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HotelsCombined blurb –have you checked yours?
Unbeknown to accommodation owners, their properties are 
being listed on the much-advertised HotelsCombined.com if 
they have rates and availability deals with the likes of Expedia, 
Hotels.com, Booking.com, Agoda and others. Problem is the site 
also features blurb on each property that may be incorrect or out 
of date.
HotelsCombined.com searches and compares room availability 
and prices on all the major travel websites before presenting the 
best pricing in one set of search results. It also creates a general 
description on each property and shows a list of facilities and a 
gallery of pix. 
The descriptive stuff is proving inaccurate, out-of-date and 
misrepresentative, and in some cases wildly so, potentially 
leading to consumer action and bad publicity, particularly as 
potential customers may well be from other countries.
Aspen Court Kaikoura management told TravelMemo they had 
seen the HotelsCombined ad so checked their listing. They found 
their property was said to contain fitness facilities, a restaurant, 
bar and a terrace (all non-existent), and was described as being a 
ten-minute drive from Lake Rotorua. These mistakes have now 
been corrected at their request.
TravelMemo then checked a couple of properties with which the 
editor has some recent personal experience.
Bayview Motel Paihia is said to have a restaurant on site, and 
a summary of guest reviews indicated six had commented on it 
and five recommended eating there. TravelMemo can confirm 
that this motel does not have a restaurant.       ...  Cont. p17
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NEW ZEALAND
Middle-earth, cricket fans deliver for tourism 
The International Visitor Arrivals statistics 
for March confirm a “fantastic start” to the 
year for the industry, says Tourism New 
Zealand’s chief executive Kevin Bowler.
There were more visitors from NZ’s six 
biggest visitor source countries (Australia, 
China, the UK, the United States, Japan, and 
Germany). The figures for Australia, China, 
and Germany were new highs for a March 
month. 
“For the first three months of 2013, we have 
seen several of our target markets in growth 
when compared against last year, topped off 
by March’s 12.8% growth overall,” says Mr 
Bowler. 
“With strong arrivals seen from Australia, 
North America, the UK and Germany, 
Tourism New Zealand is confident its work 
to specifically target these markets is driving 
up preference for a New Zealand holiday, and 
motivating people to convert their interest 
into actual travel.
“In March, we saw 15.8% growth out of 
the UK, helped by having the Barmy Army 
in town to watch the English cricket team. 
This reinforces the benefits that big sporting 
events offer New Zealand, and how important

it is for us to maximise the value we can gain 
from hosting the Cricket World Cup and the 
FIFA U-21 Football World Cup in 2015. 
“We also can’t ignore the growth we are 
seeing out of North America (24.0% from 
the US and 10.5% from Canada for March) 
and the likely impact our 100% Middle-
earth, 100% Pure New Zealand campaign to 
leverage off The Hobbit Trilogy, is having on 
this. Not only are our visitor arrivals up but 
preference for a New Zealand holiday in the 
US market has shown a significant increase 
since December last year. 
“There are seasonal factors that contributed 
to this strong March and as a result, we 
expect April’s figure to be weaker. Easter was 
earlier this year which will have supported 
the rise in Australia visitors in particular.  
“However, the consistent steady growth we 
are seeing out of the German market (16.1%) 
is really positive, as is the signs of recovery 
we are seeing out of Japan (17.2%).
“Germany is a core market for us and much 
less affected by things like Easter and 
sporting events. Here too we are seeing 
steady growth in both arrivals and preference 
for a New Zealand holiday,” said Mr Bowler.

New funding for tourism initiatives ‘a game changer’
Tourism New Zealand’s chief executive 
Kevin Bowler says the increase in 
Government investment for tourism is a 
game changer that will see significant value 
delivered to the New Zealand economy. 
Prime Minister John Key released more 
details of the direction for the new tourism 
funding at a press conference in Auckland on 
the eve of TRENZ. 

Tourism New Zealand will receive an 
additional $29.5m in the 2014-15 year 
commencing 01JUL, taking its total budget to 
$113m.
Mr Bowler says the extra funding will be 
committed across four key areas: international 
business events, emerging markets, high-
value premium travel and the up-scaling of 
specific activity in core markets. 

Mt Hutt celebrates first major snow fall   
Canterbury’s Mt Hutt ski area is celebrating 
its first major snowfall – two months before 
its official scheduled opening on 15JUN.
A cold snap over the weekend has resulted 
in a good 20cm of snow at the Mt Hutt base 
building, and snowdrifts of up to 1.5m of the 
white stuff between the top of the Summit 
Six chairlift and the summit. 
The news prompted around 1500 Facebook 

followers to excitedly take to social media, 
crowing about the snowfall.
NZSki CEO James Coddington said the early 
snow was reason to celebrate.
“It’s always difficult to predict but let’s hope 
it is an early sign of things to come,” he said. 
“It’s fantastic to see some ‘white gold’ on our 
mountains at this early stage and it’s certainly 
a reminder to all that winter’s on its way.

Mt Hutt electrician Rob 
Nesbitt jumps for joy in 
snow at the top of the 
Quad Chair

More Queenstown flights from Australia
The trans-Tasman alliance of Air New 
Zealand and Virgin Australia will this year 
add more than 30,000 extra seats between 
Queenstown and Australia over the peak 
winter period JUL-SEP.
The airlines will operate at least five 
additional return A320 services per week 
from Brisbane, Melbourne and Sydney to 
Queenstown.

Air New Zealand’s Deputy Chief Executive 
Officer and Acting Chief Sales Officer Norm 
Thompson says the alliance will operate up to 
30 direct trans-Tasman services to 
Queenstown per week during winter, 
compared with nine weekly services during 
the ski season just five years ago.
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TRENZ worth tens of millions to NZ
More than 1000 international and New 
Zealand delegates have been in Auckland 
since Sunday for TRENZ, which ends 
tomorrow. The tourism industry’s annual 
showcase, on in The Cloud and Shed 10 on 
Auckland’s waterfront, is worth hundreds 
of millions of dollars to the country and has 
attracted 290 international tourism and travel 
buyers. 
“80% of Buyers at last year’s event told us 
TRENZ is more important than any other 
marketing and purchasing activities they 

undertake and almost 60% expected an 
increase in the number of passengers 
travelling to New Zealand as a result of their 
attendance,” says Martin Snedden, chief 
executive of the Tourism Industry Association 
New Zealand which organises and manages 
TRENZ together with key industry partners.
TRENZ 2013 is injecting more than $2.34 
million into Auckland’s economy, with 
delegates spending on hotel accommodation, 
meals and functions. 

Final toot for the Kingston Flyer 
Vintage steam train, the Kingston Flyer, 
makes its last stop on 30APR, as the summer 
season comes to a close for winter mainte-
nance.
Owner David Bryce, citing health issues, 
has announced that the Kingston Flyer is on 
the market for sale with Tourism Property 
Brokers Ltd.

Auckland Airport seeks HOT initiatives
Auckland Airport has created a $200,000 
“HOT” markets business / marketing strategy 
competition and is calling for submissions.
Established to help innovative operators 
develop tourism initiatives, and with a focus 
on emerging Asian High Opportunity Target 
(HOT) markets such as China, Indonesia and 
India, the quest will be judged by Auckland 
Airport’s Aeronautical Commercial Team 
and successful applicants can receive up to 
$200,000 in marketing support and business 
development assistance.
The airport company has opened up the 
competition not only to New Zealand-based 
tourism businesses targeting “HOT” markets, 

but also off-shore tourism wholesalers selling 
New Zealand as a destination.
The judges will be looking for companies 
that have viable marketing strategies, strong 
forward planning, can demonstrate 
innovation and an understanding of the target 
market and that are either taking a multi-
channel approach or demonstrate in-depth 
thinking in one channel.
The fund follows on from the Best Asia 
Strategy that the company announced last 
year, which saw $25,000 won by three New 
Zealand-based tourism businesses targeting 
Asia. 

Auckland Airport builds new FIT program in Indonesia
A new Auckland Airport marketing promotion, 
with leading Indonesian travel writer and 
media personality Marischka Prudence, is set 
to attract more Indonesian visitors to New 
Zealand.
Following the success of a previous promotion, 
which saw social media influencer and 
celebrity Indonesian chef Farah Quinn 
promoting premium New Zealand to affluent 
Indonesians, Auckland Airport is launching 
a new campaign with a focus on attracting 
growth in the Indonesian FIT market.
The new promotion with travel partner Wego 

sees their travel influencer Marischka 
Prudence travel the country partaking in 
activities that range from diving to black-
water rafting and all the while blogging about 
her adventures on Indonesian social media 
and Wego.
Glenn Wedlock, Auckland Airport General 
Manager Aeronautical Commercial, says the 
promotion is part of the Airport’s Ambition 
2020 strategy and is specifically focused on 
stimulating Indonesian awareness of 
independent and semi-independent travel 
options in New Zealand. 

