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Air travel map is being redrawn, says Etihad Airways CEO
The global air travel map is being redrawn as growth 
rates slow in traditional markets and surge in evolving 
economies including India, Africa and Latin America, says 
James Hogan, the President and CEO of Etihad Airways.
His comments coincided with the announcement by Etihad 
of a 24% strategic equity investment in Jet Airways, the 
second largest airline in India.
In Amsterdam, delivering the fifth annual Airneth Lecture
to aviation industry executives, policymakers and 
researchers, Mr Hogan said the major shift occurring in 
the global economy was impacting significantly upon the 
air transport industry, requiring airlines to reshape their 
networks and enter new partnerships in order to remain 
competitive.
“Legacy markets are growing, but at a slower pace. 
Emerging markets are surging,” Mr Hogan said. “Traffic 
patterns and demographics are changing. Traditional air 
transport hubs are declining in prominence, with growth 
constrained by inadequate infrastructure and ingrained 
political resistance to change.
“The Arabian Gulf – the geographic centre of the world 
– is now evolving as the global centre of the air transport 
industry, with the number of passengers passing through 
Gulf hubs outstripping industry growth rates.” 

IATA figures shows that in FEB13, Middle East hub traffic was up 
by 10.6% over FEB12, compared with the global growth rate of 
3.7%.
Mr Hogan said the airline industry was entering a new phase of 
consolidation, as no single carrier could satisfy the global growth 
in passenger traffic. He said a new hybrid business model was 
emerging, in which minority equity alliances were bridging the gap 
between full mergers and legacy alliances.
In addition to its new investment in Jet Airways, Etihad Airways 
has acquired stakes in airberlin (just under 30%), Air Seychelles 
(40%), Virgin Australia (8.56%) and Aer Lingus (just under 3%), 
and continues to explore opportunities where they make financial 
and strategic sense.
“The new business model delivers benefits which previously were 
available only through full mergers or acquisitions,” Mr Hogan 
said.  
These benefits include joint procurement, cross-utilisation of 
aircraft, joint training of pilots and cabin crew, shared sales forces 
in common destinations, and dual focus on revenue growth and cost 
reduction.  
But Mr Hogan said the airline industry’s growth would be held 
back by government under-investment in efficient airspace 
management, and continued application of operating and investment 
restrictions designed decades ago.                       ... Cont p13 
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NEW ZEALAND
22 RTOs present their wares in Auckland
Tourism industry staff at all levels of the 
industry are invited to experience a first-hand 
update from 22 of New Zealand’s Regional 
Tourism Organisations on Wednesday 
08MAY at the Pullman Hotel in Auckland.
The ‘free-flow’ session will be held from 
4pm-6pm and each of the RTOs will have the 
latest information and product updates from 
their regions. 
The session is suited to frontline/reservations 
staff of inbound travel companies, hotel 

concierge and reception staff, i-SITE staff, 
rental car depot staff, etc.
Also part of the event is a TRENZ-style 
product mart open to product managers of 
inbound travel companies.   
“It is a great opportunity for anyone involved 
in assisting visitors to update their own 
knowledge about New Zealand, so they can 
inform visitors accurately,” says Trish May, 
who is organising the event for the RTONZ.
Register here.

West Coast loses colourful character
Les Lisle, the bushy-bearded publican of the 
Lake Mahinapua Hotel at Ruatapu on the 
West Coast has died, and his passing will be 
sad news for countless thousands of young 
travellers. 
Les, who was 88, had run the pub for more 

than 30 years and was famed among the Kiwi 
Experience backpackers from around the 
world who partied at the ‘Poo Pub’, leaving 
their hats and Polaroid mementos to add to 
the bar’s collection. Les hosted nightly fancy-
dress theme parties for well over 20 years.

thl launches innovative caving experiences 
Waitomo Glowworm Caves and The 
Legendary Black Water Rafting Company, 
both part of the Tourism Holdings Limited 
(thl)  portfolio of brands, have launched two 
new activities - Experience the Trilogy and 
the Black Odyssey.
Visitors can Experience the Trilogy with a 
unique tourism package based around the 
innovative partnership between Hobbiton 
Movie Set Tours, Te Puia cultural Maori 
experience in Rotorua and thl’s Waitomo 
Glowworm Caves and Ruakuri Cave where 
part of the Hobbit movie was created.
The Black Odyssey - a world first in technical 
caving adventures - is a four-hour dry caving 
adventure led by expert guides from The 

Legendary Black Water Rafting Company, 
taking travellers through some of the most 
hidden parts of the extraordinary Ruakuri 
Cave.
Travellers will “get to face their fears with 
extreme traversing and mind-blowing heights 
as they edge across bridges elevated above 
roaring streams, spider-walk through ancient 
rift passages and challenge themselves with 
technical high rope work, abseiling and flying 
foxes,” says thl’s Gordon Hewston.
“We have seen a great interest in the Black 
Odyssey with visitors coming from all over 
the world to experience this amazing caving 
option which isn’t available anywhere else.” 

The Rendezvous Hotel Christchurch 
re-opens for business tomorrow and over 
coming days the hotel is posting exclusive 
launch offers online at 
www.rendezvoushotels.com/christchurch
Guests will get to see one of the country’s 
top young chefs in action in the open 
kitchen at the Straits Cafe and Junction Bar 
at the Rendezvous Hotel Christchurch.
Mat Jones has worked at The George and 
the Millennium Hotels in Christchurch and 
was awarded the prestigious Junior Chef 
of the Year title in 2008 by the Chaine des 
Rotisseurs, the international association of 
gastronomy. He has also represented New 

Zealand in Malaysia at the New Zealand 
Food and Wine Festival.
Over the winter months Straits Cafe 
will be open for breakfast and dinner, 
with food also available to hotel guests 
through the room service menu. Classic 
hotel fare such as burgers and fish and 
chips will also be available in the Junction 
Bar. 
In the spring a lunch menu will be added 
and an outdoor dining area opened up 
in the courtyard area beside the Junction 
Bar. The bar will be open all day for coffee 
and drinks.

Tongariro Alpine Crossing to re-open
A drop in volcanic activity is such that the 
Tongariro Alpine Crossing track will fully 
re-open on 08MAY and the Department of 
Conservation has installed electronic 

signboards that can be quickly updated if the 
risk of eruption increases.

TravelMemo   20130430   30APR13    Page 2

http://register.maymarketing.co.nz/maymarketing/frontliner-form/


Locals’ Month at the Treaty Grounds
The Waitangi Treaty Grounds is offering 
free guided tours and cultural 
performances to Far North District 
residents throughout the month of May. 
Locals’ Month is an initiative by the 
Treaty Grounds to motivate Far North 
residents to visit the Treaty Grounds and 
give them the opportunity to sample the 
tour and performances for free.
A new Cultural Performance group, Te 
Pito Whenua, was established last 
November, and a new show was 
choreographed especially for the Treaty 
Grounds. The show is getting rave reviews 
on TripAdvisor and the Waitangi Treaty 
Grounds are currently ranked #1 for 
attractions in the Bay of Islands.
Guided Tours run on the hour 10am to 4pm 
and Cultural Performances are held twice a 

day, at 11am and 1pm, in the carved Meeting 
House.
Admission to the Treaty Grounds is free 
for New Zealand residents and Far North 
residents just need to bring ID and proof of 
residence to take advantage of the offer.

A stellar line-up of Kiwi comedians has 
been secured for the NZ Comedy Gala at the 
Queenstown Memorial Centre on Tuesday 
25JUN, as part of the American Express 
Queenstown Winter Festival. 
The line-up includes Brendhan Lovegrove, 
Paul Ego, Dai Henwood, Urzila Carlson, 
Ewen Gilmour and Jeremy Corbett.
Ticket sales for events like the Comedy Gala, 
SKYCITY Casino Royale Ball and the 
charity boxing event Mountain Scene Thriller 
in the Chiller opened yesterday at 
www.winterfestival.co.nz or by calling 
0800 FESTIVAL.

