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First National Cruise Week a huge success
The International Cruise Council Australasia has declared the 
region’s first National Cruise Week a resounding success with 
agents and cruise lines reporting some of their best sales ever as 
consumers across the country took advantage of the special deals. 
ICCA General Manager Brett Jardine said the inaugural National 
Cruise Week, 03-09SEP, had achieved all he hoped and more. 
“One of our primary goals was to further raise awareness of 
cruising and from the feedback we’ve received, we’ve definitely 
achieved that,” Mr Jardine said.
“Agents across Australia and New Zealand have told us they 
received referrals directly from the National Cruise Week websites, 
which received nearly 50,000 page views during the promotion – a 
great response. 
“We know that the average person spent more than four minutes 
viewing all the great Cruise Week deals and then searching for their 
nearest ICCA member travel agent to find out more.”
Mr Jardine said many member cruise lines reported record sales 
during the week.
Adam Armstrong, commercial manager for Royal Caribbean 
Cruise Lines, said it was great to see Australia and New Zealand 
embrace the promotion. 
“National Cruise Week assisted us in showcasing our three brands 
to a new audience and delivered us the second biggest sales week in 
our history,” he said.                                                     ... Cont p12
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NEW ZEALAND
Events & festivals at risk under local govt bill
Events and festivals enjoyed by thousands 
of residents and visitors could be at risk if 
proposed changes to local government law go 
ahead, the Tourism Industry Association New 
Zealand (TIA) is warning.
“The tourism industry is concerned that the 
Local Government Act 2002 Amendment Bill 
could restrict councils investing in events, 
festivals and other visitor infrastructure if it is 
passed in its present form,” TIA chief executive 
Martin Snedden says.
Mr Snedden has presented TIA’s submission 
on the local government reforms to the Local 
Government and Environment Select 
Committee.
Council-backed events and festivals, such as 
the Ellerslie International Flower Show, the 
IRB Sevens, Taupo’s Ironman NZ, Warbirds 
over Wanaka, Pasifika and many others could 
be at risk, he says.
TIA wants local government to continue to 
be allowed to invest in the visitor industry, 
which creates jobs and income in communities 
around the country. Support from visitors 
makes possible a range of events and festivals 
that residents also enjoy, enhancing that 

community’s vibrancy and well-being.
“Councils are arguably the visitor industry’s 
most important partner, investing in and 
supporting infrastructure such as museums 
and stadia, events and festivals, and the 
agencies that promote and sell tourism 
products, such as RTOs, i-SITE Visitor 
Centres or economic development agencies,” 
Mr Snedden says.
“TIA believes councils have a vital role to play 
in regional economic development but this 
Bill does not appear to make allowance for 
this type of activity. The Bill must be amended 
to reconfirm and cement local government’s 
role in regional economic development.” 
Opportunities exist to make efficiencies in 
current local government investment in the 
visitor industry, he says. TIA is proposing a 
taskforce comprising representatives from 
local government, central government and 
the private sector be set up immediately to 
find a national solution to investment 
challenges for the tourism sector. 
To read TIA’s submission to the Local Govt 
Act 2002 Amendment Bill, go to 
www.tianz.org.nz/main/local-government 

RFP call for Queenstown convention centre 
Potential developers and partners, capable of 
creating a “world class” convention centre in 
Queenstown, are being sought by a Queens-
town Lakes District Council working party. 
Queenstown Lakes Mayor and Conference 

Centre Working Party chairwoman Vanessa 
van Uden said a “Request for Proposals” had 
been released, seeking parties to construct, 
manage and operate a 750-800 delegate 
convention centre in the resort.

Call for Kia Ora greeting
Maori Tourism officials want ‘Kia Ora’ to 
become New Zealand’s national greeting.
They say it’s a warm and friendly welcome to 
international visitors - and makes New 
Zealand unique to the rest of the world.
Maori Tourism executive Butch Bradley told 
Radio New Zealand he’s asking councils to 
push the ‘kia ora’ greeting.
He says everyone says ‘aloha’ in Hawaii - 
which is a great marketing experience for the 

state.
Mr Bradley says New Zealanders will say 
‘bula’ in Fiji, but when they return home they 
don’t say ‘kia ora’, and he thinks that is nuts.
He says it’s natural that people will continue 
to say “hi” and “hello”, but says ‘kia ora’ is a 
phrase that denotes the personality of New 
Zealand and its people.
He says the kia ora “brand” is spreading, and 
notes the New Zealand Olympic team had 
“kia ora” splashed across their sports shirts.

Australians tempted by North Island’s hidden gems
Some of the North Island’s best hidden gems 
are being promoted to Australians in a joint 
venture campaign between Tourism New 
Zealand and the Central and Upper North 
Island Regional Tourism Organisations and 
key travel partners.
Following the success of 2011’s South Island 
Road Trip campaign, Tourism New Zealand is 
working with Northland, Auckland, Waikato, 
Rotorua and Taupo RTOs to promote a North 
Island Self Discovery campaign in Australia.
For the next four weeks, all commuters 
passing through Sydney’s Town Hall train 
station will be unable to miss a huge range of 
unique North Island experiences displayed 
in all visible walkways including escalators, 
platforms and main entrances and exits.  
Campaign imagery has also taken over the 
homepage of some of Australia’s major news 

and entertainment websites over the past 
seven days.  
The objective of the campaign is to raise 
awareness and the perception of the North 
Island as a unique holiday destination. 
Tourism New Zealand’s General Manager 
Australia Tim Burgess says the campaign 
works to showcase the diverse range of 
experiences available, all within close 
proximity to one another.
Using experiences such as Waitomo Caves, 
Waiheke Island, Waipoua Forest, Tongariro 
Crossing, Polynesian Spa, Rangitoto and Cape 
Reinga to portray some of the hidden gems, 
the campaign works to visually communicate 
the variety of experiences available. 
Qantas and Flight Centre are also key partners
providing deals and promotion of the 
campaign via their own channels. 

Interactive Hobbit-themed airport welcome
Wellington Airport and Weta Workshop are 
working together to create an unforgettable 
experience into the gateway of the Wellington 
region for the 28NOV world premiere of 
The Hobbit: An Unexpected Journey.
“Weta is developing a new creation that will 
be interactive and breathtaking for everyone 
inside the Wellington Airport,” said Steve 
Sanderson, Wellington Airport chief executive.
Weta Workshop’s Richard Taylor, who is over-
seeing the project said, “We have had a long and 
wonderful relationship with the Wellington

Airport team, who continually focus on 
presenting an exciting gateway into our city.  
We are thrilled to once again be creating 
something with Wellington Airport that will 
bring delight to the many visitors coming to 
our fabulous city.”
The creation is still in development and the 
full details cannot be released yet, but it will 
be suspended in the main terminal where all 
travellers enter and will be 13m long and 3m 
high, or the size of a small jet aircraft. 
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Diplomatic support for 
Milford Dart tunnel
The South Korean ambassador to New 
Zealand has publicly backed the Milford Dart 
tunnel concept. 
Visiting ambassador Yongkyu Park told 
Queenstown’s Mountain Scene that the 
proposed bus tunnel, a route that will take 
more than five hours off the round trip by 
road from Queenstown to Milford Sound, 
will appeal to Koreans. 
“I think it will help a lot, especially for the 
Korean people where we want to travel very 
fast,” Park told Mountain Scene during a 
recent stay in Queenstown. 
He pointed out that Koreans only spend a few 
days here and are used to rapid train and road 
transport.
“We eat fast, we travel fast,” he said. 
Prior to taking a five-hour bus trip to Milford, 
Park said he was starting to feel tired just 
thinking about it. 
“Sometimes I feel that of course you want to 
preserve your pristine, clean and beautiful 
nature as it is, but I think many [Korean] 
tourists, they also want convenience, 
comfortable journey,” he says. 
“I think 10 hours’ bus ride from here to 
Milford Sound and back is a bit too much, 
personally – but it’s up to you, you have to 
decide.” 
Park’s comments coincide with a comment by 
Milford Dart managing director Tom 
Elworthy in a recent issue of Nigel Coventry’s 
Inside Tourism: “Of particular importance is 
the recent finding by Tourism NZ’s Asian 
visitor survey that the strongly growing 
Chinese market in particular does not like 
long bus trips,”  he is quoted as saying.

