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Intra-Asia flights operated by Jetstar Asia (3K)

Now Year Round

The highest situated hotel in Queenstown 
offering alpine ambience, stunning scenery  

and spectacular views over Lake 
Wakatipu  and the Remarkables Range

A Tanoa Hospitality Solution

tanoa aspen hotel, queenstown

Queenstown’s Hotel with 

Altitude!

www.tanoaaspen.com 
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SPECIALIST 14 years in the business

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz

Feel Like You’re 
Dog-Paddling 

in Your Current Role?
You’ll be on firm ground here: 

Europcar Australia is seeking an Inbound Sales Manager to build and 
implement sales strategies and lead tactical sales activities that will 
enable targeted revenues from the Leisure market. In this dynamic 
and challenging role your focus will be on the development of the 
International, Inbound & domestic tour operator market by generating 
new business and increasing revenue through existing partnerships.

Your responsibilities will include but not be limited to:

•	 Developing	and	implementing	promotional	initiatives	to	exploit	
market	opportunities

•	 Conducting	direct	negotiations	with	key	clients	and	monitoring	
contract	performance

•	 Developing	sales	strategies	to	successfully	attract	targeted	accounts
•	 Building	relationships	with	clients	and	key	market	players
•	 Attending	trade	shows	

To be successful with your application you must have:

•	 An	understanding	of	travel	agency	booking	systems	and	processes
•	 Flexibility	to	travel	both	domestically	and	internationally
•	 Business	development	experience	in	car	rental	or	wider	

travel	industry

Based	at	HQ	Melbourne,	this	is	a	fantastic	senior	career	opportunity	
for	an	experienced	travel	industry	professional.	Please	forward	
your	application	to	Human	Resources,	anna.dixon@europcar.com	
quoting	reference	number	‘HO 21/12.’

Inbound Sales Manager

M
K

16
44

Tel: (09) 360 7311  or  0800 11 73 11
Email: info@worldjourneys.co.nz

www.worldjourneys.co.nz

Click here

Save $500 per couple
2013 small group hosted tours
Book by 31 Oct ‘12

Now - live bookings on Italy’s 
new high-speed rail network

Read all about 
Italo on page 11

Jetstar adds 9th aircraft for NZ ops
Jetstar has committed a ninth A320 jet to its New Zealand-based 
fleet in a move that will significantly strengthen its main trunk 
operations. The extra plane will add 600,000 seats a year between 
Auckland, Wellington and Christchurch, a capacity and frequency 
boost that will give Jetstar added flexibility and around 24% of the 
market, and give its competitor some serious gyp.
From 15NOV, Jetstar will double its current Auckland - Wellington 
frequency to 10 flights a day, and will add a daily 0815 flight from 
Wellington to Christchurch, “breaking the morning monopoly” on 
that route, according to David Hall, CEO Jetstar Australia & New 
Zealand.
Jetstar’s direct Auckland-Christchurch frequency will also increase 
to seven flights per day.
“Scale, growth and frequency make it a very compelling product,” 
says Mr Hall of his airline’s increased offering. “Our decision was 
bolstered by the confidence the market has in us and by price-
sensitive mums and dads and by savvy business travellers who know 
they can do day returns to those key destinations at affordable rates.”
The extra frequencies strengthen and underpin Jetstar’s operational 
flexibility, says Mr Hall. 
The low cost carrier will also boost its Trans Tasman operation from 
15NOV by lifting its Melbourne-Queenstown frequency from 3 to 
4pw and Sydney-Queenstown flights from 2pw to 3pw.   ... Cont p2
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Want to go places?  Sales Executive Guru wanted to join the Jet Park Hotel team. 
                                                                                                   www.jetpark.co.nz MORE INFO

Jetstar adds 9th aircraft for NZ ops    ... Cont from p1
The new schedule effectively delivers 131,000 
additional seats into Christchurch even 
though the changes will see Jetstar reduce 
services between Christchurch and the Gold 
Coast and Melbourne by one flight per week 
due to reduced demand. JQ will still, however, 
provide three services a week and daily flights 

Mixed reaction to Jetstar announcement
Christchurch Airport chief executive Jim 
Boult says Jetstar’s growth is welcome news, 
as is the announcement of increased services 
on the main trunk routes.
“We are New Zealand’s second largest airport, 
so the extra services between Christchurch 
and Wellington are sure to be well received, 
as will the timings of the services between 
Christchurch and Auckland,” says Mr Boult.
“However we are surprised and disappointed 
to see five weekly services between 
Christchurch and Queenstown suspended. 
“Christchurch Airport is acknowledged as 
the gateway to the South Island, with five 
times the volume of any other airport in the 
South Island. That volume, of both people and 
freight, is sure to increase as the city’s rebuild 
changes up a gear, so we are surprised Jetstar 
is not positioning to take advantage of that.”
Steve Sanderson, Wellington Airport’s chief 
executive, says “We are elated that Jetstar is 
boosting their capacity by 506,000 seats per 
year on Wellington’s most popular routes.
“Since April 2009, Jetstar has carried around 
1.8 million passengers domestically and 
with the new schedule we expect Jetstar to 
carry one million passengers in the next 12 
months,” he says.
The 50% increase in capacity means Jetstar 
will now operate a business friendly schedule
from Wellington with up to 10 return flights 
to Auckland and three return flights to 
Christchurch daily. Business travellers will 
also be able to arrive in Auckland an hour 
earlier with flights running every 90 minutes.
The Wellington Employers’ Chamber of 
Commerce President Richard Stone has 
welcomed Jetstar’s decision to increase flights 
into and out of Wellington.

“The new flights will increase the numbers of 
visitors to Wellington and improve the ability 
of business travellers to cost effectively travel 
around the country,” he said.
 “We hope that Jetstar will continue to expand 
its flights out of Wellington to a wider range 
of domestic destinations. We also hope it will 
introduce trans-Tasman flights from 
Wellington,” Mr Stone added. 
Glenn Wedlock, Auckland Airport General 
Manager Aeronautical Commercial, said, 
“We anticipate a fantastic reaction from the 
market.
“Another benefit of this announcement is that 
it offers further opportunities to better
connect Auckland to other parts of New 
Zealand for inbound travel, and to internation-
al services such as Jetstar to Singapore for 
outbound travel.”
Tourism Industry Association New Zealand
(TIA) Chief Executive Martin Snedden 
welcomed Jetstar’s increased flights between 
Australia and Queenstown, saying it would 
help grow New Zealand’s largest source of 
international visitors.
“The flow-on effects of the increased Jetstar 
services will benefit TIA members around 
the country, including attractions, activities, 
accommodation and transport providers,” Mr 
Snedden says.

respectively on these routes.
Due to changing travel patterns, with custom-
ers now finding it easier to fly to Queenstown 
direct rather than via Christchurch, and a 
lack of market demand for travel between 
Christchurch and Queenstown, Jetstar is also 
cancelling its 5pw service on that route.

Auckland Airport’s Japan innovation fund
A new Japan innovation fund launched 
this week by Auckland Airport will further 
encourage New Zealand tourism businesses 
to develop products and services that inspire 
more Japanese to visit New Zealand and help 
reverse the decline in visitor arrivals seen in 
recent years.
Auckland Airport has announced a contestable 
$250,000 Japan Innovation Fund to support 
further development from the industry and 
improve our competitiveness.
“Japan is a high potential tourism market 
that is showing strong signs of being ready to 
rebound to peak visitor numbers,” says Glenn 
Wedlock, Auckland Airport’s General Manager
Aeronautical Commercial.
“The Japan Innovation Fund is part of our 
Ambition 2020 initiative, focused on getting 
the Japanese tourist market back up to more 
than 100,000 visitors each year. In order to do 
this, we need to show them we can deliver the 
unique experiences they want and offer great 
value, comparable to countries like Croatia 

and Slovenia which have seen significant 
increases in the number of Japanese visitors 
in the past four years.
“We are seeing good growth in the market 
with several airlines increasing capacity 
between New Zealand and Japan, but there 
is huge potential to develop further demand 
from Japan if we get this right.”
Once activated, the fund will be in place for 
12 months, and airlines and other tourism 
providers will be able to apply for funding to 
support the development and marketing of 
products and services to Japan. The Auckland 
Airport Aeronautical Business Development 
Team will be outlining how the fund works 
later this year via a series of workshops and 
industry engagements. The airport is 
encouraging the industry to develop new 
products, experiences and marketing. The 
initiative will also complement existing 
Tourism New Zealand campaigns, and will 
also support interest generated by The 
Hobbit.