NZ Comedy Gala stars for American Express 
Queenstown Winter Festival 

Around 170 exhibitors from throughout 
New Zealand have signed up to take part 
in MEETINGS, which is being held at the 
SKYCITY Auckland Convention Centre 
26-27JUN.
“We’re thrilled to be welcoming a sizeable 
number of new exhibitors to MEETINGS 
this year,” says MEETINGS’ event manager 
Jeanette Stanton.
Four Queenstown-based companies will be 
among those making their debut at the trade 
show.
Glacier Southern Lakes Helicopters flies 
guests from all over the world around 
Queenstown, Milford Sound, Mt Aspiring 
and Fiordland national parks, while Pacific 
Jemm is the only luxury boat available for 
lake charter in Queenstown.
Art Adventures is a new and unique tourism 
business, which takes guests into the 
landscapes of Central Otago to sketch and 
paint. 
“We specialise in partner programmes,” says 
Art Adventures owner Alice Blakely. “There 
are a lot of partners who would like to do 
something different from the action-packed 
adventure on offer. Our art experiences leave 
them entertained, stimulated, educated and 
immersed in the landscape.’’
Another Queenstown company debuting at 
MEETINGS is Skippers Canyon Jet. It 
operates a unique lodge with spectacular 
views over Skippers canyon and the Shotover 
River, and can cater for groups of varied 
sizes, up to 100 people.
Dunedin’s The Edgar Centre will also be 
exhibiting at MEETINGS for the first time. 
Home to the Lion Foundation Arena, The 
Edgar Centre is a multi-functional facility, 
which is regularly used for sporting events, 

trade shows, exhibitions, and gala dinners.
Edgar Centre general manager Blair 
Crawford sees MEETINGS as the ideal 
platform through which to raise the centre’s 
profile nationally.
“While we are well known locally, a lot of 
the conference and events market is 
generated from outside Otago and 
unfortunately they don’t all know what we 
have to offer,” Blair Crawford says.
Also exhibiting for the first time at 
MEETINGS is Auckland’s Alexandra Park 
Function Centre. This multi-purpose venue is 
home to the Auckland Trotting Club and 
features eight function rooms across four 
floors with capacities for up to 1000 guests. 
“Alexandra Park is a hidden secret as a venue 
option in the C&I industry. We want to start 
telling everyone about how diverse, unique 
and flexible our spaces are,” says Alexandra 
Park’s sales manager Kim Algie.
Returning to MEETINGS after an absence 
of several years is the Grand Mercure Puka 
Park Resort, in the Coromandel. Located on 
Mount Pauanui amid 25 acres of lush 
Coromandel native bush, this resort provides 
a unique setting for conferencing, retreats and 
incentives with a difference.
“We are refurbishing the property this year 
and we felt MEETINGS was perfect for us to 
be able to launch this into the market,” says 
sales and revenue manager Andrea Richards.
Other newcomers to MEETINGS are 
KiwiRail Scenic Journeys and Hamilton 
Gardens, which includes the Lakeside venue 
and function centre.
www.meetings.co.nz.

New exhibitors for MEETINGS 2013
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AUSTRALIA
Australia on track to meet A$115b target
Australia’s tourism industry is on track to be 
worth A$115 billion by 2020, A$18 billion 
more than predicted, according to Tourism 
Australia.
AAP quotes the NTO as saying the nation has 
seen growth in both international and 
domestic tourists in the past three years 
despite the high Australian dollar.
The industry was worth A$69 billion in 2010 
and was predicted to grow to A$97 billion 
within a decade.
However, the industry will surpass this 
prediction and is set to hit $115 billion, says 
Tourism Australia boss Andrew McEvoy, 
talking to reporters at the Australian Tourism 
Exchange (ATE) in Sydney on Friday.
According to the United Nations World 
Tourism Organisation, Australia ranks 42nd 

for international tourist arrivals.
“But we’re number eight in the world for 
tourism receipts, that’s spend by visitors in 
our country,” McEvoy says.
“We are in many ways a boutique destination 
that will never win in volume but can win for 
yield.”
Last year 6.1 million international tourists 
flocked to Australia, up five per cent on the 
previous year.
The number of Chinese visitors accounted 
for about a third of the growth, with 626,000 
Chinese heading Down Under last year 
compared to 542,000 in 2011.
By 2020 the Chinese tourism market is 
predicted to be worth $7.4 billion to $9 
billion to the Australian economy.

Cairns named to host ATE 2014
Cairns is to host Australian Tourism 
Exchange next year, the first time the 
country’s biggest tourism industry show has 
been held outside a capital city, according to 
the Cairns Post.
More than 2200 tourism industry leaders 
are expected to fly in for the four-day trade 
show and conference, which is estimated 

to be worth A$10 million to the host city in 
spending on hotel rooms, restaurants, and 
entertainment. 
The Tropical North Queensland city is also 
preparing to host as many as 2000 delegates 
at the G20 Finance Minister’s meeting in 
NOV14.

Wet’n’Wild Sydney taking shape
Village Roadshow is hard at work building 
Wet’n’Wild Sydney on a 24ha site in the 
city’s west.
News Limited reports that the A$155 mil-
lion project is scheduled for completion by 
December.
Wet’n’Wild Sydney will be home to a total of 
42 slides and attractions including the world’s 
largest Sky Coaster, which lifts passengers 

to a height 10m higher than the sails of the 
Sydney Opera House, before they plummet 
to earth - face first - at 120km/h.
It will also feature adrenaline attractions like 
the southern hemisphere’s first Tornado Wave 
and Tantrum Alley, Whizzard Racer, Aqua 
Loop, Mat Racer, The Python, Rattler and 
Constrictor, as well as a 150m surf pool and 
70m wave pool with 2m high waves.

New look for Great Ocean Road website
Victoria’s Great Ocean Road website has 
recently been given a new look and new 
features.
With a map that has been marked with icons 
to reveal what tourists can expect to 

experience from each spot, tourists can 
strategically plan their trip. Alternatively, 
there are recommended itineraries offered by 
local tourism experts. 
http://www.greatoceanroad.info

Couran Cove now with Ramada
Couran Cove is to be marketed as a resort and 
corporate retreat after owners of the South 
Stradbroke Island resort signed it up to the 
Ramada chain.
The property, purchased last year by Brisbane 
businessman Craig Dowling, is now known 
as the Ramada Couran Cove Island Resort.
He is quoted as saying 158 suites and villas 
would be refurbished in time to welcome 
hotel guests in from 01JUL.

Wyndham managing director Barry Robinson 
said his company looked at purchasing the 
property itself when it came onto the market 
in June 2011.
“We looked at it, but we had too many other 
things we were doing at the time,” he said.
“I think the property has great potential and 
we will still get to capitalise on that with this 
deal.”

Skyrail Rainforest Cableway has been operating 
a trial of a prototype gondola with a see through 
glass floor since last December, and feedback has 
been very positive.  
While the concept of such gondolas is not new, 
passengers travelling in the Cairns cableway have 
the unique experience of uninterrupted viewing of 
Australia’s World Heritage protected tropical 
rainforests from directly above.
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PACIFIC ISLANDS

aMAYzing!
On sale: 15 April-5 May 2013. For travel: 2 May-30May 2013. Conditions apply.

www.aircalin.com

(09) 977 2238 

New Caledonia
$299 one-way

ex AKL  

FROM ONLY

AAT Kings has spent A$8.5 million 
acquiring top of the range luxury 
coaches in order to uphold its high 
level of service across its Day Tours, 
Short Breaks and Guided Expeditions.
The coach tour operator has purchased 
17 premium Scania coaches, bringing 
its overall fleet size to 81 vehicles.   
Anthony Hayes, Global Managing Di-
rector, AAT Kings says: “This 
investment not only demonstrates 
to both the inbound and domestic 
markets our ongoing commitment to 

AAT Kings launches iPod language capability
AAT Kings is to offer iPod-based 
commentary in German, French and 
Mandarin on its popular Red Centre Day 
Tours, the Uluru Sunrise & Base Tour and the 
Kata Tjuta & Uluru Sunset. 
Each year AAT Kings welcomes tens of 
thousands of international visitors to the 
Red Centre, and its on-the-ground team of 
language specialists already speak Italian, 
German and Japanese. Now, with NT 
Government Tourism Enhancement Fund 
assistance, the company is able to improve its 

established language offering within Central 
Australia.   
With approval granted by Uluru and Kata 
Tjuta National Park Management, the iPods 
have been professionally scripted, interpreted 
and recorded in the three languages and are 
available to be used throughout each Day 
Tour, both on and off the coach. They provide 
meaningful information on many sacred sites 
and major attractions and are available upon 
request from the AAT Kings’ Ayers Rock 
(Uluru) office. 

tourism in Australia, it aligns with our 
strategic growth plans as we look to 
increase our market share and 
capitalise on our dominance as a 
respected leader in guided tours.” 
The new coaches will be fitted with the 
latest features and luxurious finishes 
to the highest safety standards, and 
will be regularly serviced by AAT Kings’ 
full-time team of in-house, experienced 
mechanics. The first of the new 
coaches will hit the road within eight 
weeks.

