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Auckland has been named Best Turnaround Destination 
by the world’s leading cruise line executives, capping off a 
record cruise season. 
The  award from Britain’s Cruise Insight magazine is based 
on a survey of industry leaders and ranks Auckland as the 
ultimate destination to start or end a cruise. 
The accolade was announced at the annual Cruise Shipping
Miami tradeshow, the industry’s premier global event, 
which is attended by 1800 cruise line owners and operators 

from 66 companies. 
Auckland is credited for having the best combination of hotel 
stock, tourism appeal, airlift and airport capacity, transport links, 
ground handling and seamless transfers to the seaport. 
The award comes as Auckland is enjoying a record cruise season 
with 100 cruise ships visiting and welcoming 178,000 passengers 
and 78,000 crew, resulting in an injection of $114.9 million GDP 
into the region’s economy. 

Auckland named World’s Best Turnaround Destination

Pic | Cunard
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NEW ZEALAND
The Great Adventure
The first-ever national conference for New 
Zealand’s adventure and outdoor tourism 
sector is being held in Wellington in May. 
The Great Adventure will offer adventure and 
outdoor tourism operators a rare opportunity 
to discuss issues affecting their sector, 
Tourism Industry Association New Zealand 
(TIA) chief executive Martin Snedden says.
“Many adventure and outdoor operators work 
in remote parts of the country and don’t often 
have the chance to get together and share 
their experiences,” Mr Snedden says. 
“The sector has been the focus of considerable
public attention in recent years. This is a 
timely opportunity to bring operators together 
to help build a strong, unified and prosperous 
sector.”
The one-day conference will take place at 
Rydges Wellington on Friday 10MAY, 
following a welcome function at Parliament’s 

Grand Hall the previous evening.
The keynote speaker is Jamie Fitzgerald, 
adventurer, star of the ‘First Crossings’ TV 
series and sought-after management 
consultant.
Paul Yeo from Tourism New Zealand will 
look at the changing face of the adventure 
market, and three breakout sessions will 
focus on:
>>  Strategies for building a strong, positive  
       workplace culture
>>  Tactics for managing a business in   
       challenging times
>>  Performing competitively within the  
       complex and fast-moving digital space.
For Earlybird registrations until 15APR visit 
www.tianz.org.nz/main/The_Great_Adventure 
The Great Adventure is being sponsored by 
ACC, the Department of Conservation and 
Real Journeys.

Christchurch Gondola in operation
The Christchurch Gondola reopened this 
week for the first time since the FEB11 
earthquake forced its closure. 
Gondola managing director Michael Esposito 
told The Press that the complex at the top of 
the Port Hills had been completely renovated 
to repair damage caused by 60,000 litres of 
water when the sprinklers burst during the 
quake. 
The gondola came through the ordeal 
virtually unscathed, with only “minimal” 
damage, he said. 
The $2 million cost of repairs and renovation
was largely for building a new rock fall 
protection wall.

Rendezvous Hotel Christchurch prepares for re-opening
Visitors to Christchurch will be able to see 
the rebuild of the city from its very heart 
when the centrally located Rendezvous Hotel 
Christchurch re-opens on 01MAY.
The hotel has 171 guest rooms and occupies 
levels 4 to 15 of the Pacific Tower building 
on Gloucester Street, opposite recently 
refurbished New Regent St.
It has been closed to the public since the 
February 2011 earthquake but with repairs on 

the building now complete it is ready once 
more to open its door to visitors.
The hotel is now taking bookings from 
01MAY and for a limited time it is offering 
guests 10% off the best available rate every 
day of the week, as well as free internet 
connectivity and local telephone calls and 
discounted charges for other hotel services.
Call 0800 666 777 and visit 
www.rendezvoushotels.com/christchurch

‘Hot’ new tourism products at TRENZ
An illusion gallery, zipline tours high above 
the forest canopy and Christchurch hotels 
are amongst the new and innovative tourism 
products that will be on show to 290 of the 
world’s travel and tourism Buyers at TRENZ 
2013, Auckland 21-24APR.
“These Buyers are very influential. In total 
they have told us they expect to send about 
700,000 visitors to New Zealand over the 
coming year, over half our holiday arrivals,” 
says TIA chief executive Martin Snedden. 
They will discover 52 new tourism products, 
including 16 operators who are exhibiting at 
TRENZ for the first time.
They include Rotorua Canopy Tours, in 
business for less than a year and hoping to 

make a positive impression on the Buyers.
Wanaka’s Puzzling World will be promoting 
its biggest project in over a decade, a $2.5 
million extension that includes a new gallery 
of illusionary sculptures.
Amongst the other 52 new products that will 
be on show at TRENZ are:
• Kelly Tarlton’s on-the-ice encounters   
with penguins
• Hobbiton Movie Set’s Green Dragon Inn, a 
replica of the movies’ village pub
• Skyline Skygazing Tours in Queenstown 
• Maori Tours Kaikoura, coach tours 
combining storytelling, bush walks and 
hands-on activities such as weaving.

TravelMemo   20130328  28MAR13    Page 2



Promoting “paradise” pays off 
Auckland-based Paradise Motorcycle Tours 
has just gained New Zealand’s West Coast 
region’s dramatic scenery a mention in TIME 
magazine. 
TIME’s online Style editor had asked 
correspondents and regular travel contributors 
to open up their little black books and share 
some of their favourite getaways and hide-
aways for its Mind, Body and Soul section.
The Glacier Highway, which Paradise 
Motorcycles frequently rides as part of its 
touring itineraries, was singled out as being 
amongst the world’s best kept secrets.
British-born Mike and Alison Rose, directors 
of Paradise Motorcycle Tours, have adopted 
New Zealand with enthusiasm and Mike now 
travels the world selling the country as a 
destination first and his motorcycle tours 
second.  
“At Paradise, our philosophy is that New 
Zealand tourism will excel if we all work 
together to generate more destination 
awareness.  For this reason, we’re always 
promoting New Zealand and working with 
other operators as much as possible to 
broaden all of our exposure. It’s really great 
to begin seeing some real traction from our 

efforts.”
In the last few months Paradise has shone 
a light on the whole South Island through 
BIKE magazine UK; had a six-page article in 
Road Rider magazine in Australia promoting 
the South Island; been recommended in the 
inaugural publication of Australian 
Motorcyclist; had a two-page article in the 
Melbourne Herald Sun highlighting The 
Coromandel; and was instrumental in getting 
Southland and the Burt Munro Challenge into 
TIME magazine.
www.paradisemotorcycletours.co.nz/

The profile of Central Otago is about to be 
enhanced, not only by its famed Pinot Noir, 
but also by the special wine glass being 
designed for it. Burgundy has its own glass, 
Champagne its flute and soon Central Otago 
Pinot Noir will be poured into unique stem-
ware.
Georg J Riedel (above), chief executive of 
the prestigious Riedel Glass Austria, the 
world’s leading wine glass company flew into 
Queenstown last week to consult with local 
winemakers and leading wine experts about 
producing a speciality wine glass specific for 
the famed red.  
Riedel’s grape varietal specific stemware 
features finely-tuned glass bowls consisting 
of three variables: shape, size and rim 
diameter. They are responsible for 
delivering the bouquet, ‘textura’, flavour and 
finish of the wine.
Mr Riedel, a 10th generation member of the 
Riedel family, led an interactive session with 
a select number of around 20 wine experts 
and local winemakers who each sampled 
their own vineyard’s wine in 14 different 
types of Riedel glasses.

