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Discover America event biggest ever
The upcoming Discover America trade seminar will be the biggest 
gathering of US suppliers and sellers to ever promote the 
destination here, and the organisers are predicting up to 400 agents 
will register for what has become a ‘must-attend’ trade seminar.
The event, being staged at the Auckland Museum Event Centre on 
21FEB will see a record 60+ US exhibitors plying their wares, a 
sure sign they appreciate this market’s potential, according to local 
Visit USA chairman, Tony Laskey.
“We’re seeing growing demand from Kiwis wanting to travel to and 
around America and we believe visitor numbers from the New 
Zealand market could crack the 200,000 mark this year,” says 
Laskey.
“This Discover America event is a golden opportunity for agents to 
update on US product and be ready to capitalise on that demand,” 
he adds.   
US sellers flying in include a delegation from five Rocky Mountain
states (WY, SD, MT, ID, ND); the biggest-ever turnout from 
Hawaii; 16 operators from the Anaheim area; delegations from LA 
and San Francisco, Las Vegas and Oregon, plus the US Consular 
Service, eight airlines, GSAs and wholesalers.
Michele A’Court will again act as MC and the event will feature 
an hour of booth activity followed by exhibitor presentations, with 
substantial finger-food on offer.
Plenty of exciting door-prizes are promised.  The invitation will be 
out soon.   

http://www.topdog.co.nz/?jcode=td2505&id=1
mailto:adrates@travelmemo.co.nz
www.adventureworld.co.nz/partners/exodus-small-groups/
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Now with car rental 
quote service

CLICK 
HERETapping Chinese wedding market

Capturing the Chinese overseas wedding 
market has been the focus of a Tourism New 
Zealand campaign over the past two months 
featuring brand ambassador Yao Chen.
The opinion leader and Chinese superstar 
promotes New Zealand as a luxury destination 
for a romantic holiday, wedding or honeymoon, 
having recently chosen to wed in Queenstown,
she is well placed to promote the romance of 
a New Zealand holiday.
She is one of China’s most high-profile 
celebrities boasting a Weibo (China’s 
equivalent of Twitter) following of over 33 
million followers. 
Yao Chen’s posting of holiday and wedding 
photos via social media channels resulted in 

around 7,000 print and on-line media articles 
across China, highlighting New Zealand as 
a wedding destination. Discussion on Weibo 
topped forty million items.
“We are already starting to see a surge in 
interest in New Zealand as a romantic 
destination, with travel agents reporting an 
increase in enquiries,” says Tony Everitt, 
General Manager Asia Markets.
A special landing page on the Chinese 
version of newzealand.com has been created 
and all digital and print media campaign 
promotion will drive people to this page.
It features a promotional Air New Zealand 
airfare as well as a selection of wedding 
related New Zealand product information.

Affluent Chinese
impressed with
our luxury offering
New Zealand has been 
named the ‘World’s Best 
Luxury Destination’ for 
affluent Chinese travellers, 
by the Shanghai Travelers’ 
Club in its 2013 Luxury 
Travel Awards.
Auckland International 
Airport was also named 
the World’s Best Airport, 
Whare Kea Lodge the 
Best Asia-Pacific Boutique
Hotel and Millbrook, the 
Best Asia-Pacific Golf 
Course.
The results follow a vote 
by the 3,400 Chinese 
members of the Shanghai 
Travelers’ Club.
Tourism New Zealand’s 
General Manager Asia 
Tony Everitt says the 
announcement is fantastic 
news as the marketing 
board focuses its efforts 
on attracting high-value 
Chinese visitors to the 
country. 
“This award supports our 
belief that New Zealand can 
be successfully promoted in 
China as a premium 
destination,” he adds.

Flying the Kiwi flag at AIME
Conventions and Incentives New Zealand 
(CINZ) is exhibiting at the Asia-Pacific 
Incentives & Meetings Expo (AIME) 26-
27FEB and is determined to give those 
attending the Melbourne event a taste of the 
array of destinations, attractions, and 
experiences that New Zealand has to offer.
“AIME is the must attend event in the Asia-
Pacific region for the meetings and events 
industry and a fantastic platform for us to 
market ourselves as an appealing and unique 
destination for incentive travel and for 
business conferences and events,’’ says CINZ 
chief executive Alan Trotter.
“This is the 21st year we’ve exhibited at 
AIME and our goal this year is to showcase 
to buyers the diversity of our product and 
our unparalleled ability to deliver value for 
money,” Mr Trotter says.

The expo will also give CINZ the chance 
to promote its 2013 New Zealand Planner 
and the Hosted Buyer Programme for New 
Zealand’s own business tourism exhibition, 
MEETINGS, which is being held in 
Auckland in June.
CINZ has secured more than 120sq m of 
prime exhibition space at AIME and will be 
working alongside a large contingent of New 
Zealand suppliers, including international 
carrier Air New Zealand, Millennium Hotels 
& Resorts, IHG Hotels New Zealand, the 
SKYCITY Entertainment Group, the 
Langham Auckland, the Rendezvous Grand 
Hotel Auckland, Heritage Hotels & Resort, 
and Millbrook Resort.
Many of New Zealand’s regional convention 
bureaux will also be exhibiting under CINZ’s 
100% Pure New Zealand banner. 

Bluebridge offers free Wi-Fi
Passengers crossing Cook Strait on Bluebridge ferries can 
now plan their holiday itinerary, post Facebook updates, 
tweet, email, shop and surf the web, on Strait Shipping’s 
new free Wi-Fi available on all sailings.
Bluebridge already offers pax free on-board movies, kids’ 
play areas and private cabins and is the only Cook Strait 
ferry offering year-round free Wi-Fi to passengers on-
board and inside its terminals.
Large 3G aerials have been fitted to the Bluebridge 
ferries, which send signals to the wireless access points 
fitted across the vessels.  

New Chair, Board 
for Tourism West Coast
Tourism West Coast has a new Chairman, Richard 
Benton, who formerly ran Christchurch’s Antarctica 
Centre for a number of years and now operates the West 
Coast Wildlife Centre in Franz Josef, among other 
interests. 
There are also two new Board appointees: Fraser Leddie, 
West Coast Area Manager of Ngai Tahi Tourism, and 
Stephen Roberts, of Breakers Boutique Accommodation. 
Both are involved in local and international tourism with 
many years experience.

http://www.nzonline.org.nz
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“Our guests are raving about us... have you stayed here yet?”
ranked #2/24 hotels in mangere on trip advisor  |  view comments

Ngai Tahu Treaty Festival
This year’s Ngai Tahu Waitangi Day 
commemoration festivities on 06FEB will be 
held at Onuku Marae at Akaroa.
Discussion on the current review of the New 
Zealand Constitution, environmental recovery
of the Christchurch CBD and fresh water 
issues will be highlights, and Christchurch 
Mayor Bob Parker will preside over a special 
New Zealand Citizenship Ceremony.
The public are invited to attend and festivities 
will start at 9.45am with a traditional powhiri 
for guests followed by refreshments before 
beginning the programme of keynote 
presentations. Christchurch cooking 
personality, Richard Till and Ngai Tahu 
chef Shane Tainui will be preparing a picnic 
luncheon for guests. A traditional hangi will 
be available for the public to purchase.
There will be a range of market stalls open 
on site from 10.30am and at 2pm there will 
be a sing-a-long session on the lawn in front 
of the marae. People are encouraged to bring 
along their own musical instruments and join 
the fun.

Onuku kaumatua, Waitai Tikao, says it is a 
huge pleasure to again host the official Ngai 
Tahu Waitangi Day commemorations. “It’s 
an honour to be able to welcome dignitaries, 
guests and whanau to our beautiful marae to 
celebrate as family, a community and a country, 
the things that make Aotearoa special.”
Each year the Ngai Tahu Festival alternates 
between the three locations where Ngai Tahu 
signed the Treaty: Te Rau Aroha Marae at 
Awarua (Bluff); Otakou Marae, near Dunedin 
and Onuku Marae on Banks Peninsula. 

i-SITE strategy
In late December, i-SITE New Zealand 
published its Strategy 2013-2016. The 
strategy document doubles as a profile that 
explains who i-SITE New Zealand is and 
what it does.
The new strategy, developed through 
member consultation, was formulated amidst 
a number of challenges facing the network, 
to provide guidance for individual i-SITES 
when developing their own business planning 
documents.
In addition to a refined mission, vision and 
goal it outlines four key strategic objectives:
- Grow the i-SITE profile through partnership 

brand marketing
- Boost network productivity
- Adequately resource i-SITE NZ and review 
rules to empower members
- Increase i-SITE business intelligence and 
demonstrate value to stakeholders.
Check out info 
on the i-SITE 
network here  
and access the 
Strategy 
document here.

