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2013 EARLYBIRD SALE!
FREE UPGRADES•FREE DRIVER

DISCOUNTED PRICES AND MORE...
valid on selected vehicles, with selected suppliers

Sale ends 31 January 2013

small group luxury tours
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SPECIALIST 14 years in the business

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz

Roles going begging!
BDM  Corporate Travel   - TD2484
BDM / Groups Cons   - TD2485
Int Corp/Leisure Cons  - TD2460
Training Specialist   - TD2478
... and more ....!

CLICK 
HERE
FOR 

DETAILS
BRITRAIL LOW SEASON PROMO 20% OFF NOV12 to 

FEB13

CRUISE CONSULTANT
VACANCY

Intermediate Cruise Consultant required for 
GSA Company situated on Auckland’s North 
Shore.  Previous cruise experience is 
preferred but not essential.
Position is full time and hours work will be 
9.00am through to 5.30pm Monday to Friday 
and as required to ensure efficiency of 
position and team.
Remuneration and full hours will be discussed 
at interview. It is envisaged the succesful 
applicant will commence mid January 2013.

Please send CV and covering 
letter to:
Cruise Consultant
PO Box 1310
Auckland

Applications close on 
30 November 2012.

Emirates Skywards Miles 
for easyJet flights

In a unique partnership to facilitate travel around Europe, 
Skywards, Emirates’ frequent flyer programme, and easyJet, 
Europe’s fourth largest airline, have announced the launch of a 
redemption agreement of Skywards Miles for flights on easyJet; 
connecting Emirates 31 destination strong European network with 
all of easyJet’s destinations. 
As of now, members will be able be use their Skywards Miles to fly 
with easyJet to over 30 countries across Europe and North Africa. 
Used in conjunction with an Emirates flight or for separate travel 
itineraries, Skywards members will have the choice to expand their 
travel options across Europe. 
The functionality will be available to Skywards members in every 
tier and the flights are bookable online. 
The agreement applies to redemption of Skywards Miles on easyJet 
flights only and will apply to all destinations across the easyJet 
network. All redemptions for flights can be made online through 
the Skywards web-site and will include applicable charges and taxes. 
Skywards members will be able to add on optional extras, such as 
additional baggage allowance, using either Skywards Miles or cash 
payment. More information on the redemption partnership with 
easyJet and Skywards, plus the terms and conditions that apply, are 
available on the easyJet page in the Airline section on 
http://www.skywards.com/ 

http://www.nzonline.org.nz
http://www.driveaway.co.nz
http://www.moatrek.co.nz/tours/little-moa/
http://www.topdog.co.nz
http://www.railplus.co.nz/specials/
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Great reasons why your corporate clients should stay with us.
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Chinese visitor numbers up more than one-third in one year
A direct daily air service between China and 
New Zealand, launched a year ago by China 
Southern Airlines, has produced a nearly 40% 
year-on-year growth in Chinese visitor 
numbers to New Zealand and pushed China 
into Auckland Airport’s second highest 
inbound market behind Australia.
New Zealand’s economy has reaped the 
benefits of this daily service, with Chinese 
visitor spend an estimated $522 million from 
JUN11 to JUN12  – an increase of 27% from 
the previous year, and proof positive that 
creating favourable market conditions can 
drive increased value from key inbound 
markets.
“This significant increase in visitor arrival 
numbers and spend is a clear indication that 
increasing air links between countries is an 
important factor in growing tourism revenue. 
In September this year we saw Chinese visitor

numbers leap by 74.2% compared with the 
previous September, with arrivals from the 
Guangdong province, the home of China 
Southern, increasing by nearly 60% year-on-
year,” says Adrian Littlewood, incoming CEO 
of Auckland Airport.
“We are pleased to see such dramatic growth 
in visitor numbers, particularly as China 
Southern Airlines and a number of other 
parties, such as Tourism New Zealand and 
ourselves, have invested heavily in promoting
New Zealand as a top travel destination 
within China, and will continue to do so.” 

Major implications for tourism industry
The Ministry of Business, Innovation and 
Employment tourism research and evaluation 
manager Peter Ellis says the ongoing growth 
in Chinese visitors will have major implications 
for New Zealand’s tourism industry.
“In the last three years China has overtaken 
Japan, the United States and now the UK 
tourist markets to become our second largest 
tourism market, as we forecast 14 months ago 
would happen around this time,” says Ellis.
“The Chinese tend to have shorter trips to 
New Zealand than visitors from other 
countries, and their experience of New 

Zealand tends to be focused on Auckland 
and Rotorua, although Queenstown has been 
growing in importance in recent years.”
The ministry was working with relevant 
agencies and the tourism industry on a China 
Market Review to identify how to improve 
the quality of experiences for Chinese visitors 
and maximize the potential.
Overall, the ministry’s International Visitor 
Survey showed that total visitor spending had 
fallen by 2%, despite an increase in arrivals 
numbers of 2%.

China Southern aims for twice daily
China Southern Airlines officially launched 
its Canton Route last month, connecting 
Australasia with Europe via Guangzhou. This 
is part of its rigorous expansion plan for the 
region, which includes growing the number
of direct operations such as increasing to 
a twice daily service on the Auckland to 
Guangzhou route. 
“China Southern Airlines is committed to 
investing in and growing our service with 
New Zealand as part of our expansion plans 
for Australasia. The past year has shown us 
there is demand for greater travel between 
our two countries for both leisure and 
business purposes and we look forward to 
working with New Zealand authorities and 

the industry to develop our service further,” 
says Mr Henry Dai, China Southern Airlines’ 
New Zealand General Manager. 
At the launch of the daily service in November
last year, the airline also announced its 
intention to explore hubbing options to South 
America. This, along with a twice daily service 
into Auckland, could more than double New 
Zealand’s inbound tourism growth and 
revenue from China.
“ It’s up to the tourism industry to help 
airlines to fill planes by delivering and 
marketing a desirable product, particularly 
to higher value mono New Zealand visitors 
from China,” says Tourism New Zealand chief 
executive Kevin Bowler.

Shotover Jet to relive gold rush
Celebrating 150 years since gold was 
discovered on Queenstown’s Shotover River, 
Shotover Jet is giving local kids the chance to 
‘strike gold’ as part of its annual locals’ day 
celebrations.
The jet boat company will host a 
‘double celebration’ on 17NOV – 
supporting its local community 
as well as commemorating the 
date when shearer Thomas Arthur 
discovered gold on the beach near 
Shotover Jet’s Arthur’s Point 
location.
“We’re going to bury an ounce of 
gold, worth about $2300, on the 
beach where Arthur made his 
first find and we’ll open up a gold 
dig for kids with a mini gold rush 
theme,” says Shotover Jet General 
Manager Clark Scott.  “Whoever 
digs and finds the gold, gets to 
keep it.” 
Each year Shotover Jet puts on 
a locals’ day to thank the local 

community, running jet boat trips at special 
prices, with proceeds donated to a worthy 
community project.

http://www.jetpark.co.nz/About+Us/Corporate+Care.html
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Hobbit resources
Tourism New Zealand’s trade website has 
launched a new resources section related 
to The Hobbit trilogy. The section provides 
travel sellers with all the resources needed to 
create and sell a trip to 100% Middle-earth.
The trade website is primarily aimed at off-
shore travel sellers selling New Zealand as a 
destination.
Resources within the section include sug-
gested itineraries, a list of commissionable 
product, guidelines on what can and can’t 
be done for operators that want to create a 
product based on The Hobbit, and a list of the 
Lord of the Rings film locations.
The content on the Middle-earth resources 
section will be constantly updated.
Operators offering a commissionable product 
related to The Hobbit or Lord of the Rings 
who adhere to the guidelines provided should 
email TNZ’s New Zealand Product Manager 
– kim.cormack@tnz.govt.nz – to discuss how 
to get listed.