He said using the right glass was ‘crucial’ 
when enhancing the art of drinking wine and 
encouraged guests to “forget about the look 
of the glass” and “feel the emotion of the 
wine”.
“I asked them to concentrate on how the wine 
performs in the glass, how does it feel, and 
how does that vary from glass to glass.” 
Mr Riedel said Central Otago Pinot Noir was 
selected for the new wine glass because of its 
quality and intensity. 
“Central Otago is internationally recognised 
for producing some of the world’s best wine, 
and Pinot Noir from the region is particularly 
sought after because of the great intensity and 
finesse of the wine.
“The perfect Pinot Noir glass has a rounded, 
bulbous bottom and a thin pointed flow at 
the top. The glass controls the flow of wine 
to the palate in a spectacular way so the wine 
doesn’t become better, it tastes better,” he said.
The Riedel Central Otago Pinot Noir glass 
is planned for release by Hancocks Wine & 
Spirit Merchants in 2014.

Central Otago Pinot Noir 
warrants its own glass Pic | Jackie G

ay, Still Vision Photography

For people traveling in style, not just traveling...
	 	 	 	 															MORE INFO

rooms	from	

$128
per	room*	*	Subject	to	availability
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AUSTRALIA
New no-frills brand for Australia
IHG (InterContinental Hotels Group) is 
bringing its fast-growing Holiday Inn 
Express hotel brand to Australia, having 
signed a deal for a 224-room property in a 
prime Perth CBD location.
The new A$35m Holiday Inn Express at 257 
Adelaide Terrace, overlooking the Swan 
River, will incorporate a 20-floor hotel and a 
circa 1888 heritage house.
Construction is expected to commence soon 
with a planned opening in early 2015.
Holiday Inn Express hotels offer 
uncomplicated guest rooms with a smart, 
modern and consistent layout and a select 
range of amenities, at a competitive price. 
Features include convenient “Grab & Go” 
breakfast, intimate meeting spaces, self-
service facilities including laundry, and 
complimentary Wi-Fi.
“Holiday Inn Express’ efficient design and 
a modular, no frills approach represents a 
more rapid build proposition than an upscale 
or luxury hotel, and meets the need for an 
affordable alternative to full service hotels. 
It’s also a lower cost and higher yield model, 
which presents a faster road to profitability 
for owners,” says Phil Kasselis, head of 
development, Australasia for IHG.
First launched in 1991, the Holiday Inn 

Express brand has grown to more than 2190 
hotels worldwide - the biggest brand 
portfolio within the IHG estate.
It is understood IHG has big plans for the 
Holiday Inn Express brand in Australia, with 
up to 30 properties possible.

Freo jail to get 200-bed hostel
A plan for a backpacker hostel within the 
walls of the Fremantle Prison is now closer to 
reality following a grant of almost A$250,000 
from Tourism WA towards the project.
Fremantle Mayor, Brad Pettitt, told WAToday 
that cells in what was the female section of 
the 150-year-old prison would be converted 

to hostel rooms as part of the proposal.
Youth Hostelling Association Australia is 
behind the plan to create the 200-bed hostel 
within the World Heritage listed building.
YHA proposes to install transportable 
buildings to provide kitchen and bathroom 
facilities, as well as additional self-contained 
accommodation.

Tassie launches new campaign
Tourism Tasmania has launched its new 
multi-million-dollar domestic branding 
campaign -- Tasmania: Go Behind the 
Scenery.
According to the Hobart Mercury, the TV ad 
uses MONA as a starting point, and presents
the state in all its quirky glory with an old-
style circus feel, heavy on theatrics and 
cameos from famous locals.
The campaign’s core activity will run in 
Sydney and Melbourne from Sunday until 
31MAY and will also involve a strong online 
and social media component to extend 
visibility and contact with millions of 
potential visitors across the country and 
beyond. 
In addition to print, TV, cinema and online 

banner advertising, the campaign includes 
“lift wraps”, which will see the outer doors of 
elevators in high-traffic buildings in Sydney 
and Melbourne carry an image of an inviting 
entrance way. 
Inside, the lift’s walls are fully covered in 
imagery to give the impression of having 
stepped into the real place, such as a relic 
shop that actually exists in Tasmania’s 
tourism hotspots. 
To support the campaign, social media 
bloggers and photo journalists have been 
commissioned to develop new content. 
A Go Behind the Scenery website houses 
more than 30 itineraries based on regional 
touring opportunities that take visitors behind 
the scenery across the state. 

Caloundra attracts Wallabies, fans 
Rugby fans following the British & Irish 
Lions series have the opportunity to savour 
the build-up to the first Test clash in Brisbane
while they holiday in Caloundra on the 
Sunshine Coast.
The Qantas Wallabies have chosen Caloundra 
as a base-camp and will be training at 
Stockland Stadium between 09JUN and 
15JUN while using other close by facilities 
to prepare for the first Test of the series at 
Suncorp Stadium in Brisbane on 23JUN.
The Wallabies will be hoping history repeats 
itself because one of their most successful 
eras, including the 1999 Rugby World Cup, 
was kick-started at regular training camps 
held in Caloundra.
Sunshine Coast Destination Ltd Tourism 
Development Manager Anthony Johnston 
says  “This is paradise for training camps, 
previously hosting AFL, NRL and Australian 
water polo, netball and cricket teams, along 

with individual elite swimmers and 
triathletes, who all appreciate this perfect 
environment in which to prepare for their 
competitions.”
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Rainforest safaris with gourmet bush tucker
Sunshine Coast holiday-
makers can discover the 
beauty of Australia’s bush 
and flavours of its unique 
bush tucker on an Offbeat 
Eco tour of the hinterland 
rainforest.
Your clients are picked up 
from their Sunshine Coast 
accommodation and taken 
in a full air-conditioned 
luxury 4WD, either to 
the Woondum National 
Park through the Noosa 
hinterland for those on 
the half-day tour, or to the 
Conondale National Park 
via the Blackall Range and 
the Mary Valley, for those 
on the full day tour.
On both tours, there’s a 
chance to walk through the 
forest, view crystal clear 
rock pools, and learn of 
the flora, fauna and cultural history of the 
area. Then, for lunch, it’s local fare served 

