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Chinese offered holiday park experience
Chinese travellers are being invited to try out a real Kiwi 
experience by staying at holiday parks, with a new video 
showing them what to expect.
The Holiday Parks Association (HAPNZ) has produced a 
video for use in the Chinese market. 

“The Mandarin version has been loaded onto our youk.com and 
Weibo accounts to enable Chinese nationals to easily view the 
video,” HAPNZ chief executive Fergus Brown says.
“We are seeing an increasing number of mainland Chinese visitors 
travelling in campervans and staying in holiday parks. The free, 
independent travel (FIT) market from China is growing quickly 
and we are finding that these FIT visitors are big spenders when 
it comes to buying activities and attractions through our holiday 
parks.” 
HAPNZ has offered cultural awareness training to holiday park 
operators to help them understand what Chinese visitors are 
looking for and this has proved popular, Mr Brown says.
Following TRENZ this year, HAPNZ joined with thl and ATS 
Pacific in running a campervan/holiday park famil for selected 
Chinese agents. This was very successful and the agents were 
enthusiastic about selling this product, he says.
“We believe there is a huge opportunity in FIT travel from China 
and Chinese travellers will enjoy our holiday parks. They get the 
opportunity to meet Kiwis and other independent travellers and 
this type of holiday provides them with a sense of adventure.” 
The English language version can be viewed on Youtube here, and 
the Mandarin version here. 

It aims to help show visitors what they can expect to find 
when they travel in a campervan and stay at a New Zealand 
holiday park.
The video was shot in Auckland using Chinese actors and is 
voiced over in Mandarin, Cantonese and English language 
versions.

http://www.driveaway.co.nz/car-rental-specials
http://www.topdog.co.nz
http://www.moatrek.co.nz/tours/little-moa/
http://www.nzonline.org.nz
http://www.railplus.co.nz/specials/
http://youtu.be/myQsZOJhCvA
http://youtu.be/8wqw5uDwJ-8
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Tourism industry confidence levels at a high
The tourism industry’s confidence levels are 
the highest they’ve been since SEP11 when 
the end of the Rugby World Cup triggered a 
slump.
The Ministry of Business, Innovation and 
Employment’s (MBIE) Tourism Industry 
Monitor, published yesterday, shows that the 
business confidence index has risen from 102 
to 124 this quarter-bouncing back from lows 
of 60 and 52 in MAR12 and JUL12 
respectively.
Peter Ellis, acting manager of MBIE’s Tourism 
Research and Evaluation team, says that 
tourism businesses’ performance expectations 
are used to create the business confidence 
index.
“The Tourism Industry Monitor essentially 
reflects the industry’s attitude-it’s a way that 
we can take the pulse of the industry through 
the highs and lows that come with major 

events and quite often with the differing 
seasons.”
The two most positive factors contributing to 
tourism businesses’ increased expectations 
this quarter are the domestic and 
international visitor markets.  Global 
economic conditions remain the factor of 
most concern.
“The monitor reflects the reality of the 
tourism industry’s concerns in tough 
economic times and it’s encouraging to see 
that overall tourism business confidence has 
increased from its comparatively low levels in 
the past year.  We’ve also seen an end for now 
to the strong regional differences that were 
obvious in 2011; tourism industry confidence 
has been basically the same in the south 
island as the north in the past six months,” Mr 
Ellis says.
Click here for the DEC12 report.

Haast-Hollyford road talks
The Southland Times reports that Southland 
District Mayor Frana Cardno and her 
councillors have had their first meeting with 
the developers of the proposed Haast-
Hollyford road and more discussions are 
planned. 
The council did not make a decision on 
whether to support the road, which is to be 
developed by Westland District Property Ltd.
With 50% of the road in the Southland 
district, certain assurances needed to be met, 
Mrs Cardno told the paper.
“The key questions that need to be answered 
surround the long-term viability and ongoing 
maintenance of a road in a very high rainfall 
region,” she is quoted as saying. 
A guarantee Southland ratepayers would not 
be liable for costs was also needed, she said. 
Westland District Property chairman Durham
Havill said they were satisfied they had 

answered all the council’s questions.
The property group also met with about 60 
people in Te Anau, and Mr Havill told The 
Southland Times they were “amazed at the 
enthusiasm they received. Te Anau would 
become an overnight stop for people using 
the proposed $20 per head toll road, he said. 
But Te Anau-based Distinction Hotels owner 
Geoffrey Thompson is quoted as saying the 
Haast-Hollyford road would not bring the 
benefits the developers were talking up. He 
said the road will only have the potential to 
speed up tourism and would require very 
high ongoing maintenance costs. 
The number of tourists passing through the 
West Coast also did not justify carving up 
more of New Zealand’s natural wilderness, 
Mr Thompson told the paper. He said a 
park-and-ride system based in Te Anau 
would provide the best visitor experience. 

Waikato River Explorer
The Waikato River once again has a Hamilton
based vessel offering scenic cruises. 
The Waikato River Explorer, an 87-passenger 
purpose-built river boat, aims to offer a 
sustainable tourism and charter business on 
the river.

Licensed to cater to 50 seated diners, the 
vessel is offering regular scenic cruises 
between Pukete and Hamilton Gardens, 
group charters and a ferry service to events at 
Mystery Creek where the vessel will be based.
www.waikatoexplorer.co.nz

Experience the 
Trilogy package
Visitors can now 
Experience the Trilogy
with a package that 
combines a fully 
escorted tour through 
the Hobbiton Movie Set 
in Matamata, a visit to 
Rotorua’s Te Puia at Te 
Whakarewarewa
thermal valley followed 
by a special evening of entertainment and 
banqueting at Te Po, plus visits to Waitomo 
Glowworm Caves and Ruakuri Cave. Priced 
at $277 per adult and $128 child, buyers 
should allow for an overnight stay in order 

to complete the self-drive trio of adventures 
from Hobbiton, Te Puia and Waitomo.
www.experiencethetrilogy.com

http://www.med.govt.nz/sectors-industries/tourism/tourism-research-data/other-research-and-reports/tourism-industry-monitor


The Wizard at 80
Ian Brackenbury Channell, better known as The Wizard of New 
Zealand, QSM, turned 80 this month. He first appeared on his ladder 
in Cathedral Square Christchurch in 1974, and has been a fixture and 
a tourist attraction in the city ever since.  Originally self-proclaimed 
as a Living Work of Art and eventually appointed by the city council 
as the official Wizard of Christchurch, he was later declared Wizard 
of New Zealand by the then Prime Minister, Mike Moore.
He campaigns these days against the demolition of the quake-
damaged cathedral.

Middle of Middle-earth campaign record-breaker
The capital’s Middle of Middle-earth activities
helped drive record traffic to the region’s 
official tourism website in November, with 
monthly visits to WellingtonNZ.com cracking 
300,000 for the first time.
Positively Wellington Tourism chief executive
David Perks says year-on-year growth for 
November was 107%, with the site’s monthly 
visitation hitting an all-time high of 309,824.
“In the two months from the announcement 
of Wellington as the Middle of Middle-earth 
to the end of PWT’s film campaigns, 
WellingtonNZ.com received over 520,000 
visits,” Mr Perks says.

“What’s particularly exciting about those 
figures is that 64% of them were new visits, 
meaning we’re continuing to engage with and 
attract new audiences.”
Aucklanders accounted for 34% of visits to 
the site across the campaign period, while 
Australians nudged out Canterbury for 
second place, at 11%.
WellingtonNZ.com is the most visited 
regional tourism website in New Zealand, 
attracting over 1.7 million visits in the last 
financial year. 
Positively Wellington Tourism also cracked 
50,000 likes on its Facebook page this month.

