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Surge in demand for Trafalgar’s CostSaver
The second round of the earlybird Europe booking season is in full swing 
and at travel expos around the country Trafalgar is reporting a spike in 
consumer uptake for its CostSaver program.
With 34 Europe and Britain guided holidays priced from $154 per day and 
savings of up to 30% on a comparable quality of independent travel, guests 
can stretch their holiday budgets without compromising on standards.  
Trafalgar General Manager Scott Cleaver says their Early Payment Discount 
offers and product innovations have seen Kiwi bookings up year-on-year 
across the At Leisure and First Class guided holidays but they are seeing a 
notable trend for more clients opting for the appeals of CostSaver holidays 
to Europe and Britain in 2013.
“In the past, there was a perception of CostSaver being an option only for 
travellers whose budget didn’t extend to our First Class range,” says 
Cleaver. “Clearly agents are seeing the benefits of Trafalgar’s CostSaver as 
a viable option for more independent travellers who want to see the main 
sights with expert Travel Directors and Local Guides while staying in quality
hotels but are also seeking more free time and less inclusions to explore a 
destination on their own.”
There are five new itineraries featured within the 2013 CostSaver program
including the seven-day Jewels of Italy, the eight-day Highlights of the
Italian Lakes, the 12-day Impressions of Spain & Portugal, the four-day Taste
 of Britain and the 12-day Highlights of Germany.                         ... cont p.12
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HEREYear-end arrivals show underlying strength of market

There were 2.565 million visitor arrivals to 
New Zealand in the DEC12 year. This was 
down 1% on calendar 2011 figures, but 
Tourism New Zealand says the result 
reaffirms the underlying growth in visitors, 
given that 2011 numbers were boosted by 
the Rugby World Cup. The latest annual total 
was also up 1.6% on 2010.
TNZ chief executive Kevin Bowler says there 
has been a significant change in the market 
mix in the last year – with arrivals from Asia, 
in particular China, continuing to increase, 
while long-haul markets have remained 
challenging. 
“Undoubtedly the biggest story of the year 
was the dramatic growth from China which 
moved passed the USA and UK to become 
our second largest source of visitors.
“The current economic situation in Europe, 
and New Zealand’s high exchange rate, has 
understandably impacted on the number of 
long-haul arrivals. 
“However, the western markets remain 
valuable, and a target for Tourism New 
Zealand, as their visitors tend to stay longer. 
And some of the markets have held up well 

- in particular Germany which was up 12.4% 
in December, and ended the full year 0.1% 
ahead of 2011.”
Arrivals from Asia increased, with China up 
35.4% for the year and Japan showing good 
signs of recovery with an increase of 4.5% 
for the year.
Bowler says the number of Chinese visitors
will continue to grow, but it is not just a 
numbers game. 
“Tourism New Zealand is leading a programme 
we’re calling Premier Kiwi Partnership 
(PKP) in China to increase the availability of 
higher quality mono-New Zealand holidays 
through the Chinese travel trade.  In time, 
this will result in more people choosing to 
visit just New Zealand, to stay for longer, do 
more, and ultimately, have a better experience
to share with others on their return. 
“Through PKP, we aim to change the nature 
of holidays taken by Chinese visitors and the 
contribution they make to the New Zealand 
economy. The first visitors on these new PKP 
itineraries will be arriving in the next few 
weeks for Chinese New Year.”

West Coast fully open
Contrary to what it says is recent misinformation from surrounding 
regions, Tourism West Coast confirms that the West Coast has been 
fully open for business since Tuesday 08JAN when the State Highway 6 
bridge at Harihari, one hour north of Franz, was reopened.
The West Coast is accessible via three main State Highways - SH73 
Arthurs Pass and the Otira Gorge,  SH7 Lewis Pass via Reefton to both 
Greymouth and Westport, and in the south via SH6 from Wanaka to 
Haast.   

Queenstown airport 
record numbers
Queenstown Airport enjoyed 
a record December in terms 
of domestic passengers. The 
latest figures show 89,043 
domestic passengers passed 
through the airport in DEC12, 
up 19% on DEC11 and ZQN’s 
largest-ever monthly domestic 
throughput.
Mountain Scene reports that 
domestic airport movements 
were up from 774 in DEC11 to 842 in 
DEC12, despite Jetstar dropping its 
Queenstown-Christchurch service. 
International passenger numbers were also up 
52% in DEC12 to a total of 22,285, helped by 

an increase in international aircraft movements 
from 118 to 182. 
An airport spokesperson told the paper load 
factors were very strong, ranging from 84 to 
88%.

Nation’s position on moving summer holidays revealed
Almost a quarter of New Zealand adults 
want to move the traditional summer holiday 
period to February, according to new data* 
from Tourism Bay of Plenty.
Some 24% of respondents say they would 
prefer to move the traditional New Zealand 
summer break, including the school holidays, 
to February when the weather is generally 
better. However a larger group of 38% are 
against the proposition, with an equal number 
undecided.
Settled weather unsurprisingly plays a big 
part in holiday enjoyment with 40% of Kiwis 
saying that wet weather is their ultimate 
peeve while on summer holiday. Twenty 
percent felt traffic was the most irritating.
Tourism Bay of Plenty general manager Rhys 
Arrowsmith says talk of moving the summer 

holiday period surfaces every year and the 
research demonstrated New Zealanders’ 
mixed feelings on the issue. 
“Although the weather in February is 
generally excellent, this year we’ve been 
lucky with periods of settled and sunny 
weather in many parts of the country over the 
Christmas and New Year period as well,” he 
says.
“In the coastal Bay of Plenty we have the 
most sunshine hours in the North Island, and 
we see many tourists coming to the area for 
a better chance of sunshine than they’d get 
elsewhere.”
*Survey conducted by Research Now, 11-
17DEC12. 
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Ultimate Hikes offers new season deal for 2013-14
The Great Walks season is in full swing, and 
Ultimate Hikes, exclusive operator of multi-
day guided walks on the Milford, Routeburn 
and Greenstone Tracks, has opened up 
bookings for 2013-14 with a new season deal 
for those who do their walk between 01NOV 
and 20DEC13. Next summer’s full season 
operates to 11APR14.
The earlybird offer includes a night’s 
accommodation at the Novotel Queenstown 
Lakeside Resort on each side of the walk 
and starts from $1,299, but bookings must be 
made by 30APR13. 
A new feature of the 2013-14 booking season 
is lower child pricing.  If two or more children
are on the same booking, a reduced price 
applies after the first child.
“While our minimum age is 10 years old, it’s 
never too early to introduce young people to 
the beauty of nature, and where best to do 
this than our own pristine National Parks,” 

said Ultimate Hikes General Manager Noel 
Saxon. 
“We’ve experienced a pleasing trend this 
year in more New Zealanders’ booking on 
the tracks, and family groups are also 
increasing.
“Walking with us is a great way to experience
a family holiday. We take care of all the 
details, so everyone can relax and enjoy the 
great outdoors in a safe and comfortable 
environment.”
Ultimate Hikes is unique in providing fully-
catered guided walks on these famous tracks, 
enabling people to experience them in their 
own time and at their own pace, with the 
safety and comfort of guides and private 
lodges. 
There is still space available to walk in the 
current season, which ends 18APR13.  
Book the new season deal by calling Res on 
03-450 1940. It cannot be booked online.

Gay Ski Week Queenstown to aid charity
Queenstown’s annual gay and lesbian pride 
festival is back again and for the first time the 
event will raise funds for charity.
Attracting crowds from all over New Zea-
land, Australia and further afield, DNA Gay 
Ski Week QT 31AUG-08SEP is the Southern 
Hemisphere’s largest Winter Pride event.

