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Cruising for Excellence
From today, agents across New Zealand will have access to the new 
and improved Cruising for Excellence online training tool.
Including brand new modules for both Royal Caribbean 
International and Celebrity Cruises, the Cruising for Excellence 
training will ensure agents have up to date knowledge of the five 
Royal Caribbean and Celebrity ships visiting our region this season 
as well as an overview of the cruises the company offers overseas.
Commercial Manager, Adam Armstrong believes that with the 
local deployment of megaliner Voyager of the Seas in Australasia 
this summer, consumer interest in cruising is set to increase.
“The revamped Cruising for Excellence training tool will allow 
agents to speak knowledgeably about these new ships and assist 
them in selling Royal Caribbean, Celebrity and Azamara Club 
cruises,” he said.
“With New Zealanders cruising in record numbers, we want to 
help our agents continue to make as many sales as possible. We are 
excited about bringing the largest ship the region has ever seen to 
New Zealand this summer.”
The modules include Celebrity Solstice, Celebrity Specialty Dining, 
Rhapsody of the Seas and Radiance of the Seas. Agents who complete 
the training by 12OCT have the opportunity to win one of eight 
cruises for two. First prize is a 14-night cruise with Azamara Club 
Cruises. Second prize is four one-night cruises on Celebrity Solstice 
with third prize three one-night cruises on Voyager of the Seas. 
For terms and conditions visit www.royalcaribbean.co.nz/CFE

http://www.koreanair.com
http://www.nztravelbrokers.co.nz
http://www.adventureworld.co.nz/rocky-mountaineer-special/
http://jungle.travel
http://www.topdog.co.nz


  New Cruising for 
Excellence is here!

• New modules 
• New enhancements 
• 8 cruises to win!

  Achieve Admiral status for all 3 brands 
plus complete all new modules by 
12 October and be in to win: 

•  1 x 14 night cruise for two people 
with Azamara Club Cruises 

•  4 x 1 night cruise for two people 
on Celebrity Solstice 

•   3 x 1 night cruise for two people 
on Voyager of the Seas 

 Get involved today! 
 cruisingforexcellence.co.nz

http://www.cruisingforexcellence.co.nz


NEW ZEALAND

small group luxury tours
for mature travellers

Freecall 0800 662 462

Rhododendron Gardens Tour
Wed 17 OCT - Sun 21 OCT 12    ex Auckland  4 nights / 5days

 $2090pp share twin   $2390 single

Fully commissionable to agents

CLICK HERE

Less is more for Destination Coromandel
Destination Coromandel Trust has appointed 
two employees, both of whom worked for its 
predecessor Tourism Coromandel. 
Destination Coromandel is the new regional 
tourism organisation established to replace 
Tourism Coromandel. 
Hadley Dryden, former marketing manager 
of Tourism Coromandel, has been appointed 
Manager of Destination Coromandel. He has 
previously worked for Tourism New Zealand 
as a member of the consumer marketing team 
on the 100% Pure New Zealand campaign 
and the NTO’s award winning website. More 
recently, at Tourism Coromandel, he 
implemented the successful RWC 2011 Road 
Trip campaign.
Megan Nunn (née Etherington), the former 
events manager for Tourism Coromandel, 
is tasked with marketing operations for the 
RTO. This role requires her to develop 
partnerships, help improve product capability, 
to implement the regional event marketing 
strategy and help improve dissemination of 
visitor information. Mrs Nunn’s previous 
experience managing i-SITEs and events like 
the Whitianga Scallop Festival will be 
important to the new organisation as it looks 
to build on existing strengths and established 
visitor sector networks.
Destination Coromandel is very focused on
controlling operational costs in order to 
increase the available marketing budget. 
Working smarter will be crucial for the RTO’s 
duo considering that, a year ago, its 
predecessor had six staff.
Already they have identified ways to build 

on past strengths with initiatives that won’t 
absorb as much resource. Reducing offshore 
travel and increasing international travel 
selling tools, and moving away from event 
management to marketing support are 
examples of how more potential visitors can 
be reached and influenced with less investment.
Dryden believes communication and 
collaboration will be integral to the success 
of the region’s drive to continue to grow the 
value of the visitor sector.
“Our team of two is already quickly 
expanding, in a virtual sense, to include our 
key stakeholders, information centre staff, 
tourism related businesses and organisations, 
locals and even visitors as we work towards a 
common goal – increasing the visitor spend 
in our region.”
The RTO’s strategic direction includes 
product development, focusing on developing 
business capability and identifying and 
advocating pivotal infrastructure. The RTO 
trust board has identified key infrastructure 
that would help The Coromandel region 
realise its potential. Chairman John Sandford 
says Destination Coromandel has been work-
ing closely with Councils and others on this.  
“While destination marketing campaigns will 
have an immediate impact, the development 
of pivotal infrastructure will increase access 
and appeal for the region in the long term. 
Underlying all this is an understanding that 
we need to do whatever we can to ensure that 
all visitor sector enterprises in the region are 
truly sustainable, in every sense of the word,” 
says Sandford.

Chinese market to find out about Queenstown ‘first hand’
An online video series featuring Queenstown
and its seasons will target hundreds of 
thousands of Chinese-speaking users through 
China’s biggest social media platform.
The six-part ‘Xie Hou Xin Xilan First Hand’ 
series, sponsored by Destination Queenstown, 
Tourism New Zealand and Auckland 
International Airport, is being produced 
by Queenstown locals Shuangji (Ji) Zhou, 
Trent Yeo and James Holman and hosted on 
newzealand.com.  It is believed to be the first 
seasonal destination video about New Zealand 
produced directly for the Chinese online 
viewer. 
The episodes, delivered in both Mandarin and 
English with subtitles, will harness the popu-
larity and tools of the Sina Weibo network, 
described as a combination of Facebook and 
Twitter - neither of which are used in mainland 
China.
Co-producer Trent Yeo said the video series 
was created to specifically encourage online 
conversations about Queenstown with Chinese 
-speaking people throughout the world.
“Because of its popularity, Weibo is the best 
way to effectively reach this market.  Its rich 
capabilities mean travellers can communicate 

easily from anywhere in the world and its 
range of features have enabled us to do some 
cool things like using it to pinpoint Chinese 
visitors in Queenstown to interview for our 
series.”
Ji Zhou, a Chinese expat and local tourism 
consultant,  developed the concept.  
“First Hand is based on a unique understand-
ing of New Zealand as a destination but, more 
importantly, conveying the cultural drivers 
and nuances of the Chinese tourist, all of 
which have been captured beautifully by our 
cameraman James Holman,” he said. 
“We want to ‘open a window’ to what we offer 
here, remove travel barriers and get people 
excited.” 
Check out Episode One here.

Accommodation Survey - JUN12
For JUN12 compared with MAY12, after removing seasonal variation: 
• New Zealand guest nights rose 4.0%, following a rise of 3.2% in May. 
• Domestic guest nights rose 8.8%, while international guest nights rose 3.9%. 
• North Island guest nights rose 6.6%, while South Island guest nights rose 1.9%. 
• Guest nights rose for all accommodation types, but particularly for hotels.
National trends for domestic and international guest nights show moderate rises 
for recent months, but are subject to revision when upcoming months are added 
to the series.
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The Hobbit: Countdown
With less than three months to go until the 
world premiere in Wellington of The Hobbit: 
An Unexpected Journey, Tourism New 
Zealand reports that it has been working to 
ensure New Zealand benefits from the 
increase in international attention.
Fantasy is Reality has been confirmed as a 
creative theme for all activity to ensure there 
is a strong connection between the films and 
New Zealand. Key international media and 
opinion leader targets have been identified. 
Advertising schedules are locked in. Broad-
cast footage, captured.
“One of our most exciting milestones will be 
reached in late August when the new  100% 
Pure New Zealand campaign will get its first 
public airing, drawing together the themes 
‘100% Pure’ and ‘100% Middle Earth’” says 
TNZ chief executive Kevin Bowler.
“Our new advertisement will be placed on 
TV, cinema and online and new pages and 
imagery will go live on newzealand.com.
“This will be the first screening of the latest 
evolution of the 100% Pure New Zealand 
campaign and we are pretty excited about it,” 
he says.
Tourism New Zealand says it is already well 

underway with its activity to convert the 
international attention New Zealand will 
draw from the movies, into travel.
“International media attention surrounding 
the films has been growing over the past few 
months and we have already hosted a 
number of journalists who are writing 
specifically about New Zealand as the location 
for the films,” says Mr Bowler.
“We have Hobbit-specific pages on our 
corporate website, and images on our image 
library, providing a hub for all the news and 
information people may need.
“Consumers visiting newzealand.com will 
already find a “Home of Middle-earth” 
section offering a range of experiences and 
products that are based around the filming of 
The Lord of the Rings. 
“As we work to leverage The Hobbit: An 
Unexpected Journey and The Hobbit: There 
and Back Again, we will connect the land-
scapes of Middle-earth with the experiences 
of New Zealand.
“Through our marketing activity we will show 
how easy it is to come here, see Middle-earth 
first-hand, and enjoy all the exciting and fun 
experiences New Zealand has to offer,” he says.

