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The Innovative Travel Company is a 
Christchurch based niche travel wholesale 
company that is seeking an intermediate 
to senior wholesale travel consultant.

Wholesale Travel Consultant
Intermediate to Senior

The role will be primarily responsible for 
the successful selling and creating of FIT 
itineraries while providing exceptional 
customer service and meeting defined 
sales targets.

The successful candidate will be highly 
motivated with an outstanding personal 
travel experience and knowledge of the 
company’s key destinations including the 
award winning Ancient Kingdoms 
Holidays brand in the Middle East, 
Mediterranean & Asia,  Russia, Eastern 
Europe, Antarctic cruising and the 
Caribbean.  

You will be a team player who enjoys the 
boutique travel company environment.

Candidates should have an aptitude 
for accuracy, be prepared to be flexible 
and work longer hours during the busy 
season. You will have experience with 
Tourplan software or other travel 
reservations systems.

A minimum of one year’s experience in a 
wholesale or retail travel environment is 
required.

Applications close on 07 June 2013
Apply to Job Applicant

karen@innovativetravel.co.nz

CLICK HERE FOR DETAILS OF KOREAN AIR’S
EXPANDED EUROPEAN OFFERING

Most people who have booked and paid to attend the actual Anzac Day 
centenary dawn service on the Gallipoli peninsula in 2015 stand to miss out 
because only a limited number of tickets are being issued via a ballot.
Australia’s federal government has even warned people there not to hand over 
money to tour operators promising a place at the service before their national 
ballot closes.
The New Zealand ballot, to be held at the end of this year, will allow 2000 Kiwis 
and a number of “official representatives” tickets to the 2015 dawn service.
Three-quarters of the NZ passes will be allocated by ballot of all applicants, 
while 10% will be reserved for a ballot of direct descendants of Gallipoli 
veterans, and 10% for veterans of all conflicts. The remaining 5% will be 
reserved for special groups such as youth representatives and children of 
Gallipoli veterans. The full details of the arrangements can be viewed at 
www.anzac.govt.nz/discussion-paper.html
The Sydney Morning Herald reports that of the 8000 tickets allocated to 
Australia, only 3000 double passes will be available to the public.
While many Australian tour operators have been taking bookings and 
‘guaranteeing’ or inferring certainty of attendance at the official commemoration, 
others have made parallel arrangements, with their own commemoration service 
to be staged nearby. Phil Asker, the founder of Captain’s Choice cruises, told the 
SMH that there will be between 10,000 and 12,000 people on ships anchored off 
the peninsula.
Christchurch-based operator, The Innovative Travel Company has one such tour, 
utilising capacity on an MSC cruise ship, with a special dawn service on board 
and musical input from opera diva Dame Malvina Major.  

Gallipoli 2015 – slim chance

http://www.koreanair.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1293
http://systems.scenictours.com/downloads/eb-nzd_final.pdf
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SkyCity buys second Queenstown casino
SkyCity Entertainment Group is paying $5m 
to acquire Otago Casinos Ltd, which holds 
the licence for Wharf Casino on the 
Queenstown lakefront. Its licence allows 
for a maximum of 74 electronic gaming 
machines and six gaming tables. The deal is 
subject to regulatory approvals.
According to the Otago Daily Times, the 
casino’s financial report said its ability to 
operate as a going concern depended on its 
ability to raise additional funds from 
shareholders or external sources. SkyCity 
chief executive Nigel Morrison said buying 

the casino was part of SkyCity’s “strategy of 
increasing our presence in Queenstown”. 
Late last year, the company assumed full 
ownership of SkyCity Queenstown Casino 
and is part of a consortium that is the 
preferred group to build the proposed 
Queenstown Convention Centre. 
“SkyCity sees Queenstown as an area of 
significant potential for continued tourism 
development and as one of New Zealand’s 
leading tourism operators, we are very 
interested in the region,’’ Mr Morrison said. 

Chinese homebuyers get Rotorua reward 
Forty-eight residents of Rotorua-Nanjing 
township in China were welcomed to Rotorua
last Wednesday with an official powhiri at the 
Rotorua District Council Civic Centre. 
According to rotoruaNZ.com, the Chinese 
visitors are the latest of several hundred 
residents of Nanjing’s satellite town to visit 
Rotorua in recent years. The new Chinese 
township bearing Rotorua’s name is in the 

Jiangling district of the provincial capital 
Nanjing, and has been planned to 
accommodate a community of around 5000 
well-educated and relatively affluent 
residents in modern western style houses. 
People purchasing a home in the new 
development receive a holiday in the original 
Rotorua as part of their purchase 
arrangements. 

Facelift for Kaitaki
Interislander will be giving its flagship 
passenger ferry – the Kaitaki – a $4.5m
refurbishment of its passenger areas when the 
ship goes into dry dock in August.   
“Kaitaki passenger spaces have had no 
refurbishment in the last eight years of the 
current charter, so the passenger spaces are 
definitely in need of a facelift,” says 
Interislander GM Thomas Davis. 
The main scope of the work will include a 
revamp of the foodcourt area, the bar, the 

atrium and the toilets, as well as the 
passenger thoroughfare and shop on deck 8. 
The 182m Kaitaki can carry 1650 passengers 
and 550 cars.

Rotorua i-SITE 
a top performer
Rotorua Visitor Centre & 
i-SITE has achieved a near 
perfect result in the latest 
Qualmark ‘mystery shopper’ 
assessment, which assesses 
customer service, 
presentation and overall 
satisfaction.
Rotorua District Council’s 
Visitor Centre & i-SITE 
manager Graham Brownrigg 
said the local centre achieved 
an outstanding 98% rating, 
compared with the North 
Island average of 75%, and 
nationwide average of 74%.
“With over 900,000 visitors 
a year, and being the ‘shop 
window’ for people arriving 
in Rotorua, it’s important we 
present the best possible first 
impression for our 
destination. 
Mr Brownrigg said the 
professionalism of one of the 
centre’s 20 consultants had 
been singled out with the 
following comments in the 
Qualmark ‘mystery shopper’ 
assessment:
“The customer service I 
received was outstanding, 
very friendly and helpful and 
made to feel very welcome. 
The consultant was very good 
at promoting Rotorua’s region 
and activities, they seemed 
very proud of what Rotorua 
had to offer.”

Gisborne’s Portside joins Heritage 
The Heritage Boutique Collection has welcomed 
Gisborne’s Portside Hotel to its line-up, which includes 
properties in the Bay of Islands, Auckland’s  Waitakere 
Ranges, Rotorua, Taupo, Whakatane, Napier, 
Martinborough, Wellington, Marlborough and Akaroa.

The Portside Hotel is set on 
Reads Quay in the town’s 
marina complex. The 4.5 
star hotel has a range of 
fully self contained suites 
available in studio, one and 
two-bedroom configurations.
To celebrate the new move, 
the Portside Hotel has a 
special rate of $120 GST 
inc. for an overnight stay 
with an upgrade to a one-
bedroom deluxe suite with 
a late check out.

The offer is available for stays before 31JUL13, subject to 
availability. To book call 06-869 1000 or email 
manager@portsidehbc.co.nz.
www.HeritageBoutique.co.nz
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Mt Hutt launches new School holiday programme 
NZSki’s Kruiser Squad school holiday 
programme – a three-day professional 
instruction course for kids aged 5 to 15 – 
kicks off in July at Canterbury’s Mt Hutt. 
Perfect for domestic visitors, locals and 
Australian families, the programme runs 
every week in July for three days, and 
complements the existing five-day 
programme at Mt Hutt. 

A three-day and five-day Kruiser Squad 
school holiday programme also runs at The 
Remarkables, while a five-day squad runs at 
Coronet Peak, both in Queenstown. 
Coronet Peak is scheduled to open for the 
2013 season on 08JUN, Canterbury’s Mt Hutt 
on 15JUN and The Remarkables on 22JUN.
For more information and dates, click here.

Explore Central North Island 
Trade Show
Register now for the Explore Central North 
Island Trade Show, with the opportunity to 
find out all about product from eight Central 
North Island regions along the Pacific Coast 
Highway, Thermal Explorer Highway and 
Volcanic Loop.

