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Call for level playing field
It’s time the accommodation sector had a level playing field, with 
sectors such as holiday homes and Bed & Breakfasts regulated and 
taxed to the same extent as other commercial providers, says the 
Motel Association of New Zealand.
MANZ Chief Executive Michael Baines says regulation at both a 
central and local government level is colluding to create the 
uneven playing field, with the focus on the ‘traditional’ sectors 
such as motels and hotels which overlooks the huge growth in the 
use of private dwellings as commercial accommodation.
“It’s simply unfair that if I operate a motel I’m hit by a raft of 
taxes, levies and regulatory obligations yet if I rent out my house 
for short-term accommodation I can avoid all of this,” he says.   
Not only is this unfair it also raises serious safety questions, 
according to Mr Baines.
“If I operate a motel there are a number of requirements I have to 
meet to protect the safety of my guests, and rightly so. It is 
important to ensure that the building is up to scratch through a 
certificate of fitness and a fire plan.
“Yet if I rent out a block of apartments as holiday flats then I avoid 
all these obligations – the building could be a death-trap and no-
one would know. Is it going to take some kind of disaster in which 
lives are lost before authorities take this issue seriously?” he asks.
“It seems that central and local government are happy to sit back 
and clip the ticket for taxes and levies for motels and let the 
unregulated side of the sector do whatever they like.      ...Cont p2
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Call for level playing field
... cont from p1
“We’re calling on central and 
local government to ensure 
a fair go for motels and their 
owner-operators by creating a 
level playing field. Protect the 
quality and the reputation of 
the Kiwi accommodation 
sector by clamping down on 
these uncontrolled and 
potentially unsafe providers,” 
says Mr Baines.

April numbers best ever
Tourism New Zealand chief executive Kevin 
Bowler says the international visitor arrival 
figures for April show steady growth from 
the sector’s core markets and some fantastic 
holiday arrival numbers.
“Our strong summer visitor arrivals have 
continued into autumn meaning April’s 
arrival figures are the highest ever for an 
April month, up 2.5 per cent on 2012.
“As a result, year-on-year arrivals are flat 
against last year, for the first time in six 
months.
“This is significant as we are comparing 
arrivals against the year-ending April 2012, 
which includes arrivals for the Rugby World 
Cup late in 2011.
“Australia, our largest source of arrivals, is 
back in growth for the year, up 0.9 per cent.”

Also in growth for the year are the other top 
markets – China, Japan, Germany and the 
USA.
Mr Bowler points out that even more positive 
indications can be seen in holiday arrivals 
and the combined figures for the first four 
months of 2013 show holiday arrivals are up 
9.8% on the same period last year.
“Looking at these first four months, we can 
smooth out the monthly peaks and troughs 
that occur around the shifting dates of 
Chinese New Year, Easter and school 
holidays.
“At a market level, year-ending April holiday 
arrivals from China are up 34.5%, Japan is up 
15.7%, the USA is up 7.5%, and Germany is 
up 3.4%. 

Queenstown makes top 25
TripAdvisor® has announced the winners 
of its 2013 Travellers’ Choice Destinations 
awards, honouring top travel spots worldwide 
based on millions of valuable reviews and 
opinions from TripAdvisor travellers.  Award 
winners were determined based on the 
popularity of destinations, taking into 

account travellers’ favourites and most highly 
rated places.  
As well as making it into the world’s top 25, 
Queenstown was also named second best 
destination in the South Pacific and best in 
New Zealand.  Sydney was the only other 
Australasian city to make the top 25 list.
For the complete list click here.

Milford Rd closed; Doubtful Sound open 
Doubtful Sound is open for business. That’s 
the message Real Journeys is pushing in light 
of the NZ Transport Agency’s announce-
ment to close the Milford Road for stabilising 
works for 10-14 working days from yesterday.
Real Journeys, which operates in both 
Milford and Doubtful Sounds, is significantly 
up-scaling its Doubtful Sound operations 
to cater for visitors impacted by the road 
closure.  In addition the company will still 
operate a “fly/cruise/fly” Milford option.
Chief Executive Richard Lauder says Real 
Journeys is re-locating the Milford Mariner 
to Doubtful Sound which will mean they 
can host up to 400 visitors per day - a decent 
proportion of the total daily expected visitors 
to Milford at this time of year.  

“Doubtful Sound is a vast and remote fiord that 
many of our visitors rate as highly as Milford.  The 
trip is more than a boat cruise, it’s an experience.  
We are delighted to be able to offer our customers 
such a high quality alternative that is still within 
the Fiordland National Park,” says Mr Lauder.
“This is a great chance for Doubtful Sound to 
shine as it should in the global tourism market.” 
Real Journeys is also up-scaling their Queenstown 
operations and resources to offer visitors farm and 
lunch excursions to Walter Peak High Country 
Farm.
Mr Lauder says that with the recent intermittent 
Milford Road closures the company has become 
adept at re-deploying its resources to suit customer 
needs and ensure that there is still plenty to offer 
visitors.

http://www.nzonline.org.nz/nzo/business/new-zealand-activity-quotes
http://www.tripadvisor.com/TravelersChoice-Destinations


Pukaha Mount Bruce appointment
Pukaha Mount Bruce wildlife centre in the 
Wairarapa has appointed Helen Tickner as 
its new general manager.  The appointment 
is part of wider changes at Pukaha with the 
board taking over responsibility for the 
visitor centre and education programmes 
from the Department of Conservation. 
Since 2009 Ms Tickner has led the 
development of tourism agency Destination 
Wairarapa’s customer and member services 
including two i-SITE Visitor Centres.   
Ms Tickner will take up the general 
manager’s role next month. 
One of Wairarapa’s key visitor attractions, 
Pukaha Mount Bruce attracts 35,000 visitors 
each year and is restoring endangered native 
bird populations to the Pukaha forest.

Great reasons why your corporate clients should stay with us.
                                                                            www.jetpark.co.nz        MORE INFO   

Contact Centre Manager, 
Christchurch

•  Based at Addington Railway Station 
    - Full-time, permanent role
•  Leadership role- Staff Management of 
   6 direct reports

KiwiRail Scenic Journeys is looking for a 
dynamic leader manager to step up and 
manage our Christchurch Travel Centre, 
Wholesale Reservations and outsourced 
Reservations Centre. You will be ready for a 
challenge and hungry for success!

You will ensure the smooth and timely 
operation of the Christchurch Travel Centre 
and Wholesale Reservations, revenue 
collection systems, and customer feedback 
mechanisms.

Your tasks will include; Managing the six 
travel consultants, providing planning 
support, technical and systems support, 
hands-on process management including 
refund and feedback overview and 
interfacing directly with the customers.
In this role you will also manage the 
outsourced Reservations Centre at Datacom 
ensuring that the agreed Service Levels are 
maintained. 

Opportunities for growth should be 
consistently sought and implemented.
In return you will receive the opportunity to 
work in a dynamic environment, ongoing 
opportunities for growth and travel discounts 
on both our train and ferry services.

If this sounds like an opportunity you are 
interested in then please apply online by 
submitting a current CV and cover letter to:

http://careers.kiwirail.co.nz Job Ref 1798a  
Role closes 6 June 2013.

World’s top travel editors due
Auckland has won the rights to host the 
Travel Classics writers’ association bi-annual 
conference in May 2014, thanks to a bid by 
Tourism New Zealand, ATEED and Air New 
Zealand.
Around 50 top travel editors and freelance 
writers from North America will attend the 
four-day conference on Auckland’s water-
front, as well as being given the chance to 
experience tourism attractions and activities 
around New Zealand.
In previous years the conference has 
been attended by editors from prestigious 
travel publications such as Conde Nast 
Traveler, National Geographic Traveler and 
Travel+Leisure.
Tourism New Zealand General Manager 
Brand & International PR Catherine Bates 

says that hosting the conference in New Zea-
land offers a unique opportunity to showcase 
the country to some of North America’s most 
highly influential travel media.
“North America is a key visitor market for us 
and this is a very select group of media writ-
ing for travel publications that reach millions 
of people. 
“Delegates will have the opportunity to travel 
the country through pre and post-conference 
tours, carefully tailored to profile the range of 
experiences on offer. 
“We’re confident that these will result in 
many positive stories that appeal to our target 
audience.”
The conference will be hosted at the five star 
Sofitel Auckland Viaduct Harbour Hotel.

