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Qantas – urgent approval or terminal decline
Qantas has told the ACCC its international operations 
are in “terminal decline” and unable to go it alone, given 
the disadvantages of geography, high cost base and fierce 
competition. 
According to AAP, the airline has told the competition 
watchdog its proposed 10-year partnership with Emirates
is an urgent strategic imperative. 
Qantas and Emirates on Monday lodged their application
with the ACCC to approve the alliance. 
In their submission, they said the tie-up would improve 
the international competitiveness of a key Australian 
business and brand, Qantas. 
“A strong and efficient Qantas is in the long-term 
national interest,” the submission said. 
“The proposed conduct is essential to underwrite the 
sustainability of Qantas international and to continue to 
provide substantial benefits to Australia and Australians. 
“The growing magnitude of losses cannot continue,” the 
submission said. 
“The proposed conduct will arrest the terminal decline of 
the international operation of Qantas. 
“It is clear that it is no longer possible for Qantas 
international to sustainably `go it alone’ as an 

international network carrier.” 
The submission said Qantas did not have the ability to compete 
effectively with “mid-point carriers” based in Asia or the Middle 
East, given their geographic and economic advantages. 
Meanwhile, Emirates operates a number of flights between 
Australia and New Zealand and the two airlines have offered to 
formally commit to maintain capacity across the Tasman. 
“The commitment only relates to total trans-Tasman capacity, 
rather than specific city pair routes,” the submission said. 
Emirates and Qantas have flagged the possibility of opening new 
routes, including Adelaide-Auckland and Perth-Auckland. Both 
routes are currently only served by Air New Zealand, which after 
its partnership with Virgin Australia announced plans to 
up-gauge Perth-Auckland capacity by replacing Boeing 767-300s 
with 777-200s.

http://www.nzonline.org.nz
http://www.worldjourneys.co.nz/escorted.php
http://www.topdog.co.nz
http://www.railplus.co.nz


NEW ZEALAND
Air New Zealand reduces regional airfares
Air New Zealand is cutting airfares on many 
regional routes, including reductions into 
Nelson to help stimulate tourism into the 
region.
The package of lead in airfare reductions
of between 9% and 20% announced this week 
comes hard on the heels of the airline’s special 
invitation-only “Think Regional” tourism 
forum held in Nelson last week.
The forum, the first of its kind held by the 
airline, was attended by representatives from 
Nelson, New Plymouth, Rotorua, Tauranga, 
Marlborough, Hawke’s Bay and Queenstown 
and was aimed at identifying fast-track 

pragmatic and achievable tourism growth 
strategies. The regions were selected as those 
which have a strong track record of 
constructive engagement with the airline and 
others in the industry to collectively benefit 
regional tourism growth.
The carrier’s Group General Manager 
Australasia, Bruce Parton, says the lead-in 
airfare changes are a direct response to 
feedback from those who attended the forum.
“Today’s further price drop builds on our 
leadership in lowering domestic airfares and 
will see us offer well in excess of one million 
fares below $100 this year,” he said.

Queenstown leads national guest nights for July
Queenstown recorded the largest guest nights 
increase in the country for July, boosted by 
strong international and domestic visitor 
numbers. 
Overall guest nights in Queenstown were up 
7.1% (or 18,000) to 263,648 compared with 
JUL11.  
International guest nights were up 7.4% to 
176,078, accounting for 66.8% of all guest 
nights in the Queenstown RTO area, and 
domestic guest nights increased 6.5% to 
87,571 for the same period.  
Hotels and backpackers were the key sectors 
to benefit.
New Zealand guest nights, however, after 
seasonal adjustment, fell 8.9% in JUL12 

compared with JUN12, according to Statistics 
New Zealand. This follows rises in the 
previous two months.
Domestic guest nights fell 11%, while 
international guest nights fell 3.8%. 
North Island guest nights fell 11%, while 
South Island guest nights fell 3.7%. 
The national trend for guest nights has been 
generally declining since DEC09. The trend 
for domestic guest nights is relatively flat in 
2012, while the international guest nights 
trend appears to be rising since a low point 
in March this year. Trend movements may be 
amended when upcoming months are added 
to the time series.

101 Must- Do’s for 2012 
AA Tourism is applauding the tourism 
community for their enthusiastic response 
to the revamped 101 Must-Do’s list for Kiwi 
travellers.
The public voting campaign was first 
launched in 2006 and is widely regarded as 
a benchmark for excellence by industry and 
travellers alike. The AA web section featuring
the original list still attracts 8,000 visitors 
each month.
Members of the Public can vote online from 
07OCT until 15NOV from a menu of over 
1000 nominated attractions by visiting 
www.aatravel.co.nz/101. The votes will be 

tallied and winners for 2012 announced on 
25NOV.
The revamped 101 Must-Do’s list will 
incorporate a new look website and a 
facebook voting app making it easier than 
ever for the public to add comments and 
upload their favourite photos. 
Press and radio promotions will offer big 
prizes to consumers, and tourism operators 
can be included in the Must-Do’s discount 
voucher booklets specific to the North and 
South Islands. These will be distributed via 
AA Centres, AA Directions magazine and 
AA’s advertiser network.

New role for Giant Rugby Ball 
New Zealand’s giant inflatable rugby ball, 
formerly owned by Tourism New Zealand, 
is reportedly due to open in Christchurch in 
coming weeks as a restaurant and bar. 

Construction of a two-level interior is under 
way at 54 Manchester Street. 
The Press says the ball will be stripped of its 
100% Pure branding.

Remarkable snow
A late surge of fresh snow has given 
the ski season at Queenstown’s 
Coronet Peak and The Remarkables 
a winter boost at the start of spring.
NZSki is offering half-price day 
passes this weekend on both fields.
 “Just when you thought the season 
was over, winter has finally decided 
to make an appearance,” says Craig 
Douglas, NZ Ski General Manager 
Sales & Marketing.  
“All trails are in really good winter 
condition with extensive coverage, 
so we’ve got everything ‘crossed’ it 
holds until the scheduled mountain 
closing date of October 7.”
Pictured here this week is a snow-
boarder knee-deep in powder at The 
Remarkables. 

Pic  | Wendy van Dijk

FREE 24 hour Internet in Deluxe King rooms, up to 3 nights
www.jetpark.co.nzFIND OUT MORE
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AUSTRALIAHalf a million and counting
Much of the core campaign work is yet 
to happen, but already Tourism New 
Zealand’s 100% Middle-earth, 100% Pure 
New Zealand online advertisement has 
been viewed more than 500,000 times.
The ad went live on 23AUG and the first 
TV campaign began in Australia three 
days later.
The Japanese version was launched by 
PM John Key this week, and German and 
Chinese versions are to follow.
The full strength of the 100% Middle-
earth marketing will not be felt until the 
end of November when the campaign has 
rolled out across all TNZ’s markets and 
they build up toward the world premiere 
of The Hobbit: An Unexpected Journey in 
Wellington.

Hobbiton Movie Set & Tours with 
Volcanic Air Safaris
In conjunction with Hobbiton Movie Set and Tours, 
Volcanic Air Safaris has produced a new helicopter 
flight package. Flights depart from the Rotorua City 
Lakefront and link up with the various daily tours on 
offer. The return transfer & entry/tour to Hobbiton 
is priced at $795 per adult, $596.25 per child (2-11 
yrs). Minimum of two adult fares required.  Children 
under 2 are FOC.  Tours operate 4-6 times daily, 
AUG-MAY.   www.volcanicair.co.nz

Hauraki Rail Trail commercial concessions 
This month, the Hauraki Rail Trail Charitable 
Trust is launching a system enabling 
commercial businesses to apply for a 
concession to operate on the Hauraki Rail 
Trail (HRT). 
Much like the way the Department of 
Conservation operates with the private sector, 
the concession system will ensure ratepayers
don’t have to foot the bill for the ongoing 
maintenance and improvements to the trail.  
The concession programme creates 
opportunities for local businesses and 
entrepreneurs to set up a business on the trail, 
including cafes, restaurants, motels, B&Bs 
or bike hire or those wanting to run guided 
tours. 
More information about the HRT Charitable 
Trust, the Principal Track Manager and the 
benefits of signing up can be found here.

