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Long-haul youth travellers 

enticed by ‘Epic Experiences’
Youth travellers from the long-haul markets of the US, Canada, 
UK and Continental Europe are being enticed to travel to New 
Zealand with Tourism New Zealand’s latest youth campaign - 
Epic Experiences - showing them ‘there really is too much to 
miss’.
Launched yesterday on the back of the successful Stories Beat 
Stuff activity, Epic Experiences demonstrates how cool a trip 
to New Zealand can be, with an enormous range of epic 
adventures to be had. 
Youth travellers are those aged 18-29. Accounting for almost a 
quarter of annual arrivals they represent significant opportunity; 
with the potential to stay here longer, travel widely and get 
involved in a range of activities, meaning they have the 
potential to spend more while they are here.
“While Stories Beat Stuff was designed to improve the youth 
sector’s pre-travel perception of New Zealand as a holiday 
destination, Epic Experiences aims to capitalise on this and 
convert this into bookings – so they come to New Zealand and 
experience it for themselves,” says Justin Watson, General 
Manager Marketing Communications.
The campaign is the largest multi-partner youth sector activity 
to be simultaneously rolled-out across all Tourism New Zealand 
western long-haul markets.                                    .... Cont p2
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NEW ZEALAND
Long-haul youth travellers enticed by ‘Epic Experiences’   ... Cont from p1
“We have worked with a significant number 
of trade and youth partners in each market, 
securing strong travel deals to promote 
during the campaign which will support 
strong conversion rates,” says Watson.
“We have also worked with the youth industry
and operators with youth specific products 
in New Zealand to ensure the wide range of 
activities available are promoted across the 
campaign to show just how much there is to 
do while here.”
Running over two months the activity will 
be rolled out via Tourism New Zealand’s 
established social media and online platforms 
across the US and Canada, UK, France, 
Germany, Netherlands and Scandinavia.
“These are core markets for youth travellers 
to New Zealand, and combined they 
contribute over a third of all youth arrivals 
each year,” says Watson. 

Utilising the wealth of user generated 
material collected during Stories Beat Stuff, 
the campaign pages promote the uniquely 
personal view of the New Zealand experience 
that resonated strongly with the market. 
“During the course of Stories Beat Stuff we 
learnt that the personal stories of other youth 
travellers, shared through youth friendly 
media such as Facebook, videos and online 
channels, were instrumental in getting their 
attention.
“Achieving one million views and 61,000 
direct ‘likes’ on Tourism New Zealand’s 
‘100% Pure’ Facebook page we know that 
this is a successful way to engage with the 
youth sector  - to get them to see New 
Zealand as a must-visit destination and 
inspire them to book their trip to experience 
it for themselves.” 

Viewing the Christchurch rebuild
The Christchurch Earthquake Recovery 
Authority (Cera) is about to allow guided 
tours on foot and bicycles inside the city 
CBD. 
Fairfax reports that Cera wants to enable 
the public, including tourists, to visit the 
cordoned-off CBD rebuild zone to “see first-
hand the deconstruction and rebuild processes 
in a safe and controlled environment”, it says 
in a tender to find tour operators. 
Cera, which maintains the 4.8km cordon, and 
determines access, has run a series of bus 
visits, managed a cathedral walkway from 
Cashel Mall into Cathedral Square, and also 

allows an operator to run bus tours, and 
punting trips on the Avon River. 
However, it is now seeking to extend that to 
“assist the public to understand the changed 
nature of Christchurch’s CBD”. 
Cera says it has no criteria regarding the type 
of tour offered. These could include walking,
cycling or passenger vehicle of under 12 
seats, but must start at least 20 minutes apart 
at any time and must operate in daylight. 
Walking tours will require one guide to every 
six clients with a maximum 12 clients each 
tour group, while vehicle tours require one 
guide to every 11 passengers. 

Young Japanese funseekers sought
Air New Zealand and Tourism New Zealand 
have launched the latest phase of a joint 
venture campaign in Japan showcasing the 
fun side of New Zealand to young Japanese 
travellers.
The campaign targets a demographic which is 
generally 20-35 year old female travellers.
In creating the campaign, a group of young 
Japanese travellers visited New Zealand to 
experience the best on offer for themselves.  
Their photographs and experiences have been 
documented online via a dedicated campaign 
website and cover four key themes including 
experiencing the outdoors, city/urban 
experiences, food and wine, and “fantasy” 
with a particular focus on The Hobbit.
Tourism New Zealand Regional Manager 
Japan and Korea Nick Mudge says statistics 
for the OCT-DEC12 period show an almost 
11% increase in 20-29 year old Japanese 
visitor arrivals when compared to the same 
period last year.
“Strategic targeting of this younger 
demographic first began in 2012, after 
research identified them as an important 
segment and one that could be targeted for 
long term growth.  The segment shows good 
interest in New Zealand as a possible holiday 
destination which has resulted in the new 
campaign,” says Mr Mudge.
“Both arrival statistics and anecdotal 
evidence we have from New Zealand 
operators is that there has been an increase in 
younger Japanese travellers.
“Tourism New Zealand has also recently 
hosted print and broadcast media with a focus 
on the youth audience and the results from 
these visits are helping build our profile with 
the target audience,” says Mr Mudge.

CLICK HERE FOR VISITOR REGISTRATION

http://www.conveneauckland.co.nz/online/visitor-registration
www.newzealand.com/jp/campaign/princess-in-new-zealand
http://www.conveneauckland.co.nz/online/visitor-registration


Mandatory safety audit system introduced
The Government has issued a mandatory 
safety audit system to ensure the adventure 
tourism industry has rigorous safety 
management measures in place.
Labour Minister Simon Bridges says 
operators must register their safety systems, 
consistently record their performance and be 
audited every three years.
New regulations governing commercial 
adventure activities came into effect in 
NOV11.
Operators in 17 activities, including rock 
climbing, kayaking, bungee jumping, caving, 
abseiling and quad bike adventures must now 
be ready to be audited by NOV14.
Outdoors New Zealand chief executive Garth 
Dawson says rafting, jet boating and hot air 
ballooning are not covered because they are 

regulated by maritime and aviation law.
He says the industry will be overseen by an 
international audit compliance organisation 
and operators will need to show they 
consistently record their safety systems.
He says operators will decide which drug 
and alcohol policy they use, but will have to 
prove their choice is working effectively.
Simon Bridges says the audit system raises 
the safety standard to the level the Civil 
Aviation Authority and Maritime New 
Zealand already hold for activities such as 
skydiving, rafting and microlighting.
He says there are more regulations to come 
but the Government is systematically 
ensuring those participating in adventure 
tourism have the highest sense of surety in 
safety systems.

Hundertwasser Centre progress

A wide range of Northland business and 
community organisations have got in behind 
the building of the landmark Hundertwasser
Centre in Whangarei. They include the 
Northland Chamber of Commerce, the 
Northland Tourism Development Group, The 
Whangarei Arts Museum Trust, Whangarei 
District Council, Far North District Council, 
the Maori Advisory Group and Destination 
Northland.
The Northern Advocate reports that already 
$10 million of funding has been confirmed, 
and there is an emerging level of confidence 
that the remaining 25 per cent will be 
secured for the final sign-off to take place in 
May. Due to open in 2015, the Centre will be 
housed in a transformed Northland Harbour 
Board building in Whangarei’s waterfront 
Town Basin.
The Whangarei Economic Development 
Group (WEDG) says this “outstanding 
initiative” is the number one priority for the 
future of the area, and represents the last 
authentic Hundertwasser Centre to be built 
anywhere on the planet.

Economic impact reports by professional 
consultants have confirmed the payback on 
the Hundertwasser Centre is short, the 
ongoing net economic benefits to the 
Whangarei area are substantial, and the 
cultural asset value is unquestionable.
International consultants Deloitte estimate the 
Centre will attract 150,000 visitors and bring 
$3.5 million a year in net economic benefits 
to the Northland Region.
Based on these conservative estimates, the 
Hundertwasser Art Centre would pay for 
itself in less than four years.
In related news, work has begun on a park 
in Kawakawa dedicated to the late Austrian 
artist. The Kawakawa Hundertwasser Park is 
being created on council-owned land, at the 
rear of the artist’s world-famous toilets.
The development involves tree planting, 
landscaping, wetland restoration, 
construction of two footbridges and 
installation of sculptures by local artists. A 
second stage will involve building a visitors’ 
centre overlooking the park.

