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Excellent five months for tourism
Tourism New Zealand says a new trend in visitor arrivals is now 
apparent, with the latest total annual international arrival figures in 
growth for the first time since the Rugby World Cup 2011. 
International visitor arrivals are up 0.5% year-on-year and 8.7% 
for the month – making it the highest ever result for a May month. 
The increase in arrivals translates to an extra 224,480 stay days for 
the month. 
Justin Watson, Tourism New Zealand’s acting Chief Executive 
says; “When we look at the first five months of 2013 we see a 
considerable upwards shift in arrivals - with total arrivals up 5.8% 
against the same period last year and holiday arrivals up 9.4%.” 
The strong arrivals seen during summer and autumn continue to be 
maintained with all of the tourism sector’s core markets in growth. 
For MAY13 Australia, the source of 45% of New Zealand’s 
arrivals, is up by a very strong 12.3%. 
Tourism New Zealand’s other top five markets are also all in 
growth: China (30.2%), Japan (8.6%), UK (0.3%), Germany 
(7.1%) and the USA (6.0%).
Mr Watson notes that the results are particularly encouraging for 
the long-haul western markets, which have been struggling for 
some time, and supports the positive impact seen from the 
investment in marketing New Zealand’s association with the 
Hobbit trilogy.                                                            .... Cont p2
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To find out more and to register as a buyer visit 
www.convenesouth.co.nz
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       For Sale
       Unique NZ Tourism 
       Domain Names

www.newzealandsightseeing.co.nz
South Pacific Travellers World has unique domain names for sale. 

The domain name www.newzealandsightseeing.co.nz presents a unique 
on-line business and/or SEO opportunity.

For further information, please contact:
Linda Jenkins, Managing Director

South Pacific Travellers World
Email: manager@southpacifictravellers.co.nz

Excellent five months for 
tourism    ... Cont from p1
The picture also looks positive as 
the sector heads into the winter 
season. 
“With the record snow levels seen 
last week across the country it 
looks like we are well placed for 
a sterling winter season for ski 
resorts and the wider industry,” 
he adds. 
From 01JUL, Tourism New 
Zealand will be implementing its 
new Three Year Marketing 
Strategy, with increased funds 
being committed across four key 
areas of its business: international 
business events, emerging 
markets, high-value premium 
travel and the up-scaling of 
specific activity in core markets. 

2013 Cruise New Zealand AGM & Conference
The 2013 Cruise New Zealand Annual 
General Meeting & Conference will be 
held on Monday 05AUG in Auckland. This 
conference is the key cruise industry event in 
New Zealand.
Titled “Why Cruise New Zealand?” this 
conference will address the strategic issues 
happening offshore and regionally that will 
have an impact on New Zealand and what 
New Zealand can do to future-proof this 
important industry.
A top international cruise line executive will 
join Martin Snedden, chief executive of 
Tourism Industry Association whose 
organisation has been charged with advocating
on cruise issues, and Norm Thompson, 
Deputy CEO of Air New Zealand, who will 
highlight Auckland’s fly/cruise potential.

The AGM & Conference will be held at 
Auckland Museum followed by drinks and a 
tour of Shed 10 Cruise Terminal on Queens 
Wharf.
The conference is open to members and 
non-members of Cruise NZ and will offer 
you and your team the opportunity to further 
your knowledge of the industry and meet key 
cruise stakeholders.
Conference Costs: the first Member delegate 
- $150; the first Non-Member delegate - 
$250; extra delegates - $75.  
Send all RSVPs and your postal address to 
info@cruisenewzealand.org.nz by Friday 
19JUL and an invoice will be sent to you.
This conference has been kindly supported 
by Auckland Museum, ATEED and Auckland 
Explorer Bus.

Time for business tourism industry to go on show
New Zealand’s business tourism industry is 
holding its biggest ever trade show this week, 
with record numbers of buyers and exhibitors 
scheduled to attend MEETINGS 2013.
Organised by Conventions and Incentives 
New Zealand (CINZ), MEETINGS is being 
held at Auckland’s SKYCITY Convention 
Centre tomorrow and Thursday and will see 
180 exhibitors promoting their products and 
services to more than 400 day buyers and 
185 hosted buyers. During the two days of 
MEETINGS the venue will be operating at 
full capacity.
The buyers are professional business event 

organisers and decision makers who 
represent influential companies and 
associations from throughout New Zealand, 
Australia, China, Malaysia, Singapore, and 
India.
The two-day event will open with a special 
welcome function at Auckland’s Museum of 
Transport and Technology (MOTAT). About 
600 people are expected to attend that event 
while a similar number is also expected at 
the farewell dinner at Shed 10 on Auckland’s 
waterfront.
For more information about MEETINGS 
2013 go to www.meetings.co.nz.

Destination Marketing Strategy launched for Taupo
Over one hundred people gathered at the 
Taupo Yacht Club last week for the launch 
of the Destination Marketing Strategy for 
Taupo, and hear from entrepreneur and 
marketing guru, Justine Ross.
Mrs Ross, co-founder of 42 Below and now 
part owner of Moa Beer, Ecoya and Trilogy, 
shared insights on how her vodka became 
one of the world’s premium spirit brands.
“Justine’s message resonates with the visitor 
industry,” said Destination Great Lake Taupo 
General Manager, Vanessa Freeman. 

“A focus on a quality product, hard work, 
passion and persistence will lead to success, 
and that is very much the pathway we are on 
to grow the local visitor economy.
“The cheeky style of 42 Below broke the 
boundaries of conservative marketing and 
arguably created viral social media market-
ing and guerrilla marketing in New Zealand,” 
said Ms Freeman. “We’re not quite suggest-
ing those tactics in our new strategy, but we 
are focused on keeping it real, and reflecting 
the people element of holidaying in Taupo.”
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High stakes poker in Queenstown

Distinction Dunedin hotel progress

Queenstown’s Mountain Scene newspaper 
reports that a law change will be required if 
SkyCity Entertainment Group is to realise 
its hopes for a relocated casino and upscale 
high-roller accommodation next to a 
proposed convention centre in the resort 
town.
SkyCity is the preferred operator of the 
convention centre, which the council would 
like built on its prime land in Man Street.
Mountain Scene quotes the Department of 
Internal Affairs as saying any change of 
casino location requires a law change and 
that casino licences are not transferable and 
no new casino venue licences may be granted 

under the Gambling Act 2003.
It seems that SkyCity, the Prime Minister’s 
Office, and the Queenstown council are each 
waiting for someone else to make the first 
move and each told the paper they’d not been 
in any discussions with the other parties on 
the required law change. 
The three parties have each expressed a keen 
interest in seeing a Queenstown convention 
centre developed, and everyone knows which 
party will pay for it. SkyCity holds a strong 
hand, owning the two Queenstown mini-
casino operations but, as with Auckland, 
concessions will be required from both 
council and Government.

The Otago Daily Times reports that the 
conversion of the historic former Dunedin 
chief post office into a mix of office space 
and apartment-style hotel accommodation 
could begin within weeks.
Building owner Geoff Thomson, of Distinction 
Hotels, told the ODT that Silver Fern Farms 
is to take a two-floor anchor tenancy and, 
along with other commercial tenants, will 
“underpin” the 10-storey project.
Mr Thomson says designs for the seven 

floors of the four-star-plus Distinction 
Dunedin’s self-contained apartment 
accommodation are yet to be finalised. 
Self-contained rooms offering short or longer 
stays would be ideal for the Dunedin market, 
which “was not as strong as everyone be-
lieves it is,” Mr Thomson told the paper. 
‘’But there is capacity to grow some business 
into Dunedin.’’ 
The final hotel apartment stage could be 
completed by the end of next year. 

