
MemoTRAVEL travel & 
tourism 
online 
news 
digestUPLOADED OVERNIGHT   MON & THUtm1234t

tue
04seP
2012

KUL, BKK, SGN & HKT - Now Year Round ex AKL
ex CHC

via 
SIN

via AKL 
& SIN

Intra-Asia flights 
operated by 

Jetstar Asia (3K)

THAILAND 
LUXURY VILLAS
Kata Gardens - Phuket

CLICK HERE

Auckland launches 
domestic tourism campaign 

Kiwis are being encouraged to holiday in Auckland in the city’s first 
comprehensive domestic campaign in more than a decade.
Launched yesterday by Auckland Tourism, Events and Economic 
Development (ATEED), the campaign – which is aligned with 
Auckland’s 10-year Visitor Plan – aims to help increase the value of 
Auckland’s domestic tourism sector from $1.366 billion in 2010 to 
$2 billion annually by 2021. 
Auckland’s campaign targets domestic travellers in Waikato, 
Northland, Bay of Plenty, Wellington and Canterbury using a TV 
commercial, online media and a range of deals for activities and 
accommodation on aucklandnz.com. 
The campaign has been developed in response to views expressed 
through extensive market research across New Zealand.  
“The research shows Auckland is perceived as a diverse, vibrant and 
buzzing city with lots to see and do. However like any big city, some 
people are concerned that it might be intimidating or unwelcoming
– and the campaign aims to knock those concerns on the head,” says 
ATEED Acting GM Destination Jason Hill. 
The advertising uses light-hearted humour and positions Auckland 
as an international destination within New Zealand.
“It’s about highlighting the diversity of Auckland including our 
inspiring cuisine, the world-class shopping, the spectacular events 
and stunning natural playground that is Auckland,” says Hill.  
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Auckland tourism campaign shows leadership - Snedden
Tourism Industry Association New Zealand 
chief executive Martin Snedden has 
congratulated ATEED on its new domestic 
tourism campaign and says it will provide a 
much needed shot in the arm for the country’s 
$23 billion tourism industry.
He says stimulating domestic tourism is one 
of TIA and the tourism industry’s key priorities 
and will come under the spotlight at the 2012 
TIA Summit in October.
“Kiwis travelling at home contribute $36 
million in economic activity every day, a fact 
that is sometimes undervalued and taken for 
granted. Not only does domestic tourism
support jobs and wealth, it also creates 
healthy, vibrant communities throughout the 

country.”
Mr Snedden says it is very positive to see 
ATEED taking a leadership role in this area 
and investing in a domestic tourism campaign. 
“Auckland has a fantastic tourism story to 
tell and it is wonderful to see them out there 
promoting it to the rest of the country.
“It’s been great to see the development that’s 
happening to transform the Auckland 
waterfront and harbour over the last couple 
of years. There are still major opportunities 
for the development of this area. It has the 
potential to become the city’s heart and soul 
and an invaluable and enduring asset for the 
people of Auckland.”

InterCity supports ATEED move
InterCity Group is adding its support to the 
Auckland domestic tourism campaign.
InterCity Group CEO Malcolm Johns says 
“Auckland has always been the busiest part of 
our national network and we are delighted to 
get behind this exciting new campaign.”
To support the campaign, InterCity Group is 

offering special deals on its GreatSights 
Auckland City Tours.  
“These half day tours are a great introductory 
experience to the city and we are looking 
forward to doing our bit in welcoming 
domestic visitors to Auckland,” says Mr Johns.

Spring skiing at Queenstown
There are less than four weeks of the ski 
season remaining and some would say spring 
is the best time the best time to hit the slopes, 
with warmer days and longer daylight hours.
Meanwhile, anticipation is building for the 
summer biking season. The opening date 
for the Southern Hemisphere’s only gondola 
accessed downhill trails is 29SEP and on 
18OCT the Queenstown Trail, a 110+km 
network around the Wakatipu Basin officially 
opens.

Millbrook 
gets teppanyaki
Millbrook Resort is about to open the 
Queenstown region’s first Japanese 
teppanyaki grill restaurant. 
Kobe Cuisine is opening that the 
5-star resort in early September and 
will offer lunch and dinner 7 days a 
week, with seating for up to 18 people 
at one time.

Arrowtown - 150 Years of Gold
In 1862 gold was discovered in the Arrow 
River, and 150 years on the town is celebrating
the miners that braved the cold in search of 
gold nuggets. 
The Arrowtown 150 Years of Gold celebrations
take place 19-22OCT and among the 
highlights:
..  Guided walks around the town by the 
Historical Society
..  Unveiling of a plaque marking the sport 
where gold was first found
..  100-stall Market Day with music from the 
NZ Army Band
..  1862 Gold Rush Re-enactment with a cast 
of 200, including live stage show of horses, 
wagons, Chinese miners, gold panners, 
dancing girls and a saloon
..  Chinese celebrations with firecrackers, 
dragon and lion dancers, plus re-enactments 
at Arrowtown’s Chinese Village
.. Vintage vehicle parade and display

..  Otago Goldfields Heritage Trust New 
Zealand Gold Panning Championships
..  A tag along 4WD tour to Macetown with 
Southern Explorer and DoC 
http://www.arrowtown150.co.nz
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China Sector added to Stay and Play services

New winery/gondola adds to Rotorua tourism offering
Visitors to Rotorua will soon be able to enjoy 
a unique wine experience with spectacular 
views.
A Volcanic Hills winery is being established 
at Skyline Rotorua, where visitors will be able 
to see how the wine is made before taking a 
gondola to a tasting room within the attrac-
tion’s mountain-top complex. There, visitors 
will enjoy the best Volcanic Hills has to offer 
while enjoying panoramic views across Lake 
Rotorua and the city’s geothermal features.
Visitors will then have the option of enjoying 
a meal in the Skyline restaurant, near the top 
of Mt Ngongotaha, where meals are matched 
to the appropriate Volcanic Hills wines. 
Skyline Rotorua general manager, Bruce 
Thomasen, says the partnership with Volcanic 
Hills will not only add to what Skyline has to 
offer, but will also fill a gap in the local tourism 
market.
“Rotorua’s heritage of hosting visitors is first-
class, while New Zealand is internationally 
renowned for making good wine. We have 
simply combined the two to create a very 
unique offering. No-where else in New 
Zealand – and perhaps the world – can you 
take a gondola to a wine tasting experience 
with a 180 degree view....”
Volcanic Hills business partners Brent Park 
and Sean Beer have been looking for a home 
for their brand since launching their label in 
2009, selling directly to restaurants around 
the North Island. For Mr Park, who is originally 
from Rotorua, the partnership with Skyline 
Rotorua is a home-coming of sorts.
The pair have around 30 years’ wine-making 
experience between them and have worked 
in New Zealand, Australia, the United States, 
France and South Africa. They also worked 
on one of New Zealand’s most prominent 
wine brands, but eventually decided to 

develop their own range, which includes 
Sauvignon Blanc, Pinot Noir, Chardonnay
and Pinot Gris. The grapes are sourced from 
New Zealand’s premium wine-growing 
regions so visitors to the new winery and 
tasting room will be getting to “tour” 
renowned New Zealand wine-growing 
locations while they sip.
It is expected the tasting room – in the old 
gondola terminal – will be open to the public 
by December, with the winery taking slightly 
longer to complete. The aim is to have the first 
vintage made on site in MAR13. 

Recognising the changing dynamics of visitor 
trends, Stay and Play has launched its latest 
representation services to include the 
developing Chinese speaking markets.  Fraser 
Newman has been appointed as the China 
Market Sector Manager.
Mr Newman returned from China earlier this 
year having gained a deep understanding of 
Chinese business methods, consumer habits 

and opportunities for New Zealand businesses.  
He leads a team of language specialists who 
will be focusing their efforts on direct-to-
consumer activity on behalf of represented 
Stay and Play members.  
The focus will be to attract New Zealand-
based Chinese speaking visitors initially, to 
tap into the potential of the new immigrant 
and student populations.  Through a range 

of social media options the ongoing strategy 
will be to raise the level of product knowledge 
both here and in mainland China, for trade 
and consumer alike.  Represented Stay and 
Play members will receive advice and 
consultation on their market strategies in 
addition to ongoing online and social media 
activity. 

Volcanic Hills’ Sean Beer (left) and Brent 
Park (middle) toast the new partnership 
with Skyline Rotorua’s GM, Bruce Thomasen 
at the top of Rotorua’s iconic attraction.