South Island Road Trip for Aussies
Australian travellers will once again be lured 
to test drive the wonders of the South Island 
in Tourism New Zealand’s latest South Island 
Road Trip campaign now under way and 
running to early March.
Building on the success of the 2011 South 
Island Road Trip activity, the campaign aims 
to cement awareness of the South Island as a 
road trip destination offering up some of the 
best touring routes in the world.
“The biggest challenge we face will be to 
improve on the success of the 2011 campaign, 
launched to mitigate the decline in Australians
coming to the South Island,” said Tim Burgess,
General Manager Australia.
The 2011 campaign exceeded all of its 
objectives, generating over 160,000 visits to 
newzealand.com and resulting in more than 
43,000 referrals to operators.
Due to this success - the 2013 campaign uses 
a very similar approach promoting a ‘self-
drive’ holiday, something that Australian 

travellers across active considerer segments 
respond well too.  The activity enables 
engagement with both ‘young adventurers’ 
aged 18-29 and ‘silver surfers’ aged 50 plus.
The latest activity follows the North Island 
touring campaign, a joint venture activity 
with Central and Upper North Island RTOs 
that ran in SEP12. 
It has been rolled out across PR, print and 
online media. The first four weeks of the 
campaign include significant advertising 
activity with billboards in Sydney, Melbourne 
and Brisbane. Buses in each centre will also 
be taken over with ‘megaside’ banners across 
135 buses.
All activity will encourage potential 
travellers to ‘test drive’ their road trip on 
newzealand.com - where dedicated campaign 
pages have been created to host video content 
and specific touring route details.
The campaign is in partnership with a 
number of tourism bodies and travel sellers.

Brisbane bounces back to business
Brisbane has weathered the weekend storms 
well with the business district open and back 
to business as usual, according to the Lord 
Mayor of Brisbane Graham Quirk. 
“The airport is open, roads and trains into the 
CBD are open and running and the business 
and retail centres are trading as usual,” he 
said.
“All hotels, events and attractions are open. 
“While some suburbs are still experiencing 
power and water difficulties, the clean-up and 
repairs are well underway, most of Brisbane 
is well and truly back on its feet and the 
business district is fully operational.

“There is no reason for people planning to 
travel to Brisbane for business, holidays or 
study to change those plans, the sun is out 
and we’re ready to welcome you.”

http://www.tripadvisor.com/Hotel_Review-g255580-d257258-Reviews-Jet_Park_Auckland_Airport_Hotel_Conference_Centre-Mangere_North_Island.html
http://www.tourismnewzealand.com/media/877771/i-site_corporate_profile_2012_bml_v8.pdf
http://www.tourismnewzealand.com/developing-nz-tourism/developing-the-tourism-industry/i-site-new-zealand/
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TEQ storm sitrep
The latest situation report from Tourism and 
Events Queensland says the effects of Ex-
Tropical Cyclone Oswald in Queensland have 
now eased and the majority of the state’s 
tourism destinations are now accessible.
The conditions continue to restrict access for 
visitors to areas between Rockhampton and 

Gympie, especially Bundaberg, which is 
currently seriously affected by flooding. Parts 
of the Lockyer Valley and Scenic Rim areas 
are also still seriously affected.
For the latest emergency, weather and travel 
information, including road closures visit 
http://qldalert.com

Gold Coast ‘largely sunny and warm’
Gold Coast Tourism advises that the recent 
storm and flooding incidents around 
Queensland passed the Gold Coast region 
with minimal impact. 
Gold Coast businesses, attractions, roads, 
transport, and services are all running as 
usual, with only a handful of exceptions. 
Due to strong seas, Gold Coast beaches were 
still closed to swimmers yesterday but are 
under constant review.
The temperature should slowly creep up from 
a forecast 29C yesterday to 32C on Saturday 
before dropping back to 28C on Sunday and 

Monday.
A shower or two is predicted for the next 
couple of days but it is expected to remain 
largely sunny and warm.
Meanwhile, forecasters have warned that big 
surf conditions are surging towards the Gold 
Coast and will only be suitable for 
“experienced campaigners”.
GCT’s official destination Facebook page, 
www.Facebook.com/VisitGoldCoast is 
regularly updating with current photos from 
around the region showing the destination is 
as ready as ever to welcome visitors. 

Business as usual for Fraser Coast Tourism
The worst of the wet and windy weather has 
“checked out” of the Fraser Coast and it is 
now business as usual for visitors to one of 
Queensland’s favourite tourism destinations.
Tourism Fraser Coast general manager Pip 
Close said a significant clean-up operation 
had been underway since heavy wind and 
rains impacted the area as a result of ex-
tropical cyclone Oswald.
“I’m pleased to say the worst of the weather 
has left us and thanks to a great effort by all 
concerned, the Fraser Coast is virtually back 
to normal,’’ Ms Close said.
“Fraser Island is open and its business as 
usual, while Hervey Bay is also back to 
normal although people need to drive via 

Torbanlea due to a road closure at 
Maryborough,’’ she said.  “The beaches are 
open and the sheltered waters of Hervey Bay 
are proving a popular drawcard for families.”
The Fraser Coast Airport is open and all 
coach services are operational. The Bruce 
Highway from Brisbane to Rockhampton is 
also now open.
Overall, there has been limited major 
infrastructure damage and most tourism
businesses are open and operational.
Tourism Fraser Coast, Tourism Events 
Queensland, local government and industry
stakeholders were working together to 
develop strategies to assist affected tourism 
businesses.

Melbourne Grand Prix agent incentive, FF promo
Qantas has launched a Melbourne Formula 
1Grand Prix promotion exclusively for New 
Zealand Qantas Frequent Flyers.
Agents who book their clients on any Qantas 
flight between 21JAN-17FEB13, registering 
their details on qantas.com, will put them in 
the draw to win a feature-packed trip for two 
to the Australian Grand Prix 15-17MAR. 
All agents who register their clients’ details 
go in the draw to win two return Economy 
tickets flying Qantas from AKL, WLG or CHC.
The consumer prize includes:
>>  Return Economy flights for two on 
Qantas-operated services from AKL, WLG or 
CHC to Melbourne departing Friday 15MAR 
and returning from Melbourne 18MAR13.

>>  3 nights’ accommodation in Melbourne.
>>  Two day tickets for the Webber 
Grandstand, with reserved seating for 
Saturday 16MAR and Sunday 17MAR.
>>  Hospitality in the Qantas Fangio Retreat 
on both days, including morning tea, lunch, 
afternoon tea and beverages.
>>  A Paddock Club Pit Lane Walk for two to 
be taken on Sunday 17MAR.
>>  Tickets to the Grand Prix Breakfast to be 
held on Saturday 16MAR at Crown Palladium.
>>  Tickets to Formula Fine Dining evening 
function to be held on Sunday 17MAR.
Register clients at: www.qantas.com.au/
travel/airlines/grand-prix-competition/nz/en.
Terms and conditions apply.

Heli Tours offers doors-off thrill

Heli Tours, which operates out of Sunshine 
Coast Aero Club with affordable packages 
and tours from Moreton Island to Fraser Is-
land, has a ‘doors off’ experience providing

an extreme flight over Hells Gate at Noosa. 
There’s nothing but fresh air between 
passengers and 50km of coastline below.
www.helitourscoolum.com.au

http://www.qantas.com.au/travel/airlines/grand-prix-competition/nz/en
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New Year. Fresh Start.
Senior Leisure Travel Consultant Wanted

We are looking for an experienced (minimum 4 years)  
Senior Leisure Travel Consultant with a proven track  
record in achieving sales targets, exceptional customer  
service with a reputation to match, and the passion to  
create a ‘trip of a lifetime’ for each and every customer.  

You will need to think outside the square, have excellence  
in both verbal and written communication, and self- 
motivation is vital, as is a “can-do’ attitude. This is a  
Christchurch-based office and hours are Monday to Friday  
8.30am - 5.30pm.

Please email your CV to riccarton@mondotravel.co.nz  
or for a confidential conversation, please call 
Mike Trengrove on 029 22 99 300

Applications close Monday, 11 Feb 2013

A million places to see.  
A million ways to see them. 
Mondo.