Town Ball now open 
in Christchurch
The giant rugby ball that carried New 
Zealand’s 100% Pure message to Paris and 
London has now found a home in 
Christchurch.
It has been erected on the corner of 
Manchester and Southwark streets as the 
Town Ball, somewhere to drink among the 
ruins of the CBD. 
The Press reports that outside, there’s a 
roomy beer garden with heaters and wooden 
outdoor furniture, and inside there’s a bar, a 
large restaurant and a stage, plus a mezzanine 
nightclub upstairs. 

KiwiRail invitation to take “An Unexpected Journey”
KiwiRail Scenic Escapes is showcasing its new rail carriages by running 
a special one-off visit to Hobbiton, one week prior to the release of the 
first Hobbit movie, “An Unexpected Journey”.
In addition to lining up with Hobbiton Movie Set Tours, KiwiRail 
Scenic is targeting the Meetings and Incentives market for its three core 
products – the Northern Explorer, the Tranzalpine, and the Coastal 
Pacific. 
The one off trip will leave Auckland on Wednesday 05DEC around 0900 
and will travel to Matamata and then on to the newly rebuilt Hobbiton 
movie set. Departing from the Britomart Station where the Northern 
Explorer departs, the day trip will allow participants to experience 
Kiwirail’s new world class rail carriages, along with Hobbiton Movie Set 
Tours, and it promises to be an action packed day. 
To register an expression of interest, email Jill Pinfold at 
jill.pinfold@kiwirail.co.nz

Shweeb world record broken
The Women’s World Shweeb record was broken by Rachel Dunn onsite 
at Agroventures Adventure Park in Rotorua, NZ last Sunday. Rachel 
Dunn from England achieved a 58.8 second race time and walked away 

with $1000 prize – the first time an 
existing world record has been 
broken since the competition was 
launched in SEP11. The previous 
Women’s World Record of 59.0 
seconds had been held for over two 
years by an Australian racer. The 
current Men’s World Record is 54.8 

seconds and is held by a New Zealander.
Rachel is currently in New Zealand to compete in The Fast5 Netball 
World Series where she is the Goal Shoot for the English Team. 
Rotorua’s Shweeb is the only one in the world and is one of the most 
efficient human-powered machines. Hanging in cycling pods from an 
overhead rail, riders can race at up to 50km/h against the clock, friends 
or foes on a 600m race track at Agroventures Adventure Park.
The park is also home to four other NZ unique adventure activities: 
Agrojet – the fastest Jet Sprint experience in NZ, Freefall Xtreme body 
flying - the only wind tunnel in the Southern Hemisphere, plus the 
Rotorua Bungy and Swoop high adrenaline activities.

http://www.singaporeairpromos.co.nz
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Share your pictures to show the new Christchurch

Waikato River Explorer
The Waikato Times reports that a new 
Waikato River cruise operation is set to start, 
three years after the Waipa Delta sailed north 
to Auckland.
Waikato River Explorer managing director 
Darren Mills says the venture starting this 
month will use a vessel ‘purpose-built’ for 
river cruising. 

Locals are being encouraged to share their 
photos of the changing face of Christchurch 
as part of an ongoing campaign to entice 
more Australian visitors.
Christchurch & Canterbury Tourism has 
set up a special photo kiosk in Re:Start mall 
where, over the next few weeks, people can 
upload images of the city directly onto a new 
digital platform called Discovery Stream.
Part of CCT’s Christchurch Reimagined 
campaign, it allows people who log onto 
christchurchreimagined.co.nz to see real-time

images of Christchurch and is designed to 
show Australians just how far the city has 
come since the quakes.
Those who cannot make it into the kiosk can 
still share their photos on Twitter or 
Instagram with the tag #christchurch or 
#chch or upload them directly onto 
christchurchreimagined.co.nz via Facebook.
The Stream pulls images from Twitter, 
Instagram and Facebook to uncover what 
people are doing in and around Christchurch 
at any hour of the day.

Road trip campaign targets Malaysians
Tourism New Zealand, in partnership with 
Auckland International Airport and Malaysian 
Airlines, has launched a new campaign 
encouraging Malaysian travellers to 
experience a New Zealand road trip.
The ‘Discover your 100% Pure New Zealand 
road trip’ campaign launched in mid-October 
and positions New Zealand as an exciting, 
accessible and affordable holiday destination 
with Malaysian travellers.
New Zealand is an increasingly popular 
holiday destination for travellers from 

Malaysia with almost 16% increase in visitors 
in the year ending AUG12.
There are five unique holiday packages on 
offer consisting of 5-day/4-night road trips 
taking in destinations like Rotorua, Waitomo 
and Milford Sound.
Selected Malaysian travel agents specialising 
in New Zealand travel also promoted these 
products at the largest Malaysian consumer 
travel show, held in September in Kuala 
Lumpur.

Japan’s FSFs lured by Middle-earth
Tourism New Zealand’s latest activity in Japan 
is using 100% Middle-earth imagery to 
encourage young Japanese travellers to in-
dulge their fantasies and travel to New 
Zealand this summer to experience Middle-
earth for themselves.
Launched last month, the joint venture with 
Air New Zealand is the first Japan campaign 
to use the 100% Middle-earth, 100% Pure 
New Zealand creative to engage with the new 
Fun Seeking Friends (FSF) segment.
Implemented across digital advertising and 

social media, a dedicated campaign page has 
also been developed on newzealand.com. The 
imagery showcases a range of themed 
experiences such as outdoors, healing and 
luxury and fantasy, alongside a range of travel 
deals and a competitive airfare offer from Air 
New Zealand to drive conversion.
It aims to inspire the FSF segment to visit 
New Zealand to indulge in a dream holiday, 
and see how the cinematic fantasy world of 
Middle-earth is in fact the reality of New 
Zealand.

WOW® at Rotorua Museum this summer
Hot on the heels of another hugely successful
World of WearableArts™ (WOW) show in 
Wellington, Rotorua Museum is about to 
become the new home to an exhibition of the 
very best costumes from their historic 
collection.
Off the Wall: World of WearableArt™ Up 
Close is an innovative and interactive 
exhibition showcasing some of WOW’s most 
memorable garments and bringing to life the 
stories behind them.
On show at the Rotorua Museum 10NOV12-

10FEB13, this is the first North Island venue 
on a limited touring schedule.  
WOW® founder, Dame Suzie Moncrieff, 
worked closely with Sir Richard Taylor of 
Weta Workshop to select the 30 pieces.  
Display areas will include bizarre bras, UV 
tents and reflective sections.
Entry to the exhibition is included with 
Museum admission - $18 for adults and $7 
for children.  Entry is free for local residents 
with ID.

The vessel, featuring panoramic windows, 
is licensed to carry up to 87 people and has 
capacity for up to 50 seated diners.  
The company plans regular scenic cruises 
between Pukete and Hamilton Gardens, 
group charters, and a ferry service to events at 
Mystery Creek where the vessel will be based. 

Veronica Rainbird, Marketing & Brand Director at 
Sunshine Coast Destination, was in town this week to 
formally welcome Kate Wright (nee Strange) as the 
RTO’s New Zealand representative, based in Auckland. 
At a function co-hosted by Tourism Queensland’s Sally 
Holyer, Veronica unveiled the first of Sunshine Coast 
Destination’s new ‘experience trails’, touring routes 
with themes like Food & Wine, Water Fun, Markets and 
Arts & Culture.
The first, the Sunshine Coast Nature Trail, has been 
rolled out online, with a microsite, a downloadable 
brochure with special deals vouchers, a Facebook 
competition and a promotional video. 
Veronica Rainbird is pictured here at the launch 
function flanked by Sally Holyer (left) and Kate Wright.  

