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Visitors satisfied but no room for complacency
Results from Tourism New Zealand’s annual Visitor 
Experience Monitor* (VEM) show visitors to New 
Zealand remain highly satisfied with their experience, 
giving it an overall score of 8.9 out of 10. 
However, Tourism New Zealand warns that there is 
no room for complacency and detailed analysis of the 
data highlights a number of challenges for the tourism 
industry.
Tourism New Zealand chief executive Kevin Bowler 
says this year’s satisfaction results remain strong with 
no change to overall satisfaction.  “However, we are 
seeing a continued decline in the percentage of people 
very likely to recommend New Zealand to others (9 or 
10 on a 10 point scale). Over the past four years the 
percentage has dropped from 84% to 79%, says Bowler. 
The percentage of people likely (7-10 on a 10 point 
scale) to recommend remains unchanged from last year 
at 96%. 
The current strength of the New Zealand dollar is 
having an impact. Bowler says that while satisfaction
scores around the quality of services have seen an 
improvement on last year, visitor satisfaction with the 

price of activities, food and beverage and accommodation has 
decreased.
The past year has seen a continued fall in the average number of 
activities international visitors are participating in, down from 
13.8 activities in 2010/11 to 12.9 activities in 2011/12. They may 
be doing less, but international visitors are still highly satisfied 
overall with activities. 
This decrease is consistent with spending trends as cost is a key 
consideration for visitors when determining the number of 
activities they will participate in during their holiday. 
New Zealand’s natural environment continues to receive the 
highest overall satisfaction rating of 9 out of 10, consistent with 
last year’s results.
Experiencing natural scenery remains a favourite for travellers, 
with activities involving natural scenery such as bush walks, 
mountain climbing and photography resulting in the highest 
levels of satisfaction. 
Visitors are notably less satisfied with road safety which was 
rated 8.2 out of 10. 
*The VEM is an annual survey of 4,500 international tourists 
who came to New Zealand for a holiday or to visit friends and 
family in the year 2011/2012. 

http://www.railplus.co.nz
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For West Coast fun, just add water
West Coast scenery will be centre stage from 
18OCT with the launch of a national television 
campaign to encourage Kiwis to experience all 
the Coast has to offer.
The campaign will highlight the wide variety of 
activities available on the Coast and will remind 
visitors that if they want more fun “just add 
water”, something the West Coast has in 
abundance.  
Tourism West Coast CEO Jim Little says the 
campaign will specifically target domestic tourists 
and as well as highlighting famous tourist spots 

like Punakaiki and the Glaciers will also focus on 
lesser known destinations and activities.
“This will put the West Coast back on the radar 
as a holiday destination for Kiwis.  So many New 
Zealanders don’t realise the incredible variety of 
activities that are available on the Coast and what 
a stunning part of the country it is,” he says.
The $100K, four-week campaign has been funded 
by Development West Coast (DWC), and the TV 
advertising will be complemented by an online 
presence, outdoor billboards in Christchurch and 
Wellington and a website upgrade.

Lake Taupo Cycle Challenge
New Zealand’s largest cycling event and the 
world’s largest cycling relay takes place on 
24NOV.
The Contact-sponsored Lake Taupo Cycle 
Challenge involves a wide range of events for 
competitors of all abilities and fitness levels.
They include the Solo 160km around Lake 
Taupo, road and mountain bike relays, mountain 
bike challenges, separate Men’s and Women’s 
races, corporate challenges, Enduro events (2, 4 

and 8 laps of the lake) and a ride for kids. 
The Cycle Challenge regularly attracts in excess 
of 10,000 riders and, in 2006, was admitted to the 
prestigious UCI Golden Bike Series, gaining 
recognition as being one of the world’s top six 
rides. It also makes up one of the events in 
BikeNZ’s new Summer Series. 
Registration for this year’s event is open until 
17NOV and can be carried out online at 
www.cyclechallenge.com.

NEW ZEALAND
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Agrodome business rewarded
Agrodome, which has been operating in 
Rotorua for 41 years, has won the Hospitality
and Attractions category and also been 
named Overall Business of the Year in this 
year’s Westpac Rotorua Business Excellence 
Awards.
The joint venture with Ngai Tahu Tourism 
in SEP11 has been justified as a very sound 
move, with the Agrodome bucking all trends 
and growing through challenging economic 
times, says Agrodome’s general manager 
Grant Kirby. 
The judges said of Agrodome: “A true credit 
that the product you started with so many 
years ago is still your bread and butter 

offering. In a shrinking tourism market, to 
diversify your offering and keep the visitor 
with you longer is indeed a smart move. 
“Your judges were very impressed with the 
robustness of your business and the plans 
for the future.” 
Businesses were judged on nine key areas: 
leadership, customer focus, quality, people 
management, innovation / knowledge, 
planning, business performance and 
community and environmental contributions.
Two other areas are scored on business 
atmosphere and appearance of premises, 
assessed during the judges’ visit.

Paul Hyun, Agrodome’s Korean market manager, 
celebrates the win Gangnam-style, cheered on by the 
Agrodome team with Grant Kirby at the podium.

Boost for NZ PGA Championship 
The NZ PGA Championship pro-am 
tournament for 2013 will again be held at 
The Hills golf course in Queenstown 28FEB-
03MAR.
The success and interest generated from the 
2012 tournament has led to increased support 
from the Government via the Major Events 
Development Fund ($650,000), and also 
from returning major sponsors Hilton Hotel 
Queenstown, Michael Hill, Milford Track 
Guided Walks, Rebel Sport, SkyCity 
Entertainment, and a new major sponsor for 
2013, Westpac.
The consequent lift in prize money for 2013 
to $600,000 moves the tournament to Tier 1 
status on the PGA Tour of Australasia. 
It is expected that this status (and increased 

Official World Golf Ranking points that come 
with it), plus the earlier February date will 
help to attract an even stronger international 
line up than the excellent field assembled in 
2012. 
In an added attraction for sports fans the 
2013 NZ PGA Championship coincides with 
the touring England cricket team playing a 
New Zealand XI in a four day match at the 
Queenstown Events Centre. 
The timing of the two events has meant that 
the NZ PGA Championship has been able 
to attract international cricketing celebrities, 
Sir Ian Botham and Tony Greig to play in the 
pro-am.
Further celebrities and professional golfers 
will be announced over the coming months.

Self-famil offer to Aussie agents
An exclusive travel agents-only offer has been 
launched in Australia this month aimed at 
getting agents to travel to New Zealand. The 
first of its kind, the campaign encourages 

agents to discover New Zealand at their own 
pace with customised itineraries using the 
Tourism New Zealand Explore New Zealand 
self-famil programme.

Norm Thompson, Air New Zealand 
Environment Trust chairman, 
and Wayne Costello, the DoC 
area manager Franz Josef/Glacier 
Country are pictured here 
at Okarito Lagoon for 
last week’s opening of the 
new kayak trail.
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“Judged Best Travel Broker Group”

“ I recently transferred to The Travel 
Brokers and find them an excellent 
company. Professional & supportive 
with excellent systems.”   Pam (Auckland)

“ There is such a massive talent pool 
with huge experience within our broker 
team.” Andrew (Nelson)

“ Love the support from Head Office. A 
progressive growing brand.” Nicola (Dunedin)

“ I am aligned to the best Brokering Brand 
in NZ.” Jacqui (Hamilton)

“ Most back office admin is done for us 
which leaves us a lot more time to sell.”  
 Andrew (Auckland)

Celebrating 10
   
years

A member of Just Tickets Ltd.  Just Tickets Ltd is a wholly owned 
subsidiary of Stella Travel Services, 66 Wyndham Street, Auckland

“There was never a better time  
to join this successful Team”

Call or email Wendy in confidence: 

(09) 307-1849  
or 0274 778 144 
wdarcy@thetravelbrokers.co.nz

www.thetravelbrokers.co.nz

Tourism Australia signs A$14.3m deal with Emirates
Tourism Australia has inked a global 
marketing agreement with Emirates Airline 
worth A$14.3 million. It will be spent in a 
range of joint marketing activities over the 
next three years in the UK, Germany, New 
Zealand, France and Italy.