Tourism NZ Board appointments
Prime Minister and Tourism Minister John 
Key has announced one new appointment 
and one reappointment to the board of 
Tourism New Zealand.
Jamie Tuuta, who has been appointed for 
a three-year period, is CEO of The Maori 
Trustee and a recipient of the Sir Peter Blake 
Emerging Leadership Award. He has wide 
experience in the health, iwi development, 
fishing, agribusiness, education and 
investment sectors. He is also a member of 
the Government’s PEAK Group for 
Sustainable Land Management and the 

Investment 
Advisory Panel for 
the Primary Growth 
Partnership.
Reappointed for 
a second term is 
Richard Leggat, 
who is currently a 
member of 
Education New 
Zealand and New Zealand Post, as well as 
Chair of the New Zealand Cycle Trail 
Establishment Board and Bike NZ.

Outdoors NZ Roadshow
Do you want an update on projects affecting 
the outdoors community? Do you want to 
attend a Safety Management System (SMS) 
workshop or Marketing and Communications 
Workshop focused on effective social media 

strategies?
Then the Outdoors New Zealand Roadshow, 
which is travelling around nine locations 
nationally, ticks all the boxes.
Click here for venues and other details.

Jamie Tuuta
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Treble Cone’s Ultimate Ski Day
New for 2013, Treble Cone’s Ultimate Ski 
Day pulls together all that is unique about a 
snow holiday in New Zealand including 
helicopters, big ski areas with fantastic 
natural terrain, jet boats, and après. Offered 
by the South Island’s largest ski area just 90 
minutes from Queenstown Airport, the 
package, priced at $721, includes;
> Full breakfast at Edgewater Resort
> Private helicopter from Wanaka to Treble 
Cone

> Demo ski or snowboard rental at Treble 
Cone
> Lift pass to ride the South Island’s largest 
ski area
> Lunch in the Treble Cone Café
> A private jet boat ride, complete with spins, 
back to Wanaka.
The Treble Cone season pass holders and 
child Ultimate Ski Day price is $671.
Minimum of two booked guests required for 
Ultimate Ski Day. Further T&Cs apply, see 
online.

AUSTRALIA
Kiwis revealed as coastal cruisers
Tourism Australia’s latest Kiwi campaign 
showcasing why ‘there’s nothing like 
Australia’ has revealed insights about what 
Kiwis love to do most when they travel. 
The campaign, which ran JAN-MAR, 
involved a competition to win a $10,000 
tailor-made Aussie holiday by ‘discovering 
your travel profile’. This proved that most 
Kiwis are ‘coastal cruisers’. 
The campaign insights match those of 
recent research that shows New Zealanders 
rank great swimming beaches as the factor 
they associate most with Australia and rate 
‘beaches’ as the most appealing attraction 
in Australia, with Great Barrier Reef and 
climate coming in second and third.
The online competition encouraged Kiwis 
to reveal their personal holiday preference, 
and the five key travel profiles identified, and 
how they rated, were: Coastal Cruiser 30%, 
Food Fanatic 24%, Nature Seeker 18%, Eco 
Indulger 18%, and Active Adventurer 10%
Tourism Australia New Zealand regional 

general manager, Jenny Aitken says the 
campaign and competition proved to be one 
of the most successful the NTO has run in 
recent times, both for TA and its campaign 
partners. 
Ms Aitken says alongside experiential 
preferences, Kiwis cited safety as the most 
important consideration when choosing a 
holiday, followed by natural beauty, 
welcoming people, value for money and good 
food and wine.
With more than one million Kiwis choosing 
to visit Australia each year and 93% returning 
for more, Ms Aitken says it is essential New 
Zealanders are continually presented with the 
ever evolving Australian tourism offering.
Check out the e-book and online resource 
available at http://101bestbeaches.com/ 
Compiled by authors Andy Short and Brad 
Eamer, who visited every one of Australia’s 
11,761 mainland beaches to compile their 
highly authoritative listings and 
recommendations. 

Sunshine Coast Roadshow
The team from the Sunshine Coast staged 
their first Roadshow events in Auckland 
yesterday, at workshops in Takapuna and 
the Pullman Auckland, with more to follow 
around the country.
Sunshine Coast Destination’s Kate Wright 
introduced reps from Dreamtime Resorts, 
Sun-air Bus Service, Tourism Noosa, 
Kingfisher Bay Resort, Off Beat Eco Tours, 
Glass House Mountain Eco Lodge, 
Queensland Garden Expo, and Caloundra to 
Kawana region, as well as the team from 
Sunshine Coast Destination.

There are lucky draw travel prizes being won 
at each workshop, and the North Shore 
winners were Caroline Henley of Frontier
Travel, who won a 4-night Dreamtime 
Resorts stay, with Sun-air transfers and a 
family pass to the Queensland Air Museum; 
and Tina Horn from House of Travel Milford 
and Kasey Yee of First Light Travel, each of 
whom won a place on the upcoming Sunshine 
Coast Megafamil, flying Air New Zealand.
Pictured above the selling team gathers at the 
Spencer on Byron, Takapuna, and below, it’s 
introductions all round.  

http://www.treblecone.com/Passes-and-Rentals/Ultimate-Ski-Day.asp


PACIFIC ISLANDS

Ellen’s Aussie tour delayed
Ellen DeGeneres has been forced to postpone 
her Australian tour at the last minute due to 
illness.
The 55-year-old talk show host cancelled 
episodes of her LA talk show due to a bout of 
flu last week, including her final show ahead 
of her scheduled departure to Australia.
Postponement news will throw into chaos her 

much-hyped Australian expedition - a tour 
that has been almost 12 months in the 
planning.
Ellen was due to touch down in Melbourne 
last Sunday but is reportedly planning to land 
in Sydney as soon as Thursday before 
heading to Melbourne early next week with 
her Australian wife Portia de Rossi.

Best Jobs offer pulls big response
Tourism Australia has now received more 
than a quarter of a million applications since 
unveiling its quirky “Best Jobs in the World” 
competition just over a week ago.
More than 275,000 expressions of interest 
have been submitted by 150,000 people from 
196 countries, while nearly 4000 videos have 
been uploaded, with more expected in the 
coming days and weeks. 
The USA has so far provided the greatest 
number of applications (38,000), followed 
by France (33,000) the United Kingdom 
(32,000) and Italy (30,000). Australia rounds 
out the top five, with 25,000 Australians 
eager to demonstrate they too have the 
capability and skill to take on one of the six 
best jobs in the world.

The promotion has so far generated more 
than 1000 media articles around the world, 
including Time Magazine, the New York 
Times, the Daily Telegraph, BBC, Good 
Morning America and national TV news in 
more than a dozen countries. Several 
international television production companies 
have also approached Tourism Australia with 
documentary proposals.
Tourism Australia Managing Director 
Andrew McEvoy said the reaction to the 
competition had been overwhelmingly 
positive, far exceeding expectations.
Social media channels have been busy too, 
with conversations and discussions around 
the six best jobs being shared online across 
the world.

WA photo quest results
Tourism WA has received almost 5,000 entries 
for the 1001 Extraordinary Experiences 
competition, with Broome the most 
photographed destination so far. The closing 
date for entries is Thursday, 28MAR at 2pm. 
Five entries will each win a WA holiday to 
the value of A$10,000.
Tourism WA says there have been some 
incredible images submitted so far but they 
would like more, not only of landscapes but 
also of people surfing, snorkelling, caving 

and even wining and dining. Entries have 
been submitted from residents of nearly 20 
countries, including almost 300 from 
Singapore. In terms of individual locations 
Broome has been the subject of most entries 
(more than 350), well ahead of the next most 
popular locations of Perth, Rottnest Island 
and Karijini National Park. Monkey Mia, 
Kalbarri, Shark Bay and Albany and 
Denmark have also been very popular.