Northland launches two 
major tourism campaigns 
Destination Northland launched two big campaigns 
this week, targeting visitors to come to the region 
between now and DEC.
The first campaign is focused on Melbourne, Sydney 
and Brisbane, in partnership with Tourism New 
Zealand, Qantas and a range of trade partners 
including Tourism Auckland, and will run for six 
weeks. Packages have been developed to attract 
Australians to take The Twin Coast Discovery High-
way and explore as much of Northland as possible. 
The second campaign targets the Auckland and 
Wellington market where Destination Northland, in 
partnership with the Northern Advocate, produced a 
40-page “Northland – A Twin Coast Discovery”
supplement inserted into 60,000 copies of the NZ 
Herald on Tuesday in Auckland and Wellington.
The supplement was timed to hit the domestic 
market as the October school holiday planning 
period begins. Many Northland tourism businesses 
have come up with special “springtime” deals which 
are also available on www.northlandnz.com 
In addition to the insert, Destination Northland also 
secured another Air New Zealand Grabaseat 
“Northland” promotion from Auckland and 
Wellington timed for the promotion on Tuesday.

Sydney right up there 
for food
A panel of travel writers and food 
critics brought together by British 
consumer group Which? to identify 
the world’s top gastronomic 
destinations has named Sydney in 
the top three, with Tokyo and San 
Sebastian (Spain) in first and second 
places.
Among other cities on the list were 
New York , Paris and Copenhagen.
The panel judged popular locations 
around the world against over 30 
different criteria. These included the 
quality and range of food, the 
gastronomic culture, local markets 
and the general appeal of the place as 
a holiday resort. They also looked at 
the choice for every price range.
The study was focused on resorts 
which have a combination of fine 
dining as well as more affordable sites 
serving good, local food. They must 
also be a good holiday destination.
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PACIFIC ISLANDS

Sunshine Coast’s Ocean Tunnel
Attraction operator Merlin Entertainments 
is investing A$4m in UnderWater World at 
Mooloolaba on the Sunshine Coast.
The UK-based company acquired the 
attraction in March and is developing a new 
A$3.5m ocean tank and an acrylic tunnel 
with four zones.
A new water filtration system and a more 
extensive marine conservation programme 
are also part of the investment, with the new 
Ocean Tunnel to open from 22SEP.

Kings Park Festival 
The 49th annual Kings Park Festival was 
launched this week in Perth’s landmark 
gardens, showcasing a display of more than 
3,500 species of native plants unique to WA. 
This year, about 20,000 wildflowers are in 
bloom for the festival.
The spring festival, which runs to 07OCT, 
features more than 100 events, from live 
music and guided walks to art exhibitions. 

Gold Coast Sevens – Fever Pitch 
Rugby Sevens returns 13-14OCT when 
Gold Coast Sevens – Fever Pitch kicks off 
the 2012-13 HSBC Sevens World Series. The 
Gold Coast will light up as 16 national teams 
descend on Skilled Park for non-stop action, 
with 45 matches of super-fast running Rugby 
and off-field entertainment.
www.goldcoastfeverpitch.com.au

WA’s first Pullman
On 19SEP, Quay West Resort Bunker Bay 
in Western Australia’s Margaret River wine 
region will rebrand to Pullman Resort Bunker 
Bay, the first Pullman hotel to be launched in 
the State. It is part of a rapid expansion plan 
for Accor’s 5-star Pullman brand across the 
world.
Set next to the white sand beach of Bunker 
Bay on the northern fringe of the Margaret 
River region, and covering 35 acres of land-
scaped gardens, Pullman Resort Bunker Bay 
offers 150 bungalow-style villas with a choice 
of studio, one, two and three-bedroom 

configurations. All villas feature king size 
beds, kitchenettes, opulent bathrooms, and 
wireless internet. 
There’s a restaurant, 24-hour reception desk, 
room service, concierge and tour desk, four 
tennis courts, an outdoor heated pool, 
gymnasium and six-suite day spa.
With wineries like Leeuwin Estate nearby, as 
well as whale watching, caving, Cape 
Naturaliste Lighthouse and Busselton Jetty 
within a short distance, Pullman Resort 
Bunker Bay is an ideal base for exploring the 
Margaret River region. 

‘Venture’ onto Sydney Harbour for a different experience
Captain Cook Cruises’ Venture Cruise is 
returning to Sydney Harbour 01NOV12 to 
31MAR13. The sailing catamaran Aussie 
Venture departs Darling Harbour’s Pier 26 
Aqurium Wharf every Monday, Wednesday 
and Friday at 1.30pm for 3½ hours of fun, 
sun, music and swimming at a secluded 
harbour beach.
“We wanted to provide a cruise for the young, 

young at heart and adventurous market that 
enabled passengers to see and experience a 
different aspect of Sydney Harbour on board 
a sailing catamaran plus offering excellent 
value,” says Richard Doyle, Head of Sales and 
Marketing at Captain Cook Cruises.
There is a launch special at A$55pp including 
a picnic lunch, music, and a swim. 
A purchase bar is available onboard. 

Bounty Bowls 2013
Norfolk Island Bowling Club and The Travel 
Centre are inviting lawn bowlers to participate 
in the very popular Bounty Bowls tournament 
28APR-02MAY13.
Unlike some other clubs in Australia and 
New Zealand the NIBC remains open, 
hosting tournaments all year round. Of all 
events, though, it’s the Bounty Bowls open 
fours competition (where teams can be men, 
women or mixed) that is engraved on the 
bowls calendar, with next year’s event the 
club’s 52nd annual tournament.
So popular is the holidaying side of bowlers’ 
visits that the club hosts a second week of 
bowls for those who can extend for a two-
week stay. A separate mixed winner-takes-all 
fours comp will run 05-09MAY.
The Norfolk Island Travel Centre special 
package is priced from NZ$899pp ex 
Auckland and NZ$1065pp ex WLG/CHC. 
This includes return economy class airfare 
(seat + bag) to NLK, airline taxes, meet & 
greet at the airport, 7 nights twin share 
accommodation, 7 days car hire (car hire 
surcharge A$18 and petrol extra), discount 
shopping card, free miniature golf and ‘A 
Walk in the Wild’. Prices are subject to 
availability.
For more information call 0800 0088 10 or 
email joyce@travelcentre.nlk.nf

TravelMemo   20120914   14SEP12    Page 4



Stay 6 / Pay 4
Stay 6 or more nights at 

Pacific Resort Rarotonga or Pacific Resort Aitutaki 
& receive two nights  FREE 

plus NZ$200 F&B credit per room per stay

www.pacificresort.com
Conditions apply. Contact your wholesaler  for details

Sales to 15SEP12
Travel 01NOV12-31MAR13

(blackouts 
26DEC12-06JAN13 

& 25-31MAR13)

Sonaisali facebook promotion 
Sonaisali Island Resort, Fiji, has launched a 
facebook promotion where guests who “like” 
Sonaisali’s page and let the resort know before 
they travel, are guaranteed prizes on arrival at 
the resort. They even have a chance to win a 
return trip to Sonaisali. 
The resort’s managing director, Aaron 
McGrath says: “We really wanted to do some-
thing special and different for our guests and 
give them great value adds to their holiday. 
We hope all travel agents get behind this 
promotion and encourage their clients to like 
our facebook page prior to arriving on the 
property so they can take advantage of this 
fantastic offer.”
Those facebook fans who visit Sonaisali 
during the promotional period receive a 
facebook T-shirt on arrival. 

Those who wear the T-shirt within the Resort 
receive a free facebook drink* at the Pool 
Bar between 12.30pm and 1.30pm, the Talei 
Bar between 6pm -7pm and at the Zero Bar 
between 9.30pm and 10.30pm. 
Guests who take the funniest and most 
creative picture wearing the T-shirt at the 
most iconic part of the resort and post it on 
Sonaisali’s facebook page by the 25th of every 
month will go into a draw to win a prize. 
Those who take a picture wearing the T-shirt 
at a landmark in their own country and post 
it on the resort’s facebook wall go into the 
draw to win a 5-night stay at Sonaisali in the 
same room category as their last booking, 
including free return airport transfers. 
* Guests are limited to one drink per venue 
per person per day.

The 43rd Pacific Islands Forum was held 
in Rarotonga 28-30AUG and Te Vara Nui 
Village was selected as the venue to host 
the closing function.
The evening was accompanied by 
spectacular drumming and dance 
performances on floating and fixed 
stages around the Village’s landscaped 
volcanic rock gardens.

Pictured here: 
Forum Secretary-
General Tuiloma 
Neroni Slade 
of Samoa with 
Moana Nair, 
owner of Te Vara 
Nui Village.

