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• Self-Drive Spain & Portugal Massey scientist defends his comments

Fairfax reports that Massey-based freshwater ecologist Dr Mike Joy 
has defended his comments on the true state of the New Zealand 
environment which were quoted in a New York Times story that 
questioned the country’s “100% Pure” and “clean, green” image 
branding.
“It’s up to independent scientists like me to highlight the real issues 
because no one else is going to and that is part of my responsibility 
as an academic,” he told the Stuff website.
Joy was emailed by Mark Unsworth, a prominent Wellington 
lobbyist, who accused him of going on an “ego trip” by airing New 
Zealand’s environmental issues in the international press, labelling 
it tourism industry “sabotage”. 
Unsworth labelled Joy’s environmental research as akin to “the foot 
and mouth disease of the tourism industry”.
“Letting your ego run riot worldwide in the manner you did can 
only lead to lower levels of inbound tourism. You may not care 
given your tenure in a nice comfy university lounge, but to others 
this affects income and jobs,” Unsworth reportedly wrote. 
But Joy said Unsworth had taken aim at the wrong target. 
“I have dedicated my life to trying to save the environment . . . to 
have someone label me a traitor is pretty horrible.”
“If he wants to have a go at somebody, he should have a go at those 
who are polluting our rivers, not the guy researching it,” he said. 
“I’m pretty disgusted . . . I have been quoted in this article 
commenting on the state of the environment and people have called 
me a traitor to this country. I’m just the one doing the research.” 
Joy told Fairfax he had believed he was being interviewed by a New 
Zealand-trained journalist writing for the International Herald 
Tribune. 

http://www.koreanair.com
http://www.moatrek.co.nz/tours/little-moa/
http://www.driveaway.co.nz/car-rental-specials
http://www.classicasia.island-property-services.com/Baan-Hinyai.html
http://www.topdog.co.nz
http://www.topdog.co.nz
http://en.calameo.com/read/000648786c3a40eae04db
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Spas top AA Tourism’s 101 Must-Do’s List
Hanmer Springs Thermal Pools & Spa has 
been confirmed as New Zealand’s favourite 
‘Must-Do’ according to AA Tourism’s survey.
The six-week voting campaign attracted 
283,000 votes split over 1600 attractions and 
the top 10 winners were evenly split between 
the North and South Islands, whereas the top 
25 ranks were dominated by North Island 
attractions.
Hanmer Springs Thermal Pools & Spa (above) 
in North Canterbury was voted #1, followed 
by Rotorua’s Polynesian Spa, Akaroa’s Harbour 
Nature Cruises and Heliview Taranaki. 

Ranking fifth is The Otago Rail Trail.
New Plymouth’s WOMAD at #17 was the 
most highly voted for event. 
AA Tourism is launching voucher books of 
unique offers for the attractions in 
conjunction with their 101 Must-Do’s list. 
These will be distributed via AA Centres, 
Caltex Service Stations and selected rental car 
and campervan operators. 
To see both the original and the new list of 
AA Tourism’s 101 Must-Do’s for Kiwis visit 
www.aatravel.co.nz/101

Rotorua seeks 
The Face
Rotorua is searching for its 
next big star to follow in the 
footsteps of movie actors Cliff 
Curtis, Temuera Morrison and 
Bret McKenzie – all of whom 
launched their acting careers in 
the thermal resort city.
Some of New Zealand’s biggest 
names got their first acting job 
starring in commercials and 
now a young Rotorua female, 
aged eight to 16, has the 
opportunity to front a 
nationwide television and 
online campaign to promote 
the city to the rest of New 
Zealand.
Destination Rotorua Marketing 
(DRM) has engaged a 
professional casting agency to 
hold auditions for its ‘Finding 
the Face’ campaign at the end 
of this month, with subsequent 
TV commercials due to screen 
prior to the 2013 Easter holidays.

W E L C O M E  T O  N E W  Z E A L A N D ’ S 

Flagship

Book between 25 Nov – 1 Dec*

and receive

Up to US 200 onboard credit*

Half price deposits*

Click here for more 

They will share Rotorua’s story, driving an 
increase in domestic tourism. The ads will 
form the next stage of DRM’s new ‘Famously 
Rotorua’ campaign which aims to showcase 
the destination’s unique, unexpected 
experiences.
DRM general manager, Oscar Nathan, says 
the concept for the television commercials 
is still under wraps but the organisation is 
excited about its ‘game-changing’ campaign 
which will roll out over the next three years.
www.rotoruanz.com/auditions.

http://www.nzonline.org.nz
http://www.royalcaribbean.com.au/dealsandmore/featuredCruises/selectLandingPromo.do?promoCode=131175&cid=travelmemo_flagshipnov_nz&wuc=NZL
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New-look TranzAlpine carriages
KiwiRail Scenic Journeys’ TranzAlpine train between 
Christchurch and Greymouth celebrates 25 years of 
operations this week with the introduction of its new 
centrally heated, air-conditioned carriages on the route. 
They feature un-tinted, non-reflective, panoramic side 
and roof windows to capture the views and allow better 
photography.
Each saloon carriage also offers GPS triggered journey 
commentary in five languages at each seat via passenger 
headphones, plus information displays and overhead HD 
video.
Comfortable saloon seating is available either configured 
paired seating around tables, or as recliners that can be 
rotated to face the direction of travel. The ride is also 
quieter and smoother, thanks to an advanced air-bag 
suspension system.
The new saloon, cafe and open air viewing carriages have 
already had rave reviews from passengers on the Coastal 
Pacific and Northern Explorer services.

Christmas at SKYCITY Auckland
SKYCITY Auckland is marking the festive season this 
Christmas with carol singers, an 11 metre Christmas tree, 
90,000 Christmas lights across site and Santa up the Sky 
Tower, which will be lit up green and red from Friday 
30NOV.
Special Christmas decorations will adorn every inch of 
SKYCITY including the atrium, restaurants, bars and the 
casino.  There will also be more than 80 Christmas trees 
across the site, several giant wreaths, a Christmas village 
display, a giant snowman and tens of thousands of fairy 
lights.   Click here for details.

Shotover Jet customers take thrills home
New technology on board Shotover Jet’s Big Red boats 
means customers can now easily relive the thrills of their 
high-speed adrenalin trip as soon as they’re back on dry 
land.
Following an upgrade to its systems, Shotover Jet can now 
deliver a take home DVD ‘Jet-Cam’ pack to customers in 
the time it takes them to walk from the boat to the base 
building.
New recording equipment captures five separate trip 
segments, recording some of the close-up on-board ‘best 
bits’ as guests experience everything from narrow rock-
lined canyons to high-speed spins, and shots showing a 
wider perspective of each group in their boat. Dual 
cameras have been mounted at the front and rear of the 
boats to capture each guest and their reaction to the thrills.
Using Wi-Fi technology, footage from each trip is 
transmitted back to the Shotover Jet base building and 
inserted into a take-home souvenir package. These are 
available from a revamped retail area with more room for 
two boatloads of passengers.
In other news, Shotover Jet has replaced the engines on its 
jet boats with a more fuel efficient V8 MerCruiser, 
providing longer ‘life’ and increased horsepower.

