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Roles that Rock!

Royal Caribbean wraps up monumental season
The Royal Caribbean ship, Radiance of the 
Seas, has left New Zealand waters for the 
season, marking the official close of the 
company’s biggest summer period yet – and 
bringing an estimated economic benefit of 
$110 million to the region.
From OCT12 to 22APR13, Royal Caribbean’s 
fleet of four ships carried 60,260 guests 
through 110 calls at eight ports around New 
Zealand. 
And next season is set to be even bigger, with 
Royal Caribbean scheduling 169 New Zealand 
port calls – a 54% increase on 2012/13. 
“Just three years ago we had one ship in the 
region, with only six cruises visiting New 
Zealand; today we have a fleet of five world 
class superliners and 22 cruises on offer,” 
said Adam Armstrong, commercial director, 
Royal Caribbean Cruises Limited Australasia.  
“For the 2012/13 season we also introduced 
the two largest ever based in Australasia, 
which account for the majority of cruises in 
the region.  The arrival of Voyager of the Seas 
and Celebrity Solstice made headlines across 
the country and redefined Australasian 

cruising forever.”
Royal Caribbean’s Voyager of the Seas, 
Radiance of the Seas and Rhapsody of the 
Seas, and Celebrity Cruises’s Celebrity 
Solstice and Celebrity Millennium sailed a 
total of 67 cruises and visited 54 ports in 14 
countries. Compared to the previous season, 
the number of cruise nights doubled while the 

total number of cruises sailed increased by 50 
per cent.
New Zealanders and Australians made up 
three quarters of all guests sailing on the two 
cruise lines over summer.  Overseas guests 
came from 116 countries – including some 
unexpected nations like Botswana, Uzbekistan 
and Guatemala – with a large 176% growth 

in guests from China.  Overseas guests were 
particularly drawn to Celebrity Solstice, 
accounting for some 55% of guests.  
“This is one of the unique selling points of 
our ships in this region; we offer a very 
international cruise experience in which 
Kiwis and Aussies will holiday alongside a 
diverse mix of interesting nationalities,” said 
Armstrong.  “It creates a fantastic, 
cosmopolitan atmosphere onboard.”
Several Voyager of the Seas sailings were 
over 90 per cent filled six months prior to 
departure.
Royal Caribbean will be back next summer,
with Radiance of the Seas the first ship 
off the mark, arriving in Wellington on 
07OCT13. Celebrity Solstice arrives in 
Auckland on 19OCT, heading to the Bay of 
Islands the next day. 
According to Armstrong, “Booking 
momentum is solid for both cruise lines – and 
prices are increasing –although it’s not too 
late to book for next summer, with cruises 
available from under $1,150 per person for 
seven nights.”
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The Destination Coromandel stand at TRENZ 
2013 in The Cloud on Auckland’s Queens Wharf

TRENZ to return 
to Auckland in 2014
TRENZ, which ended this week, will return
to Auckland in 2014, confirmed for 18-21MAY
and will again be held on the city’s water-
front. TRENZ 2013 was staged in The Cloud 
and Shed 10 on Queens Wharf. 
“Auckland Tourism, Events and Economic 
Development (ATEED) really turned it on 
for Buyers and Exhibitors this year,” says 
Tourism New Zealand chief executive Kevin 
Bowler.
“The feedback I have received from everyone 
has been overwhelmingly positive for the 
New Zealand industry and what we are 
capable of delivering to international visitors,” 
he said. 
TIA Chief Executive Martin Snedden agrees. 
“We’ve had a fantastic week in Auckland,” 
he says. “Both the international travel Buyers 
and the New Zealand Exhibitors have loved 
the TRENZ venue, and the ease of access to 
Auckland’s hotels, restaurants and 
entertainment has been great.
“There has been a real buzz at the event and 
I’m confident it will result in plenty of great 
business for the New Zealand tourism 

operators who are here.”
Returning to Auckland in 2014 will give 
the host region more opportunity to benefit 
from the event, as many international Buyers 
attend on alternate years. New elements are 
being developed for the 2014 programme to 
take advantage of all that Auckland has to 
offer as a visitor destination, Mr Snedden 
says.
TRENZ 2014 will be aligned with its 
Australian equivalent ATE, allowing interna-
tional Buyers to attend both events.
A number of regions have registered their 
interest in hosting TRENZ in future.

Hilton Auckland replicates Matakana Market 
Hilton Hotels & Resorts, which showcased 
their four New Zealand properties at TRENZ, 
used the opportunity to transform the Bellini
Bar at Hilton Auckland Hotel on Princes 
Wharf opposite the TRENZ venue into a 
replica of the popular Matakana Village 
Farmers’ Market.
The hotel hosted a special function for media 
delegates from home and abroad, serving 

wines from the region on the northern fringe 
of Auckland along with local cheeses, 
chutneys, mustards, curds and jams. Guests 
were also treated to an array of free farmed 
pure pork sausages and whitebait fritters.
A selection of Matakana wines and Puhoi 
Valley cheeses will be available at Bellini 
Bar during the month of May.

TNZ and STA 
join forces 
Tourism New Zealand and STA 
Travel (STA) have signed a 
Memorandum of Understanding 
worth a combined $1.2 million 
annually, in a multi-year part-
nership to target the influential 
long-haul youth travel sector in 
the UK, Continental Europe and 
North America.
Tourism New Zealand chief 
executive Kevin Bowler says the 
MOU formalises an existing
long working relationship 
between the two organisations. 
“As the world’s largest youth 
travel organisation offering 
student and youth exclusive 
discount pricing, STA is already a 
key partner in our work to target 
youth travellers in our key 
long-haul western markets.
“When combined, these markets 
contribute over a third of total 
youth arrivals each year.
“This agreement will considerably 
strengthen the effectiveness and 
reach of our activity by providing 
Tourism New Zealand with access 
to STA’s marketing assets and 
wealth of experience in marketing 
to the youth sector,” he says. 
“Here, the agreement will also 
provide Tourism New Zealand 
and the New Zealand industry 
access to train and motivate STA 
staff with workshops and famils 
- increasing their knowledge and 
ability to effectively sell 
destination New Zealand.”

Airport keen to lure charter ops
In a move to continue stimulating demand within 
the tourism industry, Auckland Airport is launching 
a new charter/seasonal capacity funding programme 
as part of its Ambition 2020 initiative.
The programme offers up to $500,000 to tourism 
wholesalers/airline partnerships that are looking to 
develop programmes that will create new business 
opportunities with additional air capacity.
Glenn Wedlock, Auckland Airport General Manager 
Aeronautical Commercial, says “We believe it is 
crucial to build value across markets through new 
charter flights or direct seasonal services, where 
previously there were none. This new fund provides 
a way for Auckland Airport to help achieve this by 
sharing the risk of creating new programmes with 
the trade.”
“We have already partnered with airlines and travel 
wholesalers in the past to develop similar programs 
throughout Asia, which have proved very successful 
in developing new demand and increased air 
capacity. This new charter fund provides the chance 
for us to extend this, making it more widely 
available to see what further opportunities exist in 
other areas.”
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We offer FREE 24 hour DIRECT Airport to Hotel Shuttles
We don’t ‘bunny hop’ along the Way!   |   more info

Auckland Airport to market NZ via Weibo
Auckland Airport has announced it is 
partnering with China’s leading social media 
website Sina Weibo through its new digital 
programs in China, including the use of 
content from its luxury tourism website 
www.xindaohualv.com and new independent
traveller site www.xinxilanlvcheng.com, 
allowing New Zealand 
tourism related businesses 
and air services to be 
marketed to an audience 
of over 500 million.
Part of Auckland Airport’s
broader Ambition 2020 programme to grow 
New Zealand’s share from high growth 
markets, the partnership with Weibo aims to 
attract more Chinese visitors – currently the 
fastest growing tourism market for New 
Zealand. Sina Weibo is a micro-blog, 
described as a hybrid of Twitter and 
Facebook, and one of the most popular sites 
in China, with a similar market penetration to 
that of Twitter in the USA.
Ken Hong, GM of Weibo Marketing Strategy, 
in Auckland last week for the airport 
company’s Asia Summit, says, “Not only 
are over 500 million consumers using Sina 
Weibo, over 200,000 companies have also 
registered their enterprise Weibo accounts to 

communicate with their target audience. With 
the massive user base and the rich social 
features, brands are able to reach many 
consumers very quickly. Sina Weibo has 
developed many different products on the 
platform that enable brands to accomplish a 
wide range of marketing and business goals 

such as branding, social 
customer relationship 
management, lead 
generation, social 
commerce, customer 
services and more.”