China gets Australia message 
Chinese consumers will see lots of Australia 
over the next two months, thanks to two new 
brand co-op campaigns that Tourism 
Australia is running with China Eastern 
Airline and Singapore Airlines. The China 
Eastern campaign targets consumers in 
Shanghai, Beijing, Nanjing and Hangzhou, 

using mass media to promote Sydney, 
Melbourne and Cairns and raise awareness of 
the airline’s direct flights. It is the 
biggest joint marketing initiative from 
Tourism Australia and China Eastern Airline 
since the two organisations signed a MoU in 
November last year.

ADAMS Group expands fleet
The ADAMS Group, which operates 
Australian Pinnacle Tours and ADAMS Gold 
Class, is investing A$7.5 million investment 

in more luxury coaches for its fleet. The 
expansion will take the fleet to more than 85 
vehicles and the first of the new buses will 
arrive in August.

WRD scores Etu Moana, Aitutaki
World Resorts of Distinction has been 
appointed representatives for Etu Moana 
Boutique Beach Villas, one of Aitutaki’s 
most highly sought after Villa properties. The 
resort’s ten Polynesian style self-contained 
beach villas have beachfront verandas 

commanding views over Aitutaki Lagoon.
To learn more about the resort follow the 
Facebook page WRD has just launched on 
Etu Moana’s behalf:   
http://www.facebook.com/EtuMoana 
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www.aircalin.com
Drinks EntertainmentMeals Luggage

(09) 977 2238 

Full or Part Time Wholesale Consultant

(If you’re seeking part-time work, school hours would be OK)
We are known for our top rated service and it’s important that 
the applicant should meet what the industry expects from us

We’re looking for a seasoned campaigner to join our 
small, award-winning team on Auckland’s North Shore

- Someone with passion for travel and previous experience in wholesale
- Someone able to work independently 
- Someone able to work smoothly under pressure
- Someone with knowledge of destinations in Asia and Middle East

Apply in confidence to: rahul@exotic.net.nz 

Samoa Air’s big ambitions
Samoa Air has inaugurated services between 
Savaii and American Samoa, the first since 
the island was left without any domestic 
or International services some years ago. 
Samoa’s national carrier will operate flights 
on five days per week using its BN2 Islander 
aircraft and is continuing its now-famous 
practice of charging airfares on a per-kilogram 
basis for both the passengers and their 
baggage.
Samoa Air already operates up to six flights 
a day between Faleolo International Airport 
and the airports at Maota and Asau as an air 
taxi service catering mostly for international 
arrivals wishing to transfer to the Big Island 
of Savaii.
The Sunday Samoan reports that in addition 
to the services between Maota and Pago the 
airline will operate 5 times weekly between 
Pago and Fagalii, plus American Samoa 
domestic services to the Manua Group as it 
has obtained cabotage rights from the U.S. 
Department of Transport. 
When questioned about Samoa Air’s 

expansion, Chris Langton, the CEO of Samoa 
Air told The Sunday Samoan that the airline 
is also in the final stages of approval for 
services from Samoa to both Niuatoputapu 
and Vava’u with extensions of service to 
Niuafo’ou under an agreement with the 
Government of the Kingdom of Tonga. This 
is in support of the new carrier Real Tonga.
Samoa Air is also pursuing other agreements
from the Cook Islands to provide an air 
service to the atolls of Puka Puka and 
Manihiki and on to Penrhyn Island. The 
airline believes that this flight schedule could 
commence within a few months and has 
dubbed the service the “String of Pearls” 
route.
Langton says that Samoa Air intends to 
pursue code share arrangements with other 
regional airlines so that regional services can 
be restored into this area of the Pacific in 
preparation for international flights in “our 
own right” to the traditional destinations 
including direct to the U.S. and even to 
China.

Packages on sale to New Caledonia– now
Agents are reminded that Aircalin has 
packages for New Caledonia on sale through 
wholesalers until this Sunday 24MAR.
Package pricing is based on travel ex 
Auckland only in economy class and for 
travel commenced and completed on or 
between 21APR13-01AUG13.
Agents simply have to book W Class and 
their wholesaler will take care of the rest.
Packages are based on 4 nights or 7 nights 
but can be tailored to suit the clients’ needs.
Says Angela Hallett: “With an extensive 
range of accommodation options including 

self-catering, islands to visit, a hot climate 
(even hotter than New Zealand!), croissants 
to eat and red wine to drink, now is the time 
to sell, sell, sell New Caledonia – a French 
paradise that is less than 2.5 hours flying 
time.”
Remember, Aircalin is a full service carrier 
and, regardless of the fare paid, provides 
a complimentary meal and drinks service, 
in-flight entertainment programme, duty free 
goods, plus 1 piece of checked luggage 
allowance (up to 23kgs economy) on all four 
international flights.

Exotic Holidays
Specialist Wholesaler Groups: Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842
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Your gateway to Guangzhou Click Here
or call 09 309 1188

China   We know it like our own backyard

Barista 2013 dates 
Barista Vanuatu, organisers of Barista 2013, 
the prime event for all coffee lovers has 
confirmed dates for this year’s event. There 
will be two competitions - the Vanuatu 
National Barista Championship 06-07JUN13 
at the Port Vila TVL Seafront stage, with an 

aim to select the Top 10 Vanuatu baristas who 
will compete at the International Vanuatu 
Barista Championship. 
The International quest will be held in 
conjunction with 2013 Vanuatu Salon 
Culinaire competition, to take place 24-25 
OCT13, and is open to baristas worldwide. 

ASIA
Visit Malaysia Year 2014 
logo launched
Visit Malaysia Year 2014 was officially 
launched in Kuala Lumpur in January and 
after much planning Tourism Malaysia has 
now showcased the new campaign logo. 
Zalina Ahmad, director of Tourism Malaysia
New Zealand says: “The Visit Malaysia Year 
campaigns are very successful in raising 
awareness and driving visitors to Malaysia. 
The last time this campaign was run was in 
2007, it generated 41,369 New Zealanders 
and 20.97 million global arrivals into 
Malaysia. In 2014 our target for arrivals from 
New Zealand is 86,000 and we are hoping 
with the support of the industry and our key 
partners that we can achieve this. ” 
Sabrina Mcleod, Tourism Malaysia’s NZ 
marketing manager says:  “I am very excited 

about this global launch and people should be 
too. For a destination to invest in completing 
special events, carnivals and attractions for 
travellers to experience is fantastic to see. 
“Last Visit Malaysia Year in 2007 saw the 
installation of a replica London Eye in Kuala 
Lumpur - I can’t wait to see what the plans 
are for 2014. We really encourage New 
Zealanders to think of Malaysia as their 2014 
holiday destination and to be part of this 
global experience. If you have never been to 
Malaysia, then this is the year to do it.” 

Taiwan enjoys record visits
Taiwan’s record breaking visitor arrival 
figures in 2012 have resulted in a near 5% 
increase in revenue for the destination’s 
tourist hotels. 
Having cracked the 7.3 million international 
visitor arrival mark last year, Taiwan appears 
to have kicked off the ‘Year of the Snake’ in 

good form welcoming more than 527,000 
foreign nationals across January, including 
more than 1200 New Zealanders.
The actual 527,096 figure represents a 14.5% 
increase over the same period in 2012.
Taiwan has set its sights on welcoming more 
than 15 million international visitors by 2015.