AUSTRALIA
Aboriginal guided rainforest tours
Djabugay Native Title 
Aboriginal Corporation 
(DNTAC) has developed 
walking tours with Aboriginal 
guides on a rainforest trail on 
traditional Djabugay lands, 
departing from the Skyrail 
Rainforest Cableway Barron 
Falls Station near Cairns.  
The venture is 100% owned 
by DNTAC, an entity formed 
to operate Djabugay guiding 
activities and was established 
using matching funding 
support from Skyrail, Djabugay 
Tribal Aboriginal Corporation and a Federal 
Government TQUAL grant.
The 40-minute walking tours conducted by 
Djabugay guides, feature information on their 
language, stories, culture, plants, animals and 
rainforest living.  With a maximum of 10 
people per group, the walk provides visitors 
with the opportunity to be part of a personal 
tour.  Tours depart from Skyrail’s Barron 

Falls Station from 10.15am 
to 3.30pm, costing A$20 for 
adults and $10 for children 
with family fares available 
at $50 (two adults and two 
children).
Bookings may be made in 
conjunction with travel on the 
Skyrail Rainforest Cableway, 
providing an experience that 
features Aboriginal and
rainforest interpretation, 
spectacular views of the 
Barron Falls and gorge, and 
out to the Coral Sea from the 

cableway.  If your guests are unsure and do 
not wish to pre-book, they can simply 
upgrade on arrival at Skyrail.
Skyrail and DNTAC are also actively engaging 
with the local tour operators that NZ agents 
buy the Skyrail inclusive Kuranda Day Tour 
through. This is to ensure NZ clients also 
have easy access to the experience in 
conjunction with the Skyrail journey.     

ManU Australia-bound
Manchester United could be heading to Aus-
tralia in July. Three cities - Sydney, Melbourne 
and Brisbane - and five stadiums - the MCG, 
Etihad, ANZ, SFS and Suncorp - are locked 
in a bidding war to host the Premier League 
soccer superstars.
A senior executive from Manchester United 
has been in Australia for talks with FFA 
executives, government ministers and stadium 
officials in Sydney.
Alex Ferguson and champion players such as 
Wayne Rooney and Robin Van Persie would 

all make the trip.
The club has decided it will tour for four 
matches in July in preparation for the Premier 
League kick-off.  Ferguson wants four games - 
two in Asia and two in Australia.
The games would each attract more than 
A$12 million in revenue from ticket sales, 
sponsorship, merchandise, TV rights and 
money from the stadiums and the state 
governments. The NSW, Victorian and 
Queensland governments are all desperate to 
cash in on the opportunity to boost tourism.

Harper’s Bazaar targets 
Chinese shoppers
Harper’s Bazaar magazine is launching 
Australia’s first Chinese language fashion 
magazine to target affluent Chinese tourists 
visiting Sydney.
The international fashion brand, in partner-
ship with the City of Sydney, will launch a 
special edition of the magazine in JAN13 to 
coincide with Chinese New Year celebrations.
The magazine’s content will be sourced from 
the existing Harper’s Bazaar franchise in 
Australia and translated into Mandarin. A 
digital edition of the magazine will also be 
made available.
According to the publisher of Harper’s Bazaar, 
Robyn Foyster, the Chinese edition promises 
to attract a large source of advertising 
revenue. “Our print edition will have a 
strategically-targeted distribution including 
five star hotels, casinos, and airport duty-free 
stores both here and in Asia,” Foyster said.
Chinese visitors to Sydney have dramatically 
increased from 500 in 1972 to 542,000 in 
2011, spending over A$1 billion dollars last 
year.
Editor of Harper’s Bazaar Australia, Kellie 
Hush, said there is a strong demand for a 
Chinese edition of the magazine both from 
advertising partners and tourism outlets. “We 
know that luxury retailers are benefitting 
from wealthy Chinese tourists travelling to 
Australia,” Hush said.
The news follows the success of the Chinese 
version of Harper’s Bazaar Arabia magazine 
launched last year to also target Chinese 
tourists visiting the UAE.
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Odyssey Travel is a university based not-for-profit organisation offering New Zealand and Australia’s 
most comprehensive educational tours, providing worldwide experiences for those mature travellers 

who are keen to blend a love of travel with a thirst for knowledge. 

Freephone 0800 440 055
nzsales@odysseytravel.com.au

Western Australia arrivals growth
A total of 741,600 international visitors came 
to WA in year ended JUN12; up 2.5%.
Over the same period, WA’s largest interna-
tional visitor segment, the holiday/leisure 
segment, declined 5.5% or 18,400 fewer 
visitors.
The average length of stay for holiday/leisure
visitors increased from 19 nights in YE 
JUN11 to 24 nights in YE JUN12.

WA’s ‘Other’ international segment showed 
the largest growth, up 32%, driven primarily 
by international employment visitors (+46% 
or 18,200 additional visitors). 
Looking at source markets, large growth in 
visitation is evident from New Zealand +8%, 
China +43% and Ireland +51%. Visitors from 
WA’s largest market, the UK, declined 9% in 
YE JUN12.

Qantas Walkabout Pass reduced
Qantas has reduced its Walkabout Pass fares 
within Australia to as little as $140* for travel 
within the same zone and $250* for travel 
between zones. Other details are unchanged. 

The Walkabout Pass offers 25 points within 
Australia which are divided into three zones.
*Plus applicable surcharges and taxes.

Tourism NT moves HQ to Alice Springs
Tourism Northern Territory is moving its 
base operations from Darwin to Alice Springs 
in an effort to “increase the dwindling tourist 
numbers seen over the last decade”, according 
to Minister for Tourism Matt Conlan.
The relocation of Tourism NT to Alice 

Springs is part of the government’s plans to 
re-invigorate visitor numbers and help 
revitalise regional and remote tourism.
A component of Tourism NT will continue to 
be based in Darwin.

PACIFIC ISLANDS

Yasawa Islands Christmas Cruise
For those with clients planning to spend 
Christmas in Fiji, Captain Cook Cruises says 
it has just the ticket  - a 7-night Yasawa 
Islands Christmas Cruise departing 22DEC 
and returning 29DEC12.
This cruise is also available on the current 
Take A Mate for Half Price special.
Agents are reminded that this cruise can be 
teamed up with the Air Pacific special Oceans 

fare.
Contact your wholesaler for details or NZ 
Sales Manager Anne Radonich at RAD 
Marketing (part of the A-Team ) on 
anne@radmarketing.co.nz or  (09) 459 7441 / 
021 631 474. 
Check the website www.ateam.co.nz for Info 
Sheets, Current Specials, Wedding/Group, 
images Info. 

Tivua Day Cruise
Captain Cook Cruises Fiji’s Tivau Island day 
cruise from Port Denarau, daily at 10am, can 
now be booked on open dated vouchers, 
giving guests flexibility to choose the day they 
want to cruise.
The product includes complimentary 
transfers from all Coral Coast hotels/resorts 
as far as the Warwick, plus all Denarau 
Hotels.
The Day Cruise to Tivua Island also includes 

a tropical BBQ lunch with beer, wine & soft 
drinks.
Special: 
One child 
3-9 years 
travels free 
with every 
paying 
adult. 

