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The highest situated hotel in Queenstown 
offering alpine ambience, stunning scenery  

and spectacular views over Lake 
Wakatipu  and the Remarkables Range

A Tanoa Hospitality Solution

tanoa aspen hotel, queenstown

Queenstown’s Hotel with 

Altitude!

www.tanoaaspen.com 

TRAVELMemo travel & 
tourism 
online 
news 
digestUPLOADED OVERNIGHT MON & THUtm1315F

FridaY
03maY
2013

KUL, BKK, SGN & HKT     
ex AKL via 

SIN ex CHC via AKL 
& SIN

Intra-Asia flights operated by Jetstar Asia (3K)

Now Year Round
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RECRUITMENT
SPECIALIST 14 years in the business

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz
Click here to view

Roles that Rock!

The Month of May is the Month of Lei                                         CLICK 
HERE

                                              Book your clients' Hawaiian Holiday today

Awesome  

Click here for details 
or call 0508 496 753!

Oregon
USA

Did you know?
Hells Canyon in Oregon is the 
deepest river-carved gorge in 

North America. At 7,900 feet, it’s 
deeper than the Grand Canyon.

Canadian Colours
small group journey by rail & cruise
30 days, departs 6 Sept 2013 

(09) 360 7311  or  0800 11 73 11
www.worldjourneys.co.nz
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Australia’s Nature Coast launched 
Some of South East Queensland’s leading tourism bodies have 
joined forces to promote Australia’s Nature Coast - a world class 
eco-destination.
Sunshine Coast Destination Ltd (SCDL), working in partnership 
with Tourism Fraser Coast Tourism Noosa, Gympie Cooloola 
Tourism, Great Sandy Biosphere and Noosa Biosphere, has 
created the strategy to break down barriers and increase visitor 
numbers across all partnering destinations.
Tourism Australia managing director Andrew McEvoy launched 
the Australia’s Nature Coast concept at ATE and said the 
innovative partnership approach being demonstrated was some-
thing for which the region’s tourism leaders deserved credit.
“From our own recent research, we know that Australia’s biggest 
strength is its world class nature, well regarded from all markets 
and core to our global tourism offering,” he said.
“Given the fact that the greatest drivers of international visitor 
demand to Australia are coastal, aquatic and wildlife experiences, 
this joining of forces, under the new banner of Australia’s Nature 
Coast, makes sense.
“At Tourism Australia, we’ve made a concerted effort in the past 
18 months to encourage the industry to speak with one voice, 
when selling Australia overseas, rather than our states, territories 
and regions all competing against each other. This is a great 
example, and one which I think will resonate well with our 
overseas markets,’’ Mr McEvoy said. TravelMemo   20130503  03MAY13    Page 1
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*Conditions apply. Price based on per person twin share in NZD, are strictly limited and subject to availability on specifi c dates until sold out. For new bookings only and not in conjunction with any other offers including group deals. Maps or other route depictions are intended as an indication only and are subject to change. Surcharge may apply on credit card transactions. 
Taxes and charges are subject to change without notice. Scenic Tours reserve the right to ticket the airfare upon receipt of deposit. Once issued, air tickets are subject to amendment and cancellation fees as established by the applicable airline. Flights must be booked with Scenic Tours. Flights are subject to availability of appropriate airline class and once sold out surcharges 
may apply. $3,900pp non-refundable deposit due within 7 days of booking. Port charges are included up to $500pp. Airfares in economy K class Emirates, airline taxes are included up to $400pp. Should Emirates not be available for any reason Scenic Tours reserves the right to substitute another airline. Offer available until 15 October 2013 or until sold out. Price based 
on following 2014 departure dates: SEI: 6 October, D category cabin (no balcony) STC: 16 March, E category cabin (no balcony). Prices correct as of 2 May 2013. For full terms and conditions refer to brochure and Earlybird fl yer. Scenic Tours ABN 85 002 715 602 Lic. No 2TA 002 633. QUOTE CODE: SNZEM033

2014 EARLYBIRDS OUT NOW

All-Inclusive Luxury
Experience an unprecedented level of 
unrivalled and all-inclusive luxury.

• Luxury staterooms and suites

• Private butler for every guest

• World class cuisine

•  Unlimited complimentary beverages

•  Scenic Tailormade-personal GPS tour guide

• Complimentary in-suite mini bar

•  On board entertainment and lectures

•  All shore excursions and special events

• Electric bicycles

• Complimentary Wi-Fi internet

• Personalised airport transfers

• All tipping and gratuities

The Ultimate River Cruise Experience

Call 0800 868 746   scenictours.com.au

ENJOY:  10 night luxury river cruise • quaint village of Vernon 
• exclusive concert at Château-de-Champlâtreux

DISCOVER:  Normandy • Somme battlefi elds of World War I • Calvados 
• Les Andelys • Honfl eur • Caudebec-en-Caux • Paris

EXPERIENCE:  Giverny, including entry to Monet’s former residence 
• Auvers-sur-Oise, Vincent van Gogh’s fi nal resting place

FLY FREE* including taxes
From $ 7,275*pp twin share  SEI

11 Day Gems of the Seine River Cruise
ENJOY:  14 night luxury river cruise • Wachau Valley • Rhine Gorge 

• canals of Amsterdam • Melk Benedictine Abbey
DISCOVER:  Vienna’s Spanish Riding School • Amsterdam • Budapest 

• Bratislava • Salzburg • Vienna • Cesky Krumlov
EXPERIENCE:  private Viennese concert at Palais Liechtenstein • European 

Village • medieval dinner at Marksburg Castle

FLY FREE* including taxes
From $ 8,245*pp twin share  STC

15 Day Jewels of Europe River Cruise

http://systems.scenictours.com/downloads/ScenicToursERC2014NZD.pdf


NEW ZEALAND
West Coast gears up for China, India 
36 West Coast tourism operators were this 
week taken through a training session in 
Franz Josef on catering to the Chinese and 
Indian markets.
Tony Everitt of Tourism New Zealand came 
in via Skype from Shanghai and undertook 
a one-hour session on how to deal with the 
burgeoning Chinese visitor market, which 
is reportedly coming to the West Coast ‘in 
droves’. The latest regional tourism indicators
show a +100% increase over JAN-FEB12, 
and that, says Tourism West Coast’s Jim 
Little,  was not off a small base either. 
“The Chinese market has discovered the West 
Coast and with our gold mining heritage the 
appeal and connection with Chinese families 
is immense,” says Mr Little. 
Tony Everitt’s Skype session also covered 
South East Asia and the emerging market of 
Indonesia.

Trish Abrahamson of Naturally New Zealand 
Holidays gave an informative update on the 
Indian market with particular reference to the 
honeymoon segment, which is also coming to 
the West Coast in significant numbers. 
Jim Little comments: “One of the things 
we enjoy about this market is they travel 
in autumn during our shoulder season and 
a helicopter glacier landing is top of their 
bucket list.” 
Ms Abrahamson also covered information on 
the strict regimes between the different 
Indian castes and food requirements for 
Indian visitors particularly the non-beef 
eaters and vegetarians.
Tourism West Coast followed with an 
industry update on marketing activities and 
progress on the new regional website and 
digital strategy. Rotorua enjoys record February

Rotorua’s line-up of successful large events 
over summer have resulted in its highest ever 
volume of domestic visitor nights in 
commercial accommodation for a February 
month. 
Visitor nights rose 19.2% to 80,500 during 
FEB13 compared to a national decrease of 
4.0% against the same period in 2012, 
according to Statistics New Zealand’s latest 
figures. 
Destination Rotorua Marketing general 
manager, Oscar Nathan, says several key 
events drew big domestic crowds. They 
included Te Matatini - the national kapa haka 
festival, the inaugural Rotorua Bike Festival, 
the annual Raggamuffin music festival, and 
the Australasia IPSC Handgun Championships. 
“We are very encouraged by the success of 

these events and as a result we have a 
renewed focus on attracting more high-
quality national and international events 
to our city in the coming years,” says Mr 
Nathan. 
“ International visitor nights spent in Rotorua’s 
commercial accommodation were up 15.2% 
compared to February last year, versus an 
8.3% increase nationally,” he says. 
It also showed that Rotorua’s hotel and motel 
sectors did very well overall, with hotels up 
22.5% and motels up 27.3% year-on-year. 
The change in timing of Chinese New Year 
from January last year to February this year 
was also a key contributor to February’s 
growth, with Chinese visits to Rotorua 
attractions increasing from 34,200 to 63,000. 