New Zealand Cycle Trail supremo John Dunn has 
been to visit the Roxburgh Gorge Trail and the Clutha 
Gold Trail, and his comments on these trails have 
been uploaded on the Nga Harenga website.

http://www.singaporeairpromos.co.nz
www.skycityauckland.co.nz/Whats-On/Christmas-at-SKYCITY.html 
http://www.nzcycletrail.com/news-media/roxburgh-gorge-right-thyme-of-year
http://www.nzcycletrail.com/news-media/clutha-gold-explore-one-of-largest-rivers-world
http://www.nzcycletrail.com/news-media/clutha-gold-explore-one-of-largest-rivers-world
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The Oyster Inn, Waiheke Island
Waiheke Island has a new drawcard, The 
Oyster Inn, located in Oneroa Village.  
Described by hosts Jonathan Rutherfurd Best 
and Andrew Glenn as being about comfort, 
style, detail and the best of beach chic, the 
property is a 35-minute fast ferry ride from 
Auckland. Guests are transferred by canary 
yellow vintage Kombi to their accommodation, 
one of three luxury king-bedded guestrooms, 
two with private verandah.
Also featuring a coastal classic restaurant, 
private event space and beach shop, the Inn, 
which opened this month, delivers an 
understated but stylish interpretation of the 
iconic Kiwi bach - tongue-and-groove walls 
meet boatshed rafters in a classic yet modern, 
lived-in accommodation offering. Comfort in 
the guest suites comes via super-soft 
cotton bed sheets, under-floor heating and 

iPod dock, LCD TV and Aesop products in 
the large ensuite bathrooms.
The unpretentious beachfront abode displays 
a muted colour palette with highlights of 
yellow and white stripes, navy and seafoam 
throughout.
The Oyster Inn restaurant, said to be the 
island’s definitive purveyor of oysters, features 
the nation’s best molluscs, a dedicated raw 
bar and a seasonal menu which includes New 
Zealand’s freshest fish (with triple cooked 
chips), classic oyster rolls as well as snapper 
sliders and spaghetti vongole.
Chef Cristian Hossack, most recently from 
Peter Gordon’s Providores in London, has 
devoted the menu to simple, sustainable and 
seasonal produce highlighted by 
uncomplicated cooking and an eat-it-now 
ethos.  www.theoysterinn.co.nz

Pioneer innovation meets 21st century creativity
When the doors open on 08DEC, Toitū 
Otago Settlers Museum will take its place as 
New Zealand’s most modern and innovative 
museum. 
The opening will be the culmination of the 
four-year, $37.4 million redevelopment 
project which included the renaming of the 
former Otago Settlers Museum.

The name Toitū was gifted by the Museum’s 
Ngai Tahu Advisory Group, and translated, 
means: inviolate/to be preserved for ever /
untouched / kept pure.
The museum will showcase the people of 
Dunedin whose character, culture, 
technology, art and fashion shaped and 
continue to shape the city. 

AUSTRALIA
I Dreamed a Dream
Showbiz has opened sales of ‘I Dreamed a 
Dream’ – a new musical, direct from the 
UK, based on the life story of global singing 
sensation Susan Boyle. It will be staged in 
Melbourne at Her Majesty’s Theatre 29MAY-
29JUN13 and at Sydney’s Theatre Royal 
03JUL-10AUG13.
It tells Susan Boyle’s story from her birth – 
and the hand life dealt her – through her 
humble beginnings and upbringing to her 
critical success and stardom, which changed 
the way the world looked at people.
Starring British actress Elaine C Smith, the 
show features an orchestra, a multi-talented 
cast, and multi-media technology, plus many 
of the songs from Susan’s big-selling albums.
“The show is hard to fault…this is a delight 
that deserves to go far. Don’t judge a book 

by its cover. I Dreamed A Dream, the Susan 
Boyle musical, is a knock-out and deserves a 
West End run.”   -  The Telegraph
“Elaine C Smith gives a powerhouse per-
formance. Compelling, funny, tragic and 
gripping…as gritty and as moving as Blood 
Brothers.”   -  The Chronicle.
“Sheer theatrical magic…a hugely uplifting 
evening.”  -  Daily Express.
Click here for the Showbiz flyer.

Love Every Second of Sydney
 Destination NSW has launched its Love 
Every Second – Sydney in Summer Campaign 
in conjunction with airline partner Qantas. 
“There’s every good reason to visit Sydney 
and NSW over the coming Summer,” says 
Destinations NSW Regional Manager Wayne 
Deed and we are getting the message out to 
NZ consumers in a variety of ways over the 
next few months. “Look out for billboards, 
adshels and bus wraps in Auckland and 
Christchurch, all featuring iconic Sydney 
imagery focussing on the concept that you’ll 
love every second in Sydney as there is so 
much to see and do.” 
The Top Ten Activities for Kiwis over the 
summer include; 
• Alexander the Great - 2000 Years of 
Treasures – opened 25NOV 

• Breathtaking New Year’s Eve fireworks –  
Sydney 31DEC 
• Sydney Festival, with 360 performances at 
92 events – 05-28JAN13 
• Sydney Mardi Gras Festival, celebrating its 
35th year - 08FEB-04MAR13 
• Dinosaurs in the Wild at Taronga Zoo, a 
robotic spectacle – until 03FEB13 
• Top Gear Festival – See the stars of the hit 
TV series – 09-10MAR13 
• Handa Opera on Sydney Harbour – Bizet’s 
Carmen from 22MAR13 
• Sydney International Art Series - Francis 
Bacon – until 24FEB and Anish Kapoor – 
20DEC-01APR13 
• The Addams Family – The Musical – from 
MAR13 

http://www.travelmemo.co.nz/voucher.php?voucher_id=1215
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Daydream Island resort for sale
Expat Kiwi millionaire Vaughan Bullivant has 
put his Daydream Island Resort and Spa on 
the market.
He has owned the Whitsundays resort since 
2000 and says he has put many years of his 
life into making it the resort what it is today 
but is 65 now and looking to put his feet up 
and enjoy doing other things.
The 4½ star Daydream Island Resort and Spa 
has 296 rooms and suites, and has been the 
recipient of numerous tourism and hospitality 
awards. It is also home to the world’s largest 
man-made coral reef lagoon and the 
Rejuvenation Spa, with 16 treatment rooms.
“My preferred purchaser would be one that 
would continue with the current management
structure whilst being prepared to inject 
some further investment into the property to 
ensure it remains at the forefront of tourism 
in Queensland,” says Bullivant.

Ayers Rock Resort refurbished
The newly completed refurbishment of Ayers 
Rock Resort at a cost of A$30 million will 
boost Australia’s Indigenous tourism sector
and lure more visitors to the Red Centre, 
according to Australia’s Tourism Minister 
Martin Ferguson.
Ayers Rock Resort’s premium Sails in the 
Desert Hotel is now a flagship of modern 
Indigenous design with a complete re-fit of all 
231 rooms in the hotel including two suites 
and 16 terrace rooms. The reception area 
houses an integrated bar and restaurant area 
and its Indigenous artworks and specially 
designed carpet mimics the topography of the 
region and echoes the environment.
A new premium under-the-stars dining 
experience has commenced and new star-
gazing tours are offered twice a night. 

Satori Ella Bay project awaits OK
Developers of the Queensland’s largest 
tourism project are expected to find out in 
January if their A$1.4 billion resort and 
residential community will go ahead.
While the State Government has given 
approval for the project to be built over a 15-
year period on a 450ha cattle property at Ella 
Bay, near Innisfail, final approval rests with 
Canberra. 
Queensland Premier Campbell Newman says 
the Satori Ella Bay project, which will 
comprise three resort precincts with 860 
tourist and accommodation units and villas, 
four residential quarters with 540 homes, a 
retail village and an 18-hole golf course, will 
bolster the local economy.
The Cairns Post quotes the developer as 
saying the Federal Government has 30 
working days to approve the development.

Perth on the rise
Perth has been recognised as the world’s fifth 
“destination on the rise” in 2012, in a 
TripAdvisor Travellers’ Choice survey. The list 
is based on increasing traveller interest and 
positive feedback about the destination’s hotels, 
restaurants and things to do. The number one
destination was Mar del Plata in Argentina, 
followed by Sao Paulo in Brazil, Kiev in 
Ukraine and Montevideo in Uruguay. Hobart 
in Tasmania was ranked number seven. 

Tourism pricing 
for KING KONG
Showbiz is the KING KONG packaging 
partner for the travel industry, with VIP 
experiences, Dinner & Show and Stay & See® 
- ticket and hotel packages.
KING KONG is the major musical event of 
2013, playing only at the Regent Theatre, 
Melbourne, and presents a travel opportunity 

not seen since the days of The Lion King in 
Sydney, or the original The Phantom of the 
Opera in Australia. 
Call 0800 SHOWBIZ for details.