South Pacific Golf Open
The 2012 PGA Tour of Australasia is
headed for the Tina Golf Club in 
Noumea for the South Pacific Golf 
Open Championship, which tees off 
26-29SEP.  
The Championship will again 
embrace an innovative pro-am style 
format for the first two rounds with 
Professionals set to play alongside 
local amateurs who will participate 
in a qualifying event to earn a spot in 
the field. Any amateurs equalling
or bettering the pro’s cut score will 
qualify to play the final two rounds. 
The cut will be at top 50 plus ties. 
The par 72 Tina Golf Club is one of 
three 18-hole golf courses in New 

Caledonia, and is located just 10 minutes from the town centre. 
It is considered by seasoned golfers to be one of the best courses in the South Pacific.
www.pga.org.au/event-display/10255
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ASIA

Your gateway to Guangzhou Click Here
or call 09 309 1188

China   We know it like our own backyard

Jetstar to boost Asia services
Jetstar Asia will significantly increase seat 
capacity across its SE Asian network, 
following the addition of a 17th Airbus A320 
aircraft to its fleet.
The carrier will add 70,000 extra seats to its 
monthly schedule from 28OCT, increasing 
capacity on services from Singapore to Kuala 
Lumpur, Bangkok, Phuket and Yangon.
Flightglobal Pro News quotes Barathan Pasu-
pathi, Jetstar Asia’s chief executive, as saying: 
“We are seeing an increasing number
of our Malaysian customers on low fare 

Jetstar Group services to destinations like 
Melbourne and Auckland.”
Jetstar Asia will operate up to 61 weekly 
flights on the Singapore-Kuala Lumpur route. 
The carrier will raise the frequency of direct 
flights between Singapore and Yangon from 
four times weekly to daily, starting December.
In addition, the carrier will increase services 
to Bangkok and Phuket, bringing the total 
number of flights of Thailand to 44 per week. 
Jetstar Asia’s latest increase follows a capacity 
growth of 38% in its last financial year.

Starwood ProLearning module on Macau
Starwood Hotels & Resorts has launched a 
Macau module as part of its Starwood 
Destinations ProLearning program at 
www.starwoodpro.com. 
Macau is home to the Sheraton Macao Hotel, 
Cotai Central, the largest Starwood hotel in 
the world and the largest hotel in Macau, 
which opened this month.
More than 30,000 travel professionals have 

completed the first ProLearning module and 
are now qualified for STARPRO travel 
professional rates, bookable at 
www.starwoodpro.com and starting from 
US$69 a night. Travel professionals must be a 
StarwoodPro Module 1 graduate in order to 
gain access to the new Starwood Destinations 
modules and other exclusive benefits.  

NZ$22 lead-in on SIA Singapore Stopovers
Singapore Airlines has announced new 
special discounted rates for its SSH and BSSH 
Hotels, Category A-C, with a new lead-in rate 
of NZ$22 for Basic Singapore Stopover and 
NZ$33 for normal Singapore Stopover (based 
on per person twin share).  Plus the rates for 
hotel category D-G have reduced slightly due 
to currency fluctuations.
New rates are valid for travel from 01OCT12-

31MAR13.  
Sales are effective immediately and are valid 
until to 28MAR13.   
Also, the applicable travel agent commission 
for the new rates is 10%.
Please note that the previous levels are only 
available for sale until 30 September 2012 and 
the vouchers must be issued by this date also.

Vietnam’s The Cliff Resort & Residences 
Exotic Holidays reports the grand opening 
of The Cliff Resort & Residences in Mui 
Ne. The resort located north of Saigon on 
the coast, opened its doors in August and 
is unique and “simply breathtaking”. 
Accommodation options range from the 
Azul room with ocean vistas to the elegant 
Terra rooms with panoramic ocean view 
and sundeck. The property has 126 rooms 
and 4 penthouses. 
Call Exotic Holidays on 0508 396 842 for 
rates and bookings.

China travel enquiries spike
World Journeys has noticed a spike in 
enquiries for China in recent months.  In 
particular, there has been demand for tailor-
made itineraries incorporating not just the 
usual highlights of The Great Wall, Forbidden 
City and Terracotta Warriors, but also for 
the scenic landscapes of Suzhou, Hangzhou 
and Huangshan, and the cultural delights of 
Zhengzhou and Shaolin.   
World Journeys packages start from $1,380pp 
share twin for a 5 night China Encounter with 
Beijing and Xi’an, including 3-star accom-
modation, transfers, sightseeing and domestic 
flights.  Four and five star accommodation 

options are available from $1,417 and $1,504 
respectively. 
Contact info@worldjourneys.co.nz for your 
China enquiries.     

Guangzhou’s Chen Clan Academy
One of the must-see cultural sights of Guangzhou is the 
Guangdong Museum of Folk Arts and Crafts, housed in the 
Chen Clan Academy, a well-preserved folk house from the 
Qing Dynasty (late 1880s).
Covering an area of 6400sq m, it consists of 19 buildings with 
nine halls and six courtyards. It is famous for exquisite wood 
carvings and stone engravings, as well as its interior 
decorations.
The Ancestral Temple of the Chen Family, its most impressive 
attractions are various superb carvings in wood, brick, pottery, 
stone and lime extolling nature. Stories of historical celebrities 
and scenes are also vividly represented.
For Guangzhou tour product, visit www.acrossia.com

http://www.acrossia.com
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=103&packageName=China-Encounter


THE AMERICAS

Innovative India Famil 
surprises & delights
Fresh back from a famil trip to India flying with Singa-
pore Airlines, Kirsty Degnan of The Innovative Travel 
Co. reports that India engaged all the group’s senses, 
providing an amazingly colourful experience.  
The itinerary - Golden Triangle of Rajasthan - took 
in one of the most romantic and iconic regions of the 
country.  
“Riding rickshaws through old Delhi, seeing the Taj 
Mahal in Agra and the impressive Pink Palace in Jaipur 
with its intricately decorated halls, pavilions and 
temples were all unforgettable sights and experiences,” 
says Kirsty.  “The bustling street life, colourful flowing 
saris, aromas of incense, spiced chai, culinary delights, 
spectacular scenery and more provided endless photo 
opportunities and wonderful memories to last a life-
time.” 
For all India travel, call 0508100111 or email 
info@innovative-travel.co.nz 

L-R: Kirsty Degnan (Innovative Travel), Rosalind 
Chapman (United Fielding), Katrina Harding 
(NZ Travel Brokers), Kristine Phillimore (NZ Travel 
Brokers), Billy Ballantine (HOT Invercargill).

Taxing the traveller in the US
The Global Business Travel Association 
Foundation’s 2012 annual study has ranked the 
top 50 markets in the U.S. by overall tax burden, 
including general sales tax and travel taxes. 
Travellers incur a total tax burden of US$40.31 
per day in Chicago and US$37.98 in New York, 
making them the most expensive tax-wise, while 
Fort Lauderdale, West Palm Beach and Fort 
Myers had the lowest tax burdens, all at $22.21, 
and Orange County, CA at $22.79.
The foundation points out that business travel 
is a key driver of economic growth, but overly 

burdensome taxes on business travel can often 
do more harm than good, especially when those 
taxes unfairly target visitors. 
Discriminatory travel taxes and fees enacted on 
travel-related services impose an average 
increased cost on visitors of 57% over general 
sales tax, according to the research released.
Findings from the 2012 study of car rental, hotel 
and meal taxes in the top 50 U.S. travel 
destination cities found these taxes are often used 
to fund local projects unrelated to tourism and 
business travel.

Bacchanal Buffet at Caesars Palace 
Bacchanal Buffet at Caesars Palace, “the 
restaurant that redefines the Roman 
feast”, this week welcomed its first guests. 
Overlooking the Garden of the Gods 
pool oasis, Bacchanal Buffet serves more 
than 500 dishes daily in a 25,000sq ft 
space that seats 600.
The distinguishing feature of Bacchanal
Buffet is its nine open, interactive kitchens
that position food and chefs as entertain-
ment. Helmed by classically-trained 
chefs, each features at least one live 
cooking station, a selection of plated 
dishes and an assortment of small plates.
Bacchanal Buffet offers the most variety 
of any buffet in a town famous for its 
buffets - from made-to-order omelettes 
and red velvet pancakes to wood-fired 
Neapolitan pizzas, Chinese dim sum, 
even roasted South Carolina shrimp and 

grits.
Bacchanal also boasts a dessert station 
with crème brûlée, hand-made crepes, 22 
gelatos to die for, and – uniquely – soufflés 
made to order. 
Tables are blond wood, contemporary 
chairs; eating areas are separated into 
intimate rooms with glass partitions and 
whimsical lighting fixtures. No toga-clad 
servers, not a hint of ancient Rome. More 
sleek, chic, light-filled and upscale 
restaurant in L.A. or New York, says USA 
Today.
The buffet prices range from US$19.99 
weekday breakfast to $34.99 weekday 
dinner and $39.99 Friday and Saturday 
dinner.
Caesars Palace is represented in NZ by 
Discover the World Marketing.