Marlborough Hot on The Grill
Destination Marlborough is teaming up with 
local food and wine producers to serve up 
a taste of Marlborough in Auckland 24-27 
FEB13 in SkyCity-associated restaurant The 
Grill by Sean Connolly.    
The four-night Marlborough Dinner Series 
is a one-time event offering Aucklanders the 
very best of the Marlborough region’s world-
class fresh produce and in their own 
celebrated city eatery.
The campaign has been developed by 
Destination Marlborough to encourage 

Aucklanders to see Marlborough as an 
attractive holiday destination.
Air New Zealand has joined the RTO to 
support the campaign, highlighting a 
schedule of up to five non-stop daily services 
between Marlborough and Auckland. 
Already the airline has increased the 
capacity on the route by an average of 8% 
between JAN-APR13, due to some up-gauges 
to larger aircraft.  
www.lovemarlborough.co.nz/dinnerseries

maui’s unique Winery Havens experience
maui has launched Winery Havens, which 
allows customers to stay overnight in a maui 
motorhome at a selected 
partner winery.
Maui Brand Experience
Manager Stuart Foster 
says the ‘money can’t 
buy’ experience of 
enjoying the local wine 
and produce and 
waking up in an idyllic
vineyard setting is an 
exclusive for maui 
customers.
 “We’re thrilled that Mercury Bay in the 
Coromandel, Linden Estate in the Hawke’s 
Bay, Coney Wines in the Wairarapa and 
Carrick Wines in Central Otago have 

partnered with us for the Winery Havens 
project and we look forward to joining with 

others over time.” 
The Winery Havens 
package comprises an 
overnight stay at one 
of the partner 
vineyards and a 
luxury hamper with 
gourmet goodies 
including wine from 
the local winery, all 
for $140. In addition, 

subject to availability, customers can have 
personalised wine tastings, vineyard tours 
and meet the wine makers.
Book by calling 0800 200 80 801 or emailing 
direct@maui-rentals.com.  www.maui.co.nz

SkyCity buys 
Queenstown casino
SkyCity Entertainment has sold its 
half-share of Christchurch Casino to 
Skyline Enterprises, from which it has 
in turn acquired full control of 
Queenstown Casino. 
SkyCity chief executive Nigel Morrison 
says the move enables SkyCity to build 
its international VIP business in a 
major tourism destination already very 
popular with its high rollers.
Having complete ownership in 
Queenstown would allow SkyCity to 
develop the business to better 
accommodate these high-spending 
visitors. 
“Queenstown will complement our 
existing Horizon VIP offerings in 
Auckland and Darwin,” says Morrison.

SkyCity Convention Centre 
report delayed
The report from the Auditor General on the 
Government’s handling of a proposal for SkyCity to 
build an international convention centre in exchange 
for more gaming tables and slot machines has been 
delayed until next year. 
The Office of the Auditor General had previously 
announced it hoped to release the report before 
Christmas but now says it will not be published this 
year. 
“Although we and the other parties involved are 
working to complete the report as soon as possible, 
we can now advise that it will not be published this 
year. No further comment will be provided at this 
stage; media and interested parties will be notified of 
publication 24 hours in advance.”
Fairfax News reports that draft copies of the report 
were sent to relevant interested parties on 12DEC.
Also see SkyCity story page 5.

Jet Park Hotel wishes everyone a Merry Christmas & Safe Travels over the Festive Season
check out Festive Season fun with the Team at Jet Park Hotel - more info 

https://www.facebook.com/wellington.newzealand
http://www.jetpark.co.nz/Blog/x_post/christmas-wishes-from-jet-park-hotel-auckland-airport-00065.html
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New line up at Destination Marlborough 

Tongariro’s recent volcanic activity is boosting the 
profile of New Zealand’s top one-day walk. 
A section of the Tongariro Alpine Crossing 
between Emerald Lakes and Ketetahi is closed, 
however this is proving no deterrent to hundreds 
of visitors flocking to the area. 
There is renewed interest in the Tongariro Alpine 
Crossing, according to Jarred Thomas from 
Tongariro Expeditions.  “People love the fact 
that there are new things to see like the steaming 
clouds coming from Te Maari Crater.  The best 
part of the track is still open and everyone is going 
home happy that they have seen Emerald Lakes.”
New website www.OfficialTongariro.co.nz has 
been set up to keep industry and visitors
updated on the recent activity within the park. 
It has information on activities like hiking, white 
water rafting, kayaking and trout fishing.
DoC says the section of the Tongariro Alpine 
Crossing from Emerald Lakes to Ketetahi car park 
is likely to remain closed at least until FEB13.

Destination Marlborough has announced the 
appointment of Barry Maister, ONZM to the 
Board of the regional tourism organisation, 
while Brent Marshall, owner of Chateau 
Marlborough has been reappointed for a 
further two year term. 
Nigel Gould, a co-owner of the Bay of Many 
Coves Resort in the Marlborough Sounds, has 
been nominated the RTO’s Chair, replacing 
Joe Ferraby who has retired from the Board 
after completing his current two year term.
Olympic Gold Medalist Barry Maister is a 
current member of the International Olympic 
Committee and a Sport New Zealand 
International Sports Ambassador.  

He was recently involved in assessing city bids 
for the Olympic Winter Games 2018 for the 
IOC and is now actively involved with the 
office of Major Events New Zealand within 
the Ministry of Business Innovation and 
Employment sharing knowledge with the 
team on assessing NZ bids for international 
events.   
Incoming Chair Nigel Gould has extensive 
commercial and governance experience 
including having served as Chair of 
Centreport Wellington for 22 years up to 
2008 and Chancellor at Massey University for 
a term of six years and currently as Chair of 
the Civil Aviation Authority.

Renewed interest in Tongariro National Park AUSTRALIA
AAT Kings savings, discounts
With the release of AAT Kings’ 2013/14 
Australia Guided Tours programme, the 
operator has a selection of Early Payment 
Discounts offering savings of up $1620 per 
couple when clients book their holiday and 
pay in full by 15FEB13. 
The Guided Expeditions cover all states with 
more inclusions and savings than ever before. 
The Australia program is now available online 
with the new all-in-one brochure hitting 
agent desks in coming weeks. 
“As a brand, we traditionally offered Early 
Bird Savings on a six, 10 and 12 month 
pay-in-full structure,” says AAT Kings sales 
manager Reece Scott. “However, in keeping
with the many major enhancements that 
we’ve made to our Australia program, we 
wanted to offer a more competitive 
arrangement regardless of when they are 
travelling in 2013/14. 
“To this end, AAT Kings is introducing a new 
10% Early Payment Discount on all 2013/14 
Australia Guided Expeditions for clients 

booking and paying in full by 15 February, 
2013.”
Each itinerary includes sightseeing; breakfast 
daily as well as many other meals; quality 
accommodation; transport by luxury air-
conditioned coach; airport transfers; and the 
service of an Expedition Leader and Driver. 
AAT Kings’ exclusive You’re Invited dining 
occasions and Aboriginal cultural highlights 
feature across the programme.
To view the online brochure, click here, and 
contact sales manager Reece Scott or call 
reservations on 0800 500 146.

