s new Arctic 2014 
brochure, click here. 
*Early booking discount terms and conditions can 
be found here.

http://www.vikingrivercruises.com.au/rivers/rhine-main-danube/
www.peregrineadventures.com/how-we-can-help/brochures
www.peregrineadventures.com/arctic-2014-offer
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Captain Inger Olsen, Cunard’s first female Captain, took her 
ship home to her birthplace when Queen Victoria made her 
maiden call to the Faroe Islands with visits to Klaksvik on 
26JUN and Torshavn the next day.
Landfall at Klaksvik was made at 1730 hours with Queen 
Victoria remaining there until 0400 hours. During the time 
the ship was there all the shops remained open during the 
evening and a barbeque was held in the town square with 
live music and dancing.

There has never 
been a better time 
to book your clients 
on a Royal Caribbean
cruise. When they 
book an Oceanview 
cabin Royal 
Caribbean will 
upgrade them to a 
Balcony. This means 
they can cruise in a 
Balcony cabin from 
as little as $170*pp 
per night (based on 
14-night Australia 

& Asia Experience on Voyager of the 
Seas, 24OCT13).
Royal Caribbean also has Oceanview 
and Junior Suite upgrade offers.
For more information and a list of 
itineraries, click here.

Southern Ocean adventure
Orion’s first expedition in 2014 is a voyage exploring 
the South Island and the rarely visited World Heritage-
listed sub-Antarctic islands. 
Located in the Southern Ocean, south east of the 
country, lie New Zealand’s rarely visited sub-Antarctic 
islands. Strictly controlled, other than scientists only 
a limited number of visitors a year receive permits to 
visit, the majority arriving on the specialist expedition 
ship Orion.
Isolated and fragile, they are unique and irreplaceable, 
a privilege to visit. Described by the United Nations 
Environment Program as “The most diverse and 
extensive of all sub-Antarctic archipelagos”, these 
locations are a birders and photographers paradise, 
blessed with the most significant populations of many 
species including the Southern Royal Albatross, the 
Yellow-Eyed Penguin and the New Zealand Sea Lion. 
This expedition combines the remote sub-Antarctic 
islands with visits to Dusky, Doubtful, Milford and 
Marlborough Sounds and the coastal towns of Akaroa, 
Kaikoura and Picton.
This voyage will appeal to those who prefer to 
participate rather than merely observe, yet who 
appreciate the comforts of fine dining, unobtrusive 
service, spacious accommodation and the company of 

100 like-minded adventurous spirits. 
Orion 2014 New Zealand and sub-Antarctic Islands  
03JAN14: 
14 nights, including Dunedin, Snares Islands, Dusky 
and Doubtful Sounds, Milford Sound, Stewart Island, 
Auckland Islands, Campbell Island, Akaroa, Kaikoura, 
Marlborough Sound, Picton.
Fares vary by itinerary starting from: $11,030pp for an 
ocean view A Stateroom, $15,205 for a Junior Suite and 
$23,095 for an Owners Suite. 
Book now and your clients receive savings of up to 
15% plus a $1,000pp land/air credit. 
All prices twin share.  Limited single pricing 
accommodation available.
Much like Orion’s Antarctic explorations, itineraries, 
landings and access to these areas will be influenced by 
permits and prevailing weather conditions.
Call 0800 444 462. 

http://www.royalcaribbean.com.au/dealsandmore/featuredCruises/selectLandingPromo.do?promoCode=131297&cid=edm_rciupgradesale_nz&wuc=NZL