Tourism Australia managing director Andrew 
McEvoy said the multi-million dollar tie-up 
builds on marketing deals the pair have had 
in individual markets over several years.
It is the single largest investment Emirates has 
ever made with a global tourism body. 

Toulouse-Lautrec in Canberra
Canberra is to host an exhibition of the 
world’s most theatrical and provocative 
French artist, Henri de Toulouse-Lautrec, at 
the National Gallery of Australia 14DEC12 to 
02APR13.
Toulouse-Lautrec: Paris & the Moulin Rouge 
will feature a selection of over 100 paintings, 
posters, prints and drawings by acclaimed 
French post-Impressionist painter.
The major retrospective exhibition will trace 
Toulouse-Lautrec’s career from his earliest 
works to his colourful later depictions of the 
highs and lows of the 19th Century Parisian 
social scene.
The Crowne Plaza Canberra, located just a 
few minutes’ drive from the National Gallery 
of Australia, has a Toulouse-Lautrec Package

priced at A$225, including overnight standard
room accommodation, parking, and two 
adult tickets to the exhibition (valued at A$25 
each). 
The package is valid for stays during the 
duration of the exhibition, bookable from 
17OCT12.
The hotel is planning a French-inspired menu 
for its restaurant, a special cocktail for its bar 
and is stocking up on top French 
champagnes, red and white wines, and soft 
French music will play during the weekends 
in the hotel’s foyer. 
The hotel’s concierge team will also sell 
untimed exhibition tickets at the front desk, 
and will offer exhibition maps, brochures and 
guides.

For more information, or to book, 
visit www.crowneplazacanberra.com.au/toulouse-lautrec/

New Perth tourism campaign launched
Tourism Western Australia has launched a 
new brand (right) and advertising campaign 
designed to attract more national and 
international visitors to Perth. 
Internationally the new brand will be used on 
a variety of digital, social media and public 
relations platforms and with trade partners to 
raise Perth’s profile in key markets.

15 Pullmans in Aust by end 2013
The Quay Grand Suites Sydney rebranded 
to Pullman Quay Grand Sydney Harbour on 
Wednesday, signalling a dramatic expansion 
of Accor’s 5-star Pullman brand in Australia.
The hotel joins two other Pullmans in Sydney 
- Pullman Sydney Olympic Park and Pullman 
Sydney Hyde Park (currently completing a 
massive upgrade following its re-branding 
from Sydney Marriott in MAY). It also joins 
Pullman Reef Casino in Cairns and the 
recently rebadged Pullman Resort Bunker 
Bay in WA’s Margaret River region.
The Sebel Cairns, The Sebel King George 
Square Brisbane and The Sebel Albert Park 
Melbourne are all primed to take on Pullman 
branding within the next six months, which 
puts Pullman on track to becoming Australia’s 
largest 5-star network, with the brand 
expected to grow to at least 15 hotels by the 
end of 2013.
The 67-suite Pullman Quay Grand Sydney 
Harbour is set on the eastern side of Circular 
Quay and overlooks the harbour.

Pullman for Brisbane
The Sebel & Citigate King George Square 
Brisbane is undergoing a multi-million dollar 
refurb and rebranding on 30OCT to Pullman 
Brisbane King George Square, with a newly 
rebranded Mercure tower to sit alongside it. 



Big IT meeting for Gold Coast
Some 1,500 technology executives are to 
gather at the Gold Coast Convention Centre, 
12-15NOV12 for the Gartner Symposium/
ITxpo. Described as Australia’s largest and 
most important annual gathering of chief 
information officers and senior IT executives, 
the Symposium/ITxpo will discuss key 
technology initiatives including mobile, 
social, cloud and big data.
Keynote speakers include Dom Sagolla, 
co-creator of Twitter and founder of Dollar
App.
The agenda includes over 200 sessions, 
workshops, how-to clinics, roundtables and 
more, and more than 40 leading technology 
and service providers will be exhibiting at 
Symposium/ITxpo.
For further information about the event visit 
www.gartner.com/au/symposium.
Gartner is the world’s leading information 
technology research and advisory company.

Gold Coast Festival of Cycling
The inaugural Daikin Gold Coast Festival of 
Cycling, to be held 17-18NOV, will attract 
cyclists from the Tour de France during a 
format that includes a challenging 102km 
‘Gran Fondo’, a 50km ‘Piccolo Fondo’ plus 
numerous off-track festivities including a golf 
day and gala charity dinner at RACV Royal 
Pines. 
Three-time Tour de France green jersey 
winner Robbie McEwen is ambassador and 
co-organiser for what he hopes will develop 
into a major international event. 
www.gcfoc.com.au

Bumper holiday period 
for the Sunshine Coast
The Sunshine Coast has welcomed visitors 
back to the region with a bumper September 
school holidays.
Sunshine Coast Destination Ltd (SCDL) 
Tourism Development Manager, Anthony 
Johnston says local operators have enjoyed 
a very positive two-week period with earlier 
bookings, longer stays and many stating it 
was the best September holiday period for 
several years.
“Cafes and attractions have been buzzing and 
the fine weather has been on our side making 
it ideal for beach goers,” he says.
There have been lots of activities for people to 
get involved with during the holiday period, 
from festivals, a new attraction at UnderWater 
World, free shows at the Ginger Factory, tours 
to the Hinterland and a classic car show in 
Noosa.”
SCDL says it is encouraged by the recent 
holiday period and, with weather reports 
indicating a finer summer, reckon it’s the 
perfect time for visitors to escape to the 
naturally refreshing Sunshine Coast.
www.visitsunshinecoast.com.au

King Kong Pre-Sale on now
Exclusive to 
Melbourne, 
preview 
performances 
of King Kong 
from 28MAY13 
are available for 
presale through 
Showbiz, and the 
spectacle opens 
15JUN13. Call 
0800 SHOWBIZ.

PACIFIC ISLANDS

More seats, big price reduction on New Cal hols
Aircalin has just made selling inclusive 
holidays to New Caledonia a whole lot easier 
with cheaper package prices and more 
availability.
Aircalin’s NZ sales manager, Angelea Howlett 
says, “Not only have we given wholesalers 
a much better pricing level that is heavily 
discounted over previous levels, but we have 
also released additional inventory year round, 
on all flights, including peak seasons, with 
a dedicated economy booking class (W) to 
meet the needs of the market.
“This new long-life, long-term wholesale 

fare is valid ex Auckland on a year round 
basis with travel commencing 01NOV12 and 
can be booked anytime up to 21 days before 
departure. 
“It is only for clients purchasing inclusive 
packages (flight + hotel). Travel Agents can 
see and book itineraries in W class, however 
ticketing can only be done by our preferred 
wholesale partners.
“The additional W class inventory is already 
loaded into all GDS and agents can start 
selling today!”

Supplementary flights to New Caledonia
Aircalin is to operate a series of supplementary
flights between Auckland and Noumea over 
the Christmas and New Year period. In 
addition to its regular offering of Tuesday,
Thursday, Saturday and Sunday, they also 

have a Wednesday flight on 19/26DEC, 
02/09/16/23/30JAN and 06FEB13.
Ex AKL  - SB413 - 1615/1710     A320
Ex NOU - SB412 - 1005/1450     A320 
These flights are already loaded in the GDS.