Mt Hutt to re-open today after record snow fall
A very tired Mt Hutt crew were last night 
looking forward to a decent sleep before 
welcoming skiers and boarders back onto the 
slopes today.
Conditions are expected to be “as good as it 
gets” with a snow base of over three metres
across the mountain and all main trails 
groomed for opening.   Ski Patrol has made 
the slopes within the ski area safe, but outside 

the ski area boundary there’s still 
“considerable danger” of uncontrolled 
avalanches.   
The Triple Chair lift that was damaged by 
Sunday’s avalanche will be out of action for 
some time and it will be three to four weeks 
before the extent of the damage can be fully 
assessed and a time frame set for repair. 

AUSTRALIA
Best Jobs in the World filled
Six people from around the world have won 
Tourism Australia’s Best Jobs in the World 
competition.
Modelled after Tourism Queensland’s 
successful effort a few years back, it offered 
six people their ‘dream jobs’ and resulted in 
330,000 people from 196 countries recording 
their interest in the six-month long, $100,000 
jobs.
The winners were:
Andrew Smith, USA – chief funster, NSW
Roberto Seba, Brazil – lifestyle photographer, 
Victoria
Allan Dixon, Ireland – outback adventurer, 
Northern Territory
Elisa Detrez, France – park ranger, 
Queensland
Rich Keam, England – taste maker, Western 
Australia
Greg Snell, Canada – wildlife caretaker, 
South Australia

A seventh ‘High 
Flyer’ job was 
awarded by 
Virgin Australia 
to Cameron 
Ernst of the US, 
who will fly 

Same-sex wedding promotion
Tourism New Zealand has announced in 
Australia that it will fly one same-sex couple 
and eight guests to New Zealand to be the 
first Australians to wed here in the wake of 
the passing of the Marriage Amendment Act.
The ‘Make History’ competition run on The 
Star Observer Facebook page invites gay and 
lesbian couples in Australia to submit a photo 
of themselves and 25-word explanation of 
why they would love to get married in NZ.
A winning couple announced on 11JUL will 
be entitled to flights from any major Australian 
city to the wedding destination for up to ten 
people, two nights accommodation for the 

Virgin’s routes promoting the airline.
The campaign was designed to promote the 
Working Holiday Maker program. The 
program contributed A$2.5 billion to the 
Australian economy in 2012.
While only six applicants were successful, a 
survey conducted by Tourism Australia found 
72% of those who entered the ‘Best Jobs’ 
competition were planning to apply for an 
Australian working holiday visa.
Click here to see the winners’ videos.

wedding party 
and five nights 
for the couple. It 
also includes a 
wedding 
ceremony and 
reception at a 
location that has 
yet to be revealed.
A ceremony will be held on 19AUG, the first 
day the Act takes legal effect. Interestingly, 
the union will not be legally recognised in 
Australia, after a Green bill to recognise 
overseas unions in the 
country was voted down last week.
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Early-bird Registrations now open

Register here by 21st June to be in to  

WIN  
one of two iPad Mini’s!

✓ 14 Famils to  
choose from

✓ Over 90 operators  
to meet with

✓ Learn a lot and have  
a heap of fun!
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Kiwi showcase at 2013 Gympie Music Muster 
Organisers of the Gympie Music Muster 
22-25AUG13, having seen New Zealand 
Country Artists enjoying a stellar time of 
late in Australia, thought it timely to stage 
its inaugural New Zealand Showcase. The 
annual Gympie Music Muster is held in the 
Amamoor State Forest Park, with nine stages 
and attracts 50,000 people over four days. In 
its 31-year history the event has raised more 
than A$14.5 million for Australian charities.
The New Zealand Showcase will feature a 
mix of Country Roots and Blues. 2012 New 
Zealand Female Country Artist of the Year 
Aly Cook will take to the stage in her new 
combination of The Sou’westers, a country-
roots singer/songwriter trio comprising Aly 
Cook with Tui Award winners Dean 
Hetherington from The Coalrangers and 
Liam Ryan (The Narcs/Midge Marsden 

Band).
Golden Guitar winning Kiwi Camille Te 
Nahum and her Aussie husband, Stuie 
French, 2013 Toyota Starmaker Kaylee Bell 
and 2012 New Zealand Gold Guitar Winner 
Kylie Price (who took out the Aristocrat 
Entertainer of the Year at Tamworth 2013) 
will be there too. They will be joined by 
three-time Tui award winner Tami Neilson 
and internationally celebrated Kiwi blues-
man, Billy TK Junior.
With Air New Zealand now offering direct 
flights to the Sunshine Coast, it’s easier than 
ever for Kiwi music fans to make the trip to 
support their artists and to see all the great 
acts on offer in what is dubbed “Australia’s 
Favourite Country Music Festival”.
Gympie is around 40km north of Noosa on 
the Bruce Highway.  www.muster.com.au

Qantas Australia on sale from $219
Qantas has released special Economy fares to 
Australia from $219 available for sale until 
midnight tonight, Tuesday 25JUN13.
The airline has also released special Economy

fares to Cairns from $299 available for sale 
until Friday 28JUN13.  
For full details and tariff advice visit 
www.qantas.co.nz/agents. 
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Echo raises stakes in Battle of the Sydney casinos
Sydney’s incumbent casino operator, Echo 
Entertainment, which runs the glitzy Star 
casino at Pyrmont, has tabled an unsolicited 
proposal to counter one being trumpeted by 
rival Crown Casino, which is keen to 
establish its presence in the city.
While Crown’s plan involves a 60-storey, six-
star landmark tower at Barangaroo, Echo is 
out to trump that with a billion-dollar 
transformation of Pyrmont, Darling Harbour 
and Barangaroo into one new “integrated 
connected resort”.
Where Crown has played up the benefit to 
NSW of attracting high-roller gamblers to a 
VIP-only casino, the key element of the Echo 
proposal is a City Link Bridge, a pedestrian 
link with separate cycle lanes that would 
connect Darling Island where the Star is 
located to the southern end of Barangaroo. 
The bridge (illustrated above) would 
potentially reduce transport pressures and 
travel times for inner west commuters by 
more than 30 minutes. Commuters on the 
light rail would alight at the stations at the 
Star or Pyrmont Bay and then pass across the 
bridge to Barangaroo.
City Link Bridge is also pitched as the 
“missing link” to integrate Echo’s complex 
with the new international convention centre, 
entertainment arenas, hotel, museums and 
other facilities.
Echo also proposes adding: 
>>  world class meetings and event facilities 
to add to Sydney’s capacity and flexibility to 
host
>>  two brand new hotels – a six star luxury 
hotel and a five star premium hotel adding 
500 hotel rooms to make a total of 1,150 
rooms at The Star and to complement the 
planned 500 rooms at Sydney International 

Convention Exhibition and Entertainment 
Centre (SICEEP)
>>  redevelopment of the existing Astral 
Towers and Residences specifically designed 
for the business and event traveller
>>  20 restaurants and bars to take the total at 
The Star to 50 dining experiences
>>  architecturally designed parklands 
featuring large format public art
>>  a range of entertainment facilities 
including 10,000sq m of rooftop waterfront 
space to create a special shoreline experience
>>  upgrades to The Star’s light rail station 
to improve connections and integrate it more 
seamlessly with the resort and the wider 
precinct, including the new SICEEP
Echo’s plan includes a $250 million offer 
to the NSW government, to extend its right 
to hold the state’s sole casino licence for a 
further 15 years after it expires in 2019.
According to Business Spectator, Echo will 
support Crown’s Barangaroo proposal along-
side its proposed new precinct on the proviso 
that Crown be restricted to table games only 
and to customers strictly defined as VIP 
under NSW and international regulations.
A government panel will shortly advise 
Premier Barry O’Farrell which proposal will 
deliver the greatest economic benefit to NSW.

