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Hawaiian Airlines upgrades to A330 
Strong demand from Kiwi travellers has convinced Hawaiian 
Airlines to deploy its flagship Airbus A330-200 aircraft on its new 
Auckland – Honolulu flights, upgrading from the smaller Boeing 
767-300ERs it originally planned to use. 
Sales on the HA flights, which begin 14MAR, have taken off quickly 
in the New Zealand market, with strong bookings to both Hawaii 
and the US mainland. 
“It was always our intention to step up to larger aircraft once our 
services were established and the market was supporting us,” said 
Peter Ingram, executive vp and chief commercial officer of 
Hawaiian Airlines.
“We are delighted that six months ahead of our first flight from 
Auckland ticket sales already are strong enough to justify upgrading
to the Airbus A330, which offers 11 per cent more seats than the 
Boeing 767 and a superior inflight experience,” Mr. Ingram said. 
Hawaiian’s A330 is configured with 18 Business Class and 276 
Economy Class seats. The planes will provide 4,680 additional seats 
in a full year, based on the planned 3pw schedule – the equivalent of 
almost 18 extra B767 flights.                                    .... Cont on p7 
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Young Canterbury entrepreneur wins Tourism Industry Award
Mark Gilbert’s refusal to be beaten by the 
Christchurch earthquakes and subsequent 
visitor downturn has contributed to the 
managing director and co-owner of Hassle-
free Tours being awarded the 2012 PATA 
Young Tourism Entrepreneur Award.
Mr Gilbert was also recognised for his 
commitment to building a world-class 
tourism business and his environmental 
efforts. His win was announced by Prime 
Minister and Tourism Minister John Key 
at the 2012 TIA Summit in Wellington this 
week.
PATA NZ Chairman Neil Plimmer, who 
presented the award, said Mr Gilbert was a 
worthy winner among an outstanding field of 
candidates.
“He epitomises the kind of leadership, 
entrepreneurial flair, and business capability 
needed to take the tourism industry forward,” 
Mr Plimmer said.
Mr Gilbert says the inspiration for starting 
Hassle-free Tours came after his own overseas 
travels, when he realised that the most 
spectacular scenery he had seen was back 
home in New Zealand, in the Canterbury 
high country in particular.
With his wife, Nikki, he established the 
business in 2003 at the age of 24. The business 
offers tours of the high country in purpose-
built vehicles. In 2007, Hassle-free Tours was 
the first tour company in New Zealand to 
convert its entire fleet to biodiesel.
Immediately after the February 2011 
Christchurch earthquake, the company’s 
visitor numbers plummeted by 80%. Mr 
Gilbert took quick action to continue 
operating and retain staff. He introduced 

New Zealand’s only open top double-decker 
bus tour, offering tours of Christchurch and 
Akaroa, as well as charter tours. He developed 
new tours from Akaroa for the cruise market 
and targeted the domestic market with special 
offers and promotions.
In its nine years of operation, Hassle-free 
Tours has grown to employ up to 12 full-time 
equivalents in the summer season, while the 
fleet has grown from one to nine vehicles 
projected to carry 17,500 passengers this year.
As the winner of the 2012 PATA Young 
Tourism Entrepreneur Award, Mr Gilbert 
receives a cash prize of $2500 and a scholar-
ship to either the ATTTO National Certificate 
in Tourism Aotearoa or the ATTTO National 
Certificate in Business, First Line Management.

Mark Gilbert (second from left is flanked by 
Neil Plimmer, PM John Key and ATTTO Chief 
Executive Kathy Wolfe.

Shantytown completes key 
redevelopment projects
Greymouth’s Shantytown 
Heritage Park tourist attraction, 
which has been in operation for 
41 years has celebrated the 
completion of a major redevelop-
ment.  New drawcards include a 
foundry experience - complete 
with lifelike mannequins made by 
Weta Workshop, plus an extension 
to the steam shed and three 
restored rare bush trams - 
including the Opossum: the oldest 
remaining NZ-built locomotive.
King Dick’s Cafe, Reuben Waite’s 
General Store, holographic 
theatre, handheld audio guides, 
railway station and the upgrades 
at the gold claim and sluice area 
were also officially opened.
The work was made possible by 
grants totalling $3.5 million from 
NZ Trade and Enterprise, Pub 
Charity, Development West Coast, 
Kiwi Rail, Ministry of Economic 
Development and the Lottery 
Grants Board. Many volunteers 
and local businesses also 
dedicated their time to help bring 
the park up to its new standard.
West Coast-Tasman MP Hon 
Damien O’Connor, told those at 
the celebration: “The new 
displays and interactive exhibits 
offer visitors a fresh dimension 
to their heritage experience, and 
show that, after 40 years, this West 
Coast attraction is still an 
essential destination for domestic 
and international visitors alike.”

G Adventures mounting NZ tours
Small-group adventure travel tour operator G Adventures  
has announced that for the first time in its 22-year history, 
the company is introducing tours in New Zealand. 
Launched in response to demand from partners and 
travellers, the program consists of two major routes: the 
North Island and South Island. 
Travellers on the six-day Best of the North Island 
adventure take the back road to a remote conservation 
farm, kayak to a secluded harbour for a picnic lunch, stay 
at a coastal eco-camp in native bushland in Raglan, visit 
Rotorua to see the mud pools and geysers, and enjoy a 
traditional Maori dinner. Guests also have the 
opportunity to take bone-carving lessons from local 
Maori and experience New Zealand’s best one-day walk – 
the Tongariro Alpine Crossing.
Departures begin JAN13.

Heavy spring snow fall at Mt Ruapehu
A heavy spring snow fall of fresh powder blanketed the 
Mt Ruapehu Ski Area this week, and there is an average of 
15-20cm on the upper slopes and 30cm in the gullies.  
The snow follows the recent announcement that the 2012 
winter season will be extended a further two weeks.  Mt 
Ruapehu’s Turoa Ski Area will remain open until 04NOV 
and Whakapapa Ski Area is set to close as scheduled on 
Labour Weekend (22OCT).
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Olympians open first kayak trail on coast
New Zealand’s first fully interpretative, self 
guided kayak trail that winds its way through 
7km of tidal lagoon in Okarito will be 
officially opened today when more than 30 
paddlers slip into the water at Okarito Wharf. 
The trail has been developed as part of the 
Glaciers to Wetlands Restoration Project 
sponsored by the Air New Zealand Environ-
ment Trust and will ensure that paddlers have 
fun but also learn to appreciate the importance 
of retaining wetland ecosystems.
“An easily accessible kayak trail within this 
internationally significant wetland ecosystem 
provides the perfect opportunity for new 
kayakers and old hands to have a close look 
at these spectacular surroundings,” says the 
Trust’s Norm Thompson, who is also deputy 
CEO of Air New Zealand.
Olympic slalom kayaker Luuka Jones will be 
lining up to paddle the trail.  
“I am stoked to be able to help DoC promote 
the Okarito Kayak Trail.  Kayaking is such a 
good way to get out amongst our environment 
and the Okarito Lagoon is a great place to do 
it. It’s a perfect example of the kind of healthy 
waterway that we need to look after in New 

Zealand,” says Jones.
Paralympic athlete and Young 2012 West 
Coast Sportsperson of the Year, Holly 
Robinson will be there too and has known 
and loved Okarito Lagoon all her life: “This 
place has provided me with so many oppor-
tunities to get out there, have fun and get fit – 
it’s great that DoC is providing more options 
for families to be active together while 
exploring terrific places like Okarito.” 
Unique white heron/kötoku markers show the 
way while a waterproof trail guide, designed 
to fit on the front deck of a kayak, provides 
informative facts about the natural values of 
the wetland and will encourage people to 
actively explore what is the largest unmodified 
wetland in the country. 
Tourism West Coast CEO Jim Little says 
“This is a great new initiative and a welcome 
addition to the visitor product offering in 
Glacier Country. Along with White Heron 
tours and the kiwi/Rowi breeding and release 
programme at Okarito we really have an 
amazing environmental and conservation 
based attraction.”

