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Open skies deal with Brazil
Transport Minister Gerry Brownlee has 
welcomed the announcement that Prime 
Minister John Key signed an open skies air 
services agreement with Brazil during this 
week’s South American trade trip.
“Brazil is touted to become one of the 
world’s most powerful emerging economies,” 
says Brownlee. 
“It will also host the next FIFA World Cup 
and Olympic Games. 
“Travel between New Zealand and Brazil is 
increasing, with around 10,000 Brazilians 
visiting New Zealand each year and over 
3000 coming here to study. 
“There are also expanding opportunities for 
trade.”
This new agreement replaces one signed in 
1996. It removes restrictions on the routes 
that can be operated and the number of flights 
that may be provided between and beyond 
the two countries. 
Chilean airline LAN currently operates 
throughout South America and into 
Auckland. LAN is in the process of merging

with Brazilian airline TAM. The new air 
services agreement with Brazil would allow 
cooperation between these two airlines to serve 
New Zealand.
Air New Zealand has also publicly expressed 
an interest in operating to South America in the 
medium term, although what it does under the 
new agreement is a commercial decision for 
the company, says the minister.
“In addition, the agreement also removes 
potential restrictions on foreign investment in 
international airlines. It also includes provisions
to promote cooperation between civil aviation 
regulatory authorities, similar to those entered 
into with China last year,” Brownlee says. 
 “This agreement with Brazil shows that we are 
working quickly to implement the new 
International Air Transport Policy announced 
in August last year. 
 “In coming months, I expect to be able to 
announce further agreements with countries in 
Europe, the Middle East, South East Asia and 
South America,” Brownlee says.
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‘Mondayise’ holidays to benefit New Zealand
Providing a holiday on Monday when 
Waitangi Day and Anzac Day fall on a 
weekend will boost domestic tourism as more 
Kiwis take the opportunity to get away for a 
long weekend, says the Tourism Industry 
Association New Zealand (TIA).
‘Mondayisation’ of Waitangi and Anzac Days 
came a step closer on Wednesday night after 
the Holidays (Full Recognition of Waitangi 
Day & ANZAC Day) Amendment Bill passed 
its second reading in Parliament.
“Giving New Zealanders a holiday on 
Monday when these days fall on a weekend 
will create real economic benefits across 
many sectors and is something we have been 
lobbying for,” says TIA Policy & Research 
Manager Simon Wallace.
“Long weekends encourage people to travel 
and the benefits will flow on from tourism 
into other areas, such as retailers, petrol 
stations, bars and cafes.”
Wallace says domestic tourism is worth $13.8 
billion annually to New Zealand ($38 million 
a day) and is the lifeblood of many tourism 

operations.
“We recognise that some employers may be 
disadvantaged by this Bill with extra wage 
costs, but these are likely to be minimal given 
the situation happens only two in every seven 
years. Businesses have also told us that more 
long weekends will improve worker 
productivity, which has benefits for the whole 
country.”
The commemoration of Waitangi Day and 
Anzac Day would still take place on 6 
February and 25 April because of the 
significance these dates have for all New 
Zealanders. Granting a holiday on Monday 
when they fall on a weekend would enhance 
their status and leave people free to reflect on 
their significance. 
Mondayising the holidays would bring New 
Zealand into line with Australia where 
Australia Day and Anzac Day are 
Mondayised when they fall on a weekend. 
This practice has not diminished the 
significance of the days in Australia, Wallace 
says.

Auckland Convention Bureau 2013 Planner out now
The Auckland Convention Bureau’s new 
2013 Conference, Incentive & Event Planner 
is out.
The bureau says that each year they aim to 
enhance the planner and this year the 
publication has been designed to create the 
feeling of being on a famil, allowing readers 
to get a more in-depth understanding of the 
Auckland experience. 
Auckland Convention Bureau Manager Anna 

Hayward says the planner highlights the 
impressive volume and variety of what the 
country’s top events destination has to offer. 
“There is so much here that can add real 
value to their events, and it just keeps 
growing,” says Anna. 
An online version of the planner is 
available at aucklandnz.com/planner, or you 
can request a planner by emailing 
conventions@aucklandnz.com.  

Guest nights fall
New Zealand guest nights 
(after removing seasonal 
variation) fell 4.1% in JAN13 
compared with DEC12, 
according to Statistics New 
Zealand. This follows a rise of 
3.0% in December.
“This month, we saw falls in 
domestic and international 
guest nights, as well as in guest 
nights for both main islands,” 
industry and labour statistics 
manager Blair Cardno said. 
“However, the long-term trend 
for national guest nights 
continues to rise.”
Monthly movements for 
JAN13 (after removing 
seasonal variation) were:
• International guest nights 
fell 4.9%, and domestic guest 
nights fell 4.0%. 
• South Island guest nights fell 
5.6%, and North Island guest 
nights fell 3.1%.
• Guest nights fell for all 
accommodation types except 
backpacker accommodation.
The national trend for guest 
nights has been rising since 
APR12. The trend for South 
Island guest nights has been 
flat for more than a year, while 
the North Island guest nights 
trend has been rising since 
MAY12. 
Trend movements can change 
when future months are added 
to the time series.

Queenstown Winter Festival
Queenstown is now on the countdown to New Zealand’s 
ten coolest days with the release of the initial 2013 
American Express Queenstown Winter Festival program.
The multi award-winning event, now in its 39th year and 
considered the Southern Hemisphere’s biggest winter 
celebration, runs from 21 to 30JUN and includes on-
mountain action, street parties, fireworks, live concerts, 
comedy, family fun, and 
live entertainment.
Festival Manager Lisa 
Buckingham says she’s 
delighted to announce 
the return of Festival 
favourites such as the 
More FM Birdman 
competition, the 
Speight’s Dog Derby 
and the Mountain Scene 
Thriller in the Chiller 
charity boxing match and 
is also looking forward 
to revealing some 
exciting new events in 
the coming weeks. 
www.winterfestival.co.nz/
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Chinese tourists jump at skydiving
this marks a significant shift for our business 
in a key trading month,” she said
Skydive Lake Wanaka employs a marketing 
agency in China to help with targeted 
marketing and social media campaigns. In 
addition, Jools Hall said the company has 
taken several measures to make Chinese 
visitors feel welcome on site.
“We’ve all had fun learning some basic 
Mandarin as well as translating signs and our 
briefing video at the drop zone. Last month 
we celebrated the Year of the Snake by 
giving out snake lollies and adding other little 
touches that stay with people and give them 
stories to help spread the word when they get 
back home,” she said.

Handling China FITs
Tourism Export Council members are seeing 
an increase in China FIT visitors, and the 
TEC says it is apparent that many operators 
(large and small) are having difficulties either 
recruiting or retaining Chinese/Mandarin 
speaking staff to keep up with the demand 

and growth expected from this market. 
TEC says it is working closely with Immigra-
tion New Zealand to look at working holiday 
visa numbers allocated and also the new 
China Special Work Category.