at a white-clothed table on 
china plates with bubbly 
served in champagne flutes, 
and wines, beer and fruit 
juice also on offer.  The 
menu features an entree of 
Prawn, Melon and Apple 
Salad with Lemon Myrtle
Dressing, and Mains 
include Mountain Pepper
Steaks, Kakadu Plum 
Chicken, Cucumber & 
Native Mint Salad, Bush 
Tomato Salad, Potato &
Bacon Salad with 
Stringybark Honey, and for 
those on the full day tour, 
freshly baked Damper at 
morning tea, and Lemon 
Myrtle & Wattleseed 
Cheesecake at afternoon 
tea.
Check out the Offbeat Eco 
Tours Rainforest Safaris 

brochure here and note their awards, 
certifications and accreditations.

Vivid LIVE Stage Door Tours
See what goes on behind the stage door of 
Vivid LIVE 2013 at the Sydney Opera House 
with Stage Door tours. 
From 24MAY-02JUN the Opera House 
venues, foyers and rehearsal rooms come 
alive as the artist-driven festival takes over 
for ten days of exclusive concerts, unique 
collaborations and one-off projects as part 
of the city’s annual Vivid Sydney festival of 
light, music and ideas.

This all-access areas tour explores the areas 
usually privy to stage crew and performers 
– backstage and inside the creative hideouts 
and halls.
Visitors will learn about the history of the 
festival, the local and international artist 
line-up and the magical Lighting the Sails, 
the centrepiece to Vivid Sydney.
Visit www.sydneyoperahouse.com/tours

PACIFIC ISLANDS
TripAdvisor honours for Samoa resorts
Three tourism properties in Samoa have 
been honoured at the TripAdvisor 2013 
Traveller’s Choice Awards.
Seabreeze Resort, on the south coast of 
Upolu was chosen as one of the winners 
in the Top 10 Hotels for Romance in the 
South Pacific and the Top 25 Bargain 

Hotels in the South Pacific.
Litia Sini Beach Resort, on Lalomanu 
Beach, was placed in the Top 25 Bargain 
Hotels in the South Pacific.
Savaii Lagoon Resort placed in the Top 10 
Hotels for service in the South Pacific.

Bonus offer at Royale Takitumu 
Book your clients for a minimum 5-night 
stay at Royal Takitumu Rarotonga and they 
will enjoy a 15% discount on nightly rates 
and a three-day car hire per stay.
Sales to 31MAY13 and travel to 
31MAR14, and Wholesalers have details.

For more A Team Specials visit 
http://ateam.co.nz/rad-marketing-specials/ 
or contact NZ Sales Manager Anne 
Radonich at RAD Marketing (part of the 
A-Team ) on anne@radmarketing.co.nz 
or call 09-459 7441 / 021-631 474. 
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A dream Tahiti holiday can become a reality 
for your clients with savings of up to $3250 
per couple at luxurious resorts on Tahiti, 
Moorea and Bora Bora.
Air Tahiti Nui has partnered with Tahiti 
Travel Connection to offer a range of airfare-
inclusive holidays with breakfast included, 
such as:
>>  Seven nights at Le Meridien Tahiti with 
a free upgrade to a deluxe ocean view room 
including breakfast daily, two free nights, 
return economy airfares with Air Tahiti Nui 
including taxes and transfers throughout, 
priced from $2380*pp twin share.
>>  Seven nights, including five nights at the 
Hilton Moorea Resort and Spa in a Garden 
Bungalow with private plunge pool, including
breakfast daily, return economy airfares with 
Air Tahiti Nui including taxes, inter-island 
flights, transfers throughout, plus one night 
pre and post accommodation in Tahiti, priced 

from $2850*pp twin share. Guests can 
upgrade to an overwater bungalow in Moorea 
(above) for $700pp.
>>  Seven nights, including five nights at Le 
Meridien Bora Bora with a free upgrade to an 
overwater bungalow and breakfast and dinner 
daily, return economy airfares with Air Tahiti 
Nui including taxes, inter-island flights, 
transfers throughout, plus one night pre and 
post accommodation in Tahiti, priced from 
$5225**pp twin share. 
Also includes a 4WD safari tour and a shark 
and ray snorkelling tour.
*Conditions apply. Valid for sale until 
12APR13, for travel between 01APR-31MAY
and 01NOV-20DEC13. 
*Conditions apply. Valid for sale until 
12APR13, for travel between 01NOV-
20DEC13. 
Visit www.airtahitinui.co.nz, or contact your 
preferred tour operator.

Super Savings on Tahiti package deals 

New trade incentive launched at ‘Bula Marau’ Roadshow
Tourism Fiji has thanked the 252 agents who 
attended Bula Marau Roadshow events held 
at five venues 18-22MAR around the country.
The Tourism Fiji team used the roadshow to 
announce their Bula Marau Trade Incentive. 
The five IATA-registered travel agents who 
make the most bookings to Fiji by 31MAY13 
will win one of five holiday prize packages 
for two to Fiji, valued from $3,656 - $6,433. 
Full terms and conditions are available from 
the Tourism Fiji office and all Fiji booking 
entries should be sent to 
Ragigia@tourismfijinz.com.

The NTO’s new brand positioning; ‘Fiji, 
where happiness finds you’ was reinforced to 
trade at the roadshow and has now also been 
activated through the Tourism Fiji Facebook 
page with a new app called ‘The Happiness 
Test’ where users are encouraged to play to 
be in to win a trip to Fiji. 
Play now and share with your customers, 
says Tourism Fiji.
Pictured above are the agents who attended 
the Bula Marau Roadshow in Queenstown, 
with the presenters gathered in the front. 