Chinese high-tech company 
promotes NZ tourism
New Zealand tourism has been given a boost 
amongst prospective Chinese visitors through 
a new travel promotion by Smartcom, a travel 
company owned by Huawei Technologies, 
which is involved in New Zealand’s ultra-fast 
broadband project. 
According to a company release, Smartcom 
recently began promoting New Zealand as a 
holiday destination, and the first two groups 
of visitors arrived in Auckland this week. 
The 33 Huawei staff and their families are 
aiming to see as much of New Zealand as 
possible during their eight days travelling the 
country – stopping off in Rotorua, Queens-
town, Milford Sound, Timaru, Dunedin, and 
Christchurch.
While the first to take up this offer are all 
from within Huawei, the promotion is being 
pushed to other large organisations with 
offices in Huawei’s home city of Shenzhen, 
China – a city of more than 15 million people. 
The promotion is planned to continue long-
term, with the next round of visitors expected 
to coincide with the Chinese New Year in 
February.
Huawei New Zealand CEO, Arthur Zhang, 
is quoted as saying the promotion was a win 
win scenario with the local economy 
benefiting from increased Chinese tourism 
and prospective holiday makers being made 
aware of what New Zealand has to offer.
“This initiative comes shortly before New 
Zealand and China join to celebrate the 40th 
anniversary of the two nations’ relations. 
Bringing the two cultures together through 
tourism is a great way to continue promoting 
and deepening this relationship,” Mr Zhang 
said.

Queenstown’s golden 
milestone events 
The TSS Earnslaw’s century of outstanding 
service on Lake Wakatipu will be celebrated 
with a week-long birthday party 14-22OCT 
which will include special lake cruises, period 
costumes, live entertainment, food and family 
fun.
Thousands of locals and visitors are expected 
to turn out to pay tribute to Queenstown’s the 
‘Lady of the Lake’, now one of the oldest 
tourist attractions in Central Otago and the 
only remaining coal-fired passenger vessel 
still operating in the Southern Hemisphere. 
Over Labour Weekend (19-22OCT) there will 
also be district-wide celebrations to mark 150 
years since the discovery of gold. 
More than 50 ‘Gold 150’ events – most 
of them free - will be held in Arrowtown, 
Glenorchy and Kingston over four days.  
Highlights include a re-enactment of the 1862 
goldrush on the banks of the Arrow River 
involving horses and wagons, themed music 
and 200 volunteers playing the parts of the 
early settlers, the New Zealand Gold Panning 
Championships, Chinese Village Theatre and 
Glenorchy Day, which will feature a cavalcade.
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AUSTRALIAMOTAT attracts record numbers
The Aviation Display Hall at Auckland’s 
MOTAT is celebrating first year milestones 
including a number of new aircraft, awards 
and helping MOTAT attract record numbers.
The Museum of Transport and Technology’s 
marketing manager Deanna Wharton says 
the new Aviation Display Hall has been a 
big contributor to MOTAT gaining 
attention from local and overseas visitors.
“For the first time ever, we welcomed over 
300,000 visitors to MOTAT in the last 
financial year and the positive feedback we 
continue to receive on the Aviation Display 
Hall is outstanding,” says Mrs Wharton.
The impressive, 3,000sq m custom designed 
Aviation Display Hall is home to one of the 
largest collections of aircraft in the Southern 
Hemisphere, a number of which are now 
suspended from the ceiling.
Over the past year MOTAT has received 
several new aircraft, including an RNZAF 
Skyhawk, Devon and Aermacchi.
The Aviation Display Hall has been 
recognised nationally with a number of 
architectural awards.  www.motat.org.nz

New southern flights planned
Dunedin-based Mainland Air is planning to trial air services from Dunedin to 
Queenstown and Christchurch, using a 10-seat Piper Chieftain, according to a 
report in the Otago Daily Times. 
Mainland Air operations manager Philip Kean told the paper it was planning 
flights to and from Christchurch on Fridays and Sundays and a service to and 
from Queenstown on Thursdays, beginning by 19OCT. 
If there was demand, the Dunedin-to-Christchurch flight could stop in Oamaru 
to pick up passengers. 
The company would trial the routes during the summer and would halt them if 
there were not enough passengers.
Mainland Air last offered flights between Dunedin and Queenstown in 2007, 
but ended the service due to a lack of passengers. 

Air Adventure makes Australian Outback more accessible
Flying is the best way to access the vast Aussie 
Outback and Air Adventure Australia now 
brings the landscape and its people even 
closer with a new addition to the skies.
The recent acquisition of the ‘Outback Jet’ 
(Cessna 441 Conquest II Turboprop) will 
make Outback Australia not only more 
accessible but much more comfortable.
With a brand new interior, the onboard 
comfort is exceptional with leather reclining
seats, powerful air conditioning, and 
equipped with a PA system for in-flight 
commentary. The Outback Jet’s technology 
is also first rate with state of the art Garmin 

avionics and an iPad on board for live flight 
progress data and destination information.
Currently enjoying an extensive refit, the 
Outback Jet will take to the skies for the first 
time on an Air Adventure trip in early 2013.  
Departures during the year include Cape York 
& The Gulf, Western Wedge Wildflower Safari 
and the Heart of the Flinders Ranges.
Outback Jet significantly reduces travelling 
time, which means more time to explore each 
destination. Air Adventure’s Outback Jet is 
also available for customised tours and 
exclusive group charters for between 4 - 10 
people.   www.airadventure.com.au

A$30m pot for Australian Open 
Any talk of a player boycott of January’s Australian Open over 
remuneration now looks unlikely after tournament organisers 
announced the biggest prize pot in the history of tennis, A$30 
million.
The prizemoney split will be decided after consultation with the 
players, but will certainly entail a guaranteed higher percentage 
of the total to those who lose in the early and qualifying rounds. 
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G Adventures to offer Australian tours
Small-group adventure travel tour operator G Adventures  has 
announced that for the first time in its 22-year history, the 
company is introducing tours in Australia. 
Launched in response to demand from partners and travellers, 
the program consists of two major routes: Sydney to Cairns and 
Melbourne to Darwin.  They will also offer tours in New Zealand.
 “There was a huge opportunity for us in Australia and New 
Zealand to create truly unique and different experiences. The 
market was previously saturated with programs that follow the 
same routes and visit the same sites,” says Neil Geddes, G 
Adventures’ Operations Consultant. “We’ll definitely show our 
travellers the highlights, but we’ll also immerse them in the rare 
and exciting cultures and regions of Australia and New Zealand 
to get them beneath the surface of the countries. Experiences 
include spearfishing excursions, visits to working cattle stations 
and aboriginal communities, and island-hopping yacht journeys. 
Accommodations are equally unique – teepees in hippie 
communes, canvas swags under the stars, safari tents out in the 
bush, secluded eco-lodges and bunkhouses at authentic sheep 
stations.”
Travellers on G Adventures’ new Australian tours have the 
option to focus on one entire route or combine sections to create 
a customised itinerary.  Tours vary from three to 21 days and are 
available in Yolo™ and G-Plus trip styles.
On the three-day Northern Aboriginal Experience, curious 
travellers learn about Aboriginal history, culture and 
contemporary life straight from the indigenous people them-
selves with opportunities to study ancient traditions, make native 
artwork, learn how to hunt and cook, wander the beaches and 
lush valleys along the Daintree River, and embark on a life-
affirming rainforest walk.
On the five-day Going Ghan tour, guests travel on the famous 
Ghan train through the remote outback, spot crocs in the 
wetlands of Corroboree Billabong, explore the waterfalls and 
swimming holes of Kakadu National Park, visit an aboriginal art 
and craft centre, and witness sandstone cliffs and giant termite 
mounds.
Departures for all Australia tours begin JAN13.

