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Underdog 
or Top Dog?

If you want to be Top Dog,
check out these roles!

KUL, BKK, SGN & HKT     
ex AKL via 

SIN ex CHC via AKL 
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Intra-Asia flights operated by Jetstar Asia (3K)

Now Year Round

Senior Consultant / Team Leader

United Travel at Bethlehem
 Bethlehem Town Centre

 (07) 579 3431  

Don’t miss this opportunity!

If you have ever considered moving to the beautiful 
Bay of Plenty, to enjoy a fabulous new lifestyle, then 
this may be the opportunity you have been waiting for.

We need a Team Leader or Senior Consultant with a zest for 
life and a passion for travel. We are focussed on exceeding 
our customers’ expectations, whilst enjoying a stimulating 
and fun team environment. A generous salary and bonuses 
to the right person, means you should apply now. If you 
want to make a change for the better and are a driven sales 
person with a proven sales record, we want to hear from you.

If you want to become part of a successful formula, don’t 
hesitate to apply. Please send your CV and covering letter 
to kay.rogers@unitedtravel.co.nz U
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Save 20% on two legendary journeys
FOR TRAVEL
APR-MAY13

CLICK 
HEREFab FebBOOK IN

FEB13

CLICK 
HERE

Tourism Directory 
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Sheraton resort for New Caledonia
Sheraton Hotels & Resorts is developing a big resort property in 
New Caledonia and expects it to open in December.
The Sheraton New Caledonia Deva Resort & Spa is situated in 
Gouaro Deva, in the Bourail district on the central west coast of the 
main island. Noumea is a two-hour drive away, La Tontouta Inter-
national Airport (NOU) can be reached in 90 minutes and a small 
airport is being upgraded near the property, which is set on 8000ha.
This new-build will offer 180 rooms including 60 Melanesian 
inspired bungalows, extensive F&B facilities, a health club and 
spa, swimming pool, kids’ club, fitness centre, business centre 
and meeting space.  The resort will also feature “Link@Sheraton 
experienced with Microsoft”, with free Wi-Fi and Internet-enabled 
computer stations, video-chats, televisions and daily newspapers.
          ...  Cont p17

http://www.railplus.co.nz/specials/time-to-explore-australia-rail-sale/
http://www.nzonline.org.nz
http://www.adventureworld.co.nz/british-columbia-canada/ 
http://www.topdog.co.nz
http://www.activeasia.co.nz/agents
http://www.adventureworld.co.nz/british-columbia-canada/
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Christchurch convention centre ‘the catalyst’
Christchurch & Canterbury Tourism chief 
executive Tim Hunter was keynote speaker at 
this week’s 23rd annual Council for Austral-
asian University Tourism and Hospitality 
Education conference at Lincoln University, 
the first time CAUTHE has been held outside 
Australia.
Hunter briefed delegates on the impacts on 
the city’s tourism of the Christchurch earth-
quake two years ago and said that the city’s 
new convention centre will be “the primary 
rebound catalyst” for hotel projects.
He said that before the quake, Christchurch 
had 25% of the New Zealand conference 
market and 46% of the Australian conference 
market into New Zealand. 
Now, he says, 60% of regular coach tours 
cannot be accommodated in the city because 
there are not enough three- or four-star hotels 
during the summer months, when most of 
that business comes to town. 
“The city was severely compromised in 
a functional sense for the first one to two 
months. Forty-three per cent of commercial 
accommodation has gone, taking us back – 
development-wise – to levels of 30 years ago; 
22% of flights are gone, taking us back nine 
years.” 
He said that with some of its accommodation 
rebuilt, the city now has 57% of its original 

commercial accommodation, with a number 
of properties delivering more rooms this year.
Hunter distributed an accommodation 
recovery roadmap document which shows 
that the number of rooms available in the city 
will increase from 4532 in DEC12 to 6196 by 
DEC15, an increase of 36%. 
He says he wants the Canterbury Earthquake 
Recovery Authority (Cera) to think about 
investment incentives to encourage more 
hotels and backpacker guesthouses to be 
built. 
“There has been a renaissance in domestic 
tourism across the province, with vastly 
improved marketing initiatives within our 
industry. There is a better understanding at 
a political level of the economic value of 
tourism. We have also sparked an incredible 
wave of creative innovation in establishing 
a ‘transitional city’, while the permanent 
rebuild goes on – a key part of our visitor 
experience.
“We will end up with the most up-to-date 
accommodation inventory in New Zealand, 
with the chance to build a modern, 
environmentally sound and pedestrian-
friendly CBD, adds Hunter.
“The number one reason to visit Christchurch 
still remains the same – it is still the glorious 
Garden City.”

KiwiRail launches Waitomo and Hobbiton Escape package
KiwiRail Scenic has launched its new 
Waitomo and Hobbiton Escape package for 
the Northern Explorer train between 
Auckland and Wellington. 
The package includes train fares, transfers, 
accommodation in Hamilton and attractions 
in one online transaction. 
“KiwiRail has worked closely with Hamilton 
and Waikato Tourism to develop this fantastic 
tourism package which offers passengers a 
trip to the world famous Waitomo Caves, 
combined with a tour of the Hobbiton movie 
set,” says KiwiRail’s General Manager of 
Passenger Services, Deborah Hume. 
“Not only are we offering stunning scenery 
in state of the art, purpose-built carriages, but 
we are also throwing the Northern Explorer 
train wide open and offering an iconic Kiwi 
experience as part of the journey. 
“We certainly see Waitomo and the Waikato 
region as a great tourist destination. Waitomo 
alone has in excess of 350,000 annual visitors, 

with around 5,000 a day in peak season; and 
the region also supports a number of high end 
tourist activities,” Ms Hume says.
The Otorohanga stop was reinstated on 
10DEC last year on KiwiRail’s Northern 
Explorer train service between Auckland and 
Wellington on a “booked stop” basis for one 
or more passengers for the tourism 
destination of Waitomo Caves. 
Hamilton and Waikato Tourism Chief 
Executive, Kiri Goulter, says the 
organisation is excited about the potential of 
the new Scenic Escape package.
“KiwiRail’s positive commitment to 
increasing the region’s presence on the route 
is fantastic and this new tourism experience 
is just one of the ways in which we are 
working closely with them to ensure the 
Northern Explorer rail service, including 
the Otorohanga stop, continues to grow and 
flourish,” she says.

Southern Discoveries visitor info centre for prime location
Southern Discoveries is opening a flagship
Queenstown visitor centre in October, 
relocating from its current Shotover Street 
location to the top of The Mall, one of the 
resort town’s best business locations.
The new premises, currently home to a Real 

Journeys and Shotover Jet booking office, are 
opposite Starbucks and will be the 
information base for the Southern Discoveries
portfolio of products, KJet (in which it has a 
50% share) and national bus carrier InterCity. 

Great reasons why your corporate clients should stay with us.
                                                                            www.jetpark.co.nz        MORE INFO   

http://www.travelmemo.co.nz/voucher.php?voucher_id=1240
http://www.travelmemo.co.nz/voucher.php?voucher_id=1240
http://www.jetpark.co.nz/About+Us/Corporate+Care.html


Franklin Country pushes its barrow
On the southern edge of the new Auckland
supercity, there’s a district long known 
as ‘Franklin Country’. It’s a vast area that 
stretches from the Awhitu Peninsula on 
the south side of the Manukau Harbour 
and Port Waikato, across through Huntly, 
Te Kauwhata and Gordonton to Kaiaua 
and Miranda on the Firth of Thames 
Seabird Coast. It also encompasses the 
Hunua Ranges, Bombay Hills, Clevedon 
and Karaka to the north. At its heart lies 
thriving Pukekohe, New Zealand’s fastest 
growing secondary urban area.
Kay Rodgers, whose career has included 
stints at Pukekohe Travel and its now-
closed i-SITE, says she is passionate about 
Franklin Country’s tourism offering
and its growth potential. Together with 
Andy Davey, she has been building the 
FranklinCountry.com website into the 
definitive one-stop-shop for visitors.
“We’re a pleasant surprise right on the 
doorstep to Auckland and we offer the 
best of town and country, just down the 
motorway from a million-plus people,” 
says Rodgers.
“We’re the food bowl of Auckland so we
have farmers markets, vineyards, olive 
groves, a cheesery and even a charcuterie* 
plus growers stalls and restaurants.
“Franklin Country also offers a rich 
history, with many New Zealand Wars 
battle sites and forts, local museums, a 
vintage railway, Maori cultural sites and 
heritage buildings,” adds Rodgers.
“The big outdoors is an important element

of Franklin Country too – from the 
rugged west coast dunes south of the 
Manukau Heads to the bush and waterfalls 
of the Hunua Ranges, the polo action at 
Clevedon to the shellbanks of the Seabird 
Coast and the quiet reaches of the Waikato 
River. All offer lots of fresh air action 
opportunities for visitors. 