Strong interest in South Island’s own Convene expo
South Island suppliers to the meetings, 
incentives and functions sectors have been 
quick to embrace their own exhibition.
ProMag Publishing, organiser of Convene 
South, reports steady bookings and strong 
interest in the event, which is being held at 
the Air Force Museum, Wigram on 03SEP. 
Convene South will attract hosted buyers 
from Auckland, Wellington, Dunedin and 
other centres, as well as ‘walk in’ buyers 
from the local Christchurch and Canterbury 
market.
The Christchurch and Canterbury Convention 
Bureau is a partner in the event and will be 
helping to encourage buyers to attend with 
some spectacular pre-Convene South famils.
Event manager Allyssa Eastaugh says the 
event format allows not only major players 
but also smaller operators to take part. 
“The cost structure and one day duration 

means companies can use this as an entry 
into the conference, meetings and incentives 
market. We are keen to work with them and 
to make it happen.”
She says organisations like Hassle Free 
Tours, Buller Top of the South, and Image 
Solutions have already signed up. This is in 
addition to major hotel and venue providers
such as Heritage Hotels and Heritage 
Boutique Collection, Scenic Hotel Group, 
Crowne Plaza Queenstown and a number of 
others. Vbase Venues and Events has been 
confirmed as a major sponsor of the event.
Eastaugh says South Island suppliers keen to 
book a stand or find out more should contact 
her as soon as possible, by emailing 
allyssa@promag.co.nz or calling 09 818 7807.
Buyer registration opens early June and 
details of the famils, Convene South cocktail 
function and seminars will be released soon.

100% Pure message in Singapore
The first 100% Pure New Zealand brand 
campaign to run in Singapore in a number of 
years, was launched on 13MAY and introduces 
new special interest travel to the market.
Tourism New Zealand says the campaign 
aims to promote a New Zealand holiday 
while testing the market’s response to new 
activities - golf, skiing and luxury travel - and 
help planning the coming financial year. 
Regional Manager South and South East Asia 
Mischa Mannix-Opie says the campaign is 
focused on building NZ brand awareness.
“Instead of us partnering with an airline or 
operator and providing deals for travel, this 
is about building awareness of what a New 
Zealand holiday could look like.”
The campaign is specifically targeting the 
self-drive market, which tends to be 25-
54 years old in professional roles with an 
interest in great food and a holiday that will 
“rejuvenate” them.

http://www.jetpark.co.nz/About+Us/Corporate+Care.html
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The Biggest Loser films in Queenstown
The Biggest Loser has been back in New 
Zealand filming, with three one-hour prime-
time episodes starring Queenstown airing this 
week on the TEN Network in Australia.
Eight contestants from season eight of the 
reality show headed to Queenstown for 
‘Fears Week’, the final week of the show, 
where contestants reflect on their incredible 
weight loss journey. It also profiles 
experiences including mountain biking, 
Maori culture, canyoning and luxury in order 
to deliver new experiential messages to 

Tourism New Zealand’s Australian Active 
Considerers market.
The New Zealand episodes, with an expected 
viewership of approximately 1.5 million, will 
also feature online at www.thebiggestloser.
com.au, with Destination New Zealand 
highlights being shared across The Biggest 
Loser’s social channels.
The show last visited New Zealand in FEB10 
and coverage focused on adventure and 
adrenalin activities in the North Island 
including sky diving, abseiling and kayaking.

North American agents here with AAT Kings
A group of travel agents from the US, Canada 
and Mexico enjoyed an AAT Kings’ guided 
touring experience exploring the South Island 
as part of May’s Tourism New Zealand mega 
famil in partnership with Air NZ.
AAT Kings tour director Marty Paranihi 
shared his local knowledge of the region 
showcasing the delights of Queenstown, 
Franz Josef Glacier and Punakaiki Pancake 
Rocks with assistance from regional tourism 

organisations and AAT Kings’ local suppliers. 
The agents boarded the legendary TranzAl-
pine train to Christchurch before returning to 
Auckland for a gala dinner meeting up with 
other North American agents on the mega 
famil.
It was an opportunity for agents to experience 
AAT Kings’ 2013/14 New Zealand guided 
tours programme and its Inspiring Journeys 
small group experiential adventures.

All smiles before the agents enjoyed a Real Journeys 
cruise in Milford Sound: Diana Ascencio, Sue Kreutz, Sarah 
Braun, Rene Keller, AAT Kings NZ sales manager Reece 
Scott, Jesseca Holste and Victoria Paramonova.

Southern Great Barrier Reef targets NZ
A team from Queensland’s Southern Great 
Barrier Reef was in Auckland and 
Christchurch this week, staging their first-
ever travel trade promotion as they look to 
grow already-promising numbers from this 
market.
New Zealand travellers are able to access 
the SGBR region easily, with flights into the 
Sunshine Coast and touring north by car, or 
arrive on aboard Queensland Rail or fly in 
domestically from Brisbane to the region’s 
three main gateway centres – Rockhampton, 
Gladstone and Bundaberg. 

The 300km of the Southern Great Barrier 
Reef region offers many highly saleable 
attractions for the Kiwi market, including 
ready access to the Reef and its islands, the 
Outback and drawcards all along the coast.
The SGBR has its own website with self-
drive itinerary suggestions and useful 
information, and the visiting team says a 
trade website geared to our market is just 
weeks away from rollout.
Pictured above, Tourism Queensland’s Sally 
Holyer welcomes agents to the Auckland 
function.

New 5-star hotel for Brisbane
Brisbane’s Lord Mayor has welcomed news 
that the city’s former District and Supreme 
Courts will be redeveloped into a mixed-use 
precinct including a five star hotel.

The Queensland State Government has 
finalised the sale of the George Street site to 
the Shayher Group in what is set to be one 
of the largest single developments in the 
Brisbane CBD.

http://www.southerngreatbarrierreef.com.au/
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‘ReefLive’ interactive underwater tour 
Tourism and Events Queensland has 
partnered with a number of organisations to 
present ReefLive, an innovative and ground-
breaking live broadcast event that will take 
people from across the globe on a guided 
underwater tour of the Great Barrier Reef. 
On Friday 07JUN, commencing at 12 noon 
(NZST), UNESCO World Oceans Day, 
ReefLive, will bring together a mix of local 
and international marine biologists and coral 
reef experts in interactive YouTube Live 
broadcasts over 24 hours, facilitated through 
a Google+ Hangout. 
Using technology and social media, ReefLive 
aims to amaze, delight and educate the world 
through an entertaining and interactive online 
experience, highlighting why it is so 
important to protect our oceans.  
The underwater host will be internationally-
acclaimed and Emmy Award winning marine 
biologist and underwater cinematographer 

Richard Fitzpatrick of National Geographic’s 
Great Migrations and BBC documentary 
Great Barrier Reef fame, and his team of 
expert divers, who will broadcast live from 
one of Fitzpatrick’s favourite dive sites on the 
Great Barrier Reef.
The Google+ ‘Hangouts’ will be broadcast 
simultaneously on YouTube LIVE via the 
TEQ ‘Queensland’ channel: 
www.Youtube.com/queensland 
Apart from diving the Reef with Fitzpatrick 
and his team, the event will also tap into the 
expertise of “reef ambassadors”, who range 
from marine biologists, to avid adventurers, 
to conservationists, and passionate tourism 
operators from across the Great Barrier Reef. 
The audience will be able to interact with 
these “reef ambassadors” asking them 
questions on this World Heritage Listed area 
in real-time via Twitter, using the hashtag 
#REEFLIVE.

PCOs scope Sunshine Coast for business events 
A group of prominent New Zealand 
professional conference and incentive 
organisers were given the red-carpet treatment 
last weekend as they toured the Sunshine 
Coast in a bid to find opportunities for clients.
Hosted by Business Events Sunshine Coast 
(BESC) and Tourism Australia, the group 
attended the Noosa International Food and 
Wine Festival and visited several destinations 
across the Sunshine Coast including Sir 
Richard Branson’s Makepeace Island retreat.
Business Events Manager, Lauran Hofman 
said the visit was part of BESC’s famil 
program which aims to educate the clients 
on the range of opportunities that exist for 
incentive and conference programs on the 
Sunshine Coast. 
“Business events visitors spend up to five times 
that of a leisure traveller so it’s important 
we prioritise the famil program and include 
as many exclusive activities and innovative 
partner program options as possible. 
“Our business events team showcases the 
region beautifully, ensuring that business 
events organisers are able to include the 

Sunshine Coast in their programs.
“And who wouldn’t want an escape to the 
naturally refreshing Sunshine Coast? It’s a 
great incentive for staff of any organisation.”
The group stayed at Caloundra’s Rumba 
Resort, Noosa’s Outrigger Little Hastings 
Street Resort and Spicers Clovelly Estate. 
They dined at the Noosa International Food 
and Wine Festival, Makepeace Island and 
Eumarella Shores Lake Retreat, among many 
other regional restaurants.
During their time on the Sunshine Coast, they 
experienced a VIP animal extravaganza at 
Australia Zoo, tried stand up paddle boarding, 
a cruise in the Mooloolaba bay and a 
helicopter ride over the Glasshouse 
Mountains. 
BESC is a division of Sunshine Coast 
Destination Ltd (SCDL) dedicated to 
marketing the Sunshine Coast as a viable, 
attractive and sustainable business events 
destination. A$60m is generated from the 
50,000-plus delegates travelling to the 
Sunshine Coast annually. 

