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September back to normal for hotels
A year on from Rugby World Cup 2011, hoteliers are counting both 
gains and losses when they compare this September with the same 
period of 2011.
Further to a story in Tuesday’s TravelMemo on the AUG12 
accommodation results, new statistics from TIA show hotel 
occupancy increased in many regions in SEP12 but room rates were 
generally lower than in SEP11.
However, TIA chief executive Martin Snedden says anomalies 
created by RWC 2011 mean it is more realistic to compare SEP12 
with SEP10, and when last month’s figures are compared in this way, 
occupancy is on par and room rates show good gains.
Mr Snedden says RWC 2011 had a huge impact on normal patterns 
of hotel business.
“There was a dramatic decline in traditional September corporate 
and conference business, replaced by RWC business. However, 
this varied significantly across regions, with high demand in some 
centres around match days and periods of soft business between 
matches.
“These peaks and troughs resulted in relatively static occupancy 
levels but increased average daily room rates which were pushed up 
by high demand from rugby fans around match days.”
Click here to download the stats and analysis. 
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NEW ZEALAND

Qantas showcases North Island at Sydney domestic airport 
Qantas yesterday unveiled its experiential 
Qantas Travelator as part of a joint marketing
campaign with Tourism New Zealand to 
showcase the best of the North Island to 
customers. 
The Qantas Travelator resembles an aircraft 
fuselage, is 27 meters long and is positioned 
over the moving walkway near Gate 7 at 
Sydney Domestic Terminal 3. Tourism New 
Zealand is the first to partner with Qantas for 
its travelator promotions. 
As customers walk through the fuselage, they 
will be taken on a photographic journey of 
the North Island. Images of Rotorua, the Bay 
of Islands and Auckland canvas the inside 
of the aircraft windows and tranquil music 
complements scenes of untouched coastlines 
and pristine national parks. 

The joint campaign will run 18OCT-29NOV 
and Qantas retail offers will also feature 
within the Travelator and will update weekly. 
Qantas says the Travelator campaign is part 
of its commitment to the New Zealand 
market. The airline continues to enhance 
the experience for its trans-Tasman customers
with faster, smarter check-in where its 
Platinum, Gold and Silver Frequent Flyers 
and Qantas Club members can check-in at 
an internationally configured Q Card Reader, 
streamlining the check-in process. 
Qantas currently operates more than 100 
return trans-Tasman services per week, 
including 70 return flights per week between 
Australia and Auckland and 21 return flights 
per week between Australia and Wellington.

Milford road blasted
Nearly half a tonne of explosives have been 
used to blast away rocks as big as 500 tonnes 
in efforts by the NZ Transport Agency to get 
visitors flowing back to Milford Sound. 
The Milford Road finally opened yesterday 

after a massive landslide had forced its closure 
last Friday. 
A temporary single lane road has been 
constructed to skirt around the slip while 
work continues.

$5 Rakiura visitor fee one step closer 
The Southland District Council this week 
held a hearing for submissions on the Stewart 
Island-Rakiura Visitor Levy draft bylaw. 
An Act passed by Parliament in March allows 
the district council to collect $5 per person 
from visitors. 
The Southland Times reports that the legislation 

provided for exemptions from the fee, but 
the environmental research manager for Ngai 
Tahu’s business unit wants the by-law wording
regarding the tangata whenua’s exemption 
to only apply to descendants of specifically 
named iwi who were the original owners of 
the island.

Steam icons of Lake Wakatipu in historic reunion 
Visitors to the township of Kingston had a 
treat yesterday when the ‘Lady of the Lake’ 
and Kingston Flyer steam train had an 
historic reunion in the 100th anniversary of 
the maiden voyage of the TSS Earnslaw from 
Kingston to Queenstown.
The Kingston Flyer brought the Earnslaw to 
Kingston by rail after it was originally built in 
Dunedin, disassembled, transported by rail, 
assembled again in Kingston and launched on October 18, 1912.

Just in time for summer holiday planning, the free 2013 Holiday 
Accommodation Parks Association Directory and Map of 300 
holiday parks around New Zealand is now available. 
“Holiday parks have come a long way from the old days of 
offering tent sites and basic facilities. Most parks now offer a 
wide range of built accommodation from modern motel units to 
backpacker style accommodation suitable for school groups and 
special events,” says Association chief executive Fergus Brown.
The Directory Map complements the comprehensive 
www.holidayparks.co.nz site and the handy mobile website 
m.holidayparks.co.nz

TravelMemo   20121019   19OCT12    Page 2



Did you know?  We offer FREE valet car parking
                   find out more                                 www.jetpark.co.nz

Another top golf course for NZ Passion for NZ behind the Kaynes’ investment
A Northland Maori hapu (sub-tribe) has 
successfully negotiated for a world-class golf 
course to be built at the northern end of their 
616ha forest adjoining Te Arai beach, 90 
minutes drive north of Auckland between 
Pakiri and Mangawhai.
Currently a commercial pine plantation, trees 
have already been felled to enable earthworks 
for a links course designed by Tom Doak, 
one of the world’s most respected golf course 
architects. Doak designed the spectacular 
Cape Kidnappers course in Hawke’s Bay, rated 
among the world’s top 100 courses. 
The aim is to develop a course at Te Arai with 
a similar rating.  Links courses are the 
original, challenging Scottish-type coastal 
dune courses. 
Te Uri o Hau negotiated for around 230ha of 
the forest, which the hapu acquired as a 
commercial asset as part of its Waitangi 
Treaty settlement in 2002, to be bought by 
Los Angeles financier and golf enthusiast Ric 
Kayne and his wife Suzanne.
The Kaynes will finance the construction of a 
championship standard private links course 
and associated facilities. The land purchase 
has Overseas Investment Office approval, 
subject to a number of conditions. These 

include extensive replanting of the area 
and establishment of a trust to help fund 
increased surveillance and protection for 
nesting shorebirds in the adjoining dunes and 
beach area.
Ric Kayne, a frequent visitor to New Zealand, 
says it was difficult to find land close to 
Auckland that was ideally suited to an ocean-
links style golf course.
“With its existing natural shape, free draining 
sand base, and glorious vistas over the ocean 
and islands, this land has all of the required 
attributes to create a truly world renowned 
course and significantly enhance New 
Zealand’s already growing reputation as a 
great international golf destination.
“We intend to treat it with great respect, and 
regard it as a privilege to have this 
opportunity to work with Te Uri o Hau and 
the local community.”
Developing the course initially is estimated to 
add some $5.9 million into the local economy 
and subsequently contribute about $3.5 
million per year, partly through increasing 
tourism to the area as golfers are drawn to the 
new Tom Doak course. The project is 
expected to support over 30 jobs, which will 
include work for members of Te Uri o Hau.

Ric and Suzanne Kayne say their decision to 
create a world class golf course overlooking 
the Pacific at Te Arai is driven by a 20-year 
love affair with the country, beginning with 
golf, reinforced by cruising the coasts of New 
Zealand with their family and culminating in 
a desire to invest, create an outstanding golf 
course, and spend more of their lives here.
They were impressed by what American 
Julian Robertson had achieved with his resort 
golf courses at Cape Kidnappers and Kauri 
Cliffs, by starting with the right piece of land 
and making a commitment to absolute 
excellence, while preserving and enhancing 
the environment.
“Both those ocean-front courses rate in the 
top 100 in the world - a spectacular 
achievement for a small country - and they 
attract wealthy golf tourists to New Zealand 
with many flow-on benefits to the country,” 
says Ric Kayne.
“We also became good friends with the 
developer of the Britomart urban waterfront 
precinct, Peter Cooper, who has painstakingly
created the superb Mountain Landing 
waterfront development in the Bay of Islands 
where he has planted hundreds of thousands 
of native trees and restored wetlands as key 

elements of the project. We intend to take a 
similar approach at Te Arai, where pines are 
being logged at the moment, to ready the land 
for some gentle landscaping and extensive 
planting to restore the most appropriate 
native species on various parts of the property. 
“I am fortunate that I do not have to be 
concerned whether the course makes money 
– as an ardent golfer, simply the opportunity 
to work with Tom Doak and create a truly 
outstanding course in a beautiful environment
will be reward enough.”
Ric Kayne says he has lost count of the 
number of times he and his wife have flown to 
New Zealand as golfers and tourists, spending 
a good deal of time around the coast aboard 
large vessels they have owned successively 
over the years, and have had major refit work 
done on them at Whangarei. 
“Our current vessel, SuRi, is in the 
professional management of an Auckland 
company,” says Kayne.
Charters of the 64m superyacht SuRi, which 
can carry 12 guests in luxury and has a huge 
array of toys on board including a helicopter, 
seaplane, hovercraft, an amphibious jeep, 
jetskis and more, is being handled globally by 
37South. 

