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IATA foresees ‘Amazon-style’ 
travel sales

IATA wants to produce an “Amazon-style” shopping experience for 
airfares through its New Distribution Capability (NDC) system.
IATA unveiled its New Distribution Capability (NDC) system at 
its World Passenger Symposium in October, pitching it as a system 
that “tailor-makes” each air booking for individual customers.
BuyingBusinessTravel website reports that, during a speech at 
IATA’s global media day in Geneva last week, the airline 
association’s chief executive Tony Tyler said that the aim of NDC 
was to ensure that “the shopping experience at a travel agent is as 
robust as what you would get on Amazon.com”.
“We are developing standards with a vision to enable airlines to 
provide more information to their customers to help them make 
informed decisions on air travel,” says Tyler.
“That will enable innovation and invite competition into the 
distribution space, and that will make the shopping experience for 
travel products much more modern.”
Tyler criticised GDSs for offering “limited information” for airline 
bookings made through the travel trade.
“We expect that developers - including today’s GDSs - will seize the 
business opportunity to develop much more modern distribution 
systems,” said Tyler.                                              .... Cont p11

http://www.koreanair.com
http://www.driveaway.co.nz/car-rental-specials
http://www.topdog.co.nz
http://www.moatrek.co.nz/tours/little-moa/
http://www.adventureworld.co.nz/travel-deals/hidden-treasures-of-jordan/
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Four Great Walkers chosen for epic Kiwi adventure
After an extensive global search four Great Walkers have been 
chosen to take on all of New Zealand’s famous nine Great 
Walks in just nine weeks, from FEB13.
Air New Zealand’s Great Walkers are Joel Cogger (Australia), 
Richard Harrison (United Kingdom) Stephanie Hathaway 
(United States) and Toshitake Suzuki (Japan).
The Great Walker competition is being run by Air New 
Zealand in association with the Department of Conservation 
and will see these four winners conquer the country’s premier 
DoC tracks; Abel Tasman Coast, Heaphy, Kepler, Lake 
Waikaremoana, Milford, Rakiura, Routeburn, Tongariro 
Northern Circuit and Whanganui Journey.
Applicants were asked to get creative and demonstrate why 
they thought they should win a place on the trip by uploading 
either a short YouTube video or a Pinterest board of inspiring 
images.

Air New Zealand then conducted interviews via Skype with 
a shortlist of 20 finalists who were assessed against a set of 
criteria, including personality, creativity and skills that may be 
useful on the trip.
The judging panel included Kiwi rowing champion Mahe 
Drysdale, TV personality Tamati Coffey, DoC Ranger Cate 
Helm and Air New Zealand Head of Sponsorship and 
Community James Gibson.
The four winners will share their experiences with the world 
via an online blog.
As well as the walks themselves, the group will take part in a 
raft of other outdoor activities, being joined along the way by 
Air New Zealand and DoC staff and celebrity guests including 
Mahe Drysdale and selected All Blacks.
To view the winners’ profiles, visit www.greatwalkernz.com.  

New Zealand’s first Treetop Walk opens 
The West Coast Treetop Walk & Cafe, the first of its kind in 
New Zealand, opened officially last Friday at Lake 
Mahinapua, 15km south of Hokitika. 
The attraction’s manager Rusty Donnell says the opening 
involved local iwi, the Department of Conservation, 
Westland District Council and Canopy01, the company 
behind the walk, with Westland District Mayor Maureen 
Pugh completing the official honours. 
Canopy01 spent nearly six years investigating locations 
round the country to establish one that offered mature 
forest, awe inspiring views, ease of access and was handy to 
major tourist routes. 
The Australian company has a track record in the 
development of treetop walks in environmentally sensitive 
areas in Tasmania, Victoria and New South Wales, opening 
its first walk in 1996. 
Across a newly created car park is Mahinapua Cafe, which 
seats 80, a gift shop, featuring local crafts, and ticketing 
booth. Access to the start of the 450m aerial walkway and 
viewing tower is via a formed pathway that will take most 
people less than five minutes to walk.

ZQN Airport geared for 17% growth
Queenstown Airport staff are prepared for their busiest 
summer season, with a 17% increase in passengers predicted 
for JAN13. 
The Otago Daily Times reports that Air New Zealand is 
increasing its capacity between Queenstown and Auckland by 
32% and Jetstar is adding an extra Queenstown-Sydney flight 
and another Queenstown-Melbourne flight, taking its 

frequency to seven international services a week and an 
additional 37,000 international seats annually. 
The airport’s latest passenger numbers show domestic 
passengers increased by 18.4% to 77,176 in NOV12 compared 
with the same month last year. 
International passenger numbers rose 17.5% to 12,194 for 
NOV12 compared with NOV11. 

http://www.nzonline.org.nz
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Auckland welcomes surge in 

Jazz & Blues return to 

domestic guest nights
Local travellers are visiting Auckland in 
increasing numbers with domestic guest 
nights up 9.9% in OCT12 compared to 
OCT11, according to the latest results from 
Statistics New Zealand’s Commercial 
Accommodation Monitor. 
This result builds on the strong September 
month, where guest nights increased 11.8% 
compared to SEP11. 
Spend on accommodation by the domestic 
market also grew by 18% in SEP and 16% in 
OCT12 compared to the same months the 
previous year. 
Auckland Tourism, Events and Economic 
Development (ATEED) Manager Tourism 
Jason Hill says it is great to see Auckland’s 
boost in domestic visitation during the 
tourism shoulder season.  
“This result is especially heartening given that 
last spring was when Auckland hosted Rugby 
World Cup, which was a considerable driver 
of visitation,” says Mr Hill. 
The surge in domestic guest nights coincided 
with multiple Auckland events – including 
Mary Poppins and the ITU Triathlon World 
Championships Grand Final – as well as 
ATEED’s inaugural Auckland domestic 
tourism campaign.  

Christchurch
The only major autumn festival in the 
Canterbury calendar, the Cavell Leitch New 
Zealand Jazz & Blues Festival returns to 
Christchurch 03-07APR13, featuring 
international and New Zealand musicians 
along with a line up of local talent.  Headline 
act Bonnie Rait performs at the CBS Arena 
05APR.   www.jazzfestivalnz.com

AUSTRALIA Tourism Australia 
signs with Etihad
Tourism Australia has signed a three-year, 
A$6 million marketing agreement with Virgin 
Australia’s partner, Etihad Airways, as the 
NTO moves to fill the gap created by the loss 
of funding from Qantas.
The deal covers a range of cooperative 
programs targeting visitors from the Middle 
East, UK and Europe.
Under the new marketing partnership and 
in line with TA’s continuing efforts to speak 
with ‘one voice’ in its international marketing, 
the pair will jointly seek involvement of the 
States and Territories in future cooperative 
campaigns.Food and wine lovers in their hundreds of 

thousands are expected to come out to play 
(and taste, cook, eat, learn, drink and 
discover) next March at the annual 
Melbourne Food and Wine Festival.
As the Accommodation Packaging Partner, 
Showbiz is offering exclusive Stay & See 
Accommodation packages for a selection of 
Melbourne Food and Wine Festival events 
before tickets go on sale to the general public
Bank of Melbourne World’s Longest Lunch – 
01MAR13.
On the first day of the Festival, your clients 
can join over 1,000 food and wine lovers at 
Bank of Melbourne World’s Longest Lunch 
in the picturesque Fitzroy Gardens. Guests 

will gather at the long table to enjoy a truly 
Australian menu created by culinary legends 
Stephanie Alexander and Maggie Beer.
Put Victoria on Your Table Cellar Door and 
Artisan Market – 02/03MAR13 
Bringing the best Victorian wine and produce 
to the historic Como House and Garden. 
Your clients will taste their way through 
Victoria’s finest fare, sip award-winning wines 
and artisan brews, picking up picnic items as 
they go, direct from the growers and makers. 
They then find a spot on the lawn to enjoy 
their picnic, live music and on-stage cooking 
demonstrations.
Click here to download the Showbiz package 
details.