Pictured here at 
Makepeace Island are, 
from left: Lauran Hofman 
(BESC), Suzanne Baker 
(Eventionz Ltd), Frances 
Boortman (Driving Force 
Incentives), Ruth Scott 
(Travelinc), Hayley 
McIntyre (Williment Event 
Management), Amanda 
Hall (Tourism Australia), 
Jade Taylor (Dinamics), 
Catherine Lowe (BESC) 
and Andrew Malcolm 
(Extra Mile Company).



PACIFIC ISLANDS
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New Caledonia. New Paradise. 
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for the best value year round 
packages, best inventory, no 
closeouts and full service guaranteed.
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Adelaide – through local eyes
The secret Adelaide night life that rivals 
Sydney’s; Chinatown’s hidden treasures; chef 
Simon Bryant joining the new food-truck 
culture - these windows into Adelaide life are 
part of a South Australian Tourism 
Commission campaign using films made by 
independent film-makers. 
The SATC commissioned 10 filmmakers to 
shoot a short feature showing why they love 
the state - and the results are now online.
“It’s a chance to get a different perspective,” 
Tourism Minister Leon Bignell said. “There 
are really good images, really good music 
and it’s a chance to get the word out about a 
side of South Australia that you don’t 
normally see.”
As well as the 10 commissioned films, an 11th 
- Mad March - shows Adelaide festivalgoers 
filming themselves. See them all at 
www.youtube.com/southaustralia

Sunlander retiring next year
Queensland Rail (QR) is preparing to retire 
the historic Sunlander passenger train service.
The 60-year-old Sunlander train, which 
travels along the Queensland coast between 
Brisbane and Cairns, will go out of service in 
the next year.
QR spokesman Martin Ryan says it will be 
replaced by an upgraded high-speed tilt train.
“The tilt trains are coming on board later 
this year and they’ll be having world-class 
product - a new rail sleeper bed, which is one 
of the first of its kind and also an upgraded 
premium economy class,” he said.
“The old Sunlander will be retired - she turns 
60 on June 4 - we’ll be doing a lot of work 
and working with our tourist offices to see 
how we can grow and have people have a 
chance to experience the traditional old rail 
service.”

Sand, Soccer, Sun in Tahiti in September 
Air Tahiti Nui is gearing up for Tahiti’s first 
FIFA Beach Soccer World Cup this 
September with some high season deals.
From 18-28SEP, Tahiti and her islands will 
be abuzz as the world’s best beach soccer 
teams arrive for the first Pacific-hosted 
tournament.
Air Tahiti Nui General Manager New Zealand
Australia Mark Hutchinson says there are still 
seats available during the month and hotels 
on Tahiti and her surrounding islands report 
that there is plenty of availability.
“September is always a great time to visit 
Tahiti – it’s typically Tahiti’s driest month 
and visitors are treated to ideal average 

temperatures of about 28C. This year, there is 
the added bonus of catching some beach 
soccer action,” says Mr Hutchinson.
Tahiti Travel Connection packages:
>>  Seven nights at the Intercontinental Tahiti 
in a lagoon view room, return economy 
airfares with Air Tahiti Nui including taxes, 
transfers throughout and a full day Papeete
city and Tahiti island tour, priced from 
$3572*pp twin share
>>  Seven nights, including five nights at 
the at the Intercontinental Resort and Spa 
Moorea in a garden bungalow with private 
plunge pool, breakfast daily, return economy 
airfares with Air Tahiti Nui including taxes, 

inter-island ferry, transfers throughout, one 
night pre and post accommodation in Tahiti 
plus a half day circle island tour of Moorea 
and a sunset cruise, priced from $3470*pp 
twin share
>>  Seven nights, including five nights at the 
Maitai Polynesia Bora Bora in an overwater 
bungalow, breakfast daily, return economy 
airfares with Air Tahiti Nui including taxes, 
inter-island flights, transfers throughout, plus 
one night pre and post accommodation in 
Tahiti, priced from $4510*pp twin share. 
Also includes a glass bottom boat tour and 
4WD adventure safari tour.
For more info visit www.airtahitinui.co.nz

Offshore Pirates at 
Muri Beach Club Hotel 
Hollywood has come to the Cooks with US 
movie producers the Stone brothers, 
mentoring the filming of a romantic comedy 
as part of the Film Raro Pacific Paradise Film 
Challenge.
The brothers (Gone in 60 Seconds, The 
Conspirator) – are helping with the filming 
of “The Offshore Pirate”, based on a novel 
by F Scott Fitzgerald. 
Scenes are being shot at the entrance to the 
hotel, in the main lobby, the upstairs Lagoon 
Lounge, around the magnificent pool and 
even a thrilling chase-scene right though 
the hotel kitchen. The final scene will be a 
massive dance filmed on the beach directly 
in front of the Muri Beach Club Hotel. Film 
crew have called on locals to participate in 
the finale.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1286
http://www.travelmemo.co.nz/voucher.php?voucher_id=1286
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 New names for Fiji cruise itineraries
Captain Cook Cruises Fiji has changed the 
name of its two popular 7-nights Northern 
Discovery Cruises on-board the small ship, 
MV Reef Endeavour.
The Discovery Cultural Cruise will now be 
called the Four Cultures Discovery cruise and 
the Discovery Heritage Cruise is now named 
the Colonial Fiji Discovery Cruise.
“We decided to change the names of these 
cruises so they better reflect the actual 
experience offered on each cruise,” says 
Jackie Charlton, General Manager, Captain 
Cook Cruises Fiji.
The Four Cultures Discovery Cruise departs 
on 02JUL, 03SEP and 05NOV13 and 2014 

scheduled departures include 07JAN and 
04MAR. 
Remaining 2013 departure dates for The 
Colonial Fiji Discovery Cruise include 
04JUN, 06AUG, 01OCT and 03DEC. 
Scheduled 2014 departures include 04FEB.
Early Booking Saver (EBS) fares start from 
FJ$3100pp twin share for both cruises and 
include all meals, guided village and island 
tours, glass bottom boat excursions, 
snorkelling, on board entertainment and use 
of the ship’s facilities including swimming 
pool, spa, pool bar, sun deck, sauna, cocktail 
bar, day spa and library.
www.captaincook.com.fj

Follow Susie to Pitcairn
Susie Williams - Sales Manager at Hogan & 
Associates is about to embark on the journey 
of a lifetime to Pitcairn Island, where there 
are less than 50 residents. 
Susie flies out on Sunday to Tahiti where she 
will board the freighter, Claymore II, which 
only operates eight scheduled departures a 
year, with a maximum of 12 passengers per 
voyage.
Pitcairn has no air access, says Susie. “In 
fact, the locals might see an aircraft fly over 
(or a contrail) once every 12 months, and 
“Spud” from Norfolk Island, who spent a 
couple of years on Pitcairn in the early 90s, 
saw only one plane in the entire time.
“My journey begins on Sunday, flying Air 
Tahiti Nui to Papeete.  I will be staying at 

Manava Suites for three nights then flying 
to Mangareva (that takes pretty much a day) 
and I’m looking forward to viewing many 
Tahitian Islands from the air including a stop 
at Tureia.
“The sea voyage aboard Claymore II takes 33 
hours and I’ll have three nights on Pitcairn.
“I’d love you to travel with me via my Blog 
on www.hoganreps.co.nz or on my Facebook 
(Susan Williams), or Hogan’s Facebook page.
“I’ll keep it short, with photos cos I know 
you are all busy...but after the programme on 
TV1’s Sunday a few weeks ago plus the buzz 
Hogan’s has created there is no doubt at all 
that we will see more Kiwis following in my 
footsteps.”

