
TRAVELMemo travel & 
tourism 
online 
news 
digestUPLOADED OVERNIGHT MON & THUtm1307F

FridaY
08mar
2013

KUL, BKK, SGN & HKT     
ex AKL via 

SIN ex CHC via AKL 
& SIN

Intra-Asia flights operated by Jetstar Asia (3K)

Now Year Round

Grand South America
small group hosted journey
guaranteed departure 11 May 2013
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The highest situated hotel in Queenstown 
offering alpine ambience, stunning scenery  

and spectacular views over Lake 
Wakatipu  and the Remarkables Range

A Tanoa Hospitality Solution

tanoa aspen hotel, queenstown

Queenstown’s Hotel with 

Altitude!

www.tanoaaspen.com 

SUNSHINE COAST ROADSHOW
18 - 21 March 2013 You’re invited!
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SPECIALIST 14 years in the business

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz

Your boarding pass 
to some great roles!

Click here to view 

Eat, Dig, Stay and Play on the Sunshine Coast 
Sunshine Coast Destination has teamed with Noosa International 
Food and Wine Festival 16-19MAY and the Queensland Garden
Expo 05-07JUL to offer visitors accommodation and ticket 
packages. 
Sunshine Coast Destination Ltd (SCDL) Marketing and Brand 
Director Veronica Rainbird says the two events celebrate the 
true essence of the Sunshine Coast lifestyle. 
“We understand the value of events to the Sunshine Coast region 
and are pleased to partner with organisers and our industry to 
offer these exciting packages to be promoted throughout 
Australia and New Zealand. We want to make it as easy as 
possible for visitors to attend events and stay beyond that day 
or weekend, to discover what else the Sunshine Coast has to 
offer. 
“In addition, we have also offering some sensational prizes to 
incentivise booking an event package,” says Veronica. 
The Noosa International Food and Wine Festival 16-19MAY 
will host more than 200 of the world’s most prominent chefs, 
winemakers, food personalities, media and foodies, and the 
SCDL accommodation packages include general admission 
tickets for Friday, Saturday and Sunday of the festival as well 
as daily transfers. Package sales close 30APR.
The annual Queensland Garden Expo 05-07JUL attracts over 
30,000 visitors. The expo boasts over 350 exhibitors, 60 
nurseries, gardening experts, free lectures,          ..... Cont  p5 
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With over 300 
days of Sunshine 

a year, 
the naturally 

refreshing 
Sunshine Coast 

is the perfect 
place to 

experience a 
laid back holiday 

and plenty of 
sunshine.
More than 

75,000 Kiwis 
visit the 

Sunshine Coast 
every year 

so come and 
learn how 

you can sell more 
holidays.

SUNSHINE COAST ROADSHOW
You’re invited!

AUCKLAND – North Shore
Mon 18 March 7.30 – 9.30am
Spencer on Byron Hotel 

AUCKLAND - City
Mon 18 March 5.30 – 7.30pm
Pullman Auckland Hotel

HAMILTON
Tues 19 March 5.30 – 7.30pm
Novotel Tainui Hotel

TAURANGA
Wed 20 March 7.30 – 9.30am
Hotel on Devonport

WELLINGTON
Wed 20 March 5.30 – 7.30pm
InterContinental Hotel

CHRISTCHURCH
Thurs 21 March 5.30 – 7.30pm
The George Hotel

PRIZES TO BE WON – two Sunshine Coast prizes will be drawn at each workshop

CLICK HERE TO RSVP

Sunshine Coast Destination and 
Tourism & Events Queensland 

invite you to come along 
and learn more about 

the Sunshine Coast. 

Join us for a fun workshop with  

Don’t miss out -
RSVP today!

Fly direct from Auckland 
to the Sunshine Coast 
on Air New Zealand.

Direct flights available 
18 June – 13 October 2013

18 - 21 March 2013

•	 Dreamtime	Resorts
•	 Queensland	Garden	Expo
•	 Glass	House	Mountain	Eco	Lodge
•	 Sun-air	Bus	Service
•	 Kingfisher	Bay	Resort	
•	 Off	Beat	Eco	Tours
•	 Tourism	Noosa
•	 Mooloolaba	Business	and	Tourism
•	 Sunshine	Coast	Destination
								.....	with	more	to	come!	

http://www.travelmemo.co.nz/voucher.php?voucher_id=1244
http://www.travelmemo.co.nz/voucher.php?voucher_id=1244


NEW ZEALAND

Experience Exceptional Dining 5mins from Auckland Airport
                                                                            www.jetpark.co.nz        MORE INFO   

440 agents coming here on mega-famil
Tourism New Zealand has announced it will 
run two of its biggest-ever trade familiarisation 
and training events in May, with plans to host 
around 440 international travel agents. The 
two overlapping events will span 10 days and 
involve agents from the UK, Europe, North 
America, Mexico and Australia. 
All 440 agents will take one of 24 famils 
around the regions, and will participate in a 
day-long training workshop on how to sell 
New Zealand. 
Air New Zealand has partnered with Tourism 
New Zealand to bring 140 agents from the 
UK, Europe, North America and Mexico.
The agents arrive from 10MAY and will 
spend around eight days in the country, all 
ending their visit with a trip to Hobbiton and 
Waitomo.
Some 300 travel agents from Australia will 

fly here on 15MAY, thanks to sponsor 
Emirates. 
“Australians holidaying in New Zealand 
represent a significant market for Emirates, 
and we are excited to promote the attractive 
range of highlights by offering 300 Aussie 
agents the chance to experience the beauty of 
both the North and South islands first-hand, 
as well as the convenience of Emirates’ 28 
flights across the Tasman each week,” says 
Barry Brown, Emirates’ Vice President 
Australasia. 
Tourism New Zealand is focusing the agents’ 
famils and training on the product featured in 
campaigns recently joint-marketed in 
Australia with RTOs: North Island Self-
Drive, Food and Wine, and South Island 
Road Trip campaign.

Strong international interest in TRENZ
Around 290 tourism and travel Buyers from 
27 countries will attend TRENZ 2013, 21-
24APR, between them generating hundreds 
of thousands of international visitors to New 
Zealand annually and tens of millions of 
dollars in new business.
More than 250 of New Zealand’s leading 
tourism businesses will showcase their 
products to the international Buyers, who 
come from New Zealand’s traditional visitor 
markets such as Australia, Japan, the USA 
and UK, and emerging markets such as 
Brazil, Indonesia and India.
“The majority of Buyers who attend say 
TRENZ is more important than any other 
marketing and purchasing activities they 
undertake,” says TIA Chief Executive Martin 
Snedden.
Kevin Bowler, Chief Executive of Tourism 
New Zealand, a major supporter of the event, 
says the highest level of attendance is from 
Australia and China, New Zealand’s two 

largest visitor markets, with around 40 
Buyers attending from each. 
“Within these numbers we have targeted 
luxury buyers from China and those companies 
that specialise in mono-destination tours, in 
line with Tourism New Zealand’s strategy to 
boost higher-value, longer-stay Chinese 
arrivals,” says Mr Bowler. 
Buyers from 11 European countries have 
registered their attendance at TRENZ 2013, 
with an impressive 15 from Germany and 
solid turn-out from the Netherlands (10), 
Switzerland (5) and France (4). 
“Given that many European buyers attend 
only every second year, this is a great uptake. 
We also have STA on board – the world’s 
largest student and young adult travel agency 
– which will ensure the valuable youth sector 
is covered,” says Mr Bowler.  
“The UK, USA and Japan will also feature 
strongly at TRENZ, reflecting Tourism New 
Zealand’s current market focus.”

