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Cruise arrivals worth big bucks to NZ
As the 2012/13 cruise season gets into full swing, a new cruise 
economic impact report forecasts the season’s contribution to New 
Zealand’s GDP at NZ$327 million, supporting 5,633 jobs. 
Cruise New Zealand says this represents growth of 13% on last year. 
The 2012/13 forecast predicts 20% growth in passenger arrivals and 
8% growth in both the number of voyages to New Zealand and port 
calls around the country. 
As New Zealand’s key exchange port, Auckland has the lion’s share 
of the cruise sector’s economic contribution at NZ$115 million, 
accounting for 1,755 jobs. Other cruise regions, including Bay of 
Plenty, Wellington, Canterbury, Otago and Southland are also 
expected to show significant levels of growth compared to the 
2011/12 season. 
New Zealand’s cruise industry has grown reasonably steadily over 
the 15 years, lifting from 27 cruises with 19,400 arriving passengers 
in the 1996/97 season to the 2012/13 season, which is expected to 
host 130 cruises carrying 209,000 passengers. 
If global trends are anything to go by, this cruise growth will 
continue, with reports of new ship orders, and the potential and 
sustained strength of the Asian and Australian economies, according 
to Cruise New Zealand chairman Craig Harris. 

Also see Bigger facilities will attract cruise turnarounds and 
Study confirms Auckland drives NZ’s cruise industry on page 13.
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CHC – Mt Cook – ZQN flights
Air New Zealand will operate flights from 
Christchurch to Mt Cook and on to 
Queenstown three times weekly 23DEC12-
27JAN13, using 68-seat ATR. It aims to meet 
high-season demand from overseas markets, 
particularly Japanese visitors. 
The 40-minute flights between Christchurch

and Mt Cook, leaving before noon, will 
be timed to connect with the arrival into 
Christchurch of a direct service from Tokyo. 
The carrier last operated services between 
Christchurch and Mt Cook a decade ago, with 
the final flights in FEB02. 

Big conference secured for Auckland 
Auckland has been selected to host a major 
conference, the 23rd International Symposium
on the Forensic Sciences 2016, with the help 
of the new Auckland Convention Bureau Bid 
Fund. 
The fund was only introduced in July this year 

and was instrumental in helping to secure the 
four-day conference, which is to be held at 
SKYCITY Auckland Convention Centre, with 
a minimum of 1,000 delegates expected to 
attend. The estimated economic value of the 
event is more than $4 million.

Rotorua signs with China Southern
Last weekend in Guangzhou, China, a delega-
tion led by Rotorua District Council deputy 
mayor, Trevor Maxwell, signed a Memorandum 
of Understanding with China Southern 
Airlines, Asia’s largest carrier.
The signing was the culmination of months of 
discussion aimed at collaboration across trade 
and product development, as well as mutually 
growing profile and opportunities. This now 
paves the way for Rotorua to work closely 
with China Southern’s marketing, public 
relations and foreign affairs departments and 
through the New Zealand office to grow the 

China semi FIT and high-end visitor 
segments to New Zealand.
The delegation included Rotorua District 
Council’s Economic and Regulatory Services 
group manager Mark Rawson, Destination 
Rotorua Marketing’s Oscar Nathan and 
Shelley Huang, as well as representatives from 
Rotorua’s local tourism and tertiary education 
sectors.  Also in attendance were Tony Everitt, 
regional manager Asia for Tourism New 
Zealand, and New Zealand Chinese Herald 
director Raymond Chen.

‘Have a Hobbit’s Holiday’
Nelson Tasman Tourism says it is thrilled to 
have received approval from Warner Bros to 
use the tagline ‘Have a Hobbit’s Holiday’ in 
any Lord of the Rings promotion. It was hard 

not to miss cast and crew in the region last 
year, says the RTO, however they don’t know 
if anything that was filmed that might profile 
the region has made the final cut. 

Robbie Macrae, director of 
THE EDGE, has announced 
that opening ticket sales for 
Mary Poppins have broken 
box office records for events 
at The Civic. The previous 
record went back to 2004.
Final tickets are now on sale 
for performances through 
until 30DEC. 

Skyline Rotorua spends $1m for peak season
Skyline Rotorua is preparing for the peak 
summer season with a complete revamp of its 
mountain-top cafe, a major redevelopment of 
its Fairy Springs Rd carpark, the completion 
of its new wine tasting room and the opening 
of its new nature trails.
The combined current projects are worth in 
excess of $1 million, and follow the recent 
joint announcement that Volcanic Hills are to 
establish a winery on the grounds of Skyline 
Rotorua. The wine tasting room at the top of 
the complex is the first phase of the wine 
development, with the full winery due to 
open in March.

“Our cafe is being completely transformed 
into a ‘foodie’ marketplace, offering 
everything from gourmet pies and bakery 
food, to pizza ovens, fish and chips, a tandoor 
oven, crepes, deli section, ice-cream parlour 
and great coffee,” says Skyline Rotorua 
general manager, Bruce Thomasen. 
Another feature to open prior to summer is 
Skyline Rotorua’s new Nature Trails, a series 
of interactive walks around the mountain-top 
site with informative and interactive panels 
designed to encourage children to engage 
with nature. 

Annabel good for Brand New Zealand
Foodie Annabel Langbein has told the Australian Woman’s 
Weekly that her first 13-episode TV series “The Free Range 
Cook”, shot amidst the splendour of Central Otago, has aired 
in 83 countries and the accompanying book has sold around a 
quarter-million copies.
Her new “Simple Pleasures” TV series, again starring Wanaka 
and surrounds, has already been pre-sold in 39 countries.
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MTB disc sequel a hit in Sydney 
A DVD promoting mountain biking in the 
Central North Island has only been in the 
Australian market a month, but it is already 
receiving rave reviews and prompting 
Australians to plan trips across the ditch.
“Mad If You Don’t” is a 50 minute DVD that 
is included free with last month’s edition of 
Australian Mountain Bike magazine which 
has a circulation of 75,000. It follows the 
release of the popular “Be Rude Not To” DVD 
last year, and this time features the new Motu, 
Thermal and Taupo cycle trails, along with 
some of Rotorua’s best mountain bike trails.
The DVD was a Rotorua International 
Airport initiative in conjunction with a 
number of other partners including the DoC, 
Destination Rotorua Tourism Marketing, 
Events and Venues Rotorua, Tourism 
Eastland, Great Lake Taupo, Ride Rotorua, 
Rotorua District Council, Tourism New 
Zealand, Cycle Sport NZ and Trek Bicycles. 
“In Rotorua alone, recreational mountain 

biking is now worth more than $10.2 million 
- nearly double the income of local exports,” 
says Rotorua Airport’s George White.
“A recent study indicates this worth will only 
increase with the launch of new trails and 
initiatives such as the national Cycle Trails 
and other promotions.”
Given the success of the two DVDs, work is 
now starting on a new production promoting 
the walking trails of Rotorua and the wider 
Central North Island region.
Pictured above, the team from Australian 
Mountain Bike magazine hit the local trails.

New Te Puia 
entranceway 
opens for visitors
After three months of 
heavy construction, 
the new entranceway 
(waharoa) at the New 
Zealand Maori Arts 
and Crafts Institute, Te 
Puia, is open for 
business with tours 
and visitors already 
able to use the new 
entrance and electronic 
ticket gates.
The design of the new 
entranceway 
complements the 
existing Te Puia site 
and buildings, 
combining traditional 
and contemporary 
elements and 
incorporating native 
timbers, carvings and 
glasswork. It includes 
a covered all weather 
canopy and a base for 
Te Puia guides and 
frontline hosting staff.
Te Puia Chief Exec 
Tim Cossar, says “Our 
previous hand held 
ticketing system has 
been upgraded to a 
permanent electronic 
ticketing gate system, 
which means that 
visitor entry is quicker 
and more efficient.”

