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Intra-Asia flights operated by Jetstar Asia (3K)

Now Year Round

small group luxury tours
for mature travellers

4-8 day all inclusive tours
with the personal touch
Brancott Estate World of Wearable Art Awards 04-09 OCT
Rhododendron Gardens 17-21 OCT
Canterbury Springtime Gardens 24-31 OCT 
Coromandel Caper 06-09 NOV 
East Cape Caper 12-17 NOV 
Southern Icons & Otago Gardens 19-25 NOV 
Christmas Tours - Taranaki, Northland and Marlborough 
Wairarapa Wandering 14-17 JAN 13

Freecall 0800 662 462
mail: info@moatrek.co.nz    www.moatrek.co.nz
All tours fully commissionable - enquire now

The highest situated hotel in Queenstown 
offering alpine ambience, stunning scenery  

and spectacular views over Lake 
Wakatipu  and the Remarkables Range

A Tanoa Hospitality Solution

tanoa aspen hotel, queenstown

Queenstown’s Hotel with 

Altitude!

www.tanoaaspen.com 
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RECRUITMENT

SPECIALIST 14 years in the business

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz
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Government considering reduction 
in passport fees

Internal Affairs Minister Chris Tremain says lower passport fees are 
being considered as the Government moves to enable online 
passport applications. 
“Online applications have been trialled successfully and will be 
available to the public by the end of the year. This will streamline the 
process of applying for a passport and reduce costs, providing the 
opportunity to look at the level of fees,” says Mr Tremain.
“Passport fees are set at cost recovery level, currently $153.30 for a 
standard adult passport. Revenue from passports is only spent on 
passports. The change to a five-year passport has increased the 
volume of renewals, and a growing surplus has built up in the 
account, meaning that there is scope to reduce fees.
“Changing passport fees would require a change to regulations. I 
have asked officials to report back to me on different options for fee 
reductions, including a lower fee for online applications to 
incentivise applicants to move online.
 “This will contribute significantly to the Government’s Better Public 
Services Result 10: That New Zealanders can complete their 
transactions easily with government in a digital environment. This 
aims to have 70% uptake of digital and online services for key 
transactions by 2017, including passport applications.   ... Cont p16
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NEW ZEALAND

Want to go places?  Sales Executive Guru wanted to join the Jet Park Hotel team. 
                                                                                                   www.jetpark.co.nz MORE INFO

Chch CBD hotel opens for business
Christchurch tourism is signalling it is well 
and truly on the road to recovery with the 
first guests checking in at the Ibis Christchurch, 
the first city centre hotel to re-open since the 
FEB11 earthquake. 
“The city has really needed the confidence
boost of a major international hotel brand 
re-opening to cater for domestic and overseas 
visitors,” says Hotel Ibis Christchurch General 
Manager, Tim Dearsley. “The re-opening will 
help accelerate the city’s regeneration process.”
It will also provide employment for up to 50 
people.
The Ibis – in Hereford Street, just off 
Cathedral Square – has undergone major 
remedial work, including the renovation of all 
155 rooms and public areas, as well as 
structural strengthening to meet the city’s 

new building
code. Just 
four years 
old when the 
quake hit, the 
Ibis received 
only minor 
damage and 
re-opens as a 
virtually
new hotel 
featuring the 
latest Ibis branding and facilities. 
Accor’s Novotel Christchurch hotel is 
scheduled to re-open in mid 2013, while the 
future of the group’s two All Seasons hotels is 
yet to be determined due to restricted access 
to the hotels following the earthquake.

Queenstown Winter Festival appointment
Destination Queenstown has appointed 
Lisa Buckingham as the new manager of 
the American Express Queenstown Winter 
Festival.

Ms Buckingham, 
currently based 
in Invercargill, 
will start her role 
on 15OCT.  She 
brings extensive 
experience and 
strong leadership
to the role.  Her 
previous 
positions include 

Pernod Ricard Territory Manager, Head of 
Tourism for Venture Southland, Invercargill 
i-SITE Manager, and a range of events, 
marketing and public relation roles for 
companies both nationally and internationally.  
She has a strong background in developing 
and executing events, strategies and 
marketing plans as well as managing teams 
of varying sizes and building relationships 
with sponsors and suppliers. 
Ms Buckingham replaces Simon Green who 
retired as Festival Manager at the end of 
August after seven Winter Festivals.
The 39th annual Queenstown Winter Festival 
will be held 21-30JUN13. 

$5 comfort stop slammed
Dunedin tour operators are reported to be 
unhappy at a decision by the Royal Albatross 
Centre on Otago Peninsula to charge $5 entry 
fee when the facility re-opens on 01OCT after 
a two-month refurbishment.
The Otago Daily Times quotes Elm Wildlife 
Tours general manager Brian Templeton as 
saying the decision was a “foolish business
strategy” which would put off potential 
customers and result in a loss in earnings for 
the centre.
He said that until now, the toilets at the centre 
had acted as “de-facto public toilets” for 
people who visited Taiaroa Head to see the 
albatross colony. Tour operators did not want 
to be in a position where their customers were 
forced to pay $5 to use the toilet facilities, Mr 
Templeton said. 
Awesome Tours owner/operator Mark Dixon 
told the paper that charging $5 for entry was 
“ludicrous” and, as a result, he would no 
longer take people who did not pay for a full 
tour to the centre. 
It was likely other tour operators would 
follow his example, he said. 
Royal Albatross Centre manager Annie 
Villiers told the ODT the decision was largely 
made to recoup the costs of disposing of 
sewage, which had to be carted to Green 
Island at “huge cost” to the Otago Peninsula 
Trust, which runs the centre.

Auckland Pride Parade revived
Auckland’s tourism and events body ATEED 
has decreed that next February’s Auckland 
Pride Festival aligns with Auckland’s Major 
Events Strategy, delivering both social and 
economic benefits to the city. The council 
controlled organisation is therefore helping 
fund the staging of an Auckland Pride Parade. 
It will be held on 16FEB, parading from 
Three Lamps down the length of Ponsonby 
Rd to Western Park from 4pm, a time aimed 
at attracting a broader audience.  Visitors are 
expected to come from both New Zealand 
and abroad with people targeted to stop over 
before heading to the Sydney Mardi Gras. 
Auckland’s Hero Parade and Festival, which 
ran for almost a decade from 1992, attracted 
around 100,000 spectators annually. The 
parade was later replaced by the Big Gay Out.

Chinese and Halal Workshop
Tourism New Zealand, together with industry 
experts, is to run a series of workshops for 
operators with an interest developing business 
in the Chinese and emerging halal markets 
of India, Malaysia, Indonesia and the Middle 
East. 
The full-day workshops will be ideal for 
tourism operators doing business in China or 
halal markets such as Indonesia and Malaysia, 
or tourism operators in New Zealand who 
wish to welcome Chinese and halal travellers.
The sessions will be held in Wellington 
(03OCT), Christchurch (04OCT), Queen-
stown (05OCT), Auckland (08OCT) and 
Rotorua (09OCT) and there is a $50+GST 
charge.
Find out more and register to attend here.  
Registrations close 14SEP.
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Stories Beat Stuff final phase
Tourism New Zealand’s Stories Beat Stuff 
promotion has entered the end of its 18 
months of activity with the last two 
experiences released last month. Young 
people worldwide have until 23SEP to tell 
TNZ what they would give up for an 
experience of a lifetime.
 The winners of ‘Culture Kaboom’ will explore 
Rotorua, Taupo and Bay of Plenty while ‘City 
Splendour’ winners will enjoy the bright 
lights of Auckland and Wellington.
Check out the updated campaign page here.