Tracking tourist spending
As part of a new system introduced by the 
Ministry of Business, Innovation and 
Employment, every time a tourist uses their 
credit card in any region of New Zealand, a 
computer records the transaction and collates 
it for use by the tourism industry. 
Data from credit-card transactions, often 
referred to as ‘’big data’’, is being used, in 
this case, to provide a picture of where 
tourists went and how they spent their money. 
The Otago Daily Times reports that the new 
data shows, for instance, the majority of 
Chinese credit-card use is in Auckland 
(62%). Otago is second (14%) and the Bay of 
Plenty, including Rotorua, third (12%). 
The ministry’s site carrying the data also 

notes many South Island regions have seen 
‘remarkable growth’ in spending by Chinese 
visitors. 
Chinese expenditure has grown 78% per year 
in the West Coast, 62% in the Otago region 
and 58% in Southland. 
However, much of the growth was on a very 
small number of transactions. 
These ‘regional tourism indicators’ are just 
coming on stream and Lake Wanaka Tourism
general manager James Helmore told the 
ODT they can show, for instance, how much 
Aucklanders spend in Wanaka in a month - 
and vice-versa. 
In six to nine months, the system would 
begin showing what was spent in each 
tourism sector. 

“So I could essentially have a report to tell 
me what dollars are spent by Australian 
visitors on accommodation, and dining, 
and retail and activities within the Wanaka 
regional tourism boundary. 
“If I am a Chinese visitor and I rock up to 
Wanaka and I spend money through the 
duration of my holiday, that data gets 
collated.’’ 
The information was available publicly just 
days after the end of each month. 
“So you get really relevant, timely informa-
tion.’’ 
Mr Helmore said the system did not take 
account of cash transactions and also 
excluded money spent by overseas visitors at 
home on such things as air fares to get here. 

CLICK 
HERE

Tourism Directory 
& Travel Planner

http://www.jetpark.co.nz/Dining.html
http://www.nzonline.org.nz


Dunedin Heritage Festival to celebrate Architecture 
Dunedin’s rich architectural heritage is to be 
the focus of Dunedin’s fourth Heritage 
Festival, 25-29APR. The Otago Historic 
Places Trust, the Southern Branch of the NZ 
Institute of Architects, local historians and 
heritage conservationists are among those 
who are contributing to the Festival’s 
programme of events. 

The Festival will not only celebrate the 
country’s largest concentration of Victorian 
and Edwardian buildings, but will also 
celebrate what part this rich heritage has 
and does play in the lives of Dunedinites. 
The geographical focus of the Festival will 
change each day, with events also planned for 
Mosgiel and Port Chalmers.

Big changes at SkyCity Auckland
SkyCity Entertainment Group plans to start 
a $10 million upgrade of Auckland’s Federal 
Street in July.
The one-way street between the SkyCity 
Grand Hotel and SkyCity Hotel will be 
turned into a shared space, like Fort St, Elliot 
St and Darby St, so cars, cyclists and 
pedestrians mingle on paving that eliminates 
road markings and kerbs.
Changes in the second-half of this year will 
see Chef Al Brown opening Federal Kitchen, 
an all-day New York-style deli dining 
experience. Nic Watt, previously with Zuma 

and Roka in London, will open Masu, a 
Japanese restaurant and bar at the seaward 
end of the existing lobby of the Grand Hotel, 
and Chef Peter Gordon will open Sugar Club, 
a new restaurant and bar on level 53 of the 
SkyTower.
Changes are also planned to SkyCity’s main 
entranceway to its tower and casino 
businesses. Escalators from the ground floor 
lobby will be moved to take a more direct 
route to the mezzanine level which will be 
extended.

One week to go for Early Bird ski season passes 
Skiers and snowboarders have just one 
week to go to buy Early Bird season passes 
for Coronet Peak and The Remarkables in 
Queenstown and Mt Hutt in Canterbury.
Early Bird season pass prices represent the 
lowest available season pass price, with a 
‘break-even’ point ranging between five and 
ten days of skiing or snowboarding for an 
adult season pass.
The Early Bird prices are frozen at 2012 
levels, with an optional three-month payment 
plan available to make buying a season pass 

even more affordable. 
Early Bird pricing is available until 
14MAR13, and can be paid for in three 
instalments between March and May. Early 
Bird passes also include ‘buddy pass’ offers 
for returning season pass holders.
Anyone who had a season pass in 2012 will 
be given a discounted full day lift ‘buddy’ 
pass to gift to a friend or family member in 
2013, and those who had a pass in 2012 and 
2011will receive two discounted full day lift 
buddy passes. Visit www.nzski.com

AUSTRALIA
Best Jobs in the World competition
Tourism Australia has launched a global A$4 
million ‘Best Jobs in the World’ campaign, 
with jobs up for grabs across six Australian 
states:
Queensland: Park Ranger
Nthn Territory: Outback Adventurer
Victoria: Lifestyle Photographer
NSW:  Chief Funster
Sth Australia: Wildlife Caretaker
Western Aust: Taste Master
Each job comes with a six-month contract
and a package: A$50,000 salary and 
A$50,000 living expenses.
Full job descriptions and entry details which 
include the uploading of a video clip in 
support of each job application can be found 
online here.  
Tourism Australia’s NZ general manager, 
Jenny Aitken says that the ‘best jobs’ initiative
builds on the highly successful 2009 ‘Best 
Job in the World’ competition run by Tourism 
Queensland.
Applications close 10APR with the six 

winners being announced 21JUN and the 
six-month job period commencing between 
01AUG13 and 30JUN14.

Australia and New Zealand have both 
performed strongly in the World Economic 
Forum’s Travel & Tourism Competitiveness 
Report 2013
The 2013 Travel & Tourism Competitiveness 
Index reveals that Switzerland, Germany 
and Austria lead the world in terms of travel 
and tourism competitiveness, with Spain, 
the UK, the US, France, Canada, Sweden and 
Singapore completing the top 10.
Australia finished in 11th spot and NZ 12th.

http://www.facebook.com/AustralianWorkingHoliday or http://www.australia.com/bestjobs


Taste Master a tough job
Western Australia’s ‘Best Job in the World’ 
is a Taste Master and the winner will be 
required to eat their way around the State, 
foraging for its finest produce and experiencing 
WA’s best bars, restaurants, cafes, wineries 
and micro-breweries.
However, it won’t be all eating and drinking. 
The successful applicant will also be required 
to document their experiences and share them 
with the world through social media and an 
internet blog.
One of the key campaign partners will be 
the recruiting website Monster.com which 
will provide an international ‘jobs board’ 
advertising employment opportunities within 
the Australian tourism industry suitable for 
travellers.
Industry members can load their temporary 
job vacancies onto the site for free. 
Workforce development and skills shortages 
are currently two of the biggest challenges 
facing the tourism and hospitality industries 
in WA so it is hoped this campaign and the 
Monster jobs board will attract working 
holidaymakers to the State.

Jerry Hall will star in The Graduate at Her 
Majesty’s Theatre, Melbourne from 20SEP13 
for a very limited season. For package details 
click here, and call Showbiz on 0800 SHOWBIZ.

Sunshine Coast Roadshow 
offers travel prizes
The upcoming Sunshine Coast Roadshow 
(see page 2) will give frontliners and brokers 
a chance to update themselves on one of 
Australia’s top-selling holiday destinations 
ahead of this year’s season of direct flights to 
Sunshine Coast Airport by Air New Zealand.
North Shore travel agents in particular are 
being encouraged to attend the breakfast 
session at the Spencer on Byron in Takapuna 
on Monday morning 18MAR, because it’s 
not every roadshow that schedules an event 
to avoid the need for agents to cross the 
bridge and find CBD parking.
Agents attending the roadshow sessions will 
be in to win great travel prizes, with two 
being drawn at each of the six venues around 
the country.
Click here for venue and RSVP details. 

Eat, Dig, Stay and Play on the 
Sunshine Coast ... Cont from p1
... demonstrations, displays and the latest 
innovations in gardening and lifestyle 
products.
Click here for details of the bonus prizes 
on offer for the first 100 bookings for each 
event, and the Ultimate Prizes, drawn from 
all bookings.
To book an event package for the Noosa 
International Food and Wine Festival or 
Queensland Garden Expo go to: 
www.visitsunshinecoast.com.au/events and 
click on Stay & Play Events Packages.