Qantas Special Deals to Fiji
Tomorrow 29MAR13 is the final day to 
secure a Qantas special Economy fare to Fiji 
from $249 one-way and Business from $965 

return. For full details and tariff advices visit 
www.qantas.co.nz/agents. 
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ASIA

Your gateway to Shanghai Click Here
or call 09 309 1188

China   We know it like our own backyard

Singapore’s River Safari opening
Singapore’s newest visitor attraction, River 
Safari, soft-opens next week, showcasing 
flora and fauna from freshwater habitats 
inspired by eight of the world’s greatest 
rivers including the Mississippi, Nile, 
Mekong, Yangtze and Amazon rivers.
The 12ha River Safari park will be home 
to over 150 plant species and 5,000 animal 
specimens representing 300 species, 
including one of the world’s largest 
collections of freshwater animals.
Among its unique creatures are endangered 
river giants such as the Giant Salamander, 
Giant Freshwater Stingray and Mekong Giant 
Catfish. River Safari is also the only park 
in Asia to feature the Giant River Otter, the 
world’s largest, growing up to 1.8 metres.
During the soft opening phase, visitors 

will be able to walk through River Safari’s 
freshwater galleries and immersive exhibits, 
including one of the world’s largest 
freshwater aquariums at the Amazon Flooded 
Forest and the Giant Panda Forest.
The park’s boat rides will not be available 
until later this year.
From 03APR, visitors planning to see the 
giant pandas can do so only via River Safari. 
The current giant panda preview, which 
visitors pay a top-up fee in addition to 
Singapore Zoo admission ticket, will end 
on 31MAR. Both pandas are housed at the 
Yangtze River zone that features the Yangtze 
alligator and the world’s largest amphibian – 
the Chinese giant salamander.
www.riversafari.com.sg

Krabi joins Qantas add-ons
Qantas has added the Thai resort of Krabi 
(KBV) to its existing South East Asia 
add-ons. Travel is permitted via Bangkok 

with Bangkok Airways (PG). 
Details are at www.qantas.co.nz/agents.

NZ, Aust, UK visa shop for Singapore
The border control agencies of Australia, 
New Zealand and the UK have appointed 
VFS Global, an outsourcing and technology 
services specialist for diplomatic missions 
and governments, to offer a three-nation visa 
application facility in Singapore for local 
residents.
In addition to greater efficiencies through 
shared infrastructure and staffing, improved 

services will include extended operating 
hours with phones open until 5pm weekdays, 
and internet kiosks with an online application 
tracking facility so clients can view the status 
of their applications. All applications will 
continue to be assessed and decided by 
immigration staff at the high commissions. 
VAC staff will not be involved in decisions or 
have any knowledge of outcomes.

Disneyland HK price hike
Disneyland Hong Kong has just increased its 
ticket prices across the board, although the 
price hike will be deferred three months for 
Hong Kong residents and tourists who book 
through travel agencies.
According to the South China Morning Post 
the new cost of visiting the theme park with 

an adult one-day ticket rises HK$51, or 
12.8%, from HK$399 to HK$450. A child 
one-day ticket goes up 12.3%, from HK$285 
to HK$320.
Local tourism operators told the SCMP they 
did not welcome the increases but did not 
think it would have much impact on business.

Taj Mahal day trip by train 
If your clients have only one day spare in 
Delhi, there is still time for them to see the 
Taj Mahal and Agra’s impressive Fort. Exotic 
Holidays offers the opportunity to travel 
by train to/from Agra to view these famous 
sights.  The colourful scenes at the railway 
platforms are, in themselves, a sight to 
behold and one they won’t forget in a hurry.
Itinerary: Morning transfer to New Delhi 
Train Station to board a train to Agra, 
departing at 6.15am.  Arrive in Agra at 
approximately 8.12am where they will be 
collected for a city tour of Agra and a first 
glimpse of the Taj Mahal. A short drive away 
is the Agra Fort where Shah Jehan spent the 
last years of his life. After a visit of the ghost 
city of Fatehpur Sikri, your clients board 
the train, which departs at 8.30pm, arriving 
into New Delhi at 10.30pm, with a transfer 
to the hotel or airport included. Priced from 

$223pp, this package is valid until 15DEC13.
For quotes and bookings for India, Asia and 
beyond, call 09 410 5060 or 0508 EXOTIC 
(0508 396 842) or email 
info@exoticholidays.co.nz 
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India & Sri LankaExotic Holidays
Specialist Wholesaler

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

CLICK HERE TO GET 
OUR NEWSLETTER

Tiger Trail
If your clients love wildlife, then this 
Exotic Holidays 14-day itinerary through the 
National Parks of India is the one for them.  
There’s the hope of seeing the elusive Royal 
Bengal Tiger, and they will have the chance 
of seeing a good range of other wildlife, 
along with a variety of flora.
This tour starts in Delhi with a full day 
sightseeing tour before travelling to Jaipur, 
the “Pink City”, the next day.  The afternoon 
is spent exploring the colourful bazaars and 
having some fun bargaining.  The next 
morning there’s an elephant/jeep ride at 
Amber Fort and an afternoon city tour, while 
Day 5 sees your clients head to Ranthambore 
National Park, famous for the tigers that they 
will hoping to spot during the afternoon.
The next couple of days are spent game 
viewing, with spare time to visit markets or 
enjoy a boat ride on Lake Mansarovar, before 
heading for Agra.  Here they  get to visit the 
magnificent Taj Mahal and Agra Fort before 
taking the overnight train to Katni.
Bandhavgarh National Park is the next stop, 

and it is here that is the habitat of the biggest 
population of tigers in India.  After 
spending a day here, the clients then travel 
on to Kanha National Park for more tiger 
spotting. This park also has a significant 
population of leopards and other species like 
the sloth bear, barasinga swamp deer, wild 
dog, rhesus macaque, golden jackal, Bengal 
fox, smooth coated otter and honey badger, to 
name a few. 
Day 12 is spent game viewing before 
transferring to Mumbai the next day where, 
after overnighting, the tour ends.
This 14-day tour includes 12 nights 
accommodation in hotels with breakfast, 6 
lunches, 6 dinners, one overnight on train, 
private car transfers & tours with air-con, 
local English speaking guides, entrance 
fees at monuments and more. Priced from 
$2455pp plus $230pp for local flights.  
Note: most national parks close for visitors 
15JUN-30SEP.
Call 09 410 5060 or 0508 EXOTIC (0508 
396 842) or email info@exoticholidays.co.nz 
for more information.

MIDDLE EAST
Qantas Special Fares to Dubai
Qantas has released a special Economy fare 
to Dubai from $1999 return, available for sale 

until Tuesday 02APR13.  For full details and 
tariff advice visit www.qantas.co.nz/agents. 

The Dubai Frame
Visitors will be able to view Dubai’s 
skyscrapers from atop a 150-metre-high glass 
bridge by the end of 2013 following 
government approval of the Zabeel Park  
tower project.
The Berwaz or the Frame Tower is popularly 
known as the “Dubai Frame,” a window-
shaped 150m x 150m structure, the concept 
model of which won the ThyssenKrupp 
Elevator International Architecture Award in 

2009.
The Dh120 million building will have 
facilities to host cultural activities, exhibitions
and conferences on the ground floor.
Each side shaft will have lifts that will take 
the visitors to the top of the structure where a 
cafe will offer breathtaking 360-degree view 
of the entire city. The cross beam is designed 
to have a glass bridge with an observation 
deck.

