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Gallipoli 2015 access concerns
Robyn Galloway, managing director of The Innovative 
Travel Company, says she has some serious concerns 
around the Gallipoli Centenary commemorations in 2015 
and some of the logistics involved.  
“Innovative Travel has been operating tours for Anzac Day 
for the past 20 years and it is obvious there will be some 
very different logistics surrounding Anzac 2015,” she says.  
Galloway welcomes the release of a briefing paper from 
Commemorations Minister Nathan Guy which will allow 
New Zealanders to have their say around attending Anzac 
Day 2015. 
“It is good that it has been clarified that there 
will be a pre selection ticketing process for 
entry to the Peninsula in 2015.  There are 
elements of the policy, though, which I 
personally don’t agree with, but we will be 
working through these issues in our next 
submission to Government,” she says.
“I am concerned there has been a certain 
amount of naivety shown by some companies 
who have decided to operate tours without 
being fully aware of the actual logistics, and 
that clients are booking onto some tours 

without either the consultant or client being fully informed. If the 
correct disclaimers around ticketing and possible delays are not 
in place, it leaves retailers open to receiving some serious 
complaints,” says Galloway. 
“On a normal day it takes approximately 4 hours for a coach to 
travel from Istanbul to Gallipoli; on an average Anzac Day this 
increases to 6 hours; for an event the size of Anzac Day 2015, 
this is likely to increase to anywhere over 7 or 8 hours.” 
Innovative Travel is operating two fully escorted tours to Anzac 
Day. The first, which offers a three-night stay on the Gallipoli 

Peninsula, is full, while the second tour, which 
offers a three-night stay in Canakkale is about 
to be released. Some shorter tour options will 
also be available. 
“If NZ clients decide to book over the internet 
with an overseas company there could be 
complications,” says Galloway. “This is 
certainly an event where clients should be 
booking through a proven New Zealand 
wholesaler, a selling point for consultants.”
Call Innovative Travel on Tel 0508 100 111 
for more information.

http://www.nzonline.org.nz
http://www.railplus.co.nz
http://www.nzonline.org.nz
http://www.topdog.co.nz
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Big Porters skifield development approved
The Russian-backed $500 million development 
of Porters skifield has gained final council and 
Environment Court approvals, and PSA 
Capital says it is now focused on a financing 
plan. 
The project will widen the existing skifield 
facilities into the adjacent Crystal Valley, may 
provide about 3500 beds at the base of Porters 
in about 10 years and will provide extra 
snowmaking facilities as well as hot pools. 
The Craigieburn Range skifield project would 
give economic benefits of a similar scale to 
a new Auckland national convention centre, 
says Porters Ski Area director of development 
Michael Sleigh. 
The early stages of the project will include 
an access road between Porters and Crystal 
Valley, but the building of that road has been 
put off for another year until the summer of 
2013/14. 
Simon Harvey, the Sydney businessman who 
is the 40% shareholder in owner PSA Capital, 
says the initial access road and other 

preparatory work would cost in the order of 
$3m to $5m. 
But further work, including the start of a 
village accommodation property, a reservoir 
for snowmaking, a day lodge, a gondola, 
chairlifts and ski trails on Crystal Valley 
would cost in the order of $150m. 
The new ski area could be ready for the winter 
of 2016. 
Eventually the skifields would be linked by a 
gondola. 
An early part of the Crystal Valley development 
would be a day lodge built for several million 
dollars to shelter skiers for meals, refreshments 
and as a base for ski lessons. 
“It’s always been our view that we have to 
have the skifield open before we start doing a 
lot of village redevelopment,” Sleigh told The 
Press. 
Summer hiking and biking activities would 
draw in international visitors arriving from 
cruise ships and Asia, Sleigh added. 

Aussie travellers’ interest in Christchurch exceeds pre-quake level
TripAdvisor® reveals that Australian travellers’ 
interest in Christchurch has more than doubled 
in the past year, despite the earthquakes. 
“More than before, Australian travellers are 
using TripAdvisor to search for information 
on Christchurch, indicating potential growth 
in travel demand for New Zealand’s garden
city,” says Jean Ow-Yeong, TripAdvisor 
spokesperson.

The top five attractions in Christchurch as 
rated by TripAdvisor travellers are:
..  Discovery Travel Day Tours to places like  
    the Waipara wineries and Kaikoura.
..  Banks Peninsula
..  Christchurch Botanic Gardens
..  The Court Theatre in its new post-quake  
    location
..  Lake Pukaki

Christchurch Reimagined campaign aims to change perceptions 
Australians’ perceptions of Christchurch are 
being challenged through a new marketing 
campaign led by Christchurch & Canterbury 
Tourism.
Christchurch Reimagined launched this week 
to show Australians how Christchurch has 
moved on since the FEB11 quake to emerge 
as one of the most creative and exciting cities 
in New Zealand.
It is part of a concerted move by CCT and 
its tourism industry partners to arrest the 
decline in the number of Australians visiting 
the region.
Since the quakes the number of Australians 
visiting Canterbury has dropped by 43%.
“We cannot afford to let visitor numbers 
continue to drop so we have to change the 
way Australians see Christchurch,’’ says 
Christchurch & Canterbury Tourism chief 
executive Tim Hunter. 
Christchurch mayor Bob Parker is fronting 
the Christchurch Reimagined campaign, 
which uses humour and real-time images of 
Christchurch to show how far the city has 
progressed. As part of the campaign 

electronic billboards located in heavily 
populated areas of Melbourne and Sydney 
will be used to screen digital imagery live 
feeds from Christchurch.
Throughout the campaign Jetstar will be 
offering discounted travel deals to 
Christ-church from Australia.
Jetstar Australia and New Zealand chief 
executive David Hall is confident Australians
will respond positively to the campaign and 
he expects to see a steady increase in the 
numbers travelling across the Tasman.
“Christchurch is home to more than 200 
Jetstar team members and we will continue 
to stand by Cantabrians as they rebuild,” Mr 
Hall said.
“More than 260 accommodation providers 
are open and the city is now home to 
distinctive pop-up cafes, restaurants and bars. 
“The city is reinvigorating itself as a vibrant, 
prosperous and distinctive place to visit and 
do business.” 
Click here to see the special site.
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Air New Zealand seeks 
The Great Walker
A global search is underway to find four 
adventurers to take on the challenge of 
completing all of New Zealand’s nine famous 
Great Walks in just nine weeks.
The promotion, run in association with the 
Department of Conservation (DoC), will 
see the winners take on the Abel Tasman 
Coast, Heaphy, Kepler, Lake Waikaremoana, 
Milford, Rakiura, Routeburn, Tongariro and 
Whanganui Journey tracks.
An online competition will challenge keen 
walkers, trekkers and hikers to get creative
and demonstrate why they believe they 
deserve to win a place on this adventure by 
uploading either a short YouTube video or a 
Pinterest board of inspiring images.
As well as undertaking the Great Walks the 
winners will also enjoy other Kiwi outdoor 
experiences including local wildlife 
encounters and adventure activities such as 
mountain biking, canyoning and jet boating.
The group will be joined along the way by 
Air New Zealand and DoC staff and celebrity 
guests.  Each winner will share their journey 
with the world via regular blog updates.
The competition follows the recent 
announcement of Air New Zealand’s three 
year commercial partnership with DoC.  
www.greatwalkernz.com 

Black Cat Cruises spends 
$50K on its Akaroa shops
Black Cat Cruises has invested over $50,000 
in refitting its two retail shops in Akaroa in 
time for the summer tourism season.  
Managing Director Paul Bingham said the 
company was committed to investing in the 
future of tourism in the region and that he 
was very pleased with the refurbishment. 
“We are looking forward to summer, 
especially in Akaroa with the cruise ships 
again using the town instead of Lyttelton due 
to the ongoing earthquake repair work. We 
expect things to be quite busy again so the 
refurbishment will mean we can cope much 
better.”
Lyttelton redirected about 80 cruise ships to 
Akaroa last summer and a similar number of 
ships are expected again in the 2012/13 cruise 
ship season.

Big plans for Hamilton hotel
Hamilton’s Le Grand Hotel block is in for a 
name change, a new life as a conference venue, 
and a major extension of up to 70 serviced 
apartments after being sold to an Auckland 
hotel group. 
The Waikato Times reports that the VR Group, 
a private company that manages about 1000 
apartments and has small hotels in Auckland, 
Queenstown and Denver, Colorado, plans to
demolish the former old Farmers building on 
the corner of Alexander and Collingwood 
streets for a serviced apartment complex as 
soon as it has consent from the Hamilton City 
Council.
Le Grand will reportedly be renamed Hamilton 
City Oaks from 01OCT, and will be refurbished 
so its conference potential can be unleashed by 
opening spaces that could handle 600 people.
A 3½ to 4-star serviced apartment hotel would 
rise behind the hotel, according to a VR Group 
spokesman. 