New Sunshine Coast Official Golf Guide
A new guide to golfing on the Sunshine Coast 
was launched during the recent Australian
PGA Championship at Palmer Coolum Resort.
Produced by Sunshine Coast Destination Ltd 
(SCDL) in collaboration with a niche group 
comprising local golfing industry, it will be 
available electronically and 30,000 copies will 
be printed and distributed throughout 
Australia and New Zealand.
The Sunshine Coast offers more than 17 golf 
courses. Five are championship standard: the 
world-class course at the Palmer Coolum 
Resort, the Greg Norman-designed Club 

Pelican, Noosa Springs, 
Peregian Springs and 
Twin Waters. The courses 
are served by international 
standard luxury 
accommodation and 
world-class golfing 
facilities. 
There are also dozens of 
excellent public courses 
offering great value 
golfing.  Click here for a 
copy of the Guide.

http://www.aatkings.com/nz/brochures/australia-2013-14-nzd/
http://www.travelmemo.co.nz/voucher.php?voucher_id=1220
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TTF boss departs
Australia’s Tourism and Transport Forum 
expects to appoint a new CEO in the first 
quarter 2013 following the unexpected 
resignation of John Lee after two years as 
TTF chief executive.   Forum chairman Bruce 
Baird expressed disappointment at Lee’s 
decision and said he had led the organisation 
successfully through a period of significant 
challenges and internal reform. 
Lee will continue to work with TTF’s deputy 
CEO Trent Zimmerman on key issues in the 
interim.

Sunshine Coast Roadshow 
– save the date
Kate Wright reports that the Sunshine Coast 
Roadshow will be working its way through 
New Zealand in March and urges agents to 
mark the appropriate date in their diary.
Auckland              Mon 18MAR
Hamilton              Tues 19MAR
Tauranga              Wed 20MAR
Wellington           Wed 20MAR
Christchurch       Thu 21MAR
More details in the New Year.

Gold Coast to host global 
volunteering conference 
The Gold Coast will host the six-day 23rd 
International Association for Volunteer Effort 
(IAVE) World Volunteer Conference and 
Youth Forum in 2014.
The win is seen as a major success for a city 
that relies heavily on volunteer support. 
Events like the Gold Coast Airport Marathon 
and the 2012 ARMOR ALL Gold Coast 600 
motor racing each involve 1,000+ volunteers.
The 1500 international delegates attending 
the conference will bring in excess of A$3 
million to the city.

SkyCity deal delivers A$300m 
Adelaide spend
A 20-year exclusivity deal, tax and gaming 
technology concessions and an increase in 
tables and machines are part of a new deal 
between the South Australian Government 
and Adelaide Casino operator SkyCity.
The gaming company will be allowed to 
install hundreds more gaming tables and 
gaming machines in return for a A$20 million 
payment to the SA government, which has 
also extended the casino’s licence to operate 
as Adelaide’s only casino until 2035.
The new regulatory framework allows the 
Adelaide Casino to operate 1500 gaming 
machines, up from 995, and 200 table games, 
up from 90.  It also allows cashless gaming 
technology.
SkyCity will now spend A$300 million to 
transform the casino into a “world class inte-
grated entertainment complex,” according to 
the gaming company boss, Nigel Morrison.
“While development concepts are still being 
finalised, we will be building Adelaide’s first 
six star boutique hotel, celebrity and signature 
restaurants, new car park facilities and world-
class VIP gaming experiences featuring our 
‘Horizon’ branded international suites with 
adjoining private gaming salons.”

World’s toughest obstacle course
The Sunshine Coast will be the place to be in 
AUG13 for fun and a fitness challenge when 
Tough Mudder and the 7 Sunshine Coast 
Marathon & Community Run Festival will be 
back-to-back events.
Tough Mudder Sunshine Coast will be held 
on 17-18AUG13. The hard-core obstacle 
course is one of the fastest growing sports, 
attracting almost half a million participants 
worldwide in 2012. Originally designed by 
British Special Forces, Tough Mudder is 
considered one of the toughest events on the 

planet.
Tough Mudder organisers say the Sunshine 
Coast event will be the biggest and best event 
held to date, and Sunshine Coast Destination 
Ltd CEO Steve Cooper says events such as 
these are in the DNA of the destination. 
Sunshine Coast Mayor Mark Jamieson has 
challenged competitors to back up the Tough 
Mudder event with participation in the 7 
Sunshine Coast Marathon & Community Run 
Festival held a week later on 25AUG.
www.visitsunshinecoast.com.au

Air Pacific, Pacific Sun post-cyclone waivers
The following options are available to Air 
Pacific and Pacific Sun passengers holding a 
valid ticket issued on / before 15DEC12. 
Travel to / from Fiji 16-21DEC12 can be 
rebooked to travel until 31MAR13:
Passengers may change their bookings 
without fee and fare differential until 
21DEC12.
Passengers booked on separate tickets may 
change their bookings without fee & fare 

differential on Air Pacific and Pacific Sun (FJ) 
operated flights only.
Credit can be held for further travel on FJ 
international & domestic flights until 
30JUN13 and reissued with applicable reissue 
fee and fare differential.
Conditions apply; customers are requested 
to contact Air Pacific Reservations for more 
information.

Plantation Island Resort open for business 
Having escaped the brunt of Tropical Cyclone 
Evan and with a clean-up of downed foliage
well underway, Plantation Island Resort 
management has advised the resort will be 
returned to a ‘full business as usual’ mode as 
swiftly as possible.
The resort has already welcomed some 200 
guests, including a wedding party, arriving 
on the Malolo Cat sea transfer from Port of 

Denarau Marina which has recommenced 
services.
The management of Plantation Island Resort’s 
sister property, the neighbouring Lomani 
Island Resort, advised the resort has escaped 
any structural damage and is now fully 
operational while in Nadi, the Raffles 
Gateway Hotel is also fully operational. 
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Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo

Nadi Town powerless
Fiji Times Online reports that Nadi resembles 
a ghost town after authorities made a decision 
to close the tourist centre down for security 
purposes.
Nadi Chamber of Commerce and Industry 
president Doctor Ram Raju said Nadi would 
remain closed until essential utilities were 
restored.
“We currently have no power and this is a 
security issue for us. Business will resume 
once power has been restored,” he said.
FijiVillage, however, reported that power 
would be restored to 87% of the town by 
yesterday.
Meanwhile, business has resumed as usual in 
Rakiraki, Ba, Lautoka and Sigatoka. 

Fiji resort updates
Sandi Reily-Simmons at Vibe Pacific has 
provided a post-Cyclone Evan update on Fiji 
resorts in her portfolio:
Crusoe’s Retreat – Coral Coast – all guests are 
safe and well and the resort is fully functional.  
Volivoli Beach Resort – Rakiraki – all guests 
are safe and sound , the surrounding area 
has some tree damage – all roads are open 
to the resort from Nadi Airport – there is 
no damage to the resort – they will be using 
generator power for the next 24 hours and the 
resort is fully functional.  Both cellphone and 
telecommunications are still out in the area 
and expect to be back working in the next 24 
- 48 hours. 
Taveuni Island Resort –some foliage damage 
to the grounds but no serious issues.  The 
resort is open and functioning and was 
looking forward to guests returning once the 
domestic airline was cleared to fly.

InterContinental Fiji Golf Resort & Spa 
reports being fully operational and is 
welcoming guests for the festive season. 
“We sustained minor damage and have 
already commenced clean-up operations 
throughout the resort,” says General 
Manager Scott Williams.  “Employees and 
guests are in good spirits and as of this 
afternoon, we have returned to operations 
as normal.”

Incentives to serve Tibet
The Chinese government plans to increase 
visits to Tibet through adding flights and 
opening new routes.  China Daily reports 
that the government of the Tibet autonomous 
region will invest 100 million yuan a year to 
encourage airlines to operate routes in Tibet.
According to Xinhua.com, airlines that launch 
routes between Tibet and other domestic cit-
ies will receive 10,000 to 20,000 yuan for each 
flight in the first three 
operating years, under the government’s plan.
Carriers opening new routes within the 
autonomous region or from Tibet to 
international destinations will also receive 
rewards.
Seven airlines currently operate 38 routes in 
Tibet.