This year organisers Sally and Mandy White-
woods will donate 6% of the accommodation 
revenue from bookings at Novotel Queens-
town to the New Zealand AIDS Foundation.
Tickets are now on sale and full programme 
details and accommodation bookings are 
available at www.gayskiweekqt.com

Grand Pacific Tours has launched its new 48-page New Zealand 
brochure, featuring Affordable Coach Holidays, Luxury Coach 
Holidays, Ultimate Small Group Tours and Special Interest Tours.
GPT says its new Affordable Coach Holidays offer value for money 
and feature an extensive list of prepaid attractions that other 
similarly priced programs can’t match. Its popular Luxury Coach 
Tours tour New Zealand in style, staying in superior accommoda-
tion and travelling on a luxury coach, while its Ultimate Coach tours 
travel at a relaxed pace, using a full size coach fitted with 20 luxury 
leather seats, and staying in premium accommodation.
This year GPT’s Special Interest Tours are also featured in the 
brochure, catering to Airshow enthusiasts, Steam Train buffs and 
more.
All departure dates within the brochure are guaranteed to operate 
and new tour dates are frequently opened due to high demand.     View the new brochure here.

AUSTRALIA
Celebrate Australia Day II
Sunshine Coast residents and tourists will be 
encouraged to show their support for 
Queensland tourism by celebrating “Australia 
Day II” on 23FEB. 
Queensland’s Minister for Tourism, Jann 
Stuckey launched a domestic ad campaign 
last weekend to celebrate the Queensland 
spirit and urge people to show their support 
and holiday in the state. 
“Many Queenslanders didn’t have the 
opportunity to celebrate Australia Day in true 

Aussie style over the January 26 long 
weekend,” Ms Stuckey said. 
“The bulk of Queensland tourism 
destinations are now open for business and 
ready to welcome visitors following the 
recent wet weather incidents. 
“Many holiday destinations were untouched 
and while others are on the road to recovery, 
this campaign reinforces that the best way 
you can support the industry is by taking a 
holiday in Queensland.” 
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New Year. Fresh Start.
Senior Leisure Travel Consultant Wanted

We are looking for an experienced (minimum 4 years)  
Senior Leisure Travel Consultant with a proven track  
record in achieving sales targets, exceptional customer  
service with a reputation to match, and the passion to  
create a ‘trip of a lifetime’ for each and every customer.  

You will need to think outside the square, have excellence  
in both verbal and written communication, and self- 
motivation is vital, as is a “can-do’ attitude. This is a  
Christchurch-based office and hours are Monday to Friday  
8.30am - 5.30pm.

Please email your CV to riccarton@mondotravel.co.nz  
or for a confidential conversation, please call 
Mike Trengrove on 029 22 99 300

Applications close Monday, 11 Feb 2013

A million places to see.  
A million ways to see them. 
Mondo.

Great Southern Rail FAB FEB sale
Book in FEB13 for travel on The Ghan or Indian Pacific 
and save your clients 20% on the Gold Service Everyday 
fare for travel in APR-MAY13.
Your clients can enjoy:
>>  all refreshments, including soft drinks, beers, high-
quality wines and base spirits available throughout the 
journey at no additional cost.
>>  en route Explore and Discover Stops. Experience the 
culture and history of destinations along the journey 
included in the fare.
All offers are subject to availability at the time of booking, 
so don’t delay.
For further details click here and contact Rail Plus for 
bookings. Sculpture by the Sea to transform 

Cottesloe beach
Sculpture by the Sea will return to Perth’s Cottesloe 
08-25MAR. More than 70 artists will transform the beach 
into a stunning sculpture park overlooking the Indian 
Ocean. Pictured above is one of the 2012 exhibits, 
“Screwing on the Beach”.

Cruising to the Cup
Carnival Spirit is to cruise from Sydney to Melbourne for 
this November’s Melbourne Cup. The round-trip itinerary 
will depart on 02NOV, arriving into Melbourne on Tuesday 
04NOV. 
The cruise fares will include entry into Flemington race-
course, plus transport to the track and back to the ship. 

Harrex new SATC boss
Australia’s Travel Weekly reports that the South Australian
Tourism Commission has appointed Rodney Harrex as its 
new chief executive. He formerly headed Tourism 
Australia’s UK and Northern Europe operation, and some 
years ago spent time in the Auckland office of TA’s 
forerunner, the ATC. Harrex takes up the role on 08APR.

Qantas Special Business Fares to Aust
Qantas has released special Business Class fares to 
Australia - $799 oneway from AKL to SYD/MEL/BNE, 
and $899 oneway from CHC to SYD, available for sale 
until midnight Monday 04MAR13 and travel to 30NOV13. 
Details are in your GDS and on the Qantas Industry Sales 
website, www.qantas.co.nz/agents  

New water play area – Leak’n Logs
Aussie World Sunshine Coast fun park, having invested 
over A$2m into expanding the complex, has opened a new 
water play area called Leak’n Logs.  It features a walk-
through mist shed sitting underneath a leaky corrugated

 iron water tank, 
random tipping buckets,
intermittent and 
continuous showers, an 
outback log waterfall, 
irregular dancing water 
jets and a tin shed that 
inside emulates a 
typical Queensland 

electrical storm complete with thunder, wind, lightning and 
rain. It is the fourth new attraction in just under two years 
to complement the park’s 30 existing rides and games. 
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HOGAN
PITCAIRN

WIN! PITCAIRN 
PURE HONEY

Her Majesty the Queen and 
HRH the Prince of Wales 

have given this honey 
their seal of approval.

Pitcairn Islands Tourism
and Hogan & Associates

have five jars of  
Pitcairn Island 

Pure Honey 
to give away!

Simply answer these 
questions to be in to win:

1. Which international airport do clients travel via  
     on the way to Pitcairn Islands? Auckland to ...?
2. What is the name of  the ship that takes
     passengers from Mangareva to Pitcairn Islands?
3. How many registered accommodation places
     are there in Pitcairn Islands?
      HINT: All answers can be found on 
                    www.visitpitcairn.pn

Send your answers to: sales@hoganreps.co.nz
        by 28 Feb 2013 and be in to win!

Fremantle Street Arts Festival
The internationally recognised Fremantle 
Street Arts Festival 30MAR-01APR in Perth 
will showcase acclaimed street theatre, 
music, comedy, circus and cabaret performers 
from France, Italy, Spain, Belgium, Ireland, 
USA, Portugal, Japan, UK & Canada.
The event has grown since its inception in 
1999 to become the largest street arts festival 
in Australia and 2013 is set to be the biggest 
yet, with more than 30 of the world’s finest 
street performers and an expected 150,000 
spectators.

PACIFIC ISLANDS

Jetlev Packs add WOW factor to Sea World Show 
In an Australian first, Sea World’s live show, 
Jet Stunt Extreme, has been taken to a whole 
new level – literally, with the inclusion of 
new Jetlev Packs. These are specially 
designed backpacks equipped with 
impressive 200hp marine engines that pump 
water up a 33-foot hose at over 1,000 gallons 
per minute. When the water reaches the ultra-

light backpack, it’s directed through two 
nozzles that give the Jetlev Packs enough 
power to propel the rider a whopping 8 
metres in the air and reach speeds of up to 
70km/h. They take the show to a whole new 
level, with the world class performers adding 
awesome new gravity-defying stunts into 
their routine.

Fiji Pearls Ocean Swim
Fiji’s northern island is set to have its first 
ever open water Ocean Swim 29-31MAY, 
based in Savusavu.
The Fiji Pearls Swim, sponsored by J Hunter 
Pearls, will feature two marathon swims of 
5km and 10km, and a middle distance (2km) 
swim on the day in between, with prizes of 
their unique premium quality pearls.
The course runs from Daku Resort to the 
Jean-Michel Cousteau Resort, following the 
coastline of the bay. Accommodation and 
swim packages are being offered by Daku 

Resort, along with add-on packages of yoga 
and other activities.
After the swims there’s the option of a 
weekend of swim safaris lead by Paul 
Ellercamp, operator of oceanswims.com, 
who has a longstanding involvement with the 
popular annual Mana Fiji Swim Fest which it 
has hosted for the past eight years and which 
attracts over 100 swimmers. 
Details of the swims can be found at 
www.oceanswimsfiji.com
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NOU LOW PRICES
Better package prices all 
year round. Contact your 
preferred wholesaler.