Everything Coromandel will be celebrated and show-
cased during what is shaping up to be an action-packed 
month for the 2012 Pohutukawa Festival.
From chocolate sculptures in Pauanui to mermaids and 
moonlight drummers in Thames, a beach party in Coro 
Town and a street carnival in Whitianga, the entire 
Coromandel is getting ready to stage one of the largest 
community-run events the district has ever seen.
Each of the Coromandel’s main towns has come up 
with its own central theme and five area committees 
across the peninsula are working furiously to finalise 
their programmes which will embrace everything the 
Coromandel summer is renowned for – sun, sand, surf, 
scenery and fun.
The Coromandel Pohutukawa Festival runs 23NOV-
23DEC and new events are still being added to the 
programme. Visit www.pohutukawafestival.co.nz

100% Middle-earth airs in Australia
Over the next four weeks Tourism New 
Zealand’s new 100% Middle-earth, 100% 
Pure New Zealand advertisements will 
feature on prime time television slots on 
Channels 7 and 9 - two of Australia’s largest 
television networks.
The ads will air in both morning and evening 
slots and to coincide with some of the 
channels’ highest rated programming to help 
ensure high viewership and captive audiences.
In the digital space, the 100% Middle-earth 
campaign will do a complete homepage 
advertising takeover of some of Australia’s 
most popular news websites, including The 
Sydney Morning Herald, The Age and The 
Brisbane Times, all of which generate millions 
of unique views each month.
“Australians make up almost half of our 

visitor arrivals each year and this campaign 
has provided a valuable opportunity to 
leverage exposure and generate interest in 
the market,” says Tim Burgess, Tourism New 
Zealand’s General Manager Australia.
“As a result of the combined broadcast and 
digital advertising we estimate that around 58 
per cent of people between 25-54 will see the 
advertisement at least once on television and 
most likely again online.
“The advertisement will also be played across 
over 500 cinemas nationwide, providing the 
opportunity to reach millions of viewers - a 
huge percentage of which fall into our active 
consider segment,” says Burgess.
All activity will drive people back to 
newzealand.com and to the 100% Middle-
earth TVC. 

Incentives for foreign 
students to choose 
Christchurch 
The Government has this week launched 
the new Christchurch Educated marketing
initiative to encourage international 
students to study in Canterbury. 
An extra $5 million has been added to 
Education New Zealand’s nationwide 
marketing budget, dedicated to 
Christchurch.
“Christchurch Educated is about sending 
the message globally that Christchurch is 
safe and friendly, that education providers 
are back on their feet, and that 
international students are welcome in the 
community,” said Tertiary Education, Skills 
and Employment Minister Steven Joyce at 
the launch.
A new Christchurch Educated Student 
Card will provide student identification, 
discounts on public transport and 
purchasing discounts.
Under the Tertiary Pathway Guarantee 
all international students that attend a 
Christchurch secondary school and pass 
University Entrance will be guaranteed 
entry to a degree programme at 
Canterbury or Lincoln Universities or the 
Christchurch Polytechnic Institute. 
They will also be guaranteed an offer of 
student accommodation and the use of 
the libraries on all campuses.
A ‘Commons’ for international students 
will also be established in the central city. 
This will be a central place for 
international students to meet and receive 
information and advice.

Maori Experiences 
A new tourism venture that aims to give 
visitors an authentic experience of Maori 
culture and history has been launched at 
Marlborough’s Omaka Marae. 
The Marlborough Express reports that Maori 
Experiences general manager Kiley Nepia led 
about 30 Marlborough tourism operators on 
the first Maori Experiences tour. 
Groups will be welcomed onto the marae 
with a powhiri, learn Maori words through 
games and hear about the history of the area. 
They will also enjoy traditional food such as 
“napa” bread.   
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AUSTRALIA
Kate to promote Sunshine Coast
Following the inaugural season of direct flights from Auckland, 
Sunshine Coast Destination Ltd (SCDL) wants to capitalise on 
further increases so has appointed Kate Wright (nee Strange) to 
represent the Sunshine Coast in New Zealand, which provides 
30% of all its international visitors. Well known to the local 
industry from her roles with Tourism Australia, Destination 
NSW and Tourism New Zealand, Kate (pictured, top right) will 
handle the role on a part-time basis.
Kate will operate from 34 Franklin Rd, Freemans Bay, AKL 1011, 
T: +64 9 360 6452      M: +64 21 795 022
E:  kate@scdl.com.au           www.visitsunshinecoast.com.au 
SCDL has also announced the appointment of Jan Foletta as 
Trade and International Manager, replacing Gemma O’Brien 
who will be taking 12 months maternity leave.
Jan (pictured, lower right) has extensive industry experience, 
most currently owning and operating her own representation 
company based in Sydney. Her clients have included Wild Bush 
Luxury - Bamarru Plains (NT), Sal Salis (WA), Lord Howe 
Island, Cape Lodge (WA), and The Manor House Boutique Hotel 
(NSW). 

Jucy Condo for Australia
Jucy Rentals is to introduce a new camper 
to its Australian fleet from November. 
Travelmole quotes Jucy’s Tim Alpe as 
saying “The Jucy Condo is our most 
successful camper in New Zealand and 
we’re bringing 100 of them over the pond 
for our Australian customers.” 
The Condo has extra space, larger double 
beds, a kitchen with cooking facilities, 
15-inch flat screen/DVD player, and 80-
litre fridge/freezer.
The hi-top, two-litre, automatic Condos 
will be launched on 01NOV and will take 
the Jucy fleet in Australia to 550 vehicles.

Gold Coast China Town Committee 
will host the Dragonboat and Lantern
Festival on Sunday 30SEP at the 
Broadwater Parklands. The day will 
include dragon boat racing, an eye 
dotting ceremony, art and cultural 
activities plus Asian food stalls.

Inaugural Gold Coast Festival of Cycling 
The inaugural Daikin Gold Coast Festival of 
Cycling, to be held 17-18NOV, will attract 
cyclists from the Tour de France during a 
format that includes a challenging 102km 
‘Gran Fondo’, a 50km ‘Piccolo Fondo’ plus 
numerous off-track festivities including a golf 
day and gala charity dinner at RACV Royal 
Pines. 
Three-time Tour de France green jersey 
winner Robbie McEwen is ambassador and 
co-organiser for what he and his partners 
hope will develop into a major international 
event. 
The two-day, two-wheeled extravaganza 
encourages mass participation during tours 
through the Gold Coast Hinterland, as well as 
junior and corporate events and a professional 
criterium - The Darren Smith Memorial Race. 
McEwen’s involvement has led to members 

of his Orica - GreenEDGE professional team 
taking part. “We have managed to get my 
team Orica - GreenEDGE, Australia’s first 
world-tour level team, to come up to the Gold 
Coast and stage part of our pre-season training 
camp up here and get the guys involved in the 
events supporting our charities Variety and 
Careflight,” McEwen said. 
www.gcfoc.com.au

F1GP tickets from AIM Holidays
AIM Holidays has tickets for the Formula 1 
Australian Grand Prix 14-17MAR13, 
including the “Four Corner Grandstand” 
option which provides an opportunity to 
experience a different grandstand location 
across each day of the event. They also have 
a large variety of accommodation packages 
available.
Grandstand tickets paid on/before 12DEC12 
are eligible to receive the following GP 
Advantage Benefits:
..  ‘Behind the Scenes Day’ - the opportunity 
to discover the stories behind the drivers and 
teams. Held on the Thursday before the big 
race, your clients will get up-close to all the 
action with morning and afternoon Pit Lane 
Walks, a free breakfast, interviews, live 
entertainment and special access to the 
Paddock Club viewing deck.

..  ‘Main Straight Walk’ - Access the main 
starting grid on the morning of the big race 
where they can soak up the electric 
atmosphere and have their photo taken on 
pole position.
..  Access the GP Advantage bar
..  A collectable souvenir ticket, lanyard and 
merchandise item.
*Note GP Advantage benefits are not available 
to General Admission Tickets.
Call AIM Holidays on 09-444 2298.

TravelMemo   20120907   07SEP12    Page 4



PACIFIC ISLANDS

Coconuts to represent Tahiti Tourisme
Tahiti Tourisme has announced that it has 
appointed Coconuts Travel Marketing as its 
representative in the New Zealand market.
Director Raumati Wikaire can be contacted 

at P: 07-872 8143, F: 07 872 8143 and email 
Raumati@tahiti-tourisme.co.nz. The Coconuts 
Travel Marketing postal address is PO Box 
698, Waikato Mail Centre, Hamilton. 