Prime Minister and Minister 
of Tourism John Key marked 
last week’s official reopening 
of the Christchurch Gondola 
with a ride above the Port 
Hills. The attraction has had 
a $2 million repair and 
upgrade since being closed 
by the FEB11 quake.
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Destination Coromandel 
welcomes VIC model
A new model for visitor information centres
(VICs) has been announced by Thames 
Coromandel District Council.  By 01JUL15 
Council will only fund two VICs – Thames 
and Whitianga – while other VICs around 
The Coromandel will be community and 
volunteer funded.
Destination Coromandel Trust Board 
Chairman, John Sandford supports TCDC’s 
direction, “This is a pragmatic approach that 
will benefit The Coromandel region going 
forward,” he said.
“Consumer behaviour is evolving, it’s 
important we adapt so we can encourage 
visitors to stay longer, spend more and come 
back.”
Mr Sandford believes operating under the 
new visitor information centre model will 
help consolidate costs, provide operating 
efficiencies and ultimately allow for an 
improved visitor experience.
The new approach will also prove beneficial 
for local tourism businesses with their 
advertising dollar reaching a much larger 
audience. Initiatives such as the visitor 
information website platform, that will roll 
off the back of thecoromandel.com, will 
ensure visitors are presented with 
compelling content as they demand it.
“A macro destination approach will benefit 
the towns and attractions that make this 
region so unique. The new information 
centre model is another example of work-
ing towards our vision of becoming New 
Zealand’s 
number one rated visitor destination (in our 
key markets) – and providing a visitor 
experience that is good for your soul,” said 
Mr Sandford.

Queenstown wedding show
Queenstown’s wow factor as a year-round 
wedding destination will be showcased at 
the inaugural Southern Lakes Wedding Show 
11MAY, being staged at Skyline Queenstown.
Attendees will ride the gondola up Bob’s 
Peak to the Skyline complex as part of the 
show package, which also includes a ‘high 
tea’ themed bridal fashion show, an expo with 
product displays and the chance to get expert 
advice, local insights and packages from the 
region’s leading wedding providers. Blokes 
will have the option of a ‘ManZone’ complete 
with bar, gaming consoles, free massages, 
and sausage sizzle.  All couples attending the 
show will go in the draw to win The Ultimate 
Wedding Package worth $15,000.
Destination Queenstown CEO Graham Budd 
says “Summer is traditionally New Zealand’s 
peak time for weddings but we’re lucky to 
have four distinct seasons here which provide 
vastly different backdrops, whether it be a 
white wedding in the snow, the bright blooms 
of spring, long blue-sky days in summer, or 
our famous vivid reds and golds of autumn.
“Based on natural beauty alone, it’s an inspir-
ing and exotic destination but if you add the 
vibrancy and facilities of a cosmopolitan 
resort town, unique wedding venues, world-
class experiences, easy flight accessibility, 
and local experts to make your special day 
run seamlessly, it’s the complete package.”
www.southernlakesweddingshow.co.nz

Real time bookings for New Zealand Cycle Trails 
NZByBike.com, New Zealand’s most 
searched cycle-information website with over 
30,000 monthly visitors, will now offer Live 
Bookings and a nationwide discount card, a 
SaveByBike Card. 
Since launching in AUG10, NZByBike has 
developed a cycle-information portal that 
contains ride details, photos and maps on the 
rides of Nga Haerenga, The New Zealand 
Cycle Trail, as well as local and regional 
rides all around the country. The information 
on these rides is complemented by a nation-
wide directory of cycle-friendly businesses 
affiliated with each trail - bike hire shops, ac-
commodation, tour companies, bars and cafes 
and activity operators. 
In the past six months alone, NZByBike has 
received backing from two major interna-
tional brands – the US-based Trek Bicycles 
has come on as a major partner, and Apollo 
Campervans similarly saw the huge interest 
in cycling tourism and was eager to be a part 

of NZByBike. 
NZByBike can now offer live-bookings for 
its 250+ Official Business Partners nation-
wide via the Junction6 Travel Reservations 
system. Cyclists researching New Zealand 
cycle trails will now be able to book their 
bike hire, their tour, their cycle-friendly 
accommodation or even their skydive in 
real time on the website. NZByBike is also 
offering “Cycle Experiences” - these single 
to multi-day all inclusive packages contain 
transportation, bike hire, accommodation and 
activities in regions all around New Zealand. 
In an effort to bring more cyclists to their 
business partners’ doors, NZByBike is releas-
ing a nationwide SaveByBike Card. On sale 
online or from retailers around the country 
the card offers savings worth hundreds of 
dollars and a smartphone app shows busi-
nesses offering specials associated with their 
cards.  
www.nzbybike.com 

AUSTRALIA

Autumn wedding Millbrook Resort. Pic | Rich Bayley Photog

Qantas to spend A$15m promoting NSW
Qantas yesterday announced that it will 
team up with the NSW government in a $30 
million partnership to promote Sydney and 
regional New South Wales to big spending 
international visitors from the US, UK, conti-
nental Europe, China, south-east Asia, Japan 
and New Zealand.
Premier Barry O’Farrell says Qantas would 
match the government dollar-for-dollar in 
the three-year deal with each party investing 
A$15 million.
The Qantas move comes in the wake of its 
recent scrapping of a long-running partner-
ship with Tourism Australia. 
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Gold Coast 
Familiarisation

10-14 May 2013

Registrations 
Now Open!

Find out why the 
Gold Coast is 

Famous for fun! 

To find out more 
and to register 

Cost is $250 per consultant and 
includes return Air New Zealand 
flights from Auckland to the Gold 

Coast, fantastic Gold Coast 
experiences and most meals 

click here

Sydney in Winter 
Destination NSW has launched its Sydney in 
Winter campaign and NZ regional manager 
Wayne Deed urges agents to get behind the 
push, saying this brand activity will drive 
significant consumer demand for Sydney and 
the greater NSW region.
“You’ll love every second of Sydney this 
Winter,” says Wayne. 
Upcoming events and spectacles include: 
• Vivid Sydney – the city is once again 
transformed after dark 24MAY-10JUN into a 
spectacular canvas of light, music and ideas. 
The Sydney Harbour Bridge will be the 
centrepiece of an interactive light 
installation, and another Vivid feature will be 
a 20m ‘Magic Wall’ of illuminated water jets 
in Darling Harbour. 

• State of Origin – ANZ Stadium will play 
host to the biggest rivalry in Australian sport 
when NSW take on QLD in two matches at 
the venue. Game 1 is scheduled for 05JUN 
and Game 3 is scheduled for 17JUL. 
• The Australian premiere season of Broadway 
smash hit, The Addams Family – The Musical 
– continues through Winter 2013 
• Bledisloe Cup – Can the All Blacks hold 
onto the highly sought-after cup for the 11th 
straight year? Game 1 will be played in 
Sydney on 17AUG. 
• Watch the A-League All Stars take on 
Manchester United at ANZ Stadium in the 
only Australian appearance for 2013. 
• See the British Lions take on the Wallabies 
in July. 

Peppers Broadbeach – recently voted No.1 
accommodation provider in Queensland and 
No.2 in Australia on TripAdvisor – was used 
by the online travel forum in the filming of 
Australia’s first video testimonial to be shown 
during TripAdvisor Master Classes 
throughout the world.
GManager Adam Taloni was interviewed 
(pictured) along with Mantra Group’s Search 
Marketing Strategist Joanne Kershaw on how 
Trip Advisor is integrated into day to day 
operations and how the recent subscription 
to Business Listings is increasing direct 
bookings.

Sydney on sale from $179
Qantas has released special one-way fares to Sydney from $179 Economy 
and $549 Business, available for sale until Friday 26APR13. 
For full details and tariff advices visit www.qantas.co.nz/agents. 