Jetstar adds flights within Japan, Vietnam 
Jetstar Japan has announced it will launch 
services from 11JUN between Tokyo-Narita 
and Matsuyama in Ehime Province, a popular 
tourist destination famous for its hot springs 
and historic castle (above). 
Matsuyama will be Jetstar Japan’s ninth 
destination and follows the recent 
announcement of new flights to Oita, Nagoya 
and Kagoshima. 
The introduction of services to Matsuyama 
forms part of Jetstar Japan’s new summer 
flying schedule, which will see up to double 
the number of domestic services offered each 
day. 
In Vietnam, Jetstar Pacific has announced 
new flights from Ho Chi Minh City and Vinh 
to Buon Ma Thuot in the Central Highlands 
from 26MAR, also bringing first time LCC 
flights to the region. 
Jetstar Group CEO Jayne Hrdlicka said 
introducing first time LCC services to new 

markets previously only served by full 
service carriers continued to be a key part of 
the Group’s Pan Asian growth strategy. 
“We’ve seen that the proliferation of LCC 
services in mature markets like Australia, 
New Zealand and Singapore grows the 
market as a whole, so it’s exciting to bring 
this opportunity to developing LCC 
markets,” Ms Hrdlicka said. 
“Jetstar will now be working with 
Matsuyama and Buon Ma Thuot to welcome 
new travellers not just from our domestic 
networks but also from the broader 
international Jetstar network.” 
Jetstar Japan has carried over 900,000 
passengers since its launch last July and has a 
fleet of 10 A320 aircraft. Jetstar Pacific now 
operates a fleet of five all-A320 aircraft after 
recently completing a fleet renewal program. 
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THE AMERICASContiki’s Asia: all are definite departures
The demand for youth travel to South East 
Asia is at an all-time high with Contiki 
Holidays reporting unprecedented demand 
across its Asia travel program in 2013.
“The fact we are only two-and-a-half months 
into the New Year yet able to make every 
single departure on our Asia program, for the 
rest of 2013, a definite departure shows the 
boom in travel to the region since we first 
launched our Asia product back in 2009,” 
says Contiki general manager Tony Laskey.
The destinations of Cambodia, China, Laos, 
Thailand and Vietnam continue to be ‘in 
vogue’ with the youth travel market, he says.
“From a New Zealand perspective, sales 
across our Asia program are up more than 
60% compared with last year fuelled by the 
growth in low cost air options available into 

the region. Strong Kiwi sales and similar 
results from Contiki’s other selling regions 
has meant we have moved quickly to ensure 
we are able to meet demand.”
With trips starting from nine days in length, 
Laskey says the Contiki offering has proven 
to be a winner with young professionals 
fitting a multi-country Asian adventure into 
their annual leave allocation as well as with 
travellers heading to Europe and enjoying a 
stopover on the way.
Clients can save up to 7.5% per person 
when booking and paying in full for their 
applicable Contiki Asia adventure prior to 
28MAR13.
For more information, visit www.contiki.
com, ask your sales manager or contact 
reservations on 0800 266 8454.

Concierge service in Vietnam 
Active Asia has released 15 new mini-tours 
throughout Vietnam. Agents can now choose 
from a combination of tours which range 
from 3 to 7 days throughout the country.  
These tours have a new and unique Concierge 
Service where an English speaking concierge 
will meet clients at their hotel (or at the 
airport) and explain all about  the city, things 
to see and do, recommend restaurants, the 
closest ATM and impart their local 
knowledge.  Clients will be provided with 
a map, contact card with emergency details 
and a few local phrases.  With the mini-tours 

priced from $160pp share twin for a three day 
tour, Active Asia feels these provide a new 
opportunity for agents, combining nicely for 
those clients who wish to do their own thing.  
Visit www.activeasia.co.nz/agents

China’s rail restructure
Beijing has established the China Railway 
Corporation, after a consolidation plan to cut 
bureaucratic red tape was approved by the 
legislature.
The new corporation will run the commercial

operations of the Railways Ministry, with 
registered capital of around one trillion yuan, 
and will also inherit its assets and 2.66 trillion
yuan worth of outstanding liabilities, 
according to Xinhua.

Glacier Lodge Whistler Ski Special
Your clients can enjoy unforgettable skiing 
and boarding at the award winning Whistler
Resort when you sell them Adventure 
World’s 8-day Glacier Lodge Whistler ski 
package. They’ll also benefit from 30% off 
the accommodation at Glacier Lodge and 
a 5-day lift pass, with the deal priced from 
$935pp twin share. Situated just steps from 

Blackcomb’s Mountain Wizard quad chair 
and a leisurely 5 minute walk to Whistler 
Village; Glacier Lodge offers a fantastic 
location.
Price valid for travel 01-30APR13. 
Click here for details and for more 
information on Ski, call 0508 496 753 or visit 
www.adventureworld.co.nz

MIDDLE EAST
Ramadan dates
The Sharjah Planetarium at the Department 
of Culture and Information has announced 
that the first day of the month of Ramadan 

will be 10JUL13, so Friday, 09AUG will be 
the first day of Eidul Fitr.
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Fares from AKL to 18 RJ destinations in Europe
From NZD1375 one-way Economy    From NZD4888 one-way Business

RJ’s fares are 
in your GDS

Discover downtown Dubai
You can now get to know ‘The Centre of 
Now’ better by hopping on a tour bus or abra 
and discovering Downtown Dubai.
According to 7DAYS in Dubai, the Boulevard
Bus Tour takes in points of interest such as 
The Burj Monument and the Together statue. 
The tour lasts about 30 minutes and bus 
timings are from 10am to 10pm daily.
Tickets, costing Dhs5, are available at the 
Dubai Mall trolley bus kiosks and the At The 
Top reception.

Those wanting to see the best of Downtown 
from the water can now hop on the Dubai 
Fountain Lake Ride. This runs Saturday to 
Thursday from 5.45pm to 11.15pm.
The rides, run by the Roads & Transport
Authority, operate every half-hour on the 
30-acre lake, between performances of the 
fountain to ensure the safety of the visitors.
Each abra can accommodate six people per 
trip. Tickets cost Dhs65 per person.

Al Ain Aerobatic Show
One of Abu Dhabi’s biggest events, the Al 
Ain Aerobatic Show, will return to the skies 
over ‘Oasis City’ 30NOV-02DEC13.
The show has been timed to run up to and 
across National Day celebrations to 
encourage an increased length-of-stay by the 
many visitors who flock to Al Ain to mark 
the 42nd anniversary of the Federation’s 
founding in the UAE’s most cultural setting, 
according to the Director of Events Bureau, 
Abu Dhabi Tourism & Culture Authority.
The last show, in 2011, boasted 24 flying 
teams from three continents, including a 

flypast by some of the most advance fighter 
jets of the UAE Air Force and formation 
flying by national air force squadrons from 
Turkey and Saudi Arabia. Ground-based 
entertainment offering including a 6,300sqm 
go-kart circuit as well as inflatable rides, 
bungee trampolines, loveable characters, 
roaming theatre acts, simulators, stilt walkers 
and a huge sponsor programme.
TCA Abu Dhabi has confirmed that for 
the 10th anniversary, the number of aerial 
displays and entertainment and educational 
activities will be taken to new heights.

EUROPE
Benetton megastore 
for Grand Canal
Venice has given permission for one of its 
most famous buildings on the Grand Canal 
to be converted into a Benetton ‘megastore’ 
amid fierce protest from conservationists. The 
city has also collected a change-of-use fee 
from Benetton of six million euros, says the 
Daily Mail.
The Fondaco dei Tedeschi, a 13th century 
palazzo, was bought by the international 
clothing retailer in 2008.
Overlooking the Rialto Bridge, the building 
was originally built to house German 
merchants and combined offices, living 
quarters and a market.
Thousands of tourists stop every day to take 
photos of its magnificent facade, once painted 

by 18th century landscape artist Canaletto.
Benetton have enlisted the services of 
Dutch architect Rem Koolhaas to turn the 
10,000sqm of floor space into a shopping 
centre and public area, which the company 
says will bring the building back to its 
original use - as well as creating 400 jobs.

ATH sweetens deal
Athens International Airport, which had the 
reputation of charging Europe’s most 
expensive landing fees, has announced that it 
is offering targeted incentives that 
effectively discount its aeronautical charges. 
The airport is offering discounts of up to 
100% in landing fees, starting from 10% 
for airlines that do not reduce their services. 
Other incentives concern support to 
companies offering cheaper fares. AIA 
estimates that the average drop in fees will 

amount to 20-30%.
 The move has meant that Greece’s largest 
carrier, Aegean Airlines, can inaugurate eight 
new routes this summer. The new destinations 
are Manchester, Berlin, Geneva, Lyon, Kiev, 
Warsaw, Saint Petersburg and Baku. Aegean 
Vice President Eftichios Vassilakis has also 
expressed optimism that the company’s 
planned merger with Olympic Air will be 
approved by Greek and European regulators 
in the next three months.