“Since Sina Weibo is one of the best social 
networking site platforms in China covering
the affluent consumer segment, and with 
these consumers increasingly using social 
media for making purchase decisions 
including travel, it is a perfect channel to 
reach, educate, engage, and convert them into 
travellers to destinations like New Zealand.
“China’s affluent segment is growing 
extremely rapidly and outbound travellers 
are increasingly looking for destinations that 
provide a high-quality travel experience. We 
need to provide them with information about 
New Zealand in a way that is relevant and 
meaningful to them,” says Mr Hong.

Countdown to reopening of Rendezvous Hotel Christchurch 
To celebrate the hotel’s return on 01MAY, 
the Rendezvous Hotel Christchurch has put 
together a set of special offers. Over the next 
eight days exclusive launch offers are being 
posted daily online at 
www.rendezvoushotels.com/christchurch
Then, for the first month, until 01JUN, guests 

will receive 10% off the best available rate 
every day of the week, including free internet 
and free local calls (subject to availability).
Until 31DEC13, guests who stay two nights 
will save 20% off the best available rate, and 
25% off the best available rate when they 
stay three nights. (subject to availability).

Commodore opens new wing
The first “new” hotel accommodation in 
Christchurch, the new 20-room Matai wing at 
the Copthorne Hotel Commodore at 
Christchurch airport, has opened for business.
The $6.5m wing, which took 15 months to 

complete, includes 18 business-level rooms 
and two suites and lifts the Commodore’s 
capacity to 160 rooms.
The rooms have generous work spaces 
making them ideal for the business traveller.

Gibbston Valley mountain bike resort soft opening
Queenstown’s new Rabbit Ridge Bike Resort 
will have a ‘soft’ opening tomorrow 27APR 
with riding available on some of the newly 
constructed trails. Invited local bikers, bike 
shop owners and front line staff will get to try 
out the new trails for the first time over the 
weekend at the new bike ‘playground’ on 400 
hectares of land adjacent to Queenstown’s 
award-winning Gibbston Valley Winery.
“The opening of the resort is being staged 
with limited riding available over winter to 
minimise any potential damage and allow 
trails to ‘bed in’,” said Rabbit Ridge manager 
Steve Norton. 
“Extensive initial trails have been built with 
more underway and we’re planning to run a 
series of events out there throughout winter, 
including night riding and endurance races, 
which we’ll announce as we have more 
information.”
A grand opening is planned for September 
when the park will be officially opened to the 

public. Rabbit Ridge Bike Resort will ulti-
mately feature 30km of tracks suitable for all 
levels of riders and initial trails include a new 
bike trail linking the resort with Gibbston 
Valley Winery.
It will be the area’s only year-round dedicated
and serviced bike resort and is aimed at 
helping put Queenstown on the map with 
biking enthusiasts everywhere. 
www.rabbitridge.co.nz
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New multi-day walking experience for Auckland 
Visitors to Auckland will soon be able to 
enjoy a new multi-day walking experience on 
Rangitoto and Motutapu islands – the 
Rangitoto Motutapu Haerenga – A Journey 
through Sacred Islands. 
The Haerenga is being developed by the 
Department of Conservation, ATEED and iwi 
in partnership with other stakeholders. 
Visitors should be able to experience the 
Haerenga by next summer.
Auckland Mayor Len Brown announced the 
development of the new three-day visitor 
experience at TRENZ 2013.
“Walking to the summit of Rangitoto is 
already one of Auckland’s most popular 
daytrips for locals and visitors alike, but 
Rangitoto and Motutapu have so much more 
to offer and the Haerenga is a chance to 
discover the contrasting landscapes and 
histories of the two islands,” he said.
DoC Auckland Conservator Sean Goddard 
says the Haerenga will be more than just a 
three-day walk.

“It’s an opportunity to visit and explore 
Auckland’s largest and most diverse island 
sanctuaries. These pest-free havens are home 
to many rare species, and visitors may see a 
takahe or hear a kiwi call. They can also learn 
about the cultural significance of the islands, 
see the incredible restoration of Motutapu, 
and even volunteer.” 
 Day one of the Haerenga will take in the 
summit of Rangitoto and explore the volcanic 
landscapes. Day two will explore the 
cultural significance and ancient landscapes 
of Motutapu, the sacred island where history 
is revealed in the landscape. Day three will 
be an opportunity to learn about the 
restoration of Motutapu, stroll through 
regenerating forest and support conservation 
work.
The Rangitoto Motutapu Haerenga – A 
Journey through Sacred Islands will be a 
cornerstone of a new national range of 
high-profile multi-day walks announced on 
Monday by the Department of Conservation.  

Convention centres hot topic for NZ Hotel Industry Conference
Convention centres and their importance as 
a key tourism driver will be a hot topic at the 
2013 New Zealand Hotel Industry Conference, 
30MAY at Auckland’s Pullman Hotel.
“Convention centres are recognised as an 
effective way to fill hotel rooms year round, 
especially in the low and shoulder seasons,” 
says TIA’s Martin Snedden. “The hotel 
sector is taking a keen interest in the progress 
of the proposed New Zealand international 
convention centre in Auckland, as well as the 
development of smaller convention facilities 
being planned in areas like Christchurch and 

Queenstown.” 
Some 250-300 senior decision makers 
including hotel owners, developers, 
operators, investors and consultants are 
expected to attend. 
Early bird registrations close on 01MAY and 
the conference programme is available at 
www.nzhotelconference.com for this must-
attend conference. Those who register before 
early bird registrations close will go in the 
draw to win one of two return trips to 
Sydney.

AUSTRALIA
The Star will star at ATE 2013
The Star, Sydney’s casino and events and 
entertainment destination, is a major host and 
sponsor of The Australian Tourism Exchange 
(ATE), starting today at the Sydney 
Convention & Exhibition Centre.
ATE delegates will be introduced to a very 
different Sydney with the unveiling of the 
city’s first integrated resort, with The Star 
revealing its now complete offering, 
including Sydney’s only world class casino, a 
comprehensive range of on-site 
accommodation including the five star The 
Darling Hotel and Spa, access to Australia’s 
best restaurants and bars, as well as multiple 
entertainment options from leading acts in 
the Event Centre and the Lyric Theatre.
Delegates are being accommodated at The 
Darling Hotel and Astral Towers for the 
event duration and The Star will play host 
to a number of industry dinners at multiple 
venues across the complex including Sokyo, 
The Century and Bistro 80.
The Star’s Cherry Bar has been chosen as the 

venue to host the iconic Qantas Club 
evening events, and in a finale to the week of 
the tradeshow The Star will host “The Last 
Shout”. This industry farewell gathering, 
produced by Tourism Australia in conjunction 
with BelleLaide Events and The Star event 
team, will be held at the newly completed, 
A$100 million Event Centre at The Star and 
will see 1500 delegates experience the brand 
new multi-purpose venue overlooking 
Sydney Harbour.
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Tourism Tropical North Queensland in partnership with Tourism & Events Queensland 
have run a consumer campaign across NZ to target winter travellers, using bus 
advertising in Auckland, Wellington and Christchurch, plus TV, print and online ads 
throughout this month.
It’s being followed by some tactical offers with the trade too, says TEQ’s Sally Holyer.