The event is on Wednesday 29MAY13 at 
Eden Park, ASB Stand, Auckland from 
10.00am - 5.00pm.
RSVP:www.explorecentralnorthislandnz.com

Emirates VP gets 
a taste of Queenstown
Emirates Vice President of Australasia Barry 
Brown jetted in to Queenstown last week for 
his first taste of the resort.
Hosted by Tourism New Zealand GM 
Australia Tim Burgess and Destination 
Queenstown CEO Graham Budd, Mr Brown 
enjoyed a whirlwind 24-hour famil of the 
region, fitting in a golf course visit, gondola 
ride, scenic helicopter flight, several bungy 
sites and a taste of Central Otago’s food and 
wine.
Destination Queenstown CEO Graham Budd 
said the newly approved Qantas-Emirates 
alliance, which allows Emirates to offer 
Queenstown as a destination, was a win-win 
for visitors and the destination, providing 
more options and flexibility for short and 
long haul visitors.
“I was delighted to have the chance to show 
Barry some Queenstown highlights within a 
day of the new Emirates-Qantas alliance 
getting the green light.
“It will help many more visitors from around 
the world to experience everything we have 

to offer throughout our four seasons and we 
very much look forward to working with 
Emirates and Qantas on future opportunities.”
Mr Brown, who was in the country as part of 
a Tourism New Zealand joint trade 
training initiative, said experiencing 
Queenstown firsthand was invaluable.
“I fell in love with New Zealand several 
decades ago but have never previously visited 
south of Christchurch.  Queenstown is a 
hidden gem that reminds me so much of 
Europe with high peaks cradling picturesque 
towns and villages.”

Destination Queenstown CEO Graham Budd 
and Emirates VP of Australasia Barry Brown

Te Puke talks of breakaway over honey, kiwifruit
Te Puke tourist operators reportedly want to 
break away from Tourism Bay of Plenty and 
do their own international promotion of the 
area’s “super foods”.
The Bay of Plenty Times reports that Te 
Puke’s Economic Development Group wants 
the Western Bay District Council to withdraw 
around one-third of its funding of Tourism 
BOP to directly fund the promotion of Te 
Puke tourism ventures. 
The group’s managing director, Mark Boyle, 

told the council Tourism Bay of Plenty had 
failed to provide specific initiatives to help 
grow Te Puke’s distinct “value proposition”. 
He said Te Puke’s combination of climate 
and soils allowed it to grow “super foods”, 
with international brands such as Zespri and 
Comvita calling Te Puke home.
Kiwifruit and manuka honey were popular in 
many Asian markets and people would like to 
see where they came from.
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AUSTRALIAUser inputs update 
freedom camping app 
Geo-marketing is joining mobile, 
customisation and interactive as one of 
the hottest industry trends to watch, and a 
Christchurch-based technology entrepreneur 
has brought all four together in a free app that 
encourages freedom campers to do the right 
thing on the road. 

Death of tourism identity 
A funeral for Queenstown tourism identity 
Philip Phillips, who died on 02MAY, was 
held in the alpine resort yesterday. Phillips 
made his mark as managing director of the 
former Mount Cook Group and was later 
chairman of Queenstown Airport. 

Adam 
Hutchinson’s 
CamperMate 
app, created 
after a 2006 
road trip 
that opened 
his eyes to 
the negative 

impacts freedom camping can have on the 
environment, helps users find nearby public 
toilets, rubbish bins, campsites, free Wi-Fi 
and more via their smart phone.
A new version of CamperMate, just released 
via Google Play and the Apple app store, 
takes things a step further by allowing users 
to submit locations of amenities or spots they 
find themselves. Over 400 new locations, 
from all corners of New Zealand, have been 
approved since the new version went live 
four weeks ago, adding to the 10,000 
locations already mapped.
Visit www.campermate.co.nz for download 
details.

Southern Great Barrier Reef Roadshow 
The Southern Great Barrier Reef Roadshow 
is being staged at Rydges Auckland tonight, 
with operators from across the region sharing 
their destinations and products. Judy Bailey 
will be there to recount her tales of travelling 
there during filming for her Judy Bailey’s 
Australia TV series in conjunction with 
Tourism Australia. 

A group of New Zealand agents explored 
Brisbane, the Sunshine Coast and Fraser 
Coast last week on an AAT Kings’ famil in 
partnership with Qantas and Tourism and 
Events Queensland.
Using Brisbane as a gateway, the group 
enjoyed a night out at the Queensland 
Performing Arts Centre before visiting 
Underwater World, Australia Zoo, Noosa 
Heads and Fraser Island. 
AAT Kings guide Dave Overton and driver 
Jim Grieve led the group around the Sunshine 
State supported by Huriana Kereru from the 
AAT Kings NZ reservations team. 
AAT Kings sales manager Reece Scott says it 
was great for the group of agents to 

experience the touring product first hand.
“The AAT Kings difference is about our 
drivers and guides sharing their local 
knowledge on the sights and tastes of 
Australia, which the group have enjoyed 
throughout their indepth trip to Brisbane and 
the Sunshine Coast.”
Pictured here at Australia Zoo are, from left: 
Connie Roulston - United Travel The Base; 
Jenna Servantie - Air NZ Hols Silverdale; 
Huriana Kereru - AAT Kings NZ; Mirek 
Pistora - Moa Travel; Annie Sale - Mondo 
Cherrywood; Layla Carruthers - House of 
Travel Balclutha; Sally Mallory - House of 
Travel Richmond; and Hamish Paterson - 
United Travel Ashburton. 

AAT Kings showcases Queensland

Sea World’s first ever 
polar bear cub
Sea World’s polar bear Liya has given birth 
and is caring for a new born cub, which is 
only the second ever polar bear cub birth in 
Australia.
The cub, which weighs approximately 600 
grams and is 15cm in length, is doing well 
and has been observed suckling milk. 
This remains an extremely critical period for 
the cub. Sea World’s highly qualified 
veterinary team are monitoring Liya and the 
cub very closely (by webcam) and have also 
enlisted the help of experts from around the 
world.
 Sea World’s Polar Bear Shores opened in 
2000 and is home to Australia’s only polar 
bears, Liya and twin brothers Nelson (cub’s 
father) and Hudson.  
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Bledisloe Cup Test Match
Australia is hosting just one of the three 
Bledisloe Cup Test matches this year, at ANZ 
Stadium Sydney at 8pm on Saturday 17AUG. 
Tickets to the clash can be purchased via the 

Ticketek website from 27JUN. 
Wayne Deed at Destination NSW says the 
NZ travel trade have not contracted the 
product.

Hordes flying in for Lions tour
Australia is expecting more than 20,000 
international visitors from the UK and Ireland 
next month for the British and Irish Lions 
rugby tour.
News Limited quotes Tourism Australia 
managing director Andrew McEvoy as saying 
the big package deals had not sold as well as 
those in the industry had hoped, but he said 
he expected in excess of 20,000 to 25,000 
fans to fly in anyway.
“As with many sports events we all get really 
excited and people build huge packages that 
are quite expensive, but the consumer is 
really smart and they think they only need 
tickets to the games, airfares and 
accommodation and develop their own trip,” 
he said.
“We’ll get the numbers, they just may not be 
the people who are paying for the full 

package.
“They are clever people who may have 
relatives in Australia.”
Fans from the UK and Ireland had a choice 
of more than 80 tour itineraries through the 
official partner Lions Rugby Travel.
They could also build their own itinerary 
online.