Michelin releases 2013 Hong Kong Macau Guide
Michelin has launched the fifth edition of its 
bilingual guide for Hong Kong and Macau, 
with 40% changes and new entries, includes 
286 establishments in Hong Kong (244 
restaurants and 42 hotels) and 62 in Macau 
(46 restaurants and 16 hotels). 
In Hong Kong and Macau there are now five 
three-star restaurants (4 in Hong Kong and 
1 in Macau), 17 with two-stars (13 in Hong 
Kong and 4 in Macau) and 46 one-star 
establishments. The stars show that the best 
restaurants are keeping their quality, and 
some newcomers are starting with high 
standards.
The MICHELIN guide Hong Kong Macau 
2013 lists a total of 63 simple shop 

restaurants, basic, local food stalls including
noodle shops, roast meats, Dim Sum, 
Cantonese, Thai, Ramen noodles and congee 
eateries, and Vietnamese food stalls. Some of 
them have even been awarded stars, making 
them the most affordable starred restaurants 
in the world.
The guide also features 76 Bib Gourmand 
restaurants, chosen by the inspectors for their 
good value – a full three-course meal 
(excluding drinks) costing HKD300 or less.
The guide is currently available in Hong Kong 
and is priced at HK$198.

http://www.acrossia.com
http://www.macautourism.gov.mo
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Kiwi numbers to Taiwan exceed 8,000 
More than 8,200 Kiwis visited Taiwan in the 
JAN-OCT12 period, setting a new record for 
New Zealand visitor arrivals to the destination, 
according to figures released by the Taiwan 
Tourism Bureau this week.
The 8,248 total represents a 13.3% increase 
over the same period in 2011.
TTB Marketing Representative Australia 
& New Zealand, Ms Pearl Lee says she is 
confident this growth will continue to build 
exponentially in the near future, given China 
Airlines decision to inaugurate an Auckland-
Sydney-Taipei service in September.
“The China Airlines decision to in effect 
double its existing Auckland-Brisbane-Taipei 
service and as a result, double seat capacity on 

the New Zealand-Taiwan route is wonderful 
news for our aspirations in this market,” she 
said. 
“Given the fact we are a relatively new 
destination for this market and New 
Zealanders are always looking for new travel 
experiences, our unique culture, gourmet 
food experience, bargain shopping, fantastic 
outdoor and soft adventure options, 
wonderful natural spas and hot spring 
facilities and overall, great value for money, 
are bound to hold strong appeal.”
Taiwan is currently experiencing a tourism 
boom with close on six million overseas 
visitors recorded for the JAN-OCT period.

Penang’s Macalister Mansion a Design Hotel
Quaint and historic Penang is the first city 
in Malaysia to get a Design Hotels member 
property - Macalister Mansion.  Opened last 
month, this eight-room hotel with five 
restaurants and bars is the first lifestyle 
oriented ‘residence’ in George Town and 
pays tribute to Colonel Norman Macalister, 
the first British Governor of the state in the 
1800s. 
Housed in a 100 year-old mansion, the hotel 
is a house of treasures, from its curated art to 
specially designed uniforms, and personalised 
stationery to handcrafted paperclips.
As avid art collectors and supporters of the 
local arts scene, the owners commissioned 
pieces throughout the hotel’s public spaces 
and rooms. Each of the eight themed rooms 
traces different periods of Colonel Macalister’s
life and various Southeast Asian artists were 
invited to create works for them.
The rooms are dressed in bespoke furniture 
pieces and carpets, while bathrooms are fitted

out with filigree inspired silver and white 
mosaic, and circular mirrors are suspended 
from the ceilings at a distance from the walls. 
Many of the mansion’s original features were 
restored to their former glory including a 
wrought iron spiral staircase in the middle of 
one of the guestrooms leading to a viewing 
tower.
The hotel is also the first project under 
Heritage Redefined, a conservation initiative 
to showcase the regeneration of Penang’s old 
colonial buildings into useful and practical, 
contemporary spaces.
Macalister Mansion’s five restaurants and bars 
are now George Town’s new go-to hangout 
and event spaces, attracting the fashion and 
creative crowd. Mostly named after different 
sections of the home, the Dining Room, 
Living Room, The Lawn, Bagan Bar and The 
Den offer a wide variety of dining and 
drinking options.
Rooms start at MYR 800.

THE AMERICAS
Salt hotels in Bolivia
National Geographic reports that a number 
of hotels have been constructed solely of salt 
blocks on the white plains of the Salar de 
Uyuni in southwestern Bolivia. 
The 10,580 sq km region is the world’s largest 
salt desert. The desert was once a lake 40,000 
years ago, and it is now a hot spot for 
adventure tourism.
Until the recent tourist boom, the only 
inhabitants of the chilly, harsh region were 

salt miners, who still extract 25,000 tons of 
salt annually from the 10 billion tons available.

Accessing Colombia
LAN Colombia, a member of the LATAM 
Airlines Group, and American Airlines have 
signed a codeshare agreement providing more 
options to Colombians travelling to and from 
the US and Canada, and allowing the airlines 
to carry more tourists to Colombia.
Subject to approvals, Colombians will be able 
to make direct connections from Bogota to 

Miami via LAN Colombia, with access to the 
large network of American Airlines 
destinations within the U.S. and Canada. 
Passengers will also be able to take advantage 
of direct flights offered by American Airlines 
from Miami to Cali and Medellín. 

http://www.exoticholidays.co.nz
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EUROPE
Be quick – CX offers more earlybird bargains
Cathay Pacific has released the second phase 
of its 2013 UK/Europe Earlybird fares, offering 
economy class return fares from $2299 plus 
taxes to the various destinations. The new 
fares are available for sale until 28FEB13 for 
travel departing 11FEB-31OCT13.
Cathay Pacific is offering airfares with various
route and stopover options to more than 100 
destinations across UK and Europe, using 
partner airlines within Europe, thus allowing 
passengers to enjoy stopovers at various cities 
around Europe as part of their travel. 
For passengers seeking extra comfort, fares in 
its new Premium Economy Class cabins are 
$5299, plus taxes of $488 to London, $83 to 

Milan, or $126 to Paris. As Premium Economy 
is not yet available on the New Zealand route, 
these fares are valid only for travel via SYD, 
MEL or BNE.
Or passengers can enjoy Business Class, with 
fares starting at $7099, plus taxes of $488 to 
London, $182 to Paris, or $84 to Milan.
Cathay Pacific’s Earlybird fares are valid from 
AKL, WLG, CHC and ZQN but there are 
special add on fares from most other 
domestic airports to link with the fares. 

CabWiFi in London taxis
From MAR13, passengers in 
London’s famous black taxis will 
have access to a free high-speed 
Wi-Fi service called CabWifi.
The Next Web reports that the 
initiative, launched by Eyetease 
Limited, will see London as the first 

15 minutes of free Wi-Fi access, 
passengers must first sit through a 
15-second advert. With dwell times 
averaging 15 minutes in the back of a 
taxi, that’s a small price to pay to use 
a laptop, tablet, book reader or phone 
with free internet access.
Close to 1,000 of London’s 24,000 of several major cities to offer in-cab Wi-Fi.

The model offers “ads for access” -- for every Black Cabs have signed up so far.

Venice agrees to sponsorship
Reuters reports that Venice city fathers, 
faced with massive maintenance bills on its 
centuries-old landmarks and monuments, has 
signed with Diesel jeans tycoon Renzo Rosso 
for five million euro contra deal that will pay 
for the restoration of the Rialto Bridge across 
the Grand Canal. In return, Italy’s “Denim 
King” will be permitted to project advertising 
images onto the bridge, hold publicity events 

at landmark sites such as St. Mark’s Square - 
and put the Diesel brand on the city’s water 
taxis, the vaporetti.
Elsewhere in Italy, the same is happening. 
Rome’s Colosseum is being repaired with 25 
million euros in sponsorship funding from 
luxury shoemaker Tod’s, which gets to use an 
image of the arena in a logo. 