Silversea festive cruises
Silversea is offering a ‘dazzling’ selection of 
festive cruises this year.
On 20DEC13, the 296-guest Silver Cloud 
will sail from Buenos Aires to Valparaiso 
(Santiago) on a 16-day adventure taking in 
the Chilean Fjords; ports in Uruguay, 
Argentina, the Falkland Islands and Chile, 
and sailing around Cape Horn. Christmas 
Day will be spent in festive style at sea, 
while guests will celebrate the New Year in 
the Chilean Fjords. All-inclusive cruise-only 
fares start from US$9,450pp double 
occupancy.
Sister ship Silver Wind will depart on a 14-
day voyage round-trip from Cape Town on 
21DEC13. The cruise will take in highlights 
of South Africa’s coastline including Port 
Elizabeth and Durban, with overnight stays 
in Richards Bay and Cape Town. During an 
overnight stopover in Walvis Bay, guests 
will be able to travel into the desert and dune 
regions to experience some of Namibia’s 
spectacular landscapes. Fares start from 

US$6,750pp.
Closer to home, the 382-guest Silver Shadow 
is offering a 15-day sailing from Sydney to 
Auckland on 20DEC13. Heading south, the 
ship will dock overnight in Melbourne and 
call at Burnie, Tasmania, before crossing the 
Tasman to experience highlights of New 
Zealand including Milford and Dusky 
Sounds, Dunedin, Akaroa and the Bay of 
Islands. Fares start from US$7,650pp.
Silversea’s flagship 540-guest Silver Spirit, is 
offering a 14-day round-trip cruise from Fort 
Lauderdale on 23DEC, visiting the Caribbean 
islands of St Barts, Antigua, St Lucia, Bequia 
and the Turks & Caicos. Fares start from 
US$7,450pp.
Onboard, Silversea’s fares include all-suite 
accommodation with butler service; 
gourmet meals with menus designed by 
Relais & Châteaux, complimentary wines, 
Champagne and spirits served throughout the 
ship, and all gratuities.
Call 0800 701 427. 

INDUSTRY
Name change for TA Fastrack
TA Fastrack CEO Adrian Caruso has this 
week announced a change of name and 
brand for the business, which has 12 years of 
experience working with travel, tourism and 
accommodation businesses in Australia and 
New Zealand.
 “The company will now be known as the 
Fastrack Group. As well as a new name we 
have a distinct new look and feel that better 

represents the services we offer and kind of 
clients we work with,’ says Caruso. 
The company is currently negotiating 
multiple tenders in South East Asia as part of 
expansion in this region. 
A new website has also been launched – 
www.fastrackg.com

Flight Centre success from investment in staff
On track for its best result in five years, 
Flight Centre Limited is hosting one of New 
Zealand’s biggest corporate black tie events 
at Vector Arena in Auckland this weekend. 
Organised by Flight Centre’s event agency, 
cievents, the ball will host almost 1,600 
employees, sponsors and partners to the 
theme of ‘Mad Hatter’. After the event, 175 
of Flight Centre New Zealand’s top 
performers will travel to Cancun to be 
recognised at a global Flight Centre 
conference.
Flight Centre New Zealand’s managing 
director, Mike Friend, says that Flight Centre 
is so successful because it has continued to 

invest in its people, despite the challenging 
economic climate.
“It hasn’t been smooth sailing over the 
past few years, particularly with the global 
financial crisis and the impact that had on 
Kiwis wanting to travel, but Flight Centre has 
continued to make a significant investment 
into rewarding its people every year, and the 
results have come.
“The 2012 – 2013 financial year has been 
very successful for Flight Centre New 
Zealand and the national ball is crucial to 
these results. It’s a huge motivator to our 
staff, to be recognised in front of their peers 
and their leaders, across the country.”

Family movie invitation
Intrepid Travel has organised some free 
screenings in New Zealand of the new family 
animated movie Epic in Auckland, 
Christchurch and Wellington and the operator 
would love to have them filled with families. 
Date: Sunday, 14JUL
Time:  10am in Auckland & Christchurch; 
10.30am in Wellington
Locations: Auckland - Sylvia Park Shopping 
Centre; Wellington - Reading Cinema, 
Courtenay; Christchurch - Northlands 
Shopping Centre.
RSVP at http://www.intrepidtravel.com/epic-
movie-screenings
Spaces are subject to availability. Intrepid 
will be in touch to confirm attendance at least 
24 hours before the screening.
Footnote: Keeping with the family theme, 
Intrepid is launching on 15JUL an offer of 
10% discount on all family trips with travel 
dates between 15JUL13 and 31JAN14, if the 
trip is booked between 15JUL and 30SEP13. 
http://www.intrepidtravel.com/family 
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PEARL’S PEARLER
Trouble is no more than an opportunity 

