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Intra-Asia flights operated by Jetstar Asia (3K)

Now Year Round

Save 20% on two legendary journeys CLICK 
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Hot Jobs from 
Top Dog

Asian Expert - Wholesale  – TD2514
BDM - Corporate    – TD2506
Retail expert -  East Akl  – TD2512

Click here or call the experts 
on 0508 496 753!

Curious
About

Canada?
Did you know?

There are 999 parks, 
reserves & recreation 

areas, & seven 
National Parks within 

British Columbia.

Canada & Alaska 
small group hosted journey

SAVE $1000 per couple!

(09) 360 7311  or  0800 11 73 11
www.worldjourneys.co.nz

$

(

Click here

Christchurch – two years on
Today marks the second anniversary of the devastating earthquake 
that struck Christchurch.
Since then, venue and hotel capacity is bouncing back and the 
tourism industry is eyeing the future with confidence.
“It’s been a tough road but all the signs now point towards a bright 
future for our city and for our industry,” says Christchurch & 
Canterbury Tourism chief executive Tim Hunter.
“We have been enjoying a great summer with international visitor 
numbers at least 20 per cent ahead of last year, with cruise visitors 
and Asian travellers contributing significantly. Domestic holiday 
demand has also been strong right across the province.
“Several more of our top hotels in Christchurch are well on their 
way to re-opening, we’ve got a lively café and restaurant scene 
re-emerging in the central city, and we have new venue space that 
allows us to once more promote ourselves as a great destination for 
conferences and events.
“With construction soon to start on the new three kilometre Avon 
River Park and the planning of new retail and hospitality precincts 
well advanced, Christchurch will soon become one of the best 
small cities in the world. We have every reason to be optimistic 
about what the future holds,” Mr Hunter says.
Christchurch & Canterbury Tourism has just made this video to 
show Christchurch today and it includes interviews with visitors to 
the city.

http://www.railplus.co.nz/specials/time-to-explore-australia-rail-sale/
http://goo.gl/bf3Kn
www.adventureworld.co.nz/british-columbia-canada/
http://www.topdog.co.nz
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=331&packageName=Breathtaking-Canada-and-Alaska-2013
http://www.tanoatusitala.com
http://www.youtube.com/watch?v=7IT6JE-uVOM&feature=youtu.be


With over 300 
days of Sunshine 

a year, 
the naturally 

refreshing 
Sunshine Coast 

is the perfect 
place to 

experience a 
laid back holiday 

and plenty of 
sunshine.
More than 

75,000 Kiwis 
visit the 

Sunshine Coast 
every year 

so come and 
learn how 

you can sell more 
holidays.

SUNSHINE COAST ROADSHOW
You’re invited!

AUCKLAND – North Shore
Mon 18 March 7.30 – 9.30am
Spencer on Byron Hotel 

AUCKLAND - City
Mon 18 March 5.30 – 7.30pm
Pullman Auckland Hotel

HAMILTON
Tues 19 March 5.30 – 7.30pm
Novotel Tainui Hotel

TAURANGA
Wed 20 March 7.30 – 9.30am
Hotel on Devonport

WELLINGTON
Wed 20 March 5.30 – 7.30pm
InterContinental Hotel

CHRISTCHURCH
Thurs 21 March 5.30 – 7.30pm
The George Hotel

PRIZES TO BE WON – two Sunshine Coast prizes will be drawn at each workshop

CLICK HERE TO RSVP

Sunshine Coast Destination and 
Tourism & Events Queensland 

invite you to come along 
and learn more about 

the Sunshine Coast. 

Join us for a fun workshop with  

Don’t miss out -
RSVP today!

Fly direct from Auckland 
to the Sunshine Coast 
on Air New Zealand.

Direct flights available 
18 June – 13 October 2013

18 - 21 March 2013

•	 Dreamtime	Resorts
•	 Queensland	Garden	Expo
•	 Glass	House	Mountain	Eco	Lodge
•	 Sun-air	Bus	Service
•	 Kingfisher	Bay	Resort	
•	 Off	Beat	Eco	Tours
•	 Tourism	Noosa
•	 Mooloolaba	Business	and	Tourism
•	 Sunshine	Coast	Destination
								.....	with	more	to	come!	

http://www.travelmemo.co.nz/voucher.php?voucher_id=1244


NEW ZEALAND

Real food, great wines, savvy city style, natural attractions and country charm
 ....  right here on the edge of Auckland CLICK

HERE

Game on for NZICC
Now that the Auditor-General’s office has 
found the government decision to negotiate
with SkyCity Entertainment Group for a 
$350 million convention centre in preference 
to other bidders was “unsatisfactory” but not 
ethically “unsound”, it’s game on.
SkyCity Chief Executive Nigel Morrison 
says: “We now look forward to re-engaging 
with the government to conclude these 
negotiations. 
“We remain willing to invest up to $350 
million to develop, own and operate the New 
Zealand International Convention Centre, 
provided acceptable returns can be delivered 
on the total project.  

“There is no doubt New Zealand needs to 
invest more in tourism infrastructure, such as 
the NZICC,” says Morrison. 
The deal was put on ice while the Govern-
ment awaited the Auditor-General’s report. 
Negotiations would now get underway again, 
Prime Minister John Key told reporters. 
“We’d like to agree a deal if we can in the 
foreseeable future and get on with it.” 
The PM told the media that New Zealand is 
getting a new convention centre “at no cost 
at all with the risks taken by the operators 
and in return we would have a slightly lower 
reduction in the number of pokie machines.”

Time to get on and build
New Zealand cannot afford any more delays 
to the planned New Zealand international 
convention centre (NZICC) at SkyCity in 
Auckland, says Conventions and Incentives 
New Zealand.
CINZ chief executive Alan Trotter says he 
is hopeful planning and construction of the 
convention centre can finally begin and 
finally give us the capacity to compete in the 
big league. 
The organisation has been pushing for such a 
venue in Auckland for years and says it is key 
to New Zealand attracting lucrative 
international conferences and conventions.
“The sooner the deal is consummated the 
better as New Zealand desperately needs to 

go to the next level in terms of new 
infrastructure,” says Trotter.
A new 2500 capacity convention centre is 
planned for Christchurch and a scoping study 
is underway for a new convention centre in 
Queenstown.
Add Auckland’s NZICC into the mix and 
Trotter says it will open up a world of new 
possibilities for the business tourism industry.
“It will give us the ability to tap into markets 
we’ve been shut out of in the past because 
we simply haven’t had venues big enough to 
cater to their needs,” he says.
“I can’t over-emphasise how important it is 
that we put this politicking behind us and get 
on with the job.”

While it has always been assumed the NZICC would be built on land currently owned by TVNZ 
on Nelson Street opposite SkyCity, the broadcaster has repeatedly told the NZ Herald there 
had been no approach by SkyCity to buy the land and no deal had been done.

TIA welcomes NZICC progress
Development of a national convention centre 
will create substantial economic benefits, 
both for the tourism industry and the wider 
New Zealand economy, the Tourism Industry 
Association New Zealand (TIA) says.
TIA is welcoming the expected resumption 
of negotiations between the government and 
SkyCity.
“We look forward to participating in the 
process to develop a national convention 
centre,” TIA chief executive Martin Snedden 

says. 
“The latest visitor expenditure figures 
released today, showing a 6% decrease in 
spending by international visitors since 2011, 
only reinforce the need for a national 
convention centre.”
Conference delegates are high-spending 
visitors, spending an average of $365 a night, 
compared to an international leisure visitor 
who spends around $200 a night.

Heritage Christchurch reopening 
Heritage Christchurch’s Old Government 
Building (OGB) wing is to formally reopen 
on Monday 13MAY.  It has been behind the 
red zone cordon for the past two years, whilst 
careful planning and a loving restoration has 
taken place.
The registered Historic Places Trust Category 
One building, which originally opened in 
1913, has been a part of the Christchurch 
hospitality industry since its conversion to a 
hotel in 1996.

It houses the hotel’s luxury suites and food 
and beverage facilities, and survived the 
22FEB11 earthquake with relatively minor 
structural damage and with no harm to guests 
and staff. 
The OGB offers spacious one and two-
bedroom suites, complete with separate 
lounge living from the bedroom and full 
kitchen and laundry facilities. In addition, 
the hotel has a restaurant and café bar, health 
club and lap pool on the premises.

http://www.franklincountry.com/


Great reasons why your corporate clients should stay with us.
                                                                            www.jetpark.co.nz        MORE INFO   

Christchurch Gondola readies for action
After more than two years of renovations and 
a spend of $2 million, one of Christchurch’s 
most popular attractions, the Gondola, will 
re-open on Monday 25MAR. 
The area and operation was water damaged 
by a burst sprinkler head as a result of the 
FEB11 earthquake.  This caused 60,000 litres 
of water to flood the entire top station.
The re-opening is another milestone in the 
recovery of Christchurch and provides 
another activity for visitors. It will also 

provide a spectacular overview of a 
dramatically changed city.
At the Mt Cavendish Summit Station there’s 
a new ‘Shop the Top’ retail experience, new 
access stairways and the summit’s café will 
reopen as the Red Rock Café. The Pinnacle 
Function Centre will also re-open, and the 
Time Tunnel ride experience has a new video 
of local geology, people, places and historical 
events.