Queenstown Convention Centre report

Opening up the Kepler Track
Trampers on the Kepler Track could soon be 
sharing the route with cyclists and groups of 
guided walkers if two separate proposals are 
approved by DoC. 
The mountainbike fraternity is seeking a 
change to the Fiordland National Park 
Management Plan to allow cycling on the 
Kepler Track, while two of the department’s 
largest concessionaires, Trojan Holdings and 
Ngai Tahu Tourism, want to run fully catered 

and guided walks. 
The Southland Times reports that the 
application for the guided walking tour 
proposal included the construction of two 
lodges in the vicinity of the existing Luxmore 
and Iris Burn huts.  The lodges would initially 
accommodate 24 people, with the capacity 
to expand to 48 later according to Ngai Tahu 
Tourism’s general manager of strategy 
business development, Dean Lawrie.

The Queenstown Lakes District Council will 
officially consider the results of a fact-finding 
study by a conference centre working party at 
its next full meeting tonight. 
Mountain Scene says that the resort’s 
accommodation sector is pushing for a 
specialist conference centre for Queenstown, 
and Queenstown mayor Vanessa van Uden 
has told the paper the report is part of the 
wider process of information gathering that 
had been undertaken.  
She said that should the council decide to 
accept the report, it will then consider what 

steps needed to be taken in terms of delegating 
further tasks to the working party including
seeking formal proposals from interested 
parties and the preparation of business case, 
which would be further considered by 
council.
The working party earlier commissioned a 
feasibility study which priced a 750-delegate 
centre at $43.7 million and Prime Minister 
and Tourism Minister John Key had indicated 
the Government is open to putting money 
towards such a facility.

Peter Blackwell, AA Tourism CEO moving on

Queenstown enjoys strong start to winter
Queenstown’s June visitor numbers showed a 
strong start to winter according to the latest 
Statistics New Zealand figures.
The Commercial Accommodation Monitor 
for JUN12 showed overall guest nights up 
19.3% to 143,063 compared with JUN11.  

International guest nights were up 12.9% 
to 82,579, accounting for 57.7% of all guest 
nights in the Queenstown area, and domestic 
guest nights increased 29.3% to 60,484 for the 
same period.  

The latest AA Tourism custom-
er newsletter reveals that Peter 
Blackwell, AA Tourism’s CEO is 
to leave in late September after 
7 years with the organisation.
He reveals that he is “jumping 
the fence and embarking on a 
career of self-employment – I’m 
moving into the retail game. 
“I have always been filled with 
admiration knowing that while I have the 
security of a job, most of you own your own 
business,” says Blackwell. “You have your 
own capital on the line, you know the value 
of good customer service, of improving your 

product and you understand how 
scary it is to look down the barrel 
of a changing market. 
“You’ve driven me to consider 
my own career.”
He adds: “I believe passionately 
in the importance of the domes-
tic tourism market and I am sad 
that, as I leave, there is still scant 
regard paid to it. I truly believe 

that we must inspire people to travel, not just 
transact, and I am proud that over these past 
years the AA has invested in 101 Must-Do’s 
for Kiwis and that our guides now include 
large amounts of destination content.” 
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AUSTRALIA
Best Job in the World man jobless
Anthony Hayes, the Tourism 
Queensland chief executive 
responsible for the globally 
famous Best Job in the World 
promotion, is down the road, 
out of a job.
He resigned suddenly last 
week in the midst of a major
reorganisation of TQ by 
state Tourism Minister Jann 
Stuckey, a shake-up that is 
expected to see the STO’s 
budget slashed.
In an open letter Hayes said his time at TQ 
had been an experience he would never 
forget.

“Not everything worked 
perfectly all the time, but 
geez we had a red hot go,” he 
said.
Daniel Gschwind, chief 
executive of the Queensland 
Tourism Industry Council, 
told AAP Hayes’ departure 
was part of the normal 
process of renewal under a 
fresh government.
“Anthony can leave with his 
head held high,” he said.

AAP reports that Hayes at times had a 
turbulent relationship with Ms Stuckey.

Donovan on new TQ board
Queensland’s Tourism, Major Events, Small Business and the 
Commonwealth Games Minister Jann Stuckey has announced the 
new board of Tourism Queensland, members of which would be 
appointed for a three-year term as part of a new direction to get 
tourism ‘back on track’.
Gold Coast Tourism chairman and Gold Coast Airport chief 
operating officer Paul Donovan, known here as a former Qantas 
New Zealand boss,  is one of the new appointees.

Changed format for ATE 2013
Tourism Australia and the Australian Tourism
Exchange 2013 host organisation, Destination 
NSW, have announced changes to the format.
Scheduled 26-30APR13, ATE is recombining
into a single, ‘shorter and sharper’ global 
event, doing away with the separate ‘East’ and 
‘West’ modules and cutting the duration from 
seven to five days, the first delegate registration
and other activities, including market briefings,

and four for 
appointments. 
The changes 
only apply to 
next year’s 
ATE event in 
Sydney.

Call for Australia to speak with one voice
Geoff Dixon, who chairs Tourism Australia,
speaking to the Australian Institute of 
Company Directors in Hobart, has used the 
opportunity to raise the need for the country 
to present a uniform, single message about 
Australia to people in other countries.
“There are many, many voices promoting 
Australia internationally….and they include 
Tourism Australia, the Australian Government, 
the States and the Territories, the airlines and 
private companies,” says Dixon.
“All have legitimate messages, but also all have 
finite resources to spend in an increasingly 
cluttered market.
“In China, for example, there are now over 
130 countries that have approved destination
status (ADS) compared with three when 
Australia gained ADS twelve years ago.
“On visits to China, India and most recently 
Indonesia, both Andrew McEvoy, the manag-

ing director of Tourism Australia, and I were 
told point-blank that Australia spoke with too 
many voices.”
Dixon said that, tellingly, most of those voices 
did not have sufficient resources to make a 
real impact. 
“To speak collectively about Australia 
through stronger and singular joint Federal 
and State Government backed foundation 
campaigns will, without a doubt, make our 
marketing much more effective.
“Already close co-operation exists between 
Tourism Australia and the states and 
territories in our most critical tourism 
markets where we sell ourselves….and 
increasingly this will have a real focus on 
China and our own region, where the time 
zones are good and where the Australian 
experience is growing in appreciation.”

New cruise facility for Kangaroo Island
A new landing structure at Penneshaw on 
Kangaroo Island will support a surge in cruise 
ship visits. Funded by the South Australian 
Tourism Commission, the facility will mean 
international cruise ships can now anchor 
offshore, allowing thousands of people to 
explore the island.
Commission staff consulted major cruise 
lines to determine the most desirable design 
and location for the multi-vessel structure.
The SATC has confirmed nine cruise ship 
visits to Kangaroo Island between 2012 and 
2014, and expects further bookings to be 
made for the 2013/14 season.
The first ship to use the new tender landing 
structure will be in November this year when 
Holland America Line’s ms Volendam arrives 
with up to 2400 passengers and crew.