Dubai Safari
Tourists in Dubai will be able to enjoy a 
unique wildlife experience once the Dubai 
Safari opens in coming weeks.
The 400ha wildlife park will be the new 
home for animals from Dubai Zoo, and more 
than 1,000 creatures are expected to go there. 

The park will also feature a butterfly park, 
golf course and entertainment facilities as 
well as the safari experience.
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EUROPE
Long-distance rail growth in Europe
Long-distance passenger traffic in Europe 
will increase by an estimated 21% (2.2% 
annually) to reach over 1.36 billion by 2020, 
238 million more than for 2011, according 
to a recent study from Amadeus entitled The 
Rail Journey to 2020.
The report focuses on the period 2011-2020, 
which will see the passenger rail industry in 
Europe impacted by an unprecedented 
combination of factors: some relating to 
structural change, others arising from 
opportunities created by infrastructural 
investments and technology. The report 
identifies that anticipated growth in passenger 
volume over the period 2011-2020 is driven 
by four key markets in particular: the UK, 
France, Switzerland and Germany. 
The Rail Journey to 2020 provides an 
overview of the European rail market today, 
and outlines key trends that will shape the 

evolution of the passenger rail industry, and 
its relationships with other modal providers 
in the period to 2020. 
Thomas Drexler, Director of Amadeus Rail, 
says: “The Rail Journey to 2020 aims to 
inform the debate on how seamless cross-
border rail services across Europe can 
become a reality. Building standards for data 
exchange, booking and ticketing services will 
fundamentally change the way the traveller 
will view rail travel, and move even closer 
towards the EC’s proposals for rail in its 
Roadmap to a Single European Transport 
Area. It will make rail travel more accessible, 
and improve the perception that rail is the 
way to travel across Europe. This will in turn 
encourage the idea that through-ticketing is a 
must for this to be successful.” 
The report can be downloaded here.

Eurostar enjoys strong foreign growth
Eurostar has seen an increased growth in 
passengers from countries outside Europe.
The rail service between the UK and Europe 
reported overall passenger numbers up 2% to 
9.9 million in its year end results to DEC12. 
But growth from non-European countries like 
the US, Brazil and Australia was up 8%.
This follows the rail company’s investment in 
international marketing ahead of the Jubilee 
celebrations and the London Olympics.
Travelmole quotes Nicolas Petrovic, chief 
executive of Eurostar, as saying: “Growth in 
traveller numbers was particularly strong in 
the fourth quarter of the year as European and 
international travellers flocked to the capital.”

Eurostar is investing £700 million creating a 
new fleet of trains and refurbishing its 
existing fleet.
Both are being designed by Italian design 
house Pininfarina, and should be in place by 
2015.

Mykonos Theoxenia now a trendy Design Hotel
Mykonos Theoxenia – the favourite Mykonos 
hotel of Jackie Kennedy Onassis and other 
1960s jet-setters and movie stars – has been 
refurbished in retro style with Pop Art-décor 
and is now a Louis Group hotel and a 
member of the trendy Design Hotels of the 
World group. 
 Its 38 standard and deluxe rooms feature 
colours and furnishings from the era when 
Jackie and Onassis and their entourage 
enjoyed the hotel’s unique hospitality. There 
are also 12 junior, one and two-bedroom 
suites. A large, free form swimming pool and 

Jacuzzi are set in landscaped gardens, and 
the ‘bhealthy club’ offers massage and spa 
treatments and a fully equipped gym. Named 
after the winds the island is known for, the 
‘Breeze In’ and ‘Breeze Out’ bars provide 
cocktails and anything from caviar to salads, 
sandwiches and desserts. ‘The plate’, the 
hotel’s restaurant provides a breathtaking 
view on the island with balconies opening 
on the water and a whitewashed chapel right 
below.
Rates start at US$270 per night.  
www.mykonostheoxenia.com

Downton Abbey tours
Highclere Castle in Hampshire, 90 minutes 
from London, is the massive stately home 
used to portray Downton Abbey in the block-
buster TV series. Owned by the Countess and 
Earl of Carnarvon, whose family has 
occupied the castle since 1679, the castle 
grounds can be toured as part of a package 
that also includes a visit to the village of 
Bampton in Oxfordshire, which served as 
Downton village on the show. In this village, 
the tour visits the home of Matthew Crawley, 
heir to Downton Abbey, and stops by the 
settings for the show’s church, village fair 
and hospital.
There are a number of tours like this, but 

entry to the castle itself is often not included, 
and must be booked separately at 
www.highclerecastle.co.uk/.  Tours are 
already heavily booked for 2013, with just a 
few SEP dates left. Tickets are £18 each.
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Cash required for Cyprus visits
Tourists bound for Cyprus are being advised 
to carry cash despite the EU agreeing a multi-
billion euro bailout to prevent the country’s 
banking system collapsing.
Banks are still closed, daily withdrawals at 
ATMs are being limited and many businesses 

are only accepting payment in cash.
Britain’s Foreign Office is advising tourists to 
take sufficient euros to cover the duration of 
their stay, but is warning them to take 
“appropriate security precautions against 
theft”.

Jubilee barge now on Douro
The Spirit of Chartwell, which served as the 
Queen’s royal barge for the Diamond Jubilee 
flotilla on the Thames, is now offering river 
cruises on the Douro river in Portugal.
The 64-metre vessel, which has 15 ensuite 
staterooms and lavish public areas, has been 

acquired by DouroAzul. Much of the barge’s 
royal decoration, including the swag drapes 
and elaborate purple canopies have gone, but 
the carved gilded prow, flower garlands and 
red carpet remain.

AVIATION

Qantas - Emirates deal cleared for take-off  
The Australian Competition & Consumer 
Commission has given final approval to 
Qantas and Emirates to coordinate their air 
passenger and cargo transport operations, and 
other related services for the next five years. 
The approval is subject to the applicants
 maintaining at least their pre-alliance 
aggregated capacity on the four trans-Tasman 
routes where they both operate services. This 
will be reviewed effective 01SEP15. 
According to the Sydney Morning Herald, the 
airlines still need approval from New Zealand 
Transport Minister Gerry Brownlee for code-
sharing on trans-Tasman routes.
The two airlines will offer a total of 98 

flights, with Qantas operating A380 services 
from Sydney and Melbourne through Dubai 
rather than Singapore. The first Qantas flight 
to London via Dubai departs on Sunday.
The ACCC had already given the tie-up 
interim approval, allowing the two carriers to 
begin selling codeshare flights between 
Australia and Europe, North Africa, the 
Middle East and Asia.
Australians who used to fly Qantas all the 
way to London from Brisbane, Adelaide and 
Perth by changing planes at Singapore are 
now expected to fly on Emirates planes all 
the way.