SkyCity Hamilton moves
SkyCity has confirmed to the Waikato Times 
that it is buying the ANZ building adjacent to 
its casino complex in Victoria St, Hamilton. 
The company said the purchase of the 1970s-
vintage building showed its continued 
confidence in the Hamilton operations and 
comes after the company recently announced 
plans for a $35 million high-quality hotel.
Spokesman G J Thompson said it was too 
early to go into detail about SkyCity’s plans 
for the site. However, the Waikato Times 
gathers the building will be demolished. 

West Coast working hard to welcome Asian visitors 
“During the last 12 months 
to June 2012 we have seen 
a huge 210% increase in 
guest nights from Chinese 
travellers, admittedly from 
a small base, but an 
additional 8,674 guest 
nights,” says Jim Little CEO, 
Tourism West Coast. 
“We have also identified 
that in Mandarin the West 
Coast is ‘xi hai an’ and 
Glacier Country is ‘bing 
chuan guo jia’.  We also 
had ‘The West Coast of 
the Southern Alps’ translated, but that 
turned into a sign writer’s dream,” quips 
Jim. 
Following the Tourism New Zealand
Chinese market characteristics workshop 
on Thursday 04OCT near Christchurch,
Tourism West Coast will be 
communicating advice from the market
with a number of its operators involved 
with these groups. “After that we’ll look 
to have an educational workshop for 
those who are looking to the future
emerging FIT markets,” he adds.                                                                                                                                            
 India is another market that is showing 
significant growth, with around 23% of 
all Indian travellers to New Zealand 
visiting the Coast. 
“A glacier landing by helicopter and a 
photo opportunity is top of their bucket 
list,” says Jim. “The feedback we received 
from Kiwi Link in Mumbai and Delhi 
certainly confirms what we already 
believed, plus there’s potential from the 
honeymoon market.”

Pic: Fox & Franz Heli Services JUL12
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Vector Arena to get 
a theatre mode
Auckland’s 12,000-seat Vector Arena is to 
get a new seating format that will cater to 
the need for an intimate 1500 to 3000-seat 
performance venue to supplement the city’s 
ASB Theatre and The Civic, which often host 
long-run shows.
Auckland Now reports that the Vector Arena 
theatre mode, coming in November, will be 
achieved by clever use of curtains and stage 
placement to create a “cosy reduced capacity 
experience that, no matter how many tickets 
have been sold, will always feel full.   

Wellington gets 
All Dressed Up for WOW®
A record 66 stores are this year taking part in 
the annual ‘Wellington is all dressed up for 
WOW’ window dressing competition, run by 
Positively Wellington Tourism (PWT) in 
conjunction with the event organisers.  
Fifteen WOW garments are also on display 
throughout the city, enabling visitors to 
admire their incredible detail and intricacy.
The Brancott Estate World of WearableArt™ 
Awards Show is expected to deliver more than 
$15 million in economic impact.
Hotel rooms sold in the city across September 
and October increased 61% in the six years to 
2010, revealing the effect of the show’s move 
to Wellington in 2005.
“When WOW last year shifted its start into 
August ahead of Rugby World Cup 2011, 
commercial guest nights surged 40% for that 
month,” says Sarah Meikle, PWT’s marketing 
boss. “That demonstrates just how significant 
the impact of this event is at what was once a 
fairly quiet time of year.”

Lonely Planet rates Auckland’s experiences best in New Zealand 
Auckland Tourism, Events and Economic 
Development (ATEED) is delighted that 
Auckland has been rated as having the top 
two visitor experiences in Lonely Planet’s 
latest New Zealand travel guide.  
In the 16th edition released this week the 
Auckland Harbour and Hauraki Gulf was 
rated the top New Zealand experience, with 
urban Auckland taking number two. 
ATEED Acting General Manager Destination 
Jason Hill says it’s an outstanding result. 
“This reinforces what we know and love about 
Auckland and feature in our marketing efforts 
to attract visitors to holiday in our exciting 
region,” says Mr Hill. 

The authors say “it’s hard to imagine a more 
geographically blessed city” with two oceans, 
as well as a vibrant Polynesian culture in 
keeping with having the world’s largest Pacific 
Island population.
The region’s vast diversity takes centre-stage 
with Lonely Planet saying that within an 
hour’s drive from the city centre “there are 
dense tracts of rainforest, thermal springs, 
wineries and wildlife reserves. No wonder 
Auckland’s rated as offering the third best 
quality of life of any major city.” 
The guide also waxes lyrical about “wine 
soaked Waiheke”, the Britomart precinct and 
Wynyard Quarter.

Te Awa River Ride work progress
Work on the next stage of the Te Awa River 
Ride cycleway will start next month following 
a vote by Waipa District Council to enter into 
an agreement with a charitable trust to get it 
built. 
Under the deal, a 2km section of the 70km 
track will be built from the Karapiro Domain 
southwards, at a cost of $1.5 million. That will 

be paid for by the trust, which will gift it to 
the council, which will pay for the upkeep.
The 70km shared cycle and walkway is 
planned to run alongside Waikato River, 
between Ngaruawahia and Horahora. 
It is expected the full trail will be completed 
by 2015.  

Dunedin scores etourism award
Tourism Dunedin won the inaugural etourism
award for Best Destination Marketing / 
Regional Tourism Organisation at the recent 
etourism 2012 conference in Auckland.    
Judges were looking for organisations with 
a web presence that engages the visitor from 
the outset, through both unique content and 
the user experience.  
Said the judges: “Tourism Dunedin stood out 
from its competition with its consistent brand 
and voice across their web presence. Much 
more than a listing site providing basic travel 

information the website provided insight into 
what the destination is like from both a 
visitor’s and local perspective. We were 
particularly impressed by the high-level of 
engagement across a number of key social 
media sites.”    www.dunedinnz.com

AUSTRALIA

Croc concerns in 
Tropical North Queensland
Brisbane’s Courier-Mail reports that tourism
bosses want crocodiles removed from 
Queensland’s popular tropical tourist beaches 
and swimming holes, warning the latest 
attack threatened the state’s A$7 billion 
tourist industry. 
This reaction comes in the wake of news that 
a saltwater crocodile had taken a dog at a 
swimming spot popular with children at 
Kewarra beach south of Palm Cove.
Tourism operators reportedly fear more 
attacks could affect visitor numbers, with 
more than 60 confirmed sightings of crocs 
along the length of Queensland this year 
alone. These include Cape York, Port Doug-
las, Cairns, Innisfail, Townsville and as far 
south as Maryborough.
Queensland Tourism Industry Council chief 
Daniel Gschwind said it was an inconvenient 
truth that a large portion of the state was 
known crocodile habitat.
Raging Thunder’s Fred Ariel told the Courier-
Mail the crocodile threat was “horrendous” 
and a “disgrace”.
“If a croc is spotted on our beach or in a 
popular swim hole, whether it is two feet or 
10 feet, it has to be culled or captured and 
removed.
“We are not only risking lives but our 
international reputation as a tourism 
destination.
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Kimberley Coast cruising deal
Pearl Sea Coastal Cruises has a 20% discount 
for bookings made during OCT/NOV12 on 
four of its Kimberley Coast cruises during the 
MAR-SEP season next year.
Cruising is on the 18-passenger Kimberley 
Quest II, over a choice of 22 departures.
The discount price on the Broome-Broome 
10-day Adventure Quest, for example, is 
from A$7,920pp twin share (normally from 
$9,900).  This includes daily serviced cabin 
with ensuite bathroom, all chef-prepared 
meals served on the shady stern deck or in 
the air-conditioned lounge, full use of the 
vessel, daily guided land and water excursions 
and hotel transfers. 
Excursions to waterfalls (such as King 
Cascade), rock pool swimming, rock art, 
whale spotting, fishing (for lunch or dinner), 
the must-see Horizontal Falls and 
Montgomery Reef are on the itinerary. 
Cruising between destinations, there is plenty 
of time to take in the view from the spa on 
the forward deck or from a sheltered deck.   
The other 20% discount deal cruises are: 
14-day Ultimate Quest from A$10,644pp 
(normally $13,305); 8-day Northern Quest 
and 8-day Southern Quest, both from 
A$7,344 (was $9,180).
A helicopter flight over the Mitchell Falls and 
transfer light aircraft scenic flight between 
Broome and Mitchell Falls is incorporated in 
the 8-day cruises. With the 14-day and 10-day 
cruises there is an additional cost which is 
arranged on-board. 
www.kimberleyquest.com.au

Cairns port upgrade 
for mega-class ships
Queensland Premier Campbell Newman 
promised during the state elections that he 
would deepen Trinity Inlet to allow larger 
cruise ships access to the Port of Cairns if he 
won.
Cruise Insider says that at the time Newman 
said it was important to allow large cruise 
ships to berth right next to the city, rather 
than having to moor off Yorkeys Knob and 
come ashore in tenders before catching a 
coach into the city centre.
Subject to public submissions and an 
environmental assessment, the Cairns 
Shipping Development Project proposed 
by Ports North will widen and deepen the 
existing shipping channels and swing basins 
to accommodate mega-class cruise shipping 
vessels. The work would take around one year 
to complete.

