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Compo claims loom over 787 grounding
Boeing is braced for compensation claims from some of the eight 
airlines now grappling with significant disruption to their flight 
schedules because their Dreamliners are grounded.
Boeing CEO Jim McNerney says he is confident the company can 
soon return the 787 Dreamliner back to service.
The US Federal Aviation Administration and other countries’ 
authorities last week grounded the 50 787s currently in service 
worldwide after a series of incidents in which Dreamliners had 
encountered problems with the lithium-ion battery systems.
Bloomberg says the Japanese-made batteries under review are 
vital to the 787, whose power system uses five times more 
electricity than other jets. It remains unclear whether the problem 
is with the batteries themselves, the power source or charging 
system, or the plane’s electrical system as a whole.
According to The New York Times the FAA has not grounded an 
entire fleet of planes since 1979, when it ordered the cessation of 
McDonnell Douglas DC-10 flights after a crash.
Aviation analysts believe there is little likelihood of airlines 
cancelling their Dreamliner orders. The 787’s promise of big fuel 
savings and longhaul point-to-point capabilities are what their 
futures have been predicated on. 

www.innovative-travel.com  
   Toll-Free 0508 100 111   

 

 Celebrity Chef, Jax Hamilton invites your clients 
to join her ‘One Love’ journey to San Francisco, 
the Napa Valley & Jamaica. 
Explore San Francisco, famous for its seafood; 
Napa Valley the Californian wine region, plus the 
stunning beaches, cuisine full of flavour & cooking 
lessons in Jamaica. 
 

18 days approx $11,995pp twin ex AKL 6 July, 2013  
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Feeley: back-to-basics vs tourism ‘fun’
Queenstown Lakes District Council chief 
executive (and former Serious Fraud Office 
boss) Adam Feeley is quoted by Mountain 
Scene as saying his council 
must get back to basics before 
thinking about financial backing 
for tourism-related events and 
projects. 
Feeley instances two big and 
contentious issues - the building 
of a convention centre in 
Queenstown and ratepayer 
support of major commercial events. 
“They do revolve around to what extent 
QLDC get involved. Those are the two big 
things ... but right now we’ve got a bit of 
legislation that says we have to get back to 
basics. 
“I know the mayor is very committed to 
managing costs in this district and with good 
reason. Once we tackle that we can start 
having some fun.”

New local government law which requires 
councils to prioritise things like water and 
sewerage will affect funding decisions, 

although community desire will 
be able to influence this. 
Feeley, speaking at a recent 
Destination Queenstown update, 
says the new explicit purpose of 
local government requires a focus 
on providing quality infrastructure, 
public services and regulatory 

functions that are most cost-effective for 
households and businesses. 
“I’m not seeing a lot about tourism in there. 
“For every ratepayer in this town or this 
district we have about 100 visitors a year. If 
that was Auckland that would be 150 million 
visitors a year ... just think about that, trying 
to run a council with that kind of cost 
structure.” 

Adam Feeley

TNZ targets high-yield China market
Tourism New Zealand’s new Premier Kiwi 
Partnership (PKP) programme will see 
it working with 12 selected inbound tour 
operators and 18 China-based travel sellers 
to develop and market innovative packages 
offering longer-stay, higher-quality itineraries 
in New Zealand.
General Manager Asia Markets, Tony Everitt 
says through PKP, Tourism New Zealand 
aims to change the nature of holidays taken 
by Chinese visitors and the contribution they 
make to the New Zealand economy.
TNZ will support approved PKP travel sellers 

through digital marketing 
partnerships; joint 
marketing collateral; the 
use of a special PKP logo 
in advertising or marketing, 
and priority listings for 
familiarisations.
“We are also developing
PKP promotions with partner airlines 
servicing the China-New Zealand route, and 
exploring potential partnerships in areas such 
as special interest travel (e.g. golf or luxury 
tours),” says Everitt. 

SkyCity Auckland casino expansion 
The NZ Herald reports that it understands 
SkyCity has told contractors the $350m 
national convention centre deal has been 
concluded. An employee of one contractor 
is quoted by the paper as saying SkyCity 
is planning to alter the entrance area to the 
Auckland casino to fit in more slot machines.
In response, the company told the Herald its 
expansion plans are not linked to the 
convention centre proposal and denies 
suggestions the deal with the Government 
had been finalised.
Meanwhile a spokeswoman for PM John Key 
has confirmed his office had now provided 

feedback to the Auditor-General’s office on 
its draft report on the deal, “as have other 
relevant interested parties”.
The Green Party-requested audit probe report 
is expected to go public within a fortnight 
and the PM has again signalled that the 
national convention centre remains high on 
the Government’s economic agenda.

Christchurch Convention Centre project shortlist
Fairfax reports that five groups have been 
shortlisted from a total of 22 expressions of 
interest in developing the Christchurch 
Convention Centre project.
They are said to include a business entity 
linked to the commercial arm of the South 
Island iwi Ngai Tahu, and Plenary Group, the 
Australian firm that developed the Melbourne 
Convention Centre.
Others believed to be on the list are Fletcher 
Building, Naylor Love / Hutchinson Builders, 

and Hawkins Construction.
A Canterbury Earthquake Recovery Authority 
(Cera) selection panel is expected to receive 
detailed presentations from the parties in 
coming weeks. 
The Government wants proposals for an 
“iconic” convention centre that makes an 
“aesthetic statement” and one that can 
comfortably host 2000 delegates, with 
associated parking, connected retail and 
commercial operations and a five-star hotel. 

Visit Ruapehu has put together six Escape 
the City packages showcasing the best 
of the region plus a chance to win online 
through its website. 
The ‘Escape’ campaign will run 
14JAN-07APR.
www.visitruapehu.com 



AUSTRALIA

TravelMemo   20130122   22JAN12    Page 3

Hilltop airport proposal for Queenstown
Prominent Queenstown tourism identity Sir 
Eion Edgar proposes eventually relocating 
the alpine resort’s airport to farmland at the 
top of Queenstown Hill to cope with future 
tourism growth. 
He told Mountain Scene that an airport on the 
hill up behind the town would remove noise 
issues for residents; had suitable topography
for longhaul wide-body jets; and would offer
safer and more convenient access to the 
resort.  The site had been unsuccessfully 
championed back in the 1980s as suitable for 
jet operations.

Queenstown Airport Corporation chief 
executive Scott Paterson told Mountain Scene 
his organisation is committed to a 25-year 
masterplan for its Frankton site that runs till 
2037. 
“If you were to relocate this airport and create 
a very large runway for big international jets, 
it’s clearly a debate not just for this 
community, it’s for the South Island. You’ve 
got to say, what role does Christchurch then 
play? 
“I welcome all the debate. I just don’t want to 
get distracted on it in the short term.”

Giant carving at Te Puia
Visitors to Rotorua’s New Zealand Māori 
Arts and Crafts Institute (NZMACI) at Te 
Puia this summer have the opportunity to see 
the creation of what will be New Zealand’s 
largest ever Māori carving - a mahau or 
facade which will form the stage frontage for 
Te Matatini, the national kapa haka festival 
being hosted by Te Arawa in Rotorua next 
month.
About 20 carvers - the entire NZMACI 
carving school, including students and tutors 
- are involved in creating the mahau onsite 
at Te Puia. The wood being used includes a 

huge kauri carbon-dated at 4,500 years old.
When it is finished, the mahau will have a 
30m base, 7m side carvings and each barge 
board will be about 22m long. 

Auckland enjoys bumper NOV
Auckland guest nights for NOV12 were up 11% 
on NOV11, according to Statistics New Zealand.
Domestic guest nights leaped 25.5% off the back 
of Auckland’s inaugural domestic tourism
campaign and a strong events month, with Mary 
Poppins and the Coldplay and Radiohead 
concerts.
For the year ended NOV12 Auckland’s total 
guest nights were up 3.4% on the previous year, 
bucking the national trend of a 1.9% decline. 

Headland Sculpture on the Gulf

New-look Gibbston harvest festival

An expanded Headland Sculpture on the Gulf 
exhibition on Waiheke Island 25JAN-17FEB 
includes more activities based around the 
event.
A 600sqm marquee on the waterfront at 
Matiatia will welcome the expected 40,000-
plus visitors and offer local food, music and 
small-scale sculptures, artists’ talks and wine 
and artisan beer tastings, before and after the 

30-work sculpture walk.
The event is open daily from 8.30am. It is 
free to walk the track, although donations are 
encouraged, and there will be guided tours.  
www.sculptureonthegulf.co.nz
Footnote: Waiheke and its sculpture 
exhibition recently featured in a New York 
Times list of “must-sees” for 2013.

Wine growers in Gibbston will throw open 
their doors on Saturday 16MAR to celebrate 
the 2013 harvest with the new Gibbston 
Wine and Food Festival.
Visitors will be able to taste wine from 18 
wineries across two winery venues - Mt. 

Rosa and Brennan Wines - alongside ten 
stalls featuring a wide selection of local fare. 
Adult entry is $15, including a memento 
glass and three tasting tokens.  Buses will 
provide transfers to and from Queenstown 
with pick-up points along the way.

