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Brownlee approves Qantas – Emirates alliance
Transport Minister Gerry Brownlee has authorised a Master 
Coordination Agreement between Qantas and Emirates, opening 
the way to shared services between the airlines on trans-Tasman 
routes.
In approving it, Mr Brownlee says the alliance will bring benefits 
to airline passengers, exporters and the tourism sector.
“Qantas and Emirates will be able to cooperate on passenger and 
cargo transport operations, and other related services, for an initial 
period of five years.
“Exporters and travellers will benefit from strengthened 
connections with Emirates’ international network, including 30 
points in Europe, as well as the growing Middle East region and 
Africa.
“The Master Coordination Agreement sets the stage for Qantas and 
Emirates to share services across the Tasman, allowing Emirates to 
offer Queenstown and Wellington as tourism destinations 
accessible on their network.
“Trans-Tasman competition will be maintained through existing
carriers on the route and the threat of entry by new carriers.
                                                                                      .... Cont p12
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NEW ZEALAND Have you read
our blog?
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255 Aussie travel agents here to experience NZ
Some 255 Australian travel agents flew into 
Auckland on an Emirates A380 for a New 
Zealand familiarisation. 
They are in the country as part of Tourism 
New Zealand’s Mega Famil being run in 
partnership with Emirates and tourism 
operators across the country. 
It is one of the largest familiarisation and 
training events Tourism New Zealand has 
ever run and the  
Australian front-liners will be updated on 
tourism product before experiencing the 
destination first-hand on one of 12 itineraries.
Tim Burgess, TNZ’s General Manager 
Australia says the travel trade is an extremely 
valuable tool for engaging with potential 
holiday visitors, and converting their interest 

in New Zealand, into an actual booking.
“We want to provide agents with everything 
they need to confidently sell New Zealand. 
What better way than by inviting industry 
to come and experience the destination for 
themselves?”
Itineraries and training will focus on the 
product that the NTO marketed through its 
North Island self-drive and Food and Wine 
campaigns in late 2012, as well as the South 
Island Road Trip campaign currently live in 
the Australian market. 
Tourism New Zealand will also use the famil 
as a way to launch its refreshed 100% Pure 
New Zealand specialist online training 
programme. 

MOTAT changes entry fee structure 
After holding its entry fees at the same rate 
for the past three years, Auckland’s Museum 
of Transport and Technology (MOTAT) will 
be restructuring its general admission fees, 

with adult entry going up $2, child entry 
unchanged and Super Gold Card holders 
gaining free entry from 01JUL13.

NZICC design 
details
The New Zealand Herald’s 
property editor, Anne Gibson, 
reports that architects behind 
the International Convention 
Centre say they have designed 
a three-level building with each 
12m storey double the internal 
height of SkyCity’s existing 
convention centre.
Moller Architects have been 
working on the designs for the 
new facility for some years and 
told Ms Gibson that the 
challenge for them was to 
connect into the street and to 
capture Auckland’s unique 
light, outlook and views.
The NZICC’s main views 
would be towards the north and 
west, particularly the harbour 
bridge and wider vistas towards 
the Waitakere Ranges, the 
architects said.
Some 900 carparks are planned 
for the new convention centre, 
most of them in two under-
ground levels.
An air-bridge would be 
developed to span Hobson St 
and the architects said it would 
be like the Federal St air-
bridges in form and 
appearance.
One floor of the NZICC would 
be a plenary level and 
another floor would be 
exhibition space.

Facts versus ignorance
In their own business interest, the tourism and travel 
industry should be championing the benefits to the New 
Zealand economy of the new SKYCITY-funded 
international convention centre. 
There are useful stats to underpin the argument, should the 
hand-wringers, watermelons and nay-sayers go on about 
impacts of the ‘extra’ 230 pokies approved in the NZICC 
deal.
Blogger WhaleOil has been researching on the Web (as he 
does) and points out the Department of Internal Affairs has 
been operating a sinking lid policy for the past decade, in 
the process recording the reduction in the total number of 
pokies across the whole country.
In Auckland alone, the biggest market by far, the number of 
pokies has reduced by 40% in 9 years. 
Here are the figures:  
31MAR04:  2,030
31MAR05:  1,900
31MAR06:  1,749
31MAR07:  1,634
31MAR08:  1,607
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31MAR09:  1,497
31MAR10:  1,482
31MAR11:  1,384
31MAR12:  1,345
31MAR13:  1,224

The stats can be viewed in detail here.

http://www.whaleoil.co.nz/
http://www.dia.govt.nz/Resource-material-Information-We-Provide-Gaming-Statistics
http://www.nzonline.org.nz/blog


The Innovative Travel Company is a 
Christchurch based niche travel wholesale 
company that is seeking an intermediate 
to senior wholesale travel consultant.

Wholesale Travel Consultant
Intermediate to Senior

The role will be primarily responsible for 
the successful selling and creating of FIT 
itineraries while providing exceptional 
customer service and meeting defined 
sales targets.

The successful candidate will be highly 
motivated with an outstanding personal 
travel experience and knowledge of the 
company’s key destinations including the 
award winning Ancient Kingdoms 
Holidays brand in the Middle East, 
Mediterranean & Asia,  Russia, Eastern 
Europe, Antarctic cruising and the 
Caribbean.  

You will be a team player who enjoys the 
boutique travel company environment.

Candidates should have an aptitude 
for accuracy, be prepared to be flexible 
and work longer hours during the busy 
season. You will have experience with 
Tourplan software or other travel 
reservations systems.

A minimum of one year’s experience in a 
wholesale or retail travel environment is 
required.

Applications close on 07 June 2013
Apply to Job Applicant

karen@innovativetravel.co.nz

FREE 24 hour

AIRPORT SHUTTLES
Now Offering 24 hours FREE Internet in Deluxe rooms

view room photos

Big conference for Wellington’s Shed 6
The redesign and refitting of Shed 6 on 
Wellington’s harbour front into a multi-
purpose venue and a direct connection to the 
adjacent TSB Bank Arena have enabled the 
capital to secure a major Australasian 
conference for next year.
The Australasian Fire and Emergency Service
Authorities Council (AFAC) Conference 
2014 will take place in Wellington from 
02-04SEP14, with about half of the expected 
650 delegates likely to cross the Tasman for 
the event. 
Positively Wellington Tourism (PWT) Chief 
Executive David Perks says the conference 

– which will be hosted at Shed 6 and TSB 
Arena - is expected to inject over $1 million 
into the city’s economy.
“Having an international business event of 
this scale booked is a real vote of confidence 
in Wellington City Council’s decision to 
support the refit of Shed 6 to ensure that the 
conventions market – and in turn the city’s 
economy – does not suffer while the 
Wellington Town Hall is out of service.” 
The Wellington Town Hall shortly set to 
close for earthquake strengthening in a 
project expected to take three years.

Last weekend’s inaugural Southern Lakes 
Wedding Show, held at Skyline Queenstown, 
saw some 365 brides, accompanied by over 
400 guests, eagerly checking out each of 
the 45 booth displays on offer. 
Pictured here is Amanda Bransgrove of 
Monarch Models wearing a one-off Shika 
Braddock Design from La’ Shika Bridal 
Boutique of Wellington.
Matt Wong, General Manager of World 
Travellers 
Queenstown, said 
that as an exhibitor
the show was a 
great success.  
“The quality of the 
venue, exhibitors, 
sponsors and the 
professionalism of 
the outstanding 
organising team has 
put the Southern 
Lakes Wedding 
Show in a class of its 
own”.
The Wedding Show’s 
‘Man-Zone’ proved 

a winner. Nervous fellas could escape and 
enjoy a sausage sizzle and a pint of 
Speights in the Southern Man themed 
shed, and even get a massage or have fun 
playing PlayStation.
For details of next year’s Southern Lakes 
Wedding Show contact Jo Brown, Conf & 
Events Manager on 03-441 0101 Ext 742 or 
email: functions@skyline.co.nz