New Caledonia Weekly
The latest edition of the New Caledonia 
Weekly has arrived and features:
Koumac Wild West Fest
The Northern village of Voh
Dining at – Le 988
Grand Casino
Noumea City 
Museum – 
Noumea and 
Papeete – Two 
Islands One 
Heart 
Mio Palmo 
Diving – 
Ouvea
Click here to 
download.

ASIA
Legoland Malaysia opens
Asia’s first Legoland theme park opened to 
packed crowds last weekend in Iskandar 
Malaysia, the new city and economic zone 
in southern Johor state, across the narrow 
waterway from Singapore.
The 31ha theme park features a variety of 
rides and thousands of Lego models made out 
of the popular toy bricks.
It is the sixth Legoland in the world after 
those in Denmark, Britain, California, Florida 
and Germany.
Operator Merlin Entertainments expects the 
new park to be a “great success” owing to its 
proximity to Singapore, and is targeting as 
many as two million visitors a year from 
markets across Asia, including India, China 
and Hong Kong as it rolls out new attractions.
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Your gateway to Guilin Click Here
or call 09 309 1188

China   We know it like our own backyard

Club Med to open Guilin resort
Club Med is poised to open its second resort 
in China in MAY13. Set in a tranquil 114 
acres in the UNESCO World Heritage Park 
with its 50 beautiful mountains, Club Med 
Guilin is located on the banks of the Li River 
and lies between Guilin and Yangshuo in 
south China, around 800km northwest of 
Hong Kong.
Club Med New Zealand marketing manager 
Kaarin Gaukrodger says that the resort will 
appeal to families, couples and also 
conference groups.
“Club Med Guilin is spread over a spacious 
scenic park, with plenty of secluded meeting 
and function spaces - with some very special 
dining spots, including a cave setting as well 

as lakeside and outdoor banquet options. It 
will certainly make for a memorable group 
dinner or event.” 
The resort has 329 guest rooms, 3 restaurants, 
3 bars and 3 swimming pools - a child-free 
‘zen’ pool, main pool, as well as an indoor 
one.
Dining choices include a Noodle Bar, the 
main restaurant Atelier and the fine dining 
Lotus.
Local sightseeing attractions include cruising 
along the Li River, exploring the Reed Flute 
Cave or Elephant Trunk Hill.
Club Med Guilin will be available for sale 
from 01NOV12 for travel from MAY13.

Luxury giant Louis Vuitton Moët Hennessy 
(LVMH) will open a resort hotel in the Maldives 
in 2013, according to TTG Asia Daily.
The Maison Cheval Blanc resort will consist of 
46 luxury villas and the property is currently 
under construction on the island of Randheli in 
Noonu Atoll.

Beachfront luxury on Koh Samui
Baan Leelawadee is the first beachfront villa on 
the prestigious Dhevatara Residence on the north 
coast of Koh Samui, 10 minutes from the 
International Airport.
On arrival guests will be impressed by the 
imposing wooden gated entrance, covered 
driveway and the clever use of tropical flowers 
and foliage.
This 4-bedroom, 5-bathroom villa features a 
chemical-free private infinity pool, direct access 
to white-sand Bophut beach, a Beach Sala with 
all-weather sun loungers and day beds and is ideal 
for al fresco dining.
There are Plasma TVs with DVD/CD players 
and cable TV in each bedroom, plus Satellite 
TV (True Vision) and DVD/CD player in the 
living room, a Hi-Fi system with outdoor 
speakers, and the villa has Wi-Fi.
All bedrooms are air conditioned and equipped 
with personal safe, and living and dining rooms 
are air conditioned with full length folding doors.
The resident villa staff ensure the villa is kept 
clean and tidy, while the Villa Manager is available 
to cater to all guest needs and can help organise 
activities, massage and spa treatment as well as 
communication with the on-site Thai chef. 
Being right at the end of the beach makes this 
stretch of sand quite remote and therefore very 
peaceful and almost completely private.
Daily rates are from US$1,100-$1,750 for a beach 
front house, with reduced occupancy rate of 
2-bedroom US$750 in intermediate and high 
season only. 
As a Special Promotion, the rates are reduced by 
30%  plus a complimentary bottle of wine and 
usage of men/ladies set of Callaway Golf Clubs, for 
new bookings with the stay period from now to 
14DEC12. Click here for full details and 
conditions, and email Classic Asia: 
marianne@classicasia.co.nz
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New river cruiser for Myanmar
World Journeys reports that Orient-Express 
has launched a new luxury river cruiser, 
Orcaella, which will commence service on the 
rivers of Myanmar in JUL13.  The Orcaella 
accommodates up to 50 guests in cabins 
which are all river-facing, air-conditioned, 
and with private bathrooms.  The four-deck 
vessel features a swimming pool, boutiques, 
beauty salon and facilities for massage and 
fitness.  A stylish onboard restaurant will 
serve cuisine based on local ingredients, and 
there is a deck lounge for relaxing.  
The Orcaella will be available for 7 and 11-
night cruises: Yangon-Bagan and Mandalay-
Bhamo-Bagan on the Ayeyarwady River, and 
Chindwin River. This adds to Orient-Express’ 

offerings in Myanmar which include the 
luxury Road to Mandalay cruiser, and The 
Governor’s Residence luxury hotel in Yangon.  
Contact World Journeys for reservations 
0800 117311 or info@worldjourneys.co.nz

Save $425 on Indian adventures with Explore
Adventure travel specialist Explore has 
discounted a number of its India tours.
Its 21-day Indian Rail Odyssey, now 
discounted by up to $425pp, takes to the 
tracks of India’s extensive railway system and 
travels from the holy Sikh city of Amritsar to 
Kerala’s beautiful backwaters. 
Departing in OCT, NOV and DEC12, the 
tour now costs from $2,960pp and includes 
18 nights hotel and two nights train 
accommodation on a bed and breakfast basis; 
one other meal; transport and the services of 
a tour leader, driver and some local guides. 
For those with less time available, Explore’s 
15-day Off Beat Rajasthan tour is now 
discounted by up to $385pp. The tour 
combines North India’s famous highlights 
with its lesser known gems, and travels to 
Chambal Sanctuary where customers can take 
a river safari in search of the dolphins, cranes 
and turtles. The tour also journeys to the river 
temples of Bateshwar and the charming town 

of Karauli, and includes village walks and an 
evening Hindu Aarti ceremony in Karauli. 
Departing 07NOV12, the tour now costs 
from $2,048pp, including 12 nights hotel and 
two nights lodge accommodation on a bed 
and breakfast basis, transport and the services 
of a tour leader, driver and some local guides.  
Call Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz. 

New Lost Civilization Cruise
Explore places rarely visited with opulent 
World Heritage Sites on board the luxury 
boutique cruiser The Jayavarman with 
Adventure World’s new 8-day / 7-night The 
Lost Civilization Cruise departing from 
Saigon or Siem Reap, priced from $2,515pp. 
The Jayavarman is a stylish 
floating sanctuary offering 
uncompromising luxury over 
four decks. 
Guest accommodation con-
sists of 27 spacious staterooms 
with floor to ceiling sliding 
glass doors opening onto a 
private French balcony. 
Price includes 7 nights’ 
accommodation in a superior 

cabin, all meals, port taxes, sightseeing with 
entrance fees, English speaking guide and 
transfers to/from ports. For more information 
on cruises through Vietnam, contact 
Adventure World on 0508 496 753 or visit 
www.adventureworld.co.nz. 