International visitor yield down
The latest Ministry of Business, Innovation 
and Employment quarterly International 
Visitor Survey shows a 6% drop in spending 
by international visitors since 2011.
The Ministry’s Tourism Research and 
Evaluation Manager Peter Ellis says the year 
to DEC12 data shows that international 
visitor spend is at its lowest since 2001.
“The drop in spending over the past year can 
be partly attributed to a 2% drop in visitor 
numbers over the same period. The drop also 
reflects global economic conditions and the 
strong New Zealand dollar,” Ellis says.
“2011 was a relatively good year for 
international tourism because of the Rugby 
World Cup, which overall outweighed the 
other challenges of that year.  We’re now 
seeing a return to the decline in tourist spend 
that was occurring before the Cup.
“The most significant aspects of the drop 
in spending are a decrease in UK visitors’ 
spend, and in the total amount that holiday 
visitors are spending,” says Ellis.
 “The International Visitor Survey results for 
the year ended December 2012 show that our 
forecasting was almost spot on for overall 
spend and for spend by Australian and 
Japanese visitors.  Spend by visitors from the 
UK has decreased even faster than forecast.
“On the other hand, spend by Chinese visitors
has increased by 42%, exceeding our 
forecasts,” Ellis says.
Tourism New Zealand chief executive Kevin 
Bowler says: “The increase in travellers 
visiting family and relatives (VFR), decrease 
in the average length of stay and a strong 
New Zealand dollar are all contributing to a 
decline in total spend.
“Australia and China provide our two biggest 
sources of visitors. However, these markets 

also have a high proportion of VFR and tend 
to stay for shorter lengths of time than the 
long-haul markets.”
“We continue to focus our efforts on 
increasing spend, particularly in the China 
market, with initiatives like the Premiere 
Kiwi Partnership programme that markets 
longer-stay, higher-value itineraries to free 
and independent travellers.  
“Positively, the Japan market continues to 
show some signs of recovery, with total 
spend up 31% to $273 million.
“The current economic situation in Europe, 
and New Zealand’s high exchange rate, has 
understandably impacted on long-haul 
arrivals and level of spend, with expenditure 
from the UK down 21% and USA down 7%.”
The survey results and information about the 
survey can be read online here.

Dunedin iD Fashion Week package
Fashionistas are set to flock to Dunedin next 
month to see the future of fashion and 
discover the latest runway trends at the 
annual iD Fashion Week, 10-17MAR.
Dunedin’s autumn months and its distinctive 
fashion flavour offer every excuse a girl ever 
needed for a break away, and now there’s an 
added incentive – an accommodation 
package that includes a free personalised 
fashion tour, worth $200.
Book a value-added accommodation package 
at Mercure Dunedin, Hotel St Clair, Dunedin 
Palms Motel, Camp Estate at Larnach Castle 
or Scenic Hotel Southern Cross, and receive 

a complimentary fashion tour.  These guided 
tours (choose from edgy, vintage or classic 
themes) include visits to designer studios, 
unique retail spaces, chic refreshment stops 
and even mini-styling sessions.
iD Dunedin Fashion Week offers a 
programme of public events and 
internationally renowned catwalk shows. 
Tourism Dunedin is also launching a 
competition that offers the chance to win a 
girls weekend in Dunedin, valued at $960.
For details of the promotion and packages, 
click here.

One More Day in Blenheim
A plan to encourage visitors to stay one more 
day in Marlborough has led to the creation of 
a new tourism group. 
The Marlborough Express reports that the 
idea grew out of The Local Loop which Peter 
Makin helped set up with other tourism 
providers to offer maps and guides to 
attractions around Marlborough. 
The One More Day group wanted to give 
people a reason to stay longer in Blenheim by 
offering information about six activity 
operators based in the town, Mr Makin said. 
The group comprises Driftwood Eco Tours, 
Molesworth Tour Company, The Marlborough 
Aero Club, Wine Tours by Bike, Na Clachan 
Cottage and Wine Tours and the River 
Queen.   www.onemoreday.co.nz 
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http://www.jetpark.co.nz/About+Us/Corporate+Care.html
http://www.med.govt.nz/sectors-industries/tourism/tourism-research-data/international-visitor-survey
http://www.youtube.com/watch?v=338h99zlSEw
http://www.youtube.com/watch?v=338h99zlSEw
http://www.dunedinnz.com/visit/Autumn/personalised-dunedin-fashion-tours.aspx


AUSTRALIA
Luxperience show gets Tourism Australia support
Tourism Australia, which kept its distance 
from the inaugural Luxperience Australasian 
luxury travel show in Sydney last year, has 
now become a “key supporter” of this year’s 
event, being staged in the Overseas Passenger 
Terminal 02-04SEP.
Eturbonews.com reports that Tourism 
Australia has entered a wide-ranging 

agreement with the organisers and will use it 
to promote unique Australian travel 
experiences to buyers from the Americas, 
Asia, Middle East and Europe, and will 
supply social and digital e-marketing support 
and will work with Luxperience to implement
an international media famil program. It will 
also stage a welcome event.

Pinctada Cable Beach polo
Tourism Western Australia is this weekend 
co-hosting a marquee with Reid Yates Travel 
at the BMW New Zealand Polo Open event 
in Clevedon, Auckland.  The STO has 
provided prize sponsorship with the aim of 
promoting Western Australia as a destination 
and the annual Pinctada Cable Beach polo 
event in Broome, 18-19MAY13.
The prize is a set of Paspaley Australian 
South Sea pearl earrings with a retail value 

of A$2580, for the winner of the Fashion 
parade.
Australia’s only beach polo tournament, the 
Pinctada Cable Beach Polo 2013 event is a 
sporting spectacular which attracts people 
from around Australia and the world - leading 
polo players, tourists, media and celebrities. 
Beach polo is not only unique to Broome, 
it is rare in the world, says Tourism WA’s 
Louise Frend. 
Click here for the Broome program flyer.

Qantas signs with Queensland
The rift between Qantas and Tourism 
Australia that saw the national carrier redirect 
its Australia destination promotional funding 
elsewhere now sees it signing a deal with the 
Queensland Government.
Qantas and Queensland will undertake a joint 
marketing campaign to attract more business 
and premium leisure travellers to the State.
The A$400,000 domestic campaign, to be 

rolled out by Tourism and Events Queensland
and Qantas in February and March, will focus 
on attracting more visitors to Brisbane, Gold 
Coast, Cairns and Townsville.
In addition to TV, radio and online 
advertising, Qantas has launched a sale to 
these destinations and is also featuring the 
state in its in-flight entertainment and 
in-flight magazine.

Experience Sydney in 360 degrees
Destination NSW has launched an innovative
new 360 degree video that is completely 
interactive, allowing the user to jump into the 
pilot’s seat and drive their own experience. 
Destination NSW CEO Sandra 
Chipchase said the content was 
created to capture Sydney like it’s 
never been seen before.
For the ultimate first-hand 
experience, the 360 degree videos 
allow users to literally “put their 
face in the picture” so it feels like 
they’re actually climbing Sydney 
Harbour Bridge, surfing Bondi 
Beach, kayaking Sydney Harbour or 
interacting with animals at Taronga 
Zoo.

An aerial video of Hunter Valley Wine 
Region is also available.
The videos can be shared with friends, fans 
and followers through Facebook.
www.sydney.com/sydney360 

JUNIOR/INTERMEDIATE CONSULTANT REQUIRED
AIM Holidays, a Boutique Wholesaler situated on the North Shore, is looking 
for a Junior Consultant to join its team.
The person required needs to have had previous travel agency or wholesale 
experience and have the following attributes:

 q	 Be computer literate
 q	 Be able to work independently and without supervision
	 q	 Have good geographical knowledge
 q	 Have a sense of humour
 q	 Be prepared to put in 110% effort

The position will be full time and some sole charge work will be required.
Knowledge of Tourplan reservation system would be an advantage.

If interested in being considered for an interview please send CV to:
tony@aimholidays.co.nz

Applications close Friday 01 March 2013.

http://www.westernaustralia.com/nz/Event/Pinctada_Cable_Beach_Polo_Festival_2013/9142664
http://www.westernaustralia.com/nz/Event/Pinctada_Cable_Beach_Polo_Festival_2013/9142664
http://www.travelmemo.co.nz/voucher.php?voucher_id=1245
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PACIFIC ISLANDS
Tourism Fiji seeks to fill key roles
Tourism Fiji is seeking an experienced 
tourism marketing person to take on the role 
of Regional Director New Zealand, based in 
Auckland. The successful applicant will 
replace Sala Toganivalu, who has resigned 
and is returning home to Fiji.
The NTO is also looking for an experienced 
marketer to fill the Fiji-based position of 

Director of Global Marketing. Tourism Fiji is 
looking for someone with the experience and 
skills to “drive the evolution of the Fiji brand 
in the eyes of the world and to drive maximum 
economic benefit for the country of Fiji.” 
This will include increasing the number of 
visitor arrivals, length of stay and spend per 
stay.