MasterChef on PS Murray Princess
Australia’s first ever ‘MasterChef ’ winner and resident cook on 
Channel Nine’s Today Show, Julie Goodwin, has partnered with 
Captain Cook Cruises and will be holding three cooking 
demonstrations for passengers onboard the PS Murray Princess on 
its 4-night Murray River cruise departing Monday 10JUN13. 
Passengers have the option to stay onboard and extend to a 7-night 
cruise and visit the region between Walkers Flat and Murray Bridge, 
including a tour to the Barossa Valley and its wineries. 

WA seeks big events
Western Australia’s tourism chiefs are 
scouring the world for two more major 
events, but are facing stiff competition from 
cashed-up countries in the Middle East, Asia 
and Eastern Europe.
Tourism WA and Eventscorp executives told 
The Weekend West that recent strategy 
meetings had determined that two new 
hallmark events were needed to complete 
WA’s “backbone of strong, strategic events”.
But finding and developing these events with 
a total events budget of about A$30 million 
was “easier said than done”.
The WA events calendar boasts about 100 
events all over the State, including the 
Hopman Cup, the Perth International golf 
tournament and the recently completed 
Margaret River Gourmet Escape. Tourism 
WA decided not to add the Red Bull air race 
because it could not justify the A$9 million 
price tag.

http://www.showbizeta.com/pdfs/melb-food-nz.pdf


Scenic Railways 
redevelopment
The Blue Mountains Gazette reports that 
Katoomba’s famous Scenic Railway, which 
has thrilled 25 million visitors on almost 
700,000 journeys down to the World 
Heritage-listed Jamison Valley rainforest 
floor since 1945, is closing temporarily on 
13JAN13.
The world’s steepest passenger railway 
at 52 degrees is being replaced by a new 
Swiss-designed train and railway line 
under the A$30 million redevelopment at 
Scenic World, expected to be completed 
by next Easter.
The project involves new top and bottom 
platforms, winch and control systems, 
and upgrading the rail tracks and 
historical interpretation. 

Perth drops Red Bull Air Race
Tourism Western Australia will not bid for 
the Australian round of the revived Red 
Bull Air Race in Perth in 2014 because the 
significantly hiked A$26.5 million overall 
cost over three years could not be justified, 
given the returns.
The race, which was last staged over Perth’s 
Swan River in 2010, involves aerobatic 
planes racing around a course marked by 
inflatable obstacles.
There are reports that the Gold Coast and 
Melbourne may be contenders for future 
races in the series, and the organisers 
are already believed to have signed 
Malaysia, with Canadian and Indian cities 
also in their sights.

WA’s plan to 
double value of tourism
Tourism will contribute A$12 billion to 
Western Australia’s economy by 2020 
under a plan released by the State 
Government. The State Government 
Strategy for Tourism in Western 
Australia 2020 identifies seven key areas 
that will help WA’s tourism industry 
grow over the next decade. Initiatives 
have already begun, including 
developing the State’s events calendar 
and expanding tourism infrastructure. 
The strategy will be driven by Tourism 
WA in partnership with industry and 
other State Government agencies. 

Dreamworld welcomes 
The Wiggles 
In January Dreamworld will welcome 
The Wiggles and their Wiggly friends 
at the park for their first ever live 
concerts. 
Held in the Dreamworld Studios, all of 
the favourite Wiggles characters, including 
Dorothy the Dinosaur, Captain Feathersword, 
Wags the Dog, and Henry the Octopus will 
join The Wiggles on stage to perform a 
variety of the Wiggles greatest hits. 
Dreamworld is home of Wiggles World and 

Wiggle Bay in WhiteWater World. 
The Wiggles will be performing their special 
live shows at Dreamworld on 22JAN and 
23JAN, with holders of the park’s Unlimited 
World Pass Holder able to access tickets for 
A$15.   Click here for the details.

Australian PGA Championship may stay at Coolum
Associated Press reports that the Australian
PGA golf tournament may yet remain at 
Coolum, its home of the past 11 years.
The PGA of Australia had fallen out with 
Queensland mining billionaire Clive Palmer, 
the “larger-than-life” owner of the Palmer 
Coolum Resort.
Golfing officials had reportedly been furious 
with the 26-foot moving, roaring dinosaur 
Palmer had sited between the 9th and 10th 
holes, his promotional naming of a “John F. 
Kennedy Lake for World Peace”, and signage 
promoting his Titanic II project. The eccentric 
Palmer had also painted the fairways with 
signage advertising his companies, as well as 
the slogan “Freedom of Speech”.
After wrangling with Palmer over the signage 
and other sponsorship issues, the PGA of 
Australia chief executive Brian Thorburn last 
week declared that the tournament would 
shift next year to another course in 
Queensland.
That encouraged members of the Capricorn
region’s business community to make a 
quick bid to lure the event to the Mercure 

Capricorn Resort at Yeppoon on the central 
Queensland coast. 
But PGA of Australia’s Thorburn now says the 
board of directors would this week consider 
a new offer from Palmer that could see the 
event remain at the player-favoured Sunshine 
Coast resort.
This has seen Palmer backing off plans to 
mount his own rebel tournament by luring 
Tiger Woods and world No.1 Rory McIlroy 
with an open chequebook.
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PACIFIC ISLANDS

It’s a sign of the times 
New tourism signs have been completed 
on the Blackall Range tourist drive at Little 
Yabba Creek and Bald Knob on the Sunshine 
Coast.
The upgraded signage is a result of Hinterland
Tourism Sunshine Coast (HTSC) being 
awarded a minor tourism and infrastructure 
grant by the state government to restore flood 
damaged signs.
HTSC has worked with Sunshine Coast 
Destination Ltd (SCDL) to incorporate 
regional and sub-regional branding into the 
design prior to installation.
SCDL Tourism Development Manager, 

Michael Donnelly says, “Signage is important 
for the Hinterland region, in particular for 
our drive market visitors from Glass House 
Mountains to the Mary Valley.” 
The Soul of the Hinterland signs invite the 
passing traveller to stay longer,  drink in the 
vistas, imbibe nature, and enjoy the whole 
experience of the range, valleys and 
mountains.
The tourism signs are designed to be 
memorised, to add value to the destinations 
they describe, and provide what the GPS 
cannot – an indication of what is around and 
why to linger.

Michael Donnelly, SCDL Tourism Development Manager (right), with 
HTSC committee members Peter Rogers and Christine Kardash.