Hotel news from Cusco
World Journeys director Chris Lyons, 
currently in Cuzco, Peru hosting a small 
group Grand Tour of South America, 
has reported back from a site inspec-
tion of the brand new Orient-Express 
owned Palacio Nazarenas Hotel which 
just opened last week. Just two doors 
from the Monasterio Hotel, the Palacio 
Nazarenas offers 55 suites (all 
oxygenated), the smallest being the Chica 
Suite at 35 to 45m2.  
“This is definitely THE place to stay in 
Cuzco,” says Lyons. “In a truly delightful 
setting, it is the only hotel in Cuzco to 
offer a swimming pool.  All rooms have 
an included mini bar, coffee machine and 
butler and special touches include fresh 
flowers, DVDs, iPad, Bose sound system 
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… just the best of everything.” 
He also caught a glimpse of the new 
Marriott Hotel which is due to open 
tomorrow 15SEP.
“Another great location, close to the main 
Plaza, this is another impressive hotel 
which looks set to further enhance the 
range of mid to high-end accommodation 
offerings in Cuzco,” he says.
For tailor-made or small group travel in 
Peru call 0800 117311.



MID EAST / AFRICA 

Sheraton Keauhou Bay Resort & Spa has just 
changed its name to Sheraton Kona Resort & 
Spa at Keauhou Bay. Standing at the entrance 
to history-rich Keauhou Bay, the property’s 
central location makes it easy to access The 
Big Island’s land and ocean adventures, or to 
simply relax with the gentle aloha of Kona. 
Only here will visitors walk the land of 
Hawaii’s greatest kings, and witness gentle-
giant manta rays rise from the deep. There’s 
the fun of a massive fantasy pool, slide & 

waterfalls, or some golf along the Kona coast, 
or a luxurious spa treatment to the sounds of 
the sea. 
The resort has recently completed nearly 
US$20 million dollars in renovations. There 
are daily Sheraton Social Hour wine tastings; 
new oceanfront dining at Rays on the Bay, 
offering a Rum Bar and the only restaurant in 
the world where diners can view manta ray 
feeding. 
www.starwooodhotelshawaii.com

New – cruising from Cairo
World Journeys reports that the Cairo to 
Luxor section of the Nile has reopened to 
cruise ships for the first time in 15 years.  
Until now, visitors have needed to fly or train 
from Cairo to Luxor, and cruise only between 
Luxor and Aswan.  Starting in APR13, World 
Journeys can offer 9 to 14-night cruises along 
the timeless river.  Prices start at $1,824pp 
share twin for a 9-night itinerary aboard the 

4-star MS Hamees.  
Contact kate@worldjourneys.co.nz

Mark Leishman to Host OMEGA Dubai Desert Golf Classic - 2013
The Innovative Travel Co. has 
confirmed that NZ golfing personality, 
Mark Leishman, will host its special 
Omega Dubai Desert Golf Classic tour 
at the end of JAN13. 

Innovative’s Robyn Galloway.  Both Mark 
and his brother Phil Leishman have become 
the faces and voices of NZ Golf, having been 
hosts and commentators for the NZ Open, 
the HSBC Golf Club and the World of Golf.  
Mark rates the Omega Desert Classic as the 
best international golf tournament for ready 

access to players and for relaxed 
viewing.  The tour departs on 26JAN 
and provides many inclusions such 
as 7-day entrance fees and hospitality 

Le Royal Meridien Hotel, Orientation tour of 
Dubai, Desert Safari & BBQ dinner, dinner at 
Armani Hotel in The Burj Khalifa, dinner at 
Jumeirah Beach Hotel, special farewell dinner, 
all breakfasts, transfers and more.  
For full details Freephone 0508 100111 or 
email tours@innovative-travel.com 

“Mark’s enormous expertise in 
golfing circles will add a wonderful 
dimension to this tour,” says 

package at the exclusive Emirates 
Golf Club, the chance to play a 
round or two on Dubai’s premier 
golf courses, accommodation at 

Emirates improves NZ connection with Jordan
Emirates will offer a direct connection to 
Jordan from New Zealand daily from 01OCT 
when the airline extends its services to the 
capital, Amman, providing greater access to 
one of the most popular tourism destinations 
in the Middle East. 

From 01OCT there will be a14th weekly 
flight, EK901, which means that all four daily 
Emirates flights from New Zealand will offer 
a direct connection each day of the week to 
Jordan. The second daily flight from Dubai to 
Jordan departs at 2pm.

Singita Success
Condé Nast Traveller UK Readers’ Travel 
Awards 2012 have ranked Singita Grumeti #1 
and Singita Sabi Sand #9 hotel in the ‘Middle
East, Africa & Indian Ocean’ region.  Not 
only that, but Singita Grumeti was voted #2 
overall in the world in all categories, second 
only to the country of Italy, so effectively it is 
the #1 hotel in the world.
World Journeys Director Ange Pirie says: 
“This latest accolade follows on from Travel 
+ Leisure World’s Best Awards in July when 
Singita Grumeti was voted #1 in the world 
overall by T+L readers.  Truly one of the 
world’s favourite properties, to which you can 

of course add the thrill of exceptional wildlife 
viewing.” 
Call 0800 117311 or info@worldjourneys.co.nz

Over 120 European destinations ... now that’s Wunderbar!
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Why are these tours
so much better?
With smaller group sizes up to only 30 passengers

and 2, 3, 4 and even 5 night stops you get more

time sightseeing and less time wasted on

motorways. Designed specifically for Australians

and New Zealanders, all tours are genuinely

inclusive with NO additional 'on tour' costs.

Click to view our 2013 Tours

Europe
and
Britain
2013

ATG0501

EUROPE
Iceland plans 25.5% VAT aimed at tourists
The Icelandic government has published 
proposals to raise the value added tax (VAT) 
on accommodation, restaurant meals and 
attractions from 7.0% to 25.5% as of 01MAY13. 
This proposal more than trebles the tax on all 
those services that tourists need to purchase.
BreakingTravelNews.com points out that the 
inbound tourism industry has been one of 
Iceland’s success stories over the last fifteen 
years. Foreign arrivals in 1997 were 210,000, 
in 2011 they were 598,000. A lot of this 
growth is recent: 2012 is set to match 2011’s 
annual increase of more than 16% growth in 
foreign visitor arrivals. The number of nights 
these people stayed increased by 20%.

Tom Jenkins, ETOA’s Chief Executive, said 
“Iceland was in a benign state: they were 
increasing their visitors and length of stay. 
Much of the drive behind this growth has 
been Iceland losing its perception as an ex-
pensive destination. This tax rise, imposing
a sudden price increase of 17%, effectively 
punctures that impression.
“This tax rise is being introduced at the start 
of the inbound tourism season, just when 
it will do the most damage. It penalises any 
operator who has signed contracts and 
published brochures featuring Iceland next 
year. No company can absorb such a 
surcharge.”

Celtic nations star in 2013 Insight Europe program
New in-depth luxury escorted touring 
options in Ireland and Scotland as well as a 
London bonus day option are the standouts 
in the Insight Vacations 2013 Europe and 
Britain brochures now with agents around the 
country. 
General Manager Dave Salisbury says: “We’ve 
introduced a new London bonus day to give 
clients the chance to benefit from special 
London hotel rates and the services of a Tour 
Director the day before their UK or European
multi-country tour departs so they can explore
the revamped capital.
 “Adding to our established 12 premium tour 
offerings in Britain and Ireland, in 2013 we 
have two new Luxury Gold itineraries in the 
eight-day Celtic Legends unveiling Scotland’s
castles, myths and bonnie hills and the nine

day Gaelic Treasures, a deluxe journey 
through the Emerald Isle. 
“Travelling with Insight Vacations, clients can 
be assured of staying in wonderful well-
located premium hotels, for example, 
Cameron House on the banks of Scotland’s 
Loch Lomond and Ireland’s Dromoland 
Castle, ideally situated to visit the iconic and 
historic Irish countryside.”
Included with Insight are exceptional sight-
seeing inclusions, business class legroom 
on all coaches, smaller group sizes and the 
services of a Tour Director.
A new Early Payment Discount for 2013 
rewards early bookers with savings of up to 
10% available on applicable tours for 
payments in full prior to 27DEC12. 
New offerings in Europe include the 9-day 

Luxury Gold Spanish Gold, taking in this 
region’s art, architecture and cuisine. It 
follows on from the successful 2012 launch of 
Insight’s 11-day Northern Spain escorted tour, 
which features once again in 2013.
New to Insight’s premium range in 2013 is 
the 9-day Highlights of Portugal, an in-depth 
look at the region’s historical sites, sunny 
beaches and the vineyards of the Douro 
Valley, and the 14-day Treasure of Greece 
and the Islands, a leisurely journey with time 
to enjoy island life and ancient ruins. The 
premium collection also introduces two new 
extensions, the Battlefields of WW1 and 
Russia’s Golden Ring. 
Visit www.insightvacations.com or 
freephone reservations on 0800 656 111.