Bhutan – Land of the Thunder Dragon
World Journeys has a 7-day “Bhutan’s Rice 
Bowl Valleys” tour priced from $2,990pp 
share twin, and can tailor make cultural and 
trekking itineraries from $2,478pp share twin 
all inclusive. 
Kate Gohar, director of World 
Journeys says Bhutan is an 
extraordinary place: remote 
valleys, dramatic untouched 
landscapes, monasteries, 
tiny villages and delightful, 
friendly locals keen to 
interact with visitors. Hidden 
high in the Himalaya to the 
north of India, the ‘Land of 
the Thunder Dragon’ is one 
of those places that will leave 
an indelible mark on the soul 
of everyone who crosses her 
borders, she says. “From the 
Swiss charm of Thimphu and 

the mighty Punakha Dzong to the 
extraordinary Tigers Nest Monastery and 
the stunning Dochula Pass, every moment in 
Bhutan is a delight”.   
Contact info@worldjourneys.co.nz

Vietnam & Indochina FOR A COMPETITIVE QUOTE 
PHONE 0508 396 842

Exotic Holidays
Specialist Tour Operator

CLICK HERE TO GET 
OUR NEWSLETTER
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THE AMERICAS
Hawaiian Airlines NZ-USA fare deals 
Hawaiian Airlines has announced air fare 
deals to Hawaii, priced at NZ$1117 in 
Economy Class and $3317 in Business Class, 
including taxes and surcharges. 
The airline has also introduced deals to the 
neighbour islands of Maui, Kauai and Hawaii 
Island, and to 11 US mainland destinations.
Fares to Los Angeles, San Francisco, Las Vegas, 
Seattle, Portland, Sacramento, San Jose, 
Oakland, San Diego and Phoenix start from 
$1535 and Business Class from $4135, and 
New York City from $1735 in Economy and 
$4435 in Business Class. 
These are low season fares, available for 
departures between 14MAR and 18APR, and
again from 06MAY-11JUL and from 29-31JUL. 
Higher levels apply for other travel periods. 
The special fares are available for sale until 
12OCT. Seats are limited at these prices, and 
some conditions apply. 
“New Zealanders love the USA,” says Stephen 
Tanner, General Manager of the Walshe 
Group, which represents Hawaiian Airlines in 
New Zealand. 
“With our new flights from Auckland to 
Hawaii and the mainland coupled with these 

special fares, the strong NZ dollar and 
competitive pricing on the ground in the 
USA, the timing is perfect to book a holiday 
to the US. 
“The opportunity to combine a stopover in 
Hawaii with a visit to the US mainland also 
will be very attractive with the Kiwi traveller,” 
he adds. 
Hawaiian is a full-service leisure airline, 
offering meals, drinks, main screen 
entertainment, headsets and blankets with 
every fare from New Zealand. 
The airline also offers a checked baggage 
allowance of two items, each weighing up 
to 32kg, ideal for family travel or big brand 
shopping in Honolulu. 
Call Hawaiian Airlines in New Zealand on 
09 977 2227 or email 
Hawaiian@walshegroup.com.

Keauhou Beach Resort closing
Outrigger Hotels has been notified by the 
owner of Keauhou Beach Resort that the 
hotel will close on 31OCT12. The decision 
is strictly a business decision by the owner, 
Kamehameha Schools, which gained most of 
its holdings in a bequest of Princess (Bernice) 
Pauahi, based on its long-range plans for the 
property at Kailue-Kona on the Big Island. 
SFGate.com reports that the loss-making 

1960s-era resort will eventually be 
demolished in favour of a Hawaiian 
cultural education centre, one that would 
teach visitors and residents alike the history 
and cultural practices associated with the 
area. 
Outrigger says it is committed to a smooth 
transition and to maintaining service levels 
for all guest until operations cease on 31OCT.

The Best of Hawaii Tour
Those travellers seeking to explore the must-
see sights of Hawaii, along with sampling 
local life can do so on Tauck’s 12-day The Best 
of Hawaii tour. 
Priced from $6,480pp twin share, it includes 
21 meals, accommodation, excursions and 
sightseeing, transport, return airport transfers 
and services of Tauck guides. 
Clients will enjoy 5 star, ocean-view rooms 
at beachfront resorts throughout, authentic 
island experiences on Oahu, including an 
outrigger canoe ride, a private after-hours 

reception and dinner with entertainment at 
the Pacific Aviation Museum on historic Ford 
Island at Pearl Harbour. There are also in-
formative presentations on the island’s unique 
ecology, Hawaiian feasts, including a hands-
on gourmet cooking experience, a private 
catamaran sail at sunset and a historical tour 
of the sacred sites on the Big Island of Hawaii. 
For more information on Tauck’s grand four-
island Hawaii adventure, contact Adventure 
World on 0508 496 753 or visit 
www.adventureworld.co.nz.

Big exhibitions in New York
New York’s Metropolitan Museum of Art has 
many fine exhibitions and among the 
upcoming highlights is Bernini: Sculpting in 
Clay (03OCT12-06JAN13), a show of small 
studies for larger works.
It comprises some 50 masterly terracotta 
models and approximately 30 drawings from 
the hand of Gian Lorenzo Bernini (1598-
1680), the greatest of Italian Baroque 
sculptors. His works include many sculptures 
and fountains around Rome, plus the vast 
forecourt at St Peters and the towering bronze 
baldacchino canopy above the basilica’s Papal 
Altar.
The Met is also exhibiting Matisse: In Search 
of True Painting (04DEC12-17MAR13). The 
show highlights the artist’s dialogue with his 
own earlier works and focuses on repeated 

images and themes executed in pairs, trios 
and series.
Meanwhile the Guggenheim Museum 
is showing Picasso Black and White 
(05OCT12-23JAN13). This is a 110-work 
survey of monochrome paintings, drawings, 
prints and sculptures.
Also eagerly awaited are the Museum of 
Modern Art’s Inventing Abstraction, 1910-
1925 (23DEC12-15APR13), which features 
works by Mondrian and Kandinsky, and 
Vincent van Gogh’s ‘Portrait of a Peasant 
(Patience Escalier)’ (30OCT12-20JAN13) at 
the Frick Collection, alongside portraits by El 
Greco, Ingres, Memling, Rembrandt, Titian 
and Velazquez.
The Met also has a sure-fire blockbuster, 
Regarding Warhol: Sixty Artists, Fifty Years 
(18SEP-31DEC12). 
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Runner-Up
Best Wholesaler

International Product

The Exotic Holidays team would like to 
thank everyone who voted for us.

We are very honoured to be the 
inaugural recipient of

“Runner-Up Best Wholesaler 
International Product Award”.

We are thrilled to share our Award with 
all our industry supporters and suppliers.

For competitive specialised quotes contact

0508 EXOTIC
info@exoticholidays.co.nz
www.exoticholidays.co.nz

One Call Does It All
Tailored Holidays for Travellers to

India, Asia, Middle East & beyond

Visitor spending up 11% 
Visitors to the US spent an estimated US$82.2 
billion on travel and tourism-related goods 
and services within the country during the 
first six months of 2012, according to the U.S. 
Department of Commerce.
That figure was 11% more than visitors to 
US shores spent during the first six months 
of last year. If the current trend continues, as 
commerce officials think it will, foreign 

visitors could end up pumping an all-time 
record $169 billion or more into the US 
economy by the end of this year.
In May 2012, the Obama administration 
announced its National Travel and Tourism 
Strategy, setting a goal of attracting more than 
100 million international visitors annually by 
2021, resulting in more than $250 billion 
annually in revenue. 

