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NZ’s biggest-ever February
A significant increase in international visitor arrivals from both the 
West and East has seen the biggest ever February, with 281,233 
arrivals resulting in 8.5% growth for the month.
Tourism New Zealand chief executive Kevin Bowler says the 
growth can only be partly attributed to Chinese New Year, which 
saw Chinese visitors increase 106% in FEB13, because growth can 
be seen across all key markets.
“What’s really positive is the growth we are seeing out of the long-
haul markets – notably this month’s holiday arrivals from the USA 
(up 21%) and Canada (up 4%), UK (up 2%) and Germany (up 
0.6%). “Following the release of the first Hobbit movie and our 
focused marketing efforts with our ‘100% Middle-earth, 100% 
Pure New Zealand’ campaign, the growth we are seeing clearly 
shows the increased preference to travel to New Zealand,” says 
Bowler.
This increase in interest has also been seen in record traffic to the 
NTO’s consumer site newzealand.com, with one million visits 
making it the biggest February month, up 37% on FEB12.
Growth from North America was also assisted by increased Air 
New Zealand capacity on the USA and Canada routes over the 
summer season.
The increase from Germany continues a positive trend with 
arrivals being up an average of 3% over the last six months 
compared to last year.    .... Cont p2
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NEW ZEALAND
NZ’s first commercial packrafting tour launched 
The first commercial packrafting tour in New 
Zealand has been launched in Queenstown by 
Expedition X. 
The operator is now offering water and land-
based adventures using a packraft – a light 
inflatable wilderness boat that is carried into 
remote areas in a backpack, giving clients the 
freedom to explore previously hard to reach 
or inaccessible places.
“The idea is that people can walk into some 
of New Zealand’s most stunning outdoor 
areas with a guide, then inflate their boat, 
paddle across a lake, stream, or sound, or 
travel back downriver to civilisation,” said 
director and head guide Arno Marten.
Mr Marten said he was thrilled to offer a 
“new and exciting” activity in an area that 
had the adventure market well-cornered. 
“These boats have opened up huge 
possibilities to experience water and land-
based adventures in a single day,” he said.
“With our small group format, clients have 
the freedom to explore some absolutely 
stunning areas in our pristine outdoors while 
enjoying sights and activities that would 
traditionally only have been on offer on a 
multi-day tour.”
Mr Marten described the boats used on the 
trips, Alpacka Rafts, as one of the first 
products in modern packrafting, originating 
in Alaska. 
“Packrafts are an ingenious and innovative 
piece of outdoor gear,” he said. “They’re a 
light inflatable wilderness boat that is stored 
in its own pack and can be carried in a hiking 
backpack. 
“A single raft weighs no more than 2.5kg and 

they’re designed for rocky environments, 
ideal for the mountainous Otago and New 
Zealand landscape.”
The Expedition X Intro Tour introduces 
clients to basic Packrafting and light hiking 
while enjoying beautiful surroundings. 
“Guests will learn to pack and unpack the 
rafts, master them on the water safely and 
learn general Packrafting skills, with ample 
time to enjoy the Kawarau River and 
Goldfields area,” said Mr Marten. 
With the Intro Tour, transport, training, 
specialised gear and a gourmet lunch is 
included in the $299 price tag. A meal and 
wine tasting after the trip is optional. 
Mr Marten has lived in Queenstown for more 
than eight years working as a river guide and 
an independent adventure sports tour guide. 
“In a place like Queenstown where every 

type of adventure is for sale, we’re excited 
to offer something fresh and fun, that will be 
suitable for beginners, and in the future more 
advanced adventure athletes.”
Mr Marten said longer multi-day and 
weekend ‘medi-adventures’ and five day-plus 
extreme adventures were on the cards for 
Expedition X, and will be introduced for the 
start of the 2013/14 summer season.  
“All our tours are centred around packrafting, 
walking or hiking, and enjoying the scenery 
in a safe way. There are many places around 
Queenstown and further afield that are 
difficult to explore with traditional boats, so 
as demand increases, we’ll release new tours 
to different places and for a longer duration.”
Future tours are likely to include camping, 
survival experience, rock climbing and 
abseiling, mountaineering and navigation 
skills, snorkelling, scuba diving and sea 
kayaking. 
Mr Marten stressed that safety was of 
“paramount” importance to Expedition X. 
Tours are graded according to certain levels 
of fitness, experience and age. To ensure a 
safe and enjoyable experience, all these tours 
are flexible according to season, weather and 
group dynamics.
Mr Marten said Expedition X’s extensive 
health and safety programme and tours 
derived from his experience as a former river 
boarding assessor and guide, an adventure 
athlete, swift water rescue trainer and 
assessor, dive instructor, paraglide tandem 
pilot and instructor, and outdoor leader. 
For more information or to book tours visit: 
www.expeditionx.co.nz.

Biggest-ever February   ... Cont from p1
“While there are still challenges in the long-
haul markets, with annual arrivals either flat 
or down year-on-year, the growth in February 
is really positive,” says Bowler.
The Asian markets also showed positive 
growth, with Singapore up 32%, Thailand up 
almost 17%, Hong Kong up 145% and China 
up 106% for the month.
“The arrivals from China during the peak 
Chinese New Year travel period included 
some of the first visitors on the new Premier 
Kiwi Partnership itineraries. These higher-
quality arrivals will have stayed longer, done 
more and ultimately had a better experience 
to share with others on their return.”
The growth across all markets is seen despite 
2012 being a leap year, meaning there was 
one less day in FEB13, when compared to 
2012.
This means arrivals are approximately 3.6% 
less than they would be if comparing months 
with an equal number of days.
“When we factor this in the result is actually 
more positive, with total annual arrivals up 
1.8% on 2011.”
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Strong media presence at TRENZ 2013
Around 26 of the world’s leading travel and 
tourism media will jet into Auckland next 
month to attend TRENZ 2013 in Auckland 
21-24APR.
The international media are coming from all 
New Zealand’s priority visitor markets – 
Australia, China, the UK, Germany, Japan 
and the USA, and also from important 
developing markets such as India and 
Indonesia.
The publications and media outlets the media 
write for are influential in promoting destina-
tions and travel experiences to international 
consumers and the travel trade. They include 
Lonely Planet, the world’s leading seller of 

guidebooks, National Geographic Traveler 
China, a monthly magazine for affluent 
Chinese travellers, and Panorama Magazine, 
an Indonesian travel magazine targeting 
‘adventurous and playful’ 25-45 year olds, 
and interested in New Zealand’s luxury, 
adventure and eco-tourism products.
Reflecting the importance of digital and 
social media in the travel experience, there 
is a strong online media presence, including 
Qyer.com, the biggest online outbound 
community in China with 10 million users.
The international media will be joined at 
TRENZ 2013 by around 20 New Zealand 
journalists.

Replacement for Invercargill’s Kelvin
The Invercargill Licensing Trust plans to 
build a “cutting-edge” multimillion-dollar 
hotel in the Invercargill CBD and trust 
president Alan Dennis told the Southland 
Times it was possible a worldwide design 
competition would be launched. 
He said the trust could afford a $20-$30m 
hotel to replace the Kelvin Hotel, which may 
then be used for SIT student accommodation.

Completion was two to five years away, 
depending on planning.
Talk of a new hotel had been around for 
years, but Mr Dennis said the trust’s 
motivation to get the project under way had 
increased, in part because it wanted to ensure 
its new hotel fitted in with the CBD upgrade 
being developed by the city council. 

Showbiz Events & Travel is 
offering WICKED Dinner on Us 
packages for the show’s 
Auckland season 17SEP-13OCT, 
which include a one course 
pre-show dinner and glass 
of wine plus show ticket for 
$99.90. 
Call 0800 SHOWBIZ for 
bookings.