In the lead up to the epic clash at ANZ 
Stadium on 17AUG, the 2013 Bledisloe Cup 
Festival boasts a line-up of rugby-related 
events that celebrate the history and passion 
of the ultimate trans-Tasman battle.
The Bledisloe Cup Festival Program is now 
live here and among the many events 
scheduled for the Festival are the following:
 
The Magic of Bledisloe
Museum of Sydney, 02-18AUG, 9.30am-5pm 
daily, free.
This historical display will let fans re-live 
some of the greatest Bledisloe moments, 
including Toutai Kefu’s “hand of God” try, 
the 1987 Greatest All Blacks of all time, 
Jonah Lomu in “the greatest Rugby game 
ever”, George Gregan and “that” tackle. It is 
also a chance to view the priceless memories 
and artefacts from these classic Bledisloe 
moments.
The Bledisloe Cup Ball
The Westin Sydney, 08AUG, 7pm-midnight, 
A$350pp
This year The Bledisloe Cup Ball will open 
the Festival, with members of the public 
invited to enjoy a night dedicated to one of 
the world’s greatest sporting rivalries.  This 
will be a Ball with a difference, and a chance 
to see the Qantas Wallabies as you’ve never 
seen them before. 
The Gold & Black Luncheon 
The Hilton Sydney, 14AUG, 12-2pm, A$150pp
Join prominent leaders of sport, business and 
tourism for an industry luncheon in the 
lead-up to the clash.

The Bledisloe Cup Women’s Breakfast
The Westin Sydney, 15AUG, 7am-9.30am, 
A$125pp
Join prominent guests from the business and 
sporting world to celebrate women who are 
role models within their communities. The 
breakfast will also support and raise awareness
of women in leadership and sport. 
Trans-Tasman Wine Tasting
Sydney Wine Centre, 15AUG, 7pm, A$75pp
Have you ever wondered which country 
would win the Bledisloe Cup if the victor 
was judged on their Wine and Beer?
Five premium wines and two craft beers from 
each country will be pitted against each other 
in this tasting of the best of Australia and 
New Zealand.
Presented by Master of Wine Rob Geddes it 
will include examples of premium regional 
cuisine served alongside the wine.
Classics Golf Day
St Michaels Golf Club, 16AUG, 10am-5pm
The Classic Wallabies will compete against 
the Classic All Blacks in a corporate Golf 
Day at St Michael’s Golf Course. The New 
Zealand legends will be out for revenge 
following their narrow defeat to the Classic 
Wallabies last year.
The post event function will provide guests 
with the chance to speak to and hear from 
some of the Classics, plus buy auction items, 
win raffle prizes and more.

For all Bledisloe Cup Festival details, visit 
www.rugby.com.au/BledisloeCupFestival/
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Paradise Bay Eco Escape
Located on Long Island in the Whitsundays, 
Paradise Bay Eco Escape reopened in March. 
Offering a unique blend of eco lodges and a 
luxury resort, all set against the backdrop of 
stunning beaches and untouched wilderness 
full of friendly native wildlife. 
With a maximum of 20 guests at one time, 
no children, no mobile phone reception or 
internet, Paradise Bay is described as truly an 
escape from the world. 
www.paradisebay.com.au

Lady Musgrave Cruises
Lady Musgrave Cruises offer fully 
catered day trips to Lady Musgrave 
Island. The cruise includes snorkelling, 
and diving is also available. The largest 
coral cay in the outer Southern Great 
Barrier Reef, the island is set on 3000 
acres of living reef with a deepwater 
coral lagoon unique to the entire Reef 
region. 
Lady Musgrave National Park is a 
tropical paradise with forests and bird 
life.    www.lmcruises.com.au 

Heron Island 
Great Barrier Reef Swim
In its third year, the Great Barrier Reef Swim 
will be held from 10-14OCT13. The event, 
held in partnership with Oceanswims.com, 
involves a competitive swim around the 
island for a distance of approximately 3km 
and also shorter course options.  There is also 
a swim clinic and a range of social events as 
well. 
Heron Island is currently closed until mid-
June for a scheduled maintenance program. 
www.heronisland.com

Designer baby package
QT Sydney’s luxurious ‘Designer Baby 
Package’ is for all those parents looking to 
take their little ones away, while travelling in 
style and keeping stress levels to a minimum.
With the luxury of a QT King Deluxe room, a 
collection of ready-to-use essentials such as a 
changing mat, a Danish-designed cot with 

designer linen and a complimentary self-
heating iiamo Go feeding bottle, the Designer 
Baby Package includes daily breakfast, 
freshly-made baby food, his and hers spaQ 
treatments, plus a bottle of champagne.
www.designhotels.com/qt_sydney

Mercure Port of Echuca
Accor is set to increase its network in 
regional Victoria with the addition of a 
Mercure in the Murray River town of Echuca 
on the Victorian border. It will be the historic 
port town’s first internationally branded hotel.
The 62-room hotel is located in the heart of 
Echuca, walking distance from the town’s 
CBD and main attractions, such as the Port 
Precinct where visitors can step back in time 

to the era of the working paddle steamers.
Formerly the Quality Inn Port of Echuca, the 
hotel will be re-branded to Mercure Port of 
Echuca from tomorrow 22MAY. The hotel 
offers excellent facilities for both business 
and leisure travellers, including an on-site 
restaurant, lobby lounge and bar and outdoor 
resort style swimming pool, with rooms 
starting from A$140 per night.

PACIFIC ISLANDS
Second FJ A330 delivered
Fiji PM Commodore Voreqe Bainimarama 
has officially taken delivery of the second Fiji 
Airways A330 aircraft from the Airbus plant 
at Toulouse, France.
As a tribute to Makereta Matemosi, designer 
of the masi motif now used on the aircraft 
livery, the second aircraft is named 
“Namuka-i-Lau”, after her home village.
The aircraft arrives into Nadi this 
Thursday 23MAY.

Plantation Island 
Wedding package
Fiji’s Plantation Island is promoting a 
wedding package combining a ceremony 
and reception for 30 guests, plus 4 night’s 
accommodation for Bride and Groom from 
NZ$3500.
Ceremony: Personal Wedding Coordinator, 
Sandbank Wedding or Beachside Fijian 
Wedding Bure venue, Church Minister/
Celebrant, Tropical flower arrangements, 
Bouquet and button hole, Fijian Warriors to 
escort the Bride, Champagne toast for the 
Bride and Groom.
Reception: Private Buffet dinner, three-hour 
beverage package, Wedding Cake, Private 
Reception Venue.
Accommodation: 4 nights accommodation in 
a One Bedroom Garden Terrace for the Bride 
and Groom.
There is also an option to upgrade to a 
Beachfront Bure.
Click here to download the flyer with terms, 
conditions and applicable dates.
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Edgewater specials
Rarotonga’s Edgewater Resort & Spa has 
released two new specials:
1.   Stay 5/Pay 3, including tropical breakfast 
daily, plus up to two Kids Eat Free when 
dining with parents.  Sales to 31MAY and 
travel to 30NOV13.  Kids 4-12 years also 

receive free entry to the Coconut Kids Club.  
2.  50% off + $100 Resort credit for travel 
01DEC13-31MAR14, sales to 31MAY13.
Wholesalers have details or contact Hogan 
and Associates for more information.  

Pacific Resort Hotel Group nominated for luxury awards
Pacific Resort Hotel Group (PRHG) has 
received two nominations for the prestigious 
Seven Star Global Luxury Awards.  Pacific 
Resort Aitutaki and Te Manava Luxury Villas 
& Spa are nominated for its coveted “Signum 
Virtutis” seal of excellence.
PRHG says the Seven Star 
Global Luxury Awards not 
only recognise but also set 
apart extraordinary 
achievements in the 
Hospitality and Lifestyle 
sectors by bestowing the seal. 
This serves as a guarantee to 
the luxury consumer that the 
recipients are truly the best 
in the industry. Seven Star 
Global Luxury Awards says 
this is a very exclusive club 
and will remain this way as 
only the most prestigious will 
be awarded. 
“A high standard of customer 
service is exhibited by staff at 
all times at our properties
and staff strive to be genuine, 
honest, natural, warm and 
vibrant in their interactions 
with people,” says PRHG 
CEO Greg Stanaway. 
“Guests consistently 
communicate a high level of 

satisfaction during their time at the resort, 
and positive comments in guest surveys and 
online reviews reflect this. I am very proud 
of the teams at Pacific Resort Aitutaki and Te 
Manava Luxury Villas & Spa as well as our 

group’s executive 
management team who 
relentlessly continue to 
ensure incomparable results 
are achieved.”
The awards ceremony and 
gala dinner take place on 
28JUN at the Villa Padiema 
Palace Hotel in Marbella, 
Spain. 
2012 was a busy year for 
PRHG, which has won 
numerous international 
travel award accolades 
including HM Awards for 
Hotel & Accommodation
Excellence, World Travel 
Awards, TripAdvisor 
Awards & New Zealand 
Travel Industry Awards. 
PRHG is hoping to repeat 
the results in 2013. 
www.pacificresort.com