“We’re also the motorsport capital 
of New Zealand, with the V8s at 
Pukekohe, drag racing at Meremere 
and Hampton Downs all in Franklin 
Country,” she adds.
Drill down into the impressively 
detailed FranklinCountry.com site, 
which is also optimised for mobile 

Real food, great wines, savvy city style, natural attractions and country charm
 ....  right here on the edge of Auckland CLICK

HERE

access, to find places to stay, things to do, 
eateries, attractions and more in what Kay calls 
“a gem, right here on the edge of Auckland.”      

*The Pokeno bacon shop

http://www.franklincountry.com/Home.aspx
http://www.franklincountry.com
http://www.franklincountry.com/Home.aspx
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Families celebrate Chinese 
New Year with Ziptrek Ecotours
Only three days into Chinese New Year 
celebrations and Queenstown’s Ziptrek 
Ecotours has already hosted an increased 
number of Chinese visitors.
Among the adventure company’s visitors on 
Tuesday were four families visiting 
Queenstown for a week-long holiday to 
welcome in the Year of the Snake. 
Ziptrek Ecotours’ Sales Executive Will 
Murphy said this was the families’ second 
trip to New Zealand but their first visit to 
Queenstown.
“The parents all work together in Hong Kong 
and their children are close friends, and 
although they’ve all ziplined elsewhere, they 
said they really love our views and fantastic 
tree houses,” said Mr Murphy.
Ziptrek Ecotours is making its Chinese 
visitors feel right at home with brochures 
translated into Mandarin, staff trained in 
Mandarin and Cantonese culture and 
pleasantries, and decorations in the zipline’s 
tree houses and its downtown office, along 
with the recent installation of UnionPay 
credit facilities. 

Outdoors New Zealand Roadshow 
> Outdoors New Zealand strategic plan
> Value Proposition Outdoor Recreation 
Report first draft
> Updates from key community stakeholders
The $50 inc. GST afternoon session provides 
a choice of two workshops: 
- Safety Management Systems 
- Strategies in marketing and communications
Spaces are limited to 40 people for each 
location. 
Morning and afternoon tea will be provided. 
Own arrangements for lunch.
For venues, dates and more information, 
click here.

The Outdoors New Zealand Roadshow will 
be travelling to nine locations around New 
Zealand in March and April.
Its Workshops will be divided into two 
sessions – morning and afternoon.
The free-of-charge morning session will 
provide current information on:
> The state of play with the Ministry of 
Business, Innovation and Employment safety 
audit standard and the audit scheme
> Skills Active presentation on Outdoor 
Qualifications Pathway
> Adventure Activities update
> Outdoors New Zealand projects
> Outdoor Sector Planning Forum

Auckland bucks national visitation trend for 2012
Auckland ended last year on a high with a 
2.7% increase in guest nights for calendar 
2012, compared to a national decline of 1.8% 
over the same period.
The latest results from Statistics New 
Zealand’s Commercial Accommodation 
Monitor confirm that Auckland maintained 
sustained growth in domestic and 
international guest nights throughout 2012. 
During the year Auckland’s international 
guest nights rose 0.3%, while nationally they 
fell 6.1%.  Domestic guest nights grew 4.7% 
surpassing the national increase of 1.1%. 
Auckland Tourism, Events and Economic 
Development (ATEED) Acting General 
Manager Destination Jason Hill says it is 
great to see Auckland finish the year so 
strongly. 
“We have actively worked to drive visitation 
through tourism campaigns and promotions 
domestically and in Australia and China. It 
is heartening to see this work pay off in what 
remains a challenging visitor market,” he says. 

“Auckland also hosted several major events, 
musicals and concerts throughout 2012 – 
including the Barfoot and Thompson ITU 
Triathlon World Championships, Mary 
Poppins, Cold Play and Taylor Swift – which 
helped to draw domestic and international 
visitors to the region,” says Mr Hill.  
ATEED – on behalf of Auckland Council – 
aims to double the contribution from the 
visitor economy over the next 10 years, 
growing it from $3.33 billion in 2010 to $6 
billion in 2021. 

Queenstown hits record 
guest nights in December
Statistics New Zealand’s latest research 
shows Queenstown’s DEC12 guest nights hit 
an all time high.
According to the Commercial Accommodation
Monitor (CAM), total visitor nights for 
DEC12 were up 9.6% to 264,049 when 
compared with DEC11, the previous record 
December.
 International guest nights were up 9.4% to 
177,572, accounting for 67.2% of all guest 
nights in the Queenstown RTO area, while 
domestic guest nights were up 10.1% to 
86,477 for the same period.
Calendar year guest nights were up 5.8% 
with a 2.7% increase in international guest 
nights and an 11.8% increase in domestic 
guest nights.
Destination Queenstown CEO Graham Budd 
was delighted with the result.
“As we all know, our visitor mix is creating 
new dynamics that we all need to adapt to.
“Holiday park numbers have declined in 
December while hotel and motel guest nights 
have driven the growth.
“Achieving a record full year result in 2012 
is satisfying. Our challenge is to continue to 
build on that and gain growth across all 
sectors of the visitor economy in 
Queenstown.”

http://www.outdoorsnz.org.nz/onz-roadshow-2013


Discover Australia by Rail Two legendary journeys

Fab Feb 
Save 20%

Contact Railplus on (09) 377 5415 email: info@railplus.co.nz  visit: www.railplus.co.nz

Book in the month of February for travel on The Ghan 
or Indian Pacifi c and save 20% on the Gold Service 
Everyday fare for travel in April and May 2013.
All offers are subject to availability at the time of booking, so don’t delay, book now to 
get the best offer and make  Australia your next holiday destination.

New Inclusions for 2013
Beverages
All refreshments including soft drinks, 
beers, high-quality standard wines and 
base spirits available throughout your 
journey at no additional cost.

Tours
Enjoy a truly unique experience with en route 
Explore and Discover Stops. Experience the 
culture and history of destinations along your 
journey included in your fare.
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AUSTRALIA

Four Northern Territory hotels 
change operators
IHG (InterContinental Hotels Group) will cease 
management of Crowne Plaza Darwin, Holiday Inn 
Esplanade Darwin, Holiday Inn Darwin and Crowne 
Plaza Alice Springs as of 01MAY13.
The properties’ owner, BG Group, whose portfolio also 
includes the Hilton Cairns, has signed a management 
agreement with Hilton Worldwide, which is using the 
opportunity to launch its DoubleTree by Hilton brand 
into Australia.
This is Hilton’s first-ever foray into NT and the four 
properties will be known as Hilton Darwin, DoubleTree 
by Hilton Darwin, DoubleTree by Hilton Esplanade 
Darwin and DoubleTree by Hilton Alice Springs.
IHG’s Head of Development, Australasia, Phil Kasselis
says: “While we are saddened by the end of a long 
relationship, IHG is confident of its future in Australia. 
We still have strong brand distribution across the 
country, and we will now actively pursue opportunities 
in Darwin – among other cities.” 

Perth Airport domestic terminal progress
Perth Airport has confirmed its new A$120m Domestic Terminal (Terminal 2) will 
open on 02MAR. 
Located next to the current International Terminal (Terminal 1), the new facility will 
immediately improve the travel experience for people in regional WA, as they will 
then be able to connect through to international services in one convenient location.
Initially, T2 will become home to Skywest and Alliance Airlines and Tiger Airways 
will move to the new facility in May.

BridgeClimb yesterday played host to 
Valentine’s Day lovebirds.
The Sydney Harbour Bridge has been 
connecting and bringing people 
together for over 80 years. Since 
BridgeClimb opened 14 years ago, the 
‘Coathanger’ has been the stage for 
countless dates, over 4,000 proposals 
and more than 20 weddings. 
BridgeClimb says it has had couples 
tie the knot on the summit and most 
recently, for the first time, there was a 
wedding in the Pylon Lookout. 