Sydney Opera 
House’s 40th
Denmark’s Crown Prince 
Couple, HRH Crown Prince 
Frederik and HRH Crown 
Princess Mary, are to visit 
Sydney as the Patrons of the 
Opera House’s 40th 
Anniversary program.
The royals will help celebrate 
the milestone in the history
of the Danish-designed 

>>  A free ‘Open Door’ on 20OCT to mark 
the day on which the Opera House was 
officially opened in 1973, which will open 
the Concert Hall and Joan Sutherland Theatre 
to visitors.
>>  A special free exhibition devoted to 
Danish design’s contemporary legacy titled 
Danish Rooms @ the Opera House to be held 
in the Western Foyers from 25OCT-11NOV.
Further aspects of the 40th anniversary 
program will be released in the coming 
months.    www.sydneyoperahouse.com/40

Wendy Harch joins AAT Kings
AAT Kings has announced the appointment 
of Wendy Harch to Head of Marketing, 
Pricing and Strategy. Having spent over 10 
years in several senior management positions 
at Tourism Queensland, Wendy has managed 
operations in 13 worldwide offices and has 
worked across destination-based projects and 
major campaigns including Best Job in the 
World and Oprah Winfrey’s 2010 visit. 
Anthony Hayes, Global Managing Director, 
AAT Kings said: “In order to take AAT Kings 
to new heights and capitalise on growth 
opportunities, we have made some significant 
changes to our business and have undergone 
a brand restructure. As a result, we have 

created a new role of 
Head of Marketing, Pric-
ing and Strategy.” 
Harch joins AAT Kings 
bringing 20 years of 
experience to the team 
having worked with 
developed and emerging international 
markets and boasts a wealth of industry 
knowledge and Asian language skills. 
AAT Kings has also appointed David 
Gendle to the role of Head of Australia and 
New Zealand Sales and Fleur Ulbrick has 
become the Head of International Sales. 

World Heritage-listed landmark in October 
this year.
Among the events planned to mark the 
anniversary is a recreation of the concert that 
officially opened the Opera House in 1973. 
This ticketed commemorative event on the 
Forecourt on 27OCT will culminate, as it did 
in 1973, with Beethoven’s Symphony No. 9 
performed by the Sydney Symphony which 
concludes with the Ode to Joy, with soloists 
from Opera Australia with the Sydney 
Philharmonia Choirs.
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PACIFIC ISLANDS

www.aircalin.com

New Caledonia. New Paradise. 
Less than 3 hours from Auckland 
flying Aircalin. Book W Class 
for the best value year round 
packages, best inventory, no 
closeouts and full service guaranteed.

You’ll love this!McGraths selling their Fiji resorts
Two Fijian resorts - Sonaisali Island Resort 
and Tadrai Island Resort - are being put up 
for sale.
The Fiji Times Online, quoting from a 
statement, says the McGrath family is 
considering new opportunities locally and 
internationally and would like to offer their 
holdings for sale in “what is an exciting and 
vibrant forward-looking tourism investment 
market”.
Group managing director Aaron McGrath 
said they enjoyed operating both resorts over 
the years.
He said the issue was discussed with staff 
members.
“We wish to thank the fantastic team at both 

resorts for their commitment, hard work and 
continued support over the years,” said Mr 
McGrath.
“In fact, the hotels will not be closed but 
will be run by new operators, therefore, staff 
members will still be employed.
“It is now time however, for others to take 
over and continue the operation of the 
properties and make the most of the 
wonderful opportunities that lay ahead.
“We also thank and recognise our industry 
partners for their strong support and we seek 
to reassure our partners for their valued 
customers that we will work tirelessly to 
ensure a seamless transition to the new 
owners in the coming months.”

Luxury Winter Escape
Sell an escape to Norfolk Island with 
accommodation in five star luxury at The Tin 
Sheds. Their Luxury Winter Escape package, 
priced at $198pp per night, includes: 
• Stylishly appointed secure apartment with 
private courtyard and garden 
• A 2013 model Fiat 500 convertible car with 
insurance 
• To/from airport transfers and a personal 
orientation of the property upon arrival 
• 24 hour access to a manager 

• Daily servicing of apartments 
• Mobile phone with $10 credit 
• Free wireless internet 
• Full access to Foxtel Premium channels 
including movies and sports channels 
• Warmer pack including organic hot 
chocolate, marshmallows and locally made 
chocolate truffles 
Valid for travel 01JUL-31SEP13
To book, email tinsheds@norfolk.net.nf or 
visit www.tinshedsnorfolkisland.com

Samoa hotels call for bigger STA budget
Radio New Zealand International reports that 
the President of the Samoa Hotels Association 
is calling for an increased budget for Samoa’s 
tourism authority.
Last week more than 60 hotel and tour 
company operators and even taxi companies 
reportedly met to discuss what some are 
describing as a crisis.
Tuala Oli Ah Him is quoted as saying that 
although the government says it cannot do 
more, the budget of the Samoa Tourism 

Authority could be increased.
“We all agreed that the Government needs to 
increase the STA budget. It’s just not enough 
to market Samoa. The STA budget is around 
four million New Zealand dollars. That’s not 
much for our authority.”
He also says all of Samoa is responsible for 
the tourism industry and everyone needs to 
improve the experience for tourists, starting 
with airport baggage handlers, who he says 
need to be more friendly.

101 Things to Do on Norfolk Island
Norfolk Island Tourism reminds agents that 
there is so much to do in Norfolk Island ... 
over 101 Things To Do, in fact, with 
everything from visiting the liqueur factory 
for free liqueur tasting to taking a horse and 

carriage ride, playing on the beach or perhaps 
taking a stroll along the boardwalk to 
Bumbora Reserve and rock pool beach.  
For the other 97 ideas, download the list 
here or check out www.norfolkisland.co.nz

Exotic Holidays
Specialist Wholesaler Groups: Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842
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Amazing serenity away from the hustle and bustle.

There’s something about Thailand that can almost immediately have you feeling more calm, content, healthier and happier than you have in a very long time.  There’s a sense of 
tranquillity and balance here that is so easy to tap into the second you arrive. Leave the stress and clatter behind at home and immerse yourself in indulgent bliss. 
Think massages and spa treatments like you’ve never had before. Think reading a book on a gorgeous beach by the aqua blue water. Think relaxing in a hammock. Think nothing.  
Take the opportunity to re-energise and revitalise your body and soul. You deserve it and you know you need it.

www.thailand.net.au
Tourism Authority of Thailand, 137 Sunnybrae Rd, Glenfield, Auckland, New Zealand 0627, +64 9 444 2298

http://www.thailand.net.au


ASIA

Your gateway to Xi’an Click Here
or call 09 309 1188

China   We know it like our own backyard

Haze situation in Singapore
Singapore Airlines says it is closely 
monitoring the haze situation in Singapore 
and is working with the relevant regulatory 
authorities. Currently, SIA flights into and out 
of Changi Airport are continuing to operate 
as scheduled. However, contingency plans 
are in place should the situation worsen and 
affect flight operations.
SIA will waive administrative fees/penalties 

for refunds, re-booking and re-routing, for 
customers holding confirmed tickets issued 
on or before 21JUN for travel 21-27JUN13. 
The above also applies to redemption tickets.
Local authorities are providing regular 
updates about the haze situation in Singapore 
and information can be found at the NEA 
website here.

Cathay Pacific launches special fares to China
Cathay Pacific has released special fares to 
21 destinations in China, which start from 
$1200, plus $68 taxes, for a return economy 
class fare from Auckland, Wellington or 
Christchurch to Shanghai and Beijing.
Fares to other destinations in China, including 
Guangzhou, Fuzhou, Chengdu, Kunming and 
Wuhan, are from $1340, plus $69 taxes.
The fares are valid until 26OCT13 and are 
on sale until 31JUL. Maximum stay is six 

months and passengers are permitted to stop 
over in Hong Kong in one direction only.
Cathay Pacific points out that it offers twice-
daily flights from Auckland to Hong Kong 
and has easy connections to CX and sister 
airline Dragonair flights to 21 cities across 
China. Passengers can also purchase extra 
sectors on the domestic services of Air China, 
China Eastern or China Southern for as little 
as $60 per sector.