Villas on Cyprus
Aura Holiday Villas are eight 3-bedroom 
villas in the Coral Bay area of Paphos, Cyprus.
They have sea views from verandas and 
balconies and are located within 100 metres 
from a small secluded sandy beach, 400 
metres from a larger sandy beach and 10 
minutes by bus from the popular beach of 
Coral Bay. 
The villas are fully furnished, with a kitchen 
fitted with modern appliances including 
washing machine, dishwasher, microwave, 
kettle, toaster, fridge, freezer, hoover, iron and 
ironing board.
There are three spacious and airy double 
bedrooms, each with an ensuite bathroom. 
The two bedrooms upstairs have their own 
private balconies for sea views and sunsets. 
For convenience there is also an extra guest 
toilet downstairs.
Each villa has its own private swimming pool, 
garden area, and traditional Cypriot barbeque.

There are sun beds, umbrellas, tables and 
chairs in which to sit and relax outside.
Aura Holiday Villas are 15 minutes by car and 
bus from the nightlife of Kato Pafos, and even 
closer to the action at Coral Bay. There is an 
excellent, reliable bus service which stops 100 
metres away from the villas. It goes both to 
Kato Pafos and Coral Bay every 15 minutes 
up to 1am, ideal for those who don’t want to 
drink and drive.         www.auravillas.com

The lights of the Christmas Market in front of the Vienna Rathaus, pictured this week by 
TravelMemo aviation correspondent Peter Clark, in Europe for an IATA media briefing.
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Win a luxury trip for two to Antarctica with Adventure World
Make a booking on any product featured in 
the Adventure World 2013 South America, 
Central America and Antarctica brochure 
before 31MAR13 and you get one entry in 
the lucky draw to win a cabin for two people 
to Antarctica aboard the luxury Sea Explorer 
expedition ship.
For a bonus entry, every booking made on 
Sea Explorer gains two entries into the draw.

The more bookings you make the more 
chances you have of winning.
The winner will set sail on the 12-day Classic 
Antarctica expedition cruise onboard the 4½ 
star Sea Explorer departing 30NOV13 from 
Ushuaia. See page 77: AW South America 
2013 brochure for full prize itinerary.
Call 0508 496 753 or visit 
www.adventureworld.co.nz. 

Gecko’s Adventures launches the Lucky 13 Sale 
Gecko’s is offering 13% off all trips booked 
before 13JAN13 (with travel by 30SEP13).
This extends to trips to one of their most 
popular destinations – Burma. 
Spots are still available on Gecko’s 15-day Best 
of Burma departures in 2013, and the weather 
in January, February and March is not too hot 
and rainy, making these the best months to 
travel there.
South East Asia Destination Manager, Stuart 

Lyall, says Burma is great for travel all year 
round and even the low season (APR-OCT) 
is perfect to travel so clients can avoid the 
tourist rush.
“It’s one of those places you need to see now 
before things change and the feedback we get 
on Burma is really positive – our travellers 
love it and so do our staff,” says Lyall.
Gecko’s is providing a 100% guarantee on 
departures in 2013.

New Iberian connections with Emirates TAP codeshare
Emirates and TAP Portugal 
have announced the start of a 
reciprocal codeshare 
agreement enabling passengers 
from both airlines to benefit 
from seamless connections 
effective immediately. 
Under the agreement, 
Emirates’ flight number will 
be placed on TAP services 
from Lisbon to Porto, Faro and 
Funchal in Portugal as well as 
Seville, Madrid and Barcelona 
in Spain.  TAP will place its 
code and flight number on 

several Emirates’ services 
between Lisbon and Dubai, 
to Bangkok, Hong Kong*, 
Kuala Lumpur* and 
Singapore. 
Emirates currently 
operates a daily non-stop 
flight between Dubai and 
Lisbon, and all four daily 
Emirates flights between 
New Zealand and Dubai 
provide direct connections 
with the Lisbon service in 
each direction.
*Pending regulatory approval

AVIATION
QF-EK alliance ruling 
The Australian Competition and Consumer 
Commission has issued a draft decision 
authorising the proposed Qantas - Emirates 
alliance for five years - half the period the 
airlines requested.
The ACCC’s chairman Rod Sims says the 
shorter period is due to the limited benefits 
to consumers that will arise from the alliance.
“The main benefit arising from the alliance 
is an improved product and service offering 
by the two airlines to their customers,” the 
ABC quotes him as saying. 
The ACCC is concerned about the reduction 
of competition on overlapping trans-Tasman
routes currently operated by the two 
airlines, and is proposing a condition to 
restrict the ability of the airlines to reduce 
or limit capacity on these routes in order to 
lift airfares.
Mr Sims told the ABC’s The World Today 
program, “What we’re saying is that Qantas 
and Emirates must maintain the capacity 
they have on those routes now.”
That is seen by observers as enshrining 
low fares on the Ditch for quite some time, 
given the current total capacity already on 
offer.
Qantas has welcomed the draft decision, 
and said in a statement, “We will now focus 
on responding to the issue raised by the 
ACCC in relation to the trans-Tasman as 
we move to securing final approval of this 
landmark partnership.”
The ACCC is inviting comments from 
interested parties before making its final 
decision, which is expected in March.
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Etihad targets global loyalty opportunity
Etihad Airways has announced the purchase 
of a 70% stake in a new entity incorporated 
to own airberlin’s topbonus frequent flyer 
program.
Etihad CEO James Hogan says the move is 
part of the airline’s strategic evolution to 
create a ‘house of brands’ loyalty management 
company, with global scale.  
“The loyalty program sector is a faster 
growing and higher margin business than the 
airline industry.  This new approach allows 
both our companies to reap greater rewards 
together, with opportunities to generate 
sustained profits from our loyalty programs.
“The new company also provides an attractive 
vehicle for other airlines looking to generate
further revenues from the fast-growing 
loyalty management sector.”
It is planned that Etihad Guest, which 
incorporates Seychelles Plus, the Air Seychelles 
frequent flyer program, will cooperate with 

the new company.
Together, topbonus (3.1 million members) 
and Etihad Guest (1.82 million members) 
have nearly five million members worldwide. 
Etihad Guest currently has 173 partners and 
topbonus has 123.
topbonus, Germany’s second largest frequent 
flyer program, is growing at a rate of more 
than 1,000 new members a day.  
It is planned that PointsPay, the facility that 
allows Etihad Guest members to convert their 
miles to make cash payments at more than 30 
million outlets worldwide, will be extended to 
topbonus members.
Footnote: The year-old alliance between 
airberlin and Etihad Airways has allowed 
the carriers to deliver more than 300,000 
passengers onto each other’s networks and 
collectively generate more than €100 million 
in additional revenues, far outstripping initial 
estimates.

Senior Air New Zealand appointments
Christopher Luxon, Air New Zealand’s 
CEO Designate, has announced internally a 
number of appointments to the airline’s new 
senior leadership team, effective 01JAN13. 
The business is being structured by function 
rather than by business unit as at present.  
Strategy, Alliances & Networks
GM Networks – Richard Thomson 
Head of Strategy – Betsy Lawrence
Sales
Group GM Commercial – Jeff McDowall
Group GM NZ & Pacific Is – Cam Wallace
GM Americas – Chris Myers (from MAR13)
Operations
Group GM Airports – John Whittaker
Head of Cabin Crew – Leeanne Langridge

People
GM People: ER & Legal – Phil Doak
GM People: Performance & Reward 
   – Colin Usherwood
In related news, Mr Luxon has told staff the 
global search for the vacant roles of Chief 
Sales Officer and Chief People Officer has 
resulted in strong interest, and evaluation of 
international candidates is in progress. 
In the meantime, Deputy Chief Executive 
Officer Norm Thompson has agreed to act as 
Chief Sales Officer until a permanent 
appointment is made. He will also continue to 
have responsibility for the airline’s 787 
Delivery Programme and Altitude.