Mondo launches L’Oréal Melbourne Fashion Festival tour 
‘Unique and boutique’ travel agency network,
Mondo Travel, teamed up with leading 
fashion retailer Storm and L’Oréal Paris on 
Wednesday night to give a glimpse of the 
hottest trends on the runway at L’Oréal 
Melbourne Fashion Festival in March.
Marketing Manager, Gordy Bayne said “Our 
customers have been screaming for more 
information on what shops are new to a 
destination, like Top Shop and Zara in 
Melbourne, right through to talking to them 
about Black Pearls in Tahiti.
“So we searched for a very media friendly 
and well liked New Zealander who had great 
styling and fashion credentials, and former 
stylist and A-list style icon Amber Peebles 
was an obvious choice.
“Amber has been a customer and fan for a 
while now, so it was only appropriate to bring 
such a fresh, ambitious and fun personality 
like hers into the Mondo family,” said Bayne.
“We are thrilled to be work with Tourism 
Victoria on this first project to consummate 
our partnership with Amber, and Tourism 
Victoria and Air New Zealand are very 
excited to be part of such an exciting project 
for New Zealand.” 
This year Amber, as Mondo’s Fashion & 
Shopping Ambassador, will focus on 
reviewing different destinations for Mondo 
with the ultimate goal of developing escorted 
tours to Paris, London and New York fashion 
weeks. She will feature in Mondo advertising 
as the face and voice of ‘fashion and shopping’, 
not only for Mondo, but as a leader in the 
sector in New Zealand.  
Ms Peebles says: “I have designed a tour that 
focuses on all of the great elements of 
Melbourne and the L’Oreal Melbourne 
Fashion Festival. Gordy and I travelled to 

Melbourne last week to check it all out and to meet with the various 
suppliers and venues to ensure that we had the red carpet treatment that our 
clients will want and that you cannot purchase a ticket to. 
“Things like pick up and drop off at the door followed by an exclusive back 
stage pass on the red carpet night are just some of those touchpoints that we 
will be offering our clients on this escorted tour.”

Mondo’s Gordy Bayne flanked by Amber Peebles and Deborah Caldwell 
of Storm, with the Red 11 models at this week’s fashion show.

An annual week-long event, the festival is a celebration 
of fashion, design, business and creative endeavour, 
featuring world-class runway shows, beauty workshops, 
industry seminars, forums and live entertainment.  
Over 100 designers including Alice McCall, ELLERY 
and Sass & Bide, along with New Zealand’s own 
Karen Walker and Kate Sylvester, will be showing 
ready to wear collections to thousands of fashion 
followers during the event.
Hosted by Amber Peebles, Mondo Travel’s exclusive 
five-day tour, priced at $3999pp share twin, offers 
unparalleled access to the very best of L’Oréal 
Melbourne Fashion Festival including VIP tickets to 
top shows, private post-show parties and plenty of 
special attention.Jaime & 

Sally Ridge
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NOU LOW PRICES
Better package prices all 
year round. Contact your 
preferred wholesaler.
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Qantas appeals over trans Tasman restrictions  
Aviation reporter Steve Creedy at The 
Australian reports that Qantas and Emirates 
have made a submission to the Australian 
Competition & Consumer Commission. In it, 
they want to reduce the number of seats they 
will be required to fly across the Tasman by 
more than 100,000 a year.
Qantas says an adjustment needs to be made 
in order to ensure that the base capacity
across the Tasman is not set artificially high.  
The argument is that the current figure, 
originally proposed by Qantas itself, was for 
the year ending 30JUN12. This number, says 
Qantas, of 2,568,653 included non-recurring 
seats like the Rugby World Cup or connecting
flights that no longer exist. 
The airline also argues that conditions set 
by the competition watchdog will “prevent 
pro-competitive expansion on other Tasman 
routes.”
The ACCC, which excised the Tasman routes 
from its draft determination approving the 
Emirates-Qantas alliance, has proposed that 
the alliance partners be required to maintain 
capacity on Sydney-Auckland, Melbourne-
Auckland, Brisbane-Auckland and Sydney-
Christchurch.
Qantas argues that the overlapping city pairs 
are the most competitive Tasman routes and 
are characterised by significant overcapacity.
“Mandating levels of capacity to be main-
tained on those specific city pairs will mean 
that the applicants have no incentive or 
ability to profitably expand on currently non-
contested routes (such as Adelaide-Auckland) 
or on routes where there may be additional 
customer demand.”
Qantas said it would be unable to launch an 
Adelaide to Auckland service as it would not 
have available aircraft.

“This new direct service would only be 
possible because of the flexibility to utilise 
Emirates’ capacity on Sydney-Auckland 
services and redeploy a Qantas aircraft for us 
on this new route,” it said.
Adelaide Airport has called on the ACCC to 
allow a concession allowing the reallocation 
of one aircraft from Sydney to Adelaide.
The reintroduction of Auckland-Adelaide 
was of “key interest”, the South Australian 
airport said.
“It is our understanding that with the 
number of carriers serving the Sydney-
Auckland route, overall load factors tend 
to be low,” managing director Mark Young 
said. “In our view a clear opportunity exists 
to utilise the apparent spare capacity on the 
daily Emirates A380 (489 seats) which would 
adequately accommodate the full traffic load 
of the Qantas B737-800 (168 seats) on all or 
most occasions.”
Meanwhile, Canberra Airport, in a submission
to the ACCC, says that imposing capacity 
conditions on four overlapping QF and EK 
trans-Tasman routes would inadvertently 
“impair Canberra and the broader southeast 
region of NSW from being serviced by direct 
flights across the Tasman”.

Air Vanuatu birthday special  
Air Vanuatu’s Richard Elliot 
has announced some special
airfares to celebrate the 
airline’s 25th Anniversary 
(1988–2013). 
Fares to Port Vila are from 
$434 round trip (that’s $200 
plus all taxes) and are on sale 
to 11MAR, for ticketing by
14MAR and travel to 
30NOV13.
Conditions apply and the fares 
are subject to availability with 
some blackouts. 
“Vanuatu, THE place to been 
seen in 2013!” says Richard. 

http://nz.aircalin.com/billet-noumea.php


Pitcairn sales sweetener
Susie Williams from Hogan and Associates 
dropped in on Flight Centre Henderson with 
a jar of Pitcairn Honey, a gourmet delicacy 
also available from Fortnum and Mason. It 
was a ‘sweet’ thank-you to Sam Pritchard, the 
agency manager, for the Pitcairn Island 
booking she’d made.  Sam is pictured here 
showing where the famous island is located. 
Hogan and Associates have been recently 
appointed as the NZ representatives for 
Pitcairn Tourism.
See Tuesday’s TravelMemo for a chance to 
win one of five jars of the unique, pure 
tropical honey, produced by the remote 
island’s bees as they forage an array of wild 
tropical mango, guava, lata and rose apple 
flowers, which have never been fertilised 
chemically.

Free private island cocktail party offer 

Refurbishment at The Edge
Hogan & Associates reports that refurbishment 
of 32 of The Edgewater Resort & Spa’s Garden 
rooms has been keeping everyone busy. The 
Manuae, Suwarrow and Mauke rooms are 
receiving new bathroom vanities, toilets and 
light fittings, and are being repainted.
The Resort also has many more exciting 
changes and updates in store and agents can 
keep up to date via its Facebook page.

ASIA

Hue Airport closure
World Journeys reports that with Hue Airport 
(HUI) closed, its Vietnam itineraries have 
been adjusted accordingly in the new World 
2013 brochure. Itineraries visiting Hue now 
feature stays of two nights or more to justify 
the road travel required to get there.  
The airport is closed for renovations 01APR-
31DEC13.  Call 0800 117311 or email 
info@worldjourneys.co.nz

Fiji’s Plantation Island Resort is offering a 
free private island themed cocktail party for 
family gatherings, wedding parties or groups 
of friends looking to celebrate their holiday 
with something special.
The offer is available to any group booking 
a minimum of five rooms for a minimum of 
five nights at the Mamanuca Islands resort.

Valid for sale until 31MAR13 and travel until 
31MAR14 and is combinable with any 
existing special offer currently available at 
the resort.*
Email general@plantationisland.com
*Conditions apply. Block out periods: 
28JUN-15JUL13 and 25DEC13-09JAN14.

Your gateway to Shanghai Click Here
or call 09 309 1188

China   We know it like our own backyard

New at Tourism Malaysia 
Malaysia to the Kiwi 
market. 
“This will be an exciting
year. With the global 
‘Visit Malaysia Year 2014’ 
campaign due to launch 
in August, we will be 
showcasing why Malaysia 
should be New Zealanders’ 
next holiday destination.
“ I am looking forward to 
meeting all our key clients 
and partners here and 
working with our existing 
Tourism Malaysia New 
Zealand team to complete 
some exciting campaigns.” 

Zalina Ahmad is the new 
Director of Tourism 
Malaysia New Zealand, and 
comes here with a wealth of 
knowledge and experience, 
having served in several 
departments within the 
Tourism Malaysia HQ in 
Kuala Lumpur, including 
five years in the Advertising
Division and recently in the 
International Marketing
Division for Americas, 
Europe and Oceania where 
she spent five years. 
Zalina says she is very 
excited about working with 
all key partners to promote Zalina Ahmad

15 new Sheratons for China in 2013
Sheraton is slated to open 15 new hotels across China 
over the next 12 months, moving it closer to its target of 
80 properties in this vast market by the end of 2015.
For the fourth year in a row, Sheraton will open 
approximately half of its new hotels in China and demand 
continues to grow especially in second and third tier 
cities.

