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New hotels in the pipeline
In Auckland, Wellington and Christchurch there are plans for new 
hotels - and in some cases construction has commenced - a good 
sign of long term investor confidence in the New Zealand tourism 
industry, according to latest market research by specialist hotel and 
tourism consulting firm Horwath HTL Ltd.
The current new wave of hotel investment generally does not 
include strata title hotels and serviced apartments, which was a key 
source of new hotel supply developed prior to the Global Financial 
Crisis beginning in 2008. Most of the currently proposed new hotel 
supply is from the conversion of office buildings, a trend which 
could continue in the short to medium term as long as development 
costs remain lower than new build costs.
In Auckland, four new hotels comprising 570 rooms are being 
planned, three of which are conversions of office buildings with 
work underway.
Work has begun on the conversion by CP Group of its Reserve 
Bank building on Customs Street opposite Britomart into a “5 star 
plus” 130-room hotel opening in 2014. The Horwath HTL report 
says this could set a new standard for upper scale hotels in Auckland
as the Hilton Auckland did when it opened 10 years ago.
Other new hotels planned for Auckland include a midscale 100-
room hotel conversion behind the ANZ Centre on Albert Street for 
which consent has been issued and work started, and also a 90-room 
midscale serviced apartment hotel converted from an office building 
on Queen Street to be leased to VR Group.
Waterfront Auckland’s request for Expressions of Interest for 
mixed use investment opportunities in the Wynyard Quarter closed 
14MAY and included a 5 star 220-270 key hotel opposite the 
Viaduct Events Centre. The plan is for a hotel there to open in 2017 
to coincide with SkyCity’s NZ International Convention Centre 
completion.                                                                ...  Cont p2

http://www.koreanair.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1285
systems.scenictours.com/downloads/eb-nzd_final.pdf
https://www1.gotomeeting.com/register/313130464
systems.scenictours.com/downloads/EV_ERC2014_NZD.pdf


NEW ZEALAND

CRUISE RETAIL MANAGER
The Cruise Club specialise in quality tours 
and cruises are we are looking for an 
experienced cruise specialist team 
leader, at our office in Remuera. 
Do you have extensive experience in the 
Auckland outbound travel market and in 
particular cruising (and preferably live in 
central or eastern Auckland)?
We are seeking someone wishing to 
further develop their skills and 
contribute to the continued growth of 
this small independent agency.
Hours and attractive salary package by 
negotiation.

PART TIME CONSULTANT
We are also seeking an experienced Part 
Time travel consultant. Hours and salary 
negotiable.

TRAVEL ACCOUNTS
If you have experience in processing 
accounts for a travel agency and are 
looking for a part time position this could 
appeal to you. Travelog and Amadeus 
experience necessary. Hours and salary 
negotiable.

THE CRUISE CLUB
 Remuera, Auckland

Please forward all applications and 
resume to  peter@travcorp.co.nz  

(and specify which position applying for)

Personalised 
accommodation 

quotes

CLICK 
HERE

New hotels in the pipeline
... Cont from p1
New supply in Wellington includes a 130-
room five star Sofitel under construction and 
opening in 2014 near Parliament.
In Christchurch, the 24 new hotel rooms at 
the Copthorne Commodore, rebuild of the 
124-room Latimer hotel and an additional 42 
rooms at the Sudima Christchurch Airport are 
examples of positive market investor 
confidence.
A 4-5 star, 60-120 room hotel is being 
developed at Clearwater Resort near 
Christchurch Airport. An operator and 
investor search is currently being undertaken 
for the hotel which is planned to open in late 
2014.
Horwath HTL says there is still uncertainty as 
to the extent of work required and time frame 
to repair the Rydges, Heritage, Millennium, 
and both All Seasons hotels.
No major new hotels or serviced apartments 
are under construction or confirmed for 
Queenstown, allowing absorption of recent 
new supply.

Queen’s Birthday Honours
Among those recognised in yesterday’s 
Queen’s Birthday Honours were prominent 
Queenstown businessman John Davies QSO, 
Air New Zealand executive Norm Thompson 
and Cruise New Zealand chair Craig Harris.
Sir John was made a Knight Companion of 
the NZ Order of Merit (NZOM). His company 
Trojan Holdings, owns, among other tourism 
interests, the Mount Hutt, Coronet Peak and 
Remarkables ski areas, Ultimate Hikes, The 

Hermitage and a 40% interest in AJ Hackett 
Bungy business.
Norm Thompson, deputy chief executive of 
Air New Zealand, was made an Officer of the 
New Zealand Order of Merit (ONZM) for 
services to business and tourism.
Captain Craig Harris of McKay Shipping and 
Chairman of Cruise New Zealand was named 
a Member of the New Zealand Order of Merit 
(ONZM) for services to the cruise industry.

Interislander, RTOs out to woo Wellingtonians 
Interislander has joined forces with 
Destination Marlborough and Nelson Tasman 
Tourism to launch a campaign to lure 
Wellingtonians to cross Cook Strait to blue 
sky days in Marlborough and Nelson. The 
‘Make a Memory in Marlborough and 
Nelson’ winter campaign runs through June 
and July.
Interislander General Manager Thomas Davis 
says the basic premise is to drive awareness 
of the Marlborough and Nelson regions to the 
Wellington market to encourage more south-
bound holiday and short-break traffic and to 
travel there with Interislander. 

“The campaign plays on the 
positives of the Marlborough and 
Nelson regions, including the world-
class wineries, national parks, cycle 
trails, local galleries and the fact 
that Nelson has the most sunshine 
hours of all the major New Zealand 
centres. 
“The campaign is not seasonal 
specific so we are expecting a flow-
on benefit into the spring and 
summer months with more south-
bound travel into the Marlborough 
and Nelson regions,” Mr Davis says. 

http://www.nzonline.org.nz/new-zealand-accommodation--activity-quotes


Cycling the 
Queen Charlotte Track
Right on the doorstep of Peppers Portage 
Marlborough Sounds is one of the latest 
additions to the New Zealand Cycle Trail, 
the picturesque Queen Charlotte Track.
Stefan Kracke, General Manager, Peppers 
Portage Marlborough Sounds says, “I’ve 
cycled the trail many times and it’s 
spectacular, especially at this time of the 
year when the trees are changing colour 
and dropping their leaves and there aren’t 
as many hikers and walkers around.  The 
views over the Queen Charlotte and 
Keneperu Sounds are stunning.”
The 70km mountain bike ride from 
historic Ship’s Cove to Anakiwa in the 
Marlborough Sounds is a Grade 4 
(out of 5) ride that can be as easy or 
challenging as cyclists want to make it.  
The trail can either be biked over 4 days,
2 days or just as day trips, bikes and 
transfers can be booked at the resort.
Peppers Portage Marlborough Sounds 
has a two-night deal staying in a Kowhai 
Lodge Room starting at $450 for two 
people, twin share, including tasting 
platter on arrival and continental breakfast.  
Valid for travel 01JUN-15OCT13*.  
Visit www.peppers.co.nz for bookings and 
*conditions.

