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CRUISE RETAIL MANAGER
The Cruise Club specialise in quality tours 
and cruises are we are looking for an 
experienced cruise specialist team 
leader, at our office in Remuera. 
Do you have extensive experience in the 
Auckland outbound travel market and in 
particular cruising (and preferably live in 
central or eastern Auckland)?
We are seeking someone wishing to 
further develop their skills and 
contribute to the continued growth of 
this small independent agency.
Hours and attractive salary package by 
negotiation.

PART TIME CONSULTANT
We are also seeking an experienced Part 
Time travel consultant. Hours and salary 
negotiable.

TRAVEL ACCOUNTS
If you have experience in processing 
accounts for a travel agency and are 
looking for a part time position this could 
appeal to you. Travelog and Amadeus 
experience necessary. Hours and salary 
negotiable.

THE CRUISE CLUB
 Remuera, Auckland

Please forward all applications and 
resume to  peter@travcorp.co.nz  

(and specify which position applying for)

Have you registered 
yet?

See page 4

TRAVEL
RECRUITMENT

SPECIALIST 14 years in the business

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz

Two outstanding opportunities!

Calling Corporate 
Team Leaders!

Corporate Travel Team Leader                     - TD2567
Team Leader/Client Relationship Mgr    - TD2568

Hobbit-related marketing ‘paying off’
Investment in marketing New Zealand’s association with the Hobbit trilogy is 
paying off in increased visitor motivation and arrivals, says Tourism New 
Zealand’s chief executive Kevin Bowler.
“Information gathered from three separate research sources is really starting to 
present a positive picture for the country thanks to The Hobbit Trilogy and our 
100% Middle-earth, 100% Pure New Zealand campaign,” says Mr Bowler.
He says Tourism New Zealand’s own Active Considerer monitor shows the 
impact of the campaign, first launched in AUG12, in key markets.
“We asked specific questions about the campaign in the AC monitor in seven 
key markets and 82% of respondents state the campaign increases their interest 
in New Zealand, and 73% state the campaign improved their opinions of New 
Zealand.
“In terms of actual arrivals, we know from the International Visitor Arrivals 
data that for January-April 2013, holiday arrivals into New Zealand are up a 
very pleasing 10% on last year.
“Notably, holiday arrivals from the United States, a key target market for our 
Middle-earth campaign, are up 23% on the same period last year.
“This increase in holiday arrivals over January-April perfectly coincides with 
the release of the first Hobbit film and a significant increase in our efforts to 
promote New Zealand as a holiday destination off the back of it. 
“Finally, new information gathered from the International Visitor Survey shows 
that 8.5% of all international visitors surveyed January to March this year, say 
The Hobbit was a factor in stimulating their interest in New Zealand as a 
destination.       ... Cont p2

http://www.nzonline.org.nz/nzo/business/new-zealand-accommodation-quotes
http://www.exoticholidays.co.nz
http://www.topdog.co.nz/?jcode=td2541&id=1
http://www.topdog.co.nz


NEW ZEALAND
Promotional deal signed on UnionPay
Tourism New Zealand and UnionPay 
International have signed a Memorandum of 
Understanding (MoU) aimed at supporting 
Chinese tourism to New Zealand.
The MoU commits Tourism New Zealand to 
increasing awareness of UnionPay 
cards as an option for Chinese 
tourists to pay for goods or services 
in New Zealand. 
For its part, UnionPay International 
is committed to promoting New 
Zealand as a tourist destination for Chinese 
tourists.
Tourism New Zealand chairperson Kerry 
Prendergast, who signed the Memorandum, 
says it serves as a clear indicator that New 
Zealand is “open for business” to all Chinese 
visitors to New Zealand.  
“Most Chinese visitors to New Zealand hold 
UnionPay electronic cards so from their 
point of view the more businesses that accept 
UnionPay cards, the better. And it is better for 
our operators too.
“By making it more convenient for visitors 
to use their UnionPay cards at a wider range 

of places in New Zealand, we can have a 
positive result in terms of both the quality of 
the visitor experience and an increased visitor 
spend.” 
UnionPay cards are accepted in over 140 

countries and regions outside China. 
• The majority of outbound 
travellers from China hold Union-
Pay cards.
• UnionPay cards are also issued 
in more than 30 countries outside 

China, including in Australia, the United 
States, and many countries in the Asia-Pacific 
Region. A total of more than 20 million cards 
issued outside China have been in circulation.
• More than 9,000 merchants in NZ currently 
accept UnionPay cards.
• UPI has an established relationship with the 
Bank of New Zealand.
• A merchant can offer UPI through either 
the BNZ, or UPI’s partner Dynamic Payment 
Network, which can provide a dedicated 
UnionPay terminal.

Hobbit-related marketing ‘paying off’  ... Cont from p1
The most dominant reason to consider a visit 
to New Zealand remains our “spectacular 
landscapes and scenery” which is referenced 
by 46.7% of surveyed visitors. The Hobbit
rates alongside “getting a good deal on 
flights” at 8.8%, demonstrating the power of 

the connection between New Zealand and 
Middle Earth.
13.2% of international visitors JAN-MAR13 
took in a Hobbit experience here, including 
group tours specifically visiting film sites or 
visiting Hobbiton.

Dunedin nixes big hotel plan
Plans for a 27-storey, $100 million waterfront 
hotel in Dunedin have been rejected, having 
failed to meet the Dunedin City Council’s 
two legal threshold tests within the Resource 
Management Act, which required the effects 
of the Chinese-funded hotel to be no more 
than minor or overall not contrary to district 
plan rules. 

The Dunedin public were asked for inputs 
and 507 made submissions, with around 
90% of them opposed to the proposed 
hotel’s size and style.
The couple behind the proposed investment 
have 15 days to decide whether to persevere 
or go elsewhere.  

100% Pure career opportunities
Tourism New Zealand is experiencing 
significant growth and is on the lookout for 
new talent to support the delivery of its new 
Three Year Marketing Strategy. There are a 

number of career opportunities being offered. 
Roles will be posted on the TNZ website as 
they arise.

New owners for Wild on Waiheke
Wild on Waiheke, a multi-activity venue on 
Auckland’s best-known island, will have 
new owners as of 01AUG13.  Rob and Karen 
Webb have sold the venue after 6 years of 
operation.  They purchased the then-Onetangi 
Road Vineyard in 2007 and developed it 
into an attraction and venue offering archery 
& laser claybird shooting; the Topknot Hill 
Vineyard; Waiheke Island Brewery and a 
fully licensed cafe.  
The new owners, Keryn & Simon Matthews, 

have a strong connection with Waiheke Island.  
Having previously lived there they are 
returning home from Guernsey armed with 
many years experience in the hospitality, 
wine, event and brewing industries.
The Webbs have already launched Destination 
Waiheke Island, a new business that offers 
to create the perfect experience for clients 
looking at holding an event or function on 
Waiheke.
Visit www.destinationwaiheke.co.nz

Queenstown is officially open for 
winter with the 2013 season kicking 
off at Coronet Peak tomorrow.
Coronet Peak will be the first ski 
area to open in Australasia, 
boasting some of the best opening 
day snow cover seen in recent years.
Pictured here, the first hike of 
the season - Queenstown’s Jamie 
Dalziel from K2 Snowboards 
“warming up the legs before 
Saturday”.
In Canterbury, Mt Hutt ski area is 
scheduled to open 15JUN and The 
Remarkables in Queenstown is 
scheduled to open on 22JUN. 
For up-to-date snow conditions and 
further information go to 
www.nzski.com

http://www.tourismnewzealand.com/about-us/careers-100percent-pure-opportunities/?utm_medium=email&utm_campaign=TNews+Update+-+June+2013&utm_content=TNews+Update+-+June+2013+Version+B+CID_270a3a0e89f2b259e674e822782ee380&utm_source=Teramail&utm_term=career%20opportunities


ATEED signs deal with Flight Centre
Auckland Council-controlled organisation 
ATEED has signed a $1m joint venture deal 
with Flight Centre Australia to grow visitor 
numbers to Auckland.
The RTO’s chief executive Brett O’Riley 
says a year-long pilot program between 
ATEED and Flight Centre had been a huge 
success.
“Our aim is to significantly increase the 
number of Australian visitors to Auckland, 
as it’s our largest tourism market. This year’s 
project is nearly complete and we’re confident 
we’ll surpass our target of generating 20,000 
extra arrivals into Auckland through Flight 

Centre’s channels and stimulating more than 
NZ$17 million of foreign exchange for the 
Auckland visitor economy,” he says.
The agreement was signed during the 
Mayoral Brisbane Sister City Business 
Exchange.
As part of the commitment, Flight Centre 
Australia will hold a conference for its state 
marketing managers on Waiheke Island later 
this year.
Tourism New Zealand welcomed the new 
agreement, saying it will further support 
the company’s own global MoU with Flight 
Centre.