Aussies heed Wellington’s call
Australians are heeding the call to come and 
experience world class New Zealand food 
and wine in the Wellington region, with 
visitor arrivals into the city increasing 5% in 
JAN13. That figure is more than twice the 
average level of growth experienced by the 
rest of New Zealand (2.14%), says Positively 
Wellington Tourism (PWT) boss David 
Perks.
The growth follows the NOV12 launch of a 
Tourism New Zealand joint venture 
campaign profiling the range of food and 
wine experiences found in Hawke’s Bay, 
Wairarapa, Marlborough and Wellington. 
The campaign partners include PWT, 
Destination Marlborough, Hutt City Council, 
Destination Wairarapa, Hawke’s Bay 
Tourism, Wellington International Airport, Te 
Papa and Interislander.
The wider Wellington region’s joint venture 
marketing in Australia incorporates the full 
menu of Classic New Zealand Wine Trail 
destinations, providing culinary travellers 
with a range of experiences and encouraging 
repeat visitation.
Tourism New Zealand’s GM Australia Tim 
Burgess says “Phase one of the campaign 
included advertising in Good Food, a 
popular insert magazine in The Sydney 
Morning Herald and The Age, and the use 
of scooters as mobile billboards, whizzing 
around busy, popular Melbourne and Sydney 

hospitality locations and restaurants.
“Our monthly market research also shows 
that over half of our Australian Active 
Considerers agree that the advertising shows 
the Wellington region is a great place to visit 
for a short break.
“They say the proof is in the pudding; the 
continued growth in Australian arrivals into 
Wellington shows the proposition is strong 
and the marketing is working.”
The second phase of the campaign, launched 
this week, now sees a strong tactical focus 
on driving autumn and winter visitation in 
partnership with Flight Centre.

Marlborough targets Australians
Further to the above story, a campaign that 
promotes travel deals to Marlborough is now 
underway in Australia backed by Flight 
Centre and Tourism New Zealand.
The campaign has a strong tactical focus via 
print and online advertising to drive autumn 
and winter visitation and those who buy a 
Marlborough package through Flight Centre
receive a Giesen Wines offer to get them out 
exploring the wineries.  
DM has also been working with local 
operators to load deals on newzealand.com 
and lovemarlborough.co.nz , and has been 
supporting famil visits by Flight Centre 
product managers and frontline agents.
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Skydive Lake Wanaka has achieved one of its 
best ever February figures with jumpers from 
China outnumbering all other nationalities for 
the first time in a single month.
Director, Jools Hall said the profile of 
customers over the Chinese New Year 
holiday period fitted the FIT model rather 
than the stereotypical view of guided coach 
tours, with many Chinese visitors touring 
New Zealand in small groups driving hire 
cars and campervans.
“All the predictions about the Chinese market 
came true for us in February. Even though 
we’ve put a lot of work into marketing to 
Asia I was amazed to see we’d had more 
jumpers from China than the UK. We need 
to watch how the trend continues but clearly 
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Sunshine Coast comes calling
Sunshine Coast Destination’s New Zealand 
representative, Kate Wright says that the 
operators coming over for the Roadshow will 
be doing travel agency sales calls as they 
move through the country. 
Agents in Cambridge, Hamilton, Tauranga, 
Wellington and Christchurch can expect to 

see the Sunshine Coasters who Kate says will 
split up into small groups.
“We know how busy consultants are so will 
just pop in for five minutes or so, introduce 
ourselves and drop off some brochures. It 
will be very informal, just a meet and greet!” 
says Kate.

Tourism Australia pushes hotels for free Wi-Fi 
The Gold Coast Bulletin reports that Tourism 
Australia is calling on Gold Coast resorts and 
hotels to offer free Wi-Fi to bring the city up 
to speed with other major holiday destinations
overseas.
Gold Coast Tourism has backed TA’s call, 
saying free Wi-Fi is now an expectation of 
travellers at international tourism destinations.
It is also pushing for larger Wi-Fi hotspots 
across key precincts of the city.
While some hotel groups have complained 
about the cost of providing free high-speed 
Wi-Fi, Tourism Australia say it is now an 
essential way for tourism operators to 
promote their business.
It’s also pushing for change as the key to a 
social media marketing strategy that would 
see Australia blasted out to the rest of the 
world.
“Holidays are all about living in the moment.
How often have we promised ourselves that
we’ll post a great holiday moment on 
Facebook, tweet out a photo or a review on 

TripAdvisor, but not been able to do so due 
to lack of Wi-Fi access,” says Nick Baker, 
TA’s executive general manager, consumer 
marketing.
Sea World Resort on the Gold Coast is one 
which has taken the plunge, offering free 
Wi-Fi in every room and all public areas, and 
told the Bulletin that the positive feedback 
had been priceless.
“We responded to the requests of our guests 
and the response has been amazing,” a 
spokesman said.
“People want to be connected whether its 
teenagers on Facebook or guests checking 
emails, even when they are on vacation.
“We decided to embrace the technology as a 
part of the total guest experience.
“Yes there is a cost but it is now an 
expectation when you are travelling overseas, 
we see it as part of our total investment 
strategy, and we believe it is one way we can 
be an industry leader on the Gold Coast.”

Tassie river trip tops
Adventure travel company World Expeditions
has won a prestigious award for Best River 
Rafting trip by Outside magazine, one of the 

most respected US magazines on outdoor 
adventures.

Showbiz advises that 
Freud’s Last Session, 
named Best Play of 
Broadway 2011, is 
coming to The Theatre 
Royal in Sydney for a 
limited season 14AUG-
08SEP. 
Click here to download 
the details and call 
0800 SHOWBIZ.

Name change to build Port Stephens brand
Port Stephens Tourism has changed its name 
to Destination Port Stephens as part of a plan 
to build the Port Stephens brand and adopt a 
whole-of-industry approach to growing the 
region’s A$377 million tourism industry.
As part of the move, the new-look organisation 
says it will broaden its scope beyond 

marketing Port Stephens, 2½ hours north of 
Sydney, and take a more holistic approach to 
tourism in the area, fostering collaborations 
in the wider business community, facilitating
product development and investment and at-
tracting more business events and 
conferences to the region.

New branding for South Australia
Last week the Premier of South Australia 
launched a new look brand for South 
Australia. 
It will enable industry, business, 
government and community enterprises to 
demonstrate pride and promotion of SA in 
a unified way.
The new logo aims to demonstrate that 
South Australia is the central doorway to 
Australia and also represents South 
Australia’s three core values: creativity, 
innovation and industriousness. 
The state government is in the process of 
developing a new tourism adaptation of 
the logo, which will be revealed in coming 
weeks. 
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China   We know it like our own backyard

Ingham’s ‘Pub with no Beer’ festival 
From Tiger Moths overhead to a convoy of 
American serviceman and horseback riders 
below, a story that began 70 years ago in the 
North Queensland town of Ingham will be 
brought to life during the inaugural Pub with 
No Beer Festival on 20APR. 
Lees Hotel, The Original Pub With No Beer, 
which has been awarded Queensland Iconic 
Status, will play a central role during the 
Festival, offering tourists and locals a 
glimpse into the past. 
Behind the event is the Hinchinbrook 
Chamber of Commerce, Industry & Tourism 