Your gateway to Xi’an Click Here
or call 09 309 1188

China   We know it like our own backyard

Burglary warning in paradise
Rarotonga police are warning locals and 
tourists alike to be vigilant in locking up 
valuables after responding to numerous 
recent burglary call outs.
Cook Islands News Online quotes Inspector 
Arama Tera as saying that electronic goods 
including video recorders, cell phones and 
laptops along with cash were taken from both 

local residential areas and tourists’ 
accommodation.
Tera is warning visitors that although they 
may be in paradise – to never leave property 
lying around inside units even if it is locked.
He recommends tourists keep their valuables 
in a safe either in their room or with 
management of their tourist accommodation.

Staff moves at Pacific Resort Hotel Group

At Pacific Resort 
Rarotonga, Ani 
Thompson has been 
promoted from 
Rooms Division 
Manager/Central Res 
Manager to Resort 
Manager, effective 
immediately. 

Pacific Resort Hotel Group (PRHG) has an-
nounced a number of organisational changes, 
internal promotions and new appointments 
across its properties.
“Many of these changes and appointments 
are intended to prepare our organisation for 
the next stage of growth and development,” 
says Greg Stanaway, CEO of PRHG. 
Akshay Singh joins PRHG on 04MAR and 
assumes the role of GM Sales, Marketing & 
Reservations.  “He brings to PRHG a wealth 
of senior sales, marketing and reservation 
experience from his various roles with the 
Flight Centre Global Group and will be a 
valuable addition to our senior management 
team,” says Stanaway.

Nan Thompson is 
promoted to Central 
Reservations – 
Team Leader from 
Central Reservations 
Supervisor, effective
immediately. 
Her replacement, 
Damien Atuahiva, 
joined PRHG last 

Lisa Jernakoff joins PRHG from Flight Cen-
tre Global Product on 04MAR and assumes 
the role of Central Reservations – Supervisor. 

week with strong travel industry experience 
in the Cook Islands and French Polynesia, 
and extensive and in-depth online travel 
system knowledge.

Richard Tait was recently appointed to the 
role of Food & Beverage Manager.

At Pacific Resort 
Aitutaki, Jason 
Strickland will be 
promoted to Resort 
Manager from 
Resident Manager – 
F&B at the 
completion of Julian 
Moore’s contract on 
04MAR. 

Talei Barber joins PRA on 11FEB and 
assumes the role Front Office Manager. Talei 
has strong resort front office experience from 
across the South Pacific (particularly Fiji) 
and will be instrumental in providing the 
front office team with the ongoing training 

and development required to ensure they provide 
exceptional service.
Adrian Hickey has been promoted to Chef de 
Cuisine, assuming full responsibility for kitchen 
operations the Aitutaki resort.
PRHG assumed operational management of 
Rarotonga property Magic Reef Bungalows on 
20DEC12. This is a temporary operations and 
administration management contract that will see 
PRHG in place for approximately 3-6 months. 

Growing PPG air services
Aviation Business reports that 
American Samoa is working with 
UBM Aviation-ASM, a Washington 
DC-based company contracted by the 
US government to carry out an air 
transport marketing study, assessing 
the needs and market for expanded air 
transport services in and out of Pago 
Pago International Airport. 
There have apparently been 
discussions with the Indonesian 
government regarding ways in which 
flights by Garuda Indonesia could be 
structured to include American Samoa 
as a stopover destination.

As a result Uta Raitia, 
Executive Housekeeper at 
Pacific Resort Rarotonga has 
been promoted to the role of 
Resort Manager at Magic Reef 
Bungalows for the duration of 
this contract. Uta retains his 
PRR role and title and will 
return to this position upon 
completion of this contract. TravelMemo   20130205   05FEB13    Page 6
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ASIA

Tailor made, flexible, independent tours to suit every budget and timeframe

Authentic local experiences Just released!
Each 8-page brochure is brimming with FIT packages 

that can be modified or customised, tapping our huge resource 
of accommodation and experiences.

We offer award winning service, friendly and practical advice, 
great presentations, competitive deals 

and very attractive incentives.

CLICK ON EACH 
BROCHURE TO 

DOWNLOAD A COPY CALL 0508 396 842

Vietnam & Indochina FOR A COMPETITIVE QUOTE 
PHONE 0508 396 842

Exotic Holidays
Specialist Tour Operator

CLICK HERE TO GET 
OUR NEWSLETTER

Le Meridien industry rates 
Le Meridien Noumea and Le Meridien 
Ile des Pins are inviting their travel 
industry friends to visit New Caledonia 
and stay in one of these two five-star 
resorts for an amazing price. 
Le Meridien Noumea
Classic Garden View Room 
14 500 XPF* (based on a NZ exchange 
rate of 0.75 – NZ$193)
Le Meridien Ile Des Pins
Superior Garden View Room 
23 000 XPF* (based on a NZ exchange 
rate of 0.75 – NZD$306) 
– Stay three, pay two – 2 pax.
Some taxes do apply and this offer is 
subject to availability at the time of 
booking. Available until 31MAY13.
Visit www.lemeridien.com/noumea - 
booking code TIUPG13

Dig this!
Fiji’s Plantation Island Resort’s latest al 
fresco fine dining option is a freshly dug hole 
in the sand complete with sand dining table 
and comfy cushions.  Costing FJ$200* to set 
up, this unique dining proposition is proving 
extremely popular with the resort’s guests, 
many of who are opting for the beach setting 
to enjoy a special FJ$250 ‘Champagne 
Dinner for Two’ meal deal.
The sand table is also in big demand from 
C&I organisers looking for that something a 
little different with resort staff preparing 20 
sand tables for one recent group.
* subject to tide and weather conditions. 
Conditions apply. Note block out periods 
28JUN-15JUL13, 25DEC13-09JAN14.
www.plantationisland.com

Samoa in top ten
Samoa has been named in the list of top ten 
ethical destinations in the world for 2013.
Californian non-profit organisation Ethic 
Traveler’s top ten list includes Barbados, 
Cape Verde, Costa Rica, Ghana, Latvia, 
Mauritius and Uruguay.  Ethic Traveler reviews
the policies and practices of hundreds of 
nations each year, then selects the ten it 
believes are doing the best job of promoting 
human rights, preserving the environment 
and upholding civil society while maintaining 
a community-based tourism industry. 

Taipei boasts Barbie Café
CNN quotes Chinatimes as saying 
Taipei, which already has the original 
Hello Kitty-themed café, now has the 
world’s first Barbie-themed restaurant.
Licensed by U.S. toymaker Mattel, 
a Taiwanese restaurant company has 
opened the Barbie Café, with its 
predictable magenta and pink decor, in 
one of the busiest shopping districts in 
the capital.
Waitresses wear tutus and tiaras while 
their male counterparts are said to try, 
mostly in vain, to look like Ken.
Bar tables look like the heel of a 
stiletto, chair backs resemble bustiers, 
and chandeliers feature teapots and 
teacups with saucers.
There are plans for a second Barbie 
Café in the central Taiwan city of 
Taichung and one in Shanghai.