Air Pacific statement on Cyclone Evan
Air Pacific is working closely with the 
Government of Fiji and local authorities to 
ensure the safety of all customers and staff 
while waiting for Tropical Cyclone Evan to pass 
the western side of Viti Levu in Fiji.
“We will continue to keep all of our passengers
informed as soon as updates are available on 
our website www.airpacific.com,” says Dave 
Pflieger, Air Pacific MD & CEO. 
“Our Call Centre is operating, but as you can 
imagine the lines are extremely busy; thus we 
would encourage all Air Pacific and Pacific 

Sun passengers to check our website and our 
Facebook page for the most current 
information on when we expect the storm to 
pass and flights to and from Fiji to resume.”
Based on current forecast, it appears that the 
heavy rain and strong winds that just started at 
12 noon today will be gone by 12 noon 
tomorrow (Tuesday 18DEC).
NB: As at 11pm last night, the airline had not 
published an updated flight schedule for 
Tuesday 18DEC on its website, although 
Pacific Sun a.m. flights had been cancelled. 

Norfolk Island photography workshop
Kiwi photography fans are invited to join Ian 
Rolfe for an 8-day Norfolk Island workshop 
04-11AUG13. An acclaimed photographer, 
Mr Rolfe has been to Norfolk Island too many 
times to count. The tour visits his favourite 
spots and participants get to share his tricks 
of the trade in capturing images of a very 
photogenic Norfolk Island.
Register your clients now to take advantage of 
the packages on offer with The Travel Centre,
Norfolk Island, priced from NZ$1,829pp 
twin share ex Auckland, including return 
“seat + bag” airfare, pre-paid airline taxes, 

meet & greet at the Norfolk airport, 7 night’s 
twin share accommodation at Pine Valley 
Apartments, a bonus 7-day car hire per unit 
(car hire surcharge A$20 per day and petrol 
extra), half day tour, Progressive Dinner, 
Island Fish Fry, Sound & Light Show, World 
of Norfolk photographic gallery, discount 
shopping card with free gift, complimentary 
mini-golf and complimentary ‘A Walk in the 
Wild’. Prices are current today and subject to 
change without notice. Conditions apply.
Call 0800 008810 or karen@travelcentre.nlk.nf 
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China   We know it like our own backyard

Air NZ assists pax affected by Evan 
Air New Zealand has put a number of measures in place to assist both 
Samoan locals and tourists affected by Cyclone Evan over the weekend.
The airline put additional capacity into Samoa on Friday night (14DEC), 
operating an extra Auckland to Apia return flight utilising a Boeing 
767 aircraft to accommodate extra pax and cargo.  It also took the step 
of putting some special $199 Grabaseat fares into the market on Friday 
afternoon for that evening’s flight. 
Baggage allowance rules have been relaxed to allow all adult and child 
pax booked to travel from Auckland to Apia between today and Sunday 
30DEC to take one extra piece of checked luggage, up to 23kg, free of 
charge. 
As cargo space from Auckland to Apia is heavily committed with 
essential food and welfare items between now and Christmas, there are 
two different processes for pax wanting to take advantage of this offer, 
depending on the date of travel, as follows:
Pax travelling between 17 and 24DEC will not be able to take their free 
additional piece with them on the day they travel.  They will need to ar-
range for a friend or relative to take the item and a copy of their 
E-Ticket to Auckland International Cargo between 25 and 30DEC in-
clusive where it will be accepted to travel free of charge as 
unaccompanied baggage. 
Pax will need to uplift their unaccompanied baggage from Apia Cargo 
when it arrives.
Pax travelling between 25 and 30DEC inclusive must take their 
additional piece with them to the Auckland check-in counter where it 
will be accepted free of charge as excess baggage. Please note that this 
excess baggage can still be subject to aircraft space and weight capacity 
and may not necessarily travel on the same flight as the pax. In the event 
this occurs, pax will need to uplift their baggage from Apia Airport 
when it arrives.
Meanwhile, as the cyclone thrashes Fiji, yesterday morning’s Auckland 
to Nadi return service was delayed until today and will also be scaled up 
to a 767 service to accommodate additional passengers and cargo. Air 
New Zealand will continue to assess Cyclone Evan’s impact on Fiji and 
whether any further measures are required.
Air New Zealand is offering increased ticket flexibility for pax wanting 
to delay or bring forward their travel between Auckland and Apia or 
Nadi in either direction, if changes are made on or prior to 24DEC.  
Pax wanting to change flights should contact their travel agent or Air 
New Zealand on 0800 737 000.

American Samoa studying new air links
UBM Aviation-ASM, the Washington DC-based company contracted
by the American Samoa Government to carry out an air transport 
marketing study has begun its work, and they have a year to 
complete the task of assessing the needs and market for expanded air 
transport services in and out of Pago Pago International Airport.
Chamber chairman David Robinson told Samoa News, “The main 
points of the discussion surrounded the current high cost of airfare 
on the Pago Pago-Honolulu route, a limited air cargo service, some 
form of cabotage relief, code sharing and how it can be demonstrated 
to airlines that tourism infrastructure growth is coming, he said.
Mention was also made of recent discussions with the Indonesian 
government regarding ways in which flights by their national carrier, 
Garuda Indonesia could be structured to include American Samoa 
as a stopover destination, he said.

ASIA
The Datai Langkawi unveils Beach Villas 
The Datai Langkawi will set a new benchmark for accommodation 
on the Malaysian island of Langkawi with 14 new beach villas, which 
have just opened.
Directly situated on Datai Beach and surrounded by native trees and 
exotic flowers, the new villas offer privacy, direct access to the beach 
and spectacular views of the Andaman Sea.
There are 13 spacious 218sqm one-bedroom villas with sea, beach or 
pool views from most rooms.  The two-bedroom villa boasts 475sqm 
and is ideal for a family, two couples or a larger group.
Features of all the villas (pictured at right) include a luxurious master 
bedroom overlooking a private 12 metre pool, and a spacious master
en suite with double vanities and a choice of indoor or garden 
shower. The open plan living / dining area opens to the pool terrace 
and a private timber poolside sun deck and lounge area that flows to 
a private grassy lawn leading to the beach.
While the villas provide a resort experience within their own private 
setting, they are easily accessible to the many offerings at The Datai 
Langkawi, including two large pools, a spa and numerous dining 
options.
www.thedatai-langkawi.com

http://www.acrossia.com
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Bhaya Cruises supports sustainable tourism
Bhaya Cruises says it supports the latest 
decision by Halong Bay and regional 
authorities on the development of sustainable 
tourism.
Urgent measures to be taken include banning 
by next year of the handling of cargo in bulk 
in the area and treating wastewater and 
sewage discharged into the bay. The province 
will also closely monitor companies involved 
in industrial production and urban projects, 
and raise public awareness around 
environmental protection.
As well as being the largest cruise operator in 
Halong Bay, Bhaya Cruises is also pioneering 
sustainable and responsible tourism and aims 
to integrate environment management into all 
of its business processes.
The Bhaya Cruises team also plays its part in 

local community development having formed 
partnerships with local communities
such as in Viet Hai village with The Au Co 
organic farm, named after The Au Co, the 
newest luxury brand of Bhaya Cruises, and 
in Vung Vieng floating village in Bai Tu Long 
Bay. Those projects aim to enable local 
communities to diversify their local economy 
and improve their living standards, while also 
providing passengers with an enjoyable and 
rewarding excursion and high quality 
products. 
Bhaya Cruises further supports local 
communities through providing free cruise 
boat experiences and school equipment to 
children from fishing villages and 
contributing to school development and 
environmental educational programmes.