The Woodford Folk 
Festival
Each year, the Sunshine Coast 
Hinterland plays host to a 
massive cultural gathering, the 
Woodford Folk Festival.
Described as an event of 
international standing, it is held 
annually over six days and six 
nights from 27DEC through 
to 01JAN. More than 2000 
performers and 580 events are 
programmed featuring local,
national and international 
guests. This year will be the 27th 
Woodford Folk Festival and the 
18th held at Woodfordia, a 500-
acre environmental parkland 
located on Jinibara Country, just 
over one hour north of Brisbane.
Since 1994 the Queensland 
Folk Federation has invested 
more than A$14 million in site 
facilities, including 46 Amenity 
Blocks, 25km of sealed roads, 
a 25,000 capacity amphitheatre 
and more.
During the festival time 
Woodfordia is transformed into 
a village that hosts over 20,000 
patrons, performers, stall-
holders, volunteers and 
organisers. 
During the event, over 
20,000sqm of canvas is 
erected for 22 venues; 16 bars; 
140 food, craft and 
merchandise stalls.
www.woodfordfolkfestival.com
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ASIAPACIFIC ISLANDS
Feejee Experience giving away 9 days of Fiji fun
Fiji’s hop-on-hop-off tour company 
Feejee Experience has just launched a 
Facebook contest to give away an 8-day 
Feejee Experience travel pass.  Hopefuls 
can visit www.facebook.com/FeejeeEx 
and enter the draw by clicking on the 
“Competitions” tab.  A winner will be 
drawn on 02NOV12 and will receive one 
of the most popular Fiji travel passes, an 
8-day Mangos and Mantarays pass plus 
a Bula Pack add-on, which includes an 
extra night in Nadi, airport meet & greet 
plus transfers and a Feejee Experience 
sulu. 

Round Rarotonga Road Race success
The Edgewater Resort & Spa says it was 
success all round for the 35th Annual Round 
Rarotonga Road Race Week of Running. 
The resort hosted a large percentage of the 
runners and supporters, who capitalised 
on accommodation deals and bonuses for 
athletes.  Many were return guests who are 
members of the Resort’s Coral Club loyalty 

programme.
The Awards dinner, held at The Edgewater 
Resort & Spa, saw more than 200 guests there 
for the prizegiving and buffet. 
The remainder of the week included the Hash 
House Harriers Birthday Run, the Round the 
Rock Relay and the Nutters Coast to Coast 
Cross-Island Run.  

Top photographer hired 
for Fiji campaign 
A world renowned photographer, famous for 
his ‘Afghan Girl’ photo which became ‘the most 
recognised photograph’ in the history of the 
National Geographic magazine, is currently 
capturing the essence of Fiji. 
Steve McCurry is currently on a ten-day 
photographic tour to capture the spirit of Fiji 
for the country’s new international tourism 
marketing campaign, set to launch worldwide 
in JAN13. 
Dave Pflieger, Tourism Fiji’s Executive Chair 
says “The photographs will be seen by 
millions of people worldwide when the new 
campaign launches, which is very exciting.
“Tourism is so important to the Fijian 
economy so it’s vital to really capture the 
essence of our culture, our natural beauty and 
what sets Fiji apart from other holiday 
destinations.” 
Mr McCurry’s career was launched when, 
disguised, he crossed the Pakistan border into 
rebel-controlled areas of Afghanistan just before 
the Soviet invasion. When he emerged, he had 
rolls of film sewn into his clothes. Those images, 
which were published around the world, were 
among the first to show the conflict. 
His coverage won him the prestigious Robert 
Capa Gold Medal for Best Photographic 
Reporting from Abroad, an award dedicated to 
photographers exhibiting exceptional courage 
and enterprise. 
Since then, Mr McCurry has also been awarded 
the National Press Photographers Award, and an 
unprecedented four first prize awards from the 
World Press Photo content, to name a few. 
His Fiji photographs will be used across print, 
online and outdoor advertising, as well as on the 
new international Tourism Fiji website and social 
media platforms. 

Singapore Stopover deals
Changi Airport Group, Singapore Airlines 
and SilkAir have again partnered to offer 
value-packed holiday deals.
Priced from as low as NZ$331, Singapore 
Stopover Holiday (SSH) packages offer the 
airlines’ customers special value on hotels, 
key tourist attractions and transportation.
SSH packages comprise accommodation 
bundled with complimentary transfers 
between hotels and the airport, unlimited 
rides on SIA Hop-on buses, and 
complimentary admission to 14 key 
attractions, up from eight last year, and 
worth at least SG$232. 
In addition, customers can enjoy a host 
of privileges and discounts on dining, 
shopping, lifestyle, transport and other 
activities simply by presenting their SIA 
or SilkAir boarding pass at participating 
stores including selected outlets at Changi 
Airport, under the Boarding Pass 
Privileges programme.
During their stopover in Singapore, 
passengers can shop and dine at the 330 
retail stores and 120 F&B outlets on offer 
at Changi Airport.  In addition, they can 
win attractive prizes including a top prize 
of one million Singapore dollars in the “Be 
a Changi Millionaire” contest simply by 
spending a minimum amount of SG$30 at 
Changi.
The promotional rates are valid for SSH 
bookings from now to 28MAR13, valid for 
travel to 31MAR13 (both dates inclusive). 
There are also SSH packages comprising 
just hotel accommodation and 
complimentary transfers between hotels 
and the airport.
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Vietnam tour - Agents, 
Friends & Family offer
Active Asia has an Agents, Friends and 
Family offer for the final three departures of 
its 2012 Ultimate Vietnam Small Group Tour, 
a 14-day exploration of Vietnam ex Hanoi. 
Normally priced at $2250 pp share twin, the 
tour is now $1499 nett, non-commissionable. 
Departure dates are 04NOV, 25NOV and 
02DEC12.
Price excludes international airfare, visa and 
insurance.
Friends and Family do not have to travel with 
the agent.  Limited spaces available - subject 
to availability. Full payment is required within 
7 days of reservation. Strictly no advertising. 
Email sales@activeasia.co.nz or call 09 360 
7669.
Click here for the itinerary.

Reuters reports that All Nippon 
Airways has had 40,000 seat 
reservations cancelled on flights 
between Japan and China SEP-NOV, 
due to escalating political tension 
between the two countries over 
a chain of disputed islands in the 
East.

Halong Bay incident
Active Asia advises that media reports 
yesterday tell of an accident on Halong Bay 
which has left five Taiwanese dead. The 
accident occurred on a tender boat – not 
the actual Halong Bay cruise boat. They are 
awaiting further details, but advise that the 
company involved in the accident is not one 
they use.  
Active Asia’s preferred partner does not visit 
the area where the accident happened at that 
time of day, because there are too many boats.  
The specialist wholesaler says it uses tour 
operators of excellent standard and itineraries 
are carefully planned. 

Tiger tourism decision
Rahul Sharma at Exotic Holidays has received 
an update on tiger tourism from his company’s 
partners in India.
India’s Supreme Court, which has decreed a 
temporary ban on tourism in the country’s 
Tiger Reserves, has asked the State Govern-
ments to give their views on new guidelines 
on the future regulation of tiger tourism in 
the core areas.
The court has received 12 objections on the 
proposed guidelines and now expects to 
deliver its decision on 09OCT.
India’s tourism industry believes the reserves 
will re-open, with new rules, but not before 
mid-October.

Discover Japan with Hello Kitty app
As part of the Visit Japan project in 2012, Japan Tourism
Agency plans to cooperate with Japanese companies that 
offer products/services overseas to further promote 
tourism to Japan. One such project is a Hello Kitty app 
for iPhone.
JTA has launched a special Japan tourism application 
which has Hello Kitty presenting local tourist landmarks. 
The app runs with GPS and the camera function and 
consists of a collection of more than 50 region-specific 
Hello Kittys with local themes or features in the costume 
or the background. The app’s camera function enables 
users to insert the locally themed Hello Kittys in their 
photos while travelling in Japan, and post to social media 
directly from their iPhones. 
A record of all the places visited while in Japan can be 
stored in the app with the pictures taken. Apart from 
offering a unique way to store travel memories, the app 
is designed to spread the images and experiences 
through social media and increase awareness and 
interest in Japan tourism. 
The app is available to download for free from the iTunes 
App Store until the end of MAR13. 

THE AMERICAS
Hawaiian Airlines upgrades to A330 
... Cont from p1   
The A330 has a more spacious layout and 
inflight entertainment at every seat.
The decision to upgrade to the bigger plane 
coincides with a special fare sale from 
Auckland to Hawaii and the US mainland. 
Fares from AKL to HNL, including taxes and 
surcharges, are priced from $1117 return in 
Economy Class and $3317 return in Business 
Class, while fares to the neighbour islands of 
Maui, Kauai or Hawaii Island start at $1223 
Economy and $3423 Business. 
Hawaiian also is offering Economy Class fares 
to 11 US mainland cities.
The special fares are available for sale until 
12OCT12. Seats are limited at these prices, 
and some conditions apply. 