Akaroa welcomes first-timers
The entrance to Akaroa Harbour last week 
welcomed a large pod of Bottlenose dolphins 
for the first time in recent memory.  
Black Cat Cruises skipper Chris Jenkins said 
that he could not remember there ever being 
any such sightings in the area before.
“The water was alive with them.  They 
almost dwarfed our dolphin swimming 

boat-riding the bow of the boat, leaping and 
generally going off.”
Jenkins said there were 70 to 80 Bottlenose 
dolphins that he thought included mothers 
and their calves. He added that they were 
much larger than the regular Hector’s 
dolphins that inhabit the area. 

Tourism BoP on the move
Sunlive reports that Tourism Bay of Plenty is 
moving from its corner in Tauranga’s library 
arcade to first floor office space in the former 
Harbour View Chinese Restaurant 
overlooking The Strand.
The regional tourism organisation, which is 
to be re-branded next month, will co-share 
the premises to enable the move to happen at 
no extra costs to ratepayers. 

It’s among several changes being introduced 
at the organisation by general manager Rhys 
Arrowsmith.
Since being appointed in April last year Rhys 
has also brought in two new faces from 
Destination Rotorua Tourism Marketing - 
Denise Siviter and Ruth Goldsbury.
The i-SITE remains in its present location on 
Willow Street.
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AUSTRALIA

Percy Burn viaduct walk
History enthusiasts have a final chance to 
walk over the famous Percy Burn Viaduct 
on Southland’s Humpridge Track before the 
span is closed to the public – and they can do 
so on a special Viaduct Walk & Talk tour 12-
14APR with historian and engineer Warren 
Bird, author of Viaducts Against the Sky.
The Percy Burn Viaduct, which is 36m high 
and 125m long, is the largest surviving 
wooden viaduct in the world. It is closing 
as it is considered a potential risk to public 
safety and a bypass around the viaduct on the 
South Coast Track is currently being 
developed, meaning by next summer Hump 
Ridge Track walkers will not be able traverse 
the viaduct when approaching Port Craig.  
Public support is growing to find a fundraising
solution that will allow the viaduct to be 
strengthened to enable public access again in 
the future.
Participants on the Viaduct Walk and Talk 
will walk in along the South Coast Track to 
Port Craig Village and enjoy two nights, fully 
catered at Port Craig Lodge with Mr Bird, 
guest speakers and other history enthusiasts. 
On day two participants will have the chance 
to walk to the Percy Burn Viaduct as part of 
an interpretive walk with Mr Bird, taking in 
the historic tales along the way. While 
spending time at Port Craig Lodge 
participants will also have the opportunity to 
take in the historic sites of Port Craig Village, 
either with tours or on their own. 
The Tuatapere Hump Ridge Track is a 
privately operated track run for and by the 
community of Tuatapere. 
Viaduct Walk and Talk cost: $295pp. 
Click here for details and call 0800 486 774.

MEETINGS hosted buyer programme
Event organisers and key decision-makers 
wanting to attend MEETINGS 2013 are 
being urged to apply online to secure a place 
in the popular Hosted Buyer Programme. 
New Zealand’s premier business tourism 
exhibition, it showcases the diverse range of 
destinations, venues, products and services 
available here for conferences, meetings, 
exhibitions, events and incentive travel 
programmes.
Organised by Conventions & Incentives New 
Zealand (CINZ), MEETINGS is being staged 
at Auckland’s SKYCITY Convention Centre 
26-27JUN. It is a sell-out, with more than 
170 exhibitors representing venues and 
suppliers from throughout New Zealand.
Buyers from Australia, China, South and SE 
Asia will be attending MEETINGS, along 
with a large contingent of New Zealand 
buyers.

The Hosted Buyer Programme is designed to 
make it as easy as possible for event 
organisers and decision-makers to make 
connections with key people who can help 
them with the planning and execution of their 
next event.
Those who cannot commit to a pre-arranged 
schedule of appointments or do not fit the 
criteria for the Hosted Buyer Programme 
can still attend MEETINGS through the Day 
Buyer Programme.
It is free to register for the programme, which 
allows buyers to visit MEETINGS for as long 
or as short a time as they want. Everyone 
who registers for the Day Buyer Programme 
will be invited by Millennium Hotels & 
Resorts to join them for a hosted lunch at St 
Matthew in the City. They can also attend the 
popular Speakers Showcase on the first day 
of MEETINGS.   www.meetings.co.nz

Qualmark Enviro Gold 
for Wilsons Abel Tasman
Wilsons Abel Tasman is the first 
company in the National Park to be 
awarded Qualmark Enviro Gold 
certification. 
Says Darryl Wilson: “We were 
determined to demonstrate and be 
recognised for our commitment to 
reducing both social and 
environmental impacts on the 
environment and local communities, 
researching and introducing our Vista 
catamaran, new day trip options and 
leading edge technologies to achieve 
this.”

Last chance to win 
The South Australian Tourism Commission 
is reminding agents and their clients to enter 
to win the perfect South Australia holiday at 
www.southaustralia.co.nz before 31MAR.
The competition is designed to encourage 
Kiwis to create their dream South Australia 
holiday online at www.southaustralia.co.nz. 

Once created, they then submit it online to go 
in the draw to win everything on their wish 
list.
Agents can take advantage of the new 
website by using it as a tool to upsell South 
Australia. There is no pricing listed so it’s a 
great place to refer clients to help them plan 
their holiday. 

Destination NSW appointment
Josh Hall has started in the 
Destination NSW Auckland 
office in the role of Marketing 
Coordinator. Regional Manager 
NZ Wayne Deed says Josh has a 
background in sales, marketing 
and project management and can 

be contacted on 09 3077040 or email to
Josh.Hall@dnsw.com.au

TravelMemo   20130326   26MAR13    Page 4

http://www.humpridgetrack.co.nz/pages/south-coast-viaduct-walk-talk/


Vivid Sydney 2013  
The program for Vivid LIVE at Sydney Opera House 
2013 has just been announced as part of the 5th 
annual Vivid Sydney festival of light, music and 
ideas. From 24MAY to 02JUN, Sydney Opera House 
will welcome some of the most ambitious and 
innovative local and international artists for a 
ten-day celebration of music on the nation’s most 
famous stages.
Sitting alongside Vivid Ideas and Vivid Light, Vivid 
LIVE is a key component of Vivid Sydney, the city’s 
premier winter creative industries and cultural event, 
owned and managed by Destination NSW.
Vivid LIVE invites the world’s leading artists, 
creative collectives, promoters and digital animators 
to raise the roof of Sydney Opera House’s theatres, 
rehearsal spaces, recording studios and most 
famously, its iconic sails.
Vivid LIVE Festival Director, Fergus Linehan said, 
“This year’s Vivid LIVE has been a real pleasure 
to program - from Empire of the Sun to Kraftwerk, 
from Karl Hyde to Sunnyboys, it will be a time to 
be inspired and elated in equal measure. We look 
forward to welcoming people from all over Australia 
and overseas to the Opera House. “
Vivid LIVE 2013 celebrates the musical pioneers 
whose ground-breaking work has shaped popular 
music today and has a strong line-up of local talent 
across a broad spectrum of genres.
Lighting the Sails has become the centrepiece of 
Vivid Sydney, attracting worldwide attention and 
accolades.
In 2013, for the first time, a local Sydney collective 
has been commissioned to make over Australia’s 
most iconic landmark. Creative innovators The 
Spinifex Group will transform the Sydney Opera 
House sails, taking audiences through a playfully 
projected journey in an immersive new way.
Tickets for Vivid LIVE are on sale to the general 
public tomorrow Wednesday 27MAR, 9am and at 
www.vividsydney.com

Ellen arrives in style
Ellen DeGeneres finally made it to 
Australia last week, having earlier been 
laid low with flu. According to The 
Australian, the US chat show queen got 
royal treatment on Qantas. The carrier 
renamed its A380 “the Ellen DeGeneres 
Show Express” and stocked the galley 
with the star’s favourite bakery treats 
from LA so DeGeneres, wife Portia, 
mother Betty and a posse of producers 
could pass the 14-hour flight in 

personalised style.
The first class beds were dressed with 
monogrammed linen – branded with 
Ellen’s logo – and celebrity chef Neil 
Perry customised a special menu for 
the vegan star. On the weekend, Ellen 
recorded one show, featuring Russell 
Crowe and his Rabbitohs players, on 
the floating Opera on the Harbour stage 
in Sydney’s Botanical Gardens, and was 
then headed for Melbourne.

