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New Zealand winter escape promises Aussies ‘more magic’
Tourism New Zealand has this week launched new activity in 
Australia to promote a snow-filled New Zealand winter holiday.
The 2013 TNZ ‘More magic in everyday’ ski campaign is a 
collaborative effort between the NTO, partners in the Ski Marketing 
Network and Air New Zealand.
Tim Burgess, TNZ’s GM Australia, says Australians are attracted by 
the accessibility, long season and true alpine environment.
“Of all Australian holiday arrivals, on average 16% ski while in New 
Zealand. Our research shows that two-thirds of Australians actively 
considering visiting New Zealand are interested in skiing - 
demonstrating the huge potential for growth in this market.
“This year’s ‘More magic in everyday’ campaign takes a new twist 
on last year’s activity - showing not only the breadth of activities and 
experiences within close reach of the ski slopes, but also bringing to 
life the magic of a winter holiday in New Zealand.”
The campaign includes a new 30-second TVC featuring some of the 
best winter holiday experiences in Canterbury, Wanaka and 
Queenstown. It airs on the Channel 7 and 9 networks for the next 
three weeks, backed by online activity.
Air New Zealand will also be promoting ski holidays through a 
15-second version of the new TVC to help drive bookings.
Tourism New Zealand and Flight Centre have had early bird ski 
campaign activity in market since February. This joint venture helped 
to generate interest ahead of the ski season and drive early bookings 
for a ski trip to New Zealand.

TVC screengrabs
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NEW ZEALAND
China Southern may tap CHC, WLG
China Daily this week reported that 
Guangzhou-based China Southern Airlines
will soon launch two more routes to New 

Zealand, connecting Guangzhou with 
Christchurch and Wellington. CZ currently 
operates a daily service to Auckland.

One Million Chinese visitors expected
Chinese visitor numbers could rise five-fold 
to one million in the next five years without 
additional marketing, according 
to PM John Key. 
The Dominion Post quotes Mr 
Key as saying Chinese president 
Xi Jinping told the Bo’ao Forum 
that he expected the number of 
Chinese travelling overseas, at 
about 82 million in 2012, would 
rise to 400 million in five years. 
From this, Key believed that 

Australia as New Zealand’s largest source of 
overseas visitors. 

“That’s just assuming you did 
things normally, you weren’t even 
a more attractive destination than 
that. This is a massive market 
potential,” Mr Key said. 
“The question is could we do 
even better than that, and I think 
it’s arguably possible. I know it’s 
a real stretch but it’s a very big 
market and we’re a very attractive 

Chinese visitors could, by then, easily rival destination.” 

Chinese dating show to feature Air NZ 
The NZ Herald reports that Air New Zealand 
is working with a popular reality TV dating 
show in China, You Are the One, on New 
Zealand themed shows later in the year.
The show has an audience eight times that of 
American Idol’s top-screening episode, 
according to Air New Zealand chief 
executive Christopher Luxon, and is hosted 

by Meng Fei, who has a following on 
Chinese social media site Weibo of around 30 
million fans.
“Our connection with Meng Fei and with the 
show is literally money-can’t-buy exposure 
for our brand in this critical market,” Mr 
Luxon is quoted as saying.

Queenstown numbers up 
A total of 110,477 passengers passed through 
the airport last month, up 12.7% on MAR12. 
International passenger numbers at 
Queenstown Airport were up 30.4% and 
domestic passenger numbers grew 9.6% in 

March. 
The airport had an additional 24 domestic 
and 30 international flights, and the airlines 
achieved 85% loadings, which was above 
average. 

Visa deal for frequent flyers
Immigration New Zealand has renewed an 
agreement with China Southern Airlines that 
allows CZ Gold and Silver frequent flyer card 
holders to apply for a visa without evidence 
of sufficient funds to support themselves, 
as long as they can show their flight records 
over the previous two years. 
Immigration New Zealand head Nigel 
Bickle said almost 100 travellers had used the 
scheme since it came into effect in NOV12 
and no compliance issues had emerged.
Now Air New Zealand, too, has been granted 
the same deal for its frequent flyers.
CEO Christopher Luxon says that the airline 
is very excited about the agreement with 
Immigration as it will lead to further growth 

in tourism.
“INZ has said it will endeavour to process all 
visitor visa applications under this scheme 
within five working days,” Mr Luxon says.
“This sort of visa facilitation scheme will 
be of great benefit to our frequent flyers and 
encourage them to come to New Zealand.”
Mr Luxon, who was on PM John Key’s trade 
delegation to China, also announced that the 
multi-entry visa granted to travellers from 
China would be doubled from one year to 
two years.
Parents and grandparents of people studying 
and working in New Zealand can also get a 
multiple re-entry visa.

Fun a serious business at Snowplanet
Snowplanet near Auckland’s Silverdale 
has opened a Conference Centre with two 
purpose built meeting rooms and a function 
lounge. 
New Zealand’s only indoor Snow Resort has, 
for the past 8 years, offered teambuilding and 
fun outings for corporate groups and now 
the unique venue can cater for the meeting 
market. 
Corporates can combine on-snow fun and 
business, with Snowplanet catering for 
meetings of up to 30 people and larger 
cocktail functions of up to 150.
Snowplanet corporate executive Heather 
Reid says the Function Centre is well 
equipped with the latest meeting equipment 
and state of the art audio visual technology.  
“Snowplanet complements the new 
Conference Centre with a raft of new team-
building options. We can cater for everyone 
in a group with skiing, snowboarding, tubing, 

tobogganing and some really fun team-
building games. 
“Our portfolio of teambuilding activities also 
includes Snow Games, Sumo Snow 
Wrestling and Snow Jousting,” she adds.
Snowplanet CEO Tony O’Regan says they 
have refurbished the restaurant and also 
created a new bar. 
The attraction even has a helipad for those 
really wanting to make it a special occasion.
Snowplanet will be at CONVENE next 
Tuesday and full details of its meeting and 
teambuilding options can all be viewed at 
www.snowplanet.co.nz/corporates-groups. 
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Expo has plenty for inbounders
Convene 2013, being held at the Viaduct 
Events Centre, Auckland next Tuesday 
(16APR) will have more than 160 exhibitors 
showcasing hotels, activities, offsite function
venues, bars, restaurants, attractions and 
more.
Being organised by ProMag Publishing Ltd, 
the event has spread its geographical reach 
and will have exhibitors from Lake Taupo, 
Bay of Plenty, Rotorua and Hawke’s Bay, 
as well as the traditional areas of Waikato, 
greater Auckland and Northland.
“Convene attracts visitors who organise 
anything from the office Christmas party to 
corporate retreats and conferences. However, 
inbound operators also find plenty to interest 
them, especially if they are looking beyond 
the obvious,” says ProMag director Stu 
Freeman.
Freeman says exhibitors include 360 
Discovery Cruises, Butterfly Creek, 
Destination Waiheke Island, Hobbiton Movie 
Set Tours, NZ Riverjet, Lock N Load 
Paintball, The Huka Retreats and many more.

“The exhibitors at Convene are always happy 
to talk about providing a different and 
unusual experience for their guests, because 
that is what they do for the incentive travel 
and conference sectors.”
He says Convene is also a great place to get 
overviews on various destinations. The key 
convention and visitor bureaux are all there 
under one roof so visitors can be talking to 
someone from the Rotorua Convention 
Bureau one minute and the Northland 
Convention Bureau the next.
Inbound operators and other tour operators 
can register here.

