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Nick Smith to decide 
on Milford access proposals

The final decision on the Milford Dart Tunnel and the Fiordland 
Link Experience proposals will be made by Conservation Minister 
Dr Nick Smith.
“I have decided that given the scale of these Fiordland projects and 
the huge public interest it is not appropriate for these decisions to 
be delegated to a departmental official. These are public lands and 
it is proper that these decisions are made by a publicly elected and 
accountable official,” Dr Smith says.
He says the decisions will be difficult. “Parks and reserves are 
much loved areas of New Zealand set aside for conservation and 
recreation. There is a particularly high threshold for projects in our 
National Parks. However, New Zealand also needs jobs and 
economic development.
“I have taken advice on ensuring a robust process. My primary 
advisor will be the Department of Conservation and its advice will 
be a matter of public record. I expect to receive the Department’s 
reports on the Milford Dart Tunnel soon and on the Fiordland Link 
Experience in the next few months. 
“I will visit the affected areas and meet with the commissioners
who heard the public submissions after I have received each 
Departmental report. I also intend to meet with the applicants of 
each project and seek the advice of the New Zealand Conservation 
Authority before making a decision,” says Dr Smith.
“I will be taking a careful and considered approach and I am very 
conscious of the importance of coming to a fair and balanced 
decision.”

http://www.koreanair.com
http://www.decocity.co.nz
http://goo.gl/D66d6
http://www.travelmemo.co.nz/voucher.php?voucher_id=1244
www.adventureworld.co.nz/travel-deals/cycling-the-dalmatian-coast-small-group-tour
http://www.topdog.co.nz
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More multi-day cruises from Real Journeys 
Real Journeys is ramping up its multi-day 
cruise offerings on the back of the burgeoning 
cruise sector and domestic interest.
The company is significantly increasing the 
number of its Fiordland and Stewart Island 
Discovery Cruise sailings and adding three 
and four-day short-cruise variations.
Chief Executive Richard Lauder says Real 
Journeys is realistic, but also encouraged by 
the exponential growth being experienced by 
the Cruise market.
“Our multi-day Discovery Cruises won’t 
directly compete with the cruise sector, 
however there is going to be a slice of the 
market that wants something more 
experiential and intrepid and that’s where we 
can really deliver. 
“We are particularly focused on the 
Australian and domestic markets because our 
customer feedback tells us there are people 
in these regions that have a desire to not just 
glimpse, but explore and experience the 
untouched beauty and rich histories of 
Fiordland and Stewart Island,” says Lauder.
Discovery Cruises operates the purpose-built 
32-passenger Milford Wanderer, which has 
been designed along the lines of a traditional 

sailing scow. Specialist nature guides 
accompany every sailing to advise on the 
geography, history and wildlife and host 
guided walks and water activities.
Lauder says the new shorter cruise options 
are tailored specifically for more time poor 
people.
“Kiwis and Aussies are often keen to explore 
their own wilderness regions but lack the 
time, our new shorter cruise options cater 
for these markets with all the benefits of our 
standard Discovery Cruise offerings.”
The Discovery Cruise season runs APR-
DEC. Fiordland options include 4- and 5-day 
itineraries focused on Dusky Sound, or 
5- and 7-day options that extend into 
Preservation Inlet. Stewart Island is offered 
in a 6-day itinerary including Port Pegasus, 
Port Adventure and Paterson Inlet and a new 
shorter 3-day option. 
Some Fiordland cruises include helicopter 
transfers. Fiordland cruises depart from 
Manapouri with transfers available from both 
Queenstown and Te Anau. Stewart Island 
cruises depart from Bluff with transfers 
available from Invercargill.

War canoes on the Waikato
The mighty Waka Taua (war canoes) of 
Maori tribe Waikato-Tainui will feature as 
the highlight attraction of the Turangawaewae
Regatta, at Ngaruawahia, on Saturday 16MAR.
This annual event is held on the banks of the 
Waikato River at Turangawaewae Marae and 
this year marks its 118th anniversary.
The public will be treated to the spectacular 
sight of the massive canoes, with warriors in 
full voice, as they journey on the river to 
deliver a formal salute to Maori King Tuheitia.
This regatta appearance is the only time each 
year that the four waka are available for 
public viewing and this year will be joined 
by a waka of the Te Ati Awa ki Waiwhetu iwi 
from the Wellington area. The Grand Parade 
will take place at 11am and 3pm.
The Regatta provides the public with access 
to the lower grounds of the marae, offering
an opportunity for all people to experience
Maori culture. River activities include kopapa
(dugout canoe) and waka ama racing while 
the river barge entertainment includes a 
traditional powhiri (welcome) ceremony and 
performances by some of the premier kapa 
haka performing arts groups in the Waikato.
New additions to the activities this year 
include an International Stage featuring 
performances by a range of cultural groups 
from around the world and a schools art 
competition, with all entries being auctioned 
and proceeds going to charity.
There will be kai (food) stalls, crafts stalls, 
education and information stands, and 
amusement rides and side shows. A mini 
concert at the end of the day featuring 
popular reggae performers and bands.
Gates open at 9am with festivities continuing 
until 6pm. Entry is $5 and children under 12 
are free.

Aerosmith will walk this way
A record crowd of up to 40,000 fans is 
expected to pack Dunedin’s Forsyth Barr 
Stadium for Rock’n’Roll Hall of Famers 
Aerosmith, who will perform their first and 
only New Zealand show at the roofed 
stadium on 24APR.
Tourism Dunedin chief executive Hamish 
Saxton said news of Aerosmith’s show would 
be welcomed. 
‘’I am certain the visitor economy will be 
delighted by another event of this magnitude 
hitting town ...there will be many businesses 
looking forward to this event.’’
Aerosmith’s Steven Tyler, whose daughter 
Liv featured in the Lord of the Rings trilogy, 
says she influenced his decision to play the 
South Island. The band is also doing three 
gigs in Australia.   
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Record traffic visits newzealand.com 
Tourism New Zealand’s consumer website 
newzealand.com has broken all previous 
records during January and had the biggest 
month in its history with 1.5 million visits 
and 235,000 industry referrals.
Catherine Bates, General Manager Brand 
and International PR, says:  “The results seen 
in January conclude a year of incremental 
growth resulting in the site’s strongest 12 
month period – visits are up 4% and referrals 
up 18% for the year ending 31 January.”
The site attracts more than 12.1 million visits 
per year.
“Sitting at the centre of our marketing 
strategy, the core role of newzealand.com 
is to build preference for New Zealand as 

a holiday destination and connect potential 
travellers with operators and travel sellers 
and convert them to travel,” says Ms Bates. 
Just under half of the referrals generated on 
the site went to New Zealand based 
businesses, while international airlines 
including Air New Zealand received 32% and 
offshore travel trade 17%.
“Since we completed the usability 
improvements to the site we have seen 
important increases in consumer engagement
– views of content contributed by users and 
listed businesses is up 47% and there has 
been increased use of new functionality such 
as the integrated maps and the Trip Planner 
tool which is up 300%,” she adds.

NZSki appointment
NZSki Ltd has announced the appointment of Ross 
Copland as its new Ski Area Manager for the Coronet 
Peak ski area in Queenstown.
Copland will take over his new role on 22APR, 
replacing Hamish McCrostie who recently left the 
business after 32 years with the company.  
NZSki CEO James Coddington said Copland is an 
important addition to the wider NZSki management 
team and brings experience from outside the ski 
industry.
“Ross not only brings executive management skills 
from his time at Westfield Australia, most recently as 
National Operations Manager but a real passion for 
service excellence which is exactly what we are 
striving for.  His experience in engineering and 
project management is a welcome addition to the 
Coronet Peak team.”
Coddington said Copland has strong ties with the 
Queenstown area having been brought up in 
rural Southland and having family nearby.  He was 
schooled in Dunedin and gained commercial and 
engineering degrees in Auckland.