Coral Coast occupancy nears 100%
Hotels along the Coral Coast are recording 
high occupancy rates as they enter peak 
season, according to a report in the Fiji Sun.
Coral Coast Hotels Association chairman, 
Peter Hopgood, said most of their members 
were up 10% on last year and recording 
maximum occupancy.
Mr Hopgood, who is also general manager 
of the Outrigger on the Lagoon Fiji Resort, 
said his resort had only one room vacant on 

Wednesday night.
“This is to be expected around this time of the 
year. We have also seen an exciting increase in 
the number of wedding bookings,” he said.
“We have now reduced our number of 
weddings to one per day so that we can give 
as much attention to the couple who are 
getting married.
“We have also record advance wedding 
bookings for early next year.”

Pacific Forum excitement
The Edgewater Resort & Spa was host to a 
large number of delegates for the 43rd Pacific 
Islands Forum, which was held in Rarotonga 
last week, attended by Heads of State and 
Governments of the Pacific Region.  Some of 
the dignitaries staying at the Resort included 
New Zealand PM John Key and Australia’s 
PM, Julia Gillard, along with leaders and 
delegates from 20 other countries.  
The staff and management were excited to 
host this large number of VIPs and delegates, 

and the Resort was abuzz with press 
conferences, suited bodyguards and 
motorcades - a sight many staff had not 
witnessed before. 

Hilton Noumea La Promenade Residence
Hilton Worldwide has announced that it 
has signed a franchise agreement with GLP 
Hotels. The move will see Noumea hotel La 
Promenade undergo a refurbishment before 
officially opening under the Hilton Hotels 
& Resorts banner in mid 2013 as Hilton 
Noumea La Promenade Residence. 
The three-tower property is located on 
Noumea’s Anse Vata Beach and has uninter-
rupted water views from every room. The 
hotel will feature 154 keys, including 21 

Junior Suites, 68 Deluxe Suites, 20 Executive 
Suites and 45 Royal Suites, plus a restaurant, 
bar, health club and outdoor swimming pool. 
Managing Director of GLP Hotels, Jean 
Rambaud, said: “We have spent the last seven 
years building GLP Hotels to where it is 
today, we are very excited to be able to bring 
such a famous hotel brand name as Hilton to 
Noumea and we believe it will help generate
a lot of awareness for GLP Hotels and the 
whole hotel industry in New Caledonia.” 

ASIA
Karnival Wisata Travel Fair 2012
Indonesia is to host Karnival Wisata Travel 
Fair 2012, an international travel fair at Ja-
karta International Expo, Jakarta 26-28OCT.
The event involves hotels & resorts, tour 
& travel companies, education providers, 
hospitals, local and foreign tourism boards, 

theme parks & safari parks, travel equipment 
& accessories.
Karnival Wisata 2012 is expected to attract 
over 300,000 visitors and over 650 exhibitors 
locally and internationally.
www.karnivalwisata.com
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Get Lost Adventures in Singapore 
Singapore Tourism Board recently hosted 
21 agents from Auckland and Wellington on 
this year’s adventure fuelled NZ Corporate 
Weekender famil.  
Over four days the corporate agents were 
encouraged to wander off the beaten track 
to discover the real side of Singapore beyond 
well-known icons like Orchard Road and 
Raffles Hotel.  The agents were given a unique 
list of “Get Lost Challenges” to complete 
while taking pictures of famous icons, trying 
local food and even getting a henna tattoo. 
The itinerary encouraged them to explore 
Singapore’s hidden gems, leading them 
through areas like Chinatown, Marina Bay, 
Orchard Road, and The Arab Quarter.  

Sarah Billing 
(BCD Travel) 
and Kerry 
Blake (Orbit 
Wellington), 
grabbing a 
bargain in 
Singapore’s 
Bugis Markets.

Paul Brydges (Phoenix Travel) receiving a 
traditional henna tattoo in Little India

Sarah 
Billing (BCD 
Travel) 
digging into 
a signature 
Singaporean 
hawker dish 
served up 
on a 
banana leaf

Elizabeth 
Goodall 
(Executive 
Takapuna), 
striking 
a pose in 
front of the 
Merlion

The Wellington famil group outside 
the Buddha Tooth Relic Temple in 
Singapore’s colourful Chinatown

Club Med Cherating Beach improvements
Club Med will this month complete major 
additions to its Cherating Beach Resort in 
Malaysia. 
They include a Zen Space with a quiet pool 

facing the China Sea, a professionally staffed 
Baby Club for infants 4-23 months, Asia’s first 
Baby Splash Park water play area, and the first 
open-kitchen Noodle Bar at a Club Med. 

Bali on high alert
Following terrorist attacks in Central Java 
early last week, Bali is reportedly on high alert 
to assure the world that the island is safe.
The Jakarta Post reports that Kade Subhiksu, 
head of the Bali tourism office, has instructed 
the managers of all types of accommodation, 
including star-rated and non-starred hotels, 
villas, apartments, as well as homestays, to 
follow strict security standards.
“The safety of our guests must be their 
foremost priority,” Subhiksu said.
Air Marshal Chairul Akbar, secretary general 
of the National Counterterrorism Agency 
(BNPT), told reporters in a recent meeting 
in Kuta that the Indonesian government had 

been trying hard to eliminate radicalism and 
terrorism on its soil by enforcing high 
security alerts in a number of areas in the 
country, including the island of Bali.
Akbar said that terrorism would always be the 
country’s top security threat and that it was 
difficult to detect and to predict its presence.
“Here in Bali, all security forces must remain 
highly vigilant, especially during holiday and 
religious seasons,” he added.
Since its establishment in 2010, BNPT has 
arrested 780 persons suspected of being 
members of various terrorist and extremist 
organizations.
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Heritage hotel planned for Sentosa

360 Lantau Carnival

Singapore’s Sentosa Development Corpora-
tion is planning the development of a new 
heritage hotel by 2015, utilising the former 
British military barracks – including six 
blocks and a parade square.

The 4.2-hectare area can potentially house up 
to 550 rooms.
The site is located between Amara Sanctuary
Resort Sentosa and Mövenpick Heritage 
Hotel Sentosa.

Ngong Ping 360 is inviting visitors to embrace 
the scenery and local culture at Hong Kong’s 
inaugural Lantau-themed “360 Lantau 
Carnival” – 28SEP-30NOV12.
Themed “It’s blue. It’s green. It’s love naturally”, 
this unique carnival will see the Goddess of 
Nature leading Prince Blue, Princess Green 
and a troop of vibrant performers on parade 
through Ngong Ping Village on Lantau Island, 
while posing for photos and interacting with 
guests. The troupe of parade performers will 
be in unique Lantau-themed costume.
Free-of-charge workshops will also be held 
every day during the two-month carnival 
period. Guests will be offered a unique 
opportunity to learn the balloon twisting 
skills at the “Happy Balloon Workshop”, 
where they will be taught how to make 
creatures such as shrimp and crabs. 
With the newly launched “360 Sky-Land-Sea 
Day Pass”, guests can freely tour Lantau for 
one day, starting their trip at Ngong Ping 360. 
In addition, guests in Ngong Ping Village will 
be able to witness the pre-wedding events of 
the Tai O-themed annual “Fishing Village 
Wedding”.

Those who purchase the “360 Sky-Land-Sea 
Day Pass” will be able to enjoy a Ngong Ping 
360 round trip cable car journey, unlimited 
NLB bus rides on the New Lantao Bus, the 
water village of Tai O for local delicacies or a 
boat excursion to watch Chinese white 
dolphins, and one Monkey’s Tale Theatre 
admission ticket. 
For a more relaxed experience, guests can 
enjoy a stroll on the Cheung Sha beach, take a 
speedboat ride followed by barbeque in Pui O 
or go cycling and kite flying at Mui Wo. 

Singapore Airlines will launch daily services to Yangon on 
28OCT12 to cater to rapidly growing demand for travel to 
Myanmar. Together with regional subsidiary SilkAir, the SIA 
Group will serve Yangon with 16 weekly flights.

Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo

In Foodie Heaven with Innovative’s ‘Flavours of Vietnam’
Among the holiday experiences in The 
Innovative Travel Company’s new India, 
Vietnam, Laos & Cambodia brochure is 
‘Flavours of Vietnam’ - 12 days ex Ho Chi 
Minh City.  This private culinary tour departs
daily and includes 4 cooking classes in 
Vietnamese cuisine, one of the world’s greatest
culinary styles.  From conventional style to 
discovery of Tra Que (vegetable village) to 
learn about the plantation techniques and 
aromatic herbs; Hue Cooking, considered 
to be the most special, is set in a traditional 
garden, and finally in Hanoi a cooking class is 
set in an intimate and convivial home at-
mosphere.  All classes are professionally run 
by hospitable, talented hosts and are further 
enriched by the combination of traditional 
cultural learning experiences.

Priced from $2460pp twin, including private 
transfers, accommodation, and overnight 
junk cruise in Halong Bay, private sightseeing 
with English speaking guides, activities, meals 
and entrance fees, domestic flights.  
FREEPHONE 0508 100111 or email
info@innovative-travel.com

Your gateway to Beijing Click Here
or call 09 309 1188

China   We know it like our own backyard

http://www.acrossia.com
http://www.macautourism.gov.mo


THE AMERICAS
Aqua Expeditions are ‘Doing it All’
World Journeys reports that Aqua Expeditions, 
Peru’s luxury Amazon River cruise company, 
has won a 2012 Condé Nast Traveler World 
Savers award in the “Doing it All” category. 
Recognizing travel companies that go above 
and beyond to sustain the environment, the 
awards reflect one of the core beliefs of the 
publication: the power of travel to do good.  
Aqua Expeditions cater to 
discerning, adventurous travellers
and explore the more remote 
and pristine areas of the Pacaya-
Samiria Reserve in the upper 
Amazon River and its tributaries. 
M/V Aqua, the flagship vessel, is 
140 feet long with 12 spacious and 
luxurious guest suites, all with 
picture windows and en-suite 

sitting areas. 
Launched in 2011, Aqua Expeditions’ newest
vessel, the M/V Aria, features 16 suites with 
floor-to-ceiling windows, Jacuzzi, a gym, 
sundeck, and gourmet menus.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz  

FlyOver Canada
Vancouver’s landmark Canada Place has 
announced the launch of FlyOver™ Canada, 
a virtual flight attraction opening in spring 
2013. The C$15-million dollar attraction 
incorporates the latest in virtual flight-ride 
technology and is the first of its kind in 
Canada. Opening in the former IMAX 

theatre, FlyOver Canada seats up to 60 
guests who are safely strapped in their 
seats and elevated in front of a 20-metre-
wide, sphere-shaped screen. This breath-
taking virtual journey across the country 
comes complete with wind, scents, mist 
and sound.

MIDDLE EAST
Innovative Dubai Offers
Specialist Middle East wholesaler, The 
Innovative Travel Co. has newly released 
special package offers for two popular Dubai 
hotels. A 3-night stay, with private return 
airport transfers and a Desert Safari excursion 
is priced from $720pp twin at the first class 
standard Al Manzil Hotel (saving $150pp) 
and from $1190pp twin at superior deluxe 
Jumeirah Beach Hotel (saving $300pp).  
These offers represent great value for money, 
says Innovative.  
They are valid for specific travel periods:  
The Al Manzil Hotel offer is valid for travel 
25AUG-26 DEC12 (with closeout 05-08NOV) 
and must be booked a minimum of 15 days 
prior to arrival.  The Jumeirah Beach Hotel 
offer is valid for travel 14-30SEP and 
04-20DEC12 and must be booked by 
30SEP12.  
For further information FREEPHONE 
0508 100111 or info@innovative-travel.com 

Jumeirah Sceirah now scarier
The Wild Wadi Waterpark in Dubai opened 
its new and improved Jumeirah Sceirah water 
slide to the public this week, revamping the 
original ride that had towered over Jumeira 
Beach Road for more than a decade.
Gulf News says the new ride serves up two 
futuristic water slides where riders stand in an 
enclosed capsule with a floor that drops open 
below them after a countdown. 
“The big difference with the new Jumeirah 
Sceirah is the three, two, one, drop, floor en-
trance where you start standing up on a drop 

floor that releases after the countdown,” said 
Christopher Perry, General Manager of the 
Wild Wadi Waterpark. 
“Then you’re travelling at about 80km an 
hour at a 70 degree angle for about 10 metres, 
before it starts to flatten out. Then again at the 
exit there is another big drop and now instead 
of having one we have two.”
There are double the number of slides on the 
new Jumeirah Sceirah to cut queue times. 
Wild Wadi Waterpark has more than 30 rides 
and attractions. 
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EUROPE
Trafalgar’s opportunity for agents - Tollman
Visiting Trafalgar CEO Gavin Tollman 
delivered a clear message of the opportunity 
for retailers to grow their guided holidays’ 
business when visiting Auckland this week.
Trafalgar is into the second year of its 
rebranding of guided holidays showcasing 
destinations from an insider’s view through 
its product innovations including Be My 
Guest dining, Hidden Treasures and Local 
Specialties showcased by local guides and 
Trafalgar’s Travel Directors.
“Agents who still think Trafalgar is offering a 
traditional touring product will miss out. Our 
research is showing that 100 per cent of travel 
agents globally who are actively engaging in 
using our ‘insider’s position’ significantly in 
their marketing efforts are up in sales,” says 
Tollman.
He says guests are requesting particular 
insider experiences and Trafalgar is committed 
to delivering travel experiences that clients 
could simply not have done on their own.
Trafalgar’s New Zealand general manager 
Scott Cleaver says the trade strategy for the 
year ahead is based around education, 
differentiation and retention.
“We need to let our agency partners 

understand how we are changing guided 
holidays and clearly demonstrate how our 
product differs. We want to retain the 
agencies who are working hard to understand 
the Trafalgar offering and in doing so ensure 
those agencies retain repeat Trafalgar clients.”

Win an iPad3 with Trafalgar
With the release of its 2013 Europe & Britain 
brochures, Trafalgar is giving agents the 
opportunity to win an iPad3.
Play their Insider Challenge word scramble 
online game, complete the Challenge 
question and you’re in the draw.   Game ends 
16NOV12.  Login to the Trafalgar Agent site or go to http://theinsiderchallenge.co.nz

David Bowie Is at the V&A
London’s Victoria and Albert museum is 
curating a David Bowie retrospective, which 
will display publicly for the first time items 
from the singer’s vast collection of 60,000 
objects.
David Bowie Is, sponsored by Gucci and 
Sennheiser, will run 23MAR to 28JUL13, and 
its organisers plan to tour the UK and overseas 
later.
Organisers said the show would trace the 
star’s ‘reinvention across five decades’, the 
way he inspired others to ‘pursue freedom of 
expression’ and his influence on movements 
in art and culture.
Among the 300 objects chosen for the display 
are the Ziggy Stardust jumpsuit, excerpts 

from the 1976 film The Man Who Fell To 
Earth, music videos and hand-written lyrics.
The V&A, which plans to hold an academic 
symposium on the singer, picked out 60 stage 
costumes as well as photography, film, music 
videos, set designs and storyboards.
Curators said Bowie’s influence was not just 
cultural but political and that he was a worthy 
subject of a university doctorate.