Join The People’s Parade
As part of ‘The Gathering 2013’ for the 
first time ever, St. Patrick’s Festival (14-
18MAR13) organisers are inviting up to 
8,000 people from around the world to 
march in the St. Patrick’s Day Parade in 
Dublin – The People’s Parade.
As a participant in this once in a lifetime 
opportunity they will march in procession 
2.5km through the streets of Dublin, 
passing many historic landmarks along 
the way including the GPO, Trinity 
College, Dublin Castle and City Hall.  
For full details on how to apply visit 
www.stpatricksfestival.ie.  
Places in the People’s Parade are awarded 
on a first come first serve basis.
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

AVIATION
Why six months to decide?
Stephen Bartholomeusz, in his Business 
Spectator column, remarks: “You’ve got to 
wonder why the Australian Competition and 
Consumer Commission thinks it will take up 
to six months for it to review the proposed 
alliance between Qantas and Emirates.
“The ACCC has a lot of experience in 
evaluating proposals for alliances between 
airlines. Apart from its 17-year history of 
assessing and endorsing the Qantas/British 
Airways joint service agreements on the 
Kangaroo route, in the past two years the 
commission has reviewed and approved 
alliances between Virgin Australia and Delta, 
Air New Zealand, Etihad and Singapore 
Airlines.
“It would appear a reasonable understanding
that the commission has a solid working 
knowledge of how the industry operates and 
what the impacts of alliances are on the 
Australian market for international travel.”
He points out that the Qantas brand’s market 
share has almost halved, from 36% to 19%. 
Even if Jetstar’s international services are 

included it has lost nine percentage points of 
market share.
If the Qantas Group share were aggregated 
with Emirates’ 8% of the market, they would 
have a combined 35% market share. If this 
were a conventional merger that level of share 
in a highly-competitive market with a very 
significant and growing number of 
competitors wouldn’t be an obstacle to a deal, 
says Bartholomeusz.
The ACCC has signed off on Virgin Australia’s 
four alliances, creating a virtual international 
network for Qantas’ main domestic rival. 
Between them Virgin and its allies have a 
combined market share of almost 30%. 
“If Australia is to hope to retain a national 
flag carrier of any substance Qantas has to be 
able to complete a deal with Emirates that, 
while it will improve Qantas’ competitiveness 
and financial position, doesn’t appear to have 
meaningful implications for the overall 
competitive intensity of the international 
dimension of the Australian aviation market,” 
says Bartholomeusz. 

QFF Status credits 
Qantas Frequent Flyers will earn full status 
credits on codeshare Emirates flights when 
the airline’s partnership takes off next April.
Following enquiries from Australian Business 
Traveller, a Qantas spokesman confirmed the 
status credits will be earned on the proviso 
that travel is booked under the QF flight 

number rather than EK flight number.
If the booking is made under the EK flight 
number the pax still earns frequent flyer 
points for the journey, but not status credits.
The spokesman also confirmed that travellers 
will be able to earn Qantas Frequent Flyer 
points on all Emirates flights, even if they’re 
not operated as a codeshare with Qantas.

Emirates adds Washington DC 
Emirates has launched a daily non-stop 
service from Dubai to Washington Dulles 

International Airport (IAD). It is EK’s seventh 
US gateway, and the 12th new route to join 
the airline’s international network in 2012. 

CX changes flight numbers
Operational reasons have required Cathay 
Pacific to change flight numbers in and out 
of AKL, from CX108 to CX198 and CX107 to 
CX197. Please note there have also been some 
slight changes to timings: 
HKG-AKL  
28OCT - 07DEC 
CX197 DEP HKG 2050 ARR AKL 1255+1 
08DEC - 29MAR 
CX197 DEP HKG 2100 ARR AKL 1310+1 
AKL-HKG 
28OCT - 08DEC 
CX198 DEP AKL 1425 ARR HKG 2050 
09DEC - 30MAR 
CX198 DEP AKL 1435 ARR HKG 2100 
Note - CX117/CX118 flights remain unchanged. 
The schedule change has now been 
implemented in the GDS systems. 
Please note the following: 
Unticketed PNRs 
Flight number and timing changes have been 
implemented and PNRs should be updated in 

the usual manner. 
Ticketed PNRs 
..  CX Tickets
Flight number and timing changes have been 
implemented and should be showing in the 
PNR. The CX (160) ticket will automatically 
revalidate with the new flight number and 
timings after the PNR has been updated. 
Please check your bookings, and if the ETKT 
has failed to revalidate contact Customer 
Sales at akl_sales@cathaypacific.com. 
Passengers should be advised of the changes 
to avoid any confusion. 
..  Other Airline Tickets 
Flight number and timing changes have been 
implemented. The CX coupons impacted by 
the schedule change will now be showing as 
unticketed. As this is an interline ticket, the 
ticket will have to be re-issued to show the 
new flight number and flight times. Failure to 
do so will create a major issue for the 
passenger at check-in.

China’s airlines to code share
China Southern Airlines (CZ) and Air China 
(CA) have agreed to codeshare on the Beijing 
(PEK) to Paris route using an Airbus A380 
from next month, according to CA CEO Cai 
Jianjiang, pending regulatory approval.
ATW Daily News quotes an industry insider 
as saying both carriers would also consider 
setting up a future joint venture to share 
operating expenses and revenues.
CZ, which ordered five Airbus A380s, has so 
far taken delivery of three and is scheduled to 
introduce the fourth aircraft this month and 
the fifth one in January.
It operates two A380s on the PEK-Guangzhou 
(CAN) route and one on the PEK-Hong Kong 
route. The carrier’s board secretary said in 

a recent conference call that CZ reported a 
net loss of CNY100 million for operating the 
A380 on these two domestic routes in the first 
half, which is why it is now turning to inter-
national routes.

The Civil Aviation Administration of 
China has opened up the Chinese 
market to global distribution systems 
competition after easing its 
regulations and allowing GDSs other 
than TravelSky into the market for 
the first time.
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Emirates Wi-Fi on A380s from AKL
Emirates Airline’s satellite Internet partner 
OnAir has gained approval to deliver Wi-Fi
services in Australian airspace, enabling 
Emirates to offer inflight connectivity for its 
new Melbourne-Dubai A380 route which 
starts on 02OCT.
Although Emirates launched inflight Internet 
in May this year, the airline had to disable the 
system while in Australian airspace.
Australian Business Traveller reports that the 
A380’s wireless Internet will also run during 
the trans-Tasman leg of the SYD and MEL
flights, delivering business travellers an added 
productivity boost as they cross the Ditch.
The cheapest plan provides 5MB of data for 
US$7.50, and is mainly aimed at the 
BlackBerry set due to the Berry’s highly-
efficient email compression.

US$15 gets you a mobile plan with 25MB of 
data, which is better suited to iPhones and 
Android smartphones as well as casual tablet 
use.
Australian Business Traveller says the top 
US$25 plan is aimed at ‘heavy users’ wanting 
to chew up 100MB in flight on their laptop or 
tablet.

Air India 787 to Sydney
Air India is planning direct flights to Sydney 
from November, having taken delivery of the 
first of the 27 Boeing 787 Dreamliners it has 
on order.
The B787 is expected to operate on major 
domestic routes like Delhi-Mumbai. 
Thereafter, Air India intends to commence 
daily flights to New York, Melbourne and 
Osaka from Mumbai, Chennai and New 
Delhi. It is also looking at converting existing 
flights to Chicago and New York into non-
stop direct flights.

Virgin seeks Italy seat allotment
Virgin Australia has applied to Australia’s 
International Air Services Commission for 
an allocation of 300 seats a week on routes 
to Italy which it would sell on code shares 
with alliance partners Singapore Airlines and 
Etihad.
The application puts it up against Qantas, 
which had applied to renew its 600 seats per 
week allotment of seats to Italian cities for 
sale in a code share with Cathay Pacific before 
it announced its proposed partnership with 
Emirates.