Southern Odyssey & Stewart Island tour
MoaTrek is promoting its 8-day Southern 
Odyssey & Stewart Island tour 23FEB-
02MAR13, which it describes as a nature-
lover’s delight, with an opportunity to view 
penguins and albatross, visit the Ulva Island 
bird sanctuary at Stewart Island, enjoy the 
natural wonders of the Catlins (right), enjoy 
Dunedin hospitality and ride the Taieri Gorge 
Railway.
The tour, which starts in Auckland, includes 
flights to and from Queenstown, all transport 
in an air-conditioned 18-seater coach with 
an experienced MoaTrek driver/guide, and 
quality accommodation chosen for its “sense 
of place”. The package includes all meals, 
all sightseeing, visits, cruises and rides, and 

flights between Invercargill and Stewart 
Island.
The tour is priced at $4390pp share twin /
double and $4990 single occupancy.
Click here to download the itinerary.
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AUSTRALIAFAWC festival pulls media
International media representatives are 
among those who will attend Hawke’s Bay’s 
inaugural Food and Wine Classic event, 
starting today.
Journalists from glossy magazines and high-
profile newspapers will be wined and dined at 
a selection of over 55 individual events, with 
the aim of putting FAWC on the map.
Hawke’s Bay Tourism general manager Annie 
Dundas says the media contingent organised 
by Tourism New Zealand include writers 
from Huffington Post, Canadian Living 

magazine, German publication Rhein Main 
Presse, The Daily Meal (US), and Madison 
magazine from Australia, as well as our own 
Cuisine magazine. 
The combined reach of the publications is 
nine million readers in six countries.
Ticket sales also indicate interest from New 
York, London and The Netherlands, with 
Auckland and Wellington proving popular 
domestic markets, accounting for 56% of 
traffic to the FAWC website.

Ultimate Hikes walking season kicks off
New Zealand’s premier guided walking 
company is launching its 2012-2013 season 
this week with walkers on The Routeburn 
Track multi-day guided walk now able to 
choose to stay in brand new ensuite rooms. 
Queenstown-based Ultimate Hikes operates 
fully- catered guided walks on the Milford, 
Routeburn and Greenstone Tracks.
Milford Track walkers set off yesterday while 
the Routeburn guided walks start from today. 
The Classic walk -- encompassing both tracks 
-- also started yesterday, and the first Grand 
Traverse heads out on 05NOV.
Ultimate Hikes General Manager Noel Saxon 
said the new rooms on the Routeburn looked 
“fantastic” and had been very popular with 
pre-bookings.
“The rooms blend in with the existing 
structures, and we’re thrilled to be able to 
offer the same level of service to our guests on 
the Routeburn Track and the Routeburn leg 
of the Grand Traverse as we have been doing 
for a number of years on the Milford Track. 
“The lodges are very comfortable and 
hospitable and located in idyllic, awe-
inspiring surroundings,” said Mr Saxon.  

He says there is still space available on all 
the tracks for this season but suggests people 
book as soon as they can if they want a 
particular departure date.
Bookings for the 2012/13 walking season can 
be made online at www.ultimatehikes.co.nz or 
through the reservations centre – 03 4501940, 
info@ultimatehikes.co.nz.  

The largest gathering of veteran, 
vintage and classic cars in Otago is 
being planned for 2016. 
The International Vintage Motoring 
Festival is expected to attract up 
to 1000 vehicles to Dunedin from 
around New Zealand and overseas. 
The Otago Daily Times reports that 
the tentative dates for the festival 
are 15-24JAN16. 

Gold Coast Mega Famil – last chance (10.30am)
Chris Ingram at Gold Coast Tourism is 
reminding the industry that they still literally 
have a last-minute chance to join the Gold 

Coast Mega Famil 09-13NOV12, because 
registration closes today Friday, 02NOV at 
10.30am.

On this famil agents will get to experience:
•	 Warner	Bros.	Movie	World	and	Dreamworld	&	WhiteWater	World	and	SkyPoint
•	 New	experiences	at	Currumbin	Wildlife	Sanctuary
•	 Mt.	Tamborine	Rainforest	Skywalk	&	4WD	Hinterland	experience
•	 Stand	Up	Paddle	Boarding
•	 The	new	Spirit	of	the	Horse	show	at	Australian	Outback	Spectacular
•	 Shopping	at	Harbour	Town	and	a	Paradise	Jet	Boating	ride
•	 Dinner	at	QT	Bazaar	&	other	Gold	Coast	dining	experiences
•	 Stay	at	a	different	top	selling	property	each	night	including	Palazzo	Versace
•	 Plus	a	half	day	workshop	at	where	you	can	meet	with	20	Gold	Coast	products		
 one on one.

Famil cost is NZ$250 per agent and includes 
flights courtesy of Air New Zealand (Auckland
to Gold Coast return only), Gold Coast 
accommodation, fantastic Gold Coast 
experiences and most meals.  Flight Details:

NZ937   Fri   09NOV AKLOOL   0755/0825
NZ934   Tue 13NOV OOLAKL   0935/1535
GCT is really keen to get as many agents on 
board as possible, so email EOI details to: 
Loren.Swift@gctourism.com

Great Walks of Australia launch
Australia’s Travelweekly reports the launch of 
Great Walks of Australia (GWOA), a new 
collective of independently owned and 
managed walks.
GWOA aims to build awareness of Australia 
as a “world-class walking destination” by 
inviting people to become a “Great Australian 

Walker” and plan their itineraries through its 
website, http://greatwalksofaustralia.com.au.
Its seven founding members include Cradle 
Mountain Huts Walk, Tasmania; Freycinet 
Experience Walk, Tasmania (above); the 
Arkaba Walk, South Australia; the Bay of 
Fires Lodge Walk, Tasmania; the Great Ocean 
Walk, Victoria; the Larapinta Trail, NT and 
the Maria Island Walk, Tasmania.
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Rogue Chinese inbound operators targeted
Brisbane’s Courier-Mail reports that shonky 
operators are charging Chinese tourists for 
trips to public botanic gardens, picnic sites, 
beaches and a “faux” Great Barrier Reef.
High-profile tourism figures have warned 
authorities that “rogue” inbound package 
tours in Sydney, Cairns and the Gold Coast 
could irrevocably harm the nation’s A$3.8 
billion a year China market. Tourism Minister 
Martin Ferguson told The Courier-Mail of 
a crackdown and compliance blitz ahead of 
new direct flights out of Shanghai into Cairns 
this week.
Tourism Australia, Tourism Queensland, and 
the ACCC have been asked to investigate
complaints of rogue operators charging 
admission fees to free public spaces. Known 
as shopping tours, some package trips are 
heavily-discounted to get the “high volume, 

low yield” tours, but offset by price-gouging 
on free locations and under-the-table 
commissions from certain shopping outlets.
Other alleged rorts include “rainforest” tours 
that go to a local park, costed tours of Surfers 
Paradise beach, and Great Barrier Reef trips 
that do not actually make it to the underwater 
wonder.
Mr Ferguson said three out of 58 inbound 
tour companies in the China Approved 
Destination Status (ADS) scheme have been 
suspended for breaches of the code of ethics 
in recent months.
“From October 31, a new code of conduct for 
ADS tour operators will come into effect with 
a new compliance taskforce to stage periodic 
blitzes to ensure ethical standards in 
Australian tourism businesses,” he added.

Sunshine Coast Facebook photo competition 
Sunshine Coast Destination Ltd (SCDL) has 
launched a Facebook photo competition to 
spark interest in its new nature trail.
The nature trail was launched with the help of 
local singer / songwriter, Kelsie Rimmer who 
penned a unique song about the beauty of the 
region which has been used in a YouTube clip.
SCDL CEO Steve Cooper said the Facebook 
competition is part of the online marketing 
strategy to ‘spread the word’ about the trails.
“People love to share photos on social media 
sites. This competition will not only 
encourage members of the public to start 
exploring the Sunshine Coast by going on the 
nature trail -–it will also allow them to boast 
of their inspiring experiences by uploading 
images of their trip.
“We’re asking them to upload the photos to 

Facebook, Instagram or Twitter and then 
write a sentence telling us what they enjoyed 
about their trail experience. The entrant with 
the most votes will win $1000.”   
The Sunshine Coast nature trail includes 
experiences at Noosa National Park, 
Kondalilla Falls, HMAS Brisbane, Mount 
Coolum, Pumicestone Passage, Caloundra 
Coastal Park, Glass House Mountains and 
Buderim Forest Park.
The nature trail is the first in a series to be 
launched showcasing the array of exciting 
experiences visitors can enjoy on the 
Sunshine Coast including arts and culture, 
attractions, food and wine, markets and water 
fun.
To enter visit: 
www.facebook.com/sunshinecoastQLD