The Resurgence among world’s best eco lodges
The Resurgence luxury eco-lodge in the 
Nelson region has been voted “one of the 
world’s best eco lodges” by National 
Geographic Traveler U.S. in its JUN/JUL13 
edition, as the only New Zealand property 
among a list of 25 worldwide.
Offering luxury, nature and gourmet dining, 
The Resurgence is a boutique lodge set in 50 
acres of bush in the Nelson Region and, for 
the past ten years, has offered fully hosted 
dinner, bed & breakfast and luxury self-
contained accommodation.  It is the closest 
5-star accommodation to the Abel Tasman 
National Park and is seen as ideal for active
holidays, birding and nature packages, 
romantic honeymoons and good food & wine 
getaways. 
Owners Clare de Carteret-Bisson and Peter 
Adams are keen travellers and have lived 
and worked in the UK, France, Asia, US and 
Australia. 
Says chef Clare: “Many aspects of the lodge 

are based on Gite d’Etapes we stayed in 
whilst living in France, which provide 
walkers, cyclists and other lovers of the 
outdoors good value accommodation and 
great regional cooking.” 
Set in 50 acres just 15 minutes from 
Kaiteriteri Beach, the lodge comprises four 
ensuite guest rooms on the top floor of the 
main house, which also houses a large guest 
lounge, three dining spaces, a library, gym 
and massage room.  There are also six unique 
Bush Suites which offer the best of luxury 
accommodation in a very natural setting, with 
uninterrupted views to the Kahurangi 
National Park.
Peter Adams is a keen birder and 
conservationist.  He plants a native tree for 
every couple who stay at The Resurgence and 
is current Chairman of the Friends of Flora 
community conservation group.
www.resurgence.co.nz
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RTO Online Workshop - Wanaka 
RTONZ held its six-monthly online 
capability building workshop for Regional 
Tourism Organisation staff last week in 
Wanaka.
International and local presenters, 
representing a wide range of specialisation 
topics, presented to more than 50 attendees 
over two days. 
Jeff Miller, CEO of Travel Portland presented 
on the development of convention centres – 
something that the Oregon city has 
successfully achieved through going after 
niche markets, particularly in the 
sustainability area. He emphasised the need 
to have new buildings as sustainable as 
possible, as an attractor for business. 
He also shared information about Portland’s 
efforts to transition with the market and 
support digitally connected travellers as part 
of its tourism strategy, addressing Wi-Fi 
availability, social media and the mobile web.
Miller stressed the need to get all the tourism 
parties together with the destination 
marketing organisations to create a strategy
on what each party within the tourism 
industry and organisations would do and how 
they will leverage and integrate their work to 
support a common goal.  
Martin Stoll, CEO of SparkLoft, a tourism-
focused social media agency based in 
Oregon, introduced an analysis of the relative 
performance of NZ RTOs and international 
tourism offices, accompanied by examples 
of global best practices and current trends 
in social media, while another international 
speaker, Karin Mast of Miles, detailed the 
essential steps of a compelling content plan: 
how to plan, develop, curate, share, monetise 
and report on content.

Numerous breakout sessions, targeted at both 
intermediate and advanced audiences 
enhanced the main sessions and added one-
on-one discussion to the mix.
Air New Zealand’s grabaseat team and 
Tourism New Zealand were represented, with 
TNZ Shanghai-based staff speaking on 
promoting tourism to the Chinese market.
Measuring and reporting on the performance 
of RTOs’ digital marketing channels was a 
major topic, and part of the workshop was 
devoted to an online benchmarking 
performance study undertaken annually as 
part of the online capability building 
programme. 
The RTOs each received their detailed 
benchmarking reports profiling website and 
social media marketing performance against 
other RTOs and international destination 
marketing organisations. The results show 
RTO abilities in this area to be increasing 
exponentially.  

Jeff Miller, CEO of Travel Portland with 
Charlie Ives, executive officer RTONZ 
(or is that the other way round?)

AUSTRALIA

Al Brown dishes up Australia
On Saturday night in primetime, TV One 
begins airing a new primetime series, 
Dishing up Australia with Al Brown, and 
over ten weeks will showcase the fresh food 
and attractions of the Lucky Country.
As reported in TravelMemo last Friday, chef 
Al Brown will head first for South Australia 
to check out the wines and artisan cheeses 
of Adelaide, the Barossa and McLaren Vale 
before crossing to Kangaroo Island for its 
seafood.
Tasmania is next, where he encounters his 
chef idol Tetsuya Wakuda and later crosses 
to Bruny Island by seaplane for crays and 
smoked wallaby.
In the Northern Territory, Al is on the trail 
of Barramundi and also cooks up a croc tail 
with help from a real local.
He makes two forays into Queensland – 
seeking pineapples and cheeses in the 

Sunshine Coast hinterland and later, in the 
Far North, goes searching for coffee and 
cocoa around Cairns and the Atherton 
Tablelands, and also checks out Silky Oaks 
Lodge in the Daintree.
In Victoria, Al explores Melbourne’s foodie 
scene and also heads for the Grampians and 
its fresh produce and Mildura, with its fig-
eating sheep.
In New South Wales, Al is in foodie heaven 
as he eats his weight in oysters for breakfast, 
lunch and dinner before travelling to the 
South Coast and enjoying an on-water 
‘master class’ with an oyster farmer, and also 
goes abalone diving. 
In the final episode, Al travels to the farthest 
reaches of Western Australia in search of 
some unique quirks of nature. 
Check out the episodes from 07JUN at 
www.australia.com/AlBrown
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Early-bird Registrations now open

Register here by 21st June to be in to  

WIN  
one of two iPad Mini’s!

✓ 14 Famils to  
choose from

✓ Over 90 operators  
to meet with

✓ Learn a lot and have  
a heap of fun!

itd
02

10
A

Register now for Tri-State 2013
Early-bird Registrations have opened for 
this year’s Tri-State Famil & Workshop, 
19-21AUG in Melbourne. Retail, wholesale 
and corporate agents who register by 21JUN 
go into the lucky draw for one of two iPad 
Minis.
The event provides training on a wide 
range of New South Wales, Queensland and 
Victoria destinations, regions and products, 
so it makes a great introduction for those 
agents new to selling Australian travel, and 
an update for those who’ve been selling the 
destination for years.
There will be more than 90 operators to meet 
with at the venue, the Melbourne Cricket 
Ground, and accommodation is at the four-

star Crown Promenade. Evening functions 
include a Welcome at the Eureka 89 tower 
and ‘A Night at the Races’ at the Flemington 
Events Centre.
Every agent attending the Tri-State 
Walkabout will undertake either a pre or a 
post famil. There are 14 different famils on 
offer around to New South Wales, 
Queensland or Victoria, all of which have 
been designed to offer a range of 
experiences and products. The pre-Tri-State 
famils take place 15-19AUG, and the post-
Tri-State famils are 21-26AUG, with some 
variances to dates per famil.
Click here to go to the special website for 
famil options, registration and further details.

The accommodation The Tri-State venue
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PACIFIC ISLANDS

www.aircalin.com

New Caledonia. New Paradise. 
Less than 3 hours from Auckland 
flying Aircalin. Book W Class 
for the best value year round 
packages, best inventory, no 
closeouts and full service guaranteed.

You’ll love this!