20th Norfolk Island Country Music Festival
Got clients with a hankering for Bluegrass or 
Nashville Blues? They’ll get that and more at 
the 20th Norfolk Island Country Music 
Festival 20-24MAY, which showcases some 
of the best talent on both sides of the Tasman, 

with a Pacific twist. The festival culminates 
in the much-coveted Trans-Tasman 
Entertainer of the Year Award, with a prize 
pool that has been compared to the Bledisloe 
Cup. 

Tonga briefs trade on new airline Real Tonga
Tonga’s Minister for Commerce, Tourism and 
Labour and a delegation are in New Zealand 
to brief travel wholesalers on upcoming 
changes in domestic air services in Tonga.
Dr. the Hon. Viliami Latu says a new airline - 
Real Tonga - will commence ops on 04MAR.
As reported in TravelMemo on 29JAN, 
Chathams Pacific is ceasing domestic air 
services in the Kingdom from 02MAR, after 
it got wind of Tonga’s acceptance of a new 
60-seat turboprop aircraft gifted by China 
and of plans to set up a competing operation.
Dr Latu says there had been a pressing need 
to effectively communicate the situation to 
the travel trade outside as tourism officials 
had received many requests for clarification 
of the situation.
“Real Tonga has two representatives 
travelling with me who are providing an 

update on issues such as aircraft type, 
reservations systems, timetables, competitive
fare structure, baggage, marketing and 
promotional activity and international 
connections.  
“Over the next two days, the delegation will 
be providing information in these meetings, 
but we will also be listening to the issues 
raised by sellers of packages.  This will also 
provide the opportunity for Real Tonga to 
also respond to any questions the industry 
and travel trade can ask,” he said.  
“So far, I am pleased with the positive 
response to our meetings.  The main message 
is that wholesalers report strong demand for 
packages to the outer islands of Tonga and 
will continue to sell Tonga, as soon as the 
airline sets up systems to work with travel 
wholesalers,” he said.

Real Tonga - details
Real Tonga, on its realtonga.to website, says 
it is a Tongan owned and managed domestic 
airline and its CEO is Tevita Palu of Palu 
Aviation Services Ltd.
Its flight schedule has been published on the 
website and recruitment and selection of 
personnel including management, pilots, 
engineers, and ground and administration 
staff is under way. 
Real Tonga says it has available to it a 9-
seater BN2 Islander, a 19-seater DHC6 Twin 
Otter and a 68-seater ATR72-500 aircraft, 
although these are believed to be in Vanuatu. 
Real Tonga says the planes will be introduced 
on Tongan routes dependant on passenger 
demand. In the meantime, two leased, 
Chinese-made Harbin Y-12 aircraft will be 
deployed.

Niue property wins 
TripAdvisor recognition
Namukulu Cottages in Niue has been 
named Winner of the Travellers Choice 
2013 Award - Top 25 Bargain Hotels 
in the South Pacific from TripAdvisor.  
Niue Tourism’s Hogan and Associates
describes Namukulu Cottages as a 
delightful property with self contained 
units, catering to adults only. 
Local attractions Matapa Chasm, Talava 
Arches and numerous sea tracks are all 
located nearby.  
Visit www.namukulu-cottages.nu, 
contact your wholesaler or give the team 
at Hogan and Associates a call at 
09-489 7844.
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Vanuatu enjoys strong growth from NZ
Linda Kalpoi from Vanuatu Tourism Office 
has just been here from Port Vila, visiting 
wholesalers, and the NTO’s local rep Jacquie 
Carson says Linda was very excited to report 
a total growth of 14.1% from the NZ market 
for 2012.  
“Linda is thrilled with the growth achieved 
last year, as our target was 10% and this was 
exceeded,” says Jacquie.  “After meetings 
with key industry partners in NZ it is looking
like 2013 is going to continue this trend 
with forward bookings already way ahead of 
2012.”
Vanuatu gets 61% of its total air arrivals from 
Australia, while New Zealand contributes 

13% of the total.  New Caledonia is the other 
big market, with 12%.
Vanuatu proved popular with Australian 
visitors in 2012 with air numbers up 9.6%.
2012 saw a staggering 218,667 cruise 
passenger arrivals compared to 147,938 in 
2011, but these figures are measured 
separately from air arrivals.  
The VTO says it will continue to invest in 
the NZ market with eight tactical campaigns 
planned for the year, along with a number of 
other marketing activities.  
“Vanuatu experienced strong enquiry at all 
three Flight Centre Shows and is looking 
forward to a fantastic 2013,” says Jacquie.

Tahiti seeing more Kiwi visitors
Raumati Barbara of Tahiti Tourisme says 
Tahiti is enjoying more visitation from New 
Zealand.
“We are excited to see a steady growth into 
the destination of French Polynesia or Tahiti 
and her Islands,” she says.  “For the year 
ended December 2012 there has been the 
healthy growth of over 30% from two years 
previously. For 2013 the interest in our 
destination continues.”
A strong increase of business has come in the 
areas of groups, including MICE, Special
Interest, Educational and Special Events 
traffic. As a destination Tahiti remains strong 

in the Wedding and Honeymoon market with 
further growth in Cruising, as well as special 
interest such as Diving, Sailing, Fishing and 
Surfing.
“Our strong dollar represents a greater 
value,” says Raumati. “The hotels and resorts 
have great product offers for the travellers 
such as meal plans. 
Mark Hutchinson, General Manager New 
Zealand / Australia for Air Tahiti Nui, backs 
up Tahiti Tourisme: “Sophisticated travellers 
are looking for adventure and unique 
experiences which are abundant in Tahiti,” he 
says.

ASIA
Macau readies for 
two big anniversaries
There will be celebrations galore in Macau 
this year as the Special Administrative 
Region reaches two significant milestones.
Prepare for plenty of fireworks as the former 
Portuguese enclave puts on a carnival 
atmosphere for the 60th anniversary of the 
Macau Grand Prix as well as the 25th 
annual Macau International Fireworks 
Display Contest.
Both events will star among a galaxy of 
festivities on a congested 2013 Year of the 
Snake calendar which also includes an 
international dragon boat festival, major 
arts, music and food festivals and the always 
popular Mid-Autumn festival, to name a few.
An annual motoring event since 1954, the 
Macau Grand Prix will commemorate its 
Diamond Jubilee over two weekends, the first 
series of six races 09-10NOV, the final seven 
races, including such blue ribbon challenges
as the Formula 3 Macau Grand Prix, the 
FIA Formula 3 Intercontinental Cup, the 
47th Macau Motorcycle Grand Prix and the 
double header season finale of the FIA World 
Touring Car Championship, take place 
14-17NOV.
Prior to this carnival, over the latter half of 
September, the night sky over Macau will 
constantly glow in a myriad of magnificent 
fireworks as a number of countries compete 

for top billing in a competition that is 
celebrating a silver anniversary.
Because the firecracker industry was once 
one the centre’s three major handicrafts, 
fireworks have played a key role in the Asian 
centre’s cultural heritage.
The fireworks contest has grown to become a 
globally recognised event demonstrating “the 
unique vibes” of Macau.

Helen Wong China Tours, whose brochures feature QR codes that 
enable smartphone users to view destination videos, are to debut 
in New Zealand following a deal with House of Travel.

Vietnam & Indochina
FOR AWARD-WINNING SERVICE 

AND A COMPETITIVE QUOTE
PHONE 0508 396 842

Exotic Holidays
Specialist Wholesaler

CLICK HERE TO GET 
OUR NEWSLETTER
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High speed rail SIN-KUL
Malaysia and Singapore have agreed to build 
a high-speed rail link, a move that will cut 
travelling time between the city state and 
Kuala Lumpur to just 90 minutes.
The two countries also agreed on a rapid 
transit system linking Singapore’s Mass 
Rapid Transit system with Johor Baru.
Both Malaysia’s PM Datuk Seri Najib Tun 
Razak and his Singapore counterpart Lee 
Hsien Loong described the speed-link project 
as a “game changer”.
“We hope to meet the 2020 deadline for the 

project,” Najib told a joint press conference.
He said the high-speed rail link would be 
built via public-private partnership with 
strong government participation.
Lee said the project would make it faster to 
travel between Kuala Lumpur and Singapore 
by rail than by air, including waiting time.
On the rapid transit system, Lee said the two 
countries had 12 months to decide on 
whether to build a bridge or an undersea 
tunnel between the two countries.