World Heritage status 
for Mt Fuji
Japan’s snow-capped Mount Fujiyama 
has been granted World Heritage 
status, at a UNESCO meeting in 
Cambodia. Mt Fuji, south-west of 
Tokyo, is Japan’s highest mountain at 
3,776m (12,460 ft).
The UN body selected the mountain 
as a “cultural” rather than a “natural” 
heritage site and says Mt Fuji had 
“inspired artists and poets and been 
the object of pilgrimage for centuries.”

Taj Lake Palace, Udaipur
Exotic Holidays is recommending a stay at 
the Taj Lake Palace hotel at Udaipur as being 
among the ultimate treats.
The hotel is a member of the Taj Resorts, 
Hotels & Palaces Collection and is one of the 
most romantic hotels in the world.  Described 
as a floating vision of white marble and 
mosaic, floating on Lake Pichola, it was built 
in 1740 as a summer retreat to take advantage 
of the cool lake breezes.  
The Taj group took over the property in 1971 
and each lavishly decorated room not only 
meets the group’s very high standards but 
also holds a story.  
The standard rooms face inwards, overlooking
the courtyard and lily pond, while the more 
expensive rooms overlook the lake.  Even 
the smallest rooms are 300sq ft and all have 

their own private butler service.  There is 
a blend of modern and traditional Indian 
craftsmanship, plasma TV/DVD players, full 
size bathtubs, bathrobes, turn down service, 
pillow/quilt menus and fruit platters among 
the amenities.
There’s a Jiva Spa, an outdoor pool and 
Jacuzzis; and restaurants include the open-
air Bhairo, Jharokha (pictured) and the more 
formal Neel Kamal. 
Says Rahul: “A recent client reported back 
that they greet you like a prince and princess 
by showering rose petals on you as you arrive 
on the special hotel boat….very romantic!”
Call 09 410 5060 or 0508 EXOTIC (0508 
396 842) or email Team Exotic: 
info@exoticholidays.co.nz for more info.
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THE AMERICAS

USA &
CANADA
IS HERE

Book and pay before 29 AUGUST  

and save 10%

Save up to $539.

Brand USA announces industry seminar in Auckland
Brand USA New Zealand will stage its first 
ever industry event in Auckland on 10JUL, 
to reveal the abundance of marketing 
opportunities set to be delivered over the 
coming 12 months to the New Zealand travel 
trade and tourism industries. A webinar 
will also be held the same day for industry 
representatives unable to attend the event in 
person.
The launch of Brand USA as America’s first 
cooperative destination marketing 
organisation in over 15 years represents a 
significant milestone for all those with a stake 
in travel and tourism in the USA. The July 
launch event will be the first opportunity for 
key travel trade and media representatives to 
receive information about messaging 
strategies, activities and guidelines on the 
Brand USA trade funding model.
“Brand USA’s efforts in New Zealand and 
Australia will be focused on delivering 
programs and platforms that increase 
awareness and enhance the image of the 
United States among travellers from this 
market,” says Joe Ponte, Strategic Director 
for Brand USA in New Zealand and 
Australia. 

“The launch event will be an invaluable 
educational for the industry on Brand USA’s 
marketing–driven programs and how these 
will allow travel and tourism suppliers to 
amplify their reach internationally and drive 
visitation to the United States,” Ponte 
continues.
The event will also officially introduce the 
Brand USA New Zealand and Australia team 
which will be directed by Ponte and include a 
dedicated New Zealand presence through the 
appointment of ex-Air New Zealand brand 
ambassador, Wayne Mitcham, as the local 
Account Manager.
“Australian visitation to the US has been at 
record levels in recent years,” says Ponte. 
“Brand USA’s goal is to entice New 
Zealanders and Australians to experience the 

limitless possibilities that are on offer in the 
United States. America holds the potential to 
be in the consideration set for every type of 
holiday.
“My team is so excited about the huge 
opportunity that working for Brand USA 
represents and looks forward to unlocking 
this enormous potential in partnership with 
our friends and colleagues in the travel 
industry, media and other brand partners 
throughout New Zealand and Australia.”
To register your interest in attending Brand 
USA New Zealand’s 10JUL Launch, email 
wmitcham@thebrandusa.co.nz 

Indoor arena for Las Vegas
MGM Resorts International and AEG have 
reached an agreement to develop a privately 
funded, 20,000-seat indoor arena in Las 
Vegas for sporting events, entertainment acts 
and other events. 
The new arena will be developed in the heart 
of the Las Vegas Strip. 
The companies said the arena will be built on 
land west of the Las Vegas Strip, between the 
New York-New York and Monte Carlo hotel-
casinos, and will anchor a revitalisation of the 
area, extending from Las Vegas Boulevard to 
Frank Sinatra Drive. 

Competition for Hawaiian?
Reuters reports that billionaire Oracle CEO 
Larry Ellison, who owns most of the 
Hawaiian island of Lanai, may be interested 
in acquiring a second Hawaii airline.
Honolulu-based domestic airline Island Air, 
which Ellison bought in February, has 
confirmed it is in discussions with the 
Phoenix-based Mesa Air Group, the parent 
company of Hawaii’s interisland go! Airlines.
Honolulu’s Star-Advertiser newspaper had 
reported last week that Ellison was arranging 
to take control of go! Airlines, citing an 
unnamed source familiar with the deal.
The airline flies 40 flights a day in Hawaii 
using a fleet of five 50-seat CRJ-200 jets.
Hawaii aviation historian Peter Forman is 
quoted as saying a deal for Island Air to 
purchase go! would not only secure more 
flights for Lanai, but also could indicate that 
Ellison intends to become a competitor to 
Hawaiian Airlines in the Hawaiian airline 
market.
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New terminal at LAX previewed
The new Tom Bradley International Terminal 
(TBIT) at Los Angeles International Airport 
was officially previewed last week ahead of 
its completion late this year. The event was 
designed to showcase TBIT’s architecture, 
dining and retail, gates, passenger facilities, 
public art and other features.
TBIT’s distinctive design is inspired by the 
waves of the Pacific Ocean. The Great Hall 
with soaring 110 ft. tall ceilings is flooded 
with natural sunlight in a nod to California’s 
famous climate, while its aluminium roof 
arches over the open, spacious, column-free 
structure.
Mall operator Westfield has the concession 
management contract on the 150,000sq ft 
Great Hall, which will offer international 
passengers more than 60 premier dining and 
luxury shops including 22 local Los Angeles 
brands. Of the 36 new retail stores, 27 are 
new to LAX and nine have never before been 
seen in an airport anywhere in the world. 
The Moodie Report says retail destinations in 
the terminal include the ‘Luxury Island’ with 

high-end shops and seating; and the 
‘Boutique District’ that aims to mirror the 
style of Rodeo Drive retail. 
The terminal will offer 18 new aircraft 
boarding gates, half of which can handle the 
Airbus A380 and Boeing 747-8. The facility 
will be able to accommodate 4,500 passengers 
per hour, nearly double the current level.
Roomier boarding gates and waiting areas 
will have half of the seats integrated with 
electrical outlets for charging personal 
electronic devices. There will be dual and 
triple passenger loading bridges faster 
boarding and de-planing. 
In addition to the dining and retail, there will 
also be airline lounges, a children’s play area, 
luxury spa services, and other luxury 
amenities.
The Moodie Report says this is just the 
beginning of Westfield’s overhaul of LAX’s 
terminals. By year’s end work will have 
started to modernise T2 and T6, with T1 and 
the Theme Building to follow. 