For more pix, click here to see Travelinc’s Paparazzo coverage. 

http://www.trails.visitsunshinecoast.com.au
http://www.travelinc.co.nz/content/events/paparazzo/1472-celebrate-with-sunshine-coast
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New Sydney check-in kiosks for Air NZ
Air New Zealand is the first airline to offer 
all international passengers departing Sydney 
International Airport for trans-Tasman and 
Pacific Island destinations fast track kiosk 
check-in facilities.
From now on, passengers can simply scan 
their machine readable passports at a kiosk to 
be issued with a boarding pass, and bag tags 
in a process that takes a matter of seconds.  
Passengers travelling with check-in luggage 
then take it to the ‘bag drop’ area where staff 
will check their ID and scan their bag tags to 
accept them for travel. 
The airline’s Group GM Australasia Bruce 
Parton says the 15 check-in kiosks at Sydney 
International Airport’s departure terminal 
are expected to almost eliminate queuing and 

customers will notice a significant 
improvement in their airport experience.
“This is an expansion of the innovation we’ve 
been pioneering in New Zealand which has 
revolutionised the trans-Tasman travel 
experience.  Air New Zealand currently 
operates kiosk check-in facilities at Auckland, 
Wellington, Christchurch and Queenstown 
airports for trans-Tasman passengers and 
around 80% of customers choose this quicker 
method”. 
Staff will still be on hand to assist passengers 
travelling to points other than New Zealand 
and the Pacific Islands and there will be a 
separate counter for the exclusive use of 
premium customers.

Melbourne Cup Day at Ellerslie
Maintaining a long-established tradition, 
Tourism Victoria, together with partners 
Tourism Australia and Emirates (and co-
partners Colonial Tramcar Restaurant, Great 
Southern Touring Route, Mantra Group and 
Southern Star Observation Wheel) hosted an 
industry gathering at Ellerslie Racecourse on 
Tuesday for the running of the 2012 Emirates 
Melbourne Cup.
The Tourism Victoria marquee (1), a stunning 
confection of black drapery, red highlights 
and glittering crystal, formed the perfect 

backdrop for the travel industry’s ‘fashions of 
the field.”
The ladies and their millinery were 
undoubted fascinators, while the gentlemen 
were more conservative, with the exception 
of Bill Mabey, who sported a Timberlake-like 
checked fedora.
Mondo Niche Marketing Manager Angela 
Bartlam took out the Best Dressed Woman 
prize and was also selected by the Fashion 
Police as a finalist in the overall Ellerslie 
Melbourne Cup Best Dressed competition.    

21

4

5

6

3

2.  Jenny Aitken, Tourism Australia
3. Angela Bartlam - Mondo, named Best 
Dressed Woman
4. Gordy Bayne, Mondo & Margaret Spiro, 
Tourism Victoria
5. Maria Apii - Tourism Victoria, Rachael Titter, 
Tourism Australia and Loren Taylor - Loren 
Taylor Events Creative.
6. Margaret Spiro welcomes the guests.
For more pix, click here to see Travelinc’s 
Paparazzo coverage. 

Outback-ready motorcycle package
Motorcyle tour company, Compass 
Expeditions has launched Australia’s first 
‘outback ready’ BMW motorcycle kit for rent.
The new company, Compass Rentals, has 
partnered with BMW to offer motorcycle 
adventurers the opportunity to rent a package 
comprising a bike, tent, bedroll, gas cooker, 
kitchen utensils and stool.
Mick McDonald, managing director of 
Compass Rentals, says their BMW bikes are 
available to travel on most public roads in 

Australia, including the outback.
“Safety and durability were high on our 
agenda and as such all bikes come equipped 
with crash bars, bash plates, Bark-Buster 
hand protectors, pannier system, motorcycle 
atlas and 200 Top Rides book as standard.  
For an extra fee, clients can also hire a satellite 
phone, GPS, Air-Hawk seat or EPIRB,” he said.
For further information, call +61 3 5368 2113 
or email info@compassexpeditions.com and 
visit www.compassexpeditions.com 

AIM for the 2013 Australian F1GP
AIM Holidays has ticket packages for the 
2013 Formula 1™ Australian Grand Prix in 
Melbourne, 14-17MAR13.
Your clients have the chance to secure the 
best seats in the house before they sell out. 
Alongside the powerful Formula 1™ action 
they’ll witness a host of support category 
racing including the V8 Supercars. There is 

also a wide range of entertainment around 
the circuit that will be sure to thrill.
Click here to download the flyer and call 
AIM Holidays on 09-444 2298.  

http://www.travelinc.co.nz/content/events/paparazzo/1469-melbourne-cup-celebrations-at-ellerslie
http://www.promail.co.nz/admin/temp/newsletters/3581/Formula%201%20Grand%20Prix.pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Wednesday%2C+7+November+2012 
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Australia welcomes Asian increase
Australian tourism figures show visitor 
numbers from China increased by 26.5% for 
the year ending SEP12.
More than 60,000 Chinese came to Australia 
in SEP, according to the Bureau of Statistics,
and the final tally is expected to exceed 

600,000 for the year.
Strong growth was also recorded from 
Singapore and Hong Kong, both up 14.5%, 
and Malaysia, up 11.4%.
Overall, overseas visitor numbers increased 
by 3.2% over the SEP year.

Northern Territory gets tourism commission
Tourism NT has been replaced by a new 
Tourism Commission, to be headquartered 
in Alice Springs from FEB13, and with Air 
North chief executive Michael Bridge as its 
chair.
Former tourism administrator Tony Mayell is 
to replace John Fitzgerald as chief executive
next month. It is understood the new 
organisation will incorporate leaders from 

bodies such as Tourism Top End and Tourism 
Central Australia.
Tourism Minister Matt Conlan said the 
organisation would market the Territory as 
a whole product, ensuring all areas received 
exposure.
Central Australian international visitor 
numbers fell 14% to 263,000 in the year to 
JUN12.

SEEQ Go Card for SE Qld visitors
Tourists to the Sunshine State 
have been provided a new 
transport option – the SEEQ Go 
Card, which will allow visitors 
to buy a pre-paid pass that gives 
them unlimited travel on public 
transport networks in south-
east Queensland.
A three-day consecutive adult 
SEEQ card will cost A$79 or 
A$129 for five days.
For children, three-day cards 
are A$40 or A$65 for five days.
Tourists will also have the option to use a 
normal Go Card and top it up as they go.
The card also includes a return trip to 
Brisbane Airport on the Airtrain, which 
usually costs an adult A$31, plus discounts 
at 70 tourist attractions, including 10% off 
entry to Dreamworld, Whitewater World and 

Australia Zoo.
Tourists now have the 
option of a regular 
pay-as-you-travel go 
card with tourist 
information packs or 
they can plan ahead 
with the new pay-up-
front unlimited travel 
SEEQ go card.
The SEEQ go card will 
be available for 
purchase at various 

locations across Brisbane, Sunshine Coast and 
Gold Coast including the Brisbane 
International and Domestic Airports and 
Queensland Rail CBD stations and can be 
pre-purchased through the TransLink 
website.