Roadshow: TNZ’s Three Year Marketing Strategy
Registrations are open for Tourism New 
Zealand’s June roadshow to present its 
new marketing strategy which sets out its 

priorities for the next three years from 
01JUL. Sessions will be held at the 
following locations:

Auckland: Tuesday 04JUN - Rydges Hotel
Dunedin: Tuesday 04JUN - Mercure Hotel
Wellington: Wednesday 05JUN - Civic Suites, Town Hall
Christchurch: Wednesday 05JUN - Riccarton Park
Rotorua: Thursday 06JUN - Novotel Hotel
Queenstown: Thursday 06JUN - Heritage Hotel.

Register here to attend a session.

New South Australia Holiday Planner 
The South Australian Tourism Commission 
(SATC) has launched its South Australia 

also includes a number of themed self-drive 
itineraries such as ‘Food and Wine’, ‘Nature 

2013/14 Holiday Planner 
for the trade.
Designed to save agents 
time on research, it 
provides the necessary 
tools to plan itineraries
and sell the destination 
more effectively and 
easily.  
Containing accommodation 
and transport listings, new 
and value added products 
to grow your bookings, 
insider tips and suggested 
itineraries, the new 
Holiday Planner is a ‘must 
have’ tool for agents.
New products for 2013/14 
include the Barossa’s newest luxury 
accommodation – Kingsford Homestead 
(home of McLeods Daughters) and Heading 
Bush’s new 3-day Escorted Yorke Peninsula 
Tour ex Adelaide.
For clients with specific interests or looking 
for incentive travel opportunities, the Planner 

and Wildlife’, ‘Indigenous’, 
‘Outback’ and ‘City’.
“The recent South Australia 
Brand Campaign received 
huge interest with over 
10,000 Kiwis creating their 
perfect South Australia 
holiday wish list online 
at southaustralia.co.nz.,” 
says Jane Wilson, Regional 
Manager SATC. “Over 
2000 of these consumers 
wanted to be contacted by a 
travel agent, indicating they 
are definitely keen to travel. 
This new holiday planner 
is the perfect tool to upskill 
destination product 

knowledge as well as providing some great 
suggestions and itineraries that agents can 
present to their clients” 
View it online here or pre-order a hard copy 
by contacting Stacey Cant (SATC Marketing 
Manager): Stacey@satc.co.nz 
or Tel: 09 368 5381.

Great Southern Rail reports that Luxury Travel Magazine has listed The Ghan as the Best 
Luxury Rail Journey for the fourth consecutive year.
With all dining, beverages and Off Train Excursions included in the Platinum and Gold Service 
fare, your clients can enjoy more freedom on The Ghan than ever before, says GSR.

AUSTRALIA
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Sally Holyer at Tourism & Events Queensland says the big pre-winter Tropical North 
Queensland campaign, involving TEQ and TTNQ, is under way with TV, print and 
online activity, plus bus advertising in Auckland, Wellington and Christchurch and 
big banners at Wellington Railway Station (above).

Indian team for Cable Beach Polo
An Indian team will take on the home team 
in an international clash at Australia’s only 
beach polo event in Broome, WA, next 
month.
Pinctada Cable Beach Polo 2013 will be 
played on the sweeping sands of Cable Beach 
in the Kimberley region on the weekend of 
18-19MAY.   Four beach polo matches will 

be played during the weekend with the 
international clash headlining Sunday’s 
action. The tournament, which is the 
cornerstone of the Pinctada Cable Beach Polo 
Festival, is free to watch picnic-style from 
the beach or tickets can be purchased to the 
VIP marquee. 
www.cablebeachpolo.com.au 

Port Douglas Carnivale 
Port Douglas Carnivale, 17-26MAY13, will 
serve up fresh regional produce, a first-class 
location and north Queensland hospitality, 
along with an event program that is the 
largest and most diverse ever.
The opening weekend will include the 
Sheraton Mirage Longest Lunch and the 
Macrossan Street Parade on Friday, 17MAY 
and ‘Food, Wine & A Taste of Port’ and the 
Family Beach Day on Saturday, 18MAY.
Kicking off the second weekend of food 
events will be ‘Palates of Port’ on Friday, 
25MAY. The following day will see the 
launch of a new one-day free event, ‘A Taste 

of Paradise’, which organisers hope will 
grow to become one of the region’s most 
significant food events.
Held all day in Market Park, it will showcase 
the food, restaurants, chefs and beverage 
makers of the region, and celebrity chefs will 
share tips via cooking demonstrations.
That night there’s an outdoor concert at the 
Sheraton Mirage Port Douglas, and the 
Meridian Seafood Extravaganza at the Port 
Douglas marina on Sunday morning, ends the 
carnival.   www.carnivale.com.au

Sydney casino battle
The owner of Sydney’s Star casino has 
launched a counter attack to James Packer’s 
bid to build a high-roller casino at 
Barangaroo.
The Sydney Morning Herald reports that 
Echo Entertainment has pitched a plan to the 
NSW government to extend its exclusivity 
agreement to operate Sydney’s only casino 
beyond the expiry date of November 2019. 
This would effectively scupper Mr Packer’s 
plan for a $1 billion hotel and casino at 
Barangaroo, which relies on the government 
agreeing not to extend Echo’s exclusivity 
agreement.

The NSW Premier, Barry O’Farrell, 
announced on Tuesday the government has 
agreed to consider Echo Entertainment’s 
proposal.
Mr O’Farrell told SMH that Echo’s proposal 
included “investment in local transport 
initiatives’’ but that no further details had 
been given.
He said Echo’s decision to lodge a rival 
proposal provided “competitive tension’’ 
which would partly address criticism of the 
government’s decision to deal directly with 
Crown and not to put any second casino 
licence to tender.

Qantas Domestic Australia Add-Ons reduce
Qantas has reduced its Red e-Deal Domestic 
Australia add-on levels for travel through to 
ABX / BNK / CBR / DRW / EMD / GLT / 
HBA / MCY / MKY / MQL / PPP / PQQ / 

ROK / TSV.  
For full details including revised tariff advice 
visit www.qantas.co.nz/agents. 

PACIFIC ISLANDS
Tourism Fiji to boycott BFTE
News Limited reports that Tourism Fiji, 
the country’s national tourism office, is 
boycotting the annual Bula 
Fiji Tourism Exchange 
(BFTE) event in May, 
claiming it may encourage 
holidaymakers away from 
Fiji. 
BFTE last year drew 
representatives from the 
Cook Islands, American Samoa, Tahiti, Tonga 
and Vanuatu, and Tourism Fiji’s new chief 
executive says that by allowing other Pacific 
nations to attend, the BFTE expo risked 

damaging local tourism operators. 
“We believe it is difficult enough (for local 

operators) to win business 
with local competition, let 
alone have to compete in 
this forum against the rest of 
the South Pacific,” Hamilton 
is quoted as saying. 
“Most of these other island 
nations have their own 

shows where they can promote themselves 
and we believe Fiji is in a strong position to 
stand alone at its own dedicated event.” 
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Samoa’s newest offering
Aga Reef Resort opened at Easter in Samoa 
and offers eight Waterfront Villas, eight 
Ocean View Hotel Rooms, an ocean view 
restaurant, spa, island bar and two swimming 
pools. Located about seven minutes from the 
main swimming area at Lalomanu Beach on 
the South Coast of Upolu, about 90km east of 
the capital Apia, the resort features an island 
accessed by an overwater walkway con-
structed carefully as to not disturb the coral 
clusters and marine life that feature in the 
surrounding waters. The island houses three 
Island Villas (yet to open) and a Sunset Bar.