Pinpointing Ulaanbaatar
Impress your well travelled clients by 
offering destination Ulaanbaatar, a new 
product in the 2013 Russia program from 
The Innovative Travel Co. in conjunction 
with The Russian Travel Centre.
Ulaanbaatar is Mongolia’s capital, on the 
banks of the Tuui River and at the foot of 
the Bogo mountains.  It is the gateway to 
Mongolia’s attractions which include Terelj 
National Park with its ger camps, the Gobi 
Desert with its breathtaking scenery and 
dinosaur fossils, the extinct volcanic fields of 
Khorgo National Park, the vast Lake 
Khuvsgul and the sprawling pasturelands of 
the Orkhon Valley.  Other highlights include 

the Gandan Monastery, Natural History 
Museum and Sukhbaatar Square with the 
Parliament and a colonnaded monument to 
Genghis Khan and Kublai Khan.  
A three-day stopover in Ulaanbaatar is priced 
from a bargain A$128pp twin and includes 
accommodation, daily breakfast, transfers 
and city tour,  or a 7-day stay including 
entrance to the colourful Naadam Festival, 
held in JUL, is priced from A$1871pp twin 
with accommodation, transfers, full board, 
sightseeing, entrance fees and English 
speaking guide.  
Bookings and enquiries on Freephone 
0508 100111 or info@innovative-travel.com 

THE AMERICAS
Hollywood CityPASS adds HoHo benefit 
Beginning 01MAR13, Hollywood CityPASS 
holders can opt for 24 hours of unlimited 
access to the Starline CitySightseeing 
Hop-on, Hop-off Multilingual City Tour, 
whose double-decker buses transport visitors
from the Hollywood Walk of Fame and 
Beverly Hills’ Rodeo Drive to the beaches of 
Santa Monica/Venice and the boulevards of 
downtown LA.
Each 2013 Hollywood CityPASS ticket 
booklet also includes prepaid admission to 
such marquee attractions as Madame 
Tussauds Hollywood, Red Line Tours’ 
“Hollywood Behind-the-Scenes,” a guided 
excursion to famous film locations, classic 

movie palaces, the Hollywood Walk of Fame 
and more; a Starline Movie Stars’ Homes 
Tour (can be taken in lieu of the Hop-on, 
Hop-off CitySightseeing Tour); and a choice 
between a guided tour of the Dolby Theatre, 
home of the Academy Awards, or The 
Hollywood Museum.
Hollywood CityPASS ticket booklets cost 
$59 for adults (value $112.90); $39 for 
children, age 3-11. Ticket booklets can be 
purchased online at CityPASS.com or at any 
of the participating attractions. They are valid 
for nine consecutive days, beginning with the 
first day of use. 

Save $1,000 on Canada & Alaska
World Journeys reminds agents that its 
current offer of a $1,000 per couple saving 
on the small group escorted ‘Breathtaking 
Canada & Alaska’ journey expires 28FEB.  
Departing 19JUN13, the 28-day tour 
encompasses the Canadian Rockies with 
Rocky Mountaineer, the wildlife of Alaska’s 
Denali National Park, a Holland America 

Line Inside Passage cruise, the Calgary 
Stampede, plus time in Vancouver, Victoria, 
Whistler, Banff and Lake Louise.  Offer is 
valid on Outside Cabins only, when booked 
and deposited by 28FEB13.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Fantasy Faire countdown
At Anaheim’s Disneyland Park, 12MAR 
marks the opening of Fantasy Faire, a quaint 
village square that extends Fantasyland.  
Park guests get to meet and greet Disney’s 
fairy tale heroes and heroines like “The Little 
Mermaid,” “Cinderella,” “Sleeping Beauty,” 
“Tangled” and “Beauty and the Beast,” as 
well as experience two new shows, shopping 
and dining while exploring the charming 
storybook village.

Your gateway to Guilin Click Here
or call 09 309 1188

China   We know it like our own backyard
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SENIOR TRAVEL CONSULTANT
Earn Your Full Potential

Applications close on Thursday 28 Feb 2013 and should be 
addressed in writing to:Larry Lumsden, Managing Director 

World Travellers Christchurch. 
PO Box 29139 Fendalton Christchurch.8540
or larry.lumsden@tourismdevelopment.co.nz

World Travellers Christchurch City belongs to a group 
of highly successful, like-minded and technologically-
innovative travel consultancies, each with decades of 

experience in leisure and corporate travel.
World Travellers delivers only the best travel options to its clients using the 
most up-to-date and innovative tools available to consultants. We enjoy the 
freedom to engage only with high quality suppliers to ensure we offer the 
freshest and most trustworthy solutions to our clients.
World Travellers Christchurch has a team of experienced senior consultants 
and travel brokers and is looking to expand its team of full time consultants.
If you would like to join the supportive business environment, of a highly
reputable international travel consultancy, in high quality professional office 
surroundings, then this is for you.
It is essential the applicant will have the following:
  • Minimum of 3 years retail leisure travel selling experience at a senior level
  • Be well travelled and have sound travel experience
  • Be confident in either Sabre or Galileo
  • Outstanding people skills
  • Impeccable CV demonstrating total competency in travel management,
    GDS capability, a clean employment record and the legal right to work in
    retail travel in New Zealand
  • An existing base of clients and the ability to grow that database using our     
    client relationship management systems
  • An absolute love of travel
Our remuneration package offer is unique to the New Zealand travel 
industry offering you the freedom and flexibility to effectively run your own 
travel consultancy within our framework and the ability to enjoy earnings that 
reflect your effort.
We can do it because we are 100% privately owned and independent.

Anaheim/OC developments
The Anaheim/Orange County Visitor & Convention 
Bureau team were at last night’s big Discover America 
Workshop at Auckland Museum and promoted an array of 
attractions, existing and new.
Among the developments the OC has coming up this year 
and beyond:
>>  Great Wolf Resorts will develop a Great Wolf Lodge 
water park resort in Garden Grove. The project, located 
about one mile south of the Disneyland Resort, will be 
constructed more than ten storeys tall with 600 rooms, 
30,000sq ft of meeting space and its own attached water 
park. The project is expected to break ground this year.

>>  The first-ever LEGOLAND Hotel is expected to open 
this spring. The 250-room LEGO-themed hotel will feature 
brightly coloured LEGO décor, a pool area and restaurant. 
Construction began in OCT11 and the hotel is set to open 
05APR. 
>>  Knott’s Berry Farm Theme Park plans to add three rides 
to the amusement park’s “Boardwalk” area. The additions 
include the Coast Rider rollercoaster, Surfside Glider and 
Pacific Scrambler, which replaces the Perilous Plunge roller-
coaster ride at the Boardwalk. All three rides will open this 
summer.
>>  The Anaheim Packing District, just two miles from the 
Anaheim Convention Center and Disneyland Resort, will 
soon feature a renovated 1919 citrus packing house. Once 
completed this summer, the Anaheim Packing House will be 
a 40,000sq ft artisan food hall composed of boutique food 
and beverage purveyors and will feature live music and 
communal seating. Just steps away, the two-acre Farmers 
Park will feature festivals and events as well as weekend 
Farmers Markets. The adjacent 1925 renovated Packard Car 
Showroom currently houses Umami Burger and Anaheim 
Brewery. All three components will complete what will be 
known as the Anaheim Packing District.
For all Anaheim/Orange County product information and 
assistance, contact Pip Ashford by emailing 
Anaheim@iconz.co.nz or calling 021 575 260.

Linh To-Nguyen, Hilton Hawaiian Village sales 
manager, promoting her beachfront Honolulu 
hotel at a special Hawai’i Tourism Oceania function 
in Auckland this week with visiting members of a 
delegation of operators headed for AIME in 
Melbourne. To Linh’s left are Darragh Walshe of 
Hawai’i Tourism Oceania, Marie Watanabe, sales 
manager for the O’ahu Visitors Bureau and Danny 
Breatchel, Regional DOSM for The Kahala Hotel & 
Resort, Honolulu and Makena Beach & Golf Resort, 
Maui.  

