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Auckland enjoys surge 
in international visitor arrivals

Auckland has seen an impressive 12% leap in international visitor 
arrivals for the month of MAY13, according to the latest results 
from Statistics New Zealand.
This adds to growth in arrivals of 2% in April, and jumps of 11% 
and 13% in February and March respectively.
Collectively Auckland has experienced a 6% increase in 
international visitor arrivals since the start of 2013 compared to 
the same period in 2012, with all key visitor markets showing 
growth.
For the month of MAY13 Auckland’s consistently strong visitor 
markets of China and Australia were up 32% and 14% 
respectively on last year.
Arrivals from the traditional long haul market of the United 
States grew by 9% and the United Kingdom, which has been 
stagnant for some time, was up 3%.  ...  Cont p2
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Connecting the South Island for business events
convene south 2013     I     tuesday september 3     I    aIr Force museum, WIgram

To find out more and to register as a buyer visit 
www.convenesouth.co.nz
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       For Sale
       Unique NZ Tourism 
       Domain Names

www.newzealandsightseeing.co.nz
South Pacific Travellers World has unique domain names for sale. 

The domain name www.newzealandsightseeing.co.nz presents a unique 
on-line business and/or SEO opportunity.

For further information, please contact:
Linda Jenkins, Managing Director

South Pacific Travellers World
Email: manager@southpacifictravellers.co.nz

Auckland enjoys surge in international visitor 
arrivals   ... Cont from p1
ATEED Manager Tourism Jason Hill says this is the 
strongest consistent growth pattern that Auckland has 
seen in several years.
“It is excellent to see the positive summer visitation flow 
through into the traditional shoulder season months of 
April and May, and for our challenging long-haul 
markets to be back in growth,” he says.
Auckland’s strong visitor arrival figures will help to 
support ATEED’s work to grow the overall visitor 
economy in line with the targets in its 10-year Auckland 
Visitor Plan.
ATEED – on behalf of Auckland Council – aims to 
double the contribution from the visitor economy, 
growing it from $3.33 billion in 2010 to $6 billion in 
2021.

Public split on Fiordland tourism proposals
A parliamentary select committee will this 
week consider a petition by the Stop the 
Tunnel lobby group, which has collected 
more than 25,000 signatures opposing 
creation of the Dart Tunnel, an 11.3km road 
tunnel off the Routeburn road and under Mt 
Aspiring National Park to Hollyford on the 
Milford road.
Meanwhile, a Herald-DigiPoll has found that 
nearly half of those surveyed supported the 
two proposals to develop an alternative 
tourist route between Queenstown and 
Milford Sound.  The second proposal, the 
FiordlandLink Experience, is a 43km electric 
monorail ride across land outside Mt Aspiring
National Park to Te Anau Downs. The 
monorail would be accessed via a catamaran 
trip across Lake Wakatipu connecting with a 

special all-terrain vehicle ride through the 
backcountry.
The applicants for the projects expected the 
improved access to draw an estimated 20,000 
visitors a year to New Zealand, in particular
tourists who would not sit on a bus for a 
nine-hour day-trip.
According to the NZ Herald, when asked 
which statement best fitted their view of the 
proposals, 46.2% of those polled said they 
backed it because it would attract more 
tourists and boost the economy, and 46.2% 
said they did not because it would ruin the 
wilderness that attracted tourists.
Conservation Minister Nick Smith is 
considering whether to grant concessions for 
the developments.

SkyCity agreement sign-off extended again
The Government and SkyCity Entertainment 
Group have, for the third time, extended the 
timeframe for negotiation of the final 
agreement to design, build and operate the 
$402 million New Zealand International 
Convention Centre, this time by five days to 

this Friday, 05JUL.
“We have made good progress on an 
agreement that runs to a few hundred pages, 
and it makes sense to take a few more days 
to ensure all details are sorted,” Economic 
Development Minister Steven Joyce says.

Audi to sponsor Winter Games NZ
Audi New Zealand has signed up as naming 
sponsor of the Winter Games.
The Queenstown-based Audi Quattro Winter 
Games NZ, 15-25AUG, is the final major 
qualifying event for Sochi 2014, and is one of 
the world’s largest snow sport events outside 
the Winter Olympics.
Audi NZ general manager Dean Sheed says: 
“We were the first to host NZ’s leading ice 

and alpine drive programme in the Southern 
Alps – the iconic Audi ice experience – and 
internationally Audi is the key sponsor of a 
number of winter sports events and teams in 
the Northern Hemisphere, so the addition of 
the Winter Games sponsorship here in NZ is 
hugely exciting.”
Meanwhile, SkyCity Entertainment Group 
has also come onboard as a sponsor.

Destination Coromandel 
off to Australia
Following on from TRENZ, 
Destination Coromandel and 
export-ready operators will be 
travelling to Australia in SEP 
to meet with wholesalers and to 
educate and update them about 
product in The Coromandel.
The team will visit Melbourne, 
Adelaide, Sydney, Brisbane and 
the Gold Coast, with plans to call 
on APT, GPT, Intrepid, Air New 
Zealand, Kirra, Australia Travel 
Market, Expedia/GoDo, Double 
Bay, Creative Holidays, Odyssey,
Go Way, AOT, Experience 
Australia, Across Oceania, 
ANZCRO, Blue Holidays, 
Groups R Us, Zuji and Pinpoint.

Snow Park closes 
to public
Southern Hemisphere Proving
Grounds, the new owner of 
Snow Park NZ near Wanaka, has 
confirmed it will remain closed to 
the public permanently. Instead 
the facility will be used for ice 
driving experiences for European 
car manufacturers’ New Zealand 
dealerships and conference and 
incentive groups.
Managing director Tom Elworthy
told Mountain Scene that the 
company did however still plan 
to cater to international ski and 
snowboard teams and 
individuals.
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KiwiRail’s Northern Explorer 
turns one
KiwiRail’s all new Northern Explorer service 
between Auckland and Wellington has just 
celebrated its one-year anniversary of 
operation having met its financial targets.
The service is performing better than 
budgeted and has seen a 12% increase in 
passenger numbers per service in comparison
to its predecessor the Overlander. In the 
last 12 months, the service has carried over 
31,490 passengers up and down the North 
Island.
“Since its launch, the new Northern Explorer 
train is trending in the right direction, and 
the service is receiving an excellent response 
from a broad section of the travel market,” 
says KiwiRail’s General Manager, Passenger, 
Deborah Hume.  
“The introduction of brand new scenic 
carriages was the key to revitalising the 
North Island service. They have given us the 
platform from which we can transform the 
North Island service into a high-value, must-
do tourist experience for both domestic and 
international tourists alike.”
Other changes to the North Island train 
include a new timetable which sees it 
operating six days a week with a faster
journey time of 10½ hours, new fares and a 
new menu.  
Ms Hume says the tourism-focused Northern 
Explorer allowed KiwiRail to increase the 
price point and decrease the operating cost. 
“Additionally, over the past year there have 
been encouraging signs for the new service 
in the international wholesale markets, up by 
approximately 50 percent in comparison to 
the previous year. 

“We are focused on building the North Island 
service into a better product to attract more 
tourists – both international and domestic,” 
says Ms Hume. “We’ve been working with 
local businesses and tourism operators to 
develop our Scenic Escape packages – 
special tourism packages showcasing what is 
great about the North Island both inside and 
outside the train.” 

KiwiRail Chief Executive Jim Quinn 
handing out birthday cupcakes on 
the Northern Explorer before it 
departed Wellington.