Yesterday, BridgeClimb Sydney 
celebrated the three millionth climber to 
scale to the top of the Sydney Harbour 
Bridge. 
At 10:15, Caitlin McWilliams, from 
Wellington, and her family climbed to 
the summit of the Bridge, 134 metres 
above sea level. 11-year-old Caitlin is 
in Australia visiting her dad, Mark, who 
lives in Willoughby, during the school 
holidays. She climbed the Bridge with 
him and her older brother, Samuel.  
Paul Cave, Chairman and Founder 
BridgeClimb Sydney, congratulated 
Caitlin on her achievement and gave her 
a gift to mark the occasion. 

Gilligan’s Backpackers Hotel and Resort in 
Cairns has almost completed its A$5.5m 
refurbishment and has been recognised 
in the top 5 most luxurious backpackers in 
the world by Cheapflights.com.  
www.gilligans.com.au
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aMAYzing!
On sale: 15 April-5 May 2013. For travel: 2 May-30May 2013. Conditions apply.

www.aircalin.com

(09) 977 2238 

New Caledonia
$299 one-way

ex AKL  

FROM ONLY

Queensland’s Season of Sailing 2013
Queensland’s Season of Sailing, now in its 
fourth year, brings together a calendar of 
sailing events along the Queensland coast. 
The promotion is driven by Tourism and 
Events Queensland in partnership with 
sailing regatta organisers, regional tourism 
organisations and tourism operators.
In 2013, Queensland’s Season of Sailing 
has introduced a ‘Season of Sailing Cup’ to 
encourage more sailors and holidaymakers to 
take part. It introduces a points score system 
across the series of events, which will 
culminate in a season winner.  
Director of five Queensland Season of Sailing
regattas Dennis Thompson said the new Cup 

has helped create a stronger interest in the 
series, promoting increased participation in 
multiple events across Queensland.
As Kiwis are keen boaties, with some of the 
highest rates per capita of boat ownership 
in the world and a culture of great sailors, 
Queensland’s Season of Sailing could be the 
perfect combination of friendly competition 
and sun soaked holiday they are looking for. 
Individual race events for Queensland’s 
Season of Sailing 2013 are:
Etchells Australasian Winter Championships, 
Sunshine Coast: 06-09JUN
Brisbane to Keppel Tropical Yacht Race: 
02-05AUG
Airlie Beach Race Week: 09-16AUG
Hamilton Island Race Week: 17-24SEP
Magnetic Island Race Week: 29AUG–03SEP
www.queensland.com/sailing 

Pic | Andrea Francolini

PACIFIC ISLANDS
Cooks targets Spain
The Cook Islands Tourism Corporation has recently run training workshops for the 
Spanish travel industry in Barcelona and Madrid, organised by the CITC southern 
Europe representative Nick Constantini.
CINews Online reports that the events were aimed at 125 hand-picked travel 
agents who were said to have participated enthusiastically.
CITC’s objective is to tap into Spanish arrivals to New Zealand, which are around 
10,000 per year. Stopovers and extension traffic to the Cooks will be encouraged.
The Corporation worked with Tourism New Zealand’s European office, Air New 
Zealand and Singapore Airlines, who all contributed financially and physically in 
Cook Islands and New Zealand themed events.
Spain is a niche high-yield market – tourism arrivals grew by 18% last year.
Future activity includes printing a luxury Spanish language brochure for 
distribution at consumer wedding and bridal shows and the launch of a Spanish 
Facebook page on the Cooks.
In June a group of Spanish journalists will visit the Cooks and later in the year 
some travel agents will arrive, which is hoped to further increase the country’s 
profile in Spain.

Free Wi-Fi on Reef Endeavour
Captain Cook Cruises Fiji is now offering free Wi-Fi 
on-board the MV Reef Endeavour, operating the 
company’s 3, 4, 7 and 11-night cruises in Fiji.
Free Wi-Fi is now accessible in the ship’s Tabua Suites 
and Wi-Fi is available in the Yasawa Lounge, Pool Deck 
and on the Sundeck.
Although Captain Cook Cruises itinerary involves 
visiting remote islands and villages, the company has 
found 3G is available from most of its anchorages.
The company has also appointed Viti Water Sports, a five 
star PADI operator, to look after its passengers’ diving 
and snorkelling activities on the MV Reef Endeavour and 
on their Tivua Island day cruise. 
Dive opportunities are at an additional cost and are 
available for both certified and ‘first time’ divers. 
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Beachcomber Island Resort fire 
A contained fire in the powerhouse at 
Beachcomber Island Resort last week saw all 
guests being relocated off the island back to 
the mainland due to a lack of power and other 
utilities. The incident means Beachcomber
will be closed for a period of time to all 

house guests and day visitors, and a time 
frame for reopening will be advised as soon 
as management is in a position to do so. 
All accommodation and guest areas are 
undamaged and the time frame until 
reopening will not be significant. 

Samoa Air fares system a big hit
With the exception of the switch in driving 
rules and the tsunami, no event in Samoa has 
attracted overseas media quite as much as Sa-
moa Air’s unique weight-based fare system. 
The airline’s CEO has told Samoa’s media 
that the Samoa Air website had recorded 90 

million hits, and he had done more than 30 
interviews.
Chris Langton is quoted as saying: “The pay 
by weight is definitely here to stay and it 
seems that people are recognizing the benefits 
and where it will take air travel long term.”

Popular Lau cruise gets second departurePacific Resort hosts world class chef Robert Oliver
Renowned New Zealand chef Robert Oliver 
has been in the Cooks last month to film his 
television series Real Pasifik, which is aired 
in seven Pacific countries. The show’s 
premise is based around transforming local 
and international attitudes about the 
traditional food of the Pacific islands.
In each episode Robert Oliver arrives at a top 
resort and works with local chefs as they 
rediscover the country’s cuisine – culminating 
in a final feast. Pacific Resort was chosen as 
the resort to be profiled in the Cook Islands 

segment of the show, and the film crew were 
hosted at both Pacific Resort Rarotonga and 
Pacific Resort Aitutaki.
The final feast was filmed at the Rarotonga 
property, using its kitchen to film the five 
young local chefs preparing the dishes and 
then presenting them in a beachside marquee 
to a number of high profile Cook Islanders. 
The Korori mata (black pearl ceviche with 
green mango, lemon and basil) was even 
served complete with a real black pearl on 
the plate.

La Promenade Apartment Hotel, which 
will become Hilton Noumea La Promenade 
Residences later this year, has completed 
a chapel in the gardens of the hotel and 
overlooking the lagoon.
A unique venue for wedding celebrations, 
wedding anniversaries, special occasions, 
small meetings and product launches, it 
can accommodate between 18-25 people.

New Caledonia Tourism General Manager 
Simon Duffy says La Promenade is part of 
the GLP Hotel Group in New Caledonia, 
comprising La Promenade, Nouvata Parc 
Complex and Escapade Island Resort.  
Each hotel now has a chapel or wedding 
celebration venue.
Email sales@glphotels.nc

Captain Cook Cruises, Fiji has released a 
second departure date for its 11-night Lau 
cruise after the first departure scheduled for 
22OCT13, immediately sold out. The second 
departure is scheduled for 22APR14.
The Lau cruise, which visits the Northern 
region of the Lau Islands, visits a part of Fiji 
never seen by tourists before - the untouched 
northern island of Lau - Wailagilala, Lau’s 
largest Island - Vanuabalavu, the most 

beautiful Island in the Lau group - Fulaga, 
the uninhabited Vuaqava, Kabara - known for 
its wood turning and Tongan heritage and the 
untouched white beaches of Totoya Island. 
On the way to and from the Lau group the 
cruise will stop in at Yanuca Island, Savusavu 
Bay and Kadavu, famous for its wildlife and 
underwater world.
Call your Fiji wholesaler for details.

Your gateway to Hong Kong Click Here
or call 09 309 1188

China   We know it like our own backyard
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ASIA

Freephone 0800 440 055
nzsales@odysseytravel.com.au

Sales to 30APR
Travel 15JUN-31OCT13

AKL-BOM/DEL 
from NZD1665 RTINDIA ON SALE Choose from more than 30 DESTINATIONS 

across 9W’s network

Hainan keen to attract Kiwis
There’s a chill in the air and Kiwis are start-
ing to think of winter getaways, so it was a 
timely visit for a high profile delegation from 
China’s Hainan Tourism here for an industry 
update. 
The delegation was lead by Mr. Lu Zhi Yuan, 
Assistant Governor, who reported recent 
tourism initiatives, along with Mr. Zhou Ping, 
Director of the Hainan Tourism Commission.
“Hainan is more than just an island offering
tempting cuisine, a rich ethnic minority 
culture, verdant countryside and home visits 
for foreigners to experience life among the 
locals,” Mr. Lu said. 