PACIFIC ISLANDS
School holiday Tahitian getaway packages
Air Tahiti Nui and Tahiti Vacations are 
offering seven-night Tahiti packages during 
the 2013 New Zealand school holidays.
Packages include return economy airfares 
with Air Tahiti Nui ex AKL, accommodation, 
transfers and taxes. Child prices, usually only 
applicable to children under the age of 12, 
will apply to children under the age of 15 as a 
part of this special offer.
>>  Moorea from NZ$1,880 per adult and 
NZ$993 per child, including five nights at 
Hotel Hibiscus Moorea with daily breakfast in 
low season, and a night pre and post Moorea 
at Hotel Tahiti Nui.
>>  Tahiti from NZ$1,930 per adult, NZ$872 
per child. Families can relax at the Radisson 
Plaza Resort Tahiti in Papeete, with children 
under the age of four eating for free from the 
kids menu and children between the ages 
4-15 years receiving all F&B for half price.
>>  Huahine from NZ$2,235 per adult and 
NZ$1,295 per child: Culturally rich Huahine 
offers a range of land and water activities 
for active families.  Enjoy five nights at the 
MaitaiLapita Village Huahine with free meals 
for kids, and a night pre and post Huahine at 
the Intercontinental Tahiti Resort.

>>  Bora Bora from NZ$2,542 per adult and 
NZ$1,467 per child: Five nights at Le Maitai 
Polynesia Bora Bora, one night pre and post 
at the Intercontinental Tahiti Resort and free 
accommodation and meals for kids.
>>  Tikehau for NZ$3,549 per adult and 
NZ$1,525 per child: Five nights at the family-
run Relais Royal Tikehau with a night pre 
and post Tikehau at the Hotel Tahiti Nui. 
Daily breakfasts and dinners are included in 
Tikehau.
>>  Taha’a from NZ$4,040 per adult and 
NZ$1,330 per child: Unwind among the 
secluded beauty of Taha’a with five nights 
at the Le Taha’a Island Resort and Spa and 
one night pre and post Taha’a at the Manava 
Suite Resort Tahiti. Breakfasts are included in 
Taha’a and kids eat for free.
Travel from Christchurch or Wellington is 
available for an extra $250 per adult and $185 
per child. 
Packages are available for bookings 
until 08JUL13 for travel on fixed dates from 
21APR-04MAY13, 14-27JUL13 and 29SEP-
12OCT13.  However, flight and hotel
availability is limited, so book early to secure. 
Some other conditions apply. 
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Revamped Aircalin A330 back in service
Aircalin’s new cabins have been officially 
launched with the first of two Airbus A330 
aircraft now refitted and back in service.  
Hibiscus (Business) Class now features 24 
lie-flat beds and Economy Class is fitted with 
242 “Airgonomic” seats.  In both cabins the 
number of seats has been reduced to offer 
improved passenger comfort.
Aircalin takes pride in being New Caledonia’s 
flagship airline and therefore New Caledonia 
colours, patterns, fabrics and atmosphere 
have been the inspiration for the new cabin 
designs.  Both cabins feature colours 
representing the stunning lagoon and rich red 
earth.
Aircalin has also gone digital with a new 
AVOD (audio and video on demand) in-flight 
entertainment system with more options, 

including a wide choice of movies, music, TV, 
and cabins.  Aircalin is also the first airline to 
offer Economy Class passengers USB and 
Apple port connector facilities.
“We are prouder than ever to promote New 
Caledonia on the international market and 
are committed to ensuring our customers 
enjoy top quality service in line with current 
international standards,” says Angela Hallett, 
Sales Manager New Zealand, Aircalin.
The second A330 is due back in service in 
December. 
Aircalin crew have new uniforms too.  In 
line with the airline’s brand image, the new 
uniform design matches the new cabin design 
in its simplicity, elegance and pride in echoing 
the colours and symbols of New Caledonia.

Pictured here aboard the A330 during its first visit to Auckland on 22NOV, 
Aircalin crew surround Angela Hallett, Sales Manager New Zealand (fifth from 
right) and Vanessa Tjemplon Rounds, Sales Support (second from right).

‘Fiji Chef of the Year’
The 2012 Moffat Salon Culinaire ‘Fiji Chef of the Year’ 
Award has been won by Chef Priya Darshani, Sous Chef at 
the five-star Outrigger on the Lagoon Fiji’s Ivi Restaurant.
Twenty seven year old Chef Priya joined Outrigger on the 
Lagoon seven years ago as an apprentice chef, having 
completed a commercial cookery certificate at the Fiji 
National University.
She said she followed four principles in her professional life 
– make personal sacrifices to achieve your goals, give your 
best shot every time you are given a task, always apply 100 
per cent dedication and have a `can do’ attitude towards 
superiors and guests.
Chef Priya said her favourite foods remained her mother’s 
traditional Indian curries. “They are to die for and I’m still 
struggling to get mine close. I can never cook for her,’’ she 
said.
Chef Priya has set a goal of becoming Executive Sous Chef 
in the next five years. 

  Chef Priya Darshani is pictured here 
  with Commis Chef Navneet Reddy.

http://www.aircalin.com
http://www.aircalin.com
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Fiji Budget targets tourism
Roading and other similar infrastructures featured strongly in 
Fiji’s 2013 National Budget, announced late last week.
Among the priorities is the development of a four-lane highway 
from Nadi to Denarau.
The Fiji Roads Authority has been allocated F$422 million, said 
to be the highest allocation ever to fix and upgrade Fiji’s roads.
Fijian Prime Minister Frank Bainimarama has also announced 
Fiji’s superannuation fund - the Fiji National Provident Fund 
[FNPF] - will spend FJ$150 million (NZ$103.9m) on finishing 
the Momi Bay Resort - the property deal which spelled the end 
of failed Kiwi finance company Bridgecorp. 
According to Fairfax, the Momi development was seized by the 
Bainimarama government and nationalised. They have spent 
the past three years attempting to sell the site and the half-built 
“ghost town” resort, offering it for sale as 305 acres of freehold 
land “providing for 370 full serviced residential lots of varying 
sizes” with “over-water luxury villas” and a partially-completed 
golf course. 

New GM at Edgewater
The Edgewater Resort & Spa has 
appointed a new General Manager, 
Bob Taylor. 
“I am certainly no newcomer to the 
island, having worked as the Resort 
Manager at the Rarotongan Beach 
Hotel since arriving in Rarotonga 
in 1999,” says Taylor. “Although I 
am an engineer by trade, my vast 
experience within the hospitality 
industry extends to the international 
tourism sector with experience at 
the Hilton Australia and most recently Daydream Island Resort 
in the Whitsundays. 
“I am excited to be back in Rarotonga and look forward to lead-
ing and working with the strong management team and staff 
at The Edgewater Resort & Spa, with the aim to see continued 
growth while achieving the goal of delivering excellent service 
to our guests, and providing the most authentic and cultural 
holiday experience in the South Pacific. 

Baan-Hinyai, Koh Samui
Baan Hinyai sits on the south eastern coast of Koh Samui, 25 
minutes drive from the international airport and10 minutes 
from the bustling tourist town of Lamai.  The villa is within 
walking distance of several resorts, restaurants, shops and 
spas and also close to Samui’s famous Hinta/Hinyai tourist 
site from which it takes its name. 
One of two grand beachfront villas, Baan-Hinyai has been 
built as the sister property to Baan Hin Ta so if there’s a large 
group, these two side by side villas are perfectly located, says 
Classic Asia’s Marianne Mannering.
Each villa sits on a unique site of giant granite boulders, 
cascading out over a fine sandy beach into the sea. Villa 
guests have the choice of relaxing in a range of public spaces, 
including a large living room, open kitchen, lounge sala and 
landscaped poolside terrace. 
On entering the villa, the split-level living and dining area 
opens onto tropical views and an infinity-edge swimming 
pool. An open-plan western kitchen is equipped with LG 
and Siemens fridges, a fitted oven, microwave, gas hobs and 
a full range of modern appliances. 
The dining table seats up to 20 people, whilst the poolside 
sala is perfect for outdoor dining and relaxation. Back in the 
main living area, there are two oversized sofas, a flat screen 
TV (satellite channels) and DVD unit.
The villa features five bedrooms, all of which have TVs, king 
size beds, en-suite bathrooms and sea views. The bathrooms 
feature free standing bath tubs and separate shower cubicles, 
plus his and hers washbasins. Generous sized wardrobes 
hold gowns and slippers.  
The villa comes with a choice of hireable water sports 
equipment, including a windsurfer, paddle boards and 
kayaks. The small but quiet beach makes swimming a daily 
pleasure, whilst the pool and sun terrace make for an ideal 
spot to sit with a cool drink and watch the sunsets.
The villa manager can arrange a private dinner on the beach, 
prepared by the villa’s chef (meals on guests’ account).