ATEED backs ZM’s Fabulous Gay Wedding
ZM Radio promotion, Fabulous 
Gay Wedding, taking place on 
19AUG at 8am, (the day the 
Marriage Equality bill becomes 
law), has now become an 
Auckland event with two key 
Council bodies offering support.
ATEED is providing an 
exclusive Auckland Destination package 
for the couple, and the chance to stage their 
wedding breakfast at The Cloud on Queens 
Wharf in conjunction with Waterfront 
Auckland.
Brett O’Riley, Chief Executive of ATEED, 
endorsed ZM’s initiative.
“ZM has come up with a fun and memorable 

celebration for our gay 
community. Auckland is proud 
to add its support alongside our 
investment in the annual 
Auckland Pride Festival. The 
gay community brings so much 
vibrancy to our region, and 
contributes mightily to our 

vision of making Auckland the world’s most 
liveable city. If they need someone to give 
away the ‘bride’ I’m available.”
The lucky couple will marry at St Matthews 
in the City and will then travel by horse-
drawn carriage through the streets of the city 
to The Cloud.

Te Puke targets China
Sunlive reports that a business delegation 
from Te Puke is visiting China to sell the 
area’s attractions for tourists and as a site for 
setting up business.
The flying visit by Te Puke Economic 
Development Group managing director Mark 
Boyle and Kiwi360 managing director
Graeme Crossman has the pair meeting with 
Tourism New Zealand’s eight preferred 
Shanghai-based travel partners and to promote 
Te Puke’s ‘Goodness Grows Here’ brand as a 
super-foods centre.
Te Puke EDG managing director Mark 
Boyle, who is promoting Te Puke’s 
‘Goodness’ brand to Chinese travel 
wholesalers, says: “The Chinese understand
Zespri and Comvita, they understand 
kiwifruit and understand manuka honey, so 
with us bringing that together we can take 
it that step further and get them inside the 
story.”

A tourism cluster – including Kiwi360, 
Comvita’s visitor centre, Kaituna River Jets 
and Aerius Helicopters – is offering tour 
operators a package of options which they 
have also been cross-promoting to Rotorua 
attractions they have formed links with.
Sunlive says the EDG has criticised Tourism
Bay of Plenty’s focus on promoting the 
region’s beaches, and harbours to 
international visitors – saying it fails to 
differentiate the area and resonate with 
visitors when most visitors have their own 
beaches at home.
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AUSTRALIA Tourism Australia quids in without QF
Tourism Australia is none the worse off 
funding-wise from having lost Qantas co-op 
marketing funds. The NTO has since signed 
24 joint airline deals this year, worth a total 
A$36 million.
The latest agreement is the $6 million, three-
year deal with Air New Zealand.

Australia’s TravelWeekly reports that last year 
TA secured A$30 million from 17 joint deals, 
including one with Qantas, but this year 
the Flying Kangaroo has opted to spread its 
money around as co-op deals with the states 
and territories.

Peter Lehmann dies
Legendary winemaker Peter 
Lehmann, who was pivotal 
in shaping the Barossa wine 
industry, has died at the age 
of 82.  He was a leading light 
in developing the potential of 
wine tourism, and many New 
Zealand agents will have met 
him at his vineyard during 
South Australia famils.
Known as the Baron of the 
Barossa, Lehmann is credited 
with transforming Australia’s 
wine industry into a global 
player. He was the winemaker at Saltram for 
over 20 years from the 60s before starting his 
own winery in the 80s.

WA’s Taste Master
The announcement that Briton Rich Keam 
was crowned Western Australia’s Taste 
Master, as part of the ‘Best Jobs in the World’ 
campaign, received huge media coverage in 
the UK. As the only British winner of the six 
‘Best Jobs’ on offer, Keam’s appointment 
attracted widespread coverage on television, 
print, radio and online. He will commence 
‘work’ as the Taste Master later this year and 
continue for six months. As the Taste Master,
he will travel throughout WA, engaging 
with city and regional communities, tourism 
operators and event organisers. He will also 
undertake a variety of tasks to showcase the 
State’s culinary and tourism experiences. An 
overview plan for the position has been 
created based on seasonality and key events.

New name: Gold Coast Business Events 
Gold Coast Tourism Corporation has renamed 
its Gold Coast Convention Bureau division as 
Gold Coast Business Events. 
The name transition is effective immediately 
while marketing collateral and assets will 
adopt the new title progressively over coming 
weeks. 
Gold Coast Tourism CEO Martin Winter said 
the name change was a straightforward 
alignment with the division’s contemporary 
role in the evolution of the Gold Coast as a 
leading business events destination. 
Key Gold Coast Business Events Statistics: 
• Business events are worth A$270 million to 
the Gold Coast economy. 
• In 2012 the Gold Coast hosted 1,231 
national and international overnight business 
events. 

• The Gold Coast holds 46% market share of 
delegate days in Queensland. 
• On average, delegates stay on the Gold 
Coast for 4.2 days, twice the average for 
other major cities in Queensland. 
• The Gold Coast attracts an average of 50% 
more delegates to each event than any other 
destination in Queensland. 

Chris Ingram lands TA role
Tourism Australia New Zealand region has 
announced the appointment of Chris Ingram 
to the position of Partnership Manager New 
Zealand, effective 01JUL. 
Ingram, who reports to General Manager 
New Zealand, Jenny Aitken, replaces Amanda 
Hall in what is a redefined position that Jenny 
says “better meets the commercial and 
strategic needs of the region.”  
Aitken describes the two key areas that 
Ingram will manage as being distribution 
partnerships, stakeholder relations and in 

delivering consumer strategies and plans. 
The second area is the Business Events area, 
where he will be charged with increasing 
the conversion of meetings, conference and 
incentives into Australia. 
Ingram has an extensive background in 
the tourism sector with previous sales and 
marketing positions including those with 
AAT Kings, Cook Islands Tourism and most 
recently the New Zealand office of Gold 
Coast Tourism.

Hotels for Newcastle Airport a boost for Port Stephens
Port Stephens is set to gain a 95-room hotel 
and a 50-room motel, together worth A$19 
million, next to Newcastle Airport – the first 
accommodation at the expanding airport, 
which is the second busiest in NSW and the 
12th busiest in Australia.
The $8m, four-storey Mercure Newcastle 
Airport is scheduled to open late next year 
with 95 rooms, a restaurant and conference 
facilities for 200 people while a 50-room 
motel in a new $11m tavern and fast-food 
visitor development will also be built near 
the airport in Williamtown, which is in the 
Port Stephens region, 25 minutes from both 
Nelson Bay and the Newcastle CBD.
The developments will meet a rapid growth 

in passenger numbers at Newcastle Airport, 
where 170 domestic flights a week from 
Melbourne, Brisbane, Sydney, the Gold 
Coast, Canberra and Ballina serve almost 1.2 
million passengers a year. 
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Rydges Esplanade Cairns adds more family rooms 
Rydges Esplanade Resort in Cairns has just 
its inventory of innovative family style 
accommodation to a total of six rooms. This 
follows the successful introduction of a 
prototype family room last August.
For parents, the highlight of these rooms is 
the comfort of a Rydges’ Dream Bed plus 
either a rainforest or ocean view.
The children’s domain incorporates funky, 
custom-designed bunk beds. Up or down, 
each bed features its own, personal 15” LCD 
television. Add to this, each is linked to an 
X-Box allowing split-screen gaming or DVD 
viewing. Additional content can be streamed 
to the televisions via personal iPads or iPods. 
A third, smaller bed/day bed is also included 
in the children’s nook.
All rooms feature broadband, mini bar, work 
desk and a 32” LCD television, and an extra 

large adults mini bar with a kids personalised 
mini bar menu that includes water sports, 
head phones and healthy snack foods.
Rates start from A$199 for a family room 
(two adults and two children under 12 years 
of age.
www.rydges.com/esplanadecairns

PACIFIC ISLANDS

Edgewater caters to extended families
Edgewater Resort & Spa in Rarotonga 
reports seeing an increasing number of 
inter-generational families coming to stay, 
with grandparents travelling with families or 
extended family groups travelling together.  
“Edgewater Resort is perfect for this type 
of group as the three-bedroom villas are set 
up with full kitchen, laundry facilities and 
separate lounge,” says Mike Hogan of Hogan 
and Associates.  