Calgary floods inundate Stampede grounds
Canada’s National Post reports that much 
of Calgary remained flooded last Saturday 
morning, but the sun was out, rivers were 
receding and at least some evacuees were 
being allowed to return home.
The flood has hit some of the city’s major 
structures hard. The 19,000-seat Saddledome 
hockey stadium was flooded up to the 10th 
row of seating, while water lapped at the roof 
of the chuckwagon barns at the grounds of 
the Calgary Stampede, which is scheduled to 
start on 05JUL.
Mayor Naheed Nenshi has said the city will 

do everything it can to make sure that the 
world-renowned party goes ahead, saying 
it “may look different, but the show will go 
on.” 
To the west of Calgary, power has returned to 
Lake Louise and Banff, where residents have 
been trapped in the region because of highway 
closures. 
World Journeys has had a lot of contact over 
the weekend with its operators in Canada, 
and says all clients have been contacted and 
are having their travel re-routed where 
necessary.  

Knight Inlet Lodge re-opens
World Journeys says that the new Knight 
Inlet Lodge in Canada’s Pacific Northwest 
opened for the 2013 season as scheduled at 
the end of May, replacing the original lodge 
which was destroyed by fire in September 
last year.  The goal of the lodge owners was 
to try and stay true to the look and feel of the 
original lodge wherever possible, but with 
many improvements to the guest experience, 
and a reduced environmental footprint.  
One of the world’s premier grizzly bear 
viewing spots, it is not uncommon for there 
to be up to 50 bears within 10km of the lodge 
in the peak fall season when the salmon are 
running.  A 4-day Grizzly Bears of Knight 
Inlet package is priced from $3,096pp share 

Saks Fifth Avenue for Waikiki
Saks Fifth Avenue department store plans to 
enter the Hawaii market as the anchor tenant 
for the redevelopment of the International 
Market Place in Waikiki. It follows recent 
news that high-end retailer Bloomingdale’s 
will open at AlaMoana Center in the fall of 

2015.  The long-planned project, expected 
to break ground later this year or early 2014, 
will replace the International Market Place, 
the Waikiki Town Center and the Miramar at 
Waikiki Hotel with an expansive retail and 
entertainment complex.

twin including 
return flights 
Vancouver to 
Campbell River, 
return floatplane 
to the lodge, 1 
night at Heron’s 
Landing Ho-
tel, Campbell 
River, 2 nights 
at Knight Inlet 
Lodge, transfers 
and transport, sightseeing, meals and house 
wine at the lodge, bear viewing and wildlife 
tracking, Bald Eagle excursions, use of 
kayaks, and rain gear if required.  The lodge 
is open until early OCT.  
Call 0800 117311 or info@worldjourneys.co.nz
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AFRICA / MIDDLE EAST

Segera Solar Eclipse
World Journeys has a Solar Eclipse package
in Kenya timed for optimal viewing of an 
eclipse on 03NOV13.  First, your clients 
spend three nights at the luxurious and newly 
opened Segera Retreat in the wilderness 
of the Laikipia Plateau, enjoying activities 
focused on wildlife, art, community and 
relaxation, with evening star gazing courtesy 
of their own private astronomer. They then 
continue by private flight across the northern 

rangelands to the stark landscape of Lake 
Turkana to witness the spectacle of a total 
eclipse of the sun.  They end a life-changing 
day by flying back to Nairobi. 
The package, Segera to Nairobi, is priced 
from $7,885pp share twin, including three 
nights of 5-star accommodation, all meals, 
and flights within Kenya.  
Call 0800 117311 or email 
info@worldjourneys.co.nz

Special price – Best of Botswana tour
Adventure World is offering your clients 
last-minute discount deals, saving them up 
to $864pp on its 10-day Highlights and Best 
of Botswana safari. They can experience the 
wilderness and wildlife of Africa with expert 
guides, exploring the crystal clear channels 
of the Okavango Delta, the Chobe National 
Park, the breathtaking Victoria Falls and 
native wildlife, flora and fauna along the way. 
Other highlights include the Moremi Game 
Reserve and the Chobe River where they can 
glimpse large game such as lions and buffalo 
herds.
Book the Maun to Livingstone leg of this 
tour, priced from $3185pp on selected 

departure dates, but hurry as spaces are 
limited.
Click here for the details and call 0508 496 
753.

Zanzibar Stay/Pays
World Journeys has Stay/Pay offers at two 
5-star resorts on the spice island of Zanzibar, 
valid for travel 07JAN-19DEC14 (excluding 
Easter; and JUL/AUG may not be combined).  
At Baraza Resort & Spa Stay 7/Pay 6 nights 
in all villa types, or Stay 4/Pay 3 nights in a 

World Journeys recommends a resort stay 
on Zanzibar as a great add-on at the end of 
an East African safari itinerary.  Click here 
for package details and call them on 0800 
117311 or email info@worldjourneys.co.nz

Garden View 
Villa.  At 
Breezes Beach 
Bar & Spa 
Stay 4 /Pay 
3 nights in a 
deluxe room 
(valid 16MAR-
15JUN and 
01NOV-
19DEC14 
only); or Stay 7 
/Pay 6 nights in 
all room types.  

Family shows at SummerFest Abu Dhabi
Abu Dhabi Tourism & Culture Authority, 
organiser of SummerFest Abu Dhabi, the 
emirate’s seasonal destination extravaganza, 
has unveiled an action-packed line-up of 98 
shows over 47 days at Abu Dhabi National 
Exhibition Centre (ADNEC).
Free-to-attend for all SummerFest Abu Dhabi 
general ticket holders, Show World - one of 
the core attractions at the festival’s ADNEC 
hub - will feature seven blockbuster acts 
performing twice-daily shows during 
week-long runs. Show World will be open 
throughout the 52-day festival, which runs 
27JUN-17AUG and spans the Holy Month 

of Ramadan, Eid Al Fitr and the emirate’s 
traditional EidFest celebrations.
Designed to entice, engage and excite, the 
Show World bill offers twice-daily 90-minute 
live action shows – Cartoon Network’s Lazy 
Town Live On Stage - Roboticus show in the 
first week and Bananas in Pyjamas in the 
second week, and a Sesame Street mega 
dance and musical show in the third week.
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EUROPE

CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au

24 days
Dep 19JUL13  

NZ$14,820pp
land-onlyEuropean Music Festivals 15% 

Comm

European Music Festivals tour pays 15%
This specialised opera program from Odyssey 
Travel includes three opera festivals in Italy 
and Germany and two classical music 
festivals in the Czech Republic and Austria. 
Due to its special nature, Odyssey has limited 
the group size to 22 participants. They have 
also selected four-star hotels conveniently 
located to permit easy access to the selected 
festivals.
Among the highlights of this tour, your 
clients will get to:
>>  explore Rome, Prague and Vienna 
>>  learn about this classical music tradition 
>>  enjoy Verdi in Verona’s arena and Puccini 
in Tuscany’s Torre del Lago 
>>  experience a Cesky Krumlov Summer 
Festival concert  
>>  enjoy three opera festivals in Germany, 
Italy and Austria. 
Price at NZ$14,820pp share twin and paying
15% commission, this 24 day land-only tour 
starts in Munich and ends in Rome. 

It includes 23 nights twin-share ensuite 
accommodation in four-star hotels; 23 
breakfasts and 17 dinners; tickets to five 
performances; all excursions, sightseeing 
and entrance fees as per the program; a local 
English speaking escort/Guide throughout the 
tour; detailed preparatory material; gratuities 
and necessary tips.
Click here for the details and call 0800 
440055 or email info@odysseytravel.com.au. 