Peter & Karyn Hitchman of Guided Walks 
New Zealand Ltd for guided nature walks 
& snowshoeing, sent us this photo from 
their first Heli-Snowshoeing trip this 
season. 
“We introduced Heli-Snowshoeing last 
year and it’s gone from strength to 
strength,” says Peter. “We have operated 
two half-day trips and two full day trips 
on our regular tours (no helicopters) and 
this was our first Heli-Snowshoeing.”  
www.snowshoeing.co.nz

Drive and ski packages with Europcar, Cardrona 
Europcar has announced a partnership with 
Cardrona Alpine Resort, offering customers
discounted lift passes and tailored snow 
packages with 24-hour roadside assistance.
The partnership entitles the first 200 Europcar 
customers to a 50% discount on a one-day lift 
pass at Cardrona and 15% off additional daily 
lift passes simply by showing their Europcar 
key tag. All customers beyond the first 200 

will also get 
15% off 
lift-passes 
during this 
year’s snow 
season from 
21JUN to 

Southern Discoveries sells Lady of the Sounds
Southern Discoveries has sold its Milford 
Sound-based catamaran, Lady of the Sounds, 
to Cruising Milford Ltd.
Southern Discoveries general manager John 
Robson said that the 24-year-old vessel, 
which has been largely unused for the past 
three years, was surplus to the requirements 
of their Milford operations.  
“Southern Discoveries has been operating 
three vessels in Milford Sound since 2011 
following the Christchurch and Japanese 
earthquakes and their associated effects on 
the inbound wholesale market.  
“We have found that with our Encounter 
small boat and two catamarans we are still 
meeting and exceeding the needs of both our 
FIT and wholesale customers.”
In other news, Southern Discoveries is 
extending its reach to the burgeoning Chinese 
and Asian markets with the appointment of 
Cecil Potatau to its Auckland-based sales 
team.
John Robson said he was delighted to secure 
Cecil (known as Cess) to consolidate and 
promote the company’s presence in these 

growing markets. 
“Cess is extremely well known and respected 
in the tourism industry, having previously 
held international and domestic sales roles 
for Kelly Tarlton’s, THL and Intercity Group, 
and most recently as manager of Auckland’s 
five i-SITEs,” he said. 
“In these positions he’s gained solid 
experience working with Chinese and Asian 
clients and partners, and building relationships 
in this very important inbound market.”
Mr Potatau’s role will complement that of 
Account Manager Simon Watson in promoting 
and selling the Southern Discoveries product 
range.

Cecil (Cess) Potatau, John Robson 
and Simon Watson

Hotel Industry Awards Winner For Our Environmental Initiatives
	 	 	 	 	 	 	 	 		www.jetpark.co.nz								READ	MORE	 		
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Early-bird Registrations now open

Register here by 21st June to be in to  

WIN  
one of two iPad Mini’s!

✓ 14 Famils to  
choose from

✓ Over 90 operators  
to meet with

✓ Learn a lot and have  
a heap of fun!
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Sleeper service on Bluebridge ferry
Passengers crossing the Cook Strait on the 
Bluebridge Ferry at night can now arrive 
refreshed thanks to the launch of a Sleeper 
Service.
Offered onboard the ferry company’s 2.30am 
Straitsman sailing from Wellington to Picton, 
it comes complete with an early check in at 
11pm, boarding prior to midnight, private 
ensuite cabin and wake-up call. Supper and 
a special express breakfast menu are also 
available.
Bluebridge, run by NZ-owned Strait Shipping, 
already offers customers free on-board 
movies, kids’ play areas and free Wi-Fi. 

Bluebridge general manager Peter Ellison 
says the Sleeper Service is a logical extension 
to the company’s three return daylight 
sailings each day and allows passengers to 
save time and money by travelling overnight 
and avoiding accommodation costs.
“Passengers can be onboard and in their 
cabin by midnight, allowing them six hours 
to sleep, shower and eat before they arrive in 
Picton at 6am.”
The service is priced from an additional $30 
for a single cabin through to $60 for a family 
cabin with twin bunks.

Agents are reminded that Kiwi chef and TV personality Al Brown begins his epic 
culinary tour of Australia tomorrow, in a new prime time TV series on TV One.
Al starts his journey in South Australia, and no foodie trip to the Barossa is 
complete without meeting Australian icon Maggie Beer, who shares some kitchen 
secrets with an unusually speechless Al.

Pic | Imagination Television
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Explore the Sunshine Coast’s new treasure trail 
Launched by Sunshine Coast Destination Ltd 
(SCDL), the new Markets Trail is one of six 
trails designed to showcase Sunshine Coast 
experiences. 
Chairman of SCDL, Barrie Adams, says 
“Market shopping is a great weekend activity
to enjoy during the winter months and this 
trail highlights some of the region’s top 
market hot spots. 
“You can find anything from organic food 
straight from the farm to unique handicrafts, 
one-off collectables and second-hand goods.” 
Chairman of Eumundi Markets, Michael 

Donovan, said the Eumundi Markets attracts 
visitors because it’s like no other market in 
Australia. 
“More than 1.6 million people come to 
Eumundi each year to experience the eclectic 
style and holistic assortment of music, food, 
art and craft.” 
The trails are promoted via YouTube, a 
microsite and digital media channels. All 
feature local talent and music by local artists. 
To view the markets trail and video, visit: 
http://trails.visitsunshinecoast.com.au/ and 
click on the link ‘markets’.

Queensland Rail amends luggage policy
Effective 07OCT, Queensland Rail is 
changing its Luggage Policy. Passengers 
travelling in Economy Seats and Economy 
Triple Sleepers will be limited to one 
checked item (max 20kg) and one carry on 

item (max 23cm x 34cm x 48cm), while 
those in Twin/Single Sleepers and Business 
Seats will be allowed two checked items and 
two carry on items. 

AAT Kings Uluru tours rate well
AAT Kings has been awarded a Certificate of 
Excellence by TripAdvisor for its 
consistently high ratings of its Uluru Day 
Tours. In order to qualify for a Certificate 
of Excellence, businesses must maintain an 

overall rating of four or higher out of a 
possible five, as reviewed by travellers on 
TripAdvisor, and must have been listed on 
the site for at least 12 months. 

Jetstar flies Sydney – Uluru 
Jetstar has this week launched flights between 
Sydney and Uluru, with a 4pw frequency, 

departing SYD at 1030 TUE, THU, FRI 
and SUN. The new flights replace a Qantas 
operation.

Barossa focus from MasterChef Australia
The Barossa will be highlighted in five 
upcoming episodes of MasterChef Australia 
series 5, which has just begun airing in 
Australia. The episodes were filmed with 

local identities including Maggie and Saskia 
Beer and at Barossa locations such as 
Seppeltsfield, Yalumba and Anlaby Station. 

Sir Bob loves WA
Philanthropist and music legend Sir Bob 
Geldof made a whirlwind tour of Western 
Australia’s Kimberley and Margaret River 
regions last week.
He slipped into Kununurra on 25MAY and 
surprised guests at the Airnorth Kimberley 
Moon Experience concert – the pinnacle 
event of the 10-day Argyle Diamonds Ord 
Valley Muster and featuring a musical line-up 
including Guy Sebastian, Mark Seymour, 
James Reyne and indigenous performer, 
Geoffrey Gurrumul Yunupingu.
Keen to see the Bungle Bungle Range in the 
World Heritage listed Purnululu National 
Park, Sir Bob also took an early morning 
helicopter flight the next day over the 
spectacular beehive like formations, which 
are more than 350 million years in the making.
“I absolutely love it here,” said Sir Bob. “It’s 
such a beautiful country and I got fed up not 

knowing this part of Western Australia,” he is 
quoted as saying.
Next stop was a day trip to the Margaret 
River wine region with lunch and a wine tour 
at Leeuwin Estate, followed by a tour around 
local forests and beaches before returning to 
Perth.
“It really is so beautiful here and definitely 
up there with one of the best wine regions 
I’ve visited in the world,” said Geldof.