Second weekly flight for Niue
Niue Island’s increasing 
popularity as a holiday 
destination has resulted in 
a much awaited announce-
ment of a second weekly 
flight ex Auckland.
The Air New Zealand 
fortnightly mid-week flight 
addition will commence in 
APR13, increasing capacity 
by 50% through the island’s 
peak holiday season until 
OCT13. The new flight 
option will also allow for 
short break holidays. 
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ROCKMAN - Final call for entries
There is less than one month to go until the 
inaugural ROCKMAN Week in Niue and 
event organisers are encouraging anyone who 
is interested to sign up and give it a go.
Four days of adrenalin fuelled adventure 
races kick off 05NOV and competitors – from 
beginners through to the seasoned pros – 
can participate in any number of the week’s 
events.  There will also be duathalon and team 
event options.
Full details and registration forms can be 
found at www.niueisland.com and any 
further questions can be directed to 
info@niueisland.com. 
The connecting flights for ROCKMAN week 
depart Auckland on Saturday 03NOV and 
return on Saturday 10NOV.

Crown Beach specials extended
Crown Beach Resort Rarotonga has extended 
its current Stay / Pay specials for sales to 
31MAY13.
>>  Stay 5 nights / Pay 4 in a One Bedroom 
Villa, with daily American breakfast & two 
30-minute body massages
>>  Stay 5 nights, Pay 4 in a Courtyard Pool 
Suite, with daily American breakfast, NZ$200 
F&B credit, two 30-minute body massages, 
two 30-minute facial massages, two pedicure 
treatments & two Cut & Blowdry treatments.
Bonus inclusions apply to both of the above 
specials: meet & greet return airport transfers, 
bottle of sparkling wine on arrival, royal 
arrival cocktail (tropical punch), Lobby 
Lounge Hospitality service on departure, use 
of kayaks & snorkelling equipment and daily 
triple happy hour ‘buy one, get one free’.
Conditions apply. 
Call your preferred wholesaler for further 
details.

New 2013 dates for Northern Fiji Cruises
Captain Cook Cruises has released the new 
2013 dates for its 7-night Discovery Cultural 
cruise and Discovery Heritage cruise, on-
board the MV Reef Endeavour. 
Discovery Cultural Cruise 2013 scheduled
cruise departure dates include 05FEB, 
07MAY, 02JUL, 03SEP and 05NOV. 
The cruise circumnavigates Vanua Levu and 
gives passengers the chance to experience 
four distinctive Fijian cultures, Ellice Islanders 
(Polynesians), Banabans (Micronesia), Fijian 
and Indians, and visits untouched villages and 
schools.
Discovery Heritage Cruise 2013 scheduled 
departure dates include 01JAN, 05MAR, 
02APR, 04JUN, 06AUG and 03DEC.
The 7-night cruise reveals the unique history, 
art and culture of the Northern Fiji Islands 
and allows passengers the experience of 
standing on the International Dateline.

ASIA

  Bali’s development ‘dizzing’
Travel Daily News Asia reports that hotels are 
mushrooming all over Bali, a development 
which seems out of control and which sees 
the provincial government up against corrupt 
officials. Mayors and district heads are being 
urged to fully obey the temporary moratorium 
on the building of new hotels in certain areas. 
“District administrations should give [the 
moratorium] serious attention,” Bali tourism 
agency chief Ida Bagus Kade Subikshu said 
last Wednesday, according to a report from 
the Jakarta Post. 
The moratorium was imposed early last 
year by Bali’s Governor and covers areas in 
southern Bali such as Denpasar, Badung and 
Gianyar. These areas have reportedly been 
overrun with tourists and surfers, with new 
hotels being built at a ‘dizzying’ pace, leading 
to land scarcity, rocketing real estate prices, 
room rate discounting, traffic jams and above 
all, a serious degradation of the environment. 
According to data from the tourism agency, 
the entire island has 45,408 guest rooms, with 
the majority concentrated in southern Bali. 
There are 158 star-rated hotels, 1,036 non-star 
rated hotels and 996 cottages and hostels. The 
agency had not recorded the exact number 
of hotels currently being built in the three 
districts. 
TDN Asia says the government now would 
like to see development moving North which 
has been underdeveloped. Real estate owners
are urged to consider now to move to that 
area of Bali, which also has a big potential for 
tourism but lacks the necessary infrastructure. 

Tiger tourism ban due to lift 16OCT
The latest news from India’s Supreme Court 
on the current embargo on tiger tourism 
indicates that the court will make certain 
modifications to the tourism guidelines given 
by the Ministry of Environment and Forest 
and these will be announced next week at 
which time the ban will be lifted and the 
affected Indian States will be given two days 
to implement them.
Exotic Holidays’ local operator says “We are 
now are extremely hopeful and have crossed 
our fingers that the ban on visiting the 
National Parks will be lifted by the 16th 
October, 2012 and the national park gates 
will be opened within a couple of days of the 
same.”

Selling Japan for extra commission
To capitalise on Air New Zealand’s extra 
commission 
offer on airfares 
to Japan, Active 
Asia has 
brochures 
available to 
help agents sell 
Japan. 
For 
supplies, click 
here, and to 
view the 
package 
itineraries, 
click here.

Your gateway to Chengdu Click Here
or call 09 309 1188

China   We know it like our own backyard

http://www.activeasia.co.nz/formwcs0139654/order-brochures.html
http://www.activeasia.co.nz/wawcs0139650/Japan.html
http://www.acrossia.com


Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo

5-day Shanghai Experience 
To help agents capitalise on Air New Zealand’s
extra commission offer on airfares to Japan, 
Active Asia has a 5-day / 4-night Shanghai 
Experience package 01NOV12-28MAR13, 
priced from $329pp twin share in a four star 
hotel, including breakfast, a full day 

sightseeing tour with all entrance fees, an 
English speaking guide and return airport 
transfers.   For this amazing value, contact the 
ladies at Active Asia 09 360 7669 or 
email sales@activeasia.co.nz   

THE AMERICAS
V8 Supercars for Texas
The V8 Supercars Series is headed for the US, 
with the Aussie touring cars to debut at the 
new Circuit of The Americas in Austin, Texas 
from 17-19MAY13.
The purpose-built 3.4-mile track is scheduled 
to open next month in time for the 2012 
Formula One US Grand Prix.

The multi-year deal will see the Holden 
Commodores and Ford Falcons joined by 
Nissan and Mercedes Benz cars. 
www.circuitoftheamericas.com/tickets

Inca Rail, Andean Railways to combine
Inca Rail and Andean Railways have signed a 
joint Memorandum of Understanding for the 
creation of Peru’s second largest private 
passenger rail company.
Until now, Inca Rail and Andean Railways 
operated independent rail services carrying
tourists between the Sacred Valley of the 
Incas and Machu Picchu but, under the new 
deal, they have combined forces and created 
a strategic alliance that will enable them to 
share each other’s knowledge, expertise and 
resources.
Inca Rail and Andean Railways expect to 
carry 200,000 passengers and 40,000 
passengers respectively by the end of this year 
via a total of twelve daily departures from 
Ollantaytambo, in the Sacred Valley, and 

returning from Machu Picchu. By combining 
their marketing and operational resources, 
the new partnership expects traffic to grow 
to well over 250,000 passengers in 2013 and 
it plans to double this level of activity by 2015.
Inca Rail offers passengers a traditional 
Peruvian experience with local tapestries and 
works of art in its carriages, all-table seating, 
panoramic viewing windows, air-conditioning 
and impeccable service. It offers four classes, 
Tourist Class, Executive Class, First Class 
and an exclusive Presidential Class. Snacks 
and natural beverages are served on the first 
two classes, whilst a full on-board menu with 
cocktails and wines awaits guests in First and 
Presidential Classes.
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LAN boosts Uruguay services
LAN Airlines has announced that it will 
increase the number of daily flights between 
Santiago and Montevideo, offering passengers 
three daily non-stop flights between the cities.
LAN says it is committed to developing 
tourism in the region, and Uruguay is a top 
tourism destination within South America. 