“For family groups travelling together we can 
request villas backing on to each other and it 
gives a great little courtyard area, perfect for 
the kids to play in.”  
The Edgewater Resort & Spa is currently 
offering a Stay 5/Pay 3 including Kids Eat 
Free or $100 Resort Credit per booking for 
sales to 06JUL13, travel to 31MAR14 
(closeouts apply).  

Fiji launches 
new Malolo Cat IV ferry
The brand new Malolo Cat IV fast ferry 
offers transfers from Port Denarau to 
Plantation Island Resort, Lomani Island 
Resort and Musket Cove Resort, situated on 
Malolo Lailai Island, 50 minutes from the 
main island in Fiji.
The new $3m ferry seats 181 and offers 
comfort and luxury, being fully air conditioned. 
It cruises at 20 knots and has a top speed of 
26 knots. 
Transfers operate four times times daily 

departing Denarau at 7.30am, 10.30am, 
2.00pm and 5.30pm and returning from the 
island, departing at 5.45am, 8.45am, 12.15pm 
and 3.45pm daily.

Marketing/Campaign Manager New Zealand 
Contract role until end of December 2013, Auckland based.  

Tourism and Events Queensland is  looking for an experienced marketing/campaign 
manager for the Auckland office to implement and manage marketing and PR activity in 
New Zealand.  
You will have proven experience of managing integrated marketing campaigns with multiple 
partners, and a good knowledge of the  New Zealand travel arena as well as the NZ PR 
landscape and have strong relationships already in place. 
A strong relationship builder, you will be able to effectively project manage numerous 
activities simultaneously, with different partners, and have experience of budget 

For more details, please send CV plus covering letter to 
Sally Holyer, International Director NZ 

Sally.holyer@tq.com.au 

management and a good understanding of post campaign reporting procedures.
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Ramada Plaza Nouméa representation
Coconuts Travel Marketing has 
been appointed to represent Ramada 
Plaza Nouméa, and plans to increase 
industry and public awareness of this 
property within the New Zealand and 
Australian markets, for both the 
corporate and the leisure traveller.
Ramada Plaza will now be included in 
all sales kits, industry presentations, 
industry nights and expos that 
Coconuts Travel Marketing provides, 
as well as ongoing training to retail 
agents and wholesalers when needed 
or when required.

Whales return to New Caledonia’s Lagoon
Every year the start of the cool 
season heralds the return of the 
humpback whales to New 
Caledonia’s welcoming waters. 
New Caledonia’s lagoon is not only 

a UNESCO World 
Heritage site but also 
a favourite breeding 
ground for large 
numbers of 
humpback whales.

Whale-watching tours out of Port 
Moselle allow your clients to see 
these magnificent creatures up close 
in their natural environment and if 
they don’t make the boat tour they 
can often see them from the shore. 

plunge into New Caledonia’s maritime 
history. 
The central display space has been designed 
to reflect five key themes: journey back to the 
18th Century and join the Compte de La 
Perouse on his tragically shipwrecked 
expedition. Explore the history of New 
Caledonia’s lagoon shipping routes and the 
development of seaborne commerce with 
the outside world. The superbly re-designed 
museum is a fitting showcase for New 
Caledonia’s rich complex history as a 

Unlocking the 
secrets of the deep
Following an extensive 
makeover, the Maritime History 
Museum in Noumea re-opened 
last week, welcoming visitors to 
its brand new facilities. Ideally 
located by the sea on Avenue 
James Cook, the museum houses 
a fascinating collection of 
underwater archaeological finds, 
and areas are set aside for 
temporary exhibitions and fun 
workshops allowing visitors to 

maritime trading centre and Pacific 
destination. From the first boats to reach the 
shores of the main island, through the major 
Pacific expedition era, the adventurer and 
trader era, the development of commerce and 
the birth of Noumea, to maritime connections 
between the islands, the big nickel sailboat 
era and the US Navy Forces stationed during 
WWII.
A world of underwater mysteries, ships and 
navigation by the stars awaits visitors at the 
Maritime History Museum.

Aitutaki Escape Stay/Pay
Alana Eli at Turama Pacific Travel Group 
says Aitutaki Escape has provided a new 
special offer. Stay three nights and get one 

more night for free, plus an F&B Voucher 
to the value of $50 per room per stay.  Click 
here to download the flyer for full details. 

Wildblue Group reconnects with Yasawa Island Resort & Spa 
Yasawa Island Resort & Spa has appointed 
Anna Friend of Wildblue Group as the 
resort’s New Zealand representative, 
effective immediately. 
“I am very excited to be representing 
Yasawa Island Resort & Spa again,” says 

Anna. “With the resort’s warm, friendly and 
authentic Fijian hospitality and high standard 
of accommodation, cuisine, activities and 
facilities, Yasawa Island Resort & Spa has so 
much to offer the New Zealand market.” 

LOW SEASON
16AUG-13DECGet Away to the UK   AKL to London from NZ$1445 OW / NZ$3030 RT 

http://www.travelmemo.co.nz/voucher.php?voucher_id=1312
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Bigger vehicle for new Fiji tour
Sigatoka River Safari reports that due to 
the popularity of Fiji’s newest cultural tour, 
the Off Road Cave Safari, the company has 
had to purchase a larger vehicle to transport 
passengers from the Sigatoka Valley to the 
Naihehe Cave Caves.
The Off Road Cave Safari, which only began 
operating last October, quickly realised their 
ATVs were not big enough to safely convey 
large groups of people and changes needed to 
be made. 
“We decided to have a Land Rover custom 
built, that could do all of this,” says Jay 
Whyte, managing director of Off Road Cave 
Safari and Sigatoka River Safari.
“The spacious Land Rover seats up to 12 
people and with its tiered seating enables all 
on board spectacular views,” he adds.
The Off-Road Cave Safari sees passengers 

transported across the Sigatoka River on a 
‘push-push punt’ where they then meet their 
Land Rover and head further inland along a 
rarely used road to the Naihehe Cave. Here 
they learn how the cave was once a fortress 
for a cannibal tribe. It still contains a 
cannibal oven, a ritual platform, a sacred 
priest chamber and other reminders of its 
cannibal history. 
After exploring the caves a fresh lunch and 
swim in the river is enjoyed by all, before 
heading back to the Land Rovers for the 
homeward journey. 
Off-Road Cave Safari operates Monday to 
Saturday with tours departing at 8.30am and 
1.00pm. All prices include lunch and for 
pick-ups from Coral Coast resorts. Call your 
Fiji wholesaler for details. 

Off the beaten track in Tahiti
Tahiti Vacations has just released its first ‘Off 
the Beaten Track in Tahiti’ brochure, featuring
the islands and atolls of the five archipelagos.
The brochure features properties in the 
Society Islands, Tuamotu atolls, Austral & 
Marquesas Islands, with options ranging from 
pension-style (like a B&B and often includes 
meals) to 5 star resorts located in remote 
areas.  Also showcased is an adventure cruise 
on a working freighter, Aranui III, which 
sails 800 miles to the most spectacular and 
remote islands in French Polynesia.
Some of these are virtually untouched since 
the era of European exploration and offer an 
intimate experience of Tahitian life.  They 
are stunningly beautiful and culturally rich, 
where visitors are rare, but very welcome.
Managing Director Lola Carter says “For 
those more intrepid travellers, these options 

are a way of 
discovering the 
hidden gems of 
Tahiti and her 
islands – there 
are 118 islands 
in Tahiti, so 
a lot more on 
offer than just 
Tahiti, Moorea 
and Bora Bora.  
We have been 
to every island and atoll that is showcased, so 
make sure you call the experts – we know it 
best.”
Click here for the flyer and call 0800 287 
283 or info@tahitivacations.co.nz for further 
supplies.  The electronic version is also 
downloadable at: www.tahitivacations.co.nz.