Rocky offer extended
Rocky Mountaineer has extended its 2013 
Early Bonus offer to bookings by 30NOV12.  
Book any qualifying 2013 holiday package of 
four nights or more by 30NOV, and clients 
enjoy up to CAD$1500 per couple in added 
value in the form of a travel credit. The credit 
can be used towards additional hotel nights, a 
Whistler Sea to Sky Climb rail journey, tours, 
meals, transfers, activities, and other Rocky 
Mountaineer Rail and Cruise packages to 
enhance their holiday. Full payment must be 
received by 07DEC, and credits earned vary 
depending on the length and service category 
of the package booked.  
Contact World Journeys for quotes, flyers, 
and copies of the 2013 Rocky Mountaineer 
brochure by calling 0800 117311 or email 
info@worldjourneys.co.nz
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Forty years of fun in one place 
With 40 years of memories from hundreds 
of thousands of trekkers, TrekAmerica has 
launched video designed to capture people’s 
fondest (and often unbelievable) moments.
To celebrate its 40th birthday, the adventure 
specialist asked its past and present 
customers to share the highs and the lows in 
video, pictures and via Twitter. 
Louise Hughes, Head of Marketing at 
TrekAmerica, said: “The nature of the 
TrekAmerica small group adventures means 
people are always coming to us and telling us 
about their amazing stories and they never 

get boring. We have been storing them up for 
years and finally we are able to share these 
with the world. Our fortieth anniversary is 
about sharing these life-changing moments.”
To view their fortieth anniversary video made 
up of 40 unique trek experiences visit 
www.adventureworld.co.nz/trek-america. 
Until 31OCT12 TrekAmerica is offering a 
free mini adventure to those agents who book 
their clients on any TrekAmerica trip.
For more info on TrekAmerica call Adventure 
World on 0508 496 753.  

AFRICA / MIDDLE EAST
Dubai welcomes 5m visitors in six months
More than five million tourists from around 
the globe visited Dubai in the first half of 
the year, providing a big boost to the hotel 
industry.
Hotels in Dubai welcomed 10% more guests 
in the first half of 2012 compared with the 
same period last year, according to the Dubai 
Department of Tourism and Commerce 
Marketing, which reports that the influx also 
saw revenues at hotels jump 22% as guests 
spent more and stayed longer in Dubai.
The average length of stay in a standard 
Dubai hotel is now 3.4 nights, up from 3.2 
nights in the first half of last year.

The cumulative number of nights guests 
stayed in Dubai hotels and hotel apartments 
was 19.2 million in the first half, up 18%. 
The National quotes property specialist Jones 
Lang LaSalle as estimating 1,700 branded 
hotel rooms were added to the market in 
Dubai in the first nine months of this year, 
with occupancy rates for the year to August 
up three percentage points to 77% on an 
emirate-wide basis compared with the same 
period last year.
The average daily room rate for a hotel in 
Dubai was US$224 for the first seven months 
of the year, according to JLL.

South Africa special offer
World Journeys is offering 20% savings on the 
05DEC12 departure of a 6-day ‘Garden Route 
& Winelands Wonder’ tour in South Africa, 
now priced from $1,426pp share twin. 
Starting in 
Cape Town, 
your clients will 
travel through the 
Winelands and 
the Klein Karoo 
before traversing 
the Outeniqua 
Mountain Pass 
and descending to 
the lush Garden 
Route coastline, 
then returning to 
Cape Town. Price 
includes 5 nights 
accommodation 
with breakfast, 

porterage, transport by luxury vehicle with 
professional guide, transfers and sightseeing, 
3 lunches and 1 dinner.  
Call 0800 117311 or info@worldjourneys.co.nz
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Wilderness Safari savings
‘Amazing’ savings are available now on 
Wilderness Safaris itineraries, utilising a 
combination of reduced camp and flight rates 
to create a superior experience for a very 
moderate price.  
World Journeys has packaged an example 
itinerary on its website – Victoria Falls & the 
Okavango Delta spends two nights at Toka 
Leya Camp on the banks of the Zambezi close 
to Victoria Falls, and then flies into Botswana’s 
Okavango Delta for three nights at Little 
Vumbura Camp.  
Priced from $3,440pp share twin, this includes

luxury safari camp accommodation, light 
aircraft flights, safari activities with expert 
guides, all meals and beverages (excluding 
premium brands and champagne), and 
laundry.  Valid on new bookings only, for 
travel from 10NOV-20MAR13 (excluding 
festive season dates) the offer allows clients 
to ‘mix and match’ from a range of 23 luxury 
camps in Botswana, Namibia, South Africa 
and Zambia, all at reduced rates. 
Call World Journeys for details or a 
tailor-made quote on 0800 117311 or email 
info@worldjourneys.co.nz

EUROPE

Why are these tours
so much better?
With smaller group sizes up to only 30 passengers

and 2, 3, 4 and even 5 night stops you get more

time sightseeing and less time wasted on

motorways. Designed specifically for Australians

and New Zealanders, all tours are genuinely

inclusive with NO additional 'on tour' costs.

Click to view our 2013 Tours

Europe 
and
Britain
2013

ATG0501

Gelato museum opens
A free museum has opened near Bologna that 
chronicles the evolution of Italian ice cream 
and offers tourists the chance to taste and 
create their own frozen treats.
USA Today says an hour-long guided tour at 
the Gelato Museum Carpigiani, about 10km 
from Bologna, reveals how an 11th-century 
Arab pomegranate sorbet recipe evolved into 
Italian gelato five centuries later, when it was 
created by Cosimo Ruggieri for the Medici 
family by its alchemist and astrologer.
Throughout the museum there are screens 
showing video interviews with aged Italians 
discussing the rise of gelato during their 
lifetime, and other exhibits include a wall 
covered in rainbow-coloured boxes, used to 
transport the cones to gelaterias in different 

Italian cities, and an original cone-making 
machine.
The Guardian reports that Carpigiani’s 
collection also boasts thousands of images 
from around the world, the best of which are 
on display and depict everything from Italian 
advertising campaigns to children queuing 
for Mr Whippy in 1960s England.
The hour-long tour concludes in the tasting 
area, where instructors make modern 
versions of 19th-century recipes. For €3 
visitors can taste different types of gelato, 
including sorbets, fruit gelato, soft gelato 
and traditional creams.  They can even take a 
short lesson in the university’s laboratory and 
make their own artisan gelato for €10. 
www.gelatomuseum.org
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Contiki’s Roadtrip with 13 vloggers
Continuing with a year of innovative digital 
launches, Contiki Holidays is setting off today 
on the ultimate adventure, taking 13 popular 
YouTube personalities around Europe from 
05-15OCT. 
The Roadtrip 2012 (www.ontheroadtrip.com) 
powered by Contiki, starts in Munich for 
Oktoberfest then heads to Hopfgarten, 
Venice, Paris and London. Not only is this 
inaugural trip one of the biggest YouTube 
events happening outside of the US, but it’s 
the only way for fans to see their favourite 
YouTube personalities hang out and create 
incredible content together. Hosted by 
Canadian former TV host Tim Deegan, The 
Roadtrip is made up of video bloggers from 
around the world who have a combined sub-
scriber list of over six million fans with over a 
billion views to their credit. They will be 
creating 
entirely 
unscripted 
videos in the 
first event of 
its kind. 
Contiki will be 
holding 
challenges 
where the 
vloggers will 
be able to 
win three free 
trips for their 
subscribers; 
fans across the 
world can then 
enter to win by 
following 
along and 
voting for 

their favourite YouTube personality on the 
Contiki Roadtrip website. The challenges are 
top secret to the vloggers and will be themed 
around the destinations they visit and the 
sights they see. 
Contiki has arranged for local gatherings in 
each destination so that fans can come hang 
out with their favourite internet personalities 
and be a part of this monumental meeting 
of the world’s most creative video content 
creators. Fans from all over the world have 
already started planning their trips to be a 
part of this innovative gathering.
Follow along for daily updates on 
www.youtube.com/contiki or 
www.ontheroadtrip.com and check out 
#theroadtrip2012 on Twitter to see behind-
the-scenes video content and footage of the 
secret challenges. 