Jetstar adds value menu options on domestic flights 
New $5 food and beverage bundles offered on 
Jetstar’s New Zealand flights have met with 
such a positive customer response that they 
may be added to the airline’s domestic menu 
on a permanent basis. 
Last month Jetstar started selling: 
• Choice of a hot drink (coffee, tea, hot 
chocolate) and a blueberry muffin 
• A bottle of water and a large chocolate chip 
cookie 
• Choice of light or full-strength beer and a 
packet of gourmet potato chips 
David Hall, CEO Jetstar Australia and New 

Zealand, says the regular menu is also 
available but the $5 deals, which offer savings 
of up to 55% on buying the items separately, 
were proving the most popular. 
“We’ve sold thousands of bundle deals and 
people are very appreciative of the savings 
they’re able to make on board.”
The bundle deals will be available throughout 
the holiday season and a decision on whether 
to make them a permanent feature of the 
domestic menu will be made at the end of 
January. 

Jetstar’s new aeroplane sketcher, available 
on-board all Jetstar services and priced at 
$6 (a good last minute stocking stuffer)

Rotorua International Airport chief 
executive, George White, has resigned 
his position after six years to take up 
a new chief executive position with a 
key Rotorua tourism operator.
Mr White will leave the Airport on 
07FEB and start his new role later 
that month. He says he is not yet in a 
position to provide details about his 
new role.

Royal Brunei retiming LHR-MEL
Travel Daily UK reports that Royal Brunei is 
to switch the timings of its London to 
Melbourne service next year to offer better
connections for UK travellers. From 
31MAR13 the carrier will shift its daily flights 
from London to an evening departure at 1750 
to arrive in Melbourne at 0500, offering better 
connections both ways across Australia, New 
Zealand, Europe and USA.

Aer Lingus commission change      
Effective for tickets issued from 01JAN13, Aer 
Lingus is moving to zero commission for all 
tickets issued in New Zealand.  EI is making 
a similar change in other countries from the 
same date. 

British Airways has announced a new 
route to Chengdu, the capital of China’s 
Sichuan Province from 22SEP13, using a 
B777 aircraft on the 3pw service.Asiana Airlines has launched a new twice-

weekly B767 service between Seoul and 
Yangon, the largest city in Myanmar.

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

http://www.cxagents.com
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Air Canada’s LCC: rouge
Air Canada’s low cost carrier offshoot, 
Air Canada rouge, will launch operations 
01JUL13 from Toronto Pearson and from 
Montreal Trudeau. 
The new leisure carrier will serve European 
and Caribbean destinations with a fleet of two 
Boeing 767-300ERs and two Airbus A319s.
Air Canada rouge will initially fly from 
Toronto Pearson to Venice and Edinburgh. It 
will also operate AC’s seasonal Athens service 
from Montreal Trudeau and Toronto as well 
as existing AC holiday package flights from 
Toronto to three Cuban destinations, three 
Dominican Republic destinations, Kingston 
Jamaica and two destinations in Costa Rica.
As Air Canada starts to take delivery of new 
Boeing 787 Dreamliner aircraft in 2014, older 
aircraft may be redeployed to Air Canada 
rouge, which could eventually operate up to 
20 B767-300ER aircraft and 30 A319 aircraft, 
for a total of 50 aircraft.

Fastjet buys airline 
for one rand
Sir Stelios’ budget African airline Fastjet is to 
buy 1time, the South African airline which 
went into liquidation last month, for one 
rand.
Travelmole reports the deal will give fastjet 
three of 1time’s 12 aircraft plus the right to 
operate domestic and regional air services in 
South Africa.

Emirates has introduced new monster-themed toys aimed at 
pre-school children, Worzel, Mundy, Grumpel and Furgus. 
They join four existing characters in the collection.
The new monster toys will come in two categories; with an initial introduction of the “Blanket 
Buddies” - plush characters wrapped around soft polar fleece blankets, which will be followed 
by the same characters designed as “Seat Belt Critters” - little toys worn around a seat belt to 
encourage safety. 

CRUISE NEWS
Sneak peek at Christmas treats 
P&O Cruises turned its boardroom into 
Santa’s grotto earlier this month to give staff 
a sneak peek of this year’s planned Christmas 
festivities onboard its fleet. 
As in previous years, the cruise line is going
all out to make Christmas a memorable 
occasion for travellers, with all three ships 
celebrating the holidays in the South Pacific. 
A new addition this year is Santa’s grotto, 
which will be created on each ship on 24DEC. 
Drawing inspiration from neighbour-
hood light displays, the grotto will see 
cruisers wander through a special light-
filled area before enjoying Santa’s candy 
cave and chocolate fountain. 
Passengers will also experience a 
Christmas Laser Show and snow machines
in the ships’ Marquee and Atrium during 
Christmas Eve Carols and Santa’s arrival. 
He will be joined by his elves to hand 
out presents to all children onboard the 
ships, while Christmas-themed movies, 

Christmas crackers, carollers and a special 
menu featuring Christmas pudding and 
mince pies are also planned. 

From left, VP of Hotel Operations Sture 
Myrmell, grotto creators Alan Kong, 
Natasha Hockley and Sandra Ciereszko 
from Visual Empire and Elisa Monorchio 
from Carnival Australia’s Hotel Ops.

Discover the World 
signs Louis Cruises
Louis Cruises has signed a global commercial 
agreement with Discover the World 
Marketing, appointing them as an agent for 
the purpose of promoting the absolute 
Hellenistic experience of Louis Cruises 
throughout Discover’s global sales force 
effective this month.
Chris Jones at Discover the World Marketing 
says Louis Cruises feature in the latest 
Discover the World Cruising Brochure, 
“Europe & Exotic Corners”, and brochures are 
available from their office. 
Email chris@discovertheworld.co.nz

Maiden visitor to Auckland
The 56,000gt, 1800-passenger Costa  Cruises 
ship Costa neoRomantica is in Auckland 
today on her maiden call as part of a season 
of Australasian cruises over summer, calling 
regularly at New Zealand ports.
Formerly Costa Romantica, the ship had a 
€90 million revamp in NOV11 where two 
new half decks were added, increasing the 
gross tonnage of the ship. 
neoRomantica will carry mostly Italian 
passengers along with other Europeans.

http://www.lufthansaexperts.com


Global Cruise Association
Being a member of any industry association is 
not only a demonstration of your support for that 
particular industry, it’s also an indication to present 
and potential customers that you take your 
business seriously and have confidence in your 
sector.
This week’s announcement by Cruise Industry 
Associations from around the world that they are 
joining together to create one global cruise 
association is evidence that a collective approach 
to business does work, “one industry, one voice”.
As a retailer, the value of your professionalism 
cannot be underestimated and by being part of 
a global association representing a major part of 
your business demonstrates your commitment to 
the cruise industry.
Clients are also likely to be impressed by a 
business that is proud to promote their credibility 
by endorsing their industry association. Through 
your membership you are taking a leadership 
position that says you are knowledgeable about 
your industry and interested in its future. This is a 
low cost way of demonstrating your involvement 
in the industry and contributing to its growth.
We anticipate that being part of our global 
association will lead to more robust partnership 
programs and networking on a broader scale for 
our growing number of retail members.
In closing 2012 with this very exciting news we 
look forward to what lies ahead in 2013! 

FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

On behalf of our 
team at the ICCA 
and our member 
lines, we wish you all 
a safe and 
prosperous festive 
season.