Boeing estimates 185,600 new pilots will 
be needed in the Asia-Pacific region within 
the next two decades as economic growth 
encourages more people to travel by air. 
China will lead growth in the region, with 
71,300 pilots in demand through to 2030, 
Boeing said.

Etihad Airways President and CEO, James 
Hogan, and Boeing 787 Vice President and 
Chief Project Engineer, Mike Sinnett tour 
Boeing’s 787 Everett production facility.
Last December, Etihad Airways announced 
it was taking its total order book for the 
Boeing 787-9 Dreamliner to 41, the first of 
which arrives in the last quarter of 2014.  
The order, valued at US $9.3 billion, will 
make Etihad Airways the largest operator 
of the aircraft type in the world.  The UAE 
flag carrier has options and purchase rights 
for an additional 25 aircraft.
airberlin, in which Etihad has a 30% hold-
ing, has 15 Boeing 787s on order with 
options and purchase rights on a further 20 
aircraft.

Air Pacific appointment
Air Pacific has appointed Andrew Stanbury 
as Regional General Manager of Australia, 
with responsibilities for oversight of all of the 
airline’s commercial operations in Australia.
Stanbury has 15 years of airline management 
experience at Air New Zealand and other 
NZ based carriers, and comes to the new role 
from four years as Head of Sales, and Head 
of Corporate and Alliance Sales for Air New 
Zealand in Australia. 
He commences his new role on 02OCT, 
taking over from Victor Sharan, who is 
retiring.

The fastest way to Madrid
From 11OCT, LAN can take your clients from 
AKL to MAD via SCL in under 26 hours, 
making it the fastest way to reach Spain.  
LAN fares AKL-MAD start from NZ$2423 
return (plus taxes $122), and there are add-on 
fares to 12 other destinations in Europe.  
World Aviation reminds agents that passengers
arriving in Europe with LAN can also take 
advantage of the oneworld Visit Europe 
Airpass to explore even more of the 
continent.  
LAN fares to MAD are in your GDS.    

Emirates talks code share 
with American
Emirates Airline president Tim Clark has told 
FlightGlobal.com that officials at Emirates 
and American Airlines have been discussing 
a codesharing deal, plus reciprocal benefits in 
their frequent-flier programs.
Emirates began service in February from 
Dubai to Dallas/Fort Worth, and also serves 
two other of AA “cornerstone” cities, New 
York and Los Angeles. American has no 
service to Dubai.

The Guardian says EU officials signalled 
on Tuesday that they may recommend the 
suspension of the continent’s carbon 
emission fees for airlines to avert a trade 
war with the likes of China and the US, 
allowing time to forge a global agreement 
on climate charges for aviation.
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Cruise Promotion Award
Today many of you will still be processing bookings 
following the success of our inaugural National Cruise 
Week! For those that coordinated some form of event 
last week,consider using this material as part of a 
submission forAgency Cruise Promotion of the Year at 
the 2012 Cruise Industry Awards.
Nomination forms will be available early October so 
you have plenty of time to prepare.
The Agency Promotion of the Year award is open to 
retail travel agent members of the ICCA and is based 
on consumer cruise promotions undertaken in 2012. 
The aim of this award is to recognize the most 
outstanding consumer promotion.
Potential finalists will be judged on the efforts and 
success of a specific FIT or Group Travel campaign as 
well as overall strategy of the campaign. 
Nominations will be judged by an independent panel 
based on information provided using the following 
criteria.

Finalists will be advised 
in January 2013 and the 
winner announced at the 
Cruise Industry Awards in 
Sydney on Saturday 9th 
February 2013.

 Promotion must be based on an ICCA   
 Cruise Line Member
 Objectives of campaign
 Overall planning
 Target market
 Form of promotion
 Brand awareness achieved 
 Personnel / partners involved
 Duration of campaign
 Results and how assessed
 Supporting material (copies of campaign  
 material)

NEW ONLINE 
MODULE

*Conditions: All currency listed in Australian dollars. The new 
‘Amsterdam to Budapest’ module must be completed with 100% 
pass mark between 1 September and 30 September, 2012 to go 
into the draw to win one (1) Lonely Planet Gift Pack. Prize will be 
drawn on 2nd October 2012 and winner notifi ed by email. Offer 
expires 30 September, 2012.

The new module provides an in-depth, 
day to day explanation of the popular 
Amsterdam to Budapest itinerary.
Duration: 15 minutes.

BONUS! Complete the new module 
before 30 September, 2012 and go 
into the draw to win a Lonely Planet 
Gift Pack valued at over $300*.

Start the online training here:
www.vikingrivercruisesexpert.com

GO INTO THE DRAW TO WIN A 
LONELY PLANET GIFT PACK 

VALUED AT OVER $300*

CRUISE NEWS
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Global Ocean Cruise Passengers Top 20 Million
The number of people around the world who took a cruise holiday grew by 10 
per cent last year– an increase of almost two million people – to top 20 million 
global ocean cruise passengers for the first time.
The 2011 figures were compiled from industry associations including the Cruise 
Lines International Association (CLIA), the European Cruise Council, Passenger 
Shipping Association, International Cruise Council Australasia(ICCA) and 
industry analysts GP Wild (International) Limited.
The numbers increased from 18.7m to 20.6m between 2010 and 2011, with 
North America (11.5m) and Europe (6.2m) identified as the main markets. 
Commenting on the release of the numbers, ICCA General Manager Brett 
Jardine said the global figures were a powerful reminder of the size of the cruise 
industry and the widespread appeal of cruise holidays.
“The figures not only underline the global strength of the cruise industry, they 
also confirm the impressive performance of the Australian and New Zealand 
markets in recent years, particularly given our relatively small populations.” 
Christine Duffy, CLIA President and CEO, said: “We are delighted to see 10 per 
cent annual global growth in cruise passengers last year, with milestones being 
broken all over the world as growth continues. This is the first time that European 
figures have passed six million and the first time Australian cruise passengers 
have topped half a million. 
“The latest statistics clearly show that the cruise industry has proved resilient 
during difficult economic conditions and these results are a testament to the 
industry’s ongoing innovation and investment. We’re confident our sector has 
huge potential for continued growth on a global basis.”
William Gibbons, Director of the Passenger Shipping Association, said British 
ocean cruise passengers exceeded 1.7 million for the first time in 2011 and were 
currently the second largest source of cruise passengers in the world. 
“We’re looking forward to that growth continuing as new ships come on stream 
to satisfy demand,” Mr Gibbons said.
European cruise numbers last year were up 9 per cent on the 5.56m Europeans 
who took a cruise in 2010.   Countries including the UK, Germany, Italy, Spain 
and France have seen cruise passengers increase by an average of 7% to 15% in 
the past five years. 
Australia is a region of rapid growth, with cruise passengers increasing by 30% 
in the past year to exceed more than half a million for the first time. The Inter-
national Cruise Council Australasia has predicted that there will be one million 
Australians who will take a cruise holiday in 2020.
Click here to view the detailed stats. 

http://www.vikingrivercruisesexpert.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1180


Auckland cruise terminal work to start
Council controlled organisation Waterfront 
Auckland has named Mainzeal to convert 
the historic Shed 10 on Queens Wharf into a 
cruise terminal and event venue. Work gets 
under way next week on the $14.6m project, 
which is due for completion next April.
Shed 10 will have two levels – the upper one 
for immigration, customs and quarantine 

activity and embarkation, and an open plan 
ground floor for baggage handling.
The Shed 10 terminal will offer 50% more 
space than the current Princes Wharf cruise 
terminal, which will be continue to be used.
Auckland is expected to host more than 100 
ship visits and 206,000 passengers this season, 
up 19% on last year.

Carnival Corp being sued
Despite legal obstacles that might force 
them to sue in Italy, hundreds of 
passengers from the shipwrecked Costa 
Concordia and up to 1,000 businesses 
on the island where it ran aground 
are pressing ahead with U.S. lawsuits 
against Miami-based Carnival Corp. 
The lawsuits contend Carnival is the 
corporate parent and is ultimately 
responsible for any violations or 
negligence that may have led to the 
deadly accident.

Oceania Prezzy Card 
Incentive reminder
Cruise Holidays reminds agents that 
every booking they make on Oceania 
Cruises by 31OCT they earn them-
selves a $100 Prezzy Card.   The card is 
doubled to $200 for any 2012 sailings 
booked.   
The new Explore Your World brochure 
is in production for release 01OCT 
however new special fares are out now, 
including Alaska and Europe 2013. 
Call Cruise Holidays for details.