‘Friends of the Flyer’ launched
New Zealanders are being invited to become 
‘friends’ of the famous Kingston Flyer to 
ensure the steam train is around for future 
generations to enjoy.
Train lovers can buy a Friends of the Flyer 
card for $65 to support on-going restoration 
and maintenance of the train set. The card 
entitles holders to a 50% discount on up to 
10 regular fares, and complimentary tea and 
coffee on board the train.  
The card is fully transferrable to friends and 
families, has no expiry date and all proceeds 
will support the Flyer’s ongoing restoration. 
Operating since the 1878, the Kingston Flyer 

who was born just down the road from 
Kingston, took over ownership. 
My Bryce’s first season as operator of the 
Kingston Flyer saw over 16,000 passengers 
enjoying the train ride.  
The Kingston Flyer has been hibernating this 
winter while a planned maintenance overhaul 
has been carried out.  Part of the maintenance
works included a major ‘strip down’ of the 
boiler of locomotive AB795 to secure its 
reliability for decades to come, with AB778 
scheduled for the same maintenance overhaul 
in three months’ time.
The train is now primed and ready for the 

was nearly lost 
when previous 
owners 
suffered 
financial 
failure in 2009. 
Two years later 
Mr Bryce, a 
winegrower 
from 
Marlborough 

opening of the 
2012/13 
season, 
launching in 
time for the 
New Zealand
school 
holidays on 
29SEP and 
running until 
29APR13.

www.kingstonflyer.co.nz 



TravelMemo   20120904   04SEP12    Page 4

AUSTRALIA

Medina Executive   
Sydney Central

Medina Executive   
Northbank

*A$168 – Studio  
*A$206 – One Bedroom Apartment 

*A$175 – Studio  
*A$200 – One Bedroom Apartment 

Australian Hotel Sale

BIG DEALS,  
SMALL PRICES! 

Vibe Hotel Sydney

Vibe Savoy Hotel 
Melbourne

Valid for sales until 30 November 2012. Valid for travel until 
15 December 2012. Some blockouts may apply. 

See your preferred wholesaler for more 
information or to make a booking.

*A$168 – Standard Room

*A$156 – Standard Room

Travelodge Sydney *A$125 – Standard Room

*A$125 – Standard Room

togahotels.com.au

Travelodge  
Southbank

   5 nights ‘Opera in Melbourne’ tour 
NZ$2,090 land-only  10% comm   Departs 11DEC12  

CLICK HERE Freephone 0800 440 055
nzsales@odysseytravel.com.auIncludes 3 Operas + Messiah

5 nights accom, breakfasts and more 

Three Operas and an Oratorio
Music lovers are offered a banquet of the best 
with Odyssey Travel’s 5-night Opera in 
Melbourne tour, departing 11DEC12.
The package includes three Australian Opera 
performances– Madam Butterfly, Lucia di 
Lammermoor and Salome – at the State 
Theatre in the Victorian Arts Centre. The 
other highlight is a performance of Handel’s 
Messiah by the Royal Melbourne Philharmonic 
at the Melbourne Town Hall, continuing 
a tradition of performances of the world’s 

favourite oratorio by the orchestra stretching 
back more than 150 years. 
The package, priced at $2090pp and 10% 
commissionable, includes 5 nights share twin 
accommodation at the Novotel on Collins 
with full cooked breakfast daily, A Reserve 
tickets to all performances and an introductory 
talk and follow-up review session.
Click here for the full itinerary and call 
09-374 4482 or email
a.dale@odysseytravel.com.au

Spring Walk in Sydney’s Royal Botanic Garden
YouTube has been utilised to provide a snap-
shot of the Royal Botanic Garden, Sydney in 
spring, in an effort to increase international 
tourist interest in the Garden.
Royal Botanic Gardens and Domain Trust’s 
Executive Director, Professor David Mabberley, 
said the Spring Walk at the Garden is 
blooming.
“We’re using Botanic Gardens TV on YouTube 
to show all seasons at the Garden to people 

around the world.  We started with spring 
because it is significant that Australia’s first 
botanic garden Spring Walk was established 
here in 1856.” 
The Royal Botanic Garden team creates a 
seasonal display of 6,000 tulips, 2,000 other 
bulbs and about 5,000 annuals along the 
Spring Walk.
The 2012 Spring Walk is sponsored by Four 
Seasons Hotel Sydney. 

Premier open to second casino
Queensland Premier Campbell Newman 
says he’s open to the idea of having a second 
casino on the Gold Coast.
Mr Newman said new Gold Coast Mayor 
Tom Tate had a great vision for the region 
and the government was happy to investigate 
whether a second casino could be part of that.
“In terms of the principle of it, we are certainly 
open to it,” he told reporters on the Gold 
Coast on Wednesday.
AAP quotes him as saying if a second casino 
was approved for the tourist strip it would 
have to comply with the commercial rights of 
existing operators.

Kangaroo Island iPhone app
Sealink sponsors a Kangaroo Island iPhone 
app called Connect Kangaroo Island.
It covers Latest news, Information, Activities,
Accommodation, Wineries and more.
“You must check out the Sunset Winery 
Sparkling Shiraz – a favourite of mine now..” 
says NZ sales manager Anne Radonich. 
“It’s a great wee tool for anyone selling South 
Australia and Kangaroo Island. Check it out.”
For more information on Sealink South 
Australia and Kangaroo Island, email 
anne@radmarketing.co.nz or call 021 631 474 
or 09 459 7441.
Brochures can be ordered thru Brochurenet 
or downloaded online here.

Southern Queensland Country 
Tourism was launched last week, 
merging the Toowoomba and 
Golden West, Southern Downs and 
Granite Belt and South Burnett 
tourism groups.

http://www. togahotels.com.au
http://www.odysseytraveller.com/tours/tourDetail/IywzLFQKYAo
http://www.odysseytraveller.com/tours/tourDetail/IywzLFQKYAo
http://www.youtube.com/user/BotanicGardensTV
http://ateam.co.nz/rad-marketing-info-sheets/
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PACIFIC ISLANDS
Norfolk Island Line Dancing Festival 
Norfolk Island operator The Travel Centre 
has packaged a week of bootscooting 24FEB-
03MAR13 to coincide with the Norfolk Island 
Line Dancing Festival.
This annual event caters to both keen line 
dancers and those looking to learn, with 
instruction provided by Kate Simpkin, the 
2010 Australian Line Dancing Teacher of the 
Year, throughout the week.
The 7-night packages also allow plenty of 
time to enjoy the island’s many delights.  
Prices start from NZ$879pp ex Auckland, 
NZ$1039 ex Wellington and NZ$1069pp ex 
Christchurch. They include return economy 
class airfare (seat + bag) to Norfolk Island, 
airline taxes, meet & greet at the airport, 7 

nights twin share accommodation, 7 days car 
hire (car hire surcharge A$18 and petrol 
extra), discount shopping card, free miniature 
golf and free ‘A Walk in the Wild’. Prices are 
subject to availability.
Line Dancing full registration package is 
available for NZ$525pp and includes Welcome
BBQ, Kate Simpkin instruction for 5 dance 
lessons and 2 social sessions, souvenir Norfolk
Island Line Dancing polo shirt, exclusive use 
of venue for dance and social sessions and 
Island Style farewell dinner with 
entertainment.
Call 0800 0088 10, email 
denise-r@travelcentre.nlk.nf or visit 
www.travelcentre.nf

Pacific Playground fares
Aircalin has released shortlife New Caledonia 
airfares (economy and business class) on sale 
until 14SEP12.
The return economy class fares are priced ex 
AKL from $605, and ex WLG and CHC from 
$663, and there’s a business class level ex AKL 
from $1791 return. 
The fares are inclusive of all government 
taxes/levies (subject to currency fluctuation), 
and domestic flights are in conjunction with 
Jetstar via AKL.
Valid for travel commenced and completed
within two travel periods: 04OCT12-06DEC12 
and 21FEB13-31MAR13.
Closeouts: AKL to NOU: 03-06NOV12, and 
NOU to AKL: 27-30OCT12.
Seats are limited and will not be available on 
all services. Booking conditions apply. 
Full details can be found in the GDS.
Airfares can be purchased standalone or with 

a range of complementary accommodation 
deals available through South Pacific 
wholesalers.

Suva-Port Vila on FJ
Air Pacific is adding a direct Suva-Port Vila 
flight to its international network from 16SEP.
The non-stop, once-a-week direct service 
on Sundays will be operated by the airline’s 
wholly-owned subsidiary, Pacific Sun, using 
its 42-seat ATR42-500 aircraft.
The flights will operate in head-to-head 
competition with Air Vanuatu which recently 
started direct Suva-Port Vila flights, also on 
Sundays.