A “HoT” Tahiti famil 
Ten retail and one wholesale agent from 
House of Travel stores around the country 
recently experienced the islands of Tahiti and 
Moorea courtesy of Tahiti Tourisme.  
The group were all first-time travellers to 
Tahiti and say they thoroughly enjoyed the 
experience, which included a mix of site 
inspections, dining experiences and day tours 
that their clients are likely to enjoy.  
Carmel Tocker from HoT Richmond said 
she “particularly loved Moorea, a beautiful 
island and feel. The resorts were fantastic 
and I loved swimming with the dolphins and 
paddle-boarding”. 
The group noticed when comparing prices 
that food and beverage is similar to the 
equivalent standard in New Zealand.
“Overall, Tahiti was not as expensive as 

I thought,” said Janine McKay from HoT 
Merivale.  Whilst Sarah Gaffney from HoT 
Newmarket commented that “there were 
so many highlights but especially loved the 
dolphin encounter along with the lunch at the 
Blue Banana on the island of Tahiti and get-
ting into town and experiencing the caravan 
dining with the locals.”
The group enjoyed the hospitality of Air 
Tahiti Nui, Aggie Grey’s Le Meridien Resort, 
Moorea Pearl Resort & Spa, Hilton Moorea 
Lagoon Resort & Spa, Moorea Dolphin 
Centre, Moorea Paddle Board Adventures, 
Sofitel Moorea Ia Ora Beach Resort, 
Radisson Plaza Resort Tahiti, Tahiti Nui 
Hotel, Manava Suite Resort, Tahiti Tours and 
Tahiti Tourisme.

Front Row: Janine McKay - HoT Merivale, show-off dolphin, Kylie Masters - HoT Remuera
Second Row: Bianca Ratima - HoT Ponsonby, Linda Nettar - HoT Parnell, Aimee Mangin - 
HoT Ashburton, Donna Harrison - HoT Jenny Nilsson, Trudi Vowles - HoT Morrinsville
Back Row: Carmel Tocker - HoT Richmond, Sarah Gaffney - HoT Newmarket

www.visitpitcairn.pn/
https://www.facebook.com/pages/Hogan-and-Associates
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Your gateway to The Yangtze Click Here
or call 09 309 1188

China   We know it like our own backyard

ASIA
“Anhui, the only way!” 
China Travel Service is promoting Anhui 
(pronounced Ann-way) Province in China, 
which has as its motto: “Anhui is the only 
way!”
That’s because they believe it’s the only way 
to see China, given Anhui’s scenic beauty and 
many attractions. These include Huanghshan 
Mountain, also known as Yellow Mountain, 
which is popular with artists and the ad-
venture travel trekkers and cable car-riding 
tourists who soak in its hot springs.  The mist 
capped mountain has been an inspiration for 
painters and poets for thousands of years. 
Mount Jiuhua, another highlight, is one of the 
four famous Buddhist retreats, while Xidi and 
Hongcun are well-preserved ancient villages 
dating back to the Ming and Qing Dynasties 
(1368-1911), and Shexian’s ancient Tangyue 
Memorial Archway is a drawcard for visiting 
architects.
A high profile delegation with the leader of 
Anhui Province, HE Mr. Zhang Baoshun, is 
currently visiting New Zealand on an 
economic and trade mission.  They met with 
tourism and business professionals to discuss 
the burgeoning inbound/outbound tourism 
market as well as bilateral commercial 
opportunities.  This was their initial visit 
and they traversed the North Island visiting 
Auckland, the Waikato and Wellington for 
investment and site inspections. 
Mr Zhang noted the similarities of both 
countries. Anhui’s economy is based on 
agriculture and natural resources though its 
population is nearly 60 million.
Hayden McKearney from Simply NZ Ice 
Cream supplied manuka honey ice cream to 
the delegation and was promptly invited to 

set up a business in Anhui with support as 
proof that things can happen quickly, so they 
are off to China the end of this month. 
The Anhui Tourism Group signed a bilateral
cooperation agreement with China Travel 
Service (above) to promote the destination to 
the New Zealand travel trade and CTS Tours 
is now offering itineraries.
CTS Tours says many Kiwis have visited 
Anhui and Shanghai-based photographer 
Kirsty Collister considers it one of her 
favourite places, which says a lot given that 
she has visited nearly 20 of China’s provinces. 
She is planning a photo exhibition of her 
visits to Anhui in New Zealand later this year 
and will also be available for presentations 
to any groups interested in hosting an Anhui 
promotion.
The province is keen for Kiwis to visit and a 
media famil is being planned for September, 
with an agents famil soon afterwards.  
Media and agents are invited to send an EOI 
to Kevin Sun at ctstours@chinatravel.co.nz.

Photo | Kirsty Collister

Singapore Asia’s only Top 10 Convention City 
Singapore has emerged as the only Asian city 
in the Top Ten Convention Cities in the world 
alongside Vienna, Madrid, Paris, Berlin and 
Barcelona, according to the latest Global 
Rankings by the International Congress and 
Convention Association (ICCA). Singapore 
has also maintained its position as Asia’s 

Top Convention City for 11 years running. In 
2012, Singapore hosted a record of 150 ICCA 
events, the highest so far, up 5.6% on 2011.
The accolade comes after a stellar year for 
Singapore tourism as the country welcomed a 
record high 14.4 million visitors, an increase 
of 9% from 2011. 

Ultimate Vietnam 
For small group hosted tours in Vietnam, 
Active Asia specialises in fully guided tours 
with a maximum of 14 passengers.  Ultimate 
Vietnam is an in-depth 14-day fully inclusive 
tour ex Hanoi through to Saigon, including 
the Mekong Delta, with two nights or more 
in every city.  The package includes 13 nights 
in three-star hotels with English speaking 
guide throughout, all sightseeing and 
entrance fees, breakfast daily, plus 6 lunches 
and 5 dinners - all for $2250pp share twin 

with no hidden extras.  
Call 09-360 7669 or sales@activeasia.co.nz

http://www.acrossia.com
http://www.ctstours.co.nz/services/tours/china-group-tours/grand-china/
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Vietnam & Indochina
FOR AWARD-WINNING SERVICE 

AND A COMPETITIVE QUOTE
PHONE 0508 396 842

Exotic Holidays
Specialist Wholesaler

CLICK HERE TO GET 
OUR NEWSLETTER

Singapore Sports Hub
Among upcoming developments in Singapore,
the new Singapore Sports Hub, opening next 
April, will include a 55,000-capacity 
National Stadium with a retractable roof and 
comfort cooling for spectators; a 3,000-
capacity indoor Aquatic Centre complete

with leisure facilities, expandable to 
6,000-capacity for specific events that meets 
world tournament standards; and a 3,000-
capacity Multi-purpose Indoor Arena which 
will be scalable, modular and flexible in 
layout.

Active Asia anniversary dinner
Active Asia staff recently celebrated 
a ten year anniversary with Lance 
Mould, their Product & Operations 
Manager, at a local Japanese 
restaurant SOTO in Ponsonby. 
Director and owner Paul Safe said the 
dedication, devotion, commitment and 
generous support of the company by 
his team was sincerely appreciated. 

Beijing Experience 
Active Asia has a 5-day, 4-night Beijing Experience
from $485pp twin share, which includes 4 star 
accommodation, breakfast daily, two lunches and 
one dinner plus all sightseeing with an English 
speaking guide and all entrance fees to Forbidden
City, Tiananmen Square, Temple of Heaven, Great 
Wall, Imperial Tomb and the Summer Palace 
included. 
Call 09-360 7669 or sales@activeasia.co.nz

Malaysia Airlines is to lift its frequency 
between Kuala Lumpur and Kathmandu 
from 5pw to a daily B737-800, two-class 
service from 01JUN.  The carrier only 
began operating to the Nepalese 
capital in SEP12 with three flights a 
week.