Big events for The Gathering
The Gathering 2013 promises to start as it 
means to go on, judging by the plans for the 
Dublin New Years Eve Festival 2012. It will 
open with a torch lit procession through the 
Dublin streets, followed by amazing 3D 
projections at Trinity College. 
A major countdown concert is planned and 
there will also be five free festival zones. At 
the strike of midnight there will be a huge 
fireworks display over St. Stephen’s Green to 
ring in the New Year. As if that wasn’t enough, 
there’ll be a massive ‘Ceili Mor’ (Irish dancing 
knees-up) on New Year’s Day. 
Organisers are expecting an attendance of 
over 100,000 people at the party.
Meanwhile, festival organisers of the 2013 
Dublin parade on St Patrick’s Day are offer-
ing international visitors a unique chance 
to participate. There will be roughly 8,000 
participants in the Peoples’ Parade, and it will 

take place before the official parade. 
There are also plans for an ‘Irish Quarter’ 
over the weekend, including a traditional 
Irish market, which will have artisan Irish 
food, drink, and crafts. There will also be live 
storytelling, Sean Nos, traditional music, and 
dance performances.
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This is Malmo Calling – Eurovision Tour
Bentours has released a Scandinavian tour for 
fans of the Eurovision Song Contest, the event 
that helped put Lulu, ABBA and Celine Dion 
on the world stage.
The 15-day This is Malmo Calling – Eurovision 
Tour visits some of Eurovision’s former host 
cities before taking your clients to Sweden for 
the finale of the biggest song contest in the 
world.
Priced from NZ$3725*pp twin share, the tour 
starts in Helsinki on 05MAY13, with highlights 
that include tours of Tallinn and Riga as well 
as Stockholm, famous for producing 1974 
winners and global superstars ABBA, as well 
as 2012 winner Loreen.
Finishing with seven nights in Copenhagen, 
the city of choice for Eurovision fans next 
year and just a 15 minute train ride from the 
Eurovision arena in Malmo, travellers will 
party in nightclubs hosting special events 
and experience the excitement mounting 

throughout both cities ahead of the concert 
finale on 18MAY.
Accommodation with daily buffet breakfast, 
three dinners, English speaking guide, 
sightseeing on the itinerary, private tours of 
Lund, Malmo and Copenhagen and all 
service and reservation charges are included.
Tickets to Eurovision are not included as they 
are not released until late 2012. Updates on 
costs and availability of Eurovision tickets will 
be provided as soon as they are known.
For bookings or further info call Bentours on 
0800 443 510, www.bentours.com.au

Turkey for Christmas
World Journeys has an 11-night 
‘Christmas in Turkey’ locally 
escorted group tour departing 
Istanbul 19DEC12, designed to make 
the most of the season.  
Highlights include Gallipoli, 
Ephesus, Christmas Day in Demre 
(the original home of St Nicholas) as 
well as Pamukkale and Cappadocia.  
Priced from $1,122pp share twin, 
this includes 4 star hotels, all 
transport, sightseeing and entrance 
fees with the services of a local 
English speaking guide throughout.   
Email info@worldjourneys.co.nz or 
call 0800 117311 for more 
information. 

TOUR PRODUCT
Rock your socks off with Contiki 
Contiki Holidays is promising a Rock Around 
the World incentive for Kiwi agents like never 
before in 2013.  The top selling Contiki agents 
will be treated like a VIP and attend one of 
the world’s best international music events. 
Last year’s winners shook it up in Vegas and 
saw Tupac’s hologram first-hand at Coachella 
– so who knows what or where 2013 will bring. 
Contiki general manager Tony Laskey says 
the 2012 Rock Around the World will be a 
hard act to follow but knows 2013 will reach 
new levels.

“We have an 
incredible event 
lined up which will 
be teamed with a 
truly unforgettable 
trip to our mystery 
destination. Rock 
Around the World 
is one of Contiki’s

Intrepid adds Whitsundays, 
Kokoda Track for 2013
Intrepid Travel has added sailing in the 
Whitsunday Islands and trekking the Kokoda 
Track in Papua New Guinea to its Australia & 
New Zealand programme for 2013. 
Departing from Hamilton Island, Intrepid’s 
Whitsunday Islands Sailing trip (8 days from 
NZ$2755) has been introduced following the 
success of its small group sailing adventures 
in Croatia, Greece and Thailand in 2012. 
With fully-equipped yachts and an experienced 
crew, travellers can help to sail the boat or 
simply relax.
The Kokoda Track (10 days from NZ$5105) is 
an intensely challenging trek though rainfor-
ests and mountains along Papua New Guinea’s 
most famous hiking trail. The location of a 
fiercely fought campaign between Japanese 
and Australian troops in the Second World 
War, the Kokoda Track is often walked as a 
pilgrimage to fallen soldiers and a special 
departure has been scheduled to coincide 
with ANZAC Day. 
Intrepid is offering 10% off bookings made 
by 05OCT12, for travel by 31OCT13. The 
discount applies to bookings made direct or 
via travel agents, quoting the promotional 
code 9280.

ways of saying thank you to our retail partners
and I’m excited to offer agents this opportu-
nity.”
Every deposited Contiki booking, of six days 
or more, made on new 2013 bookings since 
01JUL12 counts towards the incentive. Five 
consultants, from the top five Contiki-selling 
agencies in New Zealand, will be picked to 
party with Contiki and be given VIP tickets 
to one of the world’s hottest music events of 
2013, return airfares, an exclusive Contiki 
tour and a range of unique Contiki experiences.
Past Rock events have included the V-Festival 
in the UK, watching performances by 
Eminem, Rihanna and other unforgettable 
acts; U2 and Snow Patrol in Toronto; INXS in 
Las Vegas; Robbie Williams in London; the 

Red Hot Chili Peppers in San Diego; and the 
Black Eyed Peas in the Canadian Rockies.
For more details on Contiki’s Rock Around 
the World incentive, visit the promotions and 
deals section of www.contiki.com/agents or 
contact your local Sales Executive. 
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*Tickets to Eurovision are not included. 
This tour may operate even if Eurovision
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conditions apply. Prices subject to change 
and availability. 
Advertised prices are per person based on 
twin share accommodation. Valid for sale 
until 05MAR13, or until sold out.



LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

AVIATION Tectonic upheaval on Kangaroo Route

Growing the “global gateway city” of Dubai
The focus of the Qantas / Emirates partnership 
is Dubai, which both carriers are positioning 
as “the global gateway city” in their media 
pronouncements. 
The ten-year partnership will see Qantas 
as the only other airline operating at Dubai 
International’s Terminal 3, which is totally 
tenanted by Emirates and is tailored to 
handling the A380. 
Subject to regulatory approvals, the two 
airlines will from next April jointly offer 98 
weekly services between Australia and Dubai, 
including four daily A380 flights. 
Emirates with 23 A380s and Qantas with 12 
of the Airbus giants means many onward 
flights from Dubai to Europe including 
London, Paris, Moscow, Amsterdam, Munich
and Rome will also be on this popular aircraft. 
In addition, Qantas will launch daily A380 
services from both Sydney and Melbourne to 
London via Dubai for a combined 
unprecedented seven daily A380 flights to 
London Heathrow. Qantas will pull out of 

Frankfurt, but will instead offer its pax a 
seamless code share on EK metal to 30 
European gateways via Dubai. 
The new partnership will allow QF to code 
share flights from Sydney, Melbourne, Brisbane, 
Adelaide and Perth directly to Dubai.
Qantas says it will retime its existing services 
to Singapore and Hong Kong to offer an 
improved schedule dedicated to better meet 
the needs of the Asia market.
For Emirates customers it will open up 
Qantas’ Australian domestic network of more 
than 50 destinations and nearly 5,000 flights 
per week.  The carriers will also coordinate 
their respective trans-Tasman services 
between Australia and New Zealand with 
Emirates offering improved schedules for 
flights to Christchurch and Auckland - 
including the introduction of Emirates’ daily 
A380 services on the Melbourne-Auckland 
route in October.
Emirates and Qantas frequent flyer agreements
will be aligned, giving customers expanded 

opportunities to earn and redeem points, 
with reciprocal access to tier status benefits 
including end-to-end recognition of 
customers, lounge access, priority check-in 
and boarding as well as other exclusive 
services. 
Emirates and Qantas say they will work 
together to ensure a seamless customer 
experience, including mutual lounge access, 
shared use of Emirates’ unique dedicated 
A380 facility slated to open in early 2013 in 
Dubai, coordinated baggage allowances and a 
chauffeur service for premium customers.
Qantas Group CEO Alan Joyce said the 

partnership would deliver unprecedented 
benefits to Qantas customers and mark a 
decisive step forward in the Group’s strategy. 
“The partnership delivers on all four pillars 
of the Qantas Group’s international strategy: 
it will see us fly to the global gateway city of 
Dubai, provide some of the world’s best travel 
experiences through both Qantas and 
Emirates, improve our position in Asia 
through better timed flights and, crucially, 
help build a strong Qantas International 
business for the long term,” he added.