Skytrek offers winter hang gliding 
Skytrek Tandem 
Hang Gliding & 
Paragliding will 
launch a new 
winter hang 
gliding experience 
in Queenstown on 
06MAY, making it 
the only company 
in New Zealand to 

Motueka, to create the trip.
Skytrek will utilise a specialised microlight 
to tow the tandem hang glider, with both pilot 
and passenger, into the sky.  After climbing 
to over 3000 feet, the hang glider pilot will 
release from the tow line and the passenger 
can enjoy a leisurely 15 minute ride back to 
earth with breathtaking views.  
www.skytrek.co.nz. 

offer hang gliding through the winter season.  
Its new tandem hang gliding aero-tow flight, 
considered the highest and longest tandem 
hang gliding flight in the country, will 
operate from the Glenorchy airstrip, a 
40-minute lakeside drive from Queenstown.
Queenstown-based business owners Ian Clark 
and Shai Lanuel have joined forces with 
Trevor Leighton from Tasman Sky Adventures

15 million luge riders at Skyline Rotorua 
A Tauranga family this week became the 
15-millionth luge riders at Rotorua’s Skyline 

visitor attraction.
Seven-year-old Michael Moroney, his dad 

Mike and mother Jackie Roberts 
won a trip to Queenstown for 
hitting the milestone, along with a 
basket of goodies. 
Skyline Rotorua’s luge operation 
was the first in the world when 
it opened on 9 March, 1985. 
Skyline Enterprises now has luge 
operations in Queenstown, 
Singapore and Canada. 
Planning is also underway for a 
new operation in South Korea. 
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We offer FREE 24 hour DIRECT Airport to Hotel Shuttles
We don’t ‘bunny hop’ along the Way!   |   more info

New Airvan for Milford Sound flights 
Milford Sound Flights’ new Airvan got a 
water cannon welcome at Queenstown 
Airport this week following its first passenger 
flight. 
The new generation GA8 Airvan seats seven 
passengers and is optimised for passenger 
viewing with high-wing configuration and 
panoramic windows. It’s also designed to 
meet the latest international safety standards. 
Richard Lauder, chief executive of Real 
Journeys, which co-owns Milford Sound 
Flights with Skyline Enterprises, says the 
purchase of the new Airvan signals 
confidence in the continued growth of 

Queenstown’s tourism market. 
“We know ‘flightseeing’ into Milford is a 
compelling offering for visitors, especially 
when they combine it with a cruise option. 
This new plane will optimise the customer 
experience considerably,” says Richard. 
Jeff Staniland, Skyline Enterprises CEO, 
says the purchase of the Airvan is the first in 
a series of possible investments to upgrade 
Milford Sound Flights’ existing fleet. 
“The Airvans are also better in an 
environmental sense, using less fuel and 
therefore having less environmental impact – 
so it’s a win win really,” says Jeff.

Govett-Brewster redevelopment
This year a new phase in New Plymouth’s 
renowned Govett-Brewster Contemporary 
Art Museum’s history begins with the 
construction of the Len Lye Centre, which 
will operate as a new combined facility with 
the Govett-Brewster.
The Len Lye Centre is set to become a 
landmark building, offering a dedicated space 

and permanent access to the world-famous 
kinetic artist’s art and ideas.
Earthquake strengthening and upgrade work 
for the gallery and construction of the Len 
Lye Centre means that the Govett-Brewster 
building will be closed until reopening as a 
new combined facility in 2015.

AUSTRALIA

Showbiz Events & Travel has pre-sale tickets 
available for Blue Man Group, best known 
for their wildly popular theatrical shows 
and concerts which combine music, comedy 
and multimedia theatrics. The blissful party 
atmosphere created at their live events has 
become the trademark of a Blue Man Group 

experience and Showbiz has seats in the first 
five rows as well as other packages.
The show opens 10AUG at the Sydney Lyric 
Theatre at The Star.
Call 0800 SHOWBIZ or email 
tracyh@showbiznz.co.nz. 
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Swim with Minkes on Silversonic 
Swimming with Minke Whales has been 
voted Queensland’s top secret and Australia’s 
third best kept secret by Australian Traveller 
Magazine. Port Douglas-based Silversonic 
has one of only a few permits that allow 

snorkellers to swim with these curious and 
gentle whales. Swimmers must hold onto a 
rope to allow the Minke Whale to approach 
voluntarily. 
www.silverseries.com.au/swim-minke

Pictured at the launch of Australia’s Nature Coast at Australian Tourism Exchange. 
From left: Andrew McEvoy (Tourism Australia managing director), Dr Evelyn Meier 
(Chair Australia’s Nature Coast), Robbie Cornelius (Tourism Fraser Coast), Ian 
McNicol (SCDL), Jan Foletta (SCDL), David Hay (Tourism Fraser Coast) and Damien 
Massingham (Tourism Noosa).   See page 1 for story.

Brisbane campaign will target NZ
Brisbane’s new A$2m autumn/winter tourism
campaign will be the largest to date with 
its reach spreading interstate and to New 
Zealand, according to the city’s Lord Mayor, 
Graham Quirk.
He says the Brisbane Marketing-led campaign,
aimed to lure visitors during the cooler 
months, with a host of events including 
Bolshoi Ballet, Brisbane Racing Carnival and 
the British & Irish Lions matches.
“Brisbane Marketing will be working in 
partnership with Tourism and Events 
Queensland, Virgin Australia, Emirates, Accor
and 71 other industry partners to deliver the 
largest, longest and most far reaching winter 

campaign to date,” Cr Quirk said.
“The campaign is expected to generate 
more than A$54 million in economic impact 
and attract more than 332,000 attendees to 
Brisbane events over the autumn and winter 
months.
“It has increased its traditional intrastate 
focus to include the regional fly-markets of 
north Queensland as well as Sydney, 
Melbourne and New Zealand.
“New Zealand is Brisbane’s top international 
source market so it makes sense for Brisbane 
Marketing to work with Tourism and Events 
Queensland and the industry to extend our 
presence in this important market.”

A$11m investment by SeaLink Travel Group 
SeaLink Travel Group, comprising of 
SeaLink and Captain Cook Cruises, is 
investing A$11m in developing and improving
its Australian tourism infrastructure and fleet. 
Some A$3 million will be spent building a 
new high speed passenger vessel to join 
Captain Cook Cruise’s Sydney Harbour 
fleet of 11 vessels by OCT13. Being built in 
Hobart, the sleek Rocket is the first addition 
to the fleet since the MV Sydney 2000. It will 
have two passenger levels, with indoor and 
outdoor seating for up to 200 passengers,
eco-friendly fuel efficient design. The 
Rocket’s new generation design will balance 
efficiency with ruggedness, allowing her to 
operate in all corners of Sydney Harbour, 
operating as a ferry, transfers service and 
sightseeing cruises, especially the popular 
Hop On Hop Off service.  
“We are investing nearly $500,000 in a 
refurbishment of the main Show Deck on the 

MV Sydney 2000 and will have an Asian look 
and feel to cater for these growing markets,” 
says SeaLink Travel Group Managing 
Director, Jeff Ellison.
“We are also spending $300,000 on two new 
engines for the MV Sydney 2000 which will 
see the ship’s fuel efficiency increase by up 
to 9%, making her much more eco-friendly.” 
South Australia is to get a $5 million Sealink 
Travel Group spend, with a new A$4m 
passenger terminal at its port in Penneshaw 
on Kangaroo Island and a $1m refurbishment 
for the PS Murray Princess. 
SeaLink’s operations in Townsville will 
receive a $1.3 million investment including a 
$1m upgrade of MV Reef Cat in 2013-2014, 
$200k towards a government project to 
upgrade the floating pontoons on Palm 
Island, and a $100k upgrade to Breakwater 
Terminal, Townsville. 

Wake Up Workout offer
Outrigger Hotels and Resorts are offering 
a complimentary one-hour group Wake Up 
Workout session for any conference booked 
at Outrigger Surfers Paradise, Gold Coast or 
Outrigger Little Hastings Street Resort and 
Spa, Noosa. 
Life’s a Gym, international wellness 

specialists, will provide a set of exercises 
that are easy to integrate and maintain at any 
level of fitness - the ideal way to have your 
delegates ready for a productive day. 
This special is on offer for those who book 
prior to 31AUG13 for a conference held 
before 31DEC13, and conditions apply.
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PortDouglasBus to boost schedule
PortDouglasBus, a division of BTS Tours, 
has prepared for the increased number of 
visitors expected to visit the Cairns and Port 
Douglas region over the next six months by 
adding more services and rolling out a new 
digital strategy that includes a revamped 
website and Facebook page.
PortDouglasBus currently operates 10 
services a day between Cairns Airport and 
Port Douglas in both directions and extra 
services will be added to the existing 
timetable from June to accommodate the 

expected increase in passenger arrivals.
In addition PortDouglasBus provides door-to-
door transfer services from Cairns and Port 
Douglas to all the major tourist attractions 
in the region including Hartley’s Crocodile 
Adventures, Kuranda Scenic Railway and 
Skyrail, Palm Cove and Mossman Gorge.
PortDouglasBus is the only locally based 
provider that offers twice-daily transfers to 
Mossman Gorge from both Cairns and Port 
Douglas.
www.portdouglasbus.com

Melbourne Cup 2013 packages 
AIM Holidays has Emirates Melbourne Cup 
2013 packages, with ticket and accommodation 

deals from $809pp.  Contact Jay at 09-444 
2298 for full booking information.

Bondi Beach makeover
Bondi Beach, Sydney’s third most visited 
spot, is about to become a lot greener. This 
week the local council unveiled an ambitious 
ten-year blueprint to replace the concrete 
with grass, trees and structures for shade. 
New parking areas would be built out of 

sight in multi-level underground garages. 
Meanwhile, above ground, large areas would 
become pedestrian-only, including a new 
boardwalk. Toilets, playgrounds and fitness 
equipment will be upgraded, alongside a 
skate park and cafes with views of the surf. 

aMAYzing!
On sale: 15 April-5 May 2013. For travel: 2 May-30May 2013. Conditions apply.

www.aircalin.com

(09) 977 2238 

New Caledonia
$299 one-way

ex AKL  

FROM ONLY

PACIFIC ISLANDS
First ever coral planting off Tivua Island
Captain Cook Cruises conducted their first 
ever coral replanting near Tivua Island last 
Friday in an effort to educate locals and 
visitors on the importance of conserving 
marine life and to raise awareness on 
sustaining the reefs for future generations.