Special Promotion:
New Villa - Launch Rate: 30% off for new bookings with a 
stay period before 30APR13.
Note the following dates are excluded:15DEC12-10JAN13, 
08FEB-17FEB13, 24MAR-07APR13.
Minimum nights apply, based on Full Occupancy Rate Only, 
and other conditions apply.
Click here for the details and email Marianne@classicasia.co.nz 

India & Sri Lanka FOR A COMPETITIVE QUOTE 
PHONE 0508 396 842

Exotic Holidays
Specialist Tour Operator

CLICK HERE TO GET 
OUR NEWSLETTER

http://www.classicasia.island-property-services.com/Baan-Hinyai.html
http://www.exoticholidays.co.nz
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Your gateway to Xi’an Click Here
or call 09 309 1188

China   We know it like our own backyard

Incheon’s Free Transit Tour Festival
For passengers travelling via Incheon Inter-
national Airport, the airport together with 
Incheon Metropolitan City offer a range of 
1 to 3-hour free transit tours that leave the 
shopping malls behind and travel outside 
the Incheon city limits. Incheon’s free transit 
tour festival runs for three months (01OCT-
31DEC12), and visitors to the city during 
that period will have a chance to taste a bit of 
Korea. 
Transferring passengers can visit the neigh-
bouring area of the airport or into the heart of 
Seoul to experience the history and culture of 
Korea on tours which can be chosen 
depending on the time available. The main 
tours include visiting a famous Buddhist 

temple and Traditional House where pax can 
experience Korean culture and cultural relics, 
or a city tour where they can enjoy shopping 
and eating, or take in present day Korea by 
stopping by the memorial hall and digital 
library of Incheon city.
Various tour programs are available to make 
your clients’ transit hours more entertaining 
and enjoyable. 
Information is available at the Transit Tour 
main desk located at Gate 7 and Gate 8 on the 
1st floor passenger terminal. 
For all tour inquiries email Hanatour ITC 
julia3636@hanatour.com or email Omi Travel 
transit@omitravel.kr 
Click here to download the detailed flyer.

Vietnam to hike visa fees
Vietnamese authorities are raising visa fees 
for incoming travellers with effect from 
01JAN13, according to a report on the local 
government’s online news platform. 
According to a circular from the Ministry of 
Finance, fees for single-entry visas for 
foreigners and Vietnamese residing abroad 
will be increased to US$45 from US$25.
Multiple-entry visas will be divided into three 
categories with validities of one month, six 

months and more than six months, which will 
cost US$65, US$95 and US$135 respectively.
Citizens of Thailand, Laos, Cambodia, the 
Philippines, Malaysia, Indonesia and 
Singapore are currently not required to apply 
for travel visas when visiting Vietnam. 
As well, visa fees are waived for citizens of 
Japan, South Korea, Denmark, Finland, 
Norway, Sweden and Russia.

More China stopover packages
Acrossia’s “Classic” and stopover packages are now available 
for Shanghai, Beijing, Chengdu, Guilin, Guangzhou and Xi’an 
for 2013.   These packages include two nights accommodation, 
transfers and a full day private sightseeing tour, with 
accommodation options at both 4 and 5-star hotels.  Priced 
from NZ$356 – $447pp, based on minimum two people 
travelling together.
Check them out at www.acrossia.com, by using the Create 
Itinerary box and selecting Stopover Package / city / 2013 travel 
date.  Further info is available from the team on 09-309 1188.  

Jamaica with JAX - a fun & foodie tour
The Innovative Travel 
Co. has teamed up with 
talented, personality-plus 
Chef, Jax Hamilton to 
host an exciting tour to 
San Francisco, Napa 
Valley & Jamaica.  
Your clients will discover 
the famous seafood of 
San Francisco, the Golden 
Gate Bridge and the 
delights of the Farmers 
Market.  Their taste buds 
will light up with the 
prestigious wines of the 
Napa Valley together with 
the region’s fresh produce.  

They’ll be moving to a Reggae beat just like 
the locals after they experience the unique 
flavours and culinary delights of Jamaica.  Jax 
has some special treats in store of the culinary
kind and there are also stunning sandy 
beaches and picturesque tropical scenery to 
savour.
Guests will have the opportunity to meet with 
some of Jax Hamilton’s Jamaican family in 
a relaxed and informal atmosphere.  “Jax is 
delightful company,” says Innovative’s Robyn 
Galloway. “There certainly won’t be a dull 
moment on this trip, with so many highlights 
and unique experiences.”
Full information is available by Freephoning 
0508 100111 or emailing 
info@innovative-travel.com.

Awards for Ecuador’s Mashpi Lodge
Opened in APR12, Mashpi Lodge is part of a 
2,600-acre conservation project in the heart of 
Ecuador’s cloud forest. Made almost entirely 
of steel and glass, the strikingly modern 
lodge provides guests with the opportunity 
to immerse themselves in one of the world’s 
most unusual and diverse ecosystems while 
also enjoying first-class accommodations and 
cuisine. The lodge was built using the latest 
techniques in sustainable development and, 
by 2013, is slated to run entirely on 
hydroelectric power. 
World Journeys reports that Mashpi Lodge 
has won the award in the Innovation category 
at the annual Latin American Travel 
Association Awards, and has also been chosen 
for the 2012 Fodor’s 100 Hotel Awards in the 
Trendsetter and New & Noteworthy 

categories, 
making it 
one of the 
100 most 
distinctive 
hotels in 
the world this year.  
Mashpi Lodge 3 days/2 nights start from 
$1,565pp share twin including all meals and 
non-alcoholic beverages, guided daily 
excursions, loan of rain ponchos and 
rubber boots, transfers from/to main hotels 
including entrance fee and visit to the Tulipe 
Archaeological Site and the Intinan Museum, 
plus lunch at Pullulahua’s crater rim. 
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

http://www.acrossia.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1216


MIDDLE EAST

JNB & Africa daily from SYD* and PER * SYD service code shared on Qantas CLICK HERE
with great connections from NZ
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‘The Prince Harry Package’
Travel Daily UK reports that stag party spe-
cialist Maximise has launched ‘The Prince 
Harry Package’ in Las Vegas which includes a 
stay in the exact suite where the prince stayed 
at Wynn Encore as well as VIP entry into the 
same pool parties and nightclubs at Encore, 
XS and MGM Grand.
The three-night package starts from £1,899 
per person. www.maximise.co.uk

Dubai bids for 2020 World Expo
Dubai hopes to attract 25 million visitors to 
Jebel Ali if it succeeds in its bid to host World 
Expo 2020.
The National says details of the masterplan 
have been announced in Paris where Dubai is 
competing against Sao Paulo in Brazil; 
Ekaterinburg, Russia; Ayutthaya, Thailand; 
and Izmir, Turkey to host the event - a six-
month world fair held every five years.
If it wins, Dubai plans to hold the expo at a 
proposed 438-hectare site near Al Maktoum 
International Airport, called Dubai Trade 
Centre Jebel Ali.
A new high-speed train to connect the 
location to Dubai International Airport is 

proposed, along with an extension of the 
existing Dubai Metro to the site.
The design of the site is inspired by 
traditional souqs and includes a central plaza 
and walkways shaded by a structure covered 
in a photovoltaic fabric. The plan is to 
capture solar energy for up to half of the 
power needed, and the bidding committee 
wants the site to become a permanent 
attraction after the event.
The winning city will be selected late next 
year.
The last World Expo was held in Shanghai in 
2010 and attracted more than 70 million 
people. The next expo will be in Milan in 2015.

Now, Mall of the World
The ruler of Dubai, Sheikh Mohammed bin 
Rashid al-Maktoum, has announced a new 
development to open the world’s biggest mall 
and a park 30% larger than London’s Hyde 
Park.
“Mohammed bin Rashid City” will be 
developed by the ruler’s  Dubai Holding and 
the publicly-listed Emaar Properties, which 
developed Burj Khalifa, the world’s tallest 
tower.