Merry Christmas & Happy New Year TravelMemo   20121221   21DEC12    Page 12

ICCA now CLIA Australasia
The International Cruise Council Australasia has joined with 
eight other cruise industry associations around the world to 
form a common organisation which will serve as the voice and 
advocacy leader of the global cruise industry.  
Under the change, ICCA will become known as Cruise Lines 
International Association Australasia.
All Association members will use the name Cruise Lines 
International Association (CLIA) along with their geographic 
designation, and the existing association offices will remain in 
place. 
CLIA has been created to provide increased benefits and a 
globally unified voice for cruise lines, travel agents and 
business partners – all of whom contribute to an industry that 
creates nearly $100 billion in economic impact and more than 
753,000 jobs worldwide.
The CLIA global organisation will represent the cruise 
industry at the International Maritime Organisation based in 
London, the International Labour Organisation in Geneva and 
with other international maritime and shipping organisations 
around the world.  They will focus on global strategy, 
international industry issues and strategic communications.  
For cruise lines, the new association offers a one-stop global 
resource on technical and regulatory issues and unified global 
communication and event coordination, all of which better 
leverage cruise lines’ investment in association membership.  
For travel agents, the new association offers more robust 
partnership programs and networking on a broader scale, 
while for executive partners, it provides greater opportunities 
for customer and business partner development.
CLIA will be governed by a Global Executive Committee, 
chaired by Howard Frank, Vice Chairman, Chief Operating 
Officer and Member of the Executive Committee of Carnival 
Corporation & plc.  
Christine Duffy, President and CEO of Cruise Lines 
International Association, will serve as the President and CEO 
of the new association, leading a team with responsibilities for 
international technical and regulatory issues, research, 
communications, industry relations and public affairs.
Ms Duffy said there were immediate and longer term benefits 

from the new association that were extensive and wide ranging.
“It enables us to better leverage our members’ and partners’ 
investment in association membership while strengthening the 
industry’s leadership globally on issues such as safety, security, 
the environment, sustainability and health,” Ms Duffy said.
“It also allows us to consolidate industry research and to 
leverage promotional events and marketing communication to 
facilitate greater consumer interest in cruising.”
ICCA Chairman Gavin Smith said the new organisation would 
take effect immediately, with transitioning, including the 
introduction of the name change, occurring during 2013. Mr 
Smith said ICCA General Manager Brett Jardine would 
continue to report to the Australasian board as well as to the 
new global CEO, Christine Duffy.
Mr Smith said the transformation of ICCA reflected the 
continuing growth of the cruise industry, both locally and 
globally.
“Australasia is the fastest growing cruise market in the world, 
with cruise lines from around the globe sailing in our waters 
and carrying our passengers on cruises across the world, so it 
makes enormous sense for us to join with our international 
counterparts and create a cohesive global partnership,” Mr 
Smith said.
“This new structure will strengthen the cruise industry’s voice 
in Australia and New Zealand and provide greater resources 
for the benefit of our travel agent and cruise line members.”

Patagonia Ice Field cruise offer for agents
Adventure World has just received an industry offer from their 
supplier in Patagonia.
Skorpios are pleased to be offering a special rate of US$500 per 
agent for those who wish to travel on their small ship cruises of 
Chile’s northern and southern ice fields.
Click here to download the flyer and visit www.skorpios.cl/EN/

http://www.travelmemo.co.nz/voucher.php?voucher_id=1219


Merry Christmas & Happy New Year TravelMemo   20121221   21DEC12    Page 13

Celebrity Solstice impresses on her maiden visit
Celebrity Solstice made her New Zealand 
debut this week, with calls at Dunedin, 
Tauranga, Auckland and the Bay of Islands.
The 317m vessel, the second largest cruise 
ship ever based in Australasia, was an 
awesome sight berthed stern-first at Princes 
Wharf, with dozens of aft Sunset Verandah 
Staterooms towering above Quay Street. In 
fact, Solstice has 1,205 verandah staterooms 
of various grades and they present a vast wall 
of glass around much of the ship’s massive 
superstructure.
The overwhelming impression is of a 
restrained colour palette and of swathes of 
gossamer drapery softening, screening and 
dividing up the vast scale of some of the ship’s 
public areas, giving it a small ship feel.
Gavin Smith, the line’s Asia-Pacific vp, says 
the five Solstice-class ships, of which this 
was the first, are designed to offer a casual 
sophistication and luxury, akin to a W Hotel, 
Four Seasons or Sofitel in style. He says 
Solstice-class vessels are not primarily an 

‘activities’ ships; nor are they a ‘fun’ ship. The 
demographic is 40-60 years and, while they 
have facilities for children, they essentially are 
‘adult’ ships, with offerings geared to guests 
seeking an indulgent cruise. 
The sheer number and variety of intimate 
lounge areas and places in which to relax, 
both inside and around the upper decks, are 
impressive.  By way of example, the Lawn 
Club’s much-vaunted half-acre of real grass 
can be viewed and enjoyed from an array 
of seating, all conveniently close to a bar, 
and much of the sunlounger space around 
the pools has screening and sheer drapes, 
creating semi-private spaces. There are even 
two-person cocoon chairs and net-draped 
hammocks.
Inside, guests have no end of people-watching 
perches around the atrium with its massive 
real ficus tree. Atrium vantage points provide 
glimpses of guests absorbed in activities like 
card games and reading, and many of the 
ship’s bars like the Martini ice bar and 

Cellarmasters self-service wine bar adjoin this 
popular public area.
The ship’s two-level Grand Epernay Dining 
Room, a vision in white, silver and glittering 
lights and sporting a two-storey wine tower, is 
supplemented by an array of alternative 
dining venues requiring a modest surcharge. 
These include the Asian-inspired Silk Harvest 
Restaurant, European style Murano fine 
dining venue, the Tuscan Grille steak and 
pasta restaurant and Bistro on Five. 
AquaClass guests have exclusive breakfast and 
dinner access to Blu.
Celebrity Solstice is Apple-friendly and 
offers technology classes in a fully equipped 
classroom. The ship also has an impressive 
tiered, 1600-seat Broadway-style theatre, a 
sophisticated nightclub / disco called Quasar, 
plus a casual entertainment venue and an 
array of quality shopping outlets.
The ship’s AquaSpa by Elemis offers private 
treatment rooms, well-equipped fitness 
centre, solarium, lap pool, Persian Garden 

and relaxation room.
Gavin Smith says around two-thirds of the 
guests on Solstice are from the US, with a mix 
of Australians and others on the sold-out 
cruise. He said Kiwis are not so keen on 
cruising local waters, preferring follow-the-
sun or European cruises, where they are big 
buyers of 25-day itineraries. They also have 
a propensity to upgrade to suites rather than 
buy price leaders.
Celebrity Solstice will be home ported in 
Sydney until next April and her inaugural 
programme features 17 Australian and New 
Zealand cruises from Sydney, Perth and 
Auckland. Her first turnaround cruise will 
leave Auckland on 04JAN13.
The ship has already attracted very strong 
bookings from Australian and New Zealand 
travellers alike, and Celebrity Solstice is 
confirmed to return in summer 2013-14. 
Agents are encouraged to get their clients 
booked now.
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HOSPITALITY

Santa’s helpers, the Hagaman family
Every year for the past decade, December has meant an 
influx of pre-loved toys and gifts to Earl and Lani 
Hagaman’s music room. 
Lani Hagaman, Executive Director of Scenic Hotel 
Group, says staff from up and down the country have all 
contributed, as have many of Scenic Hotel Group 
suppliers such as Trents, Coca Cola, Les Floralies and 
Texco International Ltd.
“In October we asked our team and their families to 
search through their closets and attics and drag out those 
old toys that could go to a new family. We were totally 
overwhelmed by the generosity of all our team and their 
families.
“Our Scenic and Heartland Hotels become collection 
points and we arranged to have all the toys delivered here 
to our Christchurch home early December. Our team of 
Santa’s helpers get the toys cleaned up, mended where 
necessary and packaged up for delivery by the 
Christchurch City Mission over Christmas.”
In addition to the toys for children, Lani and Earl have 
also packaged up into recyclable gift hampers thousands 
of dollars worth of drinks and treats for food parcels. 
More than 1000 toys and hampers are being delivered 
by Scenic Hotel Group to several charities including 
Chomondeley Children’s Home, Battered Women’s Trust 
and the Christchurch City Mission.
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Hilton Lakeside Residences opens in Queenstown