Beware Rome’s Macca wardens
A new Roman city ordinance prohibits tourists 
from eating pizza, sandwiches or Maccas
or cooling down with a gelato or a Red Bull 
around many of the Eternal City’s great 
monuments including the Spanish Steps, 
Trevi Fountain and Colosseum. So-called 
‘sandwich wardens’ will be quick to issue fines 
ranging from 25 to 500 euros.
The law was designed to protect the historic 
monuments and follows similar bans in 
Venice, Florence and Bologna.

VisitBritain is 
to use the new 
James Bond 
film ‘Skyfall’ to 
promote the 
destination in 
the next part 
of its ‘GREAT’ 
campaign.

TOUR PRODUCT

Antarctica flights brochure
Antarctica Sightseeing Flights has released a 
dedicated New Zealand brochure to 
promote this summer’s programme of day 
trips, including its first from Auckland.
The company is distributing the brochure 
to over 500 travel agents and wholesalers 
throughout New Zealand, detailing pricing, 
seating and booking options for the 03FEB 
flight from Auckland.
The brochure also lists details of the three 
remaining Australian departures, from 
Sydney, Melbourne and Adelaide. The first 

of the Australian services, from Perth, has 
already sold out.
“Underpinning our agency campaign is sales 
commission of 10 per cent on fares ranging 
from NZD $1,599 for Economy Class Centre 
to NZD $9,299 for Ice Class,” said Phil Asker, 
Founder and Director of Antarctica Sightseeing 
Flights. “In Australia, one agent already has 
earned over $20,000 commission.”
For more information on seat classes and 
availability, or to make a booking, visit  
www.antarcticaflights.co.nz or Free Call 
0800 000 766.
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Exploring the Arctic 
with World Journeys
World Journeys has just added the Arctic as a new 
destination in its portfolio, with a range of itineraries 
now featuring on its website.  
“We are increasingly asked for options in the Arctic
which allow wildlife encounters and wilderness 
experiences, so have introduced a number exciting 
package which really immerse you in the Arctic’s 
unique environment and cultures,” says director Kim 
Houston.
The true Arctic is best accessed from northern 
Canada, where travellers can fly from Winnipeg to 
points around Hudson Bay, or from Ottawa to Iqualit 
or Arctic Bay on Baffin Island. 
Small groups of 4 to 12 guests are led by Inuit guides 
who have been travelling and living on the land all of 
their lives.  Highlights can include sightings of polar 
bears, whales and millennium old icebergs, or hearing 
the riveting stories of someone who was born in an 
Igloo and has never lived below the Arctic Circle.
The best time to see Polar Bears is in July/August, or 
in March when the newborn cubs are around.  
Narwhal are best seen late May to July, Belugas June/
July, and the Northern Lights March and early April.
For an introduction to the true Arctic, World Journeys
recommends its 4 day Taste of the Arctic Spring 
package which includes activities ranging from dog 
sledding and igloo building to snowmobiling and ice 
fishing, visits to Iqaluit’s museums and art galleries, 
and the possibility of seeing the Northern Lights.  
Priced from $3,122pp share twin plus return airfares 
Ottawa to Iqualuit of $2,204pp, this includes pickup/
drop off at Iqaluit airport, 3 nights’ accommodation, 
all day trips for igloo building, snowmobiling, fishing 
licenses, all lunches, a town tour, entrance to museum, 
cultural performance, designated guide/town escort 
and local Inuit guides.  Departures run in the last two 
weeks of April.
Check out the other Arctic experiences here.

AVIATION
Qantas reroutes via Dubai
Qantas yesterday took the next steps towards 
establishing its new gateway to Europe and 
the UK, enabling customers to book flights 
through the global hub of Dubai for travel 
from 31MAR13.
The revised Qantas routes, Sydney-Dubai-
London and Melbourne-Dubai-London, 
come as consumer watchdog the ACCC 
considers the proposed Qantas-Emirates 
partnership, which remains subject to 
regulatory approval. Yesterday’s schedule 
changes do not involve coordination between 
the airlines and do not require ACCC approval.
CEO of Qantas International, Simon Hickey, 
said routing flights via Dubai would ultimately
enable improved travel options offered 
through the proposed partnership.
“The proposed partnership with Emirates will 
offer Qantas customers one-stop access
to more than 30 destinations in Europe 
compared with the five we offer now,” said Mr 
Hickey.
“The benefits for the travelling public are 
clear and feedback we’ve had since the 
Emirates partnership was announced has 
been overwhelmingly positive.
“By releasing our schedules now, travellers 
can book their trips beyond March 2013 with 
confidence based on the new Qantas 
international route map.
“The Kangaroo Route used to pass through 
the Middle East on its way from Australia to 
London and now it will again,” Mr Hickey 
added.
Qantas will immediately start initial work 
with Emirates on its proposed partnership, 
following discussions with the ACCC and 

withdrawal of the airline’s request for interim 
authorisation. The ACCC is considering the 
airlines’ substantive application for 
authorisation.
Qantas has also made a series of other 
adjustments to its international flight 
schedule, focused on giving customers more 
choice and flexibility. Qantas services to 
Frankfurt will continue until OCT13 and 
flights to Singapore will be timed so they 
connect better with onward flights within Asia.
The new schedule will be available shortly on 
qantas.com and via GDS.
Qantas will contact passengers with existing
bookings to Europe or the UK after 31MAR13 
affected by these changes to offer them 
alternative flights. Customers with bookings 
prior to this date are not impacted by the 
change.
Footnote: The announcement on Qantas’ 
schedules reflects that Qantas is adjusting its 
international network irrespective of whether 
its partnership with Emirates is approved. 
The revised Qantas schedule does not require 
coordination between the two airlines and 
therefore does not need ACCC approval.
Separately, Qantas and Emirates have applied 
to the ACCC to authorise a partnership that 
will involve coordination of product, capacity 
and pricing.

It didn’t take long for a wag to design a new livery ....

TravelMemo   20121005   05OCT12    Page 11

http://www.worldjourneys.co.nz/country.php?country=Arctic


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Every afternoon from now on, a pair of 
Emirates Airbus A380s will be seen parked 
side-by-side like this at Auckland Airport’s 
superjet gates 15 and 16. A third Emirates jet, 
a Boeing 777-300ER from Dubai and 
Brisbane, will be sitting further along the 
tarmac.
The “mega-pair”, a rare sight outside of the 
airline’s Dubai home base, results from the 
decision by Emirates to upgrade its daily 
service from Dubai via Melbourne to 
Auckland to the A380, adding 135 seats a day 
to the route. The plane will pull in each day 
alongside the long-established Emirates A380 
service from Dubai via Sydney.  
The inaugural A380 flight from Melbourne, 
which taxied in through a welcoming water 
cannon arch, was carrying Salem Obaidalla, 
Emirates’ Senior Vice President, Commercial
Operations Far East and Australasia. In 
command of the aircraft was Captain Thomas 
Ziarno, originally from Auckland. 
Among the key guests at the reception 
marking the occasion were Associate Minister 
of Transport, the Hon. Simon Bridges, 
Auckland Airport company chair, Joan 
Withers, and Emirates Vice President for 
Australasia, Barry Brown. 
In his speech at the celebration, Mr Obaidalla 

said: “Emirates A380 services to Melbourne 
and Auckland are a key component to the 
Global Aviation Partnership announced with 
Qantas in September. Pending regulatory
approval, from April 2013 New Zealand 
travellers will experience seamless connectiv-
ity across the Emirates and Qantas networks, 
exclusive frequent flyer benefits, plus greater 
choice of flights and the launch of new city-
pairs, connecting the Emirates and Qantas’ 
Trans-Tasman networks to 10 daily flights 
from Brisbane, Melbourne and Sydney to 
Dubai – four of which will be non-stop A380 
services - connecting to over 70 destinations 
in Europe, the Middle East and Africa.” 