364,492 job-seekers
In the two weeks following its launch, 
the Tourism Australia ‘Best Jobs in the 
World’ campaign has attracted 364,492 
applications. The UK is the country 
with the most applications  -  48,021, 
followed by the USA (47,840), Italy 

(43,432), France (41,627) and Australia 
(31,475). Almost 54,000 applications, 
or 14.7%, have so far been received 
for WA’s ‘Taste Master’, who will be 
required to eat, drink and forage their 
way around the State. Applications are 
open until 10APR.

Final days – Australia Rail Sale
Rail Plus reminds agents that the 
Australia Rail Sale ends on 31MAR. 
Book Gold Service on The Ghan or the 

Indian Pacific and your clients enjoy a 
20% discount.
Click here for the details.

Caloundra’s QAM
One of the Sunshine Coast’s most 
interesting attractions, especially for 
aviation buffs, is the Queensland Air 
Museum at Caloundra Aerodrome. It 
contains a collection of over 40 fighter 
aircraft, including Canberra, Sea 
Venom, Vampire, Sabre and Meteor 
jets, replica Spitfire and Mustang 
fighters, a Fokker Friendship, Caribou 
and many more. 
Its piece de resistance, a swing-wing 

F-111 bomber (above) is due to be 
delivered next month.
www.qam.com.au
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Skyrail opportunity knocks 
More than 50 tourists riding the Skyrail 
Rainforest Cableway experience near Cairns 
on Saturday were left swinging in mid-air 
for more than four hours after a tree fell onto 

electrical control equipment around 4.20pm, 
crippling the line. While some tourists were 
irate, one honeymooning couple admitted to 
making the most of the adventure....

Queensland Garden Expo – July
The Queensland Garden Expo, 05-07JUL13, 
is a ‘must see’ for green thumbed visitors to 
the Sunshine Coast. Staged in the hinterland 
town of Nambour, the event attracts up to 
30,000 visitors from across Australia and 
New Zealand. More than 360 Exhibitors, 
including more than 50 nurseries, will be 

displaying their best, and highlights include 
The Giant Kitchen Garden, The Living 
Backyard, landscape garden displays, floral 
art, workshops and demonstrations.
For details of Queensland’s premier 
sub-tropical gardening event, visit 
www.qldgardenexpo.com.au.

Noosa accommodation rates
AIM Holidays has Stay 7 Pay 5 
deals for three Noosa properties 
– the Fairshore Noosa, Kaguna 
on Hastings and the French 
Quarter, for booking to 31MAY 
and travel to 20SEP13.
Add Europcar hire at special 
rates, also available from AIM.
Click here for the details and 
call AIM on 09-444 2298 or 
email 
reservations@aimholidays.co.nz

PACIFIC ISLANDS
CCC Fiji snorkelling & diving Tivua Island
Tivua Island is the first destination on many Captain Cook 
Cruises Fiji’s Reef Endeavour cruises, and is visited every 
day on the Tivua Island Day Cruise aboard Ra Marama or 
Fiji One.
CCC’s Marine Biologist, Elenoa, and the PADI dive & 
snorkel team stationed there have been checking out the 
locals. Last week they spotted Sandy the Stingray, whose 
colouring and flattened shape allows him to blend perfectly 
with his environment by agitating and covering himself 
with sand. Elenoa says he uses smell and electro-receptors 
to locate food, much like sharks do.
Elenoa is also farming clams at Tivua Island. These giant 
clams are the largest living bivalve molluscs and are 
endangered.  They have a life span of 100 years but are a 
delicacy and so harvested regularly by the locals.  Tivua 
Island is the perfect habitat, as they prefer flat 
coral sand. TravelMemo   20130326   26MAR13    Page 6

http://nz.aircalin.com/billet-noumea.php
http://www.promail.co.nz/admin/temp/newsletters/3697/Noosa%20Accommodation%20-%20FTM%20Newsletter%2014.03.13%20(1).pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Friday%2C+22+March+2013


ASIA

Your gateway to Hong Kong Click Here
or call 09 309 1188

China   We know it like our own backyard

VIP CHC RSVP
Jacquie, Alana and Laura are 
staging a South Pacific 
product update in Christchurch 
on Tuesday 09APR at the 
Russley Golf Club Function 
Centre, 428 Memorial Ave.
There are drinks and nibbles 
from 5.30pm and the update on 
their range of Samoa, Cooks, 
Vanuatu and Tahiti products 
gets under way at 6pm. Faye 
Spooner from Air Tahiti Nui is 
the guest speaker, and there’s a 
pile of Spot Prizes.
Catering commitments mean 
a nominal No Show Fee of 
$10pp will apply.
RSVP now to 
Alana.Eli@xtra.co.nz

Guangzhou full-day Transit Tours
Kiwis travelling to Europe on China Southern’s Canton Route can 
take advantage of Acrossia’s Guangzhou full-day Transit Tours, 
priced from NZ$165pp.
Acrossia offers two options, one for clients on a budget that offers 
a full day of private guided touring and lunch and dinner in a local 
Chinese restaurant. 
The other includes a day room at the Crowne Plaza Guangzhou 
City Centre or similar, plus a half-day sightseeing and airport 
transfers.
Both stopover packages entail your clients obtaining an under-
24-hour stay permit from Guangzhou Immigration. 
Click here for the flyer with full details and call Acrossia on 
09-309 1188.

Vietnam’s islands of mystery 
The Con Dao islands off the south-eastern Vietnam coast 
comprise 16 large and small islands, home to tropical 
rainforests and turquoise waters that boast an incredibly
diverse array of marine life, including dolphins, sea 
turtles and abundant coral reefs.
Con Dao served as a prison island for political prisoners 
during the French colonial era, when it was known as 
Poulo Condore. In later years, the Saigon regime 
imprisoned political opponents in the infamous cells 
known as the “tiger cages”. The old prison buildings are 
still standing and open to the public, as is a small 
museum tracing the island’s history. 
Active Asia has recently released a luxury five-night 
package with Six Senses Con Dao from $1935pp 
including one free night in an Oceanfront Villa with 
private infinity pool and complimentary breakfast and 
dinners.  Call 09 360 7669 for further information.

Hard on the heels of recent W 
Hotel openings in Singapore and 
Bangkok, W Hotels Worldwide has 
announced plans to more than 
double its Asian presence by the 
end of 2018, offering nearly 20 W 
Hotels and Retreats in nine 
countries in the region.

TravelMemo   20130326   26MAR13    Page 7

http://www.acrossia.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1263


You won’t find a more amazing setting for romance.