Learn to surf at 
Mango Bay Resort, Fiji
Mango Bay Resort in Fiji has created a “learn 
to surf” package that can be added on top of 
any accommodation at the resort. With its 
own surf school, the property offers novice 
surfers a surf board, rash vest, transfers to 
the surf break at Natadola and experienced 
instructors to teach wave selection, paddling, 
standing techniques and ocean safety.
While this package is aimed at those who 
haven’t surfed before, everyone is welcome 
to come, transfer to the Natadola break and 
hone their surfing skills.
The package is priced at F$110pp per day 
(NZ$77), and is commissionable. 
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Site designed to drive direct business
Tourism Fiji has launched a new website, 
www.fiji.travel, designed to allow holiday-
makers to organise most of their holiday 
arrangements before leaving home, including 
obtaining quotes and bookings.
The website’s built-in Travel Planner can 
tailor individual preferences for the full range 
of what Fiji offers - family holidays, 
romance, backpackers, diving and adventure.
According to the Fiji Times Online, Fiji’s 
Attorney-General and Minister for Tourism 
Aiyaz Sayed-Khaiyum said the initiative put 
the destination on the cutting edge of website 
marketing and had important benefits for the 
Fijian tourism industry.
“We expect that the ability of holidaymakers 
to get quotes and book their holidays direct 
will lead to an overall increase in the number 
of bookings. Those direct bookings mean 
more money in the pockets of local operators, 
rather than their overseas agents, and more of 
the returns from tourism being kept in Fiji,” 
Mr Sayed-Khaiyum said.
According to The Jet Newspaper, the Acting 

Chair of Tourism Fiji, Elizabeth Powell, says 
prospective holidaymakers now had a much 
higher degree of control over what they 
wanted to see and do in Fiji. “Visitors used 
to be dependent on travel agents for advice 
or the word of mouth of family and friends. 
“Now they can examine all of the available 
options on one interactive website from 
the comfort of their homes anywhere in the 
world. With all the information they need at 
their fingertips in a user friendly online 
environment, they’re in the best possible 
position to get the most out of their holidays 
and Fiji has more opportunity to get repeat 
business,” she said.
The site is pitched as a vital component of 
the major overhaul and brand transformation 
announced by Tourism Fiji last year. This 
includes the appointment of a new global 
advertising agency, the selection of new 
public relations and media partners in 
Australia, New Zealand and the US, the 
appointment of a new social media partner 
and a new CEO, Rick Hamilton.

ASIA

Singapore Airlines enhances Hop-on Bus features
Singapore Airlines has enhanced the features 
of its popular SIA Hop-on Bus, an air-
conditioned hop-on / hop-off bus service that 
plies in a loop around ethnic districts and 
major shopping centres in Singapore.
Enhancements include adding frequencies, 
lengthening ticket validity to 24 hours, and 
catering to non-English speaking passengers 
and passengers requiring wheelchair 
assistance. 
Bus rides remain free for customers who 
have purchased Singapore Stopover Holiday 
(With Attractions) and selected SIA Holidays 
packages. Singapore Airlines and SilkAir 
customers who present a valid boarding pass 
will enjoy discounted rates at S$8 per adult 
and S$4 per child. Tickets may be purchased 
from the bus driver upon boarding, or at any 

DUCK & HiPPO sales counter.
“Our customers have found the SIA Hop-on
Bus a great way to explore Singapore at their 
own pace since its launch in 1998,” said 
Singapore Airlines’ Senior Manager 
Marketing Communications and Development, 
Mr Sheldon Hee.
“Following a tender, DUCK & HiPPO Group 
has been appointed as the new service 
operator. This latest refresh will add 
frequencies to the bus route, offer audio 
commentaries in ten languages and increase 
the fun factor with open-top buses. With 
these enhancements, we will be able to better 
serve a wider demographic of customers, 
whom we hope will enjoy the sights and 
sounds of SIA’s home base.”

Regal Airport Hotel, Hong Kong World’s Best - again
Regal Airport Hotel at HKIA has been awarded the World’s Best Airport Hotel 
and Best Airport Hotel in Asia for the third consecutive year by Skytrax. 
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44-seater single-deck coach “Rhinos”

72-seater bus with an open-top 
upper deck “Hippos”



Chinatown Food Street closing for makeover
The Singapore Tourism Board (STB) has confirmed that the 
Chinatown Food Street, located on Smith Street, will be closed 
from tomorrow, 01MAY, for renovations, and is scheduled to 
re-open in Q4 2013.
 As a result of this closure, shophouse units 9 – 29 and 37 – 41 
will be affected. All other units will remain operational. 

CLICK HERE TO DOWNLOAD 
THE REGISTRATION FORM

20 new tours to Vietnam, Cambodia & Laos with Adventure World
An increase in demand from those wanting an authentic 
travel experience in Indochina has seen Adventure World 
release over 20 new tours to Laos, Vietnam and Cambodia. 
Starting from $255pp these tours will enable your clients to 
delve into the history, culture and cuisine of these unique 
destinations. Travellers will also have the choice to upgrade 
from the standard to deluxe option on selected journeys.
Learn about the Cambodia’s history, tradition and cooking
whilst exploring all the must-see sights including the 
majestic Angkor Wat, Battambang and Phnom Penh with 
their new 7-day Cambodia Culture and Cuisine tour priced 
from $1,290pp. Price includes six nights’ accommodation, 
English speaking local guide, transfers, entrance fees, 
Battambang to Siem Reap boat trip and a one hour massage 
at Bodia Spa in Phnom Penh.
For those who want to add Laos onto their Vietnam trip, 
Adventure World’s new 6-day Highlights of Laos explores 

Vientiane and Luang Prabang, with the addition of an 
overnight stay at the authentic Kamu Lodge. Priced from 
$665pp, this tour includes accommodation, some meals, 
tours and transfers by private air-conditioned vehicles, an 
English speaking local guide and entrance fees.
Adventure World has also introduced two cross-border 
itineraries. Its new 14-day Indochina Heritage Road tour is 
priced from $1,715pp and explores the spectacular temples 
and historic landmarks of Laos, Vietnam and Cambodia. For 
those wanting to travel only to Cambodia and Vietnam, the 
new 12-day Essential Cambodia and Vietnam tour is priced 
from $1,535pp. This spectacular itinerary starts off with 
Cambodia’s Angkor temples before heading to Vietnam to 
discover its distinctive cultural heritage.
For more information on any of these new tours please visit 
www.adventureworld.co.nz or call the destination experts, 
Adventure World on 0508 496 753.