Qantas revises Business Fares to Australia
Qantas long term business cabin fares from 
New Zealand to Australia have been reviewed 
and a revised suite of one-way fare levels will 
be effective for sales from Tuesday 06NOV12.
Tasman Business cabin fares will be offered in 
four ascending booking classes for each city 
pair from AKL, CHC, WLG, ZQN to ADL, 
BNE, CNS, MEL, OOL, PER, SYD.   On city 
pairs where direct Qantas services do not 
operate, higher fares are provided that include 
a premium to accommodate the domestic 
sector within Australia eg WLG-X/SYD-BNE.
Changes include fare revisions to simplify the 
structure and achieve as much commonality 
as possible; direct routes are common-rated 
to the same destination / indirect routes at a 
common increased value; D class fares have 

been introduced to increase the range of fares 
offered and assist buy-up at lesser cost when 
I class is not available; and C class levels have 
been adjusted to accommodate the new D 
class fares.
Indicative all-inclusive one-way levels from 
Auckland to Sydney are $1050 (I): $1260 (D); 
$1500 (C); and $1710 (J).
Fares will be available in your GDS and on 
the Qantas Industry Sales website.

Shonky Awards for travel-related products
Ticketek, Ticketmaster, Cabcharge and Jetset 
Travelworld were among the recipients of 
‘awards’ when Australia’s consumer watchdog 
Choice announced its annual Shonky Award 
winners this week.
According to the Sydney Morning Herald, 
Ticketmaster and Ticketek — which was 
fined A$2.5 million late last year for anti-
competitive behaviour — were included for 
“over-the-top and inescapable fees” applied 
when customers purchase tickets to an event.
While fees vary depending on the ticket 
company and venue, Choice says the 
companies can include a $9.50 handling fee, 
$5.20 to receive an email ticket to print at 
home, or $7.60 to have the ticket delivered by 
regular mail.
Choice said consumers “have little choice 
other than to use the Big Two, which have 
wrapped up exclusive ticketing rights to many 
venues around the country”.

Cabcharge was named and shamed for its 
hefty 10% surcharge on trip fares for 
passengers who use credit cards. Choice 
believes a typical credit card surcharge is just 
1 to 3 per cent.
Meanwhile Jetset Travelworld was criticised 
for fine print in its contracts that means 
travellers waive their “chargeback” rights. 
The contracts, which apply to the company’s 
Jetset, Harvey World Travel and Best Flight 
brands, deem that if a holiday that has been 
paid for on a credit card is not delivered (for 
example if a cruise ship is cancelled) the 
agents can refuse the consumer’s request for 
chargeback through their credit card 
company.
The SMH says that while Jetset Travelworld 
is not acting illegally, Choice believes ask-
ing consumers to waive this vital consumer 
protection is “unethical and dodgy”.
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NOU LOW PRICES
Better package prices all 
year round. Contact your 
preferred wholesaler.

New branding for Tourism Fiji
The Fiji Times reports that Tourism Fiji will 
reveal its new brand at the World Travel 
Market 2012 to be held in London from 05-
08NOV.
At the same time, a new website will be 
officially introduced. It follows the recent 
rebranding exercise of Fiji’s national carrier 
Air Pacific into Fiji Airways.
Fiji Tourism’s new tagline will be effective 
from January next year.

Elizabeth Powell, Fiji’s Permanent Secretary at 
the Ministry of Public Enterprises, 
Communications, Civil Aviation & Tourism 
said, “We will be rebranding our country. We 
are no longer going to be using our tagline, 
‘Fiji Me.’
“We will be adopting a new slogan, imagery 
and many new initiatives.”
Powell added that Fiji’s hotels and resorts 
would also be part of the rebranding effort.

Coconut’s Overwater Fales delayed
The completion of the construction of six 
brand new Over-the-Water Fales at Samoa’s 
Coconuts Beach Club, Resort and Spa has 
been delayed and are now expected to be 
complete by 28FEB13 due to a delay in the 
arrival of the furniture. Much of the construc-
tion work on these Fales will be done off-
site, and there will be minimal disruption to 
inhouse guests. 
As an incentive for those guests who are 
already booked, or for new reservations, 
Coconuts is offering a US$50 Resort Credit 
per room per day. This credit can be used for 

meals, drinks, tours from the resort’s Tour 
Desk, and for Spa Services from the Coco 
Beach Spa. 
“We understand that some guests may have 
concerns about construction work hap-
pening during their holiday, and trust the 
resort credit would more than make up for 
any potential inconvenience. Guests may 
also change their travel dates or cancel their 
existing reservation with no penalty,” says 
NZ Representative Lesley Perrie, who can be 
contacted on info@planetmarketing.co.nz or 
09 414 6153 for further clarification. 

Denarau Activity and Adventure Combos
Four new activity and adventure packages 
which include fun nearby or on Fiji’s Denarau 
Island are now available for travellers from 
Fiji’s Finest Tours. 
>>  4 Must-Do Activities of Fiji  (Adrenalin’s 
Jet Ski Safari, PJ’s Sailing Adventure, Sigatoka 
River Safari, and Great Sights Fiji’s Navilawa 
Half-day Village Tour)
>>  Fiji Island Romance and Fun (Denarau 
Spa, Captain Cook’s Sunset Dinner Cruise, 

Adrenalin’s Jet Ski Safari and Sigatoka River 
Safari)
>>  Fiji Family Fun for Children Aged 10-15 
(Adrenalin’s Jet Ski Safari, PJ’s Sailing 
Adventure and Sigatoka River Safari)
>>  Fiji Family Fun for Children Aged 2-10 
(South Sea Cruise’s Finding Nemo tour, 
Adrenalin Jet Boat tour and Great Sights’ 
Half-day Nadi Tour)
Visit www.fijisfinesttours.com 

New specials from Planet Travel Marketing
Planet Travel Marketing, part of the A-Team, 
has just extended some of its specials for sales 
till 30NOV12 and travel till 30JUN13. 
>>  First Landing Beach Resort, Fiji has a Stay 
5 Pay 3 plus kids 16 and under stay and eat 
(breakfast and dinner) free with a free full day 
island trip. 
>>  Coconuts Beach Club, Samoa has a new 
30% off special for a minimum 5-day stay and 
a bonus of two free massages for stays of 7 
nights or more. 
>>  Royal Tera Beach Resort Noumea has a 
Stay 4 Pay 3 and Stay 7 Pay 5 with two free 
cocktails.
>>  Oure Tera Beach Resort on the Isle of 
Pines has a Stay 3 Pay 2 with two free 
cocktails. 
>>  The Moorings in Vanuatu has a 50% off.

>>  Rarotonga Beach Bungalows (above) has 
a Stay 5 Pay 4 with free car hire for duration 
of stay. 
>>  Fafa Island Resort has a year round Stay 5 
Pay 4 with blockouts.
Call your wholesaler for bookings or contact 
NZ rep on info@planetmarketing.co.nz or 09 
414 6153 for more details or check 
www.ateam.co.nz for Info Sheets, full details 
on Specials, videos etc.
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Your gateway to The Yangtze Click Here
or call 09 309 1188

China   We know it like our own backyard

THAI Airways International Sales Rep Milena Bossa recently escorted a Royal Orchid Holidays 
famil to Northern Thailand and Bangkok.  The group is pictured here at an orchid and 
butterfly farm in Chiang Mai.  L to R: Amy Mcphail - Travelcom Tauranga; Pamela Shaw - 
Flight Centre Lynnmall; Nicola Lynch - HOT Wanganui; Kathleen Pool - Harvey World Travel 
Dinsdale; Milena Bossa – THAI; Erin King - Gilpin Travel Auckland; and Talita Toomata-
Vakaruru - HOT New Lynn.

Siam City becomes The Sukosol
Sukosol Hotels will launch their city-centre 
Bangkok property this month under its new 
name, The Sukosol, following a multi-million 
baht transformation. Formerly known as 
the Siam City Hotel, The Sukosol is a unique 
Bangkok landmark and the ‘grande dame’ of 
the Sukosol Hotels collection. 
The final stage of the ambitious renovation 
will be completed in coming days, with the 
unveiling of a new facade that will incorporate 
a prominent marble feature wall running 
the length of the property along Si Ayuthaya 

Road, and lush tropical landscaping fanning 
the hotel entrance and street-facing Sapphire 
Bar.