Pic | Russell O
rd

New WA tourism marketing campaign revealed
Tourism WA has unveiled the next phase of 
its 1001 Extraordinary Experiences - a $1.6 
million tourism marketing campaign 
showcasing the best 1001 experiences 
travellers can have in WA.
After nearly 6,000 entries from people in 
27 countries, the best 1001 extraordinary 
experiences have been selected and made 
into a quick frame film which features more 
than 300 different locations around Western 
Australia. 
In addition to the film, a website has been 

developed which provides a wealth of 
valuable destination information for 
prospective travellers.
The website features the 1001 Extraordinary 
Experiences film and information about each 
of the 1001 images and who took them, as 
well as a map and holiday deals within the 
region. Links to partner deals and 
westernaustralia.com for more destination 
information are also available.
To view the quick frame film and website 
visit www.westernaustralia.com/1001.
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PACIFIC ISLANDS

Sydney Airport unveils survival plan
With a never-ending political stalemate over 
where a second Sydney airport should be 
built, the existing airport at Mascot has 
announced its own ‘preliminary draft master 
plan’ making a case for continued (monopoly) 
operations to the year 2033.
The airport’s CEO, Kerrie Mather, points 
out that numerous government studies have 
shown that while SYD has runway and apron 
capacity for several decades to come, it is 

ground access to the airport that is impacting 
on customers.
The airport company intends to merge the 
international and domestic operations in its 
terminals and wants to improve road and rail 
access, provided they can persuade city and 
state authorities to cooperate. 
After public consultation, the plan will be 
submitted to the federal government for 
consideration.   

WA Holiday Specialist famil
A team of New Zealand WA Holiday 
Specialist agents recently explored a slice 
of Western Australia with host Louise Frend 
from Tourism Western Australia.  
Travelling with Australian Pinnacle Tours 
and knowledgeable guides they explored a 
little of Australia’s South-West and Margaret 
River over two days, followed by a day in 
Perth and Fremantle and a day heading north 
to Lancelin and the Pinnacles at Cervantes.  

They ate lobster, tasted truffle oil, venison 
and Margaret River cheeses, and indulged at 
the Margaret River Chocolate Company.
Pictured here from left to right are: 
Jody Krivan – HoT, Jonathon Gwin – HoT, 
Janine Keys – HoT, Raina Plantier – Air NZ 
Holidays, Clare Radbourne – Holland Clarke 
& Beatson, Katrina Humphrey – Flight Centre 
and Holly Snell – HoT.  

www.aircalin.com

New Caledonia. New Paradise. 
Less than 3 hours from Auckland 
flying Aircalin. Book W Class 
for the best value year round 
packages, best inventory, no 
closeouts and full service guaranteed.

You’ll love this!

No more Advance Purchase 
for New Caledonia holiday packages
Aircalin has announced that it has removed 
the 21-day advance purchase rule from its 
year-round, discounted W Class wholesale 
airfare to New Caledonia.
Angela Hallett says this means that agents 
can confidently sell New Caledonia to their 
clients knowing that:
lThey can now capitalise on late bookings – 
particularly with the start of the winter season
lThey are guaranteed to find W class in their 
CRS all year round
lW class is also applicable to all four flights 
between Auckland and Noumea under the SB 
flight numbers.
The W class wholesale airfare, introduced in 

OCT12, is designed for clients purchasing 
flight + hotel packages only. Travel Agents 
can see and book itineraries in W class, how-
ever the ticketing can only be done by SB’s 
preferred wholesale partners.
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Rarotonga family fares on sale
Cook Islands Tourism has launched a 
campaign with Virgin Australia to drive sales 
into travel agencies - both for a current short-
term sale and also for travel later in the year.
The fares start at $504 per adult and $349 per 
child and the travel dates are 05JUN-31JUL 

and 15OCT-30NOV13. 
While there are no combined air and land 
packages being promoted by the partners, 
wholesalers have been sent the fare levels 
and information.

Big ask of Samoa by Chinese investor
A Chinese company interested in investing in 
Samoa has reportedly presented the Samoan 
government with 17 conditions including 
a 160 year land lease and the admission of 
30,000 Chinese workers to the country for a 
three-year period, before it commits. It also 
seeks a 15 year tax exemption on all imports 
for its investments.

Radio New Zealand International quotes 
Talamua online as saying that the Beijing 
Zhao Yi Li Investment Management Co. Ltd. 
is considering investing in a casino, airline, 
shipping company and a bank in Samoa. It 
says a large delegation from the company 
went to Savai’i Island to look at potential 
sites for their businesses.

New Captain Cook Cruises Fiji brochure
Captain Cook Cruises Fiji has released a 
revised brochure containing details of:
Mamanuca & Yasawa Islands Cruise: 3 & 7 
night cruises available
Lau Discovery Cruise – 11 Night cruise
4 Cultures cruise – 7 nights northern Fiji
Cruise wedding options and more

Brochurenet has copies,
and contact NZ sales 
manager Anne Radonich 
at RAD Marketing (part 
of the A-Team) on 
anne@radmarketing.co.nz 
or call 021-631 474. 

Sell Edgewater and be in to win
The Edgewater Resort & Spa Rarotonga is 
giving agents the chance to win 7 nights for 
themselves and 5 mates. Book clients into the 
resort by 30JUN13 to go in the draw to win 
one of three prizes including: 
7 nights in a Beachfront Villa for up to 6 
people, with tropical breakfast daily for up to 
6 people, an Island Night Dinner and Show 
for up to 6 people, and $200 Resort Credit 
(one credit per villa).
This is a land-only package and airfares are 
not included.

Simply make your booking as normal 
through your wholesaler then email 
heather@hoganreps.co.nz with the details 
and you’re in the draw.
Competition is valid for frontline retail 
travel agents only.  Valid for bookings made 
between 30MAY-30JUN13.  Prize will be 
drawn 01JUL13 and travel must be taken by 
28FEB14 (subject to availability and 
closeouts apply over school holidays and 
special events).  Prize not transferable and 
not redeemable for cash. 

ASIA
Three-way Jetstar deal involves Macau mogul
Macau gaming tycoon Stanley Ho’s Shun Tak 
Holdings has become a one-third equal equity 
investor in the yet-to-fly Jetstar Hong Kong 
with Qantas and China Eastern Airlines.
Jetstar Hong Kong will complement Shun 
Tak’s extensive transportation and tourism 
portfolio.
Ms Pansy Ho, Managing Director of Shun 
Tak Holdings Limited said “It has long been 
our vision to create an air-sea-land network 
that seamlessly connects the Pearl River 
Delta and facilitate its integration, under the 
spirit of Guangdong, Hong Kong and Macau 
development blue print as part of the Central

Government policy. We believe a low-cost 
airline will be most efficient in driving 
growth across the leisure sector, and bring 
benefits to the complete visitor economy for 
Hong Kong, as well as contribute to the 
sustainable development of Hong Kong as 
the top aviation hub.”
Jetstar Hong Kong, which has plans to 
operate a fleet of 18 Airbus A320s by 2015, 
is progressing with regulatory approvals and 
is confident of approval before end of 2013. 
The airline is considering flying to 
destinations in Southeast Asia, Japan, South 
Korea and Mainland China.