Sistine re-opened
Now that the new Pope has been elected, 
Trafalgar advises that the Sistine Chapel 
has re-opened to visitors so guests can once 
again visit the chapel as well as the Vatican 

Museums, including Trafalgar’s added bonus 
of experiencing a section of the Bramante 
Staircase not open to the general public. 
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CLICK HERE
Freephone 0800 440 055
info@odysseytravel.com.au

03-24JUN13ANGLO-FRENCH JOURNEY NZ$12,990PP

    21 nights land only

 

Contact Beyond Travel for full details 
 

E: info@beyondtravel.com.au  -  Local call: 0800 550 065 
 

2013 Brochure available through TIFS  

 

2013 RUSSIA & BEYOND   
 

 

HIGHLIGHTS  
OF RUSSIA 

 

 10 days from $4,395  
NZD per person 

 

Exclusive small group tour   
Moscow - Golden Ring & High 

Speed rail to St Petersburg 
 Guaranteed departures 

 

LITTLE TOUR  
OF RUSSIA 

 

 7 days from $2,540  
NZD per person 

 

First-Class coach tour   
Moscow - Novgorod  

- St Petersburg 
 Guaranteed departures 

 

RUSSIAN   
CAPITALS 

 

7 days from $1,120  
NZD per person 

 

Great Value  
4-star coach tour   

St Petersburg & Moscow 
 Guaranteed departures 

Channel Islands, Normandy & Brittany

Anglo-French Journey
Odyssey Travel’s 2013 line-up includes a 
21-night program that explores the north-
west corner of France before hopping across 
the English Channel to the tiny autonomous 
islands of Jersey, Guernsey and Sark. 
It combines the dramatic scenery of Normandy 
and Brittany with the quirky history and 

natural beauty of the Channel Islands 
together with the natural and historic 
splendour of the Isle of Wight in the English 
Channel.
The tour, 03-24JUN13, is priced at 
NZ$12,990pp share twin and its Top 5 
experiences include a visit to the Channel 

Islands, part of Britain yet very French; the 
Island of Sark, with its strong and quirky 
measure of historical self-governance; a 
chance to explore Normandy’s D-Day 
beaches, museums, and monuments; 
Brittany’s Standing Stones at Carnac, the 
fortified port of Malo and the ancient 

Concarneau; and an exploration of the Isle 
of Wight, favoured holiday spot for Britain’s 
royalty in the Victorian and Edwardian eras. 
Click here for the full details. 

Trafalgar’s Europe growth = more definite departures
Trafalgar has seen its worldwide sales increase more than 20% for 
its 2013 Europe and Britain holidays resulting in more than 80% of 
its 2013 Europe and Britain itinerary series (over 3,100 departures) 
already being definite just weeks into the new programme. 
The 2013 growth follows the success of Trafalgar’s 2012 ‘Insider’ 
rebranding featuring more experiential product and Insider Experiences 
led by Trafalgar’s Travel Directors and local guides. Topping the 2013 
European sales are Italy and Britain, and those holidays where every 
brochured departure is already a definite include: Jewels of Italy 
(CostSaver); Best of France; Spanish Wonder; Best of Devon and 
Cornwall; Britain and Ireland Delight (CostSaver); European 
Wonderland (Family); Irish Highlights; Imperial Highlights 
(CostSaver); and Magic and Make Believe (Family).
Trafalgar general manager Scott Cleaver says the new Early Payment 
Discount offering had clearly resonated with trade and consumers.
“Our travel agent partners have been successfully using our exclusive 
Insider Experiences combined with our market-leading Early Payment 
Discounts to close more high commission guided holiday sales and the 
fact we still have a 5% Early Payment proposition in market ensures 
2013 Europe sales are on the agenda until the end of April,” he says.
Local demand has been aided by the Kiwi Dollar gaining strength 
against the Euro and British Pound meaning New Zealanders’ buying 
power in Europe has never been better. 
The third and final tier of Trafalgar’s enhanced 2013 Europe Early 
Payment Discount series offers clients 5% off for savings of up to 
$878 per couple on applicable summer holidays booked and paid in 
full by 30APR13. Clients can combine the Early Payment with other 
brochure discounts, including 5% Past Guest or 5% Group Discounts, 
to save up to $1714 per couple.
For more details on the Early Payment Discount and which trips are 
included, click here.
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Experience the glitz and glamour of Eurovision
Send your clients to Eurovision this year with 
a 15-day themed tour from Bentours.
The Scandinavian specialist has secured a 
small allocation of highly prized tickets to 
the world’s biggest song contest, to be held 
Malmo in May, as part of its Eurovision 
Capitals package from NZ$4262*.
The escorted package is available for sale 
until 25MAR13 and limited places remain.
Departing 05MAY13 from Helsinki, it 
includes hard-to-get accommodation close 
to the action for the whole Eurovision week, 
and exclusive fan-club only, front-of-stage 
dance floor tickets to the two semi-finals and 
the grand finale.  
Your clients can be a part of the unique 
excitement and the spectacle and watch all 38 
European entrants live - including 80’s music 
icon Bonnie Tyler for the UK - battle it out 
for the title of 2013 Eurovision Song Contest 
winner.
The itinerary also includes a coach tour of 
former Eurovision host cities including
Helsinki, Tallinn, Riga, Stockholm and 
Copenhagen, 13 nights in 4-star hotels, one 
night overnight ferry in an outside cabin, 14 

continental buffet breakfasts, two dinners, 
coach transfers and sightseeing tours with an 
English speaking guide.
Bookings are exclusive to Bentours. Call 
0800 443 510 or email res@bentours.com.au.
* Prices are per person, based on twin share 
accommodation. Eurovision Capitals Tour 
is valid for sale until 25MAR13 and new 
bookings only. The advertised price is valid 
for departure 05MAY13. A non-refundable 
deposit of $700pp is required at the time of 
booking. Full payment is due by 25MAR13. 
All airfares are excluded. 

Ireland Forever with Tauck 
Tauck marked St. Pat’s Day with the launch 
of its new “Ireland Forever” itinerary to the 
Emerald Isle. The 8-day journey has been 
designed specifically for families, and is part 
of the company’s Tauck Bridges collection of 
family travel adventures.
The addition of the new Tauck Bridges tour 
in Ireland comes as Tauck reports growth in 
its tours to the region. “Our itineraries visiting 
England, Scotland, Wales and Ireland are 
showing incredible growth this year, with 
double-digit increases in bookings across the 

board,” said Tauck CEO Dan Mahar.
Included in Tauck’s tour price are all 
accommodation, all gratuities, airport 
transfers, all ground transportation, all 
sightseeing, admission to all attractions, all 
entertainment, most meals, luggage handling 
and more. Tauck will offer 2013 departures of 
“Forever Ireland” in June, July and August.
For more information on Tauck or this new 
tour contact Adventure World on 0508 496 
753 or visit www.adventureworld.co.nz.

TOUR PRODUCT

Mike Yardley to escort Innovative’s Gallipoli 100 Tour
The Innovative Travel Company has 
confirmed that award-winning broadcaster 
and experienced tour escort, Mike Yardley, 
is to host its second tour to Gallipoli’s 100th 
year Commemorations in 2015.  
Mike Yardley has previously escorted two 
groups to Gallipoli for the ANZAC Day 
commemorations and after 20 years as a 
front-line host on Newstalk ZB, his current 
role is as ZB’s travel correspondent on Jack 
Tame’s Saturday morning network show and 
he also publishes a weekly travel page in a 
dozen APN newspapers.  
The first tour sold out during last year and 
Innovative’s second tour departure currently 
has just 15 spaces remaining.   Like Tour 1, 
Tour 2 has been uniquely crafted to suit those 
who are looking for more than a brief stay.  
The 17-day itinerary (13-29APR15) 

combines visits to historic sites our soldiers 
saw and provides the opportunity to learn 
about the great civilisations of Turkey.  The 
tour departs ex Istanbul, visiting the capital 
Ankara, Cappadocia, Pamukkale and the 
UNESCO site of Ephesus before the finale, 
the Dawn Services at Gallipoli alongside 
fellow New Zealanders, Australians and 
dignitaries.  
Clients will benefit from superbly located 
accommodation for the commemorations, 
resulting in significantly reduced travelling 
times, combined with a comprehensive 
programme full of memorable experiences.  
As just a few spaces remain for Tour 2, it is 
recommended clients register now. 
Click here and Freephone 0508 100111 or 
email tours@innovative-travel.com to secure 
space.
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AVIATION

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Gecko’s offer
Gecko’s now has a worldwide brochure and 
all the trips are guaranteed to run.
Gecko’s is also offering 15% off all Gecko’s 
trips - worldwide (except Polar, Tight Arse 

trips, extensions and Private groups) booked 
and deposited by 12APR13, for travel by 
31AUG13.
Past clients can add their loyalty discount to 
the already discounted price.