Three other ships – the SS Voyager, Athena 
and ms Amsterdam – will bring up to 4270 
passengers and crew to Penneshaw during the 
2012/13 cruise season.
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Doubling NSW’s tourism take
The NSW state government should consider 
incentives to increase the amount of hotel 
accommodation in Sydney, including altering
planning laws to allow hotel developers to 
build higher in the CBD. That’s one of 48 
recommendations of a taskforce commis-
sioned to develop a strategy to double NSW 
tourism revenue by 2020.
It also says the aircraft movement cap at 
Sydney Airport should be increased and more 
planes allowed to land during the early 
morning.
The Sydney Morning Herald quotes the 
Visitor Economy Taskforce chairman, Russell
Balding, as saying tourism expenditure in 
NSW is growing an average 2.2% per year, but 
this would need to rise to more than 7% to 
reach the target. Mr Balding is a former SYD 
airport CEO.
The taskforce says NSW has been losing 
market share of international visitors from 
the likes of China to other states, particularly 
Victoria.

It says a 7% per year increase in passengers 
arriving at Sydney Airport is needed to 
achieve the 2020 target, but the airport’s 
master plan forecasts passenger growth of 
5.6%, or 80% of what is required.
To address the shortfall, the state government 
should call on the federal government to 
increase the hourly cap of aircraft movements 
during the peak from 80 to ‘’at least’’ 90.
It should also be called on to increase landings 
allowed during the morning shoulder curfew 
period of 5am to 6am from 24 to 35, the task-
force recommends.
The report did not consider the option of 
building a second airport – a political hot 
potato in NSW and Canberra. The federal 
Minister for Infrastructure and Transport, 
Anthony Albanese, who is pushing the state 
to develop a new airport at Wilton in the 
southwest of Sydney, says the federal 
government would not make changes to 
Sydney-Mascot’s current cap or curfew.

Push for Avalon expansion
The Geelong Advertiser reports that Victoria 
Premier Ted Baillieu is pushing the interna-
tional airport potential of Avalon and reveals 
he is in talks with a regional national airline 
that was eyeing more flights into Victoria.
The State Government wants a rail connec-
tion from Avalon Airport to the existing 
Melbourne-Geelong line.

Mr Baillieu said with capacity issues at 
Melbourne Airport the Federal Government 
needed to begin developing Avalon.
“I don’t think they get it that it’s going to 
become the second international airport and 
this is the chance to do it, to make all the 
infrastructure moves which would make it 
work,” he said.

Ocean Tunnel for UnderWater World
A new attraction is coming to UnderWater 
World at Mooloolaba on the Sunshine Coast 
as part of the A$3.5m refurbishment being 
carried out this year.

Set to open mid-SEP, the new Ocean Tunnel 
walkthrough will introduce four new themed 
zones to the aquarium - Shark Shipwreck, 
Coral Cove, Ray Lagoon and Turtle Temple.

Crown Barangaroo wants gaming licence
Crown’s proposed luxury hotel in Sydney 
must include a gaming component for it to be 
viable, the casino operator says.
And Crown would prefer to utilise the 
existing sole casino licence in NSW for the 
planned hotel, its chief executive Rowen 
Craigie is quoted as saying.
The Sydney Morning Herald reports that that 
licence is currently held by rival Echo 
Entertainment Group, which operates Sydney’s 
The Star casino.
Crown has applied to regulators to lift its 
stake in Echo to 25%, from its current 10% 
interest.

“In Australia, the economics of developing
five or six star luxury hotels, whether in 
Perth, Sydney or anywhere else, without a 
gaming component to cross-subsidise those 
economics - you’re not going to see those 
developments in this country,” Mr Craigie 
said.
“In the last 20 years there hasn’t been any 
luxury hotel of scale that hasn’t been 
associated with a casino.
“We’ve made it clear for Barangaroo Sydney 
to get a six star luxury hotel, we need to have 
a VIP gaming component.”

Big guns for Margaret River Gourmet Escape
Some of the biggest names in Australian 
cuisine will join international heavyweights 
at the inaugural Margaret River Gourmet 
Escape 22-25NOV12. Celebrity chefs Matt 
Moran, Neil Perry, George Calombaris, 
Tetsuya Wakuda and Peter Gilmore will 
appear at this year’s festival. 
They will be joined by Britain’s Heston 
Blumenthal and Denmark’s Rene Redzepi and 

Sat Bains, whose Nottingham restaurant has 
two Michelin stars, as well as acclaimed 
British writer and critic AA Gill. Singapore-
based Master of Wine, Lisa Perrotti-Brown 
and Nick Stock, one of Australia’s most 
respected wine critics, will also appear at 
Gourmet Escape. Tickets go on sale 16AUG. 
Click here for the details.

Dragonboat and 
Lantern Festival
The Year of the Dragon – 2012 – marks the 
40th anniversary of diplomatic relations 
between Australia and China. In recognition 
of this, Gold Coast China Town Committee 
will host a Dragonboat and Lantern Festival 
on Sunday 30SEP at the Broadwater 
Parklands. The day will include dragon boat 
racing, an eye dotting ceremony, art and 
cultural activities plus Asian food stalls. 

Gwinganna Lifestyle Retreat has been 
named one of the Top 10 Organic Spas 
in the world by Organic Spa Magazine. 
Gwinganna is the only Australian 
spa to be included in this upmarket 
magazine which reaches over 350,000 
people in the USA, including across 
three major airline lounges.  
www.gwinganna.com

Sydney - Four Operas / Guided Workshop tour’ 
NZ$2040pp twin  10% comm   Land-only 09-14OCT12   

CLICK HERE Freephone 0800 440 055
nzsales@odysseytravel.com.auIncludes 4 star accom 

with cooked breakfast daily
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• Less than 3 hours from
   Auckland flying Aircalin          
• Four convenient daytime flights  
   every week
• Choose Aircalin for great value  
   fares and packages

• A city break, an island hop,   
   or a self-drive holiday
• Modern Airbus fleet, including  
   spacious A330 (271 seats)
• The only Business Class service  
   between Auckland and Nouméa

New Caledonia
where the French Riviera meets the South Pacific

www.aircalin.com

• Full service, regardless of     
   the fare paid. All meals,   
   drinks,infl ight entertainment  
   and 1 piece (23kgs) of checked  
   luggage included
             (09) 977 2238
   reservations@aircalin.co.nz
 

Exotic Holidays
Specialist Tour Operator Groups: Call

0508 396 842
Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

PACIFIC ISLANDS

Grand Pacific Hotel Suva rebuild
The Fiji Sun reports that it is exactly one 
year since the redevelopment plan for Suva’s 
landmark Grand Pacific Hotel (GPH) was 
launched, and construction is now almost 
40% complete.
The FJ$83.5m work is being carried out 
through a joint venture partnership between 
the Fiji National Provident Fund (FNPF), the 
Papua New Guinea National Superannuation 
Fund (NASFUND) and Lamana Development
Group, also of PNG.
FNPF acting chief executive, Jaoji Koroi, 
confirmed the project was on budget and 
within the timeline for completion and 
opening in early 2014.
The original structure of the GPH is being 
retained, flanked by two new wings 
connected via a glazed walkway.

The National Heritage Trust will be involved 
in restoration of the original colonial 
building, which opened in 1914 but fell into 
disrepair over the past 15 years.
When completed, GPH will have a total of 
113 rooms of five-star standard, including 10 
executive rooms in the historic original hotel 
building.
It will also include a 600 seat conference 
facility, the largest within a hotel in Suva, 
business centre and food and beverage 
facilities of a standard to attract events and 
conferences.
The GPH has had a chequered recent history,
having been earmarked to become the 
Crowne Plaza Grand Pacific Suva in a 2005 
deal between InterContinental Hotels Group 
and the Fiji Investment Corp and the FNFP.

Labasa Airport closure
Labasa bound flights 31AUG-13SEP will be 
diverted to Savusavu Airport as a major 
upgrade starts at Labasa’s Waiqele Airport.