Small events pay big dividends 
Small scale, longer season shows are attracting
visitors to Wellington and contributing 
significantly to the local economy, a study by 
Positively Wellington Venues has found.
A review of some of 2012’s performances 
reveal that smaller shows, such as the 
Mousetrap, Ben Harper and Mumford and 
Sons, are bringing in thousands of out of 
towners, who are spending millions of dollars 
in the capital.
Positively Wellington Venues CEO Glenys 
Coughlan says it’s well known that big events 
such as WOW and the Sevens bring big 
benefits to Wellington, but it’s now clear that 
the smaller scale, more-than-one-night shows 
are contributing significantly too.
“A number of last year’s performances, such 
as our New Zealand exclusive season of the 
Mousetrap, are punching significantly above 
their weight when it comes to benefits to the 
region, and a broad cross section of 
Wellington businesses are profiting,” she says.
Visitors to Wellington for last November’s 
12-show Mousetrap season spent over $1.2m 
in the capital’s hotels, restaurants, shops and 
tourism attractions. 
Forty per cent of the Mousetrap’s audience 

were from out of town, with 46% of them 
arriving in Wellington by plane and 45% by 
car. The majority (67%) stayed in commercial
accommodation while here with dining out 
(28%) and shopping (26%) the most popular 
activities outside of the show.
Ms Coughlan says this type of information 
is useful when putting together a strong year 
round calendar of events that will entice 
Wellingtonians and attract out of towners.
“We took a commercial risk bringing the 
Mousetrap to Wellington by joint venturing 
with the promoters, as part of a strategy to 
illustrate we can successfully host exclusives 
here.  Not only was the show a success in 
terms of audience numbers but we now have 
an understanding of just how important the 
season was for local businesses too.”
Other shows that attracted a strong out of 
town presence included Ben Harper, with 
43% of the audience visitors to Wellington 
and an estimated visitor spend of more than 
$415,000. Out of towners attending the Black 
Keys concert (42%) spent over $600,000 
while in the capital and visitors at Mumford 
and Sons folk rock concert (just over 32% of 
the crowd) spent over $320,000.

Hydroplane Champs for Wakatipu
The New Zealand Grand Prix Hydroplane 
Championship is to be staged in Queenstown’s 
Kelvin Grove 23-24MAR, and the Otago 
Daily Times reports that the powerboats are 
likely to reach speeds of up to 280km/h. The 
boats will also race at Cromwell the following
weekend.
Organisers say this is the first time in 26 
years that such a race was last run in the 
resort and since the addition of international 
flights at Queenstown Airport, there was an 

opportunity to move international champion-
ships south. 
Usually, hydroplane races are held at Lake 
Karapiro in the Waikato.
Only four countries hold hydroplane races, 
these being Canada, the United States, 
Australia and New Zealand. 
The ODT says there will be up to 10 races a 
day and between three and eight boats in a 
race at any time. 
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Real food, great wines, savvy city style, natural attractions and country charm
 ....  right here on the edge of Auckland CLICK

HERE

JUNIOR/INTERMEDIATE CONSULTANT REQUIRED
AIM Holidays, a Boutique Wholesaler situated on the North Shore, is looking 
for a Junior Consultant to join its team.
The person required needs to have had previous travel agency or wholesale 
experience and have the following attributes:

 q	 Be computer literate
 q	 Be able to work independently and without supervision
	 q	 Have good geographical knowledge
 q	 Have a sense of humour
 q	 Be prepared to put in 110% effort

The position will be full time and some sole charge work will be required.
Knowledge of Tourplan reservation system would be an advantage.

If interested in being considered for an interview please send CV to:
tony@aimholidays.co.nz

Applications close Friday 01 March 2013.

Largest ever ‘calving’ on Tasman Glacier Terminal Lake
A major ‘calving’ event on the front face of 
New Zealand’s Tasman Glacier has created 
the largest-ever iceberg seen on the Tasman 
Glacier Terminal Lake.
The calving – believed to have happened in 
the early hours of Saturday – saw the entire 
650m-wide front face of the Tasman Glacier 
in Aoraki Mount Cook National Park break 
away into the lake.
The ice broke into around 20 huge icebergs, 
including one which Glacier Explorers 
Operations Manager Bede Ward described as 
“the largest ever” by quite some way.
“The last major calving we had was just over 
a year ago which was estimated at 30 million 
tonnes of ice braking off the glacier,” he said.

“This is much, much larger.  There’s one 
iceberg which surpasses the last largest-ever 
single iceberg (nicknamed Taniwha) we’ve 
ever had on the lake by quite some way.
“The sheer walls of this iceberg reach 40 to 
50 metres in height above the waterline, and 
would almost certainly be 200 to 250 metres 
beneath the water line. That’s simply 
enormous.”
Ward said the icebergs created by the calving 
would make for “fantastic viewing” for 
visitors on board Glacier Explorers Mac 
Boats, which take passengers out on the 
lake to view towering ice cliffs and the huge 
‘bergs’. 
www.glacierexplorers.com

AUSTRALIA

New production Of Les Misérables for Melbourne
Theatrical impresario Cameron Mackintosh
has announced that his acclaimed new 
production of Boublil & Schönberg’s hit 
musical, Les Misérables, will arrive in 
Melbourne in 2014.
With new staging and reimagined scenery 
inspired by the paintings of Victor Hugo, the 
25th Anniversary Production will premiere at 
Melbourne’s Her Majesty’s Theatre in June 
2014. Tickets will go on sale in OCT13.

The new production has been acclaimed 
by critics, fans and new audiences for the 
last three years, breaking box office records 
internationally and inspiring filmmakers to 
make the outstandingly successful movie 
which has gone on to win 3 Golden Globes®, 
4 BAFTAs and receive 8 Academy Award® 
nominations before taking out three Oscars.
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Monet’s Garden for Melbourne
For the past decade Melbourne’s Winter 
Masterpieces event has seen magnificent art 
treasures displayed at the National 
Gallery of Victoria on St Kilda Road. This 
year, from 10MAY to 25AUG, the NGV will 
host Monet’s Garden, featuring more than 50 
of the artist’s finest works from the largest 
Monet collection in the world, the Musee 
Marmottan in Paris.
Monet’s Garden is described as a stunning 
exhibition of works. Dedicated to Claude 
Monet’s famous garden at Giverny, it will 
feature his most well-known works – a suite 
of huge waterlily paintings – as well as 

signature garden motifs and his rarely seen 
later works, painted in the garden as he began 
to lose his sight.
The collection will be accompanied by 
portraits of the artist by his close friend 
Auguste Renoir and early photographs of 
the artist with his family sourced from other 
leading international museums and private 
collections. The exhibition will also present 
a glimpse of Monet as an intrepid traveller, 
via a series of brilliant painted impressions of 
Normandy, the valley of the Seine, Norway 
and London.

Winter warmer on the Murray with savings of up to 25%
Captain Cook Cruises has launched its 
Winter-Warmer sale. From JUN-AUG13, 
passengers can save 25% on most 3-, 4- and 
7-night Murray River Cruises.
“Winter is one of the most picturesque times 
to experience the Murray River with crisp 
mornings, the mist on the river and a great 
value fare offer,” says Richard Doyle, Head 
of Sales and Marketing for Captain Cook 
Cruises.
High water levels combined with the winter 
activity on the river will see an abundance of 
Australian wildlife and birdlife including
swans, swamp hens and wood ducks and 
their young. Plant life is also thriving with 
Lignum bushes flowering and rushes and 
reeds getting a vibrant green colour to them. 
Led by on-shore guides passengers can enjoy 
nature walks, eco-tours and learn about the 
thriving ecology of the river. 
Each day features day trips to historic ports, 
sacred Aboriginal sites, a sheep station and 
woolshed and a native wildlife shelter. 