Your gateway to Xi’an Click Here
or call 09 309 1188

China   We know it like our own backyard

Free Wi-Fi for Tourism
Thailand’s Ministry of 
Info and Communications 
Technology (MICT) has 
recently started the pilot 
project called ‘ICT Free Wi-Fi 
for Tourism’ in Krabi province, 
in a bid to foster the growth of 
tourism industry in conjunction 
with the government’s policy. 
Krabi has been selected to be 

the first province to embark on this pilot project, the first 
step towards installing up to 1,615 hotspots at 100 tourist 
attractions across Thailand.
The state telco will install a total of 35 Wi-Fi hotspots in 
Krabi’s key tourist areas and intending users can register 
online to receive username and password. It is available 
free for up to 20 minutes per session, and not more than two 
hours per day. 
Other tourist areas to be included in the ‘ICT Free Wi-Fi for 
Tourism’ are Pattaya, Huahin, Pangoung in Mae Hong Sorn, 
and Khaosan Road in Bangkok. 

http://www.travelmemo.co.nz/voucher.php?voucher_id=1276
www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia
http://www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/cambodia/tours/cambodia-culture-cuisine-private-tour/
http://www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/laos/tours/highlights-of-laos-tour/
http://www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/vietnam/tours/indochina-heritage-road-tour/
http://www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/vietnam/tours/essential-cambodia-vietnam-tour/
http://www.acrossia.com


CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au

Odyssey to Taiwan
INCLUDES FLIGHTS EX SYDNEY

12 days - dep 11SEP13 NZ$5990pp s/twin
Single supp $1230   

Odyssey to Taiwan
Odyssey Travel has a 12-day tour to Taiwan 
departing 11SEP and priced at NZ$5990pp 
share twin ex Sydney, including China 
Airlines economy class flights SYD-TPE-
SYD.
The top five things your clients will enjoy: 
>>  Stand on Taiwan’s southern tip in 
Kenting National Park, adorned with 60km of 
coral-rimmed shoreline 
>>  Discover Taipei with its impressive 
Taipei 101 Tower and the National Palace. 
>>  Enjoy a performance by present-day 
Wulai Aborigines, once the head hunters of 
Taiwan. 
>>  Enjoy a morning strolling through Yehliu 
Geo-park, famed for its rock formations 
>>  See the natural beauty of Sun Moon 
Lake, with the towering Chungyang Range 
reflecting in the clear waters. 
The package includes 10 nights deluxe hotel 
accommodation in en-suite rooms; touring by 
air-conditioned coach and train; breakfasts 
daily and three dinners; transport, lectures 
and field trips as per itinerary; applicable 
entry fees and services of local guides; 
services of a Program Leader and detailed 
preparatory material.
Click here for the itinerary and call Odyssey 
Travel on 0800 440055. 

PSY sings for Korea
The Korean Tourism Organisation has 
enrolled the help of South Korean pop star 
PSY, of Gangnam Style fame, who will 
feature in a new video series to promote 
tourism to South Korea.
The series titled “PSY’s Wiki Korea”, 
inspired by Wikipedia, has the South Korean 
rap artist highlighting some of the country’s 
major attractions, from samgyeopsal, a 
Korean pork belly barbecue, and the Jeju Olle 
trail, a walking path on Jeju Island off the 
country’s southwest coast, to Myeongdong, 
South Korea’s famed ‘shopping Mecca’.

According to Skift, the ads incorporate three 
key themes that capture the “sentiment of 
Korean culture.”  They include Gi, a 
universal energy and sense of connectedness 
with the surrounding world, and Heung, an 
intrinsic sense of joy, as well as Jeong, a 
feeling of affection, attachment and 
consideration for others.
KTO’s new videos aim to “inspire a new 
generation of travellers” to visit South Korea.
The series will air next month across 
international media channels. 

Underwater Sea Walk
Your clients can enjoy a safe and fascinat-
ing walk on the ocean floor (about 3-4m 
depth), and view the magnificent marine life 
of Mauritius with Underwater Sea Walk. The 
attraction does not require any knowledge of 
swimming or diving and clients are not even 
required to remove their glasses. 
Qualified and experienced guides accompany 
the ‘divers’ guaranteeing maximum safety. Click here for details. 

THE AMERICAS
TrekAmerica has released a range of last 
minute specials to the market for those 
looking to travel to USA in May and June. 
Discover the Grand Canyon, walk over 
the Golden Gate Bridge, take part in a city 
tour of both Las Vegas and Hollywood and 
walk amongst the towering granite peaks of 
Yosemite National Park with the top selling 
7-day Western BLT small group tour, now 
priced from $1,160pp – saving $289. Price 
includes sightseeing as mentioned above, 
services of a TrekAmerica tour leader, all 

transportation by private adventure vehicle 
and 6 nights’ accommodation in a range of 
cabins, hotels and hostels. 
For more information click here and call 
0508 496 753. 

TrekAmerica last minute specials

Reward clients with Ala Moana 
Center’s Premier Passport
Travel agents selling Hawai‘i can now also 
reward their clients with exclusive shopping 
offers available through Ala Moana Center’s 
Premier Passport. This VIP shopping 
program gives visitors an enhanced shopping
experience at the world’s largest open air 
shopping center. The passport contains 
exceptional deals and rewards of up to 20 
percent off at select merchants.
Travel agencies can create a customised 
Premier Passport voucher to give to their 
clients by providing their company logo to 
Kristin.Kilburn@generalgrowth.com. When 
their clients arrive in Hawai‘i, they can 
receive their complimentary Premier Passport 
by presenting the completed voucher and ID 
to the Customer Service Center at Ala Moana 
Center. Shoppers must present their Premier 
Passport at the time of purchase to receive 
the exclusive offers inside.
Located just minutes from Waikīkī, in the 
heart of Honolulu, Ala Moana Center is 
Hawai‘i’s premier shopping destination. 
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Potter for Universal Studios 
Hollywood
NBCUniversal has been given the 
go-ahead to begin construction late this 
summer on a US$1.6 billion, 25-year 
expansion of its Los Angeles-area theme 
park, offices and production facilities.
The company announced last Tuesday that 
it would start building The Wizarding
World of Harry Potter at its Universal 
Studios Hollywood theme park, along with 
upgraded TV production studios and office 
space on the studio lot. 
The Potter attraction will be built in the 
area once occupied by the Gibson 
Amphitheater. Harry Potter’s arrival will 
also mean the closing of the Curious 
George attraction, which takes place at the 
end of this summer.
The project would eventually include a 
hotel and retail outlets, adding nearly 2 
million square feet to the studio complex. 

Double decker touring for Oahu
Gray Line Hawai‘i/Polynesian Adventure 
Tours, Hawai‘i’s largest tour company, has 
announced that it will offer three new tours 
on O‘ahu on its fleet of seven open-air double 
decker tour buses beginning 10MAY13. The 
tour operator also announced that it will 
phase out its existing AlohaBus tours from 
now, as it transitions the current buses to 
Gray Line Hawai‘i branded Double Decker 
Tour buses. 

Elton John back at Caesars Palace
Elton John is returning to The Colosseum at 
Caesars Palace to perform his big hits, for the 
following performances of his show, “The 
Million Dollar Piano”: 
September: 18, 19, 21, 24, 25, 27, 28 
October: 1, 2, 5, 6, 9, 10, 12 

At the centerpiece of the performance is the 
show’s namesake piano, an engineering 
marvel created by Yamaha and featuring 
more than 68 LED video screens. 

New CEO for Larry’s airline
Paul Casey, a former Hawaiian Airlines 
president will become the new CEO of Island 
Air, the inter-island carrier recently 
purchased by billionaire Larry Ellison, who 
also owns 98% of the land on the Hawaiian 
island of Lanai.
Casey was Hawaiian Airlines’ CEO from 
1997 to 2002. He was the Hawaii Visitors and 
Convention Bureau’s president from 1995 to 
1997 and continues to serve on its board.

Elton is accompanied by his band, which 
includes Davey Johnstone on guitar, Matt 
Bissonette on bass, John Mahon on percussion,
Nigel Olsson on drums and Kim Bullard on 
keyboards, with a special appearance by 
percussionist Ray Cooper. 
Elton John’s career spans five decades. He is 
one of the top-selling solo artists of all time, 
with 35 gold and 25 platinum albums, 29 
consecutive Top 40 hits, and he has sold more 
than 250 million records worldwide. His 
“Candle in the Wind ’97,”  holds the 
record for the biggest selling single of all 
time, with 37 million copies sold. Since his 
career began in 1969 he has played more than 
3,000 concerts worldwide. 