CLICK HERE FOR AIRCALIN W CLASS DETAILS

Cooks Tourism business plan tabled
Cook Islands Tourism Corporation CEO 
Halatoa Fua has submitted the NTO’s 
business plan to the Cooks government and is 
now awaiting its 2013-14 budget 
allocation. This will be a vital consideration, 
given that tourism contributes around 75% of 
the country’s GDP.
Cook Islands News Online reports that CITC 
intends continuing with its current priorities, 
which include maintaining a strong presence 
and leaning on market opportunities in New 
Zealand, visitations from which increased 
10% on 2012.
But things have started to slow down, Fua 

told CI News. He says Hawaii’s greater 
profile as a tourist destination, along with 
competition from Vanuatu, Fiji and Bali are 
partly responsible for weaker demand from 
New Zealand.
A particular area of focus for CITC will be 
the air routes of Rarotonga-Los Angeles and 
Rarotonga-Sydney, the underwriting of which 
expires OCT14.
Access from the North America market is 
imperative, says Fua, because those visitors 
arrive at a time when the numbers of Kiwi 
and Australians decrease, although he adds 
that seasonality is a lingering concern.

Aitutaki Village formed
Thomas Koteka, for many years a member of the Pacific 
Resort Hotel Group, has completed the purchase and 
merger of three Aitutaki products – Samade on the Beach, 
Bishop’s Cruises and One Foot Island Weddings – under 
the parent company name Aitutaki Village.
Mr Koteka is already based on Aitutaki at Samade on the 
Beach and says he will be ‘hands on’ to ensure that 
existing and future customers of the three products 
continue to receive an extraordinary Aitutaki experience.
“Having accommodation and food and beverage facilities 
tied to Marine and Romance operations makes sense and is 
the perfect match for a small island destination,” he says.
Mr Koteka says that among planned changes and 
improvements are the opening of a cafe on One Foot 
Island; sunset and evening F&B themes at Aitutaki Lagoon; 
improved menu and presentation; programmes for small 
incentive groups; a lagoon water taxi service; and combo 
packages with Atiu products.

New rates, inclusions at Qamea 
Qamea Resort and Spa, Fiji, off the Taveuni
coast, has released a new “Qamea a la 
Carte” rate as an alternative to the current all 
meals inclusive rate, which runs through to 
31MAR14. 
The new rates include accommodation, 
Continental buffet breakfast with tea, French 
press plunger coffee and juices at breakfast, 
welcome drink on arrival, afternoon tea, daily 
maid and turndown service, sea canoeing/
kayaking, snorkel gear, 3 x weekly scheduled 
guided snorkel trips, once-weekly scheduled 
village tour, Wednesday night Kava Ceremony, 
Friday night Meke, Sunday church services, 
Sunday hosted wine tasting, Qamea sports 
water bottle with free refills of Pure Qamea 
purified drinking water, and nightly 
entertainment.

Guests choosing Qamea a la Carte will have 
a choice of purchasing meals on consumption 
at the resort, a la carte from the resort’s daily 
changing menu, or purchasing the Meal Plan 
through their travel agent prior to arrival or 
on day of arrival on the resort 
The Meal Plan is offered at US$99pp per day 
and includes a full hot breakfast (ordered off 
menu), three-course lunch and three-course 
dinner.  www.qamea.com 

TravelMemo   20130604   04JUN13    Page 6

http://www.travelmemo.co.nz/voucher.php?voucher_id=1286
http://www.travelmemo.co.nz/voucher.php?voucher_id=1286


ISLAND ESCAPE CRUISES 
have released their 2014 
schedule for VANUATU. 

Guests now have the 
opportunity of either 

6, 9 or 13-night luxury cruises.

The EARLY BIRD saving is 

Call 0800 581717
www.islandescape.com

$1,000 per couple 
prior to 31 January 2014 

or until sold out. 
Already these cruises are selling 
quickly to both the Australia and 

NZ market so be quick.

http://www.islandescapecruises.com/our-cruises/vanuatu/secrets-of-vanuatu-2014
http://www.islandescapecruises.com/our-cruises/vanuatu/mystery-of-vanuatu-2014
http://www.islandescapecruises.com/our-cruises/vanuatu/romance-of-vanuatu-2014
http://www.islandescapecruises.com/our-cruises/vanuatu/spirit-of-vanuatu-2014


New plane confirmed for Tonga

VIP rooms at Manuia Beach Resort 
Manuia Beach Resort in Rarotonga has added 
two new VIP room categories for those 
clients seeking added pampering.  
The new VIP Beachfront Suites and VIP 
Premium Garden Suites are now available for 
bookings and boast the following inclusions:
Premium location in the resort; superior 
furnishings and décor, including original 
local artwork in suites, beautifully hand 
carved head boards, the latest Sleepyhead 
plush top super king beds with 100% 
Egyptian cotton luxury linen and towels, plus 
guest bathrobes and slippers.
On arrival guests will be welcomed with 
fresh cut tropical flowers, a chilled bottle of 
Moet, local plantation fresh fruit platter and a 
personal VIP management gift.
VIP services include daily delivery of the 
local newspaper and daily turndown service, 

including a pillow gift.
Also included is a golf membership at the 
Rarotonga Golf Club and membership at the 
Rarotonga Sailing Club. (Both carry special 
membership advantages).  
VIP suite guests are recognized as VIPs at all 
times.
Call your preferred wholesaler for rates and 
bookings on these two new rooms, which are 
now online for selling.

An AVIC MA-60 turboprop aircraft gifted 
to Tonga from China is expected to arrive in 
early July, according to a report in Matangi
Tonga Online. The aircraft, owned by the 
Tongan Government, will be operated by 
Real Tonga Airline under a dry-lease 
arrangement, the Acting Prime Minister Hon. 
Samiu Vaipulu said last week. MA-60 file pic

India & Sri LankaExotic Holidays
Specialist Wholesaler

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

CLICK HERE TO GET 
OUR NEWSLETTER

ASIA
Win with Active Asia
Active Asia has the perfect travel 
companion for you.  Go in the draw to win 
a Canon PowerShot SX260 HS.  Every new 
booking received and deposited 01JUN-
31AUG13 will be in the draw to win.
The camera has a massive 20x Optical Zoom, 
25mm wide angle lens and GPS technology, 
and can remember where you have been with 
the log function and display your location 
using Google Maps. For further details 
www.activeasia.co.nz/agent/competition

MAS Winter Warmer Business Class airfares
Malaysia Airlines has 
announced its latest Winter 
Warmer Business Class 
airfares, on sale to 29JUN13.
Winter Warmer Business 
Class fares now permit travel 
beyond European hubs using 
Oneworld Partners – please 
refer to the downloadable fare 
sheet for details. 
Travel is permitted for 
departures 15JUL-30NOV13.
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Halong Bay experience 
A visit to Halong Bay, where limestone 
rock islands rise from the emerald sea, is a 
must on any visit to Vietnam. 
Whilst the ever popular two-day /one-night 
cruise is a great experience, Active Asia 
recommends selling the deluxe Au Co 
Cruise which offers a luxurious three-day / 
two-night voyage. This allows passengers 
to discover the Bays of Lan Ha and Bai Tu 
Long as well as Cat Ba Island, something 
extra special. The extra night means that 
as well as exploring Halong Bay, the ship 
can cruise much deeper into the Gulf of 
Tonkin. 
The Au Co leaves other smaller boats 
behind and takes its passengers to secluded 
bays and unique places, including 