Macau encouraged to diversify
As Beijing goes through its leadership 
transition, even bigger changes are underway 
in Macau’s gaming and hospitality sector that 
powers the city’s economy. Anti-corruption 
steps promised at last month’s Communist 
Party Congress will further drive Macau’s 
shift that, if successful, will help align the 
world’s leading casino destination more 
closely with the vision of local government 
and Beijing leaders’ for its future. 
Asia Times Online reports that the transition
period to Xi Jinping’s leadership team is 
coinciding with the slowest growth in Macau’s 
casino revenue since Beijing restricted access 
to Macau from mid-2008 to mid-2009. From 
the middle of this year, Macau’s gross gaming 
revenue (GGR) numbers indicate the mass 
market revenue is expanding at better than 
20%, while revenue from high rollers known 
as VIPs that accounts for 70% of Macau’s total 
GGR is stagnant. 
The problem, in part, is slower economic 
growth in China. But there’s also the matter 
of rich Chinese trying to lower their profiles 
during the leadership change amid growing 
concern over income inequality and 
corruption. 
All six of Macau’s gaming operators are 
committed to spend upwards of US$15 billion 
collectively to build new resorts to broaden 
Macau’s appeal as the leisure and travel 
destination Beijing wants, rather than a 
gambling centre. 

Shanghai chasing Hong Kong
According to the annual listings released by 
the China Institute of City Competitiveness, 
Hong Kong remains China’s most competitive 
city, but it is likely to be overtaken by Shanghai
in the next few years.
The CICC rankings are based on assessments 
of 289 Chinese cities, taking in a wide range 
of indicators, including the economy, 

competitiveness, internationalisation, 
environment and growth potential.
Hong Kong has led the competitiveness 
ranking for the past 11 years, with Shanghai 
now second and Beijing and Guangzhou in 
third and fourth places respectively. How-
ever, Shanghai has been catching Hong Kong, 
reaching a score of 14,607 points compared 
withHong Kong’s 14,879 points. 

http://www.exoticholidays.co.nz
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The landmark Hilton Hawaiian Village Waikiki Beach Resort has reopened its Tapa Pool, 
one of five at the property, after completing a multi-million dollar renovation. Pacific 
Business News reports the project saw the pool, which is located between the resort’s 
Tapa Tower and Diamond Head Tower, retiled and its deck expanded and landscaped 
with natural stone. The deck now boasts 127 chaise lounges.

Qantas Quick Fare 
to Santiago
Qantas has announced a special return 
Economy fare of $1659 from New Zealand 
to Santiago, Chile available for sale until 
midnight 30DEC12.
Departures: 22MAR-10JUL13 and 
01AUG-30NOV13, although no inbound 
travel is permitted 15JUL-05AUG13.            
Two stopovers are permitted in 
accordance with route map.
Details are in your GDS and on the 
Qantas Industry Sales website, 
www.qantas.co.nz/agents  

Gordon Ramsay opens two more on Las Vegas Strip 

Gordon Ramsay and Caesars Entertainment 
have announced that Gordon Ramsay Pub 
& Grill will open at Caesars Palace today 
18DEC, and that Gordon Ramsay BurGR will 
open at Planet Hollywood Resort & Casino 
on 22DEC.  They follow the highly successful 
opening of Gordon Ramsay Steak at Paris Las 
Vegas in May.
Gordon Ramsay Pub & Grill, the neighbour-
hood restaurant conceptualised by the award-
winning chef, will open from tonight for 
dinner and for lunch from mid-JAN13.  The 
290 seat restaurant will be the most authentic 
English pub experience in Las Vegas.
Acting as two unique restaurants, the grill 
section of the restaurant will feature a relaxed 
and friendly setting with dishes including 
New Zealand Red Snapper, lamb T-bone, 
whole brick pressed Cornish chicken, dry 
aged 30 oz. bone-in beef rib eye and spotted 
dog.  
Meanwhile, the pub menu includes English 
ale onion soup, shepherd’s pie, and a selection
of sausages, fried egg sandwiches and the 
classic pub fish and chips. The pub, which will 
screen global sporting events, also offers 36 
beers served on tap plus 24 bottled beers.  

Gordon Ramsay BurGR, the celebrity chef ’s 
first burger experience restaurant, will open 
on Saturday at the entrance of Planet 
Hollywood Resort & Casino adjacent to the 
Extra! Lounge. 
The BurGR menu will take the traditional 
burger, fries and milkshake comfort food 
combination to an entirely new level with 
selections like pork belly bao buns, sweet 
potato fries with vanilla powdered sugar and 
pudding shakes.
BurGR will be the only gourmet burger 
restaurant on the Strip to cook beef patties 
over an open flame fueled by hard woods, 
creating a more complex and powerful 
flavour.
Caesars Entertainment is represented in New 
Zealand by Discover the World Marketing.  

http://www.travelmemo.co.nz/voucher.php?voucher_id=1212
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AFRICA / MIDDLE EAST
The Odzala Gorilla Experience
Adventure World describes the Republic of 
Congo (Brazzaville) as a surprising central 
African gem with seemingly endless pristine 
tropical forest and fingers of moist savannah
covering its interior. Odzala-Kokoua National 
Park, in the heart of the sparsely populated 
Congo Basin, is part of the world’s second 
largest expanse of tropical rainforest and 
holds the densest population of western 
lowland gorillas and significant populations 
of forest elephant. 
Adventure World’s new 7-day / 6-night Odala 
Experience gives travellers a rare opportunity 
to observe the western lowland gorillas in the 
Congo basin. Price from $8880pp twin share, 

this tour includes accommodation, all meals, 
house beverages, transportation, scheduled 
games activities and return domestic flights 
between Brazzaville and M’Boko airstrip.
For more information click here and call 
0508 496 753. 

Dubai A380 terminal test
The National reports that around 1100 
volunteers, members of the public, have been 
given a sneak preview of Dubai airport’s new 
A380 concourse as part of the first operational
trial of the new facility.
The test was undertaken to check the readiness
of the staff, systems and procedures, and 
followed a number of preliminary exercises 
involving airport employees.
The men, women, children, senior citizens 
and people with special needs played the part 
of passengers arriving, departing and 
transiting through the vast concourse.

They tested the effectiveness of signs, 
travelled on the train from Terminal 3 to the 
concourse, browsed in shops and sampled 
restaurants.
The new building, officially known as 
Concourse A, is part of the Terminal 3 
complex used exclusively by Emirates Airline. 
It is the world’s first facility purpose-built 
for the A380 superjumbo and will increase 
the airport’s capacity from 60 million to 75 
million passengers per year. It is due to open 
early next year.

Dubai Police sign deal on tourism
Gulf News reports that in a move to promote 
Dubai as the safest tourist destination in the 
world a memorandum of understanding on 
cooperation between Dubai Police and the 
Department of Tourism and Commerce and 
Marketing was signed on Sunday.

Dubai Police will participate in initiatives of 
the DTCM for tourists, and for investors in 
the tourism sector, to promote the 
security of the emirate, and will put all 
available resources that contribute to the 
promotion of tourism in the emirate.