The Kangaroo Route from Sydney to London 
plied by Qantas and British Airways aircraft 
since 1935 is about to become history.
Yesterday’s announcement by Qantas and 
Emirates that they are to enter a new global 
aviation partnership puts an end to the 
QF/BA joint services agreement, probably 
ends BA flights to Australia, shifts the main 

Australia-UK hub from Singapore to Dubai, 
and brings into question the value of global 
alliance groupings in their current form.
As with any action, there will be a reaction, 
and it remains to be seen what response the 
QF/EK deal will trigger, particularly from the 
Asian carriers, the Virgin Group and Etihad.  
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Over 120 European destinations ... now that’s Wunderbar!

Heathrow expansion hopes
Industry observers are viewing the Cabinet 
reshuffle by British PM David Cameron as a 
sign that plans for Heathrow expansion could 
finally be cleared for take-off. 
The Telegraph reports that airline bosses have 
welcomed the arrival of Patrick McLoughlin
as Transport Secretary, replacing Justine 
Greening, MP for Putney, who was staunchly 
opposed to plans for a third runway.
Mr McLoughlin is the sixth Transport 
Secretary in five years. 
A spokesman for IAG, the owner of British 
Airways, said: “We welcome [Mr McLough-
lin’s] appointment and hope it signals that the 
Government is now serious about tackling 
urgently the hub airport capacity issues facing 
the UK.” 
The removal of Ms Greening has also pitched 
the Government against Boris Johnson, the 
London Mayor. Mr Johnson said: “There can 
be only one reason to move her – and that is 
to expand Heathrow airport… Now it is clear 
that the Government wants to ditch its 
promises and send yet more planes over 
central London.” 

Southern Hemisphere 
Round the World Fare
Qantas has released a new product, the 
Southern Hemisphere Round the World fare, 
available for immediate sale.
This is a new fare originating in New Zealand 
and circumnavigating the Southern conti-
nents of South America, Africa and Australia 
with Qantas (QF), LAN Airlines (LA) and 
South African Airways. 
It allows four free stopovers and a maximum 
permitted mileage of 22,000 miles.
Click here to download the details.

Berlin Brandenburg delay #4
The opening of Berlin Brandenburg Airport 
(BER) is being delayed yet again, until the 
end of OCT13, according to a local govern-
ment spokesman speaking to the daily 
Berliner Morgenpost.
Originally scheduled to open in NOV11, it 
was first postponed to JUN12, then AUG12, 
and later to MAR13.
Spiegel Online says the new opening date 
remains largely contingent on getting the 
airport’s highly complicated smoke extraction
system approved by officials in the state of 
Brandenburg. The system is supposed to 
pump out smoke in the event of a fire in order 
to protect passengers inside the terminal. 
Officials implemented the rules following a 
deadly fire at the Düsseldorf airport in 1996, 
which resulted in the deaths of 17 and caused 
hundreds of millions in damage.

Antarctic flightseeing from Auckland
Having carried over 31,000 passengers on 110 
“flightseeing” journeys from Australia during
the past 18 years, Antarctica Sightseeing 
Flights is to introduce its first day tour from 
New Zealand on Sunday 03FEB13, using a 
specially-themed Boeing 747-400ER aircraft 
chartered from Qantas.
The flight from Auckland will accommodate 
364 pax and will be the only commercial 
flight operating over the Antarctic region at 
that time. It is expected to overfly the first sea 
ice about three and a half hours after 
departing Auckland.
In addition to the Auckland service, Antarctica 
Sightseeing Flights will offer five departures 
from Australia this summer, beginning with 

the signature New Year’s Eve flight from 
Melbourne, followed by an Adelaide flight 
departing on 20JAN, Perth on 26JAN, Sydney 
on 10FEB and Melbourne on 17FEB.
Prices range from NZ$1,599 for Economy 
Class Centre to NZ$9,299 for Ice Class. All 
categories include full international catering 
and bar service.
Antarctica Sightseeing Flights are private 
charters operated by Qantas. They are not 
scheduled Qantas services and cannot be 
booked through Qantas.
For more information on the experience, seat 
classes and availability, or to make a booking, 
visit www.antarcticaflights.co.nz or FreeCall 
0800 000 766.

Free Wi-Fi at LAX
Los Angeles International Airport (LAX) has 
advised that free Wi-Fi service to passengers 
is now available, with basic services for free 
for sessions lasting less than 45 minutes and 
an option to pay for premium and 
uninterrupted Wi-Fi service for a 24-hour 
period.

Lufthansa will make Chicago its third 
destination airport for the Boeing 
747-8I, for which the carrier was the 
launch customer and which entered 
service in June.

Airbus A350 progress
Airbus has delivered the first wing for the 
A350 XWB to the final assembly line in 
Toulouse, France, from its Broughton, UK, 
factory.
Airbus said this first wing, which will not fly, 
is destined for the A350 XWB airframe used 
for static structural tests on the ground that 
all new aircraft undergo as part of their certi-
fication process.
According to Airbus, the A350 XWB wing 
component is 32m long by 6m wide, making 
it the biggest single civil aviation part made 
from carbon fibre composite material.

AA, UA sued over 9/11
A federal judge has ruled that American 
Airlines and United Airlines must face allega-
tions in a civil court over the destruction of 
the World Trade Center towers in New York 
in the 9/11 terrorist attacks, says ATW Online.
The action is being bought by World Trade 
Center Properties (WTCP) and affiliated 
companies, which purchased 99-year leases 
for four World Trade Center buildings from 
the Port Authority of New York and New 
Jersey in July 2001, three months before the 
attacks.
Following the 9/11 hijackings, WTCP sued 
UA and AA, claiming that “but for the avia-
tion defendants’ negligence, the terrorists 
could not have boarded and hijacked the air-
craft and flown them into the Twin Towers.”
WTCP recovered $4 billion from insurance, 
but is seeking $2.8 billion from the airlines.

Singapore Airlines Ltd received its 19th 
Airbus SAS A380 yesterday, leaving the 
biggest buyer of jumbo jets with none on 
order for the first time in 30 years.

From November, easyJet will replace the 
boarding free-for-all with allocated seats 
on all its flights. The airline has been 
running trials for allocated seating under 
the codename BOSS (“bums on selected 
seats”) since April.

TravelMemo   20120907   07SEP12    Page 12

http://www.lufthansaexperts.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1179


CRUISE NEWSFROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

NEW ONLINE 
MODULE

*Conditions: All currency listed in Australian dollars. The new 
‘Amsterdam to Budapest’ module must be completed with 100% 
pass mark between 1 September and 30 September, 2012 to go 
into the draw to win one (1) Lonely Planet Gift Pack. Prize will be 
drawn on 2nd October 2012 and winner notifi ed by email. Offer 
expires 30 September, 2012.

The new module provides an in-depth, 
day to day explanation of the popular 
Amsterdam to Budapest itinerary.
Duration: 15 minutes.

BONUS! Complete the new module 
before 30 September, 2012 and go 
into the draw to win a Lonely Planet 
Gift Pack valued at over $300*.

Start the online training here:
www.vikingrivercruisesexpert.com

GO INTO THE DRAW TO WITH A 
LONELY PLANET GIFT PACK 

VALUED AT OVER $300*

Hurtigruten 2013 Norway & Scandinavia 
Following the success of their 2012 Discover Norway Cruising program, Discover 
the World Cruising has partnered with cruise line Hurtigruten to release their 
2013 Norway & Scandinavia program. New for 2013, Discover the World Cruising
offers its clients the opportunity to explore beyond Norway with voyages along 
Europe’s west coast, British Isles, Trans-Atlantic, the Arctic and Antarctica. 
“We are extremely excited to launch our 2013 Norway & Scandinavia brochure 
featuring new voyages and destinations,” says Country Director, Birgit Eisbrenner. 