Matt Akehurst | You Are Here

AAT Kings hires Anthony Hayes 
The Travel Corporation has appointed Anthony 
Hayes to the role of Global Managing Director, AAT 
Kings. The position encompasses responsibility for 
the suite of AAT Kings brands, including Inspiring 
Journeys, Aussie Adventure and Darwin Day Tours.
Well-known in the New Zealand market for his high 
profile achievements during five years as CEO of 
Tourism Queensland, Hayes previously held a variety 
of senior positions with Qantas, including Regional 
Director, Central Europe.
Hayes’ appointment to AAT Kings is effective 
11FEB. 
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Ellen to tape Aussie shows
Ellen DeGeneres is flying to Australia in 
March by Qantas, co-sponsored by Australian 
company Swisse Wellness, to film segments 
of her talk show in Melbourne and Sydney, to 
be aired globally in April.
Though Ellen fans will not accompany her 

on the trip, the 400-person studio audience 
present during the segment’s taping received 
a Qantas ticket for travel to Sydney or 
Melbourne anytime in the next 12 months, 
with six nights’ accommodation at a four-star 
hotel included. 

Ellen (second right) and Swisse brand ambassador 
Nicole Kidman watch as Qantas cabin crew deliver 
tickets to the fans.

Sydney footy transfers with Captain Cook Cruises
Captain Cook Cruises Sydney is offering one 
way transfers to the ANZ Stadium for the big 
footy events of 2013 – Wallabies v All Blacks 
and the NRL Grand Final.
Your clients can cruise from Darling Harbour 
to Sydney Olympic Park aboard an executive

Matilda Cruises Rocket, enjoying a sausage 
sizzle and a cold beer and wine en route.
Space is strictly limited. These are Special 
Event cruises – 10% commission only.
Click here to download the details and call 
0800 446 389.

Pedal the Clare Valley Reisling Trail
Fun Wheels Pedal Go-Kart Tours is a new way to 
explore the Clare Valley’s Riesling Trail. Hire a pedal 
go-kart or bike and enjoy the Riesling Trail bike path, 
which provides a safe, easy to ride trail with great 
views, cellar doors and places to eat. A variety of 
pedal go-karts is available to suit all ages and 
groupings. Click here to download the details.

Melbourne’s White Night 
The famed White Night, an all-night cultural 
spectacular will debut for the first time in 
Australia in Melbourne on 23FEB.
Melbourne joins the ranks of 23 global cities
including Paris, Buenos Aires, Tel-Aviv, 
Auckland and Toronto who host similar all-
night events. 
The night will feature an array of more than 
100 local and international artists, activities 
and acts across 35 different city locations. 

Galleries, theatres, music 
venues, shops and bars 
will stay open all night, 
installations and light 
projections will transform 
the streets and river, a 

Australia Zoo has a new TV series called 
“Steve Irwin’s Wildlife Warriors”, featuring 
Terri, Bindi and Robert Irwin and the passionate
team from Australia Zoo. 
The show screens here on Choice TV - Freeview 
12 and Sky 78 on Saturdays at 6.30pm and will 
help to raise awareness of Australia Zoo and 
the Sunshine Coast.

New and improved camping and caravanning 
content is now available online here. 
Tourism WA has liaised with WA’s Dept of 
Environment and Conservation on the content 
and profiles key industry partners and other 
relevant information. 
Users can now also search for camping and 
caravanning accommodation options here.

‘pied piper’ rolling stage will travel along 
Swanston St entertaining crowds and blow-
up cinemas will play 50s and 60 classics. 
Click here for the details.

Bathurst 2013 on sale
Showbiz Events and Travel has released 
details of Bathurst 2013, where history will 
be made when Holden and Ford battle it out 
for the first time with Nissan and Mercedes-
Benz E-class AMG (Stone Bros Racing/
Erebus Motorsport) vehicles in the Supercheap
Auto Bathurst 1000 endurance race.
Showbiz has all inclusive packages, including 

accommodation right at Mt Panorama, with 
a choice of general admission or reserved 
grandstand seating tickets.
Click here for the flyer and call 0800 
SHOWBIZ.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1221
http://nz.southaustralia.com/info.aspx?id=9010222&rs=b|AU|NZ
http://www.westernaustralia.com/en/Things_to_See_and_Do/Outback_Adventure/Pages/Camping_In_Western_Australia.aspx
http://www.westernaustralia.com/en/search/Pages/Accommodation_Search.aspx
http://whitenightmelbourne.com.au/
http://www.travelmemo.co.nz/voucher.php?voucher_id=1222
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NOU LOW PRICES

 On sale until 31 Jan 13 
Travel 21 Feb - 30 May 13 
Refer CRS

$327FROM ONLY

www.aircalin.com

One way  
ex AKL 

Sea World Cruises offers 
Broadwater sights 
Sea World Cruises has launched its High Life 
Day Cruise season. The five-hour guided 
experience includes a calm water cruise past 
the best islands and homes in the Gold Coast 
Broadwater, en route to The Sanctuary Cove 
Marine Village for shopping and lunch. 
Cruise in air-conditioned comfort on Sea 
World Cruises’ luxury A$3.5 million vessel 
or take in the view from one of three superior 
viewing decks. The cruise can be upgraded 
to include entry to Sea World at a saving of 
A$60 per adult. 
www.seaworldcruises.com.au

Showbiz Events and Travel has 
announced the return of 
Guns N’ Roses to Australia in 
March with special guests ZZ 
Top and Rose Tattoo.
Tour dates include Perth, Syd-
ney, Newcastle, Melbourne and 
Brisbane. 
Click here for the product 
sheet and call 0800 SHOWBIZ.

Discover Australia brochure
Anne Radonich at RAD Marketing reminds 
agents that the Discover Australia brochure is 
available now through Brochurenet.  
It contains all you need to discover with 
Captain Cook Cruises – Sydney Harbour 
and Murray River; Kangaroo Island & South 
Australia – Sealink Australia; and Great 
Barrier Reef & Magnetic Island- Sealink 
Queensland.

Coastal fun trail launched
The latest in the series of Sunshine Coast 
Experience trails has been launched. The 
Coastal fun trail, which joins the Nature 
trail and Attractions trail, is now live and 
details can be downloaded here.

New Caledonia.  New Paradise. Airfare Sale
Aircalin has released new short-life published 
fares ex Auckland only, offering up to 25% 
off.  One way economy class starts at $327 
including applicable taxes and levies ex 
AKL.
There are a choice of nine levels including 
Business Class options.
Valid for sale:  20-31JAN and travel:  
21FEB-30MAY13.

Agents should refer to their CRS, contact 
their consolidator or call Aircalin on 
(09) 977 2238.
For those agents with clients wanting flight 
and accommodation packages, contact your 
preferred South Pacific wholesaler for SB’s 
low, year-round levels that were introduced 
in October 2012.

Warning signs at lagoon
Two new signs have now been installed near 
Rarotonga’s Avaavaroa passage, warning of 
the dangers of strong currents in the area. 
Cook Islands News Online reports signs 
advising tourists of safe places to swim will 

also be installed around the island to ensure 
people know the best areas to swim. The 
moves follow the pre-Christmas drowning 
tragedy involving two New Zealanders 
visiting the Cooks for a wedding.

http://nz.aircalin.com/billet-noumea.php
http://www.travelmemo.co.nz/voucher.php?voucher_id=1223
http://trails.visitsunshinecoast.com.au/coastal-fun


ASIA

Vietnam & Indochina FOR A COMPETITIVE QUOTE 
PHONE 0508 396 842

Exotic Holidays
Specialist Tour Operator

CLICK HERE TO GET 
OUR NEWSLETTER

TravelMemo   20130122   22JAN12    Page 6

Tourism Fiji appoints Rick Hamilton as CEO
After a prolonged global search, Tourism 
Fiji has appointed former Flight Centre NZ 
managing director Rick Hamilton as its new 
CEO.
He comes to the role with more than 17 years 
of experience in the travel industry having 
also been retail leader for Flight Centre South 
Africa and Student Flights Australia.
Tourism Fiji’s Chairman, Dave Pflieger, said 
Hamilton’s appointment coincided with the 
roll-out of new branding and a repositioning 

of Tourism Fiji.
The NTO has also 
appointed new 
marketing and PR 
partners, selected a 
new global social 
media partner and 
created a new 
destination website.

Rick Hamilton

Wendy Fisher back with MTM
Marine Tourism Management (MTM) has 
appointed Wendy Fisher to the role of 
International Sales Manager, representing 
Blue Lagoon Cruises, Awesome Adventures 
Fiji and Vinaka Fiji Volunteering.
Ms Fisher, who is based in Auckland, brings 
24 years of industry experience to the role, 
eight of them with MTM and more recently 
with training organisation ATTTO.

“I am thrilled to be involved with Marine 
Tourism Management and Tourism Fiji 
again,” she said. “Although I am familiar 
with the magical Yasawa Islands, my new 
role will provide plenty of exciting 
challenges with the huge development 
potential of all three brands.”
Email wendy@marinetourism.co.nz.

PRHG has expansion plans

Niue Self Famils 
back for 2013 
With exceptional pricing, the choice of 3, 4, 7 
and 10-night packages* and plenty of leisure 
time to discover Niue, there is no time like 
now for agents to book a Self-Famil/Holiday 
and experience Niue, according to the NTO’s 
local reps, Hogan & Associates. 
Book by 26JAN13 for travel 02FEB-30MAY13 
with some closeouts on packages that include 
accommodation at either Matavai Resort, 
the brand new Matavai Motel or Namukulu 
Cottages, with return Air NZ Economy Class 
flights and NZ departure taxes, return meet 
& greet airport transfers in Niue and half day 
Orientation Tour.   
Receive 20% discount on rental cars, bikes, 
snorkelling and dive trips, fishing trips and 
more. 
Click here for the flyer.  
*Air NZ is introducing an extra fortnightly 
service commencing Wednesday 17APR13 
allowing for 3, 4, 10-night packages.