He says the local government will facilitate 
more visits by Kiwis by offering more flight 
connections, a visa waiver programme and 
shortened times for immigration clearance. 
Theme parks opening in the next two years 
to attract more families include Space Park, 
Movie Park and an Ocean Park that will be 
the largest in the world.
Golfers have a range of world class courses 
to play, from the seaside to the mountains, 
including the luxurious Mission Hills Resort 
on the north-western part of the island built 
on a rugged volcanic terrain.  There are 75 
five star properties with 28 international 

brands that offer great value for Kiwis 
looking for a beach holiday with a difference.
There were 33 million visitors to Hainan 
Island last year, primarily the domestic 
market, but nearly 2,000 adventurous Kiwis 
were among the 900,000 international 
travellers to visit Hainan. Those lucky few 
were mostly people finishing their meetings 
around China with a few days to spare to 
relax on the island’s white sandy beaches in 
the comfort of a luxury resort.
The delegation were delighted to learn 
that the World Traveller Group had chosen 
Hainan for their annual conference last year 
and invited them back to spend more time 
relaxing on the beach.
Mr. Zhang and his delegation extending a 
warm invitation to Kiwis to be the pioneers 
to discover the tropical paradise of Hainan 
Island.  They advised that the local govern-
ment plans to work with the airlines to sup-
port the destination and invited CTS Tours 
to organise a Hainan Island Famil.  Agents 
interested in such a famil should email their 
expression of interest to John McGough: 
ctstsales@chinatravel.co.nz.

Lisa Li, Managing Director, China Travel 
Service pictured with Mr. Lu Zhi Yuan, 
Assistant Governor from Hainan

MAS Paid Transit 
Hotel Accommodation
Effective 01MAY13, the following rates will 
apply for Malaysia Airlines (New Zealand) 
PTHA. Transit hotel accommodation in KUL 
may be purchased through Malaysia Airlines, 
under the existing contracts, for a fee of:
NZ$80 per single/double room
NZ$95 per triple room
Meals are excluded and MH is unable to 
accept requests for specific hotels.
PTHA applies to O and Q class bookings 
with forced layovers of 6 hours or more.
Also, all classes qualify for PTHA if 
passengers book a non-connecting flight 
which results in a layover of 6 hours or more 
(day or night) because the booking class is 
not available on the connecting service or the 
connecting service is full. This is applicable 
to both directions but only for pax originating 
travel from New Zealand as the PTHA 
document can only be issued by AKL ticket 
office.
PTHA issued before 01MAY13 will qualify 
for the original pricing of NZ$50 per double 
and NZ$75 per triple room.
The airline’s STPC policy, which applies to 
all booking classes other than O and Q class, 
remains unchanged.
For further info, call the Malaysia Airlines 
Ticket Office on 09 379 3743 option 3; or 
email AKLSALES@malaysiaairlines.com
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Sometimes serene, often action packed, always amazing.

Hundreds of islands, countless beaches. Some for the young at heart with action packed water sports  and parties late into moonlit nights. Some you can walk for 
miles without seeing another soul. And others, where you’ll find local fishermen repairing their nets or painting their colourful boats.  The beaches of Thailand. 
For the romantic, for the family, for the thrillseeking adventurer. Where you can re-charge, be inspired, be refreshed or simply be amazed. Whether you’re a regular 
visitor to Amazing Thailand or you are planning your first trip, your perfect beach is just a flight away. 

www.thailand.net.au
Tourism Authority of Thailand, 137 Sunnybrae Rd, Glenfield, Auckland, New Zealand 0627, +64 9 444 2298



India & Sri LankaExotic Holidays
Specialist Wholesaler

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

CLICK HERE TO GET 
OUR NEWSLETTER

Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo

First Class night in Singapore
Singapore Airlines has extended its the 
Singapore accommodation offer for A380 Suite 
and First Class (R, F or P Class) clients.
For bookings until 30SEP13, Singapore 
Airlines A380 Suite or First Class (R, F or P 
Class) passengers are entitled to a 
complimentary one-night stay at one of Singa-
pore’s most sophisticated hotels, along with a 
host of benefits.
Pax can choose to take the complimentary one 
night stay at a new range of hotels, the Raffles 
Hotel, Ritz-Carlton Millenia, The St Regis, 
The Fullerton Bay Hotel or W Hotel Singa-
pore.
Travel must be completed by 31MAR14.  Note 
that different blackout dates apply to each 
hotel. 
The updated trade release TB026-13 is 
available for viewing at www.krisport.co.nz

Taiwan enjoys 
big increase in NZ arrivals
New Zealand visitor numbers to Taiwan have 
rounded off the first quarter of 2013 in strong 
form with nearly 1,400 Kiwis visiting the 
destination in March, up 21% on JAN-MAR12.
The Taiwan Tourism Bureau’s New Zealand 
representative PMA Communications Group 
(PMACG) said the March figures represented 
a “solid build” on Kiwi visitor arrival figures 
achieved in January and February.
PMACG managing director, Clint McCarthy 
attributed what he said represented a 
“substantial increase” in the visitor numbers to 
the ongoing marketing efforts they have 
undertaken on behalf of the national tourist 
office in recent months on both a trade and 
consumer basis.
Overall, Taiwan enjoyed a 10.72% increase for 
the first quarter.

Sanya coining it
Sanya, a city in South China’s Hainan province, continued 
to be highest paid tourism destination in China amongst all 
travellers, followed by Chengdu and Xi’an, according to a 
recent survey conducted by Hotel.com.
It covered prices paid in China by all travellers and shows 
that average hotel rates in 2012 remained more or less flat 
at 695 yuan ($112).
According to the survey, the tropical island resort city’s 
daily hotel prices were the highest, at an average rate of 
1,165 yuan, despite a 15 percent decline over the previous 
year.

THE AMERICAS
Air New Zealand enhances LAX transit
Air New Zealand says its passengers can look forward to a much improved 
transit process at Los Angeles International Airport (LAX).
After a successful trial, U.S. Customs has approved a new transit system 
for Air New Zealand pax arriving from Auckland or from London. After 
completing US visa requirements, transiting pax now receive a token which 
allows them access to the general terminal area, including Air New Zealand’s 
Los Angeles International Lounge for those who are eligible, without the 
need to clear security.
Air New Zealand customers can look forward to further enhancements to 
their travel experience when the airline relocates from Terminal 2 to the Tom 
Bradley International Terminal at LAX mid next year.  

The Million Dollar Quartet
Quoting Robin Leach in the Las Vegas Sun, the final 10 minutes of “Million 
Dollar Quartet,” which opened recently at Harrah’s in Las Vegas, is “the most 
exciting, enthusiastic and explosive ending to any show that’s played Las 
Vegas. In fact, the applauding audience stood the entire time shaking, grooving
and if not dancing in the aisles certainly dancing at their seats. Isn’t that the 
ultimate standing ovation?”
The newest show in Las Vegas, 
Million Dollar Quartet recreates a 
jam session in December 1956 when 
four music legends -- Johnny Cash, 
Jerry Lee Lewis, Carl Perkins and 
Elvis Presley -- got together with the 
grandfather of rock ’n’ roll, 
Sam Phillips, at the former auto-
parts garage Sam turned into Sun 
Records.
The Tony® Award winning musical is a powerful, captivating story filled 
with showbiz insecurity, violated contracts, business intrigue, good and bad 
deals -- and the fireworks are woven together in a delicious million-dollar 
tale, says Leach.
The music is 100% live and includes 23 of the world’s greatest rock ’n’ roll 
hits as if they were the originals, but in person they are even better. 
Check out the original jam session album here.
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Los Angeles Tourism launches ‘Car Free LA’
The car is no longer king in LA.  With over 
120 miles of new bikeways created within 
the city of Los Angeles in the last two years, 
increased Metro transit options and the 
expanded frequency and reach of CicLAvia 
- the nation’s largest open streets event - the 
city is putting the brakes on its car-centric 
roots.  The LA Tourism & Convention Board 
(LA Tourism) now invites travellers to be a 
part of this green movement with the launch 
of “Car Free LA,” an eco-friendly initiative 
designed to showcase the city’s unexpected 
car-free offerings.
“Car Free LA” features a series of expertly-
tailored itineraries centered around exploring
Los Angeles’ various neighbourhoods on 
foot, bike and public transportation while 
highlighting the city’s iconic attractions, 
vibrant music scene, historic architecture, 
arts and culture, eclectic cuisine and endless 
entertainment. 
For “Car Free LA” itineraries visit
www.discoverlosangeles.com/CarFreeLA. 
Themed itineraries include:
DISCOVER HOLLYWOOD CAR FREE 
(via foot, bike, and Metro) – Explore old 
Hollywood gems including the Hollywood 
Roosevelt Hotel and the TCL Chinese 
Theatre on foot; take the Metro Red Line to 
Universal Studios Hollywood. 