The “Mall of the World” will have a capacity
of 80 million visitors a year to become the 
“largest in the world,” said the official 
statement. The mall will be connected to a 
Universal Studios attraction, the largest in the 
region, aiming to attract six million visitors a 
year.
Dubai’s tourism is growing by 13% percent a 
year, according to the statement, with hotel 
occupancy hitting 82% in 2011 while hotel
revenues grew 22% last year, exceeding 
US$4.4 billion.

EUROPE
Germany and the Czech Republic with Trafalgar
Trafalgar’s Top Selling Consultants recently 
experienced the delights of Germany and the 
Czech Republic on the annual incentive trip 
to Europe. 
From Frankfurt and Leipzig the group 
enjoyed two nights in legendary Berlin, 
including VIP access to the 360 Tower in the 
city centre. Two nights in the fairytale city of 
Prague were followed by Dresden, a journey 
down the ‘Romantic Road’ and a special Be 
My Guest Lunch in the Rhineland, where the 
group enjoyed an exclusive lunch at Liebenstein 
Castle perched above the Rhine River. 
Looked after by Trafalgar Travel Director 
Colette Engstrom and expert driver Tibor, the 
group embraced the history, art, architecture 
and cuisine that Germany offered. Special 
praise was offered by the ladies on the trip for 
Jan, Trafalgar’s Local Guide in Prague. 
The group flew to Europe courtesy of 
Singapore Airlines.

Pictured here at the Berlin Wall are Liz Christiansen 
(HWT Richmond), Lyn MacDonald (United Travel 
Hamilton), Scott Cleaver (Trafalgar), Melanie 
Schonewille (House of Travel Whangarei), Sharon 
Egen (Singapore Airlines),  Gabrielle Clark (Flight 
Centre Bush Inn), Emma Waugh (Flight Centre 
Taupo), Gail Littin (Pukekohe Travel)

http://www.flysaa.co.nz


Pay in full before 27 Dec 2012 
and  SAVE 10%

Business Class Legroom. Just 40 seats

Spain
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Insight’s perfect balance 
of touring Europe
Each of Insight Vacations’ 2013 escorted tours 
offering travellers more than 100 itineraries 
visiting 42 countries in Europe has a balance 
of included sights and free time for individual 
exploration or leisurely relaxation.
“Insight’s tour directors and local guides 
provide an in-depth knowledge of included 
sights and are on hand to advise clients about 
additional sightseeing, dining and 
entertainment options,” says General 
Manager Dave Salisbury.
“All our Europe itineraries offer travellers 
some degree of choice. Whether they choose 
an easy pace tour specifically designed for 
those wanting freedom and flexibility with 
three-night minimum stays in destinations 
visited or multi-country tours with shorter 
stays, there is always time to step out the hotel 
and enjoy the Europe they came to see.”
Insight’s local experts are the best in their 
field giving travellers the unpublished inside 
story on European life that they might 
otherwise miss.
Each Insight Vacations’ itinerary features 
airport transfers, luxury transport throughout 
in coaches with business class legroom, 
exceptional sightseeing and priority 
admissions, celebration and highlight 
dinners, hotel/dining tips and baggage 
handling, smaller group sizes and the services 
of a Tour Director.
Insight’s new Early Payment Discount for 
2013 rewards early bookers with savings of up 
to 10 per cent available on applicable tours for 
payments in full prior to 27 December, 2012.
Visit: www.insightvacations.com or freephone 
reservations on 0800 656 111.

Heathrow Express Christmas ops
Rail Plus advises that due to Network Rail 
improvement works, Heathrow Express is 
unable to run a service on Christmas Day or 
Boxing Day.  There will be a limited number 
of unscheduled contingency buses in 
operation on 25DEC only which rail staff 
will direct passengers to on the day.  In the 
best interests of your customers, agents are 
encouraged to suggest alternative travel 
arrangements.

Strasbourg Christmas Market
France’s oldest Christmas market has opened 
for the holiday season in Strasbourg for its 
442nd year of operation.
UPI reports that the market is Strasbourg’s 
biggest tourism draw throughout the year.
Around 300 stalls display seasonal gifts, 
including holiday decorations and nativity
scenes, as well mulled wine, pretzels and 
pastries.
More than 500 cultural events will take place 
in Strasbourg during the month-long market, 
in cooperation with local churches and 
associations.

Val Thorens opens for winter
Some 2500 skiers and snowboarders were at 
Val Thorens on the weekend for the grand 
opening of Europe’s highest ski resort, ahead 
of 170 uninterrupted days of skiing right up 
until the 12MAY13. 
The resort’s October snowfall, combined with 
artificial snow preparation, allowed them to 
open approximately 25km of ski runs with 
around 700m of vertical drop. 
“Doorstep skiing” is guaranteed in the 
resort, and the resort has made more than 
500,000sqm of artificial snow to guarantee a 
top opening weekend, with the widest 
possible number of ski runs open.
11 ski lifts are open, handling 15,000 skiers
per hour, and there are 16 runs totalling 
25km of slopes for all abilities.
www.valthorens.com

CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au

Performing Arts Round World Tour  excl. airfare/insurance  
NZ$13,590PP

‘Winter Odyssey with a Twist’ - 23 days - Dep 29DEC12
TOUR

GTEED

http://www.odysseytraveller.com/tours/winter-odyssey-with-a-twist/tourDetail 
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TOUR PRODUCT
New Leisure, Lifestyle 
& Culinary Holidays programme
The Innovative Travel Co. has just launched a new 
range of holidays reflecting popular lifestyle choices. 
The glossy 24-page brochure features a selection of 
personal interest holidays including leisurely cycle & 
sail holidays along the coastlines of Croatia, Turkey, 
Venice and others, priced from $1780, $2310 and 
$1935pp twin repectively.  
For the more adventurous, there are mountain biking 
tours in Jordan, Tanzania or Vietnam, and African 
Safaris.  Self-drives in Spain & Portugal; canal boats in 
France; walking and painting groups in the Andalusia 
add to the line up, while foodies will love the selection
of culinary tours on offer for Italy, France, Russia, 
Morocco, Vietnam and more. 
Freephone 0508 100111 or info@innovative-travel.com

Air New Zealand’s Hobbit-inspired 777-300 is pictured here touching down at LAX on its first 
journey to London last weekend.  Cast members from The Hobbit: An Unexpected Journey 
will be joining the flight in London as the aircraft travels back to Auckland via Los Angeles, 
delivering them to New Zealand in time for their red carpet appearance at the movie’s global 
premier in Wellington tomorrow.  The airline has announced that it will be operating a special 
promotional flight with the aircraft from Auckland to Wellington today.

Xiamen joins SkyTeam, eyes NZ
Xiamen Airlines has joined SkyTeam as its 
19th member and fourth Chinese carrier, 
strengthening the alliance’s position in China.
China’s sixth largest carrier, Xiamen Airlines, 
is headquartered in coastal Xiamen in Fujian 

province and contributes three new hubs to 
SkyTeam – Xiamen, Fuzhou and Hangzhou.
The airline has plans to launch flights to 
Europe, North America and Australasia by 
2014, after the introduction of its Boeing 787.

SAS safe – for now
Talks with eight unions have resulted in 
agreements that will enable SAS Scandinavian 
to avoid bankruptcy and continue trading. 
Owners and creditors of the airline had 
agreed a plan to cut costs and around 6,000 
jobs, saving the company US$450m annually.
The governments of Sweden, Denmark and 
Norway have major stakes in the carrier, 
which has struggled with competition from 

low-cost carriers in recent years. 
Although some analysts remain sceptical 
about whether SAS can compete with rivals 
such as Ryanair in the longer term, there 
will be huge relief at Copenhagen, Oslo and 
Stockholm airports – and among those 
airports’ concessionaires – that a deal has 
been struck to save the region’s biggest carrier. 

Changi on track for 50m pax
Singapore Changi Airport registered its 
highest number of passengers in OCT12 
when 4.27 million movements were recorded, 
10% more than in the same period last year. 
Year-to-date, passenger traffic at Changi 
Airport has grown 10% to 41.9 million, and if 
traffic for NOV and DEC remains unchanged 
compared to last year, Changi would end 
2012 with more than 50 million passenger 
movements.