Tropical North eclipse draws big crowds
All eyes will be on the skies above Cairns 
and the Great Barrier Reef at 6.38am next 
Wednesday as an estimated 60,000 eclipse 
aficionados experience a total solar eclipse 
from hot air balloons, Great Barrier Reef 
islands, cruise ships, dive boats and palm-
fringed beaches. 
Tourism Queensland Acting CEO Leanne 
Coddington said between 50,000 and 60,000 
scientists, astronomers, eclipse chasers, their 
friends and families from around the world 
would be in the region to see the eclipse, the 
first for Cairns and Great Barrier Reef since 
710AD. 
“Three charter flights with 1200 scientists 
will arrive from Japan, six cruise ships will be 
moored off the coast and other scientists will 
study the effects of the eclipse on the marine 

life of the Great Barrier Reef and 
Queensland’s rainforest birds and animals,” 
Ms Coddington said. 
Among the vessels anchoring off Cairns are 
Orion, Orion II, Pacific Dawn, Oosterdam, 
Dawn Princess and Pacific Jewel.
Meanwhile, above the Atherton Tablelands, 
500 or so guests from across the globe will 
eyeball the action from around two dozen hot 
air balloons.
www.eclipse2012.org.au 

http://www.aircalin.com
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ASIA
Love Ladder attraction planned
China’s Chongqing Municipality is planning 
to spend 2.6 billion yuan (US$416 million) on 
the construction of a scenic site with its core 
attraction being a 6,000-step staircase.
These stairs were carved into a mountain 
slope over a 50-year period by local man Liu 
Guojiang to provide a safe and easy way for 
his wife, Xu Chaoqing, to descend from their 
home.
Because Liu, at 19, was ten years younger 
than Xu, and she was a widow, they had been 
ostracised by villagers back in the 1950s and 

eloped to live high up the mountain, where 
they stayed together until Liu died five years 
ago. Xu died in late October, aged 87.
Their romantic story was reported by the 
media in 2006 and the staircase was dubbed 
the “Love Ladder.” 
Now the Jiangjin district tourism project, first 
proposed in 2010 and still being studied, has 
become the centre of controversy with web 
users accusing the Chongqing Municipality 
of capitalising on a touching love story within 
days of Xu’s death.    

Thais welcome huge Chinese incentive groups
More than 10,000 employees of leading 
Chinese health food supplement company 
Pro-Health are to visit Thailand between now 
and 20NOV as part of their incentive award 
for meeting sales targets.
The award-winners, who will split their 
annual conference and associated events 
between Bangkok, Ayutthaya and Pattaya, are 
the third in a series of huge incentive groups 
to choose Thailand as their primary 
destination this year. In April, about 16,000 
Amway sellers from China were in Thailand, 
followed by another large group from Infinitus

(a direct sales company) in May.
Mr. Sansern Ngaorangsri, Deputy Governor 
for Asia and South Pacific Market, said that 
because the incentive award-winners do not 
have to incur hotel and other travel costs, they 
have a high level of personal expenditure, 
especially on shopping. As such, the entire 
group is expected to generate tourism income 
of about 1,500 million baht for Thailand.
Pro-Health organises more than 40 incentive 
trips a year covering 20 countries, with most 
of the groups numbering in the thousands.

New: Essential Thailand Tour 
Adventure World has a new Essential 
Thailand tour, 12 days / 11 nights from 
$3,480* pp.
This private tour offers the must-see sights – 
from the dazzling night flower and floating 
markets in Bangkok, to the royal palace of 
Bang Pa In, a long-tail boat cruise in along 
the Mae Ping River, the Chiang Dao elephant 
camp, the beaches of Phuket and a chance to 

experience the local hill tribe cultures of Mae 
Kampong.
Price includes accommodation, some meals, 
transport by private vehicle, English speaking
local guide, entrance fees and domestic 
flights.
* Terms & Conditions apply. International 
flights not included.
Call 0508 496 753 or visit 
www.adventureworld.co.nz

More Meals in the Maldives 
World Journeys advises Coco Palm Dhuni 
Kolhu in the Maldives is offering a meal 
upgrade offer for stays until 26DEC12, 
meaning breakfast upgrades to half board, 
and half board upgrades to full board. 
Valid across all villa categories and 
combinable with the Stay 7/Pay 6 nights offer, 
rates start at $560 per room per night during 
this period. 
For this and any other Maldives enquires, 
contact info@worldjourneys.co.nz

http://www.acrossia.com
http://www.macautourism.gov.mo
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=357&packageName=Coco-Palm-Dhuni-Kolhu
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Hong Kong Eye?
Hong Kong looks likely to get an observation
wheel next year. CNN reports that the 
government Lands Department has posted 
a tender notice for short-term tenancy of 
the plot in front of Central piers 9 and 10 on 
Hong Kong Island. 
The prime waterfront real estate is up for 
grabs by any operator of an observation wheel 
who can set up and manage the facility for at 
least three years.
The “Hong Kong Eye” should be at least 50 
metres in diameter and the tenderer should 
have at least 10 years of experience.

Airport for Koh Phangan
Thailand’s Koh Phangan, famous for its full 
moon parties, will soon have its own airport, 
according to the Bangkok Post. Construction 
has begun on the eastern side of the island 
and is expected to be completed in the second 
half of 2013.
Kan Air, a Bangkok-based regional carrier, is 
spending 700 million baht (US$22 million) 
to build an airport, and will reportedly offer 
50-seater ATR 42 flights to Koh Samui, Koh 
Tao and Bangkok’s Don Muang airport.
Currently, access to Koh Phangan is by 45min 
speedboat ride from Koh Samui, or by slow 
ferry from Surat Thani.
Koh Phangan attracts up to 30,000 people 
during the peak season DEC-MAR.

Now: Destination BC
The British Columbia government, which 
scrapped Tourism BC three years ago, has 
now created a new Crown corporation to 
market the province as a tourism destination.
Premier Christy Clark announced Monday 
the opening of Destination BC, which will 
target the expanding market for visitors to 
B.C. from Asia.
“With Asia’s middle class rapidly expanding 
and becoming more and more interested in 
tourism opportunities, this is our time to get 
out there and start marketing British 
Columbia,” said Clark on Monday morning 
in Vancouver.
From 01APR13, the new Crown corporation 
will receive the full funding that government 
was using for tourism marketing. After that, 

funding will be set based on a percentage of 
annual sales tax activity and enshrined in 
legislation.
The move reverses a decision by the Liberal 
government in 2009 to scrap Tourism BC and 
fold it into the Ministry of Tourism, Culture 
and Arts.
The then-minister said scrapping the 
independent operator just six months ahead 
of the 2010 Winter Olympics would reduce 
administrative costs, allow for better 
co-ordination of marketing initiatives and 
make it easier to ensure the entire province 
benefits from the Games.
But the tourism industry has since 
complained that politics was getting in the 
way of proper tourism management.

Grand Canyon West road fix
A road connecting to Grand Canyon West 
is to be finally competed. The Diamond Bar 
Road was paved one third of the way in 2010 
and following a new agreement between the 
Bureau of Indian Affairs and Mohave County 
will see the other 9.5 miles completed. A mix 
of environmental considerations, funding and 

involvement of multiple government agencies 
had affected its build in the past. The road 
will remain open during the construction and 
Grand Canyon West will operate normally, 
with travel time to the area to be reduced 
when work is completed.

LAN service to Chiloe Island in Southern Chile
LAN Airlines has launched service to Chiloe 
Island, becoming the first carrier to operate to 
the Chilean southern island. The flight from 
Santiago operates via Puerto Montt to 
Mocopulli Airport in Dalcahue on Chiloe.
LAN will operate commercially with four 
A320 flights weekly, on Wednesdays, Fridays, 
Saturday and Sunday. Approximate flight time 
from Puerto Montt to Mocopulli Airport is 35 
minutes.

Chilotes, the local 
people, have a unique 
culture, a rich folklore 
and crafts.
Aquaculture, tourism 
and agriculture are the 
mainstays of the local 
economy. 

&Beyond Phinda Private 
Game Reserve special
Adventure World has a 4-day/3-night special 
at the &Beyond Phinda Private Game Reserve.
From woodlands to wetlands, rivers to 
beaches to mountains; South Africa’s Phinda 
is a beautiful wilderness sanctuary, and is 
home to the big five game, endangered black 
rhino, cheetahs and hundreds of species of 
birds.
The 23,000 hectare reserve in KwaZulu Natal 
also holds a range of luxury accommodation 
options – including Forest Lodge, an 
architectural feat combining Zulu Zen and 
eco-sensitive structures, and Mountain 
Lodge, a lavish space with spectacular views.
Stay a minimum of three nights during 2013, 
and receive free flights from Johannesburg 
to Richard’s Bay and free road transfers 
from Richard’s Bay to Phinda. Priced from 
$2,199pp*, this package includes three nights’ 
accommodation at Phinda Forest or 
Mountain Lodge, all meals, house beverages, 
scheduled activities and nature walks. 
* Terms & Conditions apply. International 
flights not included.
Call 0508 496 753 or visit 
www.adventureworld.co.nz

Emirates now flying daily to Yemen
Emirates has just moved to a daily A330 
service between Dubai to the Yemeni capital, 
Sana’a, a route EK has operated for 16 years.  
All four daily Emirates services from New 
Zealand offer direct connections to the daily 
flight.