Pacific Sun will operate extra flights to 
Savusavu to service Vanua Levu traffic during 
the Labasa Airport closure.

New Caledonia prizewinner 
- July French Month
New Caledonia Tourism was pleased to join 
forces with the Remuera Business Association
who chose to celebrate not only Bastille Day 
but dedicated the whole month of July as a 
French Month. Shops and businesses had 
French themed window displays during the 
month, and a great ambiance was created. 
There was even a bright red Citroen parked in 
the middle of Browns cafe. 
A trip to New Caledonia was the great prize 
for all who shopped in Remuera for the 
month. Return travel to Noumea with 
Aircalin, return transfers and 7 nights at 
Ramada Plaza, Noumea.  The winner, Ann 
Batten, was drawn from a large number of 
entrants for her purchases at New World. 
She is pictured here receiving her prize from 
NCT’s Catherine Gibson (at left). TravelMemo   20120814   14AUG12    Page 7
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ASIA

Your gateway to China We know it like our own backyard bookings@acrossia.com
or call 09 309 1188

Mamanuca Team thanks Auckland
Special thanks have been offered by the 
promotional team to all those agents that 
turned up for the seminars at Takapuna, 
Auckland Central and Pakuranga to learn and 
update themselves on The Mamanuca Islands.
A very popular holiday spot for Kiwis, the 
great thing about the Mamanuca Islands is 

that there is an island resort for everyone, 
from 2.5 to 4.5 stars.
Some very happy agents won 6-8 night 
accommodation prizes and Air Pacific flights. 
Auckland East prize winners were Fiona 
Roding - Manukau Flight Centre, Samantha 
Gower and Auckland Airport Flight Centre.

Pictured here are Auckland Central prize winners (L to R): Michelle Kean - Air NZ Holidays, 
Merea Pathak - Stella, Monique Chadwick-Cook - Go Holidays, Glennis Hogg – Tandem 
Travel,  Stephen Hilton – Tandem Travel and Sibyl Hauraki - Go Holidays.

 Kirstin - Malolo & 
LikuLiku (left) and 
and Scott Walton - 
Treasure Island with 
North Shore prize 
winners Therese 
Brooking - A Walkers 
World and Natasha 
Lloyd - Magnetic 
South.

Cambodia now a top destination
World Journeys reports that Siem Reap in 
Cambodia has ranked 9th in this year’s Top 
25 Travellers’ Choice World Destinations, as 
voted by TripAdvisor travellers. Home to the 
mystical temples of Angkor Wat, Siem Reap 
also offers colourful night markets, wonderful 
dining options and a great array of top hotels. 
World Journeys offers a 4-day Angkor 
Discovery package priced from $467pp share 
twin, including 3 nights First Class hotel 
accommodation with breakfasts, transfers, 
transport and comprehensive sightseeing 
with local English speaking guides, entrance 
fees, and one lunch.  Sightseeing includes the 

Angkor Wat ruins, a cow cart ride to Roulous 
Pagoda for Buddhist monk private blessing, 
visiting Ta Prohm and other temples, visits 
to local communities including a hospitality 
school which trains young Cambodians from 
poor families, and a boat trip on Tonle Sap 
Lake to see villages with houses built on stilts.   
Upgrades to Superior and Deluxe hotels are 
available, as are longer itineraries 
encompassing more highlights of Cambodia.  
Call 0800 117311 or info@worldjourneys.co.nz
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Fares are 
in your 
GDS

AKL/WLG/CHC 
to PEK / SHA / CAN

from 
NZD1207OW  

Award-winning service 
to 19 destinations in China

from 
NZD1984 RT

AirAsia to Mandalay
AirAsia is to fly between Bangkok and 
Mandalay from 04OCT. The new direct flights 
will operate four times weekly and add to the 
airline’s three daily flights to Yangon. 
Mandalay is a former capital of Myanmar 
and still ranks as its second largest city after 
Yangon.

Dreamworks attraction 
for Shanghai
Dreamworks Animation is planning to build 
a $US3.2 billion “entertainment zone’’ in 
Shanghai.
The joint venture Oriental DreamWorks is 
set to open the tourism attraction, the Dream 
Center, in 2016. It will comprise entertain-
ment facilities, animation exhibitions and 
commercial developments including hotels 
and shopping areas in Shanghai’s Xuhui 
district.
Meanwhile Disney last year broke ground 
on a planned US$3.7 billion theme park in 
Shanghai, scheduled to open in 2015.
Oriental Dreamworks will make the next 
Kung Fu Panda movie in China as a co-
production for release in 2016, and plans to 
release up to three major films a year.

Taiwan Tourism Bureau 
on Facebook 
Building on its efforts to encourage more 
Australians and New Zealanders to visit 
Taiwan, the Taiwan Tourism Bureau 
Australia & New Zealand office has now 
launched a dedicated Facebook page.
Located at ‘facebook.com/Taiwan Tourism 
– Australia and New Zealand’, the national 
tourist office page includes detailed 
information on events, festivals, sightseeing, 
soft adventure activities, accommodation 
and transportation, all of which will be 
updated on a weekly basis as new 
information comes to hand.
A number of dedicated feature length 
articles highlighting various regions within 
the destination have also been posted.
Figures released by the Taiwan Tourism 
Bureau show New Zealand visitor arrivals to 
Taiwan for JUN12 jumped by almost 18% to 
reach 798.
Taiwan Tourism Bureau Marketing 
Representative Australia& New Zealand, Ms 
Pearl Lee attributes the increase to a 
growing awareness of the appeal the 
destination holds, in particular to the 
outdoor action market.
“We offer a huge range of soft adventure 
activities ranging from mountain biking, 
white-water rafting, kayaking, scuba diving 
and rock climbing,” says Ms Lee.
“Add to that we are a cycling and trekking 
paradise.
“As many New Zealanders are beginning to 
slowly but steadily discover for themselves, 
Taiwan offers a unique culture, a gourmet 
food experience, bargain shopping, 
wonderful natural spas and hot spring 
facilities and overall, great value for money.”

Hawaii hot with competitive airfares
Hawaiian Airlines last week released a range 
of ‘sizzling’ introductory fares for its new 
flights from Auckland to Honolulu from 
14MAR13.
Introductory roundtrip fares to Honolulu 
start from NZ$1075 for Economy Class and 
NZ$3316 for Business Class.
For travel to the neighbour islands of Maui, 
Kauai and Hawaii Island, Economy return 
fares from Auckland start at NZ$1081, while 
Business Class is NZ$3322.
Hawaiian also is offering introductory rates to 
the US mainland, enabling New Zealanders to 
combine their Hawaii escape with a visit to a 
choice of 11 cities, including Los Angeles, Las 
Vegas and New York. 
Return fares start at NZ$1694 for Economy 

and NZ$4235 for Business Class flights from 
Auckland to 10 mainland cities - Los Angeles, 
San Francisco, Las Vegas, Seattle, Portland, 
Sacramento, San Jose, Oakland, San Diego 
and Phoenix. 
Introductory fares also are available from 
Auckland to New York City from NZ$1894 in 
Economy and NZ$4535 in Business Class.
The introductory fares are available for sale 
from today until 31AUG, for travel 
commenced between 16MAR and 30JUN13, 
with some peak period exclusions. Seats are 
limited at these prices and some conditions 
apply.
The current Air New Zealand ‘The Works’ 
fare to Honolulu is priced from $549 one way.

Free Night in Vancouver
World Journeys reminds agents that 
Rocky Mountaineer’s offer of a free 
hotel night in Vancouver closes for 
bookings 17AUG12.  The offer applies 
to any Rocky Mountaineer rail holiday 
with a land tour portion of 4 nights or 
more, travelling in 2012.  The free night 
can only be added to packages starting 
or ending Vancouver, and the grade of 
accommodation will match that of the 
package booked.  
Call 0800 117311 or 
info@worldjourneys.co.nz
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Shuttle to land at LAX
Those passing though LAX on 20SEP may 
be lucky enough to see the Space Shuttle 
Endeavour landing on the back of a NASA 
Boeing 747.
The LA Times reports that Endeavour will be 
housed in a United Airlines hangar at LAX
until it is trucked through the streets of 
downtown Los Angeles on 12OCT, en route 
to its home at the California Science Center.  
The exhibit opens to the public on 20OCT.