Passenger traffic to and from the Middle East 
continued its upward trend with the region 
contributing double-digit growth every 
month this year. Traffic to and from 
traditional growth regions such as Southeast 
Asia, Northeast Asia and Southwest Pacific 
also increased by double-digits in October, 
accentuating Changi Airport’s status as a 
major Asia-Pacific air hub.

Dreamliner for Perth
Perth is set to be the first Australian city to be 
served by a commercial Boeing 787 service 
when Qatar Airways introduces the plane 
on flights to Doha next month. Travel Daily 
reports that Qatar Airways CEO Akbar Al 
Baker told reporters in Belgrade the airline 
would use the Dreamliner when the Perth to 
Doha service goes daily.

Over 120 European destinations ... now that’s Wunderbar!

http://www.lufthansaexperts.com


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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Emirates commits to Gunners
The Emirates Airline logo will now appear 
on Arsenal players’ shirts until the end of the 
2018/2019 season, following an extension of 
the airline’s sponsorship, which it began in 
2004.
Chief executive Ivan Gazidis was thrilled with 
the agreement, saying: “Emirates is the 
perfect partner for Arsenal and we are 
delighted to have agreed a new partnership. 
Emirates is a world-class brand and by flying 
to more than 120 destinations across six 
continents has a truly global reach.
“This reach will play an important role in our 
own ambitions to further extend the depth of 
our following around the world. The fact this 
partnership will continue for many years to 
come underlines how much both organisations

value and benefit from the relationship.”
Emirates secured naming rights to the 
Gunners’ stadium until 2021 and a shirt 
sponsorship began in the 2006/07 season.

SAA’s Australian operations win silver

Cathay boss mulls LCC moves
Cathay Pacific chief executive John Slosar has 
told Flightglobal publication Airline Business 
there must be “fair and reciprocal” 
opportunities for all airlines when an 
application from a proposed Hong Kong-
based low-cost carrier is considered by the 
authorities.
The oneworld alliance member has also not 
ruled out setting up a low-cost venture itself 
if Jetstar Hong Kong - a joint venture between 
Shanghai-based China Eastern Airlines and 
Qantas - gets the go ahead.
Jetstar Hong Kong’s application is being 
studied by regulators, and some believe that it 
may require a change in the laws, or at least a 
fairly liberal reading of them, to obtain 
approval as both China Eastern and Qantas 
are not designated carriers in Hong Kong.
If Jetstar Hong Kong does get the green light, 
however, it will provide stiff competition to 
Cathay and its regional subsidiary Dragonair 

on the highly lucrative short-haul routes.
Slosar, however, says that Cathay “competes 
every day” with low-cost carriers such as 
AirAsia, Jetstar Asia and Tiger Airways on 
services to multiple points in Southeast Asia 
and soon, on services to Japan. It has held 
its own and in some cases, even won market 
share against the new entrants.

South African Airways’ Australian business 
has been recognised in the top three of the 
airline’s operations anywhere in the world, 
making runner-up as “Commercial Station of 
the Year 2012” against stiff competition from 
38 destinations served.  
According to SAA’s Country Head for 
Australasia, Tim Clyde-Smith, who flew to 
South Africa for the event, only SAA’s 
substantial South African operations beat out 
Australia.
“The fact that we grabbed the silver medal 

and beat bigger operations such as the USA 
(which came third), Europe and the UK and 
South America plus many African centres is a 
major achievement,” Tim said. 
“Criteria for the win were substantial and 
included things like building market share, 
revenue growth and customer satisfaction to 
name a few.
“Also recognised was our fantastic staff both 
in Sydney and Perth as well as Auckland, and 
our ability to compete effectively against 
off-line and non-direct airlines.”

Jetstar backs State Oceankids Series
Jetstar is backing the State OceanKids Series 
with a new partnership helping Kiwi kids to 
have fun in the ocean safely and celebrating 
the next generation of top swimmers. 
To support New Zealand’s future swim stars, 
Jetstar is introducing a training opportunity 
for young swimmers and offering a family 
travel prize for all participants. 
The fastest age group of swimmers at each 
event will become members of the inaugural 
Jetstar Super Swim Squad and win a weekend
squad camp with New Zealand Olympic 
swimmers. Children from all over the 
country will gather in APR13 to hone their 

swim skills under the guidance of Olympic 
swimmers and coaches.
Families participating in the series will also 
have the chance to win a family holiday to 
Sydney for two adults and three children, 
including return flights, five nights’ 
accommodation and tickets to a day at 
Taronga Zoo, valued at over $6,000.
www.oceankids.co.nz

Jetstar reinstates Christmas flight
Jetstar has copped a major serve from the 
New Zealand public and media after news 
came out that it had cancelled a flight on 
23DEC from Melbourne to Auckland, 
affecting the Christmas travel plans of around 
80 passengers.
They were advised of the “rescheduling” by 
email or social media and were left to make 
alternate arrangements, offering little more 
choice than to buy a much more expensive 

ticket on another carrier or accept a Jetstar 
alternative flight almost a week earlier or on 
Boxing Day.
The resultant furore on Facebook, Twitter, 
talkback radio and other New Zealand media 
caused the airline to belatedly reinstate a 
23DEC flight, albeit at a different, 
unspecified time. This has reportedly 
infuriated those who had meantime made 
expensive alternative arrangements.

http://www.cxagents.com


Tel: 0800 422 784
Fax: 09-4424228
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Tel: 0800 422 784
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Dawson & Denali 
Cruise Tour 

18 nights
ms Zaandam from 

Vancouver to Seward
Land tour from 

Seward to Vancouver

Departs: 22MAY13

from NZ$4899*
perperson share twin Interior Stateroom

cruise & land tour only CLICK HERE!
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CRUISE NEWS
Carnival Cruise Lines has reduced its 2013 
European schedule for next year, cancelling 
five Carnival Legend sailings in the Mediter-
reanean scheduled between SEP13 and early 
DEC13. 
Instead, the ship will return to the Caribbean 
earlier than planned. 
Cancelled trips were departures scheduled 
for 25SEP, 07OCT, 31OCT, 12NOV and 
27NOV13.
In their place, the Carnival Legend will 
operate: 
- A 15-day trans-Atlantic crossing from 
Dover to New York departing 25SEP13, with 
calls at Dublin; Glasgow (Greenock); Belfast; 
Reykjavik, Iceland; Qaqortoq, Greenland; and 
St. John’s, Newfoundland.
- An 11-day Caribbean voyage from New 
York to Tampa departing 10OCT13 with calls 
at Grand Turk; Aruba; Curacao; Ocho Rios, 
Jamaica; and Grand Cayman. 
- A five-day Western Caribbean cruise round 
trip from Tampa and departing 21OCT. The 

ship will stop at Grand Cayman and Cozumel. 
- An eight-day Caribbean sailing out of 
Tampa on 26OCT and calling at Grand 
Cayman, Mahogany Bay (Roatan), Belize and 
Costa Maya. 
From 03NOV13, the Carnival Legend will 
operate seven-day Caribbean sailings out of 
Tampa. 
European itineraries in 2013 for the Carnival 
Sunshine remain as scheduled. 
Passengers on the five cancelled Carnival 
Legend cruises can switch to any other 
Carnival cruise in Europe in 2013 and will 
receive a shipboard credit of US$200 per 
cabin. 
Passengers can also choose a full refund or a 
credit for a future Carnival trip.
For all Carnival Cruises bookings, call Francis 
Travel Marketing on 09-444 2298.

Change of plan for Carnival Legend

Cruise Asia on Volendam 
from $100 a day
Francis Travel Marketing has exclusive rates, 
starting at NZ$100 per person per day aboard 
Holland America Line’s ms Volendam on its 
Far East Discovery and China and Japan 
sailings.
Click here to view the flyer and call 
FTM on 09-444 2298 or email 
reservations@francistravelmarketing.co.nz.