Ramada Resort Phillip Island opens
This week saw the official opening of the 
Ramada Resort Phillip Island, which features 
211 free-standing cottages on 65 acres of 
picturesque countryside. A Wyndham Hotel 
Group resort, the mixed-use property 
operates in partnership with Wyndham 
Vacation Resorts Asia Pacific.
At the official opening, guests 
were given a tour showcasing 32 
two and three-bedroom 
refurbished cottages and extensive 
resort facilities including a 
restaurant and bar, wedding and 
conference venues, swimming 
pool, tennis courts, children’s 
playground, barbecue areas and 
numerous walking tracks.

Ramada Phillip Island is two hours drive 
from Melbourne and is close to a variety of 
natural wildlife experiences including the 
famous Penguin Parade and Australia’s 
largest fur seal colony. Last month, Phillip 
Island was named a National Surfing 
Reserve.

Melbourne Ring Cycle
Opera Australia and the City of 
Melbourne will present a festival 
of Ring-inspired arts events as part 
of the Melbourne Ring Cycle in 
November. The Melbourne Ring 
Festival will run from 16NOV, and 
will showcase an array of artistic 
endeavours inspired by Wagner’s 
epic masterpiece.
The festival program will include 
(amongst many others) an Opening
Concert in Federation Square; a 
free concert – ‘Mazda Opera in the 

Bowl’; a central hub for post-
performance conversations with 
cabaret and bar; the Opera Australia 
Chorus in Concert; a film program, 
talks, debates and backstage tours.
The Ring Festival complements The 
Melbourne Ring Cycle, 18NOV-
13DEC13. Opera Australia will 
stage the full four-opera cycle - its 
largest project ever. This forms part 
of the international celebrations of 
the Ring Cycle, which marks the 
200th anniversary of the birth of its 
composer, Richard Wagner.

Threat to ABS stats
The Accommodation Association of Australia 
(AAA) is protesting a Canberra-driven cost-
cutting measure that would see the Australian 
Bureau of Statistics tourism accommodation 
stats released annually instead of quarterly, as 
they currently are.
The AAA strongly opposes the proposed 
change, saying the A$600,000 annual savings
from the ABS budget of A$400 million 
would, for the industry, be like driving a car 
without a fuel gauge.

“It would compromise efforts to further 
increase the standard of existing tourism 
accommodation businesses and the develop-
ment of new ones, due to a lack of data for 
investors and potential investors to analyse,” 
says AAA chief executive, Richard Munro.
He says it is extraordinary that Tourism 
Australia, one arm of the government, is 
spending millions to attract foreign 
investment while another is undermining the 
industry’s strong investment story.

Colonial Leisure Group adds Heli Charters in FNQ
Hospitality and brewing company, Colonial 
Leisure Group (CLG), owner of Nautilus 
Aviation in Townville, is to buy Heli Charters 
in Cairns and the combined business will 
make it one of the biggest helicopters fleets 
in northern Queensland.
This investment follows the acquisition of
Orpheus Island, which is serviced from 
Townsville by Nautilus Aviation choppers. 
Chris Morris, owner of CLG and founder of 
Computershare, is proposing more investment 

in tourism in the region in the future.
Based at Cairns International Airport, Heli 
Charters will offer direct services to Orpheus 
Island and link to other luxury resorts like 
Pullman Resort and Thala Beach Lodge. 
Tony Barradale, having worked at premium 
resorts in Tasmania and the Whitsunday 
Islands, was recently appointed General Man-
ager of Orpheus Island. He will be responsi-
ble for adding a luxurious spa to the island in 
the coming months.
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Big stay – big savings
Grand Mercure Apartments Twin Waters 
on the Sunshine Coast has extended the 
availability of a Stay 7 Pay 5 package up to 
13SEP13 and is also offering a deep discount 
on a 30-night stay.
The A$1200 rate for the Stay 7 Pay 5 
package means a nightly rate of A$171 
compared with the normal cost of A$240 per 
night.
The 30-night deal is priced at A$3450 for 
a two-bedroom apartment suitable for two 
couples, which equates to A$115 per night, 
and is also valid until 13SEP13.
Located at the mouth of the Maroochy River 
and adjacent to Mudjimba Beach, Grand 
Mercure Apartments Twin Waters comprises 
self contained apartments, villas and beach 

houses with a number of configurations and 
outlooks.   Features include generous outdoor 
entertaining areas, gourmet kitchens, laundry, 
secure parking and contemporary furnishings.
There are swimming pools, BBQ areas, 
bicycle and walking paths and expansive 
lawn and beach areas.  All guests also have 
access to the many leisure facilities of the 
adjoining Novotel Twin Waters Resort 
including, heated pool and spa, water sports 
such as canoeing and sailing on the central 
lagoon, restaurants and bars and the nearby 
18 hole championship Twin Waters golf 
course and tennis courts.
Bookings are subject to availability and can 
be made directly with the property. Email 
res@grandmercuretwinwaters.com.au

BabyQ package from QT Sydney
For families that are a little more Beckham or 
Brangelina than the Griswolds, QT Sydney is 
offering the ultimate parent package starting 
this month.
Perfect for adventure-seeking, design-loving 
couples with babies and toddlers, the BabyQ 
designer baby package helps ease the stress 
of lugging the little ones around with a 
collection of ready-to-use baby gear. This 
two-night stay in a QT King Deluxe room 
comes with breakfast daily 
(including freshly-made baby 
food), spaQ treatments for him 
and her, and a bottle of French 
bubbles; plus specially sourced 
designer furniture and innovative 
baby essentials like a baby 
changing mat. 
There’s also a complimentary 
iiamo Go designer baby bottle

(valued at A$129) offered as part of the 
package. Recently chosen as the No. 1 in 
Top 10 Parenting Gadgets in Australia, the 
bottle self-heats to the perfect temperature, 
allowing parents to feed their baby on the 
go. The iiamo Go is also completely free of 
BPA, parabens, phthalates, perfume and other 
harmful additives.
QT Sydney has also catered for the baby’s 
overnight stay with the Leander cot that 

sleeps newborns to toddlers. 
Of Scandinavian design, the cot 
is made from European beech, 
combining function with 
simple, clear aesthetics. 
The offer, from A$450 per 
night, is valid for 12 months 
and has limited availability.

aMAYzing!
On sale: 15 April-5 May 2013. For travel: 2 May-30May 2013. Conditions apply.

www.aircalin.com

(09) 977 2238 

New Caledonia
$299 one-way

ex AKL  

FROM ONLY

PACIFIC ISLANDS
Sonaisali includes full American Buffet Breakfast
Sonaisali Island Resort, Fiji has re-introduced 
its full American Buffet Breakfast for all 
guests staying at the resort. The American 
Buffet Breakfast replaces the tropical 
(continental) breakfast and is included in the 
room rate of the resort so there is no 
additional charge for guests.
The American buffet breakfast includes a hot 
and cold selection plus a waffle station for 
freshly made waffles and pancakes.
Breakfast is served at the resort’s Sunset 
Terrace Restaurant beside one of the largest 
lagoon style pools in Fiji.
Sonaisali Island Resort is just 300 metres off 
the main island of Viti Levu, 25 minutes from 
Nadi International Airport and 15 minutes 
from Nadi town.
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ASIA