Inc. and a dedicated committee of volunteers, 
led by president Mary Brown. 
“Very few people are aware that not only has 
the hotel stood in the town centre for 135 
years but it was also the inspiration behind 
Slim Dusty’s number one hit song The Pub 
With No Beer,” she said.  
The song was a rewrite of a poem by local 
poet Dan Sheahan, who penned the famous 
words in 1943 after discovering the American 
servicemen travelling in a convoy through 
Ingham during World War II, had drunk the 
Day Dawn Hotel (now Lees Hotel) dry.
This year marks the 70th anniversary of that 
American convoy, and the Chamber looking
to revitalise a community that has been 
negatively impacted in recent years by the 
effects of natural disasters and the global 
financial crisis, recognised this anniversary as 
an opportunity to build a festival around this 
significant event. 
Ms Brown says they hope the event will 
become an annual festival attracting visitors 
to Ingham. 
A highlight of the day will be the live 
re-enactment with an actual American 
convoy travelling through the streets of 
Ingham and an opportunity to meet Dan 
Sheahan’s descendants.  
Great grandson Cody will lead the procession 
and a cavalcade of family members will ride 
into town on horseback.  Other activities on 
the day will include static military displays, 
period motor vehicles, street buskers, pipe 
bands as well as live country and western 
music through to 2am on Sunday morning.  
Visit www.hinchinbrookchamber.com.au or 
www.thepubwithnobeer.com.au

PACIFIC ISLANDS

The hotel’s Charles Ryman with 
an ‘American serviceman’

Real Tonga airborne
Real Tonga’s 17-seater aircraft arrived at 
Tonga’s Fua’amotu Domestic Airport from 
Vanuatu on 11MAR, after being delayed for a 
week. MatangiTonga reports that the aircraft 
has now begun operations with flights to 
Vava’u.
Tonga’s new domestic airline had initially 
announced that it had secured the lease of 

two Y-12 aircrafts to service the outer islands, 
and would start its new service on 04MAR. 
A second Y-12 aircraft was expected to arrive 
at the end of the month.
Real Tonga has been granted an Air Operators
Certificate to service Tongatapu, Vava’u, 
Ha’apai, ‘Eua and the two Niuas.

WRD to represent Aitutaki Escape
World Resorts of Distinction has been 
appointed to represent the three-villa Aitutaki 
Escape, Cook Islands Leading Villa 2012 at 
the World Travel Awards. 
www.aitutakiescape.com

TravelMemo   20130315  15MAR13    Page 5

http://nz.aircalin.com/billet-noumea.php
http://www.acrossia.com


ASIA

Fiji’s casino on shifting sands 
Expatriate American Larry Claunch, whose 
company One Hundred Sands Limited, was 
granted an exclusive 20-year licence back 
in DEC11 to build and operate casinos in 
Denarau and Suva, appears to have gone to 
ground.
The Fiji Sun newspaper says it has been 
unable to make contact with Claunch to 
obtain a fresh start date for construction of 
the much delayed project.
Now, Fiji’s Attorney-General and Minister 
for Tourism, Aiyaz Sayed-Khaiyum has set a 

new deadline of MAY13 and is threatening
consequences if it is not adhered to. It is 
believed he will move to rescind the licence, 
which some in the blogosphere believe 
Claunch has been trying to onsell. 
Although the former US real estate developer 
has been quoted as saying he has finalised the 
US$290 million funding, he has repeatedly 
rescheduled the start-up date for construction, 
while continuing to talk of opening the casino 
and 1600-seat convention centre by OCT13.

$4m tourism aid for Samoa
NZ Foreign Affairs Minister Murray 
McCully has announced $4 million funding 
to help Samoa’s tourism sector recover from 
the devastating impact of Cyclone Evan.
“New Zealand and Samoa agree that a strong 
tourism sector is essential for employment 
opportunities, foreign exchange earnings and 
government revenue,” Mr McCully says.
“Early recovery for the tourism sector will 
be especially important to revive income and 

employment, and would ensure preparedness 
for the UN Small Islands Developing States 
conference to be hosted by Samoa in 2014.”
The funding will assist with the 
reconstruction of tourist accommodation and 
infrastructure, human resources development 
and training, technical assistance to 
strengthen disaster resilience, and future 
insurance coverage. 

The NZ Travel Brokers top 
ten are pictured here during 
their Top Ten Trip to Vanuatu, 
by the pool at Iririki Island 
Resort. 
From left to right (standing): 
Guy Flynn, Kate Costello, 
Steve Lee, Nicola Sorenson, 
Lynne Sinclair, Tracey Dench.
From left to right (seated): 
Kay Gregan, Julie Creelman, 
Kristine Phillimore, Trista 
Somervell, Debbie Bradford.

From 20MAR, visitors to Norfolk Island 
can indulge in a decadent High Tea on 
the magnificent lawns at Forrester Court 
Clifftop Cottages.  A selection of 15 teas 
accompany an assortment of canapes, 
petit-fours and dried fruits with chocolate 
dipping sauce, all served on fine china and 
perfectly ironed white table cloths. 
Set against a backdrop of stunning 
scenery, this is a fine way to idle away an 
afternoon on Norfolk Island, say local 
representatives, Hogan & Associates.  
Bookings are essential.  
www.forrestercourt.com

Be the Modern Marco Polo 
The Chinese city of Hangzhou is searching 
the globe for a modern-day Marco Polo in 
a promotion which draws on the success of 
Australia’s Best Job in the World. 
Hangzhou is offering a 15-day tour of 
Hangzhou and a contract worth 40,000 euros 
to be its roving global ambassador. 
The winner will be required to share with the 

world the details of his or her Hangzhou stay 
using social media forums. 
The Hangzhou Tourism Commission has 
launched the Be the Modern Marco Polo 
Experience Programme on Facebook, Twitter, 
Pinterest and YouTube. 
http://www.facebook.com/HangzhouChina.

Korean Air has launched a 
direct service flying between 
Seoul Incheon and Sri Lanka 
and the Maldives in the Indian 
Ocean.
Korean Air’s new three times 
weekly direct service flies to 
Male in the Maldives via 
Colombo and utilises a three-
class A330-300.
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International Garden Expo 2013 in Korea
Garden lovers from around the world are 
being invited to visit the Suncheon Bay 
International Garden Expo 2013 in Korea 
which runs 20APR-20OCT.  International 
Garden Expos have been held around the 
world for 150 years and it will be Korea’s 
first time to host the event.
Themed ‘Garden of the Earth’ the Expo will 
be divided into three sections.  The main 
564,000sqm Expo site will feature ten 
country gardens and sixty themed gardens.  
The 100,500sqm International Wetland 
Centre will feature an animal/plant exhibition
hall, a theatre, an ecology education hall 
and a wetland experience hall.  The site also 
includes a 253,000sqm arboretum and there 
will be various garden zones including a 
World Zone, Wetlands Zone, Family Zone, 
Future Zone, Tree Zone and Flower Road 

Zone.  Connecting the main expo site and the 
wetland centre will be a bridge constructed 
using freight containers decorated with 
160,000 artworks created by children from all 
over the world.  
Suncheon Bay is known as one of the world’s 
top five coastal wetlands and the huge benefit 
for Korea and the world is that it will be 
conserved forever as a result of the 
preparations and hosting of the International 
Garden Expo 2013. Suncheon is around 3½ 
hours south of Seoul by car or train. 
There will be four different types of 
admission tickets including day, night and 
two-day passes ranging from NZ$10-$25.
Ticket holders also get to visit many local 
tourist attractions free of charge.
For full details visit http://eng.2013expo.or.kr/

Search for the elusive Bengal Tiger
Your clients can observe the elusive tiger, 
with a visit to Pench National Park in the 
central Indian state of Madhya Pradesh. The 
dry deciduous forest, predominantly teak, 
and the meandering jungle streams were the 
backdrop for Kipling’s The Jungle Book 
and is where David Attenborough filmed the 
memorable “Tiger: Spy in the Jungle” doco.