THE AMERICAS

Marvellous May Promo
From 24MAY to 07JUN13, Adventure World 
is offering up to 25% off a selected array of 
top selling TrekAmerica and Grand American 
Adventures small group tours. 
From riding into the sunset on an overnight 
cowboy camp and getting drenched by the 
thunderous Niagara Falls, to cruising the 
Las Vegas strip in a stretch limo, taking an 
overnight wilderness canoe trip in Canada 
and discovering hidden jungle waterfalls and 
smoking volcanoes in Costa Rica, 
TrekAmerica and Grand American 
Adventures are North American small group 
adventure travel specialists.
>>  Discover Southwest USA on the 7-day 
Western Wonders small group tour departing
from San Fran or L.A. Now priced from 

$1,135pp (saving 20%). This journey 
includes a walk over the Golden Gate Bridge, 
a limo ride in Las Vegas, visits to Yosemite 
and Grand Canyon National Parks, services 
of a TrekAmerica tour leader, all transportation 
and 4 nights camping accommodation.
>>  For those short on time but wanting a 
taste of the mighty USA, TrekAmerica 
California Coast Mini Adventure is now 
priced from $550pp (saving 25%). Price 
includes a journey down Big Sur highway, 
sightseeing in Santa Barbara, services of a 
TrekAmerica tour leader, all transportation 
and accommodation. 
For more information click here or give 
Adventure World a call on 0508 496 753.

http://www.exoticholidays.co.nz
http://www.adventureworld.co.nz/trekamerica-special/


The Month of May is the Month of Lei                                         CLICK 
HERE

                                              Book your clients' Hawaiian Holiday today
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Hiking Hawaii with World Expeditions
World Expeditions has just launched its new 
Hawaii Hiking the Aloha Isles product in 
New Zealand and its global CEO, Sue 
Badyari joined New Zealand Manager 
Natalie Tambolash and Hawaii Tourism 
Oceania’s Darragh Walshe at a function in 
Auckland on Wednesday to brief trade 
partners on the product.
The 14-day trip begins at Kona on the Big 
Island of Hawaii with 7 days of exploration
and discovery at white, green and black 
sand beaches, with the chance of snorkelling 
with turtles and manta rays, visiting Captain 
Cook’s Memorial, hiking remote north coast 
valleys, kayaking, checking out ancient 
temple sites, and spending two days in 
Volcano National Park, walking along Kilauea

Crater Rim and viewing the lava action.
The group then flies to Kauai, the Garden 
Isle, to hike the Kalalau Trail, view awesome 
Waimea Canyon and visit one of Earth’s 
wettest spots before flying on to Maui, where 
there’s time to explore the historic whaling 
town of Lahaina, ascend Haleakela Volcano 
to hike the Sliding Sands Trail. The tour also 
takes The Road to Hana (above), a cliff-
hanger that passes waterfalls, deep lava pools 
and ancient Polynesian villages en route to 
the Seven Sacred Pools.
The package, priced from $4190pp share 
twin, has three more departures this year, and 
six in 2014.
Click here for the details and call 0800 350 
354.

New Cusco Hotel
World Journeys reports that a new 4-star 
boutique hotel, El Mercado Tunqui, is opening
next month in the heart of Cusco, Peru.  The 
hotel occupies the premises of a former 
market located only a couple of blocks away 
from Cusco’s main Plaza de Armas square.  
With just 32 rooms on three floors, the 
hotel’s intimate feel and great location will 
be complemented by special touches such as 
daily world newspapers, tablets with internet 
access, and Wi-Fi in all rooms. Rates start 
from US$220 for a Superior room including 
breakfast and taxes (valid for stays 01JUN-
31JUL13).  
For more info on this and other hotels in 
Cusco call World Journeys 0800 117311 or 
info@worldjourneys.co.nz

AFRICA / MID EAST
Botswana Lodge Update
World Journeys says the four &Beyond safari 
lodge/camps in Botswana’s Okavango Delta 
each offer a different experience, making it 
worthwhile building at least two different 
properties into a safari itinerary. 
&Beyond Nxabega Okavango Tented Camp 
offers a combination of water and wildlife 
activities, a highlight being mekoro and small 
boat trips through the Delta’s waterways. 
&Beyond Sandibe Okavango Safari Lodge 
no longer offers water-based activities due to 
low water levels, but offers exceptional game 
drives.  And both &Beyond Xaranna Oka-
vango Delta Camp and Xudum Okavango 
Delta Lodge are able to offer water-based 
activities throughout the year, along with 
exceptional game drives, and a specific focus 

on wellness and relaxation.  
For help designing the ideal itinerary for an 
individual client’s preferences, call World 
Journeys 0800 117311 or email
info@worldjourneys.co.nz

http://www.gohawaii.com/nz/
http://www.worldexpeditions.co.nz/index.php?section=trips&id=1234163


EUROPE
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New island for Dubai
Reclamation work began on Monday on the 
development of a man-made island in Dubai, 
500m directly opposite the Jumeirah Beach 
Residence complex.
To be known as Bluewaters Island, the new 
development will house five star hotels and 
resorts, al fresco dining and entertainment 
zones, and residential apartments and villas. 
The focal point of the $1.6b island city will 

be the 210m high Dubai Eye Ferris Wheel.
When completed Bluewaters Island will 
have a direct highway link to Sheikh Zayed 
Road, a monorail system linking to the 
Dubai Metro, and a cable car and pedestrian 
bridge linking the island to Jumeirah Beach 
Residence, a complex of some forty towers 
comprising 7,000 apartments and several 
international hotels.

Qantas Sale Fares to Africa extended
Qantas special fares to Africa have been 
extended for sale until Monday 27MAY13. 
Economy fares are from $2199 and Premium 

Economy from $4199 return.
For full details and tariff advice visit 
www.qantas.co.nz/agents. 

Qantas long-term fares to Africa reduced
Amendments to Qantas long-term fares to 
Africa, including reductions to all Economy, 
Premium Economy and Business fares, are 

effective for sales from Friday 24MAY13.
For full details and tariff advice visit 
www.qantas.co.nz/agents. 

Cruising in Bordeaux
World Journeys says European Waterways 
have introduced a new six-night barging 
itinerary in the renowned Bordeaux wine 
region – perfect for wine-loving clients.  
Cruising aboard the hotel barge Rosa, the 
itinerary includes a visit to Saint Emilion - a 
UNESCO World Heritage Site - and tastings 
of premier cru and grand cru wines. 
Departures in 2013 are 18 and 25AUG; and 
06, 13, 20 and 27OCT. 
Rosa is an old Dutch “Clipper” barge that 
was completely refitted in 2010. The air 

conditioned interior includes a dining room, 
saloon, bar and four staterooms (two doubles, 
two twins, all en-suite). Outside there is a 
spacious sun deck with comfortable furniture. 
The crew consist of a captain, tour guide, 
housekeeper and a master chef. 
Rates start from Euros 2,900pp share twin, 
which includes local transfers, all meals 
onboard, an open bar 24/7, excursions and 
entrance fees as per itinerary, and the use of 
bicycles to explore local villages.  Contact 
World Journeys for details on 0800 11711 or 
info@worldjourneys.co.nz

Qantas Sale Fares to UK/Europe extended
Qantas special fares to UK/Europe have been 
extended for sale until Tuesday 04JUN13. 
Economy fares to London are from $2499 

return.
For full details and tariff advice visit 
www.qantas.co.nz/agents. 



TOUR PRODUCT
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Evergreen Tours launches premium 2014 brochure for NZ
Evergreen Tours has released its new 2014 
Deluxe Europe River Cruising & Touring 
brochure for the New Zealand market.  

Ireland, France, Italy, Eastern Europe and 
Turkey. 
“In 2014, we’re also introducing France river 

Evergreen 2014 Highlights
Evergreen Tours’ two brand new custom-built 
deluxe ships will cruise the Rhine, Main, 
Danube and Moselle rivers in 2014. 
Featuring a revolutionary 24sqm all-weather 
pool which converts into a 30-seat cinema at 
night, they will also offer a hairdressing salon, 
massage studio and fitness centre, along with 
a choice of formal and casual dining areas. 
Accommodation will suit all budgets ranging
from the spacious 315sq ft one-bedroom 
Royal Concerto Suites (below) with separate

bedroom and lounge room, full outdoor 
balcony, walk-in wardrobe, twin basin 
bathroom, large flat screen TV, luxurious 
amenities and complimentary room service.  
There are stylish Grand Full Balcony Suites 
(210sq ft) with a full private balcony, large 
flat screen TV and room service. The Balcony
Suites (180sq ft) feature a drop down glass 
window balcony for floor-to-ceiling views 
and there are Staterooms (162sq ft) on the 
lower deck. 

New: linking of Cruises, Land Tours
In 2014, Evergreen’s classic deluxe 15-day
Splendours of Europe River Cruise from 
Amsterdam to Budapest starts from 
NZ$7,560pp* and sailings will seamlessly 
link to popular premium land tours. All cruise 
tours continue to be competitively priced, 
including:
21 Day Paris to Prague Tour including deluxe 
river cruise from NZ$10,245pp* 
24 Day Eastern Europe Tour including deluxe 
river cruise from NZ$11,370pp*
26 Day Grand Alpine Tour including deluxe 
river cruise from NZ$12,590pp*
33 Day Ultimate Europe Tour including deluxe 
river cruise from NZ$16,350pp*
26 Day Dalmatian Coast Tour including 
deluxe river cruise from NZ$12,925pp*

29 Day Wonders of Turkey Tour including 
deluxe river cruise from NZ$11,990pp*
“Evergreen’s 2013 European River Cruising 
programme was a complete sell-out and 2014 
is shaping up to be equally as promising, so 
we’re really looking forward to welcoming 
even more Kiwis onboard next year,” says 
Angus Crighton.
The full range of Evergreen Tours 2014 River 
Cruises and Tours priced in NZD is available
in the brochure or visit Express Book on 
www.evergreentours.com.   
For enquiries and reservations call toll free 
0800 442 506 and to order brochures visit 
www.brochurenet.co.nz 
*Twin share, conditions apply. See the 
Evergreen Tours website for further details.