ACCC approves Jetstar coordination
Qantas and Jetstar have been given the 
go-ahead by Australia’s competition 
watchdog to integrate operations with four 
Asia-based Jetstar joint ventures.

The ACCC authorised Qantas to coordinate 
with Jetstar’s operations in Singapore, 
Vietnam, Japan and Hong Kong on passenger 
and cargo services.

Jetstar signs with NZ pilots
Jetstar has finalised its first Collective 
Employment Agreement with its New 
Zealand Airline Pilots’ Association members. 
The airline says that concluding its inaugural 
negotiations with NZALPA was a positive 
step forward for its New Zealand business. 
David Hall, Jetstar CEO Australia and New 
Zealand, said: “We’re very proud of our 

pilots and the commitment and effort they 
make every day to ensure our customers 
travel safely and depart and arrive on time 
when they fly with us. We’re very pleased to 
have successfully negotiated this 
collective agreement as we look forward to 
further growth in the New Zealand market.”

Emirates Skywards ‘Meet Me There’ Facebook promo
Skywards, Emirates’ frequent flyer program, 
is offering its Facebook fans the opportunity 
to win the trip of a lifetime for themselves 
and five friends or family members.  
The prize includes six return flights to the 
destination of the winner’s choice anywhere 
on Emirates’ global network, via its hub at 
Dubai*.  One lucky winner will be 
announced every week over three weeks.  
To enter the competition, go to Emirates’ 
Facebook page:www.facebook.com/emirates    
The competition is open until next Tuesday 

02APR13.  Contestants can enter up to five 
times by opening another ticket and choosing 
five new friends and a different destination in 
another continent.  Winners will be picked at 
random from all valid entries submitted.  
For full terms and conditions go to the 
competition app via Emirates’ Facebook 
page.
*Prize includes flights in Economy Class or 
Business Class up to the value of one 
million Skywards Miles.  Subject to terms 
and conditions.  

Heavy, normal or light?
This week an academic in Norway suggested 
“pay as you weigh” airfares that would see 
airlines charging overweight fliers more to 
help recoup the cost of the extra fuel required 
to carry them.
The Daily Telegraph reports that a subsequent
poll by the website Holiday Extras shows that 
48 per cent of those questioned backed the 
idea, with slightly more support from men 
than women. 

Dr Bharat Bhatta of Fjordane University 
College suggested three methods: a straight-
forward price per kilogram; a fixed low fare, 
with heavier passengers paying a surcharge 
and lighter passengers being offered a 
discount; or the introduction of three bands 
– heavy, normal and light, with passengers 
charged accordingly. 
The problem of passenger obesity has 
become an increasingly pertinent issue for 
airlines in recent years. 

Over 120 European destinations ... now that’s Wunderbar!

http://www.lufthansaexperts.com


Dreamliner test flight
Boeing completed a 787 functional check 
flight on Tuesday on a Boeing-owned 
production aircraft built for LOT Polish 
Airlines. The aircraft departed from Paine 
Field in Everett, Washington with a crew of 6 
onboard – two Boeing pilots, two instrumen-
tation engineers, one systems operator and 
one flight analyst, and flew for 2 hours and 
9 minutes. The crew reported that the flight 
went according to plan.
Boeing says the flight was a normal 
production check flight intended to validate 
that all systems function as designed. Crews 
cycled the landing gear and operated all the 

backup systems, in addition to performing 
electrical system checks from the flight 
profile. More than 600 of these functional 
check flights were completed in 2012 across 
Boeing commercial aircraft programs.
Boeing says it will now analyse the data from 
the flight and begin preparations for 
certification ground and flight demonstration 
in the coming days. The plan is to conduct 
one certification demonstration flight using 
the LOT 787, and will demonstrate that the 
new battery system performs as intended 
during flight conditions.

Hawaiian inks A321neo purchase
Having reached key labour agreements with 
its pilot and flight attendant unions on the 
introduction of new aircraft, Hawaiian 
Airlines has announced that it has signed a 
definitive purchase agreement with Airbus 
to acquire 16 new A321neo aircraft between 
2017 and 2020, with rights to purchase an 
additional nine aircraft.
The transaction is the latest step in Hawaiian’s

phased fleet plan designed to supplement 
its current wide-body fleet of 26 aircraft, 
expand its long-range fleet, and enable it to 
open new domestic and international nonstop 
services to Hawaii. The long-range, single-
aisle A321neo will complement Hawaiian’s 
existing fleet of wide-body, twin-aisle aircraft 
used for long-haul flying between Hawai’i 
and the U.S. West Coast. 

Air France-KLM changes
The Air France-KLM group chairman and 
CEO Jean-Cyril Spinetta and vice-chairman 
and deputy CEO Leo van Wijk will step 
down 01JUL.  Current Air France CEO 
Alexandre de Juniac has been named as the 

new chairman and CEO of Air France-KLM 
Group and outgoing KLM CEO Peter 
Hartman will take on the role of Air France-
KLM vice-chairman.

Singapore Airlines tax code change
SIA has advised that its rebooking / reissue /
no show fee code is changing from the 
current OB / OC to CP. This change will be 

effective immediately. All other Singapore 
tax codes remain unchanged.

On Tuesday, India’s Directorate General of Civil Aviation ordered lessors with unpaid 
Kingfisher Airlines debt to confiscate 15 aircraft, most of them Airbuses. Only 10 aircraft 
are still owned by the airline and they cannot fly because they have been sold for parts.

CRUISE NEWS

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

RCI’s Alaska 2014
Having just ended their Down Under summer 
season, Royal Caribbean’s Radiance of the 
Seas and Rhapsody of the Seas, and Celebrity 
Cruises’ Celebrity Solstice are now headed 
for Alaska, in time for its summer season.
The move coincides with the release of 
details of the lines’ 2014 Alaska cruise season 
itineraries.
Radiance of the Seas will alternate North- 
and Southbound seven-night itineraries from 
Vancouver and Seward, respectively. Guests 
will cruise the Inside Passage and the 
Hubbard Glacier, as well as call at Ketchikan, 
Icy Strait Point, Juneau and Skagway, Alaska. 
Radiance of the Seas’ Alaska season will be 
bookended with a seven-night itinerary, 
sailing roundtrip from Vancouver on 
09MAY14 and 05SEP14, calling at Icy Strait 
Point, Juneau, and Ketchikan, and cruising up 
Tracy Arm Fjord to see Sawyer Glacier. 
Rhapsody of the Seas will sail seven-night, 
roundtrip itineraries to Sawyer Glacier from 
Seattle. Guests will cruise the Inside Passage 
and call at Juneau, Skagway, and Victoria, 
BC. Two similar seven-night itineraries that 
call at Ketchikan instead of Victoria will sail 
from Vancouver to Seattle on 16MAY14 and 
vice versa on 29AUG14.
Celebrity Solstice (above) will present seven-