Special offer on select 
Europe & Exotic sailings
Carnival Cruise Lines is offering a special 
first-time cruiser offer on select Europe, 
Transatlantic, South America, Alaska and 
Hawaii sailings. Book your clients now at 
Fun Select Rates and they’ll also receive up 
to US$500 cash back per stateroom. Francis 
Travel Marketing has value-added the deal 
by including 50% reduced deposits and free 
upgrades.
Click here for the details 
and call 09-444 2298 or email 
reservations@francistravelmarketing.co.nz.

Stella Bistro on Wind Surf
Windstar Cruises has announced that 
the Wind Surf will feature a new dining 
experience unique to the fleet once 
the yacht’s dry dock is completed on 
01DEC. Formerly known as Degrees, 
the venue will be transformed into a 
contemporary 86-seat dining room with 
a French twist, and will be renamed 
Stella Bistro. 
The newly created menu will draw on 
contemporary dishes with a French flair, 
and guests can choose to include paired 
wines specially selected by the executive 
chef to enhance the flavours of the 
appetizer, entrée and dessert. For the 
first time this winter season, Windstar 
will offer European wines by the glass in 
addition to the extensive offerings of the 
American regions typically served in the 
Caribbean.
Windstar Cruises is represented in NZ 
by Francis Travel Marketing.  

Alaska Airlines   -   6 flights per day SFO - SEA  -   Fares from NZD336 RT

http://www.francistravelmarketing.co.nz/pdf/HAL_ALASKA_2013.pdf
http://www.promail.co.nz/admin/temp/newsletters/3604/NZ%20Special%20Rates%20FT_CONSUMERM.pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=21+November+2012
http://www.promail.co.nz/admin/temp/newsletters/3604/Special%20Offer.pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=21+November+2012


Norway & Scandinavia
including western Europe & British Isles

Tailormade SeaTours

2013

2013 Norway & 
Scandinavia brochure 

out now

Contact Discover the World Cruising  
your Hurtigruten Specialist  

(09) 623 4293  
retailres@discovertheworld.com.au  
discovertheworldcruising.com.au

Experience Antarctica with the 
world leaders in expedition 
cruising, Hurtigruten, and 

Save up to 35%* on select 
2012/13 voyages!

Hurtigruten Antarctic 
Peninsula Expeditions

*Last Minute Saving applicable on select voyages between 02 Jan & 13 Feb 2013, are 
strictly limited and may be withdrawn without notice. Travel Agent License: 2TA06929 
(Discover the World Marketing Travel trading as Discover the World Cruising)

LAST MINUTE SALE 
FARES ON  

SELECT VOYAGES

HURRY!!  
BOOK NOW as 

cabins won’t last 
long with this  
great offer!
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Hurtigruten offers Antarctic 
camping adventure
This season, Antarctica travellers can add a 
one-of-a-kind experience to their 
Hurtigruten Explorer voyage. Guests who 
opt for a night of camping on the Antarctic 
continent will discover how Roald Amundsen 
experienced the nights under the stars during 
his Antarctic expedition. The nocturnal 
adventurers are accompanied by an 
experienced local expedition team. 
Adventurous guests on the Hurtigruten 
expedition ship MS Fram are taken ashore 
in small groups to an Antarctic camp where 
they spend the night, equipped with outdoor 
equipment specially tailored to the region, 
including warm winter sleeping bags and 
expedition tents. 
The excursion was developed in collaboration
with the Norwegian Polar Institute in order to 
guarantee the safety of visitors and the 
protection of the sensitive local environment.

 After spending the night on the white 
continent, the guests head back on board for 
a leisurely breakfast. The excursion can be 
booked exclusively on board and costs 2,950 
NOK per person. 
Hurtigruten is a world leader in expedition 
cruising and is represented in New Zealand 
by Discover the World Marketing. 
To make a booking or for more information, 
call them on 09-623 4293 or email 
hurtigruten@discovertheworld.co.nz

Passengers onboard Heritage Expeditions’ 
South Indian Ocean voyage to Heard Island 
recently go to see one of the world’s rarest 
birds.
A male Amsterdam Albatross circled the ship 
for approximately two hours. Listed as 
critically endangered with a global population 
of just 140 individuals, the Amsterdam Albatross 
is confined to a tiny area on the remote 
Amsterdam Island and never leaves the region.
The bird was in such close proximity to the 
‘Spirit of Enderby’ that the band number on 
its leg could be recorded and sent to French 
researchers responsible for studying the bird.  
They replied with details of the individual 
bird’s life history.

Royal Princess Sanctuary, Retreat Pool 
Guests onboard Princess Cruises’ new Royal 
Princess will be able to relax in style, as the 
cruise line takes its popular adults-only pool 
and Sanctuary retreat to the next level, 
offering private cabanas in both spaces for the 
ship’s debut next June. 
With a new look and feel, the larger Sanctuary 
will have passengers relaxing on luxurious 
plush lounge chairs or circular daybeds, while 
Serenity Stewards provide healthy refreshments
and music players with peaceful music. 
Space in The Sanctuary can be reserved for 
US$15pp for a half day/US$25 for a full day. 
Four Sanctuary Cabanas will offer a more 
exclusive experience with amenities such as a 
personal TV with noise-reducing wireless
headphones, cushy sofas, luxurious robe and 

slippers, a welcome cocktail, and healthy 
snacks. The cabana also features a fully 
stocked mini-bar. Sanctuary Cabanas will be 
available beginning at US$80 for a half day. 
Two luxurious Lotus Spa Cabanas will offer 
an alfresco massage experience. These larger, 
enclosed areas will offer added privacy, a 
comfortable resting area, a treatment area 
with two massage tables for a refreshing 
couple’s massage and ocean views out the 
front of the ship. A variety of packages will be 
available for the Lotus Spa Cabanas. 
The new Royal Princess Retreat Pool adjacent 
to The Sanctuary will offer more space and 
seating than the adult pools on other Princess 
vessels, plus new Retreat Cabanas that can 
be reserved for an enhanced experience. The 

Retreat Pool is open to all adults, and Retreat 
Pool Cabana rental will be available from 
US$50 for a half day. Cabana guests looking 
for a gourmet treat can also order one of the 
ship’s new cabana picnic baskets, packed with 
artisan edibles paired with a premium wine.
More info and video previews of the ship are 
available at www.princess.com/royalprincess. 
For more information about Princess Cruises, 
call 0800 780 717 or visit www.princess.com. 
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Odyssey Travel is a university based not-for-profit organisation offering New Zealand and Australia’s 
most comprehensive educational tours, providing worldwide experiences for those mature travellers 

who are keen to blend a love of travel with a thirst for knowledge. 

Freephone 0800 440 055
info@odysseytravel.com.au

Introducing Silversea’s Mediterranean 2013
Silversea has unveiled a Mediterranean 
brochure showcasing a range of 2013 voyages 
aboard its fleet of ultra-stylish small ships. 
Voyages are combinable, with rarely repeated 
ports on consecutive sailings and 5% savings 
for those booking two or more voyages. 
From FEB to NOV13, the 296-guest sister 
ships Silver Wind and Silver Cloud and the 
540-guest Silver Spirit will offer 59 sailings 
taking in countries as diverse as France, 
Romania, Italy, Morocco, Greece, the Ukraine 
and Israel. Four Grand Voyages are also 
available for more in-depth exploration. 
Between MAY and OCT13, Silver Cloud will 
offer eight voyages of 7 to 12 days. All-inclusive 
fares start from US$2,750pp double occupancy 
for a 7-day cruise departing 16MAY13 from 
Monte Carlo to Barcelona via the Italian 
ports of Portofino and Livorno – gateway to 
Florence and other Tuscan gems; Ajaccio in 
Corsica, and the French ports of St Tropez 
and Sète.
From FEB to NOV13, Silver Wind will 
offer 28 sailings, with fares starting from 
US$2,550pp double occupancy for a 9-day 
cruise aboard the chic Silver Wind departing
11MAR13 from Lisbon to Civitavecchia 
(Rome). Taking in the Spanish ports of 
Málaga, Cartagena, Valencia and Barcelona, 
the cruise includes an overnight stay in 
Monte Carlo and Livorno – gateway to 
Tuscany.
The newest vessel in the fleet, Silver Spirit, 
will embark on 23 Mediterranean cruises 
between APR and NOV13. Fares start from 
US$2,850pp for a 7-day voyage from 
Civitavecchia to Barcelona on 02NOV13, 
calling at Livorno, Monte Carlo, Marseille, 
Mahón and Palma de Mallorca.
The 2013 Grand Voyages include a 39-day 