dressed in work clothes

LATE BREAK

House of Travel scores big at new awards
House of Travel, and its corporate arm Orbit 
Corporate Travel, were singled out at the 
first-ever Australian Federation of Travel 
Agents (AFTA) New Zealand Travel Industry 
Awards this week.
House of Travel won three out of the four 
categories it was nominated for, with House 
of Travel Lakers Invercargill being awarded 
the Best Travel Agency, Single Location, in 
NZ over four other agencies.
The Orbit Corporate Travel group was 
awarded Best Travel Agency Corporate, 
Multi Location, and House of Travel was 
awarded Best Travel Agency Retail, Multi 
Location. Orbit Corporate Travel Wellington
was named a finalist in the Best Travel 
Agency Corporate, Single Location category.
All major Kiwi travel companies entered the 
prestigious awards, with 20 named as 
finalists. 
The CEO of House of Travel, Mark 
O’Donnell, says the company’s success is 
a huge endorsement of its business model, 
which it has spent the past 18 months 
reinvigorating.
“As a company, we aim to turn every single 
transaction into a long-term relationship with 
a traveller, where they feel confident calling
on our expert advice when booking their 
holidays and business trips,” he says.
“Our ongoing business model centres around 
building these strong relationships with 
customers, and inspiring them to see the 
world,” says O’Donnell.
House of Travel founder, Chris Paulsen, says 
he couldn’t be more proud to see this cultural 
direction positioning the company as a leader 
in the travel industry.
“Twenty-six years ago we created this 

fundamental approach. So far, it has been a 
core part of our business success, and 
reinvigorating it has helped us to achieve our 
best year ever for the organisation. We have 
a lot of other exciting things planned,” says 
Paulsen.
“These awards are a tribute to the renewed 
energy and focus within the business, as well 
as the recommitment to the values and beliefs 
that this company was built on,” he says.
House of Travel Lakers Invercargill owner, 
Tony Laker, says he is thrilled to take home 
the trophy for the best Kiwi travel agency.
NZ travellers are looking for high quality and 
diversified service in today’s market, he says.
“Travellers are after consultants with 
expertise who they know will give them 
fantastic, unrivalled advice. This is what will 
allow our travel industry to continue to grow 
and prosper,” he says.   
“Travel agencies should never limit 
themselves in their offerings, and always be 
pushing themselves to offer more.”
The outlet secured the award for its ongoing 
dedication, outstanding commitment to the 
industry and customer service excellence.
House of Travel’s accolades are recognition 
of the strengths of the company’s network in 
provincial and metropolitan areas, Paulsen 
says.
Hosted by Australian Federation of Travel 
Agents (AFTA) and Travel Agents 
Association New Zealand (TAANZ), the 
awards were presented at a cocktail 
function at Sky City’s Convention Centre 
Epsom Room on Wednesday night.
The launch of the awards is part of an 
initiative to strengthen ties between the 
Australian and New Zealand travel industries. 

Orbit Corporate Travel’s trophy and (at 
right) House of Travel CEO, Mark O’Donnell

 Excite Holidays now iPad 
compatible
Excite Holidays has optimised its website 
for large HD screens, desktop monitors, 
laptops and now iPads (iOS 5, 6 and 7).
“Travel agents nowadays aren’t always 
bound to the desk and require alternative 
ways to access the internet. We have now 
made it accessible for travel agents who are 
on the road constantly,” said George 
Papaioannou, CEO of Excite Holidays.
According to Excite Holidays, 
approximately 15% of travel agents book 
accommodation and activities on the Excite 
Holidays website via their iPads.
This latest development was aimed at 
making it easier to book without having to 
pinch the screen or scroll across to read the 
information.