Amanda Voyce Photography

US agents love Marlborough 
Eleven travel agency Owners/Managers from 
across the US have this week experienced the 
Marlborough region first-hand.
They spent a day exploring the Sounds, 
taking a walk on Motuara Island and Ship 
Cove, stopping in to inspect accommodation
along the Queen Charlotte Track before 
heading to Bay of Many Coves Resort for 
the night.  The next morning they returned 
to Picton and on to Blenheim to visit Omaka 
Aviation Heritage Centre and two wineries 
before their afternoon flight to Auckland.
For all but one of the agents it was their first 
time to Marlborough.
Globetrotter Travel President Terry Pohl, who 
specialises in US military clients, described 
the Omaka attraction as ‘phenomenal’, saying
“This is world class, the finest example of 
an aviation exhibit that I have ever seen.  It 
was such a surprise and not expected. I will 
definitely now add this region to my fly-drive 
packages. In fact, I have two ex-military 
fighter pilots that have just been to NZ and 
now I am going to go back and tell them they 
have to return just to visit this place.”
Destination Marlborough General Manager 
Tracy Johnston who travelled with the group 
in Marlborough says “It is great to know we 
are sending motivated agents home excited 
about selling our region, because they loved 
it so much.”
Destination Marlborough is also hosting 
groups of agents from Australia and UK/
Europe this week.  The agents are here as part 
of Tourism New Zealand’s biggest-ever trade 
familiarisation and training event, with over 
400 international travel agents in the country 
all at one time. 
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AUSTRALIAKiwiRail Scenic Journeys famil
Last Saturday, 
KiwiRail Scenic 
Journeys hosted a 
group of 56 PCOs 
and corporate event 
planners on board its 
new Sky Vista 
Carriages on the 
Northern Explorer 
Train service.
Kiwirail Scenic BDM 
Andrew de Lautour 
says they travelled 
south to the Chateau 
Tongariro Resort at 

the group returned to National Park station to 
meet the train in time for the lunch and 
refreshments served onboard by KiwiRail 
staff.  
“We had a great tour group with some real 
characters, and some amazing weather, which 
made for a great weekend away. We were 
able to showcase our newly built Sky Vista 
carriages and how they can be used nationwide 
by the MICE market. Our thanks go to Kathy 
Guy and her team at The Chateau who were 
all fantastic hosts, and really showed off their 
facilities and their region,” says de Latour.
He adds that, for a memorable exclusive-use 
charter for weddings, tour groups, birthday 
parties, corporate functions, special 
anniversaries, sporting events or fundraisers, 
KiwiRail Scenic Journeys can help organise 
catering and special carriage decoration if 
required.
KiwiRail Scenic Journeys will be exhibiting 
at MEETINGS in June.
Call Andrew de Lautour on 09 363-7324, or 
email Andrew.delautour@kiwirail.co.nz

National Park.
Says de Latour: “On arrival we were treated 
to a superb lunch by Warren and his team at 
The Station Cafe at National Park. Then we 
got to experience some outdoor local 
activities; splitting into groups to go either 
mountain biking through bush trails with 
Kiwi Mountain Bikes, on a guided DoC walk 
in the National Park with Adrift Guides, or to 
play golf at the highest-altitude course in the 
country at The Chateau’s own golf course.
“That evening we were hosted by The 
Chateau Tongariro hotel, and we had the 
opportunity to have some relaxed networking 
drinks with some local tourism operators that 
the Taupo and Ruapehu RTOs had invited 
to join us. The operators were keen to show 
what activities they could offer to conference 
and event groups that planned to visit the 
region.”
The Chateau Tongariro hosted dinner and 
musical entertainment, with some of the 
group also making it onto the stage.
On Sunday morning there were more 
activities to sample and sights to see before 

Upgrade for Sydney’s Overseas Passenger Terminal upsets some
An upgrade of Sydney’s Overseas Passenger 
Terminal at Circular Quay between April and 
September next year is giving its longtime 
restaurant and bar tenants concerns.
These include the three-hat Quay restaurant, 
which the Sydney Morning Herald reports is 
concerned about the impact of the rebuild on 

amenities, enabling more ships to use the 
prestigious berth.
But terminal tenants fear that any increase in 
the number of ships at the terminal will 
affect their premises, where guests expect an 
unobstructed Circular Quay and Opera House 
view.

500,000 Weibo users eyeing Gold Coast
Gold Coast Tourism says it has caught the 
attention of China, with 500,000 social media 
users following the RTO on Sina Weibo – the 
Chinese version of Twitter and Facebook. 
This makes the Visit Gold Coast page the 
number one Australian tourism organisation 
on Weibo. Of a total 915,000 Weibo fans 
following Australia’s top five tourism sites, 
the Gold Coast claims a 46% share. 
Gold Coast Tourism CEO Martin Winter says 
Sina Weibo is one of the hottest marketing 
channels in China right now with 90% of 
users aged between 18 and 35.
“Over the past 14 months, people from all 
over the world have been following the 
Visit Gold Coast Sina Weibo page and have 
contributed some fantastic feeds about our 
famous beaches, theme parks and wildlife, in 

particular their love for our cuddly koalas. 
“Gold Coast Tourism has also hosted four 
well known Chinese bloggers since the 
launch of our own page, including Sun Jian 
who is the host of a popular Chinese travel 
show and whose personal blogs have 
exceeded 27 million views. The strategic use 
of ambassadors like celebrities helps us target 
affluent Chinese travellers. 
“Of our total active Sina Weibo fan base, 
34,000 followers are considered key opinion 
leaders like celebrities or popular bloggers 
with substantial internet influence. 
“More than 53% of new followers to the 
Gold Coast Tourism Weibo page are from the 
1st tier cities – Shanghai, Beijing and 
Guangdong.”

its business.
Brett Jardine, Cruise 
Lines International 
Association general 
manager, told Fairfax 
Media the planned, but 
still undisclosed, 
“alterations’’ at the 
terminal would allow 
for faster turnarounds 
and provide improved 
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Mornington Peninsula Attractions Pass
A rapidly growing number of inbound and 
Australian visitors using the Mornington 
Peninsula Attractions Pass are taking 
advantage of discounted fares on the 
Queenscliff–Sorrento car and passenger ferry, 
boosting touring numbers between the two 
Victorian touring regions of the Great Ocean 
Road and Mornington Peninsula.
While about 10% of pass holders used ferry 
travel, that number has almost doubled in the 
first five months of 2013, according to 
Michael Johnson of Moonlit Sanctuary 
Wildlife Conservation Park, a member of the 
Attractions Pass group.
“The inbound trade is showing increasing 
interest in the Mornington Peninsula 
Attractions Pass as it provides a valuable 
add on for self-drive clients. With the ferry 
discount, it helps connect the Mornington 
Peninsula and the Great Ocean Road, as well 
as Phillip Island, as one touring route.”
The Attractions Pass, which is fully 
commissionable to the wholesale and retail 
trade, costs A$63 for adults and $45 for 
children.

It delivers more than $100 of value and 
provides: 
>>  entry to Ashcombe Maze and Lavender 
Gardens, with a fragrant lavender gift
>>  entry to Cape Schanck Lighthouse and its 
museum and access to the new Signal Tower 
Walk
>>  entry to Moonlit Sanctuary Wildlife 
Conservation Park, plus a bag of special 
wallaby feed
>> entry to Peninsula Hot Springs and its 
new lakeside hydro jet pool for a water 
massage. 
>>  a special 10% discount offer for pass 
holders at Sunny Ridge Strawberry Farm, 
Box Stallion Winery and Searoad Ferries.
Attractions Pass holders can also upgrade 
their pass to visit the new nocturnal quoll 
exhibit at Moonlit Sanctuary and new glider 
night tours. At Peninsula Hot Springs, a pass 
upgrade enables bathing in the Bath House 
pools during peak periods.
The Attractions Pass is transferrable, valid for 
three months and can be purchased online at 
www.emmp.net.au.

Melbourne to host big golf tournaments 
Victoria is to host the 2013 World Cup of 
Golf and Australian Masters tournaments this 
November.
The International Federation of PGA Tours 
has announced that the 2013 World Cup of 
Golf will return to The Royal Melbourne 
Golf Club from 21-24NOV.  The tournament 
will be preceded by the Australian Masters 
from 14-17NOV, also at the Royal Melbourne 
course. 
The World Cup of Golf is expected to drive 

attendance from Kiwi golf fans and 
spectators alike with over 2,000 New 
Zealanders attending the Presidents Cup at 
Royal Melbourne in 2011.
The World Cup has been played three 
previous times in Australia, each at The 
Royal Melbourne Golf Club with the 
tournament last played in Australia in 1988.
Ticket and booking information for the 2013 
World Cup and the Australian Masters will be 
released by Tourism Victoria when available. 