Cultural north Vietnam 
Active Asia has a deal in northern Vietnam 
which it says combines “amazing history 
with true cultural experience”. The 7 days 
Cultural North private tour is an intrepid 
journey through the Hoa Binh province to 
Mai Chau, spending one night in a traditional 
stilt-house in the village of the White Thai 
minority or at a rustic country lodge.  Your 
clients will experience the lifestyle of the 

ethnic hill tribes in local villages, with time 
to enjoy the peaceful scenery, before 
departing on a tranquil cruise around Halong 
Bay. This offers stops to visit islands and 
caves or swim in the emerald sea, and in the 
morning there is time to enjoy a Tai Chi class 
on the sun deck before returning to Hanoi.  
Contact Active Asia 09 360 7669 or 
sales@activeasia.co.nz  

Your gateway to Chengdu Click Here
or call 09 309 1188

China   We know it like our own backyard
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Vietnam & Angkor Discovery
Exotic Holidays offers one of its best selling
programs – the 13-day/12-night Vietnam 
& Angkor Discovery Tour, from $2434pp 
including internal flights within Vietnam and 
Cambodia. 
This tour takes your clients to the main places 
of interest in Vietnam and see Cambodia’s 
awesome Angkor Wat.  
The tour includes time in bustling Hanoi, 
an overnight cruise on a traditional junk on 
scenic Halong Bay, a visit to historic Hue and 
then Hoi An, the most popular and charming
town in Vietnam.  It features a beautiful 
beach, street bazaars and tailor shops where 
your clients can have a quality garment made 
overnight.  They will also visit the “bike-
city” of Saigon, where the sights, sounds and 

smells provide indelible memories and the 
Cu Chi Tunnels will astound.  Then there’s 
time to view the Mekong River to see how its 
indigenous people live and earn their 
livelihood before hopping on a short flight to 
Siem Reap for a visit to one of the wonders 
of the world – the ruins of Angkor Wat.
This private program includes 12 nights’ 
accommodation, daily breakfasts, 1 brunch, 
2 dinners, 2 lunches, transfer, sightseeing and 
services of a local English speaking guide.  
Prices are valid until 20SEP13. 
Call 09 410 5060 or 0508 EXOTIC (0508 
396 842) or email Team Exotic: 
info@exoticholidays.co.nz for more 
information.

Qantas special deals to Asia
Qantas has special Economy fares to Hong 
Kong, Jakarta, Manila & Shanghai from 
$1299 return and to Tokyo from $1499 

return, available for sale until 15JUN13. 
For full details and tariff advice visit 
www.qantas.co.nz/agents

THE AMERICAS
Trafalgar’s Scenic Parks Explorer
Travellers wanting to see America’s most 
breathtaking nationals parks should look 
at Trafalgar’s popular 14-day Scenic Park 
Explorer, priced from $4525pp share twin. 
Visiting seven National Parks along the way, 
this trip takes guests to Nevada, Utah, 
Wyoming, Montana, South Dakota, Colorado 
and Arizona. Starting with a Welcome 
Reception in Las Vegas, guests take off on 
their journey with a visit to the towering 
cliffs of Zion National Park before heading
on to Bryce Canyon National Park, where 
they’ll explore the red rock canyons and 
spend the night. The next night in Salt Lake 
City features a dinner of pioneer-style 
ambiance and cuisine and then guests stop in 
Jackson before heading to the spectacularly 
beautiful Yellowstone National Park for two 

nights. Next comes a night in Billings, where 
there’s a Be My Guest dinner of local cuisine, 
then it’s off to Rapid City for two nights. In 
Rapid City, guests travel through the Black 
Hills National Forest to see Mount Rushmore 
and the Crazy Horse Memorial. They stop at 
Denver en route to Moab, where they’ll travel 
through the Rockies viewing Arches National 
Park and Mesa Verde National Park along the 
way. The next night is spent at Monument 
Valley, where they are treated to a Navajo 
Highlight Dinner and board open-air vehicles 
to marvel at the towering sandstone buttes. 
The last two days are spent in the Grand 
Canyon National Park, where a Local Expert 
will enlighten the group about the canyon’s 
geology before toasting fellow travellers at 
Trafalgar’s Farewell Dinner.

Disney hikes park prices
Disney has upped one-day adult ticket prices 
at its Anaheim parks Disneyland and Disney 
California Adventure by $5 to US$92 and a 
kid’s ticket to $87, also up $5. One-day park 
hopper passes now cost US$137, up from 
$125. 
At Walt Disney World Florida, adult admission 
to the Magic Kingdom rose $6 to $95, while 
those for kids age 3-9 is $89. Single-day 
tickets to Epcot, Hollywood Studios and 
Animal Kingdom costs $90 and $84, for 
adults and kids, respectively.
According to Variety, Disney said the increase 
was the result of “a variety of factors,” but 
still represented “a great value” given the at-
tractions and entertainment on offer.
Disney’s decision to increase prices comes as 
attendance and spending at its theme parks 

division is on the rise. 
In the first quarter of the year, spending by 
visitors to Disney’s parks rose 10%. Average 
spending was up 7% last year, according to 
the company. Overall Disney’s theme parks 
and resorts group saw revenue and operating 
income grow more than any other division 
last year. Revenue rose 10% to $12.9 billion, 
while profits came in at $1.9 billion, up 22%.
Variety says attendance levels have evened 
out at Disney’s California theme parks after 
the company spent $1 billion to overhaul 
its California Adventure with new rides and 
attractions, including Cars Land. Before the 
revamp, 75% of guests visited Disneyland, 
while 25% crossed the plaza into California 
Adventure during a typical day. Now, the 
split is 55% to 45% between the parks.
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IGLTA Global Convention 2015 for LA
LA Tourism successfully bid for Los Angeles 
to be the host city of the 2015 International 
Gay & Lesbian Travel Association’s (IGLTA) 
annual Global Convention. 
The convention will bring to LA nearly 600 
international gay & lesbian travel profession-

als and some 30 LGBT media outlets. In the 
U.S. alone, gay and lesbian travellers spend 
more than US$70 billion each year. 
LA Tourism will travel to Madrid, the host 
city for 2014, to promote Los Angeles and 
the 2015 Global Convention. 

AFRICA / MID EAST
Oman online training offers “side trip of a lifetime”
The Sultanate of Oman: Ministry of Tourism 
has launched an interactive online training 
tool to better equip travel agents in Australia
and New Zealand. Comprised of eight 
modules over two workshops, the modules 
have been designed to showcase Oman’s 
wonders while offering valuable knowledge 
to trade partners to better promote and sell 
the regions.
The Sultanate of Oman is offering 40 travel 
agents the opportunity of a luxury tour of 
Oman that showcases the best the country 
has to offer, with Emirates as the airline 

partner to Oman.
Says Mona Tannous, Manager of Australia 
and New Zealand: “We welcome you on this 
journey with our online training and we take 
pleasure in giving agents an opportunity to 
experience Oman for themselves on the 
ultimate “Side trip of a lifetime” famil to be 
held from 04-13NOV13. 
“This year we are taking 40 agents from 
across Australia and New Zealand and every 
agent who passes all the Oman modules will 
be eligible for selection.”

New thrill rides at Atlantis
A 40-metre high slide is being added to the 
rides on offer at Atlantis, The Palm’s 17ha 
Aquaventure Waterpark as well as a new 
zipline that will be the longest in the Middle 
East.
The landmark hotel on Dubai’s Palm 
Jumeirah island says in a statement that 
construction had already begun on the Tower 
of Poseidon, its newest slide.
When completed in August, the waterpark 
will feature two new waterslide towers, 
the longest river-ride in the Middle East at 
2.3km, tidal waves and pools, water rapids 
and white water chargers, and 700m of white 
sand beach space.

Apart from claiming the record for longest 
zipline, the park will also be able to claim the 
world’s largest diameter slide, the world’s 
first vertical banking family ride with a 
double hump at the end, and first double 
slide-within-a-slide experience.

SIA signs deal with Changi, South African Tourism
Singapore Airlines has signed a memorandum
of co-operation with Changi Airport Group 
and South African Tourism to promote travel 
to South Africa.
Under the agreement, the three parties will 
explore and implement activities jointly 
to promote tourist traffic to South Africa 
through SIA’s services to Cape Town and 

Johannesburg via Singapore’s Changi 
Airport. The parties have agreed to invest 
more than S$1 million in cash and in-kind 
collectively over the next year to support 
advertising and promotional campaigns, as 
well as familiarisation programmes for trade 
and media representatives.