Top airports in customer service
Moscow Sheremetyevo has been voted the 
best airport in Europe for customer service by 
the Airports Council International.
Close runners up were Malta, Edinburgh, 
Keflavik, and Zurich.
The winners of the customer-service awards 
are determined by travellers themselves, who 
fill out questionnaires at the gates of airports 
around the world throughout the year.
In North America, the top five airports were 

in Indianapolis, Ottawa, Tampa, Sacramento, 
and Jacksonville.
In Asia, the winner was Seoul Incheon, 
followed by Singapore, Beijing, New Delhi, 
and Hong Kong.
Cancun took first place in Latin America, and 
Cape Town won in Africa. Abu Dhabi scored 
gold twice, for best airport, and for most 
improved, in the Middle East.

No 787 battery fires possible once fix installed
Boeing Commercial Airplanes CEO Ray 
Conner and the vice president in charge of 
787 systems, Mike Sinnett insist that no 
battery fire will be possible on the 787 
Dreamliner once the company’s proposed fix 
is installed.
During a news conference in Tokyo, the 
Boeing execs said they expect to complete 
testing demanded by the Federal Aviation 
Administration (FAA) within weeks, not 
months.
With most of the testing done in the lab, 
Boeing plans to fly only a single flight test.
The executives outlined multiple layers of 
protection designed to prevent battery cells 
from overheating, culminating in a final 
protection: a sealed steel enclosure that vents 
any gases directly out of the airplane.
That box “eliminates the possibility of fire,” 

Sinnett said.
The venting system draws out the air and 
ensures that there isn’t enough oxygen, he 
said.
He told reporters that Boeing has been testing 
the box and venting system for six weeks. 
Heaters were placed on the side of an internal 
cell to induce a short circuit and then, when 
the cell vented hot electrolyte, Boeing used 
ignition devices to try to induce combustion.
“In no case were we able to ignite the 
electrolyte,” he said. 
Boeing then pumped outside oxygen into the 
battery interior “with the sole intent of trying 
to create combustion” and even then they 
were able to induce combustion that lasted 
only 200 milliseconds before going out. 
“We’ve been able to demonstrate that no fire 
is possible,” Sinnett concluded.

787 battery redesigned too
A series of design changes have been made 
inside the 787’s lithium-ion batteries, too. 
These include an electrical insulator wrapped 
around each of the eight battery cells to 
electrically isolate cells from each other and 
from the battery case, even in the event of 
one cell’s failure.
Electrical and thermal insulation installed 
above, below and between the cells will help 
keep the heat of the cells from affecting each 
other. Insulation inside the battery, which 
could handle up to 300 degrees Fahrenheit 
in the original design, is being replaced with 
new phenolic glass laminate insulation rated 
up to 900 degrees Fahrenheit.
Wire sleeving and the wiring inside the 
battery will be upgraded to be more resistant 
to heat and chafing and new self-locking 
fasteners will attach the metallic bars that 
connect the eight cells of the battery. 
Small holes at the bottom of the battery case 
that contains the battery cells and the battery-

management unit will allow moisture to drain 
away from the battery.
In addition, Boeing is adjusting the battery 
charger to narrow the acceptable level of 
charge for the battery. 
The final level of protection is the sealed steel 
box enclosing everything. The box is being 
built with three times the strength necessary 
to contain the energy from all eight of a 
battery’s cells simultaneously short-circuiting. 
In a teleconference last Friday morning, 
Ron Hinderberger, vice president of 787-8 
engineering, said the FAA tests are already 
half over, and will only take a bit more than 
a week to complete. Then the FAA will take 
several weeks more to digest the test 
information before deciding whether or not to 
issue the new certification needed to get the 
aircraft aloft.
The certification will only require one flight 
by a Dreamliner and ground testing with 
another.

Hokitika to lengthen runway
Hokitika Airport Ltd is about to begin work 
to lengthen the runway in order to allow 
larger aircraft, including international charter 
flights from Australia, to land in Hokitika.
It is adding a 240m runway end safety area 
(RESA) to the airport’s existing 1320m 
sealed runway.
Hokitika Airport chairman Bruce Smith told 
the Greymouth Star the company would 
spend $400,000 over the next few years to 

complete the work, the funds coming solely 
from the company’s own operating surplus.
The car park extension would be completed 
before starting the new project.
Mr Smith was quick to allay fears that the 
airport company had lofty ambitions.
“We’re not looking to be an international 
airport, we’re looking at international charter 
flights,” he told the paper.

Fast-growing, ambitious Turkish Airlines intends to order up to 117 Airbus A320 
family aircraft in a deal that will take its fleet to 375 aircraft, including freighters. 
The airline’s current fleet comprises 211 aircraft, and this increases to 235 by year-
end.
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Over 120 European destinations ... now that’s Wunderbar!

Air Pacific to repay part of loan early
Air Pacific has announced that its international 
banking partners have signed a financing 
agreement for the first of three new A330-
200 aircraft the airline is purchasing, with 
a commitment to finance the two additional 
aircraft secured. The financing agreement 
has been guaranteed by the Export Credits 
Guarantee Department (ECGD) of the British 
Government with reinsurance being provided 
by Coface of France and Euler Hermes of 
Germany.
Given the strong financial backing and Air 
Pacific’s better than expected performance 

against its turnaround business plan, the 
airline has announced intentions to repay 
part of the pre-delivery aircraft loan provided 
by the Fiji National Provident Fund (FNPF) 
earlier than planned.
Fiji’s President, Ratu Epeli Nailatikau, will 
be on board the new Airbus when it lands at 
Nadi this morning. He will be met by PM 
Bainimarama and his Cabinet ministers. 
The second and third aircraft are expected to 
be delivered in May and November, by which 
time the airline will have undergone its name 
change to Fiji Airways.

Swiss opts for the 777
Swiss will revamp its international flight 
operations from 2016 when it takes delivery 
of six new Boeing 777-300ERs.
The large twinjet will partially replace some 
of Swiss’s existing fleet of A340-300s and 
will be deployed on prime long-range routes 
from Zurich. Typical destinations include San 
Francisco, Los Angeles, Sao Paulo, Bangkok, 
Hong Kong, Shanghai, Beijing, Johannesburg 
and Singapore.
Swiss says it chose the B777-300ER because 
it incorporates proven sophisticated 
technology. The wide-bodied plane seats over 
330 passengers and saves 23% on fuel and 

CO2 emissions over the A340-300.
It’s the largest aircraft that Swiss has 
operated although the former Swissair used 
to operate a small fleet of B747s.
Swiss is not revealing details of the interior 
configuration at this stage. 

Lufthansa plane order
Lufthansa Group is to order 100 Airbus 
A320-family jets including 70 re-engined 
variants, as well as two Airbus A380s, plus 
six Boeing 777-300ERs for its Swiss 
International Air Lines operation.
The executive board has also “granted 
permission to conclude the ongoing 
negotiations” for 70 A320neo and A321neo 

aircraft.
This year the company intends to take 
delivery of five Boeing 747-8s, two 777 
freighters and an Airbus A330, plus 22 A320-
family aircraft and four Embraer regional 
jets.
These 34 aircraft will “replace older models”, 
says Lufthansa’s CEO.

CRUISE NEWS
Holland America Line offers 140th Anniversary savings
To celebrate its upcoming 140th anniversary 
on 18APR, Holland America Line is offering
“historic” savings on a wide selection of 
2013 cruises and CruiseTours and 2014 
winter/spring Exotic Voyages. The savings
include a US$140 per stateroom credit on 
select sailings and extended Collectors’ 
Voyages, savings up to 50% off cruise fares, 
reduced deposits and free or reduced cruise 
fares for third and fourth guests who share 
the same stateroom. 
Destinations featured in the 140th Anniversary
Celebration promotion include Alaska cruises 
and CruiseTours, Europe, the Caribbean, 
Mexico, Canada/New England, Panama 

Canal, Asia, Australia/New Zealand, Hawaii/
Tahiti and South America. Bookings must be 
made by 21APR13, to take advantage of the 
offers.
Multigenerational travel continues to rise in 
popularity and guests looking for a family-
friendly vacation can book an affordable 
seven-day cruise to Alaska or Canada/New 
England, or even a 14-day cruise to Europe, 
under the free or reduced third and fourth 
fares promotion. These idyllic regions offer 
exciting experiences for the whole family 
with a variety of shore excursions and 
cultural encounters. 