Marriott drops Maggie
Marriott International has just told the New Zealand industry that it will 
cease to be represented in the New Zealand market by M H Marketing, 
effective 01JAN13. 
“We thank Maggie Hunt for her dedicated years and professional 
representation of our 3800 plus hotels & resorts across the globe,” 
Marriott’s Avril Northridge told the trade. 
In future, all Marriott International business segments originating from 
New Zealand will be handled by Andrew St Ledger, Director, Global Sales, 
Marriott International, Melbourne.
Maggie Hunt says “Marriott is a great brand and it’s a shame it’s going, but 
it’s part of a cost-related global rationalisation. There is no reflection on 
this market’s performance.”
Maggie says she is proud of having helped grow Marriott’s New Zealand 
business by 150% in her time in the role.
Asked about her future, she said she intends to kick back over summer and 
will look at project work and consultancy next year.  
Calls to Ms Northridge yesterday by TravelMemo seeking comment were 
not returned.

Hilton Queenstown has opened Hilton Lakeside 
Residences, 42 one- and two-bedroom hotel residences 
with apartment style facilities, just in time for the 
summer holiday period.
They offer the independence and flexibility of self-
contained accommodation, with Hilton services. 
“The residences complement the existing Hilton 
Queenstown facilities beautifully and allow us to offer 
even more options to visitors of Kawarau Village,” says 
Andrew Nisbet, general manager, Hilton Queenstown.
They are positioned right on the lakefront, facing 
north for longer sunshine hours, and each have a 
generous balcony or terrace furnished with 
comfortable outdoor furniture. Most residences have 
panoramic views overlooking Lake Wakatipu.
A classic lounge suite in the separate living room 
provides guests with a sense of home and the gas-fired 
feature fireplace adds instant ambience and warmth. 
Living room facilities include a large flat screen TV, 
iPod dock and DVD and CD player. Some residences 
have an additional TV in the master bedroom.
The fully-equipped kitchen includes a full size fridge-
freezer, microwave and oven and most include a 
dishwasher. Guests can entertain at the dining room 
table, enjoying a meal prepared in their own kitchen, 

or delivered from in-room dining or one of the several 
restaurants onsite.
The designer bathroom includes modern laundry 
facilities and many offer a separate bath.
The 24 Two Bedroom Deluxe Lakeview Residences 
feature a second bathroom.
The residence wing is accessible from the main Hilton 
Queenstown and offers its own fitness suite and direct 
access to covered car parking.
Hilton Lakeside Residences increase Hilton 
Queenstown’s total inventory to 220 rooms.
Visit Queenstown.hilton.com for more information 
and to view special opening rates.

INDUSTRY
Hollywood comes to Intrepid
David Magee, screenwriter for the upcoming movie Life of Pi was recently 
in Wellington on a promotional visit and Intrepid Travel’s My Adventure 
Store was lucky to snap him up for an exclusive event.
He spoke engagingly to the intimate group of Intrepid customers about 
his travels around India’s Pondicherry where he was filming Life of Pi and 
signalled his passion for small group adventure. 
Intrepid Travel visits 
Pondicherry as part of its 
15-day Classic South India 
Comfort adventure.
There were lots of giveaways 
on the night including a 
signed copy of ‘the making 
of life of Pi’ book, copies of 
the novel and double movie 
passes to see the film.  (L to R) Jodine Simmons - Team Leader, David Magee, 

Gillian Stein - Intrepid’s My Adventure Store Welling-
ton, and Louise Ferguson - Intrepid Travel’s Marketing 
Executive.
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PEARL’S PEARLER
If it wasn’t for optomists, pessimists 

would not know how happy they aren’t

Contiki’s incentive a winner - already
Contiki Holidays reports that it has taken less 
than two weeks for the first agent to claim a 
free Contiki tour after successfully selling six 
tours in the new agent incentive.
The lucky agent is opting to experience 
Contiki’s 14-day Wild Western tour, priced 
from $2515pp twin share. The itinerary 
explores California, Arizona and Nevada with 
stops at Las Vegas, San Francisco and Los 
Angeles.

Contiki general manager Tony Laskey says he 
expects other agents to secure a free tour 
before 27DEC ahead of the deadline for 
clients to save 10% on their chosen Contiki 
tour in 2013.
The free tour can be on any trip up to 14 days, 
must be used before 20DEC13 and is subject 
to availability at time of booking. Agents can 
select from a range of 64 European tours, 6 
Asian tours, 11 USA/Canadian tours, 9 Latin 

Charity the winner from Skal luncheon
The Skal Club of Auckland’s Christmas 
Luncheon last week saw a bumper turnout 
at the Hilton Auckland, which turned on a 
festive meal of smoked salmon, turkey with 
all the trimmings and sweet treats. Christmas 
crackers were pulled and members and guests 
drove up bids on the charity auction, which 
saw a wheelbarrow load of fine wine eventually

knocked down to Tony Smith of Francis 
Travel Marketing.  Glengarry Wines donated 
a magnum of Moet as a raffle item, and the 
wheelbarrow was donated by Bunnings. Food 
Magazine was also a lunch sponsor.
Dozens of Christmas gifts for children plus 
the $250 proceeds of the Champagne raffle 
were donated to the Auckland City Mission. 

American tours, 10 Australian tours and 11 
NZ tours. Alternatively they can elect to take 
the $500* cash.
The Sell Six incentive runs to 31MAR13 with 
all new bookings of Contiki tours 7 days or 
longer from the 2012 to 2014 global product 
qualifying as one of the six sales.
For more details on Contiki’s Sell Six Tours, 
visit the promotions and deals section of 
www.contiki.com/agents or contact your local 
Sales Executive.                     *Less tax.

Santa (Tony Smith – Francis Travel 
Marketing) with his Hilton helpers, 
Gaye Wood, Marija Gecan and Katie 
Lee.

Skal Auckland President 
Maggie Hunt about to tell Santa 
what she really, really wants for 
Christmas...

Adventure World Christmas Hours
Adventure World advises that they will open 
from 8.30am – 5.30pm daily apart from stat 
days and weekends over the Christmas and 
New Year’s period.  They thank agents for 
their support in 2012, and wish everyone a 
happy break. 
Call 0508 496 753 or email 
discover@adventureworld.co.nz. 

FUNNY SIGNS
LATE BREAK

Cathay Pacific’s Hong Kong 
Shopover Rates for 2013
Cathay Pacific has released Shopover rates for 
eight Hong Kong hotels which have been 
designed especially for New Zealand pax.
The Shopover rates include accommodation, 
return transfers by coach or Airport Express 
Line train from the Hong Kong International 
Airport to the hotel and a late check out at 
their chosen hotel.
The per-person, share twin, low season rates 
for stays up to the end of MAR14 start at:
Royal View Hotel, Kowloon, from $53 ($106 
single)
Cityview Hotel Kowloon from $77 ($153 
single) 
Kimberley Kowloon: $98 ($196 single) 
The Excelsior Hotel Hong Kong Island: $127 
($253 single)
To be eligible for Cathay Pacific’s Shopover 
Hotel rates, passengers must purchase their 
tickets in New Zealand and begin their travel 
in New Zealand. They also must fly into and 
out of Hong Kong on Cathay Pacific or sister 
airline, Dragonair.

Apologies to  Jose Feliciano

Back 22JAN