Conservation Minister Kate Wilkinson, in Parliament this week, said the final 
decision on the Milford Dart tunnel concession application has been delegated to 
the department’s director-general to “ensure a robust process is followed, free 
from interference, whether political or otherwise.”    ....  Mountain Scene

TravelMemo   20120921   21SEP12    Page 2

http://www.jetpark.co.nz/About+Us/Employment.html#emp_tc1_t3


Now with campervan 

quote service CLICK 
HERE

Hawaiian lures Americans to NZ
Americans looking for a dream holiday to 
New Zealand are being encouraged to book 
their tickets during this month with 
discounted fares on Hawaiian Airlines’ new 
service to Auckland.
The campaign is Tourism New Zealand’s first 
joint venture activity with the airline to 
promote the new Honolulu to Auckland 
service set to launch in March 2013. It 
features a promotional offer of US$200 off 
Economy class or $500 off First class return 
airfares. All flights booked will also receive a 
free optional stopover in Honolulu.
The activity is targeting Hawaiian Airlines’ 
key West Coast focus cities of Portland, 
Seattle, San Diego and the San Francisco Bay 
area, given the excellent connections through 
Honolulu to Auckland.

Two new stops 
for Northern Explorer 
KiwiRail’s new Northern Explorer train 
service between Auckland and Wellington 
will have two more stops - Papakura and 
Paraparaumu - added from 15OCT, in time 
for the summer season.
“Since launching the Northern Explorer 
service in June, we have received a number 
of verbal and written requests for these two 
stops to be added to relieve the frustration of 
people having to travel into the city centres 
only to have to travel back out on the train,” 
says KiwiRail’s General Manager, Passenger, 
Deborah Hume. 
“KiwiRail has previously stated that it would 
be happy to increase the number of stops on 
the Northern Explorer should there be a 
demonstrated demand for it.”

Nakedactivities.com launched
Long-distance low-cost bus company 
nakedbus.com, famous for its $1 bus fares, 
having decided an opportunity existed for it 
to expand its low-cost philosophy into other 
areas of domestic tourism, has launched 
nakedactivities.com.
The new site offers 24-hour deals and regular 
discounts of up to 20% off retail prices for a 
range of attractions and activities, including 
Whakarewarewa Village, Auckland Jet Boat 
Adventure and day trips to Milford Sound.

Tourism Waitaki appoints 
Australian
Tourism Waitaki has appointed a Melbournian 
as its new general manager, replacing Hugh 
Packer, who will leave next month. 
Joel Coatsworth, a half-Kiwi with more than 
12 years’ experience in tourism, arts and 
marketing roles in local government in 
Melbourne, start his new job on 29OCT. 
He told the Otago Daily Times he was looking
forward to promoting the region, adding 
that leveraging the Alps 2 Ocean Cycle Trail 
(A2O) would be a top priority for the RTO. 

Milford Sound harbour 
improvements
The Southland Times reports that Milford 
Sound Development Authority’s $6m work 
project on the boat harbour at Milford Sound 
is progressing, with timber decking now 
doubled to 160 metres in length, facilitating 
passenger access to the tourist boats.
Moving the wharf away from the Bowen Falls 
walking track, and expanding the harbour 
had enlarged the space available for boat use.  
Completion of the overall upgrade is expected 
by 15OCT. 

The creation of a 
Dunedin marketing 
agency that would 
co-ordinate tourism, 
events and efforts to 
attract talent, students 
and investment to the 
city will be investigated
as one of seven initial
projects aimed at 
improving Dunedin’s 
economy.

Dutch film crew feel the love for The Coromandel
A crew from Endemol, the world’s largest 
independent TV production company, has 
just visited The Coromandel to film for a 
Dutch TV series, Love is in the Air.
Destination Coromandel reports that the 
show, hosted by Dutch celebrity Robert ten 
Brink, takes people from the Netherlands 
to faraway countries to visit relatives they 
haven’t seen in a very long time. The relatives 
in this episode are based in Thames and knew 
nothing of the visit.
Around three years ago the same film crew 
visited The Coromandel to film a reality 
cooking series at Hahei and Pauanui. This 
time they covered far more of the region, 
from Kuaotunu to Karangahake Gorge and 
places in between.
Love is in the Air producer Caspar Geelhoed, 
who spent three months organising filming 
locations with Destination Coromandel says, 
“I enjoyed my visit here so much last time I 
just had to come back. Opito Bay and 
Kuaotunu was so beautiful, we’ll have some 
great footage for this episode.”
The Dutch guests stayed at Kuaotunu Bay 
Lodge with Bill and Lorraine Muir, who host 
Dutch guests every year via travel agent 

bookings. They were quick to inform the 
European travel trade of the upcoming 
screening featuring The Coromandel. 
Lorraine Muir believes this could help The 
Coromandel become a must visit destination 
for Dutch travellers visiting New Zealand.
“I am sure the TV show will be a great 
promotion for the whole Peninsula,” she says. 
“They filmed all the journey with a camera 
on the front of the bus and made many stops 
along the way.”
New Zealand is the last country to feature in 
the six-episode series, which screens weekly 
on prime time TV with an average rating of 
1.5 million viewers. The Coromandel episode 
will feature on 03OCT. 
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Queenstown after-dark flights some way off
Queenstown Airport chief executive Scott 
Paterson has told Queenstown Lakes District 
councillors that after-dark flights will not be 
operational by next winter as hoped. The Civil 
Aviation Authority is yet to be convinced of 
the feasibility of such flights, and some infra-
structure is still needed.
Novotel Queenstown hotel boss Jim Moore 
told Mountain Scene the night flight delay will 
disappoint resort hoteliers. 

“Of course no one would want them to rush it 
but we’re pretty keen to get it going as quickly 
as possible,” Moore says. 
“That seems to be the demand from our 
Australian guests. They want to come over on 
a Friday night. It would make Queenstown a 
destination for a weekend as well as a week. 
“Most hoteliers would like to see night 
flights ... as long as they’re safe and approved 
by the CAA.”

Christchurch Cathedral 
cardboard tubes arrive
Cardboard tubes for the construction of a 
temporary cathedral in Christchurch’s 
Latimer Square were delivered this week. 
The $5.3 million cathedral, which is expected 
to be completed by February, will require 
320 of the 6m, 120kg tubes, which will form 
the framework for the building, which will 
be covered with a waterproof polycarbonate 
roof.

Noosa Hinterland Tours - Change to services
Due to unprecedented growth in their charter 
business and a commitment to increasing 
their availability and range of charter services, 
Noosa Hinterland Tours will discontinue 
scheduled tours to Eumundi Markets and 
Montville from 24SEP.
The company has provided Wednesday and 
Saturday tours to the markets and Montville 
for more than 20 years, but will now cater 
for the increasing demand for corporate and 
group charter services. Noosa Hinterland 
Tours can provide 100 per cent commitment 
to providing charter services, using their 

21-seater buses for weddings, golf groups, 
corporate and social groups – any group of 
eight or more passengers who require 
economical and reliable transfers anywhere 
on the Sunshine Coast or to and from 
airports, restaurants or Brisbane and the Gold 
Coast.
Half day and full day personalised tours to 
Eumundi Markets, Montville and the 
Hinterland will still be available for groups at 
group rates which will provide a more 
affordable rate per person.

Unspecified new direction for Tourism Queensland
New governments usually mean a new broom 
approach in key areas, and the Queensland 
State Government has certainly kicked up 
a cloud with its spring clean at Tourism 
Queensland, prompted by a requirement of 
the new Premier for cost savings all round.
QLD Tourism Minister Jann Stuckey quickly 
convened the DestinationQ Forum – described 
as the first initiative in a new direction for 
tourism in Queensland involving government 
and industry working in partnership towards 
the common goal of doubling the state’s 
visitor expenditure to A$30 billion by 2020.
The first casualty of her shake-up was chief 
executive Anthony Hayes, who left suddenly, 
and since then TQ has also let go the 
Executive Director International, Executive 
Director Business Planning and Performance 
and Events Queensland’s chief executive. 
Several other roles, at all levels of TQ, were 
also disestablished.
In a communiqué, TQ Chair Stephen Gregg 
says: “Many of you would already be aware of 
these changes and likely have questions about 
the future direction of Tourism Queensland, 
both in the immediate and longer term. 