100 free tickets to Sunshine 
Coast’s juiciest Music Festival 
The Sunshine Coast’s Big Pineapple is set 
to play host to one almighty music festival 
20APR13, packed full of some Australia’s 
and New Zealand’s hottest acts. 
Sunshine Coast Destination’s Veronica 
Rainbird has announced packages to 
encourage New Zealand visitors to stay a 
little longer and enjoy their time in the region 
while attending the Big Pineapple Music 
Festival. 
“We have teamed up with organisers and our 
industry to offer some great deals and will 
also be giving away 100 double tickets to 
New Zealanders who are keen to jump on a 
plane and get amongst the festivities,” says 
Rainbird.
 “The first 50 Kiwis that book their accom-
modation on www.visitsunshinecoast.com.au 
over the festival dates will receive two free 
tickets to the Big Pineapple Music Festival.”
With an all impressive line-up of local and 
international acts, the Big Pineapple Music 
Festival is a ‘must do’ for festival lovers. 

Headliner act Birds of Tokyo will pull the 
crowds as well as Grinspoon, Regurgitator, 
British India, and Wellington group, The 
Black Seeds. 
To book accommodation and win free tickets 
visit: www.visitsunshinecoast.com.au/events
For further information about the festival 
visit: www.bigpineapplemusicfestival.com

Port Douglas marina sold
The Christopher Skase-developed 
Marina Mirage in Port Douglas has been 
sold to a little-known entrepreneur from 
Tianjin.
The Australian reports that Grant Shang, 
who is based in Sydney, bought the 
dilapidated 70-berth marina complex 
replete with retail shops, offices, 
cafes and restaurants from Queensland’s 
Meridien group, and plans to redevelop 
it into a $300 million luxury boutique 
hotel, residential and marina complex.

Great Keppel plan approved
Federal Government approval for the A$600 
million development of a resort on Great 
Keppel Island, off Yeppoon, is seen as a 
milestone for central Queensland. 
The resort will include 750 villas, 300 
apartments, a 250-berth marina and an 18-
hole Greg Norman-designed golf course.
Mary Carroll from Capricorn Enterprise 
says it is a boost for tourism.
“This is the most amazing tourism 
development that has been proposed for a 
Great Barrier Reef island in over 25 years,” 
she said.
Federal Environment Minister Tony Burke 
has imposed 96 conditions on the proposal 
by Tower Holdings.
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New Murray River Loxton Cruises
Captain Cook Cruises has announced it will, 
for the first time on the Murray River, operate 
a 7-night Mannum to Loxton cruise departing 
29NOV13 and a Loxton to Mannum cruise 
departing 06DEC13. Both cruises will be 
operated by the paddle wheeler, PS Murray 
Princess.
The Loxton cruise takes in over 339km of the 
Murray River, passing through three locks 
between Mannum and Loxton.  Following in 
the wake of the great 19th Century pioneers, 
the PS Murray Princess will negotiate 
massive sandbars and submerged forests, 
cruise past towering limestone cliffs, through 
picturesque gorges and along riverbanks 
lined with mallee scrub and red gum forests.
The Mannum to Loxton cruise visits River 
View Lodge, Sunnydale, Blanchetown, 
Morgan, Waikerie and Kingston-on-Murray 

before arriving at Loxton where passengers 
will disembark and travel back to Adelaide 
by complimentary coach. An Adelaide pick 
up service is available too.
The Loxton to Mannum cruise will pass 
through New Residence, Kingston-on-
Murray via Cobdogla, Waikerie, Morgan, 
Blanchetown, Sunnydale and Younghusband 
via Ngaut Ngaut before arriving at Mannum 
where passengers will disembark and travel 
back to Adelaide by complimentary coach.
Each day will feature day trips including a 
visit to historic ports, museums, vineyards, 
sacred Aboriginal sites and a native wildlife 
shelter. There’s even a food and wine trail 
and an Aussie-style campfire barbecue on the 
river bank.
Call your wholesaler for the details.

South Australia ‘hopping’ over Easter Weekend
The South Australian Tourism Commission 
advises agents that Adelaide will be open for 
business over the Easter period and will be 
positively ‘hopping’ with exciting events and 
festivals to attend.
Adelaide is gearing up for what is known as 
‘Mad March’ in the Festival State with 

several big events kicking off around the 
region. 
Foodies will love the Barossa Vintage 
Festival (30MAR-07APR), the longest 
running wine festival in Australia, with food, 
wine, music, arts and crafts. 
The world’s largest picnic race meeting 

is at the Oakbank Racing Easter Carnival 
(30MAR-01APR) in the Adelaide Hills. 
For those headed Outback, the Coober Pedy 
Opal Festival takes place 30MAR. 
It celebrates opal mining with arts and crafts, 
rides, entertainment and fireworks.
www.southaustralia.co.nz

SkyCity shortlisted for Gold Coast development
SkyCity Entertainment is among the casino 
operators partnering with developers on a 
shortlist of four consortia named to build a 
multi-billion dollar casino, hotel and cruise 
ship terminal complex on Queensland’s Gold 
Coast. 
Three of the four groups have included a 
casino as part of their proposals for the 
Broadwater.
SkyCity Entertainment CEO Nigel Morrison 
says SkyCity and developer Brookfield 
Multiplex, together known as the Azure 

Consortium, had submitted a preliminary 
proposal for the project to the Gold Coast 
City Council and the State Government of 
Queensland. 
Some proposals included development within 
the Southport Broadwater, including 
Wavebreak Island, while other proposals 
limited development to parts of The Spit.
The aim was that the project would be 
delivered in time for the 2018 Common-
wealth Games, to be held on the Gold Coast. 

SA promo offering agents $$$ opportunity
The recently launched South Australian 
Tourism Commission campaign to encourage 
consumers to create their dream South 
Australia holiday is proving hugely 
successful with over 5,000 wish lists 
submitted online in the first 12 days.
“We’ve received a fantastic response to the 
competition already, with many people 
commenting on how much there is to see and 
do so close to Adelaide,” says Jane Wilson, 
SATC’s regional manager for New Zealand.
“The most popular packages have been the 
Murray River houseboating and river cruises, 
as well as longer itineraries such as the 12 
Night Best of South Australia,” adds Wilson.
Agents can take advantage of the new 
website by using it as a tool to upsell South 

Australia. There is no pricing listed so agents 
can refer clients with confidence. 
Consumers also have the option to be 
contacted by a South Australian Expert 
Travel Agent and over 500 have requested 
contact so far.  So if agents want to receive 
qualified referrals, SATC highly recommends 
they get qualified as an SA Expert now. 
Contact Stacey Cant at stacey@satc.co.nz or 
call 09 368 5381 for info.

El Questro re-opening
El Questro Wilderness Park is 
preparing to re-open for its 21st 
season. Guests can now visit a brand 
new lookout taking in scenic views of 
The Kimberley.
Another highlight this season is that 
The Gibb River Road, leading to Emma 
Gorge is now sealed, allowing guests 
easy two-wheel drive access.
Opening dates: Homestead: 29MAR13; 
The Station: 11APR13; Emma Gorge: 
29APR13
For opening specials, click here. 
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www.aircalin.com
Drinks EntertainmentMeals Luggage

(09) 977 2238 

PACIFIC ISLANDS
Hawai’i joins Cooks, Tahiti
Tahiti & Cook Islands Vacations now 
offers the Polynesian Triangle, having added 
Hawai’i to its kete (basket) of destinations.
Tahiti, Cook Islands & Hawaii Vacations is a 
boutique wholesale company which has been 
operational for the past 10 years.  
Connecting these islands as their ancestors 
did hundreds of years ago, the specialist 
operation is headed by Tahitian-born Lola 
Carter. With 30 years of tourism experience 
and a background covering all aspects of 
Pacific island travel, she and her team say 
they know Polynesia inside and out, and have 
a range of niche-specific packages. 
Their latest J’adore Tahiti flyer, with 
romantic escapes to Tahiti, Moorea & Bora 

Bora, has just been released.  Featured are 
double deals for two couples travelling 
together, holiday homes and legal wedding 
packages to Moorea & Bora Bora.  
Their Best of the Best Hawai’i flyer is also 
just out, featuring the best properties on offer 
on the islands of Oahu (home to Waikiki), 
Maui, Kaua’i and Hawai’i (the Big Island). 
It offers private transfers, helicopter tours, 
VIP shopping coupon books and much more.
For flyers, email renae@tahitivacations.co.nz 
or call 0800 287 283.  
www.tahitivacations.co.nz
www.cookislandsvacations.co.nz  
www.hawaiivacations.co.nz  