Cathay offers more of Russia
Cathay Pacific’s own service to Moscow will 
be complemented by three additional 
destinations in Russia as it announces a new 
code-share agreement with oneworld partner,
S7 Airlines to St. Petersburg in the west 
along with Vladivostok and Khabarovsk in 
the east.
The new services further expand Cathay 
Pacific’s reach into Russia.  The airline 
currently operates thrice weekly service to 

Moscow, which it launched in JUL10.   The 
airline will now place its CX code on S7’s 
daily service between Moscow and St. 
Petersburg.  It will also place its CX code on 
S7’s flights between Hong Kong and 
Vladivostok as well as Khabarovsk, served 
three and two times a week, respectively.  
Tickets for the new code-share services 
are now open for sale for travel beginning 
03JUL13.

VisitBritain budget cuts dismay industry
TravelDailyNews reports that British inbound 
tour operators have reacted with dismay at 
rumours that VisitBritain is to suffer further 
cuts to its funding.
ETOA understands that Britain’s Department 
for Culture Media and Sport has agreed to an 
8% cut to its budget but tourism promotion, 
in the form of VisitBritain and VisitEngland, 
will suffer a 12% cut.
According to a study by Deloitte in 2010, 
Travel & Tourism represents 9% of UK GDP 
- £115 billion in value and 2.6 million jobs 
distributed over 200,000 companies. It is thus 
a very significant part of the economy. 
However, when it comes to government 
support, tourism receives just 3% of the 
DCMS budget.
“The UK’s position as a tourism exporter is 
in a critical state,” said ETOA Chief 
Executive Tom Jenkins. “In our main 
markets, the UK has been losing share 
against other destinations in Europe. In 
the USA, according to the Department of 
Commerce, the UK attracted over 4 million 
Americans in 2000; by 2011, these had fallen 
to 2.4 million. Our market share has dropped 
from one in four US travellers coming here to 

less than one in five. The cost of this failure 
can be measured in billions of pounds and 
tens of thousands of lost jobs. The USA is 
just one market; there are similar falls in 
other origin countries.
“We recognise that savings have to be made, 
and that expenditure has to be paid for. But 
tourism is a cash-generating, export industry. 
As an industry, we are handicapped by Air 
Passenger Duty, a border that is perceived 
as hostile, the UK’s own visa process and a 
flawed VAT regime that punishes operators 
for selling Britain abroad. In this context, 
it seems desperate to cut funding to the one 
agency charged with helping British exports 
in this area.”
Mario Bodini, President, JacTravel is quoted 
as saying: “Money that should have been 
spent on sensible tourism promotion was 
diverted to funding the Olympic Games, 
which we all know now, was not good for 
tourism. Promises were made about 
investing in promoting the UK after the 
Games but abracadabra the tourism 
promotion budget has evaporated!”
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Eurotunnel fees a rip-off, says EC
Travellers using Eurostar services are paying 
“over the odds” for their tickets, according to 
the European Commission.
The EC called on Eurotunnel, the owners of 
the rail link, to slash its “excessive” £32 per 
passenger return levy plus per train fee to use 
the continental link.
It said the charges were putting other train 
companies off entering the cross-Channel 
market and breaking the dominance of 
Eurostar.
European officials said growth in passenger 
numbers, which last year reached 9.9 million, 
was too slow and was being held back by the 
costs.
The commission has formally asked the 
governments of the UK and France to 
“comply with EU rules against excessive 
track access charges for passenger and freight 

trains in the Channel Tunnel”.
The EC says that currently 43 per cent of 
tunnel capacity is currently unused while rail 
passenger traffic has only been increasing 
slowly – up by 200,000 passengers to 9.9 
million per year between 2011 and 2012.
Eurotunnel responded to the EC 
announcement by pointing out that the 
process was “targeted at the states and not at 
the company”.
The company added: “Eurotunnel has always 
sought the development of cross-Channel 
traffic and concentrates significant resources 
on this goal.
“To Eurotunnel’s knowledge, only Eurostar 
is contesting a claimed lack of transparency 
in 2014 access charges, finding issue with a 
contract which it has applied for 19 years.”

Try the LATAM network for a great new option to Europe via South America.
AKL to MAD from NZD2596 RT, with add-ons to 12 other European destinations.

New Journeys Flyer
World Journeys has created a flyer featuring its 
remaining small group escorted Journeys for 2013, 
to which agents can add their own contact details.  
Tours with availability remaining in 2013 include 
‘Grand Tour of South America’ 21JUL (very 
limited space);  Palaces & Wildlife of India 
19OCT; Mexico & Cuba with an optional 
extension to Guatemala 26OCT; and the 
Middle Eastern Odyssey (Jordan, Israel & Egypt) 
08NOV13.  
There is also still space on the 27FEB14 Antarctica: 
The Last Continent cruise journey with Quark 
Expeditions, which includes time in Buenos Aires, 
and offers an optional extension to Iguazu Falls 
and Rio.  
Go to www.worldjourneys.co.nz for full 
itineraries, or click here to download the flyer.    

Contiki’s technology – something to Shout! about
Connecting young travellers is at the core of 
Contiki Holidays’ activities and in today’s 
world of social media that means being at the 
forefront of technology for 18-35s on the go.
Contiki’s regional director of sales & 
marketing, Tony Laskey, says Contiki’s 
digital innovations, which began to roll out 
last year, are paying dividends for the youth 
travel specialist.
“It’s proving to be a win-win for travellers 
and agents. Travellers are spending more 
time online researching travel plans and 
interacting with fellow travellers so they are 
better armed with Contiki trip details when 
they engage with travel agents when they 
come to book,” he says.
“Last year The Exchange and MeetUps were 
added to contiki.com and we relaunched 
our mobile website. A year later, our agent 
bookings are up across all our destinations. 
The social experience is a core part of the 
Contiki experience both on tour and now 
digitally before our travellers depart on their 
travels. The increased use of our online tools 
have definitely led to a surge in driving youth 
travel demand.”
Travellers can get the lowdown on trending 
articles, interesting blogs, photos and the 
latest vlogs on The Exchange, while MeetUps 
provides Contiki’s travellers with a private 
meeting room where they can get to know 
their future travel companions before day 1 
of tour.  Both platforms are a click away on 
contiki.com. Increased traffic to the site is 
reflected in the brand now regularly 
appearing in top travel website rankings.
Encouraging conversations amongst travellers
before, during and after their Contiki 
experience led to the introduction of the 
app, Shout!, last October. Shout! is available 

across iPhone and Android and was named 
Travel and Leisure magazine’s Most 
Innovative Social Media App or Technology 
this month.
Pre-departure, travellers download Shout! 
and set up a profile to connect with their 
travel companions before their bags are even 
packed. Whilst on tour, travellers upload 
photos, videos and messages to share through 
Shout! and they can also opt to share these on 
their Facebook and Twitter feeds. Contiki has 
Wi-Fi available on many of their coaches and 
in the hotels they use but if clients are out of 
range, there is no need for roaming charges 
– with Shout! travellers can add photos and 
videos when offline, then once they hit a 
Wi-Fi spot these are automatically uploaded 
and stamped with the original date and time, 
offering a real-time social experience. At the 
end of the travellers’ tour, the Contiki journey 
can continue with the app still being available 
to chat with their tour mates and archive their 
experience.
Shout! also includes in depth Contiki 
itineraries for the individual traveller, which 
means no lugging around travel documents. 
The app’s handy travel tools convert 
currencies, translate languages, check the 
weather and refer to city maps. Contiki 
teamed up with Lonely Planet to provide 
Shout! users with the ‘Nearby’ feature – top 
tips on best local hotspots and hidden gems, 
including restaurants, attractions and bars, 
plus detailed city information.
Contiki’s other popular social media 
platforms include Facebook, Twitter, 
Google+, Pinterest and Instagram . 
You can also follow Contiki in New Zealand 
on Twitter: @ContikiNZ 
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Over 120 European destinations ... now that’s Wunderbar!