EUROPE
Stay away says Prague mayor
Floodwaters that inundated Prague and 
swamped large areas of central Europe were 
expected to have now peaked and the Czech 
capital’s metro is getting back into operation. 
Even so, Prague’s acting mayor has urged 
tourists to stay away from the city until the 
state of emergency is fully lifted.
Elsewhere forecasters are reportedly struggling 
to predict exactly when rivers including the 
Elbe, Danube and Rhine will crest. 

German Chancellor Angela Merkel inspected 
the southern German town of Passau, where 
the Danube, Inn and Ilz rivers converge, and 
told reporters the flooding was more than a 
one-hundred-year event.
While Austria’s most important railroad 
connections and highways are accessible, 
traffic on the Danube remained suspended as 
at Thursday. 

Emirate NZ-Stockholm fares
Emirates is offering special introductory 
economy and business class fares for the 
start of its services to Stockholm from New 
Zealand, via Dubai.
From 03SEP, all daily Emirates flights from 
Auckland and Christchurch will provide 
a direct connection at Dubai with the new 
Stockholm service.
Return economy class fares for Stockholm 
start from $2,099, with business class $7,999 
return.
The special launch fares are on sale until 
01JUL. The $2099 return fare is for departures 
01OCT-30NOV13. Departures 03-30SEP13 
will be from $2199 return.
The special business class fare applies for 

departures from 08SEP-30NOV13. All prices 
include ticket taxes.
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Rail Planner app a success
Using a smartphone to plan a European trip 
by train has become easier and cheaper since 
the launch of the Rail Planner App. 
Originally conceived for InterRail and Eurail 
Pass holders, the Rail Planner App ensures 
that pass holders and other rail travellers 
have offline European timetable information 
at hand whilst avoiding expensive roaming 
costs. City maps and country facts for all 
participating countries are included and it’s 
possible to find the closest railway station 
with the handy built-in augmented reality 

feature. Pass holders have also access to a 
list per country of extra benefits such as free 
and discounted boat and ferry trips, hotel and 
museum discounts. 
Over 30,000 travellers have benefited from 
using the Rail Planner App since its official 
launch in February, which represents almost
25% of all pass holders in the first few 
months of 2013. 
Launched by Eurail Group, Rail Planner App 
is available in the App Store and Google 
Play.

Trade benefits from PEAK restructure
Expanded on-the-ground industry support 
and a new loyalty program are some of the 
benefits of a restructure announced by PEAK 
Adventure Travel Group, the world’s largest 
adventure travel company.
The restructure will see Intrepid Travel, 
Peregrine, Geckos and Adventures Tours 
Australia combine management to form a 
new PEAK business division under the 
leadership of current Intrepid Travel 
Managing Director, James Thornton.
Taking effect from 01OCT, the restructure 
will mean that the brands work more closely 
together, with expanded industry support a 
key goal.
For the first time, in Australia, Peregrine and 
Geckos will have separate industry sales 
teams, whilst Intrepid Travel and Adventure 
Tours Australia will expand their current on-
the-road teams. New Zealand will run 
business as usual with the current team, 
however it is anticipated that more staff will 
be recruited to meet the needs of the 

expanded trade presence.
“Industry sales account for over 75 per cent 
of the combined sales of the brands so 
expanding our support for agents is a key 
reason behind this decision,” said Darrell 
Wade, PEAK CEO.
“With Geckos rebranding earlier this year as 
a youth specialist, it only makes sense that 
we build an industry support team focused 
purely on helping brands sell its products to 
this market.”
In addition, closer alignment will allow the 
brands to work on joint initiatives such as 
a new loyalty program to be launched later 
this year that will reward agents for selling 
multiple brands.
“This is the first loyalty program that rewards 
agents for selling across multiple adventure 
brands and we are excited to be bringing this 
benefit to agents. You will earn rewards no 
matter what PEAK brand you sell,” said 
Darrell Wade.

Canyons, Cowboys, Llamas and Rockies
Contiki, Insight Vacations and Trafalgar 
began their ‘Canyons, Cowboys, Llamas and 
Rockies’ Roadshow this week to launch their 
2013/14 Americas travel programs to agents.
Attendees are getting the lowdown on 
Contiki’s 18-35’s tours, Insight Vacations’ 
premium escorted tours and Trafalgar’s 
guided holidays throughout the region.

Agents have already registered to attend each 
event. Full houses are expected along the 
way as the roadshow continues in the week 
ahead taking in Christchurch, Wellington, 
Palmerston North and New Plymouth. 
The sales team has already taken the message 
to Hamilton, Rotorua and Tauranga.

Some of the 
sales team 
raring to go at 
the Hamilton 
event: 
Marija Tolj – 
Trafalgar;
Merran 
Kenworthy – 
Insight 
Vacations; 
and Sam 
Morrah – 
Contiki 

Holidays.

The crowd at Tauranga
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A tour for aviation 
and WWII enthusiasts 
Melanie Salisbury of Frontier Travel 
Tauranga has a few places left on her 
Bomber County premium small group 
tour departing 29AUG13, with a 
flexible return option, and is offering 
an easy $400pp finder’s fee for sales.
The package is ideal for promotion to 
clients on travel agency databases and 
offers opportunities to value add with 
ancillary sales.
The 20-day tour, escorted by Melanie
and her husband, on their fourth such 
special interest group excursion to 
Old Blighty, has some amazing 
highlights for those interested in 
Britain, the Second World War, the 
RAF, and historic railways, aviation 
and motorcars. 
Visits include the Shuttleworth Air 
Display, The Duxford Air Show, the 
Goodwood Revival historic motor 
race meeting, the Bletchley Park top-
secret code-breaking HQ, the former 
Dambusters air base and the National 
Railway Museum, among others. 
There’s even an option for a lucky 
few to climb into a Lancaster bomber 
for a taxiing run at a former RAF 
Bomber Command station.
The tour offers four nights in 
Cambridge and two- or three-night 
stays elsewhere, and Melanie says 
sometimes the ladies get to venture 
off with her to do something a little 
different.
Click here to download the Bomber 
County itinerary and call Melanie 
Salisbury on 07-578 8759.  
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Over 120 European destinations ... now that’s Wunderbar!

AVIATION
Air New Zealand, Turkish Airlines ink significant deal 
Air New Zealand has signed a code share 
agreement with Star Alliance partner  Turkish 
Airlines, providing Air NZ customers with 
new flight options to the strategic, emerging  
European hub of Istanbul.
The Air New Zealand code will be carried 
on the fast-growing Turkish carrier’s flights 
from London, Los Angeles and Hong Kong 
to Istanbul as well as its services between 
Istanbul and the Turkish capital Ankara.
Meanwhile, Turkish Airlines’ customers will 
be able to travel on the following Air New 
Zealand routes bearing Turkish Airlines’ 
flight code:
London – Los Angeles; Auckland – Los 
Angeles; Auckland – Hong Kong; Auckland 

– Brisbane / Sydney / Melbourne; Auckland 
– Wellington / Christchurch / Queenstown; 
Wellington – Sydney / Melbourne; and 
Christchurch – Brisbane / Sydney / Melbourne. 
Air New Zealand CEO Christopher Luxon 
says the code share agreement provides the 
airline’s customers with a convenient 
gateway to a range of destinations, as well as 
encouraging Turkish Airlines’ customers to 
visit the key attractions of New Zealand and 
Australia.
Turkish Airlines serves more than 200 
destinations through its hubs of Istanbul and 
Ankara.  Flights through the new code share 
agreement are on sale now.

Air New Zealand takes Virgin stake to 22.99%
Air New Zealand has entered into an 
agreement to acquire a further 3% of the 
shares of Virgin Australia, taking its interest
to 22.99%. The agreement is subject to 
customary Foreign Investment Review Board 
(FIRB) and Australian Competition and 
Consumer Commission (ACCC) conditions 
and Air New Zealand has filed the required 
Substantial Shareholder Notice.
Air New Zealand will consider acquiring up 
to a further 3% of the shares in Virgin 
Australia, to the extent it is permitted to do 
so under the Australian Corporations Act, 
and has made an application to FIRB on that 
basis. 