Rendezvous Hotel Perth transformation 
The first stages of Rendezvous Hotel Perth’s 
multi-million dollar hotel tower revamp have 
been completed with the unveiling of new 
Rendezvous Club Rooms. 
The new Rendezvous Club Lounge, situated 
on the 25th floor, features a panoramic view 
of the WA coast. Superior and Deluxe guest 
rooms are now being renovated and 
refurbished and are due for completion later 
this year.

The Marque Hotel Perth renamed 
The Marque Hotel Perth has recently been 
transformed and rebranded to Rendezvous 
Studio Hotel Perth Central. 
It also has a new look, with an extensive 
upgrade to hotel facilities, including double 
glazed windows in guest rooms, integrated 
sound and AV technology, and a brand new 
business centre. 

New rides at Village Roadshow theme parks
Three new attractions open before Christmas 
at  Gold Coast theme parks, Warner Bros. 
Movie World, Sea World and Wet’n’Wild 
Water World.
This month sees the opening of two of them, 
the world’s first ‘Justice League 3D – The 
Ride’ at Movie World, and the ‘Constrictor’ at 
Wet’n’Wild, while ‘Seal Harbour’ opens at Sea 
World in December.
Village Roadshow Theme Parks Chief 
Marketing Officer, Dale Stratford says: “Movie 
World will launch a 3D interactive ride 
experience where guests will face the most 
epic battle of their lives on a Justice League-
themed ride as they come under alien attack, 
featuring a mix of state-of-the-art animatronics 
and 3D technology.  
“This is a spectacular ride experience like 
nothing else in Australia. Superman, Batman 
and an army of Super Heroes will join guests 
as they use their 3D laser blasters to stun their 
way through cities which have been overrun 
by the evil villain, Starro the Conqueror and 
his alien spores.
“One of the ride’s best features is that it’s very 
interactive, keeping track of each rider’s alien 
stun score so they can not only track their 
progress, but test their blasting skills against 
their fellow riders.”

Meanwhile, Wet’n’Wild will be unleashing 
new heights of water slide fun with the launch 
of the mother of all water slides, the 
Constrictor.
“Featuring the tightest and highest banking 
turns in the world, the Constrictor is an 
Australian first where riders will hit speeds of 
up to 30km/h,” says Mr Stratford. 
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PACIFIC ISLANDS
Captain Cook Cruises helps keep Fiji reefs alive
Captain Cook Cruises, Fiji is continuing its 
‘Crowns of Thorns Removal’ program to 
control the population outbreak of the 
starfish and keep the coral reefs healthy, 
maintaining excellent habitats for the fish and 
invertebrates in the Fiji waters they cruise. 
The company, which owns Tivua Island 
– currently being listed as a marine park – 
operates daily cruises from Port Denarau to 
Tivua and twice weekly cruises to the 
Mamanucas and Yasawas. 
“We have guests visiting Tivua Island every 
day on our Day Cruise,” says Jackie Charlton, 
CEO, Captain Cook Cruises Fiji. “Snorkelling 
and swimming off Tivua is a highlight of this 
trip and as soon as we saw the coral on the 
reef was under threat we started the ‘Crown 
of Thorns Removal’ program, which has been 
running for seven years.” 
The program is all about controlling the 
population of Crown of Thorns Starfish rather 
than eradicating them.
Crown of Thorns starfish are a threat to the 
health of any coral reef as they feed on living 
coral tissue. In small numbers, they are a part 
of the coral reef ecosystem, however, in vast 
numbers they can eat corals faster than corals 
can reproduce leading to a reduction in coral 
cover. 
“Our inhouse Marine Biologist monitors the 
outbreaks of Crown of Thorns starfish via a 
sustainable catch per unit effort. We run a 
similar programme at Sacred Islands in the 
Mamanuca and at other reefs in the Yasawas 
that we visit,” says Ms Charlton.
Captain Cook Cruises Tivua Island day cruise 

departs daily from Denarau Marina at 10am 
and returns at 5pm. Adults are FJ$175 and 
children (3-15 yrs) are FJ$119. Prices include 
all activities, lunch and beverages.  

Whale watching growth in Tonga
Twenty-four licences have been issued to 
whale watch operators for the 2012 season, a 
growing industry for tourism in Tonga, 
according to the Kingdom’s Ministry of 
Commerce, Tourism and Labour.
MatangiTonga reports that the Ministry issued
15 licenses to operators in Vava’u, five for 
Ha’apai, three for Tongatapu and one for ‘Eua.
The season runs from June to October.
Vava’u averages about 3,500 whale-watching 
visitors per season, based on visitor statistics 
for tourism over the past 10 years.
Currently, whales can be seen playing off 
Tongatapu’s western coast as they have moved 
southward from the breeding grounds around 
Vava’u and Ha’apai.
Meanwhile, some members of Tonga’s tourist 
industry are expressing increasing concern 
over Tonga’s promoted activity of “swimming 
with the whales”, an activity that is illegal in 
some other Pacific countries such as Australia 
which imposes heavy fines for getting close to 
whales and warns of the risks involved.

Shane Egan of the Blue Banana Beach Resort 
on Tongatapu’s western coast is one who is 
trying to promote the idea of “land-based” 
whale watching.
“We’ve observed that even kayakers will 
disturb a mother at rest trying to feed her 
baby,” Mr Egan told MatangiTonga. “A scene 
enjoyed by dozens of people from the beach 
is ended by just one insensitive person on a 
kayak trying to get a closer look. Earlier this 
month, a whale displayed his disapproval 
when a pair of kayakers came too close to his 
family. The huge whale fully breached, 
landing where the kayakers had just paddled. 
A very close incident,” he said.
Mr Egan also believed that there was a risk 
posed by the large sharks that follow the 
whales from the Antarctic waters to Tonga. 
“Divers in Ha’apai have seen them in the 
waters where they ‘whale swim’. The sharks 
are there to pick off the weak or undefended 
calves,” he said.

New Captain Cook Cruises 
Fiji  brochure
Captain Cook Cruises Fiji has recently 
released its new-look brochure, which 
contains detailed information on 3, 4 & 
7-night Mamanuca and Yasawa Island cruises; 
7-night Northern Fiji Cultural and Heritage 
cruises; and Day Cruises, Weddings, Events & 
Functions.
Copies can be ordered through Brochurenet 
or to download a brochure click here 
For more info contact NZ Sales Manager, 
Anne Radonich at RAD Marketing (part of 
the A-Team ) on anne@radmarketing.co.nz 
or call (09) 459 7441 / 021 631 474. 
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Tourism Fiji appoints Circul8
Tourism Fiji has appointed social media 
agency Circul8 to lead its global social media 
program.  It is the first time that Tourism 
Fiji has appointed an agency to oversee the 
brand’s entire social media interests on a 
global level.
Sydney-based Circul8 will be responsible for 
social strategy and campaign activities, as 
well as ongoing community management, for 
the Tourism Fiji brand across the world. The 
agency will work closely with Tourism Fiji’s 
other partner agencies, including Colenso 

BBDO, digital agency Sparks Interactive, NZ 
PR agency, Mango Communications, Sydney-
based PR agency Verve Communications and 
Ogilvy PR in Los Angeles.
Circul8 has extensive experience in viral and 
social media marketing, having developed 
strategies and campaigns for The Woolmark 
Company, Greenpeace International, Cancer 
Council NSW, Papua New Guinea Tourism, 
Hawaii Tourism, Australian Conservation 
Foundation and more.