When it comes to being a romantic location, Thailand has all the right ingredients in all the right measures. First there’s the natural beauty: the long sandy beaches, the 
clear blue waters, the lush green forests, the warm tropical sun in the sky. Then there’s the vast array of world-class facilities: the incredible restaurants, the heavenly spas, 
the luxurious places to stay. This blend of elements comes together to provide the perfect romantic escape. The choices are limitless in this dream destination. Few places 
on the planet can match Thailand in so perfectly catering to a couple’s every want and whim.  

www.thailand.net.au
Tourism Authority of Thailand, 137 Sunnybrae Rd, Glenfield, Auckland, New Zealand 0627, +64 9 444 2298

http://www.thailand.net.au
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Japan – landmark opening 
The redevelopment of Tokyo’s Marunouchi 
area isn’t showing any signs of slowing 
down. Active Asia reports that a big new 
seven-level retail centre known as Kitte has 
opened. Following Tokyo Station’s impressive 
facelift, the newly constructed Japan Post 
Tower – a 200m structure that incorporates 
parts of the 1933 Tokyo Central Post Office 
building – opened for business last week. 
This 9,400sq m podium building offers 71 
clothing stores, food retailers and other shops 
as well as 27 restaurants. The 38-level JP 
Tower houses the Tokyo Central Post Office, 
the Tokyo City i-Tourist and Business 
Information Centre, the academic and 
cultural museum “Intermediatheque” and 

state-of-the-art offices.
A museum exhibiting 7,000 items owned by 
the University of Tokyo, including Egyptian 
mummy samples, opened inside JP Tower the 
same day.

Motorbike Expeditions in India

Japan enjoys 33% visitor boost 
Foreign visitor numbers to Japan rose 33% 
last month to their highest on record for a 
February as a weakening yen boosted 
travellers’ buying power. Tourists are taking 
advantage of the Japanese government’s 
efforts to curb the yen as a way to boost the 
economy by helping exporters.
Japan welcomed 729,500 visitors in FEB13, 
according to the Japan National Tourism 
Organization,  the highest for a February 

since JNTO began collecting stats in 1964.
Visitors from Hong Kong posted the biggest 
increase, rising 97% to 56,500, while the 
number of travellers from Taiwan climbed 
74%.
Travellers from China, with which Japan has 
a territorial dispute over uninhabited islands 
in the East China Sea, recorded the only 
decrease in February, falling 2% to 80,900.

80 more hotels for Myanmar 
Active Asia advises that Hilton Worldwide 
has become the first major international hotel 
company to announce its entry into Myanmar. 
The 300-room Hilton Yangon will be located 
in Centrepoint Tower mixed use commercial 
property and one of the city’s tallest buildings.
 Facilities at the 21-storey hotel, which 
expected to open in 2014, will include three 
restaurants, a sky bar, lobby lounge, swimming 
pool, fitness centre, spa, business centre, 

event space and ballroom.
Accor has also announced that they will open 
three hotels in Myanmar: Novotel Yangon 
Max and MGallery hotel in Naypyidaw, both 
due to open this year; plus the Novotel 
Mandalay Mingalar, due to open in 2015.
Local media report that a new hotel zone 
containing 80 hotels is to be developed in the 
country’s capital, Naypyidaw. It will offer 
more than 10,000 hotel rooms by 2014.
For Myanmar product, call 09 360 7669. 

Motorcycle tour operator, Extreme Bike 
Tours, has introduced new luxury rides in 
India, with riders pampered at five star hotels 
along the route.
Billed as a fusion of ‘daring adventure and 
opulence’, the new tours will take adventure
seekers who like their comforts through 
Rajasthan in NOV13, and also NOV14, and 
through South India in FEB14, with guests 
riding India’s classic Royal Enfield 500cc 
motorbikes.
The 14-day Rajasthan tour, covering 2000km 
of roads, round-trip from Delhi, takes in 
sights like the Taj Mahal and the ‘City of 
Lakes’, Udaipur, with riders visiting ancient 
forts, lavish palaces and bustling bazaars and 
throttling across the vast Thar Desert, with 
its camel caravans and wandering nomads. 
Between stays in five-star fort hotels, riders 
will also take a safari through Ranthambore 
National Park to find tigers, elephants and 
crocodiles.
Meanwhile, the new, 12-day luxury South 
India tour includes 
1600km of riding 
along some of the 
quietest roads in India, 
with motorcyclists 
starting in the ancient 
spice capital of Cochin 
and travelling to the 
beaches of Goa via 
vast tea plantations,
the spectacular 
palaces and temples 
of Mysore, the ancient 
city of Hassan and the 
jungles of Mudumalai 
National Park where 
riders will stay in a 

luxurious jungle retreat and search for tigers.
On both tours, groups are limited to 10 bikes 
and open to licensed motorcyclists although 
pillion passengers are also welcome.
The five-star, 14-day Rajasthan tour is 
available from US$3930 per rider and 
US$3300 for pillion passengers and includes 
all accommodation (solo or twin share), 
meals, fuel and transfers, with departures on 
10NOV13 and 15NOV14. 
The five-star, 12-day South India tour 
departing 02FEB14 is available from 
US$4450 per rider and US$3250 for pillion 
passengers with inclusions as above. 
Featured on Top Gear in 2011, Extreme Bike 
Tours is based in India and owned by former 
Englishman and adrenalin junkie, Zander 
Combe, and up to 80% of riders are from 
Australia.
Visit www.extremebiketours.com.
NB Tours and prices are subject to availability 
and conditions apply. Flights to India are not 
included in the price.
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Outrigger sales visit
Three sales and marketing ladies from the 
Outrigger Hotels & Resorts family visited 
Auckland last week.
Patsy Narimatsu from Outrigger Reef on the 
Beach and Outrigger Waikiki on the Beach, 
Marty Milan from the Ala Moana Hotel and 
Susan Koelher from Embassy Suites updated 
product managers on all that’s new in Hawaii, 
and were special guests at a Hawaii Tourism 
Oceania luncheon (above).
Patsy told the gathering that the Outrigger 
brand is synonymous with Hawaii, with its 
founders, the Kelley family, having been 
responsible for Honolulu’s first condo-style 
hotels. The 50-room Islander opened in 1947, 
followed by the Edgewater and the Reef in 
the 1950s. The Kelleys are still very much 
involved in the 45-property chain.
The beachfront properties pride themselves 
on their authentic cultural program and the 
fact they do not have resort fees. Patsy says 

their romantic beachfront vow renewal 
ceremony has now been enjoyed by more 
than 10,000 couples, and is very popular with 
their Australasian market, which constitutes 
some 25% of the properties’ guests.
Embassy Suites’ Susan Koelher says their 
Waikiki property, with its one and two-bed-
room suites, is the #1 performer in the chain. 
Guests enjoy the full cooked-to-order 
breakfast and the poolside beverage reception
each evening and the Yoga classes on the 
Grand Lanai.
The Ala Moana Hotel’s Marty Milan says 
the 1,112-room two-tower property, which 
opened in 1970, remains very popular with 
those wanting to be near but not in the midst 
of the Waikiki action. Across from the Ala 
Moana Beach Park and within easy walking 
distance of the centre of Waikiki, it is also 
adjacent to the world’s largest open-air 
shopping mall.
Call your wholesaler for Outrigger Hotels & 
Resorts rates.  

M60 tops list of ten most 
popular weapons at MGV
A weapon so big it requires two or three 
people to operate it tops the list of most 
popular weapons at Machine Guns Vegas. 
Firearms available at MGV range from 
handguns to fully automatic machine guns to 
vintage World War II weapons. Also available 
are weapons used by U.S. Navy Seals.
The most popular choice is the M60, a belt-
fed machine gun that fires cartridges usually 
used in larger rifles and generally is operated 
by two or three people. The gun’s weight 
and amount of ammunition make it difficult 
for one person. Introduced in 1957, it’s been 
used in every branch of the U.S. military and 
still is used by other armed forces.
“We thought it would be interesting to see 
what weapons were rented most often. I have 
to admit, the results were a little surprising,” 

said managing partner, New Zealand-born 
Genghis Cohen.
“Maybe they shouldn’t be, though. Many of 
the weapons that made the list include the 
high-firepower ones made popular by video 
games. They offer a bigger thrill than your 
usual handgun or machine gun,” he said.
The 10,000sq ft machine gun shooting range 
opened in FEB12, just minutes off The Strip.