AFRICA/MID EAST
Fastjet headed for South Africa
African no-frill airline Fastjet,which includes 
Easyjet founder Sir Stelios Haji-Ioannou as a 
shareholder and adviser, is set to begin flights 
in South Africa next month.
The LCC is currently flying domestic routes 
in Tanzania since launching in NOV12, and 
is poised to begin Johannesburg to Cape 
Town flights from 31MAY. 
The company has agreed a deal with two 
South African businessmen – one of them 
a son of President Jacob Zuma – to set up 
Fastjet Holdings as well as securing a 
“commercial arrangement” with local airline 
Federal Air to use its existing licences to 
operate in the country.
Fastjet had originally planned to expand from 
Tanzania into neighbouring Kenya but that 
plan has been slowed by a legal dispute with 
Fly 540 owner Don Smith over the sale of 
that business to Fastjet last year.
But this dispute may be nearing an end after 
Fastjet and Smith signed a memorandum of 
understanding to find a way to work together.

Transatlantic sale - CHI, NYC, BOS to DUB, SNN from NZ$817 RT.  Sale ends today!
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Rotterdam-based OMA, whose founder and 
principal is the world famous ‘starchitect’ Rem 
Koolhaas, has been selected as the masterplanner 
for Doha, Qatar’s new “Airport City” development.
The 10km-square development is on a 30-year 
schedule, but the majority of the major projects 
will be complete in time for Qatar’s hosting of the 
2022 World Cup. The masterplan consists of four 
interconnected zones for business, aviation, cargo 
and warehousing, and residential. In addition to 
the airport, a new Doha Bay Marina will be built.

EUROPE

Monte-Carlo Sporting Summer Festival 2013
The 2013 Monte-Carlo Sporting Summer 
Festival celebrates the 150th anniversary of 
Monte-Carlo SBM (Société des Bains de 
Mer). From 06JUL to 19AUG13, the Salle 
des Etoiles – now known as an international 
music temple due to its major festival – will 
host a constellation of stars.
One headlining act is Rihanna, hailed as the 
greatest pop artist of the last 20 years by 
America’s Billboard magazine. The star will 
perform two concerts in a visual feast infused 
with R‘n’B, pop and dance-hall. (Dinner and 
show 600 euros)
The most British and the sexiest of singer-
songwriters Rod Stewart makes his return 
to the stage on two evenings for the release 
of his new album Time, and Sir Elton John 

is also staging a concert. Famed soprano, 
Barbara Hendricks will perform, as will Latin 
guitarist Carlos Santana, Roger Hodgson of 
Supertramp, Michael Bolton, Bryan Ferry 
and even Joe Cocker.
The Sporting Summer Festival will also 
feature bands like Deep Purple, the legendary 
trio Crosby, Stills & Nash with their unique 
vocal harmonies, and Elvis Costello & The 
Imposters.
The festival agenda will also spotlight French 
and Italian artists who have had a close 
relationship with the public in the Salle des 
Etoiles. 
Click here for details of the festival, and 
here for SBM packages. 

Specialist fulfils increasing demand for Russia
The Innovative Travel Company in 
conjunction with the Russian Travel Centre 
is experiencing a significant increase in travel 
agent bookings for Russia in 2013.  The 
interest in Russia as a destination is broad 
and covers a range of holiday options 
including stopovers in the key cities of 
Moscow and St Petersburg, travel to the 
outlying historic towns, rail travel between 
the two cities, the legendary rail journeys 
from Beijing or Vladivostok to Moscow and 
most of all the a large variety of cruise 
options from Moscow to St Petersburg which 
has been on offer with the specialist 
wholesaler for many years.  
One cruise of special interest is on the MS 
Volga Dream, a historic vessel with great 
character, last refurbished in 2007.  The first 
class boutique vessel is equipped with stylish 

teak deck furniture, fitness centre and sauna, 
has only 56 superbly appointed guest cabins, 
each with air-conditioning flat screen TV, 
safe and mini-bar.  
The family owned vessel offers a journey 
between Moscow and St Petersburg (or v.v.) 
taking in Russia’s Golden Ring cities, Kizhi 
Island, scenic rivers, lakes and canals.  The 
trip has been packaged with a choice of 
deluxe (gold) or super deluxe (platinum) 
standard accommodation in Moscow and St 
Petersburg. In addition, the Platinum option 
also offers exclusive small group sightseeing 
(max 15 pax).  The 12-day trip is priced from 
A$3284pp share twin. 
For more information call 0508 100 111, 
info@innovative-travel.com and check online 
www.innovativetravel.co.nz to view the 
brochure.

Ataturk Airport stretched
Istanbul’s Atatürk Airport broke the air traffic
all-time record with 1,171 landings and 
take-offs on 25APR, ahead of an approaching 
tender for the third Istanbul airport.
According to Hurriyet Daily News, the 
largest of Istanbul’s airports has the highest 
growth rate of any of the world’s airports 
that host more than 10 million passengers per 
year.

The tender for the city’s new airport is set to 
be held in 03MAY. Its passenger capacity
is planned to gradually reach 150 million 
passengers, with its first phase is set to be 
completed by 2017.
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Exotic Holidays
Specialist Wholesaler Groups: Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

New Year with the Sound of Music
Your clients can celebrate the start of 2014 in 
style at the spectacular ‘Sound of Music’ 
palace, Schloss Leopoldskron for a New 
Year’s Eve like no other.
Travellers will spend 5 nights in the historic 
Meierhof, part of the palace complex of the 
lakeside schloss and experience a special 
New Year’s Eve gala dinner followed by a 
memorable fireworks show with a backdrop 
of the ‘Sound of Music’ lake.
Also included is a privately guided tour 
through the ornate rooms of the famous 
palace, a New Year’s Day concert in the 
palace’s Great Hall, sightseeing in Salzburg, 
Austrian wine tasting in the magnificent 
Marble Hall, a cruise across Lake Konigssee, 

a visit to the spa town of Bad Hofgastein and 
an adventure ride down the old Salt Mines 
near Berchtesgaden.
The 7-day escorted tour includes an 
experienced tour manager, a first class 
touring coach, 6 nights’ accommodation, all 
sightseeing, entrances and excursions as per 
the itinerary, breakfast and dinner plus ‘end 
of tour’ tips to the tour manager, drivers and 
guides.
Priced from $3,700pp twin share, this tour 
departs from Munich on 28DEC13.
For bookings and enquiries contact Albatross 
Tours on 0800 446 232 or visit 
www.albatrosstours.co.nz.

Trafalgar’s Europe in Autumn, Winter & Spring
TOUR PRODUCT

Trafalgar’s just released ‘AWS’ brochure - 
Europe & Britain Autumn, Winter & Spring 
2013/14 - offers your clients the option to 
experience their destination during the 
changing seasons, with savings of up to 24% 
on peak summer prices. 
This year, its 31 guided holidays and city 
breaks in 22 countries across Europe include
three new itineraries – Festive English 
Countryside, German Christmas Markets and 
Swiss Delight.
For more independent travellers or those 
visiting families over the holiday season, 
Trafalgar also offers two festive city breaks 
in London and Paris, with organised 
accommodation and introductory sightseeing, 
but plenty of free time to enjoy the Christmas 
lights and festive shop windows. 
Trafalgar has increased the number of 
departure dates for holiday itineraries due to 

customer demand, 
but agents are 
encouraged to have 
their clients book 
early as the 2012 
Christmas and New 
Year trips sold out 
quickly.
To launch the new 
brochure, Trafalgar 
is offering savings
of 7.5% off 2013 / 

2014 Autumn, Winter & Spring guided 
holidays of Europe and Britain booked and 
paid for by 10JUL13, plus Frequent traveller 
discounts, as applicable.
For more information on Trafalgar and the 
AWS brochure, contact your local Trafalgar 
sales manager or visit www.trafalgar.com 