Peter Urlich takes a legendary tour of India
Active travel company World Expeditions 
yesterday announced that musician and 
broadcaster Peter Urlich will host a tour to 
India that includes the colourful Holi 
Festival (above), The Elephant Festival, 
sunrise at The Taj Mahal, a camel ride at 
sunset, and much more.
Says Natalie Tambolash, NZ manager for 
World Expeditions: “We know that Peter will 
bring his charm, good humour and musical 
prowess to the fore while travelling in India 
on this very special trip that departs on 8 
March.”
The 13-day “Curried Away in India: music 
and festivities with Peter Urlich” trip 
includes airfares and most meals, and is 

priced at $5990.
It includes a visit to the Sariska Tiger Park, 
cycling in rural India, the Red Fort at Agra, 
sightseeing in Delhi and an overnight train 
journey to Jaisalmer among other highlights.
“I am so excited about this trip that all I have 
been eating is curry – just kidding,” jokes Mr 
Urlich.  “What makes me so eager to travel 
to India on this trip is the diverse range of 
activities and places we will explore. The 
historical and cultural significance of the 
festivals, temples and forts we will visit is 
just stuff of movies and magic!”
For more information on World Expeditions, 
visit www.worldexpeditions.co.nz  and to 
book this and other trips, call 0800 350 354.

AVIATION
SIA approved for 19.9% of Virgin Australia 
Singapore Airlines has welcomed 
confirmation from Australia’s Foreign 
Investment Review Board (FIRB) that it will 
not object to the airline’s proposed increase 
of its stake in Virgin Australia to 19.9%.
FIRB approval will enable SIA to complete 
the purchase of an additional 255.5 million 
shares in Virgin Australia at 48 Australian 
cents per share, for a total consideration of 
A$122.6 million (NZ$139.7 million). The 
transaction is expected to be completed by 
the end of next week.
SIA acquired an initial 10% of Virgin 
Australia in late 2012 through an injection of 
funds in Virgin Australia Holdings. The 

additional shares, representing a 9.9% stake, 
will be acquired from Richard Branson’s 
Virgin Group.
SIA and Virgin Australia entered into a 
long-term partnership in 2011, encompassing
codesharing, reciprocal frequent-flyer 
programme benefits and lounge access, 
co-ordinated schedules to provide seamless 
connections, and joint sales, marketing and 
distribution activities.
Australia’s approval of the SIA deal comes 
barely two weeks after Air New Zealand 
raised its own stake in Virgin Australia to 
22.99%, a move that remains subject to 
ACCC and FIRB approval.

A350 attracts United at air show
United Airlines announced at the Paris Air 
Show that it had upgraded its entire earlier 
order for 25 Airbus A350-900s to the -1000 
model, and upped the total order to 35 
aircraft.
Observers see the A350-1000′s as the most 
likely replacement for the Boeing 747-400s it 
currently flies non-stop to Australia from the 

US. The Airbus is touted to have a range of 
up to 8400 nautical miles.
As widely predicted, the Airbus A350-900 
prototype did a single pass flyover above the 
Paris Air Show at Le Bourget. It was reported 
to have flown at a height of 200m before 
climbing out and heading back to Toulouse.

Emirates Aussie boss gets promotion
Emirates Australia boss, Barry Brown, has 
been named divisional senior vice president 
commercial operations east for airline. The 

Dubai-based role will see him responsible for 
the Gulf region, Middle East, West Asia and 
Indian Ocean, Far East and Australasia.

United on a roll
United Airlines skipped an important detail 
on a recent flight, and it wasn’t ensuring tray 
tables were in the upright and locked position.
According to ABC News, before embarking
on a 10-hour international trip from San 
Francisco to London, the crew for United 

Flight 931 failed to stock the plane with toilet 
paper, forcing flight attendants – and 
passengers – to improvise with cocktail 
napkins.
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Delta purchase of Virgin Atlantic stake approved
Both the European Commission and the 
Department of Justice in the US have 
approved Delta’s purchase from Singapore 
Airlines of a 49% stake in Virgin Atlantic, a 
deal announced last December.
The EC said in a statement: “The commission’s 
investigation confirmed that in all markets 
the combined entity would continue to face 
competition from several strong competitors,
notably British Airways and American 
Airlines.
“On each of the transatlantic routes where 
both Virgin and Delta operate, sufficiently 
strong players – in particular British Airways 

and American Airlines, which joined forces 
in a joint venture - are present and capable of 
exercising a significant competitive constraint 
on the combined entity.”
BuyingBusinessTravel reports that a similar 
conclusion was reached by the DOJ in the 
US, which said: “The Antitrust Division 
concluded that the facts and circumstances 
did not warrant further investigation or 
action.”
Delta and Virgin are now awaiting anti-trust 
immunity from the US Department of 
Transportation to operate the planned 
transatlantic joint venture. 

New market fares from Malaysia Airlines
Malaysia Airlines has announced a revision/
increase to its year round market fares 
effective for sales from today 25JUN13. 
In this market fares release, there is an 
amendment to some of the fares, the 
inclusion of Trans Tasman flights using 
Qantas services and new fares to Dubai, to 
which Malaysia Airlines will resume daily 
services from Kuala Lumpur from 05AUG.  

If bookings are made using Qantas Trans 
Tasman services, agents are asked to ensure 
they use the correct flight numbers and to be 
aware of the YQ surcharge which will quote 
as Q Tax in the fare. 
Tickets at current fares levels will need to be 
issued no later than 28JUN13, and will need 
to be built manually once the new fares drop 
in to the system today.

Special DEC fares from Emirates 
Emirates has released limited-offer economy 
class fares from New Zealand to selected 
destinations during DEC13. 
On sale until 05JUL, they include London 
from $2,949 return; Rome from $2,735 
return; Paris from $2,794 return; Manchester

from $2,915 return; Johannesburg from 
$2,469 return; and Mumbai from $2,169 
return. 
The fares apply to departures 01-10DEC13 
and 25-31DEC13. All prices include ticket 
taxes, correct as of 17JUN13.

Malaysia Airlines domestic add-ons
Malaysia Airlines has released domestic NZ 
add-ons for use with international travel on 

MH through to 31DEC13. Click here to 
download the details.

CRUISE NEWS
Silversea Cruises announces 
World Cruise 2015 
Ultra-luxury Silversea Cruises has opened the 
books on its World Cruise 2015. 
This voyage commences on 05JAN15, when 
the all-suite Silver Whisper embarks on a 
115-day itinerary, encircling the world and 
taking in five continents, 30 countries and 50 
unique destinations.
Departing Los Angeles with no more than 
382 guests on board, Silver Whisper will sail 
the warm waters of French Polynesia, then 
head west to Australia, and north to the South 
China Sea. From there, the journey continues 
to Vietnam, Thailand, Singapore, Malaysia, 
Sri Lanka and across the Indian Ocean to 
the Seychelles. Silver Whisper then traces a 
course to some of Africa’s most intriguing 
destinations, including Mombasa, Zanzibar, 
Cape Town, Walvis Bay and Dakar. The 
voyage concludes with a leisurely Atlantic 
crossing to Fort Lauderdale, highlighted by 
stopovers in the Caribbean islands of St. 
Lucia, St. Bart’s and Puerto Rico.
World Cruise 2015 offers late-night 
departures in eight ports, plus overnight calls 
in Papeete, Sydney, Fremantle, Hong Kong, 
Ho Chi Minh City, Bangkok, Singapore, 
Mombasa, and Cape Town.
Silversea is offering guests the option to 
extend their World Cruise by adding a 
pre-cruise Panama Canal voyage from Fort 
Lauderdale to Los Angeles (17 days), or 
continue on board from Fort Lauderdale to 
New York (3 days) or Southampton (15 days)
Those on the full World Cruise will enjoy a 
gala Bon Voyage reception, dinner and over-
night stay at a luxury hotel, baggage valet 