Adventure World offers a 
three-day package priced 
from $1,099pp twin 
share. Guests will stay at 
the enchanting Baghvan 
Lodge, which is 
located on the edge of 
Pench National Park. 

Price includes 
two nights’ 
accommodation,
all meals, drinks 
including house 
wine, schedule Visit charming Laos 

Laos is a great place for a quick 
visit from Cambodia, Vietnam or 
Thailand.  It is largely undeveloped 
which makes it truly special and a 
great destination to visit now, says 
Exotic Holidays.   
Luang Prabang is the historic royal 
city, where your clients can get 
to see hundreds of saffron-robed 
monks moving silently among 
beautiful monasteries.  Laos is 
hardly westernised, and offers the 
opportunity for travellers to relax 

On Day 3 there’s the opportunity to 
participate in the early morning ritual of 
giving offerings to the monks, an amazing 
experience your clients will never forget.  
There’s time to enjoy the market and antique 
shops before transferring to the airport for the 
next port of call. 
Prices are valid until 31OCT13. Call 0508 
396 842 or email info@exoticholidays.co.nz 
for more information.

and enjoy a quiet break amongst mountains, 
rivers and untamed natural beauty. 
Enjoy a 2 night/3 day Charming Laos Tour 
from $544pp share twin in three-star hotels 
(higher category hotel options are also 
available).  Spend the first day on a brief city 
tour visiting the Former Royal Palace and 
end the day on top of Mount Phou Si. No 
trip to Luang Prabang is complete without a 
day boat trip on the Mekong River to Pak Ou 
Cave.  Explore local caves and local villages 
along the way.  A truly special day. 

Mekong Explorer
Overland from Saigon to Siem Reap

4 star - small group tour

Traversing two countries in 8 days – the all NEW 
Mekong Explorer small group tour offers a wonderful 
opportunity to discover an exciting overland journey.

NEW

 TOUR

Only $1590 pp 
Twin share

For itinerary and details contact Active Asia via their trade website www.activeasia.co.nz/agents or phone 09 360 7669.

jungle drives and park entrance 
fees.  
Click here and call 0508 496 753. 
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JUCY-fying America
Kiwi company JUCY marks its first year of 
campervan operations in the US with a party 
in LA at Consul General Leon Grice’s private 
home, with guests treated to classic Kiwi 
hospitality.
One year ago this week, bright green and 
purple campers (known as RVs in the States) 
started rolling out of the JUCY USA offices 
in LA, San Francisco and Las Vegas. With 
180 vehicles on the road, JUCY USA is 
changing the stereotype of the classic 
American RV holiday. Easy to drive and 
cheap to hire the JUCY Champ comes 
equipped with “everything including the 
kitchen sink” according to the quirky sayings 
decorating the vehicle exteriors.
“It’s like the love-child between a hotel and a 
tent,” says Katie, a young professional 
en-route to Coachella music festival. They 
come with a DVD player, GPS, custom built 

interiors, a double bed hidden in a pop-up 
roof pod and even linen if required.
JUCY campervans are in popular demand by 
young professionals for weekend escapes, 
music festivals or epic adventures down the 
West Coast.
CEO Tim Alpe says: “If our first year in the 
US is any indication, the sky is the limit for 
the JUCY brand in this country.”
Lucy, the mascot and voice of the brand, 
encourages people to “sing as long and loud 
you like in a JUCY camper” (another of 
Lucy’s saying on the vehicles) and 
represents the fun, cheeky attitude of the 
brand. Their strong social media following 
– over 16,000 fans on Facebook and 7000 
followers on Twitter, shows just how much 
JUCY understands and connects with their 
target audience.

Etihad switches to new Amman airport
Etihad Airways has announced that its 
double-daily flights from Abu Dhabi are now 
operating to Amman’s new Queen Alia 
International Airport.
The new airport is designed to accommodate
the rapid increase in passenger numbers 
and is expected to almost triple the airport’s 
capacity.
The terminal, designed by Foster + Partners, 
is 103,000m2 and should increase capacity 

by 60% to nearly 12 million passengers per 
year.
An upgraded range of facilities and services 
has been introduced at the new airport, 
including larger check-in areas and newly 
designed retail and dining outlets. Upgrades 
to the baggage handling system and security 
areas have also been made.
Etihad Airways is the first foreign airline to 
begin operations to and from the new airport. 

Popular Simba Safari on Sale
Adventure World’s popular 8-day Simba 
Safari small group tour is now priced from 
$2,499pp (saving $125). This tour journeys 
through four of Tanzania’s top game parks, 
with increased opportunities of spotting the 
Big Five and a huge variety of other species. 
Highlights include Lake Manyara National 
Park, Serengeti National Park, Ngorongoro 
Crater & a Masai village visit. 
On sale until 31MAR, the tour departs 
every Tuesday, Thursday and Saturday until 

24MAY13. Priced based on travel in low 
season. For more info click here and call 
0508 496 753. 
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Dubai & Middle EastExotic Holidays
Specialist Wholesaler

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

CLICK HERE TO GET 
OUR NEWSLETTER

Discover Dubai with Emirates and save
Discover Dubai with Adventure World’s three-night stopover, now priced 
from only $102pp when you book your clients’ flights on Emirates. Price 
includes accommodation at the Ibis Al Rigga, breakfast daily, meet & assist 
at Dubai International Airport, a welcome pack on arrival and return airport 
transfers. Five-night 4 and 5 star options are also available from $244pp. 
For travel 15APR-04AUG13. Packages can only be sold in conjunction with 
Emirates flights and an Emirates PNR / booking reference must be supplied at 
time of booking. 
Click here for details and call Adventure World on 0508 496 753. 

Qantas Africa deals 
from $2350RT 
Qantas has announced special 
Economy fares to Africa from 
$2350 return, available for sale 
until Sunday 28MAR13. 
For full details and tariff advice 
click here.

EUROPE
Shakespeare’s England
The Drum reports that a Midlands-based tourism 
partnership, that included the likes of the Royal 
Shakespeare Company, Warwick Castle, and 
Stratford-on-Avon District Council among others, has 
launched Shakespeare’s England to promote 
destinations within the region. 
The umbrella brand will now be used to promote the 
area to domestic and international visitors through the 
association with the region’s most famous expert. 
“This new brand will really complement the 
individual brands within the partnership and help us 
work together to boost the visitor economy across the 
region. 
Shakespeare’s England is all about celebrating 

Warwickshire’s rich heritage and vibrant cultural 
attractions,” says destination manager for Stratford-
on-Avon, Robin Tjolle. 
Shakespeare’s Birthplace Trust, Birmingham Airport, 
and Warwick District Council are also included in 
the partnership.