Dame Malvina to sing on Innovative’s Gallipoli 2015 cruise 
The Innovative Travel Company has 
announced that Dame Malvina Major will 
join its Gallipoli 2015 cruise and will be 
singing at the dawn service on board the ship 
while moored in the Dardanelles on Anzac 
Day morning.
“This will provide a real highlight for clients 
who are not successful in the ballot for a 
ticket to go ashore,” says MD Robyn 
Galloway.
“Those on board our cruise option for 
Gallipoli will still be in the Dardanelles as the 
sun rises on the Gallipoli Peninsula and are 
guaranteed a very moving experience with 
this special service onboard MSC Armonia.”  
This is the only cruise option announced for 
the 100th Commemorations on Anzac Day in 
2015, ex Istanbul.  
Regarding the ballot tickets, Galloway 
advises that the government announcement 
will be made during May, soon after the 
Veterans Affairs representatives return from 
this year’s Anzac Day services.  
Clients are required to enter their own names 
for the ballot when it is announced, it will be 
an online entry, organised by Veterans Af-
fairs.  Galloway points out those who obtain 

a ballot ticket will 
need to be capable 
of walking approx 
8km from the transfer 
coaches to the Dawn 
Service and then up 
the hill to Chunuk 
Bair, because coaches 
and shuttles are not 
allowed to transfer 
clients in between 
sites.  No ticket 
allocations are given 

AVIATION
China Southern A380 for Sydney
Guangzhou-based China Southern Airlines 
is to introduce A380 flights direct to Sydney 
from 27OCT.
The airline announced at Australian Tourism 
Exchange on the weekend that it will also in-
troduce the latest A330-300 aircraft on flights 
out of Sydney and Melbourne.
The planes, already flying out of Perth and 

Brisbane, include flat beds in business class 
and personal entertainment screens in 
economy.
The moves are thought likely to coincide 
with changes to the visa rules for Guangzhou, 
which will be eased to allow visa-free arrivals 
for up to 72 hours.
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to tour operators. 
Those successful in obtaining ballot tickets 
will be tendered ashore on 24APR15.  
“We are holding allocations for cabins, so 
will have the ability to confirm places on 
the spot once a written registration form is 
received,” adds Galloway.  
Early booking prices from NZ$5615pp (quad 
share) are offered when booking and paying 
by 25JUN13.  In addition Innovative is 
offering post tours to Passchendaele and 
Egypt.  
For further information Freephone 0508 100 
111 or email tours@innovativetravel.co.nz 

http://www.exoticholidays.co.nz
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Air New Zealand opens domestic Koru Lounge at CHC
Air New Zealand staff have welcomed the 
first customers into the airline’s brand new 
and considerably larger domestic Koru 
Lounge at Christchurch International Airport.
The opening of the lounge, which includes 
a raft of sustainable design features, follows 
the recent unveiling of a refreshed flagship 
domestic Koru Lounge at Auckland Airport.
Air New Zealand Manager Global Lounges 
& Valet Verity Jade says the new look 
lounges provide a more consistent domestic 
customer journey and have been designed 
to meet the changing needs and interests of 
customers.
“As part of the design process, we have cre-
ated distinct zones to suit the range of 
customers we serve.  Whether someone 
wants to kick back and relax or plug in and 
get some work done, the new lounge layout 
offers more choice and a solution to suit the 
situation,” says Jade.

The new lounge has around double the num-
ber of seats of the previous lounge allowing 
customers plenty of room while enjoying a 
wide range of premium New Zealand food 
and beverages.
In addition to the New Zealand designed 
furniture and fabrics, sustainability has been 
a focus in the design with the inclusion of 
recyclable carpet, sustainably manufactured 
floor and wall tiles, low energy LED lighting 
and water efficient plumbing fixtures.  One 
of the most striking features is the unique 
sculptural ceiling tiles, made largely from 
recycled plastic bottles and inspired by the 
snow-capped Southern Alps.
Well known New Zealand furniture designer 
Simon James has incorporated his flair within 
the lounge layout with tiered seating to 
provide customers with expansive views of 
the runway and Southern Alps through floor 
to ceiling windows.

Frisco to Paris with United
United Airlines has launched daily nonstop 
service from San Francisco to Paris, using 
Boeing 767-300 aircraft, which offer 30 flat-
bed seats in United BusinessFirst, 49 seats in 
United Economy Plus and 135 seats in United 
Economy.

Flight UA990 departs San Francisco daily 
at 2:45 p.m. and arrives at Paris Charles de 
Gaulle Airport at 10:45 a.m. the next day. 
For the return, flight UA991 departs Paris at 
10:05 a.m. and arrives in San Francisco at 1 
p.m. the same day. (All times are local.) 

CTC to train another 36 easyJet pilots
Low-cost airline, easyJet, has again teamed 
up with airline pilot training company, CTC, 
bringing more trainee pilots to New Zealand 
to complete part of the ‘easyJet MPL cadet 
programme’. 
This will see an initial intake of 36 aspiring 
easyJet pilots to start training with CTC in 
Hamilton this year and be qualified for line 
ops with the airline by late 2014/early 2015.

easyJet and CTC have worked together since 
the very first easyJet flight took off in 1995 
with CTC-trained pilots at the controls. Since 
then more than 1,500 graduates of CTC’s 
world-renowned ‘CTC Wings’ programme 
have had a flying start as easyJet First Officers.
Today a significant proportion of those pilots 
now hold captain and senior management 
positions for easyJet.

Air travel map is being redrawn, says Etihad Airways CEO   ... Cont from p1
Mr Hogan said the markets which would 
benefit most from the continued growth in air 
transport would be those in “aviation-friendly 
jurisdictions”, in which Governments 
recognised the economic contributions of 
airlines and the technological advances and 
capabilities of aircraft.

He said growth also would be maximised in 
markets like Abu Dhabi where governments 
embraced and implemented open skies 
policies, and planned airports, infrastructure, 
airspace corridors and operational regulations 
to support the industry and its customers. 

Etihad taps India market with Jet stake
Etihad Airways has spent US$379m for 24% 
of India’s Jet Airways, a deal that includes 
the injection of US$220m to create and 
strengthen a wide-ranging partnership 
between the two carriers.
As part of this Etihad Airways paid US$70m 
to purchase Jet Airways’ three pairs of 
Heathrow slots through the sale and lease 
back agreement announced on 27FEB. Jet 
Airways continues to operate flights to 
London utilising these slots.
An amount of US$150m will also be invested 
by Etihad by way of a majority equity 
investment in Jet Airways’ frequent flyer 
program “Jet Privilege”, subject to approvals.
Under the strategic partnership, the airlines 
aim to gradually expand existing operations 

and introduce new routes between India and 
Abu Dhabi. They will combine their network 
of 140 destinations, with Jet Airways 
establishing a gateway in Abu Dhabi and 
expanding its reach through Etihad Airways’ 
growing global network. 
Aviation analyst, CAPA - Centre for Aviation,
sees this equity deal as a major move by 
Etihad, especially following the US-UAE 
agreement to establish a US Customs and 
Border Protection (CBP) pre-clearance 
facility at Abu Dhabi International Airport.
The fast growing India-US market already 
delivers around one million passengers in 
each direction, and pre-clearance for US-
bound customers will be seen as very 
attractive. 

Etihad appoints Discover the World 
Etihad Airways has named Discover the 
World Marketing to provide sales and 
marketing development support in Albania, 
Bosnia, Herzegovina, Bolivia, Costa Rica, 
Croatia, El Salvador, Macedonia, Montenegro,
Serbia, and the Western Canada Provinces 
of Alberta, British Columbia, Manitoba, 

Northwest Territories, Saskatschewan and the 
Yukon, in addition to renewed partnerships in 
Austria, Argentina, Brazil, Chile, Colombia, 
Guatemala, Mexico, Panama, Peru, Uruguay, 
Ukraine, and Venezuela.

PAL to add 11 destinations
Philippine Airlines is preparing to launch 
flights to eleven new international destinations 
in Australia, China, Malaysia and Middle 
East.

The airline will launch flights to Kuala 
Lumpur on 02MAY; Darwin, Brisbane and 
Perth, 01JUN; Guangzhou, 02JUN; Abu Dhabi, 
01OCT; Doha 01NOV; Dubai, 01NOV; and 
Riyadh, Jeddah and Dammam, 01DEC.
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Over 120 European destinations ... now that’s Wunderbar!