Eight properties to suit all budgets & tastes Call your Wholesaler for rates  
or visit www.caesars.com

CLICK 
HERE 
FOR 

FLYER

http://www.travelmemo.co.nz/voucher.php?voucher_id=1239


AFRICA / MID EAST

Singita Serengeti House
World Journeys reports that Singita Serengeti 
House, an exclusive-use safari retreat in 
Tanzania’s Grumeti Reserve, has just opened 
to guests.  Designed for families and friends, 
the house is Singita’s response to a growing
demand from discerning travellers for privacy
and flexibility.  Offering thrilling game 
viewing and stunning accommodations, the 
property accommodates eight people in two 
suites in the main house and two further guest 
suites on either side of the main house, 
connected by pathways from a central pool 

deck with a 25-metre rim-flow lap pool. 
There is also a private tennis court, horse-
riding, mountain biking and archery.
Rates are fully inclusive and include the use 
of a private vehicle for game drives, a private 
guide, house host, chef and dedicated house 
staff, all meals, beverages, laundry and valet 
service.  Rates start from $8,200 per night 
for 4 guests, and $1,650 per additional adult 
thereafter ($780 per child 18 and under) per 
night.  Contact World Journeys 0800 117311 
or info@worldjourneys.co.nz

Egypt alcohol sales under threat
Reuters reports that Egypt’s ruling Islamists 
have decided not to renew licences to sell 
alcohol but current ones will run until they 
expire.
Tour operators are concerned that the current
move could give a negative message to 
potential tourists and decision-makers in 
tourism and that the alcohol ban could extend 
to hotels.
Karim Mohsen, managing director of Sylvia 

Tours and board member of the Egyptian 
Travel Agents Association, told Reuters if the 
ban spread to hotels and restaurants, it could 
really hurt Egypt’s ailing tourism industry.
He said: “The fear where tourism is 
concerned is not of banning alcohol stores. 
The fear is that alcohol would be banned 
from hotels which would impact foreign 
tourists, and in restaurants it could also 
impact Arab tourists.”

EUROPE
Spanish boom helping Insight Vacations’ growth
With a week to go for clients to capitalise on 
Insight Vacations’ Early Payment Discounts 
of up to 7.5% on 2013 travel to Europe and 
Britain, the operator is reporting a growing 
trend of Kiwis heading to the Iberian 
Peninsula.
General manager Dave Salisbury says 
Insight’s Europe bookings are up across 
the board for 2013 with Spain and Portugal 
emerging as two destinations more New 
Zealanders are choosing to include in their 
on-the-ground travel plans.
“With the likes of Singapore Airlines flying 
into Barcelona and other airlines offering 
both Madrid and Barcelona as gateways, it is 
as easy as it has been for Kiwis to access the 
region.
“We have more tour product there too with 
our nine-day Luxury Gold Spanish Gold and 

the nine-day Highlights of Portugal both new 
additions for 2013 on the back of our 11-day 
Northern Spain escorted tour, which 
successfully launched last year.”
Spain’s appeals of art, architecture and 
cuisine are well known with neighbour 
Portugal offering similar wow factors from 
the cities of Lisbon and Porto to the beaches 
of the Algarve and vineyards of the Douro 
Valley.
Other Europe destinations proving most 
popular with Kiwis in 2013, says Salisbury, 
include perennial favourites Turkey and Italy 
as well as Ireland and Scotland in the UK. 
Reminder: Savings of up to 7.5% are 
available on applicable departure dates for 
clients paying in full prior to 28FEB13.
Visit www.insightvacations.com or freephone 
reservations on 0800 656 111.

Tourism to Ireland surges on tax, visa concessions
JacTravel, the UK-based B2B wholesaler 
best known for its extensive range of hotels 
online and inbound travel services is reporting
an exceptional period of growth in tourism to 
Ireland over the past three years, with 
particularly strong growth in the past year. 
Irish business has increased 223%, more than 
double, whereas UK business has grown 111%.
JacTravel puts this surge in growth down 
to measures taken by the Irish government 
at the beginning of 2011 when it began to 
accept visitors with UK tourist visas and 
slashed the rates of Air Passenger Duty, from 
€10 in 2010 to €3 in 2011, and VAT 
applicable to Tourism from 21% in 2010 to 
9% in 2011.

JacTravel’s booking data is significant in 
indicating the performance of the destination 
because its customer base is highly diversified, 
with no country or business being responsible
for more than 5% of its sales.  JacTravel 
sells to the travel industry through traditional 
channels and via XML, making bookings for 
independent travellers and groups.
JacTravel’s CEO, Terry Williamson, says: 
“If Westminster were to follow Dublin’s 
example, our industry would be hailed for 
being at the heart of an export led recovery.”
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From 29JUN to 21JUL, the riders of the Tour 
de France will take centre stage in the 100th 
edition of the race. 
The Tour de France is as much about 
celebrations as it is about sport, and never 
more so than with the 100th edition. The 
four-month photographic exhibition on the 
railings of the French Senate, the Celebrating
the Tour festivities in all the stage cities on 
15JUN, the activity village held in Nice 
from 29JUN to 01JUL and the Ride on the 
Champs-Elysées are just a few examples of 
the action surrounding the event.
The 2013 route includes a first-ever stage 
in Corsica and also takes in such UNESCO 

Your local wholesaler for Australia and Worldwide getaways 0800 652 441

Turkey is hot
World Journeys reports a significant rise in 
sales to Turkey at the moment, with interest 
perhaps piqued by current news on how busy 
Gallipoli will be in 2015, the 100th 
Anniversary of the Gallipoli landings.  
The most popular itinerary booked is the 12 
day Treasures of Turkey, with highlights 
including Istanbul, 
Gallipoli, Troy, the 
acropolis of Pergamum, the 
ancient ruins of Ephesus, 
the limestone formations of 
Pamukkale, Antalya, the 
Whirling Dervishes
of Konya, and the lunar 
landscapes of  Cappadocia,
the Hittite Museum of 
Ankara and the Ottoman 
mansions of Safranbolu.  
Priced from $2,370pp share 
twin, this includes 4-star 
hotels with breakfast, 8 

dinners, transport by air-conditioned coach, 
sightseeing, entrance fees, and a professional 
English-speaking tour guide.  The minimum 
group size is 2, maximum 16.  Prices are 
valid for the MAY-OCT13 season.  
Call 0800 117311 or email
info@worldjourneys.co.nz

TOUR PRODUCT
Creative offers Worldwide inspiration 
Creative Holidays says its all-new Worldwide 
brochure is full of ideas to help build the 
perfect getaway and for agents to capitalise 
on the upturn in Kiwis travelling overseas.
Latest Statistics New Zealand data shows 
overseas travel by New Zealanders up 4% 
during 2012 to almost 2.17 million trips with 
travel to USA (up 17,300), Thailand (up 
4,700), Cook Islands (up 4,900), Samoa (up 
3,600) and Fiji (up 3,300), with the upturn set 
to continue in 2013.
Creative Holidays’ new 2013 Worldwide 
brochure includes accommodation, sightseeing
and transfers for each of these booming 
destinations as well as product throughout the 
South Pacific, Asia, USA & Hawai’i, and the 
UK & Europe.
With Hawaiian Airlines starting three-per-week 
flights between Auckland and Honolulu from 
next month and Air New Zealand again 
operating twice-weekly seasonal flights 
between Auckland and Denpasar JUN-OCT, 
Creative Holidays has included a wide range 
of both Hawai’i and Bali holiday options.
Other destinations to feature include China, 
Dubai, Hong Kong, Malaysia, Singapore 
and Vietnam with New Caledonia, Tahiti and 
Vanuatu completing the South Pacific 
collection. Further afield, there are holiday 
options for London and other popular UK 
and continental Europe cities.
Creative Holidays managing director Paul 
McGrath describes the brochure as a 
convenient, one-stop reference.
“Equally suitable for clients looking for 
holiday inspiration or for agents needing to 
add a few nights to more complex itineraries,

the brochure’s hotel gradings and visual icons 
enable agents to quickly find properties to 
meet specific holiday needs and budgets. 
Each of our products have been chosen 
because they represent the best in the 
category for value, location, standards and 
service.”
The brochure includes a number of 
Handpicked Hotels – chosen for their value, 
location and exclusive value-adds.
Creative Holidays’ full range, though, 
comprises 15,000 products across 58 
countries and agents can book and access this 
additional product through i-Create and the 
Creative Holidays’ reservations team 
(Freephone 0800 652 441). 

World Heritage sites as the 13th century Albi 
Cathedral, landmark Mont Saint-Michel 
in Normandy and the Palace of Versailles.  
The climax, the Tour Ride / Finish of the 
last stage on 21JUL will be staged on the 
Champs-Elysées at nightfall.