night roundtrip cruises from Seattle, with 
cruises through Alaska’s Inside Passage and 
visits to Ketchikan, Tracy Arm Fjord/Sawyer 
Glacier, Juneau and Skagway, Alaska, along 
with Victoria, BC. The ship’s Alaska season 
will begin 08MAY14, with an eight-night 
sailing from Vancouver ending in Seattle, 
while the season will conclude with an 
11-night cruise departing Seattle 12SEP14, 
ending in Vancouver. 
Celebrity Millennium will offer seven-night 
sailings from Vancouver, BC and Seward, 
Alaska, each featuring cruises through the 
Inside Passage, several hours beside the 
Hubbard Glacier, and visits to Juneau, 
Skagway, Icy Strait Point, and Ketchikan. 
Celebrity Century will present seven-night 
vacations roundtrip from Vancouver, 
featuring cruises through the Inside Passage, 
several hours beside Hubbard Glacier, and 
visits to Juneau, Ketchikan and Icy Strait 
Point. The ship also will offer an 11-night 
voyage from Vancouver to San Francisco, 
complete with visits to five Alaskan 
destinations and Victoria, BC, followed by 
a 12-night Golden Gate and Alaska sailing 
roundtrip from San Francisco, with visits to 
six Alaskan destinations, as well as Victoria, 
BC. 
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Uniworld’s Queen Isabel christened 
Queen Isabel, Uniworld Boutique River 
Cruises’ newest ship on Portugal’s Douro 
River, was christened by Hollywood actress 
and L’Oreal spokesmodel Andie MacDowell 
in Porto, over the weekend. 
Godmother to the new ship, MacDowell said 
how she loved Portugal and was deeply 
honoured to christen the Queen Isabel.  
Uniworld’s Queen Isabel begins her maiden 
voyage today 28MAR with a sold-out ship. 
She has a 118 passenger capacity with 18 
junior suites at 20sq m and two bigger suites 
at 30sq m on the top deck – all with full 
balconies – and staterooms on the main deck 
have French balconies. Public areas include a 
lounge with full-service bar; an outside bar; 
restaurant with an outside dining area; sun 
deck with swimming pool; and fitness/spa 
area. 
Guests travelling on Uniworld’s popular 
10-night Portugal, Spain, and the Douro 

River itinerary will 
be treated to a host of 
inclusions and 
exclusives only 
available to Uniworld 
guests including: 
riverview staterooms; 
all meals onboard with 
complimentary fine 
wine, beer and soft 
drinks served with 
lunch and dinner; 
11 excursions, with 
two “Choice Is Yours” 
options, fully hosted 

by English-speaking local experts; five 
UNESCO World Heritage Sites; and all 
transfers on arrival and departure days. 
The Queen Isabel replaces the Douro Spirit.   
www.uniworldcruises.co.nz 

AMADEUS Silver – Luftner’s new flagship
 From next month AMADEUS Silver, the new 
flagship of Lüftner Cruises will be in 
operation on European rivers, bringing the 
AMADEUS fleet’s number of vessels up to 
eleven. 
To be formally launched in Amsterdam on 
12APR, AMADEUS Silver will go straight 
into service and operate for the entire season, 
mainly on the Rhine and the Danube. 
While the ship has been almost completely 
chartered for 2013, a glance at its most 
recently published schedule for 2014 gives a 
foretaste for this time next year. The vessel 
will be available for more than 30 departures 
on 7 different routes up and down the Rhine, 
the Main, and the Danube and along the 
waterways of Belgium and Holland. 
The 135-m long AMADEUS Silver offers 78 
enlarged standard cabins with French 
balconies and top quality equipment and 12 
luxurious AMADEUS suites, which each 
have an accessible exterior balcony with 
seating, a large panoramic window and a 
comfortable bathroom with separate WC and 

separate shower. 
The ship’s exclusive River Terrace open-
air lounge is in the bow and its specially 
designed glazing provides an incomparable 
view of the passing riverside scenery while 
simultaneously providing protection against 
wind and rain. Another highlight is the 
distinctive design of the fitness studio, which 
extends over two decks and provides plenty 
of space for passengers keen on exercising. 
The Panorama restaurant is complemented 
on the AMADEUS Silver by a new “Café 
Vienna”, where passengers are treated to the 
typically Austrian specialities of coffee and 
Sachertorte with much more on its menu too. 
The ship offers an impressive sundeck with 
shaded seating, comfortable deck chairs, golf 
putting green and giant chess, and the 
separately located elegant AMADEUS Club 
with the ship’s library and Internet access. 
There is also a lift to each deck. 
For Luftner Cruises itineraries and bookings, 
call Francis Travel Marketing on 
09-444 2298.
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Croatia cruise specials
Croatia Times Travel is offering two one-way specials 
on board MS Princess Aloha with a saving of $600pp. 
Sailing choices are Dubrovnik to Zadar on 11MAY13 
and Zadar to Dubrovnik on 18MAY13.
This 2012 boutique five-star vessel carries up to 38 
passengers and cruises through the stunning 
Dalmatian Islands of Croatia. 
This last minute offer is for new bookings on sale 
until 15APR13 or until sold out.
Call Croatia Times Travel on 09-838 7700 for more 
details.

Voyager of the Seas ends debut season on a big note
When Voyager of the Seas officially ended 
her Australasian season last Saturday 
(23MAR), Royal Caribbean closed what was 
a stellar debut season.  The ship arrived in 
Singapore - her final destination for the 
Australasian summer – at the end of a 
14-night cruise and carrying 3,250 passengers. 
With the capacity to hold more passengers 
than any other cruise ship based in Australia, 
Voyager of the Seas made waves when she 
first arrived in November last year, being 
the first single ship to bring more than 3,000 
guests to Sydney.  For the 2012/13 summer 
cruise season, Voyager of the Seas welcomed 
onboard a whopping 40,000 guests, 85% of 
which are from Australia and New Zealand, 
and all cruises sailed full.  She also hosted 
over 1,600 travel agents on famil trips as well 
as agent visits in ports all around Australia. 
“As far as debut seasons go, we really 
couldn’t have asked for a better welcome for 
Voyager of the Seas down under,” said Adam 
Armstrong, Commercial Director at Royal 
Caribbean Cruises Australasia. “The response 

to her in Australia and New Zealand has just 
been phenomenal, and judging from the feed-
back from our guests and trade partners, they 
can’t wait to see her again for the 2013/14 
summer season. 
“Voyager of the Seas is a big ship, and her 
size and calibre was only previously available 
in the Caribbean or Europe.  This has meant 
big things for Australia and New Zealand.  
Across her season she brought a total of 
approximately $20 million alone to the New 
Zealand economy. ”
Sailing from Sydney and Perth, Voyager of 
the Seas will return for the summer 2013/14 
cruise season, with four new itineraries and 
two additional sailings – a 10% extension 
from her maiden season.  Some programme 
highlights include a 14-night cruise from 
Singapore to Sydney on 24OCT13, which 
begins with an overnight in Singapore and 
calls at Kuala Lumpur (Port Kelang), 
Malaysia, Darwin and Brisbane, and a new 
two-night weekend sampler cruise departing 
from Sydney.  