Air Canada gets real in deal with UAE
In another major move, Etihad has surmounted 
UAE/Canada aviation policy obstacles and 
signed a Memorandum of Understanding 
with Air Canada. It provides for reciprocal 
codeshare services to Etihad’s Abu Dhabi hub 
and select points in North America served by 
Air Canada via its Toronto hub. 
Subject to regulatory approval, Etihad will 
place its EY code on Air Canada flights 
between Toronto and select North American 
points.
In return, Air Canada will place its AC code 
on Etihad’s non-stop services between
Toronto and Abu Dhabi, as well as Etihad’s 
flights between London Heathrow and Abu 
Dhabi.
Etihad and Air Canada will also work 
together to enhance cargo services into and 
out of Abu Dhabi and Toronto, and beyond 
on each other’s networks.

CAPA says Air Canada, a staunch member of 
the Star Alliance, has strictly adhered to the 
historic application of bilateral air services 
terms, where capacity is to be allocated 
reciprocally, based on third and fourth 
freedom traffic flows (these are the 60-year-
old provisions described by a former IATA 
CEO as “archaic”, with most countries now 
regarding consumer interests ahead of flag 
carrier protection).
But, says CAPA, once the Etihad/Jet Airways 
partnership is able to deliver high levels of 
traffic from 23 points in India, “the 
proposition for Air Canada to become more 
intimate with Etihad becomes very powerful.”
Currently, Air Canada does not serve the 
large Indian market non-stop, preferring to 
codeshare on Jet Airways over London. It 
also connects with Lufthansa over Frankfurt 
and Swiss over Zurich.

U.S. pilots cry foul on pre-clearance facility
The Air Line Pilots Association, International 
website Pilot Partisan reports that over 150 
Congressmen have sent letters to Homeland 
Security Secretary Napolitano raising 
questions and opposing the creation of a US 
Customs and Border Protection (CBP) 
pre-clearance facility in Abu Dhabi.  
Rep. Meehan (R-PA) and Rep. Defazio 
(D-OR) led a letter in the House challenging 
the Administration’s plan, which ALPA says 
is grateful for their leadership on this issue.  
The letter states a CBP preclearance facility 
in Abu Dhabi “would be a clear benefit for 
Etihad Airways…what is less clear is why the 
Department – knowing that no U.S. carriers 
currently serve Abu Dhabi – would agree to 
provide this obvious competitive advantage 
to a foreign carrier at the expense of the 
domestic airline industry and its over 500,000 
workers.”
The letter concludes:  “Providing explicit 
support for a government –owned foreign 
competition by opening a CBP Preclearance 
facility in Abu Dhabi is wrongheaded, and 

we strongly urge you to abandon this 
agreement.”
The letter comes on the heels of a message
sent to DHS late last week by full and 
subcommittee chairs and ranking members 
of the House Homeland Security Committee 
and House Transportation and Infrastructure 
Committee.  The Committees’ letter demands 
more information on the facility and questions
the legal authority of the Administration to 
move forward when Congress has prohibited 
using third party funds to establish U.S. CBP 
services outside the U.S.
The United States already operates 15 pre-
clearance locations in Canada, Ireland, and 
the Caribbean, but each of these airports are 
served by at least one U.S. airline and much 
of that traffic to the United States is flown by 
U.S. pilots.
What ALPA does not seem to have done at 
this stage is ask its US airline employers why 
they don’t mount flights to the UAE to tap 
some of the lucrative traffic.Emirates a big landlord

Emirates, already one of Dubai’s biggest 
landlords, has plans to develop five 25-storey
residential towers in Dubai Silicon Oasis 
(DSO), already home to hundreds of its staff.
The new development, due to begin 
construction in the third quarter of this year, 
will house approximately 2,000 cabin crew.

According to The National, Dubai already 
has around16,000 Emirates cabin crew and 
3,000 pilots as residents, and Emirates plans 
to recruit some 2,700 more staff this year. 
The airline has more than 12,600 leased and 
owned apartments and villas.

Emirates graduates 54 UAE nationals as pilots
Emirates’ largest-ever batch of cadet pilots 
has graduated, with 53 UAE men and one 
woman having graduated as professional 
pilots after completing 30 months of 
theoretical study and practical training.
Since its inception in 1992, the Emirates 
National Cadet Pilot Programme has had 426 

Captains, First Officers and Cadets in training.
The airline will open its new Emirates Flight 
Academy at Dubai World Central airport 
next year, with the facility able to handle 400 
pilots in training at any one time, a necessity 
to meet the anticipated need for over 36,000 
pilots in the region by 2030.

The Singapore Airlines mobile App
SIA has launched its new mobile website 
(https://mobile.singaporeair.com) as well as 
new iPhone and Android Apps.
Download the free mobile App by searching 
Singapore Airlines at Google Play (Android) 
or App Store (iPhone).
The App has attractive features for Singapore 
Airlines travellers, including
- check in 
- save Mobile Boarding Pass onto your 
smartphone (for supported flights*)
- flight status

- flight schedules
- make and retrieve bookings
- access your KrisFlyer statements and ex-
tend expiring miles
*Mobile Boarding Pass is currently avail-
able for flights departing from Singapore, 
Amsterdam, Auckland, Bangkok, Barcelona, 
Christchurch, Copenhagen, Frankfurt, Hong 
Kong, London, Manchester, Milan, Munich, 
Rome, Taipei and Zurich (excluding US-
bound flights).
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China Airlines special fares
China Airlines has announced the release of a 
new series of special fares to Australia, Asia, 
Europe & North America. Economy Class 
AKL-TPE from NZD1499 return, Vietnam 
from $1549 and Amsterdam, Frankfurt or 
Rome from NZD2299 inclusive of all taxes. 

Fares are valid for sales to 25MAY13, and 
are valid for departures to 25OCT13. 
For more info, call CI’s New Zealand Sales 
Manager Gareth Williamson on 021 792 940 
or email gareth.williamson@walshegroup.com

Kiwi Olympians train future swim stars 
Thirty Kiwi kids gathered over the weekend 
for the first ever Jetstar Super Swim Squad 
camp hosted by Olympic swimmers Lauren 
Boyle, Danyon Loader and champion 
triathlete Rick Wells.
The swim clinic at Auckland’s Tepid Bath’s 
gave children aged 8 – 10 years, who placed 
fastest at the State OceanKids Series, the 
opportunity to hone their swim skills with 
training and motivational sessions presented 
by world class athletes.
David Hall, CEO Jetstar Australia and New 
Zealand, said the Jetstar Super Swim Squad 
was formed to support and celebrate New 
Zealand’s next generation of swim stars. 
“We are delighted to play a part in the 

development of New Zealand’s future swim 
stars – and as a water loving nation, it wasn’t 
surprising at all to see the immense potential 
these children are showing.”
Jetstar is committed to connecting families 
and has partnered with the State OceanKids 
Series to support over 15 New Zealand 
families with a weekend away in Auckland:
“Every child deserves the chance to go on a 
holiday with his or her family. We are proud 
to have brought together over 15 families 
from across New Zealand for the Jetstar 
Super Swim Squad camp, to enjoy a weekend 
away whilst providing an invaluable 
experience to some of New Zealand’s future 
swim stars,” said Hall.