Click here
and see whats  

in store for this years 
major events

Your gateway to Beijing Click Here
or call 09 309 1188

China   We know it like our own backyard

excursions to a floating village and to 
the National Park of Cat Ba Island, with 
biking opportunities or guided kayaking 
through hidden caves and lagoons. 
On board the ship clients can join in on a 
traditional tea ceremony, learn how to cook 
Vietnamese cuisine or try sunrise Tai Chi 
on the open deck.  
Sumptuous meals on board include fresh 
seafood as well as international cuisine. 
Spacious cabins come with natural 
hardwood floors, handcrafted furniture, 
luxurious bathrooms and panoramic 
balconies. 
Call Active Asia on 09 360 7669 or 
sales@activeasia.co.nz

THE AMERICAS
Ecuador goes bananas
Ecuador’s biggest claim to fame is 
as the largest producer of bananas 
in the world, with 24 million tons 
of them exported every year. 
Now according to Skift, Ecuador 
Tourism is attaching QR stickers 
emblazoned with the nation’s 
tourism logo to each banana as part 
of its Banana  Ambassador 
initiative. 
Buyers scan the QR to view a 
promotional video and tourism 
site.
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Trafalgar’s Ultimate USA & Canada Roadtrips for 2014
Trafalgar’s newly launched 2014 USA & 
Canada guided holiday program features 51 

accommodation and have access to Trafalgar’s 
knowledgeable Travel Directors & Local 

Trafalgar’s new Best of the West 
This year, Trafalgar introduces the new 15-
day Best of the West itinerary, priced from 
$4395pp twin share. This tour starts and ends 
in Los Angeles and travels through California, 
Nevada, Utah and Arizona. 
In Palm Springs, guests taste a Local 
Specialty at a date farm before hopping 
aboard the Palm Springs Aerial Tramway 
for a ride up the mountain. At the Grand 
Canyon, a local guide teaches guests about 
the geology of the canyon before they watch 
the sunset. Following a trip to Zion National 
Park and a couple of nights in Las Vegas, 
travellers head to Death Valley National Park 
where they’ll jump aboard a hayride under 
the stars to a barbecue Highlight Dinner. In 
San Francisco, there’s a visit to the Golden 

Gate Bridge before enjoying a Unique Insight 
at the Cable Car Museum. The next day 
includes sightseeing all around the city, 
with optional excursions to Northern 
California’s Wine Country or a visit to the 
California Academy of Sciences. As travellers 
arrive in Monterey the following day, they’ll 
sit down to an exclusive farm-to-table Be My 
Guest dinner, where they’ll participate in the 
creation of the meal made from the freshest, 
locally-sourced produce of the region. Before 
heading to Paso Robles the next morning, 
guests visit the world renowned Monterey 
Bay Aquarium. Then it’s time to wrap up the 
trip with a day in Los Angeles, where they’ll 
enjoy a city tour before a Farewell Dinner 
with fellow passengers.

Trafalgar’s new Florida Sun ‘n’ Fun
The new 10-day Florida Sun ‘n’ Fun trip, 
priced from $3825pp share twin, is perfect 
for travellers looking to take in the warm 
weather and fun activities that the state has to 
offer. 
Part of Trafalgar’s Family Experiences 
program, this itinerary is designed with 
activities and sightseeing that appeal to all 
members of the family. Spending 3 nights 
each in Miami, Tampa and Orlando, guests 
also make a stop at the Everglades along the 
way for a thrilling airboat adventure to spot 
endangered wildlife. They have plenty of 
free time to explore the sights and sounds of 
Miami, and get a chance to explore the tastes 
too, with a special Be My Guest dinner at a 
local restaurant in Little Havana, followed 

by a lively dance lesson. In Tampa, families 
spend a full day at Busch Gardens Theme 
Park perhaps riding some of the country’s 
best roller coasters and getting up close to 
2,700 animals on the park’s 335 acres. As 
guests head to Orlando the following day, 
they’ll enjoy a fun pool party at the Omni 
Orlando Resort where they’ll be resting their 
heads for the last few nights. The next day is 
spent at their Orlando theme park of choice: 
Disney, Universal Studios or Seaworld. For 
their last full day in Florida, families have 
free time to explore Orlando, shopping at 
the Premium Outlets, returning to the theme 
parks or taking in an optional trip to the 
Kennedy Space Centre. 

trips throughout North America, 
Hawai’i, Alaska, Mexico and 
Costa Rica including two new 
itineraries - the 15-day Best of 
the West and the 10-day Family 
Experiences trip, Florida Fun ‘n’ 
Sun. 
Trafalgar’s latest Insider 
experience - Authentic Accom-
modation - is a new addition. 
These are hotels that give clients 
insight into the destination 
through their architecture, 
historical background or magnificent location. 
“Trafalgar offers 118 fantastic Insider 
experiences that clients aren’t able to do if 
travelling on their own,” says Trafalgar 
general manager Scott Cleaver.
“Our guests stay in perfectly located 

Guides, not to mention the Be 
My Guest dining experiences 
we offer, encouraging clients 
to try fresh regional foods and 
mingle with the locals for the 
most authentic travel experience 
possible.”
To launch the new brochure, 
Trafalgar is offering savings
of 10% off 2014 USA & 
Canada guided holidays that 
are booked and paid for by 
31OCT13. That’s up to $698pp 

in savings. Plus, past guests can save 5% with 
the additional Frequent Traveller Discount.
For more info on Trafalgar’s new USA & 
Canada brochure, contact your local 
Trafalgar sales manager, call reservations on 
0800 872 325 or visit www.trafalgar.com.

Colombia on the rise
Superb Andes mountain scenery, lively cities 
rapidly getting up to international speed, 
prime hotel openings like the Hilton and 
Marriott, and new direct routes from major 
airlines are quickly moving Colombia onto 
a lot of travellers’ wish lists, says World 
Journeys.  
Aside from the lively gateway city of Bogota, 
Cartagena is the most popular itinerary 
inclusion. Cartagena’s colonial walled city is 
a great attraction, and visitors are also 
discovering the picturesque neighbourhood 
of Getsemaní, just outside the Walled City.   
With colourfully painted homes, friendly 
locals, and a plethora of boutique hotels, 
restaurants, bars and cafés, Getsemaní is a 
warm and festive quarter offering visitors 
the chance to enjoy typical local food, lively 
salsa music, and a relaxed atmosphere.  
World Journeys’ 11-day History & Culture 
of Colombia package covers Bogota, the 

coffee plantations of Armenia, the scenic 
Cocora Valley, and ends with four nights in 
Cartagena.  Priced from $3,350pp share twin, 
this includes sightseeing with local English 
speaking guides, 10 nights’ 4-star accom-
modation with breakfast, all transfers and 
transport, 5 lunches and 3 dinners.  
Departures are available JAN-NOV, and 
shorter itineraries are available on request.  
World Journeys says Colombia makes a 
wonderful extension before or after travelling 
to Ecuador and Peru.  
Call 0800 117311 or info@worldjourneys.co.nz

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=362&packageName=History-and-Culture-of-Colombia
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=362&packageName=History-and-Culture-of-Colombia
http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
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Dubai’s Palm Jumeirah is about to get 
another hotel with the opening in July of the 543-room 

Polynesian-themed Sofitel resort and spa, which includes 
182 serviced apartments and is second only in size to the 

landmark Atlantis.    In recent months the man-made island 
has seen the opening of resorts managed by Fairmont, and 

Rixos, joining the Kempinski, the Jumeirah Zabeel Saray 
and the  One Only. Opening later this year is the 293-room 

Anantara resort, while the luxury Kingdom of Sheba and 
Movenpick hotels are close to opening.