10% off Headwater Reminder
Adventure World would like to remind agents that 
Headwater’s 10% off special expires this Sunday 
17MAR13. Operating for over 20 years, Headwater 
Holidays specialises in walking, cycling and relaxed 
activity holidays throughout Europe and the Eastern 
Mediterranean. Some holidays are independent, oth-
ers guided and your clients can move from hotel-to-
hotel (bags moved for them) or stay at just one base 
for their entire stay. For more information click here 
and call 0508 496 753. 

The EuroVelo
Cyclists, and long distance walkers visiting Europe 
can now take advantage of a network of trans 
European cycle paths, some 70,000km in length. 
The popularity of cycling breaks is huge. 
It is calculated that there are almost 2.3 billion 
cycling tourism trips in Europe, with an economic 
value of 44 billion euros a year.
Details the EuroVelo network are now available on 
www.eurovelo.com. TravelMemo   20130315  15MAR13    Page 9
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Over 120 European destinations ... now that’s Wunderbar!

AVIATION

Follow the Northern Lights
Clients can discover the land of the Northern 
Lights and the midnight sun and experience 
an awe-inspiring cruise along the Norwegian 
fjords with Bentours.
The 13-day Follow the Lights independent 
tour travels from Bergen to Helsinki and 
features visits to Rovaniemi, the home of 
Santa Claus, and Inari to learn about the 
traditions of Lapland’s native people.
Clients will also enjoy a 7-day cruise through 
Norway’s majestic fjords visiting remote 
islands and historic coastal towns like 
Hammerfest - the northernmost town in the 
world, the breathtaking Lofoten Islands and 
Tromso, one of the best cities in the world to 
view the Northern Lights.
From NZ$4738*pp twin share, the package
includes a Hurtigruten voyage in outside 
N grade cabin with all meals on-board, 
daily breakfast, economy class flight from 
Rovaniemi to Helsinki including taxes and a 
bus ticket from Inari to Rovaniemi.
It departs daily and is valid for sale until 
31DEC13. The package is also available as a 

12-day itinerary travelling from Helsinki to 
Bergen.
Book now to secure places by contacting 
Bentours on 0800 443 510 or email 
res@bentours.com.au.
*Terms and conditions apply. Prices are per 
person, based on twin or double share. 
Follow the Lights is valid for every day 
departures until 31DEC13. Advertised price 
is based on N grade cabin, valid for 
departures 19SEP13 and inclusive of fuel 
surcharge. 10% deposit is required within 7 
days of confirmation. Full payment is 
required 70 days prior to departure date 
from Australia/New Zealand. Cancellations 
made 70 days or more prior to departure will 
be subject to loss of deposit. Cancellations 
made up to 69 days prior to departure will be 
subject to loss of up to 100% of total cost. 
Seasonal surcharges and blackout dates may 
apply depending on date of travel. 
International airfares are excluded. Prices are 
subject to availability and may change due to 
currency fluctuations.

Celebrate Christmas in an Austrian spa resort
Celebrate next Christmas in an Austrian spa 
resort surrounded by snow clad mountains 
on a European festive tour available from 
Albatross Tours.
Travellers will spend 3 nights shopping and 
exploring the boulevards and palaces of 
Vienna before travelling via the Danube, 
Melk Monastery and the Austrian Lakes 
District to spend Christmas over 5 nights in 
the spa town of Bad Hofgastein. From here 
they will also visit the ‘Sound of Music’ 
wedding chapel in Mondsee, beautiful Lake 
Hallstatt, the Glocknerblick panoramic 
platform and Salzburg with its castle and 

wonderful Christmas Markets. 
The 10-day escorted tour includes an 
experienced tour manager, a first class 
touring coach, all sightseeing, entrances and 
excursions as per the itinerary, 9 nights’ 
accommodation, most meals including a 
Christmas Day Gala Dinner and a 7 course 
dinner on Boxing Day, plus ‘end of tour’ tips 
to your tour manager, drivers and guides.
Priced at NZ$3,689pp twin share, this tour 
departs from Vienna on 19DEC13.
For bookings and enquiries contact Albatross 
Tours on 0800 446 232 or visit 
www.albatrosstours.co.nz.

Trafalgar’s Ireland
With St Patrick’s Day this Sunday and 
Ireland celebrating the year-long celebration 
of culture and tradition during The Gathering 
throughout 2013, there is no better time than 
now to sell a holiday to the Emerald Isle.
Trafalgar has nine First Class and four 
CostSaver itineraries including Ireland 
offering your clients authentic insider 
experiences that travellers can’t get any other 
way. From kissing the Blarney Stone to 
visiting Dublin’s St. Patrick’s Cathedral 
to enjoying a pint at a local pub, they can 
experience it all. They’ll hear local Cabbie 
commentary in a special Black Cab ride in 
Belfast, learn to pull the perfect pint at the 
Guinness Brewery in Dublin and dine with a 
local family on their farm to make Guinness
 Stew and soda bread during a cooking 
demonstration.
Popular sellers include the 10-day Best of 
Ireland starting and ending in Dublin with 

TOUR PRODUCT

overnight stops 
in Sligo, 
Limerick, 
Killarney and 
Cork, as well 
as day stops in 
Blarney, Kilkenny, Galway and the Cliffs of 
Moher. Alternatively Trafalgar’s At Leisure 
8-day Scenic Ireland focuses on the South 
again starting in Dublin but taking in Blarney 
Castle, the Ring of Kerry, the breathtaking 
Dingle Peninsula and the Irish cooking 
demonstration at Killaloe.
Clients can still save on their 2013 trip to 
Ireland by taking advantage of Trafalgar’s 
5% Early Payment Discount on applicable 
2013 Europe and Britain guided holidays that 
are booked and paid for by 30APR13.
For more on Trafalgar’s Ireland, visit 
www.trafalgar.com, ask your sales manager 
or call reservations on 0800 872 325.

Lufthansa moves to partnerships
Bloomberg reports that Lufthansa’s 
disappointing returns from its Austrian 
Airlines subsidiary are reinforcing its 
commitment to target partnerships rather than 
outright takeovers to help expand its route 
network. 
Lufthansa has announced a partnership with 
All Nippon Airways on Japan-Germany 
flights to share costs and coordinate fares, 
and the carrier is seeking regulatory approval 
for a trans-Atlantic joint venture with United 
Continental .  Similar tie-ups may follow, 

according to Isabel Todenhoefer, who over-
sees mergers and acquisitions at Lufthansa. 
“We expect that in the coming years we’ll be 
able to consolidate further, away from our 
European markets,” Todenhoefer said at a 
conference in Dusseldorf. 
Bloomberg says that Lufthansa has been 
discussing closer ties with Turkish Airlines 
since at least November. Both are in the Star 
Alliance, and are partners in the Turkish low-
cost carrier SunExpress. 
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Aloha Hawaiian
A Hawaiian Airlines A330-200 arrived in 
Auckland last evening on its inaugural 
scheduled non-stop service from Honolulu, 
marking the return of US carriers to our skies 
after an absence of more than a decade.
Its year-round three times weekly service 
(4pw during the peak season) offers good 
connections to San Francisco, New York and 
Las Vegas.
To mark the occasion, Auckland’s Sky Tower 
has been lit in Hawaiian’s colours for three 
nights.
Tourism New Zealand’s chief executive 
Kevin Bowler welcomes Hawaiian Airlines’ 

arrival, and says they are working with the 
airline to promote travel to New Zealand. 
“Tourism New Zealand, Hawaiian Airlines 
and Auckland Airport will be launching a 
new joint venture marketing campaign on 
19MAR, set to run for the next month, 
offering a competitive fare for travellers from 
the West Coast of the USA to Auckland. 
“In the coming days we will also be hosting 
some of Hawaiian Airlines’ key travel trade 
agents and travel bloggers, giving them an 
unforgettable 100% Pure New Zealand 
experience,” adds Bowler.