Daylight Saving time in Fiji came to an end on Sunday, 
and local time is now one hour behind NZ Summer Time.

Cook Islands-based Pacific Resort Hotel 
Group is looking to expand – with up to 10 
properties across the region.
The privately-owned boutique hotel and 
resort management company runs three 
properties in the Cooks, including Pacific 
Resort Aitutaki – this year voted the world’s 
leading boutique island resort for the fourth 
consecutive year.
The hotel group’s deputy chief executive 
Marcus Niszow – who is Harvard Business 

School-educated – is overseeing the resort 
expansion.
He told Australian hotel and resort trade 
publication HM Magazine the group is 
completing a strategic development plan to 
add up to 10 smaller, luxury boutique 
properties within the next decade in Fiji, 
Samoa, Tonga, Niue, New Zealand and 
Australia.
The group is currently in early stages of 
negotiations with a number of prospective 
partners across the region.

SIA Singapore Stopovers
Singapore Airlines has new special discounted
rates for its SSWP (Previously SSH) and 
BCAG (Previously BSSH) Hotels, Category 
A-C, with a new lead-in rate of NZ$21 for 
Basic Singapore Stopover and NZ$37 for 
normal Singapore Stopover (based on per 
person twin share).   
They are valid for travel 01APR13-
31MAR14, excluding travel 19-22SEP13 
during Singapore F1 Grand Prix).   
Sales are effective immediately and are valid 
through to 30SEP13.  

Click here to download the SSH details and 
Booking Procedures.

Active Asia advises that The Royal Palace 
and the National Museum in Phnom Penh 
will be closed 01-07FEB for the Royal 
Funeral and Cremation Ceremony of 
Cambodia’s King Norodom Sihanouk who 
died in October last year.

http://www.exoticholidays.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=1224
http://www.travelmemo.co.nz/voucher.php?voucher_id=1225
http://www.travelmemo.co.nz/voucher.php?voucher_id=1226
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Your gateway to Guangzhou Click Here
or call 09 309 1188

China   We know it like our own backyard

S$40 Changi Vouchers for SIA transit pax
The new Singapore Transit Programme from 
Singapore Changi Group and Singapore 
Airlines provides all SIA and SilkAir transit 
pax from New Zealand with a S$40 Changi 
Airport Dollar Voucher. 
It is valid for one-time use at all retail, food 
and service outlets located in the transit and 
public areas of terminals 1, 2 and 3 (excluding
outlets in the Arrivals Baggage claims hall). 
It can be used in conjunction with boarding
pass privileges at participating outlets at 
Changi for additional privileges and 
discounts. It can also be redeemed for 
one-time access to the Ambassador Transit 

Lounge at terminals 2 and 3 for up to six 
hours. 
Vouchers are valid for travel during the 
period 14JAN-30JUN13 for tickets issued in 
the same period.
To collect the voucher, pax need to present 
both their electronic ticket and boarding pass 
of their Singapore-bound flight at one of the 
7 information counters in the transit areas of 
terminals 2 and 3. 
This special offer is only available to transit 
passengers and not to those whose final 
destination is Singapore.  T&Cs apply.

KLIA hotel name-change
Malaysia Airlines reports that the Pan Pacific
Kuala Lumpur International Airport has been 
rebranded to Sama-Sama Hotel-KLIA 
effective 01JAN.  Mr Alex Chin, the Director 
of Sales & Marketing has assured MAS that 

the hotel will honour all 2013 bookings /
reservation/vouchers which have already 
been confirmed under ‘Pan Pac” as of now, 
and also that their product, standards, 
services and comfort remain unchanged. 

Taiwan enjoys Kiwi growth
New Zealand visitor numbers to Taiwan have 
increased again with more than 9,200 Kiwis 
visiting the destination for the 11-month 
period JAN-NOV12 according to the latest 
statistics figures released by the Taiwan 

Tourism Bureau.
The figure represents a 12.8% increase over 
the numbers recorded for the same period in 
2011.
The 11-month figure was boosted by the 998 
New Zealand recorded arrivals in NOV12.

Dragonair has announced that, subject 
to government approval, it will launch 
a new three-times-weekly service from 
Hong Kong to Da Nang from 28MAR13.

Golden Rock shrouded
Work on the Golden Rock (Kyaikhtiyo) 
pagoda in Myanmar is taking place and will 
not be completed until the middle of FEB, 
meaning the pagoda is covered in matting 
and scaffolding, impeding viewing and 
photography. 
Active Asia says the pagoda is one of the 
most magical destinations in Myanmar and 
for Buddhists is a must-visit Shwedagon in 
Yangon.  For Myanmar packages and tours 
contact sales@activeasia.co.nz

Help save the orang-utans
A.P.E., which stands for “connecting every-
day people to endangered animals,” is a new 
tour product exclusively available in New 
Zealand through Active Asia. Participants are 
involved in orang-utan conservation projects 
and physically contribute with their manpower 
in activities such as interpretation, husbandry, 
enrichment, infrastructure building, rehab and 
release of animals, habitat restoration as well 
as community involvement and education. 
Active Asia says there are a number of 
packages available including a 5-day Borneo 
Habitat Restoration and a 12-day Borneo 
Wildlife Safari, both of which depart on the 
21st of each month.  
Fareea Ma from APE Malaysia is coming 
here next month and will undertake product 
training at Rydges Hotel in Auckland on 
04MAR, The George Hotel Christchurch 
05MAR and Intercontinental Hotel 
Wellington on 06MAR.  
Travel agents and their clients are invited and 
should register online at 
www.activeasia.co.nz/agents. Numbers are 
limited. 

http://www.acrossia.com
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Far Horizon Tours and its MV Mahabaahu – India’s first true river cruise ship – 
have been awarded the Tourism Award for 2012 by CNBC News Channel.
Managing Director Sanjay Basu says it is a very heartening recognition of a 
pioneering effort by the company in creating this Expedition Style adventure 
on the holy river Brahmaputra.
Call Rahul at Exotic Holidays on 0508 396 842 for details of this product.

28 teams for HK Sevens
The Hong Kong Rugby Football Union has 
confirmed that 28 international teams will 
take part in the Cathay Pacific/HSBC Hong 
Kong Sevens 22-24MAR13.
The event will again host two side-by-side 
competitions, a 16-team HSBC Sevens World 

Series competition for the 15 core teams plus 
Hong Kong, winners of the HSBC Asian 
Sevens Series in 2012, and a 12-team pre-
qualification tournament for promotion to 
core team status in 2014.

THE AMERICAS

CLICK HERE
Freephone 0800 440 055
info@odysseytravel.com.au

06-24MAR13In Search of Shangri-La  land only  NZ$9990PP
A unique journey combining the hill states of India, Bhutan and Nepal

ONLY 
3 PLACES 

LEFT!

Moguls, Mystics & Tigers fully escorted tour
Experience India with Adventure World’s 
new 21-day Moguls, Mystics & Tigers 
fully escorted tour departing from Auckland 
05OCT13. Highlights include Delhi, Varanasi,
Taj Mahal, the deserted city of Fatehpur 

Sikri, the Pink City of Jaipur, Samode, fort 
town of Bikaner, the Golden City of Jaisalmer,
Mehrangarh Fort In Jodhpur, Udaipur, Pench 
National Park & Mumbai.
Priced from $11,799pp, this journey includes 

4 and 5-star accommodation, return 
economy class airfare from 
Auckland with Singapore Airlines, 
an Adventure World NZ tour 
escort, all internal flights, all 
breakfasts, 3 lunches,
16 dinners, special chartered 
coaches throughout, sightseeing 
with local guides, all transfers, 
hotel porterage (where available) 
& group tipping. For more 
information contact Adventure 
World on 0508 496 753 or visit 
www.adventureworld.co.nz. 

New Rocky Mountaineer Bonus Offers
World Journeys says Rocky Mountaineer’s 
two new Bonus Offers for 2013 have come at 
the perfect time, as JAN-MAR is when many 
consumers now book their travel arrangements 
for the Canadian summer.
The two offers are:
>>  Stay & Play Free: Book a qualifying 
2013 Rocky Mountaineer rail journey by 
28MAR13, and enjoy up to CAD$800 per 
couple in added value.
Packages of 4-6 nights enjoy added value 
credits of CAD$100 per adult in RedLeaf, 
CAD$150 in SilverLeaf, or CAD$200 in 
GoldLeaf or Deluxe GoldLeaf.
Packages of 7 nights or more enjoy added 
value credits of CAD$200 per adult in 
RedLeaf, CAD$300 in SilverLeaf, or 
CAD$400 in GoldLeaf or Deluxe GoldLeaf.
Credits can be used towards options such 
as extra hotel nights, additional tours in the 
Rockies, the Whistler Sea to Sky Climb 
rail journey, meals, transfers, activities and 
further Rocky Mountaineer Rail & Cruise 
packages.
The most popular qualifying package is the 
7-night Western Explorer, with all the must-
see sights of the Canadian Rockies.
>>  Coastal Passage Stay & Play:  Book a 
qualifying 2013 Rocky Mountaineer Coastal 
Passage holiday package by 28MAR13 and 
enjoy up to CAD$1,300 per couple in added 
value.
The new Coastal Passage is a three-day all 
daylight rail journey (GoldLeaf or Deluxe 
GoldLeaf service only) connecting Seattle 
with Vancouver, and is an ideal complement 
to an Alaskan Cruise.