Blue Train accommodation offer
During 2013, travellers on the five-star Blue 
Train are being offered a complimentary 
night’s accommodation pre- or post-journey 
at either 131 on Herbert Baker in Pretoria or 
the super luxury Taj Cape Town, a property 
owned and managed by Taj Hotels, Resorts 
and Palaces.
The Blue Train’s 27-hour, 1600km journey 
between Pretoria and Cape Town shows 
off the very best of South Africa’s dramatic 
landscapes.  Stopping in historic towns like 

Kimberley and Maatjiesfontein, the trip 
offers travellers a breath-taking snapshot of 
the sub-continent in an opulent setting.
The Blue Train’s new accommodation special 
applies to all new bookings, subject to 
availability. Overnight accommodation 
includes breakfast, as well as transfers from 
the train station.
Call your Africa wholesaler.

Abu Dhabi Grand Prix packages
Middle East specialist, The Innovative Travel 
Company is offering two or three-day 
packages to the 2013 Formula 1 Etihad 
Airways Grand Prix in Abu Dhabi, 
01-30NOV13.  
The packages include accommodation with 
daily breakfast, return airport transfers, all 

transfers from the hotel to Yas Circuit and 
regular grandstand tickets available in North, 
West, South or Marina, priced at superior 
tourist class from $1690pp twin for the two-
day package and $1940pp twin for the three- 
day package.  Freephone 0508 100111 or 
email info@innovative-travel.com 

Okavango rhino release
Rhino poaching in South Africa has reached 
critical levels with two to three rhino poached 
every day, says World Journeys.  High-end 
safari operator &Beyond is committed to help 
protect the species and has recently moved 
six rhino from Phinda all 
the way to Botswana’s 
Okavango Delta where 
they will be protected 
24/7. Officially released 
earlier this month to roam 
free in the Delta, the rhino 
have been micro-chipped 
for research and 
monitoring, with a view to 
further translocations.  
Guests visiting &Beyond 
lodges in the Okavango 
Delta will be able to enjoy 

guided nature walks with expert guides to 
view these endangered animals in their new 
home.  
Call 0800 117311 or info@worldjourneys.co.nz
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EUROPE
Contiki hosts an all-ages agent fam to Europe
Contiki Holidays recently hosted an 
all-ages travel agent famil to Europe 
with 35 agents from around the world, 
including three from New Zealand. 
The 8-day tour started in London and 
wrapped up in Munich, stopping in 
Paris and Lucerne along the way. In 
between zipping to the top of the Eiffel 
Tower and biking around Munich with 
a local guide, agents spent a night at 
Contiki’s own 16th century Chateau de 
Cruix in the French countryside. 
Always a highlight of Contiki’s trips 
through France, the private Chateau 
gave agents a chance to connect with 
their fellow travellers over a regional 
wine tasting and a party night to 
remember.
“For all of the agents, regardless of age, 
the trip was the perfect opportunity to 
familiarise themselves with our brand 
and get inspired to sell the unforgettable 
travel experiences that Contiki offers to 
18-35s,” says Contiki regional manager 
sales & marketing Tony Laskey.
“Extending this famil to include agents 
of all ages was a way for everyone to 
experience the Contiki culture, whether 
they fall into the youth demographic or 
are simply young at heart.” 
The Kiwis on the trip were Melissa 
Cox (United Travel Feilding), Emma 
Pilkington (House of Travel Taupo) and 
Claire Illes (Orbit Nelson). They were 
also joined by Amy Kinniburgh from 
Contiki’s reservations team in 
Auckland.

Claire and Emma try fondue in Lucerne

Amy and Melissa in the Swiss Alps

Britain’s newest historic attraction
A 500-year-old ship associated with one of 
Britain’s greatest kings is now on display 
to the public. The Mary Rose, the only 16th 
century warship on display anywhere in the 
world, is the centrepiece of the new Mary 
Rose Museum at Portsmouth Historic 
Dockyard.
The Mary Rose, one of the first ships able to 
fire a broadside, was a firm favourite of King 
Henry VIII. She sank in 1545 in full view of 
the king while leading the attack on a French 
invasion fleet during the Battle of The Solent, 
taking 500 sailors to their grave.
Opened to the public last week in the very 
same dockyard at which she was built back 
in the early 1500s, the new museum provides 
one of the most significant insights into 
Tudor life in the world and reunites the ship 
with many thousands of the 19,000 artefacts 
raised from the wreck. The excavation and 
salvage of the Mary Rose created a milestone 
in the field of maritime archaeology and 
remains the largest underwater excavation 
and recovery ever undertaken in the world. 
Each object in the new museum - from 

human fleas to giant guns - was raised from 
the seabed and carefully conserved through a 
groundbreaking process that is still ongoing.
Artefacts are displayed in such a way to 
provide visitors with an insight into what 
these decks would have looked like moments 
before the ship sank.
Artefacts – including the skeleton of Hatch, 
the ship’s dog – are arranged in galleries by 
theme to help reveal some of the personal 
stories of life on board. Examples include the 
personal belongings of a carpenter, cook and 
an archer; the fine pewterware of the officers, 
musical instruments, books, accessories and 
clothing through to simple leather sandals, nit 
combs and even rat bones.
There are two types of tickets for the Historic 
Dockyard. An all attraction ticket includes 
the new Mary Rose Museum, HMS Victory, 
HMS Warrior 1860, National Museum of the 
Royal Navy, Action Stations and a Harbour 
Tour and adult tickets are £26; while single 
attraction tickets for just the Mary Rose 
Museum cost £17 adult.

European floods
Homes have been evacuated across southern 
Germany, the Czech Republic, Austria and 
Switzerland as rivers reach dangerously high 
levels.
The BBC reports that the Czech capital 
Prague is on high alert as a swell of 
floodwater moves in from the south.
Bavaria’s flood alert service yesterday 
warned that the forecast of continuing heavy 
rain was likely to worsen the flooding 
affecting the Danube and the Inn, among 

other rivers in the area.
The German cities of Passau and Rosenheim 
have declared a state of emergency.
Authorities in Passau, which lies at the 
confluence of three rivers, said they expected 
the Danube to reach 10.5m by Sunday 
evening and had requested help from the 
German army.
The Czech government has declared a 
nationwide state of emergency.
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AVIATION
Wellington runway extension process begins
Wellington Airport will apply for resource 
consent to extend the north end of the runway 
by 300 metres following a decision by 
Wellington City Council to commit $1 million 
ratepayer money as a half-share in the 
necessary resource consent process.
Expected to take 2-3 years, the  process will 
cover all aspects involved with the extension, 
especially the environmental and economic 
impact and will ensure the community is 
consulted, according to Steve Sanderson, 
Wellington Airport’s Chief Executive.
“The runway extension is one of the most 
significant developments Wellington can do 
to boost its economy,” he says, adding that 
the economic benefit for the region is 
substantial with over 1,000 people flying long 
haul to and from Wellington every day.
The airport company, in which the council is 
a shareholder, believes the runway extension 
is the best way to ensure the airport can 
enable viable long haul services.
WIAL says the estimated cost of the extension
is $300m and puts it in the context of the 
new Christchurch Airport terminal costing 
over $200m, while long haul aircraft are over 
$320m each and the Auckland Convention 