MID-EAST / AFRICA
Treasures of Egypt tour
Odyssey Travel is operating a Treasures of 
Egypt tour, a small group educational 
program of no more than 15 participants. 
Timed for 05-22NOV12 and flying Singapore 
Airlines from NZ, it is priced at $11,230pp 
share twin, saving $2400pp, and is 10% 
commissionable.
The tour, which is escorted by Egyptologist
Dr Rodna Siebels, will visit the famous 
Egyptian Museum in Cairo, the Red Pyramid 
at Memphis, the Great Pyramids, the Valley 
Temple and the Sphinx. Accommodation (3 
nights) in Cairo is at the 5-star Le Meridien 
Pyramids Hotel. 
A flight to Luxor, with 3 nights at the 5 star 
Sonesta St. George Hotel, allows ample time 
for planned museum and temple visits before 
boarding the 5-star m/s Amarco II Antares for 
a 3-night Nile cruise, taking in Karnak, the 
Temple of Luxor, Valley of the Kings, Edfu, 
Kom Ombo and Aswan.
Following a flight to Abu Simbel, the group 
boards the 5-star Omar Khayam for a 3-night 
Lake Nasser cruise with visits to Wadi El 
Seboua, Dakka and Amada, plus the once 
fortified Kasr Ibrim to view the myriad fauna.
Day 16 involves a flight back to Cairo, with 

18-day CLICK HERE Freephone 0800 440 055
nzsales@odysseytravel.com.au05-22NOV12

NZ$11,230 ex NZ 
all-inclusive  10% commTreasures of Egypt tour  

accommodation at the Le Meridien Pyramids 
Hotel, followed by a day tour to Alexandria 
and El Alamein.
The tour price includes the services of a study 
/ group leader; share twin accommodation 
throughout, all meals during the cruises 
with breakfasts, lunches and dinners daily in 
hotels; all transport, lectures and field trips; 
entry fees and services of local guides; 
international and domestic Egyptian flights 
and taxes as per itinerary; comprehensive 
travel insurance; gratuities and visa fees.
Click here for more info and call Odyssey 
Travel on 0800 440055. 

New Museums for Egypt
The Egyptian Ministry of Antiquities is 
planning to establish two museums in the 
governorate of Marsa Matrouh, on the 
Mediterranean coast beyond Alexandria, to 
display antiquities depicting part of the 
history of the area. World Journeys says that 
one museum will contain 2000 pieces 
discovered in the past few years from the 
Pharaonic, Greek, Roman and Grecian eras. 
The other will display Siwa Oasis’s heritage 
and digs discovered in the area.  
Discussions are also underway on the 
development of Rommel’s Cave, from where 
Rommel planned the eastward offensive 
against the Allied forces that ultimately 
ground to a halt at El Alamein. Cleopatra’s 
spring-fed pool in the Springs of Juba, where 
it is assumed that Cleopatra actually bathed is 
also likely to be opened up to tourism.  

Emirates daily to Algiers
Another North Africa destination and export 
market will open up for New Zealanders with 
the announcement that Emirates will begin 
daily flights to Algiers from MAR13.  
The non-stop service from 01MAR will leave 
Dubai at 8.45am and arrive in Algiers at 
1.30pm (local time), providing direct 
connections at Dubai with all four daily 
Emirates flights from New Zealand. An 
Airbus A330-200 in a three-class 
configuration will be deployed on the new 
route.  
Algeria, the tenth largest country in the world 
by land mass, will become the airline’s 130th 
destination, its 22nd point within Africa, and 
fifth North Africa destination following the 
resumption of services to Libya in NOV12. 
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EUROPEPhinda adventures in Africa
World Journeys highly recommends clients 
book some of the optional adventure 
activities available at &Beyond Phinda Private 
Game Reserve in KwaZulu-Natal, South 
Africa.  
Rates have been reduced for the remainder of 
this year and for 2013 for a selection of 
activities including Indian Ocean Scuba 
Safaris, Swim with Whale Sharks, Whale 
watching at Sodwana Bay, Turtle Nesting 
Adventure and Horse riding along the shores 
of False Bay.  
Whilst these optional activities are at added 
cost, Phinda accommodation rates already 
include all meals, twice-daily safari activities, 
bush dinners etc, representing excellent value 
for money for such an exceptional experience.  
Contact World Journeys for rates and 
availability 0800 117311 or email
info@worldjourneys.co.nz

Masai Mara 
Stay/Pay
World Journeys has a 
Stay 3/Pay 2 nights deal 
at &Beyond Kichwa 
Tembo Masai Mara 
Tented Camp, valid for 
travel 21OCT-20DEC12.  
Combine this with 
complimentary night 
drives and walking 
safaris to create the ideal 
Masai Mara experience 
for less.  
Call 0800 117311 or 
info@worldjourneys.
co.nz

Visits to Ireland up 7.9%
The number of tourists visiting Ireland rose 7.9% last 
year, new figures published by the Central Statistics 
Office show.
The Irish Times says a total of 6.6 million visits to 
Ireland by overseas residents were recorded in 2011, 
an increase of 500,000 on the previous year.
The number of nights spent in Ireland by foreign 
travellers also rose by 6.1%, from 48 million in 2010 to 
50.9 million last year. Hotel bed nights were up 13%, 
while nights spent with friends and relatives were 
down.
The Gathering 2013 aims to entice an additional 
325,000 visitors to the Republic next year.

Berliners vs tourists 
The Daily Mail reports that some travellers to 
Berlin are being greeted by less than welcoming sights 
as some of the locals blame them for a host of ills 
from rising rents to noise pollution - particularly the 
20-somethings who arrive by budget airline to party 
through the night in the hedonistic German capital.
‘Noisy tourists go home!’ reads one hostile sign in 
the eastern district of Friedrichshain, while stickers 
plastering traffic lights in nearby Kreuzberg proclaim: 
‘Berlin doesn’t love you’.
These protests represent those of a small minority, said 
Burkhardt Kieker, director of VisitBerlin, the city’s 
main tourist service agency.
‘Berlin is regaining the status of a world city. We are 
becoming a mass tour destination. The average 
Berliner is honoured by the tourists,’ he said.
‘Paris and London have had hundreds of years to get 
used to their many visitors. We’ve only had 20 so far,’ 
he said, referring to the fall of the Berlin Wall in 1991.
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RUSSIA - 2013 RIVER CRUISE 
Great Value 3 Star cruises   

 

Full details from Beyond Travel - Local call: 0800 550 065 - E: info@beyondtravel.com.au 

 

VOLGA CLASSIC 
 

10 & 11 day river cruises 
Moscow to St Petersburg 

 

 From only $1,420NZD pp 
 

Great value 3-star cruises aboard 
comfortable vessels including all 

meals sightseeing, lectures & taxes! 
 

Single cabins from only $2,130 
 

Triple cabins from only  $1,325 
 

 

 

Alitalia links China with Europe PEK - AMS  from NZ$1437 RT
PVG - PAR  from NZ$1456 RT