Disney : Millennium Falcon rides, anyone?
Micechat.com is carrying a thread on moves by Disney to survey its Annual 
Passport holders on whether the Force is with them on the possibility of a 
Star Wars attraction at Disneyland. The survey asks if respondents prefer the 
classic trilogy or the prequels, what places they would like to visit in the Star 
Wars universe, asking about their knowledge of the characters and who they’d 
like to meet.
Disney spent $4b acquiring Lucasfilm and plans to produce Star Wars: 
Episode VII.

Flights to the Nazca Lines
World Journeys reports that the domestic 

Peruvian 
airline LC 
Peru will 
from next 
month fly 
directly from 
Cusco to the 
Nazca Lines 

en route to Lima.  The new flights allow 
travellers to alight in Nazca, enjoy their light 
aircraft flight over the Nazca Lines, and later 
the same day, continue on to Lima.  World 
Journeys director Chris Lyons says: “The 
new direct flights and schedules will allow us 
to include the Nazca Lines in more limited-
time itineraries, as there is no longer the need 
to overnight in Nazca.”
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MIDDLE EAST EUROPE
Jordan arrival formalities
Innovative Travel advises that with the opening of 
the new terminal at Amman’s Queen Alia 
International Airport, they are no longer able to 
offer meet and assist with Jordan visas inside 
Immigration. New Zealand passport holders are now 
able to purchase their own visas for a fee of JOD 
20.  It is important that clients do have Euros or US 
Dollars in cash to be able to change into Jordanian 
dinars prior to immigration, says Innovative’s Robyn 
Galloway.
She says the new 100,000 sq m building has vastly 
improved infrastructure capable of eventually 
handling up to 9 million passengers, triple its 
previous capacity.
The terminal has a larger check-in area, clearly 
marked signage, modern flight information monitors,
comfortable seating, a larger duty-free area and a 
wider variety of food and beverage outlets, among 
other greatly improved features, says Robyn.
For any enquiries call Innovative Travel toll free on 
0508 100111.

Really hot Dubai
Dubai has never been so hot, nor more accessible. 
The glamorous, glitzy city with its myriad of 
shopping malls, bars and clubs, extravagant hotels 
and service like no other makes it a very tempting 
break away or stopover on the way to Europe.  Exotic 
Holidays offers a huge range of hotels, from 3-star to 
7-star standard in a variety of locations.  They also 
offer an array of excursions, including a day trip to 
neighbouring Abu Dhabi from just $168pp.  Exotic 
can also confirm 24-hour check-in at a few of its 
hotels, and can help with useful tips and suggestions 
for planning a Dubai visit.
Call 09 410 5060 or 0508 EXOTIC (0508 396 842) 
or email info@exoticholidays.co.nz for more 
information.

Headwater’s Pour de France
There are now less than 100 days to go 
to the start of the 100th Tour De France 
and Adventure World is offering 
Headwater’s version – the ‘Pour de 
France’, based on a range of their 
cycling holidays around Brittany or 
Burgundy, the latter amongst the best 
wine regions of France. 
Rather than mountain-climbing with 
Wiggins and Cavendish, your clients can 
experience something more leisurely, 
meandering through French vineyards 
sampling outstanding wines, with plenty 
of cafe pit-stops and photo breaks (no 
lycra necessary!) 
Discover Burgundy with Headwater’s 
7-day Chablis Vineyards Independent 
Cycling Tour, priced from $2,089pp 
twin share. From the fertile basin around 
Auxerre, in the North West, and the 
ancient massifs of Morvan and 
Charollais in the south, Burgundy is a 
wonderfully diverse region. It’s been 
synonymous with ‘gastronomy and good 
living’ since Roman times and, in the 
limestone plateaux of La Cote, some of 
the world’s most expensive wines are 

still produced. Your route here follows the 
gentle Chablis Vineyards Cycling route, 
featuring world-famous wines, forgotten 
country villages and superb local cuisine.
Alternatively, they can tour Brittany with 
its fantastic food and majestic coastline, 
on Headwater’s 9-day Emerald Coast 
Independent Cycling Tour, priced from 
$2,559pp twin share. The vividly 
contrasting landscapes have made it an 
artists’ haven over the years yet, despite 
its popularity, your clients can still get 
away from it all and find their own 
hidden delights. The Emerald Coast 
Cycling route covers this largely 
unspoiled region of traditional fishing 
ports, colourful country hamlets and 
beautifully preserved walled towns 
unchanged since the Middle Ages.
Prices include a range of mid range/good 
value accommodation, breakfast daily, 
most evening meals, transfers, maps and 
route notes and luggage transfers. 
Click here for the details and for more 
options visit www.adventureworld.co.nz 
or call 0508 496 753. 

Last days for rail specials
Rail Plus reminds agents that sales are soon 
to close on a number of special deals on rail 
travel. Among them:
>>  Eurail Pass Promo - Receive up to 5 
extra days free on Eurail Global Continuous
Passes. Available on 15-day, 21-day and one-
month Eurail Global Continuous Passes only, 
they are valid for Adult, Saver, Child and 
Youth, and the Pass must be validated within 
6 months from date of issue. 
Sale ends 26MAR13.
>>  France Pass Promo - 20% off selected 
France Passes. 1st and 2nd class, Adult & 
Adult Saver Pass, all validities excluding 
3 days, with all travel to be completed by 
30JUN13. 
Sale ends 26MAR13.
>>  BritRail Promo - Purchase a selected 
BritRail Pass (Britrail Consecutive, 
Britrail Flexi, Britrail England Flexi & 
Britrail England Consecutive Pass) and get 
an extra travel day free. 
Available in 1st and Standard Class, valid 
for travel: 6 months from date of issue. 
Sale ends 11APR13.
>>  Thalys First Class Promo - Available in 
1st Class only. Must travel between 
04MAR-30JUN13. Non refundable and 
Non changeable. 
Sale ends 26MAR13.
>>  Germany Rail Pass - Get 20% off  5- and 
6-day German Rail Passes, 1st and 2nd Class, 
Travel: to 31MAY13. 
Sale ends 26MAR13.
>>  TGV France-Italy Sale - Up to 65% off. 
Available in 1st & 2nd Class. 
Sale ends 26MAR13.

CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au

19-day Bike & Barge through France NZ$10,450PP

History - Culture - Cuisine - Countryside           Departs 25 May 2013
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Contact Beyond Travel for full details 
 

E: info@beyondtravel.com.au  -  Local call: 0800 550 065 
 

2013 Brochure available through TIFS  

 

 RUSSIAN RIVER CRUISES  
 

 

DELUXE VOLGA DREAM   
5-Star boutique cruise-tour 

 

2014 rates - book early 
10 days from $4,230  

NZD per person 
 

Deluxe small ship cruise-tour Moscow to  
St Petersburg or vice versa, cabins sell-out early!    

Clients should book ahead & SAVE. 

 

GREAT VALUE VOLGA CLASSIC   
3-Star tourist class river cruise 

 

2013 cabins still available 
10 days from $1,405  

NZD per person 
 

3-star river cruises are un-beatable value from 
Moscow to St Petersburg or vice versa.   
Prices include sightseeing and meals! 