VIP Packages for Bon Jovi
Showbiz Events & Travel has been appointed 
as exclusive partner to Bon Jovi and Dainty 
Group as Official Tour Packages Operator for 
the 2013 “Because We Can” Australian Tour 
in December.
Packages include exclusive Bon Jovi 
Collectables, Entry to the Official Bon Jovi 
Pre-Show VIP Party, the Rock-Star Red 
Carpet VIP Experience, Exclusive VIP 
Merchandise and more.

Doctor Who to feature at Vivid Sydney
Vivid Sydney 2013 will feature a spectacular 
celebration of the 50th Anniversary of the 
legendary BBC TV program, Doctor Who.
On Saturday 01JUN, in a one-night only 
celebration of the 50th Anniversary of Dr 
Who, the grand façade of Customs House at 
Circular Quay will be lit with 3D-mapped 
projections of the Doctor as he travels 
through space and time, pursued by some of 
his greatest enemies.
Destination NSW CEO, Sandra Chipchase, 
said: “Our goal is to ensure Vivid Sydney 
surprises every year, and the 2013 program 
will certainly delight festivalgoers of all 
ages.”

The Dr Who projections will be displayed at 
six intervals throughout the evening, 
featuring music from the TV show.
In addition to the special projection on 
Customs House, Doctor Who fans will also 
be able to take in special cinema screenings 
at nearby Dendy Opera Quays, featuring two 
thrilling episodes from Series Seven Part 1: 
Asylum of the Daleks and The Angels Take 
Manhattan.
There will also be a competition encouraging
fans to submit a picture of themselves 
dressed as their favourite Doctor Who 
character to win a prize pack of Doctor Who 
themed merchandise.

Click here for info and call 0800 SHOWBIZ
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New Caledonia

We invite you to attend the 2013 New Caledonia Roadshow.

We’re bringing the key operators to New Zealand to update you on the latest 
developments in the jewel of the South Pacific - and we’d love you to attend! 

PLUS - there are a heap of goodies to giveaway including return packages to be won 
flying Aircalin and Air New Zealand (accommodation & airport transfers included).

Click on the RSVP button below now to
select which venue you wish to attend.
You must RSVP before Monday May 20.

We look forward to seeing you there!

Auckland
Monday 27 May,
Floating Pavilion, Viaduct Harbour 5:45-9pm

Wellington
Tuesday 28 May,
Westpac Stadium, Waterloo Quay 5:45-9pm

Christchurch
Wednesday 29 May,
The George Hotel, 50 The Terrace 5:45-9pm

Click to RSVP

Click to RSVP

Click to RSVP

InvitationRoadshow 2013

Your hosts...

www.aircalin.com

New Caledonia. New Paradise. 
Less than 3 hours from Auckland 
flying Aircalin. Book W Class 
for the best value year round 
packages, best inventory, no 
closeouts and full service guaranteed.

You’ll love this!

CLICK HERE FOR AIRCALIN W CLASS DETAILS

www.pacificresort.com

“World’s Leading Island Villas” 
(2010 & 2011 World Travel Awards)

Stay 5 / Pay 4

PLUS receive a snorkelling 
cruise on Moana Roa & 

a bottle of wine on arrival.
Valid on all villa categories.

Sales to 31MAY13; Travel to 31MAR14
Contact your  wholesaler for details

See Agent Login for all our Sales Tools!

New Caledonia Roadshow – 
RSVPd yet?
The New Caledonia Roadshow is coming to 
Auckland, Wellington and Christchurch and 
RSVPs close next Monday 20MAY.
New Caledonia Tourism is bringing a strong 
line-up of key operators to town and will also 
be drawing lots of lucky prizes, including 
return packages flying Aircalin and Air New 
Zealand, with accommodation and transfers 
too.
Auckland Mon 27MAY  1745-2100  
Floating Pavilion, Viaduct Harbour
Wellington   Tue 28MAY  1745-2100
Westpac Stadium, Waterloo Quay
Christchurch Wed 29MAY  1745-2100
The George Hotel, 50 The Terrace.
Click on the city above to generate an RSVP.

Child discounts on Raro flights
Virgin Australia has released Children’s 
Discounts on its flights from Auckland to 
Rarotonga, the only airline on the route to do 
so.
Depending on the airfare selected (based on 
seat category, dates of travel etc.) this 
represents an average discount of $200 per 
child on a return journey from AKL to RAR.

The discounts apply to the published base 
fares for all cabins:
Under 2 years without a seat pays 10% of 
published base fare
Under 2 years with a seat pays 75% of 
published base fare
Children 2-11 years pay 75% of published 
base fare.

Special Agents Offer – Vanuatu cruise - 26MAY
Island Escape Cruises has limited availability
for Travel Agents and Companion on its 
26MAY13 Secrets of Vanuatu 6-night luxury 
cruise, at a special industry rate of $750pp 
twin share.
Email tracy@islandescape.co.nz to confirm 
space.
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New Blue Lagoon cruises
Blue Lagoon Cruises is introducing new 
itineraries from Friday 06SEP13.
The company says it has identified a new 
passenger demographic attracted to boutique 
small ship cruising. These passengers are 
generally more active and looking for unique 
and varied activities to enhance their cruising
experience. The itinerary changes enable 
BLC to offer added value and unique daily 
optional excursions or activities.
Although the duration of each cruise has 
increased to an extra night, contracted rates 
will remain unchanged until 01APR14.
The new 3 and 4-day cruises will see the 
large catamaran vessel Cheetah transfer 
passengers exclusively from Port Denarau, 
Nadi to connect directly with Fiji Princess in 
the Mamanuca Island region.
Your clients can expect:
- one extra night to each itinerary
- Cruising time around Monu Island and the 
pristine Sacred Isles
- Optional activities such as a visit to the 
famous Sawailau Caves, guided summit and 
bush walks, scuba diving and swimming with 
the manta rays.
- Educational experiences such as evening 
reef talks and guided snorkelling safaris with 
a qualified dive instructor
- Cultural experiences such as a church 
service visit on Sunday, basket weaving, 
Fijian cooking lessons, wood carving and 

kava ceremony
- Evening entertainment such as movies 
under the stars, Fijian board games, coconut 
bowls, themed dance evenings such as 
‘Bollywood’ and fire dancing.
Click here to download the new itinerary.
For those pre-booked clients travelling after 
06SEP13, the BLC reservations team will 
work on a case by case basis to ensure that 
clients are satisfied with an alternative 
arrangement. 
Please email reservations@blc.com.fj

CLICK TO DOWNLOAD

Fiji on sale from $249
Qantas has released special fares to Fiji from $249 economy and $609 
business one-way, available for sale until Monday 20MAY13.
For full details and tariff advice visit www.qantas.co.nz/agents.

Bula Fiji Tourism Exchange 
launches in style
Guests at this week’s 2013 Bula Fiji Tourism 
Exchange (BFTE) were treated to a sneak 
peek of the future of Bridal Couture at the 
InterContinental Golf Resort and Spa. 
Highlights so far have included a fashion 
show hosted by Hutch Looney of Brides 
Magazine, where models showcased a fusion 
of designs from renowned local designer 
Hupfeld Hoerder’s Fijian Bridal Couture line. 
Approximately 350 buyers and sellers from 
around the world have gathered to network, 
showcase tourism within the South Pacific 
region, and cement business relationships 
across three days.   
This is the first time InterContinental Fiji 
Golf Resort and Spa has hosted the event, 
and David Voss BFTE Secretary says the 
professionalism of the resort staff and 
management contributed greatly in making 
the event launch seamless. 
“The staff at the resort were crucial in the 
event going off without any hitches,” said 
Voss. 
The event will conclude tonight with a 
‘Gateway To The Pacific’ extravaganza, with 

live entertainment from local Pacific 
performers, and the best of the award-
winning InterContinental Fiji’s local cuisine. 