Hangzhou and Suzhou – Chinese treasures
Hangzhou is one of the highlight destinations
of the Acrossia 6-day China’s Treasures 
Private Tour. Located 100km from Shanghai 
on the Yangtze Delta, Hangzhou has a rich 
history. One of the Seven Ancient Capitals 
of China, it is at the southern end of China’s 
Grand Canal which extends all the way to 
Beijing. Arab and Jewish merchants and 
traders lived there 800 years ago, and it was 
later besieged and captured by the Mongol 
armies of Kublai Khan. Marco Polo was said 
to have visited and there’s a statue to him in 
the city.
These days, Hangzhou is famed for its natural 
beauty, its tea and its fine silk, and the tour 
allows plenty of time to visit all of its key 
attractions, including a green tea plantation, 
and a boat ride on the scenic West Lake. 
Other highlights of the China’s Treasures tour 
are a ride on the 431km/h MAGLEV train, 

a cruise on Shanghai’s 
Huangpu River for 
views of the Bund and 
its lights, a visit to the 
Chenghuangmiao 
Bazaar for some 
shopping, and a visit to 
the world’s highest observation deck. 
The tour also takes in Suzhou, famous for its 
silk production, canals and gardens, including 
the famous Humble Administrator’s Garden,
the largest in the city and the exquisite Garden
of Master of Nets. During the Suzhou private 
tour, there’s also a visit to a silk spinning 
factory plus a boat ride on the canal at Mu 
Du, an ancient water town.
Click here to download Acrossia’s China’s 
Treasures Private Tour flyer, and call the 
China experts on 09-309 1188 / 0508 4 
CHINA or email bookings@acrossia.com

CLICK HERE TO DOWNLOAD

Your gateway to Shanghai Click Here
or call 09 309 1188

China   We know it like our own backyard

21% growth for 
Airports of Thailand
Airports of Thailand has recorded a 21% rise 
in international passenger traffic to about 
5.02 million for the month of MAR13. 
Total passengers for the month (including 
domestic) amounted to 7.99 million – also an 
increase of 21% on last year. 
The figures cover AoT’s entire national 
airport network, including Suvarnabhumi and 
Don Muang in Bangkok as well as Phuket, 
Chiang Mai, Hat Yai and Chiang Rai. 
Bangkok Suvarnabhumi Airport recorded 
a rise of 7% in international passengers to 
3.89 million in March, although there was a 
significant 33% decline in domestic traffic. 
In the JAN-MAR13 period, international 
passengers across AoT’s network numbered 
14.5 million, up 19% over the same period 
last year. 

New creative agency for STB
Singapore Tourism Board (STB) has 
appointed J Walter Thompson as its new 
creative agency. The contract followed an 
open tender exercise and is for two years 
with effect from 01MAY. 
The STB re-appointed digital and production 
agency XM Asia and media agency 
Mediaedge: cia. 
STB says that since 2011 it has adopted a 
visitor-centric approach to marketing, 
developing strategies and campaigns that are 
specifically geared towards addressing the 
evolving needs of consumers from Singapore’s 
key tourism markets.  The appointed agencies 
will be expected to work together, alongside 
STB’s Singapore and in-market PR agencies. 

THE AMERICAS
Win a trip to Oregon
Join one of Adventure World’s Oregon 
Online Trainings on either Friday, 03MAY 
at 0830 or Monday, 06MAY at 1200 and go 
in the draw to win a famil trip to Oregon. 
Prize includes all flights, accommodation and 
sightseeing.
Oregon is located in the Pacific Northwest 
region of the United States, just north of 
California and is becoming increasing 
accessible for New Zealanders following the 
introduction of Hawaiian Airlines services 
from Auckland. Oregon offers beautiful 
scenery including volcanic mountains, 
crystal-clear lakes and deserts. 
Adventure World has newly released an array 
of special packages and tours to 
Oregon priced from $289 per person. 
Packages include accommodation, 
sightseeing and transfers. 
For more information and to register for the 
online training visit 
www.adventureworld.co.nz/online-training/

Opera at the New York Met
Sales are now open for the upcoming season 
of opera at the New York Metropolitan Opera 
and orchestra seats start from US$110pp.
There is a huge repertoire on offer over the 
next year, including famous operas like 
Rigoletto, Madama Butterfly, La Boheme, 
Tosca, Der Rosenkavalier and many more. 
Click here to download the calendar of 
performances and contact Showbiz Events 
& Travel on 0800 SHOWBIZ or email to 
tracyh@showbiznz.co.nz for details.

TravelMemo   20130426  26APR13    Page 7

http://www.travelmemo.co.nz/voucher.php?voucher_id=1274
http://www.travelmemo.co.nz/voucher.php?voucher_id=1274
http://www.acrossia.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1275


Dubai & Middle EastExotic Holidays
Specialist Wholesaler

FOR AWARD-WINNING SERVICE 
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Virgin America daily LAX-LAS - with chat-up option
Virgin America has launched a daily non-
stop from Los Angeles International Airport 
(LAX) to Las Vegas.
The three daily roundtrip flights will add 
to the airline’s existing service from San 
Francisco to LAS and from New York-JFK to 
LAS. 
To mark its latest Vegas expansion, the airline 
has also launched a first-of-its-kind seat-to-
seat delivery service on flights nationwide. 
The feature allows guests to use the airline’s 
Red in-flight entertainment platform to order 

a drink, meal or snack for fellow guests 
onboard, using the Red system’s on-demand 
food ordering system. A hopeful traveller can 
now send an in-flight cocktail to the hottie 
in seat 4A – and then follow up with a text 
message using the seat-to-seat chat function 
also on Red.
The new LAX-LAS route will carry the 
codes of Virgin Australia and Singapore 
Airlines, offering seamless connectivity for 
international guests travelling to and from 
Las Vegas via LAX. 

Adventure World’s South America Fiesta
Adventure World is encouraging Kiwi agents 
to join them to celebrate along with several 
of their top selling South American suppliers, 
for a night to be remembered. Registrations 
for this upcoming “South American Fiesta” 
have now opened and numbers are strictly 
limited, so register now to avoid missing out. 
The South America Fiesta roadshow will 
be held at the fabulous Hopetoun Alpha in 
Auckland on 15MAY and Classic Flyers NZ 
in Tauranga on 16MAY, and will provide 
agents with first-hand destination information
and an insight into the sights, history and 
scenery of this destination, as well as 

showcasing the range of unique product on 
offer from Adventure World.
An impressive selection of South American
cuisine and beverages will be available 
throughout the evening, along with a wide 
array of special deals, exclusive agent 
incentives and prizes, including a return flight 
to South America with LAN, a cruise 
package and a range of accommodation.
Agents wishing to register for Adventure 
World’s Auckland or Tauranga “Fiesta” 
events can do so by visiting 
www.adventureworld.co.nz/roadshows/

Rocky Mountaineer EBB Reminder          
Adventure World would like to remind agents 
that the Rocky Mountaineer 2013 Stay and 
Play Offer expires on 30APR13. Those who 
book before this date can take advantage of 
up to $800CAD per couple in added value. 
This credit can be used towards a range of 
activities, tours, extra hotel nights and other 
options to enhance their holiday. 
Rocky Mountaineer offers 45 unique 
Canadian holiday packages and four 

distinctive rail routes, rich in history and 
natural wonders, through British Columbia 
and Alberta. This world renowned, luxurious
train travels by daylight through the wild 
beauty of Canada’s West and, says 
Adventure World, is the best way to 
experience the majestic Canadian Rockies. 
For more information on Rocky Mountaineer 
and this special click here and call 
Adventure World on 0508 496 753.

AFRICA / MID EAST
Hippo attack
A tourist has been mauled to death by a hippo 
in the Lake Naivasha Country Club near 
Nairobi in Kenya’s Great Rift Valley.
Reports say the incident happened when the 

Chinese woman left her room one evening to 
take a close-up photograph of a baby hippo 
grazing and she was rushed and mauled by 
the mother.

Qantas Special Deals to Africa from $2349
Qantas is offering special Economy fares to 
Africa from $2349 return, available for sale 
until Friday 03MAY13.

For full details and tariff advice visit 
www.qantas.co.nz/agents. 