Each room and villa has air conditioning 
(additional ceiling fans in the Villas), 
private facilities with indoor & outdoor 
shower (some also with bathtub and small 
pool), a 32” TV and Internet access, and a 
fridge, coffee & tea making facilities. 
Included in tariffs are a daily tropical 
continental buffet breakfast, a 15min 
complimentary Spa treatment and tax.
Aga Reef Resort is offering an opening deal 
of 50% off accommodation rates to end 
MAY13. Call your wholesaler for details.
www.agareefresort.com

Pacific Resort Hotel Group 
appointment
Akshay Singh has 
been appointed 
General Manager 
- Sales, Marketing 
& Reservations for 
Pacific Resort Hotel 
Group. 
He comes to the 
role from five-plus 
years in key Product and Marketing roles at 
Flight Centre Limited, and shares a strong 
insight into the needs of wholesalers and 
travel agents, along with an in depth 
understanding of travel dynamics and trends 
in the Australian market.

Outrigger on the Lagoon.Fiji re-signs rugby deal
Rugby Fijian style will continue as an 
attraction for guests of Outrigger on the 
Lagoon.Fiji. That’s because the resort has 
signed for another year as the major sponsor 
of the championship Premier League 
Nadroga Stallions team, renowned for their 
fierce, hard-hitting competitiveness and 
enthusiastic supporters.
Guests can purchase a package to attend 
the Saturday afternoon home games, played 

between April and August at nearby Sigatoka 
Town.
The cost includes coach transfers to and 
from the game, ticket entry and access to the 
Outrigger VIP Marquee, welcome cocktail on 
arrival and access to the team for a photo 
opportunity after the game. The price is 
FJD$72 for adults and FJD$42 for children.  
Additional food and drinks can be purchased.
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Nothing tinny about these sheds
Norfolk Island’s latest luxury accommodation
offering, the Tin Sheds Norfolk Island 
opened this week with a five-star Australian 
AAA tourism grading. The property owner 
Elizabeth Nowell’s attention to detail delivers 
an exemplary accommodation experience; 
from state-of-art kitchen appliances to high-
tech, low impact living spaces accented by 
local contemporary artworks, private outdoor 
living spaces and individual card access.
Tin Sheds Norfolk Island comprises three 
luxuriously appointed villas, each designed 
for two people and with exclusive all-property 
bookings in mind. The larger of the three 
villas has an extended deck and courtyard 
area suited to a cocktail party or reception or 
to double as an executive meeting space.
Common to all three apartments is a central
leisure area called the Pleasure Centre. A 
large decking houses a heated SwimSpa 
which fronts two rooms – one housing a 
small library and mini gym; the other a 
therapy centre with Infrared Sauna and 
massage room.
Guests can avail use of a trendy Fiat 500 
(2013 model), free wireless internet, 
30-minute Swedish relaxation massage, 
mobile phone and a more.

The property is nestled away at the end of 
The Village, close to the centre of town and 
just a minutes’ walk to the main shopping 
precinct, excellent cafes offering home-made 
delights, tour companies, Visitor Info Centre, 
hospital, and retail stores.  See more at
www.tinshednorfolkisland.com.au Bounty Day packages

Each year the Pitcairn descendants dress in 
period costume and re-enact the landing on 
Norfolk Island. Islanders join as a 
community to feast island style on a bounty 
of food beside the sea among the Kingston 
convict ruins.
The arrival of the Pitcairn Islanders on 
Norfolk in 1856 was a sequel to the Mutiny 
of the Bounty. Queen Victoria gave them 
permission to settle there, and the entire 
population of Pitcairn (194 islanders), along 
with everything they owned, began the 
voyage on the ship Morayshire.  On the 8th 
June 1856, the ship arrived at Norfolk and 
this became Bounty Day, also known as 
Anniversary Day, celebrated every year by 
the Norfolk Island community.
Your clients can take advantage of special 
packages on offer starting from NZ$849pp 
ex Auckland for travel 09-16JUN.  Price 

includes return ‘seat + bag’ airfare to Norfolk 
Island, pre-paid airline taxes, meet & greet 
at the Norfolk airport, 7 night’s twin share 
accommodation, 7 days car hire (car hire 
surcharge A$20 per day and petrol extra), 
discount shopping card with free gift, free 
mini-golf and free ‘A Walk in the Wild’. 
Prices are current today and subject to change 
without notice. Conditions apply.
Bounty Day ‘Optional’ Package - A$275pp 
including Bounty Day Lunch - enjoy a 
Bounty Day Buffet Lunch of local dishes 
under the marquee at Kingston amongst the 
Bounty Day festivities; Norfolk Island 
Museum Pass; Island Culture Tour, 
Cyclorama and Mutiny on the Bounty Show. 
Bookings essential.
Call The Travel Centre, Norfolk Island toll 
free on 0800 0088 10, email 
christan@travelcentre.nlk.nf, or visit 
www.travelcentre.nf
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Your gateway to Chengdu Click Here
or call 09 309 1188

China   We know it like our own backyard

Guangzhou 72-hour visa-free visits closer
Guangzhou is set to join Beijing and 
Shanghai in letting transit passengers stay for 
three days without a visa, boosting the China 
Southern Airlines ‘Canton Route’ between 
Europe, Asia and Australasia.
Air travellers with a ticket for a third 
destination will soon be able to break their 
journey at Guangzhou for three days without 

a visa, according to the airline.
The new visa policy is expected to come into 
force this year at Guangzhou Baiyun Airport
(CAN) for travellers from 45 countries 
including Australia, France, Germany, Japan, 
New Zealand, Russia, Singapore, South 
Korean, the UAE, the UK and the US, said 
the carrier.

NZ business travellers to get enhanced China visas
PM John Key says a new arrangement 
between China and New Zealand will reduce 
the cost of business travel.
From July this year, New Zealand business 
visitors to China will be able to get three-year 
multiple-entry visas that allow them to stay 
for up to 30 days on any one visit.

Radio New Zealand quotes Mr Key as saying 
some of the business people the delegation 
has met travel to China every month.
“They’ve been talking quite a lot about why 
it is necessary to be on the ground and to 
continue to work on their operations so for 
them they’ll be pretty pleased about it.”

Trang An eco tourism excursion 
Active Asia has added a one-day tour to the 
Trang An eco-tourism complex in Ninh Binh 
to its sightseeing options.  Trang An is a 
geological park with many caves, mountains, 
valleys, rivers, forests and historical 
monuments, and is sometimes referred to as 
“Halong Bay on land.”  It is now on the 
tentative list to be considered for World 
Heritage Site status. 
The whole complex has 47 historical relics 
and nearly 100 caves stretching around 20km 
south to north. It is also one of the most 
diverse areas for fauna and flora in Northern 
Viet Nam with about 600 species of plants 
and 200 species of animals. 
The Trang An tour is by rowboat and a 
complete trip takes three hours. Your clients 
will be rowed through 12 caves and visit 

three temples, with time to take in the unreal 
karst scenery. Full day tour from $148pp, 
including lunch. 
Call Active Asia on 09-360 7669.