ASIA
Air NZ suspends Osaka flights
Air New Zealand is suspending its Osaka 
flights indefinitely, citing lower New Zealand 
dollar receipts on its Japan-NZ sales resulting 
from a weaker yen.
The airline’s deputy chief executive Norm 
Thompson told the NZ Herald Air New 
Zealand was still determined to grow traffic 
to and from Japan, and believed this could be 

done by focusing on Tokyo. 
Next year’s arrival of the 787-9 Dreamliner 
to the airline, with its greater capacity and 
fuel efficiency, meant the airline would offer 
more than 300 seats of daily service to and 
from Tokyo. 
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Inle enjoys tourism boom
The number of international tourists visiting 
the Inle region of Myanmar has surged about 
50% this year, according to an executive of 
Myanmar Hotelier Association.
Aung Kyaw Moe, General Secretary for 
Taunggyi Zone, is quoted as saying “Now is 
the off-peak season of tourism [in Myanmar]. 
Still, we see visitors here, unlike past years.”
Inle Lake is located in Nyaungshwe township 
of Southern Shan State. Next to the ancient 
Bagan city, which is an archaeological 
wonder of the world, Inle Lake is the most 

famous tourist site in Myanmar.
Tourists are fascinated with the natural 
beauty of the region and the sight of the 
indigenous people who row boats with their 
legs. 
Aung Kyaw Win, a tour guide, said a few 
tourists used to visit Inle Lake in April and 
May, but this year he has seen many tourists 
in the area. Most of the Western tourists to 
Inle are French and most Asians are Korean 
and Japanese.

Amazing Thailand 2013 Roadshow
More than 150 Auckland travel consultants worked their way 
around 23 desks manned by representatives from an array 
of Thai tourism companies at this year’s Amazing Thailand 
Roadshow, staged at the SkyCity Convention Centre on 
Wednesday night.
At left, pictured at the event are (L to R) Kitipong Manityakul,
GM NZ, Fiji & Tahiti for Thai Airways International, Phanom
Kaributra, Tourism Thailand’s Executive Director ASEAN, 
South Asia and South Pacific Region Department, and Chulin 
Kocharoen, Sales Director, Bangkok Airways.
At right, Bruce Watson and other members of the team from 
Francis Travel Marketing, Tourism Authority of Thailand’s 
NZ representatives, were kept busy greeting arriving agents.

Francis Travel Marketing 
appointment
Mary Gee, currently with Orbit Travel 
Parnell, has been appointed by Francis Travel 
Marketing to handle Tourism Authority of 
Thailand (TAT) marketing matters, among 
other roles at the busy GSA operation.
She commences in the new role on 10JUN.

Mekhala River Cruise 
A Mekhala river cruise is a great way to see 
a different side of Bangkok and parts of rural 
Thailand on the Chao Phraya River with 
comfort and high service standards. Active 
Asia has a two-day, overnight cruise aboard 
an elegantly restored rice barge travelling 
between Bangkok and in the north Ayutthaya. 
Offering just six air conditioned cabins with 
private facilities, this is a small, intimate 
cruising experience.  

Your clients can enjoy sunset whilst docked 
by a Buddhist temple in a tranquil rural 
village, and on the following day, get to 
travel to Bang-Pa-In, a 17th century palace 
complex, before visiting the ruins of the once 
glorious capital, Ayutthaya, before 
transferring back to Bangkok by mini bus.  
Priced from $605pp. 
Call Active Asia on 09-360 7669. 

Laos Agents Famil 
Active Asia in conjunction with Thai Airways 
have announced an agent’s famil to Laos 
departing on Friday 14JUN  - nine days for 
$1450. 
Says Active Asia: “Join us on this opportunity
to explore untouched and timeless Laos.  This 
famil includes the sleepy capital of Vientiane, 
the mysterious Plain of Jars and the lovely 
Luang Prabang where you will witness sunset 
from Mt Phousi, one of the most unforgettable
sights you will see. There’s also a boat trip on 
the Mekong river to visit Pak U Caves where 
thousands of Buddha statues are housed.” 
Register now at www.activeasia.co.nz/agents

Mekong exploration
Explore the heart of the Mekong - a maze 
of unspoilt villages and spectacular scenery. 
Adventure World offers a unique 8-day cruise 
of the Mekong Delta. Staying aboard the 
R.V. Mekong Pandaw clients will glide past 
remote and otherwise inaccessible areas of 
the Mekong. This relaxing and rejuvenating 
cruise is priced from $2,506pp and includes 
comfortable cabin accommodation, all meals, 
sightseeing with entrance fees, port taxes, an 
English speaking guide and crew gratuities. 
Click here and call Adventure World on 
0508 496 753 for further details.
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China   We know it like our own backyard
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Rajashtan hill forts make 
World Heritage List 
Sanjay at Far Horizon Tours in Delhi reports 
that six hill forts of Rajasthan have now been 
included in the UNESCO World Heritage 
List.
The International Council in Monuments and 
Sites which evaluates cultural properties for 
UNESCO, recommended the inclusion of 
Chittaurgarh Fort between Udaipur and Kota, 
Kumbhalgarh Fort between Udaipur and 
Jodhpur, Ranthambhor Fort at Sawai 
Madhopur, Jaisalmer Fort, Amber Fort in 
Jaipur and Gagron Fort in Jhalawar.
This substantially increases the tally of 
India’s World Heritage Sites.

CroisiEurope eyes Myanmar
French-based CroisiEurope is to invest in the 
tourism industry in Myanmar, according to 
the country’s Directorate of Investment and 
Companies Administration.
Mr. Patrick Schmitter, the chairman of 
CroisiEurope, met with the officials from 
DICA in Nay Pyi Taw last Wednesday and 
discussed matters on investment opportunities 
in tourism industry, Myanmar’s investment 
law and work procedures.

MAY FAIR Special 
– two weeks left
There are just two weeks left to book 
Malaysia Airlines MAY FAIR specials.
The deals include Europe from $1850 plus 
taxes, Asia from $1300 plus taxes and India 
from $1490 plus taxes, all low season return
Last date to ticket is 30MAY13.
Agents are reminded that all tickets issued on 
this promotion will accrue points on MH’s 
Sky is the Limit agent incentive scheme.

China by High Speed Train
China specialist Acrossia has produced a flier detailing 
land packages combining Beijing and Xi’an or Beijing and 
Shanghai, where the inter-city transport is on the country’s 
spectacular new high speed rail network.
The 5-day packages incorporate a meet-and-greet at the 
arrival airport, transfer to the client’s choice of hotel (4- or 
5-star), and a full-day sightseeing tour of Beijing, taking in 
Tiananmen Square, the Forbidden City and Mutianyu Great 
Wall, inclusive of cable car, and also including breakfast and 
lunch. The next day, your clients are transferred to the 
appropriate railway station for their high-speed rail trip to 
either Xi’an or Shanghai. There, they are again met on arrival 
and transferred to their hotel. On Day 4, there is a full day of 
sightseeing with breakfast and lunch included, and on Day 
5, there is leisure time before a transfer to the airport. In the 
case of the Shanghai package, this even includes a ride on the 
world’s fastest train, the MAGLEV, to Pudong Airport.
Click here to download the flyer, and call Acrossia on 0508 
4 CHINA. 

Travel India with 
an experienced escort
The Innovative Travel Company’s popular 
tour escort, Grahame Marshall, who has over 
20 years experience travelling in more than 
30 countries, will lead a fully escorted trip to 
India this year.  
The tour departs on 31AUG for 21 days and 
includes Delhi, Udaipur, Bharatpur, 
Sardargarh, Jodhpur, Bijaynagar, Jaipur, 
Agra, Varanasi and Kolkata. 
Grahame is renowned for carefully crafting
his tour itineraries to provide a range of 
exciting experiences and a combination of 
historic and amazing sites and highlights. 
Local English speaking and professional 
guides are also provided.  
The tour is priced from $8999pp twin ex 
CHC or AKL with many inclusions.  
For bookings & enquiries, Freephone 
0508 100 11 or tours@innovativetravel.co.nz 
or click here for the flyer
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THE AMERICAS
Las Vegas surveys direct flight ops 
Gate 7, which represents the Las Vegas 
Convention & Visitors Authority in Australia 
office is working with its head office to build 
a case for direct flights from Sydney into Las 
Vegas’ McCarran International Airport.
They are presently emailing those who have 
booked or enquired about MICE business 
into Las Vegas, seeking their professional 
opinions and insight on the matter.

Questions in the survey include details of the 
percentages of US-bound clients by class of 
travel; percentages choosing to only travel 
to destinations they can access non-stop; the 
importance to clients of packages where the 
destination access is by single flight; and an 
estimate of how much more Las Vegas travel 
would be booked if there were direct flights.  