Coconuts Travel Marketing adds Fiji’s Coralview
Coconuts Travel Marketing has secured 
Coralview Island Resort in Fiji as a client on 
a global basis. 
Located on Tavewa Island in the Yasawas, it 
is approximately 90km northwest of Lautoka 
City and is serviced by a high speed ferry 
departing 8.30am daily from Port Denarau, a 
trip that takes around five hours.
“This is a great property for those travelling 
on a budget,” says Raumati Barbara, add-
ing that the Fijian owned property is looking 

forward to sharing their culture with guests.
While the primary market is the younger set, 
Coralview has a range of accommodation 
and welcomes active travellers and the young 
at heart seeking an activity-based resort on 
a budget. Activities are mainly based on the 
water, such as dive trips, wake boarding and 
snorkelling safaris, but Coralview Resort also 
offers cave trips, Pacific dance lessons and 
massages. 
www.coralview.com.fj/

Fiji fares released by Air Pacific
Air Pacific has released special Business and 
Economy Class Fiji fares to coincide with the 
introduction of its new Fiji Airways-branded 
A330 aircraft.  
The Business Class fare - $999 return - is on 
sale until 18MAR and represents a saving 
of up to 48% off the normal fare. Valid for 
selected travel periods throughout the year, 
from 02APR-30NOV13.
The Economy Class special - $585 return 
and child (2-11 years) $347 return - offers a 
33% discount off the normal Economy Class 
fare, and is valid for sale until 11MAR and 
for travel for selected periods throughout the 
year, from 06MAR-30NOV13.
Fares inclusive of taxes and surcharges, but 
conditions do apply.
Prices include in-flight snacks, drinks, 
checked baggage and in-flight entertainment. 

The new Fiji Airways A330 will start flying 
between Auckland and Nadi from 02APR13.
Seats are limited, and full terms and 
conditions are available online at 
www.airpacific.com
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ASIA

Vietnam & Indochina
FOR AWARD-WINNING SERVICE 

AND A COMPETITIVE QUOTE
PHONE 0508 396 842

Exotic Holidays
Specialist Wholesaler

CLICK HERE TO GET 
OUR NEWSLETTER

India and IPL cricket 
- a magical combo
New Zealand outbound tour operator, 
Magical India, says it hits the mark for the 
definitive holiday to India for the Kiwi 
traveller.  12 days will be spent enjoying 
the stunning scenery, wildlife, sampling a 
variety of Indian cuisine and – most 
importantly – attending four Indian 
Premier League IPL T20 cricket games 
including the grand final in Calcutta.
This unique small group tour departs on 
16MAY13, and the excitement begins 
right off the bat with six days of 
exploring India’s Southern-most state 
Kerala.  Tour-goers will experience a night 
on a luxurious houseboat in the famous 
“backwaters”, visit a tea plantation, take 
part in a private master class in Southern 
Indian Cuisine, and visit a sweet making 
factory in Calcutta.
Throughout the tour, there’s plenty of 
delectable food to enjoy and monuments 
to marvel at, but in the end, cricket is the 
winner for this tour with 4 games 
including the grand finale at Eden Gardens 
in Calcutta.  The group will also get to 
experience a street cricket game against a 
local team in Chennai.
The fully escorted tour includes all match 
tickets, 4.5 – 5 star accommodation, most 
meals, 2 domestic flights and entries to 
attractions and is priced at $2950pp twin 
share and excluding international flights.
A 10% commission is offered to agents for 
bookings on this tour.  
For more information, contact Mal or 
Deepak from Magical India on 09-918 
1833 or visit www.magicalindia.co.nz.

Highlights of Vietnam
This tour has always been Exotic’s most 
popular tour.  If you have clients that want 
to see the top places but are short of time, 
then this is the tour for them. It begins in the 
north in the beautiful tree-lined boulevards of 
Hanoi.  Lively and bustling, it has great food, 
old fashioned charm, good shopping in the 
narrow streets of the Old Quarter and very 
interesting historical sites. 
Journey east to Halong Bay,  Vietnam’s most 
stunning natural treasure and a World Heritage 
Site, where guests enjoy a cruise on a 
traditional Junk boat.
The tour then flies to Danang and spends a 
night in the historical city of Hue, visiting the 
Old Imperial City before making its way to 
Hoi An which is everyone’s favourite place.  
Beautiful beaches, traditional charm, 
fantastic tailors, beautiful restaurants, all 
make this place one to remember.  Finally 

the tour spends two nights in Saigon which 
is a chaotic, fast-moving city with a myriad 
of street markets, shops & cafes.  Spend a 
full day in the Mekong Delta, and the rest of 
the time exploring the city. Prices are from 
$2002pp share twin including local flights, 
3-star Hotels (4/5 star hotel option also 
available).
Prices are valid until 31OCT13.  Call 0508 
396 842 or email info@exoticholidays.co.nz

Sabah travel advisory - update
A number of countries, including New 
Zealand, Australia and Britain have issued 
travel advisories recommending against 
travel to eastern Sabah on the island of Bor-
neo following an insurgency and ensuing gun 
battles.
At least 20 people have been shot dead in an 
exchange of gun-fire between followers of 
an exiled Filipino sultan, who are trying to 
reclaim the island for his heir, and Malaysian 
troops. Details of the conflict - Malaysia’s 
worst security crisis for years - are confused 
because authorities appear unsure about the 
whereabouts and the identities of the attackers.
Malaysia is sending seven battalions to Sabah 
in Borneo to support security forces who 

have been engaged in at least two gun battles 
with the insurgents, who were reported to be 
under air and ground attack early on Tuesday 
morning.
According to the BBC, Sabah formed part of 
the Sulu Sultanate - which once spread over 
several southern Philippine islands as well as 
parts of Borneo - before it was designated a 
British protectorate in the 1800s. 
Sabah became part of Malaysia in 1963, and 
the country still pays a token rent to the Sulu 
Sultanate each year.
Sabah is one of Malaysia’s tourism 
drawcards, especially for its orang-utans and 
other wildlife. It is also popular with divers.
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Your gateway to The Yangtze Click Here
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China   We know it like our own backyard

“Beautiful China,” the Chinese tourism 
industry’s new tag line and global brand 
logo, made its overseas debut on 
Wednesday at ITB, the world’s largest 
travel trade show in Berlin.
Wu Wenxue, head of the Chinese 
delegation at ITB told the People’s Daily 
that the logo represented China’s new 
efforts to promote the country’s tourism, 
as the tourist industry would provide new 
products with the theme of “Beautiful 
China.”
With an overall look similar to a stamp, the 
new logo integrates modern messaging
with the ancient Chinese art form of 
calligraphy. The hieroglyph in the back-
ground means “travel” in ancient Chinese 
language, which shows a flag guiding a 
couple around.
China sent a delegation of 72 exhibitors 
from 19 provinces or municipalities to this 
year’s ITB fair, showcasing a wide range of 
tourist products and features, including
“World Heritage in China,” “Along the 
Great Wall”, “Chinese Gourmet Tour” and 
“Ethnic Folklores.”
Among global tourist markets, China now 
ranks the third both in terms of inbound 
arrivals and total tourist consumption, the 
CNTA said.

Bay Bridge light-up
San Francisco’s Golden Gate Bridge is the 
more famous structure, but the city has 
another span, the Bay Bridge, which 
connects Frisco with Oakland, and is now in 
the spotlight.
This week it has become the largest LED 
light sculpture in the world, when 25,000 LED 
bulbs were switched on by internationally-
acclaimed artist Leo Villareal.
The BBC reports that the contemporary 
public artwork, installed on the north-facing 
vertical suspension cables on the western 
span of the bridge, measures 1.8 miles long 
and more than 500ft high. The installation 
will shine for two years, illuminated from 

dusk until 2 am nightly, and will be visible 
from virtually anywhere in San Francisco, 
the Marin hills and parts of the East Bay. 
The best view will be from San Francisco’s 
eastern waterfront, The Embarcadero.
“Each of the lights is individually 
controllable and can display 255 levels of 
brightness,” explained Villareal. “I write 
custom software that creates sophisticated 
effects mimicking those found in nature. My 
interest is in how a set of numbers can appear 
to have personality and life.”
The artist says the movement of the artwork’s 
ever-changing patterns is intended to 
augment and reflect the surroundings.