Centre is around $400m.
The City Council report’s Executive Summary 
notes: “The runway extension is not a viable 
project for WIAL on its own and will require 
public funding to make it happen. WIAL are 
seeking funding support from Council of 
50% of the cost of the RMA approvals 
process up to $1.0 million.
“The RMA approvals process will establish 
with certainty the ability to extend the runway
and the cost to complete the project, the 
business case for investment and the funding 
options for the investment required will be 
developed alongside.”
Elsewhere, the report notes:  “The overall 
cost of extending the runway will be 
significant and WIAL identify that as a purely 
airport investment the business case would 
not be viable without support from local 
and/or central government. Whilst there will 
be some financial benefits to the airport the 
major benefits will accrue economically to 
Wellington City, the Wellington Region, the 
lower North Island and Nationally.”
WIAL says the runway extension is likely to 
take 5-7 years from the consent process to 
full operation. The extension would enable 

twin aisle jets such as the B787, A350 and 
B777 to fly direct to Asia.
3 News reports that it contacted several major 
airlines and found Cathay Pacific will only 
consider long-haul to Wellington once the 
runway is extended, and Emirates says the 
same. Singapore Airlines wouldn’t comment. 
Qantas says it has no plans to fly long-haul 
to the capital, and Air New Zealand says it 
doesn’t have plans either.
TravelMemo says: The year 2020 is a long 
time away in commercial aviation terms and 
a lot can change, given the speed of airline 
consolidation, aircraft performance 
improvements and the growth of the Asian 
middle class, but those factors do not 
guarantee a market for direct Wellington 
flights. The seven-plus years before a runway 
can be completed will give the Wellington 
region time to develop attractions that would 
persuade a long haul inbound market to fly 
there in preference to competing destinations 
or other New Zealand gateways. Certainly 
the size of the potential outbound market 
from the Wellington catchment would be 
little more than backfill for future sustainable 
point-to-point operations.  

SIA commits US$17b on yet-to-fly jets
Singapore Airlines has confirmed an order 
for 30 more Airbus A350-900s, taking the 
total on firm order to 70 of the type, which 
it intends to use on medium and long-range 
routes. SIA has also inked an order for 30 
Boeing 787-10X Dreamliners (left) for use on 
medium-range routes. The deals are valued at 
more than US$17 billion.
The A350-900s are for delivery from the 

2016/17 financial year, and the carrier has 
options for 20 more, with the right to convert 
into firm orders for larger A350-1000s.
The 30 stretched B787s are for delivery from 
the 2018/19 financial year and are conditional 
upon Boeing formally launching the B787-10X 
program.

It was smiles all round at 30,000ft as Dr 
Funny Bone and Dr Priscilla Pick-Me-Up 
took to the skies on an AKL-WLG Jetstar 
flight to launch the inaugural Smile Days 
campaign to raise awareness of Clown 
Doctors New Zealand. Over 60,000 Kiwi 
hospital patients, family members and 
staff have encountered the Clown Doctors 
since the organisation launched in New 
Zealand in 2009. Clown Doctors New 
Zealand was a past recipient of a Jetstar 
Flying Start Programme grant where 
$15,000 cash and $15,000 in travel went 
towards specialist medical clowning 
training for 24 Kiwi Clown Doctors and fa-
cilitated the travel for extending the work 
of the organisation during Smile Days. 
www.clowndoctors.org.nz.
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Thumbs up for Koru Lounge - Christchurch
It is just on a month ago that Air New 
Zealand welcomed the first customers into its 
new and considerably larger domestic Koru 
Lounge at Christchurch International Airport. 
Aviation commentator Peter Clark, having 
checked out the facility on a recent trip south, 
provided his thoughts on it for TravelMemo:
“This has got to be the best in the country,” 
says Clark, who spoke with Verity Jade, Air 
New Zealand’s Manager Global Lounges & 
Valet, responsible too for the unveiling of a 
refreshed flagship domestic Koru Lounge at 
Auckland Airport.
“The new-look lounges provide a more 
consistent domestic customer experience and 
have been designed to meet their changing 
needs and interests,” Ms Jade told Clark. 
“As part of the design process, we have 
created distinct zones to suit the range of 
customers we serve.  Whether someone 
wants to kick back and relax or plug in and 
get some work done, the new lounge layout 
offers more choice and a solution to suit the 
situation,” she told him.
Says Clark: “The new lounge has around 
250 seats, double the number of the previous 
lounge, yet allows customers plenty of room 
to relax while they enjoy a wide range of 
premium New Zealand food and beverages. 
In addition to the locally designed furniture 
and fabrics, sustainability has been a focus in 
the design, with the inclusion of recyclable 
carpet, sustainably manufactured floor and 
wall tiles, low energy LED lighting and water 
efficient plumbing fixtures.  
“The lounge is very open and well presented, 
and spacious. One of the most striking 
features is the unique sculptural ceiling 

tiles, made largely from recycled plastic 
bottles and inspired by the Southern Alps. 
Well known New Zealand furniture designer 
Simon James has incorporated his flair within 
the lounge layout, with tiered seating to 
provide customers with expansive views of 
the runway and Alps through floor to ceiling 
windows.
Leah MacDonell, CHC Lounge Manager told 
Clark passengers are blown away with the 
space, the design and the great views.
“It’s a better space now – more like a nice 
comfortable lounge bar and makes customers 
feel relaxed. It has great natural daylight, is 
friendly and inviting, and is a great place to 
watch the sun set over the Alps, after which 
the hanging lights come into play. 
“Last night between 5 and 5.30 the lounge 
was at near capacity and yet didn’t feel over-
crowded and the ceiling design really helps 
keeps the noise down.
“The entrance doorway acts like a picture 
frame, aimed towards the Alps, and the use of 
Southland Beech throughout gives the lounge 
a very light, modern look.
“There are a number of different seating 
areas suited to different needs and the novel 
private booths fitted with computers are very 
effective and popular.
“The Christchurch lounge offered the best 
food and presentation I have seen in New 
Zealand domestic lounges,” says Clark.
“I have to say this is a great lounge, well 
presented, with friendly staff, lots of options 
to sit high, sit low, on a couch, at a table, 
whatever. And there were power outlets 
everywhere – a great feature.”
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Air Canada rouge’s first newly painted Boeing 767-300 ER aircraft has arrived and following 
a short period flying Toronto-Dublin for Air Canada this month, will fly Air Canada rouge’s 
three European routes between Toronto and Venice/Athens/Edinburgh and Montreal/Athens. 
The aircraft will be among the first in North America equipped to offer streaming inflight 
entertainment to customers’ own laptops, tablets, smartphones, etc.
It joins two Air Canada rouge A319 aircraft already at Mirabel airport, which will initially fly 
Caribbean routes, and a second B767-300ER arriving at Mirabel airport this week.