Elanoa Lawavou, one of Captain Cook 
Cruises Marine biologists coordinated the 
coral planting.
“Most of our guests were involved and about 
45 corals were planted,” said Elanoa.
“The corals that were planted today will later 
on be transplanted into the reef. We will 
allow the coral to grow on the coral table/bed 
for about 6- 12 months.  
We hope to replant coral every two months 
and have coral planting as an activity for 
guests,” she added.
Elanoa is also farming clams at Tivua Island, 
with the aim of repopulating reefs around 
Tivua Island, a daytrip island destination for 
Captain Cook Cruises ex Port Denarau.

TravelMemo   20130503  03MAY13    Page 6

http://www.aircalin.com


Samoa Air gains airport access
Samoa Air has begun using Apia’s Fagali’i 
Airport in Samoa for flights to American 
Samoa, having previously flown to the 
American territory from Maota airport in 
Savaii and Faleolo, Upolu’s main airport.
Polynesian Airlines, the state carrier which 
owns Fagali’i, had objected to its competitor’s 
use of the airport but according to Samoa 
Air’s Chief Executive, Chris Langton, the 
carrier has had a change of heart and he 
believes the Prime Minister Tuilaepa Sailele 

Malielegaoi had something to do with it.
Mr Langton told KHJ News that the green 
light for Samoa Air to use Fagali’i was in 
line with the Samoa Government’s assurance 
from the start of its company that it would 
have unrestricted use of Fagali’i airport.
Samoa Air will have one daily flight from 
Fagali’i to American Samoa’s Tafuna airport, 
but will add a second daily flight later in the 
week.

ASIA
Uniworld’s Vietnam and Cambodia Two for One
Uniworld Boutique River Cruises’ is offering 
travellers a ‘Two for the Price of One’ deal 
for new bookings on three selected 15-day 
Timeless Wonders of Vietnam, Cambodia & 
Mekong departures in August.
The limited offer must be booked and paid in 
full by 30MAY13 and is available until sold 
out on the 14, 18 and 28AUG13 departures 
only.
Operating between Ho Chi Minh City and 
Hanoi, the luxury river cruise includes a 
7-night Mekong River cruise aboard the 
new River Orchid or River Saigon as well as 
multiple-night hotel stays in Ho Chi Minh, 
Siem Reap and Hanoi.
The 15-day itinerary also includes 12 days of 
fully escorted excursions with English-
speaking local experts; 14 buffet breakfasts, 
9 lunches and 10 dinners; onboard 
complimentary wine, local beer and spirits 
from lunchtime onwards; the services of a 
Uniworld Tour Manager throughout; arrival 
and departure transfers as well as all transport 
throughout the trip including flights between 

Siem Reap and Hanoi.
Including Phnom Penh and Siem Reap – 
gateway to Angkor Wat, guests are treated 
to a 360-degree view. Whether travelling by 
luxury sampan to visit Vietnam’s floating 
river markets, riding in a cyclo to the 
Cambodian Royal Palace, or taking a tuk-tuk 
to the Angkor temples, Uniworld’s guests 
experience all the highlights.
The 15-day Timeless Wonders of Vietnam, 
Cambodia & Mekong is normally priced 
from $5950pp twin share (land only), with 
the 14AUG and 18AUG departures now 
priced from $2975pp twin share and the 
28AUG departure priced from $3038pp. 
Prices are applicable for two people 
travelling together on a twin-share basis in a 
Category 3 stateroom and do not include port 
charges of $129 and Cambodian air tax of 
$35pp. Full payment must be within 7 days 
of booking and no later than 30 May, 2013.
View the brochure online here and for more 
info contact Greg Marett or call reservations 
on 0800 872 325.

China Airlines, Explore Holidays famil 
Twelve agents from around New Zealand 
recently returned from a 10-day famil to 
India and Taiwan, jointly hosted by China 
Airlines and Explore Holidays. The group 
spent time in India, taking in Delhi, Agra, 
Bharatpur, Karauli, Rathambore National 
Park and Jaipur, before exploring Taipei, 
thanks to the Taiwan Tourism Bureau. 
Gareth Williamson of China Airlines says 
highlights for the group were undoubtedly 
the Taj Mahal and Red Fort in Agra, the 
hustle and bustle of Delhi, the stunning 

architecture of the state of Rajasthan, and 
seeing a tiger in the Rathambore National 
Park. The group also enjoyed Taipei.
 “This was the first long haul agent famil 
which we have conducted from New 
Zealand, and it was pleasing to promote India 
given its rise as a destination for both leisure 
and business traffic, as well as to promote 
Taipei as a new and exciting stopover 
destination for our customers,” says 
Williamson.

Top Row L-R: Amanda Lewis – Flight Centre Chews Lane; Shelley Dunn – World Travellers Napier; Tania Wheeler 
– House of Travel Hamilton; Fleur Virtue – House of Travel Newmarket; Jan Arthurs – Pukekohe Travel. 
Middle Row L-R: Angela Nunn – House of Travel Albany; Deanna Tolj – United Travel Newmarket; Melanie 
Perkins – House of Travel Dunedin; Sesh Dayal – Flight Centre Botany. 
Front Row L-R: Phoenix Marshall – Adventure Travel Christchurch; Kelly Berthelsen – World Travellers Warkworth; 
Ranjeet Singh – Explore Holidays Guide; Jo Saunderson – Explore Holidays; Gareth Williamson – China Airlines. 
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Your gateway to The Yangtze Click Here
or call 09 309 1188

China   We know it like our own backyard

CLICK HERE TO DOWNLOAD

China’s Hidden Gems
Acrossia’s Private Tour, the 9-day China’s 
Hidden Gems package starts in Shanghai and 
ends in Beijing, with visits to Suzhou and 
Xi’an, includes some of the country’s finest 
sights and attractions.
It begins with a thrilling 7-minute, 30km 
transfer from Shanghai Airport to the city on 
a MAGLEV train and during two days in the 
city includes a visit to one of China’s finest 
museum, a river cruise to view the famous 
Bund and its neon displays, shopping in all 
the best places and a view of Shanghai from 
the world’s highest observation deck.
Your clients then travel to the famous water 
town of Zhouzhuang for a canal boat ride 
and garden visit before continuing to Suzhou, 
famous for its silk spinning factories and 
the Humble Administrator’s Garden, both of 
which are visited.     

A flight to Xi’an 
follows and the next 
day there is ample 
time to view the 
famous Terracotta 
Warriors Museum, 
the Great Mosque and the ancient, intact City 
Wall, which stretches for 14km. After dinner, 
your clients board their train for an overnight 
journey to Beijing.
The tour includes three nights in China’s 
capital, with visits to Tiananmen Square, the 
Forbidden City and Jingshan Park, the Great 
Wall at Jinshaling, the Silk Markets, the 
Panda Enclsure at Beijing Zoo, the Summer 
Palace and the Hutongs. There’s a Kung Fu 
Show and a traditional Peking Duck Dinner 
in the itinerary too.
Click here to download the flyer and call 
Acrossia on 0508 4 CHINA.

DreamWorks attraction for Macau
Sands Cotai Central will open the Dream-
Works Experience at Cotai Strip Resorts on 
01JUL, a first-of-its-kind family attraction in 
Macau. Supported by the Macau Government 
Tourist Office, the DreamWorks Experience 
at Cotai Strip Resorts is the result of a new 
resort licensing agreement between Sands 
China and DreamWorks Animation, bringing
characters and franchises like Kung Fu 
Panda, How to Train Your Dragon, Shrek and 
Madagascar to events, shows and offerings
throughout Sands Cotai Central and The 
Venetian Macao.
DreamWorks experiences at the resort will 
include performances; DreamWorks room 
packages; a daily DreamWorks parade; 
character dining experiences; themed areas 
for character meet-and-greets; DreamWorks 
in-room activities and amenities; themed 
meetings & event packages; VIP experiences; 
character interaction at birthday parties; 
photo shoots with DreamWorks characters; a 
DreamWorks 3D light and sound spectacular 
coming Q4 2013; and DreamWorks-themed 
Ice World coming later this year.

Thailand enjoys growth
Thailand has enjoyed a 93% growth in 
arrivals from China in the first quarter of 
2013, taking visitor numbers to a record total 
of 6.83 million, up by 19% on JAN-MAR12, 
according to figures published by Thailand’s 
Ministry of Tourism and Sports.
China’s total of 1.12 million visitor arrivals
made it the first time that any country had 
crossed the one million mark in a three-
month period. The growth was mainly due to 
the Chinese New Year in February, which led 
to a spike in long-holiday travel to Thailand. 
Russia, Korea and India markets are also 
showing strong double digit growth.