Dreamliner could fly in two months
The US Federal Aviation Administration 
approval of Boeing’s certification plan for 
the redesigned 787 battery system means the 
plane maker can now begin testing the fix.
Two 787s will conduct limited test flights 
fitted with prototype versions of the new 
battery containment system. The purpose of 
the flight tests will be to validate the aircraft 
instrumentation for the battery and battery 
enclosure testing in addition to product 
improvements for other systems.
The FAA says it will approve the redesign 

only if Boeing successfully completes all 
required tests and analysis to demonstrate the 
new design complies with FAA requirements.
Boeing says its proposed fix is a permanent 
solution that will ensure the aircraft’s safe 
and reliable operation.
Boeing’s decision to continue producing 
787s—although deliveries have been 
suspended during the grounding—is based on 
the company’s confidence that the fix will be 
easy to retrofit.

Knives? – Think again, say carriers
American Airlines has asked the Transport-
ation Safety Administration to reconsider 
its decision to allow small knives and other 
previously banned items onto airline flights.
US cabin crew, pilots, air marshals and 
insurance companies, too, are part of a 
growing opposition to plans to allow 
passengers to carry small knives and sports 
equipment, such as souvenir baseball bats 
and golf clubs, on to planes.
The Flight Attendants Union Coalition, which 
represents nearly 90,000 air stewards, said 

it was co-ordinating a nationwide legislative 
and public education campaign to reverse the 
policy announced by the TSA.
Since TSA administrator John Pistole’s 
announcement, Delta Air Lines CEO Richard 
Anderson and US Airways CEO Doug Parker 
have written to him to express their concerns 
about the change in policy.
In Parker’s letter, he also suggested that the 
TSA should have talked to the airlines before 
changing its carry-on policy.

Cathay Pacific profit
The Cathay Pacific Group reported an 
attributable profit of HK$916 million 
(NZ$143.57m) for 2012 – an 83.3% fall 
compared to the profit of HK$5.5 billion 
(NZ$862.2m) reported for 2011. Earnings per 
share fell by 83.3% to HK23.3 cents (NZ3.65 
cents). Turnover for the year increased by 
1.0% to HK$99.38 billion (NZ$15.58b).
In 2012 the Group’s core business was 
adversely affected by the high price of jet 

fuel, pressure on passenger yields and weak 
air cargo demand. Economic uncertainty, 
particularly in the Eurozone countries, and an 
increasingly competitive environment added 
to the difficulties. 
It was a challenging year for the aviation 
industry generally. The Group’s share of 
profits from associated companies, including 
Air China, showed a marked decline. 

Canberra Airport’s new domestic terminal has opened, with more check-in counters, 
baggage carousels and screening areas.
Virgin Australia, competing for corporate passenger traffic to and from Australia’s 
capital, has opened a new 300-seat lounge in the new terminal and introducing 
business class seats on all 18 of its Embraer jets that serve CBR from ADL, BNE, HBA, 
MEL, SYD and OOL. The seats are configured in a new 2:1 layout and 38-inch pitch.
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iPads on Qantas HNL flights
Qantas is now handing out iPads with access 
to its Wi-Fi-streamed in-flight entertainment 
service Q Streaming on its Honolulu flights.
Given that seat-back mounted IFE equipment 
costs as much as $15,000 per seat and weighs 
considerably more than tablets, meaning 
a fuel cost too, the move to iPads is a no-
brainer. 
The iPad-based service, first tested on a 
single 767 in 2011, offers streaming access 
to over 200 hours of movies, TV shows and 
music. It is now being introduced on Qantas 

B767 flights operating between Sydney and 
Honolulu. Later updates will introduce 
interactive games, digital newspapers, 
magazines as well as travel and business 
apps.
Q Streaming iPads are tucked into all seat 
pockets and automatically connect to the 
wireless network when switched on.
The programs are streamed wirelessly to 
Wi-Fi enabled devices via six wireless access 
points installed along the aircraft’s ceiling. 

MAS lifts frequency, capacity globally
Malaysia Airlines is increasing its capacity 
on many routes through additional flights 
and bigger capacity aircraft for the Northern 
Summer operating pattern effective 31MAR. 
The capacity increase is made possible 
as MH takes delivery of an average one 
160-seater B737-800 aircraft per month, two 
more 494-seater A380s and four 283-seater 
A330-300 aircraft this year. 
The Kuala Lumpur-Paris route has already 
just seen a 494-seat A380 replace the 282-

seat B777-200. 
Regionally, MH is mounting extra frequencies 
between KL and Manila, Dhaka,Yangon and 
Colombo, while on domestic routes, there 
will be additional flights to Langkawi, Johor 
Bahru, Kuching, Miri, Tawai and Labuan.
Aircraft upsizing will add capacity from 
Kuala Lumpur to Brisbane, Denpasar and 
Bandar Seri Begawan.
Call Malaysia Airlines’ Reservations on 0800 
777 747. 

AirAsia Philippines move
AirAsia, Southeast Asia’s biggest budget 
carrier, has bought a 49% stake in Philippine 
rival Zest Airways Inc., and comes a week 
after it won approval to form a unit in India.
“The Philippine market is very small 
compared to what it should be,” Tony 
Fernandez, the group chief executive of 
AirAsia, told reporters in Manila. “This 
strategic partnership is about growing the 
market.”
Zest Air operates out of the Ninoy Aquino 
International Airport in Manila, which 

comprises the bulk of the inbound traffic to 
the Philippines. AirAsia has the Clark 
economic zone in Pampanga province as its 
hub.
Bloomberg quotes Fernandez as saying the 
“potential is huge” in terms of flying to 
Japan, Korea and China, once the 
Philippines’ safety standards improve. The 
Southeast Asian nation’s Category 2 rating 
from the Federal Aviation Administration, 
which means it doesn’t meet international 
regulations, has limited the carrier’s 
expansion, he said.

BA expands carry-on fare routes
British Airways is now offering discounted 
“hand baggage only” fares on all its 32 short-
haul routes from Gatwick Airport, following 
an earlier trial on selected routes.
BA says passengers who check in a bag will 

not be expected to pay extra to make up for 
those who choose the cheaper fares. They 
will simply pay the same price they’ve been 
paying, says the carrier.

Qantas Business, Premium Economy Sale on now
Qantas has released special Business and 
Premium Economy fares to North America, 
South America, Asia, Africa, The Middle 

East and UK/Europe, available for sale until 
Monday 25MAR. For full details and tariff 
advices visit www.qantas.co.nz/agents. 

Big Boeing order from Ryanair
Bloomberg has been told by “people familiar 
with the matter” that Ryanair will shortly 

announce it is buying 170 Boeing 737MAX 
jets valued at US$15.1 billion. The low cost 
carrier plans to phase out older model 737s.  