Offer applies to six specific Coast Passage 
Packages only, which combine either the 
Canadian Rockies Highlights or the Western 
Explorer packages, with the Coastal Passage.
A popular qualifying package is the 9-night 
Canadian Rockies Highlights with Coastal 
Passage & Pre Cruise, combining an Alaskan 
cruise ex Seattle, with the Coastal Passage
rail journey Seattle to Vancouver, and a 
Rocky Mountaineer rail tour through the 
Rockies to Canada.
Credits can be used towards options such 
as extra hotel nights, additional tours in the 
Rockies, activities, meals or credit towards 
the Cruise portion of the package.
Kim Houston and Sue Barnaby are World 
Journeys’ Rocky Mountaineer experts, both 
having experienced the product, and each 
having sold it since Rocky launched it 
services in 1990.
Offers are applicable to adults only, for new 
bookings only, and may be withdrawn with-
out notice.  Triple-room bookings receive a 
lesser credit, and credits may not be deferred 
to a later booking. 
For further conditions, or for flyers, contact 
World Journeys 0800 117311 or email 
info@worldjourneys.co.nz

http://www.odysseytraveller.com/tours/in-search-of-shangri-la/tourDetail
http://www.adventureworld.co.nz/tours-and-destinations/asia/indian-subcontinent/india/tours/moguls-mystics-tigers-escorted-tour/
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San Diego Convention 
& Visitors Bureau has 
changed its name to the 
San Diego Tourism 
Authority, in line with 
names used by other 

tourism boards across the US and world.

Brewster Canada EBB reminder
Adventure World reminds agents that the 
Brewster $160 early booking savings expires 
on 25JAN13. The 5-day Rocky Mountain 
Reflection tour is now priced from $1,435pp 
and includes accommodation, transport, some 
meals, sightseeing including Banff Gondola 
and Lake Cruise, Columbia Icefield, Minter 
Gardens, wine tasting in Kelowna, National 
Park fees and commentary by a Brewster 
driver/guide. Click here and call 0508 496 
753 for more info on this special.

Plea to act on poaching
The Kenya Association of Tour Operators 
wants the Kenyan government to act fast 
and contain poaching which they say could 
impact negatively on their business.
The umbrella tourism organisation wants a 
new wildlife bill to be drafted and the 
government to take major steps to address the 
poaching menace.
Their call comes after eleven elephants were 
killed at Tsavo National Park and their tusks 
chopped off.
Police in Kenya have seized 638 pieces of 
elephant tusk weighing two tonnes in the 
biggest haul the country has ever seen.
Most of the elephant tusks smuggled from 
Africa ends up in Asian countries, according 
to police.

Dubai Airports has begun the phased opening
of its 20 contact gates at Concourse A, the 
world’s first all-A380 facility at Dubai 
International’s Terminal 3.
Concourse A has a total of 528,000sq m of 
space spread across 11 floors and the 
capacity to handle 15 million passengers a 
year. It is part of the Terminal 3 complex 
exclusively built for the use of Emirates 
airline.

Dubai Duty Free posted record annual sales of 
US$1.6 billion in 2012, up 10% on 2011. 
Fragrances retained its position as the top 
selling category, followed by liquor and gold.

&Beyond safari offers extended        
World Journeys reports that luxury safari 
operator &Beyond has extended its Big Cat 
Safari offer into 2013.   Stay 5 nights Pay 4 
at a specific selection of South African camps 
and lodges, valid for travel to 31DEC13.  
Valid combinations are: stay 2 nights at 
Ngala Tented Camp and 3 nights at Phinda 
Vlei/Rock Lodge; or stay 2 nights at Ngala 
Safari Lodge and 3 nights at Phinda 
Mountain/Forest Lodge; or stay 2 nights 
at Kirkman’s Kamp and 3 nights at Phinda 
Mountain/Forest Lodge. 
For these and other safari deals, call 0800 
117311 or info@worldjourneys.co.nz

London congestion charge explored 
Passengers flying from Heathrow and 
Gatwick, which are both set to reach full 
capacity in six years, may face paying a 
‘congestion charge’, according to a Daily 
Telegraph report.
A study by HM Revenue and Customs found 
the number of pax flying from the airports 
would fall by a total of around six million if a 
premium rate of tax was added to fares.
If the plans went ahead, the tax on an economy

flight to New York would rise to £32.50, and 
would encourage more passengers to use 
Luton, Birmingham and Stansted.
Airport owner BAA disagrees. A spokesman 
told the Daily Telegraph: “Long haul flights 
forced out of Heathrow by the higher taxes 
would not go to other UK airports - they 
would go to our European competitors in 
Paris, Frankfurt or Amsterdam.”

As part of ‘The Gathering Ireland 2013’, St. 
Patrick’s Festival is inviting up to 8,000 
people from around the world to march in 
the St. Patrick’s Day Parade in Dublin on 
17MAR.
The People’s Parade is a once in a lifetime 
opportunity and applications are now open.

“We’d love New Zealanders to be there 
proudly Flying the Silver Fern, dressing up 
as you wish,” says Tourism Ireland’s Mary 
Galway.
As a participant your clients will march in 
a 2.5km procession through the streets of 
Dublin, ahead of the spectacular performance 
section of the parade.
Visit www.stpatricksfestival.ie and for other 
help email mgalway@tourismireland.com or 
call 09 977 2255

Welsh mega zip line
Bethesda in North Wales is to get a world 
class adrenaline attraction called Zip World 
Snowdonia. Opening 16MAR, it incorporates 
a three-hour guided expedition through an 
abandoned  slate quarry, the world’s largest, 
in former army vehicles and culminates in 
a 1.6km zip line ride that takes riders 200m 
above a mountain lake at 120km/h.

Emirates A380 AKL-Paris 
Travellers departing Auckland on an Emirates
A380 will now be able to fly all the way to 
Paris and return on the double-decker aircraft, 

following EK moves to operate twice daily 
from Dubai to Paris Charles De Gaulle 
airport with an A380. 

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
http://www.adventureworld.co.nz/travel-deals/search/canada/
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Etihad Chauffeur service to/from LHR for Economy pax
Etihad Airways is now 
offering its Etihad 
Chauffeur service 
to Coral Economy 
class guests arriving 
or departing London 
Heathrow Airport.
The service is 
competitively priced, 
with rates comparable to London’s black 
cabs, and includes all of the benefits of a 
personal limousine service, including 
chauffeur greeting at the arrivals hall; luggage
assistance; kerb-side drop off; and guaranteed 
BMW or Mercedes vehicles.

With a choice of 
executive, luxury 
or minivan vehicle 
classes, guests can 
book online, where 
they can receive an 
instant price quote, 
book in advance and 
manage their booking 

online.
Etihad Chauffeur service is available on a 
complimentary basis to Diamond First class 
and Pearl Business class guests at 29 
locations around the globe.
www.etihad.com/chauffeur

Emirates rewards early-bookers with bonus chance
Emirates has introduced its special 2013 
fares for early-bookers from New Zealand to 
Europe with an added potential bonus.
The promotion gives economy class and 
business class ticket-buyers to Europe the 
chance to win back the value of their ticket 
plus one companion ticket.
To enter the prize draw, Emirates customers 
must go to the www.emirates.com/nz/win to 
complete online registration.
Like the sale of special early-booker fares, 

the competition runs from now until 13MAR. 
The value of the “win back” prize is a 
maximum of $7,000. Various conditions of 
entry apply.
Emirates has also brought in a special first 
class offer to its Europe destinations for 
single travellers and those with companions. 
On sale until 18FEB, the companion offer 
applies to a minimum of two people 
travelling together, with departures between 
01FEB-30NOV13.

The View from The Shard
London’s newest attraction opens to the public on 01FEB atop The 
Shard, a landmark building designed by Renzo Piano and at 310m 
the tallest building in Western Europe.
The View is at almost twice the height of any other viewing platform 
in London. Levels 68 and 69 offer a 360 degree, 64km view over 
the city and beyond. Ascend to Level 72, at 244m, the highest public 
level of The Shard, and you are exposed to the elements and able to 
view the shards of glass that form the top of this skyscraper.
The View will be open 0900-2200 pm daily and all tickets (£24.95 
online) are dated and timed. Pre-booking online is advised.  
www.theviewfromtheshard.com 

TOUR PRODUCT
Intrepid grassroots food trips
Intrepid Travel has launched a new range of 
20 food trips focussing on authentic, local, 
grassroots food experiences, a well-priced 
alternative to high-end gourmet food tours. 
The trips have been designed to appeal to a 
broad range of travellers and will be led by a 

local leader who is passionate and 
knowledgeable about the local food scene. 
Group sizes will be kept to a maximum of 12 
people. First departures take place in APR 
and MAY13.
www.intrepidtravel.com/food

WTF??  Gecko’s goes ‘raw and real’
For an new and original direction in travel marketing, check out the 
new R-rated (language may offend) Gecko’s website here. NSFW?