Ice & Snow Festival, Harbin  NZ$3,390 (land only)                
        10 days  Dep 03JAN13                 10% commission   

CLICK 
HERE

Freephone 0800 440 055
nzsales@odysseytravel.com.au

Harbin Ice & Snow Festival – clarification
In Tuesday’s TravelMemo the link from the 
Odyssey Travel ad didn’t take readers to the 
right place on their website.  
This link, however, will.
Harbin, in the north-east of China, is home to 
one of the four biggest ice and snow festivals 
in the world. It is also one of China’s most 
popular winter destinations. 
The 29th Harbin Ice and Snow Festival which 

starts on 05JAN13 is not to be missed.
It features world record-sized snow sculptures 
longer than two football fields, and some of 
the ice buildings, palaces, monuments and 
statues are as much as 50 metres tall. These 
displays are technologically sophisticated, 
using computer controlled LED and regular 
lighting to put on stunning displays of 
changing colour and design. 

Miracle Thailand Card
The Tourism Authority of Thailand (TAT) is 
encouraging visitors to Thailand to ask for a 
“Miracle Thailand Card” to help them take 
advantage of discounted shopping during 
their stay.
Offered as part of a campaign entitled, 
“Miracle Thailand Card for the Miracle 
Journey in Thailand”, the card is valid for use 
from now until 31DEC12.
The card functions as a debit card with a 
minimum stored value of US$3. The amount 
can be topped up at any KTB branch or KTB 
currency exchange booth throughout 
Thailand. Any remaining amount will be 
refunded upon surrendering the card at any 
KTB branch when departing Thailand.
The card provides
• Exclusive discounts of 5 to 70% from more 
than 400 brand-name stores at the top 
shopping centres in Bangkok 
• 10% discount at King Power duty free shop.
• Siam Niramit: 10% discount on show 
   tickets.
• Siam Park City: 35% discount on entrance   
   fee ticket and buffet when purchasing a 

minimum of park tickets.
• Personal Accident Insurance valid for the   
   first seven days after registration of the card.
• Life insurance and loss-of-sight coverage
   of up to 1,000,000 Baht and travel accident
   medical expense coverage of up to 500,000
   baht, and First Aid Medical Expenses of up
   to 10,000 Baht. No advanced payment is   
   required for First Aid Medical Expenses at  
   any 260 high standard hospitals throughout 
Thailand.
• No surcharge for cash withdrawals from any  
   ATM machines in Thailand, which helps  
   save the cash withdrawal surcharge of up to  
   150 Baht usually levied by credit cards.
• Automatic 5% discount at a wide range of  
   retailers on production of the card.
Terms and conditions apply.
Marieanne Ouwehand, Tourism Authority of 
Thailand rep at Francis Travel Marketing has 
received a very limited stock of these cards 
and agents wanting one for their clients or 
themselves should email 
marieanne@francistravelmarketing.co.nz 
with their details and she will DX a card to 
them.

Sapa voted one of the best
The rice fields in Sapa have been voted one of 
Asia’s seven most beautiful sights by readers
of the magazine, Travel + Leisure.   
Active Asia has a 5-day /4-night package from 
$364pp inclusive and would recommend a 
visit to the colourful ethnic village and its 
spectacular scenery as an extension when 
travelling in North Vietnam and for those 
interested in trekking. The rice paddies are at 
their best during September.  
Contact Active Asia on 09 360-7669 or 
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THE AMERICAS

Your gateway to Xi’an Click Here
or call 09 309 1188

China   We know it like our own backyard

Big attractions at 
The Venetian Macao
The Venetian Macao-Resort-Hotel will bring 
three world-class attractions to Macao for 
the first time during the fall and winter 
seasons. They will have universal appeal to 
the hundreds of thousands of visitors who 
will head to Sands China’s Cotai Strip 
development during this period.
Titanic The Exhibition (25OCT12-24FEB13) 
Visitors will marvel at the splendour of this 
famed ship, while walking through the 
beautifully and accurately recreated 
ballroom, 27-foot-high Grand Staircase, 
First Class cabin and the ship’s promenade 
deck. These spectacular recreations provide
a home for over 400 replica artefacts from 
the Titanic, stories of her passengers and 
crew, as well as original objects used in 
James Cameron’s blockbuster motion picture 
Titanic.  
The Human Bodies Exhibition (25OCT12-
24FEB13) features human bodies as you 
have never seen them before. Moving from 
gallery to gallery dedicated to each function 
of the miraculous human system, over 200 
individual organs and full body specimens 
will be on display to help illustrate how our 
fascinating body works. 
Winter in Venice (21NOV12-13JAN13) sees 
The Venetian Macao magically transformed 
into a majestic winter wonderland.  
There will be a synthetic ice rink surrounded 
by string lights, a 60-foot-high brilliantly-lit 
white Christmas tree and warm music. In a 
spectacular light show powered by digital 
video mapping technology, images will be 
projected onto The Venetian Macao’s façade 
by the Lagoon.

Travel impacts 
of Japan-China tensions
Mounting anti-Japanese sentiments 
resulting from a territorial row between 
China and Japan over the ownership of a 
cluster of five islands have caused many 
would-be tourists in Chinese cities to cancel 
trips to Japan for the upcoming eight-day 
national holidays.
China Comfort Travel Group, one of the 
country’s largest travel agencies for Japan-
bound group tours, has announced that it 
would halt its plan to bring 50,000 tourists 
to Japan, which had earlier been arranged to 
commemorate the 40th anniversary of the 
normalisation of China-Japan relations.
China National Tourism Administration also 
cancelled its delegation to Japan for the JATA 
Tourism Forum & Travel Showcase.
A representative of China International Travel 
Service (CITS) said the company’s Beijing 
office had cancelled all tours to Japan for the 
national holidays. 
In other signs of the growing crisis, Japan 
Airlines will temporarily cut some of its daily 
services to China due to the escalating 
political tension.
JAL said reduction in services were “in 
response to recent irregular changes in travel 
demand.”
Shares in JAL have plunged to close down 
nearly 9%, less than a week after relisting, 
amid concern over the festering territorial 
spat between Tokyo and Beijing. 
Elsewhere, the program of the 24th Macau 
International Fireworks Display Contest, 
currently being held on the Macau Tower 
shorefront, has been changed following the 
request by the Macau government to a highly 
fancied Japanese fireworks company 
competitor to withdraw.

Oxen racing Mekong Delta 
There is a special package for oxen racing
enthusiasts 13-15OCT, with two nights 
superior accommodation, racing admission, 
a Sam mountain tour excursion, a boat cruise 
to a floating fishing village and Cham village, 
a 45min massage and a welcome drink & fruit 
basket in each room.  
Call Active Asia 09 360 7669 or email
sales@activeasia.co.nz 

Pow Wow registration opens early
The U.S. Travel Association has come out two 
months earlier than usual to invite 
international buyers to take advantage of 
early online registration for the 45th annual 
International Pow Wow (IPW) being held 
08-12JUN13 in Las Vegas. 
The U.S. Travel Association’s IPW is the travel 
industry’s premier international marketplace 
and the largest generator of travel to the U.S. 
More than 1,200 international and domestic 

tour operators from 70 countries will “shop” 
the largest travel industry trade show in 
North America inside the Las Vegas 
Convention Center, meeting during nearly 
80,000 prescheduled appointments with more 
than 1,000 U.S. travel organizations from 
every corner of the United States. 
For online registration and additional 
information, visit IPW.com.

Inside Liberty
The Statue of Liberty in New York Harbour 
marks its 126th year with the reopening of 
the inside of the landmark that’s been 
undergoing a US$27m renovation. Public 
access to observation levels at the statue’s 
pedestal and crown is set to resume 28OCT.
Tourists will be allowed to enter the monument 
on a limited basis while the project moves to 
completion by the end of the year.
Renovations include a new passenger elevator, 
new stairs and a wheelchair lift, which means 
wheelchair visitors now may visit the top of 
the pedestal to see the inside of the statue. 
There’s still no elevator to the crown.

Visitors have to reserve in advance to climb 
the more than 350 stairs to the high point. Of 
the 3.5 million people who see the statue each 
year, only about 240 a day are allowed to trek 
to the crown.
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MID EAST / AFRICA 
Israel delays
World Journeys advises that agents requiring 
quotes and bookings on Israeli arrangements 
should allow for short delays in the next week 
or so as public holidays see many businesses 

close down to mark Kippur (Day of Atonement) 
25/26SEP; Sukkot 30SEP-01OCT; and 
Simchat Tora 07-08OCT12.