India & Sri LankaExotic Holidays
Specialist Wholesaler

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

CLICK HERE TO GET 
OUR NEWSLETTER

Click here
and see whats  

in store for this years 
major events

ASIA
Macau Fireworks Display 2013
There is no better time to visit Macau that 
during the annual Macau International 
Fireworks Display Contest, which takes 
place at the sea area in front of Macau Tower 
on 14, 19, 21, 28SEP and 01OCT13.
The contest is organised by Macau Government 
Tourist Office (MGTO), and, in the past 24 
years, has won ardent support from various 
prominent fireworks companies around the 
world.
The ten teams which will take part in the 
contest this year include fireworks companies 
from Spain, South Africa, Switzerland, 
Korea, Portugal, Australia, Italy, Canada, 
France and Mainland China.

Among the teams, four of them have won 
first prize in past Macau International 
Fireworks Display Contests.
This is the first year an African fireworks 
company has joined the contest, while the 
Canadian, Swiss and Mainland China 
fireworks companies are also staging their 
first show in Macau.
This year the teams will complement their 
fireworks displays with not only music but 
also laser light effects, and for safety reasons, 
each interval between every two fireworks 
displays will be reduced this year.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1313
http://www.exoticholidays.co.nz
http://www.youtube.com/watch?v=PZitRdrl1t0
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Your gateway to Beijing Click Here
or call 09 309 1188

China   We know it like our own backyard

New tracks up Mt. Fuji
Targeting day-trippers to Mt. Fuji, which was 
recently designated a World Cultural Heritage 
site, the Japanese government plans to create 
new walking paths near the mountain’s fifth 
station, which is accessible by car and bus. 
Under the government project, there will be 
two short walking routes, one starting at the 
Fuji-Yoshida entry point in Yamanashi 
Prefecture and the other at Subashiri entry 
point in Shizuoka Prefecture. Both will be 
walking paths with guide signs and other 
amenities for tourists. 
The Fuji-Yoshida route will enable tourists 
to enjoy a view of Osawa Kuzure, the eroded 

valleys stretching from the top of the 
mountain down the western slopes after a 
walk of about 90 minutes. 
The Subashiri route will allow tourists to 
walk in the forest on the Kofuji small peak on 
the eastern slope. 

Exotic Holidays can offer a Yangtze River 
Cruise starting in Chongqing and heading 
downstream for 4 days/3 nights, priced from 
$562pp share twin.
The river boat departs in the late evening 
and next morning docks in Shibaozhai where 
guests get to visit Shibao Pagoda (right), a 
highlight of the cruise. The pagoda was built 
against the rocks so only three walls are man-
made.  It is 12 storeys high, with the top three 
extending above the rock itself.  
On day three, there is a shore excursion to 
Shennong Stream, a tributary of the Yangtze 
River with fast flowing, crystal clear water 
running southwards through spectacular deep 
gorges.  
On the final morning, there is an excursion 
to the Three Gorges Dam, the largest water 
conservancy project ever undertaken by man 
and the dream of Chinese people for several 
generations.  The first 1000 tourists each day 
get access to the top of the dam and enjoy 
unique photo opportunities.   
The cruise, which ends in Yichang after 

breakfast, can be combined with other 
arrangements in Beijing, Xian or Shanghai. 
The cruise price is valid until 31OCT13 and 
includes accommodation with all main meals 
and shore excursions.
Call 09 410 5060 or 0508 EXOTIC (0508 
396 842) or email Team Exotic: 
info@exoticholidays.co.nz for more info.

Yangtze River Cruise from $562pp

HKTB and CX host trade during Contract Hong Kong
The Hong Kong Tourism Board (HKTB) and 
Cathay Pacific Airways (CX) recently hosted 
25 Australian and New Zealand wholesalers 
and special interest agents during Contract 
Hong Kong. The group spent four nights in 
Hong Kong experiencing a range of products, 
including the Hong Kong Foodie Tour, Hong 
Kong Disneyland’s new attraction Mystic 

Point and Hong Kong Walks. The group 
also had a site inspection of the new Kai Tak 
Cruise terminal and visited the Auberge 
Discovery Bay Hong Kong hotel, which 
opened in March this year. The wholesalers, 
special interest agents, HKTB and CX hosts 
are pictured during Contracting day at the 
Eaton Hotel, Hong Kong.

THE AMERICAS
Machu Picchu: The world’s #1 attraction
Voted the world’s top attraction at 
TripAdvisor’s Traveller’s Choice Awards 
2013, Peru’s Machu Picchu is an essential 
bucket-list item.
Your clients can explore these remarkable 
ruins on Adventure World’s three-day trip, 
proceed from $917pp, visiting the Sacred 
Valley of the Incas, the colourful and vibrant 
Pisac market and the magnificent fortress of 
Ollantaytambo. They’ll also enjoy a guided 
tour of Machu Picchu.
For more information click here and call 
Adventure World on 0508 496 753.

http://www.acrossia.com
http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/peru/tours/machu-picchu-the-sacred-valley/


Trafalgar’s Canada escorted tour released
Trafalgar used Canada Day yesterday as the 
perfect date to release details of its exclusive 
22-day escorted Canada and Alaska departure 
next June.
The one-off departure for a group of New 
Zealanders will leave from Auckland on 
08JUN14 and includes 11 days in British 
Columbia, train travel on the famous Rocky 
Mountaineer and a 7-night Inside Passage 
cruise aboard Holland America Line’s MS 
Volendam.
The guided holiday will feature Trafalgar’s 
signature Be My Guest dining experiences, 
perfectly located accommodation, included 
sightseeing, airport transfers and the services 
of a travel director and local guides.
Trafalgar sales manager Elinor Wealthall 
recently returned from escorting this year’s 
group departure and is pictured here in front 
of an Inuksuk stone landmark close to 
Whistler.

Agents can contact groups@trafalgar.co.nz 
for further details to secure clients a spot 
on the 2014 departure and to be notified of 
pricing when it is released in coming weeks. 
Early payment savings of $500pp twin share 
are available so agents are advised to register 
clients’ interest quickly. Cost includes return 
airfares from New Zealand.
Canada also features prominently on 
Trafalgar’s newly released 2014 USA & 
Canada guided holiday programme offering 
51 trips throughout North America, 
Mexico and Costa Rica including Hawai’i 
and Alaska. 
Trafalgar is offering savings of up to 10% off 
2014 USA & Canada guided holidays that are 
booked and paid for by 31OCT13. 
Contact your Trafalgar sales manager, 
freephone reservations on 0800 872 325 or 
visit www.trafalgar.com for more info.

Cheers to Maui beverage makers
Local Maui beverage makers reckon they 
have harnessed the spirit of aloha, the warmth 
of the Hawaiian sunshine, and as many locally 
grown ingredients as possible to create the 
perfect choice for a big toast, a romantic 
dinner, or a well-stocked picnic cooler.

the grape vines to mature, they experimented 
with a small batch of sparkling wine made 
from readily available Maui pineapples. 
It was so popular they haven’t stopped 
producing it. Today they offer three pineapple
varieties and three grape varieties, in addition
to their decadent raspberry liquor. The King’s 
Cottage Tasting Room is open daily and 
there’s a free walking tour of the grounds.

Maui Brewing Company in Lahaina town 
handcrafts ales, lagers, porters, and specialty 
brews featuring island ingredients such as li-
likoi, pineapple, and breadfruit. The brewery 
has a tasting room and operates a brewpub 
and restaurant at the Kahana Gateway 
Center, where visitors can sample their 
extensive seasonal and small-batch brews.

Hawaii Seas Spirits LLC is a 
small, family-run Maui operation
founded in 2005 that uses 
mineral-rich deep ocean water 
as the base for a 100% organic 
vodka. Ocean Vodka uses water 
sourced from 3,000 feet below 
the ocean surface off Hawaii 
Island, purified, and then 
distilled on Maui using organic, 
sustainably harvested sugar 
cane. Public tours including the 
visitor center, organic farm, 

martini garden and craft distillery are 
available five times daily for a fee. 
Maui’s Winery is located on the gracious 
and historic grounds of scenic Ulupalakua 
Ranch. Back in the 1970s, while waiting for 

Haleakala Distillers is a small, 
independent distiller in 
Makawao’s old Haleakala Dairy 
producing four different rum 
varieties under the “Maui Rum” 
label, using Maui molasses: dark, 
golden, platinum, and their 
signature “Braddah Kimo’s”. 
Most recently, they have revived 
a near-extinct Hawai‘i original, 
Okolehau, which is a traditional 
spirit distilled from the sugar-
laden roots of the native ti plant. 