AZ’s fares are 
in your GDS

Insight expects 2013 Europe ‘bounce’
This has been a very good year for Insight 
Vacations in New Zealand, says the premium 
coach tour operator’s CEO John Boulding.  In 
town this week from head office in Guernsey, 
Mr Boulding said that evidence of how good 
it has been was the naming of the Auckland 
team Insight’s “Office of the Year”.
He said North American tour products had 
enjoyed strong growth but Europe tour 
business had been flat, with London hotel 
rates “crazy”.  He said that 2013 prospects, 
though, were excellent and would produce a 
“bounce” in business, adding that a 
combination of buying opportunity and 
exchange rates meant prices would be down 
around 6% on 2012 rates, and as much as 20% 
down with Swiss tours.
Mr Boulding said that the price of Insight’s 
tours in Turkey were as low as $200 per day 
and in Italy $300 per day, which reinforced 
Insight’s claim of offering “The Right Price, 
The Best Value.”
He said that the new 204-page Europe & 
Britain brochure contained tours that met 
the customer demand for more experiential 
touring with special inclusions and a leisurely 
pace involving more two and three-night 
stops. As always, Insight prided itself on 
securing the best hotels in the best locations 
at the best rates, and sourcing memorable 
Highlight Evenings and exceptional 
experiences. 
“We see Greece coming back very strongly,” 
he said. “It represents a good buying 
opportunity so we’ve added a new 14-day 
Greece & the Islands tour for 2013, with 
three nights on Mykonos and three nights on 
Santorini.”
Insight Gold luxury tours and cruises have 
shown such potential that there are three new 

tours added for 2013, touring Ireland, 
Scotland and Spain, with two-night stays in 
five star grand hotels and castles.  
The Iberian Peninsula has been popular too 
and Insight has added a 9-day Highlights of 
Portugal tour that would dovetail well with an 
add-on river cruise on the Douro, he said.
Another new offering is the 3-day World War 
One Battlefield extension, combinable with 
five other tours. This special tour includes 
visits to New Zealand’s Great War battlefields 
and memorials in northern France.
As a parting comment, Mr Boulding 
recommended that travel consultants and 
their clients take time to visit the Forum 
section of the Insight Vacations website. Here, 
thousands of Insight customers have posted 
their comments, suggestions, reviews, 
questions and photos. There is no better way, 
he says, of seeing what travellers have to say 
about their Insight vacation.
www.insightvacations.com

John Boulding (left) is pictured here 
with Insight NZ boss, Dave Salisbury

AVIATION
SIA spends big on Next-Generation IFEC 
Singapore Airlines has signed a major 
agreement with Panasonic Avionics for 
advanced in-flight entertainment and 
communications (IFEC) systems for more 
than 40 new aircraft on firm order with 
Airbus and Boeing.
The eX3 system will offer the latest video 
screen technology and touch-screen handsets 
in all classes of travel. Passengers can expect 
the latest games and applications, an e-library 
containing newspapers and magazines, social 
networking functions, as well as an innovative 
new touch-screen graphical user interface.
In addition, SIA’s eX3 system will be the first 
to offer Panasonic’s Global Communications

Suite on the airline’s new A350s, with the 
capability to provide broadband internet 
services to passenger devices and the seat-
back, mobile phone services, as well as a 
global live television service.
Last week SIA formally introduced in-flight 
connectivity services as part of a separate 
US$50m investment. Its A340-500, A380-800 
and B777-300ER aircraft are being equipped 
with wireless internet and mobile data 
services over two years, enabling customers 
to stay connected, even at 35,000ft. Fourteen 
aircraft have been equipped to date.
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Altitude VIP Completions welcomes first VIP customer
Altitude Aerospace Interiors yesterday 
welcomed the first new Boeing Business Jet 
(BBJ) into its Christchurch-based completion 
facility following a non-stop delivery flight 
from Los Angeles to Auckland.
The Boeing 737-700 aircraft is what’s known 
as a ‘green’ aircraft; direct from the Boeing 
factory without interior or external paintwork 
beyond the green protective coating.  The 
aircraft has been modified for VIP use and 
has been fitted with auxiliary fuel tanks to 
give it extended range. It made the 10,470km 
non-stop trip to New Zealand in just over 13 
hours.  
The BBJ aircraft will now be positioned at 
Altitude’s Christchurch base for the next 10 
months where it will receive a full VIP 
custom interior complete with the latest 
in-flight entertainment and communication 
systems before being handed over to the 
undisclosed overseas owner. The exterior of 
the aircraft will also be custom painted.
Altitude’s Head of Business – VIP Aircraft 
Matthew Woollaston says the VIP interior 
completion has been two years in planning 
and preparation.
“The Altitude team has worked tirelessly 
over the past year to prepare their facilities 
and suppliers and to design and engineer an 
interior that meets our customer’s exacting 

standards.  It will be hugely exciting to finally 
see all this hard work and creativity come to 
fruition over the coming months.”
A dedicated team of experts from Altitude 
and the Technical Operations division of 
Altitude’s parent company Air NZ will work 
together to achieve the transformation from 
green aircraft to customised private jet.
Altitude General Manager Michael Pervan 
says the company is enjoying a period of 
significant growth in demand for its services 
on both the VIP and Airlines sides of its 
business.
“Since entering the BBJ completion field 
and achieving some significant successes in 
the commercial airline side of our business 
we have been able to grow and expand our 
operation.  In just over two years, the Altitude 
team has doubled in size from 55 permanent 
employees to almost 100 engineering, design 
and programme staff, and we continue to 
welcome more high calibre individuals into 
the team.
“A solid team of skilled experts coupled with 
strong links to a network of the world’s best 
service providers, including Air New 
Zealand’s 800 strong Technical Operations 
team, means Altitude is well positioned to 
meet the increasing demand for its services,” 
says Mr Pervan.

India allows 
foreign airline buy-in
India has ended a ban on local airlines selling 
stakes to overseas carriers, opening a new 
possible source of funding for Kingfisher 
Airlines and other operators struggling to 
turn rising travel demand into profits. 
Foreign airlines will be allowed to own a 49% 
share in local carriers.
The nation’s airlines have lost money because 
of high fuel costs and a price war even as 
rising disposable incomes boost travel. 
Domestic passenger numbers rose 17% in 
2011 to 61 million, and domestic carriers will 
need 1,450 new aircraft worth $175 billion 
through 2031, according to Boeing Co. 
Kingfisher has posted at least five straight 
annual losses, and its majority owner, 
billionaire Vijay Mallya is seeking funds 
to maintain services after a cash shortage 
prompted it to slash two-third of services and 
ground planes. Some potential investments 
depended on the change in foreign ownership 
rules.
Bloomberg says that earlier this year India 
allowed carriers to directly import jet fuel to 
help them avoid paying local taxes. Buying 
the fuel from overseas may help airlines cut 
their biggest expense as they would no longer 
have to pay fuel taxes imposed by state 
governments that average 24%. 
In the latest federal budget, the government 
also allowed airlines to borrow overseas for 
their working capital requirements. 
Indian carriers’ debt may have reached close 
to $20 billion in the year ended 31MAR12, 
based on a December report by the aviation 
ministry. 
Working capital loans and dues to airport 
operators and fuel companies account for half 
of this amount, according to the report. 

Don’t mess with these pax
A group of passengers vandalised the office 
of Biman Bangladesh Airlines in Chittagong 
the other day following the cancellation of 
a flight. Affected passengers said the airline 
authorities cancelled a Jeddah-bound flight 
which was scheduled to leave Shah Amanat 
International Airport at 1:30 am.
One passenger said the authorities did not 
arrange any accommodation for them after 
cancellation of the flight. Instead, they told 
the passengers to catch the flight for their 
destination from Hazrat Shahjalal 
International Airport in Dhaka, a call that 
angered the passengers. Later, they swooped 
on the Biman office in the port city around 
noon, vandalising its door glass and furniture. 
Police brought the situation under control.

UA gives cars for attendance 
United Airlines has celebrated the perfect 
attendance of 11 employees at an event at 
Chicago O’Hare International Airport and 
awarded each employee a new Ford Explorer, 
Ford Escape, Ford Mustang or Ford Focus, 
including all rego costs.
The employees, representing six work groups 
and based in seven cities around the globe, 
each achieved perfect attendance during at 
least one of three six-month periods from 
01JUL10. Thousands of employees were 
eligible, and United randomly selected 11 
winners in a lucky draw in May. 
Employees are also eligible for a rolling 
six-month perfect attendance award of $50 
cash, a $50 donation to United’s employee 
relief fund on the employee’s behalf, or 5,000 
frequent flyer miles.
The airline has awarded employees more than 
180 new vehicles since the Perfect Attendance 
Program began in 1996.