Living wall on Crystal Symphony
Others may have real grass on their decks, 
but ultra-luxury Crystal Cruises can claim an 
industry first with its self-contained, free-
standing living wall on Crystal Symphony.
A living wall is a vertical garden that is 
pre-planted in panels and then attached to the 
wall or facade of a building. Plants stay intact 
in their vertical positions because their root 
structures are anchored in two to four inches 

of soil kept within the panel.
Designed for an al fresco area in the ship’s 
Deck 11 Trident Grill, the unique living wall 
uses a varied and diverse selection of indoor 
plants to display a world map. The living wall 
is 11.5m long and 2.4m high and will receive 
regular maintenance by Crystal Symphony’s 
onboard team of florists.

Amsterdam Grand Asia 
Sector Fly/Cruise Package
Francis Travel Marketing is promoting a 
28-night cruise on ms Amsterdam from 
Hong Kong to Auckland, including con-
necting Air New Zealand economy class 
travel from Auckland, plus a transfer at 
HKIA to the ship.
Departing New Zealand 19OCT12, the 
package is priced from $5999pp share 
twin, in an Interior Stateroom.
Click here for the flyer.

New look for Azamara
Azamara Club Cruises has revealed plans 
to renovate its two ships, Azamara Journey 
and Azamara Quest.
BreakingTravelNews.com reports that the 
two liners will enter drydock in 2012 and 
2013 respectively. Each will receive a ship-
wide facelift and a new dark blue hull.
There will be a new colour scheme in all 
public areas, all cabins will receive new 
mattresses and upgraded veranda furniture, 
while the pool decks will be resurfaced and 
get new sun loungers and pool towels.
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Hurtigruten extends early 
booking offer 
Hurtigruten has announced an extension 
of its Early Booking offer, to allow guests 
to save up to 25% on voyages within the 
2013 brochure, if booked by 30NOV12. The 
Early Booking offer was originally valid until 
30SEP. 
The 2013 brochure showcases Norway’s 
seasonal splendour; a land of contrasts with 
four distinctive seasons, from the Arctic 
Awakening (Spring), Voyages of the Midnight 
Sun (Summer), vibrant colours of red, yellow 
and orange (Autumn) and the expeditions in 
search of the Northern Lights (Winter). 
Whichever season brings your client to 
Norway, there are four distinctive voyages 
with almost year-round departures, each one 
visiting 34 ports of call on the ‘World’s Most 
Beautiful Voyage’: 
Classic Round Voyage 
 Bergen round-trip (12 days) 
Classic Norwegian Discovery 
 Bergen to Trondheim (11 days) 
Classic Voyage North 
 Bergen to Kirkenes (7 days) 
Classic Voyage South 
 Kirkenes to Bergen (6 days) 
The Norway brochure now also includes 
Hurtigruten’s unique programs specifically 
created for the winter voyages where 
travellers go ‘Hunting the Light’ during the 
upcoming season, which is predicted to be an 
optimum time to see the Northern Lights. 
Hurtigruten is represented in New Zealand by 
Discover the World Marketing. 
For more information or to make a booking,
call 09-623 4293 or email 
hurtigruten@discovertheworld.co.nz

MSC founder honoured
MSC Group owner and president 
Gianluigi Aponte has received the 
prestigious Cruise International 
Lifetime Achievement Award. 
The award, accepted on Mr Aponte’s 
behalf by Giulio Libutti, Managing
Director MSC Cruises UK and 
Ireland, was presented at the 2nd 
Cruise International Awards ceremony attended by leading 
industry figures.
“We are delighted to bestow upon Gianluigi Aponte this 
well-deserved honour,” said Liz Jarvis, editor of Cruise 
International. “Under his guidance MSC Cruises has become
one of the world’s leading cruise companies; that it has done 
so in such a relatively short period of time is testament not 
only to Mr Aponte’s expertise, but to his extraordinary 
vision.”
Mr Aponte founded MSC Cruises in the late 1980s. In just 
over two decades he has seen his company grow from 
modest beginnings to become the world’s fourth-largest 
cruise operator, boasting an ultra-modern fleet of 12 ships 
- a thirteenth, MSC Preziosa, will be christened next March 
- and market-leading positions in the Mediterranean, South 
Africa and Brazil.
The success of MSC Cruises is only part of a remarkable 
career that has spanned over 40 years and seen Mr Aponte 
build up a global empire that dominates in not just one 
shipping sector but several.
Born in Sorrento, Italy, he began his career as a captain in 
the family company, which operated a fleet of sailing boats 
on the Mediterranean. In 1970, following a few years in 
banking, Mr Aponte set up the Mediterranean Shipping 
Company (MSC) with the purchase of a single ship. Under 
his leadership, MSC is now the second-largest container 
ship operator in the world, employing more than 40,000 
people and operating a fleet of 441 cargo vessels serving 306 
ports across five continents.
Despite its spectacular growth, MSC is still a family-owned 
business and its founder remains dedicated to the company 
and to his family.

Savings of $1130 on MSC Cruises’ Grand Mediterranean
Sell a category 12 balcony suite on a 14-night Grand Mediterranean cruise 
which combines a week-long cruise aboard MSC Splendida with seven 
nights on the new MSC Divina, and your clients will be upgraded to a 
deluxe suite (pictured above) in the ships’ MSC Yacht Club.
The offer applies to bookings before 30SEP12, for cruises until NOV12, the 
price for such a voyage NZ$5948pp twin share.
“That’s a saving of NZ$1130 per person,” said Lynne Clarke, managing 
director of MSC Cruises Australia and New Zealand.
“By taking the free upgrade to our exclusive ship-within-a-ship, you will 
be rewarded with such MSC Yacht Club features as 24-hour butler service, 
priority check-in and complimentary refreshments in its venues and your 
suite’s mini bar,” says Ms Clarke. 
“A private lift also takes you to the lavish MSC Aurea Spa, where massage 
and treatments rooms are reserved for MSC Yacht Club guests.”
The 14-night Grand Mediterranean cruise merges a 7-night Eastern 
Mediterranean cruise from Venice to such ports as Dubrovnik, Izmir and 
Istanbul with seven nights in the Western Mediterranean from Genoa 
calling in on famous ports like Barcelona, Tunis, Malta’s Valetta, Sicily’s 
Messina and Civitavecchia (Rome).
Further upgrades to the MSC Yacht Club apply to single seven-night cruises 
aboard:
MSC Splendida, Western Mediterranean, $1599pp, twin share 
– saving of $960pp.
MSC Divina, Eastern Mediterranean, $2939pp, twin share 
– saving of $720pp.
MSC Fantasia, Western Mediterranean, $3009pp, twin share 
– saving of $460pp.
Call 0508 4278473 or visit www.msccruises.com.au 
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HOSPITALITY
Jet Park sponsors Auckland SPCA

Jet Park Director Liz Herrmann with 
Catherine Davies of Auckland SPCA

Jet Park Hotel near Auckland Airport is now 
a major sponsor of Auckland SPCA.
The hotel’s directors, Liz Herrmann and John 
Lautere, have been avid supporters of the 
SPCA in both South Africa and here in New 
Zealand.
“SPCA is a cause close to our hearts, and has 
long been the chosen charity of Jet Park Hotel 
and Conference Centre,” says Liz. “We both 
believe in supporting the local community 
and think the work of the SPCA is so 
important, so we are really pleased to make 
the partnership official.”
Jet Park, which is situated across the road 
from Auckland SPCA, has had an unofficial
involvement with Auckland SPCA that has 
grown over the years, from supporting them 
with donations of old newspapers for their 
kennels, to participating in “Round the Bays” 
to raise funds, and donating and selling 
nearly 1400 cupcakes for the SPCA’s recent 
Cupcake Day fundraiser. Shala, a labrador/
collie cross, and Maffie, a beagle, are both 
former Auckland SPCA residents rescued by 

Liz and John. 
As an official sponsor, Jet Park’s financial 
support is critical in helping the SPCA, which 
cared for around 22,000 animals last year, 
yet receives no automatic funding from the 
government and relies on community and 
corporate supporters to fund all its services 
and activity. 

Robertson resorts make list
Andrew Harper’s Hideaway Report 2012 
Reader Survey Awards have been announced, 
and some of New Zealand’s finest properties 
again make the grade.
The Farm At Cape Kidnappers was voted 
#11 in the Top 20 International Hideaways, 
one up from its impressive ranking in 2011.  
It was also voted #17 in the survey’s Top 20 
International Golf Resorts, and the second 
highest rated golf resort in the Southern 
Hemisphere (behind Kauri Cliffs).