Treaty grounds set for 21st Century makeover
Waitangi’s Treaty Grounds are set for a new 
era with the launch this week of a major 
revamp, including the building of a new 
museum in time for the Treaty’s 175th 
anniversary in 2015. 
Waitangi National Trust chairman Pita 
Paraone says: “Our immediate goal is to 
improve interpretation throughout the site, 
and we want the Museum of Waitangi, which 

will include an education centre, to be in place 
by 2015, in time for the 175th anniversary of 
the signing of the Treaty of Waitangi.

“The new facility will provide a state of the 
art, secure, climate controlled environment to 
house significant taonga (treasures) associated
with Waitangi that are currently scattered 
throughout New Zealand. 
“We will also have the ability to house the 
original Treaty documents at Waitangi on a 
temporary basis from time to time, such as 
during the 175th anniversary celebrations.”
The Treaty Grounds receives no Government

funding so the Trust, with the support of 
Westpac New Zealand, has launched the 
Waitangi Charitable Foundation. This will 
be co-chaired by Sir Don McKinnon and Sir 
Tumu Te Heuheu and will lead and develop 
philanthropic public, corporate and individual
funding support. 
“Over the next two years we will be seeking
up to $10 million to make the proposed 
developments a reality,” MrParaone says.

http://www.jetpark.co.nz/Guest+Services/Parking++car+storage.html#pcs_tc1_t3


AUSTRALIA
No need for Wolverine’s help
Tourism Australia has dismissed a claim from 
the US that Australia needs a celebrity to 
promote it, saying “Australia has grown up 
and speaks for itself ”.
Andrew McEvoy, managing director of 
Tourism Australia, told B&T that word of 
mouth from family and friends now has more 
impact on consumers than celebrities.
“Viewed more than 20 million times round 
the world, our current campaign, There’s 
nothing like Australia, shows that you don’t 
necessarily need to have a big name to make a 
big impact,” McEvoy said.
“Australia has grown up and speaks for itself 
and given the way consumers get their 
information, it’s the recommendation of 
various people they trust that makes the 
difference.
“It no longer relies on one representation of 
what is a multi-faceted visitor experience.”
McEvoy’s comments came in response to a 
Herald Sun report that G Adventures founder 
Bruce Poon Tip has said Australia needs to 
recruit actor Hugh Jackman to push Australia 
nation overseas to reclaim the “golden days” 
of the 1980s Paul Hogan campaign.
“The identity that Australia had when Paul 

Hogan was Australia’s representative was the 
golden days for Australia,” he said.
“He really defined Australia and everyone 
identified with him.”
Hogan’s “shrimp on the Barbie” ad lifted 
Australia from #78 to #1 on Americans’ 
bucket list.
McEvoy says it’s not just about celebrities. 
“Tourism Australia manages the largest 
Facebook page in Australia and largest 
destination page in the world - with 3.5m 
ordinary fans advocating our extraordinary 
country each and every day to the world,” he 
says.
“In fact our advocacy and social media 
program is regarded as the best in the world, 
including nearly 600,000 followers for 
Google+ and more than 50,000 for Instagram 
who do a wonderful job for our country 
by sharing their photos and experiences of 
Australia.”
Jackman has already done his bit for 
Australia, starring in the movie of the same 
name, featured on Oprah’s much-hyped 
Aussie show and been an MC at the G’Day 
USA Aussie Ball in Los Angeles, all of which 
had big Tourism Australia backing. 

Qualia named world’s #1
The luxury Qualia resort on Hamilton Island 
beat hotels in exotic locations such as the 
Maldives and Bora Bora to score the top 
honour in the 2012 Conde Nast Traveler 
Readers’ Choice Awards.
It is the first Australian property to top the 
prestigious survey in its 25-year history.

The 60-pavilion Qualia received a perfect 
score of 100 in all categories, including 
rooms, service, food, location, design and 
activities. It was one of only four properties 
ever to receive a flawless score.
The Lodge at Kauri Cliffs in Northland NZ 
came in at number 3.

Australian business travel 40% cheaper 
The battle between Qantas and Virgin 
Australia for domestic business class 
passengers has seen fares slashed by 40% 
compared to a year ago, down to levels not 
seen in Australia in 20 years.
Virgin has been moving aggressively into a 
business class market dominated by Qantas 
since the collapse of Ansett, according to The 
Australian.
Business fares across the board dipped last 
December when Qantas began reducing fares 
and again in January when Virgin introduced 
full business class across more routes.
There have been increases in restricted 
economy fares, and full fare economy class 

fares increased 28% on last year, as the result 
of Virgin’s decision to do away with premium 
economy fares.
The LCC battle between Jetstar and Tiger 
Airways has seen so-called “best discount” 
fares this month almost one-third cheaper 
than they were in 2003, and 9% lower than in 
OCT12.

Australian Masters tee off in Melbourne 
Melbourne plays host to some of the world’s 
best golfers for the 2012 Australian Masters at 
Kingston Health Golf Club from 15-18NOV.
The tournament  will see top players like
Australian number one and World number 
seven Adam Scott; 2010 US Open Champion 
and World number 12 Graeme McDowell and 
the defending Champion Ian Poulter, all 
vying for the gold jacket.  
Kingston Heath Golf Club is one of Australia’s 
best golf courses, ranked number three in 
Australia and 20th in the world. The course’s 
bunkers are not only visually stunning, but 
also full of strategic interest for players and 

spectators alike.
Visitors to the Australian Masters can also 
take advantage of Victoria’s world class golf 
courses. The region boasts 20 of Australia’s 
top 50 courses, to challenge all skill levels. 
An hour’s drive from Melbourne on the Bass 
Strait Coast lie the Mornington and Bellarine 
peninsulas. Golfers can tee-off at courses set 
upon unique coastal links terrain and massive 
dunes designed by golf legends such as Peter 
Thomson, Stuart Appleby and Sir Nick Faldo.
Visit www.australianmasters.com.au/ and 
www.playmelbourne.co.nz
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Upgrade at Aitutaki Lagoon Resort & Spa 
PACIFIC ISLANDS

The hosting of the Private Retreat of the 16 
Presidents and Prime Ministers attending the 
recent Pacific Islands Forum saw all aspects of 
the Aitutaki Lagoon Resort fully upgraded.
>>  All bungalows were fully refurbished, 
including re-roofing, re-painting, 
refurbishment of all timber works and 
furniture and installation of new plumbing 
and electrical works as required.
>>  The Beachfront Bungalows were all 
upgraded to the standard of the Premium 
Beachfront Bungalows with location being 
the only difference.  The Premium Beachfront 
Bungalows directly face the “million dollar”
views of the Aitutaki Lagoon, while the 
Beachfront Bungalows face the Full Moon 
Channel with the expanse of the lagoon off 
to their left.  These Beachfront Bungalows are 
now the entry level accommodation for the 
Resort.
>>  The bathrooms of the Deluxe Beachfront 
Bungalows were trebled in size with separate 

large outdoor showers, toilets and installation 
of “his and hers” vanities.
>>  All public areas were upgraded, including
the Reception/Lobby, Restaurants, Beach 
Chapel, and Beachfront Gazebos, which are 
used for all day sunbathing and candlelit 
dining by night.
>>  All Bungalows now have WiFi.
Other improvements included the expansion 
and refurbishment of the air-conditioned 
SpaPolynesia Aitutaki and new adjacent Gym; 
an upgrade of the restaurant kitchens; and the 
replacement of all crockery, cutlery, glassware, 
linen, pillows, bedspreads etc throughout the 
resort.
Even the beach and adjacent lagoon areas got 
a makeover.
“In short, Aitutaki Lagoon Resort & Spa has 
never looked better,” says Liz Raizis, Director 
of Sales & Marketing.