There’s a food and wine trial that enables 
tasting at a number of vineyards and cellar 
doors, and one evening passengers can even 
enjoy an Aussie-style campfire barbecue on 
the river bank. A free Barossa Valley Tour 
is also available for any passengers on the 
7-night Murray River cruise.
As an extra bonus any passengers that book 
a group of four or more adults will receive 
a complimentary bottle of sparkling wine in 
each cabin on arrival. The Murray Princess 
will also celebrate The 3-night Christmas in 
July cruise departs 19JUL.
For further information visit 
www.captaincook.com.au

AUCKLAND – North Shore
Mon 18 March 7.30 – 9.30am
Spencer on Byron Hotel 
9 – 17 Byron Ave
Takapuna Beach

AUCKLAND - City
Mon 18 March 5.30 – 7.30pm
Pullman Auckland Hotel
Cnr Waterloo Quadrant & Princes St
Auckland City

HAMILTON
Tues 19 March 5.30 – 7.30pm
Novotel Tainui Hotel
7 Alma St, Hamilton

TAURANGA
Wed 20 March 7.30 – 9.30am
Hotel on Devonport
72 Devonport Road, Tauranga

WELLINGTON
Wed 20 March 5.30 – 7.30pm
InterContinental Hotel
2 Grey St, Wellington

CHRISTCHURCH
Thurs 21 March 5.30 – 7.30pm
The George Hotel
50 Park Terrace, Christchurch

PRIZES TO BE WON – two Sunshine Coast prizes will be drawn at each workshop

CLICK HERE TO RSVP

With over 300 days 
of Sunshine a year, 

the naturally 
refreshing 

Sunshine Coast 
is the perfect place to 

experience a 
laid back holiday and 

plenty of sunshine.
More than 

75,000 Kiwis 
visit the 

Sunshine Coast 
every year 

so come and learn 
how you can sell 
more holidays.

Fly direct from Auckland 
to the Sunshine Coast 
on Air New Zealand.

Direct flights available 
18 June – 13 October 2013

SUNSHINE COAST ROADSHOW

You’re invited!
18 - 21 March 2013

Sunshine Coast 
Destination and 

Tourism & Events 
Queensland 
invite you to 
come along 

and learn more 
about the 

Sunshine Coast 

•	 Dreamtime	Resorts
•	 Queensland	Garden	Expo
•	 Glass	House	Mountain	Eco	Lodge
•	 Sun-air	Bus	Service
•	 Kingfisher	Bay	Resort	
•	 Off	Beat	Eco	Tours
•	 Tourism	Noosa
•	 Mooloolaba	Business	and	Tourism
•	 Sunshine	Coast	Destination

Join us for a fun workshop with  
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Hollywood Costume on display
Melbourne’s annual Winter Masterpieces 
this year will include Hollywood Costume, a 
rare showcase of the silver screen city’s most 
famous ensembles, direct from London’s 
Victoria and Albert Museum. 
On show at the Australian Centre for 
Moving Image in the city’s Federation Square 
24APR-18AUG, the exhibition features 
costumes from classic films to recent block-
busters, including The Wizard of Oz, Gone 
with the Wind, Titanic, Ben-Hur, James 
Bond, Breakfast at Tiffany’s and Moulin 
Rouge. 
The art of storytelling through costume 
will be investigated in detail, following the 
designer’s creative process from script to 
screen and exploring the changing social and 

technological context in which designers 
have worked over the last century.
Hollywood Costume unites for the first time 
classics from the Golden Age of cinema 
including Scarlett O’Hara’s green ‘curtain’ 
dress designed by Walter Plunkett for Gone 
with the Wind (1939), the ‘little black dress’ 
designed by Hubert De Givenchy for Holly 
Golightly in Breakfast at Tiffany’s (1961), 
with the latest Hollywood releases including 
Consolata Boyle’s costumes for Meryl Streep 
in The Iron Lady (2011) and the high-tech 
Batman suit for Christian Bale in The Dark 
Knight Rises (Lindy Hemming, 2012). 
A series of film programs, workshops, panels 
and late night entertainment will be presented 
in conjunction with the exhibition. Adelaide – The Fringe

The Fringe 15FEB-17MAR is a four-week 
annual open-access arts festival in Adelaide.
Unlike a curated festival, the open-access 
nature of Adelaide Fringe means that anyone 
with a show, exhibition or cultural event is 
able to register and be part of Australia’s 
largest arts event. The result is one of the 
most diverse arts festivals in the world, 
renowned for fresh ideas, spontaneity and 
fun.
Artists from around Australia and across the 
globe participate alongside home-grown 
talent, in art forms spanning cabaret, comedy, 
circus, dance, film, theatre, puppetry, music, 
visual art and design.

Adelaide Fringe literally takes over the entire 
city with 900 events staged in pop up venues 
in parks, warehouses, lane-ways and empty 
buildings as well as established venues such 
as theatres, hotels, art galleries, cafes and 
town halls.
The Depot is such a venue. The site of an 
old bus depot on Franklin Street, it has been 
transformed into the Fringe’s newest major 
hub and performance venue.
In addition to major live music concerts, The 
Depot will house the Fringe’s most eclectic 
food – Chowtown – and entertainment.
Visit www.adelaidefringe.com.au/ and 
www.the-depot.com.au

Create an SA wish list and be in to win
Tasting Barossa wines, cruising the Murray
River on a luxury houseboat or camping 
in the Outback – South Australian Tourism 
wants Kiwis to let them know what they’d 
include in their perfect South Australia 
holiday and be in to win it all.
The SATC’s local website contains details of 

its top 10 attractions, regions and overnight 
packages listed. Site visitors select from 
the list, click on them and add them to their 
wishlist to start creating their dream itinerary.
Once they’ve created the wishlist, they 
submit it to go in the draw.
Competition will be drawn on 31MAR13

Murray Princess to get facelift
Seatrade Insider reports that SeaLink’s head 
of sales and marketing worldwide, Richard 
Doyle, told journalists the company is 
reinvesting in Captain Cook Cruises. 
Doyle reportedly said that over the next 12 
months SeaLink will spend more than A$1m 
refurbishing the purpose-built 120-passenger 
paddlewheeler Murray Princess, based in 
Mannum on the Murray River.
He said the majority of Murray River cruise 
passengers are domestic, with a growing 
number from the United States and the UK 

and 25% from New Zealand since the 
introduction of direct flights to Adelaide. 
Around 50 to 60% are repeat travellers.
A highlight this year will be a four-night 
cooking cruise with Australia’s first 
MasterChef winner, Julie Goodwin, departing 
Mannum 10JUN. Passengers have the option 
to extend this to a 7-night cruise that visits 
the region between Walkers Flat and Murray 
Bridge and includes a tour to the Barossa 
Valley and its wineries. 

Qantas Incentive winner
The winner of the Melbourne Grand Prix 
Qantas Frequent Flyer Promotion and agent 
incentive was Jenny Knight from United 
Travel, Waiheke, who won two tickets to 
Melbourne.
She was among the agents who booked their 

clients on Qantas flights between 21JAN and 
17FEB13 and registered their client’s details 
on qantas.com for the Melbourne Grand Prix 
Qantas Frequent Flyer promotion prize, 
putting her in the draw for the prize.
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Record numbers for GC theme parks
Record numbers of people visited Village 
Roadshow’s Gold Coast theme parks last 
year, thanks to new attractions and better 
weather.
The Gold Coast Bulletin reports that 
attendances at the group’s theme parks -- 
including Movie World, Sea World and Wet 
‘n Wild -- soared by 548,000, up 27%, in the 
six months to DEC12.
The success of its VIP park passes, expected 
to hit one million ticket sales this year, also 
boost Village’s bottom line. 
Sea World Resort & Water Park was the 
standout of the three parks, delivering a 
record first-half performance, with attendance 

up 28%.
Occupancy at the resort was up 9% on the 
corresponding period of 2011 and room rates 
were up 7%.
Attendances jumped by 27% at Movie World, 
and rose by 24% at Wet ‘n Wild. 
Village Roadshow theme parks chief 
executive Tim Fisher told the Bulletin the 
group’s continued reinvestment in its theme 
parks was a major reason for the standout 
performance.
He said Village would continue to spend 
between A$10 and $15 million every year on 
a new attraction.