Korea Grand Sale 2013
Clients stopping over in Korea will benefit
from huge discounts and special offers on 
shopping, lodging, food, beverages, art 
performances and more as part of the Korea 
Grand Sale 2013. Hosted by the Visit Korea 
Committee this shopping festival for foreign 
tourists will run from 11JAN-28FEB13.
Some 50 top-class hotels across the country 
will offer “3+1” or “4+1” accommodation 
benefits where foreign visitors will be 
provided with a free additional nights stay. 
The participating hotels will also offer various 
discounts on foods and beverages to foreign 
guests during the Korea Grand Sale period.
Major department stores, duty-free shops, 
retail outlets and convenience stores across 
the country are participating.  For the Korea
Grand Sale 2013, leading department stores 
such as Galleria, Lotte, Shinsegae and Hyundai, 
and duty-free shops such as Dongwha, Lotte, 
Shilla, Walkerhill and the Korea Tourism 
Organization will participate. Also, 
representative shopping malls such as Doota, 
Hello apM, Gimpo Airport Outlet, and Yeoju 
& Paju Premium Outlets will join the festival 
to expand the variety of shopping. 
In addition, a wide range of benefits including 
discounts for major Korean attractions and 
performances, will also be offered. 
The Visit Korea Committee will be operating
a special event stage in Myeong-dong, 
providing shopping and tourism information 
and will hold various experience programs, 
including traditional Korean food tasting and 
makeup tutorials.  An opening ceremony will 
be followed by various events, including a 
K-POP concert, theme weeks of each 
participating vendor, and other interactive 
events to promote the participation of foreign 
tourists and elevate the festive atmosphere. 

Watch the Korea Grand Sale website 
www.koreagrandsale.co.kr for detailed 
information coming soon and for more 
information on shopping and travelling in 
Korea details visit www.visitkorea.or.kr 
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Vietnam for Christmas? 
World Journeys has special rates on 3-night 
packages at Evason Ana Mandara resort in 
Nha Trang, and at Six Senses Resort & Spa 
in Ninh Van Bay, both in Vietnam, for stays 
20-28DEC12.  Normally high season, rates 
have been reduced by up to $720 per room on 
3-night packages.  Prices now start from $743 
pp (twin) in a Garden View Villa at Evason 
Ana Mandara, or from $1,789 pp (twin) in 
a Hilltop Villa at Ninh Van Bay.  Christmas 
rates also include a complimentary half hour 
massage. Offer valid on new bookings only, 
subject to availability.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

ASIA

http://www.acrossia.com
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=93&packageName=Evason-Ana-Mandara---Nha-Trang
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=92&packageName=Six-Senses:-Ninh-Van-Bay
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=92&packageName=Six-Senses:-Ninh-Van-Bay


Indian jungle lodges reopen 
World Journeys reports that all four of 
&Beyond’s Indian jungle lodges have 
reopened following their annual closure for 
the monsoon season, with game drives going 
ahead as normal in the wake of the lifting of 
the interim ban on tiger tourism in the core 
areas of India’s national parks. With only 
minimal changes envisioned to operations in 
the four reserves in Madhya Pradesh where 
they operate, &Beyond is confident that its 
expert naturalists and welcoming lodge staff 
will continue to create extraordinary 
experiences for guests while remaining 
sensitive to their environment.  
&Beyond says it welcomes the steps taken by 
the Supreme Court to bring about 
regulation and discipline in the tourism 
industry in India. 
Mahua Kothi lodge in Bandhavgarh National 
Park, and Bagh Van in Pench National Park 

are featured in World Journeys’ 15-day Jungle 
Odyssey itinerary through India’s most 
spectacular wildlife parks, priced from $4,065 
(4 star) or $9,138 (5 star) pp (twin) for the 
2013 season (SEP-JUN). The itinerary also 
includes the deserted city of Fatehpur Sikri, 
the Taj Mahal, and the temples of Khajuraho.  
Contact World Journeys for this and other 
tailor-made India options 0800 117311 or 
info@worldjourneys.co.nz

Gili Lankanfushi a winner 
Gili Lankanfushi in the Maldives has been 
named as the Indian Ocean’s Leading Spa 
Resort and Maldives’ Leading Luxury 
Resort at the World Travel Awards 2012. 
World Journeys offers 5-night packages at 
the 6-star resort from $4,950pp including 
return speedboat transfers from Male.

Outrigger Phi Phi opens
The Outrigger Phi Phi Island Resort and Spa 
officially opens this weekend in southern 
Thailand. From tomorrow, the 156-key 70-
acre property, formerly known as the Phi Phi 
Island Village Beach Resort and Spa, will be 
run by Hawaii-based Outrigger Hotels and 
Resorts.
Outrigger took over the sales and marketing 
of the property in OCT11. Since then, 
extensive improvements have been made, 
including the addition of 44 new Deluxe 
Garden Bungalows. The gym has been 
improved. F&B venues have been enhanced.  
The new 53sq m Deluxe Garden Bungalows 
are the highlight of the changes. They are 
located in clusters giving the atmosphere of 
a traditional Thai village. Inside, the interiors 

are contemporary with Thai touches. Each 
one features a walk-in wardrobe, a flat screen 
television, and iPod/iPhone docking station.

THE AMERICAS
TrekAmerica expands 2013 offering
TrekAmerica has just 
launched its 2013 brochure, 
which includes a range of 
new tours and for those 
looking to save on their 
next trip, savings of 10% are 
available on all the new trips 
booked before 30NOV12 
and departing before 
30SEP13.
In addition, the small group 
tour operator has introduced
BOLT (Bus and Local 
Transport) tours throughout
Central America, and has 
added to its line-up of 

stretches from LA all the way 
down to San Jose, Costa Rica.
Together with a maximum 
of 18 like-minded travellers 
and led by a local tour leader, 
those on the trek will travel 
across Central America using 
a mixture of buses, taxis and 
ferries, perfect for the budget 
conscious traveller and a 
truly authentic travel 
experience.
This year TrekAmerica has 
also expanded its range of 
Mini-Adventures. These 3 
and 4-day trips are ideal for 
those who are short on time Mini-Adventures and BLTs (Budget Lodging 

Tours). It also now offers travellers a tour that 
takes in both the US East and West Coasts in 
just 15 days.
BOLT tours offer a new style of hotel based 
travel across America, Mexico, Belize, 
Guatemala, Honduras, Nicaragua and Costa 
Rica and are priced from $1295pp for 13 days. 
Encompassing three different treks, when 
BOLTed together they offer an itinerary that 

and looking for a North America or Canada 
taster holiday. Four new tours are now offered 
including the New York to Washington DC 
Mini, Miami & Everglades Mini, Vancouver 
Island Wildlife Mini and the Los Angeles to 
Grand Canyon Mini.
For more information on TrekAmerica, 
contact Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz. 
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EUROPE

The NASA space shuttle Endeavour is now on display in its new home at the California 
Science Center, which opened the doors to the display pavilion on Tuesday. The shuttle 
will be displayed there until the museum builds a new 170,000sq ft air and space wing 
facility that should open in about five years. There, the shuttle will be displayed vertically 
as though about to launch, complete with an external tank and twin solid rocket boosters.

AFRICA 
Accessing Botswana safaris
World Aviation says that it is now even 
easier to go on safari with Air Botswana (BP) 
launching six new routes, serving Cape Town, 
Lilongwe, Nairobi, Blantyre and Lanseria 
from its home base at Gaborone, and also 
linking Maun with Victoria Falls. 
Download details of BP’s new flights here.

Air Botswana has now joined BSP in New 
Zealand, so agents are able to self-ticket their 
published fares, which are in your GDS and 
are non-commissionable.
Air Botswana’s home base of Gaborone is only 
an hour’s flying time from Johannesburg, and 
JNB-GBE fares start from NZ$413 return, 
inclusive.  