EUROPE
Early payment reminder from Contiki, Insight and Trafalgar
Your clients only have until 27DEC12 to take 
advantage of Early Payment Discounts of 10% 
per person on a Contiki tour, an Insight 
Vacations premium or luxury escorted 
journey or Trafalgar guided holiday to Europe 
and Britain in 2013. 
The deal, available on applicable holidays in 

the respective programs, is also combinable 
with past passenger discounts of 5%. 
Savings are subject to availability, and can be 
identified by a savings panel on the itinerary 
page in each brochure and on their websites. 
Visit: www.contiki.com, www.trafalgar.com 
and www.insightvacations.com.

Yorkshire to star in 2014 Tour de France
The 2014 Tour de France will start in 
Northern England for the first time, with 
the first two stages of the 101st edition of the 
Tour taking place in Yorkshire, with Leeds the 
host city of the Grand Depart.
CNN reports that the third stage will move 
south to Kent with the finish in London, 
which successfully hosted the start of the 
2007 Tour de France.
Christian Prudhomme, the director of the 
Tour de France, said the millions of fans who 
crammed the roadside to watch 2012 Tour 

winner, Brit Bradley Wiggins racing for gold 
in the men’s time trial at the 2012 London 
Olympics had been a major factor in the 
decision.
“Yorkshire is a region of outstanding beauty, 
with breathtaking landscapes whose terrains 
offer both sprinters and attackers the 
opportunity to express themselves,” he added.

12 Days of G
G Adventures is dishing out 12 days of deals 
in the lead-up to Christmas Eve, starting with 
15% off all new Australia and New Zealand 
trips. 
The deals have been sent to trade partners in 
advance and are being unveiled daily on the G 
Adventures Facebook page to give agents the 
opportunity to pass on savings of between 15 
and 25%* on selected trips around the world. 
Each new promo code will be available for 
sale each morning between 13DEC and 
24DEC12 and remains for sale up until 
31DEC12.

In addition, up until Christmas Eve all agents 
and customers visiting G Adventures 
Facebook page can go in the draw to win a 
trip for two to the Galapagos simply by 
entering their details on the site.
Call 0800 333 307 or visit 
www.gadventures.com
*Prices do not include flights. Bookings to 
be made before 31DEC12 for travel before 
30JUN13, with the exception of the Arctic 
which is valid for two specific departures.

www.adventureworld.co.nz/tours-and-destinations/africa/eastern-africa/rwanda-and-uganda/tours/the-odzala-experience 
http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
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13% off all Gecko’s trips booked by 13JAN13
Gecko’s Lucky 13 sale began yesterday and 
the operator is offering 13% off all Gecko’s 
trips when booked before 13JAN13. Valid for 
travel by 30SEP13. 
Ts&Cs: 13% discount applies to all brochured 
Gecko’s tours that are booked and deposited 
between 17DEC12 and 13JAN13 for travel 
by 30SEP13. The discount applies to the land 

tour price only and does not apply to local 
payments, international and local airfares, 
permits, additional travel arrangements, polar 
voyages or Private Group trips. The discount 
cannot be used in conjunction with any other 
offer except the Gecko’s loyalty discount.  All 
tours are subject to availability. Standard 
Gecko’s booking conditions apply. 

Orphanage visit on Scenic Africa tour
The Scenic Tours Scenic Enrich program, 
which features included immersion events 
and highlights, is offering a visit to a Kenyan 
orphanage as an exclusive. The Nakuru 
Children Orphanage Centre in Kenya was 
established by an Australian family who sold 
their home to provide local children taken 
out of some of the poorer areas with a safe 
and nurturing environment as well as an 
education.
Guests will visit the orphanage to meet and 
interact with the children and the founders 
over a lunch. The visit helps to pay for the 

orphanage to continue and is a heart warming 
experience for guests seeking a taste of 
something off the beaten track in Africa. 
Scenic Tours is currently offering savings 
of up to NZ$2080 per couple for bookings 
made by 31DEC12. Prices on the 31-day 
Grand African Adventure (SZKG) start from 
NZ$20,405pp twin share. Includes all 
accommodation, most meals, all activities, 
events and entertainment, airport transfers, 
and all tipping and gratuities. 
Call Scenic Tours on 0800 441 611.

10% off all Peregrine Turkey tours booked by 18JAN13
This 10% off deal on Peregrine Turkey tours is 
valid for travel between 01JAN and 31DEC13 
and applies to new Peregrine brochured 
bookings which include travel to Turkey 
(Classical Turkey & the Greek Islands, 
Treasures of Turkey, Central Turkey & the 
Black Sea, The Best of Turkey, Sailing Turkey’s 
Turquoise Coast and Trails of Cappadocia 
only). 
Ts&Cs: Cannot be applied to existing bookings. 
This offer is subject to availability and can NOT be 
used in conjunction with any other offer except for 
the Peregrine loyalty discount, which is applied to 
the discounted price. Discount applies to the land 
(cruise) price only, and does not apply to any other 
tours apart from the above mentioned Turkey tours. 

This discount does not apply to any extensions, Polar, 
Reserve or Private Group trips, as well as, where 
applicable - international and local airfares, permits, 
passports, visas, taxes, government levies, meals not 
specified in the itinerary, any optional tours and 
activities during free time, insurance (insurance is 
not supplied but is required) and all other ancillary
costs. To receive the discount, quote or enter 
Peregrine’s promotion code ‘1299’ at the time of 
booking. A deposit of $400pp per trip is due upon 
booking and full payment is due 56 days prior to 
departure. If booking within 56 days of departure, 
full payment is due immediately. All tours are subject 
to availability. All prices are per person, based on 
twin share accommodation. Standard Peregrine 
booking conditions apply as per 
www.peregrineadventures.com or the brochure.

AVIATION
Hamilton seeks to lure airline 
Hamilton City councillor and founder of 
failed transtasman budget airline Kiwi Air 
Ewan Wilson has urged Hamilton Airport to 
lure a new airline to Hamilton Airport with 
a financial sweetener before new legislation 
shifts the cost of setting up customs services 
onto airports or airlines next year. 
The Waikato Times reports that Wilson 
instances such a move by the Rotorua District 
Council to successfully persuade Air New 
Zealand to operate transtasman services into 
the thermal resort.
Hamilton Airport chairman John Birch says 
the council owners of the airport would be 
“crucified in the court of public opinion” by 
ratepayers.
Meanwhile, Waikato Chamber of Commerce 
president Tony Begbie told the paper the 
airport company should be focusing its 
energies on matters other than chasing 
another international carrier. 
The region should be trying to attract a strong 
and experienced equity partner that could 
bring cash to extend the runway and 
provide industry expertise and connections. 
Mr Begbie said there should also be increased 
effort to attract and “perhaps support” 
another domestic airline. 
Mr Birch said Hamilton Airport was 
facing three appeals to its successful resource 
consent to extend the runway to 2900 metres 
at a cost of at least $25 million. An extension 
would enable it to handle long-haul aircraft, 
including the new Boeing 777 and 787-8.
Mr Birch said the airport was still working 
hard to attract Jetstar. 

Shortlife Special to South America    Ticket by 30DEC
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Over 120 European destinations ... now that’s Wunderbar!