Four Points by Sheraton Perth has 
completed its six-month multi-
million dollar refurbishment of 
guest rooms and public areas.
All 278 rooms and suites have 
undergone a total transformation 
and now sport a design and style 
inspired by elements of the Western 
Australian landscape with colours 
and textures reflecting Silver Gums. 
All rooms are finished with con-
temporary décor and furnishings, 
completely renovated bathrooms 
featuring large walk-in shower, 
work desk and wireless internet 
access.
The hotel has also completed major 
work to the restaurant and bar, 
renamed The Eatery and Best Brew 
bar in line with the Four Points 
concept venues.
Guests can now burn energy in the 
new cable TV-equipped Fitness 
Centre on state-of-the-art cardio 
gear, fitness balls and free weights.

http://www.railplus.co.nz/specials/time-to-explore-australia-rail-sale/


www.aircalin.com
Drinks EntertainmentMeals Luggage

(09) 977 2238 
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PACIFIC ISLANDS

Viewing the Vivid festival with Captain Cook
Sydney is staging its brilliant Vivid festival 
24MAY-10JUN and Captain Cook Cruises 
promoting an opportunity to see the 
spectacular light-up in combination with a 
5.00pm Sunset Dinner or Cocktail Cruise. 
The cruises, priced at $42pp and $85pp 

respectively, depart nightly at 5pm and 
disembark at Circular Quay at 6.30pm in 
time to wander around the light sculptures up 
close, having given guests the opportunity to 
view the full canvas of light from the water.  
Click here for the flyer.

Samoa grants two casino licences
Samoa’s Gambling Control Authority has 
granted casino licences to Aggie Greys Beach 
Resort and Exhibition Tourism Group from 
China, said to be known for its round the 
world tours for big groups.
Aggie Greys is expected to start its casino 
within six months while the group from 
China hopes to launch its casino business in 
the next two to three years.
The chairman of the Samoa’s Gambling 
Control Authority, Fanene Samau Etuale, told 
reporters seven companies submitted bids for 

a casino license.
Fanene says one reason for awarding a casino 
license to Aggie’s is its successful history as 
a hotel operator since 1937.
He adds the second company issued a casino 
licensed was done so because it is known for 
its round the world tours for big groups.
Exhibition Tourism Group is reportedly 
looking at leasing over 200 hectares of land 
in Samoa to build a 500-room hotel for its 
gaming operation.

Noumea Girls Package back 
Ramada Plaza Noumea’s Girls Getaway 
package is back by popular demand, says 
Heather Morgan, Marketing Manager at 
Hogan & Associates. 
The package includes 4 nights in an 
Executive Suite (quad share), Parisian 
breakfast daily, one three-course dinner per 
person at the revolving restaurant Le 360, one 
bottle of bubbly per booking, a 10-minute 
foot massage per person, return boat ticket 
to Duck Island per person, and discount 

vouchers.  Sales are to 31MAY13, travel to 
31AUG13 (some blackouts apply).  
Wholesalers have the details.

Yet another delay for Denarau casino
The long-promised casino development for 
Denarau is now expected to begin in May, 
according to Fiji’s Acting Prime Minister and 
Attorney General, Aiyaz Sayed-Khaiyum, 
who was questioned by Fijivillage on the 
reason for there still being no construction 

works at the site. 
Licence-holder One Hundred Sands Limited 
chairman Larry Claunch had most recently 
said that construction works were going to 
start last December but could not be 
contacted for comment on the latest delay.

http://nz.aircalin.com/billet-noumea.php
http://www.travelmemo.co.nz/voucher.php?voucher_id=1241


ASIA

Your gateway to Chengdu Click Here
or call 09 309 1188

China   We know it like our own backyard
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Tai Chi & Qigong Retreat on Norfolk 
Norfolk Island is to host a Tai Chi & Qigong 
Retreat 29MAR-04APR, commencing with a 
tai chi and qigong demonstration by Master 
Zhang Hao. This will be followed by a BBQ 
dinner at sunset to welcome all participants. 
Intensive classes will be held daily as two-
hour training sessions. No previous experience
is required and beginners are welcome.

A celebration dinner will be held on the eve 
of departure to acknowledge the incredible 
healing benefits of the tai chi and qigong 
retreat. The experience of inner calm, 
clarity of mind, and strength of spirit will be 
a perfect new year’s resolution for 2013, says 
Tania Anderson of Norfolk Island Tourism.  
Email tanderson@nigtb.gov.nf for the details.

Hideaway Island value special extended
In conjunction with Air Vanuatu’s 25th 
Birthday special airfare, Hideaway Island has 
extended the following special:
Sale date: to 30SEP13
Travel dates: 15APR to 30SEP13
Offer 1: Stay 7 nights, pay 5 plus a $100 
Resort credit
Offer 2: Stay 4 nights, pay 3 plus a $50 
Resort credit

Inclusions: Continental breakfast, free Mele 
Village tour, Glass Bottom Boat ride, Snorkel 
Safari to Coral Gardens and use of snorkel 
equipment, kayaks and Maricat sailboat.
Conditions apply. 
Call your preferred wholesaler for further 
details.

New Seoul subway guide, pavement QR codes 
Seoul city is becoming a more tourist friendly 
city with the latest Subway Guide for Visitors
and pedestrian QR Codes on Gangnam 
streets, made world famous by PSY.
QR Codes have been around for a number of 
years in Korea on bus shelters and elsewhere, 
but it is the first time that they have appeared 
on the pavement right in the eye of 
pedestrians.  
The QR Codes can be accessed with a smart-
phone and provide tourist information about 
major attractions in the Gangnam area.  By 
simply scanning the QR Code visitors can 
read comprehensive information in English, 
Chinese or Japanese plus materials taken 
from printed brochures about the Gangnam, 
Garosu-gil, and area surrounding COEX, the 
largest underground shopping centre in Asia.
The new Seoul Subway Travel Guide (Subway 
Lines 1-8) has been published in four 
languages including English to make it easier 
for visitors to get around the CBD.  The 
Travel Guide has a lot of useful information 
for visitors such as how to buy a single 
journey ticket, how to use the transportation 
card recharging machine, tour courses 
available by subway and other essential 
information for getting around the city.  

Seoul city’s subway is super efficient and 
very safe and clean and incredibly cheap to 
get around, with a ride costing less than a 
dollar.
The Seoul Subway Travel Guide is available
in Seoul subway stations frequented by 
foreign visitors and Korea Tourism 
Organization plans to have the guides on 
their official website (www.visitkorea.or.kr) 
in the near future.

Sofitel Group is to manage a five-star, 415-
room luxury hotel under construction at Nusa 
Dua, Bali.
The $93 million project, due for completion 
ahead of the September APEC conference, will 
include 17 private villas on its 7.8-hectare site.

http://www.acrossia.com


THE AMERICAS

India & Sri Lanka FOR A COMPETITIVE QUOTE 
PHONE 0508 396 842

Exotic Holidays
Specialist Tour Operator

CLICK HERE TO GET 
OUR NEWSLETTER
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Stay/Pay at Con Dao
Vietnam’s newest island destination, Con 
Dao, is a 45-minute flight from Ho Chi Minh 
City. Here Six Senses Con Dao is set on 
1.6km of white sand beach, surrounded by 
dramatic mountain landscapes and turquoise 
waters. 
Six Senses Con Dao has 50 villas, each with 
a private infinity pool. The villas are single 
level or duplex, featuring up to 4 bedrooms 
offering spacious indoor outdoor living areas. 
World Journeys has an offer for stays 
05MAY-30SEP13. Stay 5/Pay 4 nights plus 
a complimentary upgrade during the stay (3 
course meal excluding drinks). Offer applies

Laos proving popular
Tourist arrivals to Laos reached 3.1 million people 
in 2012, up 14% on 2011, according to the Vientiane 
Times. With a population of 6.2 million, that means 
that for every two Laotians, there is one foreign 
visitor – a very high visitor ratio for a country not 
yet on the mass tourism map. 
Active Asia says the surge in arrivals is attributed to 
a desire to see a country that offers a refreshing
change from the modernity of more developed na-
tions and a diverse culture untainted by 
globalisation. There are no trains to rush for and the 
landlocked country offers misty mountains, golden 
Buddhist temples and sleepy towns lost in time. 
Active Asia has a deal in Laos - 8 days $1149pp - 
combining a ‘magical’ journey by boat along the 
Mekong River with all the highlights of this 
fascinating country on a private tour called “Journey 
Through Laos”. 
For further info contact sales@activeasia.co.nz or 
call 09-360 7669. 