Tide’s out on Ol’ Man River
Hot August nights and the drought are mak-
ing their mark. Last week the Mississippi 
River’s level was some 8 feet below normal at 
Memphis, meaning the steamboat American 
Queen ended her journey there, unable to 
travel south from Louisville, Ky., to Vicksburg,
Miss., after reports advised it would not be safe 
for vessels to travel past Helena, Arkansas.

All Blacks vs. Pumas package
Adventure World still has availability on its 
4-day All Blacks vs. Pumas Buenos Aires 
Package. Priced from $1195pp twin share, 
the package includes accommodation at the 
De Las Americas Hotel or similar, test match 
tickets to the All Blacks vs. Pumas game, 
half day classic city tour with a local English 
speaking guide, tango show at La Ventana 
with dinner, breakfast daily, meet and greet 
upon arrival and return airport transfers. 
Call 0508 496 753. 

Ski Early Booking Bonus
Book before 31AUG12 and save your clients 
up to 30% on Whistler’s Crystal Lodge. Stay 
7 nights at the Crystal Lodge in the centre of 
the village, just steps away from both Whis-
tler and Blackcomb Gondola, from $1255pp 
twin share. Price includes accommodation in 
a traditional king room and a 5-day lift pass. 
Adventure World says its 8-page ski catalogue 
is out now and includes early booking deals 
to Canada, USA and Japan. 
Click here and call 0508 496 753.Peru for Families

World Journeys offers inspiring family friend-
ly programmes in Peru.  In Lima families can 
tour the city with a specifically trained Family 
Guide, and by night visit the colourfully lit 
waterfall spectacle of “The Circle of Light”.  
In Cusco, families enjoy a visit to the village 
of Misminay for a glimpse of life in the 
Andes, before the kids clamber over the ruins 
of Ollantaytambo.  Machu Picchu is a high-
light, and families can add in pottery or 
chocolate-making classes in the town below.
For a jungle adventure, book a Family 
Program at Refugio Amazonas, with walking 
trails, boat rides and educational activities.  
World Journeys can suggest itineraries to suit 
families of all ages. 
Call 0800 117311 or info@worldjourneys.co.nz

Discover the Spirit of the Incas
Explore’s 14 day Spirit of the Incas group tour uses local 
transport and stays in simple family owned hotels. Clients will 
tour the ancient Inca capital Cusco and the mountain citadel 
of Machu Picchu, view the Nazca Lines and explore the arid 
highlands of Arequipa. They will also sail on Lake Titicaca, 
visit the Indian communities on Taquile and Uros Islands and 
unwind in the Sacred Valley. 
Priced from $1768pp twin share, this tour includes 10 nights 
Standard Hotel, 1 night Public Bus, 1 night Village House, 1 
night Hostel, Transport by public buses, train and boat and an 
Explore Tour Leader plus boatmen and some local guides. 
For Explore info, call Adventure World on 0508 496 753 or visit 
www.adventureworld.co.nz
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Paris on Sale

Dubai waterfront tourist trips
In a bid to boost tourism along Dubai’s 
waterfront, four 10-passenger water taxi 
tourist trips to and from Jumeirah Open 
Beach Station have been launched. Each trip 
will last 1½ hours and will cost Dh150 per 
passenger. Two Public Transport Agency trips 
will be run at 8am and 9.30am, and the other 
two will be at 5pm and 6pm daily.
The tour will purportedly offer views of 
Dubai’s beaches and both the Burj Khalifa 
and Burj Al Arab towers, The Palm Jumeirah 
Island and the Atlantis Hotel, before heading
back to the starting point alongside The 
World Islands. 

Scenic Tours launches Africa 2013 
Scenic Tours, which operates small group 
tours with a maximum of 36 guests in South-
ern Africa and 24 in East Africa, has launched 
its 2013 programme. 
Itineraries travel to South Africa, Zambia, 
Kenya and Tanzania, and new for 2013 is ex-
tended touring to Botswana. Guests will meet 
the Maasai and dine under the stars at an eth-
nic boma dinner. Also new for 2013 are some 
exceptional hotels and lodges including the 
renowned Simola Golf and Country Estate 
in Knysna. New Scenic FreeChoice activities 
include whale watching, walking safaris and 
African cooking classes. 
Book by 31DEC12 to enjoy savings of up to 
$2,080 per couple.

VisitBritain aims to ‘Harvest the Afterglow’

The Independent reports that James Bond, the 
Beatles and the Highlands of Scotland are to 
be used to lure tourists back to Britain in a 
global marketing campaign to be launched 
within hours of the end of the London 
Olympics. Britain’s best-loved films, music 
and landscapes will be used to propel it up 
the holiday wish list of millions of tourists, by 
“harvesting the afterglow” of the Olympic and 
Paralympic Games.
The ambitious drive comes as ministers and 
tourism chiefs face allegations that official 
hysteria about avoiding central London dur-
ing the Games has caused an unnecessary 
slump in visitors. VisitBritain admitted to 
being “worried” by claims that parts of the 
capital have become like a “ghost town”, as 
foreign visitors and Londoners stayed away.
But VisitBritain insists the weeks during the 
Games are a short-term blip, and the real 
boost to the industry will come in the months 
and years ahead. It believes that between 2011 
and 2015, an extra 4.4 million overseas 
travellers will visit, spending an extra £2.3bn. 
In the first five months of 2012, a record 4.58 
million people came on holiday to Britain, 
with sharp rises in numbers from Thailand, 
South Korea, Brazil, South Africa and India.
The spectacular Olympic opening and closing
ceremonies have been hailed as the best 
advert the tourism industry could have. Now 

many elements will be repeated in the latest 
stage of a four-year, £100m marketing 
campaign aimed at securing a permanent 
boost to visitor numbers. Half of the money is 
coming from the taxpayer, and the rest from 
private companies including British Airways, 
Hilton Worldwide, P&O Ferries and Virgin 
Atlantic.
The release of Skyfall, ahead of the 50th 
anniversary of the first James Bond film, will 
play a key part in the way Britain is marketed.
October also marks the 50th anniversary of 
the release of the Beatles first major single, 
“Love Me Do”. And 2013 will be celebrated as 
the Year of Natural Scotland, aimed at 
countering the idea that Britain lacks the 
rugged landscapes other European countries 
have to offer. 
Laurence Bresh, marketing director of Visit-
Britain, said the post-Games marketing push 
was unprecedented. “We are ready to seal the 
deal,” he said. “We have got to spoon-feed 
people and put really good deals in front of 
them and make them want to come now.”
Christopher Rodrigues, chairman of Visit-
Britain, told The Independent on Sunday last 
month: “Other Games have had the publicity 
but they haven’t got the bums on seats and the 
heads in beds to follow.” The official launch 
will come when the Paralympic Games end 
on 09SEP.

Special fares from NZ 
to East, West Europe
Emirates has special introductory fares on 
sale until 20AUG for travel from New Zea-
land to its two new destinations in Europe, 
Lyon and Warsaw. 
The Lyon service will start in DEC12 and 
flights to Warsaw will begin in FEB13.
Warsaw flights are available from $2,529 
economy return or $9,679 business class re-
turn. Travel to Lyon starts from $2,759 return 
economy class, with business class on sale at 
$9,769 return. All fares are fully inclusive of 
all taxes and levies. Various conditions apply.
All four daily Emirates flights from New Zea-
land will provide connections at Dubai with 
the direct services to Lyon and Warsaw.

Fez Turkey on sale
Turkey’s most fascinating highlights are 
covered with Fez’s top selling 15-day Flying
Carpet escorted tour, now priced from 
$1,916pp* twin share (was $2,395). This tour 
visits Gallipoli, House of the Virgin Mary, 
Cappadocia, Istanbul and the ancient city of 
Ephesus & much more.
Price includes return airport transfers, 
transport throughout, professional English-
speaking tour guide, entrance fees, 14 break-
fasts and 10 dinners. *Special applies to tour 
departing on 29SEP12. 
Call Adventure World on 0508 496 753.