The Lodge At Kauri Cliffs was named #16 
in the Top 20 International Hideaways and 
#12 in the Top 20 International Golf Resorts, 
making it the highest rated golf resort in the 
Southern Hemisphere.
Andrew Harper’s Hideaway Report is a 
private monthly publication for sophisticated 
travellers.  It is widely regarded as the definitive 
guide by those in the know, as it has been free 
of advertising since its inception. The writers 
travel independently and their reviews are 
completely unbiased.

GraysEscape.com
Haggling for hotel rates is the newest way to 
save on holiday costs now that GraysEscape.
com has been unveiled by Australia’s largest 
online auction house, GraysOnline.
The world-unique website, which went live 
this week with a direct link to its parent site, 
GraysOnline, promises a win-win for 
Australian and New Zealand hotels and their 
guests, with hoteliers able to fill empty rooms 
via controlled discounting and travellers able 
to score exclusive and confidential discounts 
of up to 20% below already reduced rates by 
negotiating directly with the property.
Based on the concept that ‘a vacant room is 
revenue lost forever’, GraysEscape.com will 
differ from GraysOnline’s auction model as it 
will allow customers to make offers directly to 
hotels, with no competitive bidding.  Hoteliers 
have three hours to accept an offer or bargain
with the customer for another rate. The 
system allows guests to accept lower-than-
advertised discounted tariffs on a confidential, 
one-on-one basis without the agreed rates 

being made public or affecting a property’s 
brand integrity and commercial arrangements 
in the market.
GraysEscape.com offers consumers fast and 
easy-to-use ‘buy now’ or haggle options, even 
cheaper ‘Hush Hush’ deals where a property’s 
name is not revealed until the booking is 
made, quick search functionality and the 
ability to make an offer to three hotels at once, 
with the first property to accept gaining the 
business. The site also offered hotels flexible 
ranking and display options and the ability to 
switch off the haggling in peak periods.
Minimum offers were built into the bargaining
system, but up to 70% of offers made by 
consumers under the former Ubid4rooms 
model were accepted by hoteliers keen for the 
business.
Properties featured on GraysEscape include 
major hotel groups such as Rydges, Toga, 
Oaks, 8 Hotels, Best Western, Stamford 
Hotels, Golden Chain, Chifley Hotels, 
Country Comfort, Choice Hotels and Leisure 
Inns.    www.graysescape.com

Bella Vista backs kakapo recovery
The Bella Vista accommodation network and 
the Department of Conservation are about 
to embark on a nationwide campaign. Bella 
Vista’s 28 properties around New Zealand will 
raise awareness of the plight of the kakapo 
and raise funds for the Kakapo Recovery 
Programme. 
Much like the Bella Vista group, the kakapo is 
unique to New Zealand. With fewer than 150 
birds left in the world today it is time to act.
Follow ‘Bello’ (Bella Vista’s very own kakapo) 
on Facebook and watch his journey as he 
visits each of the 28 business partners in 
destinations across New Zealand. Then help 
Bella Vista with their campaign by making a 

donation at any Bella Vista property before 
the end of JAN13.
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INDUSTRY NEWS
Exotic Asia and India come to Auckland and Tauranga
An array of diverse destinations and tours 
were uncovered at Adventure World’s two 
Exotic Asia and India Roadshows evenings 
earlier this week.
Some 120 agents flocked to Imperial Sichuan 
Restaurant in Auckland on 11SEP, and a 
further 50 turned up at My Choice Indian 
Bistro in Tauranga on 10SEP.
And with suppliers travelling from around 
the world - including representatives all the 
way from Adventure World India and Exodus 
in the UK - Dave Nicholson, General 
Manager of Adventure World New Zealand 
says he was pleased with the turnout.
“It was great to see so many agents come 
along to meet our India and Asia specialist 
suppliers and hear about the travel trends for 
this up-and-coming corner of the world,” he 
said. 
Presenters included Raj Bajaj and Aditya Bajaj 
from Adventure World India, Damien Van 

Eyk from Exotissimo, Will Shoubridge from 
Exodus Tours, Jane Reese from Accor, and 
Lisa McCallum from Adventure World.
A plethora of prizes was up for grabs across 
the two nights: Erica Banks of House of 
Travel Newmarket nabbed a 5-day Beijing 
Uncovered Tour; Juanita Lafaele of Tandem 
Travel Auckland was plucked out of the draw 
for a 5-day Central India Wildlife Safari; 
Jillian Brodie of House of Travel Ellerslie 
snapped up a 2-day Taj Mahal Private Tour; a 
6-day Golden Triangle Private Tour was won 
by Nikki Fox of Corporate Travel Management 
and luck was on Tony Bender’s side, with the 
Flight Centre agent winning a 3-day 
Haridwar Package.
In Tauranga, Jen Street from Harvey World 
Travel Mt Maunganui scooped a 6-day 
Golden Triangle Private Tour, while House 
of Travel Mt Maunganui agent Kerri Coupe 
scored a 5-day Beijing Uncovered adventure. 

The Imperial Sichuan, Newmarket

The Team from United Travel BOP

TRG - Kay Humphries & Gaye Mathis 
(Travel Managers)

TRG - Jen Street (HWT Mt 
Maunganui) & Aditya Bajaj 
(Adventure World India)

AKL - Lisa McCallum & Louise Owens 
(Adventure World)
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PEARL’S PEARLER

Creditors have better memories than debtors

LATE BREAK
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Mondo takes Tasting Lounge 
up north
Mondo Travel Kerikeri is hosting a Thailand 
Tasting Lounge on Thursday 27SEP at Food at 
Wharepuke in Kerikeri. 
The event, following the formula of the 
Auckland Tasting Lounge series, supports 
a charity and features a three-course Thai-
themed meal prepared by TV Masterchef 
winner Brett McGregor working with the 
team at the restaurant, and entertainment 
from Jackie Clarke, the Mondo Maitre d’
Tickets are $99pp and proceeds go to 
Riding for the Disabled. 
Click here for details and bookings.

Winning Journeys
World Journeys is celebrating being named 
Best Tour Operator – International at the NZ 
Travel Industry Awards for its small group 
escorted tour product ‘Journeys’.  
Director Kate Gohar says: “We are surprised 
and humbled by the win, especially 
considering the strength of the opposition. 
Thanks so much to everyone who voted for us 
– we really value your support.  And of course 
thank you to our wonderful, incredibly hard 
working World Journeys team”.  Ange Pirie 
added: “This award means a great deal to the 
team who work very hard to provide personal 
and highly knowledgeable service to all NZ 
agents.”  
To mark their success, World Journeys has 
announced a ‘new and improved’ Early 
Booking Saving of $500 per couple on 
any 2013 Journey booked and deposit by 
31OCT12.  
Call 0800 117311 or email 
info@worldjourneys.co.nz

L to R: Jackie Bristow, Kim Houston, Sarah Willinson, Sue Barnaby, Kirstine Dawson, Ange 
Pirie, Kate Gohar, Judith Wesley, Diane Bicker, Blair Bauer, Debbie Gribble, Caroline Clegg, 
Bailey (the dog).  Absent: Chris Lyons, Justin Marshall , Brett Barclay.

Air New Zealand’s Green Team volunteers for Conservation Week
Volunteers from Air New Zealand’s Green 
Team are rolling up their sleeves for 
conservation by helping with restoration 
projects across the country this weekend.
Air New Zealand recently launched a 
partnership with the Department of 
Conservation (DOC) to help enhance New 
Zealand’s biodiversity and promote the 
domestic and international tourism potential 
of New Zealand’s nine great walking tracks.
The airline’s Green Team consists of 3,500 Air 

New Zealand staff who have an interest in 
being more environmentally aware at work, at 
home and in the community.
This weekend they’ll be putting their com-
mitment into action with groups of up to 40 
travelling to Motutapu Island in Auckland, 
the Rimutaka hills in Wellington and to 
Ōtamahua/Quail Island in Christchurch to 
take part in activities such as planting, weed 
control, fence and track maintenance, and 
rubbish removal.

Three airport guards at New York JFK were 
among 18 arrested in the theft of liquor and 
duty free merchandise.
According to CBS, officials said it was lucky 
the crooked guards didn’t sell airport 
access to terrorists.
The 18 were busted for stealing as many as 
100,000 tiny liquor bottles and loads of duty 
free items, including cigarettes, from 
American Airlines flights.
The guards were charged with taking bribes 
to allow the loot to leave secure areas of the 
airport in gray sacks filled with swag. 

http://www.mondotravel.co.nz/tastinglounge