Water-based theatre for Dubai
Plans have been unveiled for the UAE’s first 
permanent water-based theatre which will 
open at the upcoming Metropolitan complex 
on Dubai’s Sheikh Zayed Road in 2016.
The purpose-built circular venue will seat 
1,314 patrons and be tall enough for 
performers to dive more than 30 metres into 
a 5.5-metre-deep pool.
In partnership with Cirque de Soleil founder 
Franco Dragone, Mohammed Al Habtoor, 
Vice Chairman and CEO, Al Habtoor Group, 

says the theatre will form part of the overall 
AED1.3 billion project which will feature 
three new Starwood hotels (W, Westin and St 
Regis) that aim to open summer 2015.
The Dubai theatre will be the fourth of its 
type globally, complementing Las Vegas, 
Macau and Wuhan.
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EUROPE
Early payment reminder from Contiki, Insight and Trafalgar
Your clients only have until 30APR13 to take 
advantage of Early Payment Discounts of 5% 
per person on a Contiki tour, an Insight 
Vacations premium or luxury escorted 
journey or Trafalgar guided holiday to 
Europe and Britain in 2013. 
The deal, available on selected holidays in the 
respective programmes, is also combinable

with past passenger discounts of 5%. 
Savings are subject to availability, and are 
only on offer until 30APR so travellers need 
to be quick to secure the best deal on the 
departure date of their choice. 
All savings can be identified online.  Visit: 
www.contiki.com, www.insightvacations.com 
and www.trafalgar.com.

Up to 10% off Bentours Europe
Bentours is taking 10% off a 22-day 
independent tour through Scandinavia, 
Finland, Estonia and Russia when booked by 
31MAY.
Experience magnificent fjords, Viking 
capitals, royal palaces and art treasures while 
travelling by coach, ferry and high-speed 
train on the Scenes of the North tour.
Departing Copenhagen, the itinerary includes 
Oslo, Lofthus, Bergen, a ride on the world 
famous Flam Railway, a ferry crossing of the 
Sognefjord – Norway’s longest and deepest
fjord, Briksdal Glacier, Geirangerfjord, 
Stockholm, Tallinn and Helsinki. It also 
features a tour of St Petersburg including 
Peterhof Palace and Hermitage Museum, and 
Red Square and the Kremlin in Moscow.
The package includes accommodation with 
private facilities, daily breakfast, 1 lunch, 6 
dinners, sightseeing as per itinerary, guided 
tours in all major cities, ferry transport and 
first class rail travel from St Petersburg to 
Moscow from NZ$7766* per person twin 
share.
The tour is valid for travel 01JUN; and 
15JUN-14SEP13 excluding 03AUG13.
A 5% discount applies to the 6-day Russia

Two Cities tour through Moscow and St 
Petersburg when booked by 31MAY.
The small group coach tour includes tours 
of both cities, accommodation with private 
facilities, 5 breakfasts,  transfers and rail 
transport between Moscow to St Petersburg 
from NZ$1214* per person twin share, valid 
for travel on Fridays until 11OCT13.
Contact Bentours on 0800 443 510 or email 
res@bentours.com.au.
* Conditions apply. 

Famed hotel auctions chattels
Reuters reports that one of the grandest 
luxury hotels in Paris has put most of its 
furniture and fine wines under the hammer to 
help raise funds for a lengthy restoration.
The Hotel de Crillon, closed for a two-year 
renovation, offered about 3,500 lots including 
carpets and curtains in a sell-off expected to 
raise hundreds of thousands of euros.
Buyers were even able to buy reception 

counters, staff uniforms and bathrobes.
Dominating one side of Place de la Concorde, 
the Crillon has hosted the rich and famous 
since it was built as a private home during the 
reign of Louis XV in 1758.
Profits raised from the auction will fund a 
modernisation to bring the hotel up to date 
while preserving its character, with work due 
to last until 2015.

Greek tourism bouncing back
Greek tourism revenues are expected to 
bounce back this year to pre-crisis levels, 
following the return of political stability to 
the country. Tourism is the Greek economy’s 
biggest cash-earner, accounting for about 
17% of output.
Andreas Andreadis, head of Greece’s main 
tourism body SETE, told Reuters tourism 
revenues are seen rising by up to 10% this 
year to €11 billion on the back of an expected 
17 million visitors.
“We are heading for a record year in terms of 
foreign tourist arrivals,” he said.
If SETE’s forecast is met, receipts will rise to 
their highest level since 2009, when Greece’s 
debt crisis began. 
Hoteliers, restaurant owners and tourism 
businesses have dropped prices and upgraded 
their services to weather the crisis and lure 
more visitors, Andreadis said. A better mix of 
tourist markets - tourists who stay longer and 

spend more on average - will also help the 
rise year on year, he said.
About 40% of Greece’s hotels are now listed 
under the 4 or 5-star categories, up from 25% 
during the 2004 Athens Olympics, he said, 
adding that positive feedback from last year’s 
visitors had also helped pre-bookings.
Summer bookings from Germany and the UK 
were up 15% and 20% respectively, mainly 
due to reduced uncertainty over the country’s 
future in the euro zone and fewer violent 
protests since a stable government took over 
in June, he said.
Greece is now attracting increasing numbers 
of tourists from Eastern Europe.
A 30% rise in Russian tourists will also add 
to revenues. Almost 900,000 Russians visited 
Greece in 2012, a threefold increase in just 
three years.
Russians stay longer and spend more than the 
average foreign visitor.

Wimbledon’s Number One Court will have a 
retractable roof by 2019 so play can continue 
during Britain’s notoriously variable summers,
reports the Daily Mail. Centre Court has had a 
retractable roof since 2009.
The total prize pot for the lawn tennis 
championships is being upped to £22.6m this 
year - a 40% increase on 2012.
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AVIATION

Over 120 European destinations ... now that’s Wunderbar!

Three-brand Virgin Australia group created
Virgin Australia’s John Borghetti this week 
won ACCC approval to acquire a 60% stake 
in low cost domestic carrier Tiger Australia. 
Add that to Virgin’s earlier acquisition of 
SkyWest and Borghetti now has a three-brand 
answer to the Qantas Group’s tiered offering.
Observers believe he will keep Tiger as a 
stand-alone budget operation with its own 

website and grow the first-time flyer and 
holiday markets that Jetstar originally 
targeted before it got bigger ambitions. 
SkyWest will compete with QantasLink for 
the fly in-fly out resources traffic and Virgin 
Australia can concentrate on tapping higher 
yields with a full-service main trunk product.

Singapore commits to Australia
Singapore Airlines moved swiftly this week 
to secure a big chunk of Sir Richard Branson’s 
holding in Virgin Australia ahead of any rival 
bid by Etihad Airways. This share purchase, 
if approved by Australia’s Foreign Investment
Review Board, will take SIA to a 19.9% 
holding in Virgin, right on the takeover 
threshold. 
Singapore Airlines is the dominant share-
holder in the Singapore-based parent of Tiger 
Australia, which will retain a 40% interest in 
the domestic LCC, strengthening SIA’s long 
term partnership with Virgin Australia.
SIA has now spent almost a quarter-billion 
dollars committing to the Australian market. 
As Business Observer’s Stephen Bartholo-
meusz put it, “Singapore Airlines has long 
harboured a desire to get a foothold in this 
market. An attempt to do so by acquiring 
News Corp’s 50 per cent interest in Ansett 
in 2000 was frustrated by Air New Zealand 
(which had the same aspiration) exercising its 
pre-emptive rights.
“The launch of the Tiger brand was a more 
recent attempt, but after more than $100 
million of losses it would have been a very 
costly failure had control of the business not 
been sold to Virgin Australia. “The enlarged 
shareholding in Virgin Australia and the 
continuing minority interest in the Tiger 

brand in this market give Singapore a much 
more viable exposure to the Australian 
domestic market.
“Singapore Inc companies, concerned by the 
small (just over 5 million) population base 
of their own home market, see the Australian 
market as a large and stable base from which 
to anchor their regional ambitions...”
Air New Zealand has a stake in Virgin of just 
under 18%, so Etihad’s James Hogan, who 
may still see some strategic benefit in lifting 
his airline’s 9% stake, will have to make an 
offer that persuades Branson to unload. Right 
now, Virgin Group co-chief executive David 
Baxby says they are very happy with the 
strategy of the company. “We think there’s 
some real upside there and unless something 
changes that we’re not aware of today, we’ll 
continue to hold it,” he said.
Whatever happens, John Borghetti must build 
the fortunes of his airline group while 
juggling the competing interests and 
ambitions of strategic shareholders, while the 
Qantas Group has fund managers watching 
its every move.
As Plane Talking’s Ben Sandilands puts it, 
this may prove a critical difference between 
how the Qantas and Virgin camps conduct 
hostilities in the near future.