The 88-storey Petronas Twin Towers at Kuala 
Lumpur City Centre (KLCC), already the 
Malaysian capital’s most outstanding 
landmarks, are to get some company.
Four Seasons Place, an hotel, serviced 
residence and retail concept, will occupy 1.4 
million sq ft of space fronting Jalan Ampang, 
and about 20% of floor space is expected to 
be allocated for luxury retail. The 65-storey 
Four Season Place will also feature hotel 
rooms and luxury residences.
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https://www.facebook.com/edgewaterresortandspa 
http://www.acrossia.com
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Exotic Holidays
Specialist Tour Operator Groups: Call

0508 396 842
Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

Tailor made, flexible, independent tours to suit every budget and timeframe

Authentic local experiences Just released!
Each 8-page brochure is brimming with FIT packages 

that can be modified or customised, tapping our huge resource 
of accommodation and experiences.

We offer award winning service, friendly and practical advice, 
great presentations, competitive deals 

and very attractive incentives.

CLICK ON EACH 
BROCHURE TO 

DOWNLOAD A COPY CALL 0508 396 842

Exotic Holidays, brochured
Exotic Holidays has just released brand new 
India and Vietnam brochures and its first-ever 
China brochure.
Small, lightweight and attractive, they are 
described by Rahul Sharma as very different 
from what you would normally see. In their 
eight pages, each brochure contains tailor 
made, flexible, independent tours to suit 
every budget and timeframe.  Your clients get 
to visit tourist attractions while also getting a 
‘real’ authentic local experience.
“With an Exotic Holiday, they see life from 
a close quarter, not like a tourist, be a part 
of the environ, see, smell, eat, walk the way 
locals do, interact with them to know more 
about them, their history, traditions, cuisine,” 
says Sharma.  
“Let us take them to the less-visited lanes, to 
bring you to the mystical and often 
mesmerising features of the cities and to the 
lives of a common man.”
The brochured packages are indicative and 
Exotic Holidays can offer many options in 
each destination. All FIT packages can be 
modified or customised, and Exotic Holidays 
can offer a huge product range of 
accommodation, from three-star hotels to 
exotic palaces and top end resorts.
All rates include expert local English 

speaking guides and all monument entrances, 
daily breakfast and all taxes; and some meals, 
where essential.
“The China brochure also features SIC Group 
programs with guaranteed departures,” says 
Sharma. “All groups are locally escorted by 
an English speaking guide and offer excellent 
value for money.
 “Our Exotic Holidays combine award 
winning service, friendly and practical 
advice, great presentations, competitive deals 
and very attractive incentives,” he adds.
Call 0508 839 6842 for information and 
bookings.

Cherry Blossom Japan guaranteed
World Journeys advises that its small group 
“Cherry Blossom Japan” journey is now 
guaranteed to depart fully hosted from NZ.  
Departing 30MAR13, the 11-day itinerary is 
timed to coincide with stunning Cherry 
Blossom Festivals. 
Combining modern Tokyo and the Bullet 
Train with traditional tea ceremonies, ancient 
temples and spectacular views of Mt Fuji, the 
tour provides the absolute highlights of this 

country and its people.  
Priced from $9,599pp share twin, it includes 
return flights ex AKL, 9-nights 4-star hotels, 
a night in a traditional Ryokan, transfers and 
transport including the Bullet Train, 
sightseeing including entrance fees, 10 
Breakfasts, 3 Lunches, 4 Dinners. 
Airline taxes of $150pp are additional.  
Click here for the details and call 0800 
117311 or info@worldjourneys.co.nz

Smog blankets China
The South China Morning Post reports 
that thick smog covered almost one 
seventh of China at times this week, 
causing traffic chaos on highways and 
disruptions at airports.
China’s Ministry of Environmental 
Protection said satellite images showed 
smog covering an area of 1.3 million 
square kilometres by 10am Tuesday, a 
third more than on Monday and spanning 
more than 10 municipalities and 
provinces.

Serious air pollution was recorded in 
Beijing and Shijiazhuang and southern 
cities Wuhan and Chengdu.
In Beijing, the government’s air pollution 
index topped 400, three times higher than 
the national health guideline and levels of 
fine respirable particulates reached 421 
micrograms per cubic metre, nearly 17 
times the maximum recommended by the 
World Health Organisation.
There was traffic chaos in many regions. 
The Ministry of Transport said Beijing 
shut down nine highways. Hebei closed 
five as visibility in some areas dropped 
below 50 metres, and Hubei shut one 
highway after three cars crashed in Wuhan 
due to poor visibility.
Airlines were also affected. Beijing 
Capital International Airport reported the 
cancellation of more than 50 flights. At 
Xinzheng International Airport in 
Zhengzhou, Henan, nearly 400 flights had 
been delayed or cancelled over two days.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1236
http://www.travelmemo.co.nz/voucher.php?voucher_id=1237
http://www.travelmemo.co.nz/voucher.php?voucher_id=1238
http://www.travelmemo.co.nz/voucher.php?voucher_id=1236
http://www.travelmemo.co.nz/voucher.php?voucher_id=1238
http://www.travelmemo.co.nz/voucher.php?voucher_id=1237
http://www.exoticholidays.co.nz
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=284&packageName=Cherry-Blossom-Japan-2013
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THE AMERICAS
Inca Trail selling fast
World Journeys reports that bookings on 
the Inca Trail are running hot this year, 
with departures in May already sold out 
and June filling fast. Agents are advised 
to book clients as early as possible and 
be flexible with dates to avoid 
disappointment.  
World Journeys’ “Classic Inca Trail” 
5-day package operates from 24MAR-
29DEC13, and is priced from $1,075pp, 
including 
specialist English speaking guide and 
porters, transport from/to Cuzco, 
porterage of up to 8kg per person, all 
camping equipment and meals.  
Call 0800 117311 or email 
info@worldjourneys.co.nz

New Coastal Passage Route 
with Rocky Mountaineer
Rocky Mountaineer’s new Coastal Passage 
route is selling fast and until 28MAR13, 
clients will receive up to CAD$1,300 in 
bonus credit. This unique rail experience 
seamlessly connects Seattle and Vancouver to 
the Canadian Rockies and is the complement 
to an Alaskan Cruise. The bonus credit can be 
used towards a raft of activities including the 
Whistler Peak 2 Peak Gondola, extra hotel 
nights in any Rocky Mountaineer destinations 
and additional meals and tours. 
For more information on this amazing offer 
and to book, click here and call Adventure 
World on 0508 496 753. 

AFRICA / MID EAST

  Ride Kenya
World Journeys is promoting a new 10-night horseback safari in Kenya.  
Departing 01JUN13, the safari combines the game-rich Masai Mara with 
the stunning landscapes of Chyulus-Kilimanjaro.  While horse and rider 
are both enjoying their safari, the luxury tented camp is moved ahead to 
the next destination by the Ride Kenya team.  Camps feature wrought 
iron twin or double beds, fine linen, en-suite bathrooms, a central dining 
tent and a high standard of service, and guests are looked after by chefs, 
waiters and camp hands to ensure a full service experience. 
Priced from NZ$9,750pp share twin, this includes internal flights and 
transfers, and all meals.  The maximum group size is 10, the minimum 
riding age is 12 years, and all must be experienced horse-riders.  Call 
0800 117311 or info@worldjourneys.co.nz

Cheli & Peacock deal
World Journeys has “an amazing saving” on stays at two of luxury safari 
operator Cheli & Peacock’s most renowned camps.  Valid for travel in 
AUG and SEP13, the third night stay at either Joy’s Camp or Kitich 
Camp (both in Kenya) is half price. Call 0800 117311.

Table Mountain Cableway closure
World Journeys advises that Cape 
Town’s popular Cableway up Table 
Mountain is due to close for 
maintenance 22JUL-25AUG13, 
and are happy to suggest alternative 
sightseeing options for guests over 
this period.  Call 0800 117311 or 
info@worldjourneys.co.nz

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=152&packageName=The-Classic-Inca-Trail
www.adventureworld.co.nz/travel-deals/canada-western-explorer-coastal-passage
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EUROPE

High adventure, luxury shopping with Rail Plus London sightseeing 
Rail Plus has added London’s newest 
attraction - The View from The Shard - and a 
day tour to one of Europe’s luxury shopping 
destinations to its fast-growing list of UK 
sightseeing options.
Officially open to the public from today, The 
View is a unique viewing platform located on 
the 68th, 69th and 72nd floors of The Shard, 
the tallest building in Western Europe.
The View from The Shard is priced from 
NZ$63pp, with Rail Plus ticket holders 
enjoying fast-track entry and informative 
commentary via interactive telescopes.
Rail Plus is also now offering the Bicester 
Village Shopping Express, a daily coach 
service from central London to one of the 

world’s premier luxury shopping destinations.
Set in Oxfordshire, one hour from London 
and close to the idyllic Cotswolds, Bicester 
Village is home to more than 130 designer 
outlet boutiques set in charming open-air 
streets. Shoppers can enjoy up to 60% off 
previous seasons’ collections from the world’s 
leading fashion and lifestyle brand names, 
including Anya Hindmarch, Aquascutum, 
Bally, Cath Kidston, Church’s, DKNY and 
Hugo Boss.
The Bicester Village Shopping Express 
departs Victoria Coach Station at 8.45am and 
is priced from $58 per adult.
For more info visit www.railplus.co.nz.