The Original Tour company in London has 
announced that it will receive 28 new buses 
in time for an expected post-Olympics 
boom. The operator of London’s first fully 
accessible open-top sightseeing service 
already runs 16 purpose-built tri-axle sight-
seeing tour vehicles.
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Hey, Big Spenders
Chinese tourists outspent all other 
international tourists visiting London during 
the Olympics. According to Jing Daily, 
quoting British tourism officials, Chinese 
tourists have spent an average of £203.04 per 
purchase since the Olympics opening 
ceremonies, beating spending by shoppers 
from the UAE by 10%. 
Liu Xiaoming, China’s ambassador to Britain, 
says London has seen an influx of tourists 
from the Greater China region, with around 
250,000 from mainland China, Hong Kong, 
Macau and Taiwan making their way to the 
Olympic Games.
The Shenzhen Economic Daily noted that part 
of the reason for the strong spending comes 
down to the adoption of China UnionPay 
terminals by major London department 
stores like Harrods, Selfridges and Westfield, 
which has greatly streamlined the purchase 
process for visiting Chinese shoppers. China 
UnionPay says outbound Chinese spent some 
300 billion yuan (US$47.5 billion) overseas 
through bank cards in 2011, up 66.7% from 
the 180 billion yuan they spent internationally 

one year prior.
Jing Daily says the lower relative cost of 
luxury items in London, as compared to 
mainland China, has also continued to spur 
high-end purchases during the Olympic 
Games. A Burberry wallet, for instance, can 
cost anywhere from 3,000 to 4,000 yuan 
(US$470-627) less in London than in Beijing 
or Shanghai.
Though Paris has been more successful at 
attracting free-spending Chinese outbound 
tourists in recent years, statistics by the tax-
free shopping monitor Global Blue indicate 
that the popularity of London is growing 
gradually by the year. Travellers from China 
were the single largest growth market in 
London this year, with total spending from 
this important demographic rising 45% 
year-over-year in April and average tourist 
spending that same month increasing 26% 
to £1,204. While the country has a long way 
to go to catch up with the nearly 900,000 
Chinese tourists who visited France last year, 
Chinese arrivals in the UK have steadily 
grown from 360,000 in 2010 to 540,000 last 
year.

Comparing airline fees, charges
The UK Civil Aviation Authority has 
launched an airline comparison tool for UK 
holidaymakers to compare the cost of any 
optional or extra fees and charges for flights.
The online tool (http://www.caa.co.uk/
docs/2200/Comparing_airline_charges.pdf)
allows passengers to compare the optional 
fees and charges applied by the top 23 airlines 
operating in the UK.
It includes information on how much airlines 
charge passengers for checking in luggage, 

having an in-flight meal and a host of other 
services that passengers may have to pay for 
on top of the ticket price.
“Originally launched earlier this year, the 
comparison table has been fully updated 
following a comprehensive review,” says the 
CAA. “Thousands of passengers have already 
used the CAA’s information on fees and 
charges to help them book their flights 
knowing the full price picture from the start.”

 

EUROPE RIVER CRUISES 
Affordable first-class cruises   

 

Full details from Beyond Travel - Local call: 0800 550 065 - E: info@beyondtravel.com.au 

 

French Savoir Vivre  
8 days from $2140 NZD pp 

 

Classical Rhine  
8 days from $2070 NZD pp 

 

Amsterdam to Budapest  
15 days from $4905 NZD pp 

 

Modern vessels, including all 
meals, wine with dinner, free tea 
&  coffee, sightseeing & taxes! 

 

 

 

AirAsia X expansion plans
AirAsia X has nominated expansion of 
Australia services as one of the objectives of 
its intention to lease six Airbus A330-300s.
“These six aircraft, together with existing 
delivery orders from Airbus will see AirAsia 
X’s growth develop, with a total of seven 
deliveries each in 2013 and 2014, with the 
aim of being the dominant market leader in 
the low-cost long-haul segment,” said AirAsia 
X CEO Azran Osman-Rani. “We intend to 

deploy the additional capacity with a vision 
to solidify our positions in our identified core 
markets including Australia, China, Taiwan, 
Korea, and Japan.”

Hawaiian Airlines ranked #1 for punctuality 
Hawaiian Airlines earned the US airline 
industry’s #1 ranking for on-time performance
 in June, as reported by the U.S. Department 
of Transportation with its monthly Air Travel 
Consumer Report.
Some 93.9% of Hawaiian’s flights arrived as 

scheduled, topping the list of the 15 largest 
carriers covered by the DOT report. HA’s 
on-time performance exceeded the industry 
average by 13.2 percentage points.
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CRUISE NEWS

Over 120 European destinations ... now that’s Wunderbar!

China Southern opens RHQ

China Southern’s Aussie cabin crew with Chinese Consul General Duan Jielong, 
Premier Barry O’Farrell, Mayor Clover Moore, CEO and President Tan Wangeng

China Southern Airlines officially opened its 
new regional headquarters for Australia and 
New Zealand in Sydney last week.
The newly refurbished six-storey heritage 
building at 120 Clarence St, on the corner 
of King St, is China Southern’s first overseas 
office purchase and reinforces the company’s 
commitment to the Australian-New Zealand 
market. 
China Southern has also hired and trained 
Australian-based cabin crew and is encourag-
ing all Chinese staff in their AU/NZ offices to 
use English as their first language on the job. 
The August 8 opening signified an auspicious 
and lucky date in Chinese culture for the 

building, which includes China Southern’s 
first regional call centre.
NSW Premier Barry O’Farrell, Lord Mayor 
of Sydney Clover Moore and Chinese Consul 
General Duan Jielong took part in the grand 
opening, unveiling a launch plaque watched 
by more than 100 key government and travel 
industry guests and media representatives. 
China Southern President and CEO Mr Tan 
Wangeng, who travelled from Guangzhou 
with Executive Vice President Mr He Zongkai 
for the event, said China Southern “viewed 
Australasia as the most important component 
of its internationalisation process”. 

Air Canada to start LCC
Air Canada has reportedly “overcome union 
resistance to the launch of a low-cost carrier”, 
and will start offering “cheap flights to holiday 
destinations” next year with a new low cost 
carrier subsidiary.

There are plans for the LCC to eventually 
operate up to 50 B767 and A319 aircraft, 
to destinations in Europe, the Caribbean, 
Mexico and holiday destinations in the US 
such as Florida and Nevada.

Lotus Spa onboard Royal Princess 
Princess Cruises has unveiled details of the 
Lotus Spa on its new Royal Princess, which it 
says will provide the ultimate in rejuvenation 
for passengers when it debuts next June. 
The spa will offer more treatment rooms than 
any other Princess spa, as well as an array of 
new features including private Couples Villas
and The Enclave – a thermal suite that is triple
the size of any existing Lotus Spa. 
Passengers will be able to totally unwind with 
a range of relaxing options in the Thermal 
Suite such as the Hammam (a Turkish-style 
steam room), the Caldarium (an herbal steam 
room), the Laconium (a dry heat sauna), 
sensory showers and the line’s first-ever 
hydrotherapy pool. 
The new spa will also include a “Scrub and 
Shine Bar” where a “mixologist” will 
recommend the perfect scrubs to accompany 
passengers’ treatments, as well as a relaxation 
lounge with scenic ocean views and a Lotus 
Spa Salon, featuring a nail bar, pedicure 
stations and a barber shop for men. 

The Lotus Spa features are detailed in the 
company’s latest video previewing Royal 
Princess, viewable at 
www.princess.com/royalprincessactivities
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Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

No better 
time to 
get into 

the Spirit!