Au Revoir New Caledonia
Catherine Gibson, who took over sales 
and promotions activity at New Caledonia 
Tourism Auckland from Virginia Hales 
whilst she was on maternity leave, leaves 
NCT next week to take up a role with 
Coconuts Travel Marketing.
“There are a number of agents very 
passionate about New Caledonia. Many 
more are now discovering this great 
destination,” says Catherine.

Tonga Tourism reports that the Kingdom 
is putting in place a new government 
support structure for tourism, to better 
support future private sector activity 
and to boost the economic return from 
tourism.  Marketing, development and 
investment activity is being split from 
policy development, regulatory activity 
and tourism statistics to create a more 
effective government support platform 
for Tonga’s largest industry.

Niue through a teen’s eyes
Hogan & Associates principal Mike Hogan 
has sent TravelMemo his 13-year-old 
grandson’s impressions of Niue, which gives a 
fascinating insight for agents with clients 
contemplating family travel to the Pacific 
island.
“The best part of my holiday was when we 
went coconut crab hunting with Willie and 
my granddad. We had to traverse through 
thick jungle, extremely sharp rocks and stop 
the crabs from nipping our fingers off. We 
only found one that was the size large enough 
for it to be a legal catch. As we went back to 
the hotel I decided to use my kind nature and 
let the crab free. This is one moment in my 
life that I will always remember. 
“Another favourite part of my vacation was 
swimming with the dolphins, which was 
extremely fun. Nothing gives you as much 
exhilaration as you get as swimming with 

dolphin - that’s why I must thank the Niue 
Dive team for their great skills. I think anyone 
who is staying at the Matavai or at any hotel 
should go see Niue Dive for dolphin watching.
“The next thing I would like to say is about 
the amazing staff and service of the Matavai 
hotel! I think that my holiday although 
anyway it would have been great, was 
brightened by the amazing staff. I completely 
recommend staying at the Matavai.
“Niue is a great holiday for people who love 
adventure. With many amazing tourist 
attractions such as caves, canyons, large treks 
and many more. Niue shows that just because 
you don’t have that much money doesn’t 
mean you can’t be happy. It shows that just 
because it’s quaint doesn’t mean it’s 
necessarily boring. So go to Niue it is a great 
place for everyone!!!!”

ASIA
Boun Ok Phansa and Boat Racing Festival
The Boun Ok Phansa and Boat Racing festival in 
Vientiane, Laos will be held on 30OCT, after the end 
of the monks’ three-month fast and retreat during the 
rainy season.
At dawn, donations and offerings are made at temples 
around the city. In the evening, candlelight processions 
are held at temples and hundreds of colourful floats 
decorated with flowers, incense and candles are set 
adrift down the Mekong River to pay respect to the 
river spirit, and during the daytime competing teams 
from surrounding villages compete in boat races.  
Adventure World says this is one of the major festivals 
in the Laos calendar, and Vientiane becomes a vibrant 
carnival city. 
For more information on Laos, click here and call 
0508 496 753. 
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Your gateway to Guilin Click Here
or call 09 309 1188

China   We know it like our own backyard

O’ngo Food Tours and Korean Cooking 
School is now listed on Tripadvisor as number
one tour to enjoy while in Seoul above 
twenty-three other tours.  The highly popular 
culinary tours can be arranged privately or in 
groups and offer travellers memorable Korean 
food and cultural experiences.  
In Seoul your clients can join O’ngo’s most 
popular four-hour Night Dining tour, taking 
in the city sights along the way, eating and 
exploring Korean cuisine and culture at the 
cost of 88,000 Korean won.  There is also a 
2½- hour daytime tour taking in the street 
stalls and restaurants in Insa-dong as well as 
the chance to taste a variety of Korean foods.  
Clients can also join the Fish Market Tour 
which will take them to the famous Nory-
angin, Seoul’s largest wholesale fish market.  
They’ll get an introduction to Korean seafood 
and then pick out fish and seafood for a meal 
at a restaurant.
At the O’ngo Korean Cooking School, located 
in downtown Seoul’s Insa-dong dining and 
cultural precinct, they can join a Beginner’s
Cooking Class for 65.000 Korean won (min. 
two persons) or have a private class from 
80.000 Korean won.  There are also 
intermediate classes available.

The company also organises trips for serious 
foodies to major food destinations outside 
of Seoul such as Chuncheon, Jeonju and Jeju 
Island.  A day tour to Jeonju, the food capital 
of Korea has Seoul hotel pick-ups at 7am for 
a three-hour bus trip to visit the 400-year-old 
hanok village to try its famous noodle soup 
and dumplings.  Jeonju visits take in a famous 
tea house, local temples and palaces, with 
time along the way try a lot of the local 
specialities.  The tour also visits a rice wine 
centre as well as a traditional market.  The 
Jeonju day tour costs approximately 350,000 
Korean won (min two pax).  Upgrade and 
stay overnight in Jeonju in a Korean 
traditional house (an extra 150,000 Korean 
won for two with breakfast).
O’ngo Food Tours also offers a 10 day 
exploration tour of the country taking in the 
highlights of Korea from Seoul to Gyeongju, 
Andong and Busan.  The highlights of the trip 
are cooking classes, dining tours, a DMZ spy 
tour, Korean saunas, a templestay experience, 
mountain hiking and outdoor activities.  It’s 
an interactive tour for those looking to truly 
have an in-depth experience of Korea’s 
culture, history and food.  
For full details visit www.ongofood.com.

 Eat your way around Korea

First civets, now elephants
Anantara Resorts has begun offering 
some of the world’s costliest coffee at 
its deluxe Maldives properties and its 
Golden Triangle property in Thailand.
What makes it so expensive, at US$1100 
per kg, is the fact that the Thai Arabica 
coffee beans have been harvested from 
elephant dung.
There are only 50kg of Black Ivory 
currently for sale.
“Naturally refined” by Thai elephants, 
the coffee protein, one of the factors 
responsible for bitterness in coffee, is said 
by Anantara to be broken down by the 
enzymes of the elephant. 
The beans are picked from an altitude of 
1500m and fed to the elephants and are 
later individually handpicked by mahouts 
and their wives for sun drying.
The coffee is ground by hand and brewed 
table side in a four-minute process. The 
fragrance is said to be floral and 
chocolate and the taste “milk chocolate, 
nutty, earthy with hints of spice and red 
berries.”
Refinement of the coffee takes place at the 
Golden Triangle Asian Elephant 
Foundation, an elephant conservation 
program. According to the resort, 8% of 
sales will fund an elephant veterinarian 
specialist to care for the animals. 
Additional funds will be used to provide 
medicine and a new laboratory.
Black Ivory isn’t the first coffee in the 
world to come out of animal dung. Civet 
coffee, priced at several hundred dollars 
per pound, is harvested from the 
Southeast Asian civet cats’ excrement. 