HM Awards recognise Pacific Resort Hotel Group
Pacific Resort Hotel Group has finalists in two 
major award categories at the 2012 prestigious
HM Awards for Hotel and Accommodation 
Excellence. 
Julian Moore, General Manager of Pacific 
Resort Aitutaki is a finalist for the South 
Pacific General Manager of the Year title, the 
second year that he is a finalist after receiving 
this award in 2011. 

It is also the third consecutive year that a 
general manager from Pacific Resort Aitutaki 
will be up for this particular award, with 
previous Michael Shah having won it in 2010. 
PRHG properties Te Manava Luxury Villas 
& Spa and Pacific Resort Aitutaki were also 
named in the “South Pacific Property of the 
Year” category.

ASIA

First Landing extends 5 for 3 plus kids stay and eat free
CLICK 
HERE

Korea famil 02-08OCT
Korean Air, in conjunction with JTB New 
Zealand, is planning to take New Zealand 
travel agents to Korea on a familiarisation 
tour.
They have space for 15 agents to participate in 
this Famil taking place 02-08OCT12. This is 
an opportunity to expand your knowledge of 
Korea and Korean Air. 
The itinerary takes in the mega city of Seoul; 
Gangwon, the Alpensia and Yong Pyong 
Resort, which will host the Winter Olympic 
Games 2018; visits to the amazing temples in 
Mt. Odaesan Nat’l Park, Unification 
Observatory and DMZ (Demilitarized Zone) 
Museum. Also Weoljeong Buddhist Temple, 
famous for its series of temple life programs.
The participation fee is NZ$999 and includes: 
• Return Economy Class Airfares plus Airport 
and Government Taxes. 
• 5 nights Twin Share Accommodation at 4 
star Hotel 
• Return KAL (airport) Limousine Bus 
Tickets 
• Meals as stated in the itinerary 
• Dynamic Seoul full-day Tour with English 
speaking guide 

• Lively Gangwon half-day Tour with English 
speaking guide 
• 24 hours JTB support service during the 
famil. 
 Famil applications close on 10SEP12. 
Successful applicants will be notified via email 
no later than 10SEP12.
Click here to download full details and 
application form.

http://www.ateam.co.nz/planet-travel-marketing-specials/
http://www.travelmemo.co.nz/voucher.php?voucher_id=1174
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Your gateway to China We know it like our own backyard bookings@acrossia.com
or call 09 309 1188

Kata Gardens Phuket
Classic Asia’s Marianne Mannering has chosen Kata Gardens
in Phuket as a property perfect for small family groups, 
school holidays etc., and which has a current special that 
makes the apartments even more attractive.
The normal rate for a two-bedroom penthouse with its own 
plunge pool starts from US$195 plus taxes (total US$230 per 
night) so the 30% discount makes this a great buy at US$160 
per night including taxes for four people.
Kata Gardens is a collection of contemporary one, two and 
three-bedroom apartments as well as luxurious penthouses 
with rooftop plunge pools, in one of Phuket’s most desirable 
locations at Kata Beach.
Guests will find access to all the services and facilities found 
at a hotel, yet with an added level of privacy and seclusion.
The luxurious apartments are designed in contemporary 
Thai style. Kitchen, dining and living areas combine to create 
a modern, well lit environment to and the main living area 
then flows through wide opening glass sliding doors to a very 
spacious balcony which takes full advantage of the ocean 
view to Kata Bay and the Andaman Sea as well as the 
landscaped gardens of the estate.
Each entire apartment is fully air conditioned with individual 
climate control, and each bedroom has an ensuite bathroom. 
Facilities include an in-room safe, 42” plasma TV with 
Satellite channels, DVD and CD player, and there is Wi-Fi.
On-site facilities include two swimming pools and gymnasium.
Kata Gardens is ideally situated just a few minutes’ walk from 
two of Phuket’s premier white sand beaches, Kata and Kata 
Noi, and the bustling village of Kata, which boasts some of 
the best restaurants in Phuket. 
Kata is 25 minutes drive from Phuket town, while Patong 
Beach, the main night life area of Phuket is 20 minutes drive.
There is a daily maid service, 24-hour security, guest relations 
office, linen and towels changed every three days, in-villa 
wine deliveries, and car rental can be arranged with full 
insurance coverage, with or without driver.
Click here for the details and call Classic Asia on 0942 81035 
or email Marianne@classicasia.co.nz 

Journey to India 
and save with Explore
For those looking to discover India, Explore’s 
15-day South India adventure tour, departing 
22DEC12, is now discounted by $270pp.
The South Indian Images tour takes an 
exciting journey by train, bus and riverboat 
across the colourful landscapes of India. 
Taking in the intriguing cultures along the 
way, the tour gives a fantastic insight into 
Southern India, from intricately carved 
temple complexes to lush jungle backwaters 
and historic harbour ports. Also departing in 
OCT and NOV12 and JAN, FEB and MAR13, 
the tour now costs from $2081pp and includes 
13 nights’ hotel and one nights’ train accom-
modation on a bed and breakfast basis, one 
other meal, transport and the services of a 
tour leader, river boatmen and local guides. 
For more information on Explore call 
Adventure World on 0508 496 753 or visit 
www.adventureworld.co.nz. 

Planning for 
Budget Terminal closure
With the closure of Singapore-Changi’s 
Budget Terminal on 25SEP, measures are 
being implemented to ensure a smooth tran-
sition for the airlines currently operating
from there. This includes ensuring that 
ground handlers and service staff are trained 
and ready to operate in Terminal 2. 
Improvements are also being made to key 
touch points to enhance the travelling 
experience for passengers.
With more passengers expected to come 
through Changi Terminal 2, plans are also 
in place to boost the manpower of ancillary 
service providers such as trolley retrievers, 
taxi coordinators and cleaners. 

Raffles Champagne Sling
In celebration of 125 years since its 
opening, the Long Bar at Raffles Hotel 
Singapore has created a new Champagne 
Sling, the ‘1887’ – inspired by its famous 
Singapore Sling, using as a base the 
hotel’s limited-edition Billecart-Salmon 
Brut Réserve Champagne.
The 1887 cocktail recipe is a closely 
guarded secret, but its creator, Randolf 
Velasco, reveals that Gordons Gin, 
Cointreau and essence of orange, lemon 
and lime all play a key role.

Taiwan lures tourists
A marked increase in tourists visiting 
Taiwan has led to several key players in 
the international hotel sector announcing 
plans to invest heavily in the destination 
over the next six years.
This includes the likes of Le Meridien, 
Fullon Hotels & Resorts, Sheraton and 
Caesar Park Hotel & Resorts, all of which 
have indicated plans to start building 
properties in 2013.  
These scheduled developments build on 
the recent opening of two new hotels in 
Taipei, the Okura Prestige Taipei and 
Grand Formosa Regent, which when 
combined have added 208 rooms to the 
city’s overall accommodation inventory.
The news follows hot on the heels of 
figures released by the Taiwan Tourism 
Bureau showing international arrival 
figures for the first six months of 2012 
increasing year on year by 25% reaching 
3.58 million.
The 7,845 New Zealand travellers who 
have visited Taiwan so far this year 
represents an 11.9% increase over the 
same six month period in 2011.

http://www.acrossia.com
http://www.classicasia.island-property-services.com/Kata-Gardens.html
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India & Sri Lanka FOR A COMPETITIVE QUOTE 
PHONE 0508 396 842

Exotic Holidays
Specialist Tour Operator

CLICK HERE TO GET 
OUR NEWSLETTER

Siam @ Siam Design Hotel & Spa  
Specialist wholesaler Active Asia reports that 
if your Bangkok-bound clients are into the 
music scene and want a bit of funk, Siam 
@ Siam Design Hotel & Spa is the place for 
them.
The stylishly trendy hotel boasts a top 
location opposite the sky train on Rama 1 
Road, making all the major shopping centres
- MBK, Siam Paragon and vibrant Siam 
Square - all within walking distance.  
The hotel has around 200 sophisticated rooms 
- Leisure Class, Biz Class, Grand Biz Class 
(above) and Youth Class.
Skydine Design on 25, a roof top restaurant 
serves international food against the backdrop

of a panoramic view of the city.  All-day 
dining at the “Party House One” restaurant 
on the ground floor with a theme of art and 
music linked to a selection of popular fusion 
dishes. The venue has live music daily starting 
with jazz and accelerating the mood in the 
evening to a rock style beat. Bar Eleven has 
a feel at home style where guests can enjoy 
a glass of wine while listening to the back-
ground music of a piano. There is also a lobby 
bar, fitness centre plus a stunning infinity 
pool and health spa.  
Call Active Asia on 09 360 7669 or email 
sales@activeasia.co.nz 

THE AMERICAS
Western Collections Canada on Sale
Highlighting some of the most amazing sights 
in Canada, Adventure World’s 6-day / 5-night 
Western Collections holiday will introduce 
your clients to the majestic Rocky Mountains 
in Alberta and the alpine beauty of British 
Columbia. 
This journey is now priced from $1655pp 
(saving $160pp) if booked by 30NOV, for 

travel 01MAY-15OCT13. Price includes 
accommodation, transport throughout, most 
meals, a winery tour and tasting in Kelowna, 
Banff Lake cruise, Banff City tour, Jasper City 
tour, Columbia Icefield adventure, Minter 
Gardens with guided walking tour, a Banff  
Gondola Ride and services of Brewster guide. 
Click here and call 0508 496 753. 