Marieanne moves on 
“Sawasdee ka to all my good friends in the 
travel industry,” says Marieanne Ouwehand, 
who has resigned from her role at Francis 
Travel Marketing / Tourism Authority of 
Thailand. 
Marieanne is travelling the country on JAWS 
roadshows and on her final day, yesterday, 
she was in Whangarei.
 “Giving my notice was a decision I didn’t 
make lightly however after nearly 15 years I 
feel it’s time for me to move on,” says 
Marieanne.  “Don’t worry, touch wood, I 
have no health issues, it’s just time for some 
“me time”.
“Over the years I have escorted several travel 
agents and media to Thailand and I’ve been 

extremely lucky because in taking those 
famils I have had the unique opportunity of 
gaining some wonderful friendships.  I have 
lost count the number of times I’ve travelled 
to Thailand, suffice to say it’s so many I often 
refer to it as my second home. 
“I will definitely miss all the wonderful 
people I have met and I am extremely 
thankful for the fantastic ride of 15 years 
immersing myself with the amazing 
destination, the lovely people and the 
awesome culture of Thailand.
“Kop Khun Ka”, thank you for your 
friendship.”
marieannenz2013@gmail.com

New: Moguls, Mystics & Tigers fully escorted tour
Adventure World still has space available 
on its new Moguls, Mystics & Tigers fully 
escorted tour departing from Auckland on 
05OCT13. Travellers will discover India’s 
heartlands awash with sensory spices, colour,  
people and ancient temples on this 19-day 
journey. Highlights include Delhi, Varanasi, 
Taj Mahal, Deserted City of Fatehpur Sikri, 
Pink City of Jaipur, Samode, fort town of 
Bikaner, Golden City of Jaisalmer, 
Mehrangarh Fort in Jodhpur, Udaipur, Pench 
National Park & Mumbai.
Priced from $9,79pp, this journey includes 4 
and 5 star accommodation, return economy 
class airfare with Singapore Airlines, a 
Adventure World New Zealand tour escort, 
all internal flights, all breakfasts, 3 lunches,
16 dinners, special chartered coaches 
throughout, sightseeing with local guides, all 
transfers, hotel porterage (where available) & 
group tipping. 
Click here for details and call 0508 496 753. 
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Changi tops again
The 2013 Skytrax World Airport Awards, 
just announced in Geneva, Switzerland, 
have named Singapore Changi Airport as the 
World’s Best Airport this year, the fourth time 

Changi Airport has achieved this top prize, 
last claiming victory back in 2010. 
In addition, Changi Airport also received 
awards as Best Airport in Asia and Best Air-
port for Leisure Amenities. 

New Cambodia Culture & Cuisine private tour 
Adventure World’s new ‘Culture and Cuisine’ 
tour takes your client on an insightful journey 
with expert guides to explore the legacies 
of the Angkorian Empire as well as modern 
Cambodia.  Departing from Phnom Penh, 
this private tour’s highlights include a Khmer 
massage at Bodia Spa, Khmer Welcome 
Dinner at one of Phnom Penh’s best 
restaurants, traditional puppetry and dance 
performance, a ride on the bamboo train in 

Battambang, comfortable private boat from 
Battambang to Siem Reap, Angkor National 
Museum, Asian-inspired French meal at 
Abacus Restaurant, half day cooking course 
and a visit to a Angkor Silk Farm.
The 7-day / 6-night private tour is priced 
from $1,765pp share twin. 
Click here for details and call 0508 496 753 
or visit www.adventureworld.co.nz.

Au Co in Halong Bay 
Active Asia in conjunction with the Au Co 
vessel at Halong Bay are offering an all-
inclusive drinks package for all bookings 
received in APR for voyages before 
31DEC13.   The Au Co sets new standards 
for luxurious travel in Vietnam and the five 
star 3-day voyage journeys through the 
natural wonders of Halong Bay, but uniquely 
allows passengers to visit the Bays of Lan Ha 
and Bai Tu Long, as well as Cat Ba Island, 
with its renowned National Park.  
Active Asia packages are priced from 
$1060pp twin share, fully inclusive.  Call 09 
360-7669 or email sales@activeasia.co.nz 

MAS extends Autumn 
Arrivals validity
Malaysia Airlines has extended the 
validity on tickets to Malaysia and 
Asian points on Autumn Arrival 
fares from one month to two months, 
with immediate effect.
Click here for the updates, which 
are now also loaded in GDS, and 
any tickets issued from Tuesday 
09APR13 onwards may show a two-
month validity.

THE AMERICAS
One World Trade Center 
attraction
Legends Hospitality LLC has signed a 15-
year lease to operate the observation deck 
and associated facilities on Levels 100-102 
of One World Trade Center in New York 
City. Formerly called the Freedom Tower, the 
building overlooks the World Trade Center 
memorial and is scheduled to be completed in 
early 2014, with its observation deck opening 
in 2015.
The 104-storey skyscraper will be the tallest 
building in the Western Hemisphere when it 
is completed and has been the tallest in New 
York for a year. 
Packaged like a theme-park ride, the tour will 
showcase One World Trade Center as “the 
most significant destination in the world”. 
Visitors will buy their tickets in the building’s 
lobby, then take an escalator to the basement 
to hear a presentation on the construction 
of the building as they wait in line for the 
elevators. These will travel more than 1,250 
feet in about a minute, and once on the 102nd 
floor, visitors will watch a video about New 
York called “See Forever” before a curtain or 
scrim is raised, revealing the actual 
panoramic view. 
There will be restaurants and snack bars on 
the 101st floor, a gift shop on the 100th floor 
and more videos on the elevator ride down.
Legends Hospitality is a partnership 
involving the New York Yankees and the 
Dallas Cowboys, and operates concessions at 
sports stadiums and other venues around the 
US.
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Inca Trail under pressure
World Journeys reports that Inca Trail 
permits for 2013 are already proving very 
difficult to obtain in the high season. The 
South America specialist recommends 
agents book clients early if wanting to 

do the trail between May and October as 
there are only 500 permits per day available.  
Bookings are already open for 2014. Call 
0800 117311 or info@worldjourneys.co.nz

AR appoints Airline Marketing as NZ GSA
Aerolineas Argentinas has appointed Airline 
Marketing New Zealand as its new General 
Sales Agent for New Zealand, effective 
immediately.
AR says Airline Marketing New Zealand will 
be able to offer support and provide services 
including Reservations and Ticketing. They 
will be working closely with key travel 
Industry partners on behalf of AR from their 
Auckland office.
The Argentine carrier currently has 
commercial flight agreements with Air New 
Zealand, Virgin Australia and Emirates 
Airlines to provide the seamless connections 
from AKL, WLG and CHC to Sydney to 
connect with its non stop service to Buenos 
Aires three times a week. From Buenos 
Aires, AR offers direct connections to over 
52 destinations throughout Argentina, South 
America, North America and Europe.

Airline Marketing’s Julie Rice told 
TravelMemo they are currently working on 
details of competitive airfares and these will 
be released shortly. She said that 
Aerolineas is keen to bring New Zealand 
agents up to date on its big changes. The 
airline now boasts a 93% on time 
performance, is a member of the SkyTeam 
alliance and has undergone a renewal of 95% 
of its fleet. AR has introduced new generation 
B737s and Embraer E-190 jets on its short 
and medium haul flights, and is awaiting the 
arrival of eight Airbus A330-300s. 
AR’s new contact details are: 
Ph: 09-969 7607, Fax: 09-969 7474 and 
email aerolineas@airlinemarketing.co.nz

Tauck launches new exploration of Patagonia 
Tauck has unveiled a new 11-day luxury 
journey to Patagonia for 2014 that explores 
the landscapes, culture and history of the 
rugged region shared by Chile and Argentina 
near South America’s southern tip.  The new 
“Patagonia” itinerary will feature departures 

JAN-MAR and OCT-DEC next year, and it is 
among 31 different trips comprising Tauck’s 
portfolio of 2014 Exotics journeys.
Priced from $8,110pp twin share, the 
Patagonia tour departs from Santiago and is a 
focused, immersive exploration of an 

incredibly scenic region, 
making it a great choice for 
past travellers returning to 
South America or for first-
timers who really enjoy 
nature. 
For more information on 
Tauck and this new tour, 
contact Adventure World 
on 0508 496 753 
or visit 
www.adventureworld.co.nz
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La Selva Amazon Ecolodge - 
Ecuador
The renowned La Selva Ecolodge, located in 
the Ecuadorian Amazon, has been 
remodelled in the past months. This 
renovation has increased the lodge’s 
capacity to accommodate a total of 50 guests. 
La Selva features 12 brand new state of the 
art eco-suites with private balconies and 
panoramic windows. The suites have an ex-
clusive design and feature an ample 
bathroom, including rainforest style shower. 
The open design of the rooms allows guests 
to enjoy the sounds of the jungle, while 
maintaining maximum comfort. In addition, 
the brand new restaurant and bar area have 
incredible views of the Garzacocha Lake. 
There is also a new 35m Observation Tower 
offering views of the rain forest canopy and 
opportunities for bird watching and 
photography. 
Call World Journeys on 0800 117311 or 
info@worldjourneys.co.nz

Mount Nelson refurb
The 5-star Mount Nelson in Cape Town has 
reopened its Oasis wing, with 30 completely 
refurbished and renovated 
rooms, says World Journeys. 
The new rooms are located 
alongside the swimming 
pool, overlooking the hotel’s
gardens and set against the 
backdrop of Signal Hill 
and Table Bay. They are all 
reportedly decorated in fresh 
and bright colour schemes, 

giving them a modern but timelessly classic 
feel.