As part of its usual process, FIRB seeks 
the views of the ACCC on any competition 
related issues. The ACCC has advised Air 
New Zealand that it intends to conduct public 
enquiries to enable it to form a view in 
relation to these potential shareholdings. 
The additional interest affirms Air New 
Zealand’s strong belief and confidence in 
Virgin Australia and the strategy it is 
pursuing under the leadership of John 
Borghetti and his team.
Air New Zealand is not seeking a position on 
the Board of Virgin Australia nor does it have 
the intention of obtaining control of Virgin 
Australia.  

Thai Airways is to operate its first A380 flight between Bangkok and London 
Heathrow from 01DEC. Configured with 12 Royal First Class, 60 Royal Silk, and 
435 Economy seats, it will depart Bangkok at 0110 daily. A second daily flight 
to LHR, an A340, will depart BKK at 1250.

Fiji Airways effective 27JUN
Air Pacific has announced it will change its 
name and start trading as ‘Fiji Airways’ on 
Thursday 27JUN. 
Returning to its 1958 name, the switch-over 
will also see further new brand elements 
rolled out across Fiji and the international 
marketplace, including to the customer 

experience, uniforms and website – 
www.fijiairways.com.
By year’s end, the airline’s brand transition, 
schedule, product and service enhancements 
will be complete and it will have taken 
delivery of a third A330 and seen the 
retirement of its Boeing 747s. 

Airline performance in 2012
IATA director-general and CEO Tony Tyler, 
speaking at the airline association’s AGM 
and World Air Transport Summit in Cape 
Town, said, amongst other things:

“Generating even these small profits 
under current conditions is a major 
achievement. The price of fuel, our 
largest cost item, has increased 55% 
since 2006.”

“Airlines found new value streams. 
Ancillary sales have grown to over 5% 
of revenues.
And capacity is being used more 
efficiently. The industry load factor is 
at a record high of 80.3%.”

“Last year there was not a single hull 
loss with a Western-built jet among our 
240 member airlines or among the 387 
airlines on the IATA Operational Safety 
Audit (IOSA) registry.”

“This year we expect airlines to make 
$12.7 billion profits. On $711 billion in 
revenues, that’s a 1.8% net profit margin. 
And to put that into perspective, it means 
that we will earn a $4.00 profit per 
passenger carried—less than the price of 
a sandwich in most parts of the world.” TravelMemo   20130607  07JUN13    Page 12

Photo | Peter Clark

http://www.lufthansaexperts.com


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

NZ regions well served by new ATR 72-600
Aviation commentator and TravelMemo contributor Peter Clark last week flew from Auckland 
to New Plymouth and return on Air New Zealand’s new ATR 72-600 turboprop and provided 
the following report:

The ATR 72 is a French-Italian twin-engine 
turboprop short haul regional aircraft built in 
Toulouse, France. A stretched variant of the 
original ATR 42, the aircraft seats up to 78 
passengers in a single-class configuration, 
and is operated by a two-pilot crew. It feature 
a ‘glass cockpit’ with five wide LCD screens, 
a multi-purpose computer aimed at increased 
flight safety and operational capabilities, and 
new Thales-made avionics, including 
Required Navigation Performance 
capabilities. This enhances Air New Zealand’s 
ability to maintain services during inclement 
weather to and from destinations like 
Queenstown, Rotorua and Wellington. 
The aircraft also features lighter and more 
comfortable seats, larger overhead baggage 
bins and a stylish Armonia cabin interior.
The first ATR 72-600 aircraft entered Air 
New Zealand subsidiary Mount Cook’s fleet 
in mid-NOV12 and the airline now has three 
in service, with a fourth due in SEP13 and 
another each year for the next three years. 
Air New Zealand says that, thanks to the 
purchase of this larger aircraft and the 
lowering of fares, they have seen their 
regional passenger numbers increase. Sarah 
Williamson, General Manager Mt Cook 
Airlines and Eagle Airways, says the 
addition of ATRs has meant more capacity 
on the Auckland to Napier and Palmerston 
North routes and also allowed the planes to 
be deployed on new routes from Auckland to 
Nelson and to New Plymouth. 
Each new ATR 72-600 puts around another 

150,000 seats per year into the regional 
market, with around 4.4 million passengers 
travelling regionally per year. The ATR fleet 
growth and the fact that the ATR 72-600 
uses 60% less fuel per passenger than a same 
sized jet, will see Air New Zealand use them 
on shorter jet routes in the future and allow 
growth into the regions as demand hopefully 
continues. With the retirement of the B737-
300 aircraft, the ATRs are already starting to 
be seen on operations between Christchurch 
and Wellington. 
Ms Williamson says the airline’s fleet of 11 
smaller ATR 72-500 aircraft will all receive 
cabin upgrades to incorporate many of the 
new -600 features, with work starting in 
coming weeks and completed by year’s end. 

New Delta, Aircalin sales execs
The Walshe Group has announced the ap-
pointment of two new members to its Airline 
Sales Team.
Jacqui Brook (left) has been appointed as 
Sales Executive for Delta Air Lines, having 
previously been employed by TWG to work 
on the Brunei Tourism Account.
Cathy Gibson (right) joins the Walshe Group 
in the position of Sales Executive for 
Aircalin. Cathy has considerable industry 
experience including a period with New 
Caledonia Tourism and as a retail Travel 
Agent. 

Etihad launches flights to Brazil 
Etihad Airways has launched non-stop Airbus 
A340-500 flights between Abu Dhabi and 
Sao Paulo, Brazil, the airline’s first destination
in South America.

Sunair now flies into New Plymouth from 
Hamilton twice a day, with a 15-minute 
check-in and timed to allow for same day 
return travel.  Other destinations from New 
Plymouth are Rotorua and Tauranga, twice 
daily Monday to Friday.
Call 0800 SUNAIR and visit 
www.sunair.co.nz

Hamilton-New Plymouth flights
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Qantas Angels to contest $10 Queenstown Challenge
Michelle Weir and Lisa Bradbury – aka the 
Qantas Angels – are participating in this 
year’s $10 Queenstown Challenge to raise 
money for Qantas New Zealand’s chosen 
charity - Cure Kids. 
The $10 Queenstown Challenge is being held 
02-05OCT and is an annual ‘Amazing Race’ 
style fundraising event with teams of two 
taking part in a series of challenges en route 
from Auckland to Queenstown over three 
days, with only $10 to get them there.
Prior to the Challenge they need to raise 
$7000, all of which goes directly to Cure 
Kids, so any donations they can secure will 
be much appreciated.
Cure Kids searches for cures for, among 

others, childhood leukaemia and other 
cancers, heart diseases, cystic fibrosis, 
Sudden Infant Death Syndrome, Type 1 
diabetes and asthma. To date, Cure Kids has 
invested more than $29 million in research 
and has achieved breakthroughs that have 
saved, improved and extended the lives of 
kids here in New Zealand and around the 
world. But the work has only just begun, say 
the Qantas Angels.
“We hope that we can count on your support 
for our journey and for this very worthwhile 
cause.”  
Visit their online fundraising page here and 
for info on Cure Kids, visit 
www.curekids.org.nz.

Jetstar’s first B787 in final assembly
Jetstar’s first Boeing 787 Dreamliner is in 
final assembly ahead of its scheduled delivery 
in late September.
The airline says its first 787 will initially fly 
domestically in November prior to entering 

service on international routes by the end of 
the year. Domestic routes including the Gold 
Coast and Cairns are currently being 
considered.