Island holiday in Vietnam
The paradise island of Phu Quoc in Vietnam 
is an unspoiled natural landscape with hills, 
forests and white sandy beaches plus a 
turquoise sea just perfect for diving. 
Set in tropical gardens on a beautiful stretch 
of beach, La Veranda Phu Quoc Resort 
from the MGallery collection boasts a style 
reminiscent of a French seaside mansion with 
a rich blend of dark woods, fine linens and 
mosaic tiles, complemented by large terraces 
with sweeping views. 
The resort has Deluxe rooms located in a 
three-storey building with spacious private 
balconies overlooking lush tropical gardens 
or the beach. Each room is appointed with 
Wi-Fi, satellite TV and luxurious amenities.
Phu Quoc is now easily reached via daily 

flights from Saigon.
Active Asia has a special valid for travel 
01MAY-30SEP13 offering Stay 3 nights / 
Pay 2 nights at  $287pp in a double deluxe 
room, including breakfast.  
Call 09-360 7669 or sales@activeasia.co.nz 

to new bookings, on all villa categories 
except Ocean View Deluxe Villas.       Call 
0800 117311 or info@worldjourneys.co.nz

New Quito Airport opens
World Journeys advises that Ecuador’s new 
Quito International Airport (UIO) opens  next 
Wednesday 20FEB.  Agents need to be aware 
that the new airport’s location - 36km out 
of town by road - requires more time to be 
allowed for transfers to and from downtown 
hotels. The trip will take between 60 to 90 
minutes (dependent on traffic conditions).
The new airport is ten times the size of the 
current airport (Mariscal Sucre), which is 
closing permanently.  

http://www.exoticholidays.co.nz
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Be Curious about Canada
Throughout  February and March, Canada 
experts Adventure World are encouraging 
agents to ‘Be Curious about Canada’. Canada 
is the second largest country in the world and 
offers every kind of activity imaginable, says 
the wholesaler. 
Over the past year numbers travelling to 
Canada with Adventure World have increased 
by a 20%, with those travelling on board the 
award winning Rocky Mountaineer up 28%. 
 “During the months of February and March 
we will be featuring a range of inspirational 
product, journeys and facts about this 
amazing destination,” says Dave Nicholson,
General Manager for Adventure World.  
“And to complement this we will be running 
a series of online trainings on 25FEB and on 
15MAR and 22MAR. 
“We have created a special landing page for 
agents that we hope will raise awareness 
of what is on offer throughout amazingly 

diverse country. From wildlife adventures to 
heli-hiking and self-drives, Adventure World 
cater for all travel types,” continues Nicholson.
Adventure World’s 2013 brochure features a 
collection of interesting and exciting product, 
including the following:
Whistler Summer Adventure - 4 Days / 3 
Nights from $615pp
Search for wildlife and experience the 
outdoors on this 4-day package offering a 
variety of options and levels for all travellers. 
Price includes accommodation, Peak2Peak 
Gondola admission, Tree Trek Canopy Walk 
and Valley Bike Tour.
Vancouver Island Self Drive Tour - 6 Days / 
5 Nights from $1,535pp
Vancouver Island is the perfect destination 
for an easy scenic drive. Highlights include 
a scenic ride on the B.C. ferry, meeting the 
locals and exploring at leisure. Price includes 
accommodation, 6 days economy car rental, 

B.C. ferry from Vancouver to Victoria and 
Nanaimo to Vancouver, admission to 
Butchart Gardens, Victoria floatplane 
sightseeing excursion, Quadra Island Cruise, 
self drive routing, maps, itinerary and general 
information package.
British Columbia Grizzly Bear Viewing - 3 
Days / 2 Nights from $1,988pp
Travel to the Great Bear Rainforest, one of 
the best places in the world to observe grizzly 
bears. Price includes accommodation, return 
flights from Port Hardy to Great Bear Lodge, 
Grizzly Bear viewing tours, some meals and 
transfers in Port Hardy.
To enrol for the online trainings visit 
www.adventureworld.co.nz/online-training.
To order a copy or for more information on 
Canada, call 0508 496 753 or visit 
www.adventureworld.co.nz. 

Celine Dion back at Caesars 
for Summer 2013 
Celine Dion, who is preparing to return to 
The Colosseum at Caesars Palace 19FEB-
16MAR to wrap up the second consecutive 
year of sold out performances of her record-
breaking Las Vegas residency has announced 
37 additional summer performances. 
Running from 04JUN through 01SEP, they 
have just gone on sale online at 
www.thecolosseum.com and also at
www.celineinvegas.com.
The newly announced show dates are: 
JUN: 4, 5, 8, 9, 11, 12, 15, 16, 18, 19, 22, 23, 
25, 26, 29, 30.    JUL: 2, 3, 5, 6.    AUG: 6, 7, 
10, 11, 13, 14, 17, 18, 20, 21, 24, 25, 27, 28, 
30, 31. SEP: 1 

Eight properties to suit all budgets & tastes Call your Wholesaler for rates  
or visit www.caesars.com

CLICK 
HERE 
FOR 

FLYER

Lights, camera, Wyoming!
The stunning landscapes of Wyoming make 
a cameo appearance is several upcoming 
movies, including the new Quentin Tarantino 
movie, Django Unchained.  Filming for this 
took place in winter 2012, with shooting on 
Turtle Ranch near Dubois, Grand Teton 
National Park and at the National Elk 
Sanctuary. 

Australia is now the fifth 
largest overseas market 
for New York, as Australian 
visitor numbers climbed 5% 
to 556,000 in 2012, according 
to preliminary figures from 
NYC & Company.

http://http://www.travelmemo.co.nz/voucher.php?voucher_id=1239
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San Francisco promotion winners
The Auckland travel industry was treated to 
a taste of San Francisco ‘Down Under’ last 
week at special trade events hosted by ‘The 
City by the Bay’. A delegation of 17 San 
Francisco travel representatives, as well as 
the San Francisco Travel Association team 
were present to educate invitees about the 
wealth of experiences that San Francisco has 
to offer. 
In addition to B2B sessions with buyers and 
media, San Francisco Travel welcomed over 
140 travel industry guests to The Hilton, 
Auckland for an event that was educational 
and informative – and which gave the 
attendees an opportunity to show off their 
competitive streaks. There was a also sports 
zone and hippie zone for guests to have fun 
photos taken and get into the real spirit of 
San Francisco.
The Map Challenge winner was Margo 
Tamati-Lewis from World Interline Tours, 
whose prize consisted of three nights 
accommodation at The Radisson Fisherman’s 
Wharf and a trip to Sonoma, amongst other 
San Francisco experiences. 
The Itinerary Challenge winner was Jenna 
Servantie from Air New Zealand Holidays, 
whose prize consisted of two nights accom-
modation at the Cova Hotel and a variety of 
fun activities in San Francisco.

“Oceania is the number three overseas market 
for San Francisco - almost 345,000 visited 
our city in 2011,” said Joe D’Alessandro, 
CEO and President of San Francisco Travel. 
“The strength of our visiting delegation is a 
reflection of how valued and important this 
market is to our travel and tourism industry. 
The feedback from this successful visit 
suggests that it will become a core 
component on the industry calendar of 
marketing events at least every other year.”
The evening’s Grand Prize winner was Rob 
Warner from House of Travel, who received:
Air NZ flights for two from Auckland to San 
Francisco
4 nights accommodation at the Handlery 
Hotel Union Square
2 nights accommodation at the 
Intercontinental Mark Hopkins Hotel
2 nights accommodation in Sonoma Wine 
Country Hotel
2 tickets to watch the America’s Cup
2 passes for an AT&T Park ballpark tour
2 premier passes from Pier 39
Dinner or lunch cruise from Hornblower 
Cruises and Events
2 Wax Museum at Fisherman’s Wharf entry 
tickets 
2 tickets on the 24 hour double decker bus 
tour.

The San Francisco Tourism 
team: Helen Tsui, Tom Kiely 
and Angela Jackson Cape Town hotel update

World Journeys has a Stay 4/ Pay 3 offer on 
Cape Town’s 5-star Table Bay Hotel, valid 
for stays 01APR-30SEP13 in Luxury and 
Standard Twin, Superior Luxury, or Family 
room types.  Complimentary room nights 
may be accumulated up to a maximum of two 
nights for longer stays ie Stay 6/Pay 4.  
In other news the iconic 5-star Mount Nelson 
Hotel has just re-opened its Oasis wing with 
30 completely refurbished and renovated 
rooms alongside the swimming pool, over-

looking the hotel’s lush gardens.  Clients 
wishing to combine a safari with a city stay 
can enjoy a free night at either the Mount 
Nelson Hotel or the Westcliff Hotel if they 
spend 4 nights at either Eagle Island Camp, 
Khwai River Lodge or Savute Elephant 
Camp, valid for travel now until 14JUN, or 
16OCT-31DEC13 (subject to availability).  
Contact World Journeys for advice on 
accommodation options in South Africa 
0800 117311 or info@worldjourneys.co.nz

Innovative Dubai stopovers
Innovative Travel is offering a 48-hour 
deal at the new five-star Jumeirah Creekside, 
located in the Deira area of Dubai, for 
stopovers between 11MAY and 30SEP13.
Representing exceptional value at NZ$349pp 
share twin, the package including 48 hours 
Superior room accommodation with early 
check in guaranteed at the Jumeirah 
Creekside (Deluxe class); Daily breakfast; 
Return transfers; and a ½-day City tour.
Located near a shopping district, the 
Jumeirah Creekside has lush grounds, 
cutting-edge architecture and views of the 
meandering creek. The hotel offers a luxury 

spa centre, an outdoor pool and an exclusive, 
museum-quality art collection.
For further information, contact Innovative 
Travel Tel 0508 100 111.