IATA foresees ‘Amazon-style’ travel sales
... Cont from p1
“NDC will facilitate new entrants into the market as well as 
creating new opportunities for the GDSs. And that alone 
has got to be good for consumers who will also benefit from 
greater consistency in products and services offered across the 
different distribution channels.”
IATA has also released a report entitled The Future of Airline 
Distribution – A Look Ahead to 2017, which has been written
by Henry Harteveldt, co-founder of Atmosphere Research 
Group.
It says travel distribution is to change dramatically in the next 
five years, driven by mobile and tablet use.
Travel Daily UK reports that according to the study, 50% of 
online direct bookings will be made on mobile devices by 2017 
and airlines will become increasingly like retailers. Because 
of this airlines will be expected to be treated as a purchasing 
decision not made on just price.
“As merchants, airlines need systems that can help them not 
just distribute their flights, but merchandise their products 
and value across the channels that make sense,” the report 
reads. “What airlines don’t want are distribution channels that 
present all airlines as equally substitutable commodities. 
Airlines want, and expect, their distribution partners to offer 
passengers helpful contextual information to make well-
informed purchase decisions, reducing the number of 
reservations made based primarily or exclusively on price.”
The report says airlines also want commerce platforms that 
can support extensive fare and product transparency, dynamic 
pricing, rich basic and ancillary product merchandising and 
retailing, and the ability to reliably and securely process the 
massive volume of shopping sessions.
“Importantly, airlines are also eager to see new providers enter 
the airline distribution/commerce space.”
It expects airlines to become savvier in their approach to sales 
with a results-driven focus based on various channels and 
values. Travel is already the largest online commerce market 
with travellers thought to visit 22 websites in different sessions 
before booking a trip.

NDC a potential threat to travel agents
Australia’s MTA - Mobile Travel Agents’ Managing Director, Roy 
Merricks, who has described the NDC system as, potentially, the biggest 
threat to travel agents since commission cuts, says he is heartened by the 
number of industry heavyweights, both within Australia and overseas, 
approaching him to voice their concerns.
His much-publicised comments of 24OCT on the NDC received strong 
attention from industry principals and agents’ representative 
organisations in Australia and New Zealand and as far afield as Asia, the 
US and the UK.
Mr Merricks says that while IATA has approved the new plan, 
fundamental issues continue to surround the new procedure and in 
particular the location of PNRs (passenger name records) with airlines 
now being able to access customer data not previously available to them 
prior to a ticket being issued. 
“As part of the NDC, airlines will soon have access to travel agents’ client 
contact information, preferences and other details before an airline has 
even been chosen,” he said.
“Add to this, via a comparison shopping component, clients will also 
apparently be encouraged to compare pricing and product offers from 
airlines.
“While it is difficult to argue against the benefits of this, it does however 
ring alarm bells regarding the airlines potential to use this increased 
capability and data and market directly to agency clients. 
“Without the NDC an airline would not ordinarily have had access to this 
information – it may even be subject to privacy legislation.
“This leads me to believe part of the NDC standards involve the relocation
of agency PNR’s because these, while currently held by travel agents in 
their GDS, will also be held by the airlines under the new procedure.
“This also raises concerns re the future possibility of the elimination of 
pre-filed fares.”
Mr Merricks added that under the new system, the possible need to 
contact airlines with specific requests and the location of the PNR could 
also have marked impact on agents’ processes and their ability to make 
changes to bookings quickly and efficiently. 
“Information to hand right now is murky to say the least. The industry – 
everywhere - needs to stay informed and very much involved if we are to 
make our concerns heard as an affected group internationally, and 
hopefully have some influence over our future. 
“In its present form the NDC is not shaping as a positive development for 
travel agents at all!” 

Obama team member for 
Air NZ social media event
The Digital Director of President Obama’s 2012 
election campaign will headline Air New Zealand’s 
Social Media Breakfast early next year to share tips 
on harnessing the growing power of social media 
and insights fresh from the campaign trail.
Teddy Goff will have top billing at the airline’s 
second Social Media Breakfast on 13FEB13 which 
aims to bring New Zealand businesses together 
with industry experts to explore the fast chang-
ing world of online engagement and learn how to 
maximise the opportunities it offers. 
President Obama’s record breaking 2012 digital
campaign raised more than US$690 million, 
registered more than a million voters online, built 
Facebook and Twitter followings of more than 45 
and 33 million people respectively and generated 
more than 133 million video views.  
Mr Goff ’s team also ran the largest online 
advertising programme in political history, built 
groundbreaking tools for online fundraising and 
campaigning, and organised hundreds of 
thousands of volunteers and events through its 
proprietary organising platform, Dashboard.
Air New Zealand General Manager of Marketing 
and Communications, Mike Tod, says the airline is 
committed to continuing to share the world’s 
leading digital expertise with New Zealand 
audiences and quarterly Social Media Breakfast 
events are planned for 2013.
Air New Zealand is the 36th largest airline in the 
world yet is ranked sixth in the world for social 
media presence and is viewed as a leader and in-
novator in the digital marketing space.
Tickets to The Social Media Breakfast on 13FEB 
are $75 (including breakfast) went on sale 
yesterday from Ticketmaster. 
www.ticketmaster.co.nz.

http://www.lufthansaexperts.com
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

235 pax on an A320?
Airbus is reported to be looking at modifying
its A321 fuselage design with the aim of 
potentially increasing passenger capacity 
from 220 to 235 seats, the same as applies to 
the A321neo.
European regulations on emergency exits 
mean such a change would require the fitting 
of another pair of over-wing doors and the 
moving of existing doors.
Airbus has sought to increase seating on the 
A320 family by redesigning the galley area to 
use space more efficiently, but total seating 
has remained constrained by exit limits.
While Airbus would not indicate whether 
the study was being conducted for a specific 
customer, AirAsia chief Tony Fernandes is 
reported to have said the carrier was looking 
at how to “get more seats into the aircraft”.

Smisek to chair United Continental
United Continental Holdings has named 
president and CEO Jeff Smisek as chairman 
of the board, effective 31DEC. He succeeds 
Glenn Tilton, who will remain on the board, 
as part of a 2010 merger agreement between 
United Airlines and Continental Airlines that 
formed United Continental Holdings.
Smisek is quoted as saying, “Now is the time 
to begin the next phase for United … This 
structure aligns our senior management 
team to most effectively and efficiently meet 
the challenges and opportunities of this next 
phase.”

AirAsia X is to increase its frequency from 
Kuala Lumpur to Melbourne, effective 
01MAY13, from daily to nine flights per 
week. That will lift to 12pw from JUL13.

SIA, Virgin America 
ink codeshare deal
Effective from tomorrow 19DEC, Singapore 
Airlines customers will be able to enjoy 
seamless travel to more cities in the United 
States through a codeshare agreement with 
Virgin America.
Under the agreement, Singapore Airlines will 
add its ‘SQ’ code to Virgin America-operated 
flights serving Chicago, Fort Lauderdale, Las 
Vegas, Palm Springs, Philadelphia, Portland, 
San Diego, Seattle and Washington D.C., 
from Singapore Airlines’ West Coast gateway 
points of Los Angeles and San Francisco. 

Qantas and Jetstar have been given 
approval to coordinate their joint venture 
Asian networks after competition 
regulator the ACCC ruled it is likely to 
benefit consumers.

Etihad Airways is to commence codeshare 
services to Hong Kong on 24MAR13. The 
three return services per week will be 
operated by Etihad’s equity and codeshare 
partner, Air Seychelles.

Australian Business Traveller reports that 
Qantas will close its domestic Business 
Lounges at Sydney, Melbourne, Brisbane 
and Canberra airports for 12 days over the 
Christmas - New Year period.
The airline says the closure from 26DEC12 
to 06JAN13 is required “for routine 
maintenance.”