Mauicello is inspired by the traditional Italian 
lemon liqueur, limoncello, and features bright 
Maui-grown lemons and local sugar. 
Mauicello is made in small batches and 
completely handcrafted. 
Maui Kombucha is a Haiku-based raw foods 
cafe serving healthful fermented tea and fruit 
juice infusion.   They 
fresh brew their 
infusions with local
fruits and lots of 
love—and the product 
is superior. Surfers, 
health nuts and 
hipsters make this 
funky little vegan cafe 
a serious hot spot. 
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Peru, by Orient Express
World Journeys says you can build a Peru 
itinerary for high-end clients around Orient-
Express, which owns or operates hotels and 
services, starting with the Hotel Monasterio 
or Palacio Nazarenas in Cusco, the Hotel Rio 
Sagrado in the Sacred Valley, the Sanctuary 
Lodge at Machu Picchu, and the 5-star Hiram 
Bingham train.  
A 5-day ‘Machu Picchu in Style’ package is 
priced from $3,540pp share twin, including  
four nights of 5-star accommodation, 
transfers, sightseeing with local English 

speaking guides, entrance fees, 4 breakfasts, 
3 lunches & 3 dinners.  Additional Orient-
Express arrangements could include the 
beautiful Miraflores Park Hotel in Lima, or 
the Andean Explorer which operates from 
Cusco to Puno on the shores of Lake Titicaca, 
allowing access to the Lake Crossing to 
Bolivia.  
Contact World Journeys for tailor-made Peru 
itineraries 0800 117311 or email
info@worldjourneys.co.nz

Tierra Patagonia
World Journeys says it is no surprise that 
Tierra Patagonia has just been awarded “Best 
Resort” in the Travel + Leisure Magazine 
“Design Awards”, the only prize awarded to 
a hotel in South America.  The luxury Tierra 
Patagonia Hotel & Spa is located deep in 
Chilean Patagonia, overlooking a beautiful 
lake, with the rugged mountain peaks of the 

visits, scenic tours, horse rides or visits to 
nearby estancias (farms). Combine Tierra 
Patagonia with its sister property Tierra 
Atacama for a 7-night package to save 10% 
off the total price.  
Call 0800 117311 or email 
info@worldjourneys.co.nz

USA &
CANADA
IS HERE

Book and pay before 29 AUGUST  
and save 10%

Save up to $539.

64 destinations in 29 countries – Panama is the hub of the Americas 
CLICK HERE 
FOR ROUTE MAP 

http://www.travelmemo.co.nz/voucher.php?voucher_id=1306


CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.auThe Chinese Century 2O days - 04-23NOV13  

NZ$9,877pp s/twin
Guaranteed 
Departure
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EUROPE

Special Offer – Walking and Cycling Tours in Italy
Led by English-speaking, expert guides, your 
clients can embark on their adventures on 
foot or bicycle from selected cities in Italy, 
ranging from Sardinia to Sicily, with walking 
and cycling tours expert Headwater.
Italy provides excellent walking country, with 
breathtaking scenery at every step. Clients 
will enjoy the network of criss-crossing mule 
paths and meandering through lemon and 
olive groves, valleys and ridges. The tracks 

are framed with flora and fauna and never 
stray far from the ocean, and provide 
spectacular views of the near-vertical towns 
below.
Book before 31AUG13 and your clients will 
receive 10% off all walking and cycling tours 
of the highlights of Italy. 
For more information and for booking terms 
and conditions clich here and call Adventure 
World on 0508 496 753.

Emirates to upgrade Warsaw service 
Emirates will upgrade its service to Warsaw 
less than one year after the route’s launch, 
from an A330-200 to the bigger Boeing 777-
300 aircraft from 01JAN14, lifting capacity 
on the route by around 54%. 

Since the launch in February of this year, 
more than 58,000 passengers have travelled 
with Emirates on the Dubai-Warsaw service, 
which offers a direct connection with all four 
daily Emirates services from New Zealand. 

Cliffs of Moher Coastal Walk opens
Tourism in the West of Ireland has been 
given a significant boost with the opening of 
the €400,000 Cliffs of Moher Coastal Walk, a 
12km route providing improved public 
access to some of County Clare’s most scenic 
coastal locations.  It is close to the Burren 
region, famous for its limestone rocks, 
unusual flora and fauna and stretches from 
Hags Head outside Liscannor Village along 
by the iconic Cliffs of Moher and into the 
village of Doolin – heartland for Traditional 
Irish music.
To learn more about the Cliffs Coastal Walk and to download a map card click here 

TOUR PRODUCT
Big savings on 
polar trips
Peregrine is offering 
US$1,000 and US$1500 off 
select Antarctica and High 
Arctic trips.
Griff says this is a great way 
for your clients to visit the 
Polar regions of the world, 
and have an extra grand or 
more in their pocket.
The details are all contained 
in the flier which can be 
downloaded here.

http://www.odysseytraveller.com/tours/china-century-history-program/tourDetailPDF
http://www.adventureworld.co.nz/travel-deals/italy-walking-cycling-tours-in-italy-save-10/
http://www.cliffsofmoher.ie/plan-your-visit/beyond-the-cliffs/coastal-walk
http://www.travelmemo.co.nz/voucher.php?voucher_id=1314


AVIATION
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Star Alliance LAX lounge preview 

Over 120 European destinations ... now that’s Wunderbar!

Star Alliance has released the first official 
impressions of its new Los Angeles lounge, 
which will open later this year at the Tom 
Bradley International Terminal.
The lounge is inspired by a contemporary 
interpretation of modernist L.A. architecture 
of the 1950s and 1960s. This concept 
underlines the new guidelines for Star 
Alliance branded lounges, which are based 
on better meeting the evolving needs of 
today’s traveller while at the same time 
introducing a unique local flavour in each 
location. For example, black and white 
photos, inspired by L.A. and shot by 
renowned photographers, will underline the 
Alliance’s corporate colours. In addition, 
a collection of objects linked to L.A. and 
Southern California will also be on display, 
sparking the curiosity of locals and guests 
alike.
The lounge incorporates defined spaces to 
suit passenger needs ranging from social 
gatherings around the bar to quiet time in 
the library. The lounge will have two distinct 
areas, one for the exclusive use of customers 
travelling in First Class and a larger section 
for Business Class and Star Alliance Gold 
passengers.
A unique feature of this lounge is the open air 
terrace where guests can relax beside a cosy 
fireplace by night, or by a water feature while 
enjoying views to the Hollywood hills under 
the Californian sunshine by day.
Earlier this year, Star Alliance launched 
the first of its new generation of lounges in 
Buenos Aires Ezeiza Airport. The feedback 
received so far indicates a very high level 

of customer satisfaction. Many guests have 
commented on the comfortable and locally 
inspired surroundings, modern facilities and 
friendly staff which make for a unique and 
memorable airport experience. 
Air New Zealand has been appointed to 
develop and manage the Alliance’s new 
lounge at LAX and construction is expected 
to be completed in July. Customers will be 
able to make use of the facility later in the 
year, once the terminal extension has been 
completed and the existing Star Alliance 
Lounge (opened in 2007) has been closed. 
In total, eight Star Alliance member carriers 
operate out of the Tom Bradley Terminal – 
ANA, Asiana Airlines, EVA Air, Lufthansa, 
Singapore Airlines, SWISS, THAI and 
Turkish Airlines. Air New Zealand plans to 
move to the terminal in mid-2014, at which 
stage its Koru Lounge in Terminal 2 will 
close. 
In addition to the lounge in the Tom Bradley 
terminal, Star Alliance member carriers offer 
the following lounge facilities at LAX 
International Airport:
Terminal 1       US Airways Club
Terminal 2       Air Canada Maple Leaf   
      Lounge, Air New Zealand Koru Lounge  
      (until mid-2014)
Terminal 6       United Club
Terminal 7       United Club and United 
      International First Class Lounge

http://www.lufthansaexperts.com
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

AA scores with product placement
American Airlines has scored a major product 
placement coup in the latest Disney movie 
“Planes,” with one of the characters bearing 
its new logo and brand throughout the film. 
In the 3D animated film “Planes,” set to be 
released in August, the character, Tripp, is 
based on the Boeing 777-300ER. 