The Neon Museum
After more than 15 years of
planning, the Neon Museum, 
a Las Vegas institution 
dedicated to the preservation
and celebration of some of 
the city’s most distinctive 
architectural landmarks, will 
officially open its doors to the 
public on Saturday, 27OCT.
The Neon Museum, home 
to a collection of more than 
150 neon signs dating from 

South, next to the Riviera Hotel’s current 
location, the La Concha lobby was saved from 
demolition in 2005 and moved to its current 
location in downtown Las Vegas in 2006.
Tours of the Neon Boneyard, which last 
approximately 45 minutes, will be available to 
the public every half hour starting at 10am, 
with the last tour departing at 4pm, every 
Monday through Saturday. 
Tickets are US$18 for adults; US$12 for 
students, senior citizens, veterans.

the 1930s, is the largest collection of neon 
signage in the world and is a unique record of 
Las Vegas’ colourful history. Inside a two-
acre outdoor museum known as the Neon 
Boneyard, iconic signs from the city’s most 
celebrated properties — including the Moulin 
Rouge, the Desert Inn, the Flamingo and 
the Stardust — are displayed alongside those 
from various other bygone restaurants, hotels 
and businesses.
The museum’s new visitors’ centre will be 
located on-site in the recently rehabilitated La 
Concha Motel lobby, a seashell-shaped, mid-
century architectural masterpiece. Originally 
constructed in 1961 on Las Vegas Boulevard 

http://www.exoticholidays.co.nz
www.adventureworld.co.nz/travel-deals/western-collections-tour/


Transformers at Universal 
Studios Hollywood
“Transformers,” the electrifying blockbuster 
famous for its inventive storyline, spectacular 
action sequences and special effects, has been 
developed as a new theme park mega-attraction 
in a partnership among Universal Parks 
& Resorts, Hasbro Inc. and DreamWorks 
Pictures. The attraction, which debuted at 
Universal Studios Hollywood a few months 
ago, fuses 3D-HD media, mega-special effects 
and robotics with a ride system that transforms 
perceptions of theme park experiences. The 
motion-based thrill ride tells an original 
“Transformers” story using sophisticated
special effects masterminded by Industrial 
Light & Magic and one of the most elaborate 
roaming flight simulator ride systems ever 
created.
“Transformers™: The Ride—3D” is the park’s 
most ambitious ride ever created. 
www.universalstudioshollywood.com 

LA Attractions Google Map
The Los Angeles Tourism & Convention 
Board website, www.discoverLosAngeles.
com, is where visitors can discover LA attrac-
tions and arrange hotels, airlines and dining 
throughout the LA area. The site provides an 
LA events calendar that lists sporting events, 
concerts and museum exhibits. An interactive 
Google mapping tool is available for users to 
navigate LA’s attractions, hotels and venues. 
A video player component gives users a pre-
view of LA restaurants and attractions. 

Brand USA, the tourism marketing entity 
charged with promoting international 
visitation to the United States, has an-
nounced that Mike Gallagher, co-CEO and 
co-founder of City Pass, has joined the 
organization as a loaned executive.

Whistler Family Ski Packages
Save your clients up to 35% on Adventure 
World’s special family ski packages on sale 
until 15NOV12. 
Experience a 7-night stay at the Aspens on 
Blackcomb from only $3,085 per family 
(based on 2 adults and 2 children, 12 years 
and under). The Aspens is located in the 
Blackcomb Upper Village and offers a mix 
of spacious condos, all with full equipped 
kitchens, fireplaces and a private deck. Price 
includes 7 nights’ accommodation in a one-
bedroom suite, complimentary Wi-Fi and a 
5-day lift pass.

For those wanting to stay within Whistler 
Village, Adventure World’s 7-night Delta 
Whistler Village Suites family ski package is 
now priced from $4,185 per family (based on 
2A2C 12 years and under). 
This comfortable property offers apartment 
style accommodation with 24 hour guest ser-
vices. Price includes 7 nights’ accommodation 
in a two-bedroom suite and a 5-day lift pass.
For more information on family ski packages, 
call 0508 496 753 or visit 
www.adventureworld.co.nz. 

Apocalyptic sell-out at Tikal
Hotels near the Mayan city of Tikal are 
headed for “a full sell-out” for the events 
planned 21DEC to mark the start of a new era 
for humanity in the Maya cosmology, 
Guatemalan National Tourism Institute 
director Pedro Duchez said.
Tourists are flocking to Guatemala because 
the Mayan calendar ends 21DEC12, an event 
that some consider an apocalyptic omen.
Tikal, one of the most important cities in the 
ancient Mayan world, will be the site of the 
“New Dawn for Humanity” world summit.
The event, 20-21DEC, is being organized by 
the Guatemalan government as a gathering 
of “the most creative minds” in the world, 
drawing distinguished representatives of the 
world’s different civilizations to welcome the 
new era predicted by the Mayans.
Neil Young, Bruce Springsteen, Spanish tenor 
Placido Domingo, Elton John, U2 and the 
Jackson brothers are among the participants 
expected at the event.
The Mayan predictions for DEC12 were about 
the return of the god Bolon Yokte and not 
about the end of the world, experts say.
The idea that the pre-Hispanic civilization 
predicted the end of the world in 2012 has 
been popular in some New Age circles since 
the 1970s.
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Odyssey Travel is a university based not-for-profit organisation offering New Zealand and Australia’s 
most comprehensive educational tours, providing worldwide experiences for those mature travellers 

who are keen to blend a love of travel with a thirst for knowledge. 

Freephone 0800 440 055
nzsales@odysseytravel.com.au

MID-EAST / AFRICA
Egypt ponders early closing
The Egyptian Gazette reports that a 10% shortfall in electricity 
generation may force the government to legislate for all shops to 
close at 9pm and restaurants at 11pm.
The country has long been famous as a place that never sleeps, and 
tourist businesses are concerned that any moves to shut down night-
life will impact adversely. 
The Egyptian Mail quotes tour guide Essam Ibrahim: “Tourists love 
Egypt late at night, because it’s the country that never sleeps.”
“We tour guides, often take tourists out in the evening to districts like 
el-Hussein and el-Moez Street [in Islamic Cairo], because they’re so 
beautiful at night,” says Ibrahim.
He adds that sometimes they take tourists on nocturnal tours 
running from 8pm till dawn.
The problem for the government is that even though electricity 
generation has been boosted by 78% in the past decade, it cannot 
keep up with demand, and a 9pm closing of shops would cut 
consumption by 17%.

Israel to rate hotels
Israeli hotels are to adopt Europe’s star rating system. The Knesset
Economic Affairs Committee has announced that Israeli hotels 
would be rated according to 267 criteria, including breakfast, fitness 
rooms, children’s activities, quality control, and swimming pools. 
The regulations will come into effect within eight months, but will 
not apply to bed & breakfasts or apartment hotels. 
Eleven European Union countries now use the rating system, which 
awards hotels one to five stars, with a possible “plus” as an 
intermediate ranking.

Etihad suspends Syria flights
Etihad has suspended flights between Abu Dhabi and Damascus with 
immediate effect and until further notice.
The decision, while not taken lightly, has been made due to the 
deteriorating security position in Syria.
The safety of passengers and crew is paramount to the airline.
Etihad Airways will notify affected passengers and offer a full refund 
for unused tickets.