HAL history
Holland America Line was founded 
in 1873 as the Netherlands-American 
Steamship Company, a shipping and 
passenger line. 
Because it was headquartered in 
Rotterdam and provided service to the 
Americas, it became known as 
Holland America Line. Within 25 
years, the company owned a fleet of 
six cargo and passenger ships, and 
operated between Holland and the 
Dutch East Indies. The line was primarily 
a carrier of immigrants from Europe to the 
United States until well after the turn of the 
century, bringing 850,000 to new lives in the 
New World. 
Though transportation and shipping were the 
primary sources of revenue, in 1895 the 
company offered its first vacation cruise. 

In 1973, the company sold its cargo shipping
division. Today, the premium cruise leader 
operates 15 ships sailing to all seven 
continents and carries nearly 800,000 cruise 
passengers a year.
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Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

78-Day Grand Pacific & Far East Voyage 
21 September 2014 – Seattle to San Diego

Ask us for the details

Announcing :
In 2014, Holland America Line’s flagship ms Amsterdam will 
once again sail to Asia.  This itinerary features a sweeping 
discovery of China, Japan, Melanesia, the Philippines and 
Polynesian Islands with overnight stays in eight Eastern cities.  
Extensive stays at each destination give guests the opportunity 
to explore remote and exotic ports of call.  This Grand Voyage 
makes calls in 26 unique ports spanning 10 different countries.

Celebrating 140 Years : 
Book before 30 April 2013 to take 
advantage of these great offers!
• Save up to 50%
• $140 Shipboard Credit
• FREE or reduced 3rd/4th fares
• 50% reduced deposit

Gold Rush – travel & save in 2013
Back in 1898, the peak of Alaska’s Gold 
Rush, an ounce of gold fetched $18.98, luring 
around 100,000 prospectors to head north 
– many from Seattle. They sought passage, 
at fares as high as $90, aboard the Victorian 
steamers that had plied the waters of the far 
north since 1866.
Today, modern-day explorers can revel in 
that historic era with their own Gold Rush. 
Un-Cruise is celebrating the inaugural season 
of the S.S. Legacy – a replica Victorian-style 
steamer – with savings of up to $680pp, and 
also offering inaugural season savings on 
selected departures on other vessels.

Un-Cruise’s 9-night Western Coves active 
cruise is now priced from $2,119pp (saving 
$250). Travelling onboard the Wilderness 
Adventurer, clients will get wilderness, 
wildlife and whale watching in Frederick 
Sound, with kayaking and paddle boarding in 
remote scenic bays.
Agents who book a Un-Cruise journey with 
Adventure World before the 30APR13 will 
go in the draw to win a cabin for two people 
on any of the Un-Cruise vessels to Alaska or 
Hawaii. 
For information and bookings, call 
0508 496 753.

Auckland Cruise Expo
Jessica Allan, Cruiseabout brand leader, 
was at the Auckland Cruise Expo that took 
place at The Langham on the weekend, and 
comments:  “Foot traffic was high with a 
huge variety of consumers at the show, from 
first-time cruisers to people who have been 
cruising for years.
“Short haul cruises to the South Pacific 
proved very popular with first-time cruisers, 
allowing them to dip their toes and experience
cruising while not travelling too far from 
home.

“Hawaii and Alaska were also highly popular 
destinations on the day. Alaska continues to 
be very popular with adventure travellers and 
those who are looking for a unique experience
of this beautiful, untouched area.
“The Kiwi dollar also continues to drive 
travellers to Hawaii and beyond as they look 
to cash in on the exchange rate and combine 
a cruise with their US holiday.
“Supplier feedback was extremely positive 
with many commenting on the high quality of 
consumers through the door and how highly 
qualified they were.”
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Orion Expeditions launches iPad App  
Orion Expedition Cruises has launched its 
first iPad App, downloadable for free through 
the Apple iTunes store. Select from three 
separate options in the library – 2013 
Expeditions, MV Orion – The Ship and 
Creating Memories.  
Now with just the tap of a finger the iPad 
screen brings Orion’s range of 2013 
expeditions to life with features including:
- Interactive maps: 94 destinations stretching 
from the polar reaches of Antarctica to the 
tropical climes of Borneo, Orion’s iPad App 
captures the voyage highlights 
- Detailed day by day descriptions for each 
itinerary 
- Evocative images of destinations and 
activities 
- Video footage takes you to numerous Orion 
destinations and shows what to expect 
onboard
- Virtual tours of Orion’s range of 
accommodation, decks and public rooms - 
a taste of your 5 star base camp 
- Follow the ship live by accessing the Bridge 
Camera, updated every minute 

Search for Orion Expedition Cruises at the 
Apple APP store or click here for a free 
download.
P.S.   Coming soon – an iPhone App for 
Orion too.

When Elizabeth met Mary
For the first time since 1967, a Cunard Queen Elizabeth 
recently met with the long-retired Queen Mary in Long 
Beach, California – an event celebrated with an 
exchange of whistle salutes, fireworks and fanfare. 
The last such meeting of an Elizabeth and Mary took 
place when QE2 passed Queen Mary mid-Atlantic on 
25SEP67 when Queen Mary was on her final Atlantic 
crossing. 
The old queen’s influence lives on today, serving as 
interior design inspiration for the modern Cunard fleet.
Queen Elizabeth, the newest Cunarder, was departing 
on her 18-night Panama Canal Discovery voyage. 

Scenic Tours invests A$10m into Europe river cruising 
Scenic Tours has raised the bar for luxury 
river cruising on the grand waterways of 
Europe with an A$10 million refurbishment 
to its ‘Space-Ship’ fleet. 
The current fleet sailing the Rhine, Main, 
Danube, Moselle and Black Sea have 
undergone an extensive refurbishment 
program, matching the standards of the 
newest ship, Scenic Jewel, which sets sail for 
the first time next month.
“At 135 metres in length and boasting two 
entire decks of cabins with private balconies, 
Scenic ‘Space-Ships’ are the next generation
of river cruisers,” says Scenic Tours managing
director, Glen Moroney.  “They are longer 
than other ships sailing Europe’s waterways, 
boasting 22 per cent more space.” 
The vessels now all feature new dining 
additions – the casual River Café for all-day 
grazing and Table La Rive for a dégustation 
experience, whilst Portobellos has also been 
upgraded. The main restaurant, Crystal 
Dining is enhanced with new pizza ovens, 
omelette and carver stations and the Panorama 
Lounge has a new bar embellished with black 

Moroccan marble, 
additional coffee 
machines and Euro-
cave wine dispensers. 
Elsewhere, the 
Reception areas boast 
new floors and light 
fixtures, marble desks 
and are decorated with 
Bolon wallpaper. An 
array of artworks also 
create a floating art 
gallery on board. Each 
ship also features new 

carpet, soft furnishings and designer 
furniture throughout, whilst the luxury 
staterooms have private balconies that are 
24% larger than normal balcony cabins and 
fitted with exclusive Scenic ‘Sun Lounges’, 
which allow guests to enclose the entire 
balcony at the touch of a button for a unique 
indoor lounge with full window views. 
The 5-star in-suite inclusions range from 
private butler service and a complimentary 
mini-bar stocked daily to queen size slumber
beds with Egyptian cotton linen, pillow 
menu, L’Occitane products and 32 inch 
Samsung HD TVs linked to MiniMac 
computers for in-cabin email and 
complimentary new fast-speed Wi-Fi system 
for easy internet access.
A number of innovative new technical 
features are also offered on board including 
an upgraded Wi-Fi system using both 
Satellite and UMTS Mobile technology for 
faster speeds.
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MSC Cruises to become the world’s third largest cruise line
The much anticipated launch this month of 
the MSC Preziosa will push MSC Cruises 
into the world’s third spot for passenger 
capacity.
It will be the first time the family-owned 
cruise line has reached such a high position, 
closing in on first and second placeholders
Carnival Cruises and Royal Caribbean 
International with an annual capacity of 1.45 
million guests across its 12 ships. It will 
leave Costa Crociere, Princess Cruises and 
Norwegian Cruise Line in its wake.
“We see it as a very significant milestone,” 
said Lynne Clarke, managing director of 
MSC Cruises Australia and New Zealand.
“When you consider MSC Cruises is a family 
owned company, it’s a great achievement 
to be positioned so high against such public 
listed corporations,” she said.