Gallipoli tour sells out; Innovative announces Tour 2 
The Innovative Travel Company has released 
a second Gallipoli 2015 tour after the first 
tour sold out. The tours incorporate the 100th 
anniversary ANZAC Day commemorations 
and promise to be an unforgettable occasion.  
Like Tour 1, the 17-day Tour 2 has been 
uniquely crafted to suit those who are looking
for more than a brief time at Gallipoli. It 
combines visits to the historic sites where our 
soldiers fought and also provides the 
opportunity to learn about the great 
civilisations of Turkey.  
The tour begins in Istanbul and visits the 
capital Ankara, Cappadocia, Pamukkale, the 

UNESCO site of Ephesus and the Grand 
Finale is to be part of the Dawn Services at 
Gallipoli, alongside fellow New Zealanders, 
Australians and dignitaries.  
Clients will enjoy the immense benefit of 
superbly located accommodation on the 
Gallipoli Peninsula for the ANZAC 
commemorations, resulting in significantly 
reduced travelling times.  
Due to the sell-out of the first tour and huge 
interest in Tour 2 it is recommended clients 
register early. FREEPHONE 0508 100111 or 
email tours@innovative-travel.com  

Fyra high speed train debacle
Belgian and Dutch rail bosses have been 
called to account about the poor service 
record of the new Fyra high speed train link 
between Brussels and Amsterdam following 
its introduction on 09DEC12.
Extensive tests using cameras mounted 
beneath the trains revealed accumulations 
of snow froze and then fell off, damaging 
and dislodging several components, which 
dropped onto the track.
Dutch rail chief Bert Meerstadt told lawmakers 
that when a Fyra train lost a metal plate en 
route this was the final straw. 
Belgian rail CEO Marc Descheemaecker 
told the hearing why the rail companies had 
chosen the Italian manufacturers and listed 

all the measures taken to alleviate disruption 
to passengers.
It is not yet clear whether ordinary intercity
services between the two cities will be 
resumed until the Fyra situation has been 
resolved.
In the meantime, passengers have the option
of using the more-expensive and less-frequent 
Thalys high-speed services, or making do 
with a mixture of local trains or a temporary 
bus connection between Breda and Antwerp. 

http://www.innovativetravel.co.nz/files/docs/groups/combined%20sq%20itin%20&%20reg.pdf
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TOUR PRODUCT
Big savings on Inspiring Journeys Australia 2013/14 
As demand for rewarding and more active 
holidays grows, Inspiring Journeys, an AAT 
Kings’ company, says it is continuing to 
pioneer experiential travel by offering even 
greater value-for-money small group 
adventures in its new 2013/14 Australia 
program. 
Inspiring Journeys has reduced the price of 
its six Australian itineraries and is also 
offering Early Payment savings of up to $710 
per couple on select journeys when clients 
pay in full six months prior to departure.  
“Today’s travellers are looking for a more 
competitive deal when it comes to touring 
locally. To this end Inspiring Journeys has 
responded by significantly reducing the price 
of its Australian itineraries without 
compromising on delivering the very best 
in immersive and authentic experiences,” 
says Inspiring Journeys sales manager Reece 
Scott.

Journeys range from three to 11 days visiting 
special places in the Northern Territory’s Top 
End and Red Centre, as well as throughout 
Tasmania, and the brand remains committed 
to creating unforgettable memories.
Each journey features enriching experiences 
in an intimate group such as a scenic flight, 
learning how to find bush tucker, hiking 
through a rainforest or a spa session. Guests 
dine on locally-produced cuisines inspired 
by the flavours of each destination, and stay 
in hand-picked wilderness retreats, lodges 
and resorts set in beautiful locations. Groups 
average 12-16 people and clients are 
transported by luxurious, all terrain 4WD 
Mercedes Benz vehicles, designed to 
access areas off road and often unreachable 
by coach.
Visit www.inspiringjourneys.co.nz, call 
0800 JOURNEYS (0800 568 763) or contact 
Reece Scott.

Inspiring Journeys style shown on YouTube 
With the support of Tourism NT, Inspiring 
Journeys recently ran a promotion rewarding 
unsuspecting, time-poor Sydneysiders with 
a spontaneous three-day journey, The Long 
Rainbow, around Kakadu, a destination on 
many a traveller’s bucket list. 
Last year’s Kakadu Cab campaign saw the 
Sydneysiders hail an unmarked cab, where 
they were then offered the choice of a ride to 
their chosen destination or to experience the 
Top End. The only condition was they had to 
leave immediately. Four individuals said yes 
and were driven directly home to pack and 
collect a friend, before being whisked off to 
the airport and on to Kakadu to begin their 

adventure. 
The webisodes on YouTube highlight the 
spectacular scenery of Kakadu and 
demonstrate the style of travel that Inspiring 
Journeys has pioneered.

Adventure World introduces Family Adventures

Time on Tauck offer extended
Adventure World’s Time on Tauck offer has 
been extended until 15FEB13. With every 
Tauck North America or European 2013 
booking, you’re client will receive two free 
hotel nights to be enjoyed either pre or post 
their tour. This offer is combinable, so if they 

book two or three Tauck tours back-to-back 
they’ll double or triple their hotel nights 
and complimentary airport transfers are still 
included.
Click here for the details and call 0508 496 
753. 

Adventure World has introduced The Fam-
ily Adventure Company to the New Zealand 
market.
Provides family travel to over 55 destinations, 
its tours are specially designed by parents 
with the needs of families and safety in mind. 
From a 15-day Teens 
on the Trail tour in Peru 
to a 16-day Elephant 
Paradise young 
photographers’ family 
holiday in Sri Lanka, 
The Family Adventure 
Company offers 15 
years of experience and 
more than 95 different
itineraries – family 
teen adventures, young 
family adventures and 
dedicated single parent 
departures.
“Sometimes the greatest
adventures are not 
fuelled by adrenaline or 
by endless activities,” 
says Dave Nicholson, 
General Manager, 
Adventure World. “They can be found simply 
by taking your family off the beaten track, 
meeting different cultures and seeking new 
experiences.      The Family Adventure 

Company will do just that.”
Among their top selling tours are: 
Kids in the Kasbahs - 8 days from $899 per 
child & $945 per adult, taking in the bazaars 
of Marrakech, visiting Berber villages in the 
Atlas Mountains, riding camels on the beach 

and playing ‘pirates’ in 
historical Essaouira.
Thai Family Encounter 
- 13 days from $2,115 
per child & $2,225 per 
adult, exploring little-
visited areas of Southern 
Thailand and chilling 
out on Koh Phangnan 
and Koh Samui.
Viva Cuba Family 
Adventure - 11 days 
from $1,855 per child & 
$1,955 per adult. 
The minimum age for 
these tours is 5 years 
old. 
Selected Family 
Adventure tours will be 
featured on the 
Adventure World 

website. 
Order a copy of The Family Adventure Com-
pany brochure at www.brochurenet.co.nz or 
download a copy here.

www.youtube.com/inspiringjourneys
www.adventureworld.co.nz/travel-deals/tauck-free-time-on-tauck
http://www.adventureworld.co.nz/brochures/
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AVIATION

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Dreamliner battery issues escalate
Fears are growing that the Boeing Dreamliner
will not be returning to service as quickly 
as hoped after Japanese and US air safety 
inspectors found no fault with the aircraft 
battery on 787s owned by JAL and ANA.
It was initially believed to be the problem,
but according to BBC reports, Japan’s 
transport ministry said inspections have now 
switched their focus to the electrical system 
that monitors the aircraft’s battery voltage, 
charging and temperature.
According to The Times, the two Japanese 
airlines had to replace batteries at least a 
dozen times and notified Boeing, even before 
the two fires that led to the passenger jet’s 
grounding earlier last month. 
All Nippon Airways said this week that on 
at least ten occasions it replaced the lithium-
ion batteries that are the centre of the current 
safety inquiry. Japan Airlines, which has
seven of the new planes compared to ANA’s 

17, also admitted making several replacements.
Kelly Nantel, a spokeswoman for the US 
National Transportation Safety Board, said 
investigators had only recently heard that 
there had been “numerous issues with the 
use of these batteries” on 787s. She said 
the board had asked Boeing, All Nippon 
and other airlines for information about the 
problems. 
The New York Times reports that the Federal 
Aviation Administration decided in 2007 to 
allow Boeing to use the lithium-ion batteries 
instead of older, more stable types as long as 
it took safety measures to prevent or contain 
a fire. But once Boeing put in those safe-
guards, it did not revisit its basic design even 
as more evidence surfaced of the risks 
involved, regulators said. The news has 
dashed hopes of a quick fix for the problem, 
which has seen all 50 787s in service 
grounded.