Dubai Eye
Dubai’s ruler has approved a US$1.6 billion 
island development project that would be 
home to what is billed as the world’s biggest 
Ferris wheel.
The official WAM news agency said that the 
Dubai Eye observation wheel will stand 210 
metres tall, exceeding the London Eye’s 135 

metres. Construction is set to begin this year.
The projects include theme parks and a 
satellite city named for Dubai’s ruler, Sheik 
Mohammed bin Rashin Al Maktoum.
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CLICK HERE
Freephone 0800 440 055
info@odysseytravel.com.au

28JUN-18JUL13French History by Rail NZ$12290PP

   21 days including 17 nights Paris apartment accommodation

G’TEED
TO

DEPART    land only

EUROPE
Rail Planner App for Eurail, InterRail Pass holders
Travelling through Europe by train has never 
been easier, now that Eurail Group GIE has 
launched a Rail Planner App designed to 
assist Eurail and InterRail Pass holders.
Rail Planner App is free and offers everything 
pass holders need to successfully plan and 
execute their rail journey by providing 
offline timetable information for international 
European trains and connections. As an 
offline app, an internet connection is no 
longer necessary once it’s been downloaded, 
with the exception of accessing some of the 
special features. This ensures that travellers 
will always have timetable information at 
hand, avoiding expensive roaming costs. 

Besides timetable information, Rail Planner 
helps travellers to find their closest train 
station with the inbuilt augmented reality 
function, and there is also a feature which 
specifically benefits pass holders; rail pass 
holders are entitled to a whole host of extra 
benefits, offering free and discounted boat 
and ferry trips, discounts in hotels, museums 
and more. Information about these discounts 
is featured on the app, as well as city maps 
and country facts for all participating 
countries. 
This free and offline app is already available 
from the App Store or Google Play. 

Mr Gungor Tuna, the Governor of Canakkale
in Turkey, has made his first visit to New 
Zealand this week for discussions around 
the Gallipoli Commemorations in 2015. 
“It is very timely that he is here for 
discussions, due to the importance that the 
New Zealanders are placing around this 
important commemorative date,” says 
Robyn Galloway of Innovative Travel.
Pictured here are the Turkish 
Ambassador, Damla Say; 
Canakkale Governor Gungor 
Tuna, Innovative’s Robyn 
Galloway; and the NZ Minister 
of Commemorations, Michael 
Woodhouse.
The Mediterranean and Middle
East specialist wholesaler is 
operating two tours for 
Gallipoli 2015; a feature of 
which is a three-night stay 
in Canakkale from 23APR to 

ensure that clients only have to cross the 
Dardanelles to the Peninsula, rather than 
having to drive from Istanbul. 
“Our tours are filling up very quickly, so it 
is important that clients book early if they 
wish to attend,” she adds.
Click here for more info.

Uniworld’s fly free France deal
Uniworld Boutique River Cruises is currently 
offering a fly free to Europe deal with air 
partner Singapore Airlines so Kiwi travellers 
can enjoy a luxury 14-night Paris to Vienna 
Uniworld river cruise, three nights’ first class 
Paris hotel accommodation with breakfast 
and including free return flights to Europe 
and two-night Singapore stopover, all priced 
from $9998pp twin share. 
Valid until 28FEB13 until sold out for the 
14AUG or 25AUG Paris & Heart of Europe 

river cruise departures. The return flights 
are from Auckland to Paris or Auckland to 
Munich. 
Price includes all meals whilst onboard 
including complimentary wine, beer and soft 
drinks during lunch and dinner as well as 
shore excursions, airport transfers and river 
cruise tips, gratuities and port charges. Terms 
and conditions apply.
Contact Uniworld reservations on 0800 872 
325 for full details.

2013 Europe Summer Savings with Uniworld 
Book and pay a deposit by 28FEB13 and 
save your clients up to $1200 per couple with 
Uniworld Boutique River Cruise Collection’s 
2013 Summer Savings program. 
Savings on some of Uniworld’s 2013 
itineraries includes: 
>>  13-day new Splendours of Italy – Venice 
to Rome. Priced from $8179pp twin share 
(cruise only), save $700 per couple when 
booking and paying a deposit by 28FEB.
>>  15-day European Jewels - Budapest to 

Amsterdam. Priced from $7910pp twin share 
(cruise only), save $900 per couple when 
booked and deposited by 28FEB.  
>>  27-day Grand European River Voyage
– Amsterdam to Istanbul. Priced from 
$15,190pp twin share (cruise only), save 
$1200 per couple when booked and deposited 
by 28FEB.  
Terms and conditions apply. Visit 
www.uniworldcruises.co.nz or freephone 
Uniworld reservations on 0800 872 325.

Cathay Pacific - two daily connections to London
Cathay Pacific is now offering two daily 
departures from Auckland to London-
Heathrow. It follows moves by the airline to 
amend its rules for airfares to UK/Europe to 
allow the use of the new codeshare service 
from Auckland to Hong Kong.
Cathay Pacific recently started a new code 
share service with Air New Zealand on the 
Auckland to Hong Kong route, and this now 
gives passengers the choice of two daily 
departures from Auckland to connect with 
London. The first flight leaves Auckland at 

1. 25pm and arrives in London at 5.40am the 
following morning. The second departure 
leaves Auckland at 11.59pm and arrives in 
London at 4pm the following day.
Cathay Pacific also recently announced 
the launch of a fifth daily service between 
Hong Kong and London-Heathrow, starting 
27JUN13. The new flights CX238/CX239 are 
now loaded and open for sale in agents’ GDS.

http://www.odysseytraveller.com/tours/french-history-by-rail/tourDetail
www.innovative-travel.com/Group Tours
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Your local wholesaler for Australia and Worldwide getaways 0800 652 441

TOUR PRODUCT
Creative Holidays unveils Worldwide, Australia brochures
Creative Holidays is showcasing
its one-stop-shop offering to Kiwi 
travel agents in 2013 with the 
release of two new brochures, 
Worldwide and Australia, tailored 
for the local market and making 
it easy to create clients’ perfect 
longhaul holiday or getaway 
across the Tasman. 
Inside each brochure, agents 
will find a sample of transfers, 
sightseeing and hotel options that 
Creative Holidays offers around 
the globe and across the Tasman, 
including a range of Handpicked 
Hotels – properties which have 
been specially highlighted by the 
expert team for their great value, 
excellent location and exclusive 
value-adds they offer Creative 
Holidays’ clients.
The Worldwide brochure includes all the 
popular Asian and South Pacific favourites 
as well as UK & Europe and USA & Hawai’i 
while the Australia brochure includes the 
beaches, cities and resorts of New Zealanders’ 
most popular holiday destination.
“We’ve used our 32 years of wholesale 
experience to deliver a comprehensive range 
of great value holiday options to give Kiwi 
agents the tools to easily create their clients’ 
own kind of holiday depending on their 
chosen destination and budget,” says Creative 
Holidays managing director Paul McGrath.
“Agents are able to quickly choose a style of 
stay to suit their clients based on our hotel 
gradings and visual icons, which explain at a 
glance why we have hand selected a particular 

property or attraction so agents can 
confidently plan a perfect holiday.”
McGrath says the Worldwide and 
Australia brochures better reflect 
local agents’ needs and illustrate 
the strengths of Creative Holidays’ 
wholesale range of 15,000 products 
across 58 countries.
“All our products have been chosen 
because they represent the best in 
the category for value, location, 
standards and service. So whether 
agents are looking for a honeymoon 
option in Thailand; family-friendly 
fun in Fiji or an Asian stopover 
to add-on to a longhaul UK trip, 
Creative Holidays is their one-stop-
shop,” he says.
“Similarly for Australia, we have 
the product to fit if clients are 

shopping up a storm and staying in a design 
hotel in Melbourne, spreading out in an 
apartment while hitting the Gold Coast theme 
parks or enjoying views of Sydney Harbour 
from a balcony suite in Darling Harbour.”
In addition to the brochured Worldwide and 
Australia hotels, transfers and tours, agents 
can book and access additional product 
through i-Create and the Creative Holidays’ 
reservations team (Freephone 0800 652 441) 
including the Arabian Peninsula and 
Maldives as well as pre-packaged 
independent tours for key stopover 
destinations. 
Both Creative Holidays’ Worldwide and 
Australia brochures are now with travel 
agents around the country.