KLM launches strategy game
KLM has launched Aviation Empire, a 3D 
freemium strategy game for iOS and 
Android. KLM is the first airline to let 
players experience what it is like to manage 
an airline via a game.
Aviation Empire is not a promotional game, 
but a true strategy game: players invest in a 
fleet, build a network with international 
destinations and develop their own airports.
The game combines the digital world with 
the real world. Using real-life GPS check-in,
players can unlock close to 70 airports in 

Aviation Empire.
In-app purchases make it possible for players 
to expand and personalise their fleets. They 
can also play across tablet and smartphone 
(if on the same platform).
Aside earning game credits, players are also 
rewarded with badges. By logging in with 
a social media account, they can share their 
achievements with their friends. Leader 
boards display players’ positions in the world 
and in relation to their friends.

Play the eXperts QUIZ at 
www.lufthansaexperts.com 
Answer as many of the 16 
questions about Lufthansa, 
Swiss and Austrian Airlines 
as you can and for every 
correct entry, LH will put you 
in the draw to win a Samsung 
Galaxy Tab. 
Entries close Friday 05JUL. 

Fiji Airways acting chief executive Aubrey Swift was in Auckland last Friday on a 
flying visit to launch the airline’s new brand.
He says that the branding change and new livery are just the start. Every aspect of 
the airline is being transformed – from uniforms and marketing collateral to meals 
and service standards – as Fiji Airways builds its long haul business from the US 
and Asia and capitalises on Fiji’s reputation as a South Pacific paradise.

Air India finally Australia-bound
Air India, having last operated into Australia 
16 years ago, is now taking bookings on a 
new triangular services from Delhi to 

Melbourne and Sydney. The move has been 
made possible by delivery of its Boeing 787 
Dreamliners, which will be used on the route.

Malaysia Airlines adds flights 
Malaysia Airlines will operate extra flights 
between KUL and AKL from 24NOV13 to 
27JAN14 departing Sundays ex KUL and 
Mondays ex AKL, making it into a daily 
AKL-KUL-AKL services during the period. 

Elsewhere MH is reinstating Dubai services 
from 05AUG and will inaugurate services to 
Cochin from 01SEP.

http://www.cxagents.com


CRUISE NEWS
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Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Sail & Save 
7 Day Sale

Applicable sailings: Carnival Spirit sailings between 07OCT13 and 18MAY14

Sale 
ends 

08JUL13
Full Terms 

& Conditions
Goccl.co.nz

8 Days from $995*

Holland America Line Caribbean getaways in 2013-14
Itineraries up to 25 days and diverse ports of 
call highlight Holland America Line’s 2013-
14 Caribbean season that features eight of 
the line’s premium vessels sailing round-trip 
from either Fort Lauderdale or Tampa, Fla. 
All Fort Lauderdale itineraries feature a call 
at Half Moon Cay (right), the line’s private 
Bahamian island known for its pristine 
beaches, exciting shore excursions, exclusive 
beach cabanas and kid-friendly activities.
From OCT13 to APR14, ms Eurodam, 
Maasdam, Nieuw Amsterdam, Noordam, 
Ryndam, Veendam, Westerdam and 
Zuiderdam sail a total of 109 seven-, 10-, 11- 
and 14-day cruises that can be combined into 
longer Collectors’ Voyages ranging from 14 
to 25 days. The itineraries span the Caribbean 
on eastern, western and southern routes, as 
well as a partial transit of the Panama Canal.
On each cruise, experiences such as the 
Island Magic Steel Drum Band, learning to 
weave and craft with palm leaves and the 
Reggae Movement Film Festival are part of 
Holland America Line’s new On Location 

program. The itinerary sets the scene for 
guests to indulge in localised experiences that 
make time on board as enriching as visiting 
the ports of call through lectures, 
demonstrations and performances. 
The 2013-14 Caribbean cruises and 
Collectors’ Voyages can be found here and 
are available for booking. Cruise fares are 
per person, double occupancy and begin at a 
range from US$499 for a seven-day itinerary 

to US$2,799 for a 
25-day journey.
For more information 
on Holland America 
Line’s cruises, 
contact NZ GSA 
Francis Travel 
Marketing on 
0800 422 784 or 
09 444 2298. 

Carnival commits to scrubbers
Carnival Corp. & plc, in moves to meet the 0.1% sulphur cap in 
Emission Control Areas coming into force in 2015, has been 
successfully testing a scrubber exhaust gas cleaning system on one 
ship and plans to install scrubbers on two more vessels later this 
year, with a wider roll-out in 2014.
The cost to install a scrubber is approximately US$1m to $1.5m per 
engine, and it is anticipated that at least one engine per ship would 
need to have a scrubber.
In other moves to cut fuel costs, the cruise giant also plans to pilot 
an LNG retrofit project in 2014, and is to test air bubble technology 
to reduce hull-water friction later this year.
The Mitsubishi-developed Air Lubrication System (MALS) blows a 
layer of bubbles along the ship’s bottom to reduce friction with the 
water and, therefore, lower fuel consumption. Two AIDA Cruises 
newbuilds under construction at Mitsubishi Heavy Industries for 
delivery in 2015 and 2016 will use MALS.

Royal Caribbean upgrade sale 
If your clients book an Oceanview cabin on select sailings, Royal 
Caribbean will upgrade them to a Balcony. This means they can 
cruise in a Balcony cabin from as little as $170*pp per night (based 
on 14 nights Australia & Asia Experience on Voyager of the Seas, 
24OCT13).
This offer is available on a range of itineraries across three of RCI’s 
state-of-the-art ships.

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
http://www.hollandamerica.com/cruise-destinations/caribbean-cruises
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Unlock the Past Cruises 
(international) launched
Australian based Unlock the Past has 
announced Unlock the Past Cruises, an 
international program of history and 
genealogy cruises. This expanded cruise 
commitment follows on from the success of 
the first three Unlock the Past cruises, high 
interest in the fourth next February and a 
proposed mid 2015 cruise from the UK/
Europe to the Baltic. 
The fourth cruise in February 2014 is 
booking strongly. Further cruises under 
consideration include:
•  a British Isles discovery cruise in mid 2014
•  a smaller regional cruise from an Australian 
port or Auckland – Sydney late 2014 or early 
2015
•  a major Baltic cruise from UK/Europe mid 
2015
•  a transatlantic cruise November 2015
•  an Australia – New Zealand cruise early 
2016
Unlock the Past cruises combine relaxing 
cruises with world class history & genealogy 
conferences.  All major conference cruises 
feature an international team of presenters 
and a program with international appeal. 
Shorter cruises will also have leading 
presenters.  Some cruises are more 
conference focused. Others focus more on the 
destinations visited.
www.unlockthepastcruises.com. 

Quantum leap over the Atlantic
Royal Caribbean International has announced 
that Quantum of the Seas will make her 
inaugural transatlantic voyage from South-
ampton on 02NOV14.  New Zealanders can 
now book to be part of the much anticipated 
8-night westbound voyage – her first ever 
commercial cruise – arriving in the New York 
area at Cape Liberty Port, New Jersey, on 
10NOV14. 
The 167,800gt ship, which can carry 4,180 
passengers, raises the bar with an array of 
“firsts at sea”, including the North Star cap-
sule ride 300ft above the ocean; the RipCord 
by iFLY skydiving experience; the SeaPlex 
indoor sports and entertainment complex; 
the Two70° three-deck great room with huge 
wake views; and the Music Hall, a two-storey 
music venue.