Seoul Walking Tour Mobile App
Korea Tourism Organization (KTO) has 
launched a new Seoul Walking Tour Mobile 
App, a smart tour guide for 16 key tourist 
destinations in downtown Seoul.  
The GPS-enabled App is the eleventh smart 
audio tour guide App to be released by KTO, 
and is available in English, Japanese and 
Chinese versions.
To download the App, go to the App store, 
search ‘Seoul City Tour’ and go to set-up 
menu and download the contents, then you 
can also enjoy free services even in areas not 
covered by Wi-Fi. 
Another handy App for travelling throughout 
Korea is KTO’s smartphone Visit Korea 2.0 
App.  This contains extensive information on 
travelling in Korea including tourist attractions, 
accommodation, restaurants, shopping and 
much more. All listings have a map to assist 
travellers with navigation, and the social 
networking services sharing function.
Until the end of June this year, those who 
download the Visit Korea 2.0 App from the 
Visit Korea website have the chance to win 
a free SIM card with a 2,000 won balance as 
well as free 10,000 won calling cards for ten 
winners each day.  There’s also a 10% free 
credit when charging through the EG SIM 
card App.  More details on how to get a SIM 
card are available here.

Earlybird Halong Bay savings
World Journeys is offering 15% savings on 
boutique Halong Bay Cruising, when a 
booking aboard the Ginger or Jasmine 
traditional junks is confirmed 90 days prior to 
departure date.  Valid on new bookings only, 
for travel until 31DEC13.
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Spectacular sales, events during Hong Kong Summer
The Hong Kong Tourism Board will host a 
series of fun events, shopping offers and 
dining delights during the Hong Kong 
Summer Spectacular, 21JUN-31AUG13.
Throughout the event shoppers will be 
enticed by the latest and hottest products 
when everything from trendy fashion and 
shoes, fine jewellery and beauty products, to 
the latest watches, electronics and traditional 
Chinese artefacts and souvenirs go on sale 
across the city’s popular shopping districts. 
Shoppers will be spoilt for choice by the 
substantial discounts and privileges offered 
in the city’s popular shopping districts from 
the high-end shopping malls to local designer 
shops and international brands.   

For fashionistas seeking the latest designs 
Hong Kong’s inventory of shops will expand 
even further next month when TOPSHOP 
and Victoria’s Secret open their stores.  This 
follows on from the recent openings of the 
Korean brand Forever 21 and the French 
labels Maje and Sandro.
Fun events during the Hong Kong Summer 
Spectacular will include the Hong Kong 
Dragon Boat Carnival 21-23JUN, staged on 
Victoria Harbour, and the Lan Kwai Fong 
Music and Beerfest 13-14JUL.
Click here for information on the special 
offers, activities and entertainment during 
Hong Kong Summer Spectacular.

Added value Galapagos
With David Attenborough’s stunning new 
Galapagos series now airing Tuesdays 
8.30pm on TV One, there has never been a 
better time to sell Galapagos Cruising.  
To help, World Journey has released added 
value deals on Galapagos Cruising in 2013.
>>  Cruise aboard the 4-star MV Santa Cruz 
on selected 4 or 5-night departures JUN-
SEP13, and enjoy free Galapagos air tickets.  
Join two cruises together and enjoy a bonus 
US$100pp bar credit.
>>  Cruise aboard 5-star Yacht Isabela II on 
selected 4 or 6-night departures AUG-SEP13, 
and enjoy free Galapagos air tickets and a 
free Quito City Tour.
>>  Cruise aboard 5-star Yacht La Pinta on 
selected 3, 4 or 7-night departures AUG-
SEP13, and enjoy free Galapagos Air Tickets, 
one night’s 5-star hotel in Quito, plus free 

onboard internet, soft drinks and wet suit 
rental.
Offers apply to new bookings only, on 
specific departures, subject to availability.  
Cruises start from NZ$2,910pp share twin for 
a 5-day cruise aboard the M/V Santa Cruz, 
including transfers and transport in the 
Galapagos, daily island excursions and 
briefings with specialist naturalist guides, all 
meals onboard, and the Galapagos Transit 
Control Card.  Flights to/from the Galapagos
start from $535pp return from mainland 
Ecuador.  A National Park fee of US$100pp 
is payable on arrival.
Contact World Journeys for details of valid 
departures and other travelling options in 
Ecuador on 0800 117311 or 
info@worldjourneys.co.nz

Contiki launches 2013/15 Latin America program
Contiki has launched its 2013/15 Latin 
America brochure, offering 18-35s travellers 
small group adventures, unique 
accommodation and experiences that they’ll 
have to look back through their Instagram 
shots to believe happened.   
The 2013/15 program features 13 itineraries
travelling across six countries including Peru, 
Argentina, Brazil, Ecuador, Mexico and 
Costa Rica. Two new tours are the 26-day 
Galapagos & Andes tour and 37-day The 
Latin Quest, travelling across Ecuador, Peru, 
Argentina and Brazil.
Contiki Holidays general manager Tony 
Laskey says more and more New Zealanders 
are becoming aware of the treasure trove of 
travel experiences Latin America offers, with 
that demand reflected in Kiwi sales. 
“With Brazil hosting next year’s FIFA World 
Cup and the Summer Olympics in 2016, we 
don’t expect the demand to slow anytime 
soon. We’d recommend 18-35 year old 
travellers who intend to head to Brazil next 
year take advantage of being on the continent 
and take a look at our range of tours that 
can be tagged onto their World Cup travels. 
We’ve made it easier to see which tours 
coincide with the World Cup – just look for 
a little soccer ball beside the departure date,” 
he says.
Contiki’s Latin America groups average 
around 25 people so it’s easy to get around 
but guests will still have that social Contiki 
experience we’re so known for, adds Laskey. 
“Contiki is the only company offering 
exclusively youth-orientated trips to Latin 
America, for those aged 18-35 years so not 
only are our guests sure to make lifelong 
mates but they’ll be travelling with 

likeminded people of a similar age.
“Our operations teams have found some 
incredibly authentic accommodation options
so our guests could be staying in an eco-
lodge in the Amazon that can only be 
accessed by motorised canoe, lying in bed 
listening to the wildlife outside their Costa 
Rican jungle lodge or stepping out the front 
door and seeing condors circling high above 
Colca Canyon in Peru.”
Whichever adventure they choose, clients 
need to get in early to take advantage of 
the Early Payment Discount and save up to 
$1010 for bookings and payments in full 
before 27JUN13. 
Contiki’s 2013/15 Latin America program 
brochure is available now. For more 
information please contact your local sales 
executive or visit www.contiki.com. 
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Farmers Park Grand Opening in downtown Anaheim
Your clients can join in the celebration at 
Farmers Park Grand Opening on Saturday, 
29JUN13 at 400 S Anaheim Blvd., at the 
Anaheim Packing District.
Unique to Orange County, Farmers Park will 
be a place to gather and share in local 
agriculture, farming, education, food, history,
art, and music. Farmers Park and the 
Anaheim Packing District are described as 
Anaheim’s ‘very own place of authenticity to 
celebrate community.’
The Grand Opening will launch the inaugural 
Farm Folk Festival, an annual Americana 
music festival featuring local bluegrass, 
indie, and roots performers. This all-day 
event takes place on a greenbelt that connects 
two important pieces of Anaheim history, 
The Packard Showroom and The Packing 
House. In addition to live music, there will be 
workshops on garden mixology, farming, tin 
whistle playing, cigar box guitar making and 
more. 
Guests can rest on the grass of the outdoor 
amphitheatre, stroll on the redwood board-
walk, buy plants and herbs from Fullerton 

Arboretum, snack on delicious treats from the 
gourmet food trucks or at Umami Burger and 
enjoy Anaheim Brewery craft beer on their 
tasting room patio. 
Tom Tait, Mayor of Anaheim, will mark the 
Grand Opening by driving the last spike into 
the railroad line at the adjacent Anaheim 
Packing House. Scheduled to open later this 
year, it will house approximately 20 artisan 
food and beverage purveyors, live music, 
food demonstrations and more.
Other events and festivities at the Anaheim 
Packing District:
18MAY     Anaheim Brewery Founders Day      
                  Celebration
27JUL       Tractor & Truck Antique Show
10AUG     ACE: Art Crawl Experience
25AUG     Packard Picnic & Pie
14SEP       Anaheim Historic Society Citrus  
           Celebration
28SEP       Barrel & Board Wine Tasting
12OCT      Oktoberfest
26OCT      Anaheim Fall Festival
11NOV     ACE: Art Crawl Experience
07DEC     German Christmas Market

AFRICA / MID EAST

Blue Train Upgrades 
The Blue Train, South Africa’s leading 
luxury rail travel experience, has undergone 
various upgrades to its interiors, its technol-
ogy, and all its critical safety components. 
Reupholstered furniture, an interactive on-
board entertainment system, and free Wi-Fi 
are among the enhancements.  
The Blue Train has been the winner of the 
coveted World’s Leading Luxury Train and 
Africa’s Leading Luxury Train for 
consecutive years of 2009 to 2011 and 2009 
to 2012 respectively at the World Travel 
Awards.  