“While I can’t outline any further detail about 
this new direction at this time, I can tell you 
that Tourism Queensland’s day-to-day 
activities will continue under the guidance of 
Acting CEO Leanne Coddington and a core 
leadership team. We have also established 
some interim reporting lines, including: 
Executive Director of Marketing, Steve 
McRoberts will take over executive 
responsibility for Tourism Queensland’s 
international operations; Director of Inbound, 
Ross Gregory will look after our Eastern 
Hemisphere markets; and Director of 
International Operations, Andrew Sinclair 
will look after our Western Hemisphere 
markets. Other areas within Tourism 
Queensland remain largely unchanged at this 
stage.” 
Tourism Minister Stuckey, in a statement 
earlier this month, said: “The Newman 
government has provided additional funding 
of $20 million in the 2012-13 State Budget 
to implement a Tourism Investment Strategy 
focusing on destination marketing.”
It is not yet clear how or where this money 
will be spent.

Discover Kangaroo Island
Sealink’s Coast to Coast 2-day / 1-night packages are now 
available, and they include coach transfers to/from 
Adelaide, a return ferry crossing and one night on 
Kangaroo Island.
Highlights include a Seal Bay guided beach walk with its 
colony of rare Australian Sea Lions; a Birds of Prey free 
flight show; Flinders Chase National Park –Remarkable 
Rocks & Admirals Arch; Pelican feeding at Kingscote and 
much more.
For more info contact your wholesaler, view the details 
here or contact NZ representative Anne Radonich. 
E: anne@radmarketing.co.nz   P: 021 631 474

Department store David 
Jones has released its 
stocking-stuffer Christmas 
Gift Guides for the 2012 
festive season. 
Shopaholics are able to 
view it by clicking here.
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New website for 
Sunshine Coast Destination 
Sunshine Coast Destination Ltd (SCDL) has 
launched its new website visitsunshinecoast.
com.au with a fresh look and innovative 
features focused on visitor needs and info.
CEO of SCDL, Steve Cooper says, “The 
ever-evolving pace of technology has changed 
the way we research, book and even 
experience our holidays. 
“We’ve researched best practice, done the 
testing and recognise the needs of the visitor 
to take our website to the next level offering a 
‘one stop shop’ for everyone - visitors and the 
local community.”
The site now has booking engines for 
accommodation and tours, features hot deals, 
a trip planner, interactive map, blog articles, 
local insights, extensive events database, 
weather updates, subscription to newsletters,
links to social media, can host campaign 
microsites and more. 
Most importantly, the new website will 
have the capacity to track user behaviour to 
customise information for future visits and 
provide SCDL with the valuable intelligence 
on how its visitors find and use the website.
www.visitsunshinecoast.com.au

Tap Dogs launches at 
Jupiters Hotel & Casino 
From 10NOV12 the hit dance sensation Tap 
Dogs takes to the stage at Jupiters on the Gold 
Coast. The show is celebrating 15 years of 
global success, having performed in 330 cities 
in 37 countries around the world.  Combining 
high-energy dance, theatrical performance 
and live music, it is set on a construction site 
in Australia, with eight characters performing 
to the beat of their own drum. 

QT Sydney Design Hotel opens
Sydney’s newest hotel opened this week, set within two landmark 
buildings – the historic Gowings department store and heritage-
listed State Theatre.
QT Sydney, Design Hotels™ newest member in Australia, features 
dramatic LED art walls framed by restored art deco and baroque 
details, next to show-stopping spotlights and ornate gilt display 
cases. While the buildings’ facades have been restored to their 
former glory, inside is a stunning mix of original features, curated 
digital art installations, eclectic artefacts and quirky design pieces 
inspired by the retail and theatre history of the buildings. The 
service concept is equally fresh.  A first in the city, the hotel’s 
Concierge iPhone and iPad app helps guests create their bespoke 
travel experiences of Sydney. 
www.designhotels.com/qt_sydney

Sanctuary Cove International Boat Show 
Next year, Sanctuary Cove International Boat Show will celebrate 
25 years of exhibiting, with a 
landmark event 23-26MAY13.
Building on the success of the 
2012 event, which attracted 
37,094 visitors over the four 
days – up 1.6% on the 
previous year – and delivered strong sales for exhibitors across the 
board, the 2013 program will be bursting with family-friendly and 
marine-themed attractions.  www.sanctuarycoveboatshow.com.au

Be a Supermodel for a Weekend
at Eco Beach, Broome
In June this year, Australian supermodel, Miranda Kerr, was at Eco Beach, 
Broome for the 2012 David Jones Spring/Summer fashion shoot, with 
high-end fashion, cat-walked on a crisp white stage with the turquoise 
Indian Ocean as a backdrop.
Now, Eco Beach has announced a fresh new fashion shoot to take place 16-
19NOV12, open to all Australian and New Zealand girls age 18+.
The Supermodel for a Weekend – The Ultimate Girls’ Getaway will see 7 
lucky girls get the chance to win the Eco Beach Supermodel Prize Package 
valued at over A$30,000.
All the entrants have to do is tell Eco Beach in less than 100 words why 
they and 7 friends deserve to be Supermodels for a weekend. The Prize 
Package is amazing and can be viewed here.
The competition closes on 22OCT and entries are to be posted via the Eco 
Beach website.
20 finalists will be announced on 25OCT via the Eco Beach Facebook page. 
Public voting will then take place 25-31OCT. The entry with the most 
Facebook likes will win. The winning group of girls will be announced on 
01NOV12.
Special packages will be available for people to stay at Eco Beach over the 
weekend and witness the event.

Visa welcomes Fiji’s no surcharge rule
New Zealand travellers will no longer face unexpected surcharge fees for 
using credit and debit cards while on holiday in Fiji, following news that 
the Reserve Bank of Fiji has banned surcharging from November this year.
Visa’s Executive Manager South East Asia and Australasia, Sean Preston 
welcomed the news, saying Fiji had set a strong precedent on this issue for 
other countries in the region.
“Cardholders in Fiji are advised that merchants who attempt to surcharge 
them for paying goods or services using their debit or credit cards should 
report such activity to the Reserve Bank of Fiji.
“Visa believes surcharging is unfair as it penalises consumers for using 
cards and does not take into account the costs to merchants of accepting 
less efficient payment methods such as cash or cheques.” 
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Pac Islands expect 1.8m visitors by 2015
The South Pacific Tourism Organisation forecasts tourist 
arrivals to Pacific Island countries to reach 1.8 million in 2015 
— a growth of 19% over 1.513 million recorded in 2011.
In a statement, SPTO said: “The expected contributors to this 
growth forecast include projected increases in room inventory 
(eg. new hotel developments), expected expansion in aviation, 
positive economic prospects of Australia and New Zealand 
markets, and increases in small and medium size (SME) 
tourism operators’ on-line development and marketing 
initiatives.”

Our Airline’s asylum-seeker opportunity
Nauru’s national airline is hoping to be involved in the 
transport of asylum seekers to Nauru now that the island has 
been re-established as an offshore processing centre for 
Australia.
Radio New Zealand International reports that the Australian 
government has so far transported 66 asylum seekers by plane 
from Christmas Island.
Our Airline is owned by the government of Nauru and its 
CEO, Geoff Bowmaker, says it has already been involved in 
transporting asylum seekers within Australia and moving 
support staff to Nauru in preparation for the asylum seekers.
He says the Nauru processing centre is a real opportunity for 
the airline and it hopes to reap more benefits by transporting 
the asylum-seekers themselves.