Royal Caribbean’s new Quantum Class will 
debut in OCT14 with Quantum of the Seas, 
followed by her sister-ship Anthem of the 
Seas in early 2015.  
Quantum of the Seas will feature Royal 
Caribbean’s largest and most advanced 
staterooms including the industry’s first 
interior staterooms with 80-inch LED-screen 
Virtual Balconies. Plus, Family-Connected 
staterooms will deliver more flexibility, using 
three different stateroom categories that con-
nect to form a layout that provides separate 
bedrooms and bathrooms for all. Also, Royal 
Caribbean International will introduce new 
Studio staterooms – some featuring balconies 
– for single travellers, three new Junior Suite 
categories, and larger Loft Suites. 

Clampdown on Port Chalmers 
tour touts  
Port Otago has banned tour operators from 
the Port Chalmers cruise wharf for the next 
summer cruise season. 
According to a report in the Otago Daily 
Times, Dunedin’s cruise ship gateway had 
gained a negative reputation among cruise 
lines for allowing “cowboys” to tout for tour 
business on the wharf.
Up to 47 tour providers reportedly accessed 
the wharf each cruise day during the 2012-13 
season, something unknown elsewhere. 
Last year, more than 400 people went through 
a cruise accreditation programme for tour 
operators, developed to ensure standards of 
service were maintained. But the season was 
“the worst on record” for operator behaviour 
on the wharf, according to Port Otago 
commercial manager Peter Brown. 
The port company received complaints 
directly from passengers, cruise lines and 
other tour operators, as well as an expression
of concern from Cruise New Zealand. 
Complaints were made about tour operators
fighting among themselves, sleeping in 
vehicles to secure prime wharf positions and 
being abusive to cruise passengers. They also 
delayed tours to secure more passengers and 
changed tour itineraries after passengers had 
paid for specific tours. 
Some taxi drivers accessed the wharf as taxis 
then changed their operation to tour provid-
ers, Mr Brown said. 
The ODT says that from October, i-SITE 
staff will operate a marquee on the wharf to 
welcome passengers and organise tours. 
They will collect payments, take a 12.5% 
commission and call tour operators to pick up 
paid passengers. 



Dancing with Whales 
in Norway this Summer 
Passengers who have always wanted to see 
whales in their natural habitat can now do so 
as part of a Classic Norwegian Fjords Voyage 
with Hurtigruten. A brand new land excursion 
is being introduced between now and AUG13 
that allows guests to enjoy this special 
experience on a Hurtigruten Classic Voyage 
along the coast of Norway - the first time this 
has ever been possible. 
The excursion is available on day five of 
the Voyage North and travels to the whale 
spotting area outside Andenes in Nordland 
County. Guests will disembark early in the 
morning at Risoyhamn and head to Andenes 
by coach to join the sturdy whale-watching 
vessel MS Reine. The ship will travel out to 
the edge of the continental shelf where Sperm 
whales feed on octopus welling up from the 
abyss. Andenes is one of the few places in the 
world where the continental shelf is so close 
to the mainland. Using hydrophones, the 
ship’s crew can locate the whales underwater, 
and in 90% of sailings it is hoped to catch a 
glimpse of these giants of the deep. 
After a few hours at sea, it’s back to land and 

onward towards Finnsnes to rejoin the ship, 
just before lunch. En route there is a ferry 
journey across Andsfjord to enjoy a different 
perspective of the northern coastal scenery, 
and see how these communities are connected
by the ocean. The entire trip is approximately 
7 hours. Priced at £205pp. 
Classic Voyage North – from £1,143pp 
(01JUN-31JUL) – A seven-day Classic 
Voyage North from Bergen in the south to 
Kirkenes by the Russian border costs from 
£1,143pp and includes half board on the ship. 
Flights are extra. 
For more information, contact Discover the 
World Marketing on (09) 623 4293 or email 
retailres@discovertheworld.com.au 

Fly free and cruise the Scenic Route

RCL Cruises appointments 
RCL Cruises Limited has announced the 
appointment of Rosie Rissetto-Spiers in 
the role of Marketing Manager and Tessa 
Anderssen in the role of Public Relations 
Manager. 
Both based in Sydney, they represent the 
company’s three cruise brands in the 
Australia and New Zealand markets: Royal 
Caribbean International, Celebrity Cruises 
and Azamara Club Cruises.
Rosie joins Royal Caribbean after 10 years 

with Air New Zealand in various marketing 
roles in New Zealand, Europe and Australia 
– most recently as Retail Marketing Manager 
for Australia. Rosie will drive the 
development of the three RCL cruise brands 
alongside its suite of creative, media and 
digital agencies.
Tessa joins the cruise line from Toga Hotels, 
where she held the position of 
Communications Manager for three years, 
including Travelodge hotels in New Zealand. 

Celebrity Cruises is offering Kiwis an 
unprecedented opportunity next summer to 
cruise down the east coast of New Zealand 
and in the country’s three famous fiords 
(Milford, Doubtful and Dusky Sounds) all 
with the added lure of a free pre or post 
cruise flight.
Celebrity Cruises’ Fly Free offer applies to 
a selection of 12 and 14-night New Zealand 
cruises on the five star superliner, Celebrity
Solstice, from 04NOV13 through to 
22MAR14 when booking a Sydney to 
Auckland or Auckland to Sydney cruise. 

Bookings must be made for a premium 
Balcony, Suite, Concierge Class or Aqua-
Class stateroom and the offer is only 
available until 31JUL13.
Prices range from $2,539*pp for a balcony 
room on four 12-night Sydney to Auckland 
cruises between 04NOV13 and 10MAR14 
through to $4,299 for AquaClass on a 
14-night New Zealand cruise, departing from 
Auckland on 03JAN14.  
Call 0800 102 123.  
*Price is based on 28NOV13 sailing only. 
Starting prices may vary per itinerary. 

Le Soléal delivered to Ponant
Fincantieri’s Acona shipyard delivered the 
third ship in a series of mega-yachts to 
Compagnie du Ponant. The 11,000gt Le 
Soléal is a sister to L’Austral and Le Boréal 
but has a different coloured hull—white 
instead of slate—and higher installed power 
to allow more flexibility in cruise planning.
The 142m vessel has an ice class rating, as 
well as ‘Clean Ship’ and ‘Comfort Class’ 

certifications confirming reduced 
environmental impact, noise and vibration.
Le Soléal differs from the two previous ships 
for the innovative design of its public rooms 
and its latest generation energy-saving 
lighting system using only LEDs.
Francis Travel Marketing represents Ponant 
Cruises in New Zealand. Call them on 
09-444 2298.
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HOSPITALITY
World of Accor celebrates 10th anniversary
Travel industry professionals are invited 
to discover the latest hotel product in Asia 
Pacific, experience 5-star hospitality and 
have a chance to win a brand new Peugeot 
Allure 208 at the World of Accor on 30JUL 
in Auckland.
World of Accor, the largest hotel expo in Asia 
Pacific, will provide agents, wholesalers, 
corporate clients, tourism partners and MICE 
organisers with all the latest accommodation 
news and trends from across the region.
Celebrating its 10th anniversary in 2013, the 
expo will take place at Pullman Auckland, 
where Accor hotels from New Zealand, 
Australia, Fiji and Asia will offer an insight 
into the group’s new developments, products 

and services, alongside key industry partners.
Set to attract over 400 guests to the Open 
Trade Cocktail Session (4-8pm), husband and 
wife celebrity duo Brooke Howard-Smith 
and Amber Peebles will host the event where 
guests will experience 5-star hospitality, 
Marlborough region wines from partners 
Stoneleigh and Brancott Estate, cooking 
demonstrations by top chefs, and first-class 
entertainment. 
For the first time at the event, registered 
visitors will also be offered the chance to win 
a brand new Peugeot Allure 208, and a range 
of major travel prizes courtesy of Emirates. 
Register your attendance at 
www.worldofaccor.com/register/client

4,000 Hiltons
Hilton Worldwide has announced the opening 
of its 4,000th hotel, Hilton Shijiazhuang in 
the Hebei province of China. It now has 35 

hotels operating in Greater China and a 
pipeline in this region of more than 120 
hotels with more than 42,000 rooms.