Queue-jumping at Disney World
The New York Post reports that theme park 
visitors are hiring disabled people to pose as 
family members so they can skip the huge 
queues at Disney World.
The paper says a New Yorker claims she 
hired a Dream Tours tour guide using a 
motorised scooter with a ‘handicapped’ sign 
on the back and managed to skip the queues. 
The Disney theme park allows each disabled 
customer to bring up to six guests with them. 
They access a different entrance instead of 

joining the queue for the general public.
The guide charges US$130 an hour or $1,040 
for an eight-hour day, according to the New 
York Post. 
The tour company’s site now reads: Due to 
inaccurate press and slander, Dream Tours is 
not offering VIP tours at this time. Our focus 
has primarily always been providing magical 
vacations for adults with special needs and 
helping their dreams to come true.

Uncover the Sea of Cortes and save
Uncover the Sea of Cortes with Un-Cruise 
Adventures’ 7-night Baja’s Whale Bounty, 
now priced from $3,285pp (saving $245 
pp). The Sea of Cortes is a rich archipelago 
in which Jacques Cousteau described as the 
“aquarium of the world”. UNESCO even 
declared it a World Heritage Site, noting it as 
one of the most biologically diverse marine 
environments on Earth. Highlights of this 
cruise include a full day whale watching,
snorkelling with playful sea lion pups and 
colourful reef fish and enjoying a desert 

donkey ride.
Cruising onboard the recently refurbished 
Safari Voyager, your clients will enjoy 7 
nights luxurious accommodation, all meals, 
activities and uncompromised 270 degree 
views in the window-lined lounge with 
comfortable seating for all 64 guests. Other 
features include an elegant dining room, 
library and four public decks providing ample 
opportunities to escape. 
For more information click here and call 
Adventure World on 0508 496 753. 

G Adventures launches new Amazon riverboat
G Adventures is increasing its capacity on the 
Amazon River by more than 30% with the 
launch of a newly refurbished, purpose-built 
vessel for 2013, which started sailing this 
month. 
Carrying 32 passengers, the comfort-level 
Queen Violet has 16 cabins, all outside facing 
and designed for viewing the wildlife and 
communities along the river as guests cruise 
through the rainforest.
The Queen Violet has large open deck spaces 
where briefings with top naturalists take place 
during voyages. 

The new Amazon Riverboat Adventure is 
a 9-day trip from Lima return, priced from 
A$2,499 for departures MAY13-JAN14.  
20% discount applies to select departures 
from JUN-AUG13. Includes return flights 
from Lima to Iquitos, six nights aboard the 
Queen Violet Amazon riverboat with meals, 
two nights in comfortable hotels with 
breakfast, arrival transfer, canopy walkway 
excursion in Pacaya-Samiria National 
Reserve, and launches and land excursions 
with G Adventures’ expert naturalist team.

Canada says US not worth the effort
In a report released this week, Canada’s 
national tourism marketing organization 
CTC said marketing to Americans was, in a 
nutshell, inefficient.
The problem, it seems, is that U.S. visitors 
don’t spend much money in Canada. Of 
Canada’s 10 largest source markets, Americans
spent the least in 2012, with a per trip 
expenditure of just $518. Europeans, 
Indians and Mexicans spent more than 

twice as much, while Australians Brazilians, 
Chinese, Koreans and Japanese spent three 
times as much.
The money once spent on luring Americans 
has now been diverted to higher yielding 
markets, including Australia, Germany, 
France and the U.K., which account for 
nearly 60% of Canada’s international arrivals.

www.adventureworld.co.nz/travel-deals/mexico-sea-of-cortes-un-cruise-adventure
http://www.gadventures.com.au/trips/amazon-riverboat-adventure/PVIIA/2013/?ref=asearch
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AFRICA / MID EAST
Dubai privilege smartcard planned
Zawya News reports that Dubai plans to 
introduce a “privilege” program for tourists 
visiting the emirate, delivering reward points 
on all purchases. These points would 
apparently be redeemable for various benefits.
A source at Dubai’s Department of Tourism
and Commerce Marketing (DTCM) told 
Zawya that every visitor arriving in Dubai 
would be automatically enrolled in the 
privilege program and given a smartcard that, 
when produced at points of sale, accumulates 

transaction value-related reward points.
Hotels, shopping malls and other tourism-
centric public areas will have kiosks linked 
to a centralized system that will administer 
the rewards program, according to the DTCM 
source. “It is a win-win for tourists and for 
us,” the DTCM source said. “Apart from 
offering benefits to visitors, the program will 
also help the tourism authorities to better 
understand the buying behaviour of visitors 
and plan accordingly.”

Louvre Abu Dhabi progress
Abu Dhabi’s Tourism Development and 
Investment Company has begun work on the 
distinctive dome on Louvre Abu Dhabi, the 
first of three iconic museums planned for 
Saadiyat Island. Work on the dome is 
expected to be completed by the end of the 
year, according to news agency WAM.
The dome which has a 180m diameter and 
30m high is expected to weigh more than 
7,000 tonnes will be supported at just four 
points. Its design will reflect the interlaced 

palm trees traditionally used as roofing 
material in the region, allowing the sun to 
shine through like “a rain of light”. The 
museum, which will be surrounded with 
water, gives the illusion of a floating structure.
Last year, the Abu Dhabi government 
confirmed the opening dates for the museums
planned in the Saadiyat Cultural District
- Louvre Abu Dhabi is set to open in 2015, 
Zayed National Museum in 2016 and 
Guggenheim Abu Dhabi in 2017.

Sanbona Wildlife Reserve Special           
Adventure World’s top selling, 3-day/2-night
Sanbona Wildlife Reserve package is now 

hectares of undulating 
mountains and plains in the 
arid Little Karoo, near Cape 
Town in South Africa.
Sanbona boasts an impressive 
collection of succulents, rock 
formations and bushman 
paintings, and wildlife that 
includes the rare white lions
plus the Big Five. 
Price includes two nights’ ac-
commodation at luxurious
Tilney Manor, all meals, 
scheduled game activities 
and transfers from/to the 
welcoming lounge to the 
lodges. On sale until 31JUL13. 
For more information call 
Adventure World’s Africa 
specialists on 0508 496 753.

priced from $725pp twin share (saving 
$225pp). The Reserve is situated on 54,000 

An 8-day Swiss delight
Trafalgar’s new 8-day Swiss Delight tour, 
beginning and ending in Zurich, takes guests on a 
circular journey throughout Switzerland, spending 
nights in Lucerne, Lugano, St. Moritz and St. 
Gallen. In the picturesque Appenzell region, 
travellers are treated to an exclusive Be My Guest 
dining experience at a traditional ‘stubete’ where 
they’ll enjoy a tasty meal and hear tales of Swiss 
folklore. In Lucerne, they can tap into their 
adventurous side with a Unique Insight, as they 
hop aboard a cable car for a breathtaking ride up to 
the summit of Mt. Pilatus for panoramic views of 
the Swiss Alps and the city below. Chocaholics will 
love the Local Specialty with a trip to the Alprose 
chocolate museum near Lugano.
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Rail Plus offers families free Paris Metro cards
Rail Plus is offering free one- or two-day 
Paris Metro cards (Paris Visite) to any family 
booking a Eurostar journey (London-Paris 
or vice versa) or a rail pass that includes 
France*.
The Paris Metro Card provides unlimited 
access to all Paris and suburban public 
transport, including the Metro, RER express 
system, SNCF lines, buses, the Tramway and 
the Montmartre funicular.
The free Paris Metro Card offer applies to 
any booking involving at least one adult and 
one child, with every member of the family 
receiving his or her own card. 
To earn the free one-day Paris Metro Card 
(zones 1-3), eligible customers must simply 
book a Eurostar journey (London-Paris or 
vice versa). 
To receive a free two-day Paris Metro Card 
(zones 1-3) customers must book a rail pass 
that includes France.
Any customer booking both a Eurostar 
journey and a rail pass incorporating France 

will receive a free two-day Paris Metro Card 
only.
The ‘Families Travel for FREE in Paris’ 
promotion ends 17JUN13.
*Passes included are: Eurail Flexi Pass, 
Eurail Continuous Pass, France Rail Pass, 
Benelux - France Eurail Pass, France - 
Germany Eurail Pass, France - Italy Eurail 
Pass, France - Spain Eurail Pass and France - 
Switzerland Pass.
 Click here for details

German Christmas Markets
Trafalgar’s new 9-day German Christmas Markets 
trip in the 2013-14 Winter program is ideal for 
travellers looking for a special, traditional festive 
experience. Starting in Frankfurt and ending in 
Berlin, the tour itinerary includes nights in 
Dresden, Erfurt and Nuremberg, while guests 
spend their days at the Christmas markets of 
Rothenburg, Wartburg Castle, Leipzig and a 
full day at Dresden. There are exclusive Insider 
Highlights and sightseeing in each destination 
and Unique Insights include priority access to the 
Berlin TV Tower, with 360 degree views of the 
German capital. Here they also get a sightseeing 
tour with a Local Guide, stopping at the Reichstag, 
Tiergarten and the Brandenburg Gate.