Air NZ ups USA/C capacity
Air New Zealand is to add 5000 seats a month 
on its North American routes from next 
April.
San Francisco will get a daily service (up from 
5pw) and LAX will get a twice-daily service, 
up from 12pw at the same time this year. A 
third LAX flight on one day of the week will 
be added during school holiday peaks.
The additional capacity will replace more 

than 75% of the seats lost from the California 
market earlier this year following the exit of 
Qantas from the AKL-LAX route. 
Vancouver, which currently gets two Air New 
Zealand flights a week on the off-season, will 
get a third frequency, and the carrier will fly 
five times a week to YVR in the peak between 
mid-DEC and the end of FEB.  

Norm Thompson to retire
Air New Zealand’s Deputy CEO Norm 
Thompson is to retire on 30JUN13, after a 44-
year career with the national carrier.
CEO Rob Fyfe, in a message to staff, described 
Thompson as a world class senior executive 
who has been critical to shaping the multi-
award winning airline.
“During my career I have had the privilege 
to work with many world class executives 
and leaders.  None have exhibited the level of 
passion, commitment and knowledge relevant 
to their industry that I have seen from Norm 
since I joined Air New Zealand.”  
Thompson joined Air New Zealand in 1968 as 
a Finance Clerk and worked his way through 
the airline to hold a variety of management 
positions over the past two decades.  These 
include Group General Manager Short Haul 
Airlines, Group General Manager Marketing/
Network/Sales, Regional General Manager 
The Americas and Regional General Manager 

New Zealand and 
the Pacific Islands. 
“Norm is highly 
regarded for his 
boardroom 
governance skills 
and is Chairman of 
our aircraft interiors 
business Altitude 

and Chairman of the Air New Zealand 
Environment Trust,” says Fyfe.  “On top of 
these roles he is also Chairman of the 
Tourism Industry Association, one of many 
sector organisations Norm has played a key 
role with to ensure New Zealand has the 
tourism brands, products and services to 
fulfil its potential on the global stage. Norm 
has been a passionate believer and tireless 
advocate for the tourism industry in New 
Zealand.”

Hawaiian Airlines appointment
The Walshe Group has appointed Russell 
Williss to the position of Sales Manager New 
Zealand dedicated to the Hawaiian Airlines 
account.

He starts on 08OCT and will bring 25 years 
industry experience, including 15 years sales 
experience to the role.
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Over 120 European destinations ... now that’s Wunderbar!

American copping bad press
American Airlines has been prominent in US 
and international media following news of 
passengers’ seats breaking loose in flight for 
the third time in the past week.
The spate of loose-seat reports prompted 
American to inspect eight of its Boeing 757s 
that share similar seat assemblies.
Airline spokeswoman Andrea Huguely told 
AP an initial review indicated that there could 
be a problem with the way the seats fit into 
tracks on the floor of the 757, but technical 
teams from the airline “are looking at every-
thing.”
Huguely was adamant, however, in saying 
that the incidents were not the result of 
sabotage by workers. 
The problem planes were worked on by 
several crews in different cities. After seats 
came loose the first time, a crew in Vail 
tightened them and the plane made a return 
flight to Dallas. It flew to Boston later that 
day, where the seats were tightened again, 
according to American.
American’s union employees are unhappy 
about pending layoffs and cuts in pay and 
benefits that American has imposed since 
filing for bankruptcy protection in November. 
American accuses some pilots of conducting 
an illegal work slowdown that has caused a 
jump in cancelled and delayed flights.

Emirates took delivery on Tuesday of 
its 24th and 25th Airbus A380s and its 
78th Boeing 777-300. 
With 25 A380s now in its fleet, growing 
to 31 by the end of 2012, Emirates is the 
largest A380 operator worldwide and 
with another 65 on firm order is by far 
the largest A380 customer.

Qantas Group up for $34m GST
Qantas will have to pay the Australian tax 
office A$34 million in GST it collected from 
passengers who booked tickets but then didn’t 
turn up for their flights.
In a landmark ruling, the court has 
determined Qantas had still provided a 
service to those customers and therefore 
owed the Australian Tax Office the 
outstanding GST.
After years of legal wrangling, the Australian 
High Court has ruled by majority that Qantas 
made a ‘’taxable supply’’ whenever it received 
a booking.
AAP said the case could have implications for 
other businesses that charge GST on non-
refundable tickets, such as tour companies 
and other transport operators.
Fairfax Business Day quotes PwC New 
Zealand partner and GST expert Eugen 
Trombitas as saying the case would impact 
many Kiwi businesses GST registered in 
Australia. 
It could apply to those that charged 
cancellation or forfeit fees, or where 
customers did not exercise a refund claim. 
‘’Any situation where you prepay for a service 
or your goods- think tourism and leisure, 
some retail arrangements,’’ said Trombitas. 
For companies operating on this side of the 
Tasman, Trombitas said it was business as 
usual. 
New Zealand GST law was slightly different, 
and courts would likely follow the reasoning 
that no supply of services had actually taken 
place, he said. 
“New Zealand case law has traditionally given 
‘supply’ a practical meaning.” 
There had to be “mutuality” between the 
parties for a supply to take place, he said. 

NATGEO series 
- Dubai: Ultimate Airport
The National Geographic Channel will air a 
10-part documentary series on Dubai 
International airport in 2013, according 
to Dubai Airports, the body managing the 
airport.
Gulf News reports that the channel has 
commissioned a series about the day-to-day 
working of the airport, to be broadcast to over 
440 million households in 171 countries, and 
filming kicked off on 24SEP.
“Dubai: Ultimate Airport” will follow the 
daily operation of the world’s fourth busiest
airport for international passenger traffic 
and will involve staff across Dubai’s aviation 
community including Emirates airline, dnata, 
Dubai Duty Free, Dubai Customs, Dubai 
Immigration, Dubai Police and Dubai 
Airports.

AirAsia moves to Don Muang
AirAsia has moved all of its operations in 
Bangkok from Bangkok’s Suvarnabhumi 
International Airport to the city’s old airport 
Don Muang.
 The move applies to all AirAsia flights to and 
from Bangkok, domestic and international.

JetBlue is offering Americans the 
chance to get out of the country if 
their choice for President doesn’t win 
November’s election.
The carrier is giving away 2,012 
tickets to customers who come out on 
the losing end in the battle between 
Obama and Romney.
Customers just have to sign up and 
vote on JetBlue’s website.

CRUISE NEWS
ICCA training hits new levels 
of satisfaction
The International Cruise Council Australasia’s 
new and improved cruise education program 
has received rave reviews as an increasing 
number of agents sign up to refresh their 
training in the lead up to the summer cruise 
season.
Following the appointment of Training 
and Development Manager Peter Kollar in 
February, the ICCA has overhauled its cruise 
training program with eight new or revamped 
modules implemented across Australia and 
New Zealand.
Mr Kollar said 90% of participants had given 
the sessions the highest possible rating, with 
many cruise specialists complimenting the 
mix of strong port content and visual 
stimulation, including nearly 1000 new slides.
“We’re trying to make the training as relevant 
as possible for agents who are dealing with 
more customer enquiries than ever as 
demand for cruise holidays surges,” Mr Kollar 
said. 
Mr Kollar said he was impressed by the 
number of accredited agents who were 
returning to update their training. 
“For well-trained agents to take time out of 
their day and make further learning a priority 
takes a strong level of commitment and to see 
them walk away with high levels of 
satisfaction is a great result,” he said.
“We’ve definitely seen an increase in 
attendance levels over the past few months as 
word filters out about the new and improved 
modules.”
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Local Season underway
With October now recognised as the official start 
to our local cruise season it is timely to note what 
is happening in the months ahead.
We often refer to the October/April six month 
period as our “wave season”. With the 2012-13 
wave season we will experience a 25% capacity 
increase so exciting times lie ahead for those 
looking to embark on a cruise close to home.
The first arrival of international ships being 
deployed ‘downunder’ for our wave seasonwill be 
Royal Caribbean’s Radiance of the Seas, closely 
followed by Rhapsody of the Seas – both making 
return visits to our shores. 
We then see the first of the international ships 
making their (much anticipated) maiden visits here, 
Carnival Spirit, Holland America’s Oosterdam, Royal 
Caribbean’s Voyager of the Seas and Celebrity 
Solstice – all before Christmas! In the New Year we 
will see further maiden visits from Seabourn Quest 
and Oceania’s Marina.
No doubt plenty will be written about all of these 
fine vessels along with the myriad of others we will 
see here in the months ahead – so what does this 
mean for the consumer? 
Historically our market has been driven by 
capacity so the more ships we have here the better! 
Consumer awareness of cruising will continue to 
grow and all retail agents need to be well equipped 
to handle increased enquiry levels. Get along to the 
next ICCA Cruise 
Training so cruise is 
top of mind for you 
and becomes part 
of every 
conversation you 
have with your 
clients.