The Japan National Tourism Organisation reports 
that the country welcomed more than 8.3 million 
international travellers, up almost 35% on 2011 
and just short of the all-time record of 8.6 million 
set in 2010. JNTO puts it down to new low cost 
carrier flights and easing of visa rules.
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India by palatial train
India has one of the most extensive rail 
systems in the world, with Indian Railways 
operating nearly 7,800 passenger services 
a day over 63,000km of track.  As Indian 
railway stations can be very crowded and 
confusing, Adventure World has three 8-day 
luxury rail itineraries. 
The “Palace on Wheels” is priced from 
$3,820pp and is a link to India’s romantic 
past providing the opportunity to feel like 
royalty for a week. The opulent carriages 
reflect all the luxury and service expected but 
with all the modern conveniences.  The train 
departs Delhi on Wednesdays SEP-APR and 
travels via Jaipur, Jaisalmer, Jodhpur, Sawai 

Madhopur, Udaipur, Bharatpur and Agra 
before returning to Delhi.
The luxury “Deccan Odyssey” is priced from 
$3,448pp and takes travellers on an 
unforgettable journey through Maharashtra, 
the kingdom of the Marattas.  Travel through 
time and cultures taking in the heritage sites 
of Ajanta and Ellora, the handicraft village 
of Shilpa Gram, the Sula Winery at Nashik, 
and the bustling cities of Mumbai and Pune.  
Round trip from Mumbai.
Contact Adventure World on 0508 496 753 
for more information or visit 
www.adventureworld.co.nz. 

Scenic Tours, which operates all-inclusive 
luxury escorted tours to Japan offers a 12-
day Cultural Treasures of Japan 
itinerary from Tokyo to Osaka. Guests 
spend three nights in Tokyo and Kyoto, 
two nights in the Mount Fuji National Park 
and the preserved old hill town of Takay-
ama, and one night in Hiroshima. They 
enjoy a special tea ceremony inside one of 
Tokyo’s gardens and see the city’s oldest 
Buddhist temple, discover Kyoto’s main 
Geisha area; and experience making
a Sarubobo, the traditional mascot of 
Takayama.   Call 0800 441 611.

Club Med Metaphors campaign
Club Med, which promotes a number of 
Southeast Asian resorts in this market, is 
asking its clients ‘And what’s your idea of 
happiness?’ - the tagline for its new 
‘Metaphors’ global brand campaign.
The Metaphor Campaign invites clients to 
imagine their own dreams and uses 
innovative and creative imagery - skiing on 
snow so light and fluffy it resembles clouds, 
relaxing with a massage so tranquil it’s like 
floating on thin air, and feathery palm trees 
transform into wind turbines propelling a 
catamaran out in a crystal clear lagoon.

Maldives deals
World Journeys has special offers on stays 
at Coco Bodu Hithi (above) and Coco Palm 
Dhuni Kolhu resorts in the Maldives.  
A Stay 7/Pay 5 night offer applies at both 
properties for selected dates in March and 
April 2013. Savings of 5 to 15% are 
available when booked 45 days or more prior 
to arrival, and this may be combined with 
the Stay/Pay deal.  Reduced transfer rates are 
also available, and free upgrades from B&B 
to Half Board are available at Coco Bodu 
Hithi for stays 01-27MAR13.  
Conditions apply, call World Journeys 
0800 117311 or info@worldjourneys.co.nz

Freephone 0800 440 055
nzsales@odysseytravel.com.auStopover in India on the way to Europe 9W fares are

in your GDS
AKL to LON via India 
from NZD1627 one-way

Travel to
31MAY13
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THE AMERICAS
Hawaii air capacity up and away
Hawaii tourism is expected to fly high this 
year with the addition of 680,313 airplane 
seats.
The Honolulu Star-Advertiser says the 6.8% 
gain, which adds capacity on all major 
markets except Canada, will bring the 
estimated total seats to 10.75 million, which 
would surpass any previous seat peak and put 
the state on the path to setting more arrivals 
and spending records.
“The success of our visitor industry has a 
direct correlation with the increased airlift, 
and we are committed to ensuring that we 
maintain a strong inventory of air seats to 
support our industry and our state’s economy,” 
says Mike McCartney, president and CEO of 
the Hawaii Tourism Authority, which released 
the figures last Friday.
An 8.5% gain in air seats helped bring nearly 
8 million visitors to Hawaii and generate 
US$14.3 billion in visitor spending in 2012, 
which was the first year since 2006 that 
spending and arrivals set simultaneous year-

end records.
The nearly 10.1 million seats last year came 
within 97% of the nearly 10.4 million seats 
that were in the market in 2006, which was 
the peak for airlift and visitor arrivals.
New routes from the U.S. and Asia-Pacific 
regions to the Hawaiian Islands from Boise, 
Idaho; Spokane, Wash.; San Diego; Taiwan; 
Auckland; and Tokyo-Narita are contributing 
to seat growth.
Chris Kam, senior director of market insights
for the Hawaii Visitors and Convention 
Bureau, is quoted as saying “More seats 
have been added from Japan than any other 
market. That’s significant since it would be 
the first year since 2001 that the market has 
passed 2 million seats.”
Oceania, which is made up of visitors from 
Australia and New Zealand, might see air 
seats expand by 41.5% to 397,021.
“This is the greatest number of seats that 
we’ve seen from this region in more than a 
decade,” Kam said.

2013 ‘Discover America’ Trade Seminar
 Invitations have gone out to retail families for the upcoming 
Discover America seminar offering the opportunity to meet 
the USA Tourism Experts.
It’s being staged at the Auckland Museum Events Centre, 
5.30pm-8.45pm on Thursday 21FEB, with entry via the 
museum’s South or Atrium entrance.
Your attendance is vital to the show’s success, so register 
asap at www.visitusa.co.nz/register because numbers are 
limited. There is no registration fee.
Format includes 1 hour free-flow time, followed by stage 
presentations, with the event MC’d by comedienne Michele 
A’Court.

Rio gets busy
World Journeys reports that a number of 
major events on in Rio de Janeiro this year 
mean it is advisable to book clients early, and 
if possible avoid coinciding with the 
following:
Food Expo & Rio Fashion Week 20-26MAR
Confederations Football Cup 15-30JUN
World Youth Day 23-28JUL
Opthalmology Pan American Cong 07-10AUG
Rock in Rio 13-22SEP
Fashion Rio 15-19OCT
Rio de Janeiro has just been elected as the 
number one destination to visit in 2013 by 
the New York Times, and was mentioned 
as a top destination to visit in 2013 by the 
UK’s Mirror.  The city has undergone many 
improvements in the last few years, many in 
preparation for its hosting of the 2014 FIFA 
World Cup and the 2016 Olympic Games. 
Call World Journeys for quotes, availability 
on all Brazilian travel arrangements on 0800 
117311 or info@worldjourneys.co.nz

A Taste of San Francisco 
Travel agents will learn about the wealth 
of experiences that San Francisco has to 
offer at a special trade event this week 
hosted by ‘The City by the Bay’.
San Francisco Travel’s first visit to 
Australia and New Zealand on a Sales 
and Media Mission of this kind will see 
a delegation of 17 San Francisco travel 
representatives fly in to educate and 
engage travel agents and journalists at an 
event in Auckland on Thursday. 
The event will take on a format similar 
to that of ‘speed-dating’, with industry 
attendees invited to spend less than ten 
minutes with each San Francisco travel 
representative for an exclusive B2B 
session. 
Afterwards, guests and presenters will 
come together for a sit-down meal over 
all things San Francisco. 