HOSPITALITY
Steady trading enjoyed by Auckland hoteliers 
Auckland hotels enjoyed a year of steady 
trading in 2012 with leisure, corporate and 
conference business returning to normal 
patterns following Rugby World Cup 2011.
New figures presented at the Tourism Industry
Association New Zealand (TIA) Roadshow 
in Auckland show that 2012 was a year of 
gradual stabilisation in occupancy and rates 
for many TIA Hotel regions.
“After a very eventful 2011 with the Rugby 
World Cup and the Christchurch earthquake 
changing visitor flows significantly, 2012 was 
relatively uneventful. This offered hotels an 
opportunity to adjust to the new post-GFC 
business environment of shifts in visitor 
markets, the increasingly short lead nature 
of bookings and people remaining very price 
conscious,” TIA Hotels Sector Manager 
Rachael Shadbolt says.
TIA Hotels 2012 Annual Operating Survey 
shows that Auckland’s 37 TIA Hotel members:
>>  had a 75.6% occupancy rate, down 1.6 
points compared to 2011 (77.2%) and the 
second highest occupancy of all TIA Hotel 
members after Christchurch. This was above 
the national TIA Hotels’ occupancy of 69.9% 
achieved the sixth highest average room 
rate (ARR) of the eight TIA Hotel regions 
at $136, down $21.60 on 2011, but up $2.93 
on 2010 which is a better (non-event year) 
comparison. This was on a par with the TIA 
Hotels’ national ARR of $136.30.
>>  generated over $390m in revenue from a 
total of 6885 rooms
>>  employed almost 4200 people and 
contributed $293 million to the region 
through wages and salaries, F&B purchases, 

rates and other expenditure. 
“The stability of Auckland’s occupancy 
levels was good to see. The dip in ARR 
compared to 2011 can be attributed to hotel 
room rates evening out over the year and not 
being influenced by major sporting events,” 
Ms Shadbolt says.
“Auckland had the lion’s share of the big 
Rugby World Cup games including the 
opening match and the final. This meant 
strong event driven rates were enjoyed by 
many hotels in the region throughout 
September and October 2011 and this comes 
through in the data.
“Prior to Rugby World Cup, Auckland also 
added 700 additional rooms to the city with 
the opening of three new hotels in time for 
the event. This could have resulted in an 
occupancy and ARR dip as hotels 
reapportioned market share, so it is 
heartening to see that occupancy has been 
maintained and ARR has grown when 
compared to a more normal 2010.”
Auckland continued to enjoy good event 
business in 2012, with the Vector Arena 
regularly filled by visiting rock bands or 
shows. The Mary Poppins stage show would 
have also contributed to good domestic 
visitation to the region, she says.
TIA’s Regional Roadshow is visiting 10 
centres around New Zealand between 
March and June. It is sponsored by TIA 
commercial partners Telecom, Westpac and 
Mercury Energy.  Go to www.tianz.org.nz/
main/2013TIARegionalRoadshow for dates 
and venues.
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PEARL’S PEARLER
A problem can often be avoided with SILENCE 

and solved with a SMILE

LATE BREAK

Free internet for IHG loyalty program members
IHG (InterContinental Hotels Group) has 
announced it will be providing free internet 
to all of its 71 million loyalty program 
members worldwide.
The announcement comes as IHG reveals the 
results of a global online survey which show 
nearly half of adults (43%) would choose not 
to stay in a hotel that charged for internet.

IHG is the first and only hotel group to 
offer free internet in all hotels to all loyalty 
program members globally – whether they 
stay the night or come in for a coffee or an 
impromptu meeting. 
This will start from July 2013 for Elite 
members and extend to all members in 2014.

Metropolis introduces 
Chargeback
Choice Hotels’ five-star inner city 
Auckland property, Metropolis Clarion 
Collection has added a chargeback system 
for guests.
Without a restaurant or café on site, the 
landmark hotel has covered all bases for 
guests by selecting and partnering
with two top quality restaurants, both 
within two minutes walk and able to 
chargeback to the hotel. 
The eateries are the award winning Vivace 
Mediterranean restaurant and bar, and 
Mecca Chancery.

TAANZ 2013 e-directory
The TAANZ 2013 e-directory has premiered in a digital interactive 
version. It is located on the TAANZ homepage on the top right as 
an active icon. Simply visit www.taanz.org.nz and click away.

Nice booking if you can get it
The US media have unearthed the fact that 
the Hotel Intercontinental Paris Le Grand 
charged US$$585,000.50 for a one-night 
stay by Vice President Joe Biden and party in 
February.
An unnamed State Department official told 
ABC News that the costs covered the entire 
range of support, including accommodation 
for military, communications, secret service 

staff, and other support professionals. 
Security experts are also required to travel in 
advance of the president or vice president.
London, by comparison, was a bargain. 
The VP’s one-night stay there was just 
US$459,338.65.
Unlike other government contracts, hotel 
stays for top U.S. government officials are 
not subject to a competitive bidding process.

UK Border Agency dumped
The UK Border Agency is to be scrapped 
by the British government due to its poor 
performance.
BuyingBusinessTravel.com reports that 
Home secretary Theresa May made the 
announcement in the House of Commons and 
said that the agency’s responsibilites would 
be divided into two main functions: the visa 
system and the enforcement of immigration 
law.
Instead of reporting to the UKBA, these two 
divisions will instead be responsible directly 
to ministers.
The move comes a year after the government 
separated immigration controls at the UK’s 
airports and ports from the Border Agency, 
under the guise of the UK Border Force.
May said: “Since we split the Border Force 
from UKBA last year, 98 per cent of 
passengers go through passport control 
within target times and Border Force meets 
all of its passenger service targets.
“But the performance of what remains of 
UKBA is still not good enough. The agency 
struggles with the volume of its casework, 
which has led to historical backlogs running 
into the hundreds of thousands.

“The number of illegal immigrants removed 
does not keep up with the number of people 
who are here illegally. And while the visa 
operation is internationally competitive, it 
could and should get better still.”