Air New Zealand forecasts earnings to double
Shares in the national carrier lifted above 
$1.50 on Wednesday, a five-year high, 
following news that it expects its normalised 
annual pre-tax earnings to be between $235 
million and $260 million for the year ending 
30JUN13. That compares with posted 
earnings of $91 million in 2012.
Air New Zealand shares have lifted by 10% 
this year.
The airline carried 1.36 million passengers 
during March - up 5.2% on the same period 
last year - while revenue passenger kilometres
increased 2.8% on a capacity decrease of 
1.2%. 
Short haul passenger numbers were up 6.3% 

on the same period last year, demand 
increased in the domestic market by 8.2%, 
and capacity increased 6.8%. 
Long haul passenger numbers fell 3% 
compared to MAR12, and capacity decreased 
by 7% following the withdrawal of Hong 
Kong to London services during the month. 
Demand on Tasman and Pacific routes 
increased 7.3% on an increase in capacity of 
5.3%, reflecting the additional frequency of 
flights between Auckland and Honolulu and 
the introduction of a B777 aircraft between 
Auckland and Perth. 
Demand on North America and UK routes 
increased 9.3% with capacity up by 3%. 

Changi has best-ever March
Singapore Changi Airport achieved its 
highest passenger traffic ever for the month 
of March when it registered 4.61 million 
passenger movements in MAR13, an increase 
of 7.7% over the same month last year. 

In the first quarter of 2013, Changi Airport 
handled 13.05 million passenger movements, 
up 6.2% over JAN-MAR12. Traffic to and 
from Northeast Asia, Southwest Pacific and 
South Asia continued to underpin growth 
during this period. 

Avalon attracts Philippine airline
A second international airport in Victoria is a 
step closer, following an agreement between 
Australia and the Philippines.
The Memorandum of Understanding will 
allow Australian and Philippine carriers to 
operate a daily international service between 
the Philippines and Avalon Airport, near 

Geelong.
Media reports say Cebu Pacific, the country’s 
#2 long haul flag carrier has already indicated 
an interest in flying to Melbourne. The airline 
is expected to operate daily A330s between 
Manila and Dubai from later this year.

Delay on knife carriage
The US Transportation Security Administration 
has delayed a controversial policy change 
that would have allowed small knives to be 

carried onto planes for the first time since 
9/11.

TravelMemo   20130426  26APR13    Page 10

http://www.lufthansaexperts.com


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

European protectionism turns feral
Emirates has been knocked back on its 
northern summer schedule plan to upgrade 
its Dubai-Vienna 13pw schedule with some 
A380 operations and an extra codeshare 
service with Qantas.
The Austrian authorities have blocked 
Emirates from using A380s, backing the 
fierce fighting talk of Austrian Airlines 
(AUA), whose co-chairman Peter Malanik is 
quoted as saying “It’s not a match of airline 
against airline – it’s a game between a state 
and AUA.” 
Malanik told Austria’s Kurier newspaper that 
labour rights rules and consumer protection 
regulations in Europe prevented the region’s 
airlines from being able to compete fairly 
with Gulf carriers.
“The situation is similar to the production of 

T-shirts using child labour. AUA would need 
to hire 1,000 staff from Bangladesh 
immediately to be able to compete. Do we 
want that? Certainly not,” he said.
Emirates Airline’s president Tim Clark said in 
February that European carriers must address 
their own failing business strategies rather 
than attacking the growth of Gulf airlines.
“It has taken European carriers donkeys’ 
years to adapt their business models to the 
changing dynamics of global civil aviation,” 
he said. “They haven’t been able to align 
their traffic flows to what is going on, 
whereas we have.”
Aviation blogger Ben Sandilands says the 
solution to the stoush is straightforward – 
forget Vienna and fly to Bratislava, 40 miles 
away, like Ryanair does.   

Delta spends big for LHR slots
Delta Air Lines spent a reported US$47 
million last year to secure two pairs of slots 
at London-Heathrow in order to increase 
frequencies to New York and Atlanta.
BuyingBusinessTravel.com says the world’s 
biggest carrier has been in expansion mode 
recently. Delta bought a 49% stake in Virgin 
Atlantic in December to consolidate its 
position in the Heathrow-transatlantic 

market. During the three-month period, it 
also spent US$500 million on fleet 
investments.
The airline has recorded its biggest first 
quarter profits in over a decade with a net 
profit of $85 million in the three months to 
the end of March, and is predicting an 
operating margin of between nine and 11% in 
the second quarter.

Airbus A350s for BA
International Airlines Group (IAG), parent 
of British Airways, Iberia and Vueling, has 
confirmed an order of 18 Airbus A350-1000s, 
plus 18 options, for BA’s long-haul fleet. The 
extra wide body A350, which is yet to fly, is 
seen as the European answer to Boeing’s
787 Dreamliner, and the BA version can 
carry 350 passengers, the same as BA’s 747s, 

which it plans to phase out between 2017 and 
2023.
IAG says firm aircraft orders – 787s and/
or A350s – for Iberia will not be made until 
the Spanish carrier is in a position to grow, 
following restructuring and a reduction to its 
cost base. 

Battery work on Dreamliners 
under way
Boeing teams have fanned out across the 
world to fit the new, approved Lithium ion 
batteries in the 50 grounded Dreamliners, 
with work due to be completed by mid-May. 
For the record they’ll be working on planes 
in Santiago (3), Addis Ababa (4), Mumbai 
(6), Frankfurt (1), Narita (8), Haneda (1), 
Kumamoto (1), Okayama (1), Takamatsu (1), 
Warsaw (1), Doha (4), London (1), Boston 
(1), Chicago (1), Houston (4) and Los 
Angeles (1).

Kapiti Coast Airport surveys locals
Kapiti Coast Airport has launched an online 
survey tool to ask residents from Porirua, 
the Kapiti Coast through to Levin what they 
think of existing facilities and destinations, as 
well as additional offerings they would like 
to see.
Using an online survey tool, residents will 
be asked about their existing knowledge of 
airport services, their satisfaction with those 
services, and what they want in the future.
“We have a great airport here in Paraparaumu 

and we know it is well supported by people 
across the region,” says Kapiti Coast Airport 
Manager Jason Russell.
“People love the fact that it’s close to home, 
it doesn’t have issues with commuter traffic 
and the terminal we’ve created is attractive, 
efficient and easy to use for travellers. 
“We want to find out what additional 
destinations people would like to access from 
Kapiti.”
www.kapiticoastairport.co.nz

MH Autumn Arrival Special – final days
There are just a few days left to sell Malaysia 
Airlines Autumn Arrival specials, which in-
clude fares to Europe from $1885, Asia from 
$1069 and India from $1469, all low season 
return. 

The last date to ticket is next Tuesday 
30APR13.
MH reminds agents that all tickets on this 
promotion will accrue points on its Sky is the 
Limit agent incentive scheme.