Coconuts current specials
Plantation Island Resort 
Stay 5 / Pay 4   or   Stay 7 / Pay 5 
Free nights can be used at Plantation or 
Raffles Gateway Hotel, Nadi 
Kids stay, play, transfer & eat free (conditions
apply) 
Travel and sales to 31MAR14. 
Fiji Lomani Island Resort, Fiji 
Stay 7 / Pay 6, plus two 30min tropical 
massages per room, plus three-course 
romantic dinner for two by the beach. 
Travel 01APR-15JUN, 10OCT-20DEC13, 
09JAN-31MAR14
 Sales to 31MAR14.
The Havannah, Vanuatu 
Receive a romantic picnic for two on a 
private secluded island beach with boat 

transfers, picnic lunch, a bottle of wine & 
snorkelling gear (min 4 nights). 
Travel and sales to 31MAR14. 
Club Raro Resort, Cook Islands 
Stay 5 / Pay 3 on Standard Rooms 
Travel 01SEP13-31MAY14 
Stay 5 / Pay 4 on all rooms 
Travel to 31MAY14 and sales to 30JUN13. 

Specific conditions may apply. Ask your 
favourite wholesaler for details. 
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New Caledonia. New Paradise. 
Less than 3 hours from Auckland 
flying Aircalin. Book W Class 
for the best value year round 
packages, best inventory, no 
closeouts and full service guaranteed.

You’ll love this!

CLICK HERE FOR AIRCALIN W CLASS DETAILS
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ASIA

Exotic Holidays
Specialist Wholesaler Groups: Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

Exotic Vietnam famil
Exotic Holidays, preferred wholesaler for 
Travel Managers Group, in association with 
Singapore Airlines, recently organised a 
Vietnam famil for eight TMG brokers.
Rahul Sharma from Exotic reports that SIA 
flew the group to Hanoi and back from 
Saigon, and that, as usual, its food, in-flight 
service and on-board entertainment were 
“absolutely faultless.”
“On the way to Hanoi, we organised an 
inspection of the Ambassador Transit Hotel 
in Singapore Changi Terminal 2, which is a 
great option for clients needing a quick rest 
between flights,” said Rahul.
“Spending time in Changi Airport is no great 
hardship as there are amazing shops, a movie 
theatre, places to leave luggage and an easy 
to find counter where you collect a SGD40 
voucher to spend within the airport.”
The group stayed at the Hotel Intercontinental 
Hanoi, in a quiet area of the Old Quarter and 
right by the water.  
“After dropping our bags we headed out on 
a walking tour of the amazing Old Quarter, 
which has wonderful streets all lined up 
in order of what they sell.  One street sells 
shoes, one sells kids clothes, another 
household goods…very easy for the tourist!
“We also saw Ho Chi Minh’s Mausoleum, his 
house and the Temple of Literature.”
Dinner was at Le Tonkin, a local restaurant 
that gets rave reviews.  
The group departed next morning for Halong 
Bay to spend a night aboard the Premium 
Junk, which featured comfortable rooms, nice 
bathrooms and public areas and “fantastic” 
food.   

“We all enjoyed sailing in this beautiful area 
before heading to Luon Cave to explore and 
then a stop at Titop Island where some had 
a dip in the water, relaxed on the beach or 
climbed the steps to the top of the mountain 
for the views.  
“Everyone had the choice of getting to the 
caves in small bamboo boats or by kayaking 
there,” says Rahul.
The next morning, there was time for Tai Chi 
on the sundeck before heading back to Hanoi 
for high tea at the Maison d’Hanoi, a very 
new hotel right in the Old Quarter, which 
Rahul says the brokers were most impressed 
with and considered a great one to sell.
Then came an overnight trip on the 
Reunification Train to Hue.
“The train is pretty budget, however the four-
berth sleepers are more than adequate.  The 
air conditioning kept us as cool as it could 
and you get a mattress, pillow and blanket so 
it’s fairly comfortable.  
“I think it’s fair to say we didn’t drink much 
the entire night as the toilets are less than 
desirable (think of the smelliest possible 
toilets you can and triple it!)  
“We arrived in Hue and were taken to the 
beautiful Hotel Pilgrimage Village.  The 
agents were impressed with the resort - 
lovely gardens, the accommodation is of a 
great standard and it has an excellent 
restaurant.  It’s a little out from town (about 
15 minutes by car) but it’s very quiet and it’s 
a nice change coming from the busyness of 
Hanoi.
“In the evening, we had a quick inspection 
for the Huong Giang Hotel, a 4 star hotel in 
the city centre.  They have good sized rooms 
but are a bit dated.  If you want something 

of a similar standard that is a bit nicer, then 
Hotel Morin would be the one to pick,” says 
Rahul.
“The next day we drove over the scenic Hai 
Van mountain pass to Hoi An via Danang 
and China Beach (My Khe).   Hoi An has a 
lot of five star beachfront resort development 
and we did a site inspection of Palm Garden 
Resort with a hosted lunch.”  
The agents enjoyed a walking tour of Hoi 
An and shopping for quick but well made 
tailored clothing.  
“One of the highlights of the trip for many 
was a cruise up the Hoi An River to the Red 
Bridge Cooking School.  They take you to 
the market with the chef to purchase fresh 
ingredients and then guide you through 
creating wonderful Vietnamese dishes that 
you then get to eat.”
The group flew Business Class on Vietnam 
Air from Danang to Ho Chi Minh City 
(Saigon) and were met on arrival for a tour 
of the Cu Chi Tunnels.  There was also the 
opportunity to shoot AK47s.

“We then carried on to Saigon and I think 
most agents thought it was a pretty cool 
place.  
“It’s huge, exciting, noisy and a sight to 
behold.  Especially just watching the sheer 
number of motorbikes on the road, and the 
amount of people on them at once.  
“Our hotel for the final night was the Hotel 
Caravelle (which has a Kiwi GM) and was 
well received by everyone as it’s a great hotel 
located right by the Opera House and other 
places of interest.   
“The agents loved our guide, Lam, who was 
another great example of the ground operators 
we strive to use everywhere, whether in 
Vietnam, India, China or any other place we 
sell.”    
With a few hours between flights, the group 
did a quick Singapore update, touring past the 
many new attractions and developments so 
they could get their bearings in relation to the 
locations of hotels used by the Kiwi market.

L to R: Merrill Holst, Kristin Edgeworth, Carline Henley, Jo O’Gorman, Sarah Grut, 
Carole Mills, Rahul Sharma (Exotic), Leanne Sharp and Shirley Taylor 
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Your gateway to Xi’an Click Here
or call 09 309 1188

China   We know it like our own backyard

Laos named world’s best tourism destination 
Laos has been named the World’s Best 
Tourism Destination 2013 by the European 
Council on Tourism and Trade (ECTT) for its 
“perfect record of promoting clean, ecological
and social orientated tourism”. 
NZ-owned backpacker bus company Stray 
was the first company to launch a ‘hop-on 
hop-off’ travel network in Laos in 2010.  
Stray Laos’ GM Holly Zimmerman is 
delighted that Southeast Asia’s “best kept 
secret” is getting the recognition it deserves.
“We’ve been operating in Laos for nearly 
three years but had spent the previous 18 
months working with the government and 
the Lao community to better understand the 
country to enable us to create unique 
itineraries for tourists.  Now we have a 
thriving business in Laos and the surrounding
countries and visitors have the chance to 

experience the untouched scenery, history 
and culture throughout this fascinating part of 
the world at their own pace,” says Ms 
Zimmerman.
Each bus in the Stray fleet has a guide on 
board to explain the attractions as it winds its 
way through Laos.  “We take visitors off the 
beaten track,” says Ms Zimmerman.
Ms Zimmerman attributes Stray’s success 
in Laos to its understanding and respect of 
the culture and local communities that the 
company operates in.  “We recognised early 
on the importance of having a locally based 
team to ensure we were acting responsibly 
and ensuring maximum enjoyment for our 
passengers. With offices in Laos, Thailand 
and Cambodia, we have been able to 
continually develop the product,” she says.