A 2-day Cape Town to Pretoria (or vv) 
journey is priced from $1,870pp share twin 
including all onboard meals and beverages, 
snacks & high tea, plus sightseeing excur-
sions accompanied by qualified tour guides. 
Book a 2013 Blue Train journey and enjoy 
one free night at either 131 on Herbert Baker 
in Pretoria or The Taj in Cape Town, 
including breakfast and transfers. 
Valid for new bookings only, for travel until 
31DEC13, subject to availability.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Dubai & Middle EastExotic Holidays
Specialist Wholesaler

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

CLICK HERE TO GET 
OUR NEWSLETTER

Lost Valley opens in Dubai
 “The Lost Valley”, the third of four zones 
of Dubai’s IMG Theme Park in the City of 
Arabia, Dubailand, opened this week.
The IMG Theme Park will let you discover 
the excitement of a journey bursting with 
thrills, speed and adventures in The Lost 
Valley as the ‘no longer’ dormant vertebrates

are bought back to life in an enthralling 
themed world offering an array of rides, 
entertainment and retail outlets.
The attraction features life-like animatronic 
dinosaurs enhanced by dramatic lighting, 
audiovisual effects and cutting-edge 
entertaining content.

Egyptian visa fee increase delayed
World Journeys advises that Egyptian 
authorities have decided to postpone the 
increase of the Egyptian entry visa until 

01NOV13.  As of that date the pre-booked 
visa cost will be US$28 per passport.
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Fly Around free 
World Journeys’ two ‘Fly Around’ &Beyond 
safari packages are 7-night flexible itineraries 
offering free inter-camp flights, which 
represent savings of up to $1,800pp.   
‘Fly Around East Africa’ offers clients a 
choice of lodges and camps in Kenya and 
Tanzania, in the Masai Mara, the Serengeti 
and Ngorongoro Crater. 
‘Fly Around Botswana’ offers lodges and 

camps in Chobe, Savute and the Okavango 
Delta.  
“These are truly exceptional wildlife 
experiences, staying in luxurious comfort, 
and the offer of free inter-camp flights offers 
unprecedented value for money,” says 
Director Ange Pirie.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Brits work with Emirates to grow market
British Culture Secretary Maria Miller has 
challenged the nation’s tourism industry to 
create 200,000 new jobs by 2020 as she 
unveiled a government strategy aimed at 
bringing an extra nine million overseas 
visitors a year to Britain by the end of  the
decade. 
Last year, the tourism industry in Britain, 
which already employs 2.6 million people, 

recorded 31 million visits from overseas 
residents, but the government wants to see 
this increase to 40 million by 2020.
Coinciding with the launch of the strategy 
was an announcement by VisitBritain that 
it had entered into a £2 million, two-year 
partnership with Emirates Airline to promote 
Britain overseas.

Festive English Countryside
For a true English holiday experience, 
travellers can book Trafalgar’s new 7-day 
Festive English Countryside trip, taking 
them to the country’s most beautiful towns 
and treating them to a number of exclusive 
Insider Highlights. Beginning and ending in 
London, guests then head north into the 
English countryside, spending nights in 
Cambridge, Buxton, Stratford-Upon-Avon 
and Bath, making stops at Wedgwood, 
Windsor, Lacock Village and more along the 
way. Up in the Peak District, guests enjoy 
a special Unique Insight at the Tideswell 

School of Food, where they’ll learn to make 
traditional Christmas pies and how to choose 
the perfect holiday wine for different meals. 
En-route to Stratford, they’ll stop off for a 
Local Specialty at the Wedgwood Fine Bone 
China Factory to learn about the centuries-
old tableware and enjoy a traditional English 
Cream Tea. 
The sightseeing highlights on this trip are 
endless, with visits to stately homes like 
Chatsworth House in the Peak District and 
Blenheim Palace, as well as guided tours of 
Lincoln Cathedral and Cambridge.

Highlands hop on hop off service
An open top bus service is being launched on 
Scotland’s Royal Deeside for the first time in 
a major boost for the area’s tourism sector.
A spokeswoman for the Stagecoach Bluebird 
bus company says the open top route will 
begin on 04MAY, operating every Saturday 
and Sunday until the Sunday after the 
Braemar Gathering on 08SEP, and every day 
during the school summer holidays.
“It will run from Braemar, via Braemar 

Castle, via Crathie for Balmoral/Royal 
Lochnagar Distillery, to Ballater and will 
then extend to Loch Muick,” she says.
“Stagecoach have also teamed up with 
Braemar Castle, Balmoral Castle and the Old 
Royal Rail Station in Ballater to offer 
admission discounts for bus passengers.”
The station contains displays on the 100-year 
history of Royal use.

New services to connect popular Greek Islands
Mediterranean specialists, The Innovative 
Travel Co. advise that Olympic Air will 
launch new Santorini-Mykonos-Santorini and 
Santorini-Heraklion-Santorini services from 
30JUN.  
The new routes will operate three times per 
week (Sun/Wed/Fri) on a 78-seater 
Bombardier Q400 aircraft as part of its 
summer schedule through to 15SEP13.  
Innovative offers a comprehensive choice of 
programmes for clients travelling to Greece 
and the Greek Islands and advises the 
addition of these services between three of 

the most popular Greek Islands is of great 
benefit.  
For bookings and enquiries Freephone 0508 
100 111 or info@innovative-travel.com 
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Over 120 European destinations ... now that’s Wunderbar!

Christmas in Lapland and the best of Norway
Clients can spend Christmas in Santa’s home 
town in Finnish Lapland this year with a 
unique 5-day family-friendly adventure from 
Bentours.
Departing 23DEC, Christmas in Lapland is 
based in Rovaniemi and combines 
accommodation at a hotel of your choice, a 
traditional buffet Christmas dinner and an 
exciting Christmas program for the kids from 
NZ$2154*pp twin share, valid for sale until 
10JUL.
The independent tour is exclusive to 
Bentours with accommodation at the Scandic 
Rovaniemi hotel, Hotel Rantasipi Pohjanhovi 
and Hotel Santa Claus.
Highlights include a visit to Santa’s secret 
hideaway, a reindeer sleigh ride, a traditional 
Finnish Christmas dinner and a visit from 
Santa after the meal.
On Christmas Day, attend an optional 
traditional Lutheran church service delivered 
in Finnish, visit the Snowfun Park for 
tobogganing, kick-sledding and other fun 
activities and on Boxing Day visit the 
Arktikum Science Centre & Museum and 
Santa Claus Village for handicraft shopping.

Four nights’ accommodation, four dinners, 
four breakfasts, one lunch, return airport 
transfers and outer winter clothes for 
excursions are also included.
Bentours is offering a 5% discount on its 
Fjordane Triangle tour when booked by 
31MAY, now priced from NZ$2352*pp twin 
share, valid for travel until 29SEP.
The itinerary explores the highlights of 
Norway in just six days including Oslo, 
Andalsnes, Alesund, Geirangerfjord, 
Trondheim and Bergen and combines scenic 
rail and coach journeys with a two-day 
Hurtigruten Norwegian Coastal Voyage.
The package includes rooms with private 
facilities, 4 breakfasts, second class rail 
tickets and seat reservations where possible, 
Hurtigruten voyage in an outside cabin, bus 
ticket from Andalsnes to Alesund and Golden 
Route sightseeing tour.
Book now to secure places by contacting 
Bentours on 0800 443 510, or email 
res@bentours.com.au.
*T&Cs apply. International airfares excluded. 

Tears flow at Gallipoli’s Dawn Service
The Innovative Travel Co. has long been 
involved in the ANZAC commemorations 
at Gallipoli and this year was no exception, 
with Groups Manager Lynda Morrison there 
to witness the special event in person. 
Lynda comments that emotions were running
high throughout the night and during the 
Dawn Service as soldiers relayed stories of 
the events there and the hardships endured.  
“I felt very privileged to sit among fellow, 
Australians and the Turks to commemorate 
our forebears and don’t mind admitting to 
shedding more than a few tears as we 
imagined the fear and the bravery of our 
soldiers.  
“I would recommend this unforgettable 
experience to any Kiwi or Australian even 
if you have no family linkage, as it is an 

important part of our history and something 
that has forged a strong and positive friend-
ship with Turkey in honour of all the men 
involved.”
The wholesaler has experienced huge demand 
for the 100th Anniversary of the Gallipoli 
Landings in 2015, having filled one tour 
with a second tour already half full and now 
a third option, a cruise ex Istanbul, with the 
MSC Armonia moored in the Dardanelles on 
ANZAC Day so those with ballot tickets can 
be tendered ashore while those without are 
treated to a special Dawn Service onboard, 
including singing by Dame Malvina Major.  
Freephone Innovative on 0508 100 111, 
email info@innovative-travel.com or visit 
www.innovative-travel.com 