Fifth Chinese airline for Australia
China’s Sichuan Airlines is to inaugurate 
flights between Chengdu and Melbourne 
from 28FEB with a three times weekly 
Airbus A330-200 service. Sichuan Airlines 

(3U) will become the fifth Chinese carrier to 
fly to Australia. 
Chengdu in central western China has a 
population of almost 15 million people.

Scoot offers movies but BYO tablet 
Low cost carrier Scoot is to stream movies 
and other video entertainment to passengers’ 
tablets and laptops via onboard Wi-Fi at a 
cost of $15, although pax without a device 
can hire a tablet for $22.
Scoot is the first airline in Asia to offer this 

inflight entertainment option which will be 
available on all its 35 Asian routes.
Scoot CEO Campbell Wilson says going 
wireless keeps the aircraft lighter, costs down 
and fares cheaper.

Clown Doctors get $30,000 Jetstar grant
New Zealand medical charity Clown Doctors
are to receive Jetstar’s fourth Flying Start 
Programme grant, which is made up of 
$15,000 cash and $15,000 in travel.
The charity says a $30,000 grant from Jetstar 

Zealand,” said Clown Doctors New Zealand 
CEO Dr Thomas Petschner.
David Hall, Jetstar Australia and New Zealand 
CEO, said that the Clown Doctors are 
providing a hugely valuable, and often 

couldn’t have 
come at a better 
time as it seeks 
to expand its 
services 
throughout the 
country and 
bring more 
smiles to kids in 
hospital.
A three-day 
Medical 
Clowning 
training clinic, 
facilitated by 
the International Institute of Medical 
Clowning (affiliated with Steinbeis University, 
Berlin, Germany) will be held in Auckland 
this month, funded by the cash component of 
the grant. All 24 Clown Doctors will 
participate and put their new skills to use 
immediately. 
“Without the Jetstar Flying Start grant we 
would not be able to provide and facilitate the 
world-class training in Medical Clowning for 
all our 24 Clown Doctors from around New 

un-noticed, 
service in 
hospitals.
“Bringing a 
smile to some-
one who is 
unwell is no 
easy task – the 
work the Clown 
Doctors do with 
families who are 
enduring a very 
tough time is 
remarkable. 
Their ability to 

bring joy and laughter to many is what im-
pressed the judging panel and we are thrilled 
to be supporting such a unique organisation.”
Jetstar Flying Start Programme judge and 
rugby league legend Steve Price has seen the 
Clown Doctors in action at Starship Hospital.
“There is little known about the healing 
power of a smile and laughter. The work the 
Clowns Doctors do, in helping patients and 
families through a tough time, is an amazing 
and powerful thing,” says Price.

Clown Doctors with Steve Price and David Hall

US-AA merger closer
US Airways Group and AMR Corp., the 
parent of American Airlines, are in the final 
stages of negotiating a merger, according to 
Reuters. Four people familiar with the deal 
are quoted as saying the final price and man-
agement structure are the remaining issues to 
be resolved.

Some 21,000 union members - mechanics 
and ground workers - would get a 4.3% pay 
increase if American Airlines, which is in 
bankruptcy, and US Airways come to a 
merger agreement and that merger is 
approved by a U.S. bankruptcy court. 

http://www.cxagents.com
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More QF-EK code shares
Qantas and Emirates are forging ahead with 
their alliance, with the latter placing its EK 
code on 34 additional Qantas routes between 
Australia and South East Asia along with do-
mestic Australian services. Reservations for 
these routes cannot currently be made.

Qantas activists sell stake
A consortium of Qantas investors – led by 
former Qantas chief executive Geoff Dixon 
and former Qantas CFO Peter Gregg - who 
had pitched a rival management strategy to 
other Qantas investors and union groups that 
featured asset sales, a more aggressive Asian 
push and a review of the Emirates alliance, 
have quietly sold their stake.
The Australian Financial Review reports that 
the consortium, which included activist
shareholder Mark Carnegie, adman John 
Singleton and retailer Gerry Harvey, sold a 
large chunk of Qantas shares on 22JAN, and 
were believed to have netted a profit of about 
A$18 million.
In November, Qantas CEO Alan Joyce 
suspended Qantas’ marketing activities 
with Tourism Australia because the NTO is 
chaired by Mr Dixon. 

The newspaper said that Qantas does not be-
lieve the dispute with Tourism Australia will 
be resolved simply by the consortium’s share 
sale. Executives reportedly remain upset that 
Mr Dixon never acknowledged the investment 
or any potential conflict of interest between 
his shareholding and his role at Tourism 
Australia, the AFR reported. 
Business Spectator is of the opinion that the 
failure of the consortium to sway other QAN 
shareholders serves as a “particularly potent 
signal” that there was no market interest in 
spinning off Jetstar or selling the Frequent 
Flyers business for a quick profit. Share 
register members “had a chance to look at 
those ideas from a group with serious insight 
into the Qantas machine and issued a 
resounding endorsement of the current 
airline management.” 

Over 120 European destinations ... now that’s Wunderbar!

Air France forms HOP!
Air France is uniting its three regional 
airlines—Brit Air, Regional and Airlinair—
under a new brand name: HOP!
HOP! will launch on 31MAR, operating 98 
aircraft ranging from 48 to 100 seats and will 
serve 136 domestic and regional destinations.
Under the new structure, HOP! will perform 
all Air France’s point-to-point flights from 

Paris-Orly, domestic operations and some 
flights into Paris Charles de Gaulle on behalf 
of Air France.
Air France’s Irish regional subsidiary CityJet 
is excluded from the French regional revamp 
and has already outlined plans to seek 
external investors.

Emirates to serve Tokyo-Haneda
Emirates is to launch daily, non-stop B777-
200LR flights between Dubai and Tokyo’s 
Haneda Airport on 03JUN13. Emirates 
already serves Tokyo’s main international 
airport, Narita as well as Osaka.
Haneda, currently ranked as the second 
busiest airport in Asia, is located in Ota-ku, 
Tokyo and handles the majority of domestic 

flights to and from Tokyo. It opened its doors 
to international carriers following the opening 
of the fourth runway and the international 
terminal in OCT10.
Emirates’ longstanding partnership with 
Japan Airlines will be expanded to include a 
code share on the new Dubai-Haneda-Dubai 
services. 

Hong Kong Airlines appoints 
World Aviation as GSA in NZ
World Aviation Systems has appointed as 
General Sales Agent in New Zealand for 
Hong Kong Airlines, and sister airline Hong 
Kong Express, with immediate effect.
Established in 2006 and 2004 respectively, 
Hong Kong Airlines (HX) and Hong Kong 
Express Airways (UO) joined forces in 2007 
and have since grown to become an 
internationally-acclaimed carrier, 4-star rated 
by Skytrax.
From their Hong Kong hub, Hong Kong 
Airlines and Hong Kong Express serve 11 
destinations in mainland China including 
Shanghai and Beijing, as well as regional 
destinations in Asia including Hanoi, Kota 
Kinabalu, Bali, Taipei, Bangkok, Phuket and 
Okinawa.
Hong Kong Airlines operates a modern fleet 
of 28 aircraft, including nine Airbus A330-
200, seven Airbus A320, six Boeing B737-
800 and two Airbus A330-300.
As at 2013, the average age of the fleet 
stands at just four years, making it one of the 
world’s youngest fleets.
Hong Kong Airlines is a BSP participant in 
New Zealand, with flights and fares published 
in GDS.
For reservations call 09-307 9445 or email 
hongkongairlines@worldaviation.co.nz

Panama’s Copa growing
Panama’s Copa Airlines will begin daily non-
stop flights to Boston, Massachusetts, bring-
ing the total of U.S. destinations served by 
the airline to eight, and making Copa the first 
airline to offer direct connecting service
between Boston and Central and South 
America, via Panama City, Copa’s major hub.
In July, the Panamanian airline will increase 
flight frequencies to three key destinations: 
Orlando, Florida, U.S.; Punta Cana, Dominican
Republic; and Port of Spain, Trinidad and 
Tobago. Copa will also expand its fleet, taking
delivery of seven Boeing 737-800 aircraft 
with the Sky Interiors, and lifting the fleet to 
90 aircraft by the end of the year.
GSA for Copa in New Zealand is Discover 
the World Marketing.  

http://www.lufthansaexperts.com
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Etihad begins flying 
daily from Brisbane 
via Singapore today 
and to mark the 
occasion, the airline 
has deployed its ‘Blue 
Moon Rising’ Airbus 
A330-200 painted 
in Manchester City 
Football Club colours. 
The new daily adds 
an extra 1048 seats a 
week to the route.