Vietnam’s Phu Quoc island  
Lying off the west coast of Vietnam’s Mekong
Delta, the mountainous and forested Phu 
Quoc Island is a little known tropical hideaway 
of beautiful white sand beaches and quaint 
fishing villages. The island resembles Phuket 
about 20 years ago when the roads were still 
dirt tracks, the beaches virtually deserted and 
the fish came fresh off the boat and onto the 
barbeque.  
Active Asia can arrange packages from 
$612pp including return airfares from Saigon, 
two nights accommodation at a 4 star 
property, return transfers in Phu Quoc, 
welcome drink & cool towel on arrival, early 
check in and breakfast daily. 
For availability contact Active Asia on 09 360-
7669 or sales@activeasia.co.nz

Singapore Airport tax change
The existing Singapore “Passenger Service
Charge” (PSC) will be increasing from 
SGD13.90 to SGD19.90 for travel on or after 
01APR13.
This change will be effective on all Singapore 
Airlines tickets issued on/after 01NOV12.
All other Singapore taxes remain unchanged.
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THE AMERICAS
Cuba lets its people go
The Cuban government has announced that 
it will no longer require islanders to apply 
for an exit visa, eliminating an unpopular 
bureaucratic procedure that has been a major 
impediment for many seeking to travel 
overseas for more than a half-century.
A notice published in Communist Party 
newspaper Granma said the change takes 
effect 14JAN13, and beginning on that date 
islanders will only have to show their 
passport and a visa from the country they are 
travelling to.
It is the most significant advance this year in 
President Raul Castro’s five-year plan of 
reform that has already seen the legalisation 
of home and car sales and a big increase in 
the number of Cubans owning private 
businesses.
The notice in the newspaper said that the 
Cuban government had made the decision 
because it recognises their right to travel 
abroad and said the new measure is part of 
“an irreversible process of normalization of 
relations between emigrants and their 
homeland.”

Delta Sun Peaks Residence 
ski offer
Sun Peaks Resort is consistently rated as one 
of the best resorts in Canada, winning awards 
such as ‘Best Weather’ and ‘Best Ski-In/Ski-
Out Resort’ in Canada by Ski Canada 
magazine, and ‘Best Family Resort’ by 
Cadogan Guides. This boutique village, sitting 
at the base of three mountains is 100% ski 
through.
Your clients can experience Sun Peaks with 
a stay at the Delta Sun Peaks Residence from 
$1125pp twin share. Price includes 7 nights’ 
accommodation in a one-bedroom condo 
and a five-day discounted lift pass. Book by 
15NOV12, for travel from 24NOV-25DEC12 
& 02JAN-30APR13.
For more information on ski product contact 
Adventure World on 0508 496 753 or visit 
www.adventureworld.co.nz. 

MIDDLE EAST
First ibis hotel for Abu Dhabi 
Accor has opened its first ibis hotel in Abu 
Dhabi. The ibis Abu Dhabi Gate has 252 
rooms and 42 one-bedroom apartments, plus 
a restaurant and coffee shop. It is ‘clustered’ 
with a matching Novotel tower with 160 
rooms and 64 one-bedroom apartments.

EUROPE
33 choices with Emirates for Europe early-booker fares
Emirates has launched a range of fares for 
early-bookers to a choice of 33 Europe 
destinations served from New Zealand 
through Dubai.
“In terms of same-airline flights all the way 
from New Zealand, this is an unbeatable 
selection and a major plus when it comes to 
choice,” says Emirates regional manager New 
Zealand Chris Lethbridge. 

“In the case of Auckland, there is also the 
opportunity to fly on the Emirates A380 
superjumbo, now going twice daily and 
offering A380 service all the way to London, 
Manchester, Paris, Rome, Munich, Amsterdam 
and - from December - Moscow.”
The early fares for 2013 are on sale until 
17DEC. Various travel periods and other 
conditions apply.

City slogan has officials seeing ‘red-inburgh’
Edinburgh is having trouble with its tourism
branding. The Edinburgh Evening News 
reports that city councillors have bagged the 
work of Marketing Edinburgh after they were 
shown its new slogan: “Incredinburgh”. 

The city was expecting a major rebrand, but 
Marketing Edinburgh has been forced to 
delay its plans after officials called the 
proposed slogan “twee” and “appalling”.

Innovative Earlybirds released
Middle East & Mediterranean specialist, The 
Innovative Travel Co. has just released their 
range of 2013 earlybird deals. They include an 
array of popular Turkey holidays with 
companion deals and solo traveller savings 
for book-and-pay by 14DEC12.  Best seller, 
the 14-day Glories of Turkey is currently 
priced from $2060 first person and $1490 for 
a companion including superior first class 
accommodation, all transfers, transport, 
English speaking local guide, entrance fees 
and most meals.  Small group tours of Turkey 
are also available.  Also featured are savings 
on holidays in Morocco, Croatia, Greece, 
Egypt, Jordan, Israel and Dubai.  
For more information and copies of 
catalogues & conditions call toll-free 0508 
100111 or email info@innovative-travel.com   
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 Ireland.com soon

London cable car performance
Online publication This is Local London 
reports that the number of passengers using 
the Emirates Air Line Greenwich cable cars 
has plummeted to less than 10% of its 
capacity.
It says opinion was divided over whether the 
£60m gondola ride would offer a vital 
transport link or act as an Olympic gimmick.
Mayor of London Boris Johnson had boasted 
the cable cars provided a “much needed river 
crossing” which could carry up to 2,500 
passengers per hour - equivalent to 50 bus 
loads.
Yet a Freedom of Information request has 
revealed an average of just 229 people per 
hour used the cable cars per hour the day 
after the Paralympic Games ended.
The figures show the cable cars were well-
used - although below full capacity - during 
London 2012 but those numbers plummeted 
post-Games suggesting the service is used far 
more by tourists during a peak period than by 
Londoners.
Transport operator TfL says “Now the London 
2012 Games are over opening hours have 
gone back to normal and the latest weekly 
passengers numbers are in line with our 
forecast for business as usual in the first year 
of operation.”

Corsica start 
for 100th Tour de France 
The 100th Tour de France will start with a 
first time visit to Corsica, during which the 
riders will do battle over three stages, before 
re-joining the French mainland at Nice. The 
rest of the route will be unveiled on 24OCT 
in front of almost 4,000 spectators at the Paris 
Palais des Congrès convention centre, as well 
as online at www.letour.fr.
With the presentation of the route, spectators
will be able to look forwards to next July, 
imagine the race scenarios and start making 
plans. 

Tourism Ireland has acquired the domain 
name Ireland.com from The Irish Times for an 
undisclosed sum.
A new website will be unveiled at the launch 
of the NTO’s 2013 marketing plans towards 
the end of the year and will roll out across top 
tourism markets from 01JAN13.
Niall Gibbons, chief executive of Tourism 
Ireland, says: “Tourism Ireland’s Facebook 
audience is the third largest in the world for 
tourism bodies (after Australia and Spain) 
and our new site and new url will help us 
to harness more effectively the phenomenal 
growth in social media and to project an even 
stronger online presence to attract more 
visitors here.”

Venice awash with acqua alta
The first acqua alta flood of the season has 
arrived in Venice and the city is feeling its 
tidal effects, with local reports saying 9% of 
the city is currently under water.
Newspapers are carrying pictures of tourists 
and locals in raincoat and gumboots or 

wading barefoot, and raised walkways are 
being deployed in St Mark’s Square.
According to the city, November and Decem-
ber are the most active months for high water, 
meaning this is probably the first in many 
floods still to come this season.