The 2014 program features 
Evergreen’s brand new deluxe 
ships as well as a host of new 
tours. 
Angus Crichton, General 
Manager of Evergreen Tours 
says the new brochure 
showcases premium travel at 
its finest. 
“Not only will our custom-
built deluxe ships revolutionise
the European river cruising 
experience with superb on-
board amenities and style, but 
the sailings link seamlessly 
with our popular escorted tours to Britain & 

cruising, as well an exciting 
Russian river cruise with 
extensions to Dubai and 
Kiev,” says Mr Crichton. 
A brief webinar for agents 
to learn more about 
Evergreen’s new 2014 
Europe River Cruising & 
Touring programme will be 
presented by product expert 
Andrew Kelleher on 06JUN 
at 8.15am and participating 
agents will be rewarded with 
500 Passport to Reward
Points.  

Register for the webinar here. 

https://www1.gotomeeting.com/register/313130464


AVIATION

Over 120 European destinations ... now that’s Wunderbar!
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Botanica 2014 offers 34 itineraries
Japan, Canada, the United States, Singa-
pore and New Zealand are new destinations 
for garden lovers in the just-released 2014 
brochure of specialist garden tour company 
Botanica World Discoveries.

The comparable luxury small ships MS 
Island Sky and MS Caledonian Sky are used 
for the British Isles and Japanese cruises.
Founder and co-owner, Judy Vanrenen said 

Guaranteed departure Journeys
World Journeys has guaranteed more of its 
small group escorted Journeys for this year.  
Some space is still available on the following 
guaranteed departures:
>>  Best of Northern Europe, departing 
07JUL flying Singapore Airlines and stopping
over in Singapore, including a pre-cruise 
night in Copenhagen, a 22-night Holland 
America Line Cruise, and a post-cruise night 
in Amsterdam (there is a single lady on this 
departure wanting to ‘share twin’ an Outside 
Cabin with another).
>>  Grand Tour of South America, departing 
21JUL for 34 days with highlights including 
the Galapagos, Amazon, Machu Picchu, Lake 
Titicaca, Buenos Aires, Iguazu Falls and Rio.

>>  Black Sea & Rivers of Russia, departing 
03AUG for 24 days, flying Singapore Airlines
for two nights in Istanbul, and two river 
cruises - Odessa to Kiev, and Moscow to St 
Petersburg.  
The new Journeys brochure for 2014 is due 
out in August.  Call 0800 117311 or email 
info@worldjourneys.co.nz

The brochure carries five new 
cruises and six new tours. 
In all, there is a choice of 34 
itineraries with the Chelsea 
Flower Show included in four 
packages. 
As many itineraries are 
designed to be combined, 
Botanica is offering a special 
discount (which can save up to 
$1,000 per couple) for linking 
two tours or cruises over 10 
days duration.
Botanica, a part of the APT Group, is using 
APT boutique river ships MS AmaLegro for 
cruising on the Seine and the RV AmaLotus 
for Vietnam-Cambodia cruises.  

this was Botanica’s big-
gest program, now featuring 
Australia, the UK and British 
Isles, The Netherlands, France, 
Portugal, Italy, Croatia, Viet-
nam-Cambodia, Japan, Canada, 
Singapore and New Zealand.
“There is huge demand for our 
gardens experience which is 
built around our know-how, 
care, detail, style and fully-
inclusive packaging,” she said. 
“Our guests travel with like-

minded garden enthusiasts, see the world’s 
best gardens in small group 
excursions and learn from experienced 
garden guides and guest lecturers.”
For a brochure or to book call 0800 778449. 

Air New Zealand offers MEL kiosk service 
Air New Zealand customers travelling trans-
Tasman and Pacific Island routes can now use 
new check-in kiosks at Melbourne Airport.
Passengers scan their machine readable 
passports at the kiosks and are issued with a 
boarding pass and bag tags in a process that 
takes around 90 seconds. Those with check-
in luggage then take it to the ‘bag drop’ area 
where staff check their ID and scan their bag 
tags to accept them for travel. 
Since going live this week more than 80% 
of customers have opted to use the 14 new 

check-in kiosks.
A check-in counter is exclusively available 
for premium passengers.
“The introduction of check-in kiosks in 
Melbourne is a further expansion of the 
innovative service that has revolutionised 
passengers’ trans-Tasman travel experience,” 
says Air New Zealand’s Chief Operations 
Officer Bruce Parton. 
The airline also offers kiosk check-in for 
trans-Tasman flights at Auckland, Wellington, 
Queenstown and Sydney airports.

Airports welcome investment in air traffic infrastructure
The New Zealand Airports Association has 
welcomed Airways New Zealand’s commit-
ment to long term investment in air navigation
infrastructure and services.
“Our air traffic infrastructure needs significant
and ongoing investment to keep up with new 
technology,” says Airports Association chief 
executive Kevin Ward, responding to 
comments that recently announced Airways 
fee increases were too high.
“Airways New Zealand’s increased fees are 
needed to ensure that we are investing in the 
infrastructure and services necessary for safe 
and efficient air travel.”
Mr Ward also said that it was unfair to say 
that the Airways New Zealand was abusing 

its monopoly position to increase fees. 
“Airways New Zealand conducted a robust 
consultation process before finally setting 
fees and in response to submissions decided 
on fees lower than those originally proposed. 
We watched the process closely and are 
confident that it was fair and that Airways 
New Zealand has explained and justified the 
final fees.”
“We cannot run down our air navigation 
infrastructure and ruin our reputation for 
safe and reliable air travel. Once destroyed it 
would take years to put right.”
Mr Ward has previously been Director of 
the Civil Aviation Authority, responsible for 
safety and security of air travel.

Qatar / Bangkok Airways code share
Qatar Airways has agreed a new codeshare 
service with Bangkok Airways.
The agreement covers seven domestic routes 
within Thailand and two international routes.
The international codeshare flights are from 
Bangkok to Yangon in Burma and Bangkok 

to the Cambodian capital of Phnom Penh.
The domestic routes are between Bangkok 
and Chiang Mai, Koh Samui, Krabi, 
Lampang, Phuket, Sukhothai and Trat.

http://www.lufthansaexperts.com
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=3000372&packageName=Best-of-Northern-Europe
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=197&packageName=Grand-Tour-of-South-America-2013
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=3000363&packageName=Black-Sea-and-Rivers-of-Russia


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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KL-EY strategic partnership enters Phase II
Etihad Airways and KLM Royal Dutch 
Airlines have entered the second phase of 
their strategic partnership following the 
launch of the Abu Dhabi-based carrier’s 
flights to Amsterdam.
The daily A330-200 service, which began on 
15MAY and carries the KL code, coincides 
with the addition of 12 new KLM destinations
out of Schiphol Airport which now carry EY 
code. They are Stockholm, Aberdeen, 
Barcelona, Bergen, Birmingham, Copenhagen, 
Edinburgh, Glasgow, Gothenburg, Helsinki, 

Leeds/Bradford and Madrid.
These cities join the first phase of cities 
served by KLM, which carry the EY code, 
Billund, Cardiff, Newcastle, Oslo, and 
Stavanger.
KLM now has its KL code on six Etihad 
flights to Abu Dhabi, Brisbane, Khartoum, 
Male, Muscat and Seychelles.
These join the initial group of cities served 
by Etihad– Colombo, Islamabad, Lahore, 
Melbourne, and Sydney – which also carry 
the KL code.

Ryanair CAPTCHA stymies webscrapers
Ryanair has rolled out a new CAPTCHA 
security system on its websites in a bid to 
stop “unauthorised” screenscraper websites.
It had already trialled the technology on its 
Irish and UK websites and has now 
introduced it across all markets.
Under the system, customers are asked to 

verify their booking by completing a 
question and answer process and by simple 
word recognition and repetition.
Ryanair first introduced CAPTCHA 
technology in 2011 but was forced to modify 
it after online agents found a way around it.