service, transfers (between home, airport, and 
Silver Whisper), a US$4,000 onboard 
spending credit (per suite), complimentary 
laundry service, Internet package and gifts.
For guests sailing the full 115 days, there will 
also be two complimentary Silversea 
Experiences, including one in Walvis Bay, 
offering the rare opportunity to dine under 
the stars in the Namib Desert, plus three 
exclusive complimentary World Cruise 
shoreside events. These include an elegant 
cocktail reception and evening performance 
at Sydney Opera House, and a scenic journey 
by vintage train in Sri Lanka to explore the 
Pinnawala Elephant Orphanage, renowned 
for its conservancy work. Plus, guests will be 
treated to a tour of Cape Town’s magnificent 
Kirstenbosch National Botanical Garden, 
followed by a visit to the historic Résidence 
de France for a sumptuous lunch set in its 
beautiful garden, with Table Mountain 
providing a stunning backdrop.
Guests will also have the chance to meet 
and mingle with distinguished destination 
experts, academics, journalists, diplomats 
and other specialists. Local entertainment, 
cooking demonstrations, wine tastings, and 
regional specialties will provide further 
immersion in each global destination.
Fares for World Cruise 2015 start at 
US$56,950pp, based on double occupancy.  
Click here to view the complete itinerary and 
call 0800 701 427.
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Winter Cruises 2013-14 - October to April Sailings

Explore the Caribbean & Central America, South America, Antarctica 
& South Georgia, Asia & Africa - all onboard a luxury yacht!

First time cruising 
with Ponant?  
Book your first 
Ponant cruise 
before 31AUG13 
and receive 5% off 
your cruise fare*!

* Offer valid until 31 August 2013 and 
limited to customers booking a cruise 
with Compagnie du Ponant for the 
first time, using the promotional code 
“FIRST”. This offer can be used in 
conjunction with the Ponant Bonus 
fare but not with any other promotion. 
It cannot be used retroactively. Other 
restrictions may apply.

Antarctica XXI Classic Air Cruise - save $1950pp
Great news, says Adventure World. Your 
clients can now save a whopping $1950pp 
on an Antarctica XXI Classic Air Cruise, 
departing 07DEC13. They can cruise for six 
days along the Antarctic Peninsula with its 
ice-filled fjords and spectacular icebergs, 
enjoying the company of penguins, seals and 
whales from $12,119pp.

Flying over Cape Horn and the mythical 
waters of the Drake Passage to King George 
Island in Antarctica, this itinerary invites 
your clients to a unique experience 
discovering one of the most remote places on 
earth.
For more information click here and call 
Adventure World on 0508 496 753.

HOSPITALITY

Scenic Hotel Group announces Heartland for Auckland 
The largest New Zealand owned and 
operated hotel group just grew a little bigger
with Scenic Hotel Group introducing its 
newest family member – Heartland Hotel 
Auckland Airport.
The 142-room, former Bella Vista Express 
Hotel becomes Heartland Hotel number 
seven on 01JUL13, and the Group’s 17th 
property overall. 
Scenic Hotel Group Executive Director Lani 
Hagaman says the location and presentation 
of the property made it a natural addition to 
the family-owned company’s three-star-plus 
Heartland Hotel brand. 
“Just three kilometres from the Auckland 

Airport, the hotel is clean, spacious and very 
well appointed. We’re excited to put the 
Heartland stamp on the property, starting
with a complete redesign of the food and 
beverage area that will begin almost 
immediately.”
The property has a range of standard and 
deluxe rooms and suites, restaurant, bar and 
outdoor spa and swimming pools. Guests will 
also be delighted to find ample parking with 
more than 260 on-site car parks.
Patrick Moittie has been appointed as 
General Manager having worked for the 
past three years as GM of Heartland Hotel 
Cotswold in Christchurch.
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PEARL’S PEARLER

Those who think that they know 
everything are a constant irritation 

to those of us who do. 

Langham appointment
The Langham, Auckland 
has announced the 
appointment of Mr Franz 
Mascarenhas to the role of 
Managing Director.  Mr 
Mascarenhas returns to 
Auckland to join The 
Langham with over 30 

UCLA studies Kiwi innovation 

years hotel experience, holding different 
functional leadership roles in two global hotel 
brands, including positions in Malaysia and 
Auckland, and also pre-opening assignments 
in Hong Kong and Shanghai. Prior to joining 
The Langham, Mr 
Mascarenhas managed the re-opening of the 
Park Hyatt Siem Reap in Cambodia.
Mr Mascarenhas has replaced Mr Jeffrey Van 
Vorsselen who is moving to China to head the 
opening of Eaton Luxe and Langham Place 
Rio Carnival, Qingdao. The project consists 
of two hotels with over 700 guest rooms, 
serviced apartments, Michelin starred 
Chinese restaurants and the hotel group’s 
signature spa brand, Chuan Spa.

Every year over US$50 million worth of 
tourism services is transacted through 
evoSuite, a sophisticated software system 
created in New Zealand. The University of 
California, Los Angeles (UCLA) recently 
selected this pioneering software, and the 
company behind it, to be the subject of a 
thesis through the UCLA Master of Business 
Administration (MBA) program.
Designed and built by entrepreneurs Roland 
Leemans and Henrik Arlund; founders of 
tourism strategy and technology firm 
RéserveGroup; evoSuite was born out of 
frustration in not finding the right product to 
fit their own tourism client’s needs. 
Responsible for developing the South 
Pacific’s first fully integrated online 
booking engine, Leemans and Arlund 
invested a further NZ$1million in research 
and development to transform evoSuite into 
a management super system providing tools 
for tourism operators to streamline business 

processes unique to their industry.
The global potential and innovation behind 
evoSuite had significant appeal to UCLA 
program selectors. Conducted through the 
UCLA Anderson School of Management, 
inclusion in the 2013 MBA program is a rare 
opportunity enabled by the Global Access 
Program (GAP) through New Zealand Trade 
& Enterprise. 
Says RéserveGroup co-founder Roland 
Leemans: “The insight gained through the 
UCLA MBA Program will provide a huge 
leap forward for our business. We are proud 
to have deployed over 1,000 evoSuite 
solutions in Australasia; UCLA’s analysis 
will enable us to now confidently tackle the 
US markets with our products.”
The UCLA program commences next month, 
when five MBA students, all accomplished 
business professionals with at least nine 
years commercial experience undertake the 
evoSuite research assignment. RéserveGroup 
CEOs Leemans and Arlund will head to 
UCLA next month to meet the faculty and 
participants, and will return to campus in 
December when the MBA class present their 
thesis and recommendations.
As part of their research, the team of MBA 
students assigned to evoSuite will visit 
RéserveGroup’s headquarters in Tauranga to 
study the business model on site.
http://reservegroup.biz.  

Flight Centre appointment 
Flight Centre (NZ) Ltd has announced the 
appointment of Alvin Soh to the position of 
chief financial officer.
Mr Soh will be responsible for the reporting 
of Flight Centre New Zealand’s financial 
results and will work alongside Flight 
Centre’s senior management team to develop 
strategic direction for the company.
Mr Soh brings extensive experience, having 
previously worked in leadership positions for 
Flight Centre New Zealand before moving 
to the USA to help in the acquisition of The 
Liberty Group by Flight Centre Limited.
Flight Centre New Zealand’s executive 
general manager, Mike Friend, is excited to 
welcome Mr Soh back to New Zealand and 
knows he will be a great fit for the role.
“Having first started with Flight Centre 
almost ten years ago, Alvin is a great 
example of our employees taking up 
opportunities to work overseas for our 
company.”
The previous CFO, Alex Davis, is returning 
to the UK to continue his career in the Flight 
Centre family.
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