Genting to open in Las Vegas
Malaysia’s Genting Group has acquired the 
87-acre abandoned Echelon development site 
on the Las Vegas Strip, which will be used to 
create Resorts World Las Vegas, an Asian-
themed destination resort with 3,500 rooms 
in the first phase, as well as 175,000sq ft of 
gaming space, and several luxury dining and 
retail amenities. It will feature pagoda-style 
roofs on soaring glass towers, martial arts 
performances, regional Chinese cuisine and 
aims to tap US-bound Chinese tourists.

Female share wanted: 
South America Grand Tour 
World Journeys has a lady booked on its 
small group escorted Grand Tour of South 
America, who is looking for another lady to 
‘share twin’.  Departing 21JUL13, the 34-day 
itinerary covers the Amazon, Galapagos, 
Machu Picchu, Cuzco, Lake Titicaca, 
Buenos Aires, Iguazu Falls and Rio de 
Janeiro. Priced from $19,960pp share twin 
(plus airline taxes $375) including all flights, 
the tour is guaranteed to go fully escorted 
from NZ hosted by World Journeys Director 
and South American specialist, Chris Lyons. 
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Galapagos Photography Expeditions 
World Journeys is promoting Photography 
Expedition cruises in the Galapagos aboard 
the 48-guest M/V Eclipse with award 
winning wildlife photographer and certified 
naturalist guide Jonathan Green. These 
explorations offer stunning activities and 
experiences for photo enthusiasts, as well as 
for couples, families and friends with 
different interests. There will be two 7-night 
departures in 2013: 25MAY and 17AUG.  
Prices start from US$5,400pp share twin, 
including all guided shore excursions, 
photography workshops, all onboard meals 
and soft drinks, use of snorkel gear and 
wetsuits, all marine and land transfers in the 
Galapagos.  Flights, the Galapagos National 
Park fee (US$100), Tourist Transit Card 
(US$10), Fuel surcharge (US$260) and 
gratuities are additional expenses.  
Call 0800 117311.
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Save $500 on Canada & Alaska
World Journeys has extended the early 
booking offer on its small group escorted 
“Breathtaking Canada & Alaska” Journey, 
with a saving of $500pp when an Outside 
cabin is booked and deposited by 19MAR13.  
The 28-day journey departs 19JUN13, and 
covers Vancouver and Victoria, Denali 
National Park and a Holland America Line 
Inside Passage cruise, Rocky Mountaineer, 
touring in the Rockies, and  the Calgary 
Stampede. Outside Cabins now priced from 
$16,345pp share twin, including flights ex 
AKL, transfers, transport, 4-star hotels, 
plenty of meals, tipping, and a World 
Journeys host (subject to a minimum 15 
participants). 
Contact World Journeys for a flyer 0800 
117311 or info@worldjourneys.co.nz

AFRICA / MID EAST
Sixth Hilton for Cairo
Hilton Worldwide is expanding its portfolio 
of hotels in Egypt, with the company’s sixth 
property to Cairo.
 The 257-room Hilton Cairo Nile Maadi 
will be located in the upscale residential and 
diplomatic district of Maadi, offering direct 

access to the popular Corniche El Nile.
The 23-storey property, which is forecast to 
open early 2016, will also boast views of the 
Nile as well as Egypt’s world famous ancient 
heritage sites, museums and popular tourist 
attractions.

Qantas Special Deals to Africa
Qantas has released special economy fares 
to Africa, available for sale until Monday 
11MAR13.
The Economy return fares, in NZD, are 
$2349 to JNB, and $2495 to BFN / CPT / 
DUR / ELS / KIM / PLZ / GRJ.

Prices include ticket surcharges and taxes 
correct as at 05MAR13.
Fares are available in your GDS and on the 
Qantas Industry Sales website, 
www.qantas.co.nz/agents

World’s tallest hotel
A JW Marriott Marquis hotel that 
opened in Dubai last week has the 
honour, according to the Guinness 
Book of World Records, of being the 
world’s tallest.
The US$490 million twin-tower 
hotel, standing 1,164 feet tall, is just 
85 feet shorter than New York City’s 
famed Empire State Building, 
according to the hotel.
The 72-storey property, owned by 
Emirates Airline, has 1,608 rooms 
and is the first JW Marriott Marquis 
outside of North America.
It houses nine restaurants and five 
bars and lounges, one of which is 
located on the 71st and 72nd floors, 
offering views of the city. It also has 
a 30m pool and a 4,000sq ft spa and 
health club.

New Nile Cruise
World Journeys has released details of a new 
Nile River cruise available APR-OCT13, 
which cruises all the way from Cairo to 
Aswan.  This very special opportunity 
allows access to lesser visited pyramids and 
ancient temple complexes as well as 
experiences of unique riverside life with its 
farms, villages and sugar cane plantations.  
The 15-day itinerary begins in Cairo with 
visits to the Pyramids, Sphinx and Cairo 
Museum. You then cruise southwards aboard 
a 4 to 5-star cruiser, with highlights including
the Maydom Pyramid (said to be the initial 
true pyramid), the Temple of Abydos, cult 
centre of Osiris, the stunning Temple of 
Hathor, and the more famous temples of 
Karnak, Luxor, Horus, Kom Ombo, and 
Philae, plus the High Dam of Aswan.  
Priced from $2,667pp share twin, this 
includes sightseeing with English speaking 
guides, entrance fees, transfers, and all meals 
on board.  The itinerary can be shortened to 
end in Luxor, and the cruise does operate in 
reverse direction on various dates.  
Click here for details and call 0800 117311 
or email info@worldjourneys.co.nz
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EUROPE

Introducing Little Tubu
World Journeys says that a brand-new camp 
is being built in the Jao Concession of 
Botswana’s Okavango Delta.  To be known 
as Little Tubu, the camp is scheduled to open 
01JUN.  
Little Tubu will offer an intimate and 
exclusive experience for a maximum of six 
guests in three traditional-style tents, all with 
ensuite bathroom facilities, and private decks 
to maximise the spectacular views across the 
grassy floodplain. Elevated dining and main 
area decks are shaded by a riverine tree 

canopy and look out over a seasonal flood-
plain that ebbs and flows with the passage 
of time, attracting a variety of game. The 
bar will be set into a waterberry tree, while 
the pool will be in a spectacular and private 
setting.
Activities will include day and night game 
drives with boating, seasonal fishing and 
mokoro trips offered during the dry season 
(normally MAY to late SEP).  
Call 0800 117311 or email
info@worldjourneys.co.nz

2013 European Festive Tours programme launched 
Albatross Tours has released its 2013 
European Christmas & New Year’s Tour 
programme.
Featuring what it says are the widest range of 
European festive tours on the market there is 
a choice of destinations with 19 festive tours 
that range from 7 to 16 days. 
Created to take in all that’s best with 
Europe’s magical festive season, the pace 
is relaxed with 3, 4, 5 or 7-night stays over 
Christmas in specially selected hotels. 
Destinations include staying in an 800-year-
old Coaching Inn deep in the heart of the 
snow-covered mountains of Austria or for a 
New Year’s Eve with a difference, staying 
in the hotel on the grounds of the ‘Sound of 
Music’ palace.
Albatross Tours managing director and tour 
designer, Euan Landsborough, says “We 
offer Christmas as it should be. We always 
take particular care to include special events 
and activities in each itinerary that will bring 
alive the nostalgia, joy and romance of the 
Festive Season.”
New for 2013 is a 10-day pre-Christmas tour 
visiting the fabulous ‘Christmas Markets in 

Austria and Germany’; the 10-day ‘Christmas 
in an Austrian Spa Resort’ tour; a 16-day tour 
exploring ‘Bohemia with Christmas in the 
Austrian Tyrol’; and the magical 7-day ‘New 
Year with the Sound of Music’ tour.
Call 0800 446 232 or go to 
www.albatrosstours.co.nz for details.