VisitBritain chair calls for VAT cut
The Chairman of VisitBritain, the tourism 
board, believes that a cut in value-added tax 
would help increase the number of people 
who visit the country.
Christopher Rodrigues says that ministers 
must come up with an active strategy to help 
take advantage of the post-Olympic positivity 
that Britain is enjoying.
And this would include cutting VAT on 
tourism services, something he believes 
could create more jobs in the sector and help 
increase the number of people visiting the 

country to 40 million by 2020.
Mr Rodrigues added that improvements need 
to be made if Britain is to succeed.
“This country showed passion, professionalism, 
drive and energy to stage the best-ever 
Olympic and Paralympic Games. The test 
now is whether we can maintain this to 
create wealth and jobs through a major 
tourism drive,” he explained.
It comes after the British Beer & Pub 
Association also called on a cut to the VAT 
rate on food sales to help ailing pubs.
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TOUR PRODUCT
Trafalgar: Lock ‘em in now for max discounts  
With the release of earlybird Europe airfares 
now adding to Trafalgar’s unprecedented 
early booking incentive, the message to agents 
is “lock in your clients’ 2013 Trafalgar Europe 
travel plans now”.
Trafalgar general manager Scott Cleaver 
says Trafalgar’s new early payment offering 
for 2013 is fundamentally different to what 
agents are used to and one which is easy to 
capitalise on.
“We are offering a simple 10 per cent discount 
on all 2013 departure dates for our holidays 
featuring Early Payment Discount in the price 
panel when booked, deposited and paid in 
full prior to December 27, 2012,” he says.
“Other tour operators are offering 12-month 
early payments, which mean that clients 
travelling between April and mid-October 
2013 don’t get the maximum discount.”
As an added incentive for clients to book now, 
Trafalgar clients can save $300 per couple off 
their UK and Europe airfares in a deal with 
airline partner Singapore Airlines for land 
and air bookings prior to 17DEC12.
And for clients using London as a hub, 
Trafalgar is currently offering clients who 
book one night pre or post London 
accommodation and a 2013 Europe & Britain 
First Class itinerary departing London 
travelling for 15 days or more, an additional 
Free Extra Night in London for new bookings 
prior to 30NOV12.
Each of these offers can be packaged together 
and are combinable with other applicable 
brochure discounts including Young Traveller, 
Second Trip Discount and Frequent Traveller 
Discount. 

Due to the strength of the New Zealand 
Dollar against the Euro, Cleaver says the 
majority of Trafalgar’s 2013 European guided 
holidays are also lower in price than 2012, 
some itineraries by up to 13%.
“It means Trafalgar’s early payment offering 
for Europe travel next year is unprecedented 
and truly gives our travel agent partners the 
best chance to make the most of converting
land bookings during the key earlybird 
Europe booking period,” he says.
Visit www.trafalgar.com, ask your sales 
manager or call reservations on 0800 872 325.

AAT Kings’ domestic opportunity for agents
AAT Kings is noticing a growing trend for 
short lead-in domestic bookings during the 
peak travel season.

meals, accommodation and luxury transport 
making for an appealing proposition.”

31 new trips in Intrepid’s 2013 Americas program
Intrepid Travel has launched its 2013 Americas 
program with 31 brand new trips - four in 
Central America, 17 in South America and 
five in North America, as well as five new epic 
journeys that cross multiple countries and 
regions.
The additions follow a successful year for 
Intrepid with sales growth of 40% in Central 
America, 28% in South America and single 
digit growth in North America.
To celebrate the launch of its 2013 Latin 
America program, Intrepid is offering 20% 

off most of its trips in Latin America* for 
bookings made by 12NOV12 and travel by 
31OCT13. The discount applies to bookings 
made direct or via travel agents, quoting the 
promotional code 9283. 
Travellers can also win a spot on the new 15-
day Highlights of Ecuador trip, which 
includes an authentic experience of staying 
with a local family in an Amazon Homestay. 
Details of the competition are at: 
www.intrepidtravel.com/discover

AAT Kings sales manager 
Reece Scott attributes the 
booking spike through travel 
agents to overseas travellers 
visiting friends and relations 
in New Zealand and says it’s an 
upturn set to continue until the 
end of summer.
“Many travellers are arriving in 
New Zealand and after staying 
a few nights with friends and 
family are realising just how 
much there is to do and see in Aotearoa,” he 
says.
“These days hosts don’t always have the 
opportunity to take a couple of weeks’ holiday 
and show visitors around. With our range of 
AAT Kings’ Guided, Explorer and Best Buys 
tours, we are able to offer visitors exceptional 
value from $236 per day with tour directors 
and local guides showing them all the NZ 
sightseeing icons, while also including most 

AAT Kings’ 2012/13 Guided 
and Explorer tours cover both 
the North and South Islands 
and vary from six days to 18 
days in length, with each 
incorporating cultural 
encounters, exclusive You Are 
Invited dining highlights and 
character-filled properties.  
The all-new 2012/13 Best 
Buys program includes hassle 
free, value-for-money holiday 
experiences throughout both 

islands. There are nine Best Buys guided tours 
to choose from varying from eight to 17 days 
in length. From visiting the Bay of Islands to 
experiencing the TranzAlpine railway and 
cruising Milford Sound, Best Buys is the 
perfect way to explore New Zealand without 
breaking the bank balance, says Scott. 
Visit: www.aatkings.co.nz or call reservations 
on 0800 500 146.
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AVIATION
Excitement for Air Canada pax
While news coverage here concentrated on 
Air New Zealand’s involvement in diverting 
Australia-bound A320 flights to confirm the 
position of a dismasted yacht 500km east of 
Sydney, it also reported that the captain of an 
Air Canada Boeing 777-200LR, which was 
over 12 hours into a flight from Vancouver to 
Sydney, had visually located the yacht.
That’s not the half of it.  The Air Canada 
pilot, having also been asked to divert to the 
area, checked his remaining fuel (thankfully 

ample) and then descended from 38,000ft. He 
asked passengers for binoculars or a camera 
with zoom lens for use on the flight deck, and 
the first officer eventually spotted the yacht at 
around 6,000ft. After a low pass at 3,700ft the 
AC jet, which was already behind schedule 
due to an earlier weather diversion, continued
to Sydney, landing around two hours late. 
Some of the 270 passengers told waiting 
media there were cheers all round when the 
captain told them the boat had been sighted. 

Jetstar’s capital sponsorship
Jetstar and the Wellington Employers’ 
Chamber of Commerce have announced a 
strategic partnership which will see the airline 
become one of the Chamber’s key sponsors. 
Jetstar recently announced it will add a ninth 
180-seat Airbus A320 aircraft to its New 
Zealand fleet in November, with most of the 
extra capacity to be deployed on domestic 
routes. 
“Wellington is an important market for 

Jetstar, both as a business hub and a key 
domestic tourism destination,” says David 
Hall, Jetstar CEO Australia and New Zealand. 
“Savvy business travellers are already frequent 
users of Jetstar. We expect to see this increase 
further when our new services start on 15 
November and we add over half a million 
extra domestic seats a year to the Wellington 
market in addition to the 1.1 million seats we 
currently offer.” 

ATRs for Hawaii
Hawaiian Holdings has completed the 
purchase of its first ATR 42 twin-turboprop 
aircraft, and has a purchase agreement in 
place to acquire a second plane to be 
delivered in November.
The previously owned planes are being 
acquired from ASL Aviation Group Limited 
of Dublin.
The aircraft will be used to inaugurate new 
passenger service to Moloka‘i and Läna‘i in 
2013.

When configured for neighbour island use, 
the planes will seat 44 to 50 passengers.
The new service will complement the B717 jet 
service offered by Hawaiian Airlines as well as 
provide the additional service that Moloka‘i 
and Läna‘i residents have been requesting.
The new turboprop service will operate 
separately from Hawaiian Airlines, whose 
owner Hawaiian Holdings is currently 
developing the name and brand identity of 
the new entity.

China Southern Airlines’ A380 has made 
its international debut with the super-
jumbo inaugurating a new Guangzhou to 
Los Angeles route.
Kiwis can now fly on China Southern’s 
A380 to Los Angeles with services from 
Guangzhou connecting with Auckland. 
Return economy fares are priced from 
NZ$2503* including taxes and are on sale 
until 31OCT12.      Call 09 302 0666 or visit 
www.flychinasouthern.com or 

facebook.com/ChinaSouthernAirlines. 
*Fares are available for travel until 
30NOV13. Fares are subject to conditions 
and availability; prices include taxes 
correct at date of release.  
China Southern has so far taken delivery 
of four of its order of five A380s, having 
been the first Chinese carrier to operate
the aircraft back in OCT11. Plans are 
underway for an A380 Beijing to Paris 
route in 2013.