Livingstone Island visits 
swamped
World Journeys advises that due to the 
increasing water level of the Zambezi 
River, Livingstone Island visits have 
ceased until further notice.  Livingstone 
Island is where David Livingstone first 
set eyes on the Victoria Falls, saying 
“scenes so lovely must have been gazed 
upon by angels in their flight”.  As long 
as water levels aren’t too high, visitors 
can go to the island by motor boat from 
the Royal Livingstone Hotel for a 
picnic, or even swim in the Devil’s 
Pool, right up to the edge of the falls.

Scotland’s 2014 Year of Homecoming
An all-star concert to herald the opening of 
the Ryder Cup golf, a huge flotilla to celebrate
the 50th anniversary of the Forth Road 
Bridge, Europe’s biggest brass band festival 
and a thrilling re-enactment of the Battle of 
Bannockburn are just some of the events that 
will form Scotland’s 2014 Year of 
Homecoming.
Around 100 events have been unveiled, with 
hundreds more expected over the next few 
months. The five themes for Homecoming
2014 - active, food and drink, creative, 
natural and ancestry are all represented and 
visitors can look forward to brand new events 
such as the John Muir Festival in East 
Lothian to herald the opening of the John 
Muir coast to coast walking route, and many 
existing events, including Hogmanay, 

Edinburgh Festivals and the Spirit of 
Speyside Whisky Festival.
With millions of people around the world 
fascinated by Scotland’s heritage, diaspora 
and clan-related events form a key part of 
Homecoming. These include around 30 
events, including the celebrations to mark the 
700th anniversary of the Battle of 
Bannockburn, the Aboyne Highland Games, 
the Inverness Highland Meeting 2014, the 
10th Clan Munro International Gathering, the 
Dunfermline Bruce Festival and Piping Live!
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Trafalgar’s April Europe flurry
It may be April, but Trafalgar is reporting a 
continued Kiwi appetite for 2013 Europe and 
Britain holidays, some two months after the 
traditional frenzy of February bookings.
Trafalgar general manager Scott Cleaver is 
putting the extended booking window down 
to a combination of factors including a pent-
up demand for travel to Europe and Britain as 
well as Trafalgar’s own revamped Early 
Payment Discounts and guided holiday 
product.
“It’s encouraging to see retailers still with a 
strong focus on Europe sales in April with 
clients still able to secure savings of up to 5% 
across Trafalgar’s 2013 Europe and Britain 
guided holidays for bookings prior to April 
30,” says Cleaver.
“Clearly the focus of retailers, an 
improvement in the local economy, 
competitive airfares and Trafalgar’s own 
increased number of definite departures - 
now at over 80% of the year’s programme 

- and our wider range of holidays are catering 
to travellers’ needs. We’ve already flagged 
that Britain and Italy are the star performers 
and our new programme of Inspired Holidays 
themed around Gardens, War History and 
Food are certainly contributing to the success 
of those destinations.”
Trafalgar’s sightseeing enhancements across 
its First Class programme are proving a 
winner – particularly the included visit to the 
Vatican Museums following the election of 
the new Pope. Guests with Trafalgar are able 
to follow in the footsteps of da Vinci, 
ascending the smooth and step-less spiral 
staircase in a part of the Vatican not open to 
the public. 
Early Payment Discounts of up to 5% are 
available on the majority of 2013 Europe 
& Britain First Class guided holidays when 
clients book, deposit and pay in full prior to 
30APR13. 

Dublin’s first haunted attraction 
A haunted attraction - located close to the 
Guinness Storehouse - is set to open in 
October.  
The Dublin Cryptorium will feature 
Rainsford’s Belleview Haunted House. The 
house, once occupied by Mark Rainsford 
(grandson of a former Lord Mayor of Dublin), 
will feature many rooms and laboratories 
where he discovered the secrets of cryogenics. 
It is believed that Mark Rainsford invested 
his energy in cryogenics after he mistakenly 
signed his brewery over to Arthur Guinness 
in 1759 for 9,000 years (not nine years as he 
thought). After realising his mistake, he 
concocted an insane plan to preserve bodies
so he could come back in 9,000 years to 
reclaim the family business. 
Inside Rainsford’s Belleview the walking 
dead - comprising brewery workers

and prisoners 
smuggled in from 
the nearby Black 
Dog prison for 
experiments – will 
wait for those who 
dare to enter.
The attraction will incorporate terrifying 
special effects and scenes that are horrifyingly
real.  It is being developed by a team of 
technologists, artists, make-up specialists and 
actors.
For those who survive the Rainsford 
Belleview tour, there will be 18-holes of 
crazy golf designed in 3D with black light 
and featuring the story of Bram Stoker’s 
Dracula, which is heavily embedded in 
Dublin’s history. 

Pickpockets force Louvre closure
AFP news agency reports that 
the Louvre museum in Paris 
closed on Wednesday due to 
a walkout by 200 staff over a 
rise in aggressive pickpockets, 
staff and management said.
The museum was expected to 
reopen yesterday, after 
management agreed with 

Aguirre, a member of the SUD 
union.
Another member is quoted 
as saying the pickpockets get 
into the museum free and even 
when taken in for questioning 
by police, come back a few 
days later.
AFP says the situation is a 

unions to lay out a series of measures aimed 
at reinforcing police presence around the 
building.  Staff said the pickpockets were 
often children from eastern Europe operating 
in gangs of up to 30.
“There are always pickpockets at the Louvre 
and other tourist hotspots in central Paris, 
but for a year and a half they have been more 
and more violent... and their way of working 
is well organised,” said staff member Sophie 

blow to the image of the French capital 
following a number of incidents involving 
Chinese tourists.
On 20MAR, a group of 23 Chinese tourists
who had just arrived in the country, was 
targeted outside a restaurant at Le Bourget, 
north of Paris.
Their guide was attacked and had a bag 
containing passports and a large sum of cash 
stolen.
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AVIATION

Over 120 European destinations ... now that’s Wunderbar!