ET adds more flights  
Ethiopian Airlines is adding more flights 
between Asian gateways and its home base 
of Addis Ababa in order to meet demand for 
travel to its popular African destinations.  
From this month ET is lifting HKG-ADD 

flight frequency to daily, and BKK-ADD to 
10 flights per week. It is also launching a 3pw 
operation between KUL and ADD.
ET’s new flights are open for sale in your GDS 
now.

Etihad Ethiopian flights stalled
Etihad Airways has been forced to postpone 
the launch of its flights to Addis Ababa, the 
capital of Ethiopia, after the Ethiopian Civil 
Aviation Authority rejected the airline’s appli-
cation for the required operating permit. This 
is despite the existence of a Memorandum 
of Understanding concluded by the Govern-
ment of the Federal Democratic Republic of 
Ethiopia and the Government of Abu Dhabi 
in JUN07.
Based on this agreement, Ethiopian Airlines 
commenced scheduled passenger flights to 
Abu Dhabi in JUL08, suspending the service 

12 months later. 
Etihad Airways’ five times weekly service was 
scheduled to commence on 02NOV12.
Over a period of six months, the UAE Gov-
ernment has held several meetings to resolve 
this situation, with the final meeting in Addis 
Ababa ending in failure last week. 
Etihad Airways is contacting all passengers 
who have booked to fly on the planned ser-
vice and will offer a full refund, or will assist 
passengers to make flight arrangements with 
another carrier.

KLM returns to Zimbabwe
KLM Royal Dutch Airlines resumed direct 
flights from Amsterdam to Harare on Tuesday 
after a 13-year absence.  The Dutch airline 
had discontinued flights in 1999 citing a 
hostile operating environment.
KLM will be flying to Harare three times a 

week. The move comes as Emirates, another 
international airline that started flights into 
Zimbabwe in FEB, has increased its frequency 
from five times a week to daily, driven by the 
strong performance of the route.

The Etape du Tour 
The 2013 Etape du Tour will celebrate the 21st 
anniversary of the most fabled cyclosportive 
event in France.
On Sunday, 07JUL13, two weeks before the 
Tour de France peloton arrives in the area, the 
Etape du Tour will put 10,000 amateur cyclists 
to the test on the roads of the penultimate 
stage of the 100th Grande Boucle, a loop from 
Annecy to Annecy -Semnoz. 130km of leg-
breaking, selective terrain in the Alps await 
the bunch before a summit finish on Semnoz, 
on the Mont-Blanc Balcony. 
Annecy lies within easy reach from the stage 
finish, making logistics easier for the 
participants by avoiding the hassle of taking 

a shuttle and enabling them to get to their 
things and/or vehicles much more quickly. 
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Save 10%, Book by 27 December.

TOUR PRODUCTVisitBritain moves from Singapore to Dubai
VisitBritain has moved its Asia Pacific Middle 
East and Africa regional office from Singapore
to Dubai. The NTO reportedly said that with 
the Gulf being a major hub for aviation, its 
new Dubai office is set to develop strategic 
relationships with airlines, with the aim of 

influencing route development into Britain. 
The relocation will additionally enable Visit-
Britain to keep an eye on important growth in 
markets within the region, while maintaining 
its portfolio of activity across that half of the 
world.

Sue Cooper from THAI Airways International recently took a House of Travel famil 
to London and Paris.  They ventured on a night ride through the streets of Paris 
and are pictured here outside Notre Dame Cathedral.  L to R: Laura Hill - HOT 
Product AKL, Nathan Bartlett - HOT Ashburton, Emma Malcolm Laker - HOT, 
Vicki Reardon - HOT Taupo, Rebecca Lucas - HOT Product CHC, Sue Cooper - 
THAI, Andrew Phillips - HOT Whangarei,  Jan Crooks - HOT Parnell and Donna 
Soler - HOT Rotorua.

New: Ancient Kingdoms Holidays 2013
Mediterranean & Middle East specialist, The 
Innovative Travel Co. has released its Ancient 
Kingdoms Holidays programme for 2013.  
The glossy 60-page programme once again 
features a comprehensive range of holidays 
for this fascinating region.  Innovative’s 
popular bespoke options cater for clients with 
specific itinerary needs and accommodation 
standards - from historic and special category 
and VIP deluxe to tourist class.  
Consultants can sell from a large range of 
boutique cruises covering Greece, Turkey, 
Croatia, the French & Italian Rivieras, Nile 
Cruises in Egypt, plus locally run coach tours 
and guaranteed small group tours.  
In conjunction with the newly released 
programme a selection of earlybird and 
special offers, including companion deals, 
solo traveller savings and fly cruise offers are 
featured in Earlybird Catalogues, with book 
and pay by date 14DEC12.  
For further details contact FREEPHONE 
0508 100 111 or info@innovative-travel.com or www.innovative-travel.com 

Peregrine discounts
Peregrine is turning 35 this month and is 
offering everyone 10% off Peregrine trips, 
worldwide.
Book and deposit on any Peregrine trip in 
NOV12 for departures between 01APR-
30SEP13 for the 10% discount.
If they have travelled with Peregrine before, 
they can add 5% or 10% discount on top of 
the discounted price.
The exceptions are Polar, where Antarctica 
currently has up to 30% off season 2012/13 
and 20/25% off season 2013/14; and the 5 

star Reserve program – which Peregrine will 
never discount.
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AVIATION
The future of Australia’s aviation scene in the ACCC’s hands
Virgin Australia’s John Borghetti has this 
week provided the Australian Competition 
and Consumer Commission with the unique 
opportunity to undertake an holistic review 
of Australia’s entire airline industry, one 
that is now truly in the throes of structural 
change.
The ACCC’s chairman Rod Sims, who is 
already examining the Qantas /Emirates 
alliance, now also has the task of determining 
the effects on competition of Virgin Australia
Holdings’ move to take a controlling share-
holding in low cost carrier Tiger Australia 
and the total buyout of regional carrier 
Skywest.
The Australian Financial Review’s Chanticleer 
column says the Virgin deal gives Sims “an 
opportunity to set the framework for a 
profitable, vibrant and growing domestic 
aviation industry. Or he can take Australia 
back to the bad old days when airlines 
regularly went broke and Qantas happily 
dominated.”  The opinion piece goes on to say 
that Sims may have to admit that a country of 
23 million people cannot avoid duopolies. 
Sims has been quick to warn Virgin that it faces 
a high hurdle given that the consolidation 
move will effectively see the return of a 
domestic duopoly between the Qantas Group 
and Virgin Australia Holdings.  The AFR 
quotes him as saying the Virgin deals will 
be examined “extremely closely, extremely 
deeply.”
If approved, Virgin will be better able to 
compete with the Qantas / Jetstar combo, 
which holds about 60% of the domestic 
market by capacity.  
Borghetti has already successfully taken 

Virgin upmarket and is now giving Qantas a 
real run for its money in the corporate arena, 
but in the process had forsaken its LCC roots, 
which is where Tiger come in.
While Tiger Australia currently holds just 4% 
market share, it has big growth plans and a 
lower cost base than rival Jetstar, meaning its 
pricing strategy and the deep pockets of its 
Singaporean backer have allowed it to set the 
benchmark at the LCC end of the market.  
And then there’s Skywest, which also has a 
lower cost base than the competition. Its take-
over and rebranding by Virgin will allow it to 
fully participate in the spoils of the Golden 
West by becoming the WA price-leader, up 
against Qantas Link.
Borghetti’s plays have been funded by a 10% 
stake worth A$105m that Singapore Airlines 
has simultaneously taken in Virgin, a move 
that will be chewed over by Etihad, which 
recently garnered a 10% share in Virgin. The 
Virgin share register now has 66% of stock in 
the hands of foreigners, including Air New 
Zealand with 19.99% and Richard Branson’s 
Virgin Holdings with 26%.   
The joint ventures or alliances already in 
place with SIA over Changi, Etihad over Abu 
Dhabi, Air New Zealand (to, from and within 
NZ) and Delta, to and within the US in 
association with Virgin flights to Los Angeles, 
form a very comprehensive network.
This cosy grouping may well make it easier 
for the ACCC’s Sims to come to a favourable 
decision on the Qantas and Emirates deal, 
thereby setting the course for the future of 
Australia’s commercial aviation, both at home 
and abroad.
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Going all Hobbity
It is now just four weeks until the Hobbit 
movie premieres in Wellington and Air New 
Zealand as the ‘Airline of Middle-earth’ has 
produced a new safety video, ‘An Unexpected 
Briefing’.
Scripted and created in partnership with Weta 
Workshop, the video is, in CEO Rob Fyfe’s 
opinion, the best they’ve produced so far.
The airline is also going “Hobbity” with an 
online consumer competition to win tickets 
to the world premiere, hairy Hobbit socks on 
some longhaul flights and a special edition of 
the Kia Ora inflight magazine. 
On 24NOV Air NZ will unveil its Hobbit 

themed Boeing 777-300 aircraft, another 
collaboration with Weta Workshop.  A few 
hundred Hobbit cast, studio executives and 
global media will descend on New Zealand 
for the week, which will culminate in the 
red carpet world premiere in Wellington on 
28NOV. The world premiere in New Zealand 
will be followed by premiere events in Tokyo, 
New York and London.  These premieres, 
along with the safety video, which is bound to 
go viral globally, and the airline’s enormous 
flying 777-300 billboard, are sure to generate 
significant global exposure for the national 
carrier.