The State Hermitage Hotel, St Petersburg
St. Petersburg, Russia’s cultural capital, has 
a new five star hotel: The State Hermitage 
Hotel, scheduled to open this summer and 
the only official hotel of the State Hermitage 
Museum. 
This property is located in the City Centre 
District, on Pravda Street, and is the result 
of a smart restoration of a landmark building 
which had fallen into decay, preserving its 
magnificent facade. 
It was originally build as a residence for the 
Lobov Family, a local merchant. Later on it 
was turned into a theatre and had been for 
quite some time the centre of culture and 
performing arts.
The interior design was inspired by the 
architectural features and elements of the 
Winter Palace, without actually copying 
them, and other elements of the hotel, such 
as uniforms and porcelain, were also inspired 

by the original uniforms and china used at the 
Winter Palace 
In order to facilitate the visits to the 
Hermitage Museum, the hotel is offering a 
number of facilities such as a free shuttle 
service between the Hotel and the Museum. 
Guests will also be able to review all 
activities which are going on in the Museum 
and plan their visit there by looking at the 
permanent Hermitage Museum TV channel 
which will be shown in the rooms as well as 
in some parts of the lobby. They can even 
buy their tickets for the entrance of the State 
Hermitage or any of its activities directly 
at the Hermitage Centre in the lobby of the 
hotel. 
The Official State Hermitage Hotel offers 126 
rooms and suites, each decorated in a unique 
style, plus a restaurant, cafe and spa.
www.thehermitagehotel.ru
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Cathay Pacific is celebrating the 30th 
anniversary of its first flight from Hong Kong 
to Auckland.
On May 4, 1983 Cathay Pacific’s inaugural 
B747-200 aircraft featuring the old green and 
white striped logo (colloquially known as 
the “lettuce leaf”) touched down at Auckland 
International Airport.
At the aircraft controls was New Zealander 
Captain Ian Steven, then a Senior Check 
Captain with the airline and who will be a 
special guest at a function today at Auckland 
International Airport to commemorate the 
first flight.
The first scheduled service between Hong 
Kong and New Zealand was a joint venture 
between Cathay Pacific, Air Niugini and Air 
New Zealand in 1982. This tripartite venture 
was a rotational venture, with each airline 
operating for six months, a difficult 
proposition from an operational point of 
view. Air Niugini pulled out in early 1985. 
Cathay Pacific and Air New Zealand then 
formed a joint venture and by 1988 both 
airlines were each operating one service 
a week. By the time the joint venture was 
terminated in 1991 both airlines were each 
operating two services a week. 
From 1994 Cathay Pacific began to add extra 
weekly services, until in April 1998 the 
airline introduced daily flights from Auckland 
to Hong Kong operated by Airbus A340.
Cathay Pacific now offers up to three daily 
flights during the peak season (December to 
February) and two flights a day during the 
rest of the year.
When Captain Steven joined Cathay Pacific 

in 1965 in Hong Kong the airline had just 
taken possession of its third jet aircraft, a 
Convair 880. Captain Steven flew B707s, 
Tristars and the B747s before he retired from 
the airline in 1992. He said he thoroughly 
enjoyed being a pilot for Cathay Pacific.
“We had a lot of fun. It was a very paternal 
airline. Guys liked going to work. I actually 
enjoyed the different hours and the different 
time zones, and I certainly miss the 
camaraderie I enjoyed as part of an 
international airline.”
Nostalgia has been in the air among airline 
management in Auckland this week as they 
reflect on the massive changes seen in air 
travel over the past 30 years. Thirty years ago 
passengers could smoke on board. In 1994 
Cathay Pacific was the first major airline 
operating in New Zealand to ban smoking on 
board.
Passengers watched movies on wall mounted 
screens at the front of the cabin through 
plastic tube earphones. 
Thirty years ago Cathay Pacific had only two 
classes on its aircraft: First and Economy 
class. While First Class is offered on major 
routes such as New York and London, 
Business Class is offered on all flights world-

wide. Last year Cathay Pacific started to offer 
a new Premium Class cabin on long haul 
flights. This new Premium Economy Class 
will be introduced on flights to Auckland on 
13OCT and by the end of the year on all 
Cathay Pacific long haul flights to UK/Europe.
Ken Chiu, Country Manager, New Zealand 
and Pacific Islands said that the airline was 
expecting Premium Economy to be very 
popular on the Auckland to Hong Kong route.
“We believe that our new Premium Economy 
Class will be particularly attractive to  
passengers who choose to pay a slightly 
higher air fare to get the benefit of the larger 
seat, more leg room, a bigger TV screen and 
a more personalised cabin service. ”
Mr Chiu also noted that air travel had become 
much more affordable to all travellers during 
the past 30 years. 
“In 1983 it cost approximately $2500 to 
travel to London. Travellers can still travel to 
London for $2500 and often for much less in 
the low season, which is much cheaper than 
1983 when you factor in the rise in the cost 
of living over 30 years.”
Cathay Pacific predicts more growth and 
expansion over the next 30 years.
When Captain Steven joined the airline there 

were only 35 pilots. Now there are 35 pilots 
alone based in New Zealand, and nearly 3000 
throughout the airline.
Ken Chiu says that Cathay Pacific has strong 
confidence in the future of the New Zealand 
route.
“Cathay Pacific is a very strategically 
focussed airline and does not open up routes 
or increase services unless it sees a strong 
business reason to do so.”
He says that Cathay Pacific was fortunate 
that its home base, Hong Kong is located in a 
magnificent geographical position. 
Says Mr Chiu: “Over half the world’s 
population is within five hour’s flying time of 
Hong Kong. We are also well placed for trade 
and that is why we are currently 
investing $HK6 billion in a new cargo 
terminal in Hong Kong. Hong Kong has been 
and always will be a true entrepot port, as 
well as a great tourist destination, and also 
the gateway into China.”
New Zealand, he said, was well placed to 
prosper and share in the growth of the airline 
and to leverage the prospective growth in 
tourism from China over the next 30 years.
“The future certainly looks extremely 
positive for the continued growth of the New 
Zealand route over the next 30 years. Our 
multiple daily frequency between Hong Kong 
and Auckland and excellent connectivity to 
and from China, other Asian destinations, 
including India, and to Europe means that 
Cathay Pacific is well positioned to carry an 
increased number of tourists to New Zealand. 
We are certainly happy to support the Prime 
Minister’s stated aim of attracting one million 
Chinese tourists a year to visit New Zealand 
by 2020.”

AVIATION

TravelMemo   20130503  03MAY13    Page 13

Cathay Pacific marks 30th Anniversary of first flight to New Zealand

http://www.cxagents.com


Darwin Airport capacity to double
Darwin International Airport is to spend 
A$60 million to expand its terminal by 
11,000sqm to double the number of passen-
gers and flights it can receive. It will include 
new check-in areas, departure lounges for 

both major airlines and baggage facilities. 
Construction on three new aircraft bays 
will start next month. The work, originally 
expected to begin last year, is now due to be 
completed by mid-2014.

The future of space tourism is one step closer 
to reality after Virgin Galactic’s SpaceShip Two 
this week fired its rocket motor for 16 seconds 
as part of a successful test flight.
During its brief time in the air, it achieved an 
altitude of 55,000ft and a speed of Mach 1.2. 
A full space flight is expected by the end of this 
year. 

Air New Zealand jet for Paris Air Show
Peter Clark, aviation commentator and 
TravelMemo contributor, understands Airbus 
is giving Air New Zealand the opportunity 
to display its first Airbus A320 fitted with 
Sharklets at the upcoming International Paris 
Air Show at Le Bourget in late June. 
“This is a great opportunity for an Air New 
Zealand aircraft to be seen in Europe, 
especially at the world’s largest air show, 
and to be on view over several of the public 
days,” says Clark. “Air New Zealand 
announced on 3 November 2009 that it was 

ordering a further 14 A320s to replace the 
current B737-300s. Several of these have 
already been delivered but this is the first to 
be fitted with the Sharklets, which are 2.4 
metre tall upswept wingtip devices.”
Clark says the Sharklets are expected to re-
sult in a valuable reduction in fuel burn of at 
least 4% over current A320s. They also offer 
the flexibility of either adding around 100 
nautical miles more range or allowing 
increased payload capability of up to 500 
kilos.

Size matters with baggage fees
The fee charged at the boarding gate to take 
hand luggage that exceeds the airline’s size 
restrictions varies between companies, but 
can be as much £60 with Ryanair - even if the 
baggage is only a few centimetres too large, 
according to the latest research. 
UK Consumer magazine Which? has found 
that one-way Ryanair flights from London to 
Malmo, Sweden, in May cost £15.99 
including taxes and charges - £44.01 less than 
the fine for oversized hand luggage. 

Which? said: “If you’re heading abroad over 
either of the May bank holidays, make sure 
you find hand luggage that fits the 
requirements of your airline. 
“Even if a suitcase is advertised as cabin 
sized, don’t assume it will be. Our research 
found that airlines can include wheels and 
handles in the measurements for their 
restrictions, whereas manufacturers may only 
consider the main body of the case.” 

Auckland Airport welcomes Commerce Commission verdict
Auckland Airport has welcomed the 
Commerce Commission’s draft report 
released this week, which shows the 
company has operated transparently and 
constructively within the regulatory 
framework for the benefit of the travelling 
public and New Zealand’s economic growth.  
“We’ve listened to our airline partners, and 
we believe our international and domestic
pricing models are highly competitive 
compared with other leading airports in 
New Zealand and around the world,” said 
Auckland Airport’s Chief Executive, Adrian 
Littlewood. 
“The Commerce Commission has concluded 
the current disclosure regime is working. 
Auckland Airport is committed to full and 
constructive participation in the regulatory 
process that relates to airports, airlines and 
the travelling public.” 

Mr Littlewood says successive accolades in 
the World Airport Awards are testament to 
Auckland Airport’s focus on expanding the 
quality and range of products and services for 
consumers. 
“Airport charges are designed to achieve a 
reasonable return on significant investments 
in essential long-term national infrastructure.  
Our charges are very competitive alongside 
other leading airports and represent a fair 
deal for airlines and the travelling public. 
We have endeavoured to stimulate greater 
passenger choice and airline competition by 
actively promoting New Zealand in overseas 
markets.” 
International benchmarking shows that total 
charges to operate at Auckland Airport are 
‘middle of the pack’ compared with its peers, 
and domestically they are below the average 
for airports in this region.