Istanbul’s tulips provide an amazing show
The Innovative Travel Company’s Karen 
Petrie, was in Istanbul last month updating 
product and was struck by the spectacle of 
colourful tulips - Turkey’s national flower - 
everywhere and the overwhelmingly clean, 
green appearance of the city.  
While the busy, bustling vibrancy of Istanbul
is part of its attraction, Karen comments that 
the cruise along the Bosphorus is a nice, 
peaceful experience and a welcome change of 
pace.  She reminds agents that Innovative’s 
city sightseeing tours are operated by their 
“superb” local representatives and clients 
will be hugely appreciative, as she was, at 
not having to wait in the enormous queues 
outside the attractions. 
“Because of this, we got to do and see such a 
lot and make the most of our day. The guides 
were fantastic, very friendly, helpful, provided 
us with great information and spoke good 
English, ” says Karen (pictured at right).  
For all Turkey bookings or enquiries, call the 
Mediterranean specialists on 0508 100 111. 

Creative May deals
Creative Holidays has released May deals for 
travel to the USA, Thailand and the South 
Pacific for new bookings prior to 31MAY13. 
>>  Book clients a four-night stay in Anaheim
at the 3-star Best Western Plus Stovalls 
Inn for $345pp twin share with continental 
breakfast daily, free Wi-Fi and return airport 
transfers. Travel is prior to 30SEP13.
>>  Alternatively, stay 8 nights in Phuket’s 
3-star Tropical Garden Resort for $235pp 
twin share. The deal includes return airport 
transfers and clients can add on a Phi Phi 
Island Tour by ferry from $69pp. Travel is 

prior to 31OCT13.
>>  Or stay 5 nights in Rarotonga at the 
4-star Edgewater Resort & Spa for $399pp 
twin share. The bonus deal includes tropical 
island breakfast daily, $100 resort credit per 
room, complimentary use of snorkelling gear 
and return airport transfers. Travel is prior to 
30NOV13.
In addition to Creative Holidays’ Worldwide 
and Australia brochured hotels, transfers and 
tours, agents can book and access additional 
product through the Creative Holidays’ 
reservations team on 0800 652 441. 
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Over 120 European destinations ... now that’s Wunderbar!

Brownlee approves Qantas – Emirates alliance
... Cont from p1   “Conditions imposed by 
the Australian Competition and Consumer 
Commission require the airlines to maintain 
at least their pre-alliance aggregate capacity,
subject to a review to consider whether 
increases in the minimum required capacity 
are warranted.
“Competition between strong home carriers
is important for the Australasian aviation 
market, and this alliance will ensure 
competition is retained, while opening the 
door to additional benefits for New Zealand,” 
Mr Brownlee says.
The agreement opens up the possibility of 
new routes being developed, with Auckland-
Adelaide and Auckland-Perth being future 

possibilities.
Qantas and Emirates have welcomed the New 
Zealand Minister for Transport’s decision to 
approve their partnership for five years. 
They say the partnership will provide New 
Zealand customers with stronger links to 
Australia, Europe, the Middle East, North 
Africa and the UK, as well as frequent flyer 
benefits. 
Qantas and Emirates operate a total of 129 
flights per week between Australia and New 
Zealand on a mix of B737, A380 and B777 
aircraft. From Dubai, passengers can connect 
to 65 destinations in Europe, North Africa 
and the Middle East, almost all of which are 
available within 4 hours of landing in Dubai. 

Three Emirates A380s daily 
ex Auckland
Auckland is to get a third daily Airbus A380 
service. From 02OCT Emirates will introduce 
the double-decker aircraft on its daily route 
from Auckland via Brisbane to Dubai. 
The up-gauging from the current Boeing 777-
300ER operation will add a further 135 seats 
in each direction each day on the Tasman and 
beyond.
The move follows the same upscaling on the 
Auckland-Melbourne-Dubai route last 
October, and the introduction of an A380 on 
the Auckland-Sydney-Dubai route in 2009.
Outside of Dubai, which has the world’s 
first, purpose built A380 concourse, no other 
airport on the network will have as many 
Emirates A380s on the ground at one time as 
Auckland. 
Salem Obaidalla, Emirates Senior Vice 
President Commercial Operations, Far East 
and Australasia says the Auckland-Brisbane-
Dubai route is popular with load factors 
currently sitting at around 98%.
“New Zealand and Australia are important 

markets for Emirates and central to this is 
our support for tourism and trade by adding 
larger capacity. This commitment has now 
been further strengthened with the final 
approvals for our partnership with Qantas.”
From Auckland, Emirates offers A380 service 
all the way to London, Manchester, Paris, 
Rome, Amsterdam and Moscow.
In addition to the three daily Auckland 
flights, Emirates also operates a daily Boeing 
777-300ER service through Christchurch. 
Come October, Emirates will have 1821 seats 
a day in each direction between New Zealand 
and its UAE home, compared with 1234 at 
the beginning of 2009.

First A350 rolls out
The first Airbus A350-900 prototype has 
rolled out of the Toulouse paintshop and is 
expected to make its maiden test flight within 
weeks, and there are reports that engineers 
are working 13-hour days to get it flying in 
time to scoop the headlines at the Paris Air 
Show, which starts 17JUN.
Typically laid out in a three class configuration, 
the A350 will be capable of carrying 350 pax, 
around 10% more than a similarly configured
Boeing 787-9, the bigger version of the 
Dreamliner for which Air New Zealand is the 
launch customer.
The long-range A350 is designed to take on 
both the Dreamliner and the new B777 
variants. It is due to enter commercial service 
with Qatar Airways by the end of next year.
The A350 is half-composite, with its fuselage 
a skeletal structure overlaid with light 

composite panels instead of the more radical 
full-barrel composite sections of the 
Dreamliner.
Airbus has also been less aggressive in 
using electrical power to run plane functions, 
relying to a greater extent on bleed power, or 
hot air pulled from engines instead of heavy 
electrical generation on-board. 

Virgin profit warning
Virgin Australia has surprised its shareholders
and the market by coming out this week and 
warning that its underlying profit before tax 
this fiscal year will be below that of 2011-12.
“The adverse impact to revenue from the 
introduction of the Sabre (reservation) system 
in the third quarter is not likely to be recovered
by the end of FY13, given the slower than 
anticipated improvement in trading and 
economic conditions,” the airline said in a 
trading update released after the close of 
market trading.
The Virgin Australia share price fell seven 

cents to 39 cents on the news, wiping about 
13%, or more than A$150 million from its 
market capitalisation and Business Spectator’s 
Stephen Bartholomeusz comments that this 
will have been “a particularly unpleasant 
surprise for Singapore Airlines, which 
doubled its stake in the carrier only three 
weeks ago at a cost of about A$128 million. 
The shares it acquired are now worth about 
$24 million less than it paid and it is closer to 
$35 million down on its entire shareholding.”
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Ryanair – European dominance within five years 
The Irish Examiner has carried a story in 
which Ryanair boss Michael O’Leary says he 
will seize on the likely failure of major 
carriers such as Air France-KLM Group to 
earn profits on short routes and the withering
of networks of Alitalia in Italy, Iberia in 
Spain and SAS in Scandinavia.
Only a handful of short-haul routes feeding 
profitable long-haul services will survive 
even at the biggest operators, while the likes 
of SAS and LOT Polish Airlines may be 
forced into a deeper retrenchment or collapse, 
Mr O’Leary is quoted as saying.
The outspoken budget airline boss reportedly 
aims to boost the Ryanair fleet to more than 
400 jets by 2018 and aims to double the 

company’s market value over the same period.
“We’ve reinvented the European airline 
industry from this failed 50s and 60s model 
where you had to be rich to fly,” he said. 
“And what we’re going to do in the next five 
years is going to be even more revolutionary.” 
Ryanair ordered 175 Boeing 737-800 single-
aisle jets in March and has appointed a team 
to work on a follow-up deal to add a further 
100 planes, most likely the new B737 Max 
model.
Mr O’Leary said he’ll also press Boeing to 
develop a model with a dozen or so more 
seats, perhaps through the removal of 
bulkheads and one of three lavatories.