“Our 2013 Norway & Scandinavia brochure now 
features more products including a wider range of 
touring options and accommodation to create an 
exceptional and unforgettable experience for our 
clients.
 “As a part of the launch of our bigger and better 
brochure, we are also launching a new look and 
branding under the Discover the World Cruising 
name.” 
No matter when clients are planning a visit to 
Norway, Discover the World Cruising offers depar-
tures every day of the year. They have included a 
number of cruising and touring holiday options in 
the new brochure, however, they will also specially 

design a cruising holiday to suit an individual client’s style and budget. 
2013 brochure highlights include: 
..  A choice of 6, 7, 11 and 12-day Classic Norway Coastal Voyages onboard 
..  Hurtigruten, offering up to 25% Early Booking Savings* 
..  A Selection of Pre and/or Post Cruise Hotel Stays 
..  Spectacular Train Journeys and Tours 
..  A sampling of SeaTour options to complement any voyage including: 
 o Staying at Sognefjord Luxury Guesthouse including the Bergen Railway   
    & Flam 
 o Visiting Stavanger, Bergen, Trondheim with spectacular rail inclusions 
 o A unique Winter Wilderness Lodge Expedition with dog sledding and   
    snow mobile touring 
 o Visiting “the home of the Trolls” at Herang Tunet including dog 
    sledding and ice fishing 
Hurtigruten is represented in New Zealand by Discover the World Marketing. 
For bookings, brochures or more information, call (09) 623 4293 or email 
hurtigruten@discovertheworld.co.nz

TravelMemo   20120907   07SEP12    Page 13

National Cruise Week Success
During the weeks leading up to National Cruise 
Week we experienced a flurry of interest from 
agents all over the country wanting to get involved.
The feedback we have received from our members 
about the concept has been fantastic and many 
have shared stories of the fun activity they have 
undertaken under the Cruise Week umbrella. 
Seeing retailers embrace the concept by organising
 events, contacting their local media and connecting 
with their clients to let them know about National 
Cruise Week has been the most satisfying aspect of 
this exercise.
A major promotion like this can’t get off the 
ground without all of us working together for the 
greater good of our cruise sector so congratulations 
to everyone who has put in the effort and is reaping
the rewards this week through a spike in cruise sales.
I hope there is nobody still sitting behind their 
desk waiting for business to come strolling through 
the door (although we have heard of plenty of easy 
sales being made this week).  If you haven’t taken 
action already, it’s not too late to at least commun-
icate with your client’s that now is a great time for 
them to be talking to you about taking their first 
(or next) cruise holiday.
Our monitoring services have confirmed that 
editorial and interviews organised by the Council 
as well as targeted ads in major newspapers have 
achieved a staggering amount of valuable coverage 
for the event.
Make sure you ride the wave!

www.vikingrivercruisesexpert.com


New Orient-Express river cruiser for Myanmar
Orient-Express Hotels is to launch a new river 
cruiser in Myanmar in July next year.
 Currently under construction in Yangon, 
the 50-guest ship will complement Orient-
Express’ two other businesses in Myanmar, 
namely The Governor’s Residence which is 
a 48-key colonial-style hotel in Yangon, and 
the Road to Mandalay river cruiser which has 
been cruising the Ayeyarwady River for 17 
years.
Named Orcaella after the dolphins known to 
inhabit the Ayeyarwady River, the Irrawaddy 
Flotilla style ship will offer a collection of 7- 
and 11-nightcruises JAN-APR and JUL-DEC.
The ship’s small size and low draft will enable 
it to ply remote areas of both rivers giving 
the rare opportunity to explore this magical 
country’s rich heritage, natural beauty and 
friendly people.  Orcaella will meander the 
Ayeyarwady River between Yangon and 
Bhamo stopping at the key cultural sites and 
towns as well as dropping anchor at interesting 
sites off the beaten track. 
It will also cruise on the Chindwin River, 
passing extensive mountain ranges, winding
its way through western Myanmar as far 
north as Homalin which is less than 30 miles 
from the Indian border.
With 40 staff onboard, and a maximum of 50 
guests, the ship will maintain Orient-Express’ 
reputation for offering quality service and 
great attention to detail.
All the 25 cabins will open on to the river 
via floor to ceiling sliding glass doors and 
Juliette balconies providing the perfect frame 
to the river and its banks. The four-deck river 
cruiser will feature two Balcony Suites at the 
bow on the Main Deck, 15 State and eight 
Deluxe Cabins, across the Main Deck and 

Upper Deck. All cabins will have air 
conditioning and en-suite facilities and four 
cabins will be interconnecting. 
On the Observation Deck, there will be a 
dedicated relaxing area with a retractable 
awning and reclining chairs providing the 
perfect vantage point to watch the dramatic 
scenery pass by.
 A lounge and bar, which will be open all day 
for refreshments and alfresco dining, will be 
the social hub of this ship, and will be 
complemented by a separate swimming pool.
There will also be a well equipped fitness 
centre and treatment room which will offer 
a range of relaxing treatments with a local 
influence. 
On the Main Deck will be the restaurant with 
comfortable seating and large picture windows
and two boutiques selling a variety of 
traditional and local crafts.
 Just like Road To Mandalay, Orcaella will 
have a medical room and a fully qualified 
resident doctor situated on the Lower Deck.
A variety of interesting and informative 
offshore excursions, in small groups, will 
include the chance to witness a traditional 
Noviciation Ceremony of local monks, a local 
‘tea-shop’ experience, trekking through the 
jungle, the chance to play nine holes at an old 
colonial golf course, exploring caves housing
492 Buddha chambers carved into the hillside 
just outside of Monywa, a visit to the only 
bespectacled Buddha (thought to have 
healing powers) close to Pyay, a train journey 
into thick Kachin jungle and a chance to meet 
working elephants in the Burmese teak forest.
For Orient-Express details and bookings, 
call World Journeys on 0800 117311.

Cruise execs check out Gold Coast
A high-level US-based cruise ship executive 
visited the Gold Coast last weekend as the 
city continues to garner support from the 
multimillion-dollar industry.
Miami-based Christopher Allen, head 
of deployment and itinerary planning at 
Royal Caribbean International and Celebrity 
Cruises, visited Versace, Dreamworld and the 
Broadwater on Saturday, reportedly to see 
if the Gold Coast should be considered as a 
stopover.
The Gold Coast Bulletin says the company 
had already indicated it was looking at the 
region, with the Coast likely be a day-trip 

destination for passengers on tour cruises 
departing Brisbane and Sydney.
A further five international route planners are 
believed to have added the Gold Coast into 
their Australian visit, with the help of Gold 
Coast Tourism, Tourism Queensland and 
Tourism Australia.
Representatives from Prestige Cruise Holdings
and Holland America Line are said to be 
among the companies visiting.
The Gold Coast City Council has promised to 
build a cruise ship terminal and there are now 
three options on the cards, including two in 
the Broadwater and one at Kirra. 

Seabourn to Antarctica
Seabourn plans to extend its destinations to 
include Antarctica for the first time in 2013. 
Seabourn Quest, the newest ship in Seabourn’s 
fleet, will begin a series of four 21- to 24-day 
voyages sailing between Valparaiso, Chile and 
Buenos Aires, Argentina starting in NOV13.
Seabourn’s new Ultimate Antarctica & 
Patagonia sailings opened for sale on Tuesday.

Antarctic Deals
World Journeys is offering Early Booking 
Savings on Quark Expeditions’ “Antarctic 
Explorer” cruises in the 2013/14 season.  Save 
25% on the cruise fare aboard Ocean Diamond 
Suites and Balcony Suites, aboard Sea Spirit 
Deluxe, Premium and Owners Suites, and 
aboard Sea Adventurer’s Deluxe Cabins and 
Suites.  All other cabin categories (except 
triples) attract a 20% saving.  Offer applies 
to new bookings deposited by 30SEP12, and 
cannot be combined with any other offer.  
Savings apply to the voyage only and are not 
applicable to optional adventure activities, 

additional hotel nights or extensions.  
Subject to availability.  For departure dates 
and fares go to www.worldjourneys.co.nz

Holland America Line’s 2013 
Canada & New England 
Collectors’ Voyages are now 
available for individual and 
group bookings. 
Click here to view the details.
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HOSPITALITYHAL Roundtrip Seattle Tours 
now open
Holland America Line has announced the 
newest addition to the Roundtrip Seattle 
Tours, R1 is now open — the first Yukon tour 
ever offered with the roundtrip feature, and is 
identical to pattern Y1 Cruise Tour.  
To create Tours R2, R4 & R5, Holland America 
Line has taken Tours D2, D4 & D5 and added 
an air portion between Fairbanks & Seattle, 
a Seattle overnight and motorcoach transfer 
between the ship in Vancouver and Seattle.
Each of these new R Tours are just US$500 
more than the standard Tour program, so be 
sure to take advantage of these easy-booking, 
roundtrip Seattle sales opportunities, says 
Francis Travel Marketing, which represents 
HAL in New Zealand.  
Call them on 09-444 2298. 