United Airlines is buying 30 
Embraer 175 regional jets for 
the United Expressfleet, with 
deliveries in 2014 and 2015. The 
76-seat aircraft, which will be 
configured with 12 United First, 
16 Economy Plus and 48 United 
Economy seats, will be operat-
ed by a United Express partner 
to be announced later.

Fashion statements
Virgin Atlantic has commissioned Vivienne 
Westwood to design a new look for its front-
line staff, on the ground and in the air. It’s 
Virgin red for female staff and dark burgundy 

for the males.
Meanwhile China Eastern has just unveiled 
a snappy new uniform in navy and red from 
Christian Lacroix. 
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CRUISE NEWSFROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER

Shore Excursions
Ever wondered how cruise lines are able to showcase 
literally thousands of shore excursions all over the 
world at the same time.
What appears to be very easy on the surface is in fact 
a complex supply chain with several layers of 
involvement to ensure maximum enjoyment for the 
cruise passenger.
In each cruise region the cruise lines appoint an 
Inbound Tour Operator (ITO) to put together a series 
of shore excursions that can appeal to a wide 
audience.
Walking tours, wilderness and wildlife, sport and 
recreation, entertainment and culture, wine and food 
and soft adventure tours are all examples of the sort 
of shore excursions cruise lines look to offer 
passengers in each port.
It is the role of the ITO to then effectively act as the 
cruise lines travel agent in working with local 
suppliers. They are the destination experts in putting 
together shore excursions options that are designed 
to appeal and deliver good value. 
For a supplier to be included in a shore excursion 
program, consideration is given to accessibility, 
distance from port, capacity to cater for groups, 
uniqueness, duration of the stop and above all the 
ability to be flexible on timing and numbers. 
The cruise lines on board shore excursion manager 
who appears to know everything about everything 
(and often does) is actually liaising with the 
appointed ITO behind the scenes to ensure all ground 
operations run smoothly.
Passenger feedback from 
shore excursions is closely 
monitored by cruise lines 
to ensure future visits to 
particular ports continue 
to achieve a high level of 
guest satisfaction.

WATERWAYS 
OF THE CZARS

From $5,795* per person 
SAVE $1,000 per person 
Must book by 30 June, 2013.

*Conditions: Prices are per person, listed in Australian dollars, 
twin share including port charges. Limited single pricing 
available; call for details. Based on 5, 7, 8 May 2014 departures. 
Valid on 2014 sailings only. Must book by 30 June, 2013. Offer 
is combinable with Past Passenger Discount. Conditions apply; 
visit www.vikingrivercruises.com.au.

CLICK  
HERE 

FOR DETAILS

Australia cruise sales growth tops world
A new report has confirmed that Australia’s cruise industry growth 
continues to lead the world, with passenger numbers surging 11% last 
year to hit a record high of 694,062.
For the second consecutive year, the growth of the Australian cruise 
passenger market has surpassed other major cruise markets, with last 
year’s 11% increase equalled only by Germany. By comparison, North 
American passenger numbers grew by 2% in 2012 and the UK re-
mained steady.
The 2012 Australian Cruise Industry Report also shows that the local 
industry now has the second highest population penetration rate in the 
world, with the equivalent of 3% of Australians taking a cruise last 
year. Only the long-established North American cruise market had a 
higher penetration rate at 3.3%.
CLIA Australasia chairman Gavin Smith says 2012 was the eighth 
consecutive year of double digit growth for cruise passenger numbers, 
underlining Australians’ increasing enthusiasm for cruising.
“In only four years, the number of Australians taking a cruise holiday 
has more than doubled from 330,290 in 2008 to almost 700,000, while 
over the past decade we’ve seen an average annual growth rate of 20 
per cent - a remarkable result for any industry,” Mr Smith said.
Mr Smith said while the outlook for the cruise industry remained 
buoyant, a focus on appropriate port infrastructure and supportive 
government policies would be crucial to the continued growth of 
Australian passenger numbers.
Australia’s peak industry body, Tourism & Transport Forum (TTF) has 
also called for investment in port facilities. Acting chief executive Trent 
Zimmerman points out that within three years, one third of all cruise 
ships visiting Sydney will be unable to fit under the harbour bridge and 
that proportion will rise to 56% by 2020. 
“We are seeking a commitment from the federal government to increase 
cruise ship access to Garden Island to more than the three visits per 
year currently allowed,” Zimmerman said.
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Celebrity Solstice, Celebrity Century here in 2014-15
Hot off a bumper 2012-13 summer, Celebrity 
Cruises yesterday announced that Celebrity 
Century will join Celebrity Solstice in local 
waters, as she returns for her third 
consecutive season in 2014-15. Together the 
two ships will offer 27 cruises in the region 
over that summer – a 50% increase over next 
summer.
According to Adam Armstrong, commercial 
director of Royal Caribbean Australasia, said 
the increased cruising programme is further 
evidence of the company’s commitment to 
the region.
“Celebrity Solstice was incredibly popular 
over this past summer, carrying over 35,000 
guests around Australasia – and now we’re 
bringing back Celebrity Century to keep her 

company in the Southern waters. Celebrity 
Century will offer an expanded range of 
cruises skirting the South Pacific Islands, 
including Fiji, to add to the New Zealand-
based itineraries of Celebrity Solstice,” says 
Armstrong.
“Together, the two sister ships will sail 
between 41 ports in nine countries – 
including four new ports for guests to 
explore. The Celebrity Solstice season will be 
extended in 2014-15 to accommodate 16 
voyages, and Celebrity Century will be 
operating 11 Australasian based cruises.” 
Cruises are now on sale and earlybirds can 
take advantage of savings of up to NZ$1,220 
per person on the 2014-15 season, for 
bookings made before the end of 2013.

Hurtigruten Sensational Norway Summer Solstice Fares extended 
Discover the World Cruising has extended 
its Hurtigruten Sensational Norway Summer 
Solstice Fares for new bookings made and 
deposited by 31MAY13. 
To capitalise on Norway’s endless summer, 
Discover the World Cruising is offering 
special Summer Solstice Fares on selected 
Hurtigruten cruise dates from 01MAY-
31JUL13 on the following itineraries: 
• 12 Day Classic Round Voyage – Bergen 
Round Trip 
• 11 Day Classic Norwegian Discovery 
Voyage – Bergen - Trondheim 
• 7 Day Classic Voyage North – Bergen - 

Kirkenes 
• 6 Day Classic Voyage South – Kirkenes - 
Bergen 
Prices start from $1,376pp based on 6-day 
Classic Voyage South, when booked by 
31MAY.
Plus, book any Classic Norway Voyage 
departing between 01APR-31OCT13 and 
your clients receive a special 120th 
Anniversary Shipboard Credit of GBP120 per 
cabin. 
Call Discover the World Cruising on 
(09) 623 4293 or email 
retailres@discovertheworld.com.au

Scenic Tours launches brand “new” fleet
Scenic Tours’ Scenic Jewel, the brand new 
A$27 million addition to the world-class fleet 
of Scenic ‘Space-Ships’, has been enjoying 
her inaugural sailing in recent days. Along 
with Scenic Crystal, which launched in 2012, 
Scenic Jewel brings the fleet to seven ships.
Scenic Tours has also orchestrated a $10m 
rebuild of its vessels sailing the Rhine, Main, 
Danube, Moselle and Black Sea routes to 
ensure the entire fleet meets the exacting 
standards of Scenic Jewel and Scenic Crystal. 
The fleet, ranging in age from 18 months to 
four years, includes Scenic Diamond, Scenic 
Pearl, Scenic Ruby, Scenic Sapphire and 
Scenic Emerald, which has now relocated to 
Southern France. 
The rebuild includes luxury suites – boasting
the largest private balconies – fitted with 
Scenic ‘SunLounges’* and in-suite inclusions 
from private butler service and a 
complimentary mini-bar stocked daily; 
to queen size slumber beds, pillow menu, 
L’Occitane products and 32-inch Samsung 
HD TVs linked to Mac mini computers. 
Complimentary internet access is enhanced 
by an upgraded Wi-Fi system using both 
Satellite and UMTS Mobile technology.
Each ship also features new carpet, soft 