Tour de France 2013: the 100th edition 
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Innovative’s Trans Mongolian, Trans Siberian Rail proving popular
The Innovative Travel Co reports an increased 
number of bookings on the epic rail journeys 
through central Asia.  The Eastern Europe 
& Russia specialist wholesaler offers a wide 
range of options for clients interested in the 
legendary Trans Siberian and Trans Mongolian
rail journeys.  There are 21 or 23-day tours 
with either home-stay or 3 and 4-star hotel 
accommodation for two-thirds of the trips, 
combined with 1st class (two-berth) rail 
cabins for the other one-third.  
Priced from A$6971pp or A$6326pp twin 
respectively, they have inclusions like sight-
seeing by car and on foot, with own English 

speaking guide.  
More discerning clients can opt for a 15-day 
first class tour by private train, Beijing to 
Moscow. The ‘Tsar’s Gold Trans Mongolian
Rail Journey’ is priced from A$4973pp twin 
while a 15-day deluxe tour by private train 
- ‘Golden Eagle Trans Siberian Express’ 
- Vladivostok to Moscow is priced from 
US$15,495pp twin.  Packed full of amazing 
sights and experiences, these rail journeys 
are definitely ‘Bucket List’ candidates, says 
Innovative.
Freephone 0508 100111 or 
info@innovative-travel.com 

Trafalgar’s family holiday proposition
For clients in need of family holiday 
inspiration Trafalgar has launched its 
2013 Family Experiences programme 
featuring 18 guided holidays spanning 
Europe, Britain and The Americas.
Tailored towards the specific needs of 
adults and children travelling together, 
there are fun family experiences that 
include learning to dance the Flamenco 
in Spain; visiting a gelateria to see how 
gelato is made in Italy; experiencing life 
as a gladiator at a gladiator school in 
Rome; creating your own chocolate bar 
at America’s famous Hershey’s 
Chocolate World; and following in the 
footsteps of Harry Potter in Britain.
Comprising seven family-friendly 
Europe & Britain itineraries; nine in 
America and Canada as well as two 
in South America, the programme is 
global and the most comprehensive to 
date.  
Most itineraries include a Kick-Off 
Party with drinks and appetisers on the 
first night so that families can get better 

families get to enjoy authentic local cuisine, 
quality accommodation, and the services of 
travel directors and local guides.  They are 
also privy to a range of exclusive insider 
experiences like Be My Guest dining, 
Hidden Treasures and Unique Insights.
Trafalgar is currently offering savings of up 
to 7.5% off for bookings made and paid-in-
full on applicable family holidays before 
28FEB13. 
Contact your sales manager, visit 
www.familytravelexperiences.com or 
freephone reservations 0800 872 325. 

acquainted with the other travellers they’ll be 
exploring their destinations with.
Trafalgar general manager Scott Cleaver says 
a growing number of families are recognising 
the benefit of having someone take care of 
everything whether it’s a multi-generational 
holiday with grandparents and grandkids or a 
gift to celebrate a milestone family landmark.
“We organise all the travel logistics and with 
our inclusions of sightseeing and adventures 
for all ages, adults have more time to enjoy 
each destination with loved ones while the 
kids have the chance to make new friends.”
As with any Trafalgar guided holiday, 

AVIATION
Qantas H1 profit, more planes ordered
The Qantas Group yesterday announced 
statutory profit after tax of A$111 million and 
underlying profit before tax of A$223 million 
for the six months ended 31DEC12.
All operating segments of the Group’s 
portfolio were profitable with the exception 
of Qantas International. However, losses in 
Qantas International were reduced by 65% 
in period JUL-DEC13 compared to the same 
period a year earlier.
Underlying profit before tax for the first half 
included A$125 million in revenue from the 
agreement negotiated with Boeing in AUG12 

to restructure the Group’s B787 order.
In other news, the Qantas Group has 
announced it will, from late 2014, upgrade 
its entire fleet of Airbus A330s with a new 
flat seat in business class, refreshed economy 
cabin and a new inflight entertainment 
offering. The move will enable it to retire its 
B767 fleet.
The Group will also purchase five additional 
Boeing 737-800 aircraft for Qantas Domestic 
(for delivery during 2014) and extend the 
leases on two existing B737-800s this year.

Air NZ OTP world-class
Flight tracking website, Flightstats, has 
announced its 2012 Airline On-time 
Performance Service Award Winners.
For the third year, Japan Airlines was the 
world’s most on-time airline, and in fact has 

been in the top five since the awards began 
in 2009.
The other four finalists were Air New 
Zealand, All Nippon Airways, KLM and 
Scandinavian Airlines.
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Hawaiian predicts success on Auckland route
It has been more than ten years since a US 
carrier served New Zealand, and the imminent 
arrival of Hawaiian Airlines in Auckland 
skies looks likely to be the start of a long and 
successful future in this market if industry 
and consumer demand are anything to go by.
The airline has enjoyed particularly strong 
support from the trade – way higher than the 
carrier had been anticipating – and this has 
resulted in the upgauging from Boeing 767s 
to the bigger Airbus A330 even before the 
first of the three-per-week flights arrives on 
14MAR.
Hawaiian Airlines CEO Mark Dunkerley 
revealed at a press conference on Wednesday 
that the airline sees “really great opportunities” 
in New Zealand. “In fact,” says Dunkerley. “I 
would believe that Auckland will be perhaps 
the most successful of all our South Pacific 
operations.”  He added that “hopefully before 
too long we’ll be seeing whether it’s 
appropriate to increase frequencies and 
develop more connections.”
Dunkerley also made a point of singling 
out the fact that HA serves New York City 
from Honolulu and said that he recognised 
the importance in this destination to New 
Zealand travellers. He said they will offer a 
terrific product, with a good connection in 
HNL cutting travel times and offering a better 
all-round experience. Hawaiian will also tap 
US West Coast markets to grow business into 
New Zealand.
Hawaiian Airlines is the fastest growing full 
service carrier in the US and serves 11 
mainland cities and will fly to 13 international 
destinations by year’s end. It has  enjoyed a 
remarkable 63% growth (measured in ASKs) 
over the past five years and its current fleet 
renewal program will see it move from the 

current 14 A330s and 13 B767s to 22 A330s 
and 7 B767s by 2015. In addition, its Ohana 
by Hawaiian subsidiary is about to launch 
with two ATR42s on routes from Honolulu to 
the islands of Molokai and Lanai.
Hawaiian, which has been in operation since 
1929, has a long-standing reputation as 
offering a high quality product and service 
aimed at the leisure customer, says Dunkerley.
It delivers a combination that’s not very 
common in the airline business but which is 
part of its whole ethos of both the business 
and the Hawaiian culture that the company 
represents.
“We have very deliberately made sure that 
every aspect of our service really captures 
the essence of what Hawai’i stands for – in 
particular its association with hospitality.”
Reliability and punctuality are very important 
to the airline, and it has held the on-time 
record amongst US carriers for the past eight 
years, with 92-94% of its flights arriving on 
time. HA sees this as very important to 
holidaymakers.
Hawaiian Airlines vp product development 
Blane Miyasato was also in Auckland for the 
media briefing and in his ‘Brand 101’ 
presentation emphasised the importance of 
people in delivering the HA product. 
Most of its employees were born and raised 
in Hawai’i and understand the culture and 
want to share it with their guests. Miyasato 
says the airline’s brand values are rooted in 
the Hawai’ian cultural attributes, the most 
important of which is ‘Aloha’ which is ‘love’, 
‘hello’, ‘goodbye’ and is something that 
when you experience it, you know it.
Other core values are ‘malama’ which is 
caring or empathy, and ‘ho’okipa’ or 
hospitality. Staff have a responsibility to care 

for passengers as if they were guests at home 
and this is not something that can be taught, 
it is part of Hawai’ian culture .
“We take a very sensory approach to our 
brand,” says Miyasato. “Sights, sounds, 
tastes, smells – the experiences offered to 
passengers, the presentation of the inflight 
food and the feeling of Hawai’i long before 

Pualani – Flower of the Sky. 
An icon, not a mascot, Pualani 
reflects Hawaiian’s proud Island 
heritage with a sense of grace, 
elegance and caring. At the same 
time, her expression is seen to 
capture the strength, 
determination, spirit and 
confidence of the people of 
Hawaiian Airlines.    

they arrive there.
“We are Hawai’i-centric, not airline-centric,” 
he adds.
In a pointed reference to competitors, 
Miyasato says it’s all very well to have all the 
bells and whistles – the hardware – but what 
is often missing is the software – the people 
that deliver the memorable experiences.

Hawaiian Airlines CEO Mark Dunkerley (centre) is flanked here by HA’s 
local representatives, Russell Williss and Steve Tanner, and airline 
cabin attendants, who were on hand to serve samples of the airline’s 
impressive menu, prepared by an HA chef.
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New Rotorua International 
Airport CEO 
A senior Air New Zealand manager has been 
appointed as the Rotorua International 
Airport’s new Chief Executive Officer. 
Alastair Rhodes is currently the airline’s 
Direct Ancillary Revenue Manager. He will 
take up his new role at Rotorua International 
Airport on 25MAR.
Mr Rhodes has an extensive commercial and 
strategic background, including senior roles 
at Air New Zealand, Freedom Air and 
Deloitte Touche Tohmatsu, an international 
business consulting company. Mr Rhodes 
also established and managed a successful 
international surf hardware design and 
production company.

Lufthansa spend-up
Lufthansa Group, which has reported a 2012 
net profit of €990 million, a big turnaround 
from the €13 million loss in 2011, has 
announced plans to purchase 108 new Airbus 
and Boeing aircraft, valued at €9 billion 

based on list prices. The order will be made 
up of 100 short- and medium-range aircraft, 
as well as eight long-range aircraft. 
Deliveries are scheduled for 2015 to 2025.  