Cape & Kalahari Combo 
World Journeys is promoting a new Kalahari 
& Cape Delight package which combines the 
luxurious Cape Grace hotel in Cape Town 
with a safari in Tswalu Game Reserve in the 
Kalahari,  staying in the luxury ‘The Motse’. 
“This is a luxury package for those wanting 
a really unique experience that not everyone 
can afford to experience,” says Director Ange 
Pirie. “Tswalu offers a truly magical wildlife 
experience, and only would have a maximum 
of 30 visitors at any one time.  It’s a malaria-

free game reserve, children are welcome, and 
most everything is included, even horseback 
safaris.”
Priced from $6,468pp share twin, this 
includes 7 nights of 6-star accommodation, 
transfers by light aircraft, all safaris and 
activities, 7 breakfasts, 4 lunches and 4 
dinners.  The itinerary can run from 
Johannesburg to Cape Town (or vv); start and 
finish in Johannesburg; or start and finish in 
Cape Town.  

Christmas Turkey 
small group tour
Your clients can discover the legend of 
Saint Nicholas this Christmas Day on 
Fez’s special once-a-year Turkey trail. 
They will celebrate with a Mass at the 
original Santa Claus’s church, followed 
by a festive Christmas meal in his 
hometown of Demre.
On this 12 days of Christmas travelling 
tour, they’ll also explore ancient yet 
vibrant Istanbul, witness the now-silent 
battlefields of Gallipoli, soak in the 
limestone terraced hot springs of 
Pamukkale, witness the mystic spinning
of the whirling dervishes and marvel 
at the lunar landscape of Cappadocia’s 
fairy chimneys and Uchisar castle. 
The 12-day/11-night tour, priced from 
$1,189* pp and saving 15%, departs 
19DEC12 and 19DEC13. Package 
includes return airport transfers, 
transportation in an air-conditioned 
motor coach, services of an English-
speaking guide, entrance fees, 11 
nights’ accommodation and some 
meals.
* Terms & Conditions apply. International 
flights not included. 
Call Adventure World on 0508 496 753 
or visit www.adventureworld.co.nz

New: Heli Patrol Flight at Makutsi
Your clients can play their part in protecting 
the wildlife of Africa by helping locate snares, 
broken fences and deterring poachers while 
on a special Heli Patrol Flight, an optional 
non-profit excursion. 
Adventure World’s 7-day/6-night Makutsi 
Safari Springs package is priced from 

$2,075*pp and includes six nights’ 
accommodation, most meals, sightseeing and 
game activities, entrance fees and 
transportation.  
Makutsi is now offering a 45 minute Heli 
Patrol flight over the spectacular wilderness, 
to spot the game from above and also to have 

extra pairs of eyes in the air to look out for 
dangerous trespassers. This flight is payable at 
Makutsi.
* Terms & Conditions apply. International 
flights not included.
Call 0508 496 753 or visit 
www.adventureworld.co.nz

EUROPE 
The Gathering Clans
The clans are coming together in force for the 
Gathering Ireland 2013. 
With over 180 clan gatherings and family 
reunions pledged online to date, 2013 is 
gearing up for a homecoming for the 
Fitzgeralds, the O’Sullivans, the Stacks, the 
O’Neills, the Gallaghers and many more. 
From birthday celebrations to weddings, 
small family get-togethers to open clan 
gatherings, they are all part of the Gathering 
Ireland 2013. 
Over 960 gatherings are also registered and 
the number continues to climb.  They include
school reunions to film festival, music sessions
to food fairs, literary celebrations, sporting 
challenges and art extravaganzas, the Irish, 
near and far, are certainly embracing the 
Gathering Ireland initiative.
For a full list of the Irish clan gatherings and 
other events for 2013, visit: 
www.thegatheringireland.com 

Gathering Festivals 
Among the many festivals and happenings in 
Ireland next year are some amazing excuses 
for a get-together. They include The Left 
Hand Festival in Mullingar (09-13AUG) 
especially for southpaws, and the Irish 
Redhead Convention  in Crosshaven in 
24AUG with novelty events like freckle 
counting, carrot tossing and ginger chef 
cook-offs.
There’s a Twin Fest in Keash, Co Sligo on 
24AUG catering to twins, triplets, quads and 
their families, and the 2013 Irish Bog 
Snorkelling competitions in Castleblaney 
County Monaghan on 15SEP. 
www.thegatheringireland.com

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=5000394&packageName=Kalahari-and-Cape-Delight
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=5000394&packageName=Kalahari-and-Cape-Delight
http://www.cxagents.com


Call Albatross Tours on  0800 446 232

or visit www.albatrosstours.com.au

Brochures available from Travel Marketing

A L B A T R O S S  T O U R S ,  C O M E  S H A R E  O U R  L O V E  O F  E U R O P E

Lic No TAG 1374_ATG0510

Europe
2013
Leisurely escorted tours
with a difference…

Unique tours designed for you
Albatross European tours have been

designed specifically for you – the

Australian and New Zealand traveller. We

understand that you want more from an

escorted tour than a few hurried, all-too-

brief visits and long drives on a coach.

Enjoy longer stays
You will enjoy a much more sensible

touring pace with 2, 3, 4 and even 5 night

stays in each captivating city or region.

There are no one night stops, apart from

the first or last night of the tour. 

More sightseeing time
Our tours are packed with numerous

included sightseeing excursions and extras,

but we still ensure you have quality time to

relax and savour your surroundings. 

Book with confidence
With our Guaranteed Group Departures

we will not disappoint you. As long as

there are 7 or more people travelling on

your tour departure, we guarantee it 

will travel.

Smaller groups
With our smaller group sizes up to only 

30 people on our summer departures, 

you will enjoy a more intimate touring

experience, staying in charming, character

hotels and dining in delightful local rest-

aurants larger groups simple cannot use.

Genuinely inclusive
Our tours represent exceptional value for

money and already include all of those

special excursions, visits, sightseeing tours

and feature dinners. We even include 

your end-of-tour tips to the tour manager

and driver.  

Unique European Tours

Great British Heritage – 18 days

‘Magnifico’ Spain & Portugal – 

19 days

The Italian ‘Grande’ –18 days

La Francaise – 17 days

Provence and Tuscany to Umbria – 

17 days

Black Forest, Bavaria and the Tyrol –

15 days

2013 

European Summer Tours

brochure with 

NZ pricing out now! 



Save 10%, Book by 27 December.

TOUR PRODUCT
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AVIATION

Earn $100 Prezzy Cards with World Journeys
Agents will earn a $100 Prezzy Card per 
booking on any of the 22 World Journeys 
small group hosted Journeys departures 
for 2013, when booked and deposited by 
14DEC12.  Agents also earn commission on 
all inclusions, such as flights, accommodation,
touring/cruising, and even tipping.  

Departures are fully escorted from NZ with a 
minimum of 15 participants, and the maximum 
group size is 24.  
Earlybird savings of $400 per couple are 
available on European Journeys.
See www.worldjourneys.co.nz/specials for 
details.