Danyon Loader and Lauren Boyle in pool 
with the Jetstar Super Swim Squad kids Wed at 10,000m

Air Tahiti Nui has held its first inflight 
wedding ceremony 10,000m in the air 
somewhere over the Atlantic Ocean between 
Paris and Los Angeles with a British couple 
celebrating their union on flight TN07 en 
route to Tahiti for their honeymoon. 
For Alex Pelling and Lisa Gant, it was their 
42nd wedding ceremony as the pair travel the 
globe exchanging vows in unique wedding 
locations, including a horseback wedding in 
Canada, a wedding in an Ecuador temple on 
the Equator and even a ceremony officiated 
by Martha Stewart in New York, all in search 
of the perfect place to wed. 
During the Air Tahiti Nui ceremony, the bride 
and groom walked down the aircraft aisle and 
met in the first row where the flight’s chief 

purser recited the ceremony in English and 
French before declaring the couple united as 
“2 people 1 life”.
In front of the aircraft full of travellers, Alex 
and Lisa each vowed to be “life long travel 
partners” before placing the national flower 
of Tahiti, a Tiare flower, behind each other’s 
ears as a symbol of commitment. 
The couple celebrated with passengers, who 
had the opportunity to sign a guest book, 
before retiring to business class for 
celebratory champagne and sugared almonds.
Upon touching down in Los Angeles, the 
couple tweeted, “We are SO on our way to 
Tahiti and have just held our 42nd wedding 
ceremony INFLIGHT with Air Tahiti Nui! It 
was AMAZING! An incredible team made us 
so welcome and helped us celebrate!”
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Alaska in May with Holland America
7-Night Roundtrip Vancouver – Featuring free or reduced 3rd/4ths
• Volendam from US$499 with US$50-100 ocean-view upgrades
• Amsterdam from US$499 with US$100 ocean-view upgrades
• Zuiderdam from US$499 with verandahs from $799
7-Day Roundtrip Seattle – Featuring free or reduced 3rd/4ths
• Oosterdam from US$499 with verandahs from US$799
• Westerdam from US$499 with verandahs from US$799
7-Day Gulf – select verandahs are now open to cruise-only guests
• May from US$399 with US$50 ocean-view upgrades
• June from US$449 with US$50 ocean-view upgrades
 Fantastic rates and offers on many departures! NB: All fares shown are per person 

share twin excluding port charges & 
government fees which are additional.

CRUISE NEWS

HAL’s close to home cruising
Holland America Line has many close to 
home cruising options, including a 34-night 
Around Australia itinerary on ms Volendam, 
departing Sydney 20OCT13, plus five shorter 
options, ranging from 10 to 32 nights. 
Click here to download the flyer.
HAL representative Francis Travel Marketing

has five exclusive 14 or 28-night Auckland
to Sydney or reverse itineraries on ms 
Oosterdam, with US$100 onboard credit per 
stateroom plus a free Pinnacle Grill dinner 
for two.  Click here to download the flyer.
Call 09-444 2298 or email 
reservations@francistravelmarketing.co.nz

River Cruises 
on Asian waterways
Lüftner Cruises is expanding and 
from SEP14 the Austrian river cruise 
specialist will, for the first time, also 
be offering a range of cruises on the 
Ganges, Mekong and Irrawaddy 
rivers, in addition to the most 
important European rivers.
Click here for the brochure and 
call Lüftner representatives Francis 
Travel Marketing on 09-444 2298 
or email reservations@francistravel-
marketing.co.nz
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Scenic Tours of France’s rivers 
Scenic Gem, the eighth Scenic ‘Space-Ship’, 
joins the fleet for the 2014 Europe river 
cruising season, custom built to ply the Seine 
in Northern France, along the route that 
inspired the Impressionists.
Scenic Tours Managing Director, Glen 
Moroney says Scenic Gem will have the 
unique ability to sail to the port commune of 
Honfleur (above) thanks to a special design 
and the latest cutting-edge technologies 
because the stretch of the river from Rouen to 
Honfleur is tidal and the ship must be 
specifically built and certified to navigate it. 
Scenic Gem will exclusively sail a round 
trip from Paris, stopping at Conflans, for an 
exclusive event at the 16th century Château-
de-Champlâtreux; Vernon and Giverny, the 
home of Monet; Les Andelys for Richard 
the Lionheart’s castle ruin and the ‘City of 
a Hundred Spires’, Rouen. Guests will also 
have the opportunity to spend a full day at the 

Somme battlefields as well as visit 
Caudebec-en-Caux, Honfleur, and the 
Normandy beaches.
Scenic Tours have also recently relocated 
Scenic Emerald by special barge to France 
for exclusive southbound cruises along the 
Saône and Rhône rivers between Charlon-
sur-Saône and Tarascon. Her inaugural 
French voyage departed on 01APR for 
Avignon, Viviers, Tournon, Vienne, Lyon, 
Macon and Charlon-sur-Saône. On the South 
of France River Cruise, Scenic Enrich 
experiences include a private dinner and 
concert at the medieval Palais-des-Papes in 
Avignon as well as a full day at La Camargue
National Park. Both North and South of 
France cruises can be combined and extended 
to other French and European destinations. 
The new Scenic Tours 2014 Europe River 
Cruises brochure is out now.

Holland America Line’s 2014 Grand World Voyage
On 04JAN14, Holland America Line’s ms 
Amsterdam will depart Fort Lauderdale on 
an epic 113-day 2014 Treasures of the World 
journey around the world that will visit 38 
ports across five continents. 
Rather than taking a traditional course, the 
Amsterdam will cross the equator four times 
on the 2014 Grand World Voyage and sail 

a route that deeply explores the Southern 
Hemisphere.
Click here to view the flyer, and here for 
details of special early booking amenities and 
savings.
Call HAL representatives Francis Travel 
Marketing on 09-444 2298 or email 
reservations@francistravelmarketing.co.nz

Behind the scenes tours on MSC ships
MSC Cruises is offering a new behind-the-
scenes tour for passengers onboard its 
Fantasia and Musica class ships.
 ‘The Big Reveal: Come & See How We Do 
It’ tour ,’takes 2½ hours and is offered on 
cruises of seven days or more, generally on 
the morning of a full day at sea. After visits 

to certain ‘off-limits’ areas of the ship such 
as the backstage area of the theatre, laundry, 
galley,  food storage area, and the MSC Yacht 
Club on Fantasia class ships, the tour closes 
with a culinary demonstration followed by a 
treat from the gourmet kitchens. 

Cruise Europe with Carnival from $133 pppd
Save on Europe, splurge on fun, says Fran-
cis Travel Marketing, which has Russia & 
Scandinavia cruises on Carnival Legend, and 
Mediterranean cruises on Carnival Sunshine 
this northern summer and autumn, priced 
from as little as $133 per person per day 
share twin.
Click here to download the details and call 
09-444 2298. 

*Special conditions apply - speak to an FTM 
team member for information.
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PEARL’S PEARLER
My 6 year old said: No Grandma, just listen - 

double click the internet explorer icon

Stay and Play BDM appointments 

FTM Golf Day
Francis Travel Marketing’s 3rd Annual FTM 
Golf Day was held at Manukau Golf Club 
on 18APR and once again the weather was 
excellent, as was most of the golf.
Phillip Cassrels from FTM won the 
tournament with a 2 over 74 but, generously 
donated his prize to Grant Whelan who had 

a 76.
For the second year Team Whelan won the 
teams competition on a count back from 
Flight Centre.
The lucky draw prize of an Alaskan cruise for 
two was won by John Hope.

Philip Jayne, Ross Thompson, Mark Sargeant, 
Phillip Cassrels and Grant Whelan

Phillip Cassrels and Grant Whelan John Hope and Tony Smith

Stay and Play has appointed its first three 
Business Development Managers. Stay and 
Play works with all visitor industry channels 
to help make connections that will benefit 
businesses looking to increase their visitor 
numbers.
Using a collective approach, it provides 
support and advice, dedicated representation 
services, and coordinates shared promotions 
and industry famils.   Originating in Rotorua, 
Stay and Play’s new appointments mean it 
now offers services throughout New Zealand. 

he has more recently been General Manager 
of a New Zealand based inbound tour 
operator.

Tauranga-based Kay 
Pierson is well known 
with wholesale and 
international trade, 
having previously 
operated a successful 
luxury lodge at Lake 
Tarawera.   
Wellington-based Peter 

Henkes has 
over 20 years 
experience in the 
tourism industry 
in New Zealand 
and overseas. 
Previously the 
owner of a DMC 
in The Netherlands, 

Rotorua-based Sabine 
Willemsen and Yumiko 
McGovern have skills and 
experience within the retail, 
tourism, food and marketing 
sectors, having collaborated 
on projects dating back to 
their time together at Rain-
bow Springs in the 1990s.

Sabine will combine this new 
role with her existing sales 
and marketing management at 
Mountain Jade, and Yumiko 
will continue to be available to 
assist with contract work for 
Rotorua District Council.
Says Kay Clarke, Stay and 
Play founder and managing
director, “We now have team 

members located in Sydney, Auckland, 
Northland, Tauranga, Wellington and 
Rotorua helping to spread the word through 
their extensive networks.”