Jetstar has re-introduced nonstop services 
between Melbourne and Honolulu, and 
has increased the frequency of its nonstop 
services to Bali from Melbourne and 
Sydney to daily.

CRUISE NEWS
P&O cancels Argentina calls
Cruise Critic reports that P&O Cruises has 
been forced to cancel all calls to Argentina 
next year due to ongoing problems 
encountered by British cruise ships. 
The three planned port calls -- to Buenos 
Aires, Puerto Madryn and Ushuaia -- by 
Arcadia and Adonia on their 2013 world 
cruises will not now take place. As Buenos 
Aires is a turnaround port, the line will use 
Montevideo in Uruguay instead. 
However, P&O has confirmed it will continue 

to call in at the Falkland Islands. 
In FEB12, Adonia and Princess Cruises’ Star 
Princess were both refused entry to Ushuaia, 
because they had visited the Falklands. 
Cruise Critic says the news comes just days 
after a number of other cruise lines were 
forced to cancel calls to the Falklands due to 
strikes and disputes over cruise ships visiting 
the islands from an Argentinian port. They 
include Regent Seven Seas Cruises, Seabourn, 
Oceania and AIDA. 

Duchess helps Queen Victoria celebrate 
HRH The Duchess of Cornwall came face-
to-face with her own image in Southampton 
when she unveiled a specially-commissioned 
portrait of herself by noted royal artist 
Richard Stone onboard Queen Victoria. 
Her Royal Highness was making a special 
return visit to Queen Victoria to mark the 
fifth anniversary celebrations of the Cunard 

liner she named five years ago in December 
2007. 
Camilla also blew out the candles on a special 
fifth birthday cake. With her was Maureen 
Ryan, one of Cunard’s longest-ever serving 
crew members and the ‘madrina’ or 
sponsor at the ship’s float-out ceremony 
during construction.

Francis Travel Marketing holiday hours
The Francis Travel Marketing  and AIM 
Holidays team will be working with a skeleton 
staff during normal opening hours 8:30 - 5pm 
every day over Christmas/New Year except 

the statutory holidays, when they will be 
closed. Normal hours resume 07JAN13.

http://www.cxagents.com
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Merry Christmas & Happy New Year

RCI introduces new drinks packages
Royal Caribbean International is expanding its existing onboard beverage 
program to include two new packages – Classic and Premium, which will allow 
guests to pay one price at the beginning of their cruise vacation and enjoy a 
wide selection of alcoholic and non-alcoholic beverages at greater savings and 
convenience for the duration of their voyage. Complementing the new 
beverage packages are a variety of specialty dining packages, which allow 
guests to pre-book the cruise line’s signature restaurants at an ‘incredible’ value.
Guests interested in an alcohol-inclusive beverage package have a choice of the 
Classic Beverage Package for US$45 per guest, per day, or the Premium 
Beverage Package for US$55 per guest, per day, both inclusive of a service 
charge. The Classic features beer, house wines by the glass, as well as all non-
alcoholic cocktails, fountain soda and juices. The all-inclusive Premium 
package features the afore-mentioned, as well as frozen drinks and all cocktails 
including premium brands.
Beverage packages are available for purchase on all seven-night or longer 
sailings and must be purchased on the first day.  Guests choosing either 
package also must purchase the package for guests 21 years old or older sailing 
in the same stateroom. Packages are currently available on 13 ships and will be 
available on the remaining ships with seven-night or longer itineraries by early 
2013.
Dining packages vary from ship to ship as many of the popular Oasis-class 
specialty restaurants are introduced throughout the fleet as part of the cruise 
line’s revitalisation program. 
For more information on Royal Caribbean’s beverage package and dining 
packages visit www.RoyalCaribbean.com.

Celebrity Solstice in NZ waters
The highest rated ship Down Under, and one that is even longer than the giant Voyager of the Seas, is 
making her way north from Dunedin via Tauranga, and is due in Auckland tomorrow.
Celebrity Solstice, at 317 metres and 122,000gt, offers a new level of style, service and cruise experience 
previously unseen in the region: a ‘modern luxury’ style of cruising: contemporary five-star service, 
amenities and accommodation – without formality, stuffiness or fuss.
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TravelMemo will be checking out the 
ship and her attractions for a feature 
in Friday’s edition. 

http://www.francistravelmarketing.co.nz/pdf/ADC_8-DAY_ALASKAS_GLACIER_BAY_ISLAND_ADVENTURE_EXP_31.01.13.pdf
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Viking wine itinerary in France for 2014
Viking River Cruises has announced a new 
itinerary in France’s Bordeaux region for 
2014 and booking details will follow with the 
release of Viking’s 2014 program. 
This eight-day cruise—Châteaux, Rivers & 
Wine—allows guests to enjoy the beauty and 
history of Bordeaux and the Aquitaine region, 
while exploring some of the world’s finest 
names in wine. Guests will sail on Viking 
Forseti, marking the first time a Viking 
LongshipTM will be deployed in France.               
“Our itineraries in France have always been 
very popular, and we are pleased to introduce 
this unique new experience in the Bordeaux 
region,” said Torstein Hagen, Chairman of 
Viking River Cruises. “We have designed an 
itinerary that allows our guests to explore this 
historically fascinating region and enjoy some 
of the world’s most celebrated wines.” 
Châteaux, Rivers & Wine takes guests on a 
unique exploration of the Dordogne, Garonne
and Gironde Rivers, through the region that 
has for centuries produced France’s most 
remarkable wines including Margaux, 
Pomerol, St. Emilion and Sauternes. The 
cruise journey begins in Bordeaux and makes 
its first stop in Pauillac, where guests can 
sip the full-bodied blends of the renowned 
Médoc and Margaux wine regions and travel 
along the famed Route des Châteaux for an 
insight into authentic château life. 
Next, guests have the opportunity to explore 
the Citadel in Blaye and the charming town of 
St. Emilion—both UNESCO World Heritage 
sites—before continuing on to picturesque 
Cadillac, where they can taste the sweet 
Premier Cru wines from the Sauternes region. 
The unhurried voyage concludes with an 
in-depth tour of the churches, grand Louis 
XV architecture and cafes of Bordeaux. 