Air New Zealand still to settle
Three more airlines, Cathay Pacific, Thai 
Airways International and Malaysia Airlines 
have settled with the Commerce Commission
in the long-running air cargo cartel case, 
paying a total $9.6 million in penalties, and 

leaving Air New Zealand as the final airline 
yet to do so. 
A Commerce Commission spokeswoman told 
BusinessDesk Air New Zealand is discussing 
a potential resolution with the regulator. 
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CRUISE NEWSFROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER

WATERWAYS 
OF THE CZARS

From $5,795* per person 
SAVE $1,000 per person 
Must book by 30 June, 2013.

*Conditions: Prices are per person, listed in Australian dollars, 
twin share including port charges. Limited single pricing 
available; call for details. Based on 5, 7, 8 May 2014 departures. 
Valid on 2014 sailings only. Must book by 30 June, 2013. Offer 
is combinable with Past Passenger Discount. Conditions apply; 
visit www.vikingrivercruises.com.au.

CLICK  
HERE 

FOR DETAILS

Our Water World – did you know?
As the popularity of cruising continues to increase 
throughout the world it is occasionally worth 
stopping to consider the following interesting facts 
about the Oceans that we are cruising on! 
Over 70% of the Earth’s surface is covered by water. 
This represents over 1,300 million cubic kilometres.
If all of the Oceans salt was dried, it would cover the 
world’s land surface to a depth of 1.5 metres.
The Earth’s oceans contain a total of almost 20 billion 
tons of gold.
The Great Barrier Reef is 2,000 kilometres long and 
can be seen from the moon.
99% of life on the planet is found in the ocean.
The deepest point in the ocean is the Challenger Deep 
in the lower part of the Marian Trench, east of the 
Philippines. It is 11 kilometres deep. Here the pressure 
exceeds 11 tons per square km which is the 
equivalent of a person trying to hold 50 jumbo jets.
Surface temperatures of ocean waters can vary from 
-2 degrees in Polar Regions through to 36 degrees in 
the Persian Gulf.
90% of all volcanic activity on Earth occurs in the 
ocean and it is estimated to contain some 10,000 
volcanoes, of which more than 1,100 are active and 
concentrated in an area of the South Pacific not much 
larger than the state of Victoria.
And finally, the Antarctic circumpolar current is the 
world’s largest current. At 21,000 kilometres in length, 
it transports around 136 million cubic metres per 
second through the Drake Passage between South 
America and Antarctica. That is over 150 times the 
flow of all the Earths 
Rivers put together or 
the equivalent of 500 
billion cans of soft drink 
per second!

National Geographic Orion 2014 sailings 
Orion Expedition Cruises has released its Calendar of Sailings for 2014 
when, as part of the Lindblad Expeditions-National Geographic fleet, Orion 
will be renamed National Geographic Orion. 
The luxurious expedition ship will venture further afield in 2014 with new 
itineraries that include destinations in Micronesia and the Islands of 
Moluccas - a mix of island cultures, World War II naval and military sites 
and top snorkelling and diving. All new South Pacific island voyages 
include the Loyalty Islands, Fiji, Samoa, Millennium Atoll, Tahiti, Pitcairn, 
Easter Island, while voyages to Antarctica will for the first time focus on the 
Antarctic Peninsula and the wildlife sanctuaries of South Georgia and the 
Falkland Islands. 
Popular favourite, Borneo, will again include visits to Camp Leakey for 
exclusive orangutan and wildlife experiences, and hallmark National 
Geographic Orion voyages to Australia’s Kimberley coastline remain - one 
with a variation that includes Rowley Shoals.  Additionally, there are 
expeditions that include Komodo, Flores, Asmat, the Spice Islands, Torres 
Strait and the Great Barrier Reef.
The itineraries are a carefully constructed blend of undersea (for snorkelers
and divers) and terrestrial natural history highlights, along with diverse 
culture, history and anthropology. 
In announcing the new itineraries, Sven Lindblad, Founder and President of 
Lindblad Expeditions, expanded on the new expeditions, “In March 2014 
we will begin a new chapter in exploration with three remarkable inaugural 
voyages into unusual cultures, beautiful islands and some of the world’s 
finest diving and snorkelling. The National Geographic Orion will be 
equipped with a full roster of exploration tools, including kayaks and a 
state-of-the art ROV (remote operated vehicle reaching depths of up to 
1,000 ft.), full snorkelling gear for all, and a SCUBA program that can 
accommodate up to 24 divers at a time.” 
Full details are available at www.orionexpeditions.com
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First class scenic cruising
Peter Bissett, owner of Island Escape Cruises 
reports: “I have just had two days onboard 
the ship at the end of our Bay of Islands 
season.  Once again I tell myself to make 
more time to do these trips. I flew out with 
the helicopter and to see the ship sitting at 
anchor in a beautiful bay, guests swimming, 
in kayaks or lazing on the beach was a sharp 
reminder to me that our cruises are simply 
fantastic.
“The ship itself is looking like a new pin – 
bright, spotlessly clean and very inviting. 
The new teak table on the back deck that we 
added in December is getting a lot of use 
by guests and proves to be one of the many 
favourite areas to enjoy a drink in the 
afternoon and evening.  One group enjoyed 
dinner around the table on the last evening.
“Speaking of which, the standard of the 
meals coming from the galley is just superb. 
My evening choice of venison was prepared 
to perfection and after the complete set of 
courses I went to bed feeling both slightly 

guilty and very satisfied. 
“We have a fantastic 
crew for the Vanuatu 
season and now have an 
extra chef onboard who 
produces magical delights at breakfast and 
enticing snacks throughout the day. We get 
better every time.
“Guests have been posting, emailing and 
calling us with rave reports on the ship. We 
would love to hear from you with your 
comments. We have new videos from two of 
our regular passengers that tell of their 
experiences onboard the “Island Passage”. 
See videos here.
“We start our Vanuatu season on 12th May 
and look forward to welcoming both regular 
and new guests onboard in the tropics – 
sunshine, warm water and white sand 
beaches.”
Click here for full details of the Island 
Escape Cruises Vanuatu season and 
remember that sales commission is 12%.

Windstar renames first Seabourn vessel
Windstar Cruises, which is acquiring three 
Seabourn ships over a two-year period from 
next April, is to rename Seabourn Pride as 
Star Pride when it begins operations under its 
new flag in MAY14.

Windstar, which is represented in the New 
Zealand market by Francis Travel Marketing,
said it will announce the new names for 
Seabourn Legend and Seabourn Spirit in the 
coming weeks.

Princess Cruises 2014-15 Singapore season 
The 116,000gt Sapphire Princess is to be 
deployed to Singapore for a four-month 
season in 2014-15.
There will be 15 roundtrip departures that 
can be combined for 25 distinct itineraries of 
three, four, five, seven, 10 and 11 nights.
Approximately 40,000 passengers are 
expected to be carried during this first season 
of cruising from Singapore, sourced from 
Singapore and throughout Asia, in addition to 
other international markets including North 
America, the UK and Australasia.
The 2014/2015 program features the 
following round trip cruises from Singapore:
>>11-night Southeast Asia: Departs 27NOV 
and 18DEC14 with calls at Bandar Seri 
Begawan (Muara), Nha Trang, Ho Chi Minh 
City (Phu My), Sihanoukville, Bangkok 
(Laem Chabang) and Ko Samui.
>>10-night Malaysian Peninsula & Indonesia: 
Departs 08DEC and 29DEC14 and 28FEB15, 
visiting Bali (Benoa), Kuala Lumpur (Port 
Kelang), Penang and Phuket.
>>10-night Indonesia: Departs 13JAN15, 
calling at Jakarta, Bali (Benoa, with an 
overnight), Komodo Island and Lombok.
>>7-night Vietnam & Thailand: Departs 
30JAN and 16FEB15, visiting Ko Samui, 
Bangkok (Laem Chabang) and Ho Chi Minh 
City (Phu My).
>>5-night Thailand & Malaysia: Departs 
23FEB15, with calls at Kuala Lumpur (Port 
Kelang), Penang and Phuket.