Sightseeing in Tokyo 
For Japan-bound clients inter-
ested in food, the Tsukiji Outer 
Fish Market and Sushi Workshop 
tour ticks all the boxes.  The 
largest such market in the world, 
the Tsukiji Outer Fish Market, 
handling more than 400 different 
types of seafood, has become a 
major tourism venue. 
Last November the world’s most 
expensive tuna changed hands 
there for US$735,000. 
Active Asia offers a 4½ hour tour 
that includes browsing the Fish 
Market plus the experience of 
sushi making and tasting, priced 

Click here
and see whats  

in store for this years 
major events

at $233pp. 
Call Active Asia on 09-360 7669 to book.

http://www.acrossia.com
http://www.youtube.com/watch?v=PZitRdrl1t0
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The Month of May is the Month of Lei                                         CLICK 
HERE

                                              Book your clients' Hawaiian Holiday today

THE AMERICAS
Agents came, learned at AW’s South American Roadshow
A chance to hear about the latest South 
American products available and to win 
something from an impressive pool of 
prizes valued at over $9,000 saw over 
80 Auckland travel agents flock to 
Hopetoun Alpha in Auckland and the 
Classic Flyers NZ in Tauranga last 
week for Adventure World’s South 
America Fiesta event.
The roadshow, designed to bring agents 
up to date with the latest tours, holidays
and destinations on offer in South 
America, was a success according to 
Dave Nicholson, General Manager at 
Adventure World New Zealand.
“We were delighted with the turnout of 
agents,” said Nicholson. “Apart from 
the great range of prizes and incentives 
on offer to agents who attended on the 
night, the feedback was that it was so 
useful to hear about the latest products 
and destinations available directly from 
our ground suppliers, many of whom 
had travelled from South America to 
attend the event.”
Nabbing one of the top prizes – an 
8-day Peru and Bolivia tour with return 
LATAM airfares was Jamiee Cooper 
from Flight Centre Bayfair, while 
Angela Bezzant of United Travel Mt 
Maunganui and Kirsty Ellis of Air New 
Zealand Holidays snapped up a 5-day 
Punta Arenas to Ushuaia cruise. 
For more information and to view the 
show specials, click here or call 
Adventure World on 0508 496 753.

Roxana Crespo 
from Transturin, 
Amy Chavez 
from Condor 
Travel, Jamiee 
Cooper from 
Flight Centre 
Bayfair and 
Katherine 
Mason from 
LATAM Airlines.

Lara Kamionka, Lisa McCallum and Rachel 
MacKenzie from Adventure World

Dave Nicholson from Adventure 
World, Angela Bezzant of United 
Travel Mt Maunganui and Michelle 
Mohaupt from Cruceros Australis.

Javier Echecopar 
from Akorne 
Chile and Davina 
Bicker from 
Adventure 
World
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TOUR PRODUCTMIDDLE EAST
Sheraton Dubai Creek Hotel & Towers to close until 2014
The Sheraton Dubai Creek Hotel & Towers 
in Dubai will close for up to 10 months from 
08JUL to undergo a major refurbishment. 
The revamp includes all guest rooms, the 
Vivaldi restaurant and other facilities in the 
hotel.
The 262-room Sheraton, locally known as 

the Lady of the Creek, will be closed to the 
public during the work, which will involve a 
complete redesign of the public spaces, the 
addition of a cafe and room enhancements 
that include installation of 42 inch LCD 
television, DVD player, iPod docking station 
and Wi-Fi internet.

Dubai’s Dragon Mart expanding 
Dubai’s Dragon Mart, the biggest Chinese 
shopping mall outside China, is planning a 
Phase 2 expansion in the first quarter of next 
year.
Mall director Omar Khoury told Xinhua that 
the project will double the existing mall’s 
space to over 350,000sq m and will house 

490 new outlets -- some of them will be run 
by global brands.
“As of now, 75 percent of the new phase is 
already leased out,” said Khoury.
The Dragon Mart, so named because of its 
shape, opened in DEC04 and boasts 3,950 
retailers and boutiques.

The Municipality of Abu Dhabi is inviting bids from 
developers to draw up plans for the new 150,000sq m 
tourist souk it wants to build at the traditional gate-
way to Abu Dhabi Island - opposite the Maqtaa Tower, 
between Sheikh Zayed and Al Maqtaa Bridges. 
The souk will be built along a waterfront and will 
have open air space for performances and for F&B 
outlets. It will also link to the nearby Khalifa Park and 
Sheikh Zayed Mosque, which are already two of Abu 
Dhabi’s biggest attractions.

CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.auThe Chinese Century 20 DAYS - ex SHANGHAI 

dep 04NOV13 NZ$8660pp s/twin

The Chinese Century
This 20-day tour from Odyssey Travel looks 
at the history, people and the events that 
shaped today’s China.   It will be leb by
Professor Jocelyn Chey AM, who, for 20-plus 
years, worked on Australia-China relations in 
the Departments of Trade and Foreign 
Affairs and was posted three times in China 
and Hong Kong, concluding with an 
appointment as Consul-General in Hong 
Kong (1992-1995).  Now retired from the 
public service, she was made a Member of 
the Order of Australia (AM) in 2009 for her 
contributions to Australia-China relations.
The top five things tour participants will 
experience:
>>  Spend 20 days in China and Taiwan 
tracing the history and visiting the sites of 
major events of the past century. 
>>  Stay at the Lalu, a luxe all-suite resort at 
Taiwan’s Sun Moon Lake, site of President 
Chiang Kai-Shek’s retreat where he 
entertained overseas dignitaries
>>  Explore Old Shanghai and the Bund and 
visit the birthplace of the Chinese Communist
Party. 
>>  Understand the historical forces that 
have shaped China today and discuss future 
possibilities with China specialist Professor 
Jocelyn Chey 
>>  Visit Kinmen Island, a confrontation zone 
between China and Taiwan from the 1950s to 
the 1970s.
In addition to all the key sights of Shanghai, 
Beijing, Nanjing, Chengdu, Xiamen and 
Taiwan, the tour also offers many special 
historic highlights. A sample: Visits to the 
Red Gate Gallery, Beijing’s first private 

contemporary art gallery and a key site of the 
Boxer Rebellion; Peking University; the 
Nanjing Massacre Memorial Hall; the 
Jianchuan Museum Cluster of 15 museums in 
Chengdu; former treaty port Xiamen’s 
picturesque Gulangyu Island with its 
Victorian architecture; Taiwan’s Kinmen 
Island, a provocative 2km from Mainland 
China; and lunch at “The Young Marshal” 
General Zhang Xueliang’s House in Taipei.
Departing Shanghai on 04NOV13, the land-
only price on this 20-day tour is NZ$8660pp 
share twin, and includes China visa fee; hotel 
accommodation on a twin share basis with 
private facilities throughout; breakfast each 
day, 16 lunches and 13 breakfasts; all intra-
China flights and ground travel in modern, 
air-conditioned coaches; all field trips and 
associated entry fees as per the itinerary; 
English-speaking local guides; gratuities and 
necessary tips; and services of specialist 
program leader throughout.
Click here for the detailed itinerary and call 
Odyssey Travel on 0800-440055.
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

AVIATION
Airlines dismayed at increased 
air navigation charges 
Airlines serving New Zealand are dismayed Airways New Zealand has 
increased its charges for air navigation services by 10.6% from July this 
year. 
The state owned enterprise publicly notified the hike in charges on Saturday. 
John Beckett, the executive director of lobby group BARNZ (Board of 
Airline Representatives New Zealand), says his 20 airline members do not 
believe these increases are justified. They come on the back of increases 
totalling 18% over the past four years. 
“Airways can only increase charges by this magnitude because it is a 
monopoly supplier,” Mr Beckett says. 
“BARNZ members are paying Airways approximately $140 million this 
year for air navigation services. This cost will increase to approximately 
$157 million for the year beginning in July. Each long haul flight will have 
to pay Airways around $1700 – $3200.
“These charges have a significant impact on the viability of long haul routes 
to and from New Zealand and ultimately the tourism sector.” 
BARNZ is concerned about the high costs at Airways. “It appears the 
average Airways remuneration cost is now $143,000 a year, for example,” 
Mr Beckett says. 
On top of these costs Airways has set for itself a return on capital of 7.8% 
after tax, which is well above the level that is reasonable for Airways, given 
its low level of risk.