Its beaches, local cuisine and the richness of 
its culture make it a major tourist draw. 
The change will also provide Uruguayan 
passengers increased access to Chile, a wider 
selection of Latin American tourist 
destinations, and key cities in the US and 
Europe.

Discover Cuba on a Family Adventure
The Caribbean island of Cuba offers white 
sand beaches, lush landscapes, tobacco 
plantations, time-warp towns and world 
heritage sites, and this can all be seen on a 
Grand American Adventures Cuba family 
holiday.  
Highlights include exploring Old Havana, 
Varadero Beach, the colonial city of Trinidad,
the lush tropical scenery in Viñales and 
swimming and snorkelling over coral reefs. 
This tour will leave your clients in awe of 

this beautiful tropical island, says Adventure 
World.
Grand American Adventures 11-day Cuba 
Discovery tour departs from Havana and is 
priced from $1,875pp. Price includes 9 nights 
hotel and 1 night small lodge accommodation, 
10 breakfasts, 3 lunches and 1 dinner, 
transport by private adventure vehicle and 
services of English/Spanish speaking tour 
leader.    Call 0508 496 753, and visit 
www.adventureworld.co.nz.

MID EAST / AFRICA 
Adventure World releases 21 new itineraries to Africa, Arabia
Adventure World has just launched its new 
2013 Africa & Arabia brochure, containing 21 
unique and memorable travel experiences.
In additional to its existing range of tours 
across the African continent and the Arabian 
Peninsula, the collection offers new cultural 
and adventure packages in Abu Dhabi and 
Dubai, Cape Town and Victoria Falls, and 
an extended range of Kenyan Fly-in Safari 
options to reach the Masai Mara, Amboseli 
and Samburu National Parks, the Chyulu 
Hills and Mount Kenya, and Tanzanian Fly-In 
visits to Serengeti, Ngorongoro Crater and 
Lake Manyara.
Also launched to the New Zealand market 
this year is the Odzala Experience, which 
gives a rare opportunity to come up close to 
the western lowland gorilla and its thriving 
rainforest ecosystem in the Congo.
An extensive range of tours and packages 
from new providers Exodus Small Group 
Tours and the Family Adventure Company 
have also seen added.
For more information or to obtain a copy of 

Adventure World’s new Africa & Arabia 
brochure, click here or call 0508 496 753.

Uniworld’s River Tosca wins Egyptian accolade
Uniworld Boutique River Cruises’ River 
Tosca has been recognised as the region’s Best 
Cruise Ship by The Ministry of Tourism in 
Egypt, winning the accolade from nearly 300 
cruise ships sailing the Nile.
The award was announced in Cairo to 
commemorate international World Tourism 
Day, with the Ministry of Tourism awarding
the ‘best of the best’ in the travel industry
including cruise ships, hotels and tour 
companies. The winners are chosen based 

on grading criteria that includes hospitality, 
safety, facilities and decoration.
www.uniworldcruises.co.nz 
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EUROPE

Extra Night 
in London!*FREE

Abu Dhabi: Culture or adventure
Among the line-up of tours in the just-
released 2013 Africa & Arabia brochure from 
Adventure World are new Abu Dhabi 
products.
If Dubai is the crown jewel of the UAE, its 
less extravagant sister, Abu Dhabi is a hidden 
gem. From luxury, to culture, to exploration, 
this city has a raft of options for all travellers 
– and has inspired two new packages, both 
including accommodation at Cristal Hotel, 
some meals, return airport transfers and 
sightseeing and adventure as specified.
Cultural Abu Dhabi, a 4 day/3 night package 
priced from $583*pp, includes a visit to the 

emirate’s falcon hospital, dedicated to the 
national bird of the UAE; the chance to take 
in the time-old traditions and camel training
at the Al Wathba Camel Racetrack; and a 
safari through the red dunes of the desert. 
The Adventure Abu Dhabi package, priced 
from $820*pp, is packed with action – from a 
speed boat ride around the city coast to laps 
behind the wheel of a racing car at the world-
famous Yas Marina Circuit. 
*Terms and conditions apply. 
Excludes international airfares.
Call 0508 496 753 or visit 
www.adventureworld.co.nz  

Blue Train Offer 
Sell the journey of a lifetime onboard the 
luxurious Blue Train and for a limited time 
your clients will receive a free night in 
Pretoria pre or post journey. The Blue Train 
combines the luxury of the world’s leading 
hotels with the charm of rail travel. The route 
between Pretoria and Cape Town (or v.v.) is a 
27-hour journey of 1600km, through some of 
the most spectacular scenery on the African 
sub-continent. 
Priced from $1875pp twin share the journey 

includes one night accommodation in a 
Deluxe Suite with en-suite, all meals and 
beverages on board and scheduled excursions, 
plus a free night in Pretoria at 131 on Herbert 
Baker, breakfast and transfer between the 
hotel and the station pre or post the journey.
For travel from now until DEC12 and for the 
whole of 2013 (subject to availability).
Click here for details and call Adventure 
World on 0508 496 753. 

AirAsia X halts Iran services
Malaysia’s AirAsia X is ceasing services to 
Iran amid the country’s mounting economic 
problems spurred on by Western sanctions.
AirAsia X said the current four times weekly 
flights between Kuala Lumpur and Tehran 
will be suspended with the last flight on 
Sunday 14OCT.
The longhaul LCC said “the suspension of its 
services to Tehran Imam Khomeini Airport” 
was due to challenging economic and business
conditions including the “volatility of the 
Iranian currency”.
The statement did not say when services 
would be resumed.
Some major Western airlines were continuing 

to fly to Tehran, though, namely Lufthansa, 
Austrian Airlines, KLM and Alitalia.
The Daily Star reports that the Iranian rial 
collapsed last week, losing 40% of its value 
from the previous week.
The government has tried to impose a fixed 
rate for dollars in the previously freely traded 
open market, but money traders in central 
Tehran said they were refusing to apply that 
rate.
Iran’s government has capped their rate at 
28,500 rials to the dollar. Black market dealers 
were surreptitiously offering dollars at the 
rate of 32,000 rials.

Enjoy a free night in London on Trafalgar 
Trafalgar is offering clients who book one 
night pre or post London accommodation 
and a 2013 Europe & Britain First Class 
itinerary departing London travelling for 
15 days or more, an additional Free Extra 
Night in London for new bookings prior to 
30NOV12.
The exclusive Free Night in London offer can 
also be combined with Trafalgar’s Early 
Payment Discounts, which offer 10% off all 
applicable departure dates if booked, 
deposited and paid in full by 27DEC12.
It is available to be taken either pre or post 
the clients’ Trafalgar guided holiday.
Among the guided holiday options available 
with this offer are: 
The 16-day Britain & Ireland Panorama 
priced from $4150pp twin share (land only). 
Travel with the insiders from London to York, 

Edinburgh to Isle of Skye, Glasgow to 
Grasmere, Dublin to the Ring of Kerry and 
Cardiff to Cornwall.  
The 15-day European Interlude priced from 
$4675pp twin share (land only). Experience 
the very best of Europe including the Rhine 
and Italian Lakes, the Imperial highlights of 
Vienna, the splendours of Florence, Rome 
and Venice before finishing in Paris. 
The 29-day European Supreme priced from 
$8485pp twin share (land only). Take in 11 
captivating and culturally-rich countries on 
this guided holiday, including Germany, 
Austria, Bulgaria, Romania and Switzerland, 
Italy, Greece and France. 
Twitter: @TrafalgarTalk or 
Facebook/TrafalgarTravel. 
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Over 120 European destinations ... now that’s Wunderbar!

AVIATION

Paramount Pictures park plan
Hollywood studio Paramount Pictures has 
licensed a European consortium to open a 
theme park, branded with Paramount movies 
like Braveheart, Transformers and Titanic, on 
an 872-acre site near Ebbsfleet International 
railway station on the Swanscombe peninsula 
in Kent.
Plans include Europe’s largest indoor water 
park and biggest performing arts centre, a 
giant roller coaster, music venues, cinemas, 
hotels and restaurants.
A similar resort is to open in Spain in 2015. 