Over 120 European destinations ... now that’s Wunderbar!

A B737-700 BBJ at Seattle

http://www.lufthansaexperts.com
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something even

New Cruising for 
Excellence is here!

New modules 

New enhancements 

8 cruises to win!

Get involved today! 
click here

Air Vanuatu returns to profit after clean-out
a clear reflection of the Board and Management 
working without interference.”
Air Vanuatu has faced significant hurdles in 
the last few years, including costly legal 
battles with former employees and court cases 
stemming from years of interference and 
mismanagement.
“Those days are behind us, we have achieved 
much with a supportive government and 
look forward to even more growth in the next 
year,” the Chairman said.
Mr. Athy said Air Vanuatu’s passenger 
numbers have steadily increased from 
253,000 in 2008 to an expected 300,000 this 
year.
Mr. Laloyer said that when he took over the 
reins at Air Vanuatu, it was in a dire financial 
situation.
“Some decisions had been made (by the 
previous board and management) that, in 
hindsight were not in the best interests of the 
company. We were stuck with unaffordable 
aircraft leases and huge debt, pre-committed 
legally binding deeds, loss-incurring routes 
and most unfortunately, there was a culture 
within the company of take, take, take,” the 
CEO said.
According to audited financial reports, Air 
Vanuatu lost a massive 1.2 billion vatu in 
2008, before slowly edging its way out of debt 
over the last four years.
“The operating loss in 2009 was 856 million 
vatu, further reduced in 2010 to 18 million 
vatu. In light of the ongoing global economic 
downturn, competition from foreign carriers 
and an enormous marketing push in Fiji, the 
figures are quite remarkable,” Mr. Athy said.
Air Vanuatu has expansion plans in 2013, 
with additional aircraft being sought to 
service the growing tourism market in the 
outer islands and regional routes.
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First National Cruise Week 
a huge success
... Cont from p1
Chris Hall, CEO of river cruise operator 
APT, said some programs recorded the 
strongest weekly growth this year.
Meanwhile Leanne Schou, marketing 
manager for Cruise Holidays NZ, which 
represents Oceania Cruises and Regent 
Seven Seas Cruises, said the week prior 
was extremely quiet then Cruise Week 
produced one of their biggest weeks.
With all 30 member cruise lines and more 
than 1000 member travel agents across 
Australia and New Zealand taking part, 
Cruise Week was the largest consumer 
promotion ever undertaken by the local 
cruise industry.
Mr Jardine has confirmed the promotion 
will run again next year in early 
September.
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Air Vanuatu’s Board Chairman Simeon Athy 
has announced the airline has returned to 
the black for the first time in years, posting a 
VT28 million profit.
After years of mismanagement, poor decisions
and interference, the turnaround in the 
company’s fortunes will be welcome news for 
the Shareholders and people of Vanuatu.
Mr. Athy, the Director General of the Prime 
Minister’s office and DG for Finance George 
Maniuri joined the Board in 2009. Morris 
Kaloran, the Director of Ports and Harbours 
was appointed in 2011.
“We as a Board made a commitment to get 
the books in order and return the national 
carrier to profit, in line with the government’s 
good governance policy,” Mr. Athy said.
“Under the leadership of CEO Joseph Laloyer, 
we implemented a strict policy not to allow 
the national carrier to operate as a free for all. 
We reduced overheads without cutting back 
on our renowned service, put tighter controls 
on recruitment especially political appointees 
and overpaid expatriates and made some 
smart marketing and scheduling decisions. 
“The hard work is paying off. These results are

http://au.cruisingforexcellence.com/login/


VENICE TO VENICE
31MAY, 07JUN , 14JUN , 23AUG, 30AUG13

Cruise the Dalmatian Coast in style

From NZ$3299
per person share twin in Superior cabin, 23AUG13 sailing

Venice - Sibenik - Split (overnight) 
Korkula - Dubrovnik - Kotor - Havar

Pula - Rovinj - Venice

Click here for flyer

Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

34-night Australia 
Circumnavigation 
sectors available
Holland America Line has 
released big last-minute savings 
on the 2012 34-night Australia 
Circumnavigation aboard ms 
Volendam.
Your clients can now cruise 34 
nights from Sydney return from 
NZ$4739pp share twin.
Further to this offer, HAL has 
announced shorter sectors on this 
amazing cruise for the first time 
ever.
..  Cruise 19 nights Sydney to 
Perth from NZ$2569pp share twin 
(NN Inside) or 
..  15 nights Perth to Sydney from 
NZ$2219pp share twin (NN 
Inside)
Click here for the flyer and call the 
Francis Travel Marketing Team 
now for booking information on 
09 444 2298. 

Save 15% on Antarctica & 
Arctic Cruises
Adventure World is offering a 15% 
discount on the G Adventures 15-day 
Norwegian Fjords and Polar Bears Arctic 
expedition cruise departing 28MAY13 
trip for bookings before 30SEP12.
Save your clients $1,289pp on this trip, 
which is now priced from $7,310pp twin 
share, category 3. The North Atlantic 
expedition explores medieval towns of 
the Norwegian coast before heading to 
the island of Spitsbergen to view unique 
wildlife while searching for the elusive 
polar bear.
For those wanting to explore the 
Antarctic, G Adventures is offering a 
savings of $1,417pp on their 11-day 
Antarctica Classic expedition cruise 
departing 28NOV13. Now priced from 
$8,032pp twin share, category 3, clients 
will visit Ushuaia, Tierra del Fuego and 
set foot on the Antarctic Peninsula. 
These deals are only available until 30SEP. 
Call Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz. 

Last Days for 
Last Continent
The name of World Journeys’ small group 
hosted “Antarctica: The Last Continent” 
journey reflects the fact that Antarctica 
is on the ‘bucket list’ of many, but is often 
left until all other continents have been 
covered.  
Agents are urged to ensure clients consid-
er this FEB13 departure, as the significant 
saving of $2,000pp expires 30SEP12.  The 
journey includes time in Buenos Aires 
both pre- and post-cruise, an 11-day 
cruise to the Antarctic 
Peninsula and South Shetland Islands 
aboard Quark Expeditions vessel Sea 
Adventurer, and flights.  
An optional extension is available to 
Iguazu Falls and Rio de Janeiro. Pricing 
starts from $14,135pp share twin; the 
saving applies to Superior and Deluxe 
cabins; and a World Journeys Host will 
accompany the group  from NZ 
subject to a minimum 15 participants.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Hurtigruten 120th Anniversary offer 
Hurtigruten has announced the release of its 120th Anniversary
Onboard Credit Offer. Valid on new bookings made on the 
Classic Round Voyage (Bergen to Bergen 12 days), this new 
offer ends on 30NOV12 and is valid for cruise dates between 
01APR13 and 30SEP13. The onboard credit of NOK 1000 
(roughly equivalent to NZ$212) is valid per adult. 
Hurtigruten’s voyages start from Bergen, in Norway’s southern 
fjordland region, or from Kirkenes, in Norway’s far north above 
the Arctic Circle and are 6, 7, 11 and 12 days in duration. 
For more information or to make a booking, contact Discover 
the World Marketing on (09) 623 4293 or email 
hurtigruten@discovertheworld.co.nz 