United MileagePlus 
for small business
United Airlines has announced the launch of the 
MileagePlus Small Business Network, the first US 
travel loyalty program that enables businesses to earn 
and redeem miles.
Participating businesses earn award miles by 
purchasing goods and services from more than a dozen 
of the program’s vendor partners, including leading 
providers of printing, shipping, credit card payment 
processing, office supplies and computing services. 
United has also launched a bonus offer through which 
companies can obtain 1,000 bonus miles for 
enrolling in the MileagePlus Small Business Network 
and conducting transactions that earn at least 100 
miles.
Businesses may use their earned miles to purchase 
travel awards and upgrades, bid for experiences 
through the MileagePlus Headliners auction program 
and shop for merchandise, newspaper and magazine 
subscriptions and dining awards. Companies can also 
buy, transfer or gift their miles or donate miles to a 
MileagePlus charity partner.

First Jetstar 787 due in SEP 
Melbourne-made components for Jetstar Airways’ 
first Boeing 787-8 Dreamliner will shortly be 
shipped to the United States, as the final assembly of 
the aircraft commences. 
Boeing Aerostructures Australia produces the 
moveable trailing edge components of the 787’s 
trademark swept wings. The trailing edge is key to 
the aircraft’s aerodynamics and helps increase lift 
capacity during take-off and landing. 
Jetstar Group CEO Jayne Hrdlicka said Jetstar’s first 
787 is due to arrive in Australia at the end of 
September with a further two aircraft joining the 
fleet by the end of the year. 
“Jetstar will be the first airline in Australia and New 
Zealand, and the first low cost carrier in Asia Pacific, 
to operate the Boeing 787. Our customers are going 
to love it,” Ms Hrdlicka said. 
“The Dreamliners will operate to destinations like 
Honolulu, Phuket and Tokyo which are currently 
serviced by our A330 aircraft, and will deliver a 
quieter cabin, better air quality and larger windows.”
The Qantas Group has a total of 14 firm orders for 
the 787-8, to be delivered to Jetstar, with a further 50 
options and purchase rights for a mix of 787-8s and 
-9s from 2016. TravelMemo   20130521   21MAY13    Page 13
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Over 120 European destinations ... now that’s Wunderbar!

Frankfurt curfew warning
Bloomberg last week carried a report on the 
issues arising out of the night-flight ban 
introduced at Frankfurt Airport in late 2011.
The 11pm curfew has so far directly affected 
28,000 passengers. While this may be good 
windfall business for local hotels, it has 
impacted on Lufthansa, which has its main 
operations base at FRA. The carrier had to 
put up 25% more passengers in hotels in the 
first half of 2012 compared with a year 
earlier. LH permanently blocks about 500 
hotel rooms for passengers.
The ban chips away at Lufthansa’s net income 
by a “mid double-digit million euro amount” 
every year. The airline cancelled 77 weekly 
flights and moved 112 to earlier 
take-offs to create a large enough buffer, 

and now operates its last scheduled flight at 
10.15pm.
The airline says it unfairly wears the blame 
for curfew issues and the ban impacts on the 
airport’s longhaul hub potential as travellers 
opt instead for 24/7 Dubai.  
Lufthansa CEO Christoph Franz, speaking to 
Bloomberg, said: “Who would consider 
completely closing the most important 
Autobahn junctions or a train station at night? 
Only efficient infrastructure guarantees 
Germany’s connection to the world, and that 
requires open hubs and competitive operating 
hours as practiced at other global airports.”
None of Germany’s six largest airports, 
including Munich and Dusseldorf, allow 
large passenger planes to operate past mid-
night.

More power for Qantas executive 
Olivia Wirth, head of Qantas’ government 
and corporate affairs and its public face 
during recent industrial crises, has been given 
a new job.
Following an internal review, Qantas CEO 
Alan Joyce has stripped her of the 
governmental and international relations 
portfolio but expanded her role to encompass 
marketing.
Ms Wirth becomes Group Executive Brand, 
Marketing and Corporate Affairs, with 
Group-wide oversight of the brand. New 
Head of Marketing positions will be created 
for Qantas Domestic and Qantas International, 
and those positions will report to her, as will 
the Chief Marketing Officer for Qantas 
Loyalty. The Head of Marketing for Jetstar 
will continue to report into Jetstar, but will 
work as part of the Brand team.
Marketing functions, including the Qantas 
ambassadors, sponsorships, inflight entertain-

ment and digital marketing will also be part 
of this new team. Ms Wirth will retain the 
media, internal communications, events 
function, community, and social media 
responsibilities.
The existing Executive Manager, Marketing 
position, currently held by Lewis Pullen, will 
no longer exist and he is leaving Qantas next 
month.
The airline’s new Group Executive, 
Government and International Affairs is 
Andrew Parker, who comes to Qantas from 
Emirates, where he was Senior Vice 
President – Public, International, Industry 
and Environmental Affairs.
The Australian media has speculated that 
the changes follow pressure from Canberra 
over Ms Wirth’s relationship with Australian 
Workers Union boss Paul Howes; a personal 
partnership that has been branded a conflict 
of interest.

China’s crowded skies 
The South China Morning Post reports that 
China’s skies do not have enough space. The 
country’s air force controls airspace and 
allocates only 20% to civil aviation. With the 
mainland’s three biggest airlines planning to 
add at least 273 planes in the next three years, 
traffic congestion that already delays 25% of 
flights is set to worsen.
Li Jiaxiang, the head of the Civil Aviation 
Administration of China (CAAC), is quoted 
as saying the present limited air space 
resource has restricted the development of 

civil aviation, but added “We will strive to 
open up the airspace.”
Air China, China Eastern Airlines, and China 
Southern Airlines have expanded their fleets 
and the country is expected to have 4,200 
commercial aircraft in 2020, compared with 
the current fleet of 2,001 with 46 airlines, Li 
said.
According to Shi Boli, who heads the 
department of Air Transportation Regulation 
at CAAC, says the on-time performance rate 
of mainland airlines was about 74.5% last 
year.

Business Class for QantasLink
QantasLink will upgrade the interiors of five 
Boeing 717 aircraft to include Business Class 
and in-flight entertainment for all passengers. 
The additional five aircraft, which Qantas 
announced in JAN13, will be in addition 
to the existing fleet of 13 B717s operating 
across Australia.
QantasLink says it will introduce a full 
Business experience on these aircraft, 
including market-leading seats, premium 
food and drinks, and individual in-flight 

entertainment for all customers - both 
Business and Economy.
The planes will be progressively introduced 
on routes into Canberra from SYD, MEL 
and BNE from late 2013, after the interior 
improvements are completed.
QantasLink is Australia’s largest regional 
airline and operates a network of 58 
metropolitan and country destinations across 
Australia as well as to Port Moresby.

Air New Zealand Fairy showcased 
The national carrier last week showcased its Air New Zealand Fairy 
website at Google’s annual developer conference – Google I/O - in 
San Francisco. It was one of just 70 companies in the world to be 
invited to show its product at the event, which was attended by more 
than 5,500 web, mobile and enterprise developers.
Claire Hatton, Industry Director Travel, Google Australia and New 
Zealand, says Air New Zealand continues to set a world class 
example when it comes to the latest social media technologies.
“Air New Zealand’s Fairy site is one of the most creative and 
innovative sites we’ve seen, using a range of the latest Google tech-
nologies and platforms like Google Chrome, Google+ and Google 
Maps.”
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New fares from AKL to more than 30 destinations across Europe
From NZD1552 OW / NZD2746 RT for JUN-AUG travel
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Jetstar OTP being sustained
Jetstar’s New Zealand domestic on-time 
performance for APR13 was 88%, sustaining 
the carrier’s strong OTP with previous results 
being 85% in JAN13, 88% in FEB13 and 
91% in MAR13.
David Hall, CEO Jetstar Australia and New 
Zealand says “Following the introduction of 
a ninth aircraft to the New Zealand fleet in 
November last year we’re flying more 
domestic services than ever before with 
higher loads than in previous years and our 
on-time performance has continuously 
improved. 
“Higher on-time performance results are 
being reflected in our New Zealand customer 
satisfaction tracking, which has improved 

every month for the past several months. 
Ensuring our flights depart and arrive on time 
will remain a top priority as we continue to 
focus on getting the basics right and growing 
our NZ business. 
“Winter weather can negatively impact on-
time performance in New Zealand’s colder 
months. During winter we are repatterning 
our seven weekly trans-Tasman Queenstown 
flights to reduce the risk of delays caused by 
adverse weather conditions. For July and 
August these international Queenstown 
sectors will not be linked to our domestic 
schedule. This repatterning will underpin 
on-time performance during winter across 
our NZ domestic network.” 