DISCOVER WEHO & MUSEUM ROW 
CAR FREE (via foot and bus) – Get immersed 
in art and culture at Los Angeles’ Museum 
Row; bus or walk to The Grove and the 
Original Farmers Market; explore Fairfax 
Avenue with a visit to Canter’s Deli and bar 
hop along Sunset Boulevard.
DISCOVER BEACH CITIES CAR FREE 
(via foot and bike) – Take in the Santa 
Monica Pier and Pacific Park; bike to Muscle 
Beach, the Venice Canals and Abbot Kinney 
Boulevard; walk along Santa Monica’s Main 
Street and Santa Monica Place for some of 
the best shopping in town.
DISCOVER DOWNTOWN CAR FREE 
(via foot and Metro) – Take a car-less tour 
of bourgeoning Downtown with a ride on 
Angel’s Flight, the world’s shortest railway; 
walk to MOCA, the Walt Disney Concert 
Hall and the new Grand Park; ride the Expo 
Line to Exposition Park to visit the Natural 
History Museum and California Science 
Center, home to the Space Shuttle Endeavor.
DISCOVER LA MUSIC CAR FREE (via 
foot, bus, and Metro) – Rock and roll along 
LA’s music scene along the infamous 
Hollywood Walk of Fame, through LA via 
West Hollywood’s Sunset Strip, Hollywood 
and Downtown, with stops at the Hollywood 
Bowl, Amoeba Records and the GRAMMY 
Museum. 

DISCOVER SAN PEDRO CAR FREE (via 
foot and Waterfront Red Line) – Experience 
LA’s Waterfront with a visit to Downtown 
San Pedro, Ports o’ Call and the USS Iowa, 
the world’s greatest Battleship. 
DISCOVER MULTICULTURAL DOWN-
TOWN CAR FREE (via foot and Metro) – 
Ride the Metro to the ethnic enclaves of 
Olvera Street, Chinatown and Little Tokyo;
stop at La Plaza de Cultura y Artes, visit 
Philippe the Original and explore the 
Japanese American Cultural & Community 
Center.
In January, Los Angeles adopted a new bike 
rental program that will put 4,000 bikes on 
the road with 400 rental stations throughout 
the city in the coming months, making it the 
second-biggest public bike rental program in 
the U.S.  New transit oriented developments
will ultimately create 87 miles of rail 
connecting destinations across LA County, 
further changing the face of LA.  Designed 
as a long-term tourism initiative, LA Tourism 
will add new “Car Free LA” itineraries on an 
ongoing basis. 
Join the more than one million people who 
follow LA Tourism’s Facebook page at 
facebook.com/LosAngelesFan or follow 
@discoverLA on Twitter and become a part 
of the conversation with #CarFreeLA.

AFRICA
Roadblocks threaten 
Zimbabwe tourism
The Zimbabwe Tourism Authority (ZTA) 
chief executive officer Karikoga Kaseke will 
reportedly approach police chief, Augustine 
Chihuri to discuss the many roadblocks on 
the country’s major highways, which now 
pose a threat to the growth of the tourism 
industry. 
According to AllAfrica.com, Kaseke said the 
industry had received complaints from 
travellers who have narrated their ordeals at 
the hands of traffic officers.
Last year President Mugabe castigated 
corrupt traffic police officers for soliciting 
bribes from motorists.

EUROPE
Istanbul best in Europe
Istanbul is the best place to travel in Europe, 
according to European travellers. Turkey’s 
biggest metropolis has been voted the 
European Best Destination in a poll 
organised online by European Consumers 
Choice, one of the continent’s leading NGOs 
giving voice to consumers’ opinions. 
The award was created in 2010 to allow 
European travellers to vote on their favourite 
European destination from a choice of 20 
cities. Lisbon took second place with Vienna 
third.
Istanbul, which is bidding for the 2020 
Olympics, has attracted 838,000 foreign 
tourists in the first quarter of 2013, a ten-year 
record for the city.

TravelMemo   20130423   23APR13    Page 11

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp


Avis first in Heathrow T5
Avis Car Rental has announced the launch 
of its new location at Heathrow Terminal 5, 
home to British Airways, making Avis the 
first car rental company to operate in the new 
terminal. The new car hire facility will ensure 
customers experience a swift transition from 
plane to car and a speedy onward journey.
By renting with Avis at Terminal 5, customers
do not have to take a bus to their car rental 
facility and therefore save an average of 15 
minutes on travel time to Heathrow’s other 
terminals. To make the process even more 
rapid, customers who are part of the Avis 
Preferred loyalty scheme will be able to take 
advantage of the priority desk and 
conveniently parked cars. 
A full range of vehicles are available for hire 
at the terminal, offering leisure travellers and 
business executives the perfect drive to suit 
their needs.

CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au

22 days
Departs 20SEP13  

  Twin: NZ$10,470PP

Single NZ$11,646Odyssey to Greece

TOUR PRODUCT
Innovative’s 
ANZAC 100 cruise
In our story on Innovative Travel’s exclusive 
cruise charter for Gallipoli 2015, the web 
address was missing a vital hyphen.  
Click here to visit the site for details of this 
attractive option for 
clients wishing to be 
part of the 100-year 
commemorations of 
the Gallipoli landings 
while enjoying the 
comforts of an MSC 
Cruises ship.

22-day Odyssey to Greece
Odyssey Travel has a 22-day land-only tour 
of Greece departing 20SEP13.
The top five things tour members will 
experience are: 
>>  Tread in the footsteps of Alexander the 
Great and explore Delphi and its Oracle. 
>>  Explore The Greek millionaires’ islands, 
once home to shipping tycoons such as 
Onassis and Niarchos. 
>>  Visit the centres of mythology such as 
Mycenae, Mystras, and Olympia and walk 
the path of the gods on Mount Olympus. 
>>  In Athens explore the place where 
civilisation began, the Parthenon and its 
Museum. 
>>  See Corinth and the Corinth Canal.
Included are 21 nights hotel accommodation
offering en-suited share twin rooms; 21 
breakfasts and 20 dinners; transport, ferry 
travel, lectures and field trips as indicated; 

touring by comfortable and modern coach; 
applicable entry fees and services of local 
guides and a Program Leader, all service 
charges and gratuities. All tour members 
receive a detailed Program Information 
Booklet.
Click here for more details.

AVIATION
Bringing the world South
Alongside the official opening of its new 
terminal building, Christchurch Airport has 
updated the way the world sees it.
CEO Jim Boult says the time was right for 
freshening the airport’s branding.
“Our new terminal is receiving universally 
positive feedback, so we used that to 
consider the way we describe ourselves,” 
says Mr Boult. “The refreshed branding says 
it all - we are focused on, and working hard 
at, bringing the world South.
“Our new corporate colour reflects not only 
the sensational scenery we sit amongst and 
are conduit to, but also that Christchurch 
Airport has just notched up six years of 
carboNZero accreditation. We take our 

impact on the environment very seriously.”
Mr Boult says dropping the word international 
from the airport logo was deliberate.
“We are an international airport, but don’t 
need to state the obvious,” he says. “Most 
people usually refer to us as Christchurch 
Airport, so we’ve taken that on board.
Footnote:  Government policy currently 
offers ‘Open Skies” over Christchurch until 
2017, giving favourable consideration to 
airlines offering new services to and from the 
city.

Boeing teams to action 
787 battery fix 
Boeing is deploying 10 teams comprised of 
300 specialists around the world to perform
now-approved modifications on the 50 787s 
grounded around the world.
The FAA has approved a revamped battery
design for 787s after problems grounded 
them in mid-January.
Other international regulators are likely to 
follow but it will still be a couple of weeks 
before flights resume.
Boeing, in collaboration with its supplier 
partners and in support of the investigations
of the National Transportation Safety Board 
and the Japan Transport Safety Board, spent 
more than 100,000 hours developing test 
plans, building test rigs, conducting tests and 
analysing the results to ensure the proposed 
solutions met all requirements.
The improved battery system includes design 
changes to both prevent and isolate a fault 
should it occur. In addition, improved 
production, operating and testing processes 
have been implemented. The new steel 
enclosure system is designed to keep any 
level of battery overheating from affecting the 
plane or even being noticed by passengers. 
Boeing will also begin installing the changes 
on new airplanes at its two 787 final-assembly
plants, with deliveries expected to resume 
in the weeks ahead. Despite the disruption 
in deliveries, Boeing expects to complete all 
planned 2013 deliveries by the end of the year.