10% off Gecko’s East Africa Safari
Get 10% off Gecko’s 15-day East Africa Safari 
on all new bookings by 31OCT12 for 
departures by 30JUN13. 
Starting and finishing in Nairobi, this 
camping and truck based adventure offers 
plenty of opportunity for game viewing and 
to tick off the Big 5, spending time in the 
Serengeti, the Masai Mara and Ngorongoro 
Crater. Your clients will also visit traditional 
tribal villages and the community projects 

that Gecko’s supports.
The trip is now priced $2,800pp twin share 
including a local payment. The discount does 
not apply to the local payment. Price includes 
accommodation, transport, 3 safari crew, all 
park fees and camping equipment, 14 
breakfasts, 12 lunches and 13 dinners.
Visit www.geckosadventures.com. 
Quote promo code 1258.

Kingdom Tower funding secured
Financing for the kilometre-high Kingdom 
Tower is complete, according to a report in 
Gulf News.
The tower is expected to cost US$1.2 billion
to build, with construction expected to be 
completed by 2018, Kingdom Real Estate 
Development Co. said.

The tower, about 50 floors higher than Dubai’s 
Burj Khalifa, will include a Four Seasons 
hotel, apartments, offices, three lobbies on the 
upper floors and the world’s highest observa-
tion deck on the 157th level, said its designer 
Adrian Smith, the architect also responsible 
for Burj Khalifa, in an interview last year.   

Dubai Events & Promotions Establishment
The Ruler of Dubai has ordered the formation 
of the Dubai Events & Promotions Establish-
ment (DEPE), with a Board of Directors 
chaired by the Emaar Properties Chairman, 

to promote Dubai as a global destination for a 
variety of festivals, events, shows and 
activities.

Dubai Crocodile Park
Dubai may soon be home to about 100 Nile 
crocodiles as it adds another first to its list of 
attractions.
The Dubai Crocodile Park project, involving 

an investment of up to $10m, is planned for a 
25,000sqm site near the planned Dubai Safari 
in the Mushriff area.
The authorities are targeting to complete the 
world class project by 2013.

EUROPE

Van Gogh Museum closes
Amsterdam’s Van Gogh Museum, the city’s 
most popular attraction, has closed for seven 
months of renovations.
A total of 75 pieces — the cream of the 
biggest collection of Van Gogh’s work — are 
moving to The Hermitage, an Amsterdam 
dependency of the Russian state museum.
The Van Gogh Museum reopens on 25APR13.
Its closure was timed in part to coincide with 
the reopening next door of the lesser-known 

Stedelijk, or city museum, which houses 
works by Dutch Modernists Piet Mondriaan 
and Gerrit Rietveld, as well as Pablo Picasso, 
Marcel Duchamp, Henri Matisse and many 
others.
Dubbed “the bathtub” by local press, the most 
notable new feature of the renovated Stedelijk 
(pictured) is a white roof with an overhang 
that stretches so far from the side of the 
building it looks like it might break off.

Significant expansion for Contiki’s 2013/14 Europe 
Contiki has launched its 2013/14 Europe 
program with more than 10 new itineraries 
across our Time Out, Concept and Camping 
tour styles, and a range of exclusive features. 
“This year, our program taps into the idea of 
living life with no regrets, encouraging young 
travellers to make the most of every moment,” 
says General Manager Tony Laskey.  “Contiki’s 
exclusive range of inclusions such as skipping
queues, ME Time for independent discovery 
or optional activities, accommodation in 
some of the best stays in Europe, the most 
authentic and delicious regional cuisine plus 

the services of a professional and highly-
trained team, provide young travellers with 
an ‘access-all-areas’ style of exploration that 
they would not have if travelling alone.” 
Clients can save 10% by booking their trip 
before 27DEC12.
Wi-Fi is now available on Contiki coaches on 
the road, and Contiki also has a new iphone 
app, Shout (www.contiki.com/iphone) for 
staying in touch with other travellers before, 
during and after their trip. 
Contiki’s 2013/14 Europe brochure is out 
now.
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Over 120 European destinations ... now that’s Wunderbar!

Fast track Vatican access for Eurail Italy Pass holders
Eurail Group G.I.E. has announced that 
several new benefits have been added to the 
Eurail Italy Pass. Pass holders are entitled to 
discounted tickets for the Vatican Museums, 
Sistine Chapel and the Catacombs of 
Domitilla. In addition, Eurail Italy Pass 
holders will also benefit from entering these 
attractions via dedicated “fast track” access 
points without having to book in advance. 
For those ready to travel now, the discount 
also includes the special Friday night 
openings of the Vatican Museums in 
September and October.
In addition, Eurail Italy Pass holders can take 
advantage of discounted tickets for the Roma 
Christiana minibus experience. This tour 
takes visitors inside the Vatican Gardens.
Trenitalia worked with Opera Romana 

Pellegrinaggi, the Vatican-related pilgrimage 
and tour agency, to secure these exclusive 
benefits for Eurail Italy Pass holders. 
Another new Pass benefit is a 10% discount 
offered on City Sightseeing Open Buses in 
Florence, Rome, Naples, Pisa, Verona, Padua, 
Trieste, Turin, Genoa, Milan and Livorno as 
the result of an agreement between Trenitalia 
and City Sightseeing Italy.
The Eurail Italy Pass (a One Country Pass) is 
available for travel in 1st and 2nd class, 
offering a choice of three, four, five, six, seven, 
eight, nine or ten travel days within a two 
month period. Travellers do need to be aware 
that, when choosing to travel on high-speed 
trains, seat reservations are required and at 
an additional cost (from €3/US$ 3.90 to €10/
US$13 for seats in Italy).

On this 18 day tour enjoy numerous visits to castles, country mansions and beautiful gardens with unique

excursions such as a ‘Braveheart’ tour, the Captain Cook trail and the Welsh Borderlands. Cruise on Lake Windermere,

ride on a steam train across the Yorkshire Moors, and stay

overnight in Leeds Castle – ‘the loveliest castle in the world.’

Click here for details
ATG0503

Great British Heritage with Leeds Castle!

AVIATION Pathway to border service improvements
Auckland Airport has welcomed the 
announcement from the Ministry for Primary 
Industries (MPI), Customs and Immigration
New Zealand that they have agreed on a 
pathway of further improvements to New 
Zealand’s border services.
Among the new opportunities identified by 
the review is the possibility of potentially 
questioning Australian and New Zealand air 
passengers about customs, immigration and 
biosecurity matters at the same point in their 
journey through an airport.
Immigration New Zealand head Steve Stuart 
said that the new Immigration Global 
Management System currently under 
development would contribute to the faster 
facilitation of passengers across the border. 
Judy Nicholl, Auckland Airport General 
Manager Aeronautical Operations, said, “This 

announcement is a very welcome development 
that will make inbound tourism and trade 
easier. We know that New Zealand, because of 
its remote location, has a competitive tourism 
disadvantage to many other countries, and 
has to work harder to keep up. 
“We also know that the ease and quality of 
the visitor experience at the border can play a 
significant role in travellers’ overall 
impressions of New Zealand, and can play a 
part in driving economic growth by 
encouraging repeat visits. The friendly and 
professional Kiwi customer service attitude is 
often cited in the annual Skytrax awards as a 
reason why Auckland Airport has been rated 
the best airport in Australia Pacific for the last 
four years in a row.” 