Pullman for Melbourne
The Sebel Albert Park Melbourne 
has today rebranded to Pullman 
Melbourne Albert Park and is to 
undergo a multi-million dollar 
refurbishment. The adjoining 
Citigate hotel rebrands to Mercure, 
the third in Melbourne CBD.
The renovation of Pullman 
Melbourne Albert Park is due for 
completion in August with 
minimal disturbance to guests. 
It will include a transformed lobby 
with Pullman and Mercure 
reception pods adding to the 
modernised check-in experience.  
There will be a Pullman Executive
Lounge and a new business centre and 
connectivity lounge where guests can enjoy 
complimentary Wi-Fi and business services.
All of the 169 guestrooms in the Pullman 
tower will receive a complete makeover

Other facilities on offer at Pullman and 
Mercure Melbourne Albert Park include a 
fully equipped gymnasium, indoor heated 
swimming pool, spa and sauna.

www.aircalin.com
Drinks EntertainmentMeals Luggage

(09) 977 2238 

PACIFIC ISLANDS
Lau Group cruise already sold out
Seatrade Insider quotes Jackie Haworth-
Charlton of Captain Cook Cruises Fiji as 
saying its inaugural 11-night round cruise to 
the Lau Island group from Port Denarau on 
22OCT has completely sold out.
‘The Yasawa Islands are a wonderful 
destination for our passengers from the 
Northern Hemisphere, but many Australians

and New Zealanders have been there,’ she 
said, adding that some passengers have sailed 
with the company 16 times since it was 
launched in 1996.
Haworth-Charlton said the 22OCT sailing is 
the ‘first ever’ to Lau. Another ‘Discovery 
Lau Cruise’ departs Denarau on 22APR14.

Real Tonga plane delivery
The first of two 17-seater Harbin Y-12 
aircraft leased by Real Tonga airline from 
Vanuatu is expected to arrive in Tonga next 
week to start servicing the outer islands on 
04MAR. The second Y-12 is expected to 
arrive on 28MAR to start service on 01APR.

MatangiTonga reports that the current 
schedule of the new airline has weekly flights 
to ‘Eua, Vava’u and Ha’apai, with flights to 
the two Niuas to start on 01APR, when a new 
schedule will be published.
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Tourism growth ideas for Vanuatu
The Vanuatu Daily Post has quoted Jean-Paul 
Virelala, Air Vanuatu CEO from 1992 to 
2005, and these days its Internal Auditor and 
Deputy CEO, as calling for strong government 
leadership on tourism development. He also 
wants to see a similar show of support from 
the private sector and Air Vanuatu.
Virelala emphasises that to make Vanuatu a 
world destination, the country must first 
attract major hotel chains to set up in Vanuatu. 
“This one is for government to take the lead 
role on. Government must facilitate the sites 
for these hotels to come to. Today, there is 
too much land speculation and the land 
tenure system is such that it is very difficult 

to attract genuine investors.
“But the government must put its foot down 
and make this happen. It must locate and 
acquire nine best sites in the country, which 
should be between five and ten hectares each 
and develop them with infrastructure, 
telephone access, beaches, shopping 
complexes, medical and security facilities.
The government should then advertise those 
sites internationally.
Virelala said the Government should then 
concentrate efforts on constructing a good 
international airport that can accommodate 
long haul fights using Airbus A330 and 
Boeing 777 aircraft.

India & Sri LankaExotic Holidays
Specialist Wholesaler

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

CLICK HERE TO GET 
OUR NEWSLETTER

Kiwis bolster Cooks numbers
The number of visitors to the Cooks rose by 
7.5% last year from the year before, a result 
credited to a steady increase in tourists from 
New Zealand.
The December monthly report from the 
Tourism Corporation shows the calendar year 
arrivals for 2012 totalled 121,634, and that 
for the month of DEC12, the increase was 
10%.
Six percent more New Zealanders arrived 
during DEC12 than in DEC11, and 11% up 
for the whole year.
Cook Islands Tourism Chief Executive 
Halatoa Fua puts the result down to active 
marketing campaigns that have kept the 
Cooks at the forefront of the potential 
traveller’s mind.
New Zealand General Manager Graham 
West makes sure the Cooks is “always there 
amongst competitors,” by organising 
campaigns that includes adverts on buses, 
Fua told Cook Islands News.
Australian visitor numbers also increased in 
December, up by 17% for the month and 13% 
over the year.
US arrivals in DEC12 at 472 visitors were 
up 20%, says Fua, but the UK market, while 
up 5% in DEC12, was 22% down in the year 
since DEC11.
The Asian market had the highest growth 
over 2012 percentage-wise, with a 24% 
increase to an annual total of 851 visitors.
Looking ahead, Fua sees a competitive 
challenge to the Cooks from the arrival of 
direct Auckland-Honolulu flights.
He says the strong Australian and Kiwi dollar 
is competing well with the greenback, 
meaning the USA is cheap for Antipodeans.
New direct flights from Auckland to Bali will 
also challenge the Cooks’ market.

“Once these are in place, recapitalize Air 
Vanuatu and then give us six months so we 
can source and acquire appropriate aircraft 
for Vila/Los Angeles, for instance,” says 
Virelala.
He says the government should then commit 
to a spend of VT500-million (US5.5 million) 
every year for the next ten years to market 
Vanuatu via the NTO.
He added that positive developments are 
already taking place, such as the Efate ring 
road, and the Vanuatu urban infrastructure 
development, the Vanuatu Tourism 
Development Project to beautify Port Vila 
and the Ifira wharf development project that 
can only complement this idea.

ASIA
Korea’s 2013 cultural tourism festivals revealed
A total of 42 festivals have been designated 
as ‘2013 Culture Tourism Festivals of Korea’ 
by the country’s Ministry of Culture, Sports 
and Tourism.  
Receiving the highest recommendation are 
two premier festivals – the Gimje Horizon 
Festival and the Jinju Namgang Yudeung 
Lantern Festival.  
Gimje is known as the region where the sky 
meets the ground, hence the festival of the 
horizon.  Every year in October, Gimje 
Horizon Festival hosts a wide range of 
programs including Samulnori (traditional 
percussion quarter) contest, rural landscape 
drawing contests, celebratory performances, 
street parades and Ssireum (traditional 
Korean wrestling) as well as traditional 
wedding performances.  
Also in October, the Jinju Namgang Yudeung 

Lantern Festival presents an array of floating 
lanterns carrying citizens’ personal wishes 
along the Namgang River, providing great 
photographic opportunities.  The festival 
features the lighting of the lanterns and an 
exhibition of the world’s traditional lanterns 
and many related cultural programs also take 
place.
Among other outstanding festivals named is 
the annual Jindo Miracle Sea Festival 25-
28APR13, which is famous for the ‘Moses 
Miracle’ where the sea mysteriously parts and 
you can walk from the mainland to an island.  
For those who would like to see the Royal 
Parade of King Jeongjo the Great, there’s the 
Hwaseong Cultural Festival in October at 
Suwon, just south of Seoul.  Hwaseong 
Fortress is a UNESCO World Cultural 
Heritage site and the place annually where 

the re-enactment takes place. The Hwaseong 
Food Culture Festival is held at the same 
time and there is no better place to enjoy 
Korean ribs than in Suwon’s famous Galbi 
(ribs) restaurants.
One of the very popular long term festivals in 
Korea is the Gwangju World Kimchi Culture 
Festival in October where visitors can get 
their hands busy making the iconic Korean 
national dish of fermented cabbage.
The Boseong Green Tea Festival takes place 
14-19MAY13 in what is considered the birth-
place of the commercial tea industry in Korea 
and the largest producer of tea in the country.  
Visitors can join in picking tea leaves, 
experience traditional Korean tea ceremonies 
and enjoy performances.
Check out www.visitkorea.or.kr and search 
‘Festivals 2013’ for more information.
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Your gateway to Hong Kong Click Here
or call 09 309 1188

China   We know it like our own backyard

Save on 
China Adventure 
Private Tour
Departing from Beijing daily, 
Adventure World’s 8-day 
China Adventure private tour 
explores ancient temples and 
bustling cities, and showcases 
imperial architecture and the 
many cultural and historical 
delights of China.
Priced from $1,465pp (saving 
$245), it includes six nights’ 
accommodation, overnight 
train, six breakfasts and three 
lunches, domestic airfare 
Xian – Shanghai, transfers 
and sightseeing with local 
English speaking guides. 
Click here for details and 
call 0508 496 753. 