Virgin links to top retailers
Virgin Australia has linked its frequent flyer 
program to iTunes and online shopping at 
several high-end US retailers.
The airline’s Velocity members normally get 
two frequent flyer points for each dollar they 
spend at iTunes and one point for each dollar 
spent at Macy’s, Bloomingdales, Saks Fifth 
Avenue and Topshop.
Frequent flyer programs at both major 
airlines now boast hundreds of partners but 
Virgin says it is the first to link to overseas 
department stores.
Virgin now has deals with more than 140 
retailers.

No Exclusions insurance
No Exclusions, a start-up that developed a 
unique “exclusion-free” insurance policy for 
missed easyJet flights, is in “advanced 
negotiations” about providing the service to 
more airlines. 
No Exlusions, which is backed by former 
Marks & Spencer boss Sir Stuart Rose, already 
allows easyJet passengers who miss their 
flight either to get a new ticket for the next 
available plane at no additional cost, or a full 
refund. The service costs £7.50 per flight.
The company said it was in discussions with 
“numerous airlines” and “advanced contract 
negotiations” with two major operators. 

Over 120 European destinations ... now that’s Wunderbar!

http://www.lufthansaexperts.com


Call centre recall
Virgin Australia CEO John Borghetti told the 
Brisbane Courier Mail that the airline had 
recently relocated 150 jobs back to Australia 
from its two call centres in Malaysia and the 
Philippines. ``Why? Because of productivity,’’ 
he said.
``You may save 20, 30, $40,000 a year on a 
job, but you are losing that in revenue in a 
week. So it doesn’t make sense.’’

AA Entree Reservations
American Airlines has announced its Entree 
Reservations program, which gives First and 
Business Class customers travelling on flights 
between New York JFK and Los Angeles, and 
flights between Dallas/Fort Worth and New 
York LGA the option to select their onboard 
meal in advance of travel, ensuring they 
receive their preferred entree choice. 
On 15NOV, the Entree Reservations program 
will also be available on all flights between 
JFK and San Francisco, as well as flights 
between Chicago ORD and LAX; ORD 
and LGA; and DFW and LAX. In addition, 
American plans to expand the program to all 
domestic flights by the first quarter of 2013 
and to all international flights by the second 
quarter of 2013.
Once a flight is ticketed, premium class cus-
tomers can simply go to AA.com between 30 
days and 24 hours prior to the flight’s 
departure to enter and make their selection 
via the “Entree Reservations” portal. 
The AA move follows closely on its fellow 
oneworld partner Qantas, which has just 
announced its Select on Q – Eat service, 
which allows its Business Class pax to pre-
order from a broader menu, along with 
choosing when they want it served.

Hamilton Airport outscores 
its peer group 
Hamilton Airport has outscored 24 other 
airports in its peer group in 31 out of 36 
customer service measures.  
The results have been released by US-based 
Airports Council International and taken 
from the organisation’s Airport Service 
Quality customer survey, which is an 
internationally benchmarked survey 
involving over 185 airports in more than 
50 countries.  
Hamilton Airport was compared 
internationally against 24 airports with 
less than 2 million passengers per year and 
against the global average for all 185 
airports taking part in the survey. 
When compared to all 185 airports in the 
survey Hamilton Airport outperformed in 
nearly all categories.
Overall satisfaction ratings were extremely 
high with the 400 domestic and 
international customers interviewed 
ranking their overall satisfaction with 
Hamilton Airport at 4.2 out of 5.0.  Business 
travellers interviewed ranked their overall 
satisfaction with the airport at 4.14 out of 5.0, 
while leisure travellers ranked their 
satisfaction somewhat higher at 4.27.
Travellers interviewed for the survey scored 
Hamilton Airport highest in: efficiency of 
check-in staff; courtesy of inspection staff; 
walking distances/ease of finding your way; 
waiting times in queues; and cleanliness of 
the airport.
Travellers scored HLZ lowest in: 
parking facilities value for money; 
business/executive lounges; shopping 
facilities/value for money; restaurant facilities 
value for money; and internet access/Wi-Fi.

Hub 2012: Paris-CDG
Air France customers at the Paris-Charles de 
Gaulle hub can now access faster and easier 
passenger channels.
All international flights are now grouped at 
terminal 2E*, while Terminal 2F is exclusively 
dedicated to European (Schengen) flights 
operated by Air France and its SkyTeam 
alliance partners, and Regional airlines (Brit 
Air, Regional, Airlinair) now operate their 

Hamilton Airport chair optimistic
Hamilton Airport chairman John Birch has 
told the Waikato Times the decision to drop 
the position of chief executive does not mean 
it has given up hope of attracting a trans-
Tasman airline to replace Virgin Australia, 
which is pulling out this month. 
Birch said the fact is that Chris Doak and his 
team and the board have completed a raft of 
major projects and the “strategic” position of 
a chief executive is not needed for day to day 
work and any projects ahead. 
The loss of Virgin Australia, which has 
attributed its departure to lack of patronage, 
“crystallised” a decision already made in full 
consultation with Doak, who had been seven 
years in the job and had been considering 

future career challenges. 
Still on the airport company’s agenda, but not 
requiring a chief executive’s skills, was 
promoting Hamilton Airport to the Govern-
ment as the official alternate to Auckland 
Airport in the event of a natural disaster that 
closed air access to Auckland.  
He has promoted the idea as a national
transport strategic policy issue.  
Hamilton Airport has asked an Auckland 
company to do an economic assessment and 
cost analysis of the proposal, which it will 
then present to the Government. 
Birch, an engineer, believes Auckland airport 
is vulnerable in the event of a tsunami or 
runway crash.   

flights at terminal 2G.
By grouping Air France’s operations to the 
east of the airport, connecting channels have 
been made shorter and more fluid, and will 
save customers up to 10 minutes on their 
connection time in 2013.
*Except for flights to Caracas, Bogota, 
Havana, Saint Martin, Cairo, Dubai and 
Bangkok, which are checked in at terminal 2F.

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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iChangi HD app
Singapore Changi Airport is launching the 
new iChangi HD application for the iPad. 
Designed to make travelling through Changi 
Airport a breeze, the iChangi HD app lets 
passengers make the best use of their time 
at the airport with real-time access to flight 
details, terminal maps and information about 
Changi’s retail outlets and F&B eateries. The 
app also comes with 360-degree visuals of 
facilities and attractions at the airport.

The Russian government is actively 
discussing giving foreign low-cost 
carriers access to domestic routes in 
order to develop internal competition 
and cut air ticket prices.

British Airways is indicating that Hong 
Kong is highly likely to be its first Airbus 
A380 destination in northern winter 2013 
after the airline receives its first super-
jumbos.

CRUISE NEWS
Silversea 2013 Africa brochure
Silversea has released a brochure dedicated to 
its range of 2013 Africa voyages aboard the 
luxurious 296-guest Silver Wind. 
With six voyages of 10-18 days, fares start 
from US$4,999pp double occupancy for a 
10-day round-trip voyage from Cape Town in 
JAN13, taking in highlights of South Africa, 
as well as Maputo, Mozambique. 
Also on offer are 18-day sailings in FEB and 
DEC13 between Las Palmas in the Canary 
Islands and Cape Town, covering Africa’s 
spectacular and little known west coast, with 
calls in Cape Verde, Senegal, Ghana and 
Namibia. Fares start from US$5,999pp double 
occupancy.
Guests on these African voyages can enhance 
their experience by taking part in a mid-voy-
age Land Adventure departing from Richards 
Bay, South Africa to Phinda Private Game 
Reserve, featuring Africa’s Big Five and more 
than 415 bird species.
Silversea’s fares include all-suite accommo-
dation with butler service; gourmet meals 
with menus designed by Relais & Châteaux; 
complimentary wines, Champagne and spirits 
served throughout the ship, and all gratuities.