Tough conditions impact on SIA operating profit  
of revenue-generating currencies against 
the Singapore dollar drove passenger yields 
lower by 4.2%. Cargo revenue continued to 
suffer from a contraction in both loads (-6%) 
and yields (-4.3%).
Group expenditure was up by $297m (+2%), 
primarily from increases in fuel, staff and 
variable costs. Fuel accounted for 40% of 
expenditure during the financial year.
The operating results of the main companies 
in the Group for the financial year are as 
follows:
Parent Airline Co  Operating profit of $187m 
($181m profit in 2011-12)
SIA Engineering   Operating profit of $128m 
($130m profit in 2011-12)
SilkAir                  Operating profit of $97m 
($105m profit in 2011-12)
SIA Cargo             Operating loss of $167m 
($119m loss in 2011-12)

CRUISE NEWS
Holland America Line goes ‘On Location’ 
Holland America Line is bringing local 
culture and cuisine on board through its new 
“On Location” program. 
On each cruise, a Location Team from the 
region either visits the ship or sails on board 
and shares unique, personal insights with 
guests through lectures, demonstrations and 
performances. They provide information 
about local customs, the way of life, off-the-
beaten-path port highlights and secrets that 
only a local would know.  
By the end of the year, the On Location 
program will have rolled out across the fleet 
in destinations around the globe. Each region 
will feature specialists and experiences that 
are deeply connected to that part of the world 
such as stargazing with an astronomer in the 

South Pacific, learning to tango with a 
professional in Argentina or playing a 
didgeridoo in Australia.  For example, guests 
on cruises to Hawaii might learn how to hula, 
make a fresh flower lei or get a ukulele 
lesson from a local, while cruisers on 
voyages to Mexico are entertained with an 
authentic mariachi band during a Mexican 
fiesta on deck.
Guests on each itinerary will also get to 
sample an array of regionally focused food 
and drink options before even stepping 
ashore. 
For all Holland America product and 
information, call Francis Travel Marketing on 
09 444 2298 or email
reservations@francistravelmarketing.co.nz.

Free flights from Alaska
Chukotka: Where Russia’s Day Begins, a 
journey of culture and natural history, is a 
12-day expedition ship voyage taking in a 
range of experiences unique to the Chukotka 
region. Potential wildlife sightings include 
bears, arctic foxes, walrus, wolverines, and 
polar bears with an opportunity to sight one 
of the world’s rarest bird species.  Visits to 
villages to meet the indigenous people reveal 
rich ancestral traditions and their ever-present 
connection to the sea.  

Heritage Expeditions is offering free return 
flights worth US$2,000 from Alaska to 
Anadyr (voyage start-point) for the next 
seven bookings – last day for booking is 
31MAY13 – so be quick.  
Chukotka: Where Russia’s Day Begins 
departs Anadyr on 11JUL13 with cabins from 
US$7,600.
Call Heritage Expeditions on 03-365 3500 or 
email dave@heritage-expeditions.com

Special Promotion 2013 Cruise Dates
Francis Travel Marketing has details of 
Luftner’s new Special Promotion cruise dates 
for the 2013 season. Click here for the list of 
special cruise dates on offer and call Francis 

Travel Marketing on 09 444 2298 or 
reservations@francistravelmarketing.co.nz.

TravelMemo   20130521   21MAY13    Page 15

SIA Group net profit improved 12.8% year-
on-year to SG$379 million (NZ$410m), 
despite recording a lower operating profit. 
This was due to an increase in non-operating 
items from surplus on the sale of aircraft, 
spares and spare engines, and higher net 
interest income, partially offset by a SG$20m 
(NZ$22m) provision by SIA Cargo related 
to competition law matters in Australia and 
New Zealand.
Operating profit fell 19.8% (-SG$57m), over 
the preceding financial year to SG$229m, 
with the Group continuing to be affected by 
persistently high fuel prices and lower yields 
due to weak global economic conditions.
Amid these challenges, Group revenue was 
higher by $240m (+1.6%) as passenger
revenue grew on the back of 7.3% passenger
carriage growth, albeit at lower yields. 
Promotional activities necessitated by 
intense competition as well as depreciation 

http://www.heritage-expeditions.com/trip/chukotka-where-russias-day-begins/
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Pandaw Spring 2013 Magazine 
Click here to view the latest Pandaw Flotilla 
News magazine, packed with information on 
Burma & Vietnam river expeditions for 2013 
& 2014. Note that all pricing shown in the 
Spring Magazine is in US Dollars excluding 
port taxes and government fees where 
applicable, and additional conditions 
apply, so speak to a Francis Travel Marketing 
consultant for more information. 
Call 09 444 2298 or email
reservations@francistravelmarketing.co.nz.

From Destiny to Sunshine
Carnival Sunshine has completed its first 
cruise from Venice to Barcelona last week 
after its US$155m transformation.
The former Carnival Destiny has gained all 
of Carnival Cruise Lines’ Fun Ship 2.0 
dining, bar and entertainment features, along 
with some distinctive innovations and an 
additional 182 staterooms.

Carnival Sunshine will continue a summer 
schedule of nine- and 12-day Mediterranean 
voyages running through October.
Francis Travel Marketing boss Tony Smith 
has just been on board the revamped ship and 
will soon be briefing his team. 
Call them  on 09 444 2298 or email
reservations@francistravelmarketing.co.nz.

The launch of Jones, the new Sky TV nostalgia 
channel, has brought with it one of the all-time 
great sitcoms, The Love Boat, credited with 
launching today’s booming cruise vacation 
industry in the US. Having showed 70s and 
80s audiences what the product was all about, 
the Love Boat’s “Captain Stubing”, aka Gavin 
MacLeod, remains a popular figure at Princess 
Cruises functions, having represented the line 
promotionally for over 20 years. 
The Love Boat was Pacific Princess. According 
to Wikipedia, she was built in 1971 for Flagship
Cruises and, as Sea Venture, she operated 
cruises between the US and Bermuda. In 1975, 
she joined the Princess fleet and was renamed 
Pacific Princess, remaining with the line until 
2002.
She was consigned to the scrap heap last year 
but currently remains laid up in Genoa. 
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Viking Ocean Cruises launched
Viking Cruises launched Viking Ocean 
Cruises last week at a function in Beverly 
Hills, California, releasing design details of 
the first of its two ocean cruise ships, Viking 
Star, which will be built by Italy’s Fincantieri 
shipyard. 
The 928-passenger, 47,800-gt Viking Star 
will debut in May 2015, before embarking 
on maiden voyages in Scandinavia and the 
Baltic, as well as the Western and Eastern 
Mediterranean. Developed with a focus on 
destinations, the ship’s itineraries will feature 
late-evening departures and overnights, 
enabling guests to spend maximum time in 
port and experience the local nightlife or 
evening performances.
“It is our view that in the race to build bigger 
ships, many cruise lines have lost sight of the 
destinations to which they sail,” said Torstein 
Hagen, chairman of Viking Cruises. “With 
our new ocean cruises, we are applying the 
same principles behind our award-winning 
river cruises to our itinerary and ship design; 
privileged-access excursions; and on board 
experiences to make destinations the true 