Holiday Inn Express for Phuket
Phuket has its first Holiday Inn Express 
hotel. Located near the island’s most popular 
stretch of sand, the 277-room Holiday Inn 
Express Phuket Patong Beach Central is also 
within walking distance of shopping, dining 
and entertainment options, while Phuket 
International Airport is 45 minutes away.
All guestrooms feature private balconies, 
tri-head massage showerheads, high-quality 
bedding, 32” LCD TV, iPod docking station, 
and an efficient work space.
Guests can enjoy free Wi-Fi both in guest 
rooms and throughout the hotel’s public 
areas. Also free is the Express Start® 
breakfast bar – a signature feature of Holiday 
Inn Express hotels, featuring breakfast buffet 

essentials as well as quick options from the 
Grab & Go counter.
Other facilities of the hotel include a 
swimming pool, 24-hour fitness room, 
laundry room, compact meeting room and 
self-service business centre. The hotel also 
provides takeaway meal services.
Holiday Inn Express 
Phuket Patong Beach 
Central is offering a 
special introductory 
rate for stays from 
now until OCT13, 
from THB1,999++ 
(approx. NZ$79 plus 
taxes) per night*. As 
with all Holiday Inn 

Express rates in Asia, this is 
inclusive of free breakfast and 
high-speed Wi-Fi access.
*Rates are subject to availability. 
Taxes and terms and conditions 
apply.

THE AMERICAS

Alaska gears for aurora tourists
Alaska’s tourism industry is gearing up for thousands of 
visitors who hope to catch of glimpse of the aurora 
borealis this year, which — because of a quirk of nature 
— is expected to offer prime viewing.
The northern lights can be seen on dark, clear nights when 
charged solar particles strike the upper atmosphere near 
the North Pole. Because of a predicted peak in a solar 
cycle, this year and next year are expected to offer prime 
viewing for the elusive phenomenon. So Alaska’s tourism 
industry is gearing up for thousands of visitors – 
including charter jet loads from Japan.
According to Associated Press, Fairbanks, the largest 
city in Alaska’s interior, is well-suited for aurora tourism 
because it’s located just at the edge of the “auroral oval,” 
a ring-shaped region that circles the north magnetic pole 
where auroral activity is most common. It also has less 
cloud cover because of its distance from the ocean, and 
tourists can usually escape the city’s light pollution by 
driving just 10 miles out. Lonely Planet, National 
Geographic and the Los Angeles Times travel section have 
all named Fairbanks or its surrounding areas as one of the 
best tourist destinations this year. 
Japan Airlines began chartering flights directly to Alaska 
almost a decade ago. The airline chartered 15 jets from 
cities throughout Japan to fly to Fairbanks this winter. 
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Hong Kong Airlines makes Asia easy and affordable.
New fares from AKL to China, Borneo and Vietnam from NZD1460 RT 

– other destinations available too.

Check with your consolidator 
for full details of HX’s fares.

Exclusive Adventure World & Rocky Mountaineer Agent Incentive
Adventure World has released an exclusive 
Rocky Mountaineer agent incentive for those 
who book before 30APR. 
Book your client on any Rocky Mountaineer 
journey from now until 30APR13 and go in 
the draw to win a GoldLeaf Service trip for 
two onboard the Rocky Mountaineer. 
Prize includes a trip for two adults on Rocky 
Mountaineer’s First Passage to the West, 
Journey through the Clouds or Rainforest to 
Gold Rush route, GoldLeaf Service, breakfast 
& lunch prepared onboard the train on both 
days, complimentary alcoholic & non-
alcoholic beverages & snacks onboard, over-
night hotel accommodation at the end of day 

one in Kamloops or Quesnel, depending on 
which route you travel & transfers to & from 
your accommodation in either Kamloops or 
Quesnel. 
Click here and call 0508 496 753 or visit 
www.adventureworld.co.nz.

Extranomical Yosemite tours
Extranomical Tours, which was recently in 
Auckland promoting its product range is a 
sightseeing company leading unique tours to 
the most popular tourist destinations in San 
Francisco and the Bay Area, as well as some 
lesser known places most people don’t get to 
see. 
Due to the small size of its groups, the tours 
offer a distinct “travelling with friends” feel 
where most people interact with each other. 
The Total Yosemite Experience is the only 
Yosemite tour from San Francisco that runs 
every day of the year, even in winter. It 
allows the most time in the park and also 
includes a visit to a Giant Sequoias grove 
(weather permitting) on the same day. 
The Redwoods & Wine Country Escape 
departs daily from San Francisco and visits
Muir Woods National Monument in the 
morning and includes tastings at a variety of 
family-owned boutique wineries in Sonoma 
as well as Napa Valley in the afternoon. All 
wine tasting fees are included.

This tour is pitched as a great way to walk 
around Redwood Coastal trees, the largest 
trees in the world, and also to experience the 
famous California Wine Country on the same 
day. Complimentary audio tours are 
available.
Extranomical Tours also leads even smaller 
groups to Napa & Sonoma, Monterey & 
Carmel, San Francisco City tours, Muir 
Woods & Sausalito and more. 
www.extranomical.com

AFRICA / MID EAST
Etihad extends its Africa reach
Etihad has signed a strategic commercial 
partnership agreement with Kenya Airways 
that will significantly extend the Abu Dhabi-
based carrier’s Africa reach.
Etihad will place its EY code on Kenya 
Airways flights from Nairobi to 27 
destinations across Kenya Airways’ network 
in Africa. 
Kenya Airways will place its KQ code on 
Etihad Airways’ daily service from Nairobi to 
Abu Dhabi and, subject to government 
approval, onwards to up to 32 key destinations 

across Etihad’s global network.
Kenya Airways will also launch a new three 
times a week service between Nairobi and 
Abu Dhabi from mid-summer 2013. 
The new codeshare with Kenya Airways 
will complement Etihad’s existing scheduled 
service between Nairobi to Abu Dhabi which 
provides passengers with sub-four hour 
connections over its hub in the UAE to 
destinations across North Asia, South East 
Asia, the Indian Sub continent and Australia.

Ngala Stay/Pay Deal
Discover untouched African wilderness with 
four nights for the price of three at the five 
star &Beyond Ngala Safari Lodge Private 
Game Reserve. This spectacular game 
reserve is located adjacent to Kruger National 
Park, offering clients an amazing array of 
game viewing opportunities. 
Priced from $1,869pp, this package includes 
4 nights’ accommodation with all meals, 

house beverages, scheduled game activities 
and return road transfers from/to Hoedspruit 
Airport, gateway to the region. 
On sale until 30APR for travel until 
31DEC13. For more information contact 
Adventure World on 0508 496 753 or visit 
www.adventureworld.co.nz 
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   Date: Monday 4 March 2012
   Time: 1730 - 2030 hrs
   Venue: Hobson Room, Rydges Hotel Auckland
 Cnr Federal & Kingston Streets, Auckland

   RSVP: by Wednesday 27 February online at:
 http://spainproductupdate.eventbrite.com.au
               Password: spain2013
   or email Ms Alka Thapar at athapar@railplus.co.nz

Your local wholesaler for Australia and Worldwide getaways 0800 652 441

EUROPE
Tauck Adds “The Heart of Italy” Tour
Tauck reports the 
introduction of a new 
in-depth, 8-day 
itinerary for 2013 that 
explores Italy’s big 
three – Venice, 
Florence and Rome.
“The Heart of Italy: 
Venezia, Firenze & 
Roma” tour is part of 
Tauck’s Culturious 
collection of 
immersive, small-
group journeys for 
active, boomer-aged 
travellers. 
“Our Culturious 
journeys are crafted 
specifically for 
inquisitive, culturally-
curious travellers, 

Venice, Florence and 
Rome,” said Tauck 
CEO Dan Mahar. 
“Whether it’s food, 
art, history or religious 
significance, these cities 
have it all.”
Priced from $5,419pp 
double occupancy, plus 
air, the itinerary in-
cludes all sightseeing
and activities, 
accommodation, most 
meals, airport transfers, 
luggage handling, and 
much more. 
Group size is limited to 
no more than 24 guests. 
For more information 
on Tauck’s Culturious 
range of tours, 

Nikki Beach Hotels & Resorts to open in Bodrum, Turkey
Nikki Beach Resort & Spa Bodrum, a luxury 
lifestyle beach front boutique hotel, is to 
open in 2014 on 40,000sqm of peninsula at 
Torba Bay, with views of the Mediterranean 
and nearby islands. 
Nikki Beach Resort & Spa Bodrum will 
feature 57 suites & villas, with private pools 
and decks; a large infinity edge pool with 
unobstructed views of the bay; the Café 
Nikki bistro; and The Sunset Lounge.
The Nikki Spa by ESPA and Tone Fitness, the 
on-site fitness facility, boast over 1,000sqm 
filled with state-of-the-art equipment and 

treatments. Among the hotel’s facilities, 
guests will have access to two of the rare 
sandy beaches in the rocky Bodrum area. 