New Jetstar uniform
The Jetstar Group has unveiled a stylish new 
uniform to be worn by employees across all 
Jetstar branded airlines in New Zealand/
Australia, Vietnam, Singapore and Japan.  
The new uniform is designed to reflect 
Jetstar’s growing Pan-Asian network. There 
is now one look to support the brand’s next 
phase of growth, replacing three different 
uniforms across the network.
Jetstar Group CEO, Jayne Hrdlicka, said the 
new uniform was designed in consultation 
with team members from across the Jetstar 
Group.
The refreshed female orange jacket with 
tailored buttoned front now features an Asian 
inspired collar.  Female employees will wear 
the orange jacket with either black tailored 
pants or an A-line skirt.  Male and female 

employees will wear a black top with an 
orange trim detail.
Made from a high tech fabric the new 
uniforms are modern, stylish and comfortable 
for the active daily duties of cabin crew and 
airport staff.    TravelMemo   20120928   28SEP12    Page 10
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Cathay Pacific unveils new regional business class 
Cathay Pacific’s new Regional Business Class 
product, which will feature on the airline’s 
flights around Asia, including China, is the 
result of an intensive passenger-led design 
process involving input from the airline’s 
Marco Polo Club members to refine comfort, 
versatility and function.
The principal feature of the new product is 
the seat, which offers an extensive recline, 
extended legrest and innovative cradle 
motion. The seat pitch has been increased 
from 45” to 47”, providing extra legroom for 
passengers. The in-seat width has also been 
increased from 20” to 21”. Each seat is 
encased in a fixed shell eliminating any 
encroachment to living space by the 
passenger in front. 
The ergonomically designed seat features 
independent electronic controls for recline 
and the legrest, and articulates into a “lazy-Z” 
position. Passenger comfort is further 
enhanced by a six-way movement headrest 
and an extended legrest.
The design ensures ample storage space for 
personal baggage and items, and each seat is 
equipped with a universal power supply 
outlet and multi-port connector including a 
USB port and an iPhone/iPod/iPad connector.

StudioCX widescreen on-demand 
entertainment is a new feature for Cathay 
Pacific’s regional fleet. Each seat is equipped 
with a 12.1 inch touchscreen monitor, a large 
meal table and an extendable cocktail table. 
The new Regional Business Class product will 
be installed on all of Cathay Pacific’s regional 
Boeing 777-200/300 and A330-300 aircraft. 
The first 777 is due to enter service in JAN13, 
while the first A330-300 will be completed in 
the fourth quarter of 2013. All of the airline’s 
regional aircraft will be fitted with the new 
product by the end of 2014.

Sowry leaving national carrier
Air New Zealand General Manager Operations
Glen Sowry is leaving Air New Zealand to 
take up the role of CEO of Housing New 
Zealand at the end of this year.
In his new role, Glen will have responsibility 
for around $15 billion of housing infrastructure 
and approximately 1,000 staff.
For the past five years, he has been a key part 

of the Australasian airline management team 
and has made fundamental changes to the 
business.  
Most recently he has overseen the changes to 
Airports, including kiosk deployment, and 
has been responsible for the New Zealand 
domestic profitability for the past three years 
as well as the implementation of Seats to Suit.

Record pax numbers for SYD 
Sydney Airport passenger traffic hit a new 
monthly high in August. Passenger numbers
climbed by +5.7% to 3.09 million, with 
international traffic outstripping this rate of 
increase to grow by +7% year-on-year. 
Domestic traffic grew by +4.9%. 
For international traffic, major markets with 

growth included Singapore (+96%), Malaysia 
(+92%), Indonesia (+68%), China (+17%), 
India (+10%), Germany (+8%), New Zealand 
(+5%), Japan (+4%) and the USA (+4%). 
The UK (-7%), France (-5%) and Korea (-2%) 
were the major nationality markets that 
declined.

The US Senate unanimously passed 
a bill last Saturday allowing the 
transportation secretary to direct 
US airlines to not participate in the 
European Union Emissions Trading 
Scheme, which Airlines for America 
(A4A) claims is a violation of 
international law and US 
sovereignty.

Swiss International Air Lines (SWISS) will 
be adding Singapore to its route network 
in May of next year. The new long-haul 
destination, one of Asia’s prime business 
hubs, will receive daily non-stop service 
from Zurich using Airbus A340 equipment.

Virgin objects to QF/EK alliance
Virgin Australia has filed a submission to 
Australia’s competition regulator the ACCC 
urging it not to grant interim approval to the 
alliance between Qantas and Emirates.
The pair want interim authorisation to begin 
planning for the alliance, including 
information sharing on marketing campaigns 
and the transition of IT systems.
The media were quick to note that two years 
ago it was Qantas imploring the ACCC to 
refuse interim approval to the alliance 
between Virgin Australia and Etihad. 
Singapore Airlines and Air New Zealand have 
backed their alliance partner, Virgin Australia 
who is saying the planned QF/EK alliance will 
make it harder for competitors to challenge 
the dominance of Australia’s largest airline on 

key routes.
The Sydney Morning Herald reports that 
despite the opposition from some quarters, 
the Department of Infrastructure and 
Transport has given its support to Qantas and 
Emirates gaining interim authorisation from 
the competition regulator.
Qantas has warned that it will retreat to a 
“virtual network rather than an operating 
network’’ if the ACCC does not approve its 
alliance with Emirates on routes to Europe, 
North Africa, the Middle East, Asia and New 
Zealand.
Qantas and Emirates are likely to need 
approval from the New Zealand Commerce 
Commission for their plans to code-share on 
flights across the Tasman.
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Master Chef Taste of Korea
A capacity crowd of travel agents attended Korean 
Air’s masterclass of Korean Cuisine last night at 
Auckland’s Seafood School. 
They got to watch a demonstration from top chefs 
before donning aprons and preparing their own 
dinner - Bulgogi (grilled marinated beef) and 
Hae-Mul Yachae Jeon (crisp Korean-style seafood 
pancakes).
After enjoying the fruits of their labours, everyone 
was presented with a take-home Ottogi Gift Pack 
containing all the ingredients required to prepare 
the same meal at home. 

Jetstar Japan’s appeal 
exceeds expectations - CEO 
Flightglobal Pro News reports that the Japanese population’s 
response to low-cost travel has “far exceeded the 
expectations” of Jetstar Japan’s management team.
The airline, a joint venture with Japan Airlines, began 
domestic Japanese operations out of Tokyo Narita on 
03JUL. The carrier has five Airbus A320s and will place 
its sixth and seventh aircraft at its second base, Osaka 
Kansai, from which it will begin operations next month.
It is the second low-cost carrier to start operations in 
Japan after All Nippon Airways’ subsidiary, Peach, which 
is based out of Kansai airport and started services in 
March. AirAsia Japan, a joint venture between ANA 

and Malaysia’s AirAsia, began services out of Narita on 
01AUG.
All three have broken into a market that was long closed 
to low-cost travel.
“In July and August, our load factors were around 86%. 
It went up to around 90% during the week-long summer 
holiday period,” says Miyuki Suzuki, chief executive of 
Jetstar Japan.
“There was scepticism about whether the low-cost model 
would take off in Japan. There was a perception that the 
Japanese public wanted quality service and freebies and 
that they would not take to the low-cost carriers. That 
has not been the case. The take-up rate has far exceeded 
all of our expectations,” she added.

Big money in parking
According to The Age, Melbourne Airport expects car parking charges 
to amount to almost 20% of its income this financial year, almost double 
that at Sydney Airport. Internal company documents seen by The Age 
show that Melbourne Airport expects car parking to bring in more than 
A$127 million over the 2013 financial year, a bumper return on $8.2 
million in car park expenses. This means that 93 cents in each dollar from 
car parking will be pure profit.

KLM gets social with deals
KLM is giving customers and members of the travel industry a new way 
to stay up-to-date with its latest pricing offers by launching a Twitter 
account dedicated to deals.
The account @KLMDeals_NZ will keep followers updated on sale fares 
from New Zealand to Europe and will announce fare specials as soon as 
they are launched.  
KLM will be running several Twitter competitions and giveaways to 
celebrate the launch of the account.  

CRUISE NEWS
Uniworld named Best Luxury River Cruise Line 
Uniworld Boutique River Cruises has added another accolade to its grow-
ing award collection, winning “Best Luxury River Cruise Line” and for 
its China programme, the “Best Shore Excursions” at the Cruise Interna-
tional Awards in the UK.  
Winners were voted by the cruise-going consumer, with more than 20,000 
votes being cast. 
“This accolade, will give our New Zealand trade partners even greater 
confidence to sell Uniworld,” says Uniworld sales manager Greg Marett.

2012 Solar Eclipse Cruise
Your clients can experience a once in a lifetime opportunity to view a 
solar eclipse onboard a Holland America Line ship with the 07NOV12 
roundtrip from Sydney sailing on the ms Oosterdam, priced from 
NZ$1799pp share twin plus receive a free upgrade to a verandah 
stateroom when you book an obstructed ocean-view from NZ$1999pp 
share twin. 
Click here to view the flyer.
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

NEW ONLINE 
MODULE

*Conditions: All currency listed in Australian dollars. The new 
‘Amsterdam to Budapest’ module must be completed with 100% 
pass mark between 1 September and 30 September, 2012 to go 
into the draw to win one (1) Lonely Planet Gift Pack. Prize will be 
drawn on 2nd October 2012 and winner notifi ed by email. Offer 
expires 30 September, 2012.