EUROPE
Ancient Kingdoms Holidays 
small group Turkey Specials
Mediterranean specialist, The Innovative Travel Co. has 
released special offers on their popular small group and 
local coach tours in Turkey.  
‘Marvellous Turkey’ 14 days (moderate first class) is now 
priced from $2005 for first person and $1655 for 
companion, while ‘Charming Turkey’ 11 days (boutique 
style) is priced at $2305 first person and $1950 for 
companion. Boths are guaranteed departure with minimum 
two pax.
Savings of up to $355pp are offered for solo travellers.  
Other companion offers are available with the best selling
local coach tour Glories of Turkey 14 days Superior First 
Class saving $455 per couple, while Classical Turkey, 
moderate first class 10 days has savings of $245 per couple 
respectively.  
All offers are book & pay by 12OCT12 (conditions apply). 
FREEPHONE 0508 100111, info@innovative-travel.com 

Wimbledon 2013
Showbiz Events & Travel has released packages for 
Wimbledon 2013, with a Baseline Tour that combines a 
day at The Championships and one night in London. The 
package includes access to the Wimbledon Experience 
Club for morning pastries before heading to see some 
action on either Centre Court, No.1 or No.2 Court from a 
Reserved Seat.
It also includes accommodation with full English breakfast, 
return transfers from Southfields Underground Station 
to the Wimbledon Experience Club, an info pack with a 
London Travelcard, Wimbledon souvenir and programme, 
and admission to the Lawn Tennis Museum.
Click here for the full details.

Galway International 
Oyster & Seafood Festival
The 58th Galway International Oyster & Seafood 
Festival takes place this year 28-30SEP12.
Recognised as the world’s longest running International 
Oyster Festival, over 25,000 people are set to visit 
Galway for the festival. Ticket prices start from €15.
The 2012 festival has reported a 33% increase in 
overseas visitors, with 60,000 oysters set be consumed 
during the festival, along with 10,000 glasses of bubbly 
and 20,000 pints of Guinness.
Mary Galway of Tourism Ireland points that this is an 
annual event, giving your clients ample time to plan for 
the 2013 festival as part of taking in Ireland during The 
Gathering.
www.thegathering.co.nz 

http://www.travelmemo.co.nz/voucher.php?voucher_id=1175


 

EUROPE RIVER CRUISES 
Affordable first-class cruises   

 

Full details from Beyond Travel - Local call: 0800 550 065 - E: info@beyondtravel.com.au 

 

French Savoir Vivre  
8 days from $2140 NZD pp 

 

Classical Rhine  
8 days from $2070 NZD pp 

 

Amsterdam to Budapest  
15 days from $4905 NZD pp 

 

Modern vessels, including all 
meals, wine with dinner, free tea 
&  coffee, sightseeing & taxes! 

 

 

 

OZ Fares 
are in 

your GDS
AKL/WLG/CHC 

to LON/PAR/FRA/IST
    Economy from 

NZD1309OW  Europe with Seoul     Business from 
NZD3617OW  
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25 years of Alain Ducasse cuisine
This year Monaco’s acclaimed 3 Star Michelin 
Restaurant Louis XV – Alain Ducasse 
celebrates its 25th anniversary with an 
exceptional birthday menu illustrating the 
essence of Ducasse’s cuisine.
Even though Alain Ducasse and his Haute 
cuisine have conquered the world with 
restaurants in New York, St Petersburg, Hong 
Kong, Las Vegas, Paris and London, it is 
Monaco’s Louis XV, located in the Hôtel de 
Paris that will always be the original where 
the chef ’s success and fame began.
The Louis XV opened in May 1987, facing 
big challenges from Prince Rainer II and 
Monte-Carlo SBM (Société des Bains de Mer) 
who entrusted him to turn the Louis XV into 
the first hotel restaurant to be awarded three 
Michelin stars within a maximum of four 
years.  
Alain Ducasse, 33 years of age at that time, 
mastered this challenge better than anyone 
could have expected. Within 33 months of 
opening the restaurant it was awarded with 
three stars and became a legend in its own 
right. 

Moscow landmark hotel sold
The Hotel Metropol, a Moscow landmark used 
by Lenin and the Red revolutionaries and which 
later hosted world leaders, the rich and the 
famous, has been sold into private hands.
Reuters reports that the five-storey art nouveau 
jewel, whose facades feature painted mosaics, 
carved reliefs and ornate iron balustrades. Inside, 
there are marble walls, grand chandeliers and 
glass lifts. It was auctioned off for US$274m as 
part of Moscow city’s privatisation programme.
Its new owner is a Russian hotel entrepreneur 
who is also chief executive of Russia’s Azimut 
Hotels.

Nowadays, it is one of the most renowned 
restaurants in the world. Beautifully situated 
on the Casino Square of Monte Carlo the 
restaurant benefits from one of the most 
splendid venues the world has ever seen. 
Inspired by the Belle Époque, the sumptuous
Versailles inspired dining room, frescoes rich 
in history and large mirrors as well as 
excellent service attract clients from all over 
the world every year to have an unforgettable 
dining experience. Another asset of the Louis 
XV is its manageability. The restaurant’s 
capacity of 50 guests allows the staff to 
dedicate their full attention to each client 
individually and offer first-class service. 
The menu, a Mediterranean and seasonal 
symphony of a style that Alain Ducasse 
qualifies in one word as « essential », suggests 
a wide pallet of exquisite dishes. The wine 
cellar is filled with 400,000 bottles.
The six-course summer menu is 280 euros, 
with matching wines another 145 euros (tax 
and service included). Call +377 98 06 88 64, 
email lelouisxv@alain-ducasse.com 
www.hoteldeparismontecarlo.com

English Premier League access
Tracy Hale at Showbiz Events & Travel has access 
to match tickets and packages for a number of 
teams in the English Premier League – Arsenal, 
Chelsea, Fulham, Liverpool FC, Manchester 

United and West Ham. 
Click here for details or call Tracy on 
0800 SHOWBIZ for further information.
Showbiz Events & Travel product sheets 
can also be found here.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1176
http://www.showbizeta.com/nz-wholesale.aspx
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TOUR PRODUCT
Trafalgar reveals new hidden treasures 
Trafalgar has unveiled its 2013 Europe & 
Britain First Class travel program with an 
innovative range of holidays, three new 
itineraries and key sightseeing enhancements.
The new specialty Inspired Holidays cater 
to specific interests and are themed around 
Gardens, War History and Food. They are the 
9-day English Country Gardens starting in 
London and taking in Hampton Court Palace, 
Kew Gardens and Royal Tunbridge Wells; the 
12-day WWI & WWII Battlefields tour 
visiting England, France, Belgium and the 
Netherlands; and the enhanced 10-day 
Flavours of Italy tour of Rome, Tuscany, 
Bologna and Venice.
Trafalgar general manager Scott Cleaver 
says the new Inspired Holidays provide an 
insider’s perspective on specialised areas of 
interest.
“Trafalgar’s relationship with the National 
Trust led us to think outside the box in terms 
of the English countryside, and the scenic 
English Country Gardens guided holiday 
will give our guests the quintessential English 
holiday experience featuring National Trust 
properties, world-famous gardens and 
heritage cities,” he says.
“With many significant conflict anniversaries 
approaching in Europe we wanted to create
an incredible WW1 & WW2 Battlefields 
guided holiday to give guests an insight into 
the sacrifices during those times.”
Also new in 2013 is the 11-day At Leisure 
Corsica & Sardinia regional guided holiday 
that explores the famous islands that feature 
prominently in both Italian and Spanish 
history. Being an At Leisure holiday, guests 
enjoy two or three days in each location, no 

departures earlier than 9am on travelling days 
and in-depth sightseeing in smaller groups as 
well as plenty of time for personal exploration.
Other new guided holidays are the 9-day 
Scenic Spain and Portugal and the 15-day 
Capitals of the North. 
Sightseeing enhancements feature across 
the First Class program. Examples include 
a visit to the Vatican Museums following in 
the footsteps of da Vinci and ascending the 
smooth and step-less spiral staircase in a part 
of the Vatican not open to the public. And in 
Venice, there is a visit to Giudecca Island for 
an insider’s look at Venetian Arts to see glass-
blowing artisans in action.
Each of the 104 expertly planned guided 
holidays include exclusive sightseeing with 
local guides and Trafalgar’s Travel Directors 
at Europe’s best landmarks, as well as a wealth 
of culinary delights for guests to enjoy the 
flavours of every region visited.
Whether in Europe’s grand cities or 
countryside, Trafalgar’s guests stay in First 
Class accommodation selected for their 
quality, service and comfort in locations close 
to sights and attractions.
Early Payment Discounts of up to 10% are 
available on the majority of 2013 Europe 
& Britain First Class guided holidays when 
clients book, deposit and pay in full prior to 
27DEC12. New brochures are currently being 
distributed to agents around the country. 
For more info, ask your sales manager, visit 
www.trafalgar.com or freephone reservations 
on 0800 872 325. 
Follow on Twitter at @TrafalgarTalk and on 
Facebook.  