Finding leisure activities in France

and it’s hard to imagine a more perfect trio 
of classic, culturally-rich Italian cities than 

call Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz. 

The France-Voyage.com guide now has a 
new section dedicated to leisure activities, so 
holidaymakers can find original, fun ideas for 
their stay in France.
This new section presents a range of leisure 
activities for all tastes and budgets: from 
maiden flights in a microlight to snowshoe 
hiking, through well-being massage and wine 
tastings.
The site is divided into categories: Crafts, 
Well-being, Culture and Education, 
Entertainment, Nature and the outdoors, 

Local flavours, and Sports sensations. Each 
activity is described in detail with photos, 
opening times, prices, location and practical 
information. 
To find a list of leisure activities, just type in 
the place name in the guide’s search engine. 
It’s even easier on a Smartphone as the 
mobile guide locates the user automatically. 
They can then book free of charge, in direct 
contact with the service provider. 
Visit www.france-voyage.com/activities

Find out about the latest products and services available to the leisure travellers to Spain from 
New Zealand.  Travelling from one city to another city or from one region to another region is a 
great way to discover the beauty  and wonders of Spain, says RailPlus.  Get acquainted with the 
comprehensive and convenient high speed train and regional train networks within Spain. 
This will be a day of learning, fun, and surprises to all the trade members in Auckland.

https://www.calypso.net.au/apps/agweb/66.9/?client=creative-nz 


Many more tours available in Croatia, the Balkans & Turkey 
 

Contact Beyond Travel for full details 
 

E: info@beyondtravel.com.au  -  Local call: 0800 550 065  

 

TURKEY & CROATIA - 2013 TOURS   
 

Credit offer valid on bookings paid in full by 28 FEB. Rates are NZD. Standard Beyond Travel conditions apply 

 

CLASSICAL TURKEY 
 

$190 Credit  
NZD per couple 

 

Istanbul - Ankara - Cappadocia 
Ephesus - Gallipoli - Istanbul 
 Anzac day departures in April 

 

10 days from $1,540 NZD ppts 

 

CROATIAN DELIGHT 
 

 $190 Credit  
NZD per couple 

 

Zagreb - Plitvice Lakes  
Trogir - Split - Dubrovnik  
 Guaranteed departures 

 

5 days from $1,085 NZD ppts 

 

GRAND BALKAN 
 

 $385 Credit  
NZD per couple 

 

Croatia - Bosnia - Montenegro  
Macedonia &  Albania  

 Guaranteed departures 
 

12 days from $2,199 NZD ppts 

TOUR PRODUCT
Balkans popular with New Zealanders
The growing demand from agents and consumers for Croatia and  
neighbouring countries has prompted an increase in escorted tours in 
Beyond Travel’s 2013 Croatia and Beyond brochure.
Marketing manager Bryce Crampton says the increase in popularity of 
countries like Bosnia, Montenegro, Romania and Bulgaria has resulted 
in Beyond Travel combining more of these countries on small group 
tours and in suggested tailor-made itineraries, such as the new 14-day 
escorted tour covering Croatia, Serbia, Greece and Bulgaria.
 “Feedback from agents about Croatia and the Balkans helped us 
create a larger range of product for this region both on land and sea 
that are suitable for the New Zealand market, both high end and great 
value,” says Crampton.
This year there is a wider range of cruising, including the introduction
of upmarket small ship cruises, which offer great value on quality 
ships for cruises around the Adriatic, Aegean and Mediterranean Seas. 
Discounts of up to $1250 per couple are available for clients who pay 
by the end of this month. 
Exclusive Special Journeys are also available such as the 18-day 
Slovenia & Croatia by land and by sea, featuring a private Dalmatian 
Island cruise, or the 17-day Budapest to the Golden Horn with 
Transylvania and Bulgaria.
Many of Beyond Travel’s 2013 Croatia and Balkans tours feature 
Discover More travel credits, the credits range from $190-$385 per 
couple and can be used towards any additional services booked with 
Beyond Travel.
For more details on tours and cruises in Croatia and the Balkans call 
Beyond Travel on 0800 550 065 or email info@beyondtravel.com.au

AVIATION
New CHC airport terminal nearing completion
With large passenger lounges, extra seating, improved passenger flows 
and enhanced retail and cafe areas, the nearly-completed new terminal 
at Christchurch International Airport offers a first class airport 
experience.
The airport has combined domestic and international check-in counters,

retail areas and arrivals hall, and is now providing 
passengers with an environment that is simple to use and 
navigate through.  
Passengers can check-in, drop off their luggage, and then 
continue to the departure area on Level One. 
Air New Zealand has recently opened a new Koru lounge 

here too.
An expanded international baggage claim hall and direct 
internal access from international arrivals to domestic 
gates should ensure smoother transitioning for overseas 
arrivals.

CLICK HERE
Freephone 0800 440 055
info@odysseytravel.com.au

28JUN-18JUL13NZ$12290PP17 nights Paris apartment G’TEED
TO

DEPART    share twin studiofeatures in this escorted 21-day ‘French History by Rail’ tour
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

SIA unveils new Portal
Singapore Airlines has launched its new, revamped Agent 
Information Portal, the go-to for everything SQ-related. 
It’s at www.krisport.co.nz.    Login: sqagent    Password: 
2012Kris
In related news, SIA has announced new special 
discounted rates for its Changi Airport Transit Hotels 
(T1, T2, T3), with a new lead-in rate (for the first 6 hours) 
of NZ$1.
The new rates are valid for travel from 01APR13 to 
31MAR14.
Sales are effective immediately and are valid through to 
30SEP13.
Agent commission of NZ$1 for Transit Hotel twin (first 
6 hour block) is included in the rate. All other rates are 
inclusive of 10% agent commission.

Virgin Australia tops 
in customer satisfaction
Virgin Australia has won Domestic Airline of the Year at the Roy 
Morgan 2012 Customer Satisfaction Awards.
The award for International Airline of the Year went to Singapore 
Airlines, while, for the second time in a row, Crowne Plaza was 
recognised as Hotel and Resort of the Year.
The Roy Morgan awards, which are in their second year, 
acknowledge Australian businesses who led their industry in 
customer satisfaction last year.
They cover more than 30 categories, recognising sectors such as 
travel, banking, retail, motoring and hospitality.
Roy Morgan Research collected satisfaction ratings through its 
2012 Consumer Single Source survey of over 50,000 Australians 
and its Business Single Source survey of 22,000 decision makers.

U.S. Bankruptcy Court Judge Sean Lane, who is 
overseeing the bankruptcy of American Airlines parent 
AMR Corp., will hold a hearing on 27MAR to review 
the airline’s plans to merge with US Airways Group Inc., 
according to The Wall Street Journal. 
In addition, Judge Lane has granted a request from AMR 
to set a deadline of 15MAR for any interested parties to 
file objections to the merger.