SIA, SilkAir, Shenzhen Airlines to code share 
Singapore Airlines and SilkAir customers 
travelling between Singapore and Shenzhen 
now have a choice of two daily flights, as a 
result of a new code share agreement with 
Shenzhen Airlines.
Under the deal, SIA will add its ‘SQ’ code 
and subsidiary SilkAir will add its ‘MI’ code 
to Shenzhen Airlines-operated flights 
between Singapore and Shenzhen. On a 
reciprocal basis, Shenzhen Airlines will add 
its ‘ZH’ code to SilkAir-operated flights 

between Singapore and Shenzhen.
SilkAir currently operates daily flights to 
Shenzhen and Singapore Airlines code shares 
on those services.
Singapore Airlines and SilkAir together 
operate 172 weekly services to 11 destinations
in China, namely Beijing, Changsha, 
Chengdu, Chongqing, Guangzhou, Hong 
Kong, Kunming, Shanghai, Shenzhen, 
Wuhan and Xiamen.

Etihad acquires home airport service companies
Etihad Airways is acquiring three airport 
services companies which will accelerate 
and consolidate the development of in-flight 
catering services, ground handling and cargo 
operations at Abu Dhabi International Airport.

The companies, which employ more than 
4000 people, are being incorporated, subject 
to regulatory approvals, into Etihad Airport 
Services, a wholly owned subsidiary of the 
airline.

Flybe pulling out of Gatwick
Flybe is to axe all of its Gatwick flights, 
having sold its arrival and departure slots 
at the London airport, effective MAR14, to 

easyJet for £20 million, citing a 102% hike in 
Gatwick’s pricing and the government’s Air 
Passenger Duty.

LOL - Shisha lounges for Emirates A380s
It pays not to believe everything you see on 
the Interweb.  There are literally hundreds of 
news stories online claiming that Emirates 
has announced it plans to trial new shisha 
lounges aboard its A380 fleet.
The lounges would apparently be available to 
business and first class passengers on several 
of its long-haul A380 routes, starting from 
next month.
“Alongside unique offerings such as our 
Signature Spa and Onboard Lounges, with 
our new Signature Shisha Rooms premium 
customers will now be able to relax amid 
luxurious surroundings with a traditional 
waterpipe,” the airline purportedly said in a 
press release. 
“This new service will provide our Middle 
Eastern passengers with the sort of home 
comforts they’ve come to expect on our 
award-winning airline, while presenting those 

flying to the Middle East for the first time 
with the opportunity to sample one of the true 
tastes of Arabia before they’ve even landed.”
According to the statement, passengers 
would be able to pre-order a shisha from the 
onboard menu while at their seat and retire to 
the lounge after the main meal.
The “news” was accompanied by the above 
(photoshopped) pix and first appeared in 
“The Pan-Arabia Enquirer” which carries the 
tagline “The World’s Only 7-Star Satirical 
News Source”.
You’d be amazed who has picked this up and 
is carrying the story and pix as fact, with the 
anti-smoking lobby quick to highlight the 
dangers of hubble-bubble smoke...

http://www.cxagents.com


CRUISE NEWSFROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER

FLY TO EUROPE  
RETURN FOR $995^

–  Yes, includes  
all taxes!

CLICK HERE

Book any 2014 Viking  
river cruise today and you can:
   Fly to Europe return for $995^ 

per person Economy-class 
including taxes 

   Valid with any stateroom 
category

   Fly to and from any major 
European gateway

   Fly any date you desire^

   Enjoy Viking’s choice of eigth 
airlines: Qantas, Singapore 
Airlines, Emirates, Thai Airways, 
Cathay Pacific, British Airways, 
Scandinavian Airlines or Finnair.^

   Plus, include a stopover at no 
additional air cost.

   NEW! Business Class fare is now 
available at a surcharge to the 
economy class fare of $6,000 
per person.*

– How’s that for a great offer?
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Cruise Industry TV
Cruise specialists often need to communicate 
various aspects of a cruise holiday to their clients, 
from the onboard experience, to the more technical 
issues of security, safety and the environment.

As we continue development 
of the site we will add more 
and more content, so make 
it one of your ‘favourites’ and 
be sure you visit it from time 
to time.

well as to explain regulations that are paramount 
to the cruise industry’s operation. The content was 
originally designed for the U.S market, but now as 
part of our on-going evolution to the CLIA global 
body, the content has been modified to make it 
more relevant to our region, resulting in a fantastic 
tool for you to use to present information to your 
clients.
The 3 best ways to use Cruise Industry TV is to show 
Clients a visual representation to their enquiry, use 
as a training tool for yourself and add the link to 
your agency’s Facebook page.
Cruise Industry TV is a YouTube channel (free 
subscription)and you can access it via our website, 
www.cruising.org.au and click on the Cruise TV 
banner in the middle of our home page.

We are delighted 
to inform you that 
agents now have 
a new tool to use, 
it’s called Cruise 
Industry TV! 
Cruise Industry TV 
has been 
designed to 
showcase the 
many CLIA 
Member Lines as 

Orion, Lindblad integration off to strong start
Orion Expedition Cruises and Lindblad Expeditions have announced a 
strong start to their integration with unprecedented bookings for National 
Geographic Orion’s inaugural series of three South Pacific voyages in 2014.  
“In the first few weeks of general sales we have taken an unprecedented 
number of deposited bookings for the inaugural voyages on National 
Geographic Orion and we expect them to sell out soon. We are encouraging
those planning to join one of our sailings in 2014 to book well ahead as 
accommodation options will be limited and expeditions will likely sell out 
early,” reported Joel Katz, Chief Operating Officer of Orion Expedition 
Cruises. 
The Orion ship will be christened the National Geographic Orion in 
MAR14 before setting off on itineraries that explore unusual cultures, 
beautiful islands, fascinating history and anthropology, and some of the 
world’s finest diving and snorkelling.
Ship enhancements will augment what is already an extraordinary vessel.  
“We have a huge respect for the Orion enterprise and ship, so we do not 
want to take anything away from it, we want to add to it,” says Sven-Olof 
Lindblad, Founder and President of Lindblad Expeditions. “There will 
be more activities and more expedition staff to give people with different 
interests as many options as possible, but it won’t be at the expense of other 
things.”
National Geographic Orion will be newly equipped with a full roster of 
exploration tools including kayaks, a state-of the-art ROV (remote operated
vehicle reaching depths of 330 metres), full snorkelling gear for all, and 
a SCUBA program that can accommodate up to 24 divers at a time. The 
expedition team will feature a National Geographic photographer on most 
departures.  The expedition component enhancements will afford guests the 
flexibility of participating in activities at various fitness levels. 
Accommodation, service and cuisine will remain at the current high 
standards Orion is known for. 
Additional benefits also announced for National Geographic Orion include:
• Double back-to-back expedition savings, increased from 5% to 10%
• Double pathways (Orion past guest) savings increased from 5% to 10% in 
recognition of loyalty
• Solo Travellers - For the first time dedicated staterooms for solo travellers 
will be set aside on all expeditions 
For reservations or to obtain a brochure email: info@orionexpeditions.com 

http://www.vikingrivercruises.com.au/995air-europe.aspx


TravelMemo   20130524   24MAY13    Page 16

Pacific Pearl’s latest enhancements impress

Pacific Pearl a Vivid Sydney star
Hundreds of New Zealand passengers arriving
in Sydney today onboard P&O Cruises’ 
Pacific Pearl are set for a dress circle view of 
the Vivid Sydney festival of light, music and 
ideas.
The ship will actually be part of the light and 
sound presentation, becoming a giant screen 
for a ‘See Voyage’ display projected onto its 
side, a first for a cruise ship at the festival.
“It’s unusual for a P&O Cruises’ ship to have 
an overnight transit call at the Overseas 
Passenger Terminal in Sydney and this cruise 
itinerary was planned two years ago as part 
of P&O Cruises’ overall cruise program,” 
says Tammy Marshall, Senior Vice President 
P&O Cruises.
“So, it is amazingly good fortune for our 
New Zealand passengers that their cruise 
coincides with the first two opening nights 

of one of the most spectacular and colourful 
shows on the Sydney events calendar. 
“They will have dress circle to see the 
Sydney Opera House and city buildings light 
up in a blaze of intricate colour and 
movement. There will be many people 
around the harbour wishing they could join 
the Kiwi visitors on Pacific Pearl.”
On both nights of Pearl’s transit call, the 
P&O Cruises’ ‘See Voyage’ extravaganza 
of light and sound will run for five minutes 
every 30 minutes from 6pm to midnight with 
the Sydney Opera House and its vicinity the 
best viewing spot to take in the display.
“To have Pacific Pearl’s two-night transit call 
to Sydney coincide with Vivid is pure 
serendipity and we couldn’t be more thrilled 
to offer something truly unique and special 
for our passengers,” says Ms Marshall.