Journeys Update
World Journeys says that bookings on their 
small group escorted Journeys product have 
taken off this year, reflecting a growing trend 
for many clients to book late.  
These Journeys are guaranteed to go fully 
escorted from NZ when a minimum level 
of 15 passengers is reached, and already the 
Cherry Blossom Japan 30MAR13 departure, 
and the Best of the Med’ 01JUN13 departure 
are guaranteed, with others soon to follow.  
World Journeys urges agents to be quick to 
take advantage of the current $500pp saving

on their 27-day Breathtaking Canada & 
Alaska Journey (19JUN13) when an Outside 
Cabin is booked and deposited by 28FEB13; 
and warn that bookings close soon on the 
Best of Southern Africa journey through 
South Africa, Namibia, Botswana and Vic 
Falls, departing 01JUN13.  
Agents earn full commission on all inclusions, 
even flights and tipping, and World Journeys 
provides flyers which agents can add their 
own contact details to.  Call 0800 117311 or 
info@worldjourneys.co.nz

https://www.calypso.net.au/apps/agweb/66.9/?client=creative-nz
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=284&packageName=Cherry-Blossom-Japan-2013
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=3000376&packageName=Best-of-the-Med-June
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=331&packageName=Breathtaking-Canada-and-Alaska-2013
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=331&packageName=Breathtaking-Canada-and-Alaska-2013
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=4000368&packageName=Best-of-Southern-Africa-


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

TravelMemo   20130215   15FEB13    Page 13

Contiki’s Rock spots 
coming down to the wire
It appears there’s no love being lost between the 
top youth travel agencies around the country as the 
battle heats up to secure one of five agent spots in 
Contiki Holidays’ Rock Around the World 2013.
The lucky agents will be treated like a VIP and 
attend one of the world’s best international music 
events simply by being a top-selling Contiki agent. 
Contiki General Manager Tony Laskey says last 
year’s Las Vegas and Coachella combination will be 
a hard act to follow but knows 2013 will reach new 
levels, when the destination is announced shortly.
“With roughly a month to go until the incentive’s 
March 16 bookings deadline, we have a number of 
agencies around the country within reach of landing
one of the five spots. With all the travel expos 
around the country and Contiki’s Early Payment 
Discounts of up to 7.5 per cent still in play before 
28 February, it’s set to be a busy few weeks as more 
eligible bookings count towards the incentive,” he 
says.
Every deposited Contiki booking, of six days or 
more, made on new 2013 bookings between last 
July and March 16, count towards the incentive. 
Five consultants, from the top five Contiki-selling 
agencies in New Zealand, will be picked to party 
with Contiki and be given VIP tickets to one of the 
world’s hottest international music events of 2013, 
return airfares, an exclusive Contiki tour and a range 
of unique Contiki experiences.
Past Rock events have included the V-Festival in the 
UK, watching performances by Eminem, Rihanna 
and other unforgettable acts; U2 and Snow Patrol 
in Toronto; INXS in Las Vegas; Robbie Williams in 
London; the Red Hot Chili Peppers in San Diego; 
and the Black Eyed Peas in the Canadian Rockies.
For more details on Contiki’s Rock Around the 
World incentive visit the promotions and deals 
section of www.contiki.com/agents or contact your 
local Sales Executive. 

AVIATION
Higher Emirates Skywards tier
The highest-frequency New Zealand members of 
Emirates Skywards frequent flyer programme have 
the opportunity to qualify for a significant 
enhancement to Skywards’ offering with the 
introduction of ‘Platinum’ membership, a new tier 
which sits above Blue, Silver and Gold.
The Platinum tier offers additional benefits to 
members who have earned over 150,000 Miles with 
Emirates.
They will receive exclusive benefits usually 
reserved for First Class passengers, including First 
Class check-in, baggage delivery and access to the 
First Class lounges in Dubai with a guest. They can 
continue to use all Emirates Lounges around the 
world, also with a guest, and they will receive 20kg 
of additional baggage, regardless of their class of 
travel.  
To enable Platinum members to share their benefits
with the rest of their family, a Gold ‘Partner’ card 
has been introduced, which means that family 
members can enjoy Gold privileges even when 
travelling separately. Platinum members will be 
guaranteed an Economy Class or Business Class 
commercial seat at Flex fares and receive access 
to an Economy Class or Business Class ‘Last Seat’ 
Flex reward. 
Gold Emirates Skywards members who are eligible 
for Platinum status will be automatically upgraded 
to the new tier and will start receiving benefits from 
01APR13.  To qualify for Platinum status, members 
need to earn 150,000 or more tier Miles within a 
rolling 12-13 month period, compared to the 
existing qualification criteria of 50,000 Miles for 
Gold members.  Based on current figures, it is 
estimated that the top five per cent of Emirates 
Skywards’ Gold tier will be eligible for Platinum 
status. Skywards has 8.6 million members world-
wide. 

Air Pacific A330s ‘a done deal’
The purchase of three brand new Airbus A330-200 series aircraft is a done deal, 
according to Fiji’s Acting Prime Minister, Attorney General and Minister of 
Civil Aviation Aiyaz Sayed-Khaiyum.
Speaking to The Fiji Times this week, he reportedly brushed aside speculation 
and said purchase of the aircraft had successfully been completed and Air Pacific 
was expecting delivery of the first aeroplane in the Fiji Airways livery next 
month.
“The purchase has gone ahead as announced,” he said while responding to 
queries.
Prime Minister Bainimarama has been visiting the Airbus facility at Toulouse in 
France to witness the roll-out of the first FJ Airbus, which gets its first test flight 
next week. The airline’s PR department says Chairman Nalin Patel, CEO David 
Pflieger and the rest of the Air Pacific board are there with the PM to meet 
various current and new business partners.

Pflieger Florida bound
Air Pacific CEO David Pflieger, who has resigned effective 01MAY, has been 
named President and CEO of Silver Airways, a Fort Lauderdale-based airline 
with a fleet of Saab 340Bs and Beech 1900Ds. Silver operates scheduled flights 
as a United Express carrier to 24 US cities and 7 destinations in the Bahamas. It 
also operates under its own name to 16 US cities.
It has just been named 2013 Regional Airline of the Year by Air Transport 
World, the first US-based airline to win the award since 2008.  

Air Pacific signs E&M deal
Air Pacific has contracted Air France Industries KLM Engineering and 
Maintenance to provide support for its incoming A330-200 fleet. The deal 
includes technical fleet management services, component repair, access to AFI 
KLM E&M’s dedicated regional A330 spares pool, and the supply of an A330 
Main Base Kit on Air Pacific premises.

KLM’s 99-euro fare
With effect from 22APR, KLM 
will be lowering its fare to €99 
for 11 European destinations. 
KLM will then offer flights to 

more than 30 European destinations at this 
competitively priced fare.

http://www.cxagents.com


Over 120 European destinations ... now that’s Wunderbar!
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Air Canada reconfigures
Following the lead of other airlines, Air 
Canada is to introduce a premium economy 
product on some of its international flights.
The new product will offer customers a 
dedicated cabin with 2-4-2 configuration 
featuring larger seats that are wider, 
providing more recline, with 7in more 
legroom than Economy. Passengers will be 
offered premium meals with complimentary 
bar service and priority check-in and baggage 
delivery at the airport. 
The service will be introduced on Air 
Canada’s Montreal-Paris flights effective 
11JUL, with other  routes added over time as 
new aircraft enter the carrier’s mainline fleet.
“The delivery of five new Boeing 777-300ER 
aircraft over the next 12 months provides us 
with the right opportunity to launch a new 
cabin of service that will be offered on more 
of our international flights over time as we 
take delivery of new 787 aircraft,” says Ben 
Smith, Air Canada’s Executive Vice President 
and Chief Commercial Officer.
The new B777s will be configured with 36 
executive first, 24 premium economy and 398 
narrower economy seats in a 3-4-3 layout and 
31in pitch, for a total of 458.
On its 777s, Air Canada currently has 42 
executive class seats and 307 economy seats 
for a total of 349.