Reviving the Golden Age 
in Aviation
This Waco aircraft, the only one of its type in 
New Zealand, is a new addition to the Tiger 
Moths currently operating at Classic Flights 
in Wanaka, where customers get to experience
the true “Freedom and Romance” of flight.  
This rugged biplane is a modern day 
reincarnation of an 80 year old design and 
offers two seats in the front so passengers can 
sit side by side and enjoy the nostalgic era 
together.  
Waco aircraft were built between 1919 and 

1947 and were popular with the barnstorming 
pilots of the 1930s.  
www.classicflights.co.nz

CRUISE NEWS

Princess Cruises announces new circumnavigations
The 116,000gt Diamond Princess is to sail 
on its first circumnavigation of Australia in 
November next year.
The 2670-guest Diamond Princess will 
depart Sydney on 18NOV14 on a 28-night 
voyage that includes visits to all state and 
territory capital cities, as well as Airlie Beach 
and Port Douglas in Queensland, Bunbury 
and Albany in Western Australia and 
Indonesia’s Bali to the north.
The voyage, which will be repeated in 
FEB15, marks the largest Princess Cruises’ 
ship to sail around Australia and is a 
highlight of the cruise line’s new 2014-15 
Australasian program.
Launching the program, Princess Cruises 

Commercial Director Alan Stuart said the 
cruise line offered the biggest choice of ships 
and destinations in Australia, with four ships 
deployed in local waters over the 2014-15 
season.
On top of her new circumnavigations, 
Diamond Princess will also sail on six cruises 
between Auckland and Sydney over the 
2014-15 summer months.  
The 2014-15 program also offers an array of 
cruises on sister ships Sun Princess, Dawn 
Princess and Sea Princess from Sydney, 
Melbourne and Brisbane respectively.  
Meanwhile Ocean Princess will offer cruises 
between Australia and Asia and Tahiti.  
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER

NEW! CHATEAUX, 
RIVERS & WINE

8-days from $2,995*  
per person

Must book by 30 June, 2013.

*Conditions: Prices are per person, listed in Australian dollars, 
twin share including port charges. Limited single pricing 
available; call for details. Based on 20 Dec 2014 departures. 
Valid on 2014 sailings only. Must book by 30 June, 2013. Offer 
is combinable with Past Passenger Discount. Conditions apply; 
visit www.vikingrivercruises.com.au.

CLICK  
HERE 

FOR DETAILS

Shore Excursions (part 2)
Continuing on from last week’s column where the focus 
was on how shore excursions are operated by cruise 
lines in conjunction with Inbound Tours Operators 
(ITO’s).
Aside from understanding how shore excursions 
operate behind the scenes, it is just as important that
agents and consumers are also aware that the actual 
price cruise lines sell shore excursions at does include
many components that we often don’t stop to consider.
It is true that cruise passengers do have the ability to 
research and book their own (in some cases private) 
tours at ports they will be visiting. However, when 
discussing shore excursion options with your clients it is 
important to ensure a few issues are clearly understood.
Flexibility: If a ship is late or unable to dock at a 
particular port due to inclement weather your clients 
that have booked through the cruise line will get a full 
refund if their chosen shore excursion is unable to 
operate.
Insurance: All suppliers of product sold through ITO’s 
and offered to cruise line passengers must hold 
appropriate public liability insurance and a certificate of 
currency will be sighted by the ITO before an 
operator can be included in the cruise lines program.
Don’t miss the boat!: Passengers who have booked a 
shore excursion through the cruise line have peace of 
mind knowing that if there is a delay in getting back to 
the ship, the ship will delay departure to ensure their 
passengers get back on board.
Passengers who choose to research and make their own 
shore excursion arrangements direct with local 
suppliers, run the risk of 
financial and emotional loss 
if any of the three scenarios 
above work against them!

Tall Ships sailing opportunities
Four Tall Ships will be sailing in Australia and New Zealand waters 
from AUG13 as part of their global circumnavigation. The Tecla, 
Europa, Oosterschelde and Lord Nelson are wandering the world’s 
oceans and following the old trade routes of historic times. Your clients 
can be a guest crew member and join any one of the ships on a voyage in 
Australia or New Zealand.
Whether they are a sailing buff or just adventurous, the Tall Ships can 
cater for all levels of experience. The crew onboard is happy to explain 
navigation, sail handling, rigging, square rig sailing technique and more. 
While traditional on the outside, the Europa, Tecla and Oosterschelde 
have modern conveniences below deck, each having areas to relax, take 
time out, and enjoy the convivial atmosphere onboard. All are classed as 
Tall Ships and have been faithfully restored, each having its own 
specifications and history of true sailing.
The Lord Nelson (built in 1984) is designed and built to enable people of 
all abilities, including physical and sensory disabilities, to sail side-by-
side on equal terms. The ship has many added features to ensure a safe 
and enjoyable sailing experience for all. The permanent crew onboard 
are professionally trained and medically qualified. 
A highlight of their time Down Under will be the 2013 Sydney to 
Auckland Tall Ships Regatta, a unique event featuring visits to 
Melbourne, Hobart, Sydney and Auckland. It is the first ever Sail 
Training International event to be held in Australasian waters and 
commemorates the centenary of the first entry of the Royal Australian 
Navy into Sydney. 
From there the ships will race together with other Tall Ships onwards to 
Auckland. 

Ponant’s Arctic Summer 2014
Aboard L’Austral and Le Boréal, Ponant invites 
your clients to travel far from the usual cruise 
itineraries, in the footsteps of the Arctic 
explorers.
Extreme destinations and exceptional comfort 
are offered on these five star expeditions.
View the electronic version of the Summer 2014 
Arctic Collection here to learn more about this 
program and call the Francis Travel Marketing 
team for more information - 09 444 2298 or 
reservations@francistravelmarketing.co.nz
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Bigger and better, National Cruise Week back in SEP
Following the success of last year’s inaugural 
National Cruise Week, Cruise Lines 
International Association (CLIA) Australasia 
has announced the return of the largest 
consumer promotion in the cruise industry.
Featuring a range of great value deals from 
CLIA Australasia’s 30 member cruise lines, 
this year’s National Cruise Week will run 
02-09SEP.
More than 1000 member travel agents across 
Australia and New Zealand took part in the 
first cruise week and CLIA Australasia 
General Manager Brett Jardine said he 
expected it would be even bigger this year.
“Some of our members reported record sales 
during last year’s National Cruise Week so 
we can’t wait to see what fantastic deals they 
come up with this year,” Mr Jardine said.
“With similar events running in the USA, 
Canada, the UK and Ireland and with up to 

60 member lines from CLIA regional offices 
around the world getting involved, National 
Cruise Week is the world’s largest cruise 
promotion.” 
To help agents make the most of this year’s 
event, CLIA Australasia has compiled a 
comprehensive support pack filled with 
suggestions and ideas including using social 
media, hosting themed events and staging 
information nights.
CLIA Members can download the support 
pack once they have logged into the National 
Cruise Week website using their CLIA login 
and password.
Agents can also get involved via 
facebook.com/nationalcruiseweek and on 
Twitter @cruiseweek2013
For more information visit 
www.nationalcruiseweek.co.nz

European river floods situation report
Trafalgar advises that in regard to the floods 
in the Czech Republic and surrounding 
countries, all holidays are running as 
scheduled. There have been a few instances 
where minor route changes have had to be 
taken between cities but no major hold ups or 
changes have had to be made. Walking tours 
in Prague are operating as normal.
Regarding Uniworld, the high water levels
on the Rhine, Main and Danube rivers has 
regrettably caused some disruptions to 
Uniworld Boutique River Cruises’ itineraries 
in Central Europe. A full update is available 
here. 
Four upcoming cruises have been cancelled 

and several cruises in progress have been 
impacted. There are Kiwis on all the affected 
cruises. The clients and their travel agents 
have already been contacted by Uniworld. 
Travellers on cancelled cruises are receiving
a full refund plus a future cruise credit. 
Disrupted passengers are also receiving 
compensation. All Uniworld’s other sailings 
in Europe continue to operate unaffected. 
The rise and fall of water levels can change 
rapidly and Uniworld will continue to 
monitor the situation closely. 
Updates will be posted at 
www.uniworldcruises.co.nz.    