TravelMemo   20130423   23APR13    Page 12

http://www.odysseytraveller.com/tours/odyssey-to-greece/tourDetail
http://www.odysseytraveller.com/tours/bike-barge-through-france-1/tourDetail
http://www.innovativetravel.co.nz/special_group_tours/index
http://www.odysseytraveller.com/tours/odyssey-to-greece/tourDetail


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Pacific Sun rising
A report and photos by TravelMemo 
aviation correspondent Peter Clark 
The origins of Pacific Sun, Fiji’s domestic 
airline, go back to 1980 when Don 
Collingwood, a pilot and local businessman 
founded Sunflower Airlines, which later be-
came Sun Air and grew to a fleet of 12 
aircraft. 
By January 2007, when it was acquired by 
Air Pacific, the domestic operation had 
accumulated losses of $18.5m and the 
national carrier had to borrow $44m to 
purchase Sun Air’s operator certificate and 
its fleet of three BN2 Islanders, three DHC-6 
Twin Otters and two ATR-42 aircraft to set up 
the new Pacific Sun.
Outgoing Air Pacific CEO David Pflieger 
spearheaded the turnaround of Pacific Sun 
with a policy that said if he didn’t think the 
aircraft were up to standard to fly him and his 
family, then the aircraft were not going to fly. 
The Islanders and one Twin Otter were 
dropped and the company leased two more 
19-seat Twin Otters. Upgraded avionics 
packages were installed on the fleet, and new 
modern GPS systems and weather radar were 
fitted in the Otters. These improvements
allowed the aircraft to operate more flights in 
bad weather, and deliver an improved on time 
performance above 95%.
Pacific Sun’s ATR aircraft operate Nadi-Suva 
and to Labasa on Vanua Levu, plus services 
from Suva to Port Vila, Nukualofa in Tonga 
and Funafuti in Tuvalu. In peak periods there 
are also flights from Nadi to Port Vila. The 
Otters operate scheduled services to most of 
the outlying Fiji islands, including a lengthy 
flight to Rotuma, 646km to the north of Suva.

During my recent Fiji visit I flew from Nadi 
to palm-fringed Matei airport on Taveuni, by 
Twin Otter. The flight north took an 
uneventful hour and offered excellent views 
of the main island, Viti Levu, the colourful 
reefs and the garden island of Taveuni, after 
which Air Pacific has named its first new 
Airbus A330.
As I mentioned in an earlier TravelMemo re-
port, a day on Taveuni is not enough. A week 
or more is needed to really get to know this 
slice of the real Fiji. 
Late in the afternoon I flew on to Suva’s 
Nausori Airport, from where I headed back 
to Nadi on a Pacific Sun ATR42, a flight that 
took just 30 minutes, saving several hours of 
driving along the Queens Road.
Pacific Sun has taken on10 local flight crew 
in the last six months and is proud in being 
able to offer a flying career to its local 
people. It currently has 56 pilots, and 
operates with a total staff of 125. 
Parent company Air Pacific has introduced 
pilot training, taking pilots from the local 
Fijian flying schools and offering a career 
structure starting in the Pacific Sun Otters, to 
the ATR, then the Air Pacific B737s and now 
on to the A330, and offers all the flying 
training and crew conversion training. The 
future of the domestic operations remains 
strong, and with tourism on the increase, 
Pacific Sun is looking at a domestic fleet 
expansion. The ATRs are about to up-gauge 
to a larger model and a possible increase to 
three aircraft, but the airline says the Otters 
are harder to change as some of the landing 
strips used are unimproved and rough.
With the new branding of Air Pacific to Fiji 
Airways imminent, no decision has yet been 
made on how this might apply to Pacific Sun. 
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Over 120 European destinations ... now that’s Wunderbar!

Auckland Airport’s AMBITION 2020 is 4m arrivals
Auckland Airport’s AMBITION 2020 
initiative, unveiled last May, outlined a 
challenge for the industry to reach 3.5 million 
visitor arrivals in a changing market 
environment. 
One year on, the airport company says it has 
made significant progress through a wide 
range of targeted programmes and initiatives
and has also developed an updated set of 
documents, including a specific Asia 2020 
document which focuses on high growth 
markets in an Asian-lead century.
“Although overall arrivals were around two 
per cent down on our target for 2012, we saw 
many Asian markets such as China, Japan, 
Indonesia, India and Taiwan outperform our 
goals while traditional markets such as the 
United Kingdom, Australia and USA under-
performed due to airlines redirecting capacity 
and markets struggling with slower economic 
recovery, as well as the lack of a major event 
such as the Rugby World Cup,” says Adrian 
Littlewood, Auckland Airport’s chief 
executive.
With a greater reshaping towards high growth 
Asian markets, combined with recovery in 
traditional markets and new additional air 
capacity, Auckland Airport now sees an 
acceleration of growth.
“Auckland Airport believes there is potential 
to grow international visitor arrivals to 
between 3.4 - 4 million by 2020, depending 
on how aggressively we can meet demand 
and cater for market change,” says Littlewood.
Glenn Wedlock, Auckland Airport’s General 
Manager Aeronautical Commercial, says “If 
New Zealand is ambitious, visitor arrivals
 could increase by almost 60% across the 
period 2012 - 2020, allowing the industry 
to reach a potential 4 million arrivals by the 

end of 2020. This represents an increase of 
almost 1.5 million arrivals and could see total 
international and domestic traffic within New 
Zealand climb well above 20 million 
passengers by 2020.”
Wedlock says we must look to capture an 
increasing share of high opportunity target 
(HOT) markets such as China, Brazil, India 
and Indonesia.
“New Zealand’s visitor portfolio is 
continuously evolving in response to market 
conditions and the tourism world in 2020 is 
forecast to be in a very different place from 
where we are now, with Asia potentially 
delivering over 1 million arrivals by 2020.
“China especially is a vital growth market for 
New Zealand and has rapidly become one of 
New Zealand’s top visitor markets. We are 
one year into the unveiling of our 
AMBITION 2020 initiative and we are 
already tracking ahead of our forecasted 
Chinese arrivals. China is our second largest 
inbound tourism market and we believe 
Chinese arrivals could grow substantially 
from 174,757 in 2012 to potentially over 
570,000 in 2020.”
The AMBITION 2020 forecast docs can be 
downloaded at www.ambition2020.co.nz. 

The Israeli government approved an Open 
Skies deal with European carriers on 
Sunday, as local airline workers went on 
strike with hundreds burning tires outside 
the premier’s office in protest against the 
plan.

Lufthansa has received permission from 
Chinese authorities to fly its 526-seat 
Airbus A380 on a five-times per week 
schedule between Frankfurt and Shanghai 
Pudong from 26SEP.

Premium check-in at Guangzhou
China Southern Airlines has opened a new 
red carpet check-in area at Guangzhou’s 
Baiyun International Airport to better service 
First and Business Class passengers.
CZ Regional General Manager Australia/
New Zealand Henry He says the airline has 
introduced the International First and Business
Class Check-in Lounge at its Guangzhou hub 
following a 30% increase in front end 
passengers from 2011 to 2012. 

“Since we started flying a superjumbo 
internationally from Guangzhou to Los 
Angeles last year we have seen a big spike in 
front end travellers,” Mr He said. 
“This new VIP area allows us to spoil our 
premium passengers by providing them with 
a quicker, smoother and more comfortable 
service that we hope will make them feel 
extra special from the moment they begin 
their journey with China Southern.”

Smart Upgrade from Austrian 
The Austrian Business Class customer 
decides how much he is willing to pay for an 
upgrade. He makes a bid.  72 hours before 
the scheduled departure Austrian will inform 
him if the offer has been accepted.
Smart Upgrade is available on Austrian long-
haul flights as well as on flights from and 
to Amman, Astana, Baghdad, Baku, Erbil, 

Cairo, Tel Aviv, Yerevan and Tripoli. 
In order to qualify for making a Smart 
Upgrade bid, the Economy Class ticket must 
be issued no later than 72 hours before 
departure.
Click here for details.