The new module provides an in-depth, 
day to day explanation of the popular 
Amsterdam to Budapest itinerary.
Duration: 15 minutes.

BONUS! Complete the new module 
before 30 September, 2012 and go 
into the draw to win a Lonely Planet 
Gift Pack valued at over $300*.

Start the online training here:
www.vikingrivercruisesexpert.com

GO INTO THE DRAW TO WIN A 
LONELY PLANET GIFT PACK 

VALUED AT OVER $300*

Small Ship Cruising
Within the cruise industry we all know there are many 
different types of cruise holidays but are you getting this 
message through to your clients.
Consumers thrive on making a purchase that offers great 
value. The words ‘cruising’ and ‘great value’ go hand in 
hand but it is important to note that value does not 
come down to price alone. 
For some, a large ship experience at a lower price point is 
good value, for others a small ship cruise experience at a 
higher price point is good value.
How do you determine where your client fits? QUALIFY 
them!
Small ship “cruise passengers” tend to dream of visiting 
more off the beaten track destinations and look for a 
fulfilling experience at such places.
How many clients have you offered a cruise holiday to, 
only to be told “no thanks, a cruise is not for me”? I’ll bet 
most of these people only consider a cruise to be a large 
ship with thousands of people and really have no idea 
of (a) what a large ship experience really can offer or (b) 
that there are other possibilities such as a small ship 
experience that will in fact meet their holiday 
expectations in every respect.
In many areas small ship cruising provides a very 
different experience from what clients expect of a cruise 
holiday. A few of the following points may help you to 
define such an experience with clients in the future.
Smaller more intimate ships; focus on the destination 
rather than the ship; potentially flexible itineraries; fewer 
but like-minded passengers; more personal experience 
(with other guests and crew); usually informal (more 
likely casual rather than 
glamour) and in most cases 
single open seat dining.
I’m sure you can find plenty 
of clients that will see some 
value in an option like this!!

Princess Cruises announces 
new Auckland roundtrips for 2014 
Princess Cruises has unveiled two new round-trip itineraries from Auckland 
for the 2013-2014 cruise season onboard Sun Princess and Dawn Princess. 
The four 13-night voyages travel from Auckland and stop in Tauranga, 
Napier, Wellington, Akaroa, Port Chalmers and Fiordland National Park 
before heading to Sydney or Melbourne and back to the “City of Sails”, with 
fares starting at NZ$2299*. 
Other highlights of the 2013-2014 program include three fly/cruise voyages 
between Sydney and Auckland, priced from NZ$1599*, and a new short 
voyage between Auckland and Melbourne starting at NZ$699*. 
A 14-night voyage on Sun Princess, departing Sydney, also offers a unique 
Queensland itinerary, stopping at Airlie Beach, Willis Island, Port Douglas, 
Brisbane and back to Sydney before heading on to the Bay of Islands and 
ending in Auckland. 
The new voyages are Princess Cruises’ biggest roundtrip offering out of 
Auckland yet. 
Captain’s Circle Savings are available for loyal, past passengers including a 
discount and reduced deposit for early bookings. 
The 2013-2014 voyages went on sale yesterday at 9am. 
*Fares are per person, twin share. Subject to availability, conditions apply.

2012 Australia Circumnavigation
Holland America Line is offering reduced rates on the 34-day Australia 
Circumnavigation sailing 21OCT12 aboard ms Oosterdam.
Agents are reminded too that the current segments offer an opportunity to 
sail Sydney to Perth (or onwards) on 15- or 19-day sailings from NZ$2219.
Click here to view the flyer.
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2012 festive season a global affair 
for MSC Cruises
MSC Cruises is offering festive cheer with all the trimmings 
this Christmas.
Book the 11-night Christmas cruise from Genoa aboard 
newcomer MSC Divina, priced from NZ$1319pp twin share, 
and the day’s festivities will take place during a visit of Malaga 
in Spain.
Meanwhile, MSC Splendida will celebrate Christmas Day in 
Mediterranean before reaching the North African port of 
Tunis. Price for this cruise from Genoa begins at NZ$999pp, 
twin share.
“Many people, in particular cruise fans, have discovered 
cruising as an ideal alternative to staying at home at Christmas,”
says Lynne Clarke, managing director of MSC Cruises Aust & 
NZ. “And with prices starting at NZ$909 per person twin share 
for a seven-night Mediterranean cruise aboard MSC Splendida, 
it’s a bargain,” she adds.
Four of MSC Cruises’ 12 ships will be in South America 
during the festive season, MSC Fantasia in Salvador in Brazil 
on the Christmas Day during a seven-night cruise, priced from 
NZ$1269pp twin share.
MSC Magnifica will be at Punta del Este in Uruguay on 
Christmas Day during a seven-night cruise priced from 
NZ$1259pp twin share, accompanied on the same day by MSC
Orchestra, also on a seven-night cruise, priced from NZ$1259pp 
twin share. MSC Musica will be at sea on Christmas Day 
during an eight-night South American cruise priced from 
NZ$1219pp, twin share.
In Southern Africa, MSC Sinfonia will be at sea on Christmas 
Day during a 10-night cruise which includes ports in South 
Africa and Mauritius (priced from NZ$2149pp, twin share) 
while MSC Opera will be at Portuguese Island on a six-night 
cruise priced from NZ$1309pp, twin share.
The waters and islands of the Caribbean will see MSC Poesia 
during the festive season, the ship visiting the Mexican island 
of Cozumel on Christmas Day during a seven-night cruise 
priced from NZ$1099pp twin share. MSC Lirica’s Christmas 
cruise has been sold out.
Call MSC Cruises on 0508 4278473 and visit 
www.msccruises.com.au

Culinary expedition cruising with Silversea
Silversea, which is renowned for its Culinary Arts Voyages 
featuring chefs from Relais and Chateaux and award winning 
Michelin star chefs is extending its Culinary Arts Voyages in 
2013 to include the 132-guest expedition vessel Silver Explorer.
On 29APR13, “The Flavours of Europe” Silver Explorer sailing
will meander along the coastlines of Portugal, Spain, France 
and the Channel Islands, stopping off to explore the epicurean 
delights of these regions. The 14-day sailing from Lisbon to
Portsmouth has all-inclusive fares from US$6,799pp double 
occupancy in an ocean-view Adventurer Class Stateroom. All 
shore excursions are complimentary and led by Director of 
Expeditions, Conrad Combrink, his experienced staff and 
internationally renowned culinary experts.
On this unique gourmet sea adventure, guests will have the 
opportunity to discover the old port cellars of Oporto or stop 
for tapas in a Cantabria manor house, between bird and wildlife 
watching. Onboard, guests will be introduced to the delicacies 
of each region, with cooking demonstrations and wine and food 
tastings prepared by a team of renowned chefs from Relais and 
Chateaux L’Ecole des Chefs and Silversea’s Culinary Director, 
Chef Rudi Scholdis.
These chefs will accompany guests on a visit to a farm near 
Bordeaux, dedicated to the cultivation of heirloom fruits and 
vegetables.
They will demonstrate how to prepare Basque pintxos (bite sized 
delicacies) and partake in a gastronomic celebration at Chateau 
Kirwan in the Bordeaux countryside.
There will be a chef escorted visit to a seafood market in 
Santander, Spain and afternoon tea at a manor house in 
Guernsey. All this combined with the relaxed onboard Silversea 
lifestyle, with personal butler service for every luxurious suite, 
wine tastings, complimentary excursions to historic towns and 
ports, museums and zodiac adventures to discover wildlife and 
major scenic spots.
Early bookings for this culinary adventure aboard Silver Explorer 
are essential. 
For more information and a copy of the 2013 Expeditions 
brochure contact Silversea Cruises on 0800 701 427. 