American resolves issues with Travelport
American Airlines and Travelport have 
announced a new long-term, global 
distribution agreement.  In addition to 
enabling continued access to shop and book 
the full content of flights marketed by 
American Airlines, Travelport will become 

the first GDS to offer access to American’s 
other products and services, including the 
airline’s Main Cabin Extra premium seating.
American and Travelport have also resolved 
all litigation between themselves.  

VS pay freeze
Virgin Atlantic staff have had their pay frozen 
by the airline’s new chief executive as he 
moves to turn VS around from an expected 
£135 million loss, following on from a £80.2 
million deficit last year. 
Delta Air Lines is in the process of taking a 
49% stake in Virgin Atlantic, a move it sees 
as the only way it can compete on the 

Atlantic with BA and American, which 
between them hold a 59% share. 
The two carriers will initially codeshare and 
have reciprocal lounge access and frequent 
flier schemes. Only following further 
regulatory approval will a full joint venture 
involving revenue sharing and marketing, 
similar to that of BA and AA, begin.

IATA’s Tony Tyler says members are  
disappointed with the European Union’s 
changes to passengers’ rights, even though 
they will no longer have to compensate 
passengers for delays of less than five hours.  
A new measure to force airlines to find seats 
for pax on competing airlines after they 

have been delayed 12 hours or more has also 
provoked protest from IATA, which believes 
the ticket price paid and the cost of re-routing 
should be related. 
“If your Bic pen doesn’t work, you don’t 
expect to get a Mont Blanc as 
compensation,” says Tyler.

Qantas Business, Premium Economy Sale on now
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER

CRUISE NEWS

2014  
OUT NOW

Select 2014 itineraries  
are now available.

Save $2,000* per couple.  
Must book by 30 June, 2013.

CLICK HERE

*Conditions: Discounts are per couple, listed in 
Australian dollars, twin share including port charges. 
Limited single pricing available; call for details. Valid 
on 2014 sailings only. Must book by 30 June, 2013. 
Offer is combinable with Past Passenger Discount. 
Conditions apply; visit www.vikingrivercruises.com.au.

Its official – CLIA Australasia
As has been widely discussed in recent weeks the 
ICCA is now the official Australasian chapter of a 
new global cruise industry association – CLIA.

…is now officially CLIA Australasia… 

The defining elements of our new logo are the 
waves which form our cruise line members ships 
along with the slanted “A”. Together they 
communicate the movement of the oceans and 
rivers we travel and the energy of the hundreds 
of thousands of businesses and jobs we represent 
globally. The new logo is also dimensional, a 
reflection of today’s digital era.
The transition over the past 3 months which is still 
evolving has been nothing short of excellent with 
all our global offices working together with the 
same passion and goals, creating a supportive and 
exciting environment for the common good of our 
industry.
Members can download the new logo from the 
“members only” area of our website. 
Go to www.cruising.org.au, login (unchanged from 
ICCA) then click on “promotional items”

Queen Mary 2 to circumnavigate Australia again in 2014 
Following the overwhelming success of Queen Mary 2’s inaugural 
circumnavigation of Australia in 2012, Cunard has announced an encore, 
with its flagship liner set to sail around Australia again in FEB14. 
The ship will call at eight different ports, with passengers able to sail on 
a full circumnavigation from Fremantle, Sydney, Melbourne or Brisbane, 
which will all enjoy two visits from the liner. 
In all, Queen Mary 2 will be in Australian waters for 33 days as she 
completes the circumnavigation.
Four different full circumnavigation options are available: 
22 days ex Fremantle, departing 12FEB14, priced from NZ$8639*pp twin share 
23 days ex Melbourne, departing 17FEB14, priced from NZ$8709*pp twin share 
23 days ex Sydney departing 19FEB14, with fares from NZ$7289pp twin share 
23 days ex Brisbane departing 21FEB, with fares from NZ$8709*pp twin share 
* Conditions apply, subject to availability. 

Queen Mary 2 at Akaroa this week

HAL takes Alaska awards
Holland America Line has received awards in Alaska from the National Tour 
Association (NTA) and Alaska SeaLife Center. The awards recognise the 
line’s exceptional cruise experience and commitment to stewardship and 
sustainability. 
The premium line was named Favourite Cruise Experience in the NTA’s 
Distinguished Dozen awards and was the recipient of the Alaska SeaLife 
Center’s 2013 Ocean Stewardship and Sustainability Award. TravelMemo   20130315  15MAR13    Page 13
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Three Cunard Queens back in 2014 
Following visits to New Zealand this season 
by all three of Cunard’s Queens, next year it’s 
Australia’s turn. 
Cunard Line has announced Queen Mary 2, 
Queen Elizabeth and Queen Victoria will all 
sail to Australia in 2014 as part of an 
impressive world voyage program spanning 
six continents and almost 80 destinations. 
The visits in February and March represent 
the first time they have all visited Australia 
in the same season, between them making 17 
port calls, with Sydney and Brisbane 
welcoming all three Queens during their 
voyages. 

New Zealand will get two royal visitors, 
Queen Elizabeth and Queen Victoria.
Queen Elizabeth
24FEB14 Tauranga 
25FEB14 Auckland
26FEB14 Bay of Islands
Queen Victoria
08MAR14 Milford Sound
09MAR14 Dunedin
10MAR14 Wellington
11MAR14 Napier
12MAR14 Tauranga
13MAR14 Auckland
14MAR14 Bay of Islands

Hurtigruten Sensational Summer Solstice Fares 
Discover the World Cruising and Hurtigruten 
are offering the opportunity to sample the 
land of the midnight sun in Norway with 
their Sensational Summer Solstice Fares. 
Norway’s summer solstice, where above the 
Arctic Circle the sun never sets, is 21JUN. 
Endless daylight hours make for the best time 
to experience the World’s Most Beautiful 
Voyage along Norway’s spectacular coast. 
Discover the World Cruising Summer 
Solstice Fares are available on selected 
Hurtigruten cruise dates 01MAY-31JUL13 on 
the following itineraries: 
• 12 Day Classic Round Voyage – Bergen 
Round Trip 
• 11 Day Classic Norwegian Discovery 
Voyage – Bergen - Trondheim 
• 7 Day Classic Voyage North – Bergen - 
Kirkenes 
• 6 Day Classic Voyage South – Kirkenes - 
Bergen 
Prices start from AUD$1,376pp (based on 
6-day Classic Voyage South) provided your 
clients are booked by 31MAR to take 

advantage of these savings. 
Plus, book any Classic Norway Voyage 
departing between 01APR & 30SEP13 and 
your clients receive a special 120th 
Anniversary Shipboard Credit of GBP120 per 
cabin. 
Call Discover the World Cruising on 
09-623 4293 or email 
retailres@discovertheworld.com.au

Arcadia famil
A recent famil trip onboard P&O Cruises 
World Cruising’s ship Arcadia saw a group 
experience two days of beautiful weather 
cruising from Wellington to Auckland 06-
08MAR, stopping for a half-day in Napier.
As well as a half-day training seminar, they 
fully participated in life onboard Arcadia; 
from experiencing speciality dining at 
Marco Pierre White’s Ocean Grill restaurant 
and sharing in the sail away party departing 
Wellington.