>>5-night Thailand: Departs 08JAN15, with 
visits to Bangkok (Laem Chabang) and Ko 
Samui.
>>4-night Malaysia: Departs 26JAN and 
09FEB15, calling at Penang, Langkawi and 
Kuala Lumpur (Port Kelang).
>>3-night Strait of Malacca: Departs 23JAN, 
06FEB and 13FEB15, with calls to Penang 
and Kuala Lumpur (Port Kelang).
These itineraries have also been designed 
with the option of being combined to offer 
passengers a choice of cruises of up to 21 
nights in length.  For example, the four-night 
26JAN Malaysia cruise can be combined 
with the 7-night 30JAN Vietnam & Thailand 
cruise.
Open for sale now, fares start from 
NZ$639pp double occupancy for a three-
night cruise through the Strait of Malacca, 
departing 23JAN15 and from NZ$1659pp 
double occupancy for an 11-night Vietnam, 
Thailand and Malaysia Grand Adventure 
cruise, departing 26JAN15.
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Patagonia Cruise on sale
Adventure World’s top-selling, 4-day / 
3-night Patagonia Kaweskar Explorers Route 
small ship cruise is now on sale. Priced from 
$1,955pp (saving $244) this cruise, aboard 
Skorpios, sets sail from Puerto Natales, Chile, 
through the channels and fjords that border 
the Southern Ice Field. 
Adventure World says the natural beauty is 

breathtaking as this area holds the biggest 
and most spectacular glaciers in the southern 
hemisphere. Price includes 3 nights cruising 
accommodation on Athens Deck, all meals 
onboard, beverages, transfers and embarkation 
boarding tax. On sale until 15JUN13. 
For more information click here and call 
0508 496 753. 

Bigger, more fuel efficient newbuild for P&O
UK based P&O Cruises has ordered a 
143,000gt vessel from an Italian shipyard and 
says it will be 35% more fuel efficient and 
have 25% more berths than the latest existing 
ships in its fleet.
The ship, which will enter service in MAR15, 
will be based on the same design platform as 
Royal Princess (right) and Regal Princess of 
sister company Princess Cruises.

Royal Caribbean’s Navigator of the 
Seas is to be fitted with ‘virtual 
balconies’ during its upcoming 
“revitalisation”. Unveiled as a new 
feature for inside staterooms on 
Quantum of the Seas, virtual 
balconies are created by 80-inch LED 
screens that project real-time views 
of the sea and destinations.

Hurtigruten’s bestselling excursions
Hurtigruten’s journey to ‘the end of the 
world’ offers an optional excursion to the 
northernmost point of Europe, Norway’s 
magnificent North Cape.
The company’s best-selling shore excursion, 
it attracted more than 54,000 guests to visit 
the famous rock plateau in 2012.
Guests flocked there on both the ‘North Cape’ 
and ‘Breakfast at the North Cape’ excursions 
where they could witness the dramatic rise of 
the 307m high cliff plateau from the Arctic 
Ocean, take in the spectacular views and 
watch the midnight sun (a seasonal sight). 
Tromsø, Norway’s biggest city north of the 
Arctic Circle, also proved to be popular for 
guests, with almost 21,000 passengers 
attending the ‘Midnight Concert in the Arctic 
Cathedral’, making it the second best-selling 
excursion. In third place was the ‘A Taste of 
Vesteralen’ tour, with more than 17,000 
participants. This tour explores the beautiful
and dramatic scenery of the Vesterålen 
Islands on a diverse bus tour from Harstad to 
Sortland. 
Hurtigruten says it offers guests a broad and 
diverse shore excursion program to choose 
from, whatever their itinerary, whenever they 

sail. A total of 45 different excursions are 
offered on the 12-day Classic Round Voyage 
from Bergen to Kirkenes and back to Bergen. 
The maximum number and selection of shore 
excursions depend on the time of year. 
Discover the World Cruising, which 
represents Hurtigruten in this market, highly 
recommends agents to book clients on their 
chosen shore excursions before departure for 
Europe.  Call Discover the World Cruising on 
(09) 623 4293 or email 
retailres@discovertheworld.com.au for more 
information on shore excursions available or 
to book. 
Discover can also assist with booking flights, 
transfers, accommodation and tours pre and/
or post any Hurtigruten Voyage.
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PEARL’S PEARLER
Self control is eating just 

one potato chip from the packet

LATE BREAK

HOSPITALITY

Signature tulip for HAL’s 
140th
In celebration of its 140th anniversary, an 
official christening of the new Holland 
America Line “Signature” tulip took place 
in the Netherlands last Friday at the world-
famous Keukenhof Gardens. A white-petal 
variety with delicate fringed petals was 
chosen to honour the company that was 
founded at Rotterdam, the Netherlands, 
April 18, 1873, as a trans-Atlantic cargo 
and passenger shipping company. Today the 
company’s fleet of 15 premium cruise ships 
sails more than 500 cruises on all seven 
continents.

Last December, bulbs were planted at the 
cruise line’s Seattle headquarters and its 
Southampton, England, office.

Accor board 
dumps chairman / CEO
The board of Accor SA, Europe’s largest 
hotel operator with 450,000 rooms in 92 
countries, this week terminated the contract 
of Chairman and CEO Denis Hennequin.
Hennequin (left) had reportedly disagreed 
with the board on the speed of carrying out 
Accor’s strategy, which includes expansion 
and focusing on hotel operations. 
Bloomberg quotes Le Figaro as saying 
some shareholders felt Hennequin hadn’t 
sold Accor’s chain of more than 1,100 
Motel 6 budget hotels in North America to 
Blackstone Group quickly enough and was 
too slow to adapt to rising online 
reservations.
Accor shares have lost 4.8% this year.

Accorhotel.com attracts 100 million visitors
Accorhotels.com, the online multi-brand and multi-destination 
reservation website for Accor hotels has seen website traffic 
increasing by 25% from 2010 to 2012, attracting more than 100 
million visitors and registering 10 online bookings every minute.
The website is available in 14 languages and through 31 geo-
localised versions. In 2013, the Group plans to launch two new 
languages which include a Turkish and Arabic version. 
In 2012 Accor’s mobile applications and websites notched up over 
10 million unique visitors. A new generation of Accorhotels .com 
apps were also launched in 2013 allowing users to make 
reservations at Accor’s 3,500 hotels in over 90 countries.
Accorhotels.com has more than 200,000 fans on Facebook with 
exclusive games and contests organised for the community on a 
regular basis. 
In 2012 web channels represented 27.8% of room business volume. 
This figure is set to reach 50% by 2016 as growth in digital sales 
is expected to continue in the coming years thanks to the ongoing 
creation of high value services added to the platform.

150 on Tourism Australia shortlist
150 people from 34 countries have advanced 
to the next stage of Tourism Australia’s ‘Best 
Jobs in the World’ competition, with success-
ful candidates submitting video entries from 
as far afield as Afghanistan, China, 
Kazakhstan, Korea, Latvia and Mexico.
Entries have proved extremely diverse and 
creative, including one Taste Master 
applicant ‘singing for his supper’, a spoof 
‘007’ assignment for the Park Ranger role 
and a candidate for the Chief Funster 
delivering his entire application in rap.
The United States has provided the highest 
number of short-listed candidates (33), 

followed by the UK (23), Australia (17), 
France (17), Canada (8) and Italy (5).
The best 25 video clips for each of the six 
jobs were selected from more than 45,000 
videos that were submitted; with the 150 
short-listed candidates now having two weeks 
to submit references to support their 
application.
The six ‘best jobs’ are: Wildlife Caretaker 
(South Australia), Chief Funster (New South 
Wales), Park Ranger (Queensland), Taste 
Master (Western Australia), Outback 
Adventurer (Northern Territory) and Lifestyle 
Photographer (Melbourne, Victoria).