This is the new Island Escape e-brochure, 
detailing the luxury small ship cruising 
options available in New Zealand, Vanuatu 
and Tonga aboard Island Passage. It features 
all new photography and itinerary details. 
Click here to view, and call Francis Travel 
Marketing on 09-444 2298 for information 
and bookings.

Chase the summer sun with these hot deals
Royal Caribbean and Celebrity Cruises are 
offering the following hot deals for sun 
starved Kiwis:
..  A 14-day Mediterranean Renaissance 
cruise, departing Barcelona on 21OCT, on 
Celebrity Reflection,  which will visit 
Provence, Cannes, Florence, Rome, Naples, 
Catania in Sicily, Ephesus, Rhodes, Mykonos, 
Koper in Slovenia before ending the cruise 
in Venice. Prices for this cruise start from 
$2,089* for an interior stateroom, from 
$2,759 for concierge class and from $5,119 for 
an aqua suite.
..  A 14-day Mediterranean Empires  cruise, 
sailing from Venice on 04NOV, also on 
Celebrity Reflection, and visiting Dubrovnik, 
Rhodes, Ephesus, Athens, Valetta and  a 
number of other European ports. Prices for 
an interior stateroom start from $1,969, to an 
oceanview stateroom from $2,029, and from 

$4,749 for a sky suite.
Celebrity Reflection is the newest ship in 
Celebrity Cruises’ Solstice Class.
For guests who wish to holiday closer to 
home, Royal Caribbean is offering a 14-night 
New Zealand cruise on Voyager of the Seas, 
which boasts an onboard ice rink. Departing 
from Sydney on 27JAN13, Voyager will call at 
Melbourne, then the three sounds (Milford, 
Doubtful and Dusky) before cruising up the 
east coast of the South and North Islands.  
The cruise ends in Sydney, and prices for the 
14-day cruise start from $1,535 for an interior
stateroom, from $2,175 for an oceanview 
stateroom and from $2,565 for a balcony 
stateroom.
*Prices per person in NZ$, and include all taxes, 
fees and onboard gratuities. Prices are based on 
the lowest available staterooms or suites described, 
and prices are subject to change without notice.

The Lawn Club Grill on Celebrity Reflection

Auckland promotion a 
positive move says MANZ
The promotion launched by Auckland’s 
tourism body, ATEED, to attract more 
local visitors is to be congratulated, as 
domestic tourism provides an 
opportunity to drive real, sustainable 
economic growth says the Motel 
Association of New Zealand (MANZ). 
Too often New Zealand concentrates 
on chasing the ‘high-spending’ 
overseas tourist dollar, overlooking 
the fact that there’s a market of four 
and a half million kiwis right here, 
says MANZ Chief Executive Michael 
Baines.
“It’s great to see our largest city 
realising the value and potential that is 
offered by the domestic tourism mar-
ket,” Mr Baines says. “Auckland is 
a great destination for a break, a 
vibrant city with so much to offer 
complete with a range of beautiful 
scenery right on its doorstep.”
Domestic tourists are the lifeblood of 
motels, with domestic visitors 
accounting for around 70% of all guest 
nights.
“We’ve seen in the past a very 
successful campaign from Wellington, 
now it’s time for other parts of New 
Zealand to step up and do their bit to 
help create a thriving domestic 
tourism sector. If we can do that, then 
all of New Zealand will be better off,” 
Mr Baines says. 
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INDUSTRY

Holiday Inn 60th Anniversary
Holiday Inn turned 60 last month, having 
come a long way since 1952, when the first 
roadside inn opened in Memphis Tennessee. 
Today there are more than 3375 Holiday Inn 
brand family hotels around the world - 
including 17 hotels in Australasia. 
Holiday Inn has become one of the world’s 
most recognised hotel brands.  An incredible 
US$1 billion has been spent upgrading all 
Holiday Inn and Holiday Inn Express hotels 
and resorts worldwide since 2008, as part of 
the world’s largest rebrand project.  Holiday 
Inn’s latest achievement was to become the 
first hotel brand to manage an Olympic 
Athletes’ Village, as the official accommodation 
provider to the London 2012 Games.
Holiday Inn is part of InterContinental 
Hotels Group (IHG), the world’s largest hotel 
group by number of rooms. IHG franchises, 
leases, manages or owns, through various 
subsidiaries, more than 4400 hotels and over 
652,000 guest rooms in 100 countries and 
territories around the world. 

Government considering 
reduction in passport 
fees   ...Cont from p1
“Passports consistently rate among 
the very top public services in the 
Kiwis Count figures produced by the 
State Services Commission. This is an 
opportunity to return some savings 
to passport holders and provide even 
better public services at a lower cost.”

TAANZ on facebook
TAANZ has advised that its facebook page is 
now up and running.
Its social media outlets, such as facebook 
and Twitter, will be used to keep the public 
updated on matters related to the benefits of 
using a TAANZ Travel Agent. The aim is to 
stay in touch with existing agency custom-
ers and attract a new audience to the agency 
value message.
You can help to kick start the messaging. 
Click on this link and “like” the page.

Europcar New Zealand gets 
dirty to stay green
Europcar New Zealand has announced a 
partnership with the Sustainable Business 
Network by joining the Carbon4Good tree-
planting program, a dedicated native New 
Zealand tree-planting program to reduce 
carbon emissions.
From this month, customers will have the 
option to make a $3 donation to 
Carbon4Good every time they make a 
booking with Europcar New Zealand.
Since its inception in 2001, the Carbon4Good 
program has resulted in 130,000 trees being 
planted across New Zealand. 

Havelock North agency switches
Effective Monday 03SEP the Travelsmart 
Havelock North has rebranded as Harvey 
World Travel Havelock North. Their address, 
phone numbers and DX have remained the 
same but the emails have changed to:
Erin Nimon 
– erin.nimon@harveyworld.co.nz
Aleisha Wilson 
– aleisha.wilson@harveyworld.co.nz
Verena Waitoa 
– verena.waitoa@harveyworld.co.nz
The generic email is 
– havelocknorth@harveyworld.co.nz

Marija’s global Trafalgar award
Marija Tolj, Trafalgar’s popular face in travel 
agencies around the country, has been named 
the brand’s global sales manager of the year.
She is pictured with her trophy flanked by 
New Zealand general manager Scott Cleaver 
(left) and visiting CEO Gavin Tollman (right).
Cleaver says it is the first time in the brand’s 
history that a New Zealander has scooped the 
award with the winner chosen from all the 
countries that Trafalgar operates from.
“We are extremely proud of Marija’s achieve-
ment and it is also an acknowledgement of 

the endeavours of all our Trafalgar staff in 
New Zealand,” says Cleaver.
“In winning this Marija, like all our team in 
New Zealand, has clearly demonstrated an 
understanding of the changes our product is 
going through with our insider positioning 
and is successfully communicating this 
message to agents.”
Tolj thanks her agents from around the 
country as well as her fellow Trafalgar staffers 
for helping her win the accolade.

Bathurst beds
Showbiz Events & Travel has “a very limited” number of beds at Bathurst 
Goldfields for the Supercheap Auto Bathurst 1000, celebrating 50 years of 
racing at Mount Panorama 04-08OCT.
Click here for the package details and call Tracy on 0800 746 9249.
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PEARL’S PEARLER
Creativity is no substitute 

for knowing what you’re doing

World Expeditions has announced that 
Natalie Tambolash is to lead the New Zealand 
team, based in Auckland.
Ms Tambolash comes into the role with nearly 
six years experience at Jasons Travel Media, 
rising to the position of Operations Manager, 
and four years with Rail Plus, becoming 
Acting General Manager.
She replaces Tali Emdin who has been with 
World Expeditions for ten years and four 
years as General Manager in New Zealand. 
Tali is moving to the UK. 

Members of the Skal Club of 
Auckland held their monthly 
luncheon yesterday at Kabuki 
Teppanyaki Restaurant in the 
Stamford Plaza. 