Copies of the new Africa brochure are 
available at www.brochurenet.co.nz or by 
contacting Silversea Cruises toll free 0800 
701 427 or visit www.silversea.com

Deadline looming for Uniworld’s Pay-in-Full Savings
Agents have less 
than two weeks 
left to secure their 
clients Pay-in-Full 
Savings of up to 
$2800 per couple on 
Uniworld Boutique 
River Cruises’ 2013 
Europe and Russia 
program.
Savings are available 
for payments in full 
for bookings prior 
to 31OCT12 across 
Uniworld’s Europe 
river cruise program 
of 30 itineraries.
Uniworld sales manager Greg Marett 
encourages agents to actively seek out clients 
in the weeks ahead.
 “There is an extra incentive of an additional 
saving of $300 per couple on airfares to 15 
European destinations in a deal with airline 
partner Singapore Airlines for land and air 
bookings prior to 17DEC12.”
Marett says the response to Uniworld’s 2013 
Europe and Russia program to date has been 
exceptional.
“We knew our inaugural Italy cruises in 2013 
would be well received however the level of 
interest and sales to date have exceeded those 
initial expectations.”
With more Kiwis choosing to travel with 
Uniworld each year, Marett says word of 
mouth is having an increasing impact as 
travellers share their positive experiences with 
friends and family on their return.
“Feedback from clients cruising on River 
Queen and River Beatrice has been 
particularly pleasing and is a further endorse-

ment to their selection as first [River Queen] 
and third [River Beatrice] place in Conde 
Nast Traveler’s 2012 Readers’ Poll of the top 
100 Cruise Ships in the World including both 
river cruiselines and major ocean cruiselines 
like Seabourn and Crystal Cruises.”
Uniworld’s indepth regional European 
offerings cover The Rhine, Moselle, Main and 
Danube Rivers; Italy’s Po River and Venice 
Lagoon; France’s Seine, Rhone and Saone 
Rivers; Portugal and Spain’s Douro River; 
Russia’s Volga, Neva and Svir Rivers. 
As well as being the only major river cruise-
line to offer river cruising in Italy in 2013, 
Uniworld’s other new Europe itineraries 
include Grand Danube & Prague, a 17-day 
trip exploring seven countries and the 
eight-day Highlights of Eastern Europe from 
Vienna to Belgrade sailing through five 
countries: Austria, Slovakia, Hungary, Croatia 
and Serbia.
Visit: www.uniworldcruises.co.nz, contact 
sales manager Greg Marett or for reservations, 
freephone 0800 872 325.

River Queen stateroom
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Live from Cunard’s Queen Mary 2!
This week’s column is from on board QM2 as the 
ICCA hosts the 2012 Masters Conference. We are 
currently somewhere in the north-Atlantic ocean 
but looking out the window I can’t be 100% sure! 
Being surrounded by nothing but ocean is an 
element of cruising that certainly inspires me (and 
no doubt the thousands of others that undertake 
this journey each year).
Weather conditions can be somewhat unpredictable 
for a trans-Atlantic crossing but so far we have only 
had to experience “moderate” swells and QM2 is 
making sure our journey is as smooth as possible – 
as she was designed to do!
We are undertaking a west-bound crossing from 
Southampton to New York and what a joy it is to 
be able to wind your clock back an hour each night 
when getting into bed – I always thought 24 hours 
in a day were just not enough and now I know I am 
right! 
A trans-Atlantic crossing on QM2 really is the 
ultimate traditional ocean cruise experience. There 
are multiple formal nights and a myriad of activities 
to keep even the most restless of souls entertained. 
There is all the time in the world to experience 
everything this grand vessel has to offer – including 
the very British tradition of tea and scones mid-
afternoon which are very difficult to refuse!
Our Masters group has also managed to squeeze in 
a 3-hour conference session each morning and as 
expected our legendary facilitator Scott Koepf has 
kept all participants focused on the primary reason 
for being here – to 
learn what it takes to 
become a standout 
cruise specialist 
travel consultant.

Exclusive Asia cruise rates on ms Volendam
Your clients can cruise Asia in five star excellence from as little as NZ$100 a day.
Francis Travel Marketing has received exclusive last-minute rates for three 
selected Asia itineraries aboard Holland America Line’s ms Volendam, cruising 
Hong Kong to Singapore, Kobe to Hong Kong or Hong Kong to Kobe.
Click here for the flyer and call the Francis Travel Marketing Team now for 
booking information - 0800 422 784 or 09 444 2298 or email them at
reservations@francistravelmarketing.co.nz

Renovation for Silver Cloud
Silversea’s intimate all-suite Silver Cloud is getting a major stem-to-stern 
refurbishment this month during a three-week dry dock in Italy. 
Silver Cloud’s suites, public spaces and dining venues will all feature a new decor 
in a colour palette of warm earthy tones.  Providing contrast to the main colour 
scheme of the ship will be The Bar, which will be decorated in cooler shades of 
teal mixed with neutral tones of brown and beige. 
Le Champagne restaurant will be completely transformed with an upgraded 
entrance design, the addition of backlit wine displays, a redesigned seating layout, 
new wood flooring, fabrics and window treatments.
La Terrazza’s updated interior will include a remodelled buffet area and new 
banquettes along the walls, offering greater seating flexibility, including more 
tables for two.
The Restaurant will be refreshed with chairs dressed in bright new fabrics, new 
window treatments and polished hardwood flooring.
The Grill, with its unique interactive dining concept, will now be featured aboard 
Silver Cloud as the existing Pool Bar and Grill area is expanded with additional 
seating, a large overhead awning, and the removal of the central stair unit, which 
will be replaced with a curving corner staircase. 
Suites will be updated with sofas and chairs reupholstered with new fabrics. All 
carpets, headboards, curtains and outside veranda furniture will be replaced, and 
each suite will have a new mattress custom-made exclusively for Silversea. The 
mattress will feature an individual spring system with a soft and firm side that 
can be reversed to suit each guest’s preference. All bathrooms will be enhanced 
with new flooring, marble appointments and either a new bath-and-shower 
combination or a new walk-in, glass-enclosed rainforest shower with sitting area 
for a spa-like experience. 
Outdoor, the jogging track will feature all-new synthetic turf and the pool area 
will be outfitted with new deck furniture. 

FLY $995 RETURN  
TO EUROPE*

Call us  
0800 447 913  
vikingrivercruises.com.au
*Viking $995 Air offer is strictly limited, conditions apply, subject to availability and may 
be withdrawn at any time. Prices are listed in Australian dollars, per person, ex. Australia. 
Guests booked on a Viking 2013 cruise / tour itinerary can receive return economy class 
airfare from Australia (from ADL/BNE/MEL/PER/SYD) to Europe return for $995.00, with 
a reputable carrier chosen by Viking. Full air fare payment ($995 per person) is due at the 
time of booking. Non-refundable full airfare payment ($995 per person) is due at the time 
of booking. Guests may choose date for travel and major European gateway destination, 
for full list visit www.vikingrivercruises.com.au or request at the time of booking. Offer 
is non-changeable, not redeemable for cash, non-transferrable and non-redeemable for 
cruise credits. Price is in Australian dollars, per person and includes seasonal surcharges, all 
government fees and taxes and air fuel surcharges. Full airline terms and conditions will 
apply. Additional conditions apply, visit www.vikingrivercruises.com.au.