furnishings and designer furniture and the 
Reception area is also made over with new 
floors, light fixtures, marble desks and 
designer wallpaper.
Unique touches include a floating gallery 
of Australian artworks and sculptures and a 
wine list from boutique European wineries, 
handpicked by a sommelier. Part of the 
unlimited complimentary beverage offering, 
the wines have been selected to complement 
the exceptional range of cuisine prepared 
from fresh local produce and served in all 
dining venues, including the new casual 
River Café, which now has pizza ovens for 
gourmet pizza to order; and dégustation in 
the new Table La Rive. Portobellos has also 
been upgraded and the Panorama Lounge has 
a new bar, additional coffee machines and 
Eurocave wine dispensers.
First launched in 2008 and 100-per-cent 
Australian owned and operated, Scenic Tours 
also operates all-inclusive river cruising in 
Russia on its exclusive small ship, Scenic 
Tsar, sailing between St Petersburg and 
Moscow. 
The full Scenic Tours 2014 Europe River 
Cruises brochure is out now.
* Not available on Scenic Emerald. 
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Tauck releases 2014 European River Cruising brochure
Tauck has released its new European River 
Cruising brochure for 2014 which features 
an array of all-inclusive cruises, as well as 
introducing four new river trip itineraries – 
two in France on the River Seine that will 
cruise exclusively aboard ms Sapphire, and 
one each on the Danube and Rhine aboard 
the new Inspiration Class ships ms Inspire 
and ms Savor.
In 2014, Tauck will also be including 
premium spirits onboard, along with regional 
wines, beer, speciality coffees, soft drinks 
and water, and adding more exclusive 
experiences such as dining at a 1,000-year-
old castle on The Rhine and Moselle cruise 
and spending a very special evening in 
Flanders at the In Flanders Fields Museum 
whilst observing the WWI Centennial on 
their Belgium and Holland cruise. 
NEW: The Romantic Rhine: Amsterdam to 
Basel - 8 days / 7 nights from $4,865*pp
Visit Strasbourg and a renowned Baden-
Baden spa or a Black Forest castle, climb Mt. 
Pilatus on the world’s steepest cogwheel train 

and experience dinner in a thousand-year-old
Reichenstein Castle.  
NEW: Danube Reflections
10 days / 9 nights from $5,599*pp
This cruise along the Danube between 
Munich and Vienna or vv is full of Tauck 
exclusives – from a private Imperial Evening 
at a Vienna palace to lunch at a traditional 
winery-tavern in the Viennese Woods and 
listening to a lecture by a local expert on 
Bratislava.
Tauck river cruises offer all-inclusive value 
and accommodate no more than 130 guests 
a more intimate, club like atmosphere, 
compared to up to 190 on other same-sized 
riverboats.
Tauck, represented exclusively in NZ by 
Adventure World, also has a selection of 
themed cruises along great European water-
ways, such as the Danube, Rhine, Rhone and 
the Saone.  
Call 0508 496 753 or visit 
www.adventureworld.co.nz.

Summer on Sale
Holland America Line has launched the 
Summer on Sale 2013 promotion featuring
select summer sailings: Alaska cruises, 
Alaska CruiseTours, Canada & New England 
and Europe products.  Offers include:
>>  $100 Onboard Credit on ocean-view 
staterooms and above *
>>  Free 3rd/4th cruise fares *
>>  Save up to 50% *
>>  Free Pre/Post Hotel Stays *
>>  Free Transfers *
* On select sailings. New bookings only. 
Contact the Francis Travel Marketing team 
for the details on 09 444 2298 or 
reservations@francistravelmarketing.co.nz

Pandaw Asia river explorations
Pandaw’s ten luxury river boats explore three 
great South-East Asian rivers. In Burma, 
it’s the Irrawaddy and Chindwin Rivers and 
through Cambodia and Vietnam they ply the 
Mekong River. 
These three great rivers traverse mountains, 
forests, jungles and plains. Along their banks 
are the vestiges of lost civilisations and 
vibrant contemporary societies. Any Pandaw 
expedition contains a stimulating mix of 
history, art and culture whilst exploring 
modern day life, says NZ agent Francis 
Travel  Marketing.
Click here to download the Pandaw flyer and 
call 09-444 2298 for bookings.

HOSPITALITY
Club Med’s new Kids Club concept
Club Med, the founder of the popular ‘Kids 
Club’ concept, has created a new programme 
of activities and fun for children.
Customer feedback has seen Club Med offer 
a different theme each day and a range of 
activities.  The programmes now incorporate
family time, culture, nature, sports and 
creativity, and each Club Med resort will 
also have its own mascot and a dedicated TV 
channel.
“Often parents want to be involved with their 
children so we’ve added some special family 
orientated activities, such as dance classes, 
Master Chef and Amazing Race themed 
challenges and a family BBQ,” says Kaarin 
Gaukrodger, Club Med New Zealand sales & 
marketing manager.
Theme days include - I am an artist, water 
splash, cultural day, fun with nature, sports 

day, Club Med adventure and champion 
day.  Activities range from the trapeze, yoga, 
archery and golf, to dancing, pool games and 
a kids fashion show.
The Kids Clubs are their ‘own little world’ 
within Club Med, each with their own 
dedicated base and most with their own 
swimming pools complete with shade sail for 
sun protection. The Kids Clubs are divided 
into age groups from 4 months up to 17 years 
(the age range of children catered for differs 
from resort to resort).
Hot deal: Save 40% at Club Med Phuket, 
Thailand.  7 Night all-inclusive package 
from: $2,559 adult $1,709 child (4-11 years) 
(includes flights and transfers).
Offer is valid for sales to 31MAY13 for travel 
until 31OCT13, ex Auckland.
Call 0800 CLUB MED.

B&B Conference – still time to register
The Bed and Breakfast Association have been delighted with the response to 
their conference, being held 24-25MAY in Rotorua.
There is still time for interested industry members to register and the organisers 
are promising:
* Speakers with a handle on the industry to enlighten and inspire
* Lively discussions on topical issues regarding our place in the industry
* Workshops to glean new ideas appropriate to running a B&B
* Discounts and FOC offers at 21 of Rotorua’s major attractions
*Generous gifts and giveaways
*Discounted evening functions at Te Puia and Skyline
*Conference Dinner and entertainment 
Email now to Katherine Whyte (Sec) info@springwaterslodge.co.nz
or Brian Gore (Conv.) b.gore@clear.net.nz
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PEARL’S PEARLER
Life is like a train - 

Hop aboard and enjoy the journey

LATE BREAK

INDUSTRY
Flighties expects profit lift
Flight Centre has upgraded its full year profit 
forecast and is predicting record earnings 
from its Australian and UK holiday customers.
FCL now expects its full year underlying 
profit before tax to be between A$325 million 
and A$340 million, compared to the AA$305 
million to $315 million it previously forecast.
According to an AAP report, if the current 
guidance is achieved it will represent a 12 to 

17% growth on the record A$290.4 million 
profit FCL achieved in 2011/12.
“Year-to-date, our 10 countries are profitable 
and several are on track for record full year 
earnings before interest and tax contributions,” 
managing director Graham Turner is quoted 
as saying.
At noon Sydney time yesterday, FCL shares 
were up 24.5 cents, or 0.65%, at A$38.415.

Expedia TAAP “OUT THERE STARTS in HERE” for Travel Agents
Expedia has launched its new Brand 
Campaign with TV commercials and 
Outdoor promotions carrying the message 
“OUT THERE STARTS HERE”.  
Expedia’s Winter Sun Sale, the first of many 
promotions under the new banner also started 
over the weekend, highlighting sunny deals 
for the Winter Weary months ahead.
With a little twist aimed at including 
Expedia TAAP’s Travel Agent partners, a 
slightly amended “OUT THERE STARTS 
in HERE” tag line will be promoted through 
selected Travel Agents wanting to participate 
in the promotion. Selected agents registered 
with Expedia TAAP can take advantage by 
hanging a poster in their window promoting 
the fact that they can book the best online 
internet rates for their customers and 
combine it with their great service.
“I’ve seen this work for Agencies extremely 
well,” says Stuart Udy, who heads up 
Expedia TAAP in ANZ. “It’s a great 
opportunity for Agents to remind clients they 
have access to the best internet rates world-
wide through the massive buying power of 

Expedia TAAP. We are happy to provide the 
resource if Agents want it.”
Expedia claims over half of the Travel 
Agency community in Australasia are 
registered for the Affiliate Program, with new 
registrations being approved every day and 
transaction volumes continuing to grow at 
record levels.
“We are not an aggregator, that’s one of 
the things that make us unique,” says Udy. 
“When dealing with Expedia TAAP you are 
selling product contracted directly through 
Expedia and managed by over 1,200 local 
Market Managers worldwide. 
“That means there is an end-to-end 
relationship between the product provider 
and the Travel Agent.” 

W Singapore industry rate
The brand new W Singapore – Sentosa Cove 
has great marina views, a fantastic pool, and 
is offering travel industry friends (with ID on 
check in) a great rate of S$280++ 
including two breakfasts and Wi-Fi for stays 
before 31DEC13. T&Cs apply and the offer 
is subject to availability. Email 
res.wsingapore@staystarwoodhotels.com 

Regal Riverside HK industry offer
TATS has a special offer for stays during 
the period 01MAY-30JUN13 at the 1138-
room Regal Riverside Hotel in Hong Kong’s 
greater Shatin, a suburb in the New 
Territories that boasts many parks and 
forested hills and benefits from cooler and 
cleaner air than downtown Hong Kong. 
Greater Shatin features a cluster of mega 
malls with brand boutiques plus a myriad 
of individually operated shops, dining and 
entertainment places.
Click here for the TATS flyer.

Free Wi-Fi in Alice Springs
Alice Springs visitors and locals will be able 
to access three hours of free Wi-Fi every day 
following the rollout of a service by Tourism 
NT in the city’s Todd Mall. 
A maximum of 200MB download will be 
available from any Wi-Fi enabled device. 
According to NT Minister for Tourism and 
Major Events Matt Conlan, more than 50% 
of domestic visitors use the Internet to book 
tours. 
The service will include a ‘Welcome to Alice 
Springs’ homepage that links users to 
information about Central Australian 
destinations, tours and accommodation.
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