focus.”
Designed by experienced nautical architects, 
the 227.2-metre Viking Star will offer direct 
access into most ports, providing easy and 
efficient embarkation and debarkation. The 
14-deck ship will have five stateroom 
categories, all with private verandas and 14 
Explorer Suites. 
The ship will feature a pool with retractable 
dome, a glass-backed infinity pool cantilevered 
off the stern and a holistic wellness spa. A 
range of indoor and outdoor dining venues 
with global cuisine will be offered including
The Restaurant, World Café, The Chef’s 
Table, Italian Grill and The Kitchen Table. 
Passengers will be able to enjoy music in the 
three-deck atrium, the Viking Piano Lounge 
Explorers’ Lounge and Wintergarden, as well 
as enrichment lectures in the Star Theatre and 
onboard cooking sessions.
There will be no casino. Hagen said the plan 
is to spend an average of 12.1 hours in port 
each day, so there will be no time for 
gambling. Each cruise will have just one sea 
day. There will be no formal nights and no 

need to wear a tie. And, there will be no
surcharges in the ship’s specialty restaurants.
Hagen said the ship’s best food will be 
reserved for the main dining venue, The 
Restaurant.
Seatrade Insider reports that a poll of 
Viking’s loyal river cruise regulars found a 
whopping 84% would like to take an ocean 
cruise with the line.
Hagen said research also showed that river 
cruisers think ocean ships have become too 
big and spend too little time in destinations, 

don’t deliver as good a value as thought when 
purchased because extras add up on board 
and that small ships are too expensive and 
old.
“There is a hole in the market somebody 
should fill,’ Hagen said. ‘I feel we invented 
modern river cruising. Now I hope we can 
revive the destination part of ocean cruising,” 
he is quoted as saying.’
Check out the photo gallery at Maritime 
Matters here.

INDUSTRY
Make the most of mobile with The Thought Exchange
Episode two of Sabre Pacific’s new video 
series, the latest edition of The Thought 
Exchange, released to all Australian and 
New Zealand agents this week, brings a new 
panel of industry leaders together to discuss 
how managers and frontline agents can take 
advantage of the latest mobile trends.
Gai Tyrrell, CEO at Sabre Pacific says there 
are plenty of things agents can do now to 
make the most of the mobile future.
“Ten years ago, five per cent of Australian 
households had broadband internet access 
and just half of us had mobile phones. 
Modern conveniences like social media 
and WiFi simply didn’t exist. Now we’re 
forecasting that within the next five years 
everything will be on mobile devices, so this 

episode provides practical advice for agents 
on how to leverage this trend,” says Tyrrell. 
This episode features: Business Development
Manager E-Commerce at Sabre Pacific, 
Shayne Williamson; Managing Director at 
Goldman Travel, David Goldman; Director – 
Design & Innovation at Mobile Experience,
Oliver Weidlich; and Associate Director 
Cross Platform Custom Insights Media at 
Nielsen Australia, Lillian Zrim. 
Tune in to watch the episode here and share 
your thoughts on this trend through the Sabre 
Pacific Blog.
Sabre Pacific is also extending an invitation 
to agents to join the discussion by signing up 
for the Thought Exchange Web Event, taking 
place at noon (NZT) Tuesday 28MAY.  

Kon-Tiki movie passes offer
Tahiti Tourisme New Zealand has 15 double 
passes to give away to the movie Kon-Tiki, 
which started showing in cinemas 16MAY. 
To be in to win a double pass to see this 
movie, email info@tahiti-tourisme.co.nz and 
register to become a Tiare Agent and, once 

registered, email details of  any Tahiti 
bookings made in April and May. You will 
then be sent double pass to see the Kon-Tiki 
movie in participating cinemas.
These double passes are valid until 20JUN 
or until the season concludes, whichever is 
earliest.
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PEARL’S PEARLER
When a 2 year old hands you a toy phone, 

answer it - these days it’ll likely be real LATE BREAK

Nat Geo Live in association with Adventure World
The National Geographic Society’s most 
daring explorers will be in Australia and New 
Zealand this winter as National Geographic 
Live brings audiences epic tales of adventure 
from the most remote corners of the planet. 
The Nat Geo Live programme returns to the 
Sydney Opera House on 21JUL and 25AUG 
following a successful 2012 season, with 
first-time performances at the Arts Centre 
Melbourne 28JUL and 01SEP and the Aotea 
Centre in Auckland 29JUL and 23AUG.
Into the Icy Realms sees Paul Nicklen 
embrace the extreme to capture images of 
some of the most elusive polar creatures, 
while Joel Sartore braves the front line and 
lives to tell the tale in Grizzlies, Piranhas and 
Man-Eating Pigs.  
Says Adventure World Head of Sales & 
Marketing, Neil Rodgers: “Our support for 
Nat Geo Live is a natural extension of the 
Adventure World promise, offering incredible 
and inspirational experiences to those 
compelled to explore and discover.”
Into the Icy Realms: 
On Assignment with Paul Nicklen
29JUL  Aotea Centre
Paul Nicklen spent his childhood in Canada’s 
Arctic among the Inuit people. From them he 
learned a love of nature, the understanding of 

icy ecosystems, and the survival skills that 
have helped him become one of the most 
successful wildlife and nature photographers 
of our generation.
Into the Icy Realms sees Nicklen sharing 
some of his most unforgettable experiences 
while photographing on assignment for 
National Geographic magazine. 
He reveals his humorous side as he describes 
the incredible challenges he faces in order 
to discover and capture the kind of images 
National Geographic demands of its best 
photographers.  From narwhals, walruses, 
and bowhead whales in the Arctic to leopard 
seals and emperor penguins in the Antarctic, 
Nicklen’s emotional portrayal of his most 
electrifying, humbling and 
satisfying wildlife encounters will leave 
audiences intensely inspired. 
Nicklen is a passionate advocate for polar 
and marine biodiversity.  He has published 
11 stories for National Geographic and has 
received more than 20 international awards 
including 2010’s Nature: First Prize Story 
award from World Press Photo.  A YouTube 
video of his close encounter with a female 
sea leopard in Antarctica has been seen by 
over 4.8 million people, where she spent four 
days trying to feed him penguins through the 

“mouth” of his camera lens.
Grizzlies, Piranhas, and Man-Eating Pigs: 
On Assignment with Joel Sartore
23AUG13  Aotea Centre
An intrepid explorer and daring photographer,
Joel Sartore’s assignments have seen him 
adventuring in some of the world’s most 
beautiful and challenging environments - 
from the heat of the Amazon to the brutal 
chills of the Arctic and across every single 
continent. 
Across 20 years and 26 National Geographic 
stories, Sartore has learned the hard way that 
there’s a lot more to it than just capturing 

Jamie How opens batting for House of Travel
Former Black Cap opening batsman and 
current Central District cricketer, Jamie How 
has been hired by Stephen Parsons House 
of Travel in Palmerston North to organise 
overseas trips, whether academic, sporting or 
cultural, for school parties and other group 
travel opportunities throughout the 
Manawatu region and beyond.
His first priority with the agency is to build 
relationships with secondary schools, clubs 

and business groups in the region, explain 
how they can benefit from his skills and 
provide the added value of his own overseas 
experience.
Stephen Parsons House of Travel is 
celebrating its 25th anniversary in Palmerston 
North this year and Managing Director, Steve 
Parsons, is focusing on school educational 
tours as part of its milestone year.

amazing places and cultures - there’s also a 
chance things can go terribly wrong, and they 
often do...  
In Grizzlies, Piranhas and Man-Eating Pigs, 
Sartore shares an intimate and humorous look 
at what could be the best—and worst—job 
in the world as he plays expedition leader, 
psychologist, medic, and coach, as well as 

photographer. It’s just another day in the 
office when you’re on assignment with Nat 
Geo.
For more information and to book tickets, 
click here.

Record profits for Ryanair
Ryanair after tax profits in the year to the end 
of March soared to €569m - a lift of 13% on 
the previous 12 months.
The strong results released yesterday also 

saw revenues jump by 13% - to €4.88bn - 
while passenger numbers increased by 5% to 
almost 80m.

www.adventureworld.co.nz/national-geographic-adventure-world-offer