AFRICA / MID EAST
Helicopter over the Okavango
World Journeys says an exciting way to 
experience Botswana’s Okavango Delta is by 
helicopter excursion.  You get a birds-eye view 
of the waterways, and go down for a closer look.  
As animals were rarely ever hunted from above, 
they remain amazingly unconcerned about the 
presence of a helicopter, and continue to graze 
unperturbed.  Valid for travel until 31MAR13, 
bookings of 4 nights or more at either Khwai 
River Lodge or Savute Elephant Lodge, which 
also include Eagle Island Camp, will receive 
a free 35-minute helicopter excursion over the 
Delta.  
Call 0800 117311 or info@worldjourneys.co.nz
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CLICK HERE
Freephone 0800 440 055
info@odysseytravel.com.au

09JUN-01JUL13Black Sea to the Baltics NZ$13550PP

23 days Moscow, St Petersburg, Golden Ring, Minsk, Kiev, Yalta, Istanbul

G’TEED
TO

DEPART    land only

An Abu Dhabi must-see
The vast Sheikh Zayed Grand Mosque in Abu 
Dhabi, which has space for 41,000 worshippers, 
has so far welcomed some 4,685,000 visitors, 
2.56 million of which were tourists and 1.16 
million were worshippers.
Visit Abu Dhabi says the mosque features 82 
domes, over a 1,000 columns, 24 carat gold 
gilded chandeliers and the world’s largest 
hand knotted carpet. The main prayer hall 
is dominated by one of the world’s largest 
chandeliers –10m in diameter, 15m in height 
and weighing 12 tonnes. The mosque’s first 
ceremony was the funeral of its namesake, 
Sheikh Zayed, who is buried at the site.
Reflective pools surround the mosque, and 
the striking white and gold colours shining in 
the sun are transformed at night by a unique 
lightning system which reflects the phases of 

the moon.
Visit Abu Dhabi Tip: Recommend to clients 
to take a 5pm Sunset Tour when they finish 
sightseeing or shopping for the day. Arrive 
at the mosque around 4:30pm – a wonderful 
time to take photos – to wind down and chill 
out for 20 minutes before the tour.
Unlike other mosques in Abu Dhabi, the 
Sheikh Zayed Grand Mosque is open daily to 
visitors, except on Friday morning, which is 
for worshippers only. Free one hour guided 
tours run (Sun-Thu) at 10am, 11am and 4.30 
/ 5pm. Friday times are 5pm and 7.30 /8pm 
and Saturday 10am, 11am, 2pm, 4.30 /5pm 
and 7.30 / 8pm. The times for the last two 
tours of the day vary, depending on the time 
of the year. To check the current times, visit 
www.szgmc.ae

EUROPE
Themed Barge Cruising
The luxury barge cruises of European 
Waterways offer a wide range of cultural and 
activity themed cruises.  World Journeys says 
that as these hotel barges accommodate from 
just 6 to 20 passengers, they are ideal for 
small groups of friends with special interests. 
Examples include Flower Show Cruises 
along the Thames aboard the Magna Carta 
19MAY which coincides with the world 
famous 100th Chelsea Flower Show, and 
07JUL which coincides with the 
Hampton Court Flower Show.  
Walking Cruises through Burgundy aboard 
La Belle Epoque 29SEP, 13OCT & 20OCT13 
offer low-key hiking in Autumn when the 

colours of the countryside are at their finest. 
For these and other departures call 
0800 117311 or info@worldjourneys.co.nz
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ADRIATIC ODYSSEY 
 

First-Class small ship cruise 
 

SAVE $1,250  
NZD per couple 

 

Dubrovnik - Korcula - Paxos  
Corfu - Kotor - Dubrovnik 

 

From $2,415 NZD ppts 

More small ship cruises available in Greece, Croatia & Turkey 
 

Contact Beyond Travel for full details 
 

E: info@beyondtravel.com.au  -  Local call: 0800 550 065  

 

CROATIA & GREECE - SMALL SHIPS   
 

Savings & Credit offer valid on bookings paid in full by 28 FEB. Rates are NZD. Standard Beyond Travel conditions apply 

 

CLASSICAL GREECE 
 

First-Class small ship cruise 
 

SAVE $1,250  
NZD per couple 

 

Athens - Mykonos - Santorini  
Crete - Nafplion - Athens 

 

From $2,295 NZD ppts 

 

ADRIATIC EXPLORER 
 

Great value small ship cruise 
 

$285 credit  
NZD per couple 

 

Split - Makarska - Korcula  
 Dubrovnik - Hvar - Split  

 

From $1,130 NZD ppts 

Balkans grow in popularity for New Zealanders
The growing demand from agents and consumers for Croatia and 
its neighbours has prompted Beyond Travel to increase the number 
of escorted tours in its recently released 2013 Croatia and Beyond 
brochure.
Marketing manager Bryce Crampton says the increase in popularity
of countries like Bosnia, Montenegro, Romania and Bulgaria has 
encouraged Beyond Travel to combine more of these countries on 
small group tours and in suggested tailor-made itineraries, such as 
their new 14-day escorted tour covering Croatia, Serbia, Greece and 
Bulgaria.
“Feedback from agents about Croatia and the Balkans helped us 
create a larger range of product for this region, both on land and 
sea, that are suitable for the New Zealand market, both high end and 
great value,” says Crampton.
For 2013 there is a wider range of cruising, including the introduction
of upmarket small ship cruises, which offer great value on quality 
ships for cruises around the Adriatic, Aegean and Mediterranean 
Seas. Discounts of up to $1250 per couple are available for clients 
who pay by the end of February. 
Exclusive Special Journeys are also available, such as the popular 
18-day Slovenia & Croatia by land and by sea, featuring a private 
Dalmatian Island cruise, or the 17-day Budapest to the Golden Horn 
with Transylvania and Bulgaria.
Many of Beyond Travel’s 2013 Croatia and Balkans tours feature 
Discover More travel credits ranging from $190-$385 per couple and 
can be used towards any additional services booked with Beyond 
Travel. 
For more details on tours and cruises call 0800 550 065 or email 
info@beyondtravel.com.au

Chelsea Flower Show with AIM Holidays 
AIM Holidays has accommodated and ticket-only packages to this year’s Chelsea Flower Show at 
London’s Royal Hospital, Chelsea. Click here for the flyer and call Erin Baker on 09-444 2298 or 
email reservations@aimholidays.co.nz  AIM can help with Car Hire, Accommodation, Houseboats, 
Attractions, Shows and Entertainment.
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AVIATION

French History by Rail
Odyssey Travel has developed a French 
History by Rail tour 28JUN-18JUL13, which 
it calls a new concept in educational learning, 
based on Ina Caro’s book French History by 
Train.
Accommodation is in one of the central 
arrondissements of Paris, with tour guests 
living as the locals do and enjoying the 
charms of Parisian life. Led by Louise Shave, 
participants meet each day to journey by rail 
and TGV to beautiful mediaeval city centres, 
including Caen, Chartres, Rouen, Tours, 
Avignon and tour Paris itself.
The top things tour members will experience 
on the 21-day tour: 
>>  Enjoy the everyday apartment life that 
Parisians do, with free time shopping for 
fresh food at open-air markets and savour the 
local cuisine and culture. 
>>  Explore Paris and journey by rail to 

regions and great cities to learn about their 
historical significance and influence on 
France. 
>>  Visit the newly opened Louvre Museum 
Extension in the city of Lens. 
>>  Enjoy overnight stays in the historic 
cities of Avignon in Provence and Tours in 
the Loire Valley. 
Priced from $12,290pp share double, the 
land-only tour includes 17 nights apartment 
accommodation in Paris, 3 nights twin share 
hotel accommodation, all TGV and 
metropolitan train travel as per itinerary, 3 
breakfasts and 4 dinners, services of 
specialist program leader for the duration of 
the program, applicable entry fees and 
services of local English-speaking guides, 
detailed Program Information Booklet, 
Service charges and gratuities.
Click here for detailed tour information. 

Fendi to fund fountain rescue
Fendi is the latest Italian luxury fashion 
house to fund the renovation of historic 
tourist attractions in Rome. 
Fendi designer Karl Lagerfeld announced the 
fashion house will pick up the two million 
euro tab for the restoration of the Trevi 
Fountain, which marked its 250th anniversary
last year.
The fountain has been suffering from poor 
management due to lack of funding and parts 
of its facade became detached last summer 
from weather-related causes, according to la 

Republicca. The 
work will not 
involve closure 
of the famous 
fountain.
Fendi will also 
be funding the 
restoration of
Rome’s Quattro Fontane, the “Four Fountains,”
at the intersection of Via delle Quattro 
Fontane and Via del Quirinale, at a cost of 
320,000 euros. 