Treasure Island Sale
Treasure Island Resort – Fiji currently has a Sale offering up to 
50% off Island Bures, with upgrade options to Ocean View and 
Beachfront Bures, and kids stay, play and eat free.
Sales to 31Oct12 and 
travel: 
22OCT-22DEC12 
and 
06JAN-31MAY13.
Wholesalers have 
details or visit 
www.ateam.co.nz

ASIA
India by Luxury Train
India has one of the most extensive rail systems in the world 
and a luxury train journey is a fantastic way to visit all the must 
see sights while enjoying a glimpse of a bygone era. 
Adventure World’s just-released Asia & India brochure features 
a new 8-day / 7-night Golden Chariot – Pride of the South 
luxury train journey, priced from $4,804pp twin share. 
Departing from Bangalore, this journey through southern India 
visits historical heritage sites including Srirangapatna Fort, the 
Hoysala temple complex, historical Shravanabelagola and the 
beautiful temples of Pattadakal. It includes accommodation in a 
twin-berth compartment aboard the Golden Chariot, all meals, 
sightseeing, including transport, entrance fees and the services 
of an English speaking guide.
Click here for details and call Adventure World on 0508 496753 
or visit www.adventureworld.co.nz. 

handy HK phone rental
Visitors to Hong Kong can now take advantage of a new rental 
smartphone service designed to insulate short stay travellers 
from bill shock and high roaming charges and offer pre-loaded 
local guides and discount deals.
The ‘handy’ smartphone rental service is the brain child of local 
tech start-up Tink Labs, which has set up two service counters 
at Hong Kong International Airport’s arrivals hall.
Punters pay a set fee of HK$68 per day for the handset and in 
return get an unspecified “tablet phone” device – something 
like a Galaxy Note then - as well as unlimited local and 
international calls, and unlimited 3G access.
On the international call side, the package allows calls to fixed 

line and mobile devices in China, USA, Singapore, Thailand, 
India and Canada.
However, rather less handily, it will only support calls to 
fixed line numbers in Taiwan, Japan, South Korea, Australia, 
UK, France, Germany, Italy, New Zealand, Netherlands and 
Spain.
Anywhere else and you’re on your own with pay-per-use 
rates.
A city guide including shops, bars, restaurants and other 
attractions comes pre-loaded and there are “exclusive deals” 
available for some of the listings.
Bluetooth, Wi-Fi and USB tethering are all included in the 
package.

Changi - 25 times named tops
A quarter of a century after it first won Business Traveller’s award for Best Airport 
in the World in 1988, Changi Airport has once again been named the world’s best 
by readers of the leading travel publication. This 25th consecutive nod is 
unprecedented in the magazine’s awards history, with the results determined by 
votes from readers and authenticated by an independent auditing company. 
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Your gateway to Hong Kong Click Here
or call 09 309 1188

China   We know it like our own backyard

Macau Government Tourist Office
Lvl 11, 99 Bathurst Street 
Sydney NSW 2000
T: 02 92641488
www.macautourism.gov.mo

Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo

Singapore to 
Vizag, direct
SilkAir, the regional wing 
of Singapore Airlines, will 
launch direct two-class 
flights three times weekly 
between Singapore and 
Visakhapatnam, India, 
on 28OCT12, subject to 
regulatory approvals.
Visakhapatnam will be 
SilkAir’s eighth destination 
in India. Together with 
Singapore Airlines, the 
SIA Group will serve a 
total of 11 cities in India.
Popularly known as 
Vizag, Visakhapatnam is 
the second largest city of 
Andhra Pradesh and 
offers a multitude of 
cultural, historic and 
natural scenic sites such 
as the Dolphin’s Nose, a 
prominent rock formation, 
the Araku Valley, a 
pleasant hill station 
renowned for its scenic 
gardens, and also the 
revered Borra Caves.

Harbin Ice & Snow Festival
Odyssey Travel is operating a 10-day Harbin
Ice & Snow Festival program. This tour to 
China takes in one of the biggest ice and 
snow festivals in the world, and famous for its 
monumental ice sculptures and special light-
ing effects. 
Tour Highlights includes: Harbin, one of 
China’s most popular winter destinations; 
attending the 29th Harbin Ice and Snow 
Festival; visiting the magnificent Yu Gardens; 
visiting the Bund Area generally viewed as “a 
Gallery of World’s Architecture”. 

Commencing on 03JAN13, the tour is priced 
from NZ$4390pp twin share (Single 
supplement $765). 
The tour includes: 9 nights hotel accommoda-
tion, 9 breakfasts, 6 lunches and 9 dinners, 
2 internal flights and taxes, field trips and 
excursions, services of a Program Leader, 
applicable entry fees and services of local 
guides, gratuities and necessary tips, and a 
detailed Program Information Booklet. 
Call 0800 440055 or email 
nzsales@odysseytravel.com.au

At a conference aimed at promoting tourism in the region, Cambodia, 
Laos, Myanmar and Vietnam, which form the Mekong Sub-Region, 
agreed last week in Ho Chi Minh City to implement a single visa among 
themselves. Thailand could even join the scheme.

Danum Valley, Borneo
Adventure World can recreate Prince William 
and Kate’s recent Borneo adventure that gave 
the world a sneak peek of the spectacular 
scenery and thriving rainforest life in the 
Danum Valley. 
Its four-day tour follows the footsteps of the 
royal couple: from treks with naturalists
through the oldest remaining rainforest, to 

nocturnal wildlife spotting, to tubing the 
Danum river and coming up close with the 
unique inhabitants of this lush land.  
Priced from $2,860*pp, it includes three 
nights’ accommodation, three lunches, 
dinners and breakfasts, all sightseeing costs 
and selected domestic flights.
* T & Cs apply. Excludes international airfares.
Call Adventure World on 0508 496 753 

http://www.acrossia.com
http://www.macautourism.gov.mo
http://www.odysseytraveller.com/tours/tourDetail/Iy0zLFYKYAo
http://www.odysseytraveller.com/tours/tourDetail/Iy0zLFYKYAo


THE AMERICAS
Hawai’i embraces its culture
Associated Press reports that many resorts in 
Hawaii are dropping the kitsch – grass skirts, 
coconut bras and tiki bars – in favour of 
authentic Hawaiian culture.
The old ‘South Seas’ marketing imagery dates 
back to before World War II, when intrepid 
Americans visited Honolulu by Matson liner 
and Panam Clipper. Tiki-themed bars 

services director at Starwood Hotels and 
Resorts Waikiki, is quoted by AP as saying 
“It’s about having that sense of place - 
understanding who went before us, 
understanding that Waikiki is a place where 
we are so deep seated in our culture. And 
now, there’s this resurgence to share it with 
our guests.”
The Hawaii Tourism Authority is distributing 
a new guide to advertisers, travel reporters 
and others involved in disseminating 
information about Hawaii that attempts to 
clarify what is and isn’t Hawaiian.
The agency wants people to identify a fire 

originated in California 
with Trader Vics and Don 
the Beachcomber 
restaurants.
These days, the native 
Hawaiian culture is 
experiencing a renaissance, 
with locals connecting with 
other indigenous Pacific 
people, studying Hawaiian 
language, reviving 
traditional styles of hula 
and learning ancient skills 
like navigating by the stars.
Kehaulani Kam, cultural 

knife dance as Samoan and Tahitian hula as 
Tahitian when they use photos of various 
performances. If people want to show 
Hawaiian hula, they should be sure that’s 
what’s depicted in the images.
Keli’ihoalani Wilson, the agency’s cultural 
director, says the aim isn’t to knock other 
Polynesian traditions, but to avoid confusion.

In Waikiki, the century-old 
Moana Surfrider, now a 
Westin hotel and part of the 
Starwood chain, last year 
started inviting guests to a 
sunrise ceremony to greet 
the new moon.
A kahu, or caretaker, says a 
prayer and leads guests to 
wade into the ocean from 
the beach in front of the 
hotel. The act cleanses them 
of the pilikia, or problems, 
they have from the previ-
ous month and they ask for 

strength to take on what’s to come.
Sometimes, 100 people show up at 5:30 a.m., 
General Manager Craig Anderson said.
“These people are on vacation. They don’t 
have to wake up early but they choose to 
because they want to experience that,” he said. 
“It’s not a helicopter ride. It’s not a surf lesson. 
It’s a cultural experience.”
The trend may help improve the dim view 
many Native Hawaiians have of tourism, the 
state’s largest industry and biggest employer. 
A 2010 state survey found that nearly 60% of 
Native Hawaiians don’t believe that it helps 
preserve their language and culture.

Authentic cowboy camp experience
TrekAmerica offers a 21-day camping and lodging small 
group adventure tour that stays at an authentic cowboy 
camp near Lake Powell, Arizona. Your clients will 
experience life on the open range with a night under the 
stars at an authentic western cowboy camp, complete with 
horseback riding and a traditional chuck wagon dinner 
round an open fire. They’ll learn to throw a lasso and line 
dance at a country hoedown, before curling up to the 
sound of distant coyotes howling across the Sonora Desert.
Other tour highlights include walking over Frisco’s Golden 
Gate Bridge, viewing a Grand Canyon sunrise/sunset, a 
visit to Lake Powell, sightseeing in San Diego, city tours in 
San Francisco and Hollywood and visits to Yosemite, Zion, 
Bryce and the Grand Canyon. 
TrekAmerica’s Westerner 3 tour departs from Los Angeles
and is priced from $2,895pp twin share, including 16 
nights camping accommodation, 4 hotel nights, services 
of a professional TrekAmerica tour leader, camping fees, 
equipment and transportation. 
Book a TrekAmerica tour with Adventure World by 
31OCT12 and receive a free Mini Adventure. 