Book any 2013 Viking Europe or 
Russia river cruise today and you can:

  Fly ex. Australia to Europe or 
Russia for just $995 per person* 
return Economy-class 

 Valid with any stateroom

  Fly to and from any major 
European gateway

  Fly any date you desire

  Fly with one of seven reputable 
airlines; Qantas/British Airways, 
Singapore Airlines, Emirates, 
Thai Airways, Cathay Pacific, 
Scandinavian Airlines or Finnair.*

  Plus, you can include  
an Asian stopover  
without any additional  
air costs.
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HOSPITALITYConcordia looted
Italian news agency ANSA reports that scuba-
diving looters have been removing items from 
the wreck of the cruise ship Costa Concordia. 
Prosecutors in the Tuscan city of Grosseto are 
investigating the disappearance of a number
of items from the semi-submerged liner 
including the ship’s brass bell, pictures, clocks 
and various items of furniture. 
In other related news, Costa Cruises has 
announced 67% of the 3,050 people who were 
not injured when the Costa Concordia ran 
aground agreed to compensation packages, 
believed to average US$18,267.
Costa Cruises said 23% of uninjured 
passengers have not accepted a compensation 
offer while 10% are taking legal action.

Norwegian Cruise Line is to get Meyer 
Werft to build a 163,000gt vessel with 
around 4,200 lower berths for delivery in 
OCT15, with the option for a second ship 
for delivery in spring 2017. The ship would 
be 20,000gt larger than the Breakaway-
class ships currently under construction.

Celebrity Cruises will launch 7-night “open-
jaw” itineraries in the Mediterranean 
sailing from Barcelona in 2014.
The line’s new chief executive Michael 
Bayley told Cruise Critic: “The feedback we 
have got is that passengers want 7-night 
open jaw itineraries. This is partly due to 
the richness of the itineraries and also U.S. 
cruisers don’t want to use up their whole 
two-week holiday in one go.”
Open-jaw itineraries allow passengers to 
get on in one port and fly back from 
another, rather than doing a round-trip 
cruise.

Mantra takes brand to Bali
Australian accommodation brand, Mantra 
Hotels & Resorts, is set to open its first hotel 
in Asia with a new resort development in Bali 
opening in December. 
The Mantra Nusa Dua is conveniently 
situated just 10km from Denpasar Airport 
and will offer 172 spacious guest rooms 
including 24 suites, a spa & wellness facility 
and extensive conference space.
The new property will offer an exclusive 
onsite spa & wellness facility; state of the art 
fitness club; a unique indoor/outdoor pool 
with pool bar & lounge plus separate children’s 
pool; a restaurant serving Asian and western 
cuisine and sports bar.  
Guest rooms and Suites will offer high speed 

internet access, flat screen TVs, tea and coffee 
making facilities and private bar, and Suites 
will also offer a DVD/CD player and separate 
dining and living room.
The Mantra Nusa Dua is the first of a series of 
properties to be opened in Bali by Mantra
Group with properties also planned for 
development in Lombok and Seminyak over 
the next two years under the Group’s luxury 
Peppers accommodation brand. 
In related news, the New Zealand network 
will see another Peppers property in 
Marlborough Sounds and a Mantra in Lake 
Tekapo join the network by the end of 2012. 
A new Peppers development on Naisoso 
Island in Fiji is also set for opening in 2014.  

New GM for Te Waonui Forest 
Retreat
Te Waonui Forest Retreat at Franz Josef on 
the West Coast has a new General Manager, 
Richard Bungeroth. 
He brings with him a wealth of experience in 
hotel management both internationally and 
within New Zealand. 
In related news, Te Waonui Forest Retreat has 
opened the Hahana Day Spa, an indulgent 
new aspect to the property. Mud wraps, 
massages and facials are all now a key part of 
the Retreat experience.

Heritage Everyday Hero 
competition 
Heritage Hotel Management has launched a 
competition to find and reward 20 local 
unsung heroes.   For the next six weeks 
anyone can nominate a friend, colleague, 
neighbour or work mate, who quietly goes 
about doing good in their local community.  
There are 20 prizes to be won consisting of 
20 Heritage Escape vouchers, each valued at 
$1,600  for the winners to get away to their 
choice of hotel from the Heritage Hotels, 
CityLife Hotels and Heritage Boutique 
Collection.
To nominate a Heritage Everyday Hero go to 
www.heritagehotels.co.nz/heroes. Winners 
will be announced weekly.  The competition 
ends 30NOV12.  

Hotel launches rich art prize
Chris Parkin, arts patron and owner of 
Museum Art Hotel in Wellington, is to fund 
the Parkin Prize, an annual national drawing 
award attracting a major prize of $20,000, 
for an initial five years. It is open to anyone 
who lives permanently in New Zealand or has 
New Zealand citizenship.
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PEARL’S PEARLER
To profit from good advice shows 

more wisdom than offering it

INDUSTRY
Flight Centre Workplace finalist - again
Flight Centre has been named as a finalist 
for the tenth time in the Large Workplace 
category, in the country’s largest and most 
prestigious annual workplace survey, The 
Kenexa Best Workplaces Awards 2012. 

Kenexa’s Best Workplaces Survey is the largest 
study of workplaces of its kind in New 
Zealand and this year includes the opinions 
of 33,000 Kiwis from a record 289 
organisations.

American Safari Cruises agent famil offers
Looking to get away in the next month or 
two? American Safari Cruises has released 
some agent famil offers for travel in NOV and 
DEC12 and JAN13.
Experience 8 days cruising Hawaii on a 
Hawaiian Seascapes Cruise, priced from 
US$1295pp. Agents will get to explore Lana’i 
& the Big Island (or reverse). Departing 

10NOV, 17NOV or 24NOV12. 
For agents who want to experience Mexico, 
American Safari Cruises is also offering their 
8-day Sea of Cortes Baja’s Bounty Small Ship 
Cruise, for US$995pp. This round trip departs 
from La Paz 22DEC12 and 05JAN13.
For more info click here or call Adventure 
World on 0508 496 753.

Travelport announces release 
of GalileoTerminal in Asia Pac 
Travelport has announced the launch of a 
new, innovative mobile solution for travel 
agents in the Asia Pacific region.  Known 
as GalileoTerminal, the web-based solution 
enables travel agents in the region with full 
access to both the Galileo and Apollo GDS 
platforms via the internet on their PC, laptop 
or tablet devices. 
Delivering maximum mobility, GalileoTerminal 
provides travel agents with tools to facilitate 
flight bookings, reservations, fare quoting and 
the re-issuing or refunding of tickets anytime
and anywhere the internet is accessible. 
GalileoTerminal will initially be available to 
customers in Hong Kong, Singapore and 
Australia from NOV12 with further deploy-
ment across the region planned in 2013. 
Easy to utilise with no additional training 
required, GalileoTerminal operates on most 
internet browsers, the iPad, and will also 
support Android and Galaxy devices soon. 

Sabre Pacific and A China 
Travel renew partnership
Sabre Pacific has signed a renewed long-term 
agreement with trans-Tasman VFR agency, 
A China Travel.  In addition to the Sabre Red 
Workspace and Sabre Agency Manager, as 
part of the new deal, A China Travel will also 
receive a Chinese-language version of Sabre 
Explore.
A China Travel managing director Nancy Liu 
says Sabre Pacific’s advanced suite of products 
played a major role in her decision to continue 
their partnership with the GDS.
“ Initially, we were looking at building our 
own booking engine, but we quickly realised 
that using Sabre Explore would not only be 
cheaper, but also easier to use, more 
comprehensive in terms of its range of 
features and faster to market as well,” says Ms 
Liu.

LATE BREAK
Queenstown second only 
to Sydney
Queenstown has earned international acclaim 
as one of the ‘Top 5 Cities of the South 
Pacific’ in Condé Naste Traveler’s 2012 
Readers’ Choice Awards. 
Based on 46,476 reader reviews, the 
publication ranked Queenstown second 
overall for its ambiance, friendliness, lodging, 
restaurants and culture.  It rated 76.4 - just 
behind Sydney, which scored 81.7.
Queenstown scored almost 92 on Ambience 
and Friendliness, but was held back from 
taking top spot by its Shopping score of 53.8, 
which couldn’t compete with Sydney’s 
offering.
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