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

TOUR PRODUCT
Q&A with Intrepid
How well does Intrepid perform in the NZ market?
Intrepid’s financial year has been off to a great start in New Zealand 
thanks in large to the support of our industry partners with industry 
sales up 9% on last year in the first quarter (OCT-DEC). In recognising 
this growth we have employed a sales rep to assist Leah Johnson to 
ensure we maintain and grow our market share.
How does that stack up against other markets?
New Zealand is a really important market for Intrepid. Thanks to our 
partnership with Intrepid Journeys we’ve got fantastic brand 
recognition. Couple this with the adventurous Kiwi spirit and it’s easy 
to understand why NZ is so important to us.  Currently the market 
tracks very closely to the growth in the Australia industry which is a 
very pleasing result, particularly after coming off a strong 2012.
What motivates your travellers to choose Intrepid?
About 65% of our travellers are professional females aged between 
25 and 39 years old. They travel with us to enjoy the company of 
likeminded people and also for the security of a group to get to off-
the-beaten-path destinations. In addition we offer a twin share (with 
the same gender) pricing whereby single travellers do not have to 
pay extra to enjoy one of our small group trips.  This has been a very 
strong selling point for us.
What is Intrepid’s biggest point of difference?
We offer the smallest groups (usually 10-12 pax) in the adventure 
market space, we are a global leader in responsible travel and have 
been a carbon neutral company since DEC10. We have guaranteed 
departures since inception 24 years ago, in fact the first to do so. 
*Approx 85% of Intrepid Travel trips have max 12.
Which ‘hot’ destinations and experiences are being booked this year?
Key destinations that Kiwis are booking on this year are Europe 
(46% growth), South Africa (127%), Central America (105%), South 
America (46%). Asia, Morocco, East Africa and North America 
continue to see good numbers. 
What is the biggest change taking place in the adventure sector?
The adventure sector is getting smaller, some areas of the world 
once considered adventure are now developing into or are already 
considered mainstream, while we have continued growth in the likes 
of Thailand, Vietnam and Cambodia, the number of players in these 
markets has grown enormously in recent times. As competition 

increases we have to be innovative in creating better 
experiences to best show case the destination and to 
accommodate the demands of the market. A real case is in 
launching into the ‘food’ market. Traditionally food 
focused tours have been 5 star gourmet. We have come in at 
an excellent price point while still maintaining the core of 
what we do at a price our target audience will buy. We will 
continue this type of innovation as new challenges arise.
How much is your customer demographic changing?

We are seeing real growth in the 60’s plus age range. 
We know that they are very much a ‘young at heart’ 
traveller and that it is a growing population. We 
introduced our extended family product range based 
on the demand in this sector. We have already seen the 
results of targeting travellers early and we have, more 
than ever, the ability to keep those travellers for life as 
they grow in age and grow with our product offerings.
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World Expeditions Africa & Middle East brochure 
World Expeditions has 
launched its Africa and 
Middle East brochure that 
highlights the best trips 
from discovery and 
cruising level to 
challenging trekking for 
2013 and 2014. 
Says Natalie Tambolash, 
World Expeditions GM for 
New Zealand: “The value, 
small groups and our on 
the ground local expert 
guides make for a magical 
and memorable adventure 
holiday.”

The new brochure has more 
than 70 pages filled with 
self guided or small group 
guided active holiday trips 
including two community 
projects – one connecting 
the clean running water to 
the primary school in 
Kakoi, Tanzania and the 
other building a fence to 
help protect the lions with 
The Born Free Foundation.
To order a brochure from 
World Expeditions for 2013 
and 2014, visit 
www.worldexpeditions.co.nz 
or call 0800 350 354.

AVIATION

Over 120 European destinations ... now that’s Wunderbar!

More cheap seats for Kiwi travellers
Air New Zealand says it has reasserted its 
price leadership for the second time in a week 
announcing a further 100,000 grabaseat fares 
will be offered across its domestic network 
this year.
The move comes on top of the carrier’s 
announcement last Wednesday that it was 
slashing fares on its Night Rider service 
between AKL and WLG to just $9 each way 
over Queen’s Birthday weekend.
Air New Zealand Group GM New Zealand 
and Pacific Islands, Cam Wallace, says the 
announcements are just part of a series of 
initiatives to encourage more Kiwis to travel 
on the national airline.

In recognition of the greater availability of 
cheaper airfares and the fact customers prefer 
to be able to purchase confirmed seats, Air 
New Zealand will stop offering domestic 
Standby fares from 06MAY13.
“Air New Zealand is committed to helping 
grow our nation’s economy,” says Wallace. 
“The purchase of seven new generation ATR 
72-600 aircraft for Air New Zealand’s Mt 
Cook fleet will add up to two million 
additional regional seats into the market. 
Further domestic capacity is also being added 
with the transition of the jet fleet from B737-
300 aircraft to larger capacity A320s,” he 
adds.  

Hawaiian Airlines Aloha Lounge
For the next 4 weekends every Sat/Sun the 
Marvel Grill at Auckland’s Wynyard Quarter 
will be running the “The Hawaiian Airlines 
Aloha Lounge”.
Sit back relax and enjoy some Hawaiian 
Sliders, washed down with a MAI TAI or 
Mojito. Fantastic live music from 1pm both 
Saturday and Sunday.
Dine and go into the draw to win two return 

economy 
flights to 
Hawaii as 
well as a 
lucky draw 
for a $200 
Marvel 
Grill bar 
tab.  Says Russ Williss: Tell all your mates! 
Mahalo!

Cathay Pacific – Always Game
Cathay Pacific, the Title Sponsor and Official 
Airline of last weekend’s Cathay Pacific/
HSBC Hong Kong Sevens 2013, developed 
a special TV ad for the event, which is Hong 
Kong’s biggest longhaul visitor drawcard.
The ad shows a Cathay Pacific flight 
attendant, showing rugby skills as she makes 
her way to the airport, backed by a funky 

soundtrack.
Amadeus and ForwardKeys travel data 
trends, based on global air reservations, 
highlight the impact of the tournament on 
long-haul travel to Hong Kong, showing that 
the Sevens draws the biggest influx of 
long-haul travellers into Hong Kong every 
year for a single event.

Scoot 787 each way bet
FlightGlobal reports that Singapore Airlines’ 
long-haul, low-cost subsidiary Scoot will 
convert some of its orders for Boeing 787-9 
Dreamliners to the smaller -8 variant.
The airline’s Kiwi chief executive Campbell 
Wilson says that the airline has not determined
an exact mix, but it is likely that it will 
change its order from 20 787-9s to 10 -9s and 
the same number of -8s.
“They’re operationally interchangeable so 
there’s no efficiency impact, but the different 
capacities open more options with respect to 
network and deployment,” he adds.
Scoot is due to take delivery of its first 787-9 
in late 2014.
In related news, Singapore will get its first 
low-cost flights to Seoul, with the launch of 
Scoot’s thrice-weekly service from 29MAY. 
The LCC’s network currently comprises 

nine cities - Singapore, Sydney, Gold Coast, 
Bangkok, Taipei, Tokyo, Tianjin, Qingdao 
and Shenyang.

A look inside the new lithium ion battery 
container for the Boeing 787 Dreamliner.
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Air NZ most attractive 
employer again
Air New Zealand has been inducted into the 
Randstad Awards Global Hall of Fame after 
being named the country’s most attractive 
employer for a third consecutive year – the 
first time an organisation anywhere in the 
world has won three times in a row.
The Randstad Awards are currently held in 
18 countries and are now in their 13th year 
internationally.  In New Zealand the awards 
have been running since 2011 with Air New 
Zealand taking out top honours every year.
Randstad, a specialist HR and recruitment 
provider, surveys around 7,000 employees 
and job seekers in each country to identify 
companies they recognise and indicate their 
preference to work for these organisations.
Nominated companies are then assessed 
across a range of areas including strong 
management, financial health, job security, 
development opportunities and a good work-
life balance.
Air New Zealand ranked highly, with 86% 
of respondents acknowledging they knew the 
airline well enough to have a strong opin-
ion and positive perception about the brand.  
More than half of this group also indicated 
they would like to work for the company.

easyJet drops check-in desks
easyJet is to close its check-in desks in a bid 
to encourage more passengers to download 
their boarding cards from its website.
Buyingbusinesstravel.com reports that, from 
30APR, the LCC will turn all check-in desks 
into bag drop desks across its network.
80 per cent of easyJet’s check-in is already 
done online and it is currently emailing 
booked passengers to inform them of the 
changes to check-in.