Rio Carnaval 2013 
selling now 
Your clients can witness the 
spectacular costumes, dance, songs 
and presentations at the samba 
parades with Adventure World’s 
6 day / 5 night Rio Carnaval 2013 
package. 
Priced from $1,890pp, this special 
package includes 5 nights 
accommodation at the 3 star 
Windsor Copa, 4 breakfasts, 1 lunch, 
airport transfers and sightseeing 
including a full day tour of Sugarloaf 
& Corcovado. Price excludes 
Sambadrome tickets. Carnaval 
Parade is held 10-11FEB13.

For more info click here and call 
Adventure World on 0508 496 
753 or visit 
www.adventureworld.co.nz. 
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Rocky Mountaineer EBB Reminder          
Adventure World reminds agents that the 
Rocky Mountaineer 2013 early booking 
bonus special expires on 30SEP. Those 
booking before this date can take advantage 
of up to CA$1,500 per couple in added value. 

This credit can be used on various add-ons 
throughout the tour including sightseeing 
trips, activities, additional hotel nights and 
even a Whistler Sea to Sky rail journey. 
Call 0508 496 753 now.

TripAdvisor.com ranks Machine Guns Vegas in Top 10%
Open only six months, expat Kiwi Genghis
Cohen’s Machine Guns Vegas already is 
ranked in the top 10% of most popular 
attractions in a city that has no shortage of 
them, according to TripAdvisor.com user 
reviews.  They ranked the luxury gun range 
54th of 528 attractions in Las Vegas. 
The competition includes action/adventure 
attractions as “Dig This,” a heavy equipment 
playground; “World Class Driving,” featuring 
Ferraris and Lamborghinis; “Vegas Indoor 
Skydiving”; “Flightline Zipline;” as well as an 
old standby, “Graceland Wedding Chapel.”
Machine Guns Vegas’ 10,000sq ft facility 
features an alcohol-free lounge, an indoor 
shooting range with two private firing lanes, 

large plasma TVs and complimentary 
refreshments.
The hostesses carry iPads giving an overview 
of the automatic and semi-automatic weapons 
available to rent.
www.machinegunsvegas.com 

AFRICA / MIDDLE EAST
Qantas – SAA codeshare approved – for now
Qantas has won regulatory approval for its 
code-share alliance with South African 
Airways on flights between Australia and 
Johannesburg to be extended for two years.
The ruling by the International Air Services 

Commission falls short of Qantas’s request 
for the alliance to be approved until MAR16, 
and resulted from the IASC’s concerns about 
a lack of competition.

East Africa Stay/Pay
World Journeys has a deal in East Africa 
which, it says, combines “True luxury with 
true wilderness”.     Spend one night at 
Legendary Coffee Lodge in Arusha, two 
nights each at Four Seasons Safari Lodge and 
at Singita Explore Tented Mobile Camp in the 
Serengeti, two nights at &Beyond Ngorongoro 

Crater Lodge (above), and four nights at 
&Beyond Mnemba Island Lodge, and get two 
nights free at the &Beyond lodges. 
Valid for travel 01JAN - 07APR13 and 
01NOV - 15DEC13, subject to availability.  
Call 0800 117311 or email
info@worldjourneys.co.nz
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EUROPE

‘Magnifico’ 
Spain & Portugal
A 19 day tour with 2, 3 and 4 night stops in

Granada, Seville, Évora, Lisbon, Porto and

Salamanca staying in authentic hotels,

Pousadas, and Palaces. Visit Bom Jesus in

Braga, walk across the chasm of Ronda and

cruise along the Alto Duoro.

Click here for details

ATG0502

NEW FOR

2013!

Ngala Stay/Pay Deal
Discover untouched African wilderness 
with a Stay/Pay deal at Ngala Private Game 
Reserve, located adjacent to Kruger National 
Park.   Price includes 4 nights accommodation
for the price of 3 at Ngala Safari Lodge, all 

meals, house beverages, scheduled game 
activities and return road transfers from/to 
Hoedspruit Airport. 
Valid for travel now until 10OCT & 15NOV-
20DEC12.   Call 0508 496 753.

Emirates opens up third Iraq gateway 
Emirates has begun operating flights to Erbil, 
considered to be one of the oldest cities on 
earth. 
Erbil is the capital of northern Iraq and the 
airline’s third gateway into the country after 
Baghdad and Basra. 
Aided in recent years by the construction of 
Erbil International Airport, the city of around 

1.3 million people is fast becoming a flourish-
ing business and tourist hub.
“Erbil’s free trade zone, similar to the Dubai 
model, is attracting foreign investment with 
opportunities across numerous sectors, in-
cluding construction, property development, 
oil and gas,” said Sheikh Majid Al Mualla, 
Emirates’ senior vp Gulf, Middle East & Iran. 

Great British heritage with exclusive Leeds Castle stay
Your clients can experience the best of British 
heritage and enjoy an exclusive overnight stay 
in magnificent Leeds Castle with Albatross 
Tours.

mere, ride on a steam train across the 
Yorkshire Moors and spend a day in the 
enchanting Cotswolds. 
At Leeds Castle, guests will enjoy a private 
tour of the castle before pre-dinner drinks in 
the Library and with a final farewell feast in 
the Henry VIII Banqueting Hall. 
Fully escorted by an experienced tour manager 
the tour includes transport in a first class 
touring coach, 17 nights accommodation, 
hotel porterage, breakfast daily and many 
dinners, entrances and excursions as per the 
itinerary, plus more.
Priced at NZ$7,425pp twin share, travellers 
can save $300pp off the tour price if they 
book and deposit by 22DEC12.
The Great British Heritage tour commences 
from London with departures available from 
04MAY to 14SEP13.
Call Albatross Tours on 0800 446 232 or visit 
www.albatrosstours.com.au.

The 18-day tour includes two, three and even 
four-night stays in Bath, Yorkshire, Stratford-
upon-Avon, the Lakes District and Scotland 
with the final night at Leeds Castle.

Included are numerous visits to heritage sites, 
country mansions and beautifully landscaped 
gardens with unique excursions like a ‘Brave-
heart’ tour, the Captain Cook trail and the 
Welsh Borderlands. Cruise on Lake Winder-
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Rail Plus offers live bookings for Italo 
Rail Plus is now offering live bookings
for services on Italo, the new and 
ultra-modern Italian high-speed rail 
network.
Owned by Nuovo Trasporto Viaggia-
tori (NTV), the first private rail 
company on the Italian high-speed 
network, Italo’s fleet of new-generation
Alstom AGV trains are now comple-
menting and directly competing with 
government-owned Trenitalia’s 
Frecciarossa trains, providing travellers 
with a greater choice of departures 
and fares.
Italo’s 300km/h services operate 
between Milan and Napoli via Bologna,
Florence and Rome, as well as a 
non-stop Milan-Rome journey that 
extends to Salerno.
Next month the company will add its 
first services between Rome and 
Venice, with stops in Florence, Bologna 
and Padova, and extend its Milan-
Rome service north to Torino. 
With the addition of the Rome-Venice 
service Italo will operate from 12 
stations in Italy, including two in Rome 
– Tiburtina, a hub for high-speed 
trains, located close to Roma Termini;
and Ostiense, gateway to Roma 
Fiumicino Airport, making it a fast 
and convenient option for business 
travellers.
In Milan the trains depart from 
Rogoredo station, located close to 
Linate airport, and Porta Garibaldi 
station in the city’s new fashion 
district, two stops by Metro to Milano 
Central, offering ideal connections 

with TGV France-Italy trains. 
Each of Italo’s brand new AGV trains 
offers 11 coaches and 450 luxurious 
leather seats, featuring individual 
electric sockets. 
The trains’ stylish interiors include 
spacious overhead compartments and 
storage areas between coaches, with 
passengers also enjoying free Wi-Fi, 
a choice of onboard entertainment 
(including live television) and self-
service vending machines.
Three classes of service (or ambiences)
are available on Italo journeys: Smart, 
Prima and Club. Passengers are 
served by English speaking staff and 
on-board catering is available in Club 
and Prima classes.
Italo also operates Casa Italo service 
centres in every station it serves, with 
English-speaking staff providing
passengers with information and 
assistance. 
Each Casa Italo provides sofas and 
comfortable seating, free WI-FI, 
electric sockets and touch screens 
offering the latest departure and 
arrival times. The Casa Italo centres 
in Roma Ostiense and Milano Porta 
Garibaldi stations also incorporate a 
VIP lounge for Club travellers.
Prices for Italo’s Milan-Rome journey 
start from NZ$84 for a 14-day 
advance purchase fare in Smart class. 
Tickets for the new services can be 
booked through Rail Plus, with fares 
available up to 50 days before 
departure. 
www.railplus.co.nz.