Downton Abbey Excursion
World Journeys says that European 
Waterways has added an excursion to 
Highclere Castle on two of its 7-day luxury 
barge cruises along the Royal River Thames 
aboard the Magna Carta.  Departures on 
25AUG and 08SEP13 will now visit 
Highclere Castle, the setting for TV’s 
“Downton Abbey”. 
Call 0800 117311 or 
info@worldjourneys.co.nz

TOUR PRODUCT
Black Sea & Rivers of Russia
Described as “a journey to the cultural heart 
of Eastern Europe”, World Journeys still has 
some availability on its small group hosted 
“Black Sea & Rivers of Russia” journey 
departing 03AUG13.  The 24-day itinerary 
combines the history of the Black Sea, with 
exotic Odessa and 
Sevastopol, the city 
of Kiev and the 
scenic waterways 
through the ancient 
“Golden Ring” 
towns between 
Moscow and St 
Petersburg. Priced 
from $12,695pp 
share twin (plus 
airline taxes 
$330), this covers 
flights ex AKL/
CHC, transfers and 
transport, two river 
cruises, some sight-
seeing with English 

speaking guides, port taxes, plenty of meals, 
and tipping.  The departure will go fully 
escorted from NZ (subject to a minimum 15 
participants).
Click here for the details and call 0800 
117311 or info@worldjourneys.co.nz  Wellington domestic terminal plans

Wellington Airport has released new concept 
drawings for a $40 million domestic terminal 
project that would expand the terminal by 
one-third. Work is expected to start late this 
year and be completed by 2015. 
According to the Dominion Post, the present 
terminal building will be extended about 30 
metres south and the width of the south-west 
pier will be doubled. 
The south-west pier, where Air New Zealand 
has its gates, is expected to be converted to 

handling jet aircraft only. 
The plan is to make the whole pier a secure 
area with one central security point. Larger 
gate lounges will help speed up the 
movement of passengers and aircraft 
turnaround times. 
A fourth baggage carousel will be installed in 
the baggage claim area and another gate will 
be provided for smaller turboprop aircraft 
flying provincial routes.  

Best and Worst
Virgin America has been named the best 
airline and United Airlines the worst in a 
survey of airline performance in the US. The 
annual Airline Quality Rating study ranked 
the 14 largest U.S. airlines based on on-time 

arrivals, mishandled bags, consumer 
complaints and passengers who bought 
tickets but were turned away because flights 
were overbooked.
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Guy Kawasaki for Air NZ Social Media Breakfast
New York Times and Wall Street Journal 
bestselling author, Guy Kawasaki, will 
headline Air New Zealand’s third Social 
Media Breakfast on 15MAY.
As the author of twelve books including 
APE: Author, Publisher, Entrepreneur and 
Enchantment: The Art of Changing Hearts, 
Minds, and Actions and with more than five 
million social media followers, Kawasaki 
is uniquely placed to offer his insights into 
today’s most popular social media websites.
Guy Kawasaki will share his practical 
experience and expertise on how sites such 

as Google+, Facebook, Twitter, LinkedIn and 
Pinterest can be used to increase marketing 
reach and sales conversions.
As the former Chief Evangelist of Apple, an 
Apple Fellow and special advisor to the 
Motorola business unit of Google, Mr 
Kawasaki is able to offer valuable advice 
on strategic steps to create new product and 
service offerings.
The event will be held at The Langham in 
Auckland and tickets are $75 (including 
breakfast) from Ticketmaster, 
www.ticketmaster.co.nz.

Now Turkish commits to 70 Boeings
Turkish Airlines has committed to a firm 
order of 70 Boeing single-aisle 737 variants 
as it continues its growth plans.
In a statement, the fast-growing carrier says 
it has decided to buy 20 planes in 2016, 20 in 
2018, 15 in 2019, 30 in 2020 and 10 in 2021 
from Boeing to meet the need for narrow-
body planes, with 25 of the total being 
options.
The announcement comes only weeks after 
Turkish said it would buy up to 117 planes 

from Airbus, with those deliveries scheduled 
between 2015 and 2020.
In December, THY confirmed orders for 15 
long-haul A330 planes from Airbus and 15 
777-300ER from Boeing. In February the 
airline followed up with a firm order for two 
more A330-300s.
With the latest purchases, the Turkish Air-
lines is planning to double its current fleet of 
215 Airbus and Boeing planes and expanding 
the destinations it serves by 50 percent.

Emirates exercises transatlantic 5th Freedom
Emirates is to fly from Italy to New York 
later this year, having received approval from 
the Italian Civil Aviation Authority to launch 
daily direct flights from Milan to JFK from 
01OCT. They will be Boeing 777-300ER 
services, originating in Dubai with passengers 
able to take a stopover in Milan en-route to 
New York if desired. 
In addition to the existing passenger market 
between Milan and New York, Emirates has 
timed its flight schedule to ensure maximum 
connectivity for other key feeder markets.  

Emirates president Tim Clark is quoted as 
saying “we are also acutely aware of the 
business potential that can be tapped from the 
wider catchment areas...”
According to anna.aero, Emirates will enjoy 
feed at the US end, through its reciprocal 
interline and codeshare agreement with Jet-
Blue Airways, and will also look to maximise 
its frequent flyer partnership with easyJet in 
Milan, which offers 47 destinations from its 
Italian hub come July.

Etihad – Aer Lingus deal approved
Etihad has secured approval from US 
regulators to codeshare on Aer Lingus 
transatlantic flights from Dublin.
The Abu Dhabi-based carrier, which owns 
3% of Aer Lingus, can now put its EY flight 
code on the Irish airline’s flights to Boston, 
Chicago and New York.
Eithad said that the major benefit of the code-
share would be passengers’ ability to clear 

US customs and immigration in Dublin so 
they effectively arrive in the US as domestic 
passengers.
As part of their relationship, Aer Lingus has 
also placed its EI code on Etihad flights 
between Abu Dhabi and Dublin, Bahrain, 
Kuala Lumpur, London, Manchester, 
Melbourne, Muscat and Sydney.

Delta, Virgin Atlantic seek antitrust immunity 
Delta Air Lines Virgin Atlantic have filed 
an application with the U.S. Department of 
Transportation seeking antitrust immunity 
for their new joint venture on flights between 
North America and the United Kingdom.
In their filing, Delta and Virgin Atlantic noted 
that nearly 60% of the slots at London 
Heathrow Airport are controlled by the 
American Airlines/British Airways joint 
venture which, as a result, dominates air 
travel between the U.S. and the U.K., 
including the New York-London market, 
which is the most important business market
in the world. By combining Virgin’s Heathrow
slots and U.K. brand strength with Delta’s 
powerful U.S. network, the joint venture will 
offer significant competition in the market 
and benefit consumers on both sides of the 
Atlantic.

Under the proposed joint venture, Delta and 
Virgin Atlantic would coordinate schedules, 
network planning, pricing and revenue 
management functions, sales and other 
aspects of their services and operate a total 
of 31 peak-day round-trip flights between the 
U.K. and North America, 23 of which would 
operate at LHR. The airlines plan to 
implement codesharing, frequent flier program 
reciprocity and shared lounge access.
In addition, if antitrust immunity is approved, 
Delta plans to begin new nonstop service 
between Seattle and London-Heathrow, and 
the airlines are also seeking antitrust 
immunity for five-way coordination on U.K. 
– North America traffic flows among Delta, 
Virgin Atlantic, Air France, KLM and Alitalia 
to facilitate the effective operation of the two 
joint ventures.

Jetstar extends online access
New procedures mean Jetstar customers will 
now have extra time to listen to music, watch 
movies or finish off that last minute 
presentation on board – from an extra five 
minutes up to an extra 25 minutes, depending 
on where they are travelling to. 
Jetstar customers were previously asked to 
turn off electronic devices such as laptops 

and iPads when the aircraft started its descent 
to land. They will now be asked when the 
cabin is prepared for landing. 
This change came into effect from 05APR 
and relates to all Jetstar Airways (JQ) flights 
including New Zealand domestic, trans-Tas-
man, Australian domestic and all 
international services. 
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Qantas Premium Economy Deals 
In addition to the current special Premium 
Economy fares to Hong Kong, Tokyo and 
Los Angeles, Qantas is pleased to offer 
special Premium Economy fares to UK and 
Europe. Return all-inclusive levels to London 

are from $5299 and also available for sale 
until Wednesday 17APR13.
For full details and tariff advices visit 
www.qantas.co.nz/agents. 