CRUISE NEWS
Hurtigruten releases new Explorer Voyages for 2014/15 
Hurtigruten’s 2014 program of ‘Explorer’ 
voyages in Spitsbergen, Greenland, Antarctica
and Europe features new itineraries and 
additional departure dates to meet the ever-
increasing demand to visit some of the most 
remote places in the world. A full expedition 
team is on board to ensure everyone gets the 
most out of a voyage and learns more about 
the destination being explored. 
Early booking savings of up to 25% off the 
voyage fare are available when bookings are 
received no later than 30JUN13. Each pricing 
tier is capacity controlled, so the earlier your 
clients book the bigger the saving. 
New itineraries include: 
ICELAND: 11-day The Land of Fire and 
Ice – Circumnavigating Iceland - from 
A$6,285pp twin share. 
For the first time, Hurtigruten is offering a 
voyage that circumnavigates Iceland and 
takes in vast expanses of unspoilt nature. 
Guests learn about the daily life of this 
mystical island and its history, which dates 
back to the ancient sagas, during the onboard 
lectures. For bird lovers there are visits to 
the seabird-rich Hornbjarg Cliff and Vigur, 
where puffins, eiders, guillemots and arctic 
terns are abundant. In Höfn guests will have 
the chance to see the largest and most volu-
minous glacier in Europe. The voyage aboard 
MS Fram departs Reykjavik on 25MAY14.
EUROPE: 12-day The Best of the South 
West – Islands of Southern Europe – from 
A$2,695pp twin share. 
This island-hopping voyage from Las Palmas 
to Lisbon on MS Fram is a carefully selected 
collection of interesting, warm and sunny 

destinations in Southern Europe. Guests will 
experience the lesser-visited parts of the 
Canary Islands, explore Funchal, the capital 
of Madeira, visit the contrasting island of 
Porto Santo and discover three of the remote 
islands of the Azores, all in one voyage. The 
voyage departs Las Palmas on 01APR14. 
GREENLAND – Additional Departures: 
Due to the speed in which it sold out for 
2013, an additional departure date has been 
added for the National Park Expedition 
Voyage which visits North East Greenland 
National Park, the largest in the world, and 
yet one of the least visited, and three Arctic 
Islands: Spitsbergen, Greenland and Iceland. 
The 15-day/14-night voyage from Iceland 
to Spitsbergen departs on 20AUG14 and 
04SEP14 in the Arctic autumn and before 
the winter closes in, making this corner of 
the planet uninhabitable. Fares start from 
A$9,080pp twin share including full board. 
SPITSBERGEN: The return of ‘Polar Bears, 
Islets and Fjords’ from A$4,520pp twin share. 
After several years of not being included in 
the program, this voyage makes a return in 
2014 on MS Fram. It takes guests from the 
high north of Spitsbergen through the hidden
gems of coastal Norway, to the charming 
Hanseatic city of Bergen. En route, there is 
the opportunity to experience the wildlife of 
the high Arctic and to learn more about the 
fascinating history of explorers and whalers 
through onboard lectures by Hurtigruten’s 
expedition team. During the voyage, the ship 
will visit small and isolated islands, 
settlements and charming fishing villages, 
some of which are only accessible by boat. 

The 13-day/12-night voyage departs 
Longyearbyen on 17SEP14 and fares start 
from A$4,520pp twin share including full 
board, 11 nights onboard the ship, and one 
night’s b/b in Longyearbyen. 
TRANSATLANTIC: ‘Treasures of the 
Atlantic Ocean’ – from A$2,680pp twin share. 
Each year MS Fram relocates hemispheres 
and unlike previous years when MS Fram 
simply sailed from Las Palmas to Buenos 
Aires or vice versa, for 2014 she will make 
several stops along the way. 
The voyage visits five countries and some 
of the lesser-known islands of the Atlantic 
Ocean including the fairytale like island 
Fernando de Noronha, the St Peter and St 
Paul archipelago and Sao Vicente and Sao 
Antao in the North West Cape Verde Islands. 
Hurtigruten’s skilled expedition team will 
give lectures on various topics and arrange 
landings in some of the exotic ports of call. 
Two voyages are available: 14MAR14 from 
Buenos Aires to Las Palmas; and Las Palmas 
to Buenos Aires on 14OCT14. Fares start 
from A$2,680pp twin share including full 
board. 
ANTARCTICA – voyages extended: 
Several voyages have been extended to 
ensure maximum time is spent in Antarctica. 
The ‘Land of the Penguins’ and ‘Polar Circle 
Expedition’ itineraries have been extended 
allowing guests to spend a full 6 days in 
Antarctica. 
Hurtigruten is a world leader in expedition 
cruising and is represented in New Zealand 
by Discover the World Marketing. 
Call (09) 623 4293 or email 
retailres@discovertheworld.com.au
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P&O Cruises increases 2014-15 choices 
for Kiwis 
P&O Cruises yesterday launched its 2014-15 schedule, with plenty of 
options for Kiwi cruisers. 
P&O Cruises Pacific Pearl will again be homeported in Auckland in 
2015, offering seven roundtrip cruises between 06APR and 27MAY, 
including six P&O Islands itineraries to the likes of Vanuatu, New 
Caledonia and Tonga. 
Newbies can test their sea legs on a three-night roundtrip SeaBreak, 
departing Auckland on 16APR15. 
Another short SeaBreak from Auckland to Sydney departing on 
06JUN gives Kiwis the option to stay onboard for an additional 10 
nights and enjoy cruising to the Great Barrier Reef. 
Sports fans are also well catered for, with a five-night cruise from 
Sydney to Melbourne for the Australian Open Tennis in JAN15 and 
two ships visiting Melbourne for the Melbourne Cup in NOV14. 
The latest program also features new itineraries to Indonesia, and 
expanded ports of call in Papua New Guinea. 
Pacific Jewel will be based in Freemantle, offering two 12-night 
P&OSeaAsia cruises to Lombok, Bali and Komodo Island in 
Indonesia – and a 14-night cruise to Singapore with calls to Indonesia, 
Brunei, Malaysia and Vietnam. 
Kiwis keen to explore the natural scenery and cultural heritage of 
Papua New Guinea have the option of a 14-night Explorer cruise from 
Brisbane featuring maiden visits to Madang, Kavieng and Rabaul as 
well as scenic cruising of the Vitu Islands. 

Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

78-Day Grand Pacific & Far East Voyage 
21 September – 8 December 2014      Seattle to San Diego

In 2014, Holland America Line’s flagship ms Amsterdam will once again sail to 
Asia.  This itinerary features a sweeping discovery of China, Japan, Melanesia, 

the Philippines and Polynesia with overnight stays in eight Eastern cities.  