CRUISE NEWS
Cruise Council Announces 2012 Award Finalists

2012 CRUISE INDUSTRY AWARDS – NZ FINALISTS
Cruise Agency of the Year - New Zealand
Cruise Republic  Auckland
Cruiseabout  Parnell
Cruiseabout  Tauranga
House of Travel  Papamoa
Lets Cruise  Auckland
Cruise Consultant of the Year - New Zealand
Debbie Christian Cruiseabout, Parnell
Sarah Goldfinch  Cruise Republic, Auckland
Sue Grigg  Cruiseabout, Ponsonby
Lisa Roebuck  Boutique Mondo Travel, New Plymouth
Mark Smith  Lets Cruise, Auckland
Rising Star - New Zealand
William Henderson Infinity Holidays, Auckland
Danielle Hennessy House of Travel, Motueka
Andrew Lennox  Cruiseabout, Wellington
Agency Promotion of the Year - New Zealand  
iCruise    “September iCruise Month”
The Private Travel Company “The Healthy Living Show”
Network Promotion of the Year - Australasia  
Cruiseabout (Aust)  “Choose your cruise”
Flight Centre (Aust)  “Unbeatable cruise sale”
Mondo Travel (NZ)  “Let’s talk cruising with Jackie”
United Travel & 
Harvey World Travel (NZ) “2012 Cruise Expo”
Media Award  
Edward Rooney   “The ship that rocked” – Celebrity Cruises - Herald on Sunday, NZ 

The International Cruise Council Australasia 
has announced the finalists for its prestigious 
2012 Cruise Industry Awards.
Cruise specialist agents dominate the field, 
with 15 awards to be announced across seven 
categories.
Around 500 industry members are expected 
to attend the awards dinner at the Hilton 

Sydney on Saturday 09FEB.
ICCA General Manager Brett Jardine said the 
Council was looking forward to recognising 
all the finalists and applauding the winners. 
“2012 was a strong year for the local cruise 
industry and there is no doubt all the 
nominees have played a part in that 
performance,” Mr Jardine said.

Peregrine Antarctic discounts
Peregrine Adventures currently has the 
following discounts on offer for Antarctica 
voyages departing between 01NOV13 and 
31MAR14, valid for new reservations only.
>>  20% reduction off the cruise price on the  
following select cabin categories:
  - Ocean Diamond Suites and Balcony Suites,
  - Sea Spirit Deluxe, Premium and Owners Suites
  - Sea Adventurer (Clipper Adventurer) Deluxe   
    cabins and Suites.
>>  15% reduction off the cruise prices on all 
remaining cabin categories excluding triple 
cabins.  
Triple cabins not available for discount.
All reservations to be confirmed and deposit 
paid by 15FEB13. 
Discount is not applicable on adventure 
options, additional hotel accommodation or 
extensions purchased. Cannot be combined 
with any other offer or discount (except the 
Past Polar Passenger Discount). Applies to 
voyage only.
Peregrine has the right to limit, change or 
discontinue promotion at anytime without 
notice. Cabins are limited. 

Early Booking Bonus excludes: 
Falklands, South Georgia & Antarctica 
23NOV13 departure
Antarctic Express: Crossing the Circle 
22DEC14 departure
Crossing the Circle via the Falklands & 
South Georgia 02FEB14 departure
Antarctic Explorer: The Classic Adventure 
06FEB14 departure.
Call 0800 448 086.

First four ships at Akaroa
The first four ships brought settlers to 
Christchurch in the 1800s. On Monday, more 
history was made when a total of four cruise 
ships dropped anchor at Akaroa, disgorging a 
combined 4,323 passengers and crew. 
Oceanic Discoverer, Seabourn Odyssey, 
Dawn Princess and Silver Whisper called in 
for the day, and their tenders ran a steady 
shuttle to the tiny settlement’s two wharves.
Wednesday was busy too, with Diamond 
Princess and Sun Princess delivering 6,635 
passengers and crew.
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Norway & Scandinavia
including western Europe & British Isles

Tailormade SeaTours

2013

2013 Norway & 
Scandinavia brochure 

out now

Contact Discover the World Cruising  
your Hurtigruten Specialist  

(09) 623 4293  
retailres@discovertheworld.com.au  
discovertheworldcruising.com.au

To celebrate this great milestone, 
Hurtigruten is offering special  

Anniversary Celebration Fares on select 
Norway Classic Voyages!

PLUS, book any Classic Norway Voyage 
departing between 01 Apr & 30 Sep 2013 
and receive a bonus Shipboard Credit of 

NOK1200 per cabin

Hurtigruten celebrates 
their 120th Anniversary  

in 2013

*Anniversary Celebration Fares valid on select Norway Classic Voyages booked by 
14 Feb 2013, subject to availability and may be withdrawn without notice. ^Bonus 
Shipboard Credit is valid for any Classic Norway Voyage departing between  
01 Apr & 30 Sep 2013 when booked by 14 Feb 2013. Travel Agent Lic. 2TA06929 
(Discover the World Marketing Travel trading as Discover the World Cruising)

Special Anniversary 
Fares* PLUS Bonus  
Shipboard Credit^

HURRY!!  
book by  

14 February 
2013!

2013 CHRISTMAS CRUISES
– STILL AVAILABLE

8 DAY

ROMANTIC DANUBE 
FROM $2,495* PP

*Conditions: Prices are per person, listed in Australian dollars, twin 
share including port charges. Limited single pricing available; call for 
details. Valid on 2013 sailings only. Prices include current booking 
discount of $100 per person. Must book by 28 Feb, 2013. Prices 
are based on: select Dec 2013 departures. Offer is combinable 
with Past Passenger Discount. Conditions apply; refer to the current 
Viking River Cruises brochure or visit www.vikingrivercruises.com.au.

Call us at 0800 447 913

Windstar returns to Tahiti
Windstar Cruises is to return to the South 
Pacific next year. Beginning 02MAY14, 
Wind Spirit, the line’s recently renovated 
148-passenger sailing yacht, will sail a 
total of seven-day voyages from Papeete, 
with the last voyage on 07NOV14, before 
returning to Panama and Costa Rica for 
the winter season. The line’s return to the 
French Polynesia Islands marks the first 
time Windstar has had a ship sailing in 
Tahiti since 2002 and is the first time 
Wind Spirit has sailed South Pacific 
waters. 
Each week-long voyage will sail to 
Moorea, Taha’a, Raiatea, Huahine and 
Bora Bora.
Local entertainment, such as traditional 
Tahitian dancers, will come on board for 
a magical evening. Regional dishes will 
be incorporated into Windstar’s signature 
deck barbecue, held under the sails and 
stars one night per cruise. Shore excursions
will be tailored to give guests experiential 
and romantic options delivered in French 

Polynesian style. 
Wind Spirit’s watersports platform will 
offer paddle boards, kayaks, water skiing, 
wind surfing, snorkeling equipment and 
more. 
Francis Travel Marketing will be releasing 
full details and pricing around mid-March, 
when the voyages go on sale.

 http://www.vikingrivercruises.com.au/holiday-cruises/
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Orion Rescue Operation

FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

With news headlines over last weekend showing 
one of our member lines performing heroics in the 
Southern Ocean (as it rescued a stricken French 
sailor), I thought we should all clearly understand 
what the “law of the sea” involves when a ship is 
called upon in such times.

The cruise industry takes very seriously its 
obligation to be a responsible member of the 
maritime community and assist others on the seas 
that are in distress. While it is unfortunate that 
sanctioned and safely executed diversions from 
itineraries to assist other ships in distress may 
create an inconvenience for cruise ship passengers, 
such actions are an important and humane 
response.  

Additionally, the International Convention for the 
Safety of Life at Sea (SOLAS), to which ICCA 
member linesadhere, states that “the master of 
a ship at sea which is in a position to be able to 
provide assistance, on receiving information from 
any source that persons are in distress at sea, is 
bound to proceed with all speed to their assistance, 
if possible informing them or the search and rescue 
service that the ship is doing so”. 

This obligation to provide assistance applies 
regardless of the nationality or status of such 
persons or circumstances in which they are found. 
In this case a happy 
ending and no doubt 
any readers of this 
column would join 
me in congratulating 
the Captain, crew and 
all the team at Orion 
Expedition Cruises on 
their efforts.