Emirates – JetBlue code share expansion
JetBlue Airways and Emirates have 
announced intent to expand their current 
partnership to include bilateral codesharing, 
pending approvals.
Under the expanded agreement, JetBlue will 
place its “B6” airline code on all flights 
currently operated by Emirates between the 
U.S. and Dubai, as well as between New 
York-JFK and Milan.

Current codeshare routes offered by Emirates 
on JetBlue-operated flights cover 28 ports
including Boston, Chicago, Orlando and 
Puerto Rico. Since MAR13, Emirates also 
began placing its code on additional JetBlue 
routes, including Bridgetown Barbados, 
Cancun Mexico, Montego Bay Jamaica and 
cities in the Dominican Republic. 

Tony Carter has been named to 
replace retiring Air New Zealand 
board chairman John Palmer after 
he completes his final term with the 
carrier in September this year. 
Mr Carter is currently chairman of 
Fisher and Paykel Healthcare, and 
is also a non executive director of 
ANZ Bank New Zealand and Fletcher 
Building Limited.

Jetstar backing Sign 
Language Week
Jetstar has been right behind 
New Zealand Sign Language 
Week (13-19MAY), upskilling 
their 500 Kiwi crew thanks to a 
specially-designed Online Taster 
Class where crew can learn how 
to introduce themselves, sign a 
simple sentence, the alphabet and 
everyday questions. 
One of the stars of the taster 
class, 20-year-old Caleb Thorn, 
was on hand to show Jetstar ambassador 
Steve Price and Auckland crew members 
Amelia and Lela how to sign ‘welcome’. 
Deaf Aotearoa was a past recipient of a 

Jetstar Flying Start Programme grant where 
$15,000 cash and $15,000 in travel went 
towards a special camp for families with deaf 
parents held in Christchurch in February. 

L-R Jetstar staff member Amelia, Jetstar Flying Start judge Steve 
Price, NZ Sign Language Taster class star Caleb Thorn, Jetstar 
staff member Lela sign ‘welcome’ at Jetstar Auckland check-in

TheDesignAir Top Ten Liveries
TheDesignAir team of expert judges have 
looked at airline liveries around the world 
this year and have come up with their Top 10 
for 2013. 
Their verdict:
“To crown the amazing six airlines of the 
Pacific Rim that have made it into our Top 10 
liveries this year, is the stunning Fiji Airways 
livery. What we applaud the most here is the 
dramatic change from their current image, 
and a purposeful return to its roots. Following 
a similar story to that of O’hana by Hawaiian,
this wonderful ‘heritage-bound’ national de-
sign using Pacific tribal patterns and emblems 
show a proud cultural image that will stand 
out at its international destination airports 
of Sydney, Auckland, Hong Kong and Los 
Angeles. It appears as something still exotic, 
and whilst on a ‘Eurowhite fuselage’ it could 
have had the fate of many new 
liveries, and appear bland and simplistic, but 

it’s actually got a strong logotype, bold tailfin 
and interesting nacelles, that draw the eye all 
over the well balanced airframe. Airlines like 
Fiji Airways show that we still are producing 
wonderful, inspiring liveries even today.”
The others in the Top Ten for 2013 are:
2. Hawaiian Airlines
3. O’hana by Hawaiian
4. Asiana - Korea
5. Starflyer - Japan
6. Fastjet - Africa
7. THAI
8. Island Air – Hawaii
9. Porter Airlines – Canada
10. Air Tahiti Nui 
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CRUISE NEWSFROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER

Sales Growth Guaranteed
If you are an expert in your field, it certainly adds to 
your credibility when you can show your potential 
clients how you have achieved your status!

A CLIA Accreditation Certificate is achieved by 
accumulating 100 credit points through successful
completion of our cruise training programs and 
shipboard experience (famils and personal cruises) 
on CLIA Member Line vessels. Further points may be 
earned by completing nominated cruise line member 
on-line product training.

The more you educate 
yourself about all aspects of 
cruising (not just product 
knowledge), the more you 
will meet your client’s needs. 

The CLIA Cruise Accreditation Program (formerly ICCA) 
has been established since 1996 and is a way to 
recognise dedicated consultants who develop 
extensive cruise industry knowledge and superior 
selling skills. 

The CLIA Accreditation is issued on behalf of the very 
cruise lines that you are selling every day therefore it 
is not surprising that their goal is to see as many travel 
agents as possible earn the recognition they deserve.

As you realise the satisfaction that you are delivering 
your clients, your confidence grows and a funny thing 
happens – your cruise sales start to grow.

Education delivers motivation and motivated sales 
people are very noticeable. Join CLIA, commit some 
time to training, complete the necessary requirements 
and results will start to show – GUARANTEED!
Want to find out more?
Go to www.cruising.org.au/accreditation

Once you have achieved ‘Accredited’ status with CLIA 
you have something significant to crow about and 
should be driving this message as much as possible in 
all your marketing activity.

FLY TO EUROPE  
RETURN FOR $995^

–  Yes, includes  
all taxes!

CLICK HERE

Book any 2014 Viking  
river cruise today and you can:
   Fly to Europe return for $995^ 

per person Economy-class 
including taxes 

   Valid with any stateroom 
category

   Fly to and from any major 
European gateway

   Fly any date you desire^

   Enjoy Viking’s choice of eigth 
airlines: Qantas, Singapore 
Airlines, Emirates, Thai Airways, 
Cathay Pacific, British Airways, 
Scandinavian Airlines or Finnair.^

   Plus, include a stopover at no 
additional air cost.

   NEW! Business Class fare is now 
available at a surcharge to the 
economy class fare of $6,000 
per person.*

– How’s that for a great offer?

Princess Cruises strengthens commitment to NZ 
Princess Cruises has strengthened its commitment to the New Zealand 
market, with an expanded regional team reflecting the increase in its local 
cruise offerings.
With three ships based full time in local waters, the cruise line has created 
a new Australasian team, with dedicated managers overseeing marketing, 
public relations, customer service, sales and yield management.
Princess Cruises Commercial Director Alan Stuart, Marketing Manager 
Nick Ferguson, Head of Sales Brett Wendorf and PR Manager, Meg Koffel, 
were in Auckland this week, touching base with key players.
“The number of New Zealanders taking cruises has almost doubled in the 
past six years, while cruises to New Zealand have also grown significantly,” 
Mr Stuart said.
“This is an exciting time for Princess Cruises in the local market.  Princess 
Cruises’ ships have made hundreds of visits to New Zealand ports over 
recent years, not only carrying Kiwis on holidays but also bringing many 
thousands of tourists to the country’s shores.”
Mr Stuart said the healthy dollar meant more New Zealanders were also 
travelling with Princess Cruises overseas.
The cruise line has just launched its 2014 Europe program featuring its two 
latest ships, Royal Princess and Regal Princess. Royal Princess will be 
named by The Duchess of Cambridge in Southampton next month, while 
Regal Princess will launch next year.
“We’ve also launched a new Asia program for 2014-15 with some exciting 
options for New Zealanders,” Mr Stuart said.  
“Sapphire Princess will visit the Southeast Asian destinations of Malaysia, 
Vietnam, Cambodia, Indonesia and Thailand and we are expecting her range 
of itineraries, from three to 21days, to be very popular.”

Keel laid for P&O’s biggest 
Fincantieri’s Monfalcone shipyard near Trieste, Italy, has formally started 
construction of the biggest cruise ship ever built for Britain.
Due for delivery in FEB15, the 141,000gt ship will reportedly sport a dou-
ble funnel but other details remain under wraps. The only clue is that the 
ship will offer ‘style and innovation’.
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Princess announces 2014-15 Americas program
Princess Cruises has released details of its 
2014-15 Americas program – including 
Caribbean, Panama Canal, Canada & New 
England and West Coast cruises. The new 
sailings include Regal Princess’ debut in the 
Caribbean as well as Royal Princess’ first 
cruises to Canada & New England roundtrip 
from New York. On the West Coast, new 
roundtrip sailings from Vancouver add 
another departure port for Hawaii and 
California Coastal cruises, and Crown 
Princess will offer its first full season sailing 
from Los Angeles.
In total, 11 ships will sail on 355 departures 
of 46 itineraries. 