Hawaiian to China in 2014
Hawaiian Airlines plans to launch non-stop 
service between Honolulu and Beijing in 
APR14, pending approvals.          
“A scheduled flight between China and 
Hawai’i has long been an aspiration of 
Hawaiian and the travel industry in our state, 
and as the barriers to visitor travel from 
China to the United States slowly come 
down, we believe there will be significant 
demand for a Hawai’i vacation and Hawaiian 
Airlines,” says Mark Dunkerley, Hawaiian 
Airlines’ president and CEO. “With our 
network of flights between the islands and 

from Hawai’i to11 cities in the U.S. 
mainland, Hawaiian is in a great position to 
offer the multi-stop itinerary that many 
visitors from China prefer.” 
The new service will operate three times each 
week using a 294-seat A330 aircraft. 
In other news, Hawaiian Airlines has 
announced it will discontinue its 
underperforming non-stop Manila service at 
the end of July. The service, which operates
four times per week, was inaugurated in 
APR08, but is being dropped because of high 
fuel prices and low fares.

Air New Zealand wins global sustainable tourism award
Air New Zealand has taken top honours at 
the 2013 Tourism for Tomorrow Awards, 
recognising sustainable tourism global best 
practice.
The airline was named the winner in the 
Global Tourism Business category at the 
World Travel and Tourism Council’s annual 
Global Summit in Abu Dhabi.
Applications for the prestigious global 
awards were received from 46 countries, 
across all seven continents.  Air New Zealand 

was up against Abercrombie & Kent in the 
United States and India’s ITC Hotels as 
finalists in the Global Tourism Business 
category.
Finalists were assessed by a group of 20 
international judges and sustainable tourism 
experts on a range of criteria before 
undergoing an on-site evaluation to ensure 
each were delivering on their environmental 
commitments. 

CRUISE NEWS
Two Celebrity ships coming in 2014-15 
Celebrity Cruises has announced Celebrity 
Century will join Celebrity Solstice based in 
Australia for the summer season of 2014/15.
The 1,800 passenger Celebrity Century sailed 
a season from Sydney in 2011-12 and 
together with the Celebrity Solstice, which 
left for Honolulu this week, the two vessels 
will offer 27 cruises in the region in the 
summer season of 2014-15, a 50% increase 
from 2013-14.
The cruises on offer range from three to 23 

nights, with departures from Sydney, 
Fremantle and Auckland and Port Lincoln 
in South Australia, Burnie in Tasmania and 
Cairns in Queensland all first time ports for 
Celebrity Cruises in 2014/15.
Royal Caribbean regional vice president 
Gavin Smith says the addition of Celebrity 
Century in 2014/15, and the return of 
Celebrity Solstice for its third season, 
demonstrates the strength of the local 
industry.

Celebrity’s big season Down Under
When Celebrity Cruises’ Celebrity Solstice 
left Sydney for Honolulu this week, her 

Zealand economy.  “Each turnaround is a 
massive operation; 5,700 guests get on and 

departure marked 
the biggest cruise 
season Down Under 
for the brand. 
“Australians and 
New Zealanders 
loved the sophis-
ticated style of 
Celebrity Solstice 
during her maiden 
season. She carried 
a wide range of 
guests from across the globe, with 44 per cent 
of guests coming from Australia and New 
Zealand,” said Gavin Smith, 
regional vice president and managing director 
of Celebrity Cruises Australia.
The ship’s maiden season based in Australasia 
featured 17 sailings and more than 34,300 
guests cruised on Celebrity Solstice.
According to Smith, Celebrity Solstice’s 
arrival had a positive impact on the New 

off the ship – the 
equivalent of 
around 12 A380s, 
115 coaches or 
1,500 taxis.  For 
each Auckland 
turnaround, we 
estimate an 
economic 
contribution of 
over $10 million to 
the New Zealand 

economy,” said Smith.
Celebrity Solstice returns to Australia on 
23OCT13 for her second season and will 
offer a total of 16 cruises.  
“Bookings for the 2013-14 summer season 
have already commenced in earnest and we 
have enjoyed buoyant sales for Australians 
and New Zealanders booking Solstice Class 
ships for holidays in Europe during our 
winter,” said Smith.  
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Korean Air acquires 44% of Czech
Korean Air has acquired 44% of Czech 
Airlines, becoming its second largest share-
holder. Both are members of the SkyTeam 
alliance and Korean Air plans to expand its 
network through Prague airport by increasing

its code share flights and improving its 
connection schedules with Czech Airlines. 
Korean Air will lease the Czech carrier one of 
its A330-300s so it can operate direct flights 
between Prague and Incheon twice a week.



Cruise Ship New Builds
As of today there are twenty new cruise ships on 
order to be built in ship-yards around the world 
over the next four years. These twenty ships will 
deliver over 60,000 additional berths, a significant 
increase in capacity (subject to the possible 
scrapping of older vessels over this period).
On a global basis the average cruise length is 7 
days, (from Australasia it is 10 days) so 60,000 extra 
berths will cater for approximately 3 million more 
passengers globally. 
Great news for the consumer, giving them more 
choice and great news for retail agents that are 
focused on the upside in having cruise as a strong 
part of their business mix.
One of these twenty new builds mentioned above 
is being launched this month in New York – 
Norwegian Breakaway. Dubbed as “New York’s 
ship,” Breakaway will encompass a lot of what New 
York is about including the Rockettes, Broadway 
shows, hot dog carts on deck and an open-to-the-
ocean boardwalk lined with shops, restaurants and 
bars.
As will be revealed at our annual statistics launch 
(29th April), the Americas have certainly grown in 
appeal of recent years and a major contributing 
factor has been the development of some 
extraordinary new hardware such as Oasis and 
Allure of the Seas (based in Fort Lauderdale for 
Caribbean cruising).
No doubt the excitement around Norwegian 

2014  
OUT NOW
Save $2,000* per couple  
plus, remarkable air deal. 

Join our webinar to learn more;

Tuesday, April 16, 2013

8:30 AM - 8:50 AM NZST

*Conditions: Discounts are per couple, listed in 
Australian dollars, twin share including port charges. 
Limited single pricing available; call for details. Valid 
on 2014 sailings only. Must book by 30 June, 2013. 
Offer is combinable with Past Passenger Discount. 
Conditions apply; visit www.vikingrivercruises.com.au.

FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER

Breakaway’s launch will 
add to our tally of Aussie’s 
and Kiwi’s heading across 
the Pacific. And if not now 
then in early in 2014 when 
her sister is launched – 
Norwegian Getaway!

The Duchess of Cambridge to name Royal Princess
HRH The Duchess of Cambridge will name Royal Princess, the newest 
addition to the Princess Cruises, at  a ceremony in Southampton on 13JUN.
The 3,600-passenger Royal Princess is a new-generation ship. Among the 
special features found on board will be a greatly expanded atrium; an over-
water SeaWalk, a top-deck glass-bottomed walkway extending 28 feet beyond 
the edge of the ship; plush private poolside cabanas that appear to be floating 
on water; the new Princess Live! television studio; the largest pastry shop at 
sea; a special Chef’s Table Lumiere, a private dining experience that surrounds 
diners in a curtain of light; and balconies on all outside staterooms. 
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Uniworld’s 2014 Preview released
Uniworld Boutique River Cruises has 
unveiled its 2014 Preview Flyer to agents, 
complete with pricing and dates for its 
newest ship, S.S. Catherine, which will sail 
along the Rhone and Saone rivers through 
France’s Burgundy and Provence regions.
France is set to be one of the stars of next 
year’s Uniworld Europe and Russia river 
cruise programme with the boutique cruise-
line taking guests through the Bordeaux 
region along the three rivers of Aquitaine – 
the Garonne, the Gironde and the Dordogne – 
offering the new 8-day Bordeaux, Vineyards 
& Chateaux and 15-day A Portrait of 
Majestic France itineraries.
Uniworld sales manager Greg Marett says 
with the worldwide popularity of river 
cruising, the early release of Uniworld’s 2014 
Europe programme will allow Kiwi 
consumers the chance to lock in their 
preferred river cruise.
“Traditionally we secure a significant num-
ber of bookings during our Preview release 
as clients are able to secure the itinerary they 
want on the date they want and in the category 
of stateroom they prefer with generous 
discounts for early commitment,” he says.
“We expect this year to be no different, 
particularly with demand for our new France 
itineraries, so we encourage agents to urge 
clients to save money and plan ahead given 
the increasing popularity of Uniworld’s 
luxury river cruise product as a way to 
experience Europe.”
As well as the all-new S.S. Catherine, the 
River Royale and River Empress are both 
undergoing ship remodels for the 2014 river 
cruise season. Uniworld is also adding 
unlimited fine wine, beer and spirits to its 
product offering from 2014 giving clients 

a truly all-inclusive river cruise product in 
Europe. That means Signature Lectures and 
entertainment onboard; free Internet and 
Wi-Fi; gratuities; and complimentary 
transfers on arrival and departure days.
Both the Pay-in-Full and Early Booking 
Savings as part of Preview pricing are 
available prior to 31JUL13. 
Freephone reservations on 0800 872 325. 