EL AL extends Economy Class Plus 
to its 767-300 fleet 
Following the success of Economy Class Plus on its 747-400 
fleet, EL AL has decided to reconfigure with the new class on 
its B767-300s, which are in use mainly on the Toronto, Joburg, 
Bangkok, Beijing and Mumbai routes. The first aircraft went back 
into service with the new layout this week and the whole fleet will 
be converted by JUN13.
The work also includes a general renovation of the cabin, 
including reupholstered seats, an improved LED lighting system 
and the installation of flat-screen overhead video monitors.
Economy Class Plus is situated at the front of Economy Class, 
offering improved seats with extra legroom (91.5cm vs 81.3cm) 
and 33% greater recline. Economy Class Plus also enjoy 
designated check-in counters.  
In addition, every Business Class and Economy Class Plus 
passenger gets an individual entertainment system – an iPad with 
a rich selection of films, TV programs, games and music. 
EL AL plans to install Economy Class Plus on its B777s and will 
take delivery of new Boeing 737-900s in October to further 
enhance the passenger flight experience on short range routes. 
EL AL is represented in New Zealand by Steve Rice at Aviation 
& Tourism.

CRUISE NEWS

Royal Caribbean aims to WOW cruisers 
with 4-day Global Sale
Royal Caribbean’s “WOW Sale” is offering guests onboard 
credits of up to US$200 per cabin and half price deposits for 
bookings made between Sunday 03MAR and Wednesday 
06MAR13.
The offer applies to all worldwide sailings departing from 
01MAY13 through to APR14.
There are plenty of choices available with more than 1,000 
Royal Caribbean sailings in Europe, the Caribbean, Alaska, 
Canada and New England, Panama Canal, South America, 
Dubai and Asia. 
The onboard credit amount varies according to the length 
of the cruise; those booked on cruises of three to five nights 
will receive an onboard credit of US$50 per cabin, cruises of 
six to nine nights will receive US$100 per cabin and those 
sailing for 10 or more nights will receive an onboard credit 
of US$200 per cabin. Some further terms and 
conditions apply. 
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Over 120 European destinations ... now that’s Wunderbar!

from $2495*pp share twin, cruise only.

5 nights

CLICK HERE 

FOR DETAILS

Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

BAY OF ISLANDS 
SUMMER CRUISES

03, 10, 17, 31MAR, 07APR13

LIMITED SPACEBOOK NOW
All new 2013 bookings 
receive a complimentary 
20 minute helicopter 
scenic flight in the 
Bay of Islands.

Save on Island Escape earlybirds
Plan in advance for Island Escape Cruises’ Early Bird Savings of NZ$250pp.
Vanuatu Islands 2013  Bookings confirmed by 20MAR13
Marlborough Wine 2013  Bookings confirmed by 20JUN13 
Bay of Islands 2014  Bookings confirmed by 20SEP13
Islands of Auckland 2014  Bookings confirmed by 20OCT13
Early Birds require 50% deposit when booking. Balance due 90 days prior to cruise 
departure.
Call the Francis Travel Marketing team for booking information - 09 444 2298 or 
email reservations@francistravelmarketing.co.nz

Mexico’s Sea of Cortes
The sealife-rich waters of Mexico’s Sea of 
Cortes are home to pods of dolphins up to 
a hundred strong and is also a midwinter 
province of some of the world’s great whales. 
Daytime brings views of craggy islands 
rising from the sea against an expansive blue 
sky, while the vast night sky holds stargazers 
in awe.
Your clients can experience Mexico’s Sea 
of Cortes with Un-Cruise Adventures on its 
8-day Baja’s Bounty small ship cruise, priced 

from $4,895pp twin share. Price includes all 
onboard meals, premium spirits, wine & beer, 
exclusive roundtrip transfers and baggage 
handling between Los Cabos or La Paz, taxes 
and port fees, entry fees to national parks & 
preserves, all from-the-boat adventure 
activities & equipment, hot tub, sauna, yoga 
classes & a complimentary massage.
For Un-Cruise Adventures info click here, and 
call Adventure World on 0508 496 753 or visit 
www.adventureworld.co.nz. 
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Crystal’s Boutique Adventures
Ultra-luxe Crystal Cruises is launching a new 
collection of “Boutique Adventures” -- 
shoreside experiences only available to 
Crystal travellers and not available with any 
other cruise lines.  Debuting this spring with 
its Mediterranean cruises, the intimate 
Boutique Adventures take guests inside 
private estates, art studios, museums, castles, 
and well-known businesses for exclusive, 
insider meals, lessons, workshops, and 
behind-the-scenes tours with fascinating, 
eminent local experts.  Accommodating only 
1-15 guests, the specially-designed outings 
provide cultural opportunities for deeper 
connections with local hosts and greater 
schedule flexibility “in-the-moment.”
Kicking off the Mediterranean season aboard 
Crystal Symphony and Crystal Serenity 
voyages are:
• Florence: View the Uffizi Gallery’s private 
(normally closed to the public) Contini 
Bonacossi Collection, featuring Bernini 
sculpture, Bellini and Savoldo paintings, 
majolica, furniture, and more. 
• Rome: Create unique souvenir jewellery 
under the tutelage of a Valentino model-

turned-museum jewellery designer, opening 
her workshop for the first time ever only for 
Crystal guests.
• Corfu: Be one of just six guests per outing 
to receive a private painting lesson from the 
President of the Corfu Painters Society.
• Vetriano (near Florence): Appreciate opera 
up-close with a special operatic performance 
at the smallest historic public theatre in the 
world.
• Sorrento and Taormina: Improve your 
international kitchen skills via hands-on 
cooking lessons and meals with local, 
Michelin-star chefs.
• Taormina: Dine and listen to a private 
classical concert at an ancient Sicilian castle.
Prices range from US$223 to more than 
US$1,000pp, with exact excursion details and 
pre-booking available online six months 
before each cruise.  Participation is first 
come, first serve, so early booking is 
recommended.  Plans include Boutique 
Adventures in Northern Europe, North 
America, and other destinations throughout 
the world.
For more information call 0800 446 376.

Scenic Tours sails to Danube Mile Zero 
Scenic Tours has recently released a preview 
of its Europe River Cruising program for 
2014 with a new cruise that sails as far as the 
Danube Mile Zero. The Danube Mile Zero 
is the point where the mighty Danube River 
empties into the Black Sea, and Scenic Tours 
is the only Australian operator to sail to this 
point. 
The World Heritage-listed Danube Delta 
is the best preserved of Europe’s deltas 
and hosts over 300 species of birds and 45 

species of freshwater fish. Guests will sail 
through the passage of Saint George and the 
magnificent Danube Delta to reach the Black 
Sea coast taking in the spectacular scenery on 
the way. This may be enjoyed on the brand 
new 20-day Munich & Passau to the Danube 
Delta River Cruise. This unique itinerary 
includes three nights in Munich, a 14-night 
river cruise from Passau to Tulcea plus two 
nights in Bucharest. Guests will also 
experience a private Viennese evening 

Regent Seven Seas Cruises Summer 2014 Collection 
Regent Seven Seas Cruises has unveiled its 
new 2014 Collection featuring more than 60 
itineraries. The luxury line’s three all-suite 
ships – Seven Seas Mariner, Seven Seas 
Navigator and Seven Seas Voyager -- will 
visit 17 new ports of call, overnight in 19 
popular destinations and sail 23 Extended 
Voyages from 19 to 44 nights. 
All sailings include bonus savings of up to 
$3,000 per suite. 
Seven Seas Voyager begins the season in 
Northern Europe and the British Isles with 
stops in several new ports including 
Kristiansand, Norway; Murmansk, Russia; 
and Helsingborg, Sweden; overnight stays 
in Oslo and Honningsvaag, Norway with a 
return to the North Cape; Dublin, Ireland; 
Bordeaux, France; and two-night stays in 
St. Petersburg, Russia. Additionally, the line 
will operate new embarkations in Oslo and 
Amsterdam providing 10 departure points in 
Europe, the most in the company’s history. 
Seven Seas Voyager ends the season in the 
Mediterranean with a final 21-night voyage to 
Bangkok, Thailand. Extended Voyages from 
21 to 40 nights combine the best of Northern 
Europe, the British Isles, Western Europe and 

the Mediterranean.
Seven Seas Mariner will spend April to 
November traversing the coastline of the 
Mediterranean capping the season with a 
44-night Extended Voyage from Rome to 
Miami. Guests will have the opportunity to 
explore several new ports including Antibes, 
France; Argostoli and Syros, Greece; Santa 
Cruz de la Palma, Canary Islands, Spain; and 
Dakar, Senegal. Extended Voyages from 19 
to 44 nights include overnight stays in 
Florence, Italy; Lisbon, Portugal; and 
Alexandria, Egypt and two-night stays in 
Istanbul, Turkey and Jerusalem, Israel.
Seven Seas Navigator will spend May to 
August in Alaska with 13 seven-night 
voyages between Anchorage and Vancouver 
and a 12-night positioning cruise between 
Vancouver and San Francisco. In the fall, 
Seven Seas Navigator returns to New 
England and Canada for three 10-night 
cruises between New York and Montreal and 
a 15-night cruise from Montréal to Miami 
and ends the season in the Caribbean and the 
Amazon. Three Extended Voyages from 31 to 
43 days offer coast-to-coast exploration.