Eurostar to the Swiss Alps
Eurostar has teamed up with TGV Lyria to 
offer a new weekly service between London 
and the Swiss Alps.
Travel Daily UK reports that ski resorts 
including Verbier, Zermatt, Saas Fee and 
Gstaad will be served on the new route from 
22DEC to 13APR13 with tickets now on sale.
Passengers will have to connect to the 
services from Lille Europe. The service will 
allow passengers to carry an extra luggage 
item such as skis or a snowboard at no extra 
cost.

Tourism dampened 
by wet summer
Some of London’s most high-profile 
attractions suffered one of their worst ever 
summers, despite the ‘Olympic’ boost 
previously predicted. 
The Telegraph reports that the wettest 
summer in a century compounded the 
problem, with some sites attracting 60% fewer 
visits during the Games than during the same 
period last year, according to the Association 
of Leading Visitor Attractions (ALVA). 
Some individual attractions suffered such a 
significant drop in visitor numbers during the 
Olympic Games that they asked officials at 
ALVA to hold back full details until the entire 
report is released next year. 
Outdoor sites suffered the worst fall, with 
visitors to the garden and leisure sector – 
which includes Kew Gardens and London 
Zoo – falling by an average of 21%. 
Other areas were also badly hit, with the 
heritage and cathedrals sector – including the 
Tower of London, Houses of Parliament, and 
St Paul’s Cathedral – dipping by more than 
20%. 
Bernard Donoghue, the chief executive of 
ALVA, told the BBC the figures made 
“sobering reading”. 
He added: “The summer of 2012 has been a 
difficult time financially for our most popular 
and best-loved visitor attractions. 
“For gardens and outdoor attractions across 
the UK, the appalling weather during much 
of the year has led to one of the worst trading 
periods since 2001 - the year of a foot-and-
mouth disease outbreak.” 

Discover the Real France 
with Albatross
Do your clients want to escape Paris and take 
in the great sights of regional France? Do they 
want to immerse themselves in those 
wonderfully preserved medieval villages and 
visit sleepy chateaux? Or explore renowned 
vineyards and local fresh produce markets 
with their ripe cheeses, pate and crusty 
baguettes?
Albatross Tours has a unique 17-day tour, 
‘La Francaise’, packed with unusual visits and 
highlights, as well as quality leisure time to 
relax and savour the French way of life. 
The tour has a sensible pace, with three-night 
stays amongst the Chateaux of the Loire 
Valley, the vineyards of Bordeaux, charming
Burgundy and William the Conqueror’s 
Normandy with a further two nights in the 
delightful Dordogne.
Fully escorted by an experienced tour 
manager, the tour includes transport in a first 
class touring coach, 16 nights accommodation, 
hotel porterage, buffet breakfast, many dinners
plus entrances, excursions as per itinerary.
Priced at NZ$8,289pp twin share, clients can 
save $300pp if they book before 22DEC12.

Multiple departures are available MAY-SEP13.
For bookings and enquiries call Albatross 
Tours on 0800 446 232.
www.albatrosstours.com.au.

Antarctica sightseeing 
flight cancelled                                                                                            
Antarctica Sightseeing Flights has announced 
that it will not proceed with its planned flight 
from Auckland to Antarctica in February.
The founder and managing director of 
Antarctica Sightseeing Flights, Phil Asker, 
said less than 100 passengers had booked on 
the Auckland service, insufficient to justify 
the flight with a chartered Boeing 747-400.
The five flights scheduled from Australia, 
however, are selling well, particularly in 
Perth, where one flight has sold out and a 
second has now been scheduled.
Mr Asker said his company would provide 
full refunds to those passengers who booked 
to travel on the Auckland service, and offer
a discount of A$250 off the price of any 
Antarctica sightseeing flight departing from 
Australia.

SWISS tops again
Swiss International Air Lines has been named 
“Europe’s Leading Airline Business Class” in 
the 2012 World Travel Awards, retaining the 
title it earned last year. The awards reflect the 
views and votes of more than 183,000 
professionals from the worldwide travel and 
tourism sector. 
This latest success is the fourth time since 
2005 and the second year running that SWISS 
has topped the “Europe’s Leading Airline 
Business Class” category in the annual World 
Travel Awards.
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New A330s will be “Flying Ambassadors” for Fiji 
Air Pacific has unveiled its new A330 livery 
and cabin, featuring its new name – Fiji 
Airways – and new brandmark, to join the 
fleet early next year.   
The state-of-the-art Airbus A330s will be the 
first flown with the first-ever highly fuel-
efficient, low-CO2 emission Rolls Royce Trent 

700 engines.  
The economy and business class cabins will be 
fitted with seats designed by Zodiac Aerospace
/ Weber.  Each seat will have 110v in-seat 
power and a Panasonic inflight entertainment 
system. 

Makeover for Aircalin A330s
Work on the full cabin retrofit of Aircalin’s 
two Airbus A330s has begun. The aircraft will 
be successively grounded for one month in 
the HAECO hangars and workshops in Hong 
Kong, and the first retrofitted plane will be 
back into service on 07NOV, while the second 
should be operational by 05DEC.
A new layout will see 24 Hibiscus Class - 2 
fewer than the current configuration - and 
242 seats in Economy Class as against the 
current 245 seats.
The Economy “Airgonomic” seats allow an 
enhanced recline angle (over 15°) and more 
knee room, plus a footrest specially developed 
at Aircalin’s request.  The armrests on seats in 
the middle row retract fully into the backrest.
Hibiscus Class pax get new lie-flat seats with 
three independently adjustable sections and a 
massage feature, all in a fixed shell structure 
that also includes a retractable middle arm-
rest. Seat pitch is 60in instead of the previous 
50in.
There will be AVOD entertainment at all seats 
and pax will be able to connect and recharge 
personal devices via a USB port and an Apple 
connector port (a special Apple connector 
will be on sale at the in-flight shop). 
Aircalin is the first airline to offer Economy 
Class passengers USB and Apple port 
connector facilities.

Qatar to join oneworld
Qatar Airways has become the 
first of the three major airlines in 
the Gulf to join a global airline 
alliance, announcing this week 
that it is to become a member of 
oneworld by 2014. 

Jetstar goes bricks’n’mortar 
in Indonesia 
The Jetstar Group has opened its first retail 
outlet. The Jetstar Travel Shop in Jakarta’s 
busy Kelapa Gading district will offer 
customers the ability to transact in cash. 
“Understanding our customer’s preference 
for cash payments and the low levels of credit 
card ownership in Indonesia, we have created 
our very first retail outlet to make flying with 
us even easier,” says Jetstar Asia and Valuair 
CEO Barathan Pasupathi.
The Jetstar Group currently operates 80 
weekly services to Jakarta, Denpasar, 
Surabaya and Medan. 
In order to further improve the booking 
experience with Jetstar for Indonesian pax, 
the LCC will accept Indonesian Rupiah from 
16OCT. This is in addition to payments 
available in US dollars. 
The Jetstar Travel Shop will be operated in 
collaboration with partner Holiday Tours and 
Travel.