CLUB

PRIMA

SMART

Famous Paris department store Galeries Lafayette is 
marking the centenary of its Dome by commissioning 
conceptual artist Yann Kersale, who works with light, to 
create a permanent installation in the Dome. He has also 
created Chrysalides, a luminous cocoon that covers the 
whole store and which shimmers with each variation in 
the store’s retail activities.

Titanic Belfast welcomes 500,000th visitor 
Titanic Belfast this week welcomed its 500,000th visitor, just 
six months after opening on 31MAR.
The attraction has exceeded the original annual forecast for 
visitor numbers, which was set at 425,000.
Of those who experienced Titanic Belfast in the past six 
months, 65% were out-of-state (non-Northern Ireland 
residents), having come from 111 countries.

Plans to revamp castle
Tourism champions say plans to revitalise Lancaster Castle 
as a prison-themed museum and four-star boutique hotel 
could be a game-changer for Lancaster, Morecambe and 
Lancashire itself.
The city’s most famous landmark could become a modern 
‘urban quarter’ housing a museum, a 75-room luxury hotel 
with restaurant, spa and gym, artists’ studios and workshops, 
public art displays, outdoor performances, international 
conferences and festivals.
The museum would house exhibitions of 2000 years of 
Britain’s judicial and penal history, and incorporate many of 
the castle prison’s original features.
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AVIATION

Screen Grab 5.36am Dubai time 19SEP

An aviation geek’s dream
Anyone’s who’s into aviation will soon be 
hooked on Flightradar24.com, a website that 
makes it possible to track flights all around 
the world in real time, whether commercial 
airliners, private jets or military aircraft. 
The website’s flight map is updated every 
couple of seconds. Using the map users can 
track a specific flight, mark out its route, the 
airport from which it departed and where it is 
supposed to land. Click on an aircraft and you 
can even see its altitude and speed. 
The site’s data includes each aircraft’s model 
type, serial number and airline affiliation and 
tracks its most recent flights. Alternatively, 
users can narrow their selection by airline 
and follow which aircraft it has in operation.
The Daily Mail says Flightradar24 pulls data 
from the FAA in the United States and the 
automatic dependent surveillance-broadcast 
(ADS-B) system in other countries.
About 60% of the airplanes that carry 
passengers are equipped with ADS-B, so the 

map doesn’t show every flight operating, and 
Smithsonian.com says that at present the site’s 
coverage is best over the U.S. and Europe, 
with South America, Africa, Asia and 
Australia lagging behind. That is because the 
site relies on about 500 ADS-B responders on 
the ground to receive the airplane data.
The website also offers an augmented reality 
iPhone app. If a plane passes overhead and 
you want to know where it’s coming from and 
where it’s going, you can point your iPhone 
in its direction and in a couple of seconds the 
app will provide you with all the details. 

Under a deal with the Houses of 
Parliament’s TMC, Easyjet has been 
added to the list of preferred travel 
suppliers for Britain’s MPs, lords and 
parliamentary staff. It will include travel 
related to MPs’ constituency work as 
well as trips made by select committees.

Pimp my planes
Air New Zealand is investing more than $100 
million in upgrading its Boeing 777-200ER 
fleet to ensure it continues to deliver the 
most innovative product and technologies to 
customers.
Deputy CEO Norm Thompson says the 
upgrade of the eight aircraft will be done over 
a 12-month period beginning in the second 
quarter of 2014.
“With the introduction of the 777-300ERs 
over the past 18 months and the arrival of 
the 787-9s in mid 2014, the 777-200ER fleet 
will be upgraded to align the product across 
all of the three long-haul fleet types,” says Mr 
Thompson.
The revamp will include installation of the 
latest inflight entertainment technology, with 
improved resolution and capacitive touch 

screen, to all seats in the aircraft.
The ‘Panasonic eXlite’ new system will have 
improved performance along with significant 
weight savings through better design. Air 
New Zealand will be the launch customer for 
the new system on the 777-200ER.
Mr Thompson says that the upgrade will also 
introduce the new elements of the Air New 
Zealand brand refresh seen in the interiors of 
the 777-300ER and A320 domestic aircraft. 
This will see the Business Premier seats on 
the 777-200ER upgraded to match that on the 
777-300ER, and the complete replacement of 
the Premium Economy and Economy seats 
including installation of “cuddle-class” seats.
A number of aircraft will also have new Air 
New Zealand livery applied during the same 
period.

BA sets dates for A380s, 787s
British Airways has confirmed delivery dates 
for its Airbus A380 superjumbos and Boeing 
787 Dreamliners.
The airline said that it was “expecting” 
delivery of its first B787 in MAY13 with a 
further three aircraft set to arrive by the end 
of next year.
BA should also receive its first A380 in JUL13 

with further deliveries scheduled in SEP13 
and NOV13, although an airline spokesman 
could not give ABTN an exact figure for the 
number of A380 aircraft it will have by the 
end of 2013.
BA has not announced any details of which 
destinations the two types of aircraft will 
serve when they join the fleet.

Etihad keen on South America
Etihad Airways is keen to expand its footprint 
in South America, according to President and 
CEO, James Hogan.
Mr Hogan said that the airline is currently in 
discussions with South American-based 
carriers about potential commercial 
partnerships. 
The airline will launch its first route in South 
America on 01JUN13, with daily non-stop 

flights between Sao Paulo, Brazil and home 
base Abu Dhabi. 
The service will also provide seamless 
connections from Brazil to Etihad’s global 
network, offering connectivity over Abu 
Dhabi to markets in the Gulf Co-operation 
Council, the Indian Subcontinent and Asia. 
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Over 120 European destinations ... now that’s Wunderbar!

Lufthansa to launch LCC
Lufthansa is to merge its direct European 
services with its Germanwings subsidiary to 
form a new low-cost carrier from 01JAN13. 
Lufthansa says the LCC will have a fleet of 
around 90 planes and will operate all German 
domestic and European services outside of 
LH’s Frankfurt and Munich hubs.

FRA expansion
Frankfurt Airport owner and operator 
Fraport is to open its A-Plus pier on 10OCT, 
providing terminal positions for the largest
widebody aircraft. The 700 million euro pier 
is the westward extension of Terminal 1 and 
offers four A380 parking positions and three 
parking positions for Lufthansa’s Boeing 
747-8I. It will accommodate an additional six 
million passengers per year.

Emirates signals further 
A380 service expansion
Emirates will boost its Dubai-Singapore route 
with the introduction of a permanent Airbus
A380 service from 01DEC, the same day 
that it expands its A380 network to include 
Moscow.
From 02OCT an A380 will replace a Boeing 
777-300ER on the airline’s Dubai-Melbourne-
Auckland route, providing a double-daily 
superjumbo service through Auckland, which 
already enjoys an A380 service from Dubai 
via Sydney.

Virgin opts for 
Haneda over Narita
Virgin Atlantic is to shift its flights between 
Heathrow and Japan to Tokyo’s Haneda 
airport from Narita, effective from the spring 
of 2014.
Haneda, which is the city’s original airport, is 
located about 19km from central Tokyo and is 
the final stop of the Tokyo Monorail system. 
Narita airport is located about 66km from 
central Tokyo.

Hawaiian tops OTP rankings 
- again
The U.S. Department of Transportation 
(DOT) has issued its Air Travel Consumer 
Report for July showing that Hawaiian 
Airlines scored the airline industry’s top 
rankings for on-time performance and fewest 
complaints during one of the busiest travel 
months of the year.
Hawaiian’s flights arrived on time throughout 
July at a rate of 89.6%, exceeding the industry 
average by 13.6 percentage points, to earn the 
#1 ranking in the DOT report.