TravelMemo   20130308  08MAR13    Page 11



Your local wholesaler for Australia and Worldwide getaways 0800 652 441

TOUR PRODUCTGrowth in Croatia
World Journeys says that growing demand 
has led them to expand their brochured 
Croatia product for 2013.  
This year their ‘Best of Croatia’ package has 
expanded to 11 days, touring Zagreb, Plivice 
Lakes, Split, and the coastal town of 
Makarska from where your clients can enjoy 
a 7-night cruise aboard a traditional sailing
ship to Mljet National Park, Dubrovnik, 
Trstenik, Korcula and Hvar, ending in Split.  
Priced from $1,877pp share twin, this 
includes 4-star hotels; a 7-night cruise; all 
breakfasts, lunch while cruising, 6 sightseeing
tours, and airport transfers.  
New to the brochure are an 8-day Deluxe 
Croatia Cruise aboard a deluxe motor cruiser, 
and an 11-day Highlights of Croatia & 
Montenegro tour/cruise which enjoys a full 
day tour in Montenegro – a small country 

with magnificent mountains rising above the 
Adriatic Sea, and a full day tour to Mostar 
in Bosnia Herzegovina with its ‘East meets 
West’ atmosphere.  
World Journeys also offers a small group 
escorted ‘Turkey & Croatia’ 26-day Journey 
departing 07SEP13.  The varied itinerary 
tours the highlights of Turkey before flying to 
Dubrovnik for a 7-day Croatian cruise, 
ending with 3 nights in Rome for a taste of 
Italy.  Priced from $11,750pp share twin 
(+$270 airline taxes), this includes flights ex 
AKL/CHC, transfers, 4-star hotels, 
sightseeing in Turkey, Dubrovnik and Rome, 
6 night cruise, plenty of meals, tipping, and a 
World Journeys host to accompany the group 
(subject to a minimum 15 participants).  
Call 0800 117311 or info@worldjourneys.co.nz

Trafalgar’s Sistine update
Trafalgar advises that the Sistine Chapel is 
currently closed until further notice to 
accommodate the forthcoming Papal 
Conclave as the world awaits the 
announcement of the new Pope. Trafalgar 
guests’ Vatican City visit will still tour the 
Vatican Museums, including Trafalgar’s 
added bonus of the Bramante Staircase. The 
Chapel will likely reopen a few days after the 
new Pope is elected. 
For information and updates on how this may affect your clients, visit www.trafalgar.com. 

Ramsay closes at Claridge’s 
London-bound clients with bucket-list 
dreams of dining at Chef Gordon Ramsay’s 
restaurant at Claridge’s are in for a big 
disappointment. It is closing after more than 
a decade, during which time it had gained 
and then lost its Michelin star.

Still, there’s always the Savoy, where he also 
operates, or they can taste Ramsay’s cuisine 
at 25 other restaurants carrying his name 
around the world including in Tokyo, Los 
Angeles, Las Vegas and Doha.

Tauck agent incentive reminder
Adventure World would like to remind 
agents that the Tauck agent incentive expires 
31MAR13. Agents who have booked 5 or 
more Tauck trips by this time will receive a 
free iPad2; those who have booked 4 Tauck 
trips will receive a $200 voucher; plus every 

Tauck booking made prior to 31MAR will go 
in the draw to win an 8-day Tauck land 
experience to either North America or 
Europe. 
For more info, click here and call 0508 496 
753.

AAT Kings’ Aussie early birds
AAT Kings is offering savings of up to 7.5% 
for bookings on their guided expeditions paid 
for prior to 12APR13.
Sales manager Reece Scott says the new 
Early Payment Discounts launched as part of 
the revamped AAT Kings 2013/14 
Australia Guided Tours program have been 
well received by agents and consumers alike.

Scott says Tasmania sales are particularly 
strong with WA also popular, particularly 
around the wildflower season (AUG-NOV).
The discounts of up to 7.5% apply to AAT 
Kings Guided Expeditions featuring Early 
Payment Discount in the brochure price 
panel. The offer can be combined with 
frequent traveller discount and concession 
card discount.
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Over 120 European destinations ... now that’s Wunderbar!

ACCC drafts QF-EK trans Tasman conditions 
The Australian Competition & Consumer 
Commission has released a set of draft 
conditions for the trans-Tasman component 
of the Qantas -Emirates alliance –its only real 
area of concern.
The ACCC will require that the airlines do 
not drop below their pre-alliance aggregate 
capacity on the four Tasman routes on which 

they overlap. The routes are: Sydney-
Auckland, Melbourne-Auckland, Brisbane-
Auckland and Sydney-Christchurch.
The ruling would allow the pair to adjust 
capacity on individual routes provided the 
overcapacity did not drop below pre-alliance 
levels, subject to certain conditions.

Air New Zealand appoints new GM Customer Experience
Air New Zealand has appointed Calum 
Laming to the newly created role of General 
Manager Customer Experience.
Mr Laming joins Air New Zealand from Abu 
Dhabi where he was most recently Head of 
Guest Experience for Etihad Airways.  
He joined Etihad initially to manage its First 
and Business Class customer experience 
before taking on overall responsibility for the 

strategic development of the airline’s entire 
customer journey.
Laming has previously held senior customer 
experience and marketing roles at Virgin 
Atlantic and Procter and Gamble.  He also 
has a strong operational background in 
airlines having held a number of in-flight and 
ground roles with British Airways’ low cost 
carrier, Go.

Air NZ GM Australia chosen
Norm Thompson, Air NZ Deputy CEO & 
Acting Chief Sales Officer, has announced 
the appointment of Leanne Geraghty to the 
role of GM Australia; which he describes as 
one of the airline’s key offshore positions and 
a senior leader of the business.
Leanne Geraghty is currently Head of Leisure 
Sales, Australia, and, says Thompson, has 

been an instrumental part in the success of 
the airline’s Tasman business. 
“With Chris Myers soon to take up the role of 
GM Americas & Europe, Leanne’s appoint-
ment means we are well on the way, with 
our new offshore business leaders, to drive 
further our commercial success in the crucial 
international markets,” says Thompson.

PAL to add three Australian ports
Philippine Airlines (PAL) is to launch flights 
to six new destinations in Australia, China 
and the Middle East. 
In a statement sent to media, PAL says PAL’s 
new destinations are Kuala Lumpur (from 

01MAY); Brisbane (3pw via DRW from 
01JUN), Darwin (3pw from 01JUN) and 
Perth (4pw from 01JUN) and Guangzhou, 
China (from 01JUN); and Abu Dhabi, (from 
01OCT). 

BA to deploy A380s to LAX, HKG
British Airways has confirmed that Los 
Angeles will be the launch destination for its 
first A380 aircraft from 15OCT. Tickets on 
LHR-LAX A380 flights are now on sale.
According to Buyingbusinesstravel.com, 
BA will then add the A380 to its Hong Kong 
route from 15NOV.
BA’s 469-seat A380 is configured in four 

classes.  First Class: 14 main deck in herring-
bone layout; Club World Business Class: 44 
main deck in 2-4-2 configuration and 53 
upper deck in 2-3-2 (many rear-facing); 
World Traveller Plus premium Y: 55 upper 
deck in 2-4-2 config; and World Traveller 
economy: 303 seats across both decks, 3-4-3 
on the main deck and 2-4-2 upstairs.

Last day for SIA Incentive
Singapore Airlines is reminding agents that 
today Friday 08MAR is the last date for 
entries to be submitted and the 40 top seller 
tickets and the 60 prize draw tickets will be 
drawn and advised on Monday 18MAR. 
North Island agents should email ticket details 
to Kaori_hosono@singaporeair.com.sg, and 

all South Island (excl. NSN/BHE) email 
bianca_saville@singaporeair.com.sg.
The details must be emailed in Excel format 
with applicable tickets issued with agency 
details, agent surname, agent first name, pax 
departure date, pax surname, pax PNR and 
ticket number.