P&O’s Pacific Pearl this week reached the 
halfway mark of her three-month deployment
out of Auckland and the ship’s Godmother, 
Olympian Barbara Kendall went on board 
with her two daughters to test out new 
features added since Pearl was officially 
launched in Auckland in 2010. 
They got to taste the New Zealand Natural 
Ice Cream now onboard all P&O Cruises 
ships, try out the new Broad Shorts animation 
studios and put the racing car simulators to 
the test. 
P&O Cruises Senior Vice President, Tammy 
Marshall, said more than 15,000 Kiwis will 
have travelled onboard Pacific Pearl during 
her Auckland season, which ends on 24JUN. 
“This winter’s deployment of P&O Cruises’ 
Pacific Pearl in Auckland has seen a 
significant increase in New Zealand cruise 
passenger numbers this year to build on the 
remarkable growth of local cruising over a 
number of years. 
 “Families make up one-third of P&O 
Cruises’ passenger numbers, so we are very 
focused on making cruising fun for the whole 
family.”
Ms Marshall says that it is through new 
activities and initiatives that P&O Cruises 
can continue to meet its goal of being New 
Zealand’s favourite family cruise line. 
Broad Shorts, the latest program for children 
and teenagers on board the line’s ships, gives 
guests the opportunity to make short films 
based on the animation technology behind 
Wallace and Gromit movies and Schmackos 
commercials. 
“Broad Shorts has been a huge success 
with teenagers in particular, more than 20 
animated movies have been produced and 
‘premiered’ to friends and family since the 

program was unveiled in February,” she says.
“For the big kids in the family, especially 
the dads, our new racing car simulators have 
been a huge hit and Pacific Pearl is the only 
ship in the fleet to have these. Based on the 
huge demand for the simulators from our 
Kiwi guests we are now looking to roll the 
simulators out across the fleet.” 
New Zealand Natural Ice Cream is also now 
an integral part of the P&O Cruises ships 
serving over 4,000 scoops per day across the 
fleet. 
“We know Kiwis love their food so we’ve 
introduced unique experiences such as lamb 
and pork shared platters, eight-course 
degustation experiences, 5pm family dining
as well as kept our signature fine dining 
experience Salt Grill by Luke Mangan,” Ms 
Marshall said.
P&O Cruises program will see the return of 
Pacific Pearl to Auckland for nine cruises 
each year, with her 2014 season starting next 
April.

Pacific Pearl’s new-look decor

Broad Shorts animation studio



Star Pride, Windstar Cruises’ new all-suite yacht
Windstar’s new Star Pride is exactly the right 
size, says local representative Francis Travel 
Marketing.  The 212-guest ship is large 
enough to pamper and entertain guests, yet 
small enough to tuck into the tiny harbours 
and hidden coves others can’t reach. Casual 
elegance pervades everything, from the 
dining choices to the luxurious suites.

There are four all-new voyages, exclusive to 
Star Pride, plus other itineraries, including 
the new 10-night Sicilian Splendours voyage 
next May.
Click here to download Windstar Cruises’ 
Star Pride 2014 Voyage Collection, and call 
the FTM team on 09-444 2298.

Cruising Croatia
World Journeys has upgrade offers on specific
 departures of Croatian cruises in JUN, 
JUL and AUG13.  Book a qualifying 
cruise by 01JUN and sail aboard a 
category A ship for the price of a 
category B cruise.  
Being traditional Croatian sailing ships, 
Category B cabins feature cabins with 
washbasins, and common showers/
toilets whereas Category A cabins 
feature private shower/toilet. 
Valid departures are 29JUN, 20JUL, 
27JUL, 03AUG13 (subj to availability)
Cruises are 7-night round trips ex 
Opatija.  

Contact World Journeys for details 
0800 11711 or info@worldjourneys.co.nz

Hurtigruten 120th Anniversary Voyages 
Anyone who wants to be part of history can 
join one of 11 anniversary voyages being 
offered by Hurtigruten this summer as the 
World’s Most Beautiful Voyage celebrates 

caught prawns. 
Integral to these anniversary voyages will 
be bringing Norwegian culture and history 
even closer and special on-board concerts are 

120 Years. 
Treats 
include a 
special 
sailing into 
Lyngenfjord
in the Lyngen
Alps area, 
the chance 
to get even 
closer to 
Norwegian 
culture with 
a series of 
on-board 
concerts plus special menus inspired by the 
1893 era. 
Eleven special ‘In the Wake of Richard 
With’ departures are available, daily from 
21JUN13, and all include 02JUL, which 
marks 120 years since Richard With 
captained Hurtigruten’s very first departure 
from Trondheim along the Norwegian Coast. 
Hurtigruten has never sailed into Lyngenfjord 
as part of its main itinerary before and as 
a special treat, each day during this 11-day 
period, a ship will stop here whilst travelling 
south bound between Skjervoy and Tromso. 
Located in the Lyngen Alps area, Lyngenfjord
is 300km north of the Arctic Circle and guests 
can expect mountain peaks rising more than 
1,000 metres directly from the fjord, blue
glaciers, cascading rivers, mountain lakes and 
deep ravines. Guests will have the opportunity
to meet a local prawn trawler and its 
fishermen, who come on-board with freshly 

planned. 
• In 
Geiranger-
fjord, a 
young 
19-year-old 
fiddler and 
folk musician
who has 
won various 
awards will 
perform in 
local 
costume. 
• In Tromso, 

Hurtigruten will focus on the electronic 
genre of music made famous by Royksopp as 
guests are joined by ‘Sounds of Nature’, two 
young students who describe their music as 
sound art. 
• In Berlevag the Berlevag Men’s Choir will 
perform a midnight concert on the quay. 
To mark the occasion, Hurtigruten’s team of 
chefs will create special menus inspired by 
the food on-board DS Vesteraalen in 1893. 
Each ship will enjoy its own anniversary 
celebrations on-board on 02JUL, in true 
Norwegian style. Guests should expect cake, 
coffee and music and much more. 
This sailing period starts with MS Midnatsol 
departing Bergen on 21JUN, followed by the 
complete fleet, with MS Lofoten being the 
last ship of this period departing Bergen on 
01JUL13. 
Hurtigruten is represented in New Zealand by 
Discover the World Marketing.
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PEARL’S PEARLER
Now that I’ve finally got my act together, 

I’ve forgotten what I’m supposed 
to do with it.

LATE BREAK

INDUSTRY
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HoT sponsorships announced 
Some of New Zealand’s favourite sports 
teams and athletic stars will benefit from a 
lucrative sponsorship deal with the country’s 
largest locally owned travel agency.
House of Travel has confirmed marketing 
partnerships with the New Zealand Olympic 
Committee (NZOC), the Silver Ferns and 
The Blues Auckland rugby team, and aims to 
generate hundreds of thousands of dollars in 
revenue for the organisations.
The joint venture between the NZOC and 
House of Travel will see the formation of a 
new company which will be the exclusive 
outlet for New Zealanders to purchase tickets 
and packages to the Sochi 2014 and Rio 2016 
Olympic Games as well as the 
Commonwealth Games in Glasgow and the 
Youth Olympic Games in Nanjing, China, 
both in 2014.
House of Travel CEO, Mark O’Donnell, says 
the initiative will allow the travel company 
to add significant value beyond a traditional 
sponsorship model.
“The new business deal means we can give 
more back to NZ athletes than would have 
otherwise been possible,” he says.
Two-time Commonwealth Games winners 
Silver Ferns will also receive sponsorship, 
with Netball New Zealand Chief Executive, 
Raelene Castle, saying she is excited to have 
secured support for the team this early into 
their Games lead-up.
The Blues CEO, Andy Dalton, has welcomed 
the HoT sponsorship in the knowledge that it 
will also help Kiwi sportspeople to perform 
well on a regional level.

“Securing financial security is crucial to the 
success of The Blues, as it gives us the ability 
to invest in resources for us to best train our 
team, ensuring our top performances.”

Mark O’Donnell

HoT Tahiti famil - Moorea Paddle Board Adventure

The AFTA / New Zealand National Travel Industry Awards 
New Zealand Finalists 2013 
Best Travel Agency Retail - Single Location 
House of Travel Lakers 
United Travel Manly 
The Travel Brokers 
Harvey World Travel Rotorua 
Executive Travel 

Best Travel Agency Retail - Multi Location 
House of Travel 
Flight Centre 
World Travellers 
The Mount Group - United Travel 
China Travel Service 

Best Corporate Travel Agency - Single Location 
Executive Travel 
BCD Travel 
Corporate Travel Management NZ 
Gilpin Travel 
Orbit Wellington 

Best Corporate Travel Agency - Multi Location 
Orbit Corporate Travel 
Flight Centre Corporate 
- FCM & Corporate Traveller 
HRG New Zealand 
Business World Travel
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