OFFER 
EXTENDED
TO 17SEP
CLICK HERE

UP TO AU$200* ONBOARD CREDIT PER STATEROOM

Call Reservations on 0800 422 784CRUISING FROM SYDNEY THIS SUMMER

Holland America Line 2012 Product Update
2012 Europe 
Holland America Line has introduced US$849 fares on 11-day 
sailings roundtrip from Barcelona aboard ms Ryndam, on the 
series AUG-OCT.
Remember the TransAtlantics that offer great per day value – 
15-days now from US$699 –less than US$50 per day.
Australia/New Zealand
ms Volendam departs first for its 24 or 21-day sailing to Sydney 
from Vancouver (26SEP) or Los Angeles (29SEP). Lead fare is 
US$1799 and offers a free Upgrade to Ocean View. 
ms Oosterdam departs shortly after for its 23 or 22-day sailing to 
Sydney from Seattle (30SEP) or Vancouver (01OCT). Lead fare is 
US$1699 with Verandahs just reduced to US$2399. 
The 34-day Circumnavigation roundtrip from Sydney on the 
Volendam 21OCT has the best opportunity to see all that 
Australia has to offer, with the option to travel the full 34 days 
from US$3499, or split the sailing up in Perth for 15 or 19 days, 
with fares from US$1599.
South America
ms Veendam’s 20NOV 13-day sailing has lead in fares from 
US$1399 and the Veendam 03DEC 17-day sailing has lead in 
fares from US$1699. 
Note: All pricing is in USD excluding taxes.
For all Holland America Line info and bookings, call Francis 
Travel Marketing on 09-444 2298.

CroisiEurope’s new flagship 
CroisiEurope has named its new flagship ‘MS Gerard Schmitter’ in 
honour of the company’s founder, who died earlier this year, aged 
76.  
The three-deck vessel, equipped with all the latest technology, has 
88 cabins with a capacity of 176 passengers and will sail on the 
Rhine and its tributaries where Gerard’s dream became a reality
36 years ago. His four children, Patrick, Philippe, Christian and 
Anne-Marie, were handed the reins of CroisiEurope by their 
father in 1999.  
The decor on board the new vessel is light, bright and stylish with 
a focus on comfort and relaxation.  Facilities include lounge-bar 
with dance floor, bar, dining room, large sundeck & deckchairs, 
lift, terrace, gift shop, central heating, air-con, radar, TV &video 
in the lounge. All cabins are equipped with private facilities, hair-
dryer, satellite TV, radio & safe.  
CroisiEurope now owns an impressive 28 vessels and operates 
over 1000 departures each year covering France, Spain, Portugal, 
Italy, Croatia and other European countries, plus a new cruise 
programme on the Mekong. 
MS Gerard Schmitter will operate ‘The Charms of Holland and the 
Romantic Rhine’ 8 days from $1985pp twin, which includes all 
meals, local wine, beer & fruit juice with lunch and dinner, 
bilingual (French & English) sightseeing & entertainment. 
Special discounts are available when clients book & pay by 
18NOV12.  Call the GSA, The Innovative Travel Company, 
Freephone 0508 100111 or visit www.innovative-travel.com 
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Odyssey Travel is a university based not-for-profit organisation offering New Zealand and Australia’s 
most comprehensive educational tours, providing worldwide experiences for those mature travellers 

who are keen to blend a love of travel with a thirst for knowledge. 

Freephone 0800 440 055
nzsales@odysseytravel.com.au

Auckland’s Shed 10 design
International engineering consultants Royal 
Haskoning and New Zealand-based architect, 
Jasmax, have won a prestigious commission to 
design the redevelopment for Auckland’s Queen’s 
Wharf Shed 10 cruise terminal. 
Funded by Council-owned company Waterfront 
Auckland, the multi-million dollar redevelopment 
project will transform the existing terminal at 
Queen’s Wharf into a world-class facility for the 
cruise industry, and provide an attractive space 
for events.
Currently used as a secondary facility, as over-
flow capacity for the adjacent Princes Wharf, the 
renovations will enable Queen’s Wharf to berth 
two cruise liners simultaneously, one either side 
of the existing finger pier structure. 
Royal Haskoning’s team will be looking at 
creating effective layout solutions to optimise 
passenger flows, baggage routes, security checks, 
passenger walkways and the restocking of cruise 
vessels.
Outside the building they will work with 
transport planners to source solutions for 
transport issues generated by the redevelopment. 
Queen’s Wharf is in the centre of the city and 
near a busy ferry terminal. Bigger cruise ships 
will mean increased traffic in the area, includ-
ing passenger coaches and articulated lorries to 
service the cruise ships. An integrated transport 
system will ensure a smooth transition between 
different modes of travel, and it will be important 
to ensure that the operation of the rest of the 
wharf is not adversely affected.
Another fundamental aspect of the redevelop-
ment is to create modifications in keeping with 
the original character of the wharf, and to retain 
important heritage landmarks. 
The aim is to complete the renovation work for 
the 2012-13 cruise season. 

Swan Hellenic releases 
2014 South America fares
Swan Hellenic, a brand recognised for discovery style 
cruising and country house comfort aboard flagship 
Minerva, has released its new South America programme for 
2014. 
A circumnavigation of South America, emulating a popular 
itinerary last undertaken by the cruise line in 2007, will see 
Minerva making maiden calls at Havana, Santiago de Cuba 
and Casilda in Cuba, Cartagena in Colombia and the San 
Blas islands. 
The 84-day Grand Faces of South America cruise departs 
from Bridgetown (Barbados) on 05JAN14. Passengers will 
travel from the Atacama Desert, through the Panama Canal 
and Chilean Fjords, around Cape Horn to the Amazon. 
Highlights include a visit to Coro - one of the earliest Spanish 
colonial towns in South America, a flight over the mysterious
Nazca Lines, a cruise through the Chilean Fjords past glaciers 
and rocky peaks and a journey up the Amazon River to visit 
remote riverside communities.   Prices start from $20,975pp 
share twin, Inside cabin. 
Passengers wanting a shorter duration can enjoy a choice of 
two sectors of the grand voyage; 
• Grand Secrets of the New World – a 48-day voyage departing 
on 05JAN14 (first half of Grand Faces of South America). 
Highlights include the mysteries of the New World including 
the mummies of the Chinchorro tribe and passengers can 
follow in the footsteps of renowned explorer Pizarro and 
uncover the civilisations of the Pre Columbian societies.  
Prices start from $13,775pp share twin, inside cabin. 
• Grand Brazil and Amazon – a 37-day voyage departing on 
21FEB14 (second half of Grand Faces of South America). 
Highlights include a visit to the Rio Carnival in Brazil and 
exploring the tropical rainforest in Manus.  Prices start from 
$8,295pp share twin, inside cabin. 
The day to day itineraries can be found on the Swan Hellenic 
website, www.swanhellenic.com.au, and a flyer of the offers 
can be found on www.cruiseholidays.co.nz
Call Cruise Holidays on 0508 CRUISE (278 473) or 09 523 
7788 for instant availability and the best fares for your clients.