Garuda Indonesia has announced a new daily direct service to Denpasar from 
Melbourne beginning 01APR. It increases existing capacity by two flights per week.
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The making of....
Air New Zealand has released footage of the 
making of its in-flight safety video Bear 
Essentials of Safety, featuring celebrity 
adventurer Bear Grylls, and filmed entirely 
on the Routeburn Track.
The Bear Essentials of Safety video, which 
was released last week, is rapidly 
approaching 3 million views globally – 
already watched by more than 2 million 

people on YouTube, with more than 750,000 
views on the Chinese equivalent YouKu.com.
The three day shoot also involved 50 cast 
and crew including Air New Zealand staff, 
Department of Conservation advisors, safety 
experts, Scouts from Te Anau, celebrity 
entomologist Ruud Kleinpaste.
To view the making of the video click here.

Swiss Army knives okayed by TSA
The US Transport Security Administration 
has said it will allow some small pocket 
knives aboard US flights for the first time 
since the 9/11 attacks.
From 25APR, passengers may bring blades 
shorter than 2.36in (6cm) and narrower than 
0.5in into aircraft cabins, but fixed blades, 
razors and box cutters will still be forbidden.
Also under the new policy, billiard cues, ski 
poles, and lacrosse and hockey sticks will 

be allowed in aeroplane cabins in carry-on 
luggage.
The TSA said the new risk-based security 
rules would bring the US into line with 
international guidelines and allow officers to 
better focus their efforts on finding higher-
threat items such as explosives.
The change has been criticised by flight 
attendants, who say it will put passengers and 
crew at risk.

Emirates has launched its third daily flight from Dubai to Perth. The new schedule 
sees Emirates’ flights to Perth rise from 19 to 21 per week, offering an extra 1,440 
seat capacity between Dubai and Emirates’ global network and Western Australia.

SAA wins FlightStats OTP award 
South African Airways has won a major 
award with a 91% on-time performance 
record for the Africa and Middle East region 

in 2012, beating finalists that included Etihad, 
Emirates, Gulf Air, Qatar and Saudi Arabian.

SIA, Virgin America FF partnership
Singapore Airlines and Virgin America have 
announced an expansion of their codeshare 
agreement to include a frequent flyer 
programme partnership. The tie-up will 

enable members of both airlines’ programmes 
to earn and redeem miles for travel on both 
airlines.

Visitors to the Virgin Australia lounges can now browse the latest 
newspapers and magazines from 97 countries in 55 languages on 
their laptop, iPad, Android, Windows or BlackBerry tablet.

CRUISE NEWS
Two HAL ships for Asia in 2013-14
Holland America Line will position ms 
Volendam and ms Rotterdam in Asia for the 
2013-14 season, increasing capacity and 
adding more robust itineraries in the popular 
region. New expanded Singapore sailings 
make it easier to sail round-trip from the city-
state and experience exotic calls at 
destinations like Myanmar and India.
The diverse 14-day itineraries and longer 
Collectors’ Voyages — that combine back-
to-back itineraries into longer cruises — also 
feature extended and overnight stays at some 
of Asia’s most famous cities and provide 

travellers with ample time to explore. Two 
extensive 51- and 53-day Collectors’ 
Voyages in January and March, respectively, 
provide comprehensive explorations of the 
region with visits to Malaysia, Thailand, Sri 
Lanka and Indonesia while sailing from and 
to Europe.
Click here to download comprehensive 
details of the HAL Asia cruise program. 
For cruise fares and other details, call the NZ 
GSA, Francis Travel Marketing on 09-444 
2298.

B.B. King’s Blues Club on MS Eurodam 
All the way from the world-famous Beale Street in Memphis, Tenn., Holland 
America Line has launched the B.B. King’s Blues Club aboard ms Eurodam, 
with the ship’s Queen’s Lounge transformed into a vibrant blues musical 
experience. Five nights each week on cruises through to 20JUN13, world-
class musicians from the B.B. King Blues Club Band will create a dynamic 
energy to move the crowd to sing and dance along. The eight-piece band 
features two vocalists backed by a drummer, bassist, guitarist, sax player, 
trumpet player and Hammond B-3 organ player. 
For more information about the B.B. King’s Blues Club at Sea, Holland 
America Line’s cruises and CruiseTours, call Francis Travel Marketing on 
09-444 2298.

Lüftner Cruises expanding to Asia in 2014
From SEP14 Lüftner Cruises will for the 
first time also be offering, in addition to its 
European operations, cruises on the Ganges, 
Mekong and Irrawaddy rivers.
The modern boutique ships, currently under 
construction, will offer room for 50 - 70 pax 
on average and conform completely to the 
customary high AMADEUS standards in the 
luxury sector: spacious, stylish suites with 
balconies, internationally trained service 

staff, regional and international cuisine of the 
highest quality and inspiring shore visits.
Details of the cruises will be published in 
next Tuesday’s TravelMemo. 
In the meantime, for info call Francis 
Travel Marketing for booking enquiries 
on 0800 422 784 or email 
reservations@francistravelmarketing.co.nz

TravelMemo   20130308  08MAR13    Page 14

http://www.cxagents.com
http://www.youtube.com/watch?v=8hALKNVJJpk&feature=youtu.be
http://www.travelmemo.co.nz/voucher.php?voucher_id=1256


2014  
OUT NOW

Select 2014 itineraries  
are now available.

Save $2,000* per couple.  
Must book by 30 June, 2013.

CLICK HERE

*Conditions: Discounts are per couple, listed in 
Australian dollars, twin share including port charges. 
Limited single pricing available; call for details. Valid 
on 2014 sailings only. Must book by 30 June, 2013. 
Offer is combinable with Past Passenger Discount. 
Conditions apply; visit www.vikingrivercruises.com.au.

The longest, tallest and widest passenger vessel ever created will arrive 
in Auckland from the Bay of Islands on Monday. Queen Mary 2 will then 
continue her 2013 World Cruise by visiting Wellington, Lyttelton and 
Milford Sound before crossing the Tasman to Sydney.
For the technically minded, Queen Mary 2 is the most technically 
advanced ship ever built. She has three thrusters which allow the ship to 
turn in her own length in port without the use of tugs. These thrusters
produce twice the power of a conventional 100,000-ton ship. A small 
single joystick on the Bridge manoeuvres her sideways or at an angle. 
The ship has four stabilisers, each weighing 70 tons and extending 6.2m 
from the hull, which together can reduce the ship’s roll by 90%.
Queen Mary 2 has two huge 2.1m long whistles or horns attached to the 
funnel. The starboard (right hand side) whistle is an original from the 
first Queen Mary. The two funnels sound a deep bass ‘A’ note and can be 
heard 16km away. 

Lindblad acquires 
Orion Expedition Cruises 
Australian businesswoman, entrepreneur and 
travel innovator Sarina Bratton has sold her Orion 
Expeditions Cruises to Lindblad Expeditions, the 
U.S.-based small ship expedition company which 
partners with the National Geographic Society for 
expedition cruising.
Orion Expedition Cruises will become part of 
Lindblad’s existing fleet starting with MAR14 
itineraries, offering Orion past and future guests 
access to expeditions around the globe.
“We are extremely excited about the opportunity 
to offer global expedition cruising to Australians 
and we intend to bring the full weight of our 
experience and that of National Geographic to the 
Orion organization and the ship,” said Sven 
Lindblad, President and Founder of Lindblad 
Expeditions.
Lindblad Expeditions owns five ships: the Nation-
al Geographic Explorer, the National Geographic 
Endeavour, the National Geographic Sea Bird, the 
National Geographic Sea Lion and the National 
Geographic Islander. In addition, Lindblad 
charters five ships – the Delfin II, the Lord of the 
Glens, the Oceanic Discoverer, the Jahan, and the 
Sea Cloud for seasonal expeditions.
The Orion will be renamed National Geographic 
Orion from MAR14.
Sarina Bratton, the founder of award-winning 
Orion, who was herself named Veuve Clicquot 
Business Woman of the Year, Ernst & Young’s 
Entrepreneur of the Year (Services) and Travel 
Innovator of the Year, will leave the business on 
completion of her current contract on 19APR.