AirAsia, Tata to form new LCC
Budget carrier AirAsia has applied to India’s 
Foreign Investment Promotion Board to take 
a 49% holding in a joint venture with Indian
industrial giant Tata Group and another 
investor-partner to launch a new low cost 
carrier in India.
AirAsia told the Kuala Lumpur stock 

exchange the new airline will operate from 
Chennai and will initially provide domestic 
connectivity to smaller Indian cities. ATW 
Online reports that Indian regulations require 
a carrier to complete five years of domestic 
operations before it is eligible to launch 
overseas flights.

AKL Airport profit up 11%
Auckland International Airport has posted an 
11% lift in first-half profit to $76.9 million 

and lifted its full-year guidance to $145- $153 
million.

Abu Dhabi-based Etihad Airways, which was close to sealing a deal to acquire a 
24% stake in India’s Jet Airways, is reportedly revising the planned agreement.

Carriers seek Single European Sky
A group of airline organizations has 
published a report to outline a roadmap to 
achieve Single European Sky (SES) goals.
The report, published by IATA, the 
Association of European Airlines and the 
European Regions Airline Association, 
highlights the headline goals of SES and 
evaluates the various economic, legislative, 
technological, environmental and social 
considerations. It concludes that three key 
reforms are necessary to realize the benefits 
promised by SES.
These include: 
>>  creation of a binding performance system 
through the establishment of an independent 
European regulator for air navigation charges
>>  rationalising air traffic management 
institutional structures by opening up more 
services to competition and reducing the 
number of air traffic control centres across 

Europe to not more than 40
>>  improving the efficiency of the network 
through modernisation of Europe’s air traffic 
management system.
IATA DG and CEO Tony Tyler says the 
airlines hoped the report would provide a 
platform for defining a proper blueprint.
The report points out that the US system with 
a similar sized airspace (10.4 million sq km 
as opposed to Europe’s 11.5 million) handles 
approximately 68% more traffic than the 
European system, with just 20 en route 
centres as opposed to Europe’s 63. 
The report says that the SES goal of reducing 
the unit cost of air navigation provision by 
50% “is clearly achievable.” However, Tyler 
argued that this goal today “remains as 
elusive as ever” and stressed that “some 
tough choices need to be made.”

Korean Airlines is reportedly in talks with 
CSA Czech Airlines to acquire up to a 44% 
stake in the struggling Czech flag carrier, 
a move aimed at increasing KE’s European 
presence.

Jetstar Japan extends reach 
through Sabre 
Sabre connected travel agents worldwide 
will now be able to make bookings for Jetstar 
Japan (GK) – Japan’s low cost carrier. The 
carrier recently signed a GDS agreement with 
Sabre Travel Network to provide worldwide 
access to its fares and schedules. 

Virgin Atlantic is assessing its alliance 
options, with SkyTeam emerging as the 
likely fit given the UK carrier’s new 
relationship with Delta Air Lines.

Emirates to fly to Clark Field
Emirates will begin daily, non-stop B777-
300ER flights from Dubai to Clark 
International Airport, the airline’s second 
destination in the Philippines, from 01OCT.
Emirates has been operating flights to 
Manila since 1990 and, due to the demand, 
has continued to increase its flight frequency 
on the route to its current triple daily, non-
stop service.
Clark International Airport (CRK) is located 
in the province of Pampanga in Central 
Luzon, 80km north of Manila. Its strategic 
location means it has a catchment area of 17 
million people.
Some 680,000 Filipinos live in the UAE.

Over 120 European destinations ... now that’s Wunderbar!
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Air Pacific A330 plans
Air Pacific has released an updated network 
schedule, highlighting routes to be served 
with its soon-to-arrive A330 aircraft. The 
first A330 in the new Fiji Airways livery will 
operate its first commercial flight from Nadi 
to Auckland on 02APR. 
The arrival of the new aircraft will allow 
for increased frequencies between Fiji and 
Sydney, Melbourne, Hong Kong, and Los 
Angeles throughout 2013.
The ‘pre-Fiji Airways sneak peek’ flights will 
provide passengers with an opportunity to 
try the A330’s 24 business and 249 economy 
class seats with their enhanced level of 
comfort and new in-flight entertainment 
before the carrier changes its name, offers a 
new service model and re-brands in June. 
The revised schedules reflect an earlier than 
expected delivery date of the airline’s first 
A330 from Airbus, and include A330 service 
from Nadi to Auckland five times a week 
APR-JUL.
Among other schedule changes, the A330 
will begin flights to Hong Kong starting on 
04APR, flying there every Thursday and 
Saturday, with the last B747 flight taking 
place at the end of March. A third A330 flight 

will be added in JAN14 following the arrival 
of the airline’s third new A330.   
The first A330 flight to Los Angeles will be 
on 01JUL. The current schedule of four B747 
flights a week to LAX will be replaced with a 
mix of A330 and B747 services offering extra 
frequencies until NOV13 when the A330s 
will fully take over the route with daily 
service (7pw). During peak travel periods, 
there will be 8 flights a week. 
Honolulu (via Apia) B737 flights will now 
depart Nadi at 13:35, instead of the current 
departure time of 20:50. 
With the extra flights and an improved 
schedule, passengers will have more 
connecting flight opportunities via stop-over 
or continuation flights to Australia, New 
Zealand, the US and Hong Kong and nearby 
Pacific Islands.
By the end of 2013, Air Pacific will have 
retired its B747s, repainted and upgraded all 
of its B737s, rolled out new uniforms, and 
introduced a number of new customer service 
enhancements to reflect and elevate the new 
brand of ‘Fiji Airways’.
Full details of the airline’s new schedule can 
be found at www.airpacific.com. 

Malaysia Airlines ‘Chef-on-Call’ for Business Class 
Malaysia Airlines has extended its 
complimentary ‘Chef-on-Call’ service to 
Business Class passengers travelling between 
Kuala Lumpur and Adelaide, Brisbane, 
Melbourne, Perth, Sydney, Auckland, 
Amsterdam, Frankfurt, London and Paris. 
The Chef-on-Call menu includes a selection 
of 20 to 30 dishes ranging from international 
cuisine, Malaysian favourites, Chef’s recom-
mendations, healthy meals and light meals. 

To encourage booking of preferred meals 
from the complimentary Chef-on-Call 
facility, Malaysia Airlines emails customers 
at least 72 hours before their flight departure 
and invites them to confirm their preferences 
at least 24 hours before commencement of 
their travel. 
Customers can then select their meal options 
through the airline’s website or by contacting 
MH Reservations on 0800 777 747. 

CRUISE NEWS
Windstar Cruises acquires three Seabourn ships
The owner of Windstar Cruises owner, 
Xanterra Parks & Resorts, has reached an 
agreement with Seabourn, which operates 
six luxury cruise ships, to purchase three of 
them: Seabourn Pride, Seabourn Legend, 
and Seabourn Spirit. Under the project name 
Global Windstar, the expansion will double 
the size of Windstar’s fleet, making the 
company the market leader in small-ship 
cruising with 300 or fewer passengers, with a 
total of 1,230 berths. 
The three 208-passenger all-suite ships will 
be delivered over the next two years in the 
Mediterranean. The Seabourn Pride will be 
the first ship to enter into Windstar’s fleet in 
APR14.  Following a renovation to give the 

ship a new name and look, the Pride with set 
sail in MAY14; voyages are expected to go 
on sale in May of this year. Windstar Cruises 
will take possession of Seabourn Legend in 
APR15 and Seabourn Spirit in MAY15. 
The fleet expansion will provide Windstar 
Cruises access to new destinations such as 
Asia and South America, in addition to the 50 
countries the company already sails to. The 
opportunities of Global Windstar are already 
evident with the recent announcement of 
Windstar’s return to Tahiti in MAY14. Tahiti 
has been one of the top destinations requested 
by Windstar guests and travel partners.
Windstar Cruises is represented in New 
Zealand by Francis Travel Marketing.

Hurtigruten Celebrates 120 Years 
This year Hurtigruten celebrates its 120th 
anniversary. On the 2nd of July 1893 the ship 
Vesteraalen left Trondheim on the very first 
Hurtigruten roundtrip along the Norwegian 
coast. 120 years later, Hurtigruten still plays 
an important role as a lifeline along the 
Norwegian coast carrying tourists, local 
passengers and cargo.  Today, eleven ships 
travel in and out of the 34 Hurtigruten ports 
along the Norwegian coast almost every day. 
The route is known internationally as “The 
World’s Most Beautiful Voyage” and 
“Coastal Road No. 1”.
This year Hurtigruten is inviting everyone to 
take part in its celebration. Hurtigruten will 
mark the occasion with anniversary sailings, 
special offers and new products throughout 
the year.
To celebrate Hurtigruten’s anniversary, 

passengers can receive NOK1200 on board 
credit per cabin when booking Classic 
Roundtrip Voyages between APR-OCT13. 
Bookings need to be made by 31MAR. 
Hurtigruten is represented in New Zealand by 
Chris Jones at Discover the World Marketing.
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2013
AMSTERDAM TO BUDAPEST

– STILL AVAILABLE

15 DAY

GRAND EUROPEAN TOUR 
FROM $5,095* PP

*Conditions: Prices are per person, listed in Australian dollars, twin 
share including port charges. Limited single pricing available; call for 
details. Valid on 2013 sailings only. Prices include current booking 
discount of $100 per person. Must book by 28 Feb, 2013. Prices are 
based on: select Nov 2013 departures, in cat E. Offer is combinable 
with Past Passenger Discount. Conditions apply; refer to the current 
Viking River Cruises brochure or visit www.vikingrivercruises.com.au.