Pictured here, L to R: 
Helen Mahoney (Lets Cruise), Heather Bint 
(Mondo Travel Orewa), Melissa Bannister 
(Complete Cruise Solution), Mark 
Goodman (Flight Centre Milford), Jan 
Duffy (Harvey World Travel Tauranga), 
Lisa Wharfe (Pukekohe Travel), Jill 
Gothard (Bon Voyage Cruises & Travel), 
Brendon Maguire ( House of Travel 
Nelson), Catherine Dickson (Cruiseabout 
Ponsonby), Christine Houltham 
(Complete Cruise Solution). 
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Andie MacDowell to christen Uniworld ship
Uniworld Boutique River Cruises will 
inaugurate its newest ship, the Queen Isabel, 
in Portugal’s Porto on 22MAR and she will 
be christened by Hollywood star and the face 
of L’Oreal, Andie MacDowell.
Says Guy Young, President of Uniworld: 
“We are delighted that Ms. MacDowell will 
be Godmother of our new ship as she 
represents the same timeless beauty and 
elegance that befittingly represents the Queen 
Isabel.”
Uniworld has named the ship after one of 
Portugal’s most beloved queens. The Queen 
Isabel will have a 118 passenger capacity 
with 18 junior suites at 20sqm and two bigger 
suites at sqm on the top deck—all with full 
balconies—and staterooms on the main deck 
will have French balconies. 

She will sail Uniworld’s popular 10-night 
Portugal, Spain and the Douro River 
itinerary. The Queen Isabel replaces the 
Douro Spirit, which Uniworld inaugurated in 
2011.  

Un-Cruise Adventures acquires 8th vessel
Seattle-based Un-Cruise Adventures has 
added its eighth vessel with the acquisition 
of 64-passenger Sea Voyager, to sail as Safari 
Voyager year-round in Mexico’s Sea of 
Cortés beginning in NOV13. In winter 2015, 
the ship will transition to year-round ops in 
Central America.
Safari Voyager is currently in Colombia 
undergoing renovation. Built in 1982 in the 
US, it operated on charter to Lindblad 
Expeditions for more than eight years. 
Details for the Central America deployment 
such as itineraries, included shore programs, 
fares and dates will be available this spring.  
Safari Voyager will replace the 86-passenger 
Safari Endeavour in the Sea of Cortés in 
November and operate four different 
itineraries available year-round from the 
homeports of La Paz, Cabo and Guaymas.

Outfitted for warm weather sailing, Safari 
Voyager will be ideal for tropical adventures 
in Central America.  It will have 33 outside 
staterooms including four suites and two 
single staterooms for total capacity of 64. 
During the renovation, a new library will be 
created on the Cabin Deck with eight floor to 
ceiling windows, plush furniture and nautical 
décor in tribute to New World explorers.
Atop the vessel, the Sun Deck will transform 
into a new space with fitness equipment and 
lounge chairs. A massage room will also be 
added. A swim step platform on the stern 
facilitates access for included activities such 
as snorkelling, skiff excursions, kayaking and 
stand-up paddle boarding.
The lounge has 20 floor-to-ceiling windows, 
a full-service bar and opens onto an outside 
deck. 
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Hilton tops Roy Morgan survey
Hilton Hotels & Resorts has been named 
Hotel Of The Year in New Zealand by Roy 
Morgan Research and ranked number one in 
customer satisfaction for Travel and Tourism 
companies.
Throughout 2012, Roy Morgan Research 
surveyed more than 12,000 consumers across 
New Zealand. Based on their responses, each 
month Roy Morgan Research awarded the 

Hotel, Domestic Airline, and International 
Airline with the highest proportion of 
satisfied customers.
Winning eight of the twelve months, Hilton 
led the pack in 2012. With the hotel market in 
New Zealand becoming more competitive
each year, hotels have had to distinguish 
themselves on customer service. And Hilton 
Hotels & Resorts has come out in front.

The power of TripAdvisor 

                            Bed & Breakfast Association New Zealand 
                           Annual Conference  - Rotorua -  24/25MAY
                                          Programme Highlights
Thursday 23MAY:       * Dinner at Skyline Restaurant which has just scored a 
                                        National Award for the best buffet. Plus Volcanic Wines tasting.   
  Friday 24MAY:          * Opening address by the Minister of Tourism
                                     * Martin Snedden - CEO of TIA     “The N.Z. Tourist Market Place”
                                     *  Delegates discussions on “B&B in N.Z.”
                                     *  AGM
                                     * Te Puia – Thermal walkabout, Concert & Dinner.
Saturday 25MAY:        * Tim Cossar   “Marketing the Brand” 
                                        Workshops:    *  Chelsea Winters        Masterchef Winner
                                                               *  Laytee George          “Asian Visitors”
                                                               *  Mick O’Mahony       “Marketing Strategies.”
                                     * James Hacon       -     Travel & Business Consultant
                                     * David Rush          -     vision Insurance “Insurance for B&Bs”
                                     * James Fitzpatrick   -  Canopy Tours   “Building the Brand”
                                     * Conference Dinner and Entertainment
 Register with:   Bed & Breakfast Association N.Z.
                                                     P.O. Box 327, Ngongotaha, Rotorua 3041
   or enquiries to:   Katherine Whyte:   info@springwaterslodge.co.nz

An Early Bird prize is up for grabs for registrations before 13APR. 
Allow a few more days in Rotorua and take advantage of the numerous free entries and 
discounted tourist venues. Local tourist operators have been exceptionally generous. 
If you plan to ride the Rail Cruise or Canopy tours (both free to delegates) the operators would 
prefer to provide these on Sunday 26MAY. 

TripAdvisor, the world’s largest travel site, 
has announced it is the first travel site to 
reach 100 million reviews and opinions – a 
more than 50% increase year-on-year. 
Covering more than two million tourism 
businesses in more than 116,000 destinations 
around the world, the site has candid traveller
reviews of hospitality businesses in every 
country of the world. 
According to a recent study by PhoCusWright, 
commissioned by TripAdvisor, 87% of users 
agree that TripAdvisor hotel reviews “help 
me feel more confident in my decisions.” 
Despite travellers’ increasing expectations 
and demands, the study also revealed that 
80% agree that TripAdvisor hotel reviews 
“help me have a better trip.”
Facebook-connected users currently submit 

35% of new reviews on TripAdvisor.  With 
the integration of Facebook on TripAdvisor, 
this means that travellers are able to see and 
share valuable perspectives with their own 
friends and their friends’ friends.  
TripAdvisor says it now has contributions 
from members living in every country of the 
world. Travellers cite their top three reasons 
for writing hotel reviews as follows:
>>  I feel good about sharing useful 
information with other travellers
>>  I wanted to share a good experience 
with other travellers
>>  I feel that I’m part of the TripAdvisor 
social travel community 
The average review rating on TripAdvisor 
in 2012 was 4.1 out of five.

Further to the announcement of the awards, 
Andrew Olsen at TAANZ is reminding agents 
that nominations close today 15MAR13.
The categories are:
Best Travel Agency Retail – Single Location
Best Travel Agency Retail – Multi Location
Best Travel Agency Corporate – Single Location
Best Travel Agency Corporate – Multi Location
Click here to visit the site.

http://www.afta.com.au/NTIANewZealand