Air New Zealand’s first new-generation ATR 72-600 aircraft has been handed over in 
Toulouse, France, decked out in the airline’s famous ‘all black’ livery.
The aircraft is the first of its kind for Air New Zealand which has a total of seven on 
order with options to purchase a further five for a total list price of US$270 million. 
“The ATR 72-600 order potentially doubles the size of Air New Zealand’s ATR fleet and 
will put two million additional regional seats into the market,” says CEO Rob Fyfe.
The first ATR 72-600 aircraft will enter Air New Zealand subsidiary Mount Cook’s fleet 
in a fortnight and will service Nelson and New Plymouth in addition to the ports 
where the ATR 72-500 currently flies.

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

http://www.airnzcode.com/hobbitmovie/video/
http://www.airnzcode.com/hobbitmovie/video/
http://www.cxagents.com
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Jetstar Group celebrates 100 million passengers
The Jetstar Group celebrated carrying 100 
million passengers this week by surprising 
a family at Auckland Airport with a special 
treat. The Jackson O’Neill family from Levin 
were checking in for their Jetstar flight to 
Wellington when the airline’s CEO David Hall 
walked up and awarded them a NZ$5,000 
voucher for a family holiday anywhere on the 
Jetstar network. 

Jetstar has been holding celebrations in New 
Zealand, Australia, Vietnam, Singapore, Japan 
and Hong Kong, and launched a sale across 
New Zealand for selected dates in 2013, with 
as many as 3,000 tickets going for just one 
cent each. 
It is also running Facebook competitions and 
giving away spot prizes of Jetstar flights worth 
over NZ$125,000 across the network. 

Air NZ comments on JQ’s one-cent sale
Bruce Parton, Air New Zealand’s Group 
General Manager Australasia, was 
unimpressed with the Jetstar one-cent sale.
“Jetstar continues to be a late comer and 
follower in the New Zealand domestic market,” 
says Parton.  “We’re flattered that the 
Australian carrier continues to mimic Air 
New Zealand’s price leadership.  Long before 
the Australian carrier arrived in New Zealand 
we have been delivering ludicrously low deals 
to Kiwis – including free airfares.
“For example, in 2007 Air New Zealand’s 
hugely popular Mother’s Day sale offered a 
free seat with every seat purchased.  We’ve 
also shared our generosity with our 
Australian cousins - our Big Shout promotion, 
which first ran in Australia in 2009, saw Air 
New Zealand give away more than $2 million
in free domestic travel by providing a free 
one-way New Zealand domestic flight with 
every one-way direct trans Tasman flight 

purchased.  And just last year our Air New 
Zealand cabin crew surprised diners in a 
Melbourne restaurant by gifting them free 
flights to New Zealand.
“ We have a tonne of promotional activity 
lined up that will continue to surprise and 
delight customers around the nation whether 
you live in a big city or one of the regional 
centres that we fly to.  
“As we look towards 2013 Air New Zealand 
will have more than 2 million airfares available
for less than $100.  Kiwis can expect to be 
amazed by how cheaply they can connect 
with family, friends or business contacts, 
especially between the main centres where we 
have significant flight frequency.
“We expect Jetstar will have no choice but to 
continue to be a follower, especially given it 
has a reasonably limited flight frequency on 
the handful of routes its services and its re-
cently declining on time performance.” Ouch!

Jetstar has announced the third recipient of its Flying Start 
Program, awarding a $30,000 grant to Deaf Aotearoa, 
allowing 20 families to attend the NZ Deaf and 
Hearing Impaired Parents Conference and Children’s 
Camp in Christchurch next year free of charge.

Crew visas under review
Airlines using foreign flight crews on flights 
within Australia could face tougher conditions.
The federal government has begun a review 
of crew visas to make sure foreign staff on 
international flights aren’t working on 
domestic trips. 
Immigration Minister Chris Bowen said the 
visas, introduced 18 years ago, were intended 
for international flight duties only.
But “complex practices” by international 
airlines meant they had to be reviewed to 
ensure they were used as intended.

Jetstar came under the spotlight after Senator 
Nick Xenophon said the budget airline was 
using Thai aircrew on domestic flights in 
Australia at inferior Thai pay and conditions.
The changed visa arrangements would also 
apply to international crew working on 
Australian and New Zealand airlines able to 
sell tickets to domestic-only passengers for 
the domestic legs of international flights.
Tony Sheldon, Transport Workers’ Union 
national secretary, said the review was impor-
tant “to end the manipulation of loopholes”.

Ancillary revenue projected to reach US$36.1b in 2012
The results of The Amadeus Worldwide 
Estimate of Ancillary Revenue show that 
airline ancillary revenue is projected to reach 
US$36.1 billion worldwide this year. 
Earlier this year, Amadeus and IdeaWorks 
Company reported the ancillary revenue 
disclosed by 50 airlines for 2011. These 
statistics were applied to a larger list of 176 
airlines to provide a truly global projection 
of ancillary revenue activity by the world’s 

airlines in 2012. 
Ancillary revenue is generated by additional 
activities that yield revenue for airlines beyond 
the core movement of customers from A to B. 
This wide range of activities includes: 
commissions gained for hotel bookings, the 
sale of frequent flyer miles to partners and the 
provision of ‘à la carte services’, which provide 
increased consumer choice.

Etihad codeshare to HKG via Seychelles
Etihad Airways is to codeshare on its equity 
partner Air Seychelles’ new services between 
Abu Dhabi and Hong Kong from FEB13, 
subject to regulatory approval.
Air Seychelles will operate an A330-200 
aircraft in a two-class configuration on the 
route, with 18 Pearl Business class and 236 
Coral Economy class seats.

The flight schedule will provide leisure and 
business passengers from Hong Kong with 
seamless connectivity through Etihad’s hub in 
Abu Dhabi. 
The schedule also allows two-way connectiv-
ity between Hong Kong and the Seychelles, 
supporting a booming tourism industry on 
the archipelago. 

Malaysia Airlines (MAS) will become a full member of the oneworld alliance 
on 01FEB13.   MAS received clearance to join oneworld after a review of its 
readiness by Qantas, which is sponsoring its entry into the alliance. 

Over 120 European destinations ... now that’s Wunderbar!

http://www.lufthansaexperts.com


CRUISE NEWS
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BA to upgrade SYD-LON service
British Airways is demonstrating its 
commitment to the historic Kangaroo Route 
by upgrading its Sydney-London service.
Effective 30MAR13, BA will deploy a new 
B777-300ER in place of the B747-400 on its 
daily BA15/BA16 flights via Singapore. 
The new B777 flights will arrive and depart 
from BA’s new and improved Terminal 5 at 
London Heathrow, giving access to smoother 
connections.

Hawaiian Airlines has launched its inaugural 
flight from Honolulu to Sapporo, Japan, 
and restored nonstop service between the 
two cities that had been discontinued by 
other carriers nine years earlier.

Virgin Group chairman Richard Branson 
has indicated that Virgin Atlantic Airways 
(VS), long known for its independent 
streak, is closing in on a decision to join a 
global alliance.