The 2014/15 Carnival Spirit & Carnival Legend programme is now available, 
with two Carnival ships to sail from Australia. Click here to download the 
details and call the Francis Travel Marketing team for more information - 
09 444 2298 or reservations@francistravelmarketing.co.nz

Special offers on Russian river cruises
The Innovative Travel Company in 
conjunction with the Russian Tourist Bureau 
has announced a 10% saving on its popular 
Moscow to St Petersburg or v.v. cruise for 
selected departures May and June 2014.  
These are being currently offered at an 
unbeatable price from A$1436pp twin for the 
8-day tourist class cruise when booked and 
deposit paid by 30JUN13.  Junior suites with 
double bed are priced from A$1811pp twin 
and two-room suites with lounge and double 
bedroom from A$2052pp twin.  
For full details and bookings Freephone 0508 
100 111 or info@innovative-travel.com 

Christmas Cruise on ms Oosterdam 
or ms Volendam
Sell your clients a Christmas Cruise in the South Pacific or Asia 
on Holland America Line. Unwrap the details here and call the 
Francis Travel Marketing team for more information - 
09 444 2298 or reservations@francistravelmarketing.co.nz
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Antarctic 2013/14 June promotion
Book your clients on a Quark Antarctic 
2013-14 Expedition onboard the Sea Spirit 
before 31JUL13 and they receive $2000 per 
couple Air Credit to use towards their 
international airfare.
Terms and Conditions:
•             Discount applicable on all cabin  
 categories except Triple cabins
•             Not applicable for 22NOV13 & all  
 FEB14 departures

•             New Reservations only
•             The air credit is US$1000pp (so up  
 to $2000 per Twin cabin)
•             Valid for sales until 31JUL13
•             Not combinable with any other 
 offers (Except Quark Past Passenger  
 discount)
Contact the Francis Travel Marketing team 
for more information - 09 444 2298 or 
reservations@francistravelmarketing.co.nz

HOSPITALITY
Cystic Fibrosis Assn named charity of Choice
Choice Hotels has announced the Cystic 
Fibrosis Association of New Zealand as their 
official New Zealand charity partner. 
Choice Hotels’ general manager of sales and 
marketing, Aileen Cobern, says individual 
properties have always demonstrated 
generosity and support for many causes over 
the years but this formal relationship is a 
co-ordinated and significant effort for one 
special charity. 
In supporting Cystic Fibrosis, Choice Hotels 
will substantially lower travel costs for the 
charity by providing free room nights at their 

properties around New Zealand. 
Other major elements of Choice Hotels 
support include assistance in raising the 
profile of the Cystic Fibrosis Association and 
the provision of multiple new fundraising 
channels for them. 
Travellers staying at any Choice hotel in New 
Zealand will learn more about the charity’s 
work and have the opportunity to help the 
cause by making donations in envelopes 
placed in their rooms or in special donation 
boxes at reception. 

Wotif.com offers customer reviews widget 
Wotif.com has announced that it will provide 
accommodation suppliers with the 
opportunity to feature a verified customer 
reviews widget on their own websites. 
The widget is a small program that displays 
Wotif.com guest reviews and is available in a 
number of designs that can easily be 
incorporated into a supplier’s website, 
providing their customers with an unbiased 

endorsement of their property from a credible 
source. 
The reviews widget will be available to all 
Wotif.com accommodation suppliers free of 
charge and will suit all levels of technical 
ability. There are no set-up or ongoing costs 
and suppliers will not be required to adapt 
their websites in any way to accommodate 
Wotif.com reviews.  

INDUSTRY
Maria Coles Joins Innovative as BDM
Marie Coles has joined Innovative Travel as North Island 
Business Development Manager.  Marie’s experience covers 
both retail and wholesale in the 18 years she has been in the 
travel industry.  Marie says she has a particular passion for 
unique destinations and lists Vietnam, Uganda, Israel, Turkey 
and Egypt as some of her favourites, which is a great fit with 
the specialist wholesaler, which is delighted to welcome Marie 
into the team.

Orbit Corporate among finalists
The Auckland outlet of Orbit Corporate 
Travel is the proud travel industry 
representative among the finalists for AUT 
Business School’s 2013 Excellence in 
Business Support Awards.
The specialised corporate division of House 
of Travel joins four 
other finalists in the 
national awards’ 
Large Business 
Category.
The Managing 
Director of Orbit 
Corporate Travel, 
Brendan Drury, is 
thrilled the 
company has been 
named a finalist.
“The awards are 
held in high regard 
throughout the 
business community, 
so it means a lot to 
us. Our position as 
a finalist is a 
testament to the 
pride we take in 

delivering fantastic customer service,” he 
says.
The winners of each category will be 
announced on 05SEP, at a black-tie gala 
dinner in Auckland.
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PEARL’S PEARLER
You should never confuse 
your career with your life

Expedia TAAP on Expedia App
Expedia TAAP Agents can earn commission 
on bookings made through the award winning 
Expedia App. The Expedia App recently won 
the highly prestigious “Webby Award” hailed 
as the Internet’s Highest Honour. Expedia has 
long been renowned as the tech leader of the 
travel industry.
Travel Agents registered for the Expedia 
TAAP can now process bookings through the 
Expedia Mobile App ensuring the same 
commission levels as they would receive 
through their Laptop or Desktop computer. 
Ideal for Home Based Travel Consultants, 
consultants on the road visiting clients or just 
the occasional booking when a consultant is 
out of the office. 
Says Expedia TAAP’s Stuart Udy: “You 
know the story, you’ve just arrived home 
from a hectic day at the office and your 
mobile rings; it’s that client you spent hours 
with yesterday and they are ringing to 
confirm the bookings you discussed at length 
the day before. They are picky customers 
and were very selective about the hotels they 
wanted in Paris. You know it’s a busy time 
and availability is short so you need to make 
that booking as soon as possible to close that 
sale. 
“Within a few minutes you’re calling the 
client back with confirmation the bookings 
are done, confirmed and paid for. Just as well, 
there was only one room left.
“Mobile is making a huge impact on Travel 
distribution,” says Udy. “These new Mobile 
tools enable Agents to work from anywhere 
with the confidence they are earning 
commission and are supported no matter 
what booking platform they use. So long as 
the Agent uses the same Expedia account on 
their Mobile as they have registered for 

Expedia TAAP, the booking is automatically
tracked and accrued to their existing TAAP 
Account. There is nothing more to do, 
nothing more to register, the Agent needs to 
download the App to their Mobile or iPad 
and they are ready to roll.” 
For more information about the Expedia App 
click here.

Convene South - registrations open
Organisers of functions, meetings and 
exhibitions are now able to apply to attend 
the inaugural Convene South exhibition. 
The expo will host qualifying buyers from 
Auckland, Wellington, Dunedin and other 
parts of New Zealand. Anyone interested in 
being a hosted buyer can find out more at
www.convenesouth.co.nz/hosted-buyer-
registration-2013
Christchurch based business events 
organisers can register at www.convene-
south.co.nz/buyer-registration-2013
Convene South is being held at the Air force 
Museum, Wigram on September 3 2013. It 
is open to professional event organisers, PAs 
and executive secretaries, association 
executives, inbound operators and 
destination management companies, and 
corporate travel and meeting planners.

Determination shown in aim for top national award
Sheer determination has seen House of 
Travel Lakers Invercargill in the running for 
the Best Travel Agency Retail in a Single 
Location Award, part of the Australian 
Federation of Travel Agents’ (AFTA) 
National Travel Industry Awards for New 
Zealand. 
Tony Laker, who owns the outlet with his 
wife Tracey, says he is thrilled to be holding 
the banner for the South Island and House of 
Travel at the upcoming national prize giving.
“We want to win this and bring it home for 
Southland and the company,” he says. And 
he went to extraordinary lengths to see their 
agency in the running for the big award.
The Lakers are well-known for operating 
Southerners Escorted Tours and were hosting 
one such tour in Canada and Alaska when 
they were due to do a presentation to a 
judging panel in Auckland on 27MAY 

explaining why they should win their 
category.
“I caught a bus, took three flights and a boat 
ride to make it to the interview and back,” 
says Tony. “It meant more than two days’ 
travelling and more than 23,000 kilometres 
of flying, but I was committed to doing the 
presentation and then rejoining our clients 
straight away.”
The travel agency was nominated by House 
of Travel, which could nominate just one of 
their outlets nationwide to represent the group 
in the Single Location category. 
House of Travel CEO Mark O’Donnell, says 
he is proud for the Invercargill outlet to be 
representing House of Travel in this award 
category.
“This House of Travel outlet is led by 
fantastic owners and has a high quality 
standard of customer service and client 
satisfaction. The team at Lakers look after the 
travellers in Southland extremely well, with 
their impressive level of knowledge and 
experience, not to mention the unique 
offering they provide with their tours,” he 
says.
The winners of the AFTA National Travel 
Industry Awards for New Zealand will be 
announced at an awards evening in Auckland 
on 03JUL.
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