concert at the majestic Palais Lichtenstein 
and a home hosted dinner in Croatia. They 
will enjoy a horse show in Kalocsa, wine 
tasting in Arbanassi and an organ concert 
in Passau’s St Stephen’s Cathedral. They 
may also discover the historic town of Pecs, 
Melk’s Benedictine Abbey and Bucharest’s 
Snagov Lake.
Boasting the newest ships in this region for 
2014, guests will enjoy Scenic Tours’ 
signature of all-inclusive luxury where 
absolutely everything is included - from 

unlimited beverages, all meals, and private 
butler service, to all excursions, events and 
entertainment; from Wi-Fi and airport 
transfers to all tipping and gratuities. 
Prices on the 20-day Munich & Passau to 
the Danube Delta River Cruise start from 
$12,840pp twin share including free flights 
with taxes. This is based on the current 
strictly limited Pre-Release offer, which is 
expected to sell out. 
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INDUSTRY
Sir Owen Glenn announces 
the winner of the Paspaley 
Pearls at last weekend’s 
BMW New Zealand Polo 
Open at Clevedon, watched 
by Tourism Western 
Australia’s Louise Frend and 
polo executive director, 
Simon Wilson.  
TWA co-hosted a marquee 
with Reid Yates Travel, and 
provided prize sponsorship 
as part of promoting the 
annual Pinctada Cable Beach 
polo in Broome (18-19MAY13)

Contiki’s Relay for Life
Contiki Holidays wants to thank trade 
partners who supported its Cancer Society 
Relay for Life fundraising efforts on the 
weekend. Staff from Contiki Holidays and 
colleagues from other Travel Corporation 
brands had some fun in the sun camping 
overnight during the 18-hour long event on 
the North Shore.

“Thanks to all our supporters, it proved to 
be a great fundraiser. We all had fun doing it 
with the Relay for Life proving to be a great 
team bonding exercise as we ran and walked 
our baton more than 500 times (200km) 
around the track,” says Contiki Holidays 
general manager Tony Laskey.

Muzz, 
Mark, 
Tony, 
Amy, 
Chelsea 
and 
Stacey 
celebrating
 at the 
finish.

Pip Ashford, who represents the OC in New 
Zealand, last week gathered her team of 16 
Anaheim / Orange Country operators who’d 
flown down for the Discover America road 
show and invited key travel industry partners
to join them all at the Auckland Seafood 
School. The invitation was for lunch; the catch 
was that everyone had to cook their own.
The team was introduced to the local industry
guests by Pepe Avila from the AOCVCB, who 
emphasised the importance of the Kiwi 
market and the region’s huge array of 
attractions that underpin their “seven days is 
not enough” message.   
Chef John Campbell then demonstrated how 
to prepare the salmon-and-risotto meal and, 
having handed out the recipe, left it to the 
teams of six to attempt to duplicate the dish.
Everyone surprised themselves with their 
efforts and there were no left-overs...
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Tourism Tasmania withdraws from NZ
Tourism Tasmania Director of Marketing 
Kathryn McCann and International Marketing
Manager Peter Kilpatrick were in town this 
week to explain to the industry why the STO 
has decided to withdraw representation from 
this market.
Tourism Tasmania’s 2013 marketing strategy 
has been dictated by budget considerations 
that saw its staff numbers cut by 35% and 
prompted a review of its international 
operations.

Consequently, a decision has been taken to 
not renew in-market representation contracts 
in New Zealand, Japan, Korea and the UK. 
The NZ contract, held by Destinations PR, 
ends on 28FEB.
Tourism Tasmania is putting new focus on its 
online activities and on working with a narrow 
grouping of operators willing to invest in 
growing the market. It is reverting to a “Team 
Tasmania” strategy and will also be working 
more closely with Tourism Australia.

£99 Industry Rate at London hotel
Eccleston Square Hotel London is offering a 
£99 Australia/ New Zealand Travel Industry 
Rate.
Opened in AUG11 as London’s most High 
Tech hotel Eccleston Square Hotel London is 
a proud member of Design Hotels. 
Bordering Belgravia in the heart of Central 
London SW1, it sits on an award-winning 
garden square, close to creative and chic 
fashion shops, galleries and a myriad of 
stylish restaurants and bars as well as famous 
landmarks.
Behind its doors lies an ultra-modern 
hideaway, an ‘urban cocoon’ with cutting-
edge technology in every room. High ceilings 
and enormous original windows dominate 
throughout the building, Murano glass 
chandeliers and Promemoria furnishings 
provide a tasteful yet sumptuous feel to the 
public areas which include a reception, 
drawing room, media lounge, bar and 
restaurant.
The rate applies to a city queen room with 
upgrade to a luxury or prestige king room if 
available upon check-in. The deal includes 
breakfast, late or early check-in subject to 

availability, excludes VAT, and is valid for 
stays up until 31MAY13 and subject to 
availability.
To qualify for the rate, the travel agent must 
be employed in front line sales or business 
development role. TMC, corporate or leisure 
travel agency. An IATA card or proof of 
employment must be provided upon check-
in, and there is a maximum two-night length 
of stay. 
Email stay@ecclestonsquarehotel.com and 
use the Subject Title: AUSNZAGT Rate.

The Family Adventure Company online training
Earlier this year Adventure World launched 
The Family Adventure Company range of 
product to the New Zealand market. The 
operator says these have been well received 
and they are now offering agents the chance 
to learn more about their tours with two 
online training sessions hosted by a 
representative from The Family Adventure 
Company, plus one lucky attendee will win 
$50 Westfield voucher.
The Family Adventure Company provides 

family travel to over 55 destinations. Their 
tours – from their 15-day Teens on the Trail 
tour in Peru to their 16-day Elephant Paradise 
young photographers’ family holiday in Sri 
Lanka – are specially designed by parents 
with the needs of families and safety in mind. 
The online trainings will take place on 
Thursday 28FEB and Friday 01MAR from 
8.30 – 9.00am. 
For more information and to register click 
here. 

Five million faces
SmartGate, Customs’ automated passenger 
processing system, reached a new milestone 
of over five million users yesterday.
Deputy Comptroller Robert Lake says 
SmartGate, which was introduced at airports 
in December 2009, has become increasingly 
popular, with over 65% of those eligible 
now using SmartGate to go through passport 

control faster.
Customs is looking at improving the 
SmartGate experience on departure by 
removing the need for passengers to get a 
ticket at a kiosk first, making it a one-step 
process. The next generation SmartGate Plus, 
which scans passports at the gate, will be 
trialled later this year.

Gold Coast Tourism wish list
Gold Coast Tourism has compiled a wish 
list of new attractions it would like to see 
built across the region, including a skywalk, 
cableway, dive wreck, cruise terminal and a 
cultural precinct.
In its Tourism Opportunity Plan, which it will 

present to the Gold Coast Council, the 
marketing body has revealed it would also 
like to see the completion of the Oceanway 
(the 36km walkway from The Spit to 
Colangatta), the redevelopment of the Surfers 
Paradise Transit site and a ferry service.

www.adventureworld.co.nz/online-training 