Surge in demand for Trafalgar’s CostSaver
...cont from p.1
Jewels of Italy, priced from $1550pp twin 
share, is a good example of the CostSaver 
proposition for more independent travellers, 
says Cleaver.
“There are two-night stays to see all the 
iconic sights and also time to explore in 
each of Rome, Florence and Venice with the 
itinerary also including a visit to the Leaning 
Tower of Pisa and Juliet’s balcony in 
Verona,” he says.
“The benefits of travelling with Trafalgar 
include a Local Guide leading a sightseeing
tour of the Vatican City and St Peter’s 
Basilica in Rome, while in Venice our guests 
cruise by private boat to St Mark’s Square 
and visit a traditional glass-blowing workshop
on Guidecca Island.”

CostSaver accommodation is in the best 
value hotels using renowned brands like 
Mercure, Holiday Inn and Jurys Inn – the 
majority with free Wi-Fi – and new to 
CostSaver for 2013 is the inclusion of audio 
headsets on all guided visits and included 
sightseeing. Other inclusions are daily 
breakfasts and some dinners; expert Travel 
Directors and Local Guides; airport transfers; 
and door-to-door transport from hotels to 
major sights and around cities.
Clients can also save a further 7.5% by 
booking and paying in full prior to 28FEB13. 
This offer, available on applicable departures, 
can be combined with other great deals such 
as Frequent Traveller, 2nd Trip and Young 
Traveller discounts. 

The Wall Street Journal reports that the CEO of American Airlines parent AMR 
Corp. is in talks about becoming chairman if his company merges with US Airways.
That’s seen as an indication that a deal between the two airlines could be close.
The WSJ says the decision on the chairmanship is in the balance as US Airways 
Group has proposed that its chairman and CEO, Doug Parker, run the combined 
company, which would rival United as the world’s biggest airline.

Etihad lures Harrington
Australian PR identity Tony Harrington has 
been lured to Abu Dhabi by Etihad Airways 

boss James Hogan to drive the carrier’s 
corporate communications.
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

The re-Orient-ation of Qantas 
Qantas has announced a series of adjustments 
to its international network, as part of what it 
calls a phased approach aimed at delivering
the best offering of any airline flying between
Australia and Asia. It will also provide new 
improved connections from New Zealand. 
It has also brought forward the end date for 
its loss-making Frankfurt services by six 
months to 15APR13, making London its only 
European port of call. 
Qantas International CEO, Simon Hickey, 
said: “Through a combination of Qantas, 
Jetstar and our partners we aim to provide 
the best travel options between Australia and 
Asia, all linked to one of the world’s leading 
frequent flyer programs.
“The joint Qantas-Emirates network into Asia 
gives our customers a fresh set of options, 
including double daily services to Singapore 
from Melbourne, Sydney and Brisbane. The 
maturing Jetstar network gives travellers 
another set of alternatives once they land in 
Asia,” Mr Hickey added. 
The changes – the first of which take effect 
from 31MAR – will be rolled out in four 
phases. They are:
- Stronger links to the key hubs of Singapore 
and Hong Kong (better frequency and timings

as well as increased dedicated capacity)
- Enhanced customer experience 
(improvements to cabin, inflight entertainment, 
lounges)
- Expanded network within Asia through 
local partners (such as JAL, China Eastern, 
Jet Airways, Cathay Pacific and Malaysia 
Airlines)
- Scoping new destinations to Asia using the 
Qantas Group’s B787-9 Dreamliner options 
from 2016.
Key schedule changes, effective 31MAR, 
include departures from Australia coming 
forward by up to three hours, meaning earlier 
arrivals into Hong Kong, Bangkok and 
Singapore. These flights will all connect 
off the early morning daily Qantas 737-800 
flights from Auckland and Wellington.
Subject to the Qantas-Emirates deal being 
finally approved, Qantas pax will be able to 
fly on EK metal to Kuala Lumpur and will 
also access additional capacity from Australia 
into Asian ports via the alliance.
The partnership will result in Qantas 
dropping some Asia services from Perth and 
Adelaide in favour of code shares on 
Emirates.

Unions want inquiry over QF-EK deal
Tony Sheldon, national secretary of Australia’s 
Transport Workers’ Union, along with other 
union representatives, has appealed to the 
ACCC against the Qantas-Emirates alliance.
AAP says the unions wants a government 
inquiry into the future of the Australian 
aviation industry, which addresses the 
national interest.
Sheldon says the deal is bad for the travelling
public, the economy and the Australian 

workforce. 
Qantas says the unions are out of step by 
pushing an “anti-Emirates line”. 
QF says the ACCC has indicated it would 
give the green light to the partnership because
of the benefits for consumers and points out 
that three-quarters of Qantas staff support 
the partnership, as does the federal govern-
ment, state tourism bodies, shareholders and 
customers. 

oneworld welcomes Malaysia Airlines
Malaysia Airlines last week formally joined 
the oneworld alliance and rolled out the first 
of three Airbus A330-300s that will carry the 
oneworld livery.
Qantas supported Malaysia Airlines through 
its alliance joining programme as its oneworld 
sponsor and CEO Alan Joyce was there for 
the ceremony.
oneworld logos have been applied to all 88 
aircraft in the airline’s fleet and virtually 
wherever the Malaysia Airlines’ name is 
displayed – in particular at airport check-in 
desks and signage, on its website, tickets, 
boarding passes and all items of stationery.
MH connects 16 new destinations and one 
country – Brunei – to the oneworld map.  
More significantly, it will strengthen the 
alliance’s connectivity between many key 
business cities in Asia and other parts of the 
world.
Malaysia Airlines Group Chief Executive 

Ahmad Jauhari Yahya said: “Becoming 
a member of oneworld is one of the most 
significant landmarks in Malaysia Airlines’ 
history.  It will strengthen our competitive 
position considerably, enabling us to offer 
our customers a truly global network together 
with our partners who include some of the 
best and biggest airlines in the world.  At the 
same time, it will enable us to benefit from 
all the financial benefits that come from being 
part of a global alliance, through additional 
passenger feed and the learning from best 
practices that it affords.” 
To celebrate the addition of the new recruit, 
members of established oneworld airlines’ 
loyalty programmes - including the members 
of Malaysia’s Enrich loyalty program - will 
receive double the normal mileage awards 
when flying on Malaysia Airlines between 
15FEB and 15APR13 on tickets bought from 
now until 15APR.

Jetstar Hong Kong gets China nod
Jetstar Hong Kong, the joint venture low-cost 
carrier being set up by China Eastern Airlines 
and Qantas Group subsidiary Jetstar, has won 
antitrust approval from the Chinese 
government. ATW Online quotes China Eastern

as saying the JV is expected to go into formal 
operations this year pending approval from 
Hong Kong authorities.
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Over 120 European destinations ... now that’s Wunderbar!

Virgin acquisitions 
plan progress
Tiger Airways shareholders have approved 
Virgin Australia’s plan to buy a 60% stake in 
the budget airline, moving the A$35 million 
deal one step closer to completion. 
Approval is still needed from Australia’s 
Foreign Investment Review Board and the 
Australian Competition and Consumer 
Commission.
In related news, Virgin has received ACCC 
approval for its A$98 million bid for Skywest.

Adelaide-Dubai daily
Emirates has commenced daily non-stop 
services between Dubai and Adelaide, having 
lifted from four flights per week on the back 
of “exceptional demand” since the route was 
inaugurated three months ago.
Emirates operates the 354-seat Boeing 777-
300ER on the route and the move will add 
1,062 seats in and out of the South Australian 
capital each way per week, with 200,000 
passengers expected to travel on the route 
each year.