TravelMemo   20130423   23APR13    Page 14

http://www.lufthansaexperts.com
http://www.austrian.com/Info/Book/SmartUpgrade.aspx?sc_lang=en&cc=AT


Melbourne to get new domestic terminal
A new domestic terminal at Melbourne 
Airport capable of handling up to 10 million 
passengers a year has been approved by the 
federal government. 
The A$400m first stage of the airport’s long-

term southern precinct project is due to open 
in mid-2015, and will include new aircraft 
parking bays, extra car parking spots and 
connecting road upgrades.

New CEO for SAA
South African Airways (SAA) has named 
former Airports Co. South Africa executive 
Monwabisi Kalawe as its CEO designate 
following months of management turmoil.
Kalawe has previously worked for state-
owned electricity firm Eskom, Nestle South 
Africa, Airports Co. South Africa, Total 
Facilities Management Co., defence equipment 
manufacturer Denel and investment firm 

Compass Group.
SAA said Kalawe will join SAA “in the next 
few weeks.” He will be tasked with 
implementing the airline’s long-term 
turnaround strategy. This plan has just been 
submitted and is aimed at improving the 
airline’s financial sustainability and 
operational efficiency after SAA received 
$600 million in government-backed loans.

Xiamen for Sydney – with 787s
China Southern Airlines subsidiary Xiamen 
Airlines plans to introduce its first Boeing 
787 in July next year, as scheduled, to 
facilitate international expansion plans.
“It is a key step for Xiamen Airlines to 
explore the international market by taking 

delivery of [the] Boeing 787,” Xiamen GM 
Che Shanglun said in a statement. Xiamen 
ordered six Dreamliners in 2011. It plans to 
use them to launch new long-haul routes to 
New York, Vancouver, Paris, Amsterdam and 
Sydney.

Jetstar invites aspiring travel bloggers to Take on the World 
Jetstar is inviting aspiring travel bloggers to 
share their travel dreams in an online video 
contest.
Winners receive a once-in-a-lifetime trip 
and might have their special holiday footage 
included in Jetstar advertising.
Jetstar believes that everyone has someone, 
something or somewhere waiting for them. 
In a contest running across Jetstar regions 
in Asia Pacific, Jetstar will make the travel 
dreams of three lucky winners in New Zealand
and Australia come true.
From flights and accommodation, to transfers 
and spending money, Jetstar will provide the 
winners with what they need to ‘Take on the 
World’ and be united with a special person, 
place or experience. The winners can bring 
up to four companions along on their journey 
to share this once-in-a-lifetime trip with the 
people that matter most. 
The Take on the World campaign is on now 
in New Zealand and to enter, Jetstar is 
inviting New Zealanders 18 years and over 
to share their personal travel aspirations on 
the special site by 7pm, Friday 03MAY13. 
Participants must submit their entry online 
in the form of a short video clip, explaining 
their dream trip and why it is so important to 
them. 
Winners will experience their trip of a life-
time and become Jetstar brand ambassadors. 

Ambassadors and their companions must be 
able to travel for 5 days between Tuesday 
28MAY and Tuesday 25JUN13 and will be 
tasked with documenting their journey and 
capturing photos and video content to create 
a lasting memory of their special experience.  
Terms and conditions apply.  
For full details and to enter, visit 
www.jetstartakeontheworld.com.

CRUISE NEWS
Russian River Cruising
River cruising in Russia is a great way to 
access authentic cultural experiences, and 
gain a greater insight into the complex 
history of the region, in particular, the 
fascinating ancient towns of the ‘Golden 
Ring’, says World Journeys.  
Highlights of their 24-day “Black Sea & 
Rivers of Russia” small group journey this 
August include Uglich with its church erected 
on the spot where the son of Ivan the Terrible 
was murdered; Yaroslavl, a World Heritage 
Site founded in 1016 and therefore much 
older than Moscow; and Kizhi Island, home 
to the amazing Church of the Transfiguration, 
originally built entirely of wood, using no 
nails.  Add to this exotic Black Sea resorts, 
and the iconic cities of Kiev, Moscow and St 
Petersburg, and “you really are exploring the 
cultural heart of Eastern Europe” says World 
Journeys Director Kate Gohar.  

Priced from $12,695pp share twin, this 
includes flights ex AKL/CHC, transfers, 
sightseeing with local English speaking 
guides, two river cruises, most meals, 
tipping, and a World Journeys tour host 
(subject to a minimum of 15 participants).  
Airline taxes of $330pp are additional.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz
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Alaska in May with Holland America
7-Night Roundtrip Vancouver – Featuring free or reduced 3rd/4ths
• Volendam from US$499 with US$50-100 ocean-view upgrades
• Amsterdam from US$499 with US$100 ocean-view upgrades
• Zuiderdam from US$499 with verandahs from $799
7-Day Roundtrip Seattle – Featuring free or reduced 3rd/4ths
• Oosterdam from US$499 with verandahs from US$799
• Westerdam from US$499 with verandahs from US$799
7-Day Gulf – select verandahs are now open to cruise-only guests
• May from US$399 with US$50 ocean-view upgrades
• June from US$449 with US$50 ocean-view upgrades
 Fantastic rates and offers on many departures! NB: All fares shown are per person 

share twin excluding port charges & 
government fees which are additional.

Cruise into culture with Swan Hellenic
Your clients can join Swan Hellenic on a cultural cruise to the 
Baltic to master their painting skills, learn how to take the perfect 
picture and experience a world class ballet performance. 
Art and photography masterclasses will be held on board mv 
Minerva’s Baltic Splendour cruise for those wanting to harness 
their creative flair, whilst ballet fans will be treated to a classical 
recital at the renowned Mariinsky Theatre as part of a two night 
stay in St. Petersburg.
Passengers can also explore the Winter Palace of Catherine the 
Great made out of over 150kg of gold and enjoy a trip to the 
historic port town of Elsinore, home to Kronberg castle - the 
setting of Shakespeare’s Hamlet. 
The 16-day Baltic Splendour cruise starts from NZ$4,610pp 
(Saver Fare price, based on two people sharing an inside cabin). 
Cruise departs from Portsmouth (England) and calls at 
Warnemunde (Germany), Tallinn (Estonia), St. Petersburg 
(Russia) – overnight x2, Helsinki (Finland), Stockholm (Sweden) 
and Elsinore (Denmark) before returning to Portsmouth. Price is 
based on 21MAY13 departure. 
Price includes relevant transfers, a tailor-made programme of shore 
excursions, talks by eminent Guest Speakers, meals and 
entertainment on board, all gratuities and all relevant cruise taxes/
fees. A supplement for some shore excursions may apply. Cabin 
numbers may not be allocated at time of booking. 
For more information and to book call Cruise Holidays on 
09 523 7788 or 0508 CRUISE (278 473)

Marine Reserve Pass introduced by Carnival
A special marine reserve pass is being introduced at Jinek 
Bay at Lifou in the Loyalty Islands.
Carnival Australia has funded a viewing platform and 
stairway there which will give cruise passengers access to 
view the coral formations and sea life at the popular cruise 
destination.
Passengers will need to purchase the new marine reserve 
pass -- limited to 200 people for each ship visit -- to enter 
the water at Jinek Bay.
Unrestricted swimming will still be available at a number 
of other locations around Lifou.
During the first 12 months of operation, proceeds of the 

the new procedures to help protect Jinek Bay so that it 
remains pristine for future generations to enjoy its natural 
wonders.”
Use of the new pass begins with Pacific Dawn’s call at 
Lifou today, 23APR, and for Pacific Jewel’s visit tomorrow. 
The pass costs A$15pp and can be purchased using P&O 
Cruises’ pre-cruise reservation system or onboard.
Other Carnival Australia brands calling at Lifou -- Carnival 
Cruise Lines and Princess Cruises -- have joined the 
initiative to protect Jinek Bay – an initiative was made 
possible by the cooperation of the Loyalty Islands Province, 
local communities and the Comite du Wetr.