David Hall, CEO Jetstar Australia & New Zealand, adds the ninth A320 
model to a display at MOTAT during the press conference at which he 
announced the expansion of Jetstar’s New Zealand-based fleet.

Toyota’s jump upsets Jetstar
Jetstar is in dispute with Toyota over the 
carmaker’s plan to trademark the “Oh, What 
a Feeling!” “jump” it features in its ads, 
claiming it is too similar to the airline’s own 
star “jump”.
The Australian Financial Review says the 
dispute has arisen as companies increasingly 
try to own their signature colours, shapes and 
designs.
“The star jump has been an iconic symbol 
of the Jetstar brand since the creation of the 
airline over eight years ago. It has been used 
in campaigns across Australia, New Zealand,
Singapore, Japan, China and Vietnam and 
will be used as Jetstar further expands 
through Asia,” Jetstar spokesman Simone 
Pregellio said.
Toyota Motor Corporation Australia, which 
has used actors to jump into the air in a freeze 

frame with the slogan “Oh, What a Feeling!” 
at the end of its ads since the mid-1980s, 
moved to register a trademark over its jump” 
late last month.
But Qantas, the owner of Jetstar, has opposed 
the registration of Toyota’s trademark on the 
register, “in order to help preserve Jetstar’s 
right to freely use a star jump in brand 
communications”, it said.

Qantas has made a number of changes 
to its Southern Hemisphere Round The 
World Fare. Africa has been amended to 
South Africa on applicable routing 
options; backtracking within Australia, 
New Zealand, South Africa and South 
America is now OK; affiliate airlines for LA 
and QF have been added; and the SA 
booking class has been removed.

American Airlines lay-offs
American Airlines is sending lay-off warning
notices to more than 11,000 employees, 
although a spokesman says the company 
expects job losses to be closer to 4400.The 
notices went out to mechanics and ground 
workers whose jobs will be affected as AA 
goes through a bankruptcy restructuring. 
Spokesman Bruce Hicks says that fewer than 
40% of those getting notices will lose their 
jobs.
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Chengdu-based Sichuan Airlines is 
reported by the Sydney Morning Herald 
as being poised to announce a three 
flights per week schedule to Melbourne. 
Chengdu is a city of 7 million people in 
western China.
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CRUISE NEWSFROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

NEW ONLINE 
MODULE

*Conditions: All currency listed in Australian dollars. The new 
‘Amsterdam to Budapest’ module must be completed with 100% 
pass mark between 1 September and 30 September, 2012 to go 
into the draw to win one (1) Lonely Planet Gift Pack. Prize will be 
drawn on 2nd October 2012 and winner notifi ed by email. Offer 
expires 30 September, 2012.

The new module provides an in-depth, 
day to day explanation of the popular 
Amsterdam to Budapest itinerary.
Duration: 15 minutes.

BONUS! Complete the new module 
before 30 September, 2012 and go 
into the draw to win a Lonely Planet 
Gift Pack valued at over $300*.

Start the online training here:
www.vikingrivercruisesexpert.com

GO INTO THE DRAW TO WITH A 
LONELY PLANET GIFT PACK 

VALUED AT OVER $300*

Singapore Conference
This week’s column is “live from Singapore” where I 
have been attending the Cruise Shipping Asia-
Pacific Conference. As the event has been held within 
the new Marina Bay Cruise Terminal it makes sense 
to comment on this amazing development that has 
been constructed by the Singapore Government at 
a cost in excess of S$350 million. In case you haven’t 
looked lately the Singapore dollar is close to parity 
with the Australian dollar so this is a hefty long term 
investment that will likely take many years to show a 
return.
So what’s a lousy $350 million when you can now 
showcase one of the most spectacular cruise 
terminals ever to be built! Let there be no mistake, 
this is one very impressive structure that is sure to 
rate very highly with future cruise passengers 
embarking and disembarking in this great city.
So what about the conference? With Asia on our 
immediate doorstep as a cruise destination, both 
regions will play a joint role in the future growth of 
our industry. Already we are seeing many itineraries
that combine Australia and Asia as part of world 
cruises, repositioning cruises and even round trip 
voyages so it is important that both regions 
collaborate in many areas. Travel Agent education 
and understanding of cruise is a long way behind 
Australia and New Zealand but based on the sheer 
size of the population there is every chance growth 
out of this region as a source market, will be a lot 
faster than what we have seen over the last five years.
Only time will tell if the Asian market is prepared to 
embrace the style of cruise product on offer today, or 
will cruise lines need 
to make wholesale 
product changes in 
order to meet the 
cultural differences 
found throughout 
Asia?

Pacific Pearl becomes NZ’s honeymoon ship 
P&O Cruises’ Pacific Pearl is set to become New Zealand’s honeymoon ship with 
Kiwi couples planning to tie the knot onboard when the superliner is homeported 
in Auckland from next April. 
Three wedding ceremonies have already been booked on Pacific Pearl and the 
couples will take friends and family with them on their cruise honeymoon.
Couples are booking for onboard weddings that are conducted just before the 
ship sails and for renewal of vows ceremonies which are conducted by the ship’s 
captain while at sea. Experience in Australia shows that short break cruises are the 
most popular for onboard weddings with all the trimmings, says P&O Cruises’ 
Functions at Sea coordinator Annabelle Clear. 
Ms Clear said 55 onboard weddings have been booked on the P&O Cruises’ fleet 
of three ships between now and March 2014. On one day alone recently she took 
no less than six bookings for vow renewals at sea. 
“Demand is now so great, in particular from couples wanting to have the captain 
officiate at their renewal of vows ceremonies, that we have had to limit these 
ceremonies to five per cruise,” Ms Clear said. “We had to be fair to our captains 
who have busy schedules onboard as it is.” 
P&O Cruises’ Ceremonies at Sea program offers wedding services, commitment 
ceremonies and vow renewals on all three of its ships, including everything from 
flowers and photographers through to private, post-wedding dinners. 

Hurtigruten extends No Single Supplement offer 
Hurtigruten has extended its special No Single 
Supplement offer to cover the Norwegian 
winter season through to 27APR13, a season 
said to be the best in a decade for viewing the 
Aurora Borealis. Savings of up to 50% apply if 
a reservation is made before 31DEC12. 
This new offer is valid on selected dates from 
OCT12 to APR13 on the 12-day Classic 
Round Voyage, 11-day Norwegian Discovery 
Voyage, 7-day Classic Voyage North and 6-day 
Classic Voyage South. All voyages are on a full-
board basis. 
Call Discover the World Marketing on 
(09) 623 4293 or email 
hurtigruten@discovertheworld.co.nz

TravelMemo   20120921   21SEP12    Page 14

www.vikingrivercruisesexpert.com


Cruiseco targets the UK
Travelmole reports that Sydney-based cruise 
consortium Cruiseco has opened a new UK 
office in Birmingham and acquired the web 
address cruising.co.uk.
Cruiseco, which was founded in 2000, 
exclusively distributes through a network of 
230 independent travel agent members and is 
now the largest provider of cruise holidays in 
Australia.
Its CEO and founder, Steve Lloyd is quoted by 
Travelmole as saying: “Cruiseco is a 
committed advocate of street front ‘bricks 
and mortar’ agencies who offer the cruise 
lines exceptional and alternative distribution 
when bought together in a cohesive marketing 
group.”

RCI customises for China market
Royal Caribbean International’s customisation
of its product to local tastes is key to success 
in the Asia-Pacific region. That’s the message 
delivered by Lisa Vogt, director, global brand 
business partner (Asia-Pacific) for Royal 
Caribbean, when she spoke at the 2012 Cruise 
Shipping Asia-Pacific conference and trade 
show in Singapore.
Voyager of the Seas and, from 2013, Mariner
of the Seas will almost exclusively carry 
Chinese guests out of China, while Singapore-
based sailings are more international. 
Consequently, Vogt told delegates, half of all 
front-of-house crew are Mandarin speakers, 
and Royal Caribbean has developed Chinese 
menus with a Chinese culinary consultant 
and stocks local beverages.
Royal Caribbean has an Asia training centre 
in China, training Chinese crew for the line’s 

ships.
CruiseIndustryNews.com quotes Vogt as 
saying broadcast TV has also been upgraded 
to add channels for the Chinese market; the 
line has had to adapt onboard signage and 
announcements and changed the daily Cruise 
Compass.
Entertainment focuses on marquee iconic 
production shows and RCI’s Dreamworks 
Experience, all of which cross global 
boundaries. Casino upgrades, including a 
private gaming room, and a reduction in slot 
machines to allow for a doubling of tables, 
are all part of catering to Chinese gambling 
requirements.
Shops include luxury brands added for the 
Asian market, including Prada, Hubolt, 
Armani and Coach.