Air Tahiti Nui is embarking on the 
installation of entirely new cabin 
interiors and in-flight entertainment 
systems across its fleet of Airbus 
A340-300 aircraft. Its aim, according 
to Etienne Howan, Chairman and 
CEO of Air Tahiti Nui, is to combine 
the attributes of larger global brand 
airlines with TN’s ‘boutique’ feel and 
Polynesian hospitality. 
The new configuration will feature 
an expanded and enhanced Poerava 
Business Class and an upgraded 
Moana Economy Class.  
Business Class capacity will be 
increased from 24 to 32 seats. Fitted 
with the popular Sogerma “angled 
lie flat cocoon seat”, the new cabin 
will provide more personal space, 
with a 60-inch seat pitch and a 2-2-2 
configuration. 
Economy Class will feature new 
comfort-focused lightweight seats 
with 18-inch width and an average 
32 inch pitch, retaining the popular 
2-4-2 seating configuration. 
The In-flight Entertainment System 
features a selection of 25 on demand 
movies and 24 TV programmes, as 
well as magazines, games and music. 
Other features include channels for 
kids as well as a Tahiti focused TV 
channel, “Tiare TV”, highlighting the 
beautiful islands of Tahiti.
The aircraft will start to appear in 
service from mid-April on selected 
routes. Three planes will be 
completed by early June, and will 
initially fly on the Tahiti-Los Angeles-
Paris route.  

CRUISE NEWS
SeaDream on NZ’s doorstep
SeaDream Yacht Club has begun selling
sailings aboard SeaDream II in Asia in 
2013/2014 – including into and out of Cairns 
– giving New Zealanders the first opportunity 
ever to join the world’s Number One boutique
mega motor-cruiser without the need to travel 
half-way around the world to either the 
Mediterranean or Caribbean to do so.
Book before 28FEB and your clients will 
receive a further 10% off already reduced 
promotional prices. By way of example, 
7 days Singapore to Phuket on 21DEC13, via 

seven ports in Malaysia and Thailand, comes 
down to US$4055pp twin-share.
All 5-star dining, select premium brands 
from the open bars and at nightly pre-dinner 
cocktails as well as wines with meals, use 
of a 30-course golf simulator, fitness centre, 
gratuities and port charges and taxes, are 
included in prices of all sailings.
Applies to new bookings only, not 
combinable with any other savings programs 
and some restrictions apply.
www.seadream.com 

G Adventures to Antarctica
G Adventures is giving travellers the chance 
to visit South Georgia, the Falkland Islands 
and the Antarctic Peninsula on a brand new 
early-season expedition.
The trip will start in Buenos Aires on 
17OCT13 and allows passengers to experience
the Falkland Islands as well as what is, for 
many, considered to be the highlight of an 
expedition to this region - South Georgia.
The island, famous for its seal and penguin 

colonies, will present keen photographers 
with a unique opportunity to capture King 
Penguins in an intimate setting during their 
mating season in October.
For more information, click here and to take 
advantage of this offer, quote promo code - 
Falklands2013.
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Norway & Scandinavia
including western Europe & British Isles

Tailormade SeaTours

2013

2013 Norway & 
Scandinavia brochure 

out now

Contact Discover the World Cruising  
your Hurtigruten Specialist  

(09) 623 4293  
retailres@discovertheworld.com.au  
discovertheworldcruising.com.au

To celebrate this great milestone, 
Hurtigruten is offering special  

Anniversary Celebration Fares on select 
Norway Classic Voyages!

PLUS, book any Classic Norway Voyage 
departing between 01 Apr & 30 Sep 2013 
and receive a bonus Shipboard Credit of 

NOK1200 per cabin

Hurtigruten celebrates 
their 120th Anniversary  

in 2013

*Anniversary Celebration Fares valid on select Norway Classic Voyages booked by 
14 Feb 2013, subject to availability and may be withdrawn without notice. ^Bonus 
Shipboard Credit is valid for any Classic Norway Voyage departing between  
01 Apr & 30 Sep 2013 when booked by 14 Feb 2013. Travel Agent Lic. 2TA06929 
(Discover the World Marketing Travel trading as Discover the World Cruising)

Special Anniversary 
Fares* PLUS Bonus  
Shipboard Credit^

HURRY!!  
book by  

14 February 
2013!

Passengers to play key roles in MSC Preziosa naming
MSC Preziosa, soon to be christened by 
screen legend Sophia Loren, will be 
accompanied by two eye-catching ‘brides-
maids’ - sister ships the MSC Splendida and 
MSC Opera - for its official naming in the 
Italian port of Genoa on 23MAR.
To add to the spectacle, a “flash mob” is 
planned, where all passengers onboard MSC 
Splendida and MSC Opera are given lamps 
with instructions on what roles each will play 
during the ceremony, weather permitting.
The spectacular sound and light show will be 
filmed by MSC Cruises, to be seen by the 
international guests attending the MSC 
Preziosa christening, and later launched 
through different social media including 
Facebook, where the cruise line has a world-
wide following of more than one million, 

plus YouTube and the MSC website.
Current highlights on these sites include the 
new Mediterranean Moments TV commercial 
which follows a day on board an MSC cruise 
with a focus on four of the company’s key 
values – discovering, savouring, relaxing and 
socialising.
Viewers can also go behind the scenes of 
the new commercial with The Making-Of, 
and discover more about the MSC Cruises 
philosophy through the company’s brand 
manifesto.
To view, visit www.youtube.com/msccruises 
and select New Zealand.
In related news, seven-night Mediterranean 
cruises aboard the newly launched MSC 
Preziosa will be on sale from NZ$879pp twin 
share.

Un-Cruise the Pacific Northwest
World Journeys says Un-Cruise Adventures’ 
19 Luxury Adventure cruises in the Pacific 
Northwest are an ideal add-on to a Rocky 
Mountaineer rail journey.  Weeklong 
departures from Seattle are available MAR-
MAY and SEP-NOV13 aboard the newly 
renovated 22-guest Safari Quest.  
Known as a yachtie’s paradise, Washington’s 
scenic San Juan Islands and British Columbia’s 
Gulf Islands are a favourite destination for 
boaters on leisurely explorations.  Adventure 
activities available include nature walks, skiff 
excursions, wildlife searches, kayaking, 
paddle boarding, beachcombing and shore-
side tours.  
Rates begin at US$3,995pp share twin, incl 
all meals, premium wine/beer/spirits, transfers
and port fees and taxes. 
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Arctic 25% off
From close-up encounters 
with icebergs and glaciers to 
the region’s plentiful 
wildlife, G Adventures 
Realm of the Polar Bear and 
Realm of the Polar Bear in 
Depth are Arctic voyages 
offering nonstop highlights. 
Until 28FEB13, clients 
who book for travel before 
05AUG will save 25% on 
category three and four twin 
share.
For more information, 
contact Adventure World 
on 0508 496 753 or visit 
www.adventureworld.co.nz. 

Following the recent rescue of solo round-
world sailor Alain Delord from the Southern 
Ocean, Senior Search and Rescue Officer John 
Rice, on behalf of the Australian Maritime Safety 
Authority, presented Orion’s Captain Taylor 
with an AMSA Certificate of Appreciation.
Mr Rice was one of the team of search and 
rescue officers involved in the co-ordination of 
the mission.

Island Escape Cruises is 
launching this new 
advertising campaign for 
Vanuatu. It is available in 
A0 and A1 poster sizes that 
will be agency branded, 
and in regional newspapers 
and for co-op advertising 
with travel agents 
focusing on Vanuatu. 
Within the next few days 
the New Zealand series will 
also be released in a 
similar theme for Bay of 
Islands and Marlborough 
Sounds.
For all Island Escape 
Cruises matters, call 
Francis Travel Marketing 
on 09-444 2298.

TravelMemo   20130205   05FEB13    Page 15

www.adventureworld.co.nz/travel-deals/arctic-realm-of-the-polar-bear
www.adventureworld.co.nz/travel-deals/arctic-realm-of-the-polar-bear
www.adventureworld.co.nz/travel-deals/arctic-realm-of-the-polar-bear


VANUATU LUXURY CRUISES

Weekly sailings   MAY-SEP13

from $3750*pp share twin, cruise only.