In the Caribbean, passengers can choose 
vacations from three to 28 days, with 
roundtrips from Ft. Lauderdale and Houston. 
West Coast cruises sail from Los Angeles, 
San Francisco and now Vancouver to 
Hawaii, Mexico, the South Pacific, and along 
the California coast. For the first time Royal 
Princess will take passengers to Canada & 
New England, becoming the line’s largest 
ship sailing on these fall foliage cruises, 
joining Ruby Princess, also new to cruising
the Eastern Seaboard. And Princess will 
continue to lead the way in Panama Canal 
cruising aboard favourite ships Coral 
Princess and Island Princess.

Natasha Bedingfield to serenade Royal Princess
British singer-songwriter Natasha Bedingfield, 
who is currently guest-judging the New 
Zealand season of the X Factor with her 
brother Daniel, and whose parents are Kiwis, 
will perform at the 13JUN naming ceremony 
of Royal Princess in Southampton.
The globally acclaimed artist will make a 
special appearance at the celebration, where 
HRH Catherine, Duchess of Cambridge will 
officially name the ship.

The Royal Princess inaugural ceremony will 
also feature a blessing of the vessel, and a 
performance by The Band of Her Majesty’s 
Royal Marines Portsmouth (Royal Band) and 
the pipers of the Irish Guards.  
The 3,600-passenger Royal Princess will 
depart on her maiden voyage to Barcelona 
on 16JUN and then sail in the Mediterranean 
throughout the summer, followed by Eastern 
Caribbean cruises beginning in the autumn.

New yacht, Voyage Collection from Windstar Cruises 
Windstar Cruises has announced the debut 
of its new all-suite yacht, Star Pride, and 
the 2014 Pride Voyage Collection. The new 
voyages are now open for sale, and feature 
four new itineraries exclusive to the all-suite 
yacht, including Windstar’s new itinerary 
through the Black Sea.
The 212-passenger Star Pride will visit tiny 
harbours, hidden coves and small-ship ports 
throughout the Mediterranean and French 
Riviera, with nine voyages from 05MAY to 

21OCT14.
For all the details and fares, contact Francis 
Travel Marketing on 09-444 2298 or email 
reservations@francistravelmarketing.co.nz.

Second passenger cruises free 
Discover the World Cruising together with 
Variety Cruises are offering two for one 
cruise fares on select 2013 itineraries. Clients 
can save up to A$4,470 per couple off the 
cruise fare on bookings made by 15JUN13, 
however space is limited per cruise departure.
Book any of the following Variety Cruises’ 
Voyages, departing between 16JUN and 
13OCT13, by 15JUN13 and the second 
passenger will cruise for free, and there is no 
single supplement for solo travellers, with 
both offers subject to terms and conditions. 
• 8 Day Romantic Rivieras – Departing 
21JUL, 04AUG, 11AUG, 18AUG13.
The French and Italian Rivera come to life as 
the newest 67m Variety Voyager mega yacht 
travels through the chic hotspots of Nice, St. 

Tropez, Portofino (above), Monte Carlo and 
more. 
• 8 Day Treasures of South Italy and Malta – 
Departing 16JUN, 23JUN, 13OCT13.
Board the new Variety Voyager mega yacht as 
she cruises around Sicily exploring Taormina, 
Syracuse, Agrigento and Cephalu, with stops 
in Capri, Malta and Lipari. 
Discover the World Cruising also offer a 
choice of pre/post cruise hotels and can assist 
with arranging transfers between the airport 
and hotel and/or ship. 
For all the details contact Discover the World 
Cruising on 09-623 4293 or email 
retailres@discovertheworld.com.au. Only 
a limited number of cabins on each cruise 
departure will attract these savings.

Big makeover for Voyager of the Seas
Royal Caribbean International has announced 
the 138,000gt Voyager of the Seas will un-
dergo a multimillion-dollar bow-to-stern revi-
talisation, gaining many Oasis-class enhance-
ments, before being deployed in Australia for 
the 2014/15 Southern Hemisphere summer 

season.
She will again join Rhapsody of the Seas, on 
her eighth consecutive season Down Under, 
and Radiance of the Seas, which came to 
Australia for the first time for the 2011/12 
season.
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CLIA Australasia prepares for cruise3sixty
CLIA Australasia has closed the books on 
reservations for this year’s cruise3sixty 
conference and trade show, with a delegation 
of almost 40 Australian and New Zealand 
agents preparing to head to Vancouver next 
month for the event.
The largest cruise-focused travel agent con-
ference in North America, the 2013
cruise3sixty has already attracted close to 
1300 enrolments from nearly all 50 US States 
and Canadian provinces as well as overseas.  

Cruise3sixty will be held 19-23JUN at the 
Vancouver Convention Centre, with a 
comprehensive series of educational sessions 
and seminars to be offered alongside three 
days of general sessions led by industry 
leaders and a two-day trade show.
Agents also will have the opportunity to tour 
10 cruise ships and attend a dedicated CLIA 
Specialty Cruise Collection Showcase to 
provide an in-depth look at the increasingly 
popular boutique cruise lines.

HAL rebrands Alaska CruiseTour program 
Holland America Line is rebranding its 
popular Alaska CruiseTour program with the 
new name Land+Sea Journeys. This change 
reflects substantial program updates designed 
to appeal to the desires of today’s travellers. 
With more time in the marquee destina-
tions and less overland travel time, Holland 
America Line guests will have more 
opportunities than ever to explore and 
personalise their Great Land vacations.
Land+Sea Journeys offer the benefit of 
combining the “must-see” of Denali National 
Park with the “seldom seen” wonders of the 
Yukon, including one- or two-night stays in 
the heart of the Klondike Gold Rush 
Country. Holland America Line will employ 
a refreshed approach to add to guests’ leisure 
time so they can further engage in their own 
personal discoveries and experience more 
highlights en route.  
Perhaps the most significant program 
enhancement for 2014 is a convenient one-
hour flight that brings Fairbanks, Alaska, and 
Dawson City, Yukon closer together — 
replacing up to two days of motorcoach 
travel and a hotel overnight.
Other notable elements include a new 

McKinley Explorer dome rail schedule 
between Anchorage and Denali that departs 
later in the morning northbound to Denali 
and arrives before dinnertime nearly three 
hours earlier heading southbound to 
Anchorage. 
Between Denali and Fairbanks, luxury 
motorcoaches will provide swifter service 
that maximizes the guest experience in both 
destinations. At Westmark Fairbanks, 
Anchorage and Skagway, Holland America 
Line has begun substantial renovations that 
will include extensive room updates, soft 
goods, hotel decor and some expansion in the 
Skagway property.
For all the 2014 details and fares, contact 
Francis Travel Marketing on 09-444 2298 or 
reservations@francistravelmarketing.co.nz.

Celebrity 14-day Wine Cruise & land package
Cruise World is promoting a 14-day West 
Coast Canada & USA cruise on Celebrity 
Millennium, departing Vancouver 13SEP13.
The package features a three-night pre-cruise 
stay in Vancouver with many inclusions 
before sailing across to Victoria. There is 
plenty of time during the full day in the BC 
capital to visit the famed Butchart Gardens, 
with the next day spent exploring Nanaimo.  
The ship then heads south to Seattle for the 

day before heading down the coast, with one 
night at sea before arriving in San Francisco. 
The cruise includes an overnight there with 
a focus on the wine producing regions of the 
region. Celebrity Millennium then continues 
down the California coast to Monterey for 
a full day visit, and a final night is spent at 
sea before arrival and disembarkation in San 
Diego.
Click here for the flyer. 
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PEARL’S PEARLER
The (tarnished) Gold Elite flyer 
seemed more brass than class

In the next Stocklink 
TravelBag Envelope:
Peregrine Antarctica 2013/14   

Southern Discoveries Milford Sound Winter 2013 

Whanganui Visitor Guide & Map  

Omaka Aviation Heritage Centre 

Awesome Adventures Fiji 2013/14

Choice Hotels NZ Accommodation Directory 2013  

Kiwi Rail Scenic Journeys NZ by Train Apr 2013

LATE BREAK

Turkish Airlines has reversed its ban 
on flight attendants wearing brightly-
coloured lipstick after strong objection 
from within Turkey and around the 
world. Temel Kotil, the airline’s CEO, 
blamed overzealous lower-level airline 
executives for having imposed the ban.
The airline earlier defended the ban, 
saying in a statement that “simple 
make-up, immaculate and in pastel 
colours, is preferred for staff working 
in the service sector.”
To protest the measure, numerous 
women had posted pictures of 
themselves wearing bright red lipstick 
on social media websites. 
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