Join our 10 minute webinar 
to learn where to check live 
availability, prices, where to 
complete PIF forms and much 
more without having to pick up 
the phone!

Register now: 
Mon, Oct 8, 2012  
10:50 AM – 11:00 AM

Once registered you will receive 
an email confirming your 
registration and information 
you need to join the webinar. 

SAVE TIME 
WITH VIKING’S EASY 

TO USE WEBSITE

Craig Harris recognised 
Cruise New Zealand chairman Craig 
Harris has been awarded the 2012 
Horwath HTL Sir Jack Newman 

Cruise New Zealand in 2009.
His significant achievements have 
included:

Award for his outstanding 
contribution to the tourism 
industry. He was presented 
with the award by Prime 
Minister and Tourism 
Minister John Key at the 
2012 TIA Summit in 
Wellington this week.
Mr Harris was instrumental in 
establishing Cruise New Zealand, an 
incorporated society with the 
objective of growing cruise ship visits 
to New Zealand, in 1994. He has 
chaired the organisation since then, 
overseeing huge growth in foreign 
exchange earnings for New Zealand 
from cruise ship visits.
Cruise passenger numbers have 
grown from 19,400 in the 1996-97 
season to almost 174,000 in the 2011-
12 season, and last season,
international cruise passengers spent 
more than $132 million on excursions
and shopping. The benefits of this 
spending are distributed widely, with 
international cruise passengers 
disembarking at an average 5.6 ports 
around the country.
The judges said the success of Cruise 
New Zealand in growing cruise 
tourism would not have occurred 
without the work of Mr Harris, who 
invested extensive time and shared his 
knowledge and contacts to the benefit 
of the entire industry.
He was awarded life membership of 

•         Spearheading the 
development of an Auckland 
cruise terminal
•         Inviting key decision 
makers from cruise lines to 
New Zealand to convince them 
to base their ships here
•         Providing guidance to 

regions on how to develop their facilities 
to attract cruise ships
•         Paving the way for cruise ships to 
enter the fiords without having to apply 
for resource consent for each visit
•         Successfully lobbying on behalf 
of the cruise sector against a number of 
regulatory changes that were likely to 
negatively impact on cruise tourism.
He has also been generous with his time 
in work for the wider tourism industry. 
He chaired Conventions and Incentives 
New Zealand (CINZ) for three years, 
from 2001-2004. He has been a trustee 
of the Voyager New Zealand Maritime 
Museum since 2002. 
Horwath HTL Director Stephen 
Hamilton says Mr Harris is a worthy 
winner of the Horwath HTL Sir Jack 
Newman Award.
“Craig has indicated that he intends 
stepping down from the Cruise New 
Zealand chair in 2013. He will leave a 
massive legacy in the form of a large and 
growing sector of New Zealand tourism 
that is well positioned for future growth,” 
Mr Hamilton says.
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Royal Caribbean launches A Royal Match
Royal Caribbean International today launches 
a new Facebook competition for Australia 
and New Zealand residents – A Royal Match.
The winner of the competition will receive a 
cruise for two on Voyager of the Seas, sailing 
from Wellington on 18NOV. The lucky 
winner and their guest will be on board for 
the historic evening of 22NOV12 when 
Voyager of the Seas sails into Sydney Harbour 
and meets Celebrity Millennium as she 

departs for Asia.
To play A Royal Match, entrants must 
uncover pairs of cards with the winner 
finding all matching pairs in the shortest 
possible time.
The competition begins today and runs 
through to 10NOV12. The winner and their 
guest must to be ready to travel on 18NOV12.
To enter, visit 
www.facebook.com/rciaustraliaandnz

Bonus commissions Mexico & Hawaii 
World Journeys is offering agents a US$100pp 
booked bonus commission on American 
Safari Cruises small ship itineraries in 
Mexico’s Sea of Cortés and the Hawaiian 
Islands.  In addition, guests enjoy travel credit 
savings of US$300 per couple for Mexico 
and US$500 per couple for Hawaii.  Both the 
bonus commission and travel credit offers 
are available on Luxury adventures departing 
NOV12-APR13, when booked and deposited 
by 30NOV12.
The 86-guest Safari Endeavour explores the 
wildlife rich Sea of Cortés on weeklong Baja’s 
Bounty expeditions roundtrip from La Paz, 
Baja, Mexico. Transfers are included from 
either Los Cabos or La Paz airports, and 
highlights include a tour of quaint Loreto, 
snorkeling with sea lions, water sports 
activities, and viewing Manta rays, dolphins 
and whales. 
The 36-guest Safari Explorer sails seven-night 
Hawaiian Seascapes adventures between 
Hawaii, the Big Island and Lana’i (and reverse)
with two days of cultural activities on 
Moloka’i. Flexible yacht itineraries focus on 
the leeward side of the eastern-most 
Hawaiian Islands. 
Guests can be active with trekking, beach-

combing, kayaking, paddle boarding, sailing,
snorkeling and skiff excursions on offer.  
Expert naturalists provide interpretation on 
guided excursions ashore and at sea. The 
unstructured itinerary allows time for 
viewing wildlife such as whales and dolphins. 
Cruise fares start at US$4,995 in Hawaii and 
US$2,995 in the Sea of Cortés per person 
share twin.  The inclusive cruise includes all 
from-the-yacht activities and equipment; 
massage; yoga; transfers; exquisite meals; fine 
wine, premium spirits and microbrews; and 
all port charges, taxes and fees. An all-
American crew has a guest-crew ratio of 
about 2 to 1. Yachts can be booked as a 
private charter or by individual stateroom. 
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Oceania Cruises expands loyalty program
Oceania Cruises has announced enhancements 
to its Oceania Club loyalty program including
a new Blue membership level for guests to 
start earning rewards as quickly as their first 
cruise. Oceania has added substantial savings
on internet, shore excursions, beverage 
packages and logo merchandise into its mix 
of benefits.
Current benefits include on-board recognition
and membership-level pins, exclusive Oceania
Club cocktail receptions and member-only 
offers. Higher levels also include free cruises, 
free Canyon Ranch SpaClub® treatments, and 

a combination of benefits that no other cruise 
lines provide -- rewarding guests with both 
shipboard credits and pre-paid gratuities.
The new program is effective with the first 
2013 sailings.  
Complete details of the Loyalty Program and 
eligibility requirements for the Oceania Club 
are available in the cruise lines latest “Explore 
Your World” brochure out now, that also 
features the 2013 programme, and savings of 
up to $5,000 per guest. 
Call Cruise Holidays on 09 523 7788 or 0508 
CRUISE.

Cruise ship art heist
A cruise passenger has admitted this week 
to stealing a copy of a famous oil painting by 
Rembrandt while aboard the Bermuda-bound 
Norwegian Star, reports The Royal Gazette 
Online. The passenger, Kevin Hudgeons, 
attempted to nab the US$13,000 painting 
straight off the wall of the ship last week.

The prosecutor in the case of the open-sea art 
heist explained to the Gazette that 
security staff stumbled upon Hudgeons 
holding a door-sized masterpiece while trying 
to leave the vessel. When confronted by the 
surprised staff, Hudgeons simply replied, “I’m 
going to mail it home.”