BOOK EARLY
& SAVE $500
PER COUPLE

Secrets of Vanuatu - 6 nights

* CLICK HERE FOR DETAILS

Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

First-ever Carnival ship on visit
Its famous red, white and blue ‘whale-tail’ 
funnel towered over the Hilton Auckland 
yesterday as Carnival Spirit, the newest and 
largest ship to be home ported year round 
in Australasia, came to town on her maiden 
voyage to New Zealand. A familiar sight 
in the Caribbean and the Med, it was the 
first time the trademark has been seen on 
the Waitemata and it will be wowing the 
crowds at the Mount today before heading for 
Napier, Wellington, Akaroa, Port Chalmers 
and Fiordland. 
This is a seriously big ship, almost three 
rugby fields in length and accommodating up 
to 2,680 guests and 1,000-plus crew. 
American-turned-Antipodean, Jennifer 
Vandekreeke, Director Carnival Cruise Lines 
Australia & New Zealand, has been 
instrumental in identifying and honing the 
vast range of onboard offerings to cater to 
local market tastes.
Months of planning and NZ$8.5 million 
worth of major modifications have been made 
– including the installation of Green Thunder, 
the steepest and fastest waterslide at sea and 

Serenity, a spacious and luxurious child-free 
retreat with 270° ocean views.
To meet our special needs there’s an outdoor
BBQ, a cafe that can deliver decent flat 
whites, a Pie-and-Snag food station in the 
buffet restaurant, and XXXX Gold and 
Tooheys New on tap throughout. It seems 
we’re not big on daiquiris or pina coladas, 
preferring G&Ts, so the ship now carries 
sufficient stocks of tonic. The restaurant 
wine list is mainly Aussie reds and whites, 
but there are New Zealand Sav Blancs and 
Pinots in there too. There’s lamb on the menu 
(it’s the most popular choice) and they’ve 
bolstered salmon supplies and adjusted the 
bacon offering to suit local tastes. 
“We came Down Under because we felt 
Carnival Cruise Lines would be a great fit 
with the Aussie and Kiwi personalities – both 
being playful, outgoing and fun-loving,” says 
Vandekreeke, who adds that the upgrades 
and fine tuning capture the mix of antipodean 
personality and American style and service.
“We’re convinced Kiwis will love the 
collaboration as much as we’ll enjoy having 

them aboard.”
Promoted as Fun Ships, the Carnival Spirit 
has a disco-floored nightclub for all those 
with Saturday night fever, an impressive-
sized casino, the aforementioned jolly green 
waterslide and its tamer yellow mate, a mini-
golf course, basketball court and a couple of 
swimming pools.
One outstanding feature is Spirit’s massive 
deck space. There’s a wide swathe of teak 
decking stretching around Atlantic Deck 
(3) and on the Lido (9) and Sun (10) decks, 
encouraging strollers, joggers and deckchair 
loungers to take in the sea air.
Inside, Carnival Spirit has a consistent decor 
throughout its public areas. Its art nouveau 
style, with bronze decorative scrollwork – 
think Rivendell in LOTR – features Tiffany 
lamps, Aubrey Beardsley artworks, dark 
timbers, marble, mosaics and sumptuous 
upholstery. The Atrium is awe-inspiring, with 
nine levels topped by the Nouveau Restaurant, 
which is accessed via a glass staircase above 
the void and is capped with a red glass tented 
roof that is in fact part of the funnel.
The ship’s main Empire restaurant has an 
ornate Napoleonic decor, rich in swagged 

drapery, chandeliers, Versace plates and cut 
glass screens around banquette seating.
The two-level fitness centre up for’ard has 
the very latest in treadmills, elliptical trainers
and other torture machines. In fact, there has 
been such a demand since the ship began 
cruising from Sydney that Carnival has had 
to add more equipment and fitness sessions. 
They include Stretch classes, Boot Camp, 
Awesome Abs, Tour de Cycle, Pilates classes, 
Body Sculpt, Circuit Training, Pathway to 
Yoga, and Detox seminars.
There’s also a large Day Spa with steam, 
sauna, Jacuzzi, acupuncture, massage and 
beauty treatments.
Some 60% of staterooms on Carnival Spirit 
have balconies, and the ship has 42 pairs of 
interconnecting staterooms catering to 
families. These have a double bed in one and 
twin beds plus a sofa that converts into bunks 
in the other, giving room for up to four kids.
Carnival Spirit will be back in NZ waters 
twice more in coming weeks as part of its 
year-round cruising schedule.  All other 
cruises over the next two years will depart 
Sydney on voyages of between 8 and 12 days 
to New Caledonia, Vanuatu and Fiji.
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PEARL’S PEARLER
Lots of people know a good thing 

the minute someone else sees it first 

HOSPITALITY
Novotel Queenstown Lakeside - 25% off to mark 25 years

Michael @ Stamford
Award winning and celebrated Auckland 
chef Michael Meredith of Meredith’s is to 
prepare a special Valentine’s Day Dinner at 
The Stamford Plaza Auckland.
“Michael@Stamford is the very first time 
Michael Meredith has lent his expertise 
outside his own restaurant,” explains the 
hotel’s GM Paul Evans.
Guests will enjoy a glass of Moet Rose 
non vintage Champagne upon arrival, 
and then have the choice of a four course, 
$110pp food-only menu described as a 
multicoloured journey of tastes, textures 
and ingredients, or a four course menu with 
matching wines for $165.
Reservations are essential and must be 
booked by calling Tania Snell on 912 3008 
or via email 
taniasnell@spak.stamford.com.au

Prevu goes mobile
Prevu Ltd is moving to capitalise on the 
growing demand of mobile websites with the 
release of its new mobile website platform 
http://www.prevu.prevumobile.tv
With mobile searches increasing 400% since 
2010 there is a clear demand for mobile content 
says Prevu Peter Tanner.
“ We often get asked ‘But why do I need a 
separate mobile website?’. The answer is 
simple,” says Tanner, “Usability and page 
design for websites on mobile phones is very 
different to that of regular websites. The most 
obvious issue is the size of the screen and the 
layout of the pages.”
Prevu recommends some basic rules for mobile 
websites:
•         Reduce the amount of content
•         Present navigation in a simple manner
•         Minimise the volume of text
•         Design for the mobile devices
•         Use the device functionality such as tap 
for calls and maps
To keep costs to a minimum, the PrevuMobile 
solution works to simplify existing web content 
and images, including Prevu video content 
optimised for mobile use. Costs start from 
$65.50 per month plus a one-time set up fee of 
$150.
 For further info contact either Peter Tanner 
(peter@prevu.tv) or Brett Robinson 
(brett@prevu.tv)

Novotel Queenstown Lakeside, opened in 
the heart of the alpine resort 25 years ago 
in 1988, and has operated as a Novotel 
since 2003. 
This week the week kicked off 25th 
birthday celebrations by announcing a 
three week 25%-off sale for stays APR-
JUN13 bookable online at 
www.accorhotels.com/5308. 
The hotel will also hold special F&B 
promotions in its restaurant, Elements, over 
the next two months and will provide 
special meetings and incentives deals for 
any bookings in 2013 made in February. 
The hotel site has a colourful history with 

the three-quarter acre land originally 
occupied by the historic Buckham’s 
Brewery before being sold to Tourist Hotel 
Corporation in 1965, with the intention of 
building a boutique 120-room hotel. 
However, it was to take a boom in 
Queenstown tourism to finally get the 
development underway with the hotel 
opening officially on 30th January 1988.  
In 2007 the hotel underwent a major $13.5 
million refurbishment that gave it a new 
contemporary look and added a fourth 
floor of  69 rooms, as well as a completely 
refurbished restaurant and a brand new bar 
to the hotel.

Footnote: When Meredith’s 
won Cuisine magazine’s 
Restaurant of The Year in 
2011, Head Judge, Kerry 
Tyack said “It is clear that 
Michael Meredith’s food 
has developed a consist-
ency in execution, married 
with a creative edge that 
makes it truly exceptional. 
Dining there is a world-
class experience.” 

Carnival’s Jennifer Vandekreeke in Carnival 
Spirit’s Serenity adult-only retreat. 

Carnival Spirit’s Atrium lit by the red-glass 
roof above the Nouveau Restaurant, with its 
glass staircase (top right) extending over the 
void.  