Air France, KLM, Travelport sign global full content agreement
Travelport and Air France KLM have inked a 
new, multi-year global distribution agreement 
providing all Travelport-connected users with 
full content.
The deal includes ancillary services such as 

Economy Comfort and Seat Plus. Travelport-
connected agents will also gain access to 
full content from Air France’s new regional 
carrier, HOP!.

Three Arsenal players recently swapped their 
usual airline passenger seats and stepped into 
the cockpit of an Emirates’ A380 for the 
landing of their lives.

Alex Oxlade-Chamberlain, Kieran Gibbs 
and Carl Jenkinson tested their skills at an 
A380 simulator within Emirates Aviation 
College in Dubai. During their visit to Dubai, 

the Arsenal stars also 
conducted a special 
training session with 
students at Arsenal 
Soccer Schools Dubai, 
based at The Sevens.    
Pictured from left to 
right - Kieran Gibbs, 
Carl Jenkinson, 
Captain Warren Coles 
and Alex Oxlade-
Chamberlain.
The full video of the 
players’ attempts to 
land an Emirates’ 
A380 can be viewed 
here.

Emirates extends Real Madrid sponsorship 
Emirates and Real Madrid, the world’s most 
successful football club, have announced a 
new agreement granting the airline a 
prestigious five year shirt sponsorship of the 
Club until the end of the 2017/2018 season.
Newly branded kit was introduced shortly 
after the announcement and the ‘Fly Emirates’
logo will appear on the front of Real Madrid’s 
playing and training kits. The new agreement 
also contains a number of additional 
hospitality rights, including a branded VIP 

Lounge at the stadium, additional player 
access and further advertising rights. 
Emirates will also continue to enjoy highly 
visible branding at Santiago Bernabéu 
Stadium. 
L to R: - Karim Benzema, Captain Iker 
Casillas, Florentino Pérez, President Real 
Madrid FC with H.H. Sheikh Ahmed bin 
Saeed Al Maktoum, Sergio Ramos, Cristiano 
Ronaldo, showing the new Emirates branded 
shirt.
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CRUISE NEWS

Save up to 74% on select 2013 sailings!

The last great deals of 2013 are now available for a limited time. 
Take advantage of these savings and cruise in Windstar Style, 
the perfect pairing of comfort and luxury.
Book your Windstar cruise today and enjoy the lowest fares 
of the year on select departures.
Hurry, these great savings end 7 June 2013!

Free upgrades with 
Royal Caribbean
Royal Caribbean is currently offering free 
upgrades on select local sailings. Book an 
Oceanview and sail in a Balcony cabin, or 
book a Balcony and sail in a Junior Suite. 
Refer to the Current Offers Summary for the 
specific itineraries and pricing.

RCCL signs for third 
Quantum-class ship
Royal Caribbean Cruises Ltd. has signed a 
contract with shipbuilder Meyer Werft to 
construct a third Quantum-class ship for 
delivery in mid-2016. 
The first vessel in the new class, Quantum 
of the Seas is scheduled to make its maiden 
voyage in autumn 2014, and bookings open 
this week. The second ship, Anthem of the 
Seas is set to debut in spring 2015.
Each is 167,800gt with double occupancy of 
4,180.

Tauck’s Inspirations 
- Savor and Inspire
Tauck said its two riverboats launching next 
year in Europe would have 57% more suites 
than its existing Jewel-class vessels. The new 
Savor and Inspire — the Inspiration class — 
will each have 22 suites measuring 300sq ft. 
The Jewel-class vessels each have 14 suites 
of the same size.
“Our guests travel with Tauck because they 
demand a superior experience, and that same 
insistence on having ‘the best’ drives very 
high demand for suites aboard our river-
boats,” said Tauck CEO Dan Mahar. “Our 
suites are always the first cabins to sell out on 
our Jewel-class ships, even though the Jewel-
class vessels already have far more suites 
than most other riverboats. When we sat 
down to develop our new Inspiration-class 
ships, it only made sense to raise the number 
of suites even higher.” 
Tauck is able to increase the number of suites 
because the new ships are longer — 443 feet 

long versus 361 feet for the Jewel-class ships. 
Tauck also is increasing the overall percent-
age of suites on the newbuilds, so suites will 
account for 33% of the 67 staterooms on the 
Inspiration-class vessels compared to 24% on 
the Jewel-class ships.
All of the suites on the Savor and Inspire will 
be located on the Diamond Decks, and each 
will be furnished with a pullout couch, walk-
in closet with built-in drawers, marble bath 
with his-and-her sinks, two French balconies 
with floor-to-ceiling windows, and brocade 
upholstery. Besides the suites, the newbuilds 
will also have 32 cabins measuring 225sq 
ft, plus an additional 13 cabins ranging from 
150 to 190sq ft. All accommodations will 
feature in-room movies, minibar, individual 
heating and cooling controls, Molton Brown 
toiletries, and plush bedding with 100% 
goose down pillows, 400-thread-count linens 
and pillowtop mattresses.
Eight of the 225sq ft cabins on each newbuild 
will be located on the lower deck and will 
feature a loft design with a raised platform 
seating area. Located against the ship’s hull, 
each seating area will have a small table with 

two chairs, plus a raised ceiling that allows 
the use of a much taller window than can 
normally be incorporated into lower-level 
cabins. The upper portion of this window can 
be opened for fresh air, and being taller, the 
window will allow more natural light to fill 
the cabin.
The new ships will have a main dining room 
that can accommodate all guests in a single 
open seating, plus a second, more casual 
dining venue with a retractable, wrap-around 
glass wall at the stern of the Diamond Deck. 
Each ship will also have a cocktail lounge, 
fitness center, spa, hair salon, bicycles for use 
ashore, and a Sun Deck with a Jacuzzi.
All of Tauck’s 2014 Europe river cruises are 
open for booking, and departure dates, prices 
and additional information are contained 
in the company’s new 100-page 2014 river 
cruise brochure. Tauck has also expanded 
and redesigned its website at www.tauck.com 
dedicated exclusively to river cruising. The 
new micro-site contains details on Tauck’s 
river cruise itineraries and ships, nine new 
videos, the latest river cruise news, guest 
message boards, and more.
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Jump the ditch 
- great opportunity!

CRUISE RESERVATIONS 
SPECIALIST

Cruiseco is one of Australia’s leading 
providers of cruise holidays to 

destinations worldwide, offering 
competitive, unique and exclusive cruise 
holidays for over 50 brands worldwide. 

We are currently seeking a cruise 
reservations specialist for our busy 

Reservations department (based in North 
Sydney). If you have a strong knowledge of 
cruising with a background in travel, then 
this could be your next exciting venture!