Bentours Antarctica 2013 brochure
Bentours’ new Antarctica brochure for 2013-
14 includes the Falkland Islands and South 
Georgia and features 10 voyages to the world’s 
last great wilderness, as well as three Latin 
America extensions.
Three new itineraries include the 17-day 
South Georgia Anniversary Voyage from 
NZ$11,759pp twin share, a Christmas 
expedition that celebrates the 100th birthday 
of South Georgia’s Grytviken Church. 
The cruise departs 19DEC13 and includes 
four days in South Georgia observing seal and 
king penguin colonies, abandoned whaling
stations and the grave of explorer Ernest 
Shackleton. Christmas Eve and Christmas 
Day are spent in Grytviken attending two 
special services at the church, which was 
erected by whalers and consecrated on 
Christmas Day 1913. New Year is spent 

viewing Antarctica.
Bentours has also added a 15-day voyage 
-Antarctic Peninsula and the Weddell Sea - 
where Shackleton’s vessel Endurance met its 
end. Priced from NZ$12,299pp twin share. 
Also new is The Great Antarctic Expedition,
a 19-day voyage to the Falklands, South 
Georgia, the South Orkneys and Antarctic 
Peninsula.
Guests can extend their holiday by booking
a pre or post-cruise excursion. Three packages
are available – a 4-day Focus on Buenos Aires 
with a city tour and tango show and dinner; 
a 3-day Discover Iguazu Falls including a 
tour of the Argentinean side of the falls, and 
a 3-day Focus on Ushuaia, which includes a 
tour of Tierra del Fuego National Park and 
wildlife cruise on the Beagle Channel.
Call 0800 443 510 or visit www.bentours.co.nz.

HOSPITALITY

Cotter House happenings
Luxury retreat and art hotel Cotter House in 
Auckland’s Remuera is participating in the 
Auckland Heritage Festival 29SEP-14OCT12 
and will be open for visits, with an Afternoon 
Tea charge of $12.50pp.
Over the same period, Cotter House will be 
exhibiting a Marg Ranger quilt retrospective.
Click here for the details.

Peppers Awaroa Lodge opens
Located in the heart of the 22,000 hectare 
Abel Tasman National Park, Peppers Awaroa 
Lodge is a peaceful haven like no other.  
There is no road access to the Lodge, which 
can be reached only on foot or by sea kayak, 
water taxi or air. This ensures all guests ‘tread 
lightly’ on the stunning surrounds. 
The Lodge has been closed over the winter 
months and tomorrow sees a re-opening of 
the newly Peppers-branded property.
“As an eco-lodge, Peppers Awaroa Lodge 
strikes the perfect balance between natural
comfort and contemporary style,” says 
Suzanne Wells, General Manager Peppers 
Awaroa Lodge. “There are no televisions or 
mobile phones at Peppers Awaroa Lodge, 
creating the ideal environment to revitalise 
the soul and break away from life’s distractions
while soaking in the views of wetlands and 
native bush.”
The Lodge offers 26 standard rooms, superior
suites and family rooms which are all 
designed with the location in mind and are 
uniquely fitted to complement the 
surrounding environment. 
Visit www.peppers.co.nz/food for more 
details of the Peppers Gourmet Food Trail, 
and for bookings at the new property, go to 
www.peppers.co.nz/awaroa.
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PEARL’S PEARLER
Competition brings out the best in products 

and the worst in people

INDUSTRY
Stan Bennetto moving on
After 10 years with Korean Air, Stan Bennetto 
has decided it is time to move on to new 
opportunities. Friday 28SEP will be Stan’s last 
day as KE Sales Manager.
From 01OCT all KE sales correspondence 
should be directed to:
Sales Reps:
Jason Cho - jaescho@koreanair.com
Mike Kim - tukim@koreanair.com 

Sales & Marketing Support:
Min Kim - minchulkim@koreanair.com
All calls should be directed to 09 914 2000 
(press 2 for sales)
Stan’s mobile 021-224-2241 will no longer be 
in operation from 28SEP.
Stan thanks the many agents, wholesalers and 
industry partners who have become more 
than just working relationships over the years.

Travelport signs multi-year agreement with Qantas 
Travelport has announced a new long term 
agreement with Qantas.  
Effective immediately, the new agreement 
ensures Galileo, Worldspan and Apollo-
connected travel agents worldwide have 
access to Qantas’ full published inventory 
including ancillary content such as paid 

seating, consistent with the airline’s website.
Last year, Travelport subscribers received 
full GDS access to the Qantas advance seat 
selection product, following the introduction 
of a new booking capability enabling agents 
to book and pay for preferred seats on Qantas 
flights via their desktop. 

Mondo European MasterClass events
Mondo Travel is staging European Master-
Class events throughout the country in 
October. Hosted by Mondo Travel’s food 
& wine Ambassador Brett McGregor, and 
a panel of European experts, will be there 
and attendees have the chance to win a new 

Peugeot 208 car.
Further leveraging their commercial 
relationship with the first New Zealand 
Masterchef, Mondo is also mounting a fully 
hosted tour to Sydney’s CRAVE Food Festival 
with Brett McGregor as escort.

Tourism Ambassador Award to i-SITE trainer
ATTTO has recognised an individual who 
has played a leading role in advocacy and 
delivery of training through New Zealand’s 
i-SITE network.
The organisation this week presented its 
Tourism Ambassador Award to Raylene 
Innes, Training Coordinator for i-SITE New 
Zealand. The award was presented as part of 
the graduation ceremony for i-SITE trainees 
at the network’s annual conference in Blenheim.
Raylene has been with i-SITE for more than 
15 years, having started her career working 
part time in Hanmer Springs in 1995. She has 
been in her current role of Training 
Coordinator since 2007, and as the point 
of contact between i-SITE and ATTTO has 
helped hundreds of people gain the skills they 

require to succeed in 
their careers.
Kathy Wolfe, Chief 
Executive of ATTTO, 
said: “It takes someone 
with great coordination, 
planning and people 
skills to ensure workplace training, learning 
and development succeeds in as large and 
geographically spread an organisation as 
i-SITE.
“Having Raylene act as an advocate for 
training, as well as provide support and clear 
training pathways for staff throughout the 
country has been critical to ensuring i-SITE 
staff provide the high level of service expected 
by tourists.”

The Au Co
Anna Friend of the Wildblue Group advises 
that client The Au Co Cruises has launched 
its first luxury cruise ship. Commissioned in 
MAR12, the 56m The Au Co  has successfully 
completed sea trials and shake-down cruises, 
and is ship-shape for cruising in Halong Bay 
and The Gulf of Tonkin.
The Au Co can accommodate 70 passengers 
in 32 spacious cabins with private balconies 
and ensuite bathrooms.
Inspired by the ‘five cuisine elements’ concept, 
the ship’s dining room offers the best of Viet-
namese and Western cuisine, and the 
numerous onboard and enroute activities 
complement the culinary experience.
Click here for the flyer with all details, and 
email anna.friend@wildbluegrp.co.nz for 
schedule and pricing. 

Drive the USA from $45*pd
DriveAway Holidays has seriously reduced its 
rental prices, with economy car rental starting 
from $45 per day. Drive Highway 1 in style by 
renting a Ford Mustang convertible from $73 
per day. In Los Angeles Cadillac CTS rentals 
start at $72 per day or for the adventurous, a 
Ford Escape SUV can be rented for $57 per 
day for the same period. Prices include a free 
second driver, unlimited kilometres, third 
party liability insurance, collision/loss damage

waiver, theft protection and no one-way fees 
with California, Arizona and Nevada (except 
on Cadillac rentals).*
Rent a luxury motorhome, saving up to 15% 
with Cruise America, taking advantage of 
DriveAway’s earlybird deals for 2013. Also 
includes a monthly special offer such as a free 
vehicle provisioning kit and 2 free personal 
kits.*
To book any of these offers, call 0800 885 590 
or book online at www.driveaway.co.nz. 
USA Sale ends 31OCT12.  *T&Cs apply.
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