My Awesome Bar Program expands
Carnival Cruise Lines has expanded its test of an 
unlimited alcohol package to a second ship, USA 
Today reports.
The “My Awesome Bar Program” has been tested on 
the Carnival Liberty and is now available on the 
Carnival Victory, which is based out of Long Beach, 
Calif.
The US$50-per-day program applies to drinks that are 
$10 or less and includes tip.
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HOSPITALITY
First impressions as important as ever 
According to a recent survey, 87% of Kiwis 
say that how well a property is presented in 
online photographs would influence their 
decision to book.  
The survey, commissioned by AA Tourism, 
asked New Zealanders to identify key drivers 
for choosing online accommodation 
including imagery, budget, property 
descriptions and traveller reviews. 
On par with imagery, informative property 
descriptions are also seen as influential with 
over two-thirds of respondents acknowledging 
these greatly sway their decision to book. 
Rebecca Cherry, GM Marketing for AA 
Tourism says, “These results reiterate the 
importance accommodation providers should 
place on ensuring their online ‘store front’ 
is visually enticing - in the same way a store 
owner would pay attention to their physical 
shop window.
“It takes just a split second to make the 
decision to click or move on from a listing.  
The results show that something as simple as 

ensuring eye-catching photographs are used 
in conjunction with a well-written property
description, will often be the difference 
between one business getting a booking over 
another. 
“With this in mind however, it is critical 
operators ensure their images are kept up-to-
date and are therefore a true representation of 
the property,” she says.
However, a fantastic online presence can only 
get a business so far. 97% of respondents rate 
cleanliness of accommodation as the most 
important factor when considering whether 
to make a return visit, closely followed by 
friendliness of staff.
Survey results also revealed that over two-
thirds of Kiwis find star ratings and 
certifications important when it comes to 
booking accommodation.
Respondents to the survey deemed motels 
their preferred accommodation option for 
domestic travel stays, followed by hotels, 
rented apartments and the Kiwi bach. 

NZ domestic holiday accom stats 
63% of respondents in the AA Tourism survey most commonly stay in  
 a motel when on holiday in New Zealand
80% of New Zealanders rate hot deals or special offers as important  
 factors when selecting an accommodation provider
77% of respondents rate convenience of booking as important when  
 selecting an accommodation provider
90% believe friendliness of staff to be an important factor in 
 considering a return visit to an accommodation provider
96% of respondents see value for money as being an important factor  
 when considering a return visit to an accommodation provider. 

Painting holiday package
Almyra at Kina Coastal Retreat, along the 
Ruby Coast between Nelson and Motueka, is 
offering a painting holiday package.
The 7-day Pastel Painting Package, 20-27MAR13,
includes five days painting in the Abel Tasman 
National Park with tuition from award-
winning artist Tony Allain.
Priced at $3485pp share twin/double or 
$3140pp for non-painters accompanying their 
partners, with a Single Occupancy supplement
of $600, the package also includes: 
..  7 nights’ twin/double accommodation with 
breakfast each day; lunchbox; some dinners 
and a BBQ
..  5 days Pastel painting with Tony Allain en 
plein air or at his studio
..  a day in Abel Tasman National park on 
charter boat (max 10 people)
..  a wine tasting/tour and a visit to Nelson 
and its market
..  all local transportation provided - including 
transfer to/from Nelson airport (subject to 
conditions)
There is a 10% early bird discount for 
bookings by 15OCT12.
Almyra Bed and Breakfast, 30 minutes from 
Nelson Airport at Kina Beach, offers two 
spacious suites, each with luxury bathroom, 
sunny deck with views, tea/coffee facilities,  
free Wi-Fi, flat screen TV and iPod dock.
Check out Almyra here and email Fiona 
Oliver for bookings: stay@almyra.co.nz

Mantra South Bank 
invites Kiwis to put their 
Aussie hospitality to The Test
It’s all on the line for the All Blacks on 
20OCT when they come face to face with 
the Qantas Wallabies in Brisbane for the 
third and final Bledisloe Cup Test in 2012.
So Mantra South Bank, located within 
walking distance to Suncorp Stadium is 
laying out the welcome mat with a stylish 
Studio Room from A$499* per night.
Call 0800 275 373.
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Sheraton marks 75 years
Sheraton Hotels & Resorts, part of 
Starwood Hotels & Resorts Worldwide, 
Inc., has announced the 75th 
anniversary celebration of its brand. It 
will coincide with the 20SEP opening of 
the Sheraton Macao Hotel, Cotai 
Central - the largest hotel in Macau and 
Starwood Hotels & Resorts’ largest 
hotel in the world. Over 90 Sheraton 
Hotels & Resorts in Asia Pacific will be 
rolling out a series of anniversary 
activities and offers to mark the 
occasion.  
They include:
“75 Free Room Nights” – For 75 days 
starting from 01SEP to 14NOV12, 
Sheraton will be giving away 
complimentary room nights. Book a 
minimum stay of 3 nights for stays 
before 31JAN13, and the guest can 
enjoy the third night free. 
The offer also extends to a Stay 4 / Pay 3 
and Stay 6 / Pay 4.
“Pay for Breakfast at 1937 price” – 
Alternatively, from now until 
14NOV12, guests can book a stay at 
standard rates and enjoy breakfast for 
two at the rate of US$0.95, the price of 
breakfast in 1937 when the first 
Sheraton opened its doors in Spring-
field, Massachusetts.
In Asia Pacific, the longest operating 
Sheraton Hotel, Sheraton Hong Kong 
Hotel & Towers opened in 1974, and 
today Sheraton maintains a presence 
in 16 countries in the region, with 93 
hotels in operation and plans to grow 
that to 150 hotels by 2016. 
For more information on the 75th 
Anniversary offers, visit 
www.sheraton75.com. 

INDUSTRY

Maggie Hunt and a team of 
corporate agents have just 
returned from a Fam Trip to 
Hong Kong with Marriott and 
Cathay Pacific. They are 
pictured here at NongPing 360. 
The group got to check out 
the JW Marriott, Renaissance 
Harbourview, the Courtyard by 
Marriott and the SkyCity 
Marriott out at Hong Kong 
Airport. They also were lucky 
enough to go up to OZONE 
for a cocktail. Ozone is on the 
119th floor of the Ritz Carlton 
hotel, the world’s tallest hotel.
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PEARL’S PEARLER
Good advertising can often turn 

a mediocre book into a best seller

Tourism’s rising stars named
Three of the tourism industry’s rising stars have been named as 
finalists in the PATA Young Tourism Entrepreneur Award for 
2012.
They are:
Clare Davies, General Manager, Grand Mercure Nelson 
Monaco (top)
Clinton Farley, Hotel Manager, Hilton Lake Taupo (middle)
Mark Gilbert, Managing Director/Co-owner, Hassle-free 
Tours, Christchurch. (bottom)
PATA NZ Chairman Neil Plimmer congratulated the finalists, 
saying it was a challenge to select three from a high calibre list 
of entries.
“There is no question the winner will be a role model for young 
drivers of the tourism industry, which adds $63 million to New 
Zealand’s economy every day of the year,” Mr Plimmer says.
The winner of the 2012 PATA Young Tourism Entrepreneur 
Award will be announced at the 2012 TIA Summit in Wellington 
on 02OCT. The winner of the Horwath HTL Sir Jack Newman 
Award, which recognises an outstanding contribution to the 
tourism industry, will also be revealed at the Summit.
www.tourismawards.co.nz 

Merger to produce Service Skills Institute
Since March, three industry training organisations, the Aviation, 
Tourism and Travel Training Organisation (ATTTO), Hospitality 
Standards Institute (HSI) and Retail Institute have been engaged 
in formal merger discussions.
Last Wednesday, a Deed of Merger was signed by the three, 
committing to form a new Industry Training Organisation 
named the Service Skills Institute.
Each ITO must obtain recognition and extension of coverage 
from the Tertiary Education Commission and approval as the 
standard setting body from the New Zealand Qualifications 
Authority. 
Satisfactory completion of financial, legal and other diligence 
processes is also required.
The proposed merger is dependent on the support of industry.  
All three ITOs are now formally seeking support for the merger 
from their respective industry sectors.  