To enhance appreciation and understanding 
of the Aquitaine Valley during the journey, 
Viking’s Culture CurriculumSM on Châteaux, 
Rivers & Wine has been designed with the 
assistance of local experts to provide 
opportunities for passengers to experience 
aspects of the regional culture. Guests may 
learn to make tender canelés, a caramelised 
custard pastry, observe the winemaking 
traditions that have made the area so famous, 
begin or expand their appreciation of fine 
Bordeaux wines with the guidance of a master 
sommelier, and brush up on their French with 
optional on board lessons. 
Viking Forseti will be the newest and most 
innovative ship to sail the rivers of the 
Aquitaine Valley. Longships integrate patent-
pending design and cutting-edge technology, 
including an indoor-outdoor Aquavit Terrace, 
diesel-electric hybrid engines, solar panels 
and on board organic herb gardens.  
Due to overwhelming demand in the 
Australian and New Zealand market, Viking 
has also released more dates and ships on 
three of its popular 8-day itineraries: 
Romantic Danube - Nuremberg to Budapest; 
Rhine Getaway – Basel to Amsterdam; and 
Danube Waltz – Budapest to Passau. A special 
$1,795 Holiday Season Air offer has also 
been introduced in conjunction with a 2013 
river cruise booking for departures between 
20NOV13 and 10JAN14.
For all Viking river cruises booked before 
28FEB13, passengers will receive: Up to $200 
per couple off the cruise cost, Silver Spirits 
package worth up to $900 per couple, 
gratuities worth up to $500 per couple, 
airport transfers worth up to $260 per couple. 
For further information visit: 
www.vikingrivercruises.com.au

HOSPITALITY
New authenticated hotel reviews
USA Today Travel Media Group has 
announced the beta launch of HotelMe, an 
authenticated hotel review site. 
HotelMe, a joint venture of USA TODAY 
Travel Media Group and District Hospitality 
Partners, will offer authenticated hotel 
reviews checked against hotel records, 
through a patent pending process that will 
show verified reviews from guests who paid 
and stayed at the reviewed hotel. 
Fake reviews are a bane of the industry and 
have been the source of past controversy at 
sites like TripAdvisor and others. 
Hotel brands - including Hyatt, Best Western, 
La Quinta, Trump, Preferred Hotels, Omni, 
and Radisson - have already signed on to 
verify whether review writers actually stayed 
at their properties, regardless of how or where 
they booked the room.

GDS switch 
for former Mirvac hotels
As part of the integration of the former 
Mirvac hotels to Accor, hotels branded Quay 
Grand, Quay West, Sea Temple, Sebel and 
Citigate will switch GDS codes from their 
current myFidelio IQ chain code to Accor’s 
RT code. 
The switch will take place across GDS over 
four days, with the changeover scheduled for:
18DEC   Sabre             19DEC   Galileo
20DEC   Amadeus      21DEC   Worldspan
By 22DEC, all of the former and re-branded 
Mirvac hotels will be able to be booked via 
Accor’s RT code.
A full set of rates for each of the former 
Mirvac hotels will then be available via 
Accor’s TARS reservation system.



The Pullman Auckland’s bar and restaurant areas have just had a major revamp, a project handled in 2½ 
months from conception to completion by Space Studio. These before and after pix show the results.

Merry Christmas & Happy New Year

Every year the owners of Oamaru’s Pen-y-bryn Lodge create a gingerbread 
marvel in the lead up to Christmas.
This year, James Glucksman and James Boussy – known as ‘the Jameses’ 
–  have created Neuschwanstein Gingerbread Castle, inspired by what they 
saw on a business and holiday trip to Germany in July. 
The confection can be viewed by guests either staying or enjoying a meal 
at the five-star property. Guests can opt for a three or four-course 
‘European Christmas’ dinner but the gingerbread castle is not on the menu. 
Instead, the Jameses have prepared gingerbread cookies for guests to 
enjoy.
For bookings email stay@penybryn.co.nz.

INDUSTRY
Rail Plus payments 
– important notice
Rail Plus advises that all current files need 
to be paid and ticketed by 24DEC or 
otherwise 2013 rates will apply in the New 
Year. 
Rates tend to increase each year.  The 
International Reservation System has an 
annual end of year booking deletion which 
sees all confirmed but unpaid bookings 
cancelled. Rebooking is subject to new 
rates and availability.
To avoid a price increase or booking 
cancellation, all bookings will need to be 
paid and ticketed by Monday 24DEC. 
This means Rail Plus requires payment by 
midday that day.
Should your clients not wish to pay, their 
booking will re-costed (subject to space / 
possibly new fare type) to reflect the price 
increase in the New Year. For seat 
reservations currently on request that can’t 
be booked in 2012, the new rate will apply. 
Due to the number of bookings in their 
system Rail Plus may take up to 7 days to 
re-cost bookings at the start of the New 
Year.
You must advise the Rail Plus reservations 
team that your payment has been made, by 
emailing info@railplus.co.nz, faxing 
09 374 1950 or calling them on 
09 377 5415. 
Late payments will not be accepted.
Please note if you have a current file and 
documentation has been issued this will 
not affect your booking. For bookings paid 
in full and awaiting ticketing these are also 
not affected.
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PEARL’S PEARLER
Alcohol is not the answer - it just 
makes you forget the question.

The A-Team’s 6th Annual Auction
The A-Team, namely Anne Radonich of RAD 
Marketing and Lesley Perrie of Planet Travel 
Marketing, held their 6th Annual Auction 
on 13DEC, with the reservation teams from 
Infinity, House of Travel and Go Holidays 
competing for a great range of prizes. The 
auctioneer was Murray Smith of Barfoot and 
Thompson who has done all six auctions and 
says he “wouldn’t miss it for the world”.
“This is our way of saying thanks to the 
wholesalers who give us great support 
throughout the year,” says Lesley. “They get 
awarded A-Team Dollars based on support to 
our clients throughout the year and they then 
use this to bid on the night.”
Prizes included six two-night stays at Medina, 
Vibe and Travelodge Hotels in Australia; Day 

Tours to Kangaroo Island; a Fiji Cruise with 
Captain Cook Cruises plus Top Deck dining
and Coffee Cruise vouchers for Sydney 
Harbour; three- and five-night stays at First 
Landing Beach Resort, Coconuts Beach Club, 
Rarotonga Beach Bungalows, Royal Takitumu,
Treasure Island Resort, The Moorings, Fafa 
Island Resort, Tera Hotels and Resorts, and 
a two-night Luxury Package to Magnetic 
Island. 
The three main prizes included two return 
flights on Air New Zealand, Fiji Airways (Air 
Pacific) and Air Vanuatu as key supporters of 
the event.
Check www.ateam.co.nz for more 
information on the products they represent 
in New Zealand.

Exotic Holidays Xmas/New Year hours

Summer Fishing Competition
Francis Travel Marketing is running a fishing
competition from 22DEC12 through to 
31JAN13.
Those who are interested in being in this 
competition need to register quickly with 
FTM as the first 50 registrations will be 
complimentary.
The competition is being run in conjunction 
with www.fishingcomp.co.nz and the rules on 
this site will be the rules for the competition. 
There will be 1st to 3rd prizes for Snapper, 
Kahawai and Kingfish.
Register with FTM to receive an official 
registration pack for this tournament and 

outlining how you place your photographed 
trophy fish on the website.  Open to all 
travel trade and friends and closes midnight 
31DEC13. Competitors must be aged 18 and 
over.
Remember, first 50 people registering with 
FTM will get complimentary access to the 
competition including the required 
measuring device that must be used. Normal 
cost is $30 for registration and measuring 
device.
Send your name and agency details to 
enquiries@francistravelmarketing.co.nz with 
Fishing Competition in the subject line.

Rahul at Exotic Holidays says that since there 
has not been really a slowdown in queries 
in the lead-up to the festive season, he has 
decided to maintain normal office hours 
throughout, except on statutory holidays 
25-26DEC, and 01-02JAN.  

“However, all urgent emails/calls will still be 
attended during these days,” says Rahul.
Email as usual for quotes or bookings to 
Jennie: jennie@exotic.co.nz  or 
Rahul: rahul@exotic.net.nz

Jonas - Air Vanuatu with Anne - RAD Marketing

Lesley - Planet Travel Marketing
Auctioneer Murray Smith from Barfoot & ThompsonEnjoying the Christmas meal and drinks

The Infinity reservations team