Uniworld’s 2014 France 
itineraries include:
8-day Bordeaux, Vineyards & 
Chateaux sailing from Bordeaux to 
Bordeaux. Priced from $4150 per 
person twin share with pay-in-full 
savings of up to $500 per person and 
early booking savings of up to $200. 
Departure dates available from April 
to November, 2014.
15-day A Portrait of Majestic France 
sailing from Paris to Bordeaux. 
Priced from $8450 per person twin 
share with pay-in-full savings of up 
to $1300 per person and early booking 
savings of up to $400. Departure dates 
available from April to October, 2014.

V8 Racing Car Simulators on Pacific Pearl 
P&O Cruises’ passengers are in for the ride 
of their lives following the introduction of 
new V8 Super Car racing simulators on 
Pacific Pearl, being homeported in Auckland 
19APR-24JUN.
Pacific Pearl will sail on six round-trip 
itineraries from Auckland, including two 
10-night P&O Islands Discovery cruises and 
two nine-night P&O Islands Hopper cruises, 
which all take in Noumea, Lifou and Vila, 
among their Pacific port calls.
The new simulators provide passengers, at 
$10 a session, with a realistic driving 
experience across a range of famous race 
circuits, including Mount Panorama, home to 
the famous Bathurst 1000 road race.
Pacific Pearl is the first in the P&O Cruises’ 
fleet to have the V8 simulators installed, with 
plans to roll out the technology across sister 
ships Pacific Dawn and Pacific Jewel later 
this year.

Footnote: Once the Pacific Pearl departs 
Auckland bound for Sydney on 24JUN, 
Auckland won’t see another cruise ship until 
the arrival of Princess Cruises’ Sea Princess 
on 29AUG. The 2013/14 season will hit its 
stride from November.

Carnival Australasia’s VP Hotel Operations Sture 
Myrmell gets to grips with the new V8 Super Car 
racing simulators onboard Pacific Pearl.

HOSPITALITY
Boutique Hotels and Lodges selling strongly
Susan Roberts, managing director of 
Boutique Hotels and Lodges, reports that the 
2012-13 peak season has been highly suc-
cessful for those in her portfolio of properties 
throughout New Zealand.
Owners advise they have received strong and 
increased support from traditional markets 
of the USA, UK, Europe and Australia.  The 
Indian honeymoon market continues to grow 
and more guests are also noted coming from 

South America, Russia, China and S.E. Asia.
“Our valued inbound agencies continue to 
provide a major share of these guests,” says 
Susan. “however, online booking sites such 
as booking.com, Expedia and direct searches 
are proving to be a growing trend.”
Boutique Hotels & Lodges will again have 
a presence in the luxury section at TRENZ, 
presenting their portfolio to over 55 
international buyers.
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PEARL’S PEARLER
When two egotists meet, it’s an I for an I

INDUSTRY

Auckland’s Waitakere Estate has announced it has joined the Heritage Boutique Collection. 

Heritage Queenstown appointment
Heritage Hotel Management has appointed 
Donna Stewart to the role of general 
manager of Heritage Queenstown, having 
previously been GM of Peppers Beacon 
Queenstown for the past seven years. In this 
time she secured several company awards for 
achievement.
Ms Stewart has a wealth of hospitality 
experience in Queenstown, having held 
management roles with several other local 

hotels, as well as 
working in the UK 
and Australia in her 
career.  She has a 
bachelor of applied 
management with a 
double major in 
business 
transformation and change and 
hospitality from Otago Polytechnic.

Choice Hotels offers Hawaii trip in new loyalty campaign
A mid-winter escape is up for grabs for two 
lucky domestic travellers with Choice Hotels 
New Zealand launching their new loyalty 
campaign in New Zealand. 
The campaign gives guests who sign up 
for a Choice Privileges membership before 
15MAY an entry in to the draw to win a 
Hawaiian escape for two. Existing members 
who make a booking either direct with a hotel 
or via the website or reservation team before 
or on 15MAY will also be in the draw.
The grand prize includes return flights, seven 

nights accommodation in Waikiki, Honolulu 
and $2,500 spending money.
Choice Privileges members who like or share 
the Choice Hotels New Zealand Facebook 
page will each receive a bonus entry into the 
competition.
By signing up or using the loyalty pro-
gramme, members will also go in the draw to 
win one of five two-night accommodation
vouchers to stay at any Choice hotel in New 
Zealand. All winners will be announced 
17MAY.

Travelport Mobile Agent app launches 
Travelport has announced the launch of 
Travelport Mobile Agent in Australia and 
New Zealand. 
This mobile application is available for 
download from the App store, and enables 
Travelport-connected agents to access, 
create and modify bookings on the Galileo 
and Apollo GDS platforms from their iPad, 
iPhone, iPod Touch or Android device, 

anywhere, any time.
Travelport Mobile Agent is one of the first 
products to be made available globally as a 
result of the Travelport Developer Network, 
and the app has been successfully deployed 
in the Americas, Brazil, Middle East, 
Portugal, Spain and the UK, with more than 
15,000 downloads since its official launch in 
JUL12. 

Sabre Pacific introduces The Thought Exchange
Sabre Pacific senior executives will join a 
team of industry leaders to shed light on the 
major trends affecting the travel industry with 
the launch of new video series. 
The Thought Exchange will bring together 
a panel of industry experts, statisticians and 
visionaries to get to the bottom of critical 
issues facing the travel industry.
The first episode, released this week, looks at 
the rise of online as a means of researching 
and booking travel and discuss ideas on how 
agents can tap into this, now maturing trend. 
Sabre Pacific CEO, Gai Tyrrell, says The 
Thought Exchange is an evolution of 
Empowered and will see Sabre Ambassador, 
James Tobin, feature as host.
“For each edition we are assembling a ‘brains 
trust’ of industry advocates who’ll provide 
insightful, interesting and relevant 
perspectives on a range of issues facing the 
Australian and New Zealand travel industry 
today,” says Tyrrell. 
“The industry is changing so rapidly that 
agencies need to take a step back every so 
often and look at the trends and opportunities
in the marketplace. This new series is 
designed help busy agencies do just that in a 

short, yet engaging way.
“It’s been an amazing project to be a part of 
and I’m confident viewers will be able to take 
something away from every episode.”  
Watch the first one here.
After watching the video, agents are 
encouraged to provide feedback on what they 
are seeing in the industry through the Sabre 
Pacific Blog page by 19APR to go in the 
draw to win an Apple TV.

http://www.youtube.com/watch?feature=player_embedded&v=-tS2tIic_vw
http://quicknews.sabrepacific.com.au/
http://quicknews.sabrepacific.com.au/