pass will be used to recover Carnival 
Australia’s costs for the associated 
infrastructure. After this initial period, all 
proceeds from pass sales will go to the 
local communities for the maintenance of 
Jinek Bay as an attractive visitor 
drawcard.
“The Jinek Bay initiative is in line with 
our commitment to island communities 
to engage in sustainable tourism in the 
Pacific Islands by minimising our impact 
on sensitive environments,” says Carnival 
Australia CEO Ann Sherry.
“We know that our passengers will embrace
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Scenic Tours 2014 Europe river cruising program
Scenic Tours has launched its 2014 Europe 
River Cruising program with the addition 
of an eighth Scenic ‘Space-Ship’ and new 
itineraries, including Northern France’s Seine 
River and the Danube Delta. The launch 
follows the inaugural sailing of Scenic Jewel 
on the European rivers, the re-location of 
Scenic Emerald to France and the A$10 
million fleet re-build. 
The eighth Scenic ‘Space-Ship’ is Scenic 
Gem. The largest ship custom built for the 
Seine will be the only such vessel on the river 
with full-size private balcony suites featuring 
Scenic ‘Sun Lounges’ and the only ship 
designed to sail on the tidal section of the 
Seine from Rouen to Honfleur. 
Among Scenic’s new itineraries for 2014 
are an 11-day Gems of the Seine round trip 

cruise from Paris; a 19-day Treasures of 
Europe’s Waterways cruise from Budapest to 
Amsterdam, extending the Jewels of Europe 
River cruise; and a 20-day Munich and 
Passau to the Danube Delta River Cruise. 
In 2014 Scenic ‘Space-Ships’ will offer 
guests a Tailormade GPS-guided sightseeing 
system that allows them to choose from up 
to 100 new itineraries to explore in their own 
time. 
There will be 37 new Scenic FreeChoice 
experiences on offer, including Amsterdam’s 
renovated Rijksmuseum, a cycling tour of 
Antwerp, a Pustza horse show in a Hungarian 
village, lunch in a Czech winemaking town, 
the Chernobyl Museum in Kiev and more.
The new Scenic Tours 2014 Europe River 
Cruises brochure is out now.

SKYCITY hotels offer unlimited free Wi-Fi
SKYCITY Grand Hotel and SKYCITY Hotel 
have announced they are now offering their 
customers free Wi-Fi from today with no 
data cap or time limit, making SKYCITY an 
industry-leader in this space. 

There will also be no restriction on the 
number of devices that can access the Wi-Fi 
in each room, meaning a smartphone and 
a laptop could both be used to access the 
internet.

Heritage Hotels appointment
Heritage Hotel Management has announced 
the appointment of Scott Rees as marketing
manager, based at its Corporate Offices in 
Auckland and responsible for marketing 
strategy and execution, digital and above the 
line activity, and market research. He will 
also be responsible for brand development 
for Heritage Hotels, CityLife Hotels and the 
rapidly growing Heritage Boutique Collection.
Mr Rees most recently held the position 
of marketing portfolio manager for State 

Insurance at IAG New 
Zealand, and prior to this 
was marketing manager 
for Massey University. 
He was earlier 
marketing manager and 
product manager for 
BTI New Zealand, now 
known as HRG New 
Zealand.

HotelsCombined blurb –have you checked yours?
... Cont from p1
Lake Taupo Motor Hotel is also listed as 
having a restaurant and bar. These ceased to 
be offered some years ago after a change of 
ownership.
TravelMemo contacted the Melbourne 
headquarters of HotelsCombined.com and 
was told they receive their data from their 
supplier partners. 
Said a spokesperson: “With nearly 400,000 
hotels now in our database, it is unfortunately 
the case that at times some of the information 
we receive can be either outdated or 
inaccurate. We work very hard to try to 
ensure the accuracy of our site, and have 
various procedures in place to identify and 
correct these sorts of errors as soon as 
possible. We have a team dedicated to 
verifying content that performs regular audits 
on hotel listings. This team also welcomes 
hotelier communication and works to quickly 
update information on the site based on any 

feedback received.
“In terms of hotel pools, we did recently have 
a bug where some listings defaulted as 
showing a pool in the hotel’s facility list 
when they did not. This issue has since been 
identified and was immediately rectified.
“Please do ask them to get in touch with us, 
or if you could let us know which properties 
have been afflicted, our content team will get 
in touch with them right away. 
“Considering hotel details can frequently 
change, we always encourage hoteliers to 
reach out to us about any issues with their 
listings. Contact details for hoteliers are 
available on our site here: http://www.hotels-
combined.com/Hotelier/Contact.aspx
“Please note we do not actually process any 
bookings – we are a price comparison site. 
When our users decide to book, they are 
referred directly to the booking site of their 
choice.”

5 star Northland views
Huntaway Lodge near Matauri Bay in 
Northland has recently earned a Qualmark 5 
star Boutique & Lodge rating.
Set on the hillside with stunning views of the 
Cavalli Islands and the Pacific, Huntaway 
Lodge features three ensuite lodge bedrooms, 
all with their own decks and views, together 
with a large living and dining area for guests.  
Just up and behind the main lodge sits The 
Retreat, with two ensuite bedrooms and a 
large living dining area and doors opening 
out to decks and views. 
The two Retreat rooms may be booked 
separately, while the new option of The 
Retreat Suite provides a separate living area. 
Both the Lodge and the Retreat are popular 

for exclusive use and weddings.
Susan Roberts of Boutique Hotels & Lodges 
NZ says that the Huntaway Lodge hosts, 
Victoria and Caroline offer a sophisticated 
yet casual level of personal hosting. 
www.huntawaylodgenz.com and 
www.boutiquehotels.co.nz
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Contiki reveals 
Rock Around the World 
incentive destination
Spain’s Benicassim Festival, aka the Festival
Internacional de Benicàssim commonly 
abbreviated to FIB, has been revealed as 
the destination for this year’s Contiki Rock 
Around the World incentive.
The youth operator’s top 50 performing 
agents from around the world will be carried 
off to Spain for 12 days from 18-30JUL, with 
the program to include Barcelona, Seville and 
Madrid in addition to Benicassim 2013.
Contiki New Zealand’s Tony Laskey says the 
five winning Kiwi agents are the first in the 
world to have been told of their prize, while 
agents in other markets have until the end 
of May to chalk up sales of Contiki tours as 
they strive to win a place on the FIB 2013 
incentive trip.

Luxe approach to travel selling
TravelCafe’s Richard Fletcher has launched a 
luxury travel website – luxe.travelcafe.co.nz.
Says Fletcher: I think it’s fair to say everyone 
loves to hear about the “special” deals on 
airfares and hotels and cruises.
“But, I believe when it comes to travel that 
most of us are actually looking for a different 
kind of special - not the one that just means 
‘cheap’ but the special that means a truly 
memorable experience.
With this in mind, I have created a new travel 
service dedicated to ensuring that special 
kind of travel experience.”
Fletcher is offering the benefit of his 23 
years’ experience at a senior level in the 

airline and travel 
industry; 17 of those 
promoting and 
experiencing Malaysia 
as NZ Sales Manager 
for Malaysia Airlines, 
in conjunction with 
the Malaysia Tourism
Promotion Board. He 
also sent six years 
promoting Singapore 
with SIA; had regular visits to Thailand most 
years since 1990; and has recently returned 
from an extended stay in New York. 

Save up to 35% on selected 2013 Variety Cruises 
Discover the World Cruising and Variety 
Cruises have announced savings of 25% per 
person on selected 2013 Mediterranean 
summer voyages booked by 31MAY13, but 
point out that space is limited per cruise 
departure. 
Single travellers are also rewarded with a 
reduced single supplement of 25%.
They are also offering Seychelles Winter 
Escape Fare savings. Clients looking for the 

ultimate escape from the winter chill can 
cruise the tropical paradise of the Seychelles 
with Variety Cruises on any voyage departing 
from 18MAY to 26OCT13, and if they book 
before 31MAY they’ll save 35% on the cruise 
fare. Single cruisers are also rewarded with 
a Single Traveller Supplement of only 20%. 
Click here to download full details, terms 
and conditions.

Women-only days at Dubai beaches
The Dubai Municipality has launched more 
women-only days at the emirate’s top beach 
parks, according to a CNN report, citing 
Dubai daily newspaper Khaleej Times.
Under the new decree, Jumeirah Beach Park 
and Al Mamzar Beach Park are setting aside 
two days each week -- Monday and Wednes-
day at Jumeirah, Sunday and Tuesday at Al 
Mamzar -- as women-only days. 
The only males allowed in are those under 
the age of four. Even the lifeguards and park 
staff will be female on those days.

“The move is part of the civic body’s plan to 
make the leisure destinations more women-
friendly to encourage them into more 
physical activities and keep fit,” said the 
Times report.
Monday was already a women-only day at 
Jumeirah Beach Park and the Dubai Munici-
pality’s decision to add more was a result of 
positive feedback from female customers.
Note to female foreign tourists: bikinis 
remain subject to a strict dress code and are 
limited to the beach areas only. 
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