They may complain but they still fly
Ryanair will fly 120 million people a year 
inside a decade, according to CEO Michael 
O’Leary. He claims his airline will clean up 
while many of its struggling rivals across 
Europe go to the wall. 
He boasted: “It will be like taking sweets off a 
baby.”
Ryanair currently handles almost 240,000 
passengers a day on 1,500 flights across the 
UK and Europe. 
The Sun reports that the airline expects to fly 
79 million during the 2012-2013 financial
year, despite a litany of complaints from 
customers about its service offerings or lack 
thereof.

“We currently have around 12 per cent of 
European short-haul traffic and we expect 
that to grow to 18 per cent,” says O’Leary. 
“But the growth potential is almost 
unlimited.”
Ryanair’s half-year results showed profits had 
risen by 10% to £476 million on revenues of 
£2.4 billion in the six months to 30SEP. 
Ancillary revenues, from the likes of reserved 
seating, baggage and Priority Boarding fees, 
rose 12%, and the airline is now lifting its 
full-year profit forecasts by 22%. 
Ryanair will pay a special dividend of £391 
million later this month.

Emirates to sponsor Glasgow CommGames
The Glasgow 2014 Commonwealth Games 
has secured a high profile new sponsor. BBC 
Scotland has reported that Emirates is to be 
named the official airline for the Games. The 

announcement comes just a few weeks after 
the company paid five million pounds for the 
naming rights to the Commonwealth arena in 
Glasgow’s East End.

Qantas rejects “naive” submission
Qantas has rejected arguments by its rivals 
that the 10-year alliance between Qantas and 
Emirates would increase average airfares and 
harm competition on longhaul routes out of 
Australia.
Qantas general counsel Brett Johnson told 
Australia’s competition regulator the ACCC 
that the “formidable” alliance of Virgin 
Australia and its international airline partners 
would be the major beneficiary if a tie-up 
with Emirates is not approved.
In his submission, Johnson said Virgin 
continues with its thinly veiled attempt to 
have the applications rejected.
“This is a clear attempt to minimise Qantas 
International’s competitive position so the 
combined, formidable Virgin/Singapore 
Airlines/ Etihad/Air NZ alliance will not need 
to respond as vigorously as it would if the 
[alliance] is authorised.”
He said Virgin’s submission that recent 
network changes at Qantas were evidence that 
it would “continue to expand internationally 
and compete more vigorously” irrespective 
of the Emirates relationship were “naive and 
wrong”.
In response to Singapore Airlines’ claim that 
the agreement with Emirates was “the most 
competitively damaging of the options that 
are likely to be available to Qantas”, the 
Australian carrier said previous attempts to 

forge a similar deal – including with 
Singapore, Cathay Pacific and Malaysia 
Airlines – had come to nothing.
“Qantas does not have any readily available 
options and will materially contract” if the 
alliance is not approved, Mr Johnson said.
Johnson also dismissed Air New Zealand’s 
suggestion that trans-Tasman operations 
should be considered separately from long 
haul markets, insisting the services are 
integral to the global partnership’s offer of a 
“seamless end-to-end” customer experience.
In a separate submission, Emirates said other 
carriers including Virgin and Singapore had 
previously extolled airline alliance as a way 
of enhancing competition and bringing other 
benefits to consumers through an integrated 
offering. “Consistent with this position, the 
majority of submissions lodged by other 
airlines in respect of the applicant’s 
submission ultimately do not expressly 
oppose the application,” Emirates said.
The alliance has received the backing of 
multiple tourism and industry bodies in 
addition to the Department of Infrastructure 
and Transport, though competitor airlines 
have questioned the public benefit and 10-
year timeframe of the deal. The ACCC has 
said it will reach a draft determination in 
December before a final ruling is expected by 
March.

Hawaiian doing well
Hawaiian Airlines’ passenger traffic jumped 
in OCT12 as the fast-expanding carrier added 
more flights.
HA transported 810,201 passengers, up 14.6% 
on SEP11, but because of an increase in 

capacity, its load factor slipped 1.5 percentage 
points to 83.3%.
Revenue passenger miles increased close to 
30%.
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Etihad, Virgin Australia boost Economy baggage allowance 
Etihad Airways and Virgin Australia have 
increased the free baggage allowance for 
Economy class guests to 30kg, providing 
travellers with an extra seven kilos of luggage 
on flights from Australia to Abu Dhabi and 
beyond. 
Members of the Etihad Guest program and 
Virgin Australia’s Velocity program will 
also be able to take advantage of additional 

allowances. For example, an Etihad Guest 
Elite or Velocity Platinum member travelling 
in Economy will now be able to check-in as 
much as 50 kilos of baggage on a 
complimentary basis. 
In March, Etihad and Virgin increased the 
baggage allowance for premium passengers 
to 40kg for Business class and 50kg for First 
class.

Canberra airport plans stymied by NSW
The New South Wales government has 
effectively killed off Canberra’s chances of 
growing its airport into anything other than a 
domestic side-trip.
That’s because the NSW government has 
approved a housing estate just across the 
border from - and under the glide path to - 
Canberra Airport, where NSW Premier Barry 
O’Farrell had once daydreamed of growing 
Sydney’s second airport, connected by fast rail 
to the city.

The entrenched positions of both the federal
and state governments over the site of a 
second airport for Sydney remain stalemated 
because of the politics involved. Meanwhile 
Sydney becomes more congested by the 
limitations of Mascot and the state risks 
being bypassed by the fast growing numbers 
of Asian tourists just as happy to fly point-
to-point to Melbourne, Cairns, Brisbane or 
Perth.

Etihad Airways, the 
national airline of the 
United Arab Emirates, 
has marked its ninth 
birthday this week with 
a cake-cutting at its Abu 
Dhabi headquarters.
These days Etihad has 
86 passenger and cargo 
destinations and offers 
327 global destinations
with its 41 codeshare 
airline partners, 
including the four 
airlines in which it holds 
equity investments: 
airberlin, Air Seychelles, 
Virgin Australia and Aer 
Lingus.

Over 120 European destinations ... now that’s Wunderbar!

CRUISE NEWS
Oceania’s Kiwi Culinary Discovery Tours 
This winter, Oceania Cruises is expanding its 
Culinary Discovery Tours to the South Pacific 
on Marina. Uniquely designed for each port, 
Culinary Discovery Tours provide guests with 
the opportunity to explore local food markets, 
vineyards and farms in small groups, side-by-
side with an expert chef from the Bon Appétit 
Culinary Center. Participants then join the 
chef in the culinary centre for a hands-on 
cooking lesson of the regional cuisine. 
The new South Pacific Culinary Discovery
Tours are offered in the Bay of Islands 
and Tauranga on the 18-day South Pacific 
Paradise cruise. Departing Papeete, Tahiti 
on 07FEB13, the cruise calls on 11 ports 
throughout French Polynesia, Samoa, Fiji, 
Vanuatu and New Caledonia before arriving 
in New Zealand. 
“A Chef-Insider’s Food & Wine Feast” 
Culinary Discovery Tour in the Bay of Islands 
visits Kerikeri, a horticultural centre and 
home to Ake Ake 
winery for a tasting
with the head 
vintner and a meal 
created from 
locally grown 
foods depending 
on what’s fresh that 
day. Guests might 
expect a regional 
dish prepared with 
seafood from the 
Bay of Islands, such 
as Pan-Roasted 
Snapper with 

Capsicum Coulis.  
The Culinary Discovery Tour in Tauranga, 
“Maori ‘Kai’ Cooking Demo and Kiwi Fruit,” 
explores a flourishing kiwifruit orchard 
followed by a trip to the lakes of Rotorua for 
a traditional Maori luncheon featuring native 
herbs and ingredients.  
The Bon Appétit Culinary Center on Oceania 
Cruises’ Riviera and Marina features 24 fully 
equipped work stations. Induction cook tops 
and convection ovens afford participants the 
opportunity to gain a hands-on cooking 
experience. Classes cater to all levels of 
aptitude, from beginner to master-chef level.
Pricing for Marina’s  “South Pacific Paradise”  
starts from $6,635pp share twin, in a deluxe 
Ocean View  stateroom.  
For instant confirmation and further info, 
call Cruise Holidays on 09 523 7788 or 0508 
CRUISE (278 473).  Price includes Port Taxes, 
Government Fees and Gratuities. 

http://www.lufthansaexperts.com


FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

It’s that time of year, 
availability is limited and 
demand is high. 