Tauck’s big new riverboats
Tauck’s new riverboats - Inspire and Savor - launching next year, will reportedly 
be 443 feet in length, 82 feet longer than the company’s current Jewel-class ships.  
While they will be 23% bigger, they will carry only 10% more passengers, taking 
their capacity to 130 guests. This, they say, compares with up to 190 passengers on 
other 443ft river vessels. 
Tauck ceo Dan Mahar is quoted by Seatrade Insider as saying the new Inspiration-
class vessels will have the lowest passenger-to-ship-length ratio on Europe’s rivers. 
He says each will have a Tauck cruise director and three Tauck directors aboard, 
whereas other ships carrying more passengers often have a single cruise director. 
The Tauck directors will also accompany shore excursions, where they’ll divide 
participants into groups of no more than 25, with each group guided by a local 
expert.  He said some lines routinely have groups of 100 or more led by a single 
local guide. 
In addition to the new vessels, four new river itineraries are coming in 2014, 
including Tauck’s first Seine cruise. For Tauck product, call Adventure World on 
0508 496 753.
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Quark’s Antarctica 
with Cape Horn
World Journeys is promoting a one-off 
special 2014 Quark Expedition Antarctic 
Explorer cruise, offering the added bonus of a 
visit to Cape Horn.  
The 13FEB14 departure aboard Ocean 
Diamond is an 11-day itinerary visiting the 
Cape Horn National Park (a UNESCO World 
Biosphere Reserve), crossing the Drake 
Passage, and visiting the South Shetland 
Islands and Antarctic Peninsula.  With daily 
Zodiac landings, excellent wildlife viewing
and a full range of adventure activities, the 
cruise is priced from US$7,495pp share 

twin.  Book and deposit before 30APR13 to 
save 25% on suites, and save 20% on regular 
cabins (excluding triples).   Savings apply to 
voyage only, and are subject to availability.  
Call 0800 117311 or info@worldjourneys.co.nz

Save 30% on Mekong Cruises
World Journeys has last minute savings of 
30% off luxury Mekong River “Lost 
Civilization” 8-day cruises in March.  
The cruises are between Saigon, Vietnam and 
Siem Reap, Cambodia, home of the famous 
Angkor Wat temple ruins.  The offer is valid 

on specific departures only, aboard the 
Jayavarman or the Jahan, from 16 to 
30MAR13, in both directions, but there is 
limited availability so clients are urged to 
book now.  
Call 0800 117311 or info@worldjourneys.co.nz

Save 15% on Antarctica
Book before 31MAR and save 15% on the 
15-day Antarctic Peninsula & the Weddell 
Sea cruise, now priced from $11,519pp twin 
share. Connect with the history of exploration
while retracing Shackleton’s journey, spend 
eight full days exploring one of the world’s 
last true wildernesses, go ashore with 
seasoned experts explaining the intricacies 
of Antarctic ecology and admire the tabular 
icebergs of the Weddell Sea on board this G 
Adventures cruise. 
Valid for the 07DEC13 departure only. For 
more information click here and to book call 
Adventure World on 0508 496 753.

Celebrity Solstice 
returns in 2014/15
In 2014/15, Celebrity Solstice 
will reportedly operate 12-night 
Australia/New Zealand cruises 
beginning with an overnight 
in Sydney, followed by visits 
to Melbourne, Milford Sound, 
Doubtful Sound, Dusky Sound, 
Dunedin, Akaroa, Wellington, 
Tauranga and Auckland.
The line is also planning to 
cruise Antarctic waters, with 
14-night voyages on Celebrity 
Infinity departing from Buenos 
Aires, with visits to Ushuaia, 
Puerto Madryn, sailing past Cape 
Horn and to Antarctica’s 
Schollart Channel, Dalhan Bay, 
Paradise Bay, Gerlache Strait 
and Elephant Island, plus stops 
at the Falkland Islands’ Port 
Stanley and Montevideo’s 
Uruguay.

Shed 10 progress
Auckland Mayor Len Brown is quoted by National 
Business Review as saying the council backs the 
building of cruise ship terminal and has earmarked just 
under $12 million in the Long Term Council Plan 2012-
2022 to build the terminal at the Shed 10 site.
The Shed 10 revamp, held up by the receivership of 
Mainzeal, is back under way with a new contractor. 
Originally due to be completed on 17APR, it is now 
likely to be up to two months late.
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PEARL’S PEARLER
Why is it people disagreeing with your facts are 

always too emotional & use defective reasoning?

Survey shows Brokers are upbeat  
World Travellers recently conducted an 
anonymous survey of all New Zealand travel 
brokers, and the results showed that 64% of 
brokers who responded in the poll are happy 
with their broker businesses.  
A further 26% of respondents were satisfied
but felt there were certain areas in their 
businesses which could be improved, and the 
remaining 10% were really quite unhappy 
with their broker businesses.
“We did the survey to gauge potential areas 
of growth for World Travellers Mobile, which 

is an area that’s continuing to grow within 
our group,” says General Manager Wendy 
van Lieshout.  “Not only are broker numbers 
in New Zealand continuing to grow, it also 
seems there is strong job satisfaction, making 
it an attractive proposition for the right type 
of person,” she adds.
World Travellers Mobile offers 100% 
commission, a full suite of personalised 
marketing tools, the support of a host office 
and various personalised business set-ups to 
suit the individual broker’s needs.   

TripGuide revealed
Readers have been asking who TripGuide is, 
particularly as its advertising has been very 
prominent of late, both on TV and in 
newspapers.
The TripGuide website primarily promotes 
China Southern Airways, Hawaiian Airlines 
and Malaysia Airlines and their destinations 
and routes via package offers, with a token 
mention of some other carriers. All of the 
advertised deals sheet home to a selection of 
retail groups and tour operators.

A search through the site reveals clues in the 
form of promotion of duty free outlets and 
long term parking, and right at the bottom 
of the page is the site’s Terms of Access & 
Privacy Policy where, amongst the fine print, 
is the answer. TripGuide is an Auckland 
Airport site, apparently an element of the 
airport company’s incentive program offered 
to certain carriers that promotes them to the 
public, grows their traffic and encourages 
them to continue operating to AKL. Nothing 
more.     

PAICE moves to November
The Pacific Area Incentives and Conferences 
Expo (PAICE 2013) is being held on 13NOV 
at SkyCity Auckland Convention Centre. 
Organisers originally announced an October 
date but have moved PAICE to avoid clashing
with a business events exhibition in the 
United States. 
This year, 
PAICE 
celebrates its 
10th 
anniversary 
and the move 
to NOV means 
the date is 
similar to that 
of the last two 
years.

INDUSTRY

Technology driving growth 
for Choice Hotels 
Choice Hotels Australasia says it is 
successfully attracting new business across 
the hotel sector by adopting technology-
focused initiatives to assist in growing what 
it calls Australasia’s largest hotel franchise 
group.  At the core of the technology roll 
out is a cloud-based property management 
system called choiceADVANTAGE. 
Allowing property owners to interface 
directly with Choice Hotels’ global central 
reservations system, the system grants remote 
access to owners who are not on site every-
day but need to monitor progress on the go. 
It is fully integrated with the Choice Hotels’ 
loyalty programme, Choice Privileges, which 
enables properties to recognise and reward 
their most loyal and frequent customers.
Of 35 Choice Hotels properties across New 
Zealand, 10 are already using choice
ADVANTAGE with a further five confirmed 
to go live. 
The chain has also recently rolled out a 
number of other technology initiatives in 
New Zealand specific to reservations, which 
it says are greatly assisting property owners 
and customers alike. They include:
Medallia: a new guest survey system currently 
set up in all NZ properties, which enables 
property owners to view and respond to 
social media feedback via one central hub.
Call Forwarding: allows properties to focus 
on servicing in-house customers by redirect-
ing reservation calls through to the Choice 
Hotels call centre 365 days per year. 
New Apps: a recently released android app 
along with an enhanced iPad app. 

HOSPITALITY Super Kiwi summer a boon to moteliers
The long spell of hot, sunny weather across 
New Zealand has led to a mini-boom in 
domestic tourism, with many motels 
reporting their best summer season in years, 
says the Motel Association of New Zealand 
(MANZ) Chief Executive Michael Baines.
“Many Kiwis are taking advantage of the fine 
weather to escape to their favourite holiday 

spots more often than usual over the 
summer months, providing a welcome relief 
for motel-owners after a couple of lean 
years,” he says.
“Almost any motel within the vicinity of a 
beach is reporting a bumper season, which is 
a nice change after last summer in particular.” 