Adventure World 
now GSA for Exodus
Adventure World has been appointed New 
Zealand GSA for Exodus, one of the original 
pioneers of activity and adventure holidays, 
having crafted and conducted explorative 
adventures for over 37 years.  Offering over 
500 itineraries in 90 different countries, 
Exodus tours attract a diverse range of 
travellers, from solo adventurers to group 
packs, and across multiple ages, backgrounds 
and experiences. 
Dave Nicholson, general manager of 
Adventure World New Zealand, says he 
believes that Exodus’ far-reaching range of 
tours make the provider a perfect partner for 
Adventure World.
“Exodus has an extensive array of travel 
options, as well as integrity in ensuring a 
quality experience for both clients and the 
countries they frequent - we’re delighted to be 
bringing their tours to New Zealand 
travellers.”
Agents can now book Exodus product 
through Adventure World’s trade contact 
number and Adventure World will feature 
an array of top selling Exodus tours in its 
upcoming 2012-13 brochures and online at 
www.adventureworld.co.nz. 



AVIATION
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Air transport policy revamped
Cabinet has confirmed a new International 
Air Transport Policy Statement, Transport 
Minister Gerry Brownlee has announced.
“The policy aims to grow the economy by 
providing New Zealanders with better access 
to the world and helping increase trade in 
goods and services,” Mr Brownlee says.
Under the policy New Zealand will continue 
to pursue reciprocal open skies agreements, 
except where it is not in its best interests. It 
will recognise the benefit to the country of 
new or additional services by foreign airlines, 
while ensuring New Zealand airlines have a 
fair and equal opportunity to compete.
“Over time, as new airlines enter the New 
Zealand market, this is likely to lead to more 
services and cheaper airfares,” Mr Brownlee 
says.
Consultation saw several changes made to the 
policy. First, more emphasis has been given 
to increasing New Zealand’s connectivity to 
markets.
Second, the possibility of allowing for tem-
porary air services in advance of negotiations 
has been further developed.
“As a result, new services to Christchurch will 
be favourably considered until June 2017,” Mr 
Brownlee says.
“The government has decided it is in New 
Zealand’s best interests to make it as easy as 
possible for airlines to offer services to and 
from Christchurch, helping tourism and 

other businesses recover from the 2010/2011 
earthquakes.”
Third, New Zealand’s relationship with 
ASEAN has been noted as a priority. This 
builds on Cabinet’s earlier decision to focus 
on East Asia and South America as 
immediate priorities for negotiating new air 
service agreements.
“Successful negotiations have already been 
completed this year with Japan and China, 
and are currently underway with Brazil and 
French Polynesia,” Mr Brownlee says.
“We are also exploring negotiations with 
Thailand and Indonesia.”
The agreement concluded with China tripled 
the number of flights that can be operated 
between the two countries.
The policy confirms the removal of limits on 
foreign ownership of New Zealand airlines, 
with the exception of Air New Zealand.
“Changes to the ownership of Air New 
Zealand were not considered as part of this 
review,” Mr Brownlee says.
“The government remains committed to 
holding a majority share in Air New Zealand 
and the Kiwi-share controls in the company’s 
constitution will continue to take precedence 
over the change to general policy.”
Decisions on the future of the Crown’s 
ownership in Air New Zealand will be made 
in the context of the mixed ownership model.
The new policy is available on the Ministry of 
Transport’s website: www.transport.govt.nz 

Aerolineas joins Skyteam
Aerolíneas Argentinas has become the first South American member of the 
Skyteam alliance.
The Argentinean carrier becomes the 18th member of Skyteam and means 
an extra 40 new destinations have been added to the alliance’s network.

Airports welcome air policy
The New Zealand Airports Association 
welcomes the Government’s new international 
air transport policy.
 “New Zealand is a small and distant market, 
and airports are working hard on the front 
line to attract new and expanded air services. 
The new policy will sharpen New Zealand’s 
ability to increase air links with the world,” 
says Association chief executive Kevin Ward.
Mr Ward says New Zealand tourism, travel 
and trade are heavily reliant on air transport 
links. International air services are critical 
to the economy strategically, and as drivers 
of inbound tourism, trade, export earnings 
and employment. Growth in connectivity is 
directly correlated with improved economic 
performance.
Airports are pleased to see increased flexibility 
in the policy to match new opportunities such 
as:
• Significant growth in markets new to New 
Zealand, and a shift in the centre of gravity in 
aviation towards Asian economies 
• Extensive fleet growth outside New Zealand, 
with new aircraft types providing improved 
operating economics and capabilities
• Global airline alliances and joint ventures 
which challenge traditional regulatory regimes
• Growth of low cost carriers, and

• A trend towards open skies policies interna-
tionally, including Asia and the Middle East.
“We support the valuable contribution of 
New Zealand based airlines and the need for 
fair competition. The Minister has also 
introduced innovations for case-by-case 
assessments to ensure New Zealand’s overall 
best interest is achieved,” said Mr Ward.
Christchurch International Airport has 
welcomed the new “open skies” policy, 
allowing foreign airlines easy access. 
The airport has been in talks to win new 
airline services, particularly after losing 
the valuable AirAsia X service from Kuala 
Lumpur at the end of May. 
CIAL chief executive Jim Boult said the move 
to give favourable consideration to airlines 
offering new services to and from CHC, thus 
helping with the region’s recovery from the 
earthquakes, represented a significant change 
in Government thinking. 
“Basically any airline that wants to fly to 
Christchurch they [the Government] will 
make a special dispensation, so without 
negotiating an air services agreement they’ll 
say yes, job done. 
“We are continuing meaningful discussions 
with several airlines and though these things 
take time, I remain optimistic of a positive 
outcome,” Boult said. 

Etihad increases stake in Virgin Australia 
Etihad Airways has confirmed its equity stake 
in Virgin Australia Holdings has now reached 
10%.
Etihad CEO James Hogan has again reiterated 
that his airline is not interested in becoming 
a majority shareholder or taking control of 
Virgin Australia.
“Our small equity stake reflects the strong 
working relationship of both airlines and 

again demonstrates our enduring commitment 
to the Australian market,” he said.
In related news, EGlobal reports that Etihad 
has stated its interest in buying Ryanair’s 30% 
stake in Aer Lingus. Etihad, which already 
owns 3% of the Irish carrier, has also had 
talks about buying the Irish state’s 25% stake 
in Aer Lingus as it invests overseas to help 
bolster traffic through its Abu Dhabi hub. 
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AA, US talk merger
American Airlines and US Airways are one 
step closer to a potential merger, having 
confirmed they have started confidential 
merger talks.
“It does not mean we are merging - it simply 
means we have agreed to work together to 
discuss and analyze a potential merger,” US 
Airways CEO Doug Parker said in a letter to 
employees.
Associated Press reports that Parker has been 
pushing for a merger since American’s parent 
company, AMR Corp., entered Chapter 11 
bankruptcy protection in NOV11. American 
Airlines CEO Tom Horton has said his airline 
is weighing several options, including 
remaining independent or merging with one 
of several airlines, including US Airways 
Group Inc.
Nothing in the non-disclosure agreement 
with US Airways prevents American from 
discussing a merger with another airline. It 
just can’t disclose details of its US Airways 
merger talks with a third party.
International Airlines Group, parent of 
British Airways and Spain’s Iberia, has 

confirmed that it too had signed a non-
disclosure agreement with American. Foreign 
investors are prohibited from owning more 
than 25% of a U.S. airline but a cash infusion 
could help American remain independent or 
give Horton enough leverage so his leadership 
team can call the shots in a merger with US 
Airways.
AMR still has to work itself through the 
bankruptcy process. It has exclusive rights 
until 28DEC to present the court and its 
creditors with an exit plan. Government 
regulators would have to sign off on any 
merger and then the process of actually 
combining operations could take years.
US Airways previously said the combined 
airline would keep the American name and 
American’s participation in the oneworld
alliance, which includes British Airways, 
Cathay Pacific, Qantas and 8 other carriers. 
The airlines warned in a joint press release 
that they will not “provide any further 
announcements regarding the status of any 
such discussions unless” a merger is ready to 
be announced or if the talks fall apart.

Ethiopian to KL
Effective 31OCT Ethiopian Airlines will 
commence thrice-weekly flights between 
Addis Ababa and Kuala Lumpur.  The flights 
are an extension of three of ET’s existing 
services between ADD and BKK.  ET flights 

will depart KUL on WED/FRI/SUN at 2150, 
and are in your GDS now.  KUL-Africa fares 
have been published and World Aviation 
expects to have changes to ET’s published 
fares from AKL to African destinations soon.

Free trip to space offered
Virgin Atlantic has offered a free trip to space 
to the customer who accumulates the most 
frequent flier points over the next year.
The customer who builds up the most points 
between now and August 7, 2013 will be 

given a free flight to space in Virgin Galactic’s 
SpaceShipTwo, the Daily Mail reports.
The runner-up will be treated to a free zero-
gravity flight aboard a modified aeroplane on 
earth.