Hamilton Airport CEO to leave in JAN
Hamilton Airport Chairman, John Birch, has 
announced that CEO, Chris Doak, will leave 
the company in JAN13 after seven years in 
the role.
“Chris and the Board have been talking, for 
some time now, about the next challenges 
he is looking for in his career.  Over the past 
year, in particular, Chris has led some quite 
significant projects which are coming to a 
natural end.  With those major projects 
completed and many other substantial 
achievements under his belt, he will leave 
us in January to pursue the next step in his 
career,” said Mr Birch.
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Smartphones changing travel behaviour
Airline passengers want more control of their 
journey and are looking for more self-service 
and mobile-based offerings to reduce stress 
during travel, according to the 2012 SITA/
Air Transport World Passenger Self-Service 
Survey. It reports that 70% of passengers now 
carry smartphones, which is fuelling the 
demand for services such as self-boarding 
and flight information updates on their 
mobiles. 
Self-service continues to be increasingly 
popular with passengers: almost two thirds 
used a self-service channel to check-in on the 
day of the survey, up from just over half last 
year. Close to 90% of passengers rated flight 
status updates on their mobiles and self-
boarding as their top self-service technologies.
The survey confirms websites are the most 
frequently used platform for check-in with 
79% using them regularly or occasionally. 

Kiosk usage also increased further, with 77% 
of passengers using them for check-in.
Another trend shows the majority of travellers
are active on social media; 62% of passengers 
use social media, a higher penetration rate 
than recorded for the general population.
Although passengers expressed interest in 
using social media for travel-related activities, 
it is generally lower than for other channels 
such as mobile. Only 65% of passengers said 
they would use flight status updates if offered 
via social media, while 89% will use them 
when offered on mobiles. 
The findings come from a survey carried out 
with a sample of the 280 million passengers 
who pass through six major international hub 
airports: Abu Dhabi; Beijing Capital; 
Frankfurt; Hartsfield-Jackson, Atlanta; 
Mumbai; and Sao Paulo.

Malaysia Airlines appointment
Dzulkefli Zakaria, Area Manager New Zealand
/SWP for Malaysia Airlines has appointed 
Stan Bennetto as the carrier’s Sales Manager  
New Zealand.
He comes to his MH role from a similar one 
at Korean Air.
“Stan brings with him a wealth of experience, 
having worked in the travel industry for over 
16 years,” says Mr Zakaria.  

“We hope Stan will bring in new ideas and 
energy to enhance Malaysia Airlines’ 
collaboration with our key business partners 
for our mutual benefit.  
“We look forward to your continued support.”
Pending establishment of Bennetto’s email 
account, messages should be channelled to 
AKLSALES@malaysiaairlines.com. 

SIA adds Auckland flights in FEB13
Singapore Airlines has advised that due to 
strong demand, it will be introducing ad-
ditional Auckland to Singapore v.v. flights in 
FEB13 on the following dates (local times):
SIN-AKL    SQ281
07FEB, 14FEB, 21FEB, 28FEB
Departs SIN 0850, arrives AKL 2345

AKL-SIN    SQ282
08FEB, 15FEB, 22FEB, 01MAR
Departs AKL 0105, arrives SIN 0635
These additional services will be operated by 
B777-200 aircraft.  

Excerpts from a speech to 
the National Press Club by 
Qantas CEO Alan Joyce:
“As part of their revised five‐year plan, the 
Chinese are now in the process of building 
82 new airports. That’s a new airport every 23 
days.
“Here in Australia we’ve been talking about a 
second airport for Sydney for more than 23 
years.”

“Our Frequent Flyer program too is going 
from strength to strength as a powerful brand 
in its own right, reflecting the tastes and 
preferences of Australian consumers.
“We now have 8.6 million members – over a 
third of the Australia population – and over 
500 program partners, including Woolworths, 
David Jones, Optus and all the major banks.”

“For more than a decade, Australia’s 
liberalised aviation market has brought a 
flood of capacity and competition.
“It’s a trend that’s intensified in recent years, 
in line with a strengthening Aussie dollar. 
“Since 2008, overall international capacity in 
Australia, excluding Qantas and Jetstar, has 
grown by just over 30%.
“Middle Eastern capacity has grown by 50% 
and Chinese capacity by 117%, a huge 
number off a lower base.
“Competitor airlines have added nearly seven 
million seats into the Australian market.”

On the Qantas – Emirates partnership: “Our 
initial research shows that 82% of our 
premium customers think the partnership is a 
good idea, and 87% of the people we surveyed 
were able to spontaneously identify specific 
benefits that they expected to result from the 
partnerships.”

CRUISE NEWS

Copenhagen cruises into 
ICCA Associate ranks
The International Cruise Council 
Australasia has expanded its associate 
membership ranks, with Cruise 
Copenhagen becoming the first northern 
European organisation to join the Council.
Announcing the membership, ICCA 
general manager Brett Jardine said the 
cruise body was keen to build on the 
growing number of Australians and New 
Zealanders sailing in northern European 
waters each year.
Mr Jardine said some of the increase was 
attributable to a rise in northern European 
cruise offerings.
Latest ICCA statistics showed that more 
than 50,000 Australians and New 
Zealanders enjoyed an ocean cruise in 
Europe in 2011.
Brett Jardine is pictured above (at right) 
with Director of Cruise Copenhagen 
Network Bo Larsen.
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Join our 15 minute webinar 
for a refresher on Viking’s 
amazing $995 air deal and 
fabulous Early Booking 
Discounts and bonuses.

Register now: 
Fri, Oct 12, 2012  
10:50 AM – 11:05 AM

Once registered you will receive 
an email confirming your 
registration and information 
you need to join the webinar. 

REFRESH 

The other side of cruising
The last few years have seen the exponential 
development of cruise line innovations in hardware 
design and in the onboard experience, so it’s hard 
not to focus on these exciting improvements when 
we are promoting cruising in the retail sector.

But I do want to take this opportunity to point out 
the other side of the coin in cruising, the shore-side 
experience, something that is often neglected in 
sales dialogues.
A typical Mediterranean itinerary of 10 ports in a 12 
night cruise has 193 hours of “awake” time (7am to 
midnight).  Of this, 116 hours or 60% is spent in port.  
This figure is even greater when you consider 
boutique cruise ships and river cruise holidays which 
are even more portfocused.
Highlighting this in your sales dialogue to your 
clients is just as important as describing the cruise 
experience itself.
When you are promoting a cruise make sure that you 
become familiar with the land component of 
the itinerary as not only is it a main aspect of the 
experience, it is a key component of the emotional 
hook that entices customers.  Pick a couple of the 
ports of call and really research them, learn about 
the shore tours on offer as well as how your clients 
can explore on their own.  Remember that it’s 
important to “paint the picture” for the client so that 
they can see themselves in it.
The ICCA regularly runs Cruise Geography modules.  
Not only is this a 
mandatory 
component of 
ICCA Accreditation, 
but a great way to 
brush up on your 
knowledge.

Royal Caribbean’s Global WOW Sale 
Royal Caribbean’s final ‘WOW Sale’ for the year will take place over four days 
from this Sunday, 14OCT through to Wednesday, 17OCT12 – and includes up 
to $200 on board credit (per cabin) and half price deposits on all worldwide 
sailings of three nights or longer. The ‘WOW Sale’ is valid for cruises departing 
after 01JAN13.
Three Royal Caribbean ships are to be based in the region this summer season, 
making it the perfect time to book an Australian, New Zealand or South Pacific 
cruise.
It is also a great time to start thinking about cruises further afield, with clients 
able to take advantage of the current earlybird airfares to Europe and combine 
them with the ‘WOW Sale’ offers on one of over 280 cruises with Royal 
Caribbean in the Mediterranean and Scandinavia.
Customers can choose from almost 2,000 sailings with Royal Caribbean in 
Europe, the Caribbean, Alaska, Canada & New England, Panama Canal, South 
America, Dubai and Asia – as well as local cruises to the South Pacific, 
Australia and New Zealand.
‘WOW Sale’ deals with onboard credit and half price deposits include:
>>  11 night Rhapsody of the Seas cruise to tropical Queensland. Departing 
18FEB13, fares start at $999.
>>  Australasia’s megaliner, Voyager of the Seas, will cruise Australia and New 
Zealand for 18 nights from FEB13. Prices from $2795, including an upgrade to 
a balcony stateroom.
>>  Spend seven nights cruising through Alaska on Rhapsody of the Seas. 
Departing 31MAY, fares begin at $885. TravelMemo   20121012   12OCT12    Page 13
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Sunday 14 – Wednesday 17 October
WOWSale
NEW ZEALAND’S GLOBAL

4 days only!