15-day Mediterranean Medley 
with Voyages of Discovery
Your clients can immerse in Mediterranean 
art, culture and history with Voyages of 
Discovery on board mv Voyager, from 
$2,685 (saver fare price based on two sharing 
an inside cabin).
The 15-day Mediterranean Medley cruise 
departs from Marseille (France) and calls at 
Nice (France), Livorno (Italy), Civitavecchia
(Italy), Castellammare di Stabia (Italy), 
Messina (Sicily), Brindisi (Italy), Ancona 
(Italy), Venice (Italy), Sibenik (Croatia), Hvar 
(Croatia) and Dubrovnik (Croatia) - overnight. 
Price is based on 12SEP13 departure.
Highlights include the archaeological sites 
of Pompeii and Herculaneum; a trip to see 
the art of the Uffizi Gallery in Florence and a 

visit to Dubrovnik old city.
Voyages of Discovery Saver Fares include 
meals, entertainment and the onboard guest 
speaker programme. 
For more information, please call Cruise 
Holidays on 09 523 7788 or 0508 CRUISE 
(278 473) 

Two newbuilds for Tauck
Tauck is adding two newbuilds to its fleet 
of European riverboats next year, bringing 
the total number to six. 
Expected to launch in MAR14 and 
JUN14, they will allow Tauck to launch 
four new river cruise itineraries on the 
Seine, Rhine and Danube next year.
Tauck CEO Dan Mahar says the two ships 
are being custom-built for Tauck, and will 
represent an evolution of its fleet. 
“The new ships will have features and 
amenities not found on our existing 
vessels, but they’ll also retain key 
elements and the same overall philosophy 
that have contributed so significantly to 
our success,” says Mahar.
The newbuilds will accommodate far 
fewer guests than similarly sized vessels 
in other lines. 

Hurtigruten to reorganise
Hurtigruten, the Norwegian coastal voyage 
and expedition cruise company, has 
announced a company reorganisation aimed 
at making the company more efficient in 
the face of challenging international market 
conditions.
The reorganisation will see a reduction in 
shore personnel in the range of 25 to 30%, 
or around 40 employees, effective 31MAR. 
Offices and service functions will be 
merged into new headquarters in Tromso, 
and the Narvik office will be closed down.
In its statement to the Oslo stock exchange, 
Hurtigruten says it will focus more on the 
hotel services and restaurants aboard its 
ships to drive earnings. It also said that a 
separate crewing company will be 
established.

2013 ‘Western Pacific Odyssey’
Sightings of an unidentified storm 
petrel off New Caledonia in 2012 
have prompted Heritage 
Expeditions’ guides Aaron Russ 
and Chris Collins to mount an 
expedition to resolve the mystery.
The storm petrel has been seen 
almost annually since 2008 by 
passengers on the ‘Western Pacific 
Odyssey’ voyage that travels from 
New Zealand up to Papua New 
Guinea, and it does not appear to 
match any known species.
Working in coordination with 
Birdlife International and their lo-
cal partner in New Caledonia,
an international team has been 
assembled and will head to 
Noumea next month with the aim 
of capturing a bird and taking 
feather and blood samples to New 
Zealand for analysis. They plan to 
spend a week on a specially 
chartered catamaran in the area.
Both guides will be back in the 
area two weeks later for the 2013 
‘Western Pacific Odyssey’ aboard 
the Spirit of Enderby 25MAR-
13APR.  Passengers joining this 
voyage will be on the lookout for 
the storm petrel, as well as 
learning first-hand about the 
results of Chris and Aaron’s recent 
expedition.  
This is a unique opportunity 
to see and photograph a large 
variety of birds and cetaceans, 
some of which are barely known 
to science.  Berth prices are from 
US$6500pp and are still available.



MemoTRAVEL travel & 
tourism 
online 
news 
digestUPLOADED OVERNIGHT   MON & THU

editor@travelmemo.co.nz
Kevin Blackford, Editor / Publisher

The Memo Limited
21c Commodore Parry Road
Milford Beach, Auckland 0620

Tel: +64-9-449 1449
Mob +64-21-1833 643
Fax: +64-9-449 1436

Copyright. No part of this publication may be copied, reproduced or duplicated, 
in whole or in part, without the prior written approval of the Publisher.

www.travelmemo.co.nz

PEARL’S PEARLER
Five days a week my body is a temple. 
The other two it’s an amusement park.
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LATE BREAK

HOSPITALITY
Cristina Magni back at Hilton
Cristina Magni has been re-appointed 
marketing and communications manager for 
both Hilton Auckland and Hilton Lake Taupo, 
having previously held the role from 2010 to 
APR12. 
She re-joins the team at Hilton after eight 
months working in the luxury travel industry, 
where she broadened her experience of the 
industry and a richer international network 
for travel and luxury brands. 
During her time away from Hilton, Cristina 
attended international travel shows including 
ITLM Shanghai, Virtuoso Travel Week in Las 

Vegas and 
Luxperience in 
Sydney. She worked 
closely with travel 
consortia such as 
Virtuoso and 
Signature, whole-
salers like Andrew 
Harper, Classic 
Vacations and 
Qantas Holidays; 
and travelled in US and Australia to establish 
relationships with international buyers. 

Mantra adds two NZ properties 

Choice Hotels welcomes Quality Inn Lake Taupo
Choice Hotels has added a Quality Hotel to 
its accommodation offering in the Central 
North Island. 
Quality Inn Lake Taupo (formerly the 
Caboose Lodge) joined the Choice Hotels 
group this month offering quality lakefront 
accommodation to suit a range of travellers. 
The property offers 41 unique hotels rooms 

with free wireless internet and a range of 
conference and function facilities. Guests can 
enjoy a continental buffet or a la carte cooked 
breakfast, the use of the well-appointed 
exercise room, hotel pool, and free parking.  
The family owned and operated hotel also 
boasts its own bar and restaurant. 

New Zealand expansion plans set by Mantra 
Group are well on track with a further two 
properties joining the Group’s Peppers and 
Mantra hotel brand networks in New Zealand. 
The new additions - Peppers Portage and 
Mantra Lake Tekapo - will bring the total 
New Zealand network to 12 properties 
comprised of eight Peppers retreats and 
resorts; two Mantra resorts and two 
BreakFree resorts.
“Peppers is one of the fastest growing luxury 
hotel brands in New Zealand having added 
four spectacular properties to the network 

in 2012 with further expansion scheduled in 
2013,” said Mantra Group CEO, Bob East.
The 41-room Peppers Portage, formerly Por-
tage Resort Hotel, is offering an 
opening special from $225 per night in a 
Hillside Seaview Room.  
Visit www.peppers.co.nz/portage for 
bookings and details.
The 28 three-bedroom villas of the four star 
Mantra Lake Tekapo are also being offered 
at special opening rates, from $243 per night. 
Visit www.mantra.com.au/laketekapo

B&B Assn conference reminder
The Bed and Breakfast Association New 
Zealand Annual conference is being held 24-
25MAY13 at the Millennium Hotel, Rotorua. 
Planning is well under way and registrations 
will be out this month.
Organisers say they have some exciting 
speakers booked and local tourist venues are 
being more than generous with free or 

heavily discounted offers to delegates. 
Non members are already showing an interest 
in attending.
Workshops will cater for a variety of interests, 
with an opportunity to attend two or three.
Direct any queries to: Katherine Whyte (Sec.)  
at  info@springwaterslodge.co.nz  or Brian 
Gore (Convenor) at b.gore@clear.net.nz

Wellington Visitor Guide 2013
Travel Digest February 2013
Ancient Kingdoms Earlybird  - Special Deals 
2nd Edition 2013
Omaka Aviation Heritage Centre
Ireland Your Ultimate Guide 2013
Southland & Fiordland Visitor Guide 2012/13

Arriving in the next Stocklink 
TravelBag envelope....

The last Eagle Air Beech 1900D aircraft 
flew out of Wanaka this week, ending nine 
years of scheduled service. The Air New 
Zealand subsidiary announced last NOV 
it was suspending its daily Christchurch-
Wanaka flights from 30JAN because the 
service was struggling economically.

Qualmark has named Bella Vista as the 
first accommodation network to achieve 
an Enviro Award across its entire group.
Bella Vista has 28 locations nationwide, 
consisting of 27 motels and a hotel, and 
has been a member of Qualmark since 
1998. 
Qualmark General Manager Tim Keeling 
says achieving Qualmark Enviro Awards 
across all members is a significant 
achievement. 
“While all Qualmark accredited businesses 
meet environmental and social 
responsibility criteria – achieving an Enviro 
Award recognises their additional commit-
ment to sustainable tourism practices. 
“Bella Vista’s ability to meet the criteria 
across their network shows their commit-
ment to achieving and maintaining its 
environmental performance across all 
areas of its operations.”