With ‘live’ availability on 
the Viking website you 
can save time and quote 
on the spot.

It’s so simple.

Click here to watch the 
video guide.

LIVE 
AVAILABILITY
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New England Cruising
Having just returned from two weeks leave 
following the ICCA Masters Conference I wanted 
to share my experience cruising the New England 
region.
Accompanied by my better half, we stayed on 
board QM2 for a 7 night New York round trip that 
included calls at Newport, Boston, Bar Harbour, 
Saint John & Halifax.
It is no secret that the Northern Hemisphere 
autumn (fall) is the best time to visit this part of 
the world and for those who have not experienced 
it, I can confirm that every day we were amazed 
by stunning sights as the summer greenery was 
going through a range of orange, red and rustic 
colour changes.
Not exactly shorts and t-shirt weather but we were 
fortunate to spend each day bathed in crisp blue 
skies and maximum daily temperatures up to 15 
degrees Celsius.
QM2 berths at the Brooklyn Cruise Terminal and 
the embarkation and disembarkation process 
for passengers in this purpose built facility is first 
class. 
With a few hours to spare between cruises we 
headed straight to the 9/11 Memorial site that is 
now open to the public although still not 
completed. A very moving experience indeed and 
a must for anyone visiting New York. If you are 
sending client, let them know to book their entry 
ticket online in advance. There is no charge but to 
control crowding 
they do limit the 
number of people 
on the site at one 
time. 
To be continued 
next week…….

UK-Australia line voyage revival planned
A group of British businessmen with experience in cruise marketing, sales 
and ship operations is reported to be planning to source funding to build two 
100,000gt vessels to operate a regular passenger service between Southampton and 
Sydney. Project Orient would operate 20-night line voyages on 12 round trips a 
year via Suez, Mumbai and Singapore and the proposed fare would start at £2,995 
per person.
Seatrade Insider reports that the aim is to make it a reality for 2016.
Tony Peisley, cruise industry analyst, researcher and author is quoted as saying, 
“The mistake most prospective cruise start-ups make is targeting a sector of the 
market where there are already established, well-resourced players creating barriers
to entry that are all but impossible to overcome.  “In contrast, Project Orient has 
found a clear gap in the market and created a well-researched concept to fill it 
which will have enormous appeal to an easily identifiable group of consumers who 
hanker after a classic style of travel which has all but disappeared.”
www.sailtoaustralia.com

Be in to win a cabin for two on a two night Waiheke Cruise 
Book any Island Escape cruise between 12 & 29NOV12 and go in the draw to 
win a cabin for two on the two-night Waiheke Island Indulgence cruise departing 
20DEC12. 
The winner will be drawn on 30NOV12.
Conditions: For new bookings only. For all bookings made and deposits collected 
between 12 and 29NOV12. Prize is for 10DEC12 departure only. Prize can be 
transferred to another consultant within the winner’s office if the winner is unable 
to travel on the above date. Travel to and from Auckland is NOT included in the 
prize. 
Contact Francis Travel Marketing for booking information on 0800 422 784  or 09 
444 2298, or email reservations@francistravelmarketing.co.nz 

http://www.screencast.com/t/1puMl5Ccw
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Kiwi participant in ICCA Masters Conference
Angela Bartlam, Mondo Travel’s Cruise 
Marketing Manager has just returned from 
the ICCA Masters Conference, held on 
board Cunard’s Queen Mary 2 during a 
Southampton to New York Atlantic crossing. 
She was the only representative from New 
Zealand amongst the group of more than 20 
cruise specialists attending the conference 
and gave it a rave review. 
“The investment in the ICCA Masters 
Conference did not come cheap, however 
the return in terms of the marketing and 
selling techniques was priceless and I 
encourage more frontline and head office 
staff to make the investment in their 
business,” said Angela. 
“The transatlantic crossing aboard Queen 
Mary 2 was an absolutely stunning venue for 
the Masters Conference. With Cunard being 
steeped in such history, we could really get 
a feel for where our modern-day cruising 
originated from. The ship was a destination 
in itself with a myriad of dining and 
entertainment venues. 
“The highlights included the Royal Court 
Theatre with its stunning Broadway-style 
show, Illuminations (the onboard 
planetarium), the Queen’s Room (the largest 
ballroom at sea), the stunning two-storey 
Britannia Restaurant and of course the 
Veuve Clicquot champagne bar, which 
proved a popular spot for the group. 
“A couple of dogs were even spotted 
embarking on the crossing, kept well away 
from passengers in their own purpose built 
kennel facility - the epitome of doggy day-
care!” said Angela. 
The group came across numerous passengers
onboard who had taken the crossing many 
times in both directions – all agreeing that it 
is by far the most relaxing and luxurious way 

to travel between continents.
“Scott Koepf – the presenter for the 
conference, who has been involved with 
every ICCA Masters Conference over its 14 
years, was engaging, thought-provoking and 
challenged the group to approach their 
businesses and lives from a different 
perspective.
“In terms of marketing it was reassuring to 
hear from Scott that there are a lot of things 
Mondo are doing well, but I think the entire 
group agreed we can all make small but 
significant changes to the way we do things 
‘at the coal face’, that will have a huge impact 
on our bottom line.” 
100% of Mondo Travel stores are members 
of the ICCA and earlier in the year at the 
ICCA Awards in Sydney Mondo won the 
“Network Campaign of the Year for 
Australasia”, pipping at the post not only 
competing travel companies in New 
Zealand, but all of the Australian travel 
retailers as well.  (pic bottom right)
Group Marketing Manager for Mondo 
Travel, Gordy Bayne said he was thrilled 
to make the investment in the future of his 
cruise business, campaigns and to support 
the ICCA.
“Our cruise business has always been one of 
the most significant categories within our 
brand and is what particularly gets the 0800 
numbers ringing and email enquiries to our 
frontline sellers.
“Having New Zealand’s leading cruise 
marketing manager Angela Bartlam, it was 
the next investment to inspire our award 
winning Cruise Control campaigns for 2013, 
and also look at how Mondo as a brand can 
start to evolve its Cruise model into the 
online channel as well.”
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Oceania Cruises – Agent Rates in Asia, South America
Cruise Holidays advises for a limited time only, Oceania Cruises has opened up selected 
sailings for travel agents to enjoy the experience. 
From US$75 per person, per day, agents can enjoy the following sailings:
Marina   10DEC12:  17 days Rio De Janeiro – Valparaiso 
Regatta   23JAN13:   30 days Lima – Rio De Janeiro 
Nautica  04FEB13:   17 days Singapore – Hong Kong 
Nautica  21FEB13:   17 days Hong Kong – Beijing 
Rates are based on availability, and granted on first come, first served basis.   Port Taxes 
& Gratuities additional, and a booking fee applies.  
Call Cruise Holidays now on 09 523 7788 or 0508 CRUISE (278 473) for more 
information and a booking form. 