Call us at 0800 447 913

The Oceanwide Expedition Cruises vessel Ortelius, which 
cruises Antarctic waters over the summer months, was 
in Bluff this week prior to its departure for a month long 
discovery cruise to the Antarctic Peninsula through the Ross 
and Amundsen Seas. 
The expedition ship is equipped with Zodiacs but also has 
two helicopters that enable the 120 passengers to reach 
seldom visited sites, such as the Munro Dry Valleys or Peter I 
Island, which has had a total of less than 600 visitors. 
Innovative Travel’s Groups Manager Lynda Morrison and 
Product Manager Anthony Fau hosted a group of South 
Island agents on board.  

FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Regulatory Issues
Behind	the	scenes	we	are	putting	necessary	
procedures in place before we roll out the new 
CLIA	Australasia.	In	the	meantime	we	have	already	
started	to	formally	represent	the	cruise	industry	in	
this	market	on	regulatory	issues	so	it	is	worth	
highlighting	some	of	the	work	that	has	been	done	
by	CLIA	over	the	last	12	months.
Last	January,	immediately	following	the	Concordia
incident,	the	global	cruise	industry	launched	a	
comprehensive	review	of	the	critical	human	factors	
and	operational	aspects	of	maritime	safety	as	part	of	
its	longstanding	efforts	to	continuously	raise	the	bar	
on	safety	matters.	The	global	cruise	industry,	with	
input	from	an	independent	panel	of	experts	with	
extensive	experience	in	maritime,	regulatory	and	
accident	investigation	fields,	introduced	ten	new	
safety	policies	during	the	review.	
Each	policy	exceeds	current	international	
regulatory	requirements	and	has	been	adopted	by	
CLIA	Member	Lines.	
Policies	resulting	from	the	Review	address	muster	
drills,	bridge	access	and	procedures,	life	jacket	
availability	and	location,	lifeboat	loading	drills,	
recording	of	passenger	nationalities	for	on-shore	
emergency	services	personnel,	and	securing	of	
heavy	objects.	The	International	Maritime	
Organization	(IMO)	recently	approved	
incorporation	of	the	cruise	industry’s	
recommendation	for	the	mandatory	muster	of	
passengers	prior	to	departure	from	port	in	the
	International	Convention	
for	the	Safety	of	Life	at	Sea	
(SOLAS),	which	provides	
comprehensive	mandates	
on	safety	equipment	and	
procedures for ships. 

Pictured here, (L to R) are Victoria Keating - World Travellers 
Queenstown; Jenny Gauthier - House of Travel Lakers, 
Invercargill; Susie Bernard - House of Travel Lakers, Gore; Lynda 
Morrison – Innovative Travel; Dot Anderson - Jacques & Topping, 
Invercargill; and Debbie Bradford - NZ Travel Brokers Cromwell.

TravelMemo   20130222  22FEB13    Page 16

http://www.vikingrivercruises.com.au/rivercruises/europe-rhine-danube-20


MemoTRAVEL travel & 
tourism 
online 
news 
digestUPLOADED OVERNIGHT   MON & THU

editor@travelmemo.co.nz
Kevin Blackford, Editor / Publisher

The Memo Limited
21c Commodore Parry Road
Milford Beach, Auckland 0620

Tel: +64-9-449 1449
Mob +64-21-1833 643
Fax: +64-9-449 1436

Copyright. No part of this publication may be copied, reproduced or duplicated, 
in whole or in part, without the prior written approval of the Publisher.

www.travelmemo.co.nz

PEARL’S PEARLER
The sooner you fall behind, 

the more time you’ll have to catch up. 

TravelMemo   20130222  22FEB13    Page 17

INDUSTRY
Travel Expos reveal strong demand
Maree Hansen, retail manager of Flight 
Centre NZ Limited says she is “absolutely
thrilled” with this year’s Travel Expo 
shows in Auckland, Wellington and 
Christchurch. 
“We had an average increase in bookings 
of 30% across all three shows with 
consumer demand proving particularly 
high for airline sales, touring and cruising.
“As anticipated, there was a huge amount 
of interest in bookings to Hawaii and the 
United States and a lot of buzz around the 
strength of the New Zealand dollar and 
consumers wanting to take advantage of 
this,” says Maree.
“Mid-winter escapes were also very 
popular, particularly to Samoa and Fiji 
and we noticed a lot of extended families 
booking their holidays together this year.
“Tours in the adventure travel market 
were also in demand with South America 
proving to be the next ‘must do’ 
destination for the younger market.”
Flight Centre says supplier feedback was 
extremely positive with many 
commenting on the high volume of foot 
traffic and the quality of consumers 
through the door. 
Meanwhile, last weekend’s annual Harvey 
World Travel in-store expo also showed 
that Kiwis are back planning their 
holidays with vigour and long-haul 
destinations are definitely back on the 
itinerary reflecting a growing confidence 
in the travel industry.
Harvey World Travel Marketing Manager 

Andie Smith says that the expo was a 
resounding success, with solid 
bookings resulting for stores 
nationwide.  
Harvey World Travel’s Deborah Kay, 
Rotorua, says the expo resulted in a 
mixture of enquiries about a variety 
of destinations but mainly long-haul.  
“We were steady all day with good 
enquiries.  Everyone had genuine 
travel enquiries and more definite 
plans than in previous years, more 
quality than quantity, which is great.” 
She says Fiji, Rarotonga and Ha-
waii were popular destinations for 
purchases on the day, with Asia and 
European quotes now being worked 
on for clients.   
“Hawaii is really taking off as 
interest gathers and the airlines are 
releasing their very competitive 
deals. Hawaiian Island cruising is 
proving a real hit.  Cruising in 
general has become so popular and 
with the choice of ships, itineraries 
and destinations, it really is an 
affordable holiday option,” she says.
Anne-Marie Butler, Botany Town 
Harvey World Travel says it was a 
real mixed bag at her store this year 
with Europe Airfares and Rarotonga 
packages featuring strongly. “We had 
more people in store than previous 
years, and more in depth enquiries 
rather than the quick short-haul 
bookings.”

Jet lag product’s UAE success
A New Zealand product to combat the effects of jet-lag 
has achieved a significant global market breakthrough 
with approval for sale in Dubai, one of the world’s big-
gest aviation crossroads.
No-Jet-Lag has long been available in 
airports, pharmacies and general retail outlets in many 
other parts of the world from Hong Kong to the US, but 
Dubai has some of the strictest therapeutic registration 
requirements in force anywhere.
Wellington-based Miers Laboratories says it has been 
trying to crack that market for several years, and as soon 
as registration was approved last month orders came in 
from outlets at Dubai’s air terminal which had long been 
getting passenger inquiries for it.
“We were ready to go, with packaging in both Arabic 
and English,” a Miers spokesman said. “The United 
Arab Emirates is a crucial market – it’s the home of two 
fast-growing airlines, Emirates and Etihad, and a great 
hub for expansion throughout the Middle East”.
No-Jet-Lag comes in the form of pleasant-tasting 
homeopathic tablets taken during flight to counter the 
disorienting and fatiguing effects of long-haul air travel, 
including the dysrhythmia associated with crossing 
multiple time zones.
It is compatible with other medications and free from 
ingredients banned for sports use. Sports groups and 
aircrew who have trialled No-Jet-Lag reported significant 
improvements in recovery time after very long flights.

New Clipboard Red App from Sabre 
Sabre Pacific has unveiled the Clipboard Red App in the 
Sabre Red App Centre.
With the Clipboard app, agents using classic view in 
Sabre Red Workspace can quickly and easily send air 
itinerary options to customers. The Red App transfers 
flight information from the Workspace including flight 
times, airlines, city codes and fares and creates an easy 
to read list of shopping options that can be sent to the 
traveller. 

“The Clipboard app will save agents valuable 
time when creating customer trip proposals,” 
says Sabre Pacific’s Mark Mison. 
Clipboard allows agents to configure the trip 
proposal template to meet their individual 
requirements, such as including their agency 
logo and contact information. Agents can also 
include any service fees or mark ups with the 
trip proposal pricing.  The app is smartphone 
friendly, and flight options can be sent in both 
plain text and HTML.
Currently, the Sabre Red App Centre offers 
more than 85 different apps, with agents from 
more than 50 countries generating nearly 
15,000 app downloads. Launched last year, 
it is the first online marketplace to connect 
travel buyers, including travel agencies, 
travel management companies and leisure 
operators, with application providers from 
around the world. 