HOSPITALITY
2012 Hospitality New Zealand 
Awards for Excellence
A diverse range of operations were among the winners in 
this year’s Hospitality New Zealand Awards For Excellence.
Winners across the 16 categories, which stretched from 
the Bay of Islands through to Invercargill, were presented
with the accolades at a gala dinner in Wellington on 
Wednesday. The Supreme Champion award went to 
Rydges Hotel Wellington.
Hospitality New Zealand chief executive Bruce 
Robertson said: “The judges noted that a repeated theme 
in many of this year’s winning entries was a determination 
of their businesses not to be stymied by a slower economy, 
and daring to be different in what some customers are 
seeing as a ‘vanilla’ or homogenous marketplace.
“Those points of differences showcased by many of the 
winners include service offerings, delivering customers
a totally unexpected yet far superior experience to what 
they were anticipating, providing an ambience or 
atmosphere far removed from the local competition, and 
embracing new technology.”
Mr Robertson said the judges also noted that many of the 
winning entries were increasingly reviving ‘old school’ 
hospitality practices.
Entrants are judged over a six week period by a panel 
of independent industry professionals who assess every 
competitor on a range of commercial and operational 
criteria – including staff training and human resources, 
customer service, marketing and promotional activities, 
and the demonstration of business growth.
The winners for the 2012 Hospitality New Zealand 
Awards for Excellence can be viewed here.

Host Accommodation has just released its latest 
Accommodation Directory.  The 2013 1st Edition 
Directory has a range of more than 80 Hotels, 
Motor Lodges and Motels, all independently 
assessed by Qualmark.
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Ibis Christchurch open for business
Prime Minister John Key cuts the cake at the official re-opening yesterday of the 
Ibis Christchurch Hotel, watched by the hotel’s General Manager, Tim Dearsley.
The re-opening came exactly two years to the day after the city’s first big 
earthquake.
The Ibis Christchurch has undergone major remedial work, including the 
renovation of all 155 rooms and public areas, as well as structural strengthening to 
meet the city’s new building code. The Ibis received only minor damage and 
re-opens as a virtually new hotel featuring the latest Ibis branding and facilities.
The PM acknowledged Accor’s commitment to Christchurch and that the opening 
of the Ibis hotel will add much needed capacity for the city.
“For any city like the size of Christchurch to function we need hotel rooms, because 
off the base of those hotel rooms comes all the tourism activity which underpin a 
vibrant city like Christchurch. The city has been operating with around about half 
of the hotel rooms that we need, so the opening of a hotel like Ibis Christchurch 
is not only lifting room capacity but it’s also sending a big message that by having 
somewhere to stay, Christchurch is open for business,” said Mr Key.

Accor about to relaunch Ibis
Two new brands are about to be launched 
under the Ibis banner, and a worldwide 30 
million-euro ad campaign will kick off simul-
taneously in the 56 countries on 03OCT and 
run until the end of DEC12. 
The Ibis brand will have three tiers, with the 
addition of Ibis Budget to replace the Formule 
1 branded hotels and Ibis Styles as the new 
brand for the All Seasons chain. 
The change means new uniforms, new 
signage, a new bed and more as part of a big 
overhaul of Accor’s economy hotel brand.
Much of the promotion will revolve around 
the Sweet Bed, which is being introduced 

over the next six months in recognition of the 
results of a recent survey that showed some 
70% of guests ranked comfortable beds as 
“the single most important factor when they 
choose an economy hotel”.
The Sweet Bed features a 7cm topper, which 
in the past would normally be associated with 
a luxury brand. 
A new website will soon be unveiled that will 
allow customers to book accommodation 
with any one of the three Ibis brands.

Shift gaming machines from low socio-economic areas
‘Let us shift gaming machines from low 
socio economic areas.’  This was the message 
delivered to the Select Committee hearing 
the Gaming (Gambling Harm Reduction) 
Amendment Bill by Hospitality New Zealand.  
Gaming machines could only ever be located 
in bars and historically those bars have been 
more concentrated in lower socio economic 
areas.  The current legislation locks them in 
to the current venues, and the industry was 
looking forward to the opportunity to be able 
to relocate gaming machines into other areas 
and in to more suitable new, vibrant 
hospitality venues which are being developed 
across the country.  
Gaming machines are a small but important 
part of the hospitality entertainment mix and 
relocating some of those machines out of 
lower socio economic areas made sense, as 
did having them as part of the newer, modern 
hospitality offering, said Bruce Robertson, 
Hospitality New Zealand chief executive.
Hospitality New Zealand also called for a 
major change in the way venue operators are 

reimbursed for the costs in hosting machines.  
The current system which reimburses actual,
reasonable and necessary expenses is 
extremely cumbersome, very bureaucratic 
and labour intensive.  Hospitality New Zealand
called for this system to be replaced by a 
commission based system, which was clear, 
transparent, reimbursed actual necessary 
expenses and which would allow more money 
to be returned to the community.  With all 
the money going through machines being 

electronically 
monitored by the 
Department of 
Internal Affairs a 
commission based 
payment system 
would deliver the 
sort of 
transparency and 
probity that the 
community is 
demanding, said 
Mr Robertson.
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Odyssey Travel is a university based not-for-profit organisation offering New Zealand and Australia’s 
most comprehensive educational tours, providing worldwide experiences for those mature travellers 

who are keen to blend a love of travel with a thirst for knowledge. 

Freephone 0800 440 055
nzsales@odysseytravel.com.au

Hilton Worldwide appointment
Hilton Worldwide has announced that Katie Lee has joined the 
New Zealand sales team as Sales Executive for the corporate market.
With a background in corporate travel sales, Katie’s career began at 
an early age working part-time in her family’s corporate travel 
agencies, before embarking on her career incorporating corporate 
sales and business development along with inbound hotel sales.
Katie brings more than ten years of industry experience to her new 
role, with the last five years working overseas in the USA and 
recently in Australia as a business analysis and solutions manager 
for Corporate Travel Management. 

INDUSTRY NEWS
Escape & Infinity to join forces
Effective 23OCT, Escape Holidays will be 
incorporated into the existing Infinity 
Holidays wholesale team, both of which are 
wholly owned by Flight Centre Limited.
Business leader of Infinity Holidays, Jo 
Rendall, says this is a great opportunity to 
grow the Infinity brand even further and it 
will be business as usual.
“Infinity has grown rapidly over the past year 
and has doubled the number of formal 
agreements they have with other industry 
players. Incorporating the two brands will 

allow our staff to focus on growing and 
developing the one brand.
“We are really excited to develop Infinity 
Holidays even further and provide leading 
edge wholesale product.”
The Escape Holidays team will merge into 
Infinity Holidays and will remain specialised 
in the UK, Europe and niche travel product.
All existing bookings will remain in place and 
all contact phone numbers will remain the 
same.
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PEARL’S PEARLER
Trust is like a mirror.

Once broken it’s hard to restore.

Attend Adventure World’s TrekAmerica 
online training & win!
Want to find out more about TrekAmerica small group adventure 
tours?  Adventure World is holding a live online TrekAmerica 
training on Friday, 19OCT from 8:30 - 9:00am for agents to learn 
about TrekAmerica’s tour types, styles and the highlights of their 
top selling trips. Also, if you attend this online training you’ll go in 
the draw to win a TrekAmerica mini adventure. 
Visit www.adventureworld.co.nz/travel-agents or email 
online@adventureworld.co.nz.

Vale Dick Rassie
Many travel agents throughout the country 
will be sad to learn that Dick Rassie passed 
away late last week at the age of 80. His 
funeral was held on Wednesday.
Fergus Clark at United Travel says that Dick 
was the sales rep for Andrew Bagnall’s 
wholesale product “Gullivers Travel” in the 
1980s and 90s, calling on all agents from 
Kaitaia to Invercargill.
“He would be away in his car for six weeks at 
a time, spreading the word for Andrew,” says 
Fergus. “He was later the manager of Andrew’s
warehouse at Penrose where all of the Gullivers 
brochures were distributed from, and where 
Andrew’s racing Porsches were stored.”

Meet the new 
DriveAway BDMs
DriveAway Holidays, New Zealand has 
announced its new NZ Sales Team.
In the North Island, it’s Candace Swale, who 
has almost 10 years travel industry 
experience, 
and joins 
DriveAway 
Holidays 
from Contiki 
where she 
had Sales 
Rep and 
Sales Support 
roles, plus 
earlier 
experience with Holiday Shoppe, Tokoroa.
In the South Island, the new BDM is Sue 
Mitchell, who joins DriveAway based in 
Christchurch after many years specialising 
in adventure travel, managing an adventure 
overland company in London after having
travelled with 
them for 12 
months through 
Africa. 
Based in 
Christchurch, 
Sue is enjoying 
developing 
relationships 
with the South Island Trade. Seeing the 
devastation first hand from the earthquakes, 
Sue has proactively joined the Red Cross 
Emergency Response Team. 
 CandaceS@driveaway.co.nz   
       Tel: 021 242 5077
 SueM@driveaway.co.nz   
       Tel: 021 243 4811
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