Windstar Cruises renovations almost complete
The full fleet-wide renovation is almost 
complete. Next month, the Windstar fleet 
will emerge fresh from its US$18 million 
renovation. While Wind Star was completed 
in April, Wind Surf will go into dry dock on 
12NOV followed by Wind Spirit on 25NOV.
Both sailing yachts will have updated décor in 
the public areas, complete with new furnish-
ings, upholstery, art, lighting, wall coverings, 
carpeting, ceiling finishes, window treatments,
and floor coverings. The enhanced colour 
palette combines sand and marine shades to 
contrast with the warmth of wood finishes, 
elevating the look and feel to casual elegance.
One of the outstanding elements of the 
renovation is the transformation of the main 
dining room into the Amphora Restaurant, 
with a new seating layout and state-of-the-art 
wine display and storage. Meanwhile, The 

Veranda’s outdoor seating will also be 
expanded to create an ideal mid-ship area for 
guests to enjoy breakfast and lunch alfresco. 
A live-action cooking station will give guests 
a chance to enjoy made-to-order specialties. 
On Wind Surf only, Degrees Restaurant will 
be transformed into an elegant French Bistro, 
with new furniture, flooring, wine display 
cabinet, and a mix of classic and 
contemporary pendent lighting. Also 
onboard Wind Surf, the popular Compass 
Rose will be refreshed with contemporary 
furnishings, new flooring, and comfortable 
chairs and bar stools designed for socializing.     
Click here to view all the Windstar Cruises 
2013 Europe Collection, and call the Francis 
Travel Marketing team for more information 
on 09 444 2298.

Carnival Exotic Prospect sale
The Carnival Cruise Lines 2013 Exotic 
Prospect sale is available on select 2013 
Europe, Transatlantic, South America, Alaska 
and Hawaii sailings and will feature Fun 
Select rates plus up to US$500 Cash Back per 

stateroom (Cash Back amounts may vary by 
ship and sailing).
Call the Francis Travel Marketing team on 
09 444 2298.

Quark - Buy One Get One Free
Book one berth on selected Quark voyages by 
30NOV12 and your clients will get a second 
one free. The offer is valid only for departures 
from 28OCT12 to 01MAR13.

Click here to download the flyer and call 
the Francis Travel Marketing team for more 
information on 09 444 2298.

HOSPITALITY
New name for historic Napier property
Choice Hotels’ Econo Lodge Westshore Beach 
has become Econo Lodge Napier to increase 
the property’s recognition as an 
accommodation option in Napier. 
Econo Lodge Napier, owned by Carol and 
Jeremy Bayliss since 1995, is on a landmark 
site that has been a part of the Westshore 
community for almost 160 years. The current 
building was established in 1925. 
In addition to a name change, Econo Lodge 
Napier will open Hawke’s Bay’s first dedicated 

New Zealand Craft Bier Garden in December, 
which will serve a range of New Zealand beer 
on tap and over 60 bottled beers. 
This history-rich property’s other onsite 
facilities include Hawke’s Bays oldest bar 
and an award winning bistro which has been 
operating on its original site in the hotel since 
1925 serving a long list of local and 
international beer and wine. 
The property has 11 rooms and suites. 

Marlborough’s newest restaurant
The newly renovated Scenic Hotel Marlborough 
has transformed its public areas and unveiled 
the new-look Mondrians Restaurant and Bar.
General Manager Brett Inkster says the new 
name and décor for the restaurant and bar 
come from the distinctive feature glass walls 
and abstract artwork used in the renovation. 
It is inspired by the aesthetic of Piet Mondrian, 
a founder of the Dutch modern art movement
and famous for his abstractions, typified by 
a white base with black lines and the three 
primary colours. 
“The décor has been designed to reflect the 
beauty and simplicity of his work, and the 
finished result is quite spectacular,” says 
Inkster.
He says that the new Head Chef Sash 
Thathapudi draws on his considerable 
international experience to present a menu of 

style and elegance.
Every dish on the comprehensive menu is 
matched with a quality local wine suggestion. 
Scenic Hotel Marlborough’s conference and 
meeting facilities will undergo refurbishment
next, and are due to be completed in early 
December. Exterior landscaping will be 
undertaken next year to enhance the indoor/
outdoor flow of the bar area.

http://www.promail.co.nz/admin/temp/newsletters/3581/2013%20Collection.pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Wednesday%2C+7+November+2012
http://www.promail.co.nz/admin/temp/newsletters/3581/BOGOF%20FLYER.pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Wednesday%2C+7+November+2012
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PEARL’S PEARLER
Some bosses are like clouds - when they aren’t 

around it’s like the day seems brighter.

INDUSTRY NEWS
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Countering negative guest reviews
US-based technology company Opinionmeter 
International has released a hotel reputation 
management tool - called TouchPoint - aimed 
at reducing negative guest reviews posted 
online.
TouchPoint is an in-room survey system 
allowing guests to use their smartphones to 
access hotel guest satisfaction surveys real-
time while they are experiencing the service. 
A paper fold-up is placed in each room for 
guests to access the survey after scanning the 
QR code on it with their smartphones.
If a guest submits an unsatisfied response to a 
survey question, TouchPoint will send a text 
message or email alert to the appropriate 
hotel staff, affording the opportunity to 
instantly intervene with the unhappy guest 
and take corrective action while the customer 
is still on the property. 

Prevu appointments
Prevu has appointed Andrew Gulland and 
Kerry Lahood to newly established sales roles.
Gulland was previously with The Rarotongan, 
and Lahood with Hertz Rentals.
Brett Robinson, Prevu’s GM, says they bring 
a huge wealth of industry knowledge to the 
business. “Adding two high profile individuals
will significantly improve our sales reach 
throughout New Zealand, Australia and the 
Pacific,” he says. 
The announcement comes on the back of 
a partnership agreement with Celtica TV, 
operated by John Allwyn-Jones.  Based on 

the Sunshine Coast, Celtica TV provides a 
production and sales service to Prevu. 
“It is without doubt an exciting time as 
Prevu’s technology and distribution platform 
enter a new age, with the company set to 
launch its mobile platform,” says Robinson. 
Prevu offers web content (stills, virtual tours 
and video) of hotels and resorts throughout 
Asia Pacific to regional and international 
travel websites, delivering over 25 million 
views per annum for its hotel and 
accommodation clients, reaching a global 
consumer audience.

Club Med targets 
NZ group market
Club Med has announced formation of a new 
Sydney-based Groups and Incentive 
Department.  The new division is responsible 
for both the Australian and New Zealand 
markets offering a dedicated account 
manager for group bookings.
Brendon King, Groups and Incentives 
Manager and Joey Templin, Account Manager 
from the new department will be manning 
the Club Med stand at PAICE 2012 along 
with Club Med NZ Sales and Marketing 
Manager Kaarin Gaukrodger.  
All of Club Med’s key properties in Asia 
Pacific can now facilitate events for groups 
ranging in size from 20 - 900 delegates.  

Last chance for fast ‘paice’ registration
Business event organisers have until the end 
of today Friday 09NOV to fast track their 
registration to the Pacific Area Incentives and 
Conferences Expo (PAICE) being held  at 
SKYCITY Auckland Convention Centre next 
Tuesday 13NOV.

Online registrations via paicexpo.co.nz/
buyer-registration will close at 5pm today, 
however organisers of offshore incentives, 
conferences and other events can still register 
on the exhibition day.
PAICE is a free to attend exhibition with 

more than 100 suppliers 
from Australia, the Pacific 
Islands, Asia and beyond 
converging in Auckland. 
Representatives from the 
Global Business Travel 
Association and Expedia 
will speak at two free 
Business Travel Forum 
seminars in the afternoon.
For more information 
contact Ashleigh Gilchrist 
on 09 818 7807 or email 
ashleigh@promag.co.nz

Waiotapu attraction bought by Bay iwi
Radio New Zealand reports that Te Arawa 
Group Holdings, the commercial arm of Te 
Arawa, has taken over the Waiotapu 
Geothermal Wonderland, home of the 
famous Champagne Pool, volcanic craters, 
and the Lady Knox Geyser.
The former owner, and now general manager 
of the park, Alex Leinhardt, says Te Arawa 
approached his family about purchasing the 
park eight months ago.
He says he wasn’t looking to sell, but 
reconsidered when the concession his family 
held on the land was due for renewal.