Suite Sale on Antarctica: Save $2,000pp
World Journeys is offering savings of $2,000pp on its small group hosted 
journey ‘Antarctica – The Last Continent’.  The 18-day itinerary spends two 
nights taking in the sights of Buenos Aires before boarding Quark Expedi-
tions’ 122-guest Sea Adventurer (formerly Clipper Adventurer) in Ushuaia.  
The 10-night cruise crosses Drake Passage to the South Shetland Islands 
and the Antarctic Peninsula, where the ship’s fleet of Zodiac craft allow 
daily shore visits to view penguin rookeries, scout for whales and explore 
the extraordinary icy landscape.  The more active can enjoy kayaking or 
snowshoeing, and the brave can even take a Polar Plunge.  Back in Buenos 
Aires there is time to stock up on shopping or enjoy optional day tours, 
and there is an optional post-tour extension to Iguazu Falls and Rio.  
Priced from $14,135pp in a Lower Deck Cabin (porthole), this includes 
airfares ex AKL; transfers; 5 nights’ 4-star hotels with breakfast; sightseeing
and Dinner & Tango Show in Buenos Aires; all meals while cruising; 
Quark Expeditions parka to keep; loan of Expedition boots; a photographic
journal on DVD, tipping, and a World Journeys Host (subject to a minimum
15 pax).  The $2,000 saving applies to: Superior Cabins which are now 
from $14,735, and Deluxe Cabins now from $15,275pp share twin.  
Offer applies to bookings deposited by 30SEP12, is not combinable with 
any other offer, and is subject to availability at the time of booking.  The 
optional Iguazu/Rio extension is priced from $2,820pp share twin.  
World Journeys offers a “Brand’it” flyer agents can put their own contact 
details on, call 0800 117311 or info@worldjourneys.co.nz
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Windstar Cruises 2013 Voyage Collection
Everywhere you look, Windstar is new for 
2013. Elegant new finish and furnishings on 
each Windstar yacht, with all new staterooms 
and suites and beautifully redesigned public 
spaces. 
Wind Star’s decor was updated with new 
furnishings, upholstery, art, lighting, wall 
coverings, carpeting, ceiling finishes, window 
treatments, and floor coverings. The design 
palette combines sand and marine colours 
contrasting elegantly with the warmth of 
wood finishes, elevating the look and feel to 
stylish luxury at sea.
The Restaurant was transformed into a whole 
new dining experience as AmphorA Restaurant 
including a redesigned seating layout, and 
state-of-the-art wine display and storage. A 
new menu was introduced and the Veranda’s 
outdoor seating was significantly expanded, 
creating an ideal mid-ship area for guests to 
enjoy breakfast and lunch alfresco. The 
interior includes a new buffet, new lighting, 
and epicurean style display counters. The 
Compass Rose was also reconfigured to open 
up expansively to the adjoining outdoor deck.
The Pool Bar has been redesigned to offer 

additional alfresco seating for sunset dining 
at Candles Grill with new awning and deck 
furniture. 
Windstar Cruises has already redesigned 
the fleet’s staterooms and suites. The newly 
enhanced rooms showcase new leather head-
boards, stately arm chairs, linen wall cover-
ings, new lighting features, window coverings, 
plush wool carpeting, new art work, stylish 
bed cushions and luxurious bed throws.
The billowing white sails that make Windstar 
Cruises famous were also replaced. Over 
69,000 square feet of hand-crafted sails, 
equivalent to 1.5 acres, were ordered. Wind 
Spirit, the last of the fleet to receive the order, 
hoisted the sails up last week. 
The next phase in the renovation project will 
include the complete enhancement of Wind 
Surf, previewing on 01DEC12 and Wind 
Spirit, completed on 22DEC12.
In other news, Windstar Cruises has added 
seven new voyages to its 2013 calendar.   
Click here for details.
Windstar Cruises is represented in NZ by 
Francis Travel Marketing. 
Call them on 09-444 2298.

HOSPITALITY
The Point Villas 
joins BHL
Boutique Hotels & Lodges has 
added the luxurious and elegant 
The Point Villas to its portfolio. 
The Point Villas is a member of the 
prestigious Condé Nast collection.
Located at The Point on the edge 
of Lake Taupo, The Point Villas is a 
private estate comprising two 
spacious villas with expansive 
windows opening out to decks and 
a private swimming pool with views to the 
lake and mountains.
Large bedrooms, dressing rooms and bath-
rooms with floor to ceiling glass walls bring 
the outdoors in. Choose a lodge experience 
with all-inclusive full catering and servicing, 

or enjoy a self-catered break in your villa’s 
superbly equipped kitchen. Award winning 
chef Prue Campbell can be hired to prepare 
exceptional private gourmet meals.
www.thepointvillas.co.nz

Top receptionist named
Paula Roberts of Sudima Hotel Lake Rotorua
was named best Hotel Receptionist in the 
Central North Island as she competed against 
six other Hotel Receptionists from the Rotorua
and Taupo Region.
Victoria Dickey of Hilton Lake Taupo was 
named second runner up and Aparna Nair of 
Hilton Lake Taupo third runner up.
Other candidates competing for the award 
were Renee Parker - Millennium Manuels 
Taupo, Anna Nicolle - Bayview Wairakei 
Resort, Joelyn Bonaparte and Kylie Burness - 
Novotel Lakeside Rotorua.
The regional heat was held last Friday at 
Bayview Wairakei Resort. 
The third of five regional competitions this 
year, it was facilitated by the Association of 
Rooms Division Executives of New Zealand 

(ARDENZ), searching for the best Hotel 
Receptionist in New Zealand. 

Victoria Dickey, MP Louise Upston, 
Paula Roberts and Aparna Nair
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PEARL’S PEARLER
Life is short

Eat desserts first

INDUSTRY

THE
WINNERS

The lucky winners of 
a copy of the newly-published 

Home & Away 
- Award-winning Travel Stories 

by New Zealand Writers
were:

Tanya Scobie
Longhaul CHC Consultant

House of Travel Christchurch

Nicola Lambkin
Travel Consultant/Office Manager

United Travel Eltham

Lynn Earl
The Travel Brokers

Auckland

Thanks to everyone who entered.
Copies of the book are available 

through all good book sellers.

The Rees Hotel Queenstown has achieved 
three finalist nominations in the prestigious 
2012 Hotel & Accommodation Management 
Magazine (HM) awards for hotel & accom-
modation excellence, now in its tenth year 
and widely recognised throughout the 
industry internationally.
The luxury lakefront property is a finalist in 
the Best Hotel New Zealand & South Pacific 
category while two key personnel have also 
attracted individual recognition. CEO Mark 

There’s definitely more to Norfolk Island, 
according to the agents who recently visited the 
island with Susie from Hogan and Associates. 
They visited historic Kingston, rubbed shoulders 
with the ghosts of the convicts at the cemetery, 
sampled some locally made liqueurs, learned 
the history of the island at the Trial of the 15 and 
solved the Murder Mystery over dinner.  Add 
to that some site inspections, some wining and 
dining and the New Zealand travel industry now 
has some new Norfolk fans.
“I have been completely converted and pretty 
sure I have already changed the way the girls 
in the office think of Norfolk,” says Courtney 
Walters of Flight Centre. “I for one will definitely 
go back. What an amazing little country and 
community!”
Picture here are Trish Freeman – Promag, Susie 
Williams – Hogans, Margaret Rouse, Mondo 
Mt Eden and Courtney Walters – Flight Centre, 
Westgate.

Rose (pictured) and 
Executive Chef Ben 
Batterbury have both 
reached the final cut 
for Best New Zealand 
General Manager 
and Best Hotel Chef 
respectively.

Grand Pacific Tours 2011 / 2012 Supplier of the Year Awards
The Grand Pacific Tours Quality Assurance Programme continues to provide valuable 
feedback to the operator’s industry partners. GPT’s traveller questionnaire return rate was a 
whopping 85% this year, the best result to date.
The winners were announced on Friday evening at the finale dinner in Melbourne of the 
Grand Pacific Tours 2012 Roadshow, which covered six cities in six days.
And the winners are:
      Favourite North Island Attraction - Te Puia
      Favourite South Island Attraction - Milford Sound Scenic Cruise
      Favourite Attraction - Ultimate Tour Series - Kauri Museum
      Best Hotel - 16 Day Highlights Tour - Kingsgate Hotel, Paihia
      Best Hotel - 19 Day Grand Tour (TIE) - Scenic Hotel Bay of Islands & Distinction Luxmore
      Best Hotel - 19 Day Rail, Cruise & Coach Tour - ‘Ipipiri’ Overnight Cruise
      Best Hotel - Ultimate Tour Series - Huntley Lodge
      Driver Hotel of Choice - North Island - Kingsgate Hotel, Paihia
      Driver Hotel of Choice - South Island - Mercure Queenstown Resort
      High Distinction Award - Distinction Luxmore
      Most Improved Performance - Scenic Hotel Marlborough
      Favourite Rail Journey - Taieri Gorge Railway
Grand Pacific Tours has also announced that the passenger rating for the “Overall Grand 
Pacific Tours Experience” was 9.37 out of a possible 10 points, an increase on the previous 
season and a testament to its specialist approach to coach touring throughout New Zealand.