Bigger facilities will attract cruise turnarounds  
Cruise New Zealand’s Craig Harris warns that 
as ships get even larger and the Panama Canal 
completes its expansion project in 2014, New 
Zealand’s port facilities may struggle, 
especially for turnarounds. 
“It is even more imperative for Auckland, as 
our key exchange port, to continue to future-
proof its cruise infrastructure to attract more 

ships to start and stop their cruises in New 
Zealand. This activity adds to the value cruise 
contributes to our economy, as it encourages 
passengers to stay in Auckland before and 
after their cruise.
“It’s encouraging that the Auckland port’s 
stakeholders are continuing to evaluate these 
prospects,” Mr Harris says. 

Study confirms Auckland drives NZ’s cruise industry 
Auckland’s contribution to the cruise industry
is pivotal to the sector in New Zealand 
according to the latest Economic Impact 
Assessment released by Cruise New Zealand. 
The report reveals that during the 2012/13 
season Auckland is on track to welcome a 
record 178,000 passengers and 78,000 crew, 
resulting in an injection of $114.9 million 
GDP into the region’s economy. 
 The exponential growth in the number of 
cruise visits to Auckland, from just one visit 
in 1991 to 101 in the 2012/13 season, is 
testament to the popularity of cruise. With 
each visit contributing in excess of $1m to 
Auckland’s regional economy, it is integral to 
the city’s economic success.
Waterfront Auckland chief executive John 
Dalzell says Auckland is already investing in 
cruise infrastructure with a new cruise facility 

currently under construction in Shed 10 on 
Queens Wharf. 
“The cruise terminal will be ready for 
Auckland’s 2013/14 cruise season and will 
double the size of the current facility on 
Princes Wharf,” he says. 
Mr Dalzell says it is part of a wider 
progressive strategy for the delivery of cruise 
infrastructure being developed with Ports of 
Auckland that will ensure future investment 
keeps pace with the projected growth in the 
sector.
This summer, ships like Celebrity Solstice 
(317m) and Voyager of the Seas (311m) will 
be bringing the largest number of passengers, 
while the Queen Mary 2 (340m) is the longest 
cruise ship to visit Auckland.

CIC in voluntary administration
Classic International Cruises (Australia) has 
been placed into voluntary administration, 
throwing the whole of the line’s Australian 
summer cruise season into doubt, according 
to Cruise Critic. 
CIC in Europe has had four ships arrested, 
including Athena, which was due to leave 
France for Western Australia on 12NOV and 
spend the European winter in Australia. As 
many as 6,000 passengers could be affected.
Although the financial issues relate to the 

European owners of the CIC ships, and not 
to CIC Australia, the Athena is being held by 
authorities and will not sail to Australia. 
CIC Australia had issued a statement saying it 
would bring the cruise ship Delphin to replace 
Athena, but this deal fell through on Tuesday 
due to scheduling difficulties.
The saga has been playing out on the Cruise 
Critic message boards, with increasingly 
worried passengers asking what they should 
do.

South East Asia with Swan Hellenic
Your cruise clients can enjoy five different 
ports of call in Vietnam before exploring 
Cambodia and Thailand on Swan Hellenic’s 
21-day Kingdoms of South East Asia cruise.
Highlights include an in-depth exploration of 
Vietnam with the chance to join a local boat 
sailing the limestone coast of Halong Bay, a 
visit to royal Phnom Penh in Cambodia and 
transit the Saigon River. 
The 21-day Kingdoms of South East Asia 
cruise is available from $8,710pp (based on 
two people sharing an inside cabin). 
The itinerary departs from Hong Kong  - 

overnight and calls at Halong Bay for scenic 
cruising, Haiphong, Danang, Qui Nhon, Nha 
Trang, transit Saigon River, Ho Chi Minh 
City – overnight, Sihanoukville (Cambodia), 
Bangkok – overnight, Ko Samui and Singa-
pore – overnight.
Price is based on a 24JAN13 departure. 
Prices includes a tailor-made programme 
of shore excursions, talks by eminent Guest 
Speakers, meals and entertainment on-board, 
all gratuities and all relevant cruise taxes/fees. 
Call Cruise Holidays on 09 523 7788 or 0508 
CRUISE (278 473) 

http://www.swanhellenic.com/cruise-itinerary.html?cruiseid=18673


FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

It’s that time of year, 
availability is limited and 
demand is high. 

With ‘live’ availability on 
the Viking website you 
can save time and quote 
on the spot.

It’s so simple.

Click here to watch the 
video guide.

LIVE 
AVAILABILITY

Maturation of our Cruising Market
Whilst we are experiencing the best growth phase 
in our regions cruising history, we should be 
mindful that natural cyclical ebbs and flows may 
eventually provide challenges to these record 
figures. But they ARE challenges we can overcome!

And much like the U.S when their market first 
matured, our current market will venture into 
new areas such as Asia (which is predicted to 
grow strongly), and Europe, who will have greater 
deployment once world economic stability returns, 
not to forget river cruising which is on the precipice 
of record booms. 

Cons: With new fuel laws regulating incrementally 
by 2020, higher operational costs in our waters may 
eventually have an impact on pricing, as will newly 
proposed port taxes for some local ports. Therefore 
this potential increase in cruise fares in years to 
come when coupled with our inability to provide 
new itineraries due to our limited domestic port 
infrastructure (in global terms),our current local 
inventory will be tested to remain as strong as it is. 

Pros: Our current 2.7% penetration market (2nd 
highest in the world) means we now have a LOT 
of Australian’s cruising. While there is a chance 
we may not continue in future years to have 68% 
of them cruising locally, current cruise passenger 
satisfaction ratings of 94%+ (which is extremely 
high) indicate our young cruising market will start 
to repeat. 

Therefore to overcome stagnation, retail growth is 
dependent on nurturing clients from close to home 
experiences to further afar 
cruises, while it is now up 
to our governments to 
keep our domestic appeal 
strong with infrastructural 
support. TravelMemo   20121102   02NOV12    Page 14

New Europe cruises for HAL’s Noordam
Francis Travel Marketing says Holland America Line has announced three new 
Europe itineraries for ms Noordam:
>>  16-Day Passage to Portugal & Italy
Fort Lauderdale to Rome – 22MAR13.  
Now departing from Rome this itinerary features an overnight in Lisbon and 
ports of call in Cadiz and Malaga.   
>>  15-Day Adriatic Dream - Rome to Athens – 21APR.
Featuring overnights in both Venice and Athens, this presents an opportunity to 
add pre and post cruise packages with embarkation in Rome and disembarkation 
in Athens. 
This sailing combines with the 06MAY 11-day Noordam to create the following 
cruise.
>>  26-Day Adriatic Dream & Ancient Mysteries Collectors’ Voyage – Rome to 
Istanbul – 21APR13. 
Featuring overnights in Venice, Athens and Istanbul.
Contact the FTM team for more information - 0800 422 784 or 09 444 2298 or 
reservations@francistravelmarketing.co.nz  

Avalon Waterways has added the Mississippi to its collection of 
river cruises, introducing two itineraries operated by the largest 
river steamboat ever built, the 127m American Queen, between 
MAR and DEC13.  For details call Globus on 0800 456 287.

http://www.screencast.com/t/1puMl5Ccw


HOSPITALITY
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Spend Time Together at Huka Lodge
World famous Huka Lodge, a favoured 
getaway for celebrity couples and Royals 
since 1924, is offering lovers a Time Together 
package, which includes a Jo Malone candle 
at turn down at the end of the day, following 
French champagne on arrival, pre-dinner 
drinks and a five-course degustation dinner 
with Michelin-star chef Michel Louws, at any 
of 20 romantic locations for two around the 
lodge and its grounds.
The package also includes full country 

breakfasts (in bed if so desired), use of all 
facilities, late check out and a Huka Lodge 
book as a gift to guests.
The Lodge can also arrange diversions 
including some of the world’s best fly fishing, 
golf courses, trekking, horse-riding, heli-
skiing and even bungy-jumping.
The two-night package in a riverside Junior 
Lodge Suite is priced from $3806 (01MAY-
30SEP but available at other times). 
www.hukalodge.com

Free buffet breakfast at Travelodge Wellington 
Travelodge Wellington is offering free buffet 
breakfast for up to two people per room per 
night for sales and travel 01NOV-31JAN13 
excluding special events. Room Rates for 
November are $176 per room per night and 
$156 per room per night for DEC12 and 
JAN13 for one or two people. Commission is 
payable on these rates.