Silver Wind voyage from Las Palmas to 
Istanbul via Morocco, the Greek Islands and
Egypt. Departing 02MAR13, fares start from 
US$11,345pp. A 14-day round-trip Barcelona
voyage aboard Silver Cloud taking in the 
French Riviera and ancient Italian cities 
will depart on 09MAY13, with fares from 
US$6,269pp. Also on offer is a 24-day Monte 
Carlo to Istanbul Silver Spirit cruise visiting
ports in the Ligurian, Adriatic and Black 
Seas. Departing 09JUN13, fares start from 
US$12,491pp. Finally, a 23-day Silver Wind 
voyage will depart Barcelona for Venice 
on 02AUG13, visiting historic ports in the 
Mediterranean and the Adriatic. Fares start at 
US$9,926pp.
Guests can enhance their holiday with a 
diverse range of pre-, mid-, or post-cruise 
Land Adventures. Silversea’s fares include 
all-suite accommodation with butler service, 
gourmet meals with menus designed by 
Relais & Châteaux, complimentary wines, 
Champagne and spirits served throughout the 
ship, and all gratuities.
Copies of the new Mediterranean brochure 
are now available at www.brochurenet.co.nz. 
For more info call Silversea Cruises toll free 
0800 701 427 or visit www.silversea.com

Toga rebranding its Medina properties
Toga Hotels is updating its apartment hotel 
brands, the rollout of which will see 18 Medina
Apartment Hotels become Adina Apartment 
Hotels and three remaining apartment hotels 
become Medina Serviced Apartments from 
15JAN13.
Rachel Argaman, CEO of Toga Hotels, says: 
“Adina Apartment Hotels will now spearhead 
our apartment hotel offering; both locally and 
internationally. All Adina Apartment Hotels 
will be synonymous with style, space and 
service. Toga’s 30 year strong Medina brand 
will remain fundamental to our business and 
its signature will be refocused towards classic
serviced apartments as Medina Serviced 
Apartments.” 
The expansion of Adina Apartment Hotels 
will create a cohesive, international apartment 
hotel platform which will capitalise on the 
value of global distribution. Additionally, the 
change will simplify accommodation choice 
for guests including a shift away from ‘grand’, 
‘executive’ and ‘classic’ apartment hotel 
classifications. 
Since 2005 Adina Apartment Hotels has 

grown to become the leading apartment hotel 
brand in Europe. In 2010, the Adina brand 
was introduced to the Australian market with 
the rebadging of Medina on Crown to Adina 
Apartment Hotel Sydney, Crown Street. Since 
then, Toga Hotels has announced four 4 new 
apartment hotels: Adina Apartment Hotel 
Norwest (opened AUG), Adina Apartment 
Hotel Bondi Beach (opening 2013), Adina 
Apartment Hotel Mascot (opening 2013) 
and Adina Apartment Hotel Royal Randwick 
Racecourse (opening 2014). Further growth is 
anticipated for the brand, both within 
Australia and internationally. 
The three remaining Medina Apartment 
Hotels will become Medina Serviced 
Apartments. This change is intended to 
accurately reflect the point of difference in 
accommodation and services offered at these 
properties. 
Soon to be announced additions to the 
Medina Serviced Apartments portfolio will 
capitalise on the current demand for serviced 
apartments in suburban and regional 
locations. 

Free WiFi at Toga Hotels
Selected Toga Hotels in Australia are now 
offering guests free WiFi in the hotels’ bars, 
restaurants and lobbies. 
The new service is initially be available across 
25 Toga Hotels, with plans to roll out to the 
remaining 28 Toga Hotels shortly. 
Guests select the “Complimentary Foyer 
WiFi” on their device and then simply open 
their internet browser to login. Adina 
Apartment Hotels, Medina Apartment Hotels 

and Vibe Hotels will all offer 30 minutes free 
access per guest, per day and Travelodge 
Hotels will offer 15 minutes free access per 
guest, per day. 
Toga Hotels is also working on the new 
GuestView in-room technology system which 
allows guests to access content from their own 
devices on the television in the apartments at 
Adina Apartment Hotel Norwest. 
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PEARL’S PEARLER
Don’t be so fixated on the stars that you 

trip on the rocks along your road.

20% off Swissotel stays
Effective immediately, and until 25FEB13, 
guests staying a minimum of two nights at 
Swissôtel Hotels & Resorts will enjoy a 20% 
reduction on the best available rate.
All guests, who book their rooms in the 
internet under www.swissotel.com, through a 
travel agent or directly with the hotel in 
question, are eligible for the reduced winter 
prices. This offer is subject to room 
availability.

BW Travel Agent Advantage
Best Western International has launched an 
online education and resource centre, Travel 
Agent Advantage. 
The site offers information on Best Western’s 
4,000 over properties across the world, the 
brand’s three types of hotels, as well as key 
initiatives and programmes that will better 
equip agencies in their sales.
Interactive online courses are also available, 
coupled with opportunities to win prizes 
upon completion.
www.bwtravelagentadvantage.com.

INDUSTRY
Blogger at Lunch Workshops
Megan Singleton, aka Blogger at Large, has 
launched bespoke media workshops designed 
specifically for the tourism industry.
Megan has 14 years experience as an award-
winning travel writer, editor of travel 
consumer and trade publications, travel 
editor at Yahoo!NZ, blogger and also as PR 
manager for several travel clients.
Her wealth of knowledge gained from wearing
all these hats has been designed into a half 
day workshop to help destinations and travel 
brands work with media – and get what they 
want.
Book a Blogger at Lunch workshop and not 
only will you find Megan’s presentation style 
fun and easy to follow, but you will gain 
invaluable insights and tips for how to get 
your messages out through the media.
Subjects covered include how to write press 
releases that will be opened by an editor, who 
to invite on a famil, how to choose the right 
journalist, how to plan an itinerary and host 
a journalist so you get what you want, how to 
handle difficult journalists and more.

The Social 
Media session 
covers practical
advice for 
time-poor 
operators on 
where to invest 
their precious 
time in the ever changing world of social 
media, whether to start a blog and how often 
it should be updated, how to get the most 
out of Facebook and Twitter and where to 
increase or decrease your social media spend 
based on industry trends.
This workshop is even more effective if 
followed by a working lunch where PRs and 
sales and marketing teams can brainstorm, 
together with Megan, on practical points and 
take-aways to apply to their own business or 
region.
For more info or to book Megan, aka 
Blogger at Large, for a workshop for your 
region, email megan@bloggeratlarge.com
www.bloggeratlarge.com

New Zealand’s Travelsure to 
be rebranded as Cover-More 
New Zealand’s Travelsure Travel Insurance 
is rebranding to Cover-More officially on 
05DEC, as the travel insurance company 
connects its brand to its growing presence in 
Asia Pacific. Cover-More now has offices in 
Auckland, Sydney, Brisbane, Kuala Lumpur, 
Shanghai and Mumbai in addition to their 
longstanding presence in London.
NZ General Manager for Cover-More, Scott 
Tasker, said that New Zealand travel agents 
and the travelling Kiwi public will continue to 
enjoy the same high quality travel insurance 
products and emergency medical assistance 
service from the same team based in Auckland.
“This is a change in name only. We have 
always been part of Cover-More Group and 
Travelsure has been providing specialist travel 
Insurance products to the New Zealand 
market since 2007.”

Alyssa Field, JTG and Shelley Gutry, Our 
Pacific – Aircalin’s first industry partners to 
experience the airline’s new Hibiscus Cabin.

Discover the World Marketing moves
Chris Jones advises Discover the World 
Marketing has moved into new offices at Unit 
2A, Level 1, 517 Mt Wellington Highway, 
Auckland.
The 0800 number remains the same, and 
DWM also has a local AKL number available, 
(09) 972 1216. The Fax number has changed 
to (09) 972 1257. 
Please note that DX and Postal addresses have 
NOT changed.