QF-EK codeshare to Thailand
Qantas has applied to codeshare its 14 
weekly services between Australia and 
Thailand with alliance partner, Emirates.
The application submitted to Australia’s 
International Air Services Commission 
(IASC), advised that the codeshare would 
commence from 31MAR13 and would 
replace the airline’s current Finnair 
arrangement on the route.
The IASC has invited submissions by 
25FEB13.

Malaysia Airlines 
lifts baggage allowance
With effect from 14FEB, a new MH Free 
Baggage Allowance policy and Excess 
Baggage Rate policy now apply on Malaysia 
Airlines flights globally. 
The new Baggage Allowance is First Class: 
50kg; Business Class: 40kg; Economy class: 
30kg. The Infant Free Baggage Allowance 
of 10kg and current baggage allowance for 
travel to/from the US remain unchanged. The 
new policy is not valid on any code-share 
flights or MAS Wings flight numbers (3000 
series). 
The new Excess Baggage Rate will now be 
applied per unit of 5 Kgs and will be based 
on zones of travel. For any clarifications, call 
Malaysia Airlines’ Reservations on 0800 777 
747.

American – US Airways merger
A source told CBS News that the boards of American Airlines and US Airways have 
approved a merger that would create the world’s biggest carrier.
Under the deal, which is expected to be unveiled today (NZ time) if the timeline isn’t 
moved up sooner and there are no last-minute snags, the combined airline would keep 
the “American” name.

CRUISE NEWS
Carnival Triumph rescue
The disabled Carnival Triumph is due to 
arrive today (NZ time) in Mobile under US 
Coastguard escort, with two tugs towing and 
steering the 893-foot ship.
Last Sunday morning, Carnival Triumph 
experienced a fire in the aft engine room 
while the vessel was around 150 miles off 
the coast of the Yucatan Peninsula on a four-
night cruise out of Galveston with 3,143 
passengers and 1,086 crew. While the ship’s 
automatic fire extinguishing systems success-
fully put out the fire, it had by then knocked 
out the ship’s propulsion power and left it 
with only emergency generator power. This 
impacted on the normal operation of toilets, 
air conditioning, elevators, lighting, cooking 
and refrigeration. Media reports indicate 
conditions on board range from 
“challenging” to “stinking” and “foul”.

During the week, sister ships Carnival 
Legend, Carnival Conquest and Carnival 
Elation were diverted to provide supplies 
and generators to Carnival Triumph and the 
technical team on board gradually restored 
auxiliary power to operate some basic hotel 
functions. Public and cabin toilets were made 
operational in certain sections of the ship, 
power restored to a limited number of 
elevators, and some power in the Lido dining 
area allowed for hot coffee and limited hot 
food service. Guests were supplied with food 
and refreshments and the ship had supplies 
on board to last until it reached port. 
Carnival has booked more than 1,500 hotel 
rooms in Mobile and New Orleans, arranged 
20 charter flights from Houston and coach 
transportation from Mobile to Galveston.

MSC Cruises’ 7-night Caribbean Cruises from $839  
Hot for 2013-14 is a series of Western 
Caribbean cruises aboard the new MSC 
Divina, prices starting from NZ$839pp, twin 
share.
Book a 7-night cruise of the Eastern 
Mediterranean, also on the MSC Divina, and 
prices begin at NZ$869pp, twin share.
And for cruise fans who want to merge the 
two for a 14-night Grand Caribbean 
experience, prices begin at NZ$1608pp, twin 
share.
All itineraries begin and end in Miami 
between NOV13 and MAR14, the Western 
Caribbean cruises calling on destinations like 
the Mexican island of Cozumel, Georgetown 

in the Hayman Islands, Falmouth in Jamaica 
and the Bahamas.
The Eastern Caribbean cruises feature visits 
on St Maarten, San Juan as well as the 
Bahamas.
Cruises of 10 and 17 nights are also available,
the latter priced from NZ$1967pp, twin 
share.
“These packages allow you to take advantage 
of our fabulous new ship cruising – to 
amazing destinations,” said Lynne Clarke, 
managing director of MSC Cruises Australia 
and New Zealand. 

http://www.lufthansaexperts.com
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Cruise Industry Awards 
Review

The cruise industry awards are over for another year 
and I would like to publicly acknowledge all of those 
that played an active role in making this night a 
success.
Without sponsors such a night is simply not possible 
and many of the Cruise Industry Awards sponsors 
have backed up year after year.
Our gold sponsor Emirates has certainly made 
access to cruising in Europe very easy with routes ex 
Dubai going into most cruise ports.
Our silver sponsors, Avalon Waterways, Compagnie 
du Ponant (TTW), Royal Caribbean Cruise Lines and 
Cruise Passenger Magazine have been supporting 
this event for many years. New silver sponsor this 
year Dubai Tourism complimented our gold sponsor 
and attendees were witness to some excellent 
footage focused on cruising in the Middle East – a 
sure sign of commitment to our growing industry.
Travel Bulletin, Cruise Weekly, Viking River Cruises, 
Uniworld Boutique River Cruises, P&O Cruises, Rocky 
Mountaineer, Silversea Cruises, MSC Cruises, Francis 
Travel Marketing, Star Cruises, Norwegian Cruise 
Line and APT have all been consistent supporters of 
this night for a number of years - worthy of
acknowledgment. 
New sponsors for this year’s event included Carnival 
Cruise Lines, Hong Kong Tourism, InPlace Recruitment
and Oceania Cruises – all having identified the cruise 
industry as being a space to be involved.

*Select December 2013 departures for Rhine Getaway, Romantic Danube and Danube 
Waltz. ^Viking $1795 Air offer is strictly limited, conditions apply, subject to availability 
and may be withdrawn at any time. Prices are listed in Australian dollars, per person, 
ex. Australia. Guests booked on a Viking 2013 cruise / tour itinerary can receive return 
economy class airfare from Australia (from ADL/BNE/MEL/PER/SYD) to Europe return for 
$1795.00, with a carrier chosen by Viking. Non-refundable full airfare payment ($1795 per 
person) is due at the time of booking. Valid for travel between 20 November 2013 and 
10 January 2014 only. Guests may choose date for travel and major European gateway 
destination, for full list visit www.vikingrivercruises.com.au or request at the time of 
booking. Offer is non-changeable, not redeemable for cash, non-transferrable and non-
redeemable for cruise credits. Price is in Australian dollars, per person and includes seasonal 
surcharges, all government fees and taxes and air fuel surcharges. Full airline terms and 
conditions will apply. Additional conditions apply, visit www.vikingrivercruises.com.au.

  Fly ex. Australia to Europe for just 
$1795^ per person return  
Economy-class incl. taxes 

 Valid with any stateroom

  Fly to and from any major  
European gateway

  Fly with one of seven airlines; Qantas, 
Singapore Airlines, Emirates,  
Thai Airways, Cathay Pacific, 
Scandinavian Airlines or Finnair.^

  Plus, you can include an Asian stopover 
without any additional air costs.

BOOK YOUR CLIENTS A 2013 
CHRISTMAS CRUISE* AND THEY CAN:

$1795^ HOLIDAY 
SEASON AIR

Call us at 0800 447 913

On behalf of the entire 
cruise industrywe thank 
all of our loyal supporters 
and of course 
congratulate finalists and 
winners of each category. 

Carnival Australia drops CCS concept
Carnival Australia is moving away from its Complete Cruise Solution marketing 
banner in Australia in favour of three ‘brand specific’ sales teams representing 
P&O Cruises Australia, Princess Cruises and Cunard/P&O Cruises Worldwide.
Carnival Australia CEO Ann Sherry says the new sales structure will take effect 
11MAR and will see the departure of Don Clark, Complete Cruise Solution 
director of sales.
There are no changes to the Carnival operation in New Zealand. 

Hollywood on the High Seas 
P&O Cruises is bringing a taste of Hollywood to its ships, with a new movie-
making program based on the animation technology behind Wallace and Gromit 
and The Pirates! Band of Misfits. 
The cruise line has partnered with animation software developer Stop Motion 
Pro and home entertainment company Sony to launch a new program called 
Broad Shorts, giving kids the chance to create their own animated short movie 
while at sea. 
The program is one of a series of new family activities being rolled out across 
P&O Cruises’ fleet this year.
Broad Shorts will launch in the teen-focused HQ and HQ+ clubs this month, 
with kids shown how to make their own stop motion movies from a range of 
puppets. 
The teenagers will be responsible for all aspects of the film-making process, 
from designing the puppets, to creating a story and script, filming and providing 
voiceovers. The final stage will involve creating an animation using technology 
developed by Stop Motion Pro.
The short films will then be premiered to their families and other passengers at 
a special screening during their cruise. In the second phase of the program, to 
be introduced later this year teenage passengers will be given cameras to film 
content for their movies around the ship. 