Marlborough keen to see Scenic build more rooms
The Marlborough District Council had a 
meeting last week with Scenic Hotel Group 
about its contract to run the Marlborough 
Convention Centre. The Marlborough Express 
reports that the contract is under review after 
five years, and Scenic Hotel Group has yet to 
build the promised extra 44 hotel rooms. 
It was described as an “initial scoping 
meeting” because the contract doesn’t expire 
till December next year. 
The council made it clear to the hotelier that 
it was “really keen” to have the extra hotel 

rooms, pointing out that it was a priority.
Scenic Hotel Group was awarded the contract 
to manage the convention centre in 2007, 
after promising to upgrade its hotel in Henry 
St and add 44 rooms to it. 
The hotel’s existing 56 rooms and the public 
areas of the hotel have been upgraded as 
required, but the 44 rooms have not been 
built. The hotel has resource consents to do 
the work, which are valid for another four 
years. 
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LATE BREAK

INDUSTRY

Contiki NZ’s sales win

Record breaker arrives
British adventurer and world record holder 
Mike Perham has arrived in New Zealand on 
his latest record-breaking mission.
Perham, who in 2009 was the world’s youngest 
person to sail solo around the world, aims to 
become the first person to solo circumnavigate 
the world by land, sea and air. 
The driving challenge, which is the second 
of three challenges, takes Mike through over 
20 countries in a Spaceship, a campervan 
from the New Zealand owned and operated 
business of the same name, and is expected 
to take four-and-a-half months. He will drive 
the Spaceship from Christchurch to Auckland 
between now and 16OCT, before heading to 
the US, Canada and Europe and then 
returning home to the UK where he is 
expected to arrive in November.

Contiki New Zealand has been named Best 
Sales Office at the youth specialist’s annual 
global brand conference held in Vietnam over 
the weekend.
Contiki general manager Tony Laskey accepted 
the award on behalf of his team with the Kiwi 

The Contiki NZ team (below) is all smiles: 
(l to r): marketing executive Chelsea Aiston-
Ross, sales executive Sara Rabone; reservations 
stars Rebecca Gunson and Amy Kinniburgh; 
sales executive Sam Symmans; and Tony 
Laskey.

Mike aims to raise money for the disaster 
relief charity, ShelterBox, whose New Zealand 
based response team assisted Cantabrians 
after the FEB11 quake. 
To follow Mike’s adventure click here.

Walk on the Wild Side to Cure Kids
This year a Qantas Team will be participating
in the Cure Kids fundraising event, the 
‘Peugeot Walk on the Wild Side to Cure 
Kids’ held on Sunday 11NOV. The event is an 
adventure walk/run based at Bethells Beach, 
covering a variety of terrains and will take 
them about 5-6 hours to complete. 
Cure Kids is Qantas New Zealand’s chosen 
charity and by competing in this event, they 
are helping Cure Kids fund vital medical 
research into children’s life-threatening 
illness, such as leukaemia and cystic fibrosis. 
While the Qantas Team* needs to raise the 

minimum fundraising amount of $300pp, 
they are trying to raise as much as possible for 
the charity.
If you’d like to help them achieve their goal, 
visit www.fundraiseonline.co.nz/teamqantas/ 
for details.
*Moana Brown, Lisa Bradbury, Roselyn 
Karan, Noa Moore, Melinda Vickers, Nancy 
Olsen, Chelsea Olsen, Nick Tyral, Michelle 
Weir, Linda Turner, Stephen Dorofaeff, Salma 
Rayan, Jackie Slade, Amanda Morris, Tim 
Webster, Chanelle Otane and Kathryn Te 
Wao.

office edging out Contiki’s 
other selling regions for the 
accolade.
“After several years of solid 
growth in the New Zealand 
market and stiff competition, 
it’s a real pleasure to win. 
Thanks to agents around 
the country and our trade 
partners for helping us to this 
win and it’s a great 
acknowledgement to the 
efforts of each of our team,” 
he says.

McCrory Thomas Travel in liquidation
TAANZ yesterday ended the membership of 
McCrory Thomas Travel Limited trading as 
McCrory Thomas Travel of 90 Riccarton 
Road, Christchurch.
Notice was received from a liquidation 
company that this member was placed in 

liquidation and TAANZ, acting under its 
rules has ended the membership.
Its assessor is working with the principal to 
determine the extent of claims and 
compliance with TAANZ requirements.

Tourism New Zealand signs big US incentive deal
Tourism New Zealand has signed a marketing 
agreement with Maritz Travel, America’s 
largest incentive travel management company, 
which will grow incentive and corporate 
travel to New Zealand from the United States. 
The new agreement is something of a coup 
for Tourism New Zealand as it is the first time 
in many years that Maritz Travel has 
collaborated with an international destination 
in such an integrated programme of activity.

The deal will see Maritz’s agents throughout 
the US actively pitching New Zealand to all 
their clients who are looking for an 
international incentive programme.
With over 50 years of experience in the 
industry, Maritz Travel’s impact represents a 
total volume spend of approximately US$2 
billion per year, serving nearly three million 
travellers annually.
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PEARL’S PEARLER

He who throws dirt loses ground

Faster, smarter bookings via new Rail Plus website 
Rail Plus will unveil a new-look website next 
Monday 08OCT that makes it easier and 
faster than ever before for travel agents to 
book international rail journeys.
General Manager New Zealand Alka Thapar 
says Rail Plus has completely re-designed and 
re-engineered all elements of its site using 
the latest cutting-edge technology, including 
powerful Coldfusion programming language.
“As a result, travel agents will immediately 
benefit from faster connections, easier 
navigation and a significantly improved look 
and feel,” says Thapar. 
The revamped website also incorporates new 
features designed to further improve 
efficiency. These include:
>   a new ‘mega menu’ offering all the regions 
and destinations under a single drop-down 
tab, allowing agents to find their desired 
product more quickly
>   a clever search widget that helps locate 
specific point-to-point tickets, rail passes and 
travel extras such as sightseeing and transport 
passes
>   a new ‘My Rail Plus Favourites’ page, 
enabling agents to compile their favourite 
point-to-point sectors, passes and travel 
extras. 
“Using ‘My Rail Plus Favourites’ travel agents 
can have all of their favourite products 
available at the click of a button,” says Thapar.
Rail Plus revolutionised online rail bookings 
in 2006 when it used in-house developers to 
create a stand-alone, customised website giv-
ing agents the ability to secure live 
inventory from major rail operators, includ-
ing Rail Europe. 
Previously consultants could only make a 
booking by phone or email. Today 90% of 
Rail Plus bookings are completed online by 

consultants themselves.
Thapar says new features have continually 
been added over the past six years in order 
to further streamline the booking process. 
However, the company decided it was time to 
entirely revamp its online platform.
“Rail Plus has established itself as a market 
leader by providing travel agents with the 
fastest and easiest access to an unparalleled 
range of rail products, along with the support 
of our expert staff,” she says. 
“Our latest technology investment will deliver 
immediate benefits to our retail partners, but 
it also gives us the ongoing capability to 
continue to introduce innovative products and 
services whenever we see an opportunity.” 
For more info visit www.railplus.co.nz.

Sunshine Coast hires Glenn Ormsby 
Sunshine Coast Destination Ltd (SCDL) 
has announced the appointment of Glenn 
Ormsby as Tourism Development Manager 
for the regional tourism body.
SCDL CEO, Steve Cooper said, “We warmly 
welcome Glenn to our team. He has a long 
and rich history in the tourism industry and 
he will be an asset to SCDL and the Sunshine 
Coast. Glenn will provide assistance to our 
members throughout the sub-regional area 
from Mooloolaba to Marcoola, otherwise 
known as the Heart of the Sunshine Coast.
“The Tourism Development Managers for our 
sub-regions form a crucial part of our team 
as the link between SCDL, our Destination 
Advisory Panels, Visitor Information Centres 
and most importantly our industry. Work-

ing with our operators 
and planning with them 
will form a cohesive and 
focused tourism future 
for our region,” added 
Steve. 
Glenn has an extensive 
tourism background 

which includes General Manager for Tourism 
Bay of Plenty and Tourism Whitsundays. He 
has also served as a Regional Director New 
Zealand for Air Pacific and Tourism 
Queensland.  
Recently relocating from New Zealand, 
Glenn commenced his role late last month 
and replaces Carol Raye.    Other SCDL 
Tourism Development Managers:
Michael Donnelly represents the “Soul” of the 
Sunshine Coast -–Hinterland region.
Anthony Johnston represents the “Playground” 
of the Sunshine Coast - Kawana to Caloundra 
region. 