Four-for-Three Offer at Huka Retreats
The Huka Retreats has a ‘Four for Three’ 
offer, in which guests who stay for three 
consecutive nights receive a complimentary 
additional night, representing a substantial 

Huka Lodge launches new weddings programme
For the first time since opening in 1924, 
Huka Lodge has launched a new bridal 
program linking a dedicated section in its 
website to planners and bridal couples with 
a highly personalized, bespoke service to 
tailor perfect weddings, whether for 10 or 70 
guests.
As everything takes place in the same venue, 
weddings at Huka Lodge feel like a house 

party, with a relaxed atmosphere, no 
pressure to have to drive and time to spend 
with guests.  Locations for celebrating 
include the Main Lodge, library, trophy 
room, wine cellar, the orchard and the jetty 
pavilion, with the Alan Pye and Owner’s 
Cottage also available for either intimate 
sit-down dinners or larger scale receptions. 

saving for event organisers.  The offer can 
be used to extend the stay, used at another 
time or gifted, and is valid for bookings until 
31AUG14.   Conditions apply. 

INDUSTRY
New ownership for SDS
Lesley Perrie of Planet Travel Marketing has 
just purchased Sales Development Services 
Limited, commonly known as SDS.  The 
company was established in FEB02 by Jenny 
Delmont and Lesley Hasler, both of whom 
had extensive experience in the travel indus-
try and offers a cost effective sales call 
solution to tourism offices, airlines, hotels, 
resorts and representation companies. 
Planet Travel Marketing had been using SDS 
and decided to secure and maintain this 
service by purchasing the company when 
Jenny mentioned she was looking at selling. 

“I will be developing the business further by 
adding a new website for travel agents and a 
monthly newsletter with Product Updates and 
also adding more targeted calls and Coffee 
Shop Stops,” says Lesley, who has 17 years 
of experience in PR, wholesale and 
representation services and can offer further 
services as required through SDS. She has 
‘freshened up’ the logo and branding and 
will retain the same clients and the 10 sales 
representatives around NZ. 
Contact Lesley Perrie on (09) 414 6153 or 
021 772298 for further information.

Flight Centre, Intrepid restructure adventure stores
Flight Centre Limited (FLT) and Intrepid 
Travel have unveiled a new structure for their 
adventure travel joint venture.
As part of their ongoing strategy to grow the 
adventure travel market, the companies have 
signed a commercial agreement relating to 
the My Adventure Stores (MAS) retail travel 
network, which has operated under joint 
ownership since 2008.
The agreement will see:
• FLT take ownership of MAS in Australia 
and continue to invest in the business’s 
growth as a dedicated chain of adventure 
travel retail stores; and
• Intrepid become a key preferred product 
supplier to the MAS network.
The 17 stores that currently make up this 
agreement will be divided between the two 
companies, with FLT taking on MAS’s 
Australian, Canada and Wellington stores and 
Intrepid retaining the Auckland and Islington 

(London) stores as part of its branded concept 
store model.
Staff will either transfer to Flight Centre or 
Intrepid Travel.
“This new agreement cements the long-
standing relationship between Flight Centre 
and Intrepid,” FLT chief operating officer 
Melanie Waters-Ryan said.
“Both companies see solid growth 
opportunities in adventure travel and and will 
continue to work together to capitalise on 
these opportunities.”
Intrepid Travel managing director James 
Thornton said the agreement was a logical 
progression for the two companies.
“We both win with this agreement,” he said.
The changes are effective immediately in 
Canada and New Zealand and will apply 
from September 30 in the UK and December 
31 in Australia.
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PEARL’S PEARLER
A woman’s loyalty is tested when her man has 

nothing - a man’s when he has everything
LATE BREAK

Hayley Barnett moves on
Traveltrade editor Hayley Barnett is moving 
on and will be starting a new position at APN 
as of next week.
“I have really enjoyed my time here with 

Mediaweb and appreciate having had the 
opportunity to work with you,” says Hayley. 
“I am looking forward to this new challenge 
and a new chapter in my career.” 

New travel agent incentive program from WRD

Thumbs up for Excite Holidays Map Search & Book
The map search and book feature implemented 
by Excite Holidays two months ago has 
reportedly been a huge success. It was 
originally developed to save travel agents 
time and allow them to refine their hotel 
search by location. Since launch, around 60% 
of hotel bookings received through the 
website have been made using the map 
search and book feature. 
“With a focus on usability and efficiency, 
we’re delivering the best online travel 
booking experience possible for our travel 
agent clients,” said George Papaioannou, 
CEO of Excite Holidays.
The dynamic feature allows agents to search 
for properties by landmark or vicinity, such 
as the Eiffel Tower in Paris.
Once agents have found their desired hotel 
or apartment, they can zoom in and view 
more detailed information about the property, 
including price, star category and any special 
offers, then simply book straight from the 

map itself.
Another feature is the price slider, which 
enables agents to refine their map search by 
price range. The map will show property 
choices based on their desired price range.
Says Mr Papaioannou: “We have received 
positive feedback from the agents on how 
simple the map is to use and how they are 
able to find all the information they need 
right at their fingertips. They will find all 
available information on the map, including 
details about the property and its proximity to 
iconic landmarks, shopping, restaurants and 
cafes without the need to visit other websites 
and conduct additional research for their 
clients.”
Agents can use the map search and book 
feature by logging into www.exciteholidays.
co.nz. For more information call Customer 
Service on 0800 733 858 or speak to local 
BDM Laura Pezzutto on 0800 733 858 or 
laura.pezzutto@exciteholidays.com. 

World Resorts of Distinction (WRD) has 
launched a new improved Travel Agent 
Incentive Programme, Diamond League, for 
2013/14.  The program aims to incentivise 

and interactive than any other year. 
To sign up and become an Accredited 
Diamond League Agent click here.

Tomahawk connects Xero to $23b tourism sector
Auckland based tourism software developer 
and digital specialist Tomahawk has 
announced the integration of its ResBook 
software with Xero’s online accounting. 
It’s the first integration available between a 
provider from the tourism industry and Xero, 
HiTech company of the year 2013.
The ResBook reservation system is used by 
accommodation providers to streamline rates 
and online bookings. The integration with 
Xero gives tourism operators an end to end 
system from time of booking through to 
financial reporting. Xero’s bank reconciliation 
and real time currency updates will be well 

received by a sector that deals with diverse 
suppliers and currencies.
Tomahawk Director Gina Paladini says, 
“Xero is a New Zealand success story and we 
are delighted to be the first tourism technology 
provider to partner with them. The tourism 
industry contributed more than $23 billion to 
the New Zealand economy last year and 
giving our partners the tools to understand 
what aspects of their business work best and 
generate the most revenue is critical to its 
ongoing growth and prosperity.”
Tomahawk has released the integration to 
existing ResBook customers. 

SmartGate gets smarter
70% of eligible NZ and Australian passport 
holders are using SmartGate on arrival and 
the new SmartGate Plus technology, which 
utilises face-on-the-fly facial recognition in a 
nine-second, one-step process, is set to push 
that number even higher.
Since its rollout in 2009 almost 6 million 
people have used the NZ Customs automated 
passenger processing system when departing 
or arriving in New Zealand.

and reward Travel Agents 
for their consistent selling 
efforts and reward guests 
while staying in house at 
WRD resorts in the South 
Pacific and Thailand. This is 
the third consecutive year the 
Diamond League programme 
has been in effect and WRD 
anticipates agents will find it 
more accessible, rewarding 

http://worldresortsofdistinction.com/diamondleague