The hotel has a gym, bar and restaurant on 
site and is ideally located just off Lambton 
Quay.
Travel agents can book direct with hotel on 
email twlg@travelodge.co.nz and quote 
booking code ‘FREEBFAST’ for more 
information on this hotel contact Lesley 
Perrie on lperrie@toga.com.au or call (09) 
414 6153.

INDUSTRY
Hurricane Sandy? Who ya gonna call?
If ever there was a time to use a travel agent, it 
was during the Hurricane Sandy event, which 
saw 15,000 flights cancelled, public transport 
crippled, hotels under pressure from 
evacuating residents, and cruises disrupted.
While TAANZ appears to have missed a 
golden opportunity to ram home the message, 
United Travel Newmarket have been quick to 
email their database asking and answering the 
question – Why do you need a travel agent? 

“Well, you could ask our 10 clients in New 
York who have been stranded by Hurricane 
Sandy... they could get no sense out of anyone 
in the very wet Big Apple - BUT - with one 
very quick call to us they have been rebooked, 
tickets reissued and on their way home!
“Always check your travel insurance, our 
policy covers all extra costs caused by Sandy 
- some other insurances do not.” And they 
signed it Sandy Central.

International business travel experts coming to Auckland
Less than two weeks away, the Pacific Area 
Incentives and Conferences Expo (PAICE) 
will see over 100 suppliers from Australia, the 
Pacific Islands, Asia and beyond converge in 
Auckland to impress New Zealand’s 
conferences and incentives industry.
PAICE will be held at SKYCITY Auckland 
Convention Centre on 13NOV and is free to 
attend for organisers of offshore incentives, 
conferences and other group events. Event 
organisers wishing to attend are encouraged 
to pre-register in order to fast track their 
entry into the exhibition.
The wide range of international exhibitors 
have created plenty of prizes and specials 
especially for PAICE buyers, including a four-
day South Australia adventure with a Giant 
Panda experience and a Kangaroo Island tour, 
plus a chance to cruise North Vietnam on 
board The Au Co with HG Travel.
PAICE 2012 will introduce 25 new exhibitors, 
with Canberra Convention Bureau 
representing Australia Capital Territory and 
Niue Tourism representing Niue, both new 
destinations to PAICE.

The popular Business Travel Forum seminars 
will again run in conjunction with the PAICE 
expo, following its successful launch in 2011.
Rachel Harper from the Global Business 
Travel Association will provide attendees 
with a global and regional glimpse of the 
business travel industry based on data from 
over 70 countries.
Expedia’s Stuart Udy will lead a session 
entitled ‘Trends in the booking of corporate 
travel - online tools and travel evolution’, 
exploring the changes in how travel is bought 
and sold in the online environment.  
For more information and registration details 
visit www.paicexpo.co.nz 



The newly elected NZ National Skal Committee is pictured here (L to R): Nigel 
Pilkington, International Director, (AKL),  Peter Morrison – National President  
(CHC) , Trish May, National Secretary  (ZQN), Tony Smith – Vice President 
National (AKL), Ian Thomas, National Treasurer (CHC),  Craig Crestani, Junior
 Vice President (WLG) 

Preparing to taste Waiheke’s wines (L to R):
Gaye Wood (Hilton Worldwide, AKL), Richard 
Froggatt (Regency Tourism Marketing, AKL), 
Joy and Phil Sims (Lumsden Research, AKL), 
Jenny Delmont (SDS AKL)

Phil Sims (AKL) Peter Howe (President ZQN), 
Peter Davies (ZQN), Trish May (ZQN)

Skal New Zealand gathering
The 42nd Annual Congress and Annual 
General Meeting of Skal New Zealand was 
recently held in the “City of Sails” - Auckland.
Skalleagues from clubs around the country 
gathered for the AGM, cocktail party and 
dinner at the Stamford Plaza Hotel, followed 
the next day by a tiki tour of the city and a 
trip out to Waiheke Island for wine tasting, 
lunch and more wine tasting, before returning
to Auckland for a casual dine out evening.

Derek Batchelor-Cook (Europcar AKL), 
Tim Butcher (Travel Directions) and Gaye 
Wood (Hilton Worldwide)

Les Probert, John Lewis (in town from 
Brisbane) and David Dougherty

Former World Skal President Phil Sims and 
newly elected Skal International Director 
Nigel Pilkington (De La Mer AKL)

Skalleagues from Hamilton, and Christchurch 
enjoying a chat with the winemaker at Peacock 
Sky vineyard

Skal Auckland Luncheon
Members of the Skal Club of Auckland 
gathered at the Top of the Town Room at the 
Pullman Hotel yesterday for their monthly 
lunch meeting. Guest speaker David Diehl 
from Wellington entertained everyone with 
tales of his experiences establishing the Boys 
Trips travel business. 



Book now!

Contact us today - call 0800 88 55 90 or visit www.driveaway.co.nz

CAR & MOTORHOME RENTALS
WORLDWIDE
✓Competitive rates ✓Brands you can trust
✓60+ suppliers at 8000 global locations!

THE
SELF-DRIVE

SPECIALIST

ABN 67 107 041 912 Lic No 2TA 6087

TravelMemo   20121102   02NOV12    Page 17

MemoTRAVEL travel & 
tourism 
online 
news 
digestUPLOADED OVERNIGHT   MON & THU

editor@travelmemo.co.nz
Kevin Blackford, Editor / Publisher

The Memo Limited
21c Commodore Parry Road
Milford Beach, Auckland 0620

Tel: +64-9-449 1449
Mob +64-21-1833 643
Fax: +64-9-449 1436

Copyright. No part of this publication may be copied, reproduced or duplicated, 
in whole or in part, without the prior written approval of the Publisher.

www.travelmemo.co.nz

PEARL’S PEARLER
Eighty percent of all people consider 

themselves to be above average.

New online passport service and fee reduction 
Internal Affairs Minister Chris Tremain 
has announced that from today 02NOV 
New Zealanders will pay less for their 
adult passport and be able to renew their 
passports online.
“All adult passport applicants whose 
application is processed in New Zealand 
will pay less. Prices for adult passports 
will drop by as much as $28 for renewals
using the new online service,” says Mr 
Tremain.
“Using the Passport Online Renewal 
Service is a much more convenient way to 
renew an adult passport. New Zealanders 
will be able to simply apply at 
www.passports.govt.nz in their own time, 
anywhere they have internet access.
“The Government is committed to 
returning savings to passport holders and 
providing even better public services at 
lower cost. Our goal is for 70 per cent of 
New Zealanders’ most common 

transactions with government to be done 
online by 2017.” 
The price for an adult passport is 
currently $153.30 (inclusive of GST). 
From today, the price will drop to: 
>>  adult first-time application (printed       
       form): $140.00
>>  adult renewal (printed form): $134.50
>>  adult renewal (online): $124.50 
The Passport Online Renewal Service is 
available for adults over the age of 16 who 
are renewing their passport. Almost 70 
per cent of passport applications are adult 
renewals. Children under the age of 16, 
first-time applicants, applicants who 
have changed their name since their last 
passport, and applicants who have an 
endorsement (e.g. for headdress) on their 
passport must continue to complete the 
paper forms. 
A full list of eligibility criteria can be 
found at www.passports.govt.nz

LATE BREAK
Nobody Hurt in 
Naviti Resort Fire 
Nobody was injured following a fire at the Naviti 
Resort on Fiji’s Coral Coast  yesterday. 
All of the guests and staff of the Naviti Resort were 
evacuated to safety and the majority of them have 
been relocated to Naviti’s nearby sister property, 
The Warwick Fiji Resort & Spa.
Fairfax reports the fire destroyed a major portion of 
the establishment including a lounge area, kids park, 
two restaurants, and other facilities. 
Firemen successfully contained the fire and Ms 
Tammie Tam, Executive Director of the hotel, says, 
“We want to assure everyone that no one was hurt 
and that all procedures were meticulously followed.”
Anyone who would like to contact friends or 
family who have been staying at the Naviti Resort 
are advised to call the Warwick Fiji Resort & Spa 
on this number: +679 6530555.