The position requires:
l Sound knowledge of worldwide cruising
l Excellent customer service skills
l Attention to detail
l CRS knowledge a plus
l Call centre experience preferred
l The ability to work under pressure

Enjoy great opportunities working 
as part of a team for this 

well-established cruise consortium. 
Apply today to:

Jeff Temple
National Manager - 

Reservations & Customer Service
Cruiseco Pty Ltd

www.cruising.com.au
Email: Jefft@cruiseco.com.au

National Geographic Orion’s 2014 Inaugural Voyages 
Lindblad Expeditions-National Geographic 
will begin a new chapter in exploration that 
opens up the vast geography of the South 
Pacific when the 102-guest Orion is officially 
renamed National Geographic Orion in 
MAR14. An inaugural series of three voyages 
has been created that will explore unusual 
cultures, beautiful islands and some of the 
world’s finest diving and snorkelling.
As the newest addition to the Lindblad fleet, 
National Geographic Orion will be newly 
equipped with a full roster of exploration 
tools including kayaks, a state-of the-art 
ROV (remote operated vehicle reaching 
depths over 300 metres), full snorkelling 
gear for all, and a SCUBA program that can 
accommodate up to 24 divers at a time. The 
expanded expedition team will feature a 
National Geographic photographer on most 
departures.
The three special inaugural sailings include:
Papua New Guinea & the Islands of Vanua-
tu & the Solomons: 
Embark in Auckland and set off on an epic 
voyage in the wake of Captain Cook. Delve 
into a fascinating history of intrepid explor-
ers, convicts, head-hunters and traders as you 
explore Norfolk Island, Papua New Guinea 
and the Torres Strait. In Vanuatu and the Sol-
omon Islands, don scuba and snorkel gear to 
discover incredible coral reefs and lagoons, 
revisit World War II history and get to know 
vibrant island cultures. Cap off the journey 
snorkelling or diving Australia’s own Great 
Barrier Reef. The voyage departs 21MAR14 
for 21 nights. Rates begin at A$24,045pp 
double occupancy in an ocean view B State-
room – Category 1.

Great Barrier Reef, Papua New Guinea & 
Micronesia: 
Visit some of the most pristine marine habi-
tats on the planet. Experience the biodiversity 
of the Great Barrier Reef, discover World 
War II cave systems, torpedoes and ship-
wrecks in the tropical paradise of Chuuk and 
snorkel among thousands of surreal, stingless 
jellyfish in Palau. Encounter the vestiges of 
World War II battles in Papua New Guinea 
and Micronesia, and get acquainted with the 
rich and diverse cultures of the South Pacific. 
The voyage departs 11APR14 for 19 nights. 
Rates begin at A$19,390pp double occupancy 
in an ocean view B Stateroom – Category 1. 

Spice Islands & the Coral Triangle: 
The islands of eastern Indonesia are fringed 
with white-sand beaches, karst pinnacles and 
some of the most pristine coral reef systems 
in the world. Sail south from Palau to the Mo-
luccas archipelago—once known as the Spice 
Islands. Witness the world’s richest marine 
biodiversity in Raja Ampat, discover the leg-
acy of the Dutch East India Company in the 
Banda Islands and experience island cultures 
from West Papua to Timor. The expedition 
departs 28APR14 for 14 nights. Rates begin 
at A$14,290pp based on double occupancy in 
an ocean view B Stateroom – Category 1.
www.orionexpeditions.com 

HOSPITALITY
Hilton Lake Taupo appointment
Hilton Worldwide has announced the 
appointment of Ryan Mikkelson as hotel 
manager for Hilton Lake Taupo.
With an extensive background in hospitality 
and 9 years within Hilton Hotels & Resorts,
he has been appointed to the role after 
holding the position of Director of Business 
Development for Hilton Auckland and Hilton 

Lake Taupo since NOV10.
He will continue to report 
to Roger Brantsma, GM 
for both Hilton Auckland 
and Hilton Lake Taupo, 
and will be responsible for 
the operation of the Taupo 
property.
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PEARL’S PEARLER

Enough is enough - 
nature has shown the 

sad results of too much 

Hotel’s environmental efforts win praise
An independently owned and operated hotel 
that has gone to great lengths to improve its 
environmental performance has won the New 
Zealand hotel sector’s highest environmental 
accolade.
Auckland’s Jet Park Airport Hotel and 
Conference Centre has won the Qualmark 
Environmental Initiative Award 2013, it was 
announced at the New Zealand Hotel 
Industry Conference dinner at the Pullman 
Auckland last week.
Jet Park Airport Hotel has reviewed every 
aspect of its business to see where 
improvements can be made to its 
environmental performance. Changes have 
ranged from small initiatives such as 
installing eco-bulbs and recycling paper, 
through to larger projects like setting up a 

solar panel farm which now heats the water 
for half the hotel.
The hotel attained a Qualmark Enviro Gold 
rating in 2011.
Jet Park Airport Hotel and Conference Centre 
is also committed to being socially responsible.
It supports Women’s Refuge through the 
donation of curtains and other household 
items, is a major sponsor of SPCA Auckland, 
and works closely with educational and 
government agencies to provide employment 
opportunities for local residents.
“This independently-owned property punches 
well above its weight for environmental 
awareness. It has demonstrably gone above 
and beyond the norm in this area,” says 
Awards judge and co-host, Stephen Hamilton, 
Director of Horwath HTL.

Outstanding young hotel executive named
A rising star in New Zealand’s hotel industry
has been named ServiceIQ Outstanding 
Young Hotel Executive of the Year.
Shane Michael, Concierge Manager at 
Wellington’s James Cook Hotel Grand 
Chancellor, was honoured at the New 
Zealand Hotel Industry Conference dinner at 
the Pullman Auckland last Thursday night.
Mr Michael has risen quickly through the 
ranks at the hotel since starting in a part-
time role while he completed his Bachelor in 
Hospitality Management at the Wellington 
Institute of Technology.
On completing his studies, he moved straight 

into a management role and is currently 
Concierge Manager.
“Shane is a brilliant concierge, with a 
great positive attitude and always willing 
to help others.  He shows a genuine 
interest in guests, anticipating their needs 
and any queries with a high level of pro-
fessionalism, confidence and charisma,” 
James Cook Hotel Grand Chancellor 
General Manager Steve Martin says.
The next goal for Shane Michael is to 
gain his ‘Golden Keys’ – membership 
into the hotel concierge society Les 
Clefs d’Or New Zealand.

Top senior hotel executive award

Wellington in early 2011, shortly after Rydges had taken 
over management of the inner city hotel. Just a few 
months ahead of Rugby World Cup 2011, he overcame 
the challenges of recruiting new staff to key positions, 
carrying out deferred maintenance projects and 
improving the property’s financial performance.
In the last two years, Rydges Wellington has steadily 
moved into a higher gear, consistently beating budgets, 
attracting an excellent senior management team and 
undertaking an ambitious refurbishment of the food and 
beverage offering as well as a new restaurant concept, 
Mr White’s nomination says.
The slogan ‘you don’t have to sleep here to eat here’, 
viewed by around 15,000 people a day on their commute 
from the railway station, has clearly worked.
Mr White has more than 20 years’ experience in the 
hotel industry throughout New Zealand and Australia.
“Initiative, a strong work ethic, sound commercial 
judgement and resilience are all attributes of successful
hotel general managers. Simon has all of these, but 
most importantly he has a huge understanding of what 
his consumer wants and needs, gleaned from the hours 
spent talking to guests in his hotel lobby each morning,” 
Awards judge and co-host, Stephen Hamilton, Director 
of Horwath HTL, says.

For his efforts in undertaking a significant hotel rebrand 
and refurbishment in just under two years, Rydges 
Wellington General 
Manager Simon White has 
been named Lane Neave 
Lawyers Senior Hotel 
Executive of the Year 2013.
The award was announced 
at the New Zealand Hotel 
Industry Conference dinner 
at the Pullman Auckland last 
Thursday.
Mr White moved to Rydges 