ASK US FOR 
DETAILS 

AND FARES

2013/14 Holland America Alaska cruise update
Francis Travel Marketing has released HAL Alaska 
lead rate and offer highlights:
7-Day Roundtrip Vancouver – Featuring the 140th 
onboard credit from late July through end of season
 MS Volendam from US$499 
 with US$50-100 ocean-view upgrades
 MS Amsterdam from US$599 
 with US$50-100 ocean-view upgrades
 MS Zuiderdam from US$599 
 with verandahs from US$999.
7-Day Roundtrip Seattle – Featuring the 140th SBC 
from late July through end of season
 MS Oosterdam from US$599 
 with verandahs from US$999.
 MS Westerdam from US$699 
 with verandahs from US$999.
7-Day Gulf – select verandahs are now open to cruise-
only guests
 May from US$499 
 with US$100 ocean-view upgrades
 June from US$699 
 with US$100 ocean-view upgrades
2014 Cruise Update - Highlights include:
MS Oosterdam moves to gulf – 18 sailings, expands 
capacity, allowing for cruise only verandah and suite 

staterooms.
The 14-Day Alaskan Explorer will return for four sailings 
aboard the MS Amsterdam.
MS Zaandam moves to Friday roundtrip Vancouver.
Staterooms have been re-categorized beginning with the 
2014 Alaska season.
To book your 2014 Alaska group contact FTM’s Group 
Specialist, Barbara Kropp for more information - 
barbara@francistravelmarketing.co.nz. 
NOTE: All fares shown are in US Dollars, per person share 
twin, excluding port charges and government fees which 
are additional - for new bookings only.
Contact the Francis Travel Marketing team for more 
information - 09 444 2298 or 
reservations@francistravelmarketing.co.nz

Ponant Cruises FTM Exclusive
Ponant Cruises now include an Open Bar and Gratuities. 
Francis Travel Marketing has secured an Exclusive 
Offer, allowing agents to book their Ponant cruises in 
USD, with port charges, government fees, open bar & 
gratuities included.
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Viking foresees a 100-ship river fleet
River cruising is booming to such a degree 
that Viking River Cruises is openly talking 
about having 100 ships on the world’s rivers 
by the end of the decade.
USA Today quotes Torstein Hagen, chairman
of Viking River Cruises as saying “We 
shouldn’t disregard the possibility.” 
Speaking with cruise writers last week during 
inaugural festivities for ten of his line’s 
newest ships, Hagen said he saw no end in 
sight to the soaring demand for river cruises 
that has characterised the past decade.
The number of North Americans taking a 

river cruise has grown at a 14% annual rate 
since 2001, more than twice as fast as the 6% 
annual growth in the number of North 
Americans taking ocean cruises, Hagen says.
Still, despite boosting capacity by 40% this 
year, Viking barely has any space available to 
sell, Hagen says. 
“If you go on our website and try to make 
a booking (for) Europe this year, you’ll 
find that, through the end of October, out of 
50,000 cabins that we had for sale, we only 
have 600 left,” he says. “It’s jam-packed 
full.” 

True Alaska with True Alaskans 
9-night Family Cruise
Alaska Dream Cruises offers a 9-night Family 
Cruise with itinerary highlights that include: Sitka 
Sound Science Center, Sea Otter & Wildlife Quest, 
Juneau, Alaska’s State Museum, Mendenhall 
Glacier, Orca Point Lodge, Hobart Bay, the glaciers 
of Tracy Arm Fjord, Petersburg, Kasaan, Misty 
Fjords, Ketchikan.
Click here for the flyer and call Francis Travel 
Marketing on 09-444 2298.

Windstar Cruises Dreams of Tahiti 
Now available for booking, Windstar Cruises 
Dreams of Tahiti see Wind Spirit sailing on 
7-night cruises out of Papeete on Fridays
02MAY-07NOV13, with prices from $3649pp 

share twin.
Click here for the flyer and call Francis 
Travel Marketing on 09-444 2298.  

New departures on Mekong Cruise
Pandaw has announced additional departures 
on the Mekong cruises aboard RV Tonle for 
OCT13 and NOV13. 

Click here for the details and call Francis 
Travel Marketing on 09-444 2298.  

MSC Preziosa officially christened 
by Sophia Loren
In true MSC Cruises Style, a lavish, highly detailed 
and luxurious ceremony marked the christening 
of MSC Preziosa in the fleet’s Italian homeport of 
Genoa.  
During the event, MSC Preziosa was joined by sister 
ships MSC Splendida and MSC Opera to create a 
world first flash mob which included passengers and 
crew. The result was a world first display between the 
three ships and included passengers, featuring sound 
and lighting effects.
The godmother of the MSC Cruises fleet, film star 
Sophia Loren, christened MSC Preziosa and guests 
of the christening were also entertained by music 
conducted by Ennio Morricone and watched a world 
class acrobatics display before a fireworks 
spectacular.
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PEARL’S PEARLER
I may be schizophrenic 

but at least I have each other.
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INDUSTRY
Reminder: Agent India Offer
Adventure World would like to remind agents 
that their India agent incentive expires on 
31MAR13. Agents who book any India 
product by this date will go in the draw to 

Trafalgar iPad winner
Liz Christiansen (centre) from 
Harvey World Travel in Browns 
Bay is pictured receiving her iPad 
3 from Trafalgar sales managers 
Marija Tolj and Elinor Wealthall. 
Liz was voted the winner by the 
Trafalgar team for suggesting 
some great reasons why people 
should book a Trafalgar holiday. 
Meanwhile, agents and clients 
have until close of play today 
26MAR to enter Trafalgar’s global 
Facebook competition to win 
a Trafalgar trip for two to Italy 
including flights. 
www.facebook.com/TrafalgarTravel 

win a six-day Golden Triangle 
package for two. Prize includes 
accommodation, 
breakfast daily and sightseeing.  
Adventure World offers a 
comprehensive range of 
accommodation, sightseeing 
packages, tailor-made and 
independent tours to India. From 
the deserts of Rajasthan, the cool 
hill stations of Himalayan 
foothills, the palm fringed beaches 
of Kerala, the simple villages, to 

the sophisticated modern cities; AW has 
something to suit your client. 
Click here for details and for more 
information on India, call 0508 496 753 or 
visit www.adventureworld.co.nz. 

Club Med appointment
Madeleine Clow has been appointed Club 
Med General Manager Australia & New 
Zealand within Club Med’s East and South 
Asia and Pacific region. She will be based in 
Sydney.
Madeleine, a Kiwi, was previously handling 
Multichannel Sales & Customer Service 
Coordination for new and emerging markets, 
and her 12 years of experience with Club 

Med in sales roles has included time in the 
Saint-Ouen Call Centre in Paris. That, and 
her knowledge of new markets, provides a 
strong base for her new position.
Quentin Briard, who previously held the GM 
position, will be moving to Singapore as 
VP Regional Marketing ESAP and Sales for 
South East Asia and will maintain a strong 
interest in the New Zealand market.

Daily to Vancouver with China Southern 
China Southern Airlines (CZ) has announced 
daily flights to Vancouver as part of its 
expanding Canton Route to the World.
From 17JUN China Southern will begin daily 
direct flights to Vancouver via its Guangzhou 
hub.
Passenger can now fly daily from New 
Zealand to Vancouver from NZ$2290* return 
in Economy Class, subject to conditions and 
availability.

Says China Southern Regional General 
Manager Australia/New Zealand Henry He: 
“Vancouver is the cosmopolitan Western 
gateway to everything Canada has to offer, 
from skiing and snowboarding to wilderness 
adventures and hikes, and we are thrilled to 
be able to take New Zealand holiday makers 
there direct from Guangzhou.”
*Fare includes taxes correct at date of 
release.

Pre-Easter TravelMemo 
Because of the upcoming Good Friday 
holiday, the next issue of TravelMemo will 
be in your Inbox on Thursday morning. The 

following issue will be with you, as usual, 
next Tuesday.

http://www.adventureworld.co.nz/india-self-famil/
http://www.adventureworld.co.nz/india-self-famil/