All worldwide 
cruises 

Up to US 200 
 Onboard Credit* 

Half price
 deposits* 

Save up to 2240*pp

*Click here for more

Free WiFi at Port Chalmers
A free wireless internet service in Port 
Chalmers goes live this weekend, coinciding 
with the arrival of Sea Princess and her 2900 
passengers and crew, and the beginning of the 
cruise ship season. 
Otago Polytechnic has teamed up with Port 
Otago to deliver free wireless internet to the 
port, in a bid to encourage more passengers 
and crew from visiting cruise ships to get off 
the vessels and explore Port Chalmers and 
Dunedin. 

Try-on by Concordia skipper
Francesco Schettino, the captain of the 
capsized Costa Concordia has launched legal 
action to get his job back. He is also 
reportedly claiming back pay, having been 
dismissed by Costa Cruises in July. 
Schettino is expected to turn up in Grosseto 
in Tuscany on Monday for a court hearing at 
which he is expected to be sent to trial. 

Moreton Is on P&O itinerary
P&O Cruises Australia’s Pacific Jewel will 
become the first cruise ship to visit Moreton 
Island, just 60kms north-east of Brisbane.
The ship will call there on 16MAR13 as part 
of a four-night SeaBreak from Sydney, and in 
conjunction with Tangalooma Resort, 
passengers will be invited to handfeed  
dolphins and choose from a wide variety of 
island tours and activities.

Boosting destination 
St Lawrence River
Holland America Line and sister brand 
Seabourn have committed to increasing their 
sailings on Canada’s St. Lawrence River, and 
a $1.6m promotional campaign is planned to 
position the region as an international cruise 
destination.
HAL’s ms Veendam is increasing turnarounds 
at Québec City in 2013 and beyond, while ms 
Maasdam and Seabourn Sojourn will be 
adding more departures from Montréal. 

A$1.7m spend 
on GC cruise terminal
The Gold Coast City Council has earmarked 
A$1.7 million towards a cruise ship terminal.
It is the biggest spend on the controversial 
project so far.
The Gold Coast Bulletin reports that it was 
allocated behind closed doors at a special 
budget meeting this week.
Of the money, $745,000 will be spent on 
investigating and consultation on the tender
process to select a company to build the 
terminal. Another $924,000 will be spent on 
investigating the council’s preferred location 
for the terminal off Main Beach.

New lower fares on Variety 
Cruises 2013 voyages 
Discover the World Cruising has introduced 
new lower fares for small ship company 
Variety Cruises voyages. Its 2013 European 
Preview flyer features sailings in the 
Mediterranean and the Adriatic Sea, while its 
upcoming brochure will feature all of Variety 
Cruises’ destinations including Seychelles, 
West Africa and Cuba. 
Call (09) 623 4293 or email 
variety@discovertheworld.co.nz

Dedicated sales team 
for Carnival Spirit 
With Carnival Spirit arriving in Sydney next 
Wednesday to homeport year round in 
Australia, Carnival Cruise Lines has 
announced that the ship is to have a stand-
alone sales team reporting directly to Director 
Jennifer Vandekreeke. The change will come 
into effect on 01DEC12. 
Australian trade media reports indicate that 
in the transitionary period, Complete Cruise 
Solution will continue to offer support and 
services to Carnival Cruise Lines as well as 
the other Carnival Australia brands in their 
portfolio. Francis Travel Marketing will 
continue to manage the line’s international 
business in New Zealand.
“By creating a separate sales team for Carnival 
Cruise Lines, both Carnival Cruise Lines and 
the Complete Cruise Solution sales teams will 
be armed and fully resourced to meet targets 
in anticipation of a year of continued growth 
in the cruise market,” said Carnival Australia 
CEO Ann Sherry.

Mine’s bigger than yours
Cunard has taken issue with part of the 
Cruise New Zealand story (TM 09OCT) 
about local efforts to prepare for the 
upcoming summer cruise season.
In it, Royal Caribbean’s 3,114-passenger 
Voyager of the Seas, due here next month, 
is said to be “the largest ship to ever visit 
New Zealand.” 
Cunard points out that its Queen Mary 2 
is larger by way of length and tonnage.   
Cruise NZ says it always meant to talk 
about size in terms of passenger numbers. 
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Hotel and Activity 
Specialists

Professional Marketing Team

If you aren’t getting 
your fair share 

then give us a call

OCEANIA TOURISM GROUP
ross@tourismco.co.nz

09 361 3399

Garden of Eden itineraries - Seychelles Islands 
Discover the World Cruising says that Variety 
Cruises has now added the Seychelles to its 
roster of destinations with new year-round 
4-, 5- and 8-day Garden of Eden itineraries. 
Small ships are ideal to discover this exotic 
tropical paradise, where large ships don’t even 
have access. Passengers will cruise aboard the 
45m twin-hulled mega yacht Pegasus, which 
accommodates up to 49 guests in 23 cabins. 
Amenities include 237sq m of open deck, an 
elegant bar/lounge, a well stocked library and 
indoor and outdoor dining areas. A platform 
on the stern enables passengers to swim when 
weather and anchorage conditions permit. 
Garden of Eden itinerary highlights and stops 
include: 
Mahe – Perfect for snorkelling and diving 
with its crystal blue waters and coral reef 
Aride – This tiny island displays the exotic 
flora and fauna that have made the Seychelles 
famous 
Curieuse – An uninhabited island that is 
home to the famous giant tortoises 
Praslin – Nap underneath the tall palm trees 
that produce the famous Coco de Mer 
First person fares start at A$1,960* for the 
8-day itinerary, A$1,245* for the 5-day 

itinerary and A$981* for the 4-day itinerary. 
Book before 15OCT12 and receive 50%* off 
the 2nd guest fare (excludes port charges) 
for selected sailings from DEC12 through 
DEC13. 
The Garden of Eden itinerary includes: 
>>  Accommodation in double or twin cabins 
with private bathroom and air conditioning 
>>  American buffet breakfast and two main 
meals daily, including a welcome cocktail, a 
Creole Night, BBQ (weather permitting) and 
Captain’s Dinner 
>>  Complimentary coffee, tea and still 
mineral water all day 
>>  Use of fishing/snorkelling equipment 
>>  Multilingual cruise escort 
>>  Port taxes/charges 
Call (09) 623 4293 or email 
variety@discovertheworld.co.nz
Footnote: To maximise a trip to this part of 
the world, many travellers consider a pre-or-
post land safari in Kenya, Tanzania or 
Ethiopia. Many safari tours operate from 
capital city hubs that have flights to the 
Seychelles, so it’s easy to make the best of a 
stopover. 

MY Pegasus

HOSPITALITY
Heritage Hotels appointments
Heritage Hotel Management has announced 
the appointment of Vicki Bretherton as the 
general manager of Heritage Hanmer Springs. 
A seasoned hotel manager and respected 
former employee of Heritage Hotel 
Management, Ms Bretherton managed 
CityLife Wellington A Heritage, which was 
the first hotel in the Heritage Hotel Group, 
Hotel in 1996.  She then went on to manage 
the award winning Heritage Queenstown in 
1997. 
She later opened a popular store and café 
at Auckland’s Viaduct harbour just in time 
for the Americas Cup boom, before moving 
south to manage a Queenstown resort and 
later a Christchurch luxury lodge.
For the past seven years she has been the 
regional manager for the Air 
New Zealand South Island 
Koru Lounges, based in 
Christchurch.
Ms Bretherton replaces Tony 
Howlett who has been 
appointed general manager – 
sales and marketing for 
Heritage Hotel Management 
based in the Auckland 
corporate office charged with 
the CityLife, Heritage and 
Heritage Boutique Collection 
brands.
Mr Howlett has been the 
Heritage Hanmer Springs GM 
for the past four years and has 
a wealth of sales and marketing 
experience and hotel 
operations expertise. 