Great Globus Giveaway
Having introduced free mobile Wi-Fi on 
many of its coaches in Europe and North 
America, Globus is now giving away digital 
goodies to help travellers stay in touch and 
share their experiences. 
From now on, Kiwis who book a Globus 
or Cosmos tour or Avalon Waterways river 
cruise of 12 days or more will receive their 
choice of one free gift per couple.

The choice includes the new Samsung 
Galaxy Tab 2 mini tablet to stay connected on 
the road (limited to the first 100 bookings), 
a digital camera, or an e-book reader. Solo 
travellers receive a $100 bookstore voucher.
The offer is valid for bookings made by 
27MAR13, or until sold out.
*Subject to availability and conditions apply.

Exodus Small Group Adventures EBB
Adventure World would like to remind agents 
that the Exodus 10% off sale ends on 31JAN. 
Exodus operates more than 450 small group 
adventure and activity tours in 90 countries, 
offering places as diverse as Kilimanjaro, 
Machu Picchu, the Ice Hotel and Antarctica. 
Whether it is solo travellers, couples, groups 
or families, Exodus offers something for all 
ages. 
Exodus insists on low impact tourism and 
increasingly looks to bring benefit to local

communities. 
Activities on 
offer include 
walking, 
trekking, 
cycling, 
mountain biking, rafting, kayaking, caving, 
cross-country skiing, snowshoeing and dog 
sledding and more.
Click here for more information on Exodus 
or to order a brochure.

http://www.geckosadventures.com/
http://www.adventureworld.co.nz/partners/exodus-small-groups/
http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
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AVIATION

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

China Southern offers 46kg baggage
China Southern Airlines has increased its 
checked baggage allowances for all passengers
travelling overseas on tickets issued in New 
Zealand on or after 01JAN13.
The new baggage allowances allow First 
Class passengers to check in three pieces* 
weighing up to 32kg each, Business Class 
passengers can check in two pieces* up to 
32kg each and Economy passengers can 
check in two pieces* up to 23kg each. 
Infants with no seat are allowed a 10kg 
luggage check in. Allowances for carryon 

luggage remain unchanged. 
*Dimension restrictions for luggage pieces apply; 
valid for tickets issued in Australia and NZ. 

SIA constructing new portal
The SQ Agent Portal (singaporeairpromos.
co.nz) is under construction and the airline 
says it appreciates agents’ patience while it 
builds a new and exciting SQ Agent Portal 
for re-launch in late February. 
For fare enquiries or to sign up for the SIA 
database for updates contact: 

Auckland: AKL_ticketing@singaporeair.com.sg  
or call 09 300 5363; 
Christchurch: chc_sq@singaporeair.com.sg 
or call 03 3531950; 
Wellington: 0800 800 892 or contact your 
Singapore Airlines Sales Rep. 

Air NZ appointments  
Among recent appointments to his senior 
leadership team new Air New Zealand CEO 
Christopher Luxon has announced the 
appointment of Calum Laming as GM 
Customer Experience.
Laming, who starts in March, has recently 
led the Guest Experience department for 
Etihad Airways, having previously occupied 
leadership roles in customer experience and 
marketing for Virgin Airlines and Proctor & 
Gamble. 

In other appointments, Dave Simmons will 
be supporting the new Sales structure at a 
senior level, working on transition 
projects with Acting Chief Sales Officer, 
Norm Thompson. 
Scott Carr will also be working with Sales, 
co-ordinating New Zealand region activities
while Cam Wallace, the new GGM New 
Zealand & Pacific Islands transitions out of 
his Australian portfolio. 

MH Summer Spectacular fares
Malaysia Airlines Summer Spectacular fares 
have been released for sales until 09FEB13.
Fares are available in economy and business
class, to select destinations in the MH 
network – which includes Malaysia, South 

East Asia, China & North Asia, Indian Sub 
Continent & UK / Europe. 
Outbound travel is permitted 24JAN-15JUN13, 
but economy class blackouts apply for 
departures 24MAR-05APR13. 

Qantas, Emirates must compete on Ditch
The Australian Competition and Consumer 
Commission has granted interim authorisation 
on the proposed alliance between Qantas and 
Emirates, allowing them to finalise pricing, 
capacity and schedules on routes they fly via 
Dubai but will not permit them to do this on 
trans Tasman routes.
The interim authorisation is seen as a clear 
signal of intent ahead of the consumer 
watchdog’s final ruling, due before 31MAR. 
The pair has already been working towards 
integrating their IT systems, aligning frequent 

flyer programs and establishing an operation-
al base for Qantas in Dubai, through which it 
is rerouting its Europe flights.
Fairfax quotes Qantas CEO Alan Joyce as 
saying the decision on the Tasman reflected 
the fact that New Zealand law does not 
provide for interim authorisation. 
New Zealand’s Commerce Commission said 
it did not have an opinion on the alliance 
because it was an “arrangement” between the 
airlines and not a “merger” of businesses.

Emirates eyes transpacific link with Qantas
As widely expected, Emirates is eyeing the 
Pacific, talking of a round world A380 
offering, code sharing on Qantas metal from 
Australia to the US.
Emirates boss Tim Clark has told Bloomberg
that such a tie-up would be an appealing 
extension to the current terms of its bilateral 
agreement with Qantas, which covers flights 
between Australia and Europe via Dubai.
It also presumably opens the future possibility

of EK and QF jointly exercising their beyond 
rights from New Zealand to the US.
Interestingly, Emirates is also seeking a 
closer relationship with American Airlines, 
with which it presently has an informal 
relationship, and which also code shares 
across the Pacific. 
Qantas has a long-standing relationship with 
American and code shares to more than 50 
destinations in North America and Mexico.

Korean Air direct to Sri Lanka, Maldives
From 09MAR, Korean Air will expand its 
network to Southwest Asia with the launch 
of a direct service from Seoul Incheon to Sri 
Lanka and Maldives. 
Korean Air will offer direct Mon, Wed and 
Sat flights from ICN first to Colombo and 
then on to Male, operating a 276-seat Airbus 

330-300 equipped with KE’s premium seats. 
The airline has been actively launching new 
routes over the past year, including Da Nang 
Vietnam in January, London Gatwick in 
April, Kenya Nairobi in June, Yangon 
Myanmar in September and Riyadh and 
Jeddah Saudi Arabia in November. 

An end to DJ
All Virgin Australia flights are now sold 
under the ‘VA’ airline code following a move 

to a new Sabre booking and check-in system.

http://www.cxagents.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1227
http://www.travelmemo.co.nz/voucher.php?voucher_id=1228


TravelMemo   20130122   22JAN12    Page 12

Emirates boosts BKK with fifth daily
Emirates has introduced a fifth daily, non-
stop service between Dubai and Bangkok, 
with the announcement coming just weeks 
after it launched a daily service between 
Dubai and Phuket.

From 31MAR, Emirates will operate 35 
flights a week between Dubai and Bangkok,
with one of the dailies continuing to 
Christchurch.

An Emirates 
A380 
emblazoned 
with a logo 
promoting 
Dubai’s bid 
to land the 
2020 World 
Expo.

Over 120 European destinations ... now that’s Wunderbar!

Etihad to serve Amsterdam with KLM
Etihad will launch daily flights between 
home-base Abu Dhabi and Amsterdam, from 
15MAY13 and carry the KL code. 
The daily flights will complement KLM’s 

current service between Amsterdam and Abu 
Dhabi which will increase to daily from the 
summer and carry Etihad’s EY code.

Kingfisher appears a goner
India’s troubled Kingfisher Airlines has lost 
its permit to fly after a deadline to renew its 
suspended licence expired, according to the 
Directorate-General of Civil Aviation. 
Kingfisher, controlled by liquor baron Vijay 
Mallya, owes millions of dollars to banks, 

airports, fuel suppliers and its staff and had 
been looking without success to date for 
a foreign investor to inject fresh funds. Its 
demise is seen by observers as helpful to the 
balance sheets of India’s other carriers.

JACDEC: Air NZ safe as
Europe’s Jet Airliner Crash Data Evaluation
Centre (JACDEC) has ranked Air New 
Zealand second behind Finnair in the annual 
JACDEC Safety Index which recognises 

safety in the aviation industry.  Other carriers 
to make the top ten included Virgin Australia, 
Cathay Pacific, and Etihad.

Hawaiian has ordered 16 long range single 
aisle Airbus A321neo airliners that could 
change the airline map of the Pacific from 
2017 by reviving high frequency links with 
smaller Pacific states.
While HA is staying mum on its specific 
plans, the planes have more than enough 

range to serve Fiji, Tonga, Samoa, New Cal-
edonia and perhaps Vanuatu from Honolulu.
If it uses the jets this way HA will be taking 
to a whole new level its fast growing and 
successful strategy of developing Hawaii’s 
airports as offshore hub alternatives to LAX 
for mainland USA pax.

American Airlines has revealed a new logo 
and livery, its first big change in more than 
40 years. The familiar polished aluminium 
fuselage goes, replaced with a silver mica 
paint job, a necessity for carbon composite 
aircraft.
Adweek questions the need for and timing of 
the big change and reports that designer 
Massimo Vignelli, whose classic 1967 
‘Silver Bird’ livery has been ditched, is 
quoted as telling the KK’s CreativeReview 
that a designer can only be as good as their 
clients, therefore the new American Airlines 
identity doesn’t surprise him much. “Clients 
without [a] sense of history could not under-
stand the value of equity. ... It seems to me 
that there was no need for American Airlines 
to undertake such a change, but many people 

do not understand the difference between 
design and styling, and believe in change for 
the sake of change.”
Adweek says “...maybe it should have 
considered that, if American’s talked-about 
merger with US Airways goes through, the 
carrier might well be left with a paint job it 
doesn’t need.”

SYD now chocka by 2025
Sydney Airport will reach its full capacity 20 
years earlier than its operator had estimated, 
according to Commonwealth Bank infra-
structure analysts. They predict that SYD will 

reach capacity by 2025, when about 60 
million passengers a year will be using the 
NSW and national gateway.

http://www.lufthansaexperts.com
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Norway & Scandinavia
including western Europe & British Isles

Tailormade SeaTours

2013

2013 Norway & 
Scandinavia brochure 

out now

Contact Discover the World Cruising  
your Hurtigruten Specialist  

(09) 623 4293  
retailres@discovertheworld.com.au  
discovertheworldcruising.com.au

To celebrate this great milestone, 
Hurtigruten is offering special  

Anniversary Celebration Fares on select 
Norway Classic Voyages!

PLUS, book any Classic Norway Voyage 
departing between 01 Apr & 30 Sep 2013 
and receive a bonus Shipboard Credit of 

NOK1200 per cabin

Hurtigruten celebrates 
their 120th Anniversary  

in 2013

*Anniversary Celebration Fares valid on select Norway Classic Voyages booked by 
14 Feb 2013, subject to availability and may be withdrawn without notice. ^Bonus 
Shipboard Credit is valid for any Classic Norway Voyage departing between  
01 Apr & 30 Sep 2013 when booked by 14 Feb 2013. Travel Agent Lic. 2TA06929 
(Discover the World Marketing Travel trading as Discover the World Cruising)

Special Anniversary 
Fares* PLUS Bonus  
Shipboard Credit^

HURRY!!  
book by  

14 February 
2013!

SIA upgrades B777-200ER cabins
Singapore Airlines is investing nearly S$95 
million to refit ten Boeing 777-200ER aircraft 
with new long-haul cabin products.
The first refitted plane is already operating 
between Singapore and Amsterdam and 
others will be deployed to more destinations 
in Europe and to points in India, South Africa, 
Australia and New Zealand once refitted.
The cabin upgrade programme will provide 
greater product consistency across the 
airline’s long-haul fleet. 
In business class, the leather seat reclines up 

to 125 degrees and unfolds into a 76-inch 
full-flat bed. The 1-2-1 configuration offers 
all customers direct access to the aisle. The 
KrisWorld IFE system features a 15.4-inch 
LCD monitor and an extensive selection of 
audio and video programmes.
In economy class, personal LCD monitors 
will be upgraded to 9 inches from 6.5 inches. 
Seat covers, designed by Givenchy, will also 
feature soothing colours as well as richer and 
softer fabrics, similar to those found on SIA’s 
A380s and B777-300ERs.

Air NZ eyes ‘earn as you learn’ opportunity
Air New Zealand reportedly proposes to 
outsource some of its contact centre work to 
university students.
The NZ Herald’s Grant Bradley reports that 
the plan would see around 70 temporary staff 
handling domestic and short-haul inquiries 
shifted from the airline’s own operation to a 
call centre that will be part of IBM’s “New 
Zealand Delivery Centre” being established 
with Auckland’s Unitec Institute of 
Technology.
IBM has a similar setup at the University of 
Ballarat near Melbourne where students work 

at the delivery centre as part of an “earn as 
you learn” programme.
The move would save the airline about $3 
million a year.
The Herald says Air NZ is now in the midst 
of consultation with all its 431 contact centre 
staff on the proposal that could come into 
effect from 31MAR.
The airline’s acting chief sales officer Norm 
Thompson said no redundancies would result 
and about 70 temporary staff would be 
offered permanent full-time positions at the 
new IBM centre.

CRUISE NEWS
CLIA President to Attend 
2012 Cruise Industry Awards
The International Cruise Council Australasia 
has announced that the President and CEO 
of Cruise Lines International Association 
(CLIA), Christine Duffy, will attend the 2012 
Cruise Industry Awards next month.
ICCA General Manager Brett Jardine said Ms 
Duffy would give the opening address at the 
gala event at the Hilton Sydney on 09FEB.
He says the CLIA President’s trip to Australia 
is well-timed as cruise industry associations 
across the globe, including the ICCA, joins 
forces. 
As the head of the international cruise 
industry’s largest trade and travel agency 
association, CLIA in North America, Ms 
Duffy announced in December that nine 
regional cruise industry associations would 
for the first time band together to form a 
common organisation to serve as the voice 
and advocacy leader of the global cruise 
industry.  
Ms Duffy will serve as the President and 
CEO of the new global entity, leading a team 
with responsibilities for international 
technical and regulatory issues, industry 
training and marketing, research, 
communications and public affairs.
Under the changes being rolled out this year, 
the ICCA will become known as Cruise Lines 
International Association Australasia or CLIA 
Australasia.
The 2012 Cruise Industry Awards will see 
15 awards presented across seven different 
categories, spanning the Australian and New 
Zealand cruise industries.
www.cruising.org.nz

No flying during call to prayer
A recent directive from Iran’s Civil Aviation 
Organisation prohibits all aircraft from flying 
across the country during the Azan, or call to 
prayer, when many devout Muslims pause to 
face toward Mecca and pray.
The five-times-a-day ritual for strict adherents 
to Islam also requires that planes scheduled 
for takeoff in Iran will now have to wait at 
least 30 minutes until after the day’s first 
call to prayer, before sunrise, known as Fajr. 
Complicating matters, official call-to-prayer 
times vary by city in Iran. 

The head of the aviation organisation, was 
quoted as telling the Iranian Students’ News 
Agency that the directive was meant to give 
air travellers the time “to carry out their 
religious duties.”
It was unclear, however, how Iranian aviation 
officials intended to resolve possible 
scheduling complications created by the 
call-to-prayer flight restrictions. The directive 
also did not explain whether flights in midair 
would be forced to land or be rerouted in 
order to satisfy the requirement that no 
aircraft fly during the call to prayer.



TravelMemo   20130122   22JAN12    Page 14

Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

HAL – staying true to brand values
Steven Kona Simao, director international 
sales for Holland America Line was in town 
from Seattle last week for talks with local 
GSA Francis Travel Marketing.
“The New Zealand market is an important 
one to HAL because we get very strong sales 
from here,” says Simao.
He says HAL, as with other Carnival brands, 
is staying true to its core values, differentiating 
its product from other lines, keeping all the 
pillars of the brand, and giving confidence to 
sellers, who need to be sure when matching a
cruise line’s attributes to a customer’s 
requirements. 
“Over the last five years, we have been going 
for more international clientele as we work 
to create more demand. We look to see what 
the mix is on a particular sailing and, rather 
than change our onboard offering to cater 
for them, we add to our established Holland 
America product offering, with options that 
they would recognise and identify with. For 
instance, there was a big Japanese group on 
one sailing, so we added a sushi option to 
the menu. That said, we are staying true to 

the Holland America experience, regardless 
of where the customer comes from, although 
at some point we may put a host on board to 
cater to their language needs.”
He likens the premium experience of cruising 
with HAL to staying in a Four Seasons hotel, 
in that customers can be assured of a 
commonality of standards and services 
regardless of which property it is.  
“When a customer cruises with Holland 
America Line, the Canaletto restaurant they 
enjoyed on one ship will also be found on all 
other ships in the line and be just as enjoyable.
While the decor themes vary from ship to 
ship, the HAL Signature of Excellence 

features and facilities are standardised, 
something not all competitors can claim.
“Of course we have always adjusted with 
the times and will continue to evolve. We 
wouldn’t be here today if we hadn’t. Next 
year is Holland America’s 140th anniversary 
and we’re going to be making a big deal out 
of it,” says Simao.
He says in today’s selling environment a 
travel agency needs to add value and insight 
to the cruise selling equation if it is compete 
with the move by customers to using the 
internet. There are customers have been sold 
the wrong brand for their expectations and 
they will not become a repeat client.
“Holland America is a premium brand so 
we’re never going to be the price leader, and 
so we are less likely to lose business to the 
online shopper. We need the travel agent to 
say ‘I recommend Holland America because 
...”.
FTM’s Tony Smith said some 77 consultants
have already graduated from the HAL 
Academy training program and there will be 
another big push this year.

Steven Kona Simao and FTM’s Tony Smith

Voyager of the Seas 
drops NZ cruise
Royal Caribbean has rejigged its 2013/14 
Australian season, replacing two cruises to 
New Zealand and Queensland with voyages 
to the South Pacific. A ‘quickie’ cruise has 
also been added.
According to Australia’s Travel Weekly, 
RCCL says the alterations to the program 
follow “unprecedented demand” for the 
Pacific and for shorter itineraries.
The changes see a 14-night New Zealand 
cruise on Voyager of the Seas, due to depart 
on 10JAN14, replaced with a three-night 
‘cruise to nowhere’ followed by an 11-night 
trip to Fiji and New Caledonia.
An 11-night Rhapsody of the Seas voyage
to Queensland, departing Sydney on 
11FEB14, has been replaced with a South 
Pacific sailing, calling at Noumea, Mare and 
Isle of Pines, New Caledonia, Luganville and 
Vanuatu.

QE2 is being refurbished in Dubai before being 
repositioned to an as-yet-unspecified city in 
Asia, where it will be moored as a five-star 500-
room hotel.