Avalon Waterways has announced that 
Australian TV celebrity Deborah Hutton 
will christen one of its new ships, Avalon 
Illumination, being launched in Europe 
in June next year. Avalon Illumination 
has been specifically designed with 
Australian travellers in mind and 
features two decks of all-suite 
accommodation with wall-to-wall 
panoramic windows.

http://www.vikingrivercruises.com.au/holiday-cruises/
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Antarctica 2014 announced
World Journeys has created a new small group escorted cruise 
journey to Antarctica, departing 27FEB14.  
Says director Ange Pirie: “We have released this journey now, as 
we have found that unlike other destinations, people do plan well 
in advance when travelling to Antarctica, as it’s such a once-in-a-
lifetime trip, and the season is so short.”
The 17-day ‘Antarctica, The Last Continent’ journey is priced from 
$14,335 (+ airline taxes of $210) per person share twin, which 
includes flights ex AKL, 4-nights in 4-star Buenos Aires hotels, a 
sightseeing tour and Dinner & Tango show in Buenos Aires, one 
night in Ushuaia, all transfers and transport, plenty of meals, and a 
10-day/9-night cruise to Antarctica and the South Shetland Islands 
with Quark Expeditions aboard the 112-guest Sea Spirit (all cabins 
offer exterior views).  
An optional extension to Iguazu Falls & Rio is offered from $2,760pp 
share twin.  Call 0800 117311 or email info@worldjourneys.co.nz

HOSPITALITY
Travelbug Awards 2013 
Trade Me’s online accommodation website 
Travelbug has announced the winners of the 
2013 Travelbug Awards, with Canterbury 
accommodation providers and the Ibis 
Budget Hotel at Auckland Airport receiving 
accolades. 
The awards recognise excellent performance 
by accommodation operators based on the 
number of bookings made at each property, 
the quality of guest feedback, and the overall 
quality of their Travelbug listing.
Trade Me’s head of travel Daniel Bridges 
said Travelbug had made the awards criteria 
more demanding than ever before, and less 
than one per cent of the site’s 3,000+ 
properties achieved the Platinum Award.  
“We upped the minimum percentage of 
thumbs-up reviews and number of bookings 
required to even be eligible, so properties that 

made the grade here should be very proud of 
what they’ve achieved.”
He said it was a “sign of the times” that the 
Ibis Budget Auckland Airport took the 
honour of being the stand-out Platinum 
property. “The team at Ibis Budget achieved 
the highest overall score and this shows the 
increasing popularity of small but 

perfectly formed hotel rooms in good 
locations. They’ve done a stellar job over the 
past year.”
The “100% Reviews Award” is driven by 
feedback from guests who have booked and 
stayed at a property. Mr Bridges said 
operators with a 100 per cent “thumbs up” 
rating across a minimum number of reviews 
earned the award.
Canterbury beat all other regions for a 
second year running as the region earning the 
most 100% Reviews Awards with 32 (11% 
overall), closely followed by Wairarapa and 
Auckland with 27 each. 
Four accommodation providers received 
“Best in Region” awards for a second 
consecutive year: Victoria Hotel (Otago), 
Kuirau Park Motor Lodge (Rotorua), Living-
Space Invercargill (Southland), and Acorn 
Estate Motel (Masterton).

Crowne Plaza Queenstown 
appointments
Crowne Plaza Queenstown says it has 
strengthened its local management team with 
two key sales and marketing appointments. 
The hotel has lured Kylie Walker to the team 
as Sales and Marketing Manager as a 
measure of its renewed investment in its 
Queenstown operation.
Ms Walker has more than 20 years’ experience 
in the sales, marketing and tourism industries 
and joins the company from Air New Zealand 
Holidays where she was the Queenstown 
manager.
Previously she was Regional Development
Manager for the Tourism Exchange, a 
national tourism marketing and distribution 
company, and spent seven years at Millbrook 
Resort as International Sales Manager and in 
a range of senior operational roles.  
Alongside Ms Walker, Lisa Ellerton has 
been promoted to the role of Crowne 
Meetings Director and becomes the hotel’s 
key contact for the MICE market.  
Ms Ellerton started her tourism career in 
1997 with Swallow International Hotel 
Group in the UK, joined Crowne Plaza 
Queenstown in DEC07 as a food and beverage
attendant and worked her way up to 
restaurant supervisor before moving into the 
banquets team. 

Kylie Walker and Lisa Ellerton
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INDUSTRYSheraton resort for New Caledonia ...  cont from p1
Combining Melanesian and traditional 
French influences, the Sheraton will be the 
ideal base for exploring the world’s largest 
lagoon and second-largest coral reef system.
The resort’s house reef offers an array of 
aquatic and recreational activities, such as 
diving and snorkeling amid the prolific 
marine life. 
Guests will be able to enjoy watersports 
including sailing, windsurfing, jet skiing, 
waterskiing, wakeboarding, and kite surfing. 
They can soak up some sun on the 13km of 
white sand beach, try their hand at fly-fishing 
or angling, or paddle a canoe or kayak down 
a river or on a lake.
Grande Terre has some of the best hiking and 
mountain biking in the South Pacific with 
trails following old mining and forest tracks. 
Guests can also play a round of golf on a new 
Luke Dye-designed 18-hole international 
course, or enjoy a game of tennis, squash, or 
cricket. They can also go cycling or take a 
horseback riding expedition in the mountains.
Cynthia Ligeard, who chairs New Caledonia 
Tourism (NCTPS) was in town yesterday 
with Jean-Michel Foutrein, the NCTPS 
Director from Noumea to host a trade 

function and to brief the industry on the new 
developments which they believe will 
transform tourism in New Caledonia.
Mme Ligeard told TravelMemo that the new 
Sheraton resort will create jobs and draw 
many more visitors to the Bourail area, which 
has much to offer with its unspoiled mountain
and beach landscapes. “One of the special 
attractions resulting from the resort will be 
the development of a cultural village that 
showcases both the Melanesian culture and 
the unique French-Pacific culture of New 
Caledonia’s people,” says Mme Ligeard. 
Jean-Michel Foutrein said the Sheraton 
development is on a scale never before seen 
in the country, being built on a site twice the 
area of the city of Noumea. 
He said New Caledonia is on the verge of  a 
new step in tourism, with the transformation 
of Noumea’s international airport and the 
imminent rebranding of the La Promenade 
Hotel to Hilton. These changes and the 
renovations to Meridien Noumea, plus the 
revamp of Aircalin and other development 
projects will be game-changers for the 
tourism industry in New Caledonia, he said.     

Pictured at last 
night’s cocktail
function at 
Gourmetagogo in 
Parnell are Cynthia 
Ligeard and Jean-
Michel Foutrein of 
NCTPS and Lesley 
Perrie of Planet 
Travel Marketing, 
who represents 
New Caledonia’s 
Tera Hotels and 
Resorts.

A new club president heads up Skål 
International Queenstown.  
Donna Stewart, who is GM of Peppers Beacon 
in Queenstown, was voted as the club’s new 
president at Wednesday’s A.G.M., held at the 
Copthorne Hotel and Apartments.  She is 
shown here receiving the Presidential Chains 
from Peter Howe, outgoing president.

Virtuoso reveals hottest 
destinations for 2013
An elite group of Australasian travel advisors 
from luxury travel network Virtuoso have 
revealed their picks for 2013’s hottest travel 
destinations. 
In a survey of 48 highly experienced 
member travel agencies based around 
Australia and New Zealand, Myanmar was 
named the must-see place to visit this year, 
on account of its fascinating culture, people 
and unspoiled nature. 
Julie Denovan, Virtuoso’s Manager Australia, 
commented: “This survey canvassed the 
views of some of Australia’s most 
knowledgeable and discerning travel advisors 
and the results confirm other industry reports 
that Myanmar is THE place to go in 2013, 
while tourism is still in its infancy.”
South America came in second place, due 
to its improved accessibility from Australia, 
value for money and increased interest in 
Brazil in the lead-up to the 2014 FIFA World 
Cup and the 2016 Olympic Games. In joint 
third place were Morocco - selected for its 
diversity, interesting sites and combinability 
with European destinations - and Bhutan – 
chosen for its unspoiled scenery, culture and 
range of luxury properties.
Virtuoso’s luxury travel network is made up 
of more than 7,200 leading travel advisors 
from around the globe, including 31 member 
agencies in Australia and New Zealand.