Originally from the UK, he worked for a 
number of British luxury hotels, working his 
way up to general manager level before 
moving to New Zealand with his family in 
2003.
On arrival he worked in hotel operations 
before joining Heritage Hotel Management as 
a sales manager for Heritage Hotel and 
CityLife Hotels in 2005.

Tony Howlett Vicki Bretherton
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Big Boys Toys package
Novotel Auckland Ellerslie, the official hotel 
sponsor of the Big Boys Toys expo at 
Auckland’s ASB Showgrounds 09-11NOV, is 
offering exclusive accommodation packages 
that include two entry tickets and 
complimentary car parking at the hotel from 
$159* per room per night. 
Located only a short distance from the Big 
Boys Toys venue, the hotel provides the 
perfect base to start your engine with a full 
buffet breakfast, and up to two children under 
16 years can stay and have breakfast for free 
when sharing a room with their parents.
The Big Boys Toys weekend is also timed 
perfectly with the Fast5 Netball World Series 
2012 held at Vector Arena, which works out 

Car to be won with Choice Hotels

well for the ladies.
To book a Big Boys Toys weekend at Novotel 
Auckland Ellerslie call (09) 5299 090 or click 
here.
*Subject to availability, terms and conditions 
apply. Valid 08-11NOV12. 

Choice Hotels New Zealand is giving away 
a brand new car in a loyalty promotion that 
gives all new and existing New Zealand 
Choice Privileges members the opportunity 
to win a brand new Suzuki Swift Sport valued 
at $27,500.
New guests who sign up for a Choice 
Privileges membership on or before 30NOV 
will automatically go into the draw. Existing 
members who make a booking direct with a 
hotel or via the website or reservation team by 
30NOV (for travel at any time) will also be in 
the draw. Also up for grabs are two runner-up 
prizes of Kindle Touch e-readers.
Choice Privileges members who like or share 
the New Zealand Comfort Hotels Facebook 
page will each receive a bonus entry into the 
competition. By using the loyalty programme, 
members will earn points towards free nights 
at over 6,000 hotels worldwide plus heaps of 
other great rewards. 

Members can also benefit from entry into 
monthly prize draws of $250 accommodation 
vouchers to spend at any Choice Hotel 
property throughout Australasia. These draws 
will be conducted in the first week of 
November and December for all who have 
submitted a Choice Privileges entry to date. 

A select group of agents has just returned 
from a Korean Air/JTB New Zealand Famil. 
The famil focused on Korea’s Gang Won 
Province in the country’s northeast, and the 
group were taken to the Alpensia and Yong 
Pyong Resort, which will play host to the 
2018 Winter Olympic Games. They also 
attended the Pine Mushroom Festival, where 
they were able to pick mushrooms from the 
base of pine trees growing on a mountain, an 
activity they described as both unique and 
‘awesome’.
 The group enjoyed a three-hour drive on one 
of Korea’s great motorways through scenic 
and mountainous terrain, over bridges and 
through tunnels, with views of Seoraksan 
national park, and passing through seaside 
resorts with white sand beaches. They also 
got to visit the unification observatory, DMZ 
museum, and Hwa Jin Po castle. 
“The hotels and resorts there were just 
awesome,” says Pam Hardley (The Travel 
Brokers). “We appreciate Korean Air & JTB 

for the opportunity to participate in this 
fantastic famil, flying an airline and visiting a 
country I previously knew very little about.
“How good was it? Out of this world!” says 
Pam. “Nobody wanted to come home. Korea 
way exceeded everyone’s expectations.” 

INDUSTRY NEWS
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The group is pictured above at Kyung Bok 
Palace in Seoul. From left: Jason Cho – 
Korean Air; Paul Reid – House of Travel 
Dunedin; Yukari Kato – JTB NZ; Bronwyn 
Menefy – House of Travel Botany Junction; 
Kylie Downer – House of Travel Product; 
Pam Hardley – The Travel Brokers; Debbie 
Shaw – World Travellers Warkworth; Sue 
Mist – Travel Managers Group; Margaret 
Scott – Travel Centre PMR; Leanne Kennedy 
– Gilpin Travel; Mahendra Giri – The Travel 
Brokers; Mel Mclean – Calder & Lawson 
HoT; Xiao Liang – Smartone Travel Auckland; 
Danielle Caltaux – Stella Air Tickets; 
Shi Shi – NZ International Travel; Jill Milne – 
Jet Abroad.

 http://www.accorhotels.com/gb/hotel-activities/package-5937-stay-and-play-at-novotel-auckland-ellerslie-big-boys-toys-event-package.shtml
http://www.accorhotels.com/gb/hotel-activities/package-5937-stay-and-play-at-novotel-auckland-ellerslie-big-boys-toys-event-package.shtml


TravelMemo   20121012   12OCT12    Page 17

MemoTRAVEL travel & 
tourism 
online 
news 
digestUPLOADED OVERNIGHT   MON & THU

editor@travelmemo.co.nz
Kevin Blackford, Editor / Publisher

The Memo Limited
21c Commodore Parry Road
Milford Beach, Auckland 0620

Tel: +64-9-449 1449
Mob +64-21-1833 643
Fax: +64-9-449 1436

Copyright. No part of this publication may be copied, reproduced or duplicated, 
in whole or in part, without the prior written approval of the Publisher.

www.travelmemo.co.nz

PEARL’S PEARLER
Diplomacy is the ability to tell someone to “get lost” in such a way 

that they look forward to the trip.

Topdeck’s Kiwi winner
New Zealand-based Tim Holden has won 
Topdeck’s Sales Manager of the Year award at 
the company’s annual Global Sales Conference
in Noosa, Queensland.
Tim won Topdeck’s ‘Rising Star’ award last 
year. 
Topdeck managing director James Nathan is 
pictured here presenting Tim (right) with the 
Sales Manager of the Year award.

Contiki’s Backstage 
Pass to Europe launch
This is not your typical launch, said 
the invite from Contiki, and they 
weren’t wrong.  
The party to launch Contiki’s
Backstage Pass to Europe program 
for 2013 was staged at the very 
trendy Snapdragon at Auckland’s 
Viaduct on Wednesday night, 
with the select invitation list of top 
Contiki sellers urged to “dress to 
impress.”
After fancy welcome shooters, 
Moscow-inspired cocktails and 
Mediterranean themed party food it 
was time to view Contiki’s brilliant 
One Life, One Shot, Make it Count 
- #NOREGRETS video and cut the 
cake celebrating 50 years of under-
35s action.
A special Tweetathon then saw party 
guests’ tweets appear live on the big 
screen, with the best message winning
the Tweeter an 8-day Italian Espresso 
tour. Kelvin Ngim of Flight Centre 
Manukau, who tweeted “Backstage 
Pass @Contiki ...  priceless” with a 
candid shot of three boogying ladies, 
was judged most creative.
At 8 o’clock the Dance-off began, 
led by Contiki’s Tony Laskey, clad 
to give Psy a run for his money. 
This was appropriate because the 
horse dance, Gangnam-style, was 
the required step.  Alice McKinley 
of Flight Centre Ellerslie showed 
‘em how to do it, and won an 8-day 
Contiki Italian Espresso tour for her 
efforts.
Not your typical launch, indeed.   

http://www.youtube.com/watch?v=YhYLFs1ZQmQ&list=PLdhhRP5fmk4K6MBKCG2Qvy3GlUwZv7fyr&index=1&feature=plpp_video
http://www.youtube.com/watch?v=YhYLFs1ZQmQ&list=PLdhhRP5fmk4K6MBKCG2Qvy3GlUwZv7fyr&index=1&feature=plpp_video