Incredible value!

CLICK HERE!

LAST-MINUTE 
ASIA CRUISES

14- and 17-night China & Japan cruises 
from just NZ$1259pp share twin

ms Volendam
14-night China & Japan 
Hong Kong to Kobe (Osaka) - 18FEB & 18MAR13 
14-night China & Japan 
Kobe (Osaka) to Hong Kong- 04MAR13
17-night Transpacific from NZ$1799
Kobe (Osaka) to Vancouver  - 15APR13
24-night Transpac & Alaska from NZ$3199
Kobe (Osaka) to Vancouver - 15APR13

http://www.promail.co.nz/admin/temp/newsletters/3640/LAST%20MINUTE%20ASIA.pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Wednesday%2C+16+January+2013
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Viking River Cruises 
announces 
Myanmar itinerary for 2014
Viking River Cruises has announced 
Memories of Mandalay, a new 16-day 
itinerary in Myanmar (Burma) and Thailand, 
the company’s first-ever offering on the 
Irrawaddy River.
The journey begins in Bangkok, where guests 
will explore the city’s landmarks, including
the floating markets on the Chao Phraya 
River and the Grand Palace. 
The land portion of the itinerary continues 
in Yangon, formerly Rangoon, where guests 
can admire the city’s colonial-era architecture 
and its historic temples. They will also have a 
chance to visit a local marketplace and to see 
the Golden Pagoda.
The newly refurbished Viking Mandalay will 
carry guests along the Irrawaddy in comfort, 
calling at the colonial frontier post of 
Thayetmyo and the Italian-built forts of 

Minhla and Gwechaung, the Golden temple 
of Mya-Tha-Lun Pagoda in Magway and the 
monasteries of Salé and Bagan.
Guests will visit the region’s most magnificent
sites and will also gain a sense of everyday
Burmese life in the pottery villages of 
Yandabo and an understanding of Burma’s 
ancient past in the former capitals of Ava and 
Amarapura. 
In historic Mandalay the Mahamuni Pagoda, 
with its serene gold-leaf statue of the Bud-
dha, and Shwenandaw Golden Palace mon-
astery, with its teak carvings, are just a few 
of the city’s offerings.  Guests then return to 
Bangkok. 
More information on the Memories of 
Mandalay itinerary will be released shortly.

Seabourn Odyssey walkaround
Travel Marketing Cruise World says Seabourn 
Odyssey will be back in local waters over 
coming weeks and there are opportunities for 
a walkaround on the ship in FEB. To be able 
to access these opportunities, information 

and offers, agents should register on 
www.cruiseworld.co.nz. 
Click here to download the latest Seabourn 
pricing offers. 

RCI signs for third Oasis-class ship
Shipbuilder STX France has signed to 
construct an Oasis-class cruise ship for Royal 
Caribbean International. The third ship in the 
class, it is due for delivery in mid-2016. 
An option for another ship due in mid-2018 

is also provided.
The 225,000gt Oasis of the Seas and Allure 
of the Seas feature 16 decks and carry 5,400 
guests at double occupancy.

Linked by the Sea
Princess Cruises has launched a new blog, 
“Linked by the Sea,” featuring stories from 

passengers and crew members, recounting 
personal tales of friendship, romance and 
meaningful connections forged at sea. 

MSC changing Med itineraries
MSC is making changes to its 2013 European
itineraries, with Dubrovnik, Tunis and 
Palermo added to Fantasia, Splendida and 
Orchestra sailings. 
MSC Fantasia will depart Venice every 
Sunday 24MAR-27OCT13 on a seven-night 
sailing to Bari, Katakolon, Santorini, Athens 
and Corfu, after which it will now also call at 
Dubrovnik before returning to Venice. 

MSC Splendida is replacing a Palermo call 
with one in Tunis. The itinerary 23MAR-
09NOV13 is now Genoa to Marseille, 
Barcelona, Valencia, Tunis and Civitavecchia.
MSC Orchestra will add Palermo, replacing 
a call at Catania.  The ship will now leave 
Genoa every Friday 29MAR-18OCT13 with 
calls at Civitavecchia, Palermo, Tunis, Ibiza 
and Villefrance sur Mer.

Introducing Un-Cruise Adventures
World Journeys reports that small-ship cruise 
line InnerSea Discoveries / American Safari 
Cruises has officially changed its name to 
Un-Cruise Adventures. The line operates 
seven boats carrying guests in Alaska, 
Hawaii, Mexico’s Sea of Cortés, Columbia 
and Snake Rivers and Coastal Washington 
and British Columbia.  
“What began as yacht cruising under the 
American Safari Cruises name has now 
expanded to include more styles of Un-Cruise 
Adventures, and this name change reflects 
that growth,” says Dan Blanchard, principal 
and CEO of Un-Cruise Adventures. “We’ve 
experienced phenomenal growth and success 
over the last four years,” he adds.  
World Journeys Product Director Kim 
Houston says the new name reflects the 
unique nature of the cruises offered, being 
quite different to the more formal, schedule-
driven big-ship cruises the market is 
accustomed to.  The tagline is Unconventional. 
Uncompromising. Unrivalled. 
“They are all about discovering nature, with a 
private yacht style intimacy, friendly 
personalised service, and the flexibility to go 
where the wildlife action is,” says Kim.
A selection of Un-Cruise Adventures can be 
viewed at www.worldjourneys.co.nz within 

the Alaska, USA, Canada and Hawaii 
sections.
Call 0800 117311 or info@worldjourneys.
co.nz

Royal Caribbean 
doubles Earlybird bonus 
Book a cruise aboard a Royal Caribbean ship 
for next New Year, and receive double the 
Earlybird bonus.
With savings of up to $1,270*pp on a huge 
range of two to 33-night cruises around the 
South Pacific, Australia and New Zealand, 
Royal Caribbean has doubled the original 
Earlybird discount offered in its 2012-14 
brochure.  
For more information or to book a cruise, 
visit www.royalcaribbean.co.nz or call 
0800 102 123.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1229
www.LinkedbytheSea.com
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24-hour sports at sea
P&O Cruises and Cunard have announced 
that they are to introduce 24-hour sports 
channel ‘Sport 24’ across all ships in their 
fleets. Designed specifically for the cruise 
industry by IMG Media, it will be screened in 
the public bars and lounges onboard the three 
from Cunard and seven P&O ships.

Big savings on Ross Sea 
voyage ex Bluff
Innovative Travel has released a special 
offer for a 32-day Antarctic Ross Sea Cruise, 
which departs Bluff in February, its first 
departure ex NZ. The offer saves up to 
US$14,925pp.
The expedition voyage aboard the M/V 
Ortelius departs 18FEB13 bound for the Ross 
Sea ice shelf enroute to Ushuaia. Included are 
12 to 15 zodiac excursions plus around six 
helicopter excursions to the ice shelf and the 
Dry Valleys etc. 
Highlights include the historic huts of Ernest 
Shackleton and Robert Falcon Scott, plus sea 
bird and penguin encounters and 
potentially whales and seals, particularly 
orca in the Ross Sea. Possible landing on 
the rarely visited Peter I island and a visit to 
America’s scientific McMurdo Station.
Click here for the price details and contact 
Innovative Travel on 0508-100111 or 
info@innovative-travel.com for more info. 

Want to tour Carnival Spirit?
Carnival Spirit is making her way across the 
Ditch to New Zealand for the first time ever 
next month and Francis Travel Marketing 
wants you to experience the ship.
You can learn and lunch on Carnival Spirit 
on the following dates and locations:
03FEB13 Bay of Islands
04FEB13 Auckland
05FEB13 Tauranga
06FEB13 Napier
07FEB13 Wellington 
Click here to RSVP at the Knowledge 
Centre by 27JAN13.

P&O Cruises Academy 
names 2000th Commodore 
P&O Cruises Academy training program 
recently celebrated the graduation of its 
2000th Commodore. 
Travel consultant Alana Pearce from Flight 
Centre Mountain Gate in Victoria, Australia, 
climbed the Academy ranks from First 
Officer to Commodore in under five months.
The P&O Cruises Academy now boasts more 
than 8000 registered travel agents across 
Australia and New Zealand. Participation is 
free and agents can learn more at 
www.MyCCS.co.nz.

Royal Princess 
youth and teen centres 
Princess Cruises has revealed new youth and 
teen facilities onboard Royal Princess which 
debuts in June. They include Princess Pelicans
(ages 3-7), Shockwaves (ages 8-12) and 
Remix (ages 13-17).
The kids and teen areas are detailed in the 
company’s latest video previewing Royal 
Princess, available at 
www.princess.com/royalprincess. 

Azamara Journey emerges
Azamara Journey, the second of Azamara 
Club Cruises’ twin boutique ships to be 
refurbished, has emerged from an 8-day dry-
dock in Singapore’s Sembawang Shipyard.  
Now complete with a refresh of all public 
spaces and staterooms and an “Azamara 
Blue” exterior hull, the ship continues its 
Asia season with a 13-night Indonesia 
voyage round-trip from Singapore.

Disney back in Vancouver
Vancouver is once again the home port for 
Disney Cruise Lines’ Alaska sailings. 
Disney debuted its Alaska-bound cruises 
from Vancouver in 2011, but switched to 
Seattle in 2012. However, Vancouver’s closer 
proximity to Alaska, positive feedback from 
travellers and routing through the unique 
“Inside Passage” contributed to Disney’s 
decision to reinstate Vancouver as the 
departure point. 
Starting 27MAY, the Disney Wonder will 
depart Vancouver with 16 scheduled sailings
throughout the year, travelling through the 
fjord at Tracy Arm and docking in the Alaskan
ports of Skagway, Juneau and Ketchikan. 