Korean Air closing AKL Res Office
Korean Air is closing its Auckland 
Reservations office effective 0900 on 06SEP 
and all calls to 09-914-2000 will automatically 
divert to the Korean Air Reservations Call 
Centre in Malaysia. 
The email address for STPC requests will 
also change. For STPC requests up to close of 
business tomorrow 05SEP, continue to email 
stpc@koreanair.co.nz. 

From 06SEP12 onwards address such STPC 
emails to engreservation@koreanair.com 
Please note that Korean Air New Zealand’s 
telephone number remains unchanged at: 
+64 9 914 2000.
KE apologises for any inconvenience caused 
by the Reservations Centre change and says 
it looks forward to the industry’s continued 
support.

First LAN Dreamliner delivered
LAN Airlines has taken delivery of the first 
of 32 Boeing 787s it has ordered for delivery 
over the next decade, including two more this 
year. The airline expects to start Lima - Los 
Angeles 787 flights later this year. Other cities 
expected to be served by LAN 787s over the 
next year are Santiago, Buenos Aires, Madrid 
and Frankfurt, the carrier said. The planes are 
configured with 217 economy seats and 30 
business-class fully flat beds (pictured).

THAI Airways International has uploaded a YouTube presentation 
showing the interior of its A380-800’s Royal First class, Royal Silk 
class and Economy class.  Click here to view.

http://www.cxagents.com
http://www.youtube.com/watch?v=O6Us4r02JRk


Over 120 European destinations ... now that’s Wunderbar!

Tel: 0800 422 784
Fax: 09-4424228
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Call Reservations on 0800 422 784

OFFER 
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CRUISING FROM SYDNEY THIS SUMMER
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Tonga sailings affected
Francis Travel Marketing has received the
following message from Island Escape:
“The “Island Passage” was on route from 
Vanuatu to Tonga. We have just now been 
advised from the vessel that she has had to 
make a course change to Lautoka, Fiji for 
repairs after damage was sustained in 
extremely heavy weather last night (02SEP).
Regrettably we will not be able to maintain 
our Tonga schedules and have no option but 
to cancel the September Tonga departures. 
Our NZ schedules will remain unchanged.
Our apologies.
Peter Bissett
Managing Director.”

Auckland sees opportunity from Sydney stance
Cruise Industry News quotes Wayne Mills, 
general manager of marine and multi-cargo 
for Ports of Auckland as saying “Sydney has 
introduced a high head tax this year so clearly 
Auckland may be a more attractive option to 
the lines going forward. We suggest the lines 
look to complete turnarounds in ports that 
are cruise friendly and offer value for service.”
Mills is referring to a decision by the NSW 
government to introduce a $20 per head 
passenger fee, set to roll out next season, and 
increase annually.
“Auckland has plans and funding approved 
to build a second terminal on Queens Wharf. 
Plans are already in motion and construction 

is planned to begin in September 2012,” he 
adds.
Chris White, chairman of Cruise Down 
Under says the NSW government is putting 
the need for a head tax down to the 
significant amount of money in cruise 
infrastructure at White Bay, however he said 
the industry would like to see some of these 
funds allocated to finding a solution to a 
cruise ship facility east of the Sydney Harbour 
Bridge.
This season will be the biggest season to date 
in Australia with Carnival and Royal 
Caribbean deploying larger ships unable to 
get under the bridge.

Use it or lose it policy going fleetwide
Following a highly successful pilot program 
on Carnival Breeze, Carnival Cruise Lines 
has begun a fleetwide rollout of a new system 
designed to ensure that all guests are able to 
enjoy equal access to sun loungers by 
preventing seat saving in outdoor deck areas. 
Under the new system, shipboard team 
members monitor sun lounge usage and if 

they observe a seat that contains a towel or 
personal belongings but appears to be 
unoccupied, a notification is placed on the 
chair indicating the current time. If the chair 
remains unoccupied for 40 minutes, the 
contents are removed and held for the guest’s 
safekeeping. 

Cruise the historic Dalmatian 
Coast in style
Your clients can cruise the Dalmatian coast, 
one of the most beautiful in Europe, with 
Tauck. 
The operator’s top selling 10-day Venice & the 
Dalmatian Coast small ship cruise explores 
this scenic stretch of coastline. Those onboard 
L’Austral will visit five UNESCO World 
Heritage Sites including Sibenik’s Cathedral 
and the walled city of Kotor, enjoy a wine and 
cheese tasting, experience a Moreska folkloric 
cultural performance, spend two nights in 
Venice taking in the rich treasures of the 
lagoon city and explore Krka National Park in 
Croatia.
Priced from $8,340pp, this cruise includes 10 
nights’ accommodation, 23 meals (9 breakfasts, 
6 lunches, 8 dinners), beer and wine with 
dinner onboard, service charges, taxes, 
porterage, applicable fuel surcharge, services 
of Tauck Directors and all private Tauck shore 
excursions, representing $955 value. 
For more information contact Adventure 
World on 0508 796 753.

http://www.promail.co.nz/admin/temp/newsletters/3508/Aust%20and%20NZ%2012%2013.pdf
www.promail.co.nz/admin/temp/newsletters/3508/Aust and NZ 12 13.pdf
http://www.lufthansaexperts.com
www.adventureworld.co.nz/tours-and-destinations/europe/southern-europe/italy/tours/venice-the-dalmatian-coast 
www.adventureworld.co.nz/tours-and-destinations/europe/southern-europe/italy/tours/venice-the-dalmatian-coast 
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New revamped Waterways & Beyond 2013 brochure 
Beyond Travel has released a new revamped 
Waterways & Beyond brochure for 2013 with 
a large selection of new product including 
quality river cruises at affordable prices- both 
deluxe and great value options as well as new 
small ship sea cruises.
This special 15th edition of the brochure has 
expanded to 36-pages and offers consumers a 
wider range of cruise options in more 
destinations such as Ukraine and Turkey.
Marketing manager Bryce Crampton said that 
due to the huge sell-out success of Beyond 
Travel’s Russian River Cruises in 2012, it 
was clear that many clients were looking for 
quality river cruises at reasonable rates, so for 
2013 the Waterways & Beyond brochure has 
been redesigned with that in mind.
He adds, “There is more choice than ever and 
with the newly designed brochure offering

everything from first-class river cruises 
through Europe and Ukraine, boutique small 
ship cruises in the Adriatic, Aegean and Baltic 
Seas, plus  five-star and three-star cruises in 
Russia at reasonable prices”.
Examples of the new affordable cruises are 
the 15-day Amsterdam to Budapest first-class 
cruise which is now priced from $4905pp 
twin share or the 12-day deluxe Russian 
cruise-tour with five-star accommodation 
in Moscow and St Petersburg from $4235pp 
twin share all-year. Three-star Russian river 
cruise are priced from $1420pp twin share 
with great value single and triple share cabins 
also available. Prices are NZD including 
meals and excursion packages.
For sea cruising the 8-day small ship 
Dalmatian Islands cruise is now from $800pp 
twin share, with reductions of up to 25% on 
selected mega-yacht cruises such as Jewels of 
the Cyclades from Athens now priced from 
$1765pp twin share. Rates are NZD and 
inclusions vary by cruise itinerary.
There are also Discover More Travel Credits 
of up $890 per couple available on selected 
river cruises that are booked and deposited by 
31OCT12.
The new brochure is available for re-order 
through Stocklink.
Email info@beyondtravel.com.au or call 
0800 550 065.