“MSC Cruises has come such a long way 
since launching the first cruise ship, the now 
decommissioned MSC Melody, in 1997.
“In fact, since 2003, we have had an 
exciting time launching another 11 ships 
with the MSC Preziosa, about to be officially 
unveiled.”
The newcomer, to be the fourth member of 
the cruise line’s ever-expanding Fantasia 
class, will be christened by the MSC Cruises’ 
godmother, screen legend Sophia Loren, in 
a gala event in the Italian port of Genoa next 
Saturday, 23MAR.
By market, MSC Cruises is expected to have 
over 50% of its capacity in the Mediterranean, 
14% in South America, 12.5% in Northern 
Europe, and the remainder in Africa, the 
Caribbean, Canary Islands and Red Sea.
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Royal Geographical Society, Silversea in partnership
The Royal Geographical Society (with the 
Institute of British Geographers), founded 
nearly 200 years ago to advance geographical
science, is to enhance Silversea voyages by 
providing detailed scientific and historical 
visual and written content to guests.
The Society, based in London, holds more 
than two million items in its Collections, 
including over one million maps, 500,000 

Silversea Expeditions has introduced new 
multiple-day land excursions to complement 
voyages to the Galápagos Islands aboard 
Silver Galapagos. They all feature deluxe 
accommodation, all transportation, transfers, 
guided sightseeing and some meals. Prices 
are per person, based on double occupancy.
Amazon Explorer - Travellers on this unique 
journey to Peru’s Amazon basin may witness 
the exotic wildlife that inhabits the region’s 
lowland forests. They will cruise the Amazon 

in all-suite luxury aboard m/v Aqua, dining 
on gourmet cuisine. Expert naturalists will 
be on hand to share insights. This six-night, 
post-cruise program departs from Lima and is 
priced from US$6,659.
Puno & Lake Titicaca - Highlights of this 
pre-cruise adventure from Lima include a 
visit to the Sillustani tombs, a cruise to the 
floating reed islands of the Uros people, and 
a visit to Taquile Island to admire ancient 
weaving traditions. This four-night program 
is priced from US$3,699.
Machu Picchu Explorer - In addition to 
exploring this spectacular site, participants 
will enjoy a scenic roundtrip journey in 
Peru’s Vistadome train. Available ex Lima as 
a pre- or post-cruise option of 3 or 4 nights. 
Prices start from US$3,529.
Machu Picchu Grande Explorer - Similar 
to Machu Picchu Explorer, this three- or 
four-night land program features a journey to 
Machu Picchu aboard the legendary Hiram 
Bingham, one of the world’s top ten rail 
journeys. Also included is an overnight stay 
at the famed Sanctuary Lodge, the only hotel 
just steps away from the ancient Inca citadel. 
Departing from Lima, the program is 
available as a pre- or post-cruise option. 
Prices start from US$4,589.

Silversea Galapagos cruises & Sth American land excursions

photographs, 250,000 books and journals, 
manuscripts, and artefacts. The Society has 
always been a notable supporter and 
communicator of the work of geographical
explorers and scientists, including that of 
Charles Darwin, Dr. David Livingstone, 
Robert Falcon Scott, Sir Ernest Shackleton 
and Sir Edmund Hillary. 

Silversea recently announced the introduction
of a year-round schedule of 7-day expedition 
voyages to Galápagos aboard the 100-guest, 
all-suite Silver Galapagos. Beginning in late 
SEP13 they feature the following options:
Western Itinerary: Sailing Sat-to-Sat round 
trip from Baltra Island, Silver Galapagos will 
trace a path across the western, southern and 
eastern islands, including  Santiago, 
Bartolomé, Isabela, Fernandina, Floreana, 
San Cristóbal, and Santa Cruz.
North Central Itinerary: Sailing Sat-to Sat 
round trip from Baltra Island, this itinerary
 encompasses the northeast, central and 
southeast islands of Santa Cruz, Genovesa, 
Seymour Norte, San Cristóbal, Española, and 
Plazas Sur.
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Westin’s revolutionary workspace concept 
Westin Hotels & Resorts has announced the 
global roll out of Tangent™ (formerly known 
as Project Hive), an innovative workspace 
concept that meets the needs of today’s 
‘road warrior’.  The new flexible workspace 
reinvents the small meetings model and has 
proven highly successful – receiving rave 
reviews and high usage from both guests 
and neighbouring businesses in pilot hotel 
locations.  While a hotel room or lobby is 
a place where guests can do work, Tangent 
was specifically designed as a smart room 
and personalised work space that enhances 
productivity and can be booked on demand.  
The Westin brand’s design team worked to 
create a space that also embraced the trend of 
“co-working” where flexible, temporary, 
collaborative workspaces are becoming 
imperative for high-performance work.  
Within a small footprint of 260sq ft or less, 
Tangent’s workspace consists of communal, 
interactive and individual work zones.

The Tangent workspace features:   
>>  media:scape by Steelcase technology that 
offers an interactive space for participants to 
access and share digital information quickly 
and seamlessly.  Video conferencing is also 
available at a four-person seated workspace.
>>  Televisions, printers, sound systems, 
Xbox 360 for games or DVDs. 
>>  Floor-to-ceiling white boards and fully 
stocked office supplies offer convenience and 
promote collaboration.
>>  Wired and wireless internet for no 
additional fee.  Flexible outlets are also 
located throughout the space allowing 
devices to power up regardless of location.
>>  Privacy for groups of up to four to 
conduct small group meetings or hold calls 
and teleconferences.
Tangent is currently available at The Westin 
Boston Waterfront, The Westin Arlington 
Gateway Hotel and made its debut at The 
Westin Grand Munich this month.  

The offering will continue to roll out to more 
than 40 hotels worldwide this year including 
The Westin Resort Nusa Dua, Bali and The 
Westin Copley Place, Boston. 
The Westin brand’s new offering is perfect 
for small impromptu meetings and can be 
booked by the hour, at a moment’s notice. 
www.westin.com/tangent

Changes at Jasons Travel Media
Last month Jasons announced the departure 
of its CEO, Kevin Francis to take effect mid 
May. 
In order to ensure continuity in the business
and a smooth handover to a new CEO, the 
Board of Jasons has appointed director, 
James (Jamie) Hall to the position of 
Executive Director to work alongside 
Francis from 04APR. As he works towards 
his departure date, the Board has asked 
Francis to focus on the completion of several 
key projects. His two direct reports, Martin 
Karl, GM Customer Experience and Tim 
Cantlon, GM Commercial, are managing the 
business on a day-to-day basis with 

leadership from Francis and, from 04APR, 
leadership from Jamie Hall. 
Hall’s appointment is expected to last for 
between 2 and 4 months while the 
company seeks a replacement for Francis. 
In another move pending his departure, 
Kevin Francis has appointed Alf Wallis to 
the role of Acting CFO from 18MAR. 
Wallis will join the company on a four-
month fixed term contract to ensure 
continuing strong management of the 
company’s finance and accounting function 
through the transitional period. 
In other changes, Nick Baylis has resigned 
as a director of the company after a two-
year stint and long-serving director and 
former Chairman, Geoff Burns has also 
indicated his intention to retire as a 
director. He will step down as Deputy 
Chair on 31MAR and will remain as a 
director until a suitable replacement can be 
found. 
“We are actively seeking replacement 
directors, just as we’re actively assessing 
our needs for a new CEO,” said Jasons 
Chairman John Sandford, “We expect to 
be in a position to resolve director and 
CEO positions by the time of the 
Shareholders’ Annual Meeting in a few 
months.” 