A TravelMemo reader has recently had a 
good mate return from a Seabourn cruise 
that traversed the Middle East and on to 
India. He took the above pic of the ship’s 
anti-piracy security measures.

Top speakers to sail with Cunard
Among the speakers featuring in Cunard’s 
onboard ‘Insights’ program during 2013 are: 
>>  Bill Bryson, the best-selling author of 
books such as ‘A Short History of Nearly 
Everything’, who will step aboard Queen 
Mary 2 in New York for the 15-27OCT13 
‘Autumn Colours’ voyage. 
>>  Lord Digby Jones, a former vp of KPMG 
and Director General for the Confederation 
of British Industry 2000-06, who will join 

Queen Victoria’s Adriatic Explorer sailing 
15MAY-01JUN13. 
>>  Lord Robert Winston, the first Professor 
of Science and Society at Imperial College 
London and Emeritus Professor of Fertility 
Studies there, who will sail with Queen 
Elizabeth 26MAY-09JUN13 on the 
‘Norwegian Fjords and North Cape Explorer’ 
cruise.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1230
http://www.goccl.co.nz/
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HOSPITALITY

Heritage Hotel’s Charity Night serves up $18,500
A highlight of the ASB Classic Women’s 
International Tennis Tournament over the 
summer is the Heritage Hotel’s Charity 
Night.
The evening event includes Heritage 
Auckland Lobbo on centre court between the 
evening’s singles and double match. 
The crowd purchase and then ‘lob’ their 
numbered tennis balls at two barrels on 
centre court to be in to win a range of prizes 
at Heritage Auckland, which is the host hotel 
for the tennis events. What follows is a lively 
auction of exclusive items, with all funds 
going to charity.
This year’s Heritage Auckland Lobbo raised 

a healthy $18,500 for the charity and the 
funds went directly towards purchasing 25 
new paediatric oxygen saturation probes.
These are used by paramedics to detect low 
oxygen levels in children while enroute to 
hospital and are more accurate for children 
than adult probes. On arrival at hospital the 
readings allow the medical team to quickly 
map a treatment path when time is of the 
essence. 
Heritage Hotels also annually supports the 
Make-A-Wish Foundation, Starship 
Hospital, Ronald McDonald House, 
Storylines Children’s Literature Festival and 
the Special Children’s Christmas Party.

Hyatt representation ends
Effective 01JAN, Discover the World 
Marketing no longer represents Hyatt Hotel 
& Resorts North America.  All queries should 
be directed to the Hyatt International Sales 
Office in Melbourne. 
Contact pacific.salesoffice@hyatt.com or call 
+61-3-9224 1292.

Chris Jones, Director for Discover the World 
N.Z., has thanked the Trade for their support 
of Hyatt during the many years of 
representation. “It’s been a great client to 
represent, and I know the Regional Office 
will continue to offer the same high level of 
service,” he says.

Queenstown’s five-star Millbrook Resort has been named the No 1 Hotel in New Zealand 
in the 2013 Trip Advisor Travellers’ Choice Awards. Millbrook was also named as one of 
the Top 25 Hotels in the South Pacific and Top Luxury Hotels in New Zealand.

Choice win for Albany family

Winner, Asheq Rahman of 
Albany with Peter Doherty, 
Choice Hotels Senior Sales 
Manager NZ, and the brand 
new Suzuki Swift Sport out-
side Auckland’s Metropolis 
Clarion Collection.

Asheq Rahman of Albany in Auckland has 
driven away in a racy blue Suzuki Swift 
Sport after being named the New Zealand 
winner of Choice Hotels’ ‘Win a Car’ 
competition through the ‘Choice Privileges’ 
loyalty programme.  The competition ran 
in both Australia and New Zealand SEP-
NOV12.
The competition gave all new and existing 
Choice Privileges members the chance to win 

first discovered Choice Hotels’ properties on 
a family trip to the US last year.
Choice Hotels General Manager Sales & 
Marketing, Aileen Cobern, says it was very 
exciting to hand the keys over. 
We’re delighted so many New Zealanders 
signed up to our Choice Privileges loyalty 
programme and look forward to sharing the 
rewards with them soon.”

the $27,500 car. All new guests 
who signed up for a Choice 
Privileges membership and 
existing members who made a 
booking in OCT-NOV12 were 
automatically entered in the 
draw.  
The Massey University 
lecturer and father of three 
joined the program when he 
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It’s not what the speaker says 
- it’s what the listener hears.
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INDUSTRY
Adventure World 
Roadshow 2013 - hurry
Adventure World is inviting travel 
agents to its upcoming Roadshow 
series with registrations now open 
for the events held next week in 
Wellington, Hamilton and Auckland.
Agents will gain an insight into 
current and future developments as 
well as marketing initiatives from 
Adventure World and its partners, 
including Rocky Mountaineer, 
Brewster, Acacia, TrekAmerica, 
Exodus and Fez Travel.
“Key representatives from 
Adventure World and our partners 
will offer first hand destination 
experience and product knowledge to 
our supportive travel agents,” said 
Dave Nicholson, General Manager, 
Adventure World.
Dates and locations:
Wellington: 
Tue 29JAN - Travel Lodge, 
2-6 Gilmer Terrace, Wellington  
Auckland: 
Wed 30JAN - Parnell Centre, 
Jubilee Building, 545 Parnell Rd, 
Newmarket
Hamilton: 
Thu 31JAN - Novotel Hotel, 
7 Alma St, Hamilton
Timings are 5.30pm for a 6.00pm 
start. 
For more information and to register 
click here or call Adventure World 
on 0508 496 753.

G Adventures UMI 
back, and bigger
G Adventures has announced 
that its UMI (or Uber Massive 
Incentive) is back bigger and 
better than ever in 2013.  The 
incentive program includes an 
agent prize pool worth over 
$100,000. 
Travel agents have until 
30JUN to get involved and be 
one of 12 lucky winners.  In 
addition to prizes for the top 
three sellers, G Adventures is 
giving away places on some 
of its most exciting tours to 
nine randomly drawn winners 
and their friends or family. 
“From taking your best mates 
sailing through Croatia, or 
travelling overland through 
the heart of Africa, G 
Adventures is looking to not 
just get travel agents out from 
behind their desks to see the 
world, but also take their 
friends and family along for 
the journey,” says Pete 
Rawley. “No other industry 
incentive offers you this type 
of opportunity.”
To help kick-start the sales 
incentive, G Adventures has 
a 15% discount on all tours 
booked in JAN13. 
Click here to register, sign up 
for updates and an 
opportunity to win spot-
prizes.

Continued rise 
of Expedia TAAP 
The numbers are in and Expedia TAAP 
reports continued “incredible” growth 
throughout 2012. 
TAAP enjoyed big transaction growth 
above 2011 transactions and the 
destination mix has remained relatively 
constant. APAC accounted for 
approximately 45% of the program 
followed by EMEA 28%, and AMER 
24%. Although EMEA achieved more 
bookings, the spend on AMER bookings 
was substantially higher than EMEA.
New Zealand just outsold Australian 
destinations for top sellers, with Southern 
California the top US destination. 
Thailand headed Asian destinations 
while UK was the top European 
destination. 
Japan saw strong growth in bookings 
along with Pacific Islands, Latin America 
and the Middle East.
 “Australia and New Zealand have the 
highest engagement figures for Expedia 
TAAP worldwide,” says Stuart Udy who 
looks after the program in the region. 
“That simply means that agents are 
joining but more importantly, they are 
finding the product they need. The fact 
we are attracting so much business 
means we have the rates and availability 
that meets the market.”
Early numbers coming in show growth 
continuing with January bookings 
outpacing the same period last year. 

Air NZ Holidays stores winning formula
The national carrier’s new CEO says he intends to personally 
engage with trade partners over the coming weeks and spend time 
with his sales people to get their ideas on how together they can 
deliver more revenue in Air NZ’s home market sales channels.
Christopher Luxon, in a message to staff, says a key channel for 
driving sales is the Air New Zealand Holidays stores. He says they 
have been going through a “remarkable transformation” under 
Leeanne Langridge’s leadership in the past couple of years and what 
was a loss making piece of business is now in positive territory.
In FY 2012 Air New Zealand Holidays stores produced $128 
million in sales for Air New Zealand and $10 million in income 
through service fees and commissions.  Luxon says the stores 
continue to go from strength- to-strength with sales up again for the 
first half of this financial year.
He says this comes from a clever strategy aimed at instilling a sales 
performance culture; reducing lease costs and exploring new models 
to meet customer needs. By way of example, the move to co-locate 
five Holidays stores within BNZ bank branches has resulted in some 
of the most profitable stores in the group.

LATE 
BREAK

Etihad sponsors 
Sydney Opera House
Etihad Airways has 
signed a “multi-million 
dollar” sponsorship deal 
with the Sydney Opera 
House. 
The three-year partner-
ship complements the 
A$6 million agreement 
between Etihad and 
Tourism Australia 
announced last year.

www.adventureworld.co.nz/travel-agents/roadshows
http://www.gadventures.com.au/trips/g-normous-summer-sale-jan-13/
www.gadventures.com/umi