Learn a new skill at sea 
with Swan Hellenic
Have you got clients who want to perfect 
their handiwork with a paintbrush, get to 
grips with Tai Chi, or learn the art of 
needlework? They can join Swan 
Hellenic’s recently refurbished ship, mv 
Minerva, for a 15-day Passage to Oman 
cruise and try their hand at a new skill.
Passengers on board the Middle Eastern 
cruise can make the most of the ship’s 
enhanced facilities during their time at sea 
and take part in a range of workshops and 
masterclasses. Tai Chi master, Qu Leilei, 
will join passengers on board the ship to 
teach them the ancient art of body and 
mind relaxation whilst Sophie Long, who 
is trained in more than 30 embroidery 
techniques, will also be hosting needle-
work workshops. 
The Passage to Oman cruise starts from 
NZ$3,395pp (based on two people 
sharing an inside cabin). The cruise 
departs from Safaga (Egypt) – overnight 
and calls at Djibouti, Salalah (Oman), 
Muscat (Oman) – overnight, Khasab 
(Oman) and Dubai (UAE) – overnight. 
Price is based on a 21NOV12 departure. 
Masterclasses on board other Swan 
Hellenic cruises can include painting, 
bridge, writing, singing and wine tasting. 
Price of cruise includes a tailor-made 
programme of shore excursions, talks 
by eminent Guest Speakers, meals and 
entertainment on board, all gratuities and 
all relevant cruise taxes/fees.
Call Cruise Holidays on 0508 CRUISE 
(278 473) or 09 523 7788 for instant 
availability and the best fares for your 
clients.

http://au.cruisingforexcellence.com/login/
http://www.swanhellenic.com/cruise-itinerary.html?cruiseid=18678
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Queen City’s hotels offer “world-class” reception 
Kiwis visiting Auckland in response to the 
new domestic tourism campaign from 
ATEED (see page 1) can expect a world-class 
reception, according to the city’s hotel 
industry boss.
“Auckland has such a great range of hotels
throughout the city that can cater for all 
tastes, budgets and reasons to visit the re-
gion,” says Rob McIntyre, regional chairman
for Tourism Industry NZ Hotels sector and 
general manager of the five star Pullman 
Auckland hotel.
“This campaign supports the industry at a 
time when international visitor numbers are 
down due to overseas economic woes. 
Domestic travellers become much more 
important to hoteliers and other local 

businesses reliant on the tourist dollar at 
times such as these and we look forward to 
welcoming them with open arms.”
Mr McIntyre says hoteliers are thrilled with 
the direction ATEED has taken with its new 
domestic campaign. 
“The timing of the campaign is great as it 
kicks off before the busy summer season 
starts so the deals on offer are pretty sharp. 
Plus, you’re a tourist in your own country for 
a fraction of the cost and considerably less 
hassle than going overseas,” Mr McIntyre 
says.  
As regional chairman for Tourism Industry 
NZ Hotels sector, Mr McIntyre represents 36 
hotels in all categories throughout the 
Auckland region.

Hotel plan abandoned
The Bay of Plenty Times reports that tough 
times have killed off a plan to build an 
internationally branded $38 million, 160-
room hotel in downtown Tauranga.
The Auckland developer has withdrawn from 
the conditional contract he signed with the 
city council nearly 18 months ago because the 

economics no longer stacked up.
City Centre project manager Duarne 
Lankshear is quoted as saying the developer’s 
decision was driven by declining tariffs and 
profits in the hospitality industry. The 
hurdles needed to get the project off the 
ground proved to be insurmountable.

Quest opens in Tauranga
Quest Serviced Apartments has opened its 
doors in the heart of Tauranga at the site of 
the former Kingsview Resort on inner-city 
Durham Street.
Quest Tauranga offers a mix of 28 studio, one, 
two and three-bedroom apartments, ample 
undercover car-parking and a meeting room 
facility. 

The Tauranga property will be owned and 
operated by franchisees Sally and Duncan 
Drummond. The couple owned the Quest St 
Pauls franchise in Wellington and are 
returning home to Tauranga, which they left 
more than 20 years ago.
www.questtauranga.co.nz

New GM for Millennium Hotel Queenstown
Paul Philp has been appointed General Manager of the Millennium 
Hotel Queenstown. 
He brings a wealth of experience to his new role having been with 
Millennium Hotels & Resorts for over 17 years, and was 
integral to the opening of the Millennium Hotel Christchurch.

Refurb for The Heritage 
Queenstown 
The Heritage Queenstown will undergo an 
extensive refurbishment from this month.  
The makeover will be completed a wing at a 
time, beginning with the forest wing followed 
by the lake side wing and finishing with the 
waterfall wing. Every deluxe room and suite 
will be transformed with new furniture, wall 
coverings, artwork and entertainment 
systems. 

Hamilton motel takes out 
Australasian award
The Best Western Hygate Motor Lodge in 
Hamilton has recently been awarded the Best 
4+ Star Property at the 2012 Best Western 
Awards for Excellence. In the annual awards, 
the property competed against 4+ star and 
above properties across Australia, New 
Zealand and Fiji, and was judged to provide 
superior accommodation and service.

Choice NZ employees win awards
Four outstanding New Zealand employees 
within Choice hotels won awards at the tenth 
Choice Hotels Australasia annual conference 
in Melbourne last week.   
The 2012 Champions of Choice Award recipi-
ents from New Zealand were: Olivier Lacoua, 
General Manager at Quality Hotel Welling-
ton; Carlyn McClintock, Sales and Marketing 
Manager for Clarion Suites Highview; Wayne 
Darbyshire, General Manager for Quality 

Hotel Barrycourt; and Hammond Cardon, 
General Manager at Quality Hotel Lincoln 
Green. 
Quality Hotel Wellington continued its star 
performance, being the only New Zealand 
property to win a Gold Award in this year’s 
awards. The property also picked up a Gold 
Award along with the prestigious Quality 
Hotel Franchisee of the Year award in 2011. 

Hamurana Lodge finalist in Rotorua business awards 
Hamurana Lodge Boutique Hotel has been 
named a finalist in two categories of the up-
coming Westpac Rotorua Business Excellence 
Awards 2012.  Of the three finalists in the 
Best Hospitality and Attraction Awards 
Category Hamurana Lodge is the only 
hospitality contender, alongside two of 

Rotorua’s major tourism attractions, Rotorua 
Museum and the Agrodome.   The property 
has also been named finalists in the 
Trustpower Customer Service Awards.
Category winners and the Supreme Winner 
will be announced at a gala dinner on 05OCT.
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Oamaru’s historic lodge 
owners celebrate two years
‘The Jameses’ at Oamaru’s historic Pen-y-bryn 
Lodge are celebrating two years as hosts by 
offering a special deal.
‘Foodies’ and local personalities James 
Glucksman and James Boussy are offering an 
accommodation package until the end of 
November that includes accommodation for 
two people for two nights, an exquisite dinner
for two and 20% discount on an evening 
viewing at Oamaru’s famed Blue Penguin 
Colony.  To top it all off, it also includes a 
special gift from the Pen-y-bryn kitchen – 
two jars from its range of homemade jams 
and preserves.  
The package is priced at $1200 per couple, 
representing a saving of 20% off the rack rate. 
www.penybryn.co.nz

Campervan merger
thl has announced a $69.5m transaction to 
merge the New Zealand rentals business with 
KEA Campers and United Campervans. 
The transaction, which is subject to the ap-
proval of a simple majority (50%) of thl share-
holders and bank finance, will lift thl’s assets 
to nearly $350m.
thl Chairman Keith Smith said: “This merger 
is logical, strategic and the best response to 
the challenging realities of the current New 
Zealand market.” 
“thl is the industry player that already has the 
scale to market New Zealand tourism and 
New Zealand campervan vacations to a broad 
international audience and therefore the best 
placed to make the most of the additional 
brands”.

Hertz closes on Dollar Thrifty
Hertz is nearing an agreement to acquire 
Dollar Thrifty for around US$2.5 billion, 
according to sources familiar with the matter.
Reuters reports that under the terms of a deal 
that is expected to be announced in coming
days, Hertz could buy Dollar Thrifty for 
USD$87.50 per share, the sources said.

Avis fleet addition
Business trips and weekend visits to the 
in-laws need never be boring again with 
Avis announcing an exclusive addition of the 
Toyota GT86 to its fleet.
From this week, Avis will offer the GT86 in 
Auckland and Christchurch, with Wellington 
available mid-September*. With its ultra-low 
centre of gravity, 17” alloy wheels, smooth 
acceleration of a 2.0L boxer engine and 
accurate handling, the GT86 offers a thrilling 
drive.
Stanley Hebden, National Marketing Manager 
for Avis New Zealand, anticipates demand 
for the Toyota GT86 will be very high, given 
pre-sales of the exciting new sports car have 
exceeded expectations.
“Many car enthusiasts will be eager to take 
the GT86 for a spin. As the only car rental 
company offering this high-end vehicle for 
rental in New Zealand, we’re once again 
delivering unforgettable experiences for our 
customers.”
The four-seater comes with a six-speaker 
stereo system with CD/MP3, audio and USB 
inputs, iPod control, plus a combination of 
luxury detailing, high technology and 
superior safety features.
The Toyota GT86 needs to be booked in 
advance by calling 0800 655 111.
*The Toyota GT86 will also be available from 
Budget Rent a Car. 

It is proposed, following the merger, that 
United Campervans principal Kay Howe will 
join the thl board, initially as an Executive 
Director to assist with the integration. KEA 
Campers principal Grant Brady who is a 50% 
shareholder in RVMG will continue to lead 
the RVMG campervan manufacturing busi-
ness. It is also proposed that he will lead thl’s 
New Zealand vehicle sales operations, two 
critical components to the